
OVERVIEW

Who We Are

We are a globally leading automotive optical technology company dedicated to becoming

a key enabler to the future of smart mobility. We specialize in providing vehicle camera

solutions comprising smart sensing and smart cabin solutions. We are also expanding our

product portfolio into other vehicle optical solutions including LiDAR, in-cabin projection

display and smart automotive lighting solutions. Leveraging our full-stack R&D platform,

global supply chain integration capabilities and an open partnership ecosystem, we facilitate

intelligent perception and interaction to enhance the safety, comfort and intelligent experience

of human mobility.

With more than 20 years of industry experience, we have established global leadership

through continuous innovation, as demonstrated by the following competitive strengths:

• Pioneer in Innovation: we were one of the first optical solution providers globally

to focus on automotive-grade applications and the first globally to develop ADAS

camera solutions, consistently leading industry innovations, according to F&S. We

have been enabling the innovations in optical and intelligent technologies, for

example,

� according to F&S, we were the first globally to successfully commercialize 8M

ADAS/ADS camera products and the first globally in completing research and

development of 17M ADS camera products, leading the definition and

development of high-end products.

� according to F&S, we were among the first globally to successfully develop

AIAA equipment and LiDAR transceiver-integrated AA equipment. Our

proprietary AIAA equipment integrates additional visual technology and

real-time information analysis functionality.

• Strategic focus and value expansion: we were one of the few companies in the

industry with the capability for independent R&D and large-scale commercialization

of a full suite of automotive optical solutions, including vehicle camera solutions

and other vehicle optical solutions. With years of dedicated expertise in automotive

optical solutions, we continuously expand the boundaries of our product offerings

by leveraging our full-stack R&D platform and have developed comprehensive

capabilities covering the full product value chain from optical components to

product modules and system-wide solutions.
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• Automotive-grade qualification and expertise: automotive-grade qualification
represents one of the most stringent qualification standards, typically with
validation cycles spanning three to five years, according to F&S. Our
comprehensive quality management system is designed to comply with rigorous
industry standards across the major regions. In turn, this rigorous qualification
process reinforces our industry leadership and supports our sustained growth.

• Global partnership ecosystem: adhering to a customer-centric philosophy, we
continuously refine our products and technologies based on customer needs to
deliver safe, reliable and intelligent solutions. Supported by our global expanding
initiates, we have built strong brand recognition and relationship across industry
worldwide. According to F&S, as of September 30, 2025, we covered 8 out of the
top 10 global Tier-1 suppliers and 19 out of the top 20 global OEMs. Our deep
integration into the global automotive value chain allows us to remain at the
forefront of industry innovation, thereby continuously driving customer success and
strengthening long-term partnerships.

• The No. 1 global market leader: our market leadership is demonstrated across
multiple categories. According to F&S, our vehicle camera solutions ranked first
globally based on shipment volume in 2024, with a market share approximately
equal to the combined market share of the next three players; in the fields of smart
sensing and smart cabin, we were the world’s largest smart sensing and smart cabin
solutions provider by shipment volume in 2024; our vehicle lens sets have held the
top global market share for 13 consecutive years.

Vehicle Camera Solutions

• World’s No. 1(1)

• No. 1 vehicle lens sets in the

 world for 13 consecutive years(2)

Smart Sensing Solutions

• World’s No. 1(1)

Smart Cabin Solutions

• World’s No. 1(1)

8 out of 10
• Coverage of the top 10 global

 Tier-1 suppliers(3)

19 out of 20
• Coverage of the top 20 global

 OEMs(3)

No. 1 Market Leader Global Partnership Ecosystem Pioneer in Innovation

World’s First(2)

• ADAS camera solutions 

• 8M/17M ADAS/ADS camera products

• AIAA equipment

• Glass-plastic hybrid structure

 products

• Automotive-grade variable 

 aperture technology

• Ultra-high-resolution DLP PGU

• Long-range LiDAR opto-

 mechanical transceiver module

Notes:

(1) Based on shipment volume in 2024, according to F&S.

(2) According to F&S.

(3) According to F&S, as of September 30, 2025.
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Our Opportunities

We are well-positioned to capitalize on the next leap in the market, driven by AI-powered

revolution in intelligent perception and interaction. Amidst the ongoing global energy

transition and rapid advancements in AI technology, substantial market opportunities have

emerged:

• AI-driven automotive evolution to an intelligent third space: with rapid

advancements in automotive intelligence, the integration of world models with VLA

models is accelerating the implementation of ADS applications, such as Robotaxi

and autonomous truck, and SDV applications. In the future, cars will evolve beyond

transportation vehicles into a highly intelligent “third space” with real-time

perception and interaction capabilities. As driving tasks are increasingly handled by

automated systems, safety, experience and trust will become the core criteria in

evaluating vehicles, replacing traditional control-oriented metrics.

• Perception and interaction as critical enablers: intelligent vehicles are built upon

two core capabilities: first, reliable perception of the external world; second, clear

and intuitive interaction to convey system decisions to humans. These two

capabilities together form the critical foundation for intelligent vehicle operation

and are expected to drive significant market demand growth. For example, according

to F&S, automotive electrification and intelligence are driving a significant increase

in camera installations, with per-vehicle installations expected to increase from 3-5

units in 2024 to 8-12 units in 2029.

• Opto-mechanical-electro-algorithmic capabilities motivating mobility upgrade: AI

technology continues to drive the advancement of the automotive industry,

propelling automotive optical systems to transition from discrete components to

integrated, multi-modal solutions that are scalable and collaborative. After more

than 20 years of development, we have established a full suite of product offerings

covering vehicle camera solutions and other vehicle optical solutions. Leveraging

our integrated opto-mechanical-electro-algorithmic platform, we enable technology

sharing and collaboration, positioning us to capture early-mover advantages in

intelligent transformation.
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Our Solutions

To seize the opportunities of the AI-driven intelligent automotive era, we focus on
intelligent perception and interaction capabilities and have developed two major product lines:
vehicle camera solutions, which can be further categorized into smart sensing and smart cabin
solutions, and other vehicle optical solutions. This enables us to offer customers an integrated
portfolio of intelligent automotive optical products. The following diagram provides an
overview of our products.

側後視感知產品

乘客監測產品

駕駛員監測產品

激光雷達解决方案
LiDAR Solutions艙內投影顯示解决方案智能車燈解决方案

Smart Cabin
Solutions

Smart Sensing
Solutions

Other Vehicle
Optical Solutions

後環視產品
Rear and 
Surround View 
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Side and Rear Sensing Products
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流媒體後視產品
Streaming Rear View 
Mirror Products

Occupancy Monitoring 
Products

Driver Monitoring Products

行車記錄儀產品
Vehicle DVR 
Products

Vehicle Camera Solutions

• Smart sensing solutions: our smart sensing solutions comprise the vehicle’s
perception capabilities and provide the foundational technology for autonomous
driving solutions. These solutions enable ADAS and ADS to perform multi-sensor
fusion, object detection and path planning. Our comprehensive portfolio covers
front, side and rear sensing products that enable intelligent driving systems to
recognize vehicles, pedestrians, traffic signs and obstacles. Integrated with
intelligent software algorithms, our smart sensing solutions enhance the perception
accuracy, detection precision and response time of intelligent driving systems.
Furthermore, we have independently developed features such as glare resistance,
active heating and active cleaning to address environmental perception challenges in
complex driving conditions, providing enhanced safety for intelligent driving
applications.
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• Smart cabin solutions: our smart cabin solutions focus on the driver and occupant

experience, deliver an enhanced human-machine interaction, by improving user’s

experience and enabling real-time detecting of vehicle operating conditions. Our

smart cabin solutions cover both view and in-cabin products. View products include

rear and surround view products, vehicle DVR products and streaming rear view

mirror products. In-cabin products include driver monitoring products, occupancy

monitoring products and others, such as TOF products. By incorporating modular

technologies and application functions, these solutions provide drivers and

occupants with enhanced internal and external views and interaction capabilities,

creating a safer and more comfortable smart cabin experience.

Other Vehicle Optical Solutions

Leveraging our full-stack R&D platform and our partnership ecosystem, we have

developed other vehicle optical solutions including LiDAR, in-cabin projection display and

smart automotive lighting solutions.

• LiDAR solutions: we currently offer LiDAR solutions for both long-range and

mid-to-short-range LiDAR applications, with differentiated core component

portfolios tailored to each module. According to F&S, we achieved the R&D and

mass production of the first long-range LiDAR opto-mechanical transceiver in 2022,

using a 1,550nm light source, enabling a longer detection range and better eye

safety.

• In-Cabin projection display solutions: our in-cabin projection display solutions

comprise PGU, freeform mirror and diffuser, which are primarily used for HUD,

rear-seat large-screen projection and side-window projection applications.

According to F&S, we were among the first globally to develop the ultra-high-

resolution DLP PGU applied in a 92-inch cinema-grade AR-HUD.

• Smart automotive lighting solutions: our smart automotive lighting mainly

comprises pixelated headlamp projection solutions. Our smart automotive lighting

solutions employ high-precision optical design with dynamic light pattern

adjustment and road projection functions. According to F&S, we currently supply

pixelated headlamp projection lenses for the highest shipment volume vehicle model

globally equipped with smart automotive lighting.
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Our Technology Platforms

Smart Mobility Ecosystem

Smart
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We have established a comprehensive R&D system with full coverage across product

lines and in-depth technological capabilities. Through continuous innovation and vertical

integration, we have developed the following three major technology platforms that together

form our full-stack technological capabilities:

• Optical core technology innovation platform: we drive continuous innovations in

material science, optical design and precision processing, achieving critical

breakthroughs in optical technologies. This supports our leadership in product

reliability, application versatility and production consistency, advancing automotive

optical performance standards.

• Opto-mechanical-electro-algorithmic integration platform: leveraging our

integrated opto-mechanical-electro-algorithmic capabilities, we continuously

expand innovative optical system applications and have established comprehensive

system-level optical solutions. We integrate view and in-cabin products, combining

DMS and OMS through automotive domain controller to achieve deep optical and

algorithmic integration within smart cabin environments.

• Digitalized manufacturing technology platform: we have developed and

implemented a range of proprietary manufacturing technologies that support

automotive-grade quality standards, manufacturing precision and operational

efficiency. These technologies form the backbone of our integrated intelligent

manufacturing system, which integrates precision proceesing assembly, optical

calibration and advanced packaging technologies.
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Our Global Partners

We have established a collaborative and innovative customer-centric ecosystem with an

extensive global customer base that includes leading Tier-1 suppliers and OEMs worldwide.

According to F&S, as of September 30, 2025, we covered 8 out of the top 10 global Tier-1

suppliers and 19 out of the top 20 global OEMs. Furthermore, we cover all of first batch of

OEMs in China that obtained the conditional L3 autonomous driving permits.

We were one of the first optical solution providers globally to focus on automotive-grade

applications and the first globally to develop ADAS camera solutions, consistently leading

industry innovations, according to F&S. As one of the first optical solution providers to partner

with all the global top 5 technology companies specializing in ADAS and ADS, we have built

a cutting-edge technology ecosystem that creates significant first-mover advantages. Our

pioneering position and extensive industry experience enable us to anticipate and rapidly meet

evolving customer needs while deepening partnerships to jointly define standards for

intelligent perception and interaction in smart mobility.

Our Financial Performance

During the Track Record Period, we continuously optimized our product mix and

enhanced global operational efficiency, resulting in significant improvements in our operating

performance and profitability. Our revenue was RMB5,262.2 million, RMB5,989.3 million,

RMB4,456.2 million and RMB5,146.1 million for the years ended December 31, 2023 and

2024 and the nine months ended September 30, 2024 and 2025, respectively. Our net profit

increased from RMB1,140.4 million in 2023 to RMB1,271.7 million in 2024 and from

RMB905.8 million for the nine months ended September 30, 2024 to RMB972.5 million for the

nine months ended September 30, 2025.

STRENGTHS

The No. 1 Global Market Leader and Pioneer in the Automotive Optical Industry

The No. 1 Market Position

We were one of the first optical solution providers globally to focus on automotive-grade

applications and the first globally to develop ADAS camera solutions, consistently leading

industry innovations, according to F&S. We have built a comprehensive product portfolio

covering intelligent automotive optical scenarios. According to F&S, our industry-leading

position is demonstrated by:

• We are one of the few companies in the industry with the capability for independent

R&D and large-scale commercialization of a full suite of automotive optical

solutions, including smart sensing and smart cabin solutions as well as LiDAR,

in-cabin projection display and smart automotive lighting solutions.
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• Our vehicle camera solutions ranked first globally based on shipment volume in

2024, according to F&S; in the fields of smart sensing and smart cabin, we were the

world’s largest smart sensing and smart cabin solutions provider by shipment

volume in 2024; our vehicle lens sets have held the top global market share for 13

consecutive years.

• With over 20 years of specialized expertise in automotive optics, we have built deep

relationships with leading global Tier-1 suppliers and OEMs and developed

comprehensive capabilities across product development, technical verification,

production and customer support. Our sustained industry experience and trust within

the value chain have established strong competitive advantages in market

positioning and reputation. Combined with our established automotive-grade

qualification and extensive customer validation track record, we believe these

capabilities create significant competitive advantages supporting continued growth

and expanding market leadership.

Pioneer in Innovation

We have successfully developed milestone products and achieved performance

breakthroughs, continuously leading technological development and product iteration in the

automotive optical field. According to F&S:

• 8M/17M ADAS/ADS camera technologies: we were the first globally to successfully

commercialize 8M ADAS/ADS camera products and the first globally in completing

the research and development of 17M ADS camera products. These innovations

deliver exceptional imaging resolution and optical performance for ADS, providing

ultra-high-definition imaging with higher precision and wider dynamic range for

ADAS/ADS applications.

• Glass-plastic hybrid structure technologies: we were the first globally to develop

and commercialize 3M glass-plastic hybrid structure solutions. We have completed

development of 8M glass-plastic hybrid structure products for intelligent cameras,

addressing growing demand for high-performance automotive vision systems in

ADAS and ADS applications.

• Automotive-grade variable aperture technology: according to F&S, we were among

the first globally to develop automotive-grade variable aperture technology for

camera products, which addresses the critical challenges of insufficient visibility

under low-light conditions and overexposure under strong light. This innovative

technology enables sensors to deliver high-quality images across various weather

and lighting conditions.
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• Active heating solution: we were among the first globally to develop an active

heating solution integrated within the lens, deployed at scale in CMS and LiDAR

systems. Our proprietary ITO film solution for plastic optical windows eliminates

substrate deformation during coating, delivering uniform heating, faster de-icing

and cost-effective production with optimal optical transmission.

• Ultra-high-resolution DLP PGU for AR-HUD: we were the first globally to develop

the ultra-high-resolution DLP PGU applied in a 92-inch cinema-grade AR-HUD,

which is in mass production, offering users an enhanced HUD experience with

higher brightness, contrast, color gamut and stability.

• Large-aperture glass-plastic hybrid structure projection lens: we were among the

first globally to develop large-aperture glass-plastic hybrid structure projection

lenses for 10k/megapixel-class pixelated headlamp projection products, providing

enhanced driving light assistance, warning and parking light interaction experiences

with high clarity and brightness.

• Long-range LiDAR Opto-Mechanical transceiver: we achieved the R&D and mass

production of the first long-range LiDAR opto-mechanical transceiver in 2022,

using a 1,550nm light source, enabling a longer detection range and better eye

safety.

Full-Stack Intelligent Automotive Optical Technology Platforms

We have made substantial investments in R&D and established a comprehensive and

efficient R&D platform with full coverage across product lines and in-depth technological

capabilities. For the years ended December 31, 2023 and 2024 and the nine months ended

September 30, 2025, we invested over RMB1.4 billion in R&D cumulatively. As of September

30, 2025, our R&D team comprised 1,470 employees, representing approximately 27.4% of our

total workforce. As an industry leader, we have led or participated in formulating multiple

national and industry standards. As of the Latest Practicable Date, we possess an extensive

global leading patent portfolio, with 823 registered patents in total, including 543 invention

patents. Our substantial invention patent portfolio constitutes a core competitive barrier that

safeguards our proprietary technologies and ensures our autonomous and sustainable

operations.

Additionally, through cumulative micro-innovation R&D and stringent automotive-grade

validation, we have developed deep technical expertise and scenario knowledge that ensures

high reliability while improving efficiency and shortening OEM validation cycles. We promote

open collaborative innovation and work closely with industry partners to share technical

resources and R&D achievements, forming a collaborative technological ecosystem. For

example, as of September 30, 2025, we covered all of the global top 5 technology companies

specializing in ADAS and ADS and have driven innovations in automotive optical and ADAS

and ADS systems while accelerating new product development. Furthermore, by partnering
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with multiple leading LiDAR companies, we have enhanced LiDAR lens technology, providing

high-precision optical support for intelligent driving systems. Through open collaborations, we

have become global leaders in many key technical areas.

Through continuous investment and vertical integration, we have developed three major

technology platforms that form our intelligent full-stack technology platform capabilities:

• Optical core technology innovation platform: we drive continuous innovations in

material science, optical design and precision processing, achieving key

breakthroughs in optical technologies. Our material science capabilities include

automotive-grade coating technologies, advanced resin material applications and

performance-stable adhesive technology. Our optical design capabilities, such as

8M/17M ADAS/ADS camera technologies, automotive-grade variable aperture

technology and �-mirror chassis blind spot monitoring system, represent industry-

leading innovation. Our precision processing capabilities, such as advanced ALD

coating process and ultra-high-precision single-pass bonding process, deliver

critical competitive advantages. Together, these ensure reliability and durability

under extreme automotive conditions while delivering superior optical performance,

enhanced safety, and significant cost efficiencies across diverse applications and

high-volume manufacturing.

• Opto-mechanical-electro-algorithmic integration platform: we integrate the

technology chain of optics, mechanics, electronics and computing to rapidly expand

and iterate our product portfolio. Our integrated capabilities support development

and optimization of our vehicle camera products as well as other vehicle optical

solutions offering, achieving shared design resources, modular R&D and efficient

collaboration across our product lines. We can complete the process from sample

design to OEM validation within three to six months, shortening the cycle by

approximately 30%, which represents an industry-leading timeframe, according to

F&S. Leveraging our integrated opto-mechanical-electro-algorithmic capabilities,

we continuously expand innovative optical system applications and have developed

a comprehensive portfolio of system-level optical solutions, such as in-cabin

software-hardware deep integration technology, active cleaning solution, full-chain

simulation software, high-precision point cloud technology and color temperature

correction technology.

BUSINESS

– 139 –

THIS DOCUMENT IS IN DRAFT FORM. THE INFORMATION CONTAINED HEREIN IS INCOMPLETE AND IS SUBJECT TO CHANGE. THIS
DOCUMENT MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.



• Digitalized manufacturing technology platform: we have developed proprietary

manufacturing technologies that support automotive-grade quality standards,

manufacturing precision and operational efficiency. Our digitalized manufacturing

system that integrates precision assembly, optical calibration and advanced

packaging technologies, significantly enhancing production efficiency, quality

control and operational transparency. Our digitalized manufacturing technology

platform includes high-precision active alignment (AA) and AIAA equipment,

single-image calibration systems and COB packaging. According to F&S, we were

among the first globally to successfully develop AIAA equipment and the LiDAR

transceiver-integrated AA equipment.

Comprehensive Product Portfolio with Cross-Business Synergies

Based on our core technology platform for automotive optics, we have developed a

comprehensive opto-mechanical-electro-algorithmic product portfolio encompassing external

environmental perception as well as in-cabin information display and interactive experiences.

Our diversified and complementary business segments create strong synergies across

R&D, supply chain, manufacturing and sales. Leveraging our technology platform, we share

core technologies and drive the coordinated evolution of product lines, significantly improving

development efficiency. The global sharing of R&D, supply chain, manufacturing and

customer resources continuously enhances overall operational efficiency and cost

competitiveness. For example, our optical design and precision processing capabilities can be

extended from smart sensing and smart cabin solutions to other vehicle optical solutions,

significantly reducing development cycles and costs. We integrate the entire process, from lens

R&D to module design to algorithm adaptation, ensuring our automotive optical products are

highly compatible with our customer’s requirements and shortening the product integration

cycle by 20% to 30% compared to the industry average, according to F&S.

Leveraging our leading position in vehicle camera solutions and cross-business synergies,

we can expedite the commercialization of intelligent and integrated vehicle optical solutions to

our customers, thereby positioning ourselves in high-growth markets and capturing future

opportunities. For example, we have supplied vehicle camera solutions to leading Tier-1

suppliers and OEMs. Building upon our longstanding partnerships with these customers and

our comprehensive understanding of their requirements, our independently developed HUD

PGU has been successfully integrated into their supply chains and has achieved mass

production.
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Our comprehensive integration capabilities enable seamless convergence of vehicle

camera solutions and other vehicle optical solutions, delivering robust multi-sensor fusion. By

combining these complementary technologies, we provide enhanced perception and interaction

capabilities with improved accuracy and reliable performance across diverse operating

conditions, serving the growing trend towards multi-sensor fusion in smart mobility.

Established In-Depth Collaborative Relationships with Global Customers

We consistently adhere to a “core supplier strategy (MingPeiJiao)”. With our advantages

in optical system performance, delivery reliability and validation response time, we are deeply

embedded in the supply chain of leading global Tier-1 suppliers and OEMs, becoming a key

partner in their intelligent transformation process. We have also established long-term

collaborative relationships with our customers that position us to capitalize on growth

opportunities arising from the intelligent and electrification transformation of the automotive

industry.

Our global customer base reflects both extensive coverage and substantive partnerships

across the automotive value chain. According to F&S, as of September 30, 2025, we covered

8 out of the top 10 global Tier-1 suppliers and 19 out of the top 20 global OEMs; furthermore,

we cover all of first batch of OEMs in China that obtained the conditional L3 autonomous

driving permits.

We proactively monitor emerging industry trends and continuously enhance the breadth

and depth of our partnership ecosystem through cross-business synergies and agile

collaboration mechanisms. Our strategic alliances with all the global top 5 technology

companies specializing ADAS and ADS have enabled us to integrate into their worldwide

ecosystems and supply chain networks. Through these partnerships, we jointly define product

requirements and technical standards, fostering a comprehensive intelligent technology

ecosystem. By leveraging ecosystem synergies and value chain integration, we actively

consolidate high-quality resources across multiple domains to accelerate product and

technological advancement.

With our advanced proprietary technologies and high-quality services, we have earned

widespread recognition from our customers and partners. We obtained various quality and

supplier related awards from among the global leading Tier-1 suppliers and NEV OEMs.

“Global for Global” Manufacturing and Service Capabilities

We adhere to the philosophy of “Global for Global.” Leveraging our strategic presence

across key markets, we have established an integrated global operating system encompassing

supply chain, manufacturing, customer service and technical support. This creates a

comprehensive, efficient and sustainable value chain network that enables us to deliver

superior value to our global customers.
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• Global manufacturing: our global manufacturing bases are strategically located

across China and overseas markets, enabling us to serve our global customers

efficiently. We commenced deployment the first of our Vietnam production base in

2019, accumulating comprehensive overseas localization expertise across

production line planning, factory construction, talent development and local partner

collaboration. Our manufacturing operation is characterized by high levels of

automation, digitalization and efficiency, with automation rates exceeding 90% in

2024, which represents an industry-leading timeframe, according to F&S.

Furthermore, our AIAA equipment deployed on key production lines increases

production efficiency by approximately 20% compared to conventional equipment

while maintaining over 95% product yield in 2024.

• Global supply chain: we maintain a dual-track global and domestic supply chain

strategy. We actively collaborate with core suppliers of optical materials and

components, electronic components and structural components to establish localized

industry clusters around our main production bases. This strategic approach shortens

supply chain lead times, enhances responsiveness and enables us to build an agile,

reliable and sustainable global supply ecosystem with our partners. To mitigate the

risk of supply disruptions, we have implemented an “n+1” supply chain strategy,

which involves qualifying at least two suppliers for each key materials to avoid

dependence on any single supplier.

• Global service network: with localized services in China and overseas, we provide

customers with rapid, professional technical support and ensure efficient, reliable

customer service throughout the product lifecycle. Leveraging our long-term

relationship with the global leading Tier-1 suppliers and OEMs, we are able to build

extensive global customer experience and establish an industry-leading service

system that fosters a thriving partnership ecosystem.

Experienced and Committed Team with Common Core Values

Our management team possesses extensive industry experience and a global perspective

in the automotive optical industry, with a distinguished track record in industry foresight,

technological innovation, strategic partnerships and operational excellence. Our major senior

management team comprises industry veterans with extensive expertise spanning market

development, technology and R&D, averaging more than 20 years of experience in the

optoelectronic and automotive industries. This deep expertise enables us to identify and

capitalize on emerging trends and opportunities in the automotive and technology sectors,

playing a pivotal role in driving our organic growth and leading our strategic expansion in the

automotive industry.
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Building on our founder Mr. Wang Wenjian’s over 40 years of industry experience and

guided by our mission to enable smart mobility, we foster a culture of innovation and long-term

value creation. We believe our strategically forward-looking management team and culture

position us to capture first-mover opportunities in the smart mobility transformation, driving

continuous advancement of the industry’s intelligent evolution.

STRATEGY

All in Intelligent Technologies and Innovation

In alignment with the evolution of automotive intelligence, we will continue to advance

the integrated development of intelligent perception and interaction capabilities, driving

technological innovation from hardware capabilities to software capabilities to build a

perception and interaction system that evolves in tandem with the trend of smart mobility.

We are committed to investing in enhancing our AI technology capabilities. Drawing

upon our opto-mechanical-electro-algorithmic integrated technology foundation, we will focus

on developing intelligent technologies and proprietary algorithms to strengthen the integration

of intelligent perception and interaction. We will maintain collaborations with the global

technology companies specializing in ADAS and ADS and advance our intelligent technology

ecosystem, creating sustained value for Tier-1 suppliers, OEMs, other industry partners and

end-users.

Strengthening Our Partnership Ecosystem

We will maintain a customer-centric approach, proactively identifying and responding to

customer needs.

Through full-process collaboration, from product definition to mass production, we will

serve as a strategic partner throughout our customers’ value chains. To achieve this, we will

deepen strategic collaboration with existing customers by establishing comprehensive,

multi-level partnerships. We aim to strengthen our position within customers’ core supply

chains and innovation systems, transforming each successful project into lasting relationships

and competitive advantages.

Concurrently, we will expand our customer coverage, focusing on increasing market share

in intelligent vehicle models and intensifying collaboration with leading global Tier-1 suppliers

and OEMs. Harnessing our market leadership, we seek to build brand recognition and sustained

market share advantages.
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Expanding Our Product and Solution Portfolio

Building on established position in vehicle camera solutions, we will strengthen our value

contribution and industry leadership in automotive optical systems through increased

investment in other vehicle optical solutions such as LiDAR, in-cabin projection display and

smart automotive lighting solutions.

We will accelerate product development towards software and hardware integration and

intelligent upgrade, focusing on application scenarios such as ADS. This strategic focus will

drive the scaled deployment of other vehicle optical solutions across diverse platforms and

vehicle models, enabling synergies between the product offerings and technology platforms.

Concurrently, we will enhance our technical and service capabilities to provide customers

with comprehensive product lifecycle support services, improving overall solution value and

delivery efficiency. This enhanced support will deepen long-term customer relationships and

reinforce our position as a strategic partner throughout the automotive value chain.

Enhancing Our Global Presence

We will enhance our global presence to meet localization requirements and improve our

operational resilience across strategic dimensions.

• Manufacturing and supply chain: we will strengthen our domestic and international

production capabilities and build an efficient, intelligent and sustainable

manufacturing system tailored to global customer needs. Through establishing

long-term partnerships with leading global suppliers, we will enhance supply chain

stability and optimize our cost structure, ensuring operational continuity and

competitive pricing.

• Localized services: we will enhance our localized supply and service support

systems by establishing dedicated teams and capabilities in strategic regions,

including Europe, the Americas and the Asia-Pacific region. This regional presence

will enable us to deliver responsive, reliable services that meet the specific

requirements of our global customers throughout the product lifecycle.

• Talent Expansion: we will continue to attract top global talent with expertise in

optics, algorithms, precision processing, automotive and related fields through

diversified recruitment channels and international talent acquisition programs.

Concurrently, we will optimize our training and development systems to foster

continuous innovation and enhance organizational effectiveness.
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Committing to Sustainable Development

We recognize the importance of ESG and global sustainable development trends. We have

established an ESG management system aligned with international standards and continue to

advance global sustainable development objectives.

We maintain rigorous management of wastewater, waste gas and waste through clean

production practices. Adhering to green production principles, we implement comprehensive

energy management and carbon reduction measures. Through efficient resource utilization and

maximizing resource efficiency, we promote circular economy practices to build a green,

low-carbon and sustainable operational ecosystem. We are committed to fostering a diverse,

equitable and inclusive work environment that upholds fair treatment, equal opportunities and

occupational health and safety standards.

Our ESG framework integrates sustainability considerations into strategic decision-

making, ensuring accountability and transparency across all operational levels while driving

continuous progress towards our environmental and social commitments.

OUR BUSINESS MODEL

We have developed a vertically integrated business model that focuses on the

development and commercialization of vehicle camera solutions, including smart sensing and

smart cabin solutions and a portfolio of other vehicle optical solutions, including LiDAR,

in-cabin projection display and smart automotive lighting solutions. The following diagram

illustrates our business model:

Design Sales Verification
Research

and
Development

Procurement
and

Manufacturing

Delivery and
Customer

Service

We manage and operate our business through a comprehensive cycle encompassing

design, research and development, sales, procurement and manufacturing, verification,

delivery and customer-service phases. This integrated approach ensures quality control and

customer satisfaction throughout the entire product lifecycle.

Design Phase

Our design team initiates each new project by communicating with customers regarding

product applications and undertaking joint design when necessary to ensure comprehensive

understanding of the relevant requirements. This collaborative approach involves evaluating

technical specifications requested by customers, defining product solutions and selecting

supply chain partners for critical components. Our design team analyzes cost components

including materials, labor and tooling requirements and prepares initial design concepts that

balance performance requirements with manufacturing efficiency. Our design team considers

factors such as optical performance, durability under automotive conditions, integration with
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vehicle systems and compliance with the relevant automotive standards, such as the

Administrative Specifications for Road Testing and Demonstration Application of Intelligent

and Connected Vehicles (Trial). Initial cost estimates and project timelines are established

during this phase to ensure commercial viability.

Research and Development Phase

Upon receiving customer approval of the initial design concepts, our R&D team advances

the project into prototyping. This phase involves developing functional prototypes that

demonstrate the camera’s performance characteristics, while comprehensively considering

critical system requirements including functional safety, electromagnetic compatibility,

cybersecurity and information security, if applicable. Our R&D team conducts rigorous testing

under simulated automotive conditions (including temperature extremes, vibration and

humidity) and refines the design based on test results. Production trials are conducted to

validate manufacturing processes, identify potential production challenges and optimize the

design for mass production. Our R&D team works closely with customers to incorporate

feedback and ensure the final design meets all technical specifications and performance

requirements.

Sales Phase

Our sales team serves as the primary interface with customers. Our team actively
communicates with existing and prospective customers to understand their requirements,
prepares and submits detailed bidding proposals that outline technical specifications, pricing,
delivery schedules and quality assurance measures and participates in competitive tender
processes. Sales activities also include negotiating contract terms, managing customer
relationships and identifying new business opportunities. Our team secures formal sales orders
that serve as the foundation for subsequent production planning. For standardized products, our
sales phase occurs after the research and development phase. For products involving more
customization, our sales phase occurs before the research and development phase.

Procurement and Manufacturing Phase

Once we obtain nominations, we initiate procurement of raw materials and components
from our qualified supplier network, with full consideration of procurement risks for critical
components and the formulation of effective procurement strategies, based on the customers’
requirements. This includes optical materials and components (such as resin and lenses),
electronic components (such as image sensors and PCBAs) and structural components (such as
housing and mounting brackets). Our manufacturing operations follow established production
schedules, utilizing specialized equipment for camera assembly, calibration and testing.
Quality control checkpoints are integrated throughout the manufacturing process to ensure
consistency. Production planning is coordinated to meet customer delivery requirements while
inventory levels and manufacturing efficiency are optimized.
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Verification Phase

We conduct comprehensive quality verification on all products before dispatch. This
includes strict application-level testing that exceeds typical industry requirements. Our testing
system simulates end-user scenarios to ensure application requirements are met, feature
validation testing to confirm all camera features operate correctly, performance testing against
specified parameters (such as resolution, FOV and low-light performance), environmental
testing to ensure reliability under automotive conditions and compliance verification against
relevant automotive standards (such as the IATF 16949 quality management standard) and our
internal compliance requirements. Only products that pass all verification criteria proceed to
the delivery phase.

Delivery and Customer Service Phase

We coordinate product delivery to customers in scheduled batches, aligned with their
production requirements and manufacturing needs. Our logistics team manages packaging,
shipping documentation and transportation to ensure products arrive safely and on schedule.
Post-delivery, we provide comprehensive customer-oriented after-sales services, including
technical support for product applications, warranty services for defective units, failure
analysis to identify and resolve any quality issues and ongoing communication to support
initiatives for continuous improvement. This phase maintains long-term customer relationships
and generates valuable feedback for future product development.

We adhere to a customer-centric, full-lifecycle approach, with an emphasis on technical

accumulation, process stability and continuous innovation, enabling the stable delivery and

competitive intelligent automotive optical solutions. Our vertically integrated model allows us

to maintain control over quality and costs throughout the entire value chain, from initial design

to after-sales service.

OUR PRODUCTS

Overview

During the Track Record Period, we primarily offered our customers (i) vehicle camera

solutions, comprising (a) smart sensing solutions, encompassing front, side and rear sensing

products and (b) smart cabin solutions, covering both view and in-cabin products. View

products include rear and surround view products, vehicle DVR products and streaming rear

view mirror products. In-cabin products include driver monitoring products, occupancy

monitoring products and others, such as TOF products; and (ii) other vehicle optical solutions,

comprising LiDAR, in-cabin projection display and smart automotive lighting solutions.
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The following diagram provides an overview of our products.
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The following table sets forth a breakdown of our revenue by product category for the
periods indicated:

Year ended December 31, Nine months ended September 30,

2023 2024 2024 2025

Amount % Amount % Amount % Amount %

(RMB in thousands, except for percentage)

(unaudited)

Vehicle camera solutions
– Smart sensing solutions� � � 3,460,285 65.7 3,878,413 64.8 2,862,778 64.3 3,296,862 64.1
– Smart cabin solutions � � � � 1,523,726 29.0 1,801,080 30.0 1,350,894 30.3 1,628,390 31.6

Subtotal � � � � � � � � � � � � � � 4,984,011 94.7 5,679,493 94.8 4,213,672 94.6 4,925,252 95.7
Other vehicle optical

solutions(1) � � � � � � � � � � 278,193 5.3 309,764 5.2 242,547 5.4 220,859 4.3

Total � � � � � � � � � � � � � � � � 5,262,204 100.0 5,989,257 100.0 4,456,219 100.0 5,146,111 100.0

Note:

(1) Other vehicle optical solutions primarily included LiDAR, in-cabin projection display and smart automotive
lighting solutions.
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Revenue by Geographic Location

During the Track Record Period, we primarily generated revenue from Chinese Mainland
and Europe. The following table sets forth a breakdown of our revenue by geographic location
for the periods indicated:

Year ended December 31, Nine months ended September 30,

2023 2024 2024 2025

Amount % Amount % Amount % Amount %

(RMB in thousands, except for percentage)

(unaudited)

Chinese Mainland � � � � � � � 2,360,233 44.9 3,102,592 51.8 2,230,193 50.1 2,902,547 56.4
Europe � � � � � � � � � � � � � � 1,448,241 27.5 1,328,277 22.2 1,042,124 23.4 956,800 18.6
North America � � � � � � � � � 732,549 13.9 719,537 12.0 571,121 12.8 546,626 10.6
Asia (except Chinese

Mainland) � � � � � � � � � � � 645,302 12.3 697,063 11.6 508,315 11.4 622,860 12.1
Others(1) � � � � � � � � � � � � � 75,879 1.4 141,788 2.4 104,466 2.3 117,278 2.3

Total � � � � � � � � � � � � � � � � 5,262,204 100.0 5,989,257 100.0 4,456,219 100.0 5,146,111 100.0

Note:

(1) Others mainly included Africa.

The following table sets forth a breakdown of sales volume and average selling prices by

major product category for the periods indicated:

Year ended December 31, Nine months ended September 30,

2023 2024 2024 2025

Sales
volume

Average
selling

prices(1)
Sales

volume

Average
selling

prices(1)
Sales

volume

Average
selling

prices(1)
Sales

volume

Average
selling

prices(1)

(Unit
’000)

(RMB/
Unit)

(Unit
’000)

(RMB/
Unit)

(Unit
’000)

(RMB/
Unit)

(Unit
’000)

(RMB/
Unit)

Vehicle camera solutions
– Smart sensing solutions� � � 48,357 72 51,168 76 39,190 73 48,272 68
– Smart cabin solutions � � � � 44,130 35 51,969 35 40,153 34 52,151 31

Note:

(1) Average selling price is calculated through dividing revenue by the relevant sales volume during the same
period, which represents the average price at which our products were sold to our customers.
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Vehicle Camera Solutions

Our vehicle camera solutions form the foundation of our vehicle optical business,
comprising (i) smart sensing solutions, encompassing front and side and rear sensing products
and (ii) smart cabin solutions, covering both view and in-cabin products. View products include
rear and surround view products, vehicle DVR products and streaming rear view mirror
products. In-cabin products include driver monitoring products, occupancy monitoring
products and others, such as TOF products. These offerings deliver comprehensive visual
perception and interaction capabilities throughout the entire vehicle.

Smart sensing solutions comprise the vehicle’s perception capabilities, while smart cabin
solutions focus on the driver and occupant experience. Smart sensing solutions provide the
foundational technology for autonomous driving solutions, enabling ADAS and ADS through
multi-sensor fusion, object detection and path planning. Smart cabin solutions deliver an
enhanced human-machine interaction, by improving users’ experience and enabling real-time
detecting of vehicle operating conditions. As the automotive industry evolves from “intelligent
perception” to the deep integration of “intelligent perception and interaction,” this
transformation is fundamentally reshaping vehicle architecture. According to F&S, automotive
electrification and intelligence are driving per-vehicle camera installations, increasing from
3-5 units in 2024 to 8-12 units in 2029. In this context, the strategic deployment and integration
of both smart sensing and smart cabin solutions are pivotal to capitalizing on this industry shift
and establishing competitive leadership in the expanding market.

According to F&S, in 2024, we were the world’s largest smart sensing and smart cabin
solutions provider for vehicle camera solutions by shipment volume; based on shipment
volume in 2024, our vehicle camera solutions ranked first globally, with a market share
approximately equal to the combined market share of the next three players; our vehicle lens
sets have held the top global market share for 13 consecutive years. As of September 30, 2025,
according to F&S, we covered 8 out of the top 10 global Tier-1 suppliers and 19 out of the top
20 global OEMs, establishing our position as a reliable partner in the intelligent vehicle
ecosystem.

Smart Sensing Solutions

Our smart sensing solutions represent the cornerstone of our business, demonstrating
industry-leading capabilities in automotive perception systems. As the automotive industry
transitions towards ADAS and ADS, smart sensing has become essential for enabling
vehicle-environment interaction and autonomous decision-making.

Our smart sensing solutions portfolio primarily consists of (i) front sensing products and
(ii) side and rear sensing products. Front sensing products provide forward environmental
perception, enabling lane departure warning, autonomous emergency braking and adaptive
cruise control. Side and rear sensing products provide lateral perception for blind spot
monitoring and lane-change assistance, as well as rear perception for collision warning and
reversing assistance. Collectively, these integrated sensing solutions enable L2+, L3 and L4
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autonomous driving functions, supporting enhanced vehicle automation where the system can
simultaneously control steering, acceleration and braking under driver supervision, while
maintaining continuous environmental monitoring from all directions to ensure comprehensive
safety coverage.

The table below sets out certain details of our smart sensing solutions.

Products Image Key Specifications

Front sensing
products ��������

• HFOV(1): 28/30/100/120
• Resolution(2): 2M/8M
• CFA(3): RGGB/RYYCy/RCCG

Side and rear sensing
products ��������

• HFOV: 60/70/100
• Resolution: 2M/8M
• CFA: RGGB

Notes:

(1) HFOV represents the range of vision that the camera can capture in the horizontal direction, measured
in degrees. The wider the HFOV, the broader the coverage area captured by the camera.

(2) Resolution represents the pixel distribution density of an image. The higher the resolution, the greater
the level of image clarity and detail.

(3) CFA represents the array of color filters on an image sensor, which enables image sensors to perceive
red, green and blue light to generate color images. Common CFA configurations include RGB, RGB-IR,
IR, RGGB, RYYCy and RCCG.

Smart Cabin Solutions

Our smart cabin solutions represent a cornerstone of our business, demonstrating

industry-leading capabilities in enhancing driver safety, occupant comfort and human-vehicle

interaction. As the automotive industry transitions from driving-centric to experience-centric

smart mobility ecosystems driven by intelligent and autonomous driving technologies, smart

cabin solutions have become critical enablers of comprehensive in-vehicle monitoring, safety

enhancement and the creation of a trusted “third space” that prioritizes user comfort and

experience.

Our smart cabin solutions consist of view and in-cabin products. View products include

rear and surround view products, vehicle DVR products and streaming rear view mirror

products. In-cabin products include driver monitoring products, occupancy monitoring

products and others, such as TOF products.
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The following diagram provides an overview of our smart cabin solutions.
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View Products

Our view product portfolio focuses on superior imaging performance, delivering

high-fidelity visual information to enable drivers to accurately perceive road conditions,

obstacles and surrounding traffic. Our view products comprise (i) rear and surround view

products, (ii) vehicle DVR products and (iii) streaming rear view mirror products.

Rear and surround view products support critical safety functions including AVM

functionality, stitching together panoramic images of the vehicle’s immediate surroundings,

reverse imaging, collision warning and environment detection for automatic parking systems

to eliminate blind spots and assist drivers in completing parking maneuvers and navigating

narrow passages with enhanced spatial awareness. Vehicle DVR products provide continuous

video recording during vehicle operation for accident liability determination and driving record

retention, serving both safety and insurance documentation requirements. Streaming rear view

mirror products serve as the optical core component of CMS, capturing high-definition images

from the rear and sides of the vehicle and transmitting them to in-cabin display screens,

enabling the replacement of traditional exterior mirror systems with superior digital

alternatives.
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The table below sets out certain details of our view products.

Products Image Key Specifications

Rear and surround
view products ����

• HFOV(1): 110/120/130/190~
• Resolution(2): 1.3M/2.5M/3M
• CFA(3): RGGB

Vehicle DVR
products ��������

• HFOV: 120
• Resolution: 1.3M/2.5M
• F.NO(4): 2.0

Streaming rear view
mirror products ���

• HFOV: 60/65
• Resolution: 2.5M
• F.NO: 1.8/2.0

Notes:

(1) HFOV represents the range of vision that the camera can capture in the horizontal direction, measured
in degrees. The wider the HFOV, the broader the coverage area captured by the camera.

(2) Resolution represents the pixel distribution density of an image. The higher the resolution, the greater
the level of image clarity and detail.

(3) CFA represents the array of color filters on an image sensor, which enables monochrome photosensitive
units to perceive red, green and blue light to generate color images. Common CFA configurations
include RGB, RGB-IR, IR, RGGB, RYYCy and RCCG.

(4) F.NO represents the ratio of the lens focal length to the diameter of the entrance pupil, expressed as f/N
(such as f/1.8 or f/2.0). The smaller the F.NO value, the larger the aperture, allowing more light to enter
the sensor, which improves low-light performance and enables shallower depth of field.

In-cabin Products

Our in-cabin products portfolio focuses on safety by monitoring driver’s attention, fatigue
levels and occupant status. Our in-cabin products comprise (i) driver monitoring products, (ii)
occupancy monitoring products and (iii) others, such as TOF products.

Driver monitoring products are applied in the DMS, which precisely track the driver’s
gaze direction, eyelid movement and head posture in real time, detecting fatigue, distraction
and hazardous behavior. By providing accurate biometric data, these products enhance DMS
through improved detection accuracy and faster response times. Key applications include
drowsiness alerts, distraction warnings and driver authentication. Occupancy monitoring
products are applied in the OMS, which deliver precise occupant positioning and classification
data to enhance user safety and experience. These products strengthen OMS by enabling
intelligent airbag deployment optimization, child presence detection, occupant classification
and seatbelt reminder systems, while simultaneously supporting smart cabin functionalities
such as gesture control and video conferencing.
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The table below sets out certain details of our in-cabin products.

Products Image Key Specifications

Driver monitoring
products ��������

• Resolution(1): 0.3M/1M/2M
• HFOV(2): 50+°
• CFA(3): IR

Occupancy
monitoring
products ��������

• Resolution: 5M/8M
• HFOV: 120-150°
• CFA: RGB-IR/RGB

Notes:

(1) Resolution represents the pixel distribution density of an image. The higher the resolution, the greater
the level of image clarity and detail.

(2) HFOV represents the range of vision that the camera can capture in the horizontal direction, measured
in degrees. The wider the HFOV, the broader the coverage area captured by the camera.

(3) CFA represents the array of color filters on an image sensor, which enables monochrome photosensitive
units to perceive red, green and blue light to generate color images. Common CFA configurations
include RGB, RGB-IR, IR, RGGB, RYYCy and RCCG.

Building upon our established technological foundation in smart sensing and smart cabin
solutions, we are strategically positioned to advance our capabilities across multiple
dimensions focused on higher cost efficiency, greater miniaturization and higher resolution,
robustness and system efficiency.

Other Vehicle Optical Solutions

Leveraging our advanced automotive optical technology and extensive expertise across
mechanical, electrical and algorithmic domains, we have developed a diversified portfolio of
other vehicle optical solutions that expand our technological capabilities and market reach. Our
other vehicle optical solutions comprise (i) LiDAR, (ii) in-cabin projection display and (iii)
smart automotive lighting solutions.

With our over 20 years of expertise in automotive optics, we have built deep relationships
with leading Tier-1 suppliers and OEMs and developed comprehensive capabilities across
product development, verification, production and customer support. Our sustained industry
experience in vehicle camera solutions, automotive-grade qualification and extensive
validation track record have enabled successful integration of our other vehicle optical
solutions into 13 out of the global top 20 OEMs supply chains as of September 30, 2025. This
achievement reflects our ability to translate optical core competencies into adjacent high-
growth segments, while underscoring the scalability of our technology platform and our
capacity to meet the rigorous quality, performance and reliability standards demanded by
Tier-1 suppliers. The successful commercialization of these other vehicle optical solutions
positions us to capture new growth opportunities and reinforce our strategic role as a
technology partner within the transforming automotive value chain.

LiDAR Solutions

LiDAR solutions constitute critical components within complete LiDAR systems for
ADAS and ADS applications, delivering essential 3D environmental sensing capabilities. The
solutions enable vehicles to detect and map their surroundings with high precision, identifying
obstacles, pedestrians, road boundaries and other vehicles in real time. This technology is
fundamental to both ADAS and ADS, providing accurate depth perception that operates
effectively across diverse lighting conditions while complementing camera and radar-based
sensor architectures.
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With the implementation of L3 and above autonomous driving, LiDAR will become an

essential sensing unit for achieving high-precision environmental perception. According to

F&S, the global market size is expected to grow from RMB10.7 billion to RMB77.5 billion

between 2024 and 2029, with a CAGR of 48.6%.

We currently offer LiDAR solution for both long-range and mid-to-short-range LiDAR

applications, with differentiated core component portfolios tailored to each module.

For long-range LiDAR, we supply three core components, including transceiver products,

polygon and optical windows. For mid-to-short-range LiDAR, we provide transceiver camera

products as principal components.

The transceiver camera module constitutes the fundamental sensing element, emitting

laser pulses towards target objects while capturing reflected signals through an integrated

optical system that focuses light onto photodetectors. This process extracts critical

environmental data including distance and reflectivity measurements. The polygon serves as

the beam steering mechanism, deflecting laser beams to enable comprehensive wide-area

environmental scanning essential for autonomous driving applications. The optical window

provides robust environmental protection, safeguarding internal components against water,

dust, debris and melted ice while maintaining optimal optical transmission.

The table below sets out certain details of our current core LiDAR components.

Products Image Key Specifications

Transceiver

products ������

視窗
(Optical Window)

中短距激光雷達
(Mid-to-Short-
Range LiDAR)

收發模組
(Transceiver Module)

收發鏡頭
(Transceiver Lens Set)

長距激光雷達
(Long-Range LiDAR)

掃描棱鏡
(Polygon)

• Collimation accuracy(1)

�0.1°

• Spot shift(2) � one SPAD

• Spot loss(3) �1%

Polygon �������� • Angle between surfaces(4)

�0.015°

• Deviation of distance

between rotation axis and

optical surface(5) �0.025

mm

Optical window��� • Transmittance(6) �93%

• De-icing time(7) �2 minutes

• Plastic solution surface form

PV(8) �50 µm
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Notes:

(1) Collimation accuracy represents the deviation angle between the laser emission beam and the lens
optical axis. The smaller the angle, the higher the LiDAR detection accuracy.

(2) Spot shift represents the difference between the imaging position of the laser spot on the chip after
reflecting off the target object and returning and the theoretical position of the target. The smaller the
shift, the higher the LiDAR detection accuracy.

(3) Spot loss represents the portion of the laser spot that falls outside the ROI (Region of Interest) area on
the chip after reflecting off the target object and returning. The smaller the spot loss, the higher the
collected energy and the greater the LiDAR detection range.

(4) Angle between surfaces represents the angle between every two adjacent mirror surfaces on the polygon.
The smaller the angle, the better the consistency of light deflection.

(5) Deviation of distance between rotation axis and optical surface represents the perpendicular distance
from each mirror surface on the polygon to the center of the bracket. The smaller the deviation, the
better the consistency of light deflection.

(6) Transmittance represents the ratio of radiant energy transmitted through an object to the total radiant
energy during the process from incidence to emission of luminous flux. The higher the transmittance,
the lower the laser energy loss.

(7) De-icing time represents the time from when the window begins heating until the attached ice is
completely melted.

(8) Plastic solution surface form PV represents the difference between the actual surface profile curve and
the theoretical surface profile curve of an optical component. The smaller the PV value, the more precise
the optical surface and the better the optical performance of the product.

Building upon the foundation of high-precision AA equipment, we have developed

transceiver-integrated AA equipment for LiDAR products that ensure the optical axis of the

transmitter, which emits laser beams, is parallel to the optical axis of the receiver, which

captures the reflected signals from target objects. Maintaining precise parallelism between

these two optical axes is critical for ensuring LiDAR ranging accuracy, detection range and

data validity. According to F&S, we were among the first globally to successfully design and

develop LiDAR transceiver-integrated AA equipment, demonstrating our technological

leadership and innovation capabilities. According to F&S, we achieved the R&D and mass

production of the first long-range LiDAR opto-mechanical transceiver in 2022, using a

1,550nm light source, enabling a longer detection range and better eye safety.

Our forward strategy focuses on achieving stable, high-yield mass production capabilities

combined with robust automotive-grade performance standards for fully integrated LiDAR

solutions across both long-range and mid-to-short-range applications.
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In-Cabin Projection Display Solutions

In-cabin projection display solutions are primarily used for HUD, rear-seat large-screen

projection and side-window projection applications. We currently offer PGU, freeform mirror

and diffuser for in-cabin projection display solutions. The PGU constitutes the core image

generation of in-cabin projection display systems, functioning as an integrated compact

projector. The freeform mirror magnifies images generated by the PGU to achieve the final

display dimensions required for optimal driver visibility. The diffuser provides light uniformity

control in automotive projection applications such as HUD and side-window projection,

modulating output beam angles and evenly dispersing light to minimize glare while enhancing

image quality and visual comfort.

According to F&S, the global vehicle HUD solution market size is expected to grow from

RMB11.4 billion to RMB41.2 billion between 2024 and 2029, representing a CAGR of 29.3%.

AR-HUD is emerging as the most critical growth engine, with its market size projected to

expand from RMB5.5 billion to RMB21.7 billion at a CAGR of 31.6% from 2024 to 2029,

driven by advantages in wide-field-of-view projection, multi-layer information overlay and

synergy with intelligent driving systems.

According to F&S, we were the first globally to develop the ultra-high-resolution DLP

PGU applied in a 92-inch cinema-grade AR-HUD, which is in mass production. This solution

delivers enhanced HUD experience through superior brightness, contrast, color gamut and

stability, positioning us at the forefront of premium AR-HUD technology.

Looking ahead, we are developing fully integrated in-cabin projection solutions,

including holographic solutions, for next-generation vehicles to capitalize on the expanding

market opportunities in advanced automotive display technologies.

Smart Automotive Lighting Solutions

Unlike conventional headlights that provide static light patterns, smart automotive

lighting dynamically adjusts their beam patterns, intensity and direction in response to

real-time driving conditions, road geometry, traffic and weather. This technology significantly

improves driver visibility while reducing glare for oncoming vehicles and pedestrians and

provides the adaptive illumination essential for camera-based perception systems in

autonomous driving applications. According to F&S, driven by rising NEVs adoption and

intelligent driving models, the global smart vehicle lighting solution market size is expected

to grow from RMB14.7 billion in 2024 to RMB69.0 billion by 2029, with a CAGR of 36.2%.

Our smart automotive lighting solutions mainly comprise pixelated headlamp projection

products. The pixelated headlamp projection products serve as key optical components in

high-resolution pixelated headlamp, collecting and integrating light from the source or chip.
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Leveraging our full-stack R&D platform, our large-aperture all-glass structure lenses and

glass-plastic hybrid structure lenses have been deployed at scale in multiple megapixel-class

and 10k-pixel-class pixelated headlamp projection product. According to F&S, we currently

supply pixelated headlamp projection lenses for the highest shipment volume vehicle model

globally equipped with smart automotive lighting.

As smart automotive lighting integrates further with perception and display systems to

become a vital component of the vehicle’s interaction framework, we are focusing on enhanced

human-vehicle interaction applications while optimizing for cost, size and weight reduction in

alignment with evolving vehicle design requirements.

RESEARCH AND DEVELOPMENT

We believe technological R&D capabilities as the primary driving force for sustained

growth. We believe our R&D capabilities are crucial for developing new products. Therefore,

we devote considerable resources to continuously optimizing and enhancing our existing

technologies and solutions while actively exploring future industry trends and potential new

applications for our product lines. Our consistent investment in R&D enables us to respond

swiftly to the evolving demands of the automotive sector and to maintain our competitive edge.

We intend to continue investing in R&D to deliver high-quality products to our customers. As

of the Latest Practicable Date, we held 823 registered patents in total, including 543 invention

patents.

Our R&D Capabilities

We have established a comprehensive R&D system and assembled specialized R&D

teams to fulfill new development needs across all products. Our R&D team consists of selected

talents whose expertise spans a wide range of areas including optics, mechanics, electronics

and other related fields. As of September 30, 2025, our R&D team had 1,470 members,

representing 27.4% of our total workforce.

Our R&D system is structured as a comprehensive, multi-level platform supporting key

business lines in the automotive sector. The infrastructure integrates specialist teams dedicated

to optical design, hardware engineering, algorithm development, advanced manufacturing

processes and system integration. This foundation enables innovation throughout the entire

lifecycle, from initial concept design through development, validation and ultimately

commercialization.
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As of September 30, 2025, we operated five R&D centers. The table below sets out
certain details of our R&D centers.

R&D Center Key Development Focus

Lens Sets R&D Center��������������� Vehicle lens sets and process
development.

Other Vehicle Optical Solutions R&D
Center �������������������������

LiDAR, in-cabin projection display and
smart lighting products and process
development.

Platform Technology R&D Center ������ Platform technology development
including design software, materials
and advanced process technologies.

Engineering Technology R&D Center ��� Vehicle camera solutions process
engineering technology development.

Product Development R&D Center ����� Vehicle camera solutions technology
development and optical R&D
laboratory.

The table below sets out certain details of our key in-house R&D projects currently under
development, which reflect our ongoing commitment to technological advancement and market
leadership.

Project Name Description Status

Holographic Film
Technology ����������

Holographic films enable transparent,
panoramic displays in future smart
cabins by filtering specific light
wavelengths to project images
without blocking visibility.

Sample stage

8M glass-plastic hybrid
structure technology ���

8M glass-plastic hybrid structure
lenses with MOC simulation design
for ADAS/ADS applications,
improving cost-effectiveness of 8M
camera products.

Sample stage

Optical compensation
technology ����������

Micro-nano optical devices for
windshield light refraction
compensation, achieving versatile
and cost-effective imaging clarity
enhancement.

Sample stage

Automotive-grade variable
aperture technology ���

Micro self-locking structure for
automotive-grade variable aperture,
enabling dynamic light sensitivity
control under driving conditions.

Sample stage

Sub-micron high-precision
laser beam combining
technology�����������

Sub-micron high-precision beam,
combining tri-color laser spots on
the chip for precise multi-color light
alignment.

Sample stage
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Furthermore, given that automotive-grade technology demands stringent validation and

sustained long-term development, we have cultivated deep understanding of technical

principles and precise knowledge of core user scenarios through our cumulative micro-

innovation R&D approach. This approach ensures high consistency and reliability while

significantly improving R&D efficiency and shortening the OEM validation cycle. During the

Track Record Period, we conducted an average of over 50 micro-innovation projects annually,

with a single R&D cycle of approximately three to six months, which represents an

industry-leading timeframe, according to F&S.

During the Track Record Period, we have established long-term collaborations with

leading research institutions, universities as well as industry experts and specialized external

partners to provide additional technical proficiency to advance our R&D efforts.

R&D Process

We maintain a structured and market-driven approach to R&D management. Each new

technology or product begins with an analysis of industry trends and customer requirements,

followed by rigorous feasibility studies. The following diagram demonstrates the typical R&D

process.

Project Proposal
Feasibility
Evaluation Project Kick-off

With Product
Design Responsibility Product Design

Design
Concept
Review

PrototypeDesign ChangeTrial
Production

Trial Production
Process Design

Trial Production
Process Validation

Mass Production
Release Approval

Mass
Production

Material
Procurement

Trial Process
Design and

Review

Y

Y

YYYY

Y

Y

N

N N N

N

N

Design
Verification
and Review

Without Product
Design Responsibility

Research and
Design Process

Quality Control
and Production

By employing this disciplined R&D framework, we ensure that only projects meeting

clearly established technical, commercial and strategic thresholds progress, thereby facilitating

effective resource utilization and robust risk management.

Full-Stack R&D Platform

Through continuous research and development innovation and vertical integration, we

have established three core technology platforms, the optical core technology innovation

platform, the opto-mechanical-electro-algorithmic integration platform and the digitalized

manufacturing technology platform, which together constitute our full-stack integrated

technology platform capabilities.
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Optical Core Technology Innovation Platform

We continuously innovate across material science, optical design and precision

processing, achieving critical breakthroughs in numerous optical technologies. This supports

our leadership in product reliability, application versatility and production consistency,

advancing automotive optical performance standards.

Material Science

Our material science capabilities encompass automotive-grade coating technologies,

advanced resin material applications and performance-stable adhesive technology that ensure

product reliability and durability under extreme automotive operating conditions.

Automotive-grade coating materials: we utilize coating materials that meet automotive-

grade requirements as the base materials for our ALD coating process. These specialized

coating materials include hydrophilic films that prevent lens fogging in extreme high-humidity

environments, as well as sand-resistant films for exterior lenses that ensure durability under

extreme conditions.

Advanced resin material applications: we have developed proprietary expertise

applying advanced resin materials for vehicle camera solutions, addressing thermal

deformation from extreme temperature variations. Our proprietary MOC simulation design

capabilities enable precise prediction and optimization of material performance across diverse

operating conditions. Combined with over 20 years of application experience, this delivers

superior anti-yellowing and weathering performance under high-temperature and high-

humidity conditions, with thermal compensation characteristics exceeding industry

benchmarks.

Performance-stable adhesive technology: our proprietary designs incorporate

performance-stable adhesive technology, enabling precise control of adhesive thickness and

distribution across our product portfolio. For example, in LiDAR applications, this technology

ensures consistent optical alignment and signal quality along the laser transmission path across

varying environmental conditions, which is critical for maintaining reliable system

performance throughout the vehicle’s operational lifecycle.

Optical Design

Our optical design capabilities represent industry-leading innovation across high-

resolution imaging systems, advanced lens structures and other optical solutions that deliver

superior performance, cost optimization and enhanced safety across diverse automotive

applications.
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8M/17M ADAS/ADS camera technology: according to F&S, we were the first globally

to successfully commercialize 8M ADAS/ADS camera products and the first globally in

completing research and development of 17M ADS camera products. These innovations deliver

exceptional imaging resolution and optical performance for advanced autonomous driving

systems, providing ultra-high-definition imaging with higher precision and wider dynamic

range for ADAS/ADS applications.

Automotive-grade variable aperture technology: according to F&S, we were among

the first globally to develop automotive-grade variable aperture technology for camera

products, which addresses the critical challenges of insufficient visibility under low-light

conditions and overexposure under strong light. This innovative technology enables sensors to

deliver high-quality images across various weather and lighting conditions.

�-Mirror chassis blind spot monitoring system: through unique optical design, such as

surround view lenses, and optimized installation positioning, this system eliminates potential

blind spots under the vehicle, enhancing visual safety performance of the vehicle chassis.

Precision Processing

Our precision processing capabilities deliver critical competitive advantages through

advanced coating technologies and proprietary bonding processes that achieve superior optical

performance, enhanced reliability and significant cost and efficiency improvements in mass

production.

Advance ALD coating process: we have optimized our ALD coating process to maintain

ultra-low reflectivity while simultaneously meeting automotive-grade reliability requirements.

This advanced coating technology ensures superior optical performance and durability under

extreme environmental conditions.

Ultra-high-precision single-pass bonding process: we apply an ultra-high-precision

single-pass bonding process for polygons that ensures accurate optical element alignment and

superior system precision, achieving bonding precision of 0.01 degree, significantly increasing

bonding efficiency and reducing bonded prism costs by over 50% and weight by 50%, while

significantly improving LiDAR system operational stability.

Opto-Mechanical-Electro-Algorithmic Integration Platform

Leveraging our integrated opto-mechanical-electro-algorithmic capabilities, we

continuously expand innovative optical system applications and have established

comprehensive system-level optical solutions.
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In-cabin software-hardware deep integration technology: we integrate view and

in-cabin products, combining DMS and OMS through automotive domain controller to achieve

deep optical and algorithmic integration within smart cabin environments. Our miniaturized

integrated driving fatigue warning system integrates near-infrared lenses, chips and eyeball

monitoring functions to achieve millisecond-level drowsiness detection, providing a highly

integrated solution for intelligent in-cabin monitoring.

Active cleaning solution: we have independently developed an active cleaning solution

for camera products, with multiple core patents strategically secured. This solution

demonstrates significant advantages in power consumption, water spray volume and form

factor and is designed for camera cleaning in L3 or above intelligent driving systems.

Full-chain simulation software: we possess comprehensive simulation capabilities

spanning the entire product R&D chain. Our proprietary MOC simulation software enables

integrated simulation and optimization of optical, mechanical and thermal performance,

enhancing design efficiency. Through high-precision simulation, we identify and mitigate

potential issues during the design phase, significantly improving the first-pass success rate and

ensuring product performance and reliability.

High-precision point cloud technology: we have independently developed high-

precision point cloud technology within our enclosed simulated laboratory environment that

effectively addresses environmental challenges across 17 scenarios, including highly reflective

surfaces, rain, fog, dust and snow. This technology integrates with LiDAR systems, supporting

calibration and visualization functions and can be deployed independently on automotive

domain controller for enhanced flexibility.

Color temperature correction technology: we developed a custom color temperature

correction technology that maintains consistent PGU color output across extreme temperatures

from -40°C to 105°C. This technology compensates for color shifts caused by light source

degradation under temperature variations, achieving high color accuracy (±0.015 precision)

while processing over 60 units per hour in mass production.

Digitalized Manufacturing Technology Platform

We have developed and implemented proprietary manufacturing technologies that support

automotive-grade quality standards, manufacturing precision and operational efficiency. Our

digitalized manufacturing system integrates precision assembly, optical calibration and

advanced packaging technologies, significantly enhancing production efficiency and quality

control. Our digitalized manufacturing technology platform include:

High-precision AA and AIAA equipment: our proprietary high-precision AA equipment

employs real-time optical feedback systems to position lenses with micrometer accuracy

relative to image sensors during the assembly, achieving superior image quality, optical

performance consistency and higher manufacturing yield rates compared to conventional

passive alignment methodologies that rely solely on mechanical tolerances. Building on our
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high-precision AA equipment technology, we have developed AIAA equipment by integrating

additional visual technology and real-time information analysis functionality. By deploying

such AIAA equipment on our key production lines for visual inspection, our production

efficiency increases by approximately 20% compared with conventional equipment while

maintaining an overall product yield exceeding 95% in 2024.

Single-image calibration systems: we have developed proprietary compact single-image

calibration equipment that enables high-precision intrinsic calibration within a minimal scope.

This system accommodates camera products with varying FOV, supports multiple calibration

types and can integrate distance measurement capabilities. The dual-station operating mode

delivers high production throughput with yield rates exceeding 99%, while supporting

seamless integration into automated production lines. Our calibration precision meets

industry-leading accuracy standards, ensuring consistent optical performance across our

product portfolio.

COB packaging: we utilize proprietary COB packaging technology that directly mounts

image sensor chips onto PCBAs, replacing traditional chip packaging. This approach delivers

multiple performance advantages: (i) reduced package size, (ii) enhanced thermal dissipation

and (iii) improved signal integrity and electromagnetic compatibility, resulting in superior

imaging performance and enhanced reliability that meets automotive-grade quality and

durability standards for camera operating in demanding vehicular environments.

Our full-stack R&D platforms enable us to rapidly replicate and extend our capabilities

across different application scenarios, customers and vehicle models, allowing us to respond

swiftly to customer product development and iteration requirements and supporting the

evolution of automotive intelligence technologies.

MANUFACTURING

Over the years, we have established strategic manufacturing operations in both China and

overseas markets, enabling us to support capacity expansion, enhance cost efficiency and

respond rapidly to our customers’ evolving production demands. Our manufacturing operations

are characterized by high levels of automation and intelligent manufacturing efficiency, with

industry-leading automation rates exceeding 90% and yield rates exceeding 95% as of

September 30, 2025, at an industry-leading level, according to F&S.

Manufacturing Models

We adopt an in-house production model, performing all critical processes within our own

facilities to ensure quality and reliability across vehicle camera solutions and other vehicle

optical solutions lines.
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Our manufacturing infrastructure comprises high-volume production lines with capacity

flexibly allocated to meet customers’ various volume requirements. Operating on an order-

driven model with rapid changeover capability, our core competitive advantage lies in

delivering tailored solutions for diverse customer needs. This flexibility is underpinned by our

platform-based development architecture, which enables modular scalability across different

product lines. For instance, our production lines for LiDAR can be configured for both

long-range and mid-to-short-range LiDAR applications, supporting high production line

commonality while maintaining manufacturing flexibility across varying sensing ranges. This

modular approach delivers multiple strategic benefits: reduced development cycles, enhanced

adaptability across product variants and consistent performance and quality standards

throughout our portfolio.

Our capabilities encompass complete manufacturing chain from components to modules

and systems, covering critical processes including coating and surface hardening, SMT

mounting, COB packaging, lens production, high-precision AA for modules and complete

system assembly and calibration. All these critical processes are independently developed and

executed in-house. Our production and testing equipment adheres to industry-standard

specifications to ensure precision, consistency and reliability throughout the manufacturing

process.

Manufacturing Bases

As of the Latest Practicable Date, we operated two manufacturing bases in Yuyao,

Zhejiang province, primarily focused on production of vehicle camera solutions and other

vehicle optical solutions. In addition, we have expanded our global presence by strategically

establishing manufacturing bases in Vietnam, which are located in Phu Tho and Nghe An

provinces, respectively, dedicated to production of vehicle camera solutions, mainly serving

our overseas customers. This manufacturing system enhances our production capacity and our

ability to offer tailored services to customers while ensuring supply chain resilience and

localized delivery capabilities.

The following table sets forth the details of our manufacturing bases during the Track

Record Period:

Name Location

Year of
commencement

of operation Key functions

Yuyao manufacturing

base I �������������

Yuyao, Zhejiang

Province, China

August 2004 Production of vehicle

camera solutions and

other vehicle optical

solutions

Yuyao manufacturing

base II�������������

Yuyao, Zhejiang

Province, China

July 2016 Production of vehicle

camera solutions
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Name Location

Year of
commencement

of operation Key functions

Phu Tho manufacturing

base���������������

Phu Tho Province,

Vietnam

February

2020

Production of vehicle

camera solutions

Nghe An manufacturing

base���������������

Nghe An Province,

Vietnam

December

2024

Production of vehicle

camera solutions

Production Capacity and Utilization

The following tables set forth the details of our annual production capacity, production

volume and production utilization rate of vehicle camera solutions during the Track Record

Period.

Nine months
ended

30 September,

2023 2024 2025

Production Capacity
Vehicle camera solutions
Smart sensing solutions (million units) � 72.5 78.2 67.7
Smart cabin solutions (million units) �� 58.9 69.1 66.2
Production Volume
Vehicle camera solutions
Smart sensing solutions (million units) � 52.3 57.4 50.5
Smart cabin solutions (million units) �� 44.5 55.4 55.5
Production Utilization Rate(1)

Vehicle camera solutions
Smart sensing solutions (%) ��������� 72.1 73.4 74.6
Smart cabin solutions (%)����������� 75.6 80.2 83.8

Note:

(1) Our production utilization rate is calculated by production volume divided by production capacity.
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Manufacturing Process

We possess both large-scale, high-volume manufacturing capabilities and flexible

manufacturing systems capable of accommodating diverse product types in small batches. Our

advanced production lines support rapid changeovers and mixed-model manufacturing

processes, allowing us to efficiently switch between different products and production runs in

response to customer requirements.

The manufacturing process for vehicle camera solutions is shown in the following

diagram.

Ultrasonic
CleaningDMC Marking Feeding

Performance and 

Appearance 

Inspection

AA

Shipment Outgoing Quality
Control (OQC) Module Assembly

SMT/COB/
Lens assembly

The typical production cycle as depicted above for vehicle camera solutions takes

approximately three to four and a half days, depending on product type.

Manufacturing Equipment and Machinery

Our advanced manufacturing equipment and machinery are essential for enhancing

product quality and cost competitiveness. Our manufacturing bases are equipped with a

comprehensive range of machinery and equipment to support our manufacturing process. Our

directors believe that the specifications and scale of our equipment are consistent with

prevailing industry standards.

The following table provides certain details of our principal machinery and equipment as

of September 30, 2025.

Name of the machinery and
equipment Number of units

Average designed
useful life

Remaining useful
life

(Years) (Years)

SMT Production Line �������� 9 10 8
COB Production Line �������� 6 10 9
Assembly and Testing Line ���� 175 10 6.5
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QUALITY CONTROL

We have established a traceability system to achieve tracking of the product lifecycle,

ensuring high product yield by focusing on the robustness of our initial designs and

maintaining precise control over the production process. Our system is designed to comply

with rigorous industry standards, mainly including the IATF 16949 quality management

standard for the automotive sector. We have dedicated quality management departments,

including Quality Assurance Department (品質保證部), Supplier Quality Department (供應商
質量部) and Pre-production Quality Department (先期質量部). These departments are integral

to our entire product lifecycle, ensuring rigorous quality control from initial design to final

production. Our quality control system focuses on the following key aspects:

• Product development: we embed quality control into the earliest stages of our

product lifecycle. Our quality standards for the entire production process are

established during the initial product planning and design phase. Our Pre-production

Quality Department is responsible for conducting comprehensive process testing

during the project development stage. Guided by IATF 16949 standards, this

involves proactively identifying risks in both product design and manufacturing.

These risk points are then communicated to the production department alongside

clear requirements for each process, ensuring the feasibility and reliability of our

manufacturing techniques. A product may only proceed to mass production after the

successful completion of these rigorous preliminary assessments, ensuring the

integrity of the design and development outcomes.

• Raw material and supplier management: we have implemented a systematic

approach to managing the quality of our supply chain, overseen by our dedicated

Supplier Quality Department. For incoming materials, we primarily employ a

statistical sampling inspection method to ensure they meet our specifications. Our

supplier qualification process is exceptionally thorough, containing quality control

conducted by us and our main customers. We conduct strict quality control of our

suppliers through third-party audits performed by independent qualification bodies

and our main customers conduct quality control of our key suppliers. This dual

approach helps us to ensure that our suppliers consistently adhere to the highest

quality standards required by the automotive industry.

• Manufacturing: we exercise strict control over our manufacturing processes, which

are conducted in-house to ensure consistent quality and oversight. Our key

processes, such as SMT, must adhere strictly to IATF 16949 standard and are subject

to special audits by our customers. For customized projects, our customers conduct

targeted audits at various project stages, such as before nomination, prior to mass

production and as part of annual supervision. These audits may have specific

objectives, including new process evaluations, production capacity verification, or

quality traceability, ensuring that every stage of production complies with the

standards. We employ a comprehensive inspection strategy rather than sampling

during production. In an early screening stage for our product, we use accelerated
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testing methods, such as high-temperature aging and electrical stress loading, to

proactively identify and remove potentially unreliable components. This

commitment is guided by our “zero defect” manufacturing philosophy. When defects

are identified, they are thoroughly analyzed. For any issues that do not affect the

product’s end use, we conduct a Deviation Permission on Standard analysis to

ensure all requirements are still met. Our Quality Assurance Department is

responsible for monitoring process quality, managing customer quality engineering

and maintaining the integrity of our quality system throughout the manufacturing

cycle.

• Product delivery and after-sales service: we implement final quality checks before

they are delivered to customers. Our commitment to quality extends to post-delivery

performance, which we monitor through two key metrics: zero-kilometer failure

(issues arising before a vehicle leaves the assembly plant) and market failure (issues

reported after a vehicle is sold). According to F&S, our industry-leading zero-

kilometer failure rate is maintained at a single-digit ppm level, which is less than

3.5ppm (parts per million). We have a dedicated team managing customer

complaints.

• Control of non-conforming items: we have established clear procedures for

managing any products or components that do not meet our quality standards. When

a non-conformity is identified, we initiate a failure analysis process to determine the

root cause and assign responsibility. If a process-related fault is confirmed, the

relevant party is held accountable in accordance with our quality assurance

agreements. We ensure that any non-conforming items are properly handled to

prevent their unintended use or delivery.

During the Track Record Period and up to the Latest Practicable Date, we have not

experienced any batch product recalls or major quality-related disputes.

SALES, MARKETING AND CUSTOMERS

Sales And Marketing Strategy

We invest in marketing, sales and distribution to promote our products and services. For

the years ended December 31, 2023 and 2024 and the nine months ended September 30, 2024

and 2025, our selling and distribution expenses amounted to RMB64.7 million, RMB66.3

million, RMB49.4 million and RMB69.0 million, respectively, representing 1.2%, 1.1%, 1.1%

and 1.3% of our total revenue during the same periods.

Our sales teams are responsible for providing comprehensive, one-stop services to our

customers. As of September 30, 2025, we had 194 employees in sales. We require our sales

personnel to possess not only sales, marketing and customer service experience, but also

in-depth product knowledge.
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We place strong emphasis on customer relationships and the development of effective

sales channels, which we regard as key drivers of our growth and profitability. We employ a

range of strategies to develop and broaden our customer base, including regular customer

visits, participation in industry networking events and other targeted marketing initiatives.

Typically, we must complete a rigorous customer qualification process before being included

on a customer’s approved supplier list and becoming eligible to bid for projects. We obtain

orders primarily through tendering processes and price negotiations.

Leveraging our industry experience and market insights, we also identify prospective

high-demand product opportunities and propose corresponding product solutions and service

packages to customers, thereby initiating research, design, production and delivery. We

generally maintain long-term and stable business relationships with our key customers.

Pricing

We consider various factors such as market demand, product competitiveness, market

competition dynamics and cost of the products and services, when formulating our pricing

policies. To address diverse market conditions, we may implement differentiated pricing

strategies tailored to factors such as industry characteristics, regional competitive landscapes

and customer budget considerations. These measures aim to enhance our market

competitiveness while maintaining the stability of our overall pricing framework.

Sales Model

Direct Sales

We put significant emphasis on maintaining close relationships with our customers and

keeping abreast of market developments. Accordingly, we have adopted a direct sales model,

supplying products mainly to Tier-1 suppliers and OEMs. We do not sell products directly to

end consumers. We formulate credit policies for different customers, taking into account a

range of factors, including the customer’s brand strength, operational scale, payment history

and length of collaboration. With localized services in China and overseas, we provide

customers with rapid, professional technical support and ensure efficient, reliable customer

service throughout the product lifecycle. We believe these overseas offices will facilitate

enhanced communication and faster response times to our customers in key markets. We

maintain a comprehensive database of existing and potential customers containing information

on product requirements and credit history, which enables us to develop targeted and

appropriate marketing strategies. During the Track Record Period, direct sales made by us to

our customers constituted approximately 95.4%, 95.9% and 96.0% of our total revenue,

respectively.
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Distributors

During the Track Record Period, we sold our products through three distributors, which
contributed to an insignificant amount of our total revenue. For the years ended December 31,
2023 and 2024 and for the nine months ended September 30, 2025, revenue attributable to the
distributors represented approximately 4.6%, 4.1% and 4.0% of our total revenue, respectively.
To the best of our knowledge and as confirmed by our Director, two of these three distributors
are Independent Third Parties. We entered into a written distributorship agreement with one of
these two distributors in November 2020, and did not enter into distributorship agreement with
the other distributor (except purchase orders). The remaining distributor is our Connected
Party. See “Connected Transactions” for further details. No remuneration or sales incentives
are offered by us to these distributors. According to F&S, this practice is not uncommon in the
relevant industry.

Although we normally negotiate sales terms directly with such end-customers, we invoice
and deliver our products to these distributors. Our distributors do not hold inventories and we
do not allow product returns except for product defects. During the Track Record Period, there
is no product return from these distributors. These arrangements are in place principally to
satisfy the procurement requirements of such end-customers. The distributors are responsible
for any payment defaults by the end-customers.

Set forth below is a summary of the major terms in our agreements with distributor.

Duration �������������� One (1) year, automatically renewed for each one (1)
year period unless either party delivers a written notice
to the other party at least six (6) months prior to the
expiration of the applicable term.

Payment and credit term �� Payment within sixty (60) calendar days after the end of
the month of relevant invoice date.

Logistics and transfer of
risks ���������������

Cost, Insurance and Freight (CIF) distributor’s
designated port in accordance with INCOTERMS 2010;
risk of loss or damage passes from us to the distributor
at the time of delivery pursuant to INCOTERMS 2010.

Minimum order
requirement ����������

No minimum order requirement specified; distributor
issues individual purchase orders which we shall
acknowledge.

Target performance ������ Distributor shall make reasonable efforts to maintain
existing customers and to develop new customers.
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Pricing ��������������� Unit price of each product determined by consultation
between both parties.

Return policies ��������� No product returns unless there are product defects as
specified in the agreement. In case distributor notifies us
of such defects, we shall, at our expense, take all
necessary countermeasures as specified in the agreement.

Quality Warranty

We generally provide a warranty for our products for a period of five years or 100

thousand kilometers driven in the underlying vehicles, whichever occurs first. During the

warranty period, our customers may request our technical specialists to replace or repair

defective parts and components free of charge. If any of our products have a material structural

or mechanical defect, as examined and confirmed by our technicians, we will, at the request

of the relevant customer, replace the product or its components. Upon expiry of the warranty

period, we provide repair and maintenance services and supply parts and components to our

customers for a fee, which is determined with reference to the scope of services and raw

materials and components required.

During the Track Record Period and up to the Latest Practicable Date, we did not receive

any material complaints from our customers.

Our Customers

We have a significant global customer base. Our customers primarily consist of Tier-1

suppliers and OEMs. For the years ended December 31, 2023 and 2024 and for the nine months

ended September 30, 2025, our overseas sales revenue amounted to RMB2,902.0 million,

RMB2,886.7 million and RMB2,243.6 million, respectively, representing 55.1%, 48.2% and

43.6% of our total revenue for the same periods.

For the years ended December 31, 2023 and 2024 and the nine months ended September

30, 2025, sales to our largest customer accounted for 14.7%, 13.5% and 9.1% of our revenue,

respectively, while our five largest customers for the same periods accounted for 56.5%, 47.7%

and 38.0% of our revenue, respectively.
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The tables below set forth the details for each of our five largest customers during the
Track Record Period.

Rank Customer
Products

Purchased
Transaction

Amount

Percentage
of Total
Revenue

Business
Relationship

Since Business Background

(RMB in
thousand) (%)

For the Year Ended December 31, 2023
1 � � � � Customer A Vehicle camera

solutions
774,407 14.7 2010 A company primarily engaged in

design, engineering and
production of automotive
components and vehicles based in
Canada.

2 � � � � Customer B Vehicle camera
solutions

707,083 13.4 2021 A company primarily engaged in
design, R&D, manufacturing and
sales of NEVs based in China.

3 � � � � Customer C Vehicle camera
solutions

594,517 11.3 2015 A company primarily engaged in
ADS based in Germany.

4 � � � � Customer D Vehicle camera
solutions

507,896 9.7 2014 A company primarily engaged in
design, production and sale of
automotive components and
systems based in France.

5 � � � � Customer E Vehicle camera
solutions

390,654 7.4 2010 A company primarily engaged in
ADAS solutions based in
Germany.

Total 2,974,557 56.5
For the Year Ended December 31, 2024
1 � � � � Customer B Vehicle camera

solutions
811,301 13.5 2021 A company primarily engaged in

design, R&D, manufacturing and
sales of NEVs based in China.

2 � � � � Customer A Vehicle camera
solutions

631,063 10.5 2010 A company primarily engaged in
design, engineering and
production of automotive
components and vehicles based in
Canada.

3 � � � � Customer C Vehicle camera
solutions

556,623 9.3 2015 A company primarily engaged in
ADS based in Germany.

4 � � � � Customer D Vehicle camera
solutions

470,810 7.9 2014 A company primarily engaged in
design, production and sale of
automotive components and
systems based in France.

5 � � � � Customer E Vehicle camera
solutions

389,787 6.5 2010 A company primarily engaged in
ADAS solutions based in
Germany.

Total 2,859,584 47.7
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Rank Customer
Products

Purchased
Transaction

Amount

Percentage
of Total
Revenue

Business
Relationship

Since Business Background

(RMB in
thousand) (%)

For the Nine Months Ended September 30, 2025
1 � � � � Customer B Vehicle camera

solutions
468,158 9.1 2021 A company primarily engaged in

design, R&D, manufacturing and
sales of NEVs based in China.

2 � � � � Customer A Vehicle camera
solutions

457,527 8.9 2010 A company primarily engaged in
design, engineering and
production of automotive
components and vehicles based in
Canada.

3 � � � � Customer C Vehicle camera
solutions

422,339 8.2 2015 A company primarily engaged in
ADS based in Germany.

4 � � � � Customer D Vehicle camera
solutions

304,968 5.9 2014 A company primarily engaged in
design, production and sale of
automotive components and
systems based in France.

5 � � � � Customer E Vehicle camera
solutions

303,409 5.9 2010 A company primarily engaged in
ADAS solutions based in
Germany.

Total 1,956,401 38.0

As of the Latest Practicable Date, none of our Directors or their respective associates or

any Shareholder holding more than 5% of our issued share capital held any interest in any of

our five largest customers.

Set forth below is a summary of the major terms in our agreements with our key

customers.

Duration �������������� The agreement typically has an indefinite term.

Technical specifications �� Our customers typically set forth specific product

specification requirements for products ordered, such as

product name, specification, model, quantity, amount and

technical standard (including quality requirements).

Deliverables ����������� Products are delivered in accordance with the

specifications set forth in each purchase order.

Payment and credit term �� Our customers are typically required to settle payment

within 90 to 120 days after receipt of products.
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Intellectual property ����� For custom-made products, intellectual property rights

arising from our design and development work, as well

as subsequent improvements to the relevant technology,

are solely owned by us. For standard products, all

intellectual property rights are solely owned by us.

Product acceptance ������ Customers are required to inspect delivered products

within the period specified in the agreement. If the

quantity or quality of products is found to be

inconsistent with the order, customers must notify us in

writing promptly. Failure to inspect or provide written

objection within the specified period is deemed

acceptance of the products.

During the Track Record Period and up to the Latest Practicable Date, we did not

experience any material breach of our contractual agreements with our major customers.

PROCUREMENT AND SUPPLIERS

Procurement Model

Our primary raw materials include optical materials and components (such as resin and

lenses), electronic components (such as image sensors and PCBAs) and structural components

(such as housing and mounting brackets). We generally adopt a make-to-order procurement

model, formulating and executing procurement plans based on customer demand forecasts and

confirmed purchase orders. Our procurement is principally conducted under two models: our

standard procurement model and a customer-designated procurement model.

• Standard procurement model: under this model, we independently select and

manage qualified suppliers. We systematically evaluate prospective suppliers

against a range of criteria, including their quality systems (Quality), pricing (Cost),

delivery capabilities (Delivery), service levels (Service) and technical expertise

(Technology) (“QCDST”), which we refer to as our QCDST framework. We also

assess their financial and legal compliance, manufacturing capacity and willingness

to cooperate.

• Customer-designated procurement model: our end-customers may designate the

supplier for certain critical components. This is typically driven by the customer’s

own product design and technical requirements. In these situations, while the choice

of supplier is directed by the customer, we generally remain responsible for

managing the supplier relationship, seeking to optimize processes and ensuring the

supplier’s performance aligns with our production schedules and quality standards.
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Procurement Policy and Procedure

We have established a comprehensive procurement system with a series of internal

policies and procedures to govern our procurement activities. We maintain a qualified suppliers

list and conduct ongoing management of our suppliers through regular performance evaluations

to ensure the quality and reliability of our supply chain. Our procurement operations follow a

structured four-step process: demand input, internal approval, order placement and payment.

This is guided by a monthly procurement plan, which is generated using customer demand

forecasts from the marketing department and the production schedule from the manufacturing

department. This forward-looking plan allows us to finalize orders for the upcoming month

while also gathering key information for the month after. To enhance efficiency in our

procurement and supplier management, our warehousing and logistics are supported by an

intelligent system that provides automatic push notifications and real-time data updates.

Supply Chain Management

We have established a systematic supplier management regime, with mechanisms in place

covering the entire lifecycle from supplier onboarding to ongoing management and assessment.

All prospective suppliers are subject to a qualification process before being admitted to

our qualified suppliers list. Our supplier management system is built on a formal, four-step

process for developing new suppliers. Before establishing a partnership, our candidate

suppliers undergone a thorough qualification review and an on-site factory audit. Following

this initial screening, our R&D department evaluates their hardware, including manufacturing

and testing equipment, while our quality department assesses their process quality control

capabilities. We then conduct material certification to ensure all components meet our

standards. Once a supplier is qualified, we manage their ongoing performance using a QCDST

framework. This is supported by follow-up measures, including regular performance

evaluations and high-level meetings between our management teams to ensure alignment and

continuous improvement. Only suppliers that successfully pass this assessment are approved.

Prior to commencing our business relationship, we typically enter into a framework agreement,

a non-disclosure agreement and a quality assurance agreement with the supplier.

We continuously monitor the performance of our qualified suppliers. We conduct monthly

and annual performance evaluations, scoring suppliers across key dimensions such as quality,

cost and delivery to ensure they consistently meet our requirements. If a supplier’s

performance is unsatisfactory, we may take various actions, including holding discussions with

their senior management to address the issues. We also conduct monthly reviews of our

supplier base and may terminate our relationship with suppliers who consistently fail to meet

our standards.
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To enhance the stability and resilience of our supply chain, we employ an “n+1” sourcing

strategy for key components, which involves qualifying at least two suppliers for each

component to mitigate the risk of supply disruptions and avoid dependence on any single

supplier. We also maintain a dual-track global and domestic supply chain, which allows us to

cater to customers with specific domestic content requirements.

Our Suppliers

Our suppliers provide us with raw materials and components that our procurement

department organizes into three categories: optical materials and components (such as resin and

lenses), electronic components (such as image sensors and PCBAs) and structural components

(such as housing and mounting brackets). The market for electronic components is

characterized by high supplier concentration and strong supplier bargaining power. To manage

this, we adopt a sales-oriented supply chain strategy focused on active collaboration and value

co-creation. Our strategy prioritizes securing the supply of strategic materials and exploring

cross-functional opportunities for cost reduction, supported by teams of in-house specialists.

For the years ended December 31, 2023 and 2024 and the nine months ended September

30, 2025, purchases from our largest supplier accounted for 17.3%, 14.2% and 12.6% of our

total purchase, respectively, while our five largest suppliers for the same periods accounted for

56.4%, 49.0% and 49.2% of our total purchase, respectively. We believe that we have a good

cooperative relationship with our key suppliers.

The tables below set forth the details for each of our five largest suppliers during the

Track Record Period.

Rank Supplier
Products
Provided

Transaction
Amount

Percentage
of Total

Purchase

Business
Relationship

Since Business Background

(RMB in
thousand) (%)

For the Year Ended December 31, 2023
1� � � � Supplier A Components 471,327 17.3 2018 A company primarily engaged in

electronics components

distribution based in Taiwan,

China.
2� � � � Retained Sunny

Optical

Technology

Group

Components 459,870 16.9 2010 A company primarily engaged in

R&D, production and sales of

integrated optical components and

products based in China.
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Rank Supplier
Products
Provided

Transaction
Amount

Percentage
of Total

Purchase

Business
Relationship

Since Business Background

(RMB in
thousand) (%)

3� � � � Supplier C Components 291,585 10.7 2015 A company primarily engaged in

R&D, production and sales of

lighting products and

optoelectronic applications based

in China.
4� � � � Supplier D Components 220,129 8.1 2016 A company primarily engaged in

R&D and production of electronic

parts based in China.
5� � � � Supplier E Components 96,342 3.5 2016 A company primarily engaged in

distribution of electronic

components based in Taiwan,

China.
Total 1,539,253 56.4

For the Year Ended December 31, 2024
1� � � � Retained Sunny

Optical

Technology

Group

Components 472,770 14.2 2010 A company primarily engaged in

R&D, production and sales of

integrated optical components and

products based in China.
2� � � � Supplier A Components 398,240 11.9 2018 A company primarily engaged in

electronics components

distribution based in Taiwan,

China.
3� � � � Supplier C Components 364,819 10.9 2015 A company primarily engaged in

R&D, production and sales of

lighting products and

optoelectronic applications based

in China.
4� � � � Supplier D Components 239,976 7.2 2016 A company primarily engaged in

R&D and production of electronic

parts based in China.
5� � � � Supplier F Components 164,542 4.9 2020 A company primarily engaged in

manufacturing of mechanical and

electronic components based in

Hong Kong, China.
Total 1,640,347 49.0
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Rank Supplier
Products
Provided

Transaction
Amount

Percentage
of Total

Purchase

Business
Relationship

Since Business Background

(RMB in
thousand) (%)

For the Nine Months Ended September 30, 2025
1� � � � Retained Sunny

Optical

Technology

Group

Components 384,406 12.6 2010 A company primarily engaged in

R&D, production and sales of

integrated optical components and

products based in China.
2� � � � Supplier C Components 369,933 12.2 2015 A company primarily engaged in

R&D, production and sales of

lighting products and

optoelectronic applications based

in China.
3� � � � Supplier A Components 256,035 8.4 2018 A company primarily engaged in

electronics components

distribution based in Taiwan,

China.
4� � � � Supplier D Components 251,075 8.3 2016 A company primarily engaged in

R&D and production of electronic

parts based in China.
5� � � � Supplier G Components 236,006 7.8 2016 A company primarily engaged in

electronics products and services

based in Japan.
Total 1,497,455 49.2

Retained Sunny Optical Technology Group was one of our five largest suppliers during

each period in the Track Record Period. We have also entered into a number of connected

transactions with Retained Sunny Optical Technology Group. See “Connected Transactions”

for further details of these transactions and the reasons for entering into them.

As of the Latest Practicable Date, except for Retained Sunny Optical Technology Group,

none of our Directors or their respective associates or any Shareholder holding more than 5%

of our issued share capital held any interest in any of our five largest suppliers.

During the Track Record Period, we entered into framework agreements with our

suppliers. The terms of the agreement with our major suppliers align with standard commercial

practices.
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Set forth below is a summary of the major terms in our agreements with our key suppliers.

Key terms Details

Term ����������������� The agreement is effective for one year from the
effective date and automatically renewed annually.

Pricing ��������������� Prices are specified in the purchase order or otherwise
agreed. Product prices include any and all taxes, charges
for freight, freight insurance, packaging, packing and
crating, any finishing or inspecting fees, applicable
license fees, customs duties and all other charges.

Minimum purchase
commitment����������

No minimum purchase commitment.

Quality assurance and
return policy ���������

Free warranty period is three years from product
acceptance.

Payment and credit term �� We are typically required to settle payment within 120
to 180 days after receipt of products, except for certain
core components are generally required to be settled
within 7 to 30 days.

Termination������������ The agreements may be terminated by means as set forth
in the agreements.

During the Track Record Period and up to the Latest Practicable Date, we did not
experience any material breach of our contractual agreements with our major suppliers that
resulted in suspension or interruption that would cause a material and adverse effect to our
production operations. During the Track Record Period, we did not experience any significant
shortage of raw material supplies, and the raw materials provided by our suppliers did not have
any significant quality issues.

Overlapping of Suppliers and Customers

Retained Sunny Optical Technology Group, being one of our five largest suppliers during
the Track Record Period, was also our customer during the same period. We purchased optical
components from them, while they mainly purchased vehicle camera solutions from us. For the
years ended December 31, 2023 and 2024 and the nine months ended September 30, 2025, the
amount of purchases we made under our procurement arrangements with Retained Sunny
Optical Technology Group were RMB459.9 million, RMB472.8 million and RMB384.4
million, respectively, accounting for 16.9%, 14.2% and 12.6% of our purchase, respectively;
and our revenue attributable to Retained Sunny Optical Technology Group amounted to
RMB89.6 million, RMB151.3 million and RMB134.7 million, respectively, accounting for
1.7%, 2.5% and 2.6% of our total revenue, respectively. The terms and conditions of the
procurement agreement with Retained Sunny Optical Technology Group were generally in line
with the terms and conditions with other comparable customers. During the Track Record
Period, the prices for sales made to Retained Sunny Optical Technology Group were negotiated
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on an arm’s length basis and we believe the gross profit margin for such sales would be similar
had Retained Sunny Optical Technology Group not also been our supplier. See “Connected
Transactions” for detailed information regarding the transactions with Retained Sunny Optical
Technology Group.

Supplier C is one of our five largest suppliers during the Track Record Period, was also

our customer during at least one period of the Track Record Period. We purchased optical

components from them as raw materials, while we sold them ancillary products for

manufacturing to help them improve their manufacturing capabilities. For the years ended

December 31, 2023 and 2024 and the nine months ended September 30, 2025, the amount of

purchases we made under our procurement arrangements with Supplier C were RMB291.6

million, RMB364.8 million and RMB369.9 million, respectively, accounting for 10.7%, 10.9%

and 12.2% of our total purchases, respectively; and our revenue attributable to Supplier C

amounted to RMB3.0 million, RMB2.1 million and nil, respectively, accounting for 0.06%,

0.04% and nil of our total revenue, respectively. The terms and conditions of the procurement

agreement with Supplier C were generally in line with the terms and conditions with other

comparable customers. During the Track Record Period, the prices for sales made to Supplier

C were negotiated on an arm’s length basis and we believe the gross profit margin for such

sales would be similar had Supplier C not also been our supplier.

Supplier D is one of our five largest suppliers during the Track Record Period, was also

our customer during at least one period of the Track Record Period. We purchased structural

components from them as raw materials, while we sold them ancillary products for

manufacturing to help them improve their manufacturing capabilities. For the years ended

December 31, 2023 and 2024 and the nine months ended September 30, 2025, the amount of

purchases we made under our procurement arrangements with Supplier D were RMB220.1

million, RMB240.0 million and RMB251.1 million, respectively, accounting for 8.1%, 7.2%

and 8.3% of our total purchases, respectively; and our revenue attributable to Supplier D

amounted to nil, RMB0.5 million and RMB1.9 million, respectively, accounting for nil,

0.009% and 0.04% of our total revenue, respectively. The terms and conditions of the

procurement agreement with Supplier D were generally in line with the terms and conditions

with other comparable customers. During the Track Record Period, the prices for sales made

to Supplier D were negotiated on an arm’s length basis and we believe the gross profit margin

for such sales would be similar had Supplier D not also been our supplier.

COMPETITION

According to F&S, the global vehicle optical solution market size has grown rapidly from

RMB158.3 billion in 2020 to RMB320.3 billion in 2024 at a CAGR of 19.3%; it is projected

to continue its rapid growth at a CAGR of 17.3% and reach RMB712.0 billion in 2029. The

global automotive camera solution market concentrated with the top five suppliers capturing

39.3% of the global market share in 2024. According to F&S, our vehicle camera solutions

ranked first globally based on shipment volume in 2024, with a market share approximately
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equal to the combined market share of the next three players; in the fields of smart sensing and

smart cabin, we were the world’s largest smart sensing and smart cabin solutions provider by

shipment volume in 2024; and our vehicle lens sets have held the top global market share for

13 consecutive years.

Leveraging our industry expertise, full-stack R&D platform as well as our cross-selling

capabilities built through long-term partnerships with our customers in automotive optical

sector, we have successfully expanded into other vehicle optical solutions. Our other vehicle

optical solutions include LiDAR, in-cabin projection display and smart automotive lighting

solutions. According to F&S, we were among the first globally to develop the ultra-high-

resolution DLP PGU applied in a 92-inch cinema-grade AR-HUD, which is in mass production;

we currently supply pixelated headlamp projection lenses for the highest shipment volume

vehicle model globally equipped with smart automotive lighting; we achieved the R&D and

mass production of the first long-range LiDAR opto-mechanical transceiver in 2022, using a

1,550nm light source; we were the first globally to successfully commercialize 8M ADAS/ADS

camera products and the first globally in completing research and development of 17M ADS

camera products.

To maintain and further enhance our competitive edge, we will remain dedicated to the

optimization of our full-stack R&D platform, the strengthening of our value chain and product

competitiveness, the expansion of our product portfolio and the in-depth collaboration with our

key customers in developing customized products that are tailored to their requirements. We

believe we are well-positioned to maintain our leadership position and capture future

opportunities in both the automotive camera solutions as well as the emerging automotive

optical products markets. See “Industry Overview” for more details.

WAREHOUSING, LOGISTICS AND INVENTORY MANAGEMENT

We have established an integrated warehousing and logistics system to support the

efficient storage, management and distribution of our raw materials and finished products

across our operations.

Warehousing

Our warehouse operations involve the management of raw materials and finished goods.

As of the Latest Practicable Date, we operated ten warehouses located in Yuyao, Zhejiang

Province, China and Phu Tho and Nghe An provinces, Vietnam. The total area of all our

warehouses amounted to approximately 9,600 square meters. We utilize our internal logistics

management system, which has been upgraded to enable intelligent and automated inventory

tracking and data updates. The system is designed to automatically monitor inventory levels

and trigger alerts when they fall outside pre-set thresholds, facilitating proactive management

and helping to reduce waste.
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Logistics

Leveraging our strengths in supply chain management, we provide customers with
comprehensive logistics services that ensure efficient storage, management and delivery.

Our products are primarily transported by road, sea and air and we are generally
responsible for delivering the products to our customers’ designated locations. Given our
products are high-value electronic devices, we maintain strict requirements for the handling
and transportation of our goods. To support our global operations, we engage third-party
logistics providers for our delivery across the globe, ensuring the efficient and reliable delivery
of our products to customers. As of the Latest Practicable Date, we maintained a diversified
logistics network through partnerships with nearly ten external logistics service providers to
support our global and regional business needs.

Inventory Management

Our inventory management system is designed to support stable production, efficient
resource utilization and optimized working capital. We maintain close control over the entire
inventory lifecycle, covering finished goods, work in progress and raw materials. Our
procurement plans are formulated based on demand forecasts from our sales and marketing
department and production schedules from our manufacturing department, ensuring our
inventory levels are closely aligned with market demand.

We adopt a lean inventory strategy which follows a “place orders and prepare materials
based on material LT+N ordering” model maintaining a reasonable raw material inventory.
This approach is designed to enhance our working capital efficiency and minimize the risks of
overstocking. To mitigate the risk of supply disruptions, we have implemented an “n+1” supply
chain strategy, which involves qualifying at least two suppliers for each key materials to avoid
dependence on any single supplier. We also maintain a dual-track global and domestic supply
chain, which allows us to cater to customers with specific requirements. In practice, we
conduct regular reviews of our inventory levels to ensure we maintain sufficient stock for our
operational requirements. In addition, we maintain three to six months of safety stock for
highly volatile raw materials. We also perform periodic assessments of our inventory and make
provisions for inventory write-downs in accordance with our accounting policies.

INTELLECTUAL PROPERTY

We consider our patents, trademarks, trade secrets and other intellectual property rights
as one of the core factors on which our business depends. We rely on a combination of
intellectual property laws, unfair competition laws, non-disclosure agreements and other
protective measures to protect our intellectual property rights. To protect our intellectual
property rights, we strive to make timely registration, filing and application for intellectual
property rights. As of the Latest Practicable Date, we held 823 registered patents in total,
including 543 invention patents. See “Statutory and General Information — Intellectual
Property Rights” in Appendix VI to this document. Further, we require our key R&D personnel
and technical employees to enter into confidential and non-compete agreements that include
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clauses acknowledging that all inventions, trade secrets, developments and other processes
generated by them during their employment with us are our properties and assigning to us any
ownership rights that they may claim in those works. These arrangements ensure that
intellectual property created during their tenure remains the property of our Group,
safeguarding our innovations and maintaining our competitive edge in the market.

We undertake a proactive approach to manage our intellectual property portfolio and
perform regular monitoring of our intellectual rights and take action when we are aware of a
potential infringement of our intellectual property rights. We intend to protect our intellectual
property rights vigorously, but there can be no assurance that our efforts will be successful.
Even if our efforts are successful, we may incur significant costs in defending our rights. From
time to time, third parties may initiate litigation against us alleging infringement of their
proprietary rights or declaring their non-infringement of our intellectual property rights. See
“Risk Factors — Third-party claims against us in relation to infringement of intellectual
property rights, whether successful or not, could subject us to costly and time-consuming
litigation or expensive licenses, and our business could be adversely affected.”

INFORMATION TECHNOLOGY

We believe that information technology is essential to our competitiveness and efficient
operations. The following information technology systems are the most critical to our business
among our collective integrated information technology systems.

Supplier Relationship
Management (SRM)
System �������������

Our SRM system enables us to manage supplier sourcing,
evaluation, risk control and performance, while providing
real-time data analysis and reporting. It integrates, among
other functions, supplier information management,
procurement management, contract management,
performance assessment and compliance monitoring, for
efficient management across the entire supplier
relationship cycle, from supplier identification and
qualification, to procurement and contracting, to ongoing
collaboration and performance optimization.

Customer Relationship
Management (CRM)
System �������������

Our CRM system consolidates functions including sales
forecasting, competitor tracking, market insights, cost
management, pricing and quality control, to strengthen
customer service and operational coordination.

Enterprise Resource
Planning (ERP)
system��������������

Our ERP system serves to unify financial management,
supply chain management, production and manufacturing
management, procurement management into a single,
comprehensive system to achieve dynamic, closed-loop,
optimized management and control of procurement and
logistics.
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Product Lifecycle
Management (PLM)
system��������������

Our PLM system enables product data management, bill of
materials management, product design and collaboration,
product alteration management, project management and
product configuration management. Our PLM system
integrates digital design tools and document management
software to enable seamless for seamless information flow
across different functions, while it is also synchronized
with our ERP, office and other systems to ensure automatic
updates of product information to maintain consistency
and accuracy.

Manufacturing Execution
System (MES) �������

Our MES enables centralized management over work
orders, production execution, materials, production
processes and abnormalities, as well as product
traceability. Our MES is deeply integrated into the
production process. During the manufacturing process, the
MES sends instructions to production equipment,
establishes product production parameter specifications
and standards and controls the execution of production
equipment. If abnormalities are found, defective products
are identified and notifications sent to relevant personnel
to remove such defective products from the production
line, while the data monitoring and analysis platform
provides real-time feedback on production anomalies.

Quality Management
System (QMS) �������

Our QMS manages incoming and outgoing finished
products inspection, process quality, inspection standards
and incorporates statistics process control. As part of our
comprehensive product quality management, we ensure
that the quality information is fully collected, accurately
recorded and efficiently managed. We have built a
comprehensive QMS that integrates MES production
process data and internet of thing data collection
technology and enables information management and
process traceability across the entire quality management
process of incoming material inspection, production
process inspection, finished product inspection and
shipment inspection.
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Warehouse Management
System (WMS) �������

Our WMS enables real-time monitoring of the location,
quantity and status of each piece of inventory, while the
entire warehousing process is controlled through tag
management such as barcodes. Sophisticated inbound and
outbound inventory management improves inventory
turnover rate, while intelligent scheduling systems enables
our network of automated guided carts to quickly and
accurately move inventory from the storage area to the
designated cargo location, thereby reducing manpower
requirements while improving efficiency and accuracy.

Office system ���������� Our office system drives internal communications and
cross departmental compliance collaboration and approval
process scenarios, such as, among others, procurement,
and approval process.

These integrated IT systems ensure seamless data flow across all business functions while

maintaining operational visibility.

During the Track Record Period and up to the Latest Practicable Date, we did not

experience any information technology system failure or downtime that had a material adverse

effect on our business operations.

EMPLOYEES

We believe that our long-term growth depends on the expertise, experience and

development of our employees. We strive for mutual growth, balancing employee development

with our Group’s progress.

As of September 30, 2025, we had a total of 5,373 employees, among which 4,538 were

located in China, 835 were located in overseas regions. The table below sets forth breakdowns

of our employees by function as of September 30, 2025.

Function
Number of
employees Percent of total

Production ������������������������������ 3,435 63.9
Sales ����������������������������������� 194 3.6
Technical (R&D)�������������������������� 1,470 27.4
Management and Others �������������������� 274 5.1

Total����������������������������������� 5,373 100.0

We enter into employment contracts with our employees. We also enter into

confidentiality and non-compete agreements with our key management, technical and sales

personnel to protect our intellectual property and business secrets.
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Our success depends on our ability to attract, retain and motivate qualified personnel. We

recruit our employees based on a number of factors such as their work experience, educational

background and our vacancy needs. Our primary recruitment channels include online

recruitment websites, campus recruitment programs, internal referrals and engaging

headhunters for senior management or highly specialized positions. We are committed to

nurturing talent and have established a structured talent development system designed to

enhance the professional capabilities of our employees. Our employee training framework

comprises onboarding training to familiarize new employees with our corporate culture and

business and regular job-specific skills training for different functional teams. For example,

our sales personnel receive quarterly training on topics such as sales techniques and product

updates, while our marketing operations team receives semi-annual training on data analytics

and process management. We also organize management training for our existing managers and

designated high-potential employees and assign an experienced mentor to each new employee

to provide guidance and support. We provide competitive compensation packages and foster an

environment that encourages initiative. The remuneration payable to our employees includes

salaries and a discretionary bonus.

We conduct periodic performance reviews for our employees. We evaluate employee

performance based on three key dimensions: performance, capabilities and attitude. An

employee’s remuneration is determined by factors including their qualifications, contributions,

years of experience and performance evaluation results.

We have established a trade union which represents our employees’ interests and

facilitates communication between the management and employees. Our Directors consider

that we have maintained a good relationship with our employees. During the Track Record

Period and up to the Latest Practicable Date, there was no incident of disruption of work which

had a material adverse impact on our operation and no labor disputes or strikes which may have

a material and adverse effect on our business, financial condition or results of operations.

INSURANCE

As required by PRC laws and regulations, we maintain government-mandated insurance

and benefits for our employees, including medical, pension, unemployment insurance,

occupational injury, maternity and housing provident funds. See “— Employees.” We believe

that our insurance coverage is in line with the industry practice and adequate to cover our key

assets, facilities and liabilities, including but not limited to all property related risks insurance,

employer liability insurance and public liability insurance. We procured insurance policies by

type and amount that we consider sufficient and evaluated such insurance policies from time

to time based on our past experience, changes in production and industry developments.

We are committed to minimizing the risks of product liability claims, warranty claims and

product recalls through stringent quality control. In addition, in the event that one or more of

our suppliers is determined to be liable (in whole or in part), we will assess the compensation

or contributions sought from the relevant suppliers (if applicable) in accordance with the terms

and conditions of the supply contracts entered into with the relevant suppliers, taking into
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account various commercial considerations, including but not limited to the amount sought, the

financial ability of the relevant supplier and the risk of interruption in the supply of our

products and our customers as a result of claims for compensation or contributions that may

be made by us.

LICENSES, PERMITS AND APPROVALS

We are required to maintain various licenses, approvals and permits in order to operate

our business. Our major licenses and permits are set out below:

Holding entity Types of licenses, permits and approvals

The Group ������������ Customs Declaration Registration Certificate for Import

and Export Goods Consignee/Consignor (PRC)

High and New Technology Enterprise Certificate (PRC)

Pollutant Discharge Registration Receipt for Stationary

Pollution Sources (PRC)

IATF 16949 Automotive Quality Management System

Certification (PRC)

ISO 50001 Energy Management System Certification

(PRC)

ISO 45001 Occupational Health and Safety Management

System Certification (PRC)

ISO 14001 Environmental Management System

Certification (PRC)

China National Accreditation Service for Conformity

Assessment Laboratory Accreditation Certificate (PRC)

Environmental License issued by the Ministry of

Agriculture and Environment (Vietnam)

During the Track Record Period and up to the Latest Practicable Date, we have obtained

all necessary licenses, permits and approvals for conducting operating activities which are

important to our operations and such licenses, permits and approvals are still valid as of the

Latest Practicable Date.
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PROPERTIES

We own and/or lease certain properties in China and Vietnam primarily to be used as

production and offices purpose. These properties are used for non-property activities as defined

under Rule 5.01(2) of the Listing Rules.

As of September 30, 2025, each of our property interests had a carrying amount less than

15% of our combined total assets. Therefore, according to Chapter 5 of the Listing Rules and

section 6(2) of the Companies (Exemption of Companies and Prospectuses from Compliance

with Provisions) Notice (Chapter 32L of the Laws of Hong Kong), this document is exempted

from compliance with the requirements of section 342(1)(b) of the Companies (Winding Up

and Miscellaneous Provisions) Ordinance in relation to paragraph 34(2) of the Third Schedule

to the Companies (Winding Up and Miscellaneous Provisions) Ordinance, which require a

valuation report with respect to all our interests in land or buildings.

Owned Land and Properties

As of the Latest Practicable Date, we had the right to use two parcels of land for

production purposes, with an aggregate gross land area of approximately 89,918.0 sq.m.

located in China.

As of the Latest Practicable Date, we had the right to use three parcels of land for

production purposes, with an aggregate gross 443,328 sq.m. located in Vietnam.

As at the Latest Practicable Date, our legal advisors confirmed that we had obtained all

relevant land use rights certificates of the above parcels.

Leased Properties

As of the Latest Practicable Date, we had seven leased properties in China that are related

to our production and operation with an aggregate area of 83,455.8 sq.m, which were currently

used for offices, production, R&D and storage purposes.

As confirmed by our PRC legal advisor, we had completed lease registration for all of the

properties we leased as mentioned above in China as of January 23, 2026.

COMPLIANCE AND LEGAL PROCEEDINGS

Legal Proceedings

We may from time to time be subject to various legal or administrative claims and

proceedings arising in the ordinary course of our business. During the Track Record Period and

up to the Latest Practicable Date, to the best of our knowledge after making all reasonable
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enquiries, we were not involved in any legal proceedings, litigations, arbitration and

administrative proceedings that we believe would have a material adverse effect on our

business, results of operations, financial condition or reputation and compliance.

Compliance Matters

During the Track Record Period and up to the Latest Practicable Date, we did not commit

any non-compliance of laws and regulations which individually or in the aggregate, in the

opinion of our Directors, would have a material and adverse effect on our business, financial

condition or results of operations.

As advised by our legal advisors, during the Track Record Period and up to the Latest

Practicable Date, we have complied with the relevant laws and regulations in all material

respects.

ENVIRONMENTAL, SOCIAL AND GOVERNANCE (“ESG”)

We have established a comprehensive organizational structure and management

mechanism for sustainable development to drive the effective implementation of our

sustainability strategy. Our ESG Management Committee oversees the identification,

assessment and management of ESG risks and opportunities and is responsible for setting our

ESG vision, policies and targets. To ensure robust governance, we conduct double materiality

assessments, analyzing material topics from both financial materiality and impact materiality

perspectives to prioritize key sustainability issues and align our strategic planning closely with

the United Nations Sustainable Development Goals.

We recognize that maintaining open and constructive communication with stakeholders is

critical to enhancing our ESG performance. We actively engage in continuous and transparent

dialogue with stakeholders to understand their expectations and concerns and integrate these

insights into our ESG improvement initiatives. This approach supports mutual value creation

and long-term sustainable development. To further strengthen our governance framework, we

strictly implement the Whistleblowing Guidelines and Measures for Rewards and Protection

and have established and maintain open and transparent reporting channels to ensure that

stakeholders can safely and conveniently raise concerns.
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As of December 31, 2024, our greenhouse gas (“GHG”) emissions intensity for Scope 1

and market-based Scope 2 emissions was 9.0 tonnes of carbon dioxide equivalent per RMB

million of revenue. In 2024, we achieved cumulative electricity savings of 960 megawatt-

hours. We recorded no material production safety incidents and no cases of occupational

disease in 2024, reflecting our continued focus on workplace safety and employee health.

We are committed to complying with ESG reporting requirements from the

[REDACTED]. Our ESG governance framework sets out our obligations and scope of

authorities in performing the codes in Appendix C2 of the Listing Rules.

ESG Governance

Our ESG governance structure comprises the Board, the Strategy and Development

Committee, the ESG Management Committee and the ESG Working Group, which together

underpin a robust and effective corporate governance framework.

At the decision-making level, our Board acts as the ESG leadership and ultimate

decision-making body and is responsible for (i) approving the company’s ESG strategy, targets,

management policies and medium- to long-term plans; (ii) reviewing response plans for

ESG-related risks and opportunities that may have a significant impact on the company and

overseeing their implementation; (iii) approving ESG reports and other external disclosure; and

(iv) reviewing and approving ESG-related management systems. The Board has authorized the

Strategy and Development Committee to supervise the Group’s ESG matters on behalf of the

Board.

At the management level, the ESG Management Committee is responsible for (i)

formulating ESG strategic plans, targets and annual work plans that align with the company’s

overall development; (ii) leading the formulation of ESG-related management systems; (iii)

coordinating the company’s ESG materiality assessment and organizing the identification,

assessment and management of ESG-related risks and opportunities that are material to the

business, as well as defining and promoting corresponding response measures; (iv) overseeing

the implementation of various ESG initiatives across the Company; (v) coordinating the

preparation and internal review of the company’s annual ESG report; (vi) reporting relevant

ESG information and progress to the Strategy and Development Committee and the Board; and

(vii) undertaking such other ESG-related responsibilities as may be delegated by the Board.
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At the execution level, the ESG working group is responsible for (i) monitoring and

analyzing laws, regulations and policies in the company’s ESG matters; (ii) implementing the

annual ESG work plan and providing regular updates to the ESG Management Committee; (iii)

participating in the formulation of and overseeing compliance with, ESG-related management

systems; (iv) participating in the company’s ESG materiality assessment; (v) organizing ESG

communications and training activities; (vi) coordinating the day-to-day collection,

consolidation and reporting of ESG-related data; and (vii) performing such other related

responsibilities as may be assigned by the ESG Management Committee.

To further safeguard the integrity of our ESG operations, our Audit and Supervision

Department operates and conducts regular inspections, risk assessments and compliance audits.

We also require all suppliers and business partners to sign agreements incorporating integrity

and anti-bribery clauses. Our whistleblower protection procedures enable confidential

reporting through multiple channels, with strict prohibitions against retaliation.

Environment

Environment Protection

We strictly comply with the Environmental Protection Law of the PRC, the Air Pollution

Prevention and Control Law of the PRC, the Water Pollution Prevention and Control Law of

the PRC, the Solid Waste Pollution Prevention and Control Law of the PRC, the Noise

Pollution Prevention and Control Law of the PRC, the Energy Conservation Law of the PRC

and all applicable local environmental laws and regulations.

We actively support the national agenda for green development and implement an

environment, health and safety (“EHS”) management policy and are committed to continual

improvement and the pursuit of excellence.

We have established a comprehensive environmental management system certified under

ISO 14001, integrating environmental performance into our strategic assessment framework

with systematic policies covering environmental factor identification, pollutant management

and emergency response protocols. In alignment with China’s carbon peak and carbon

neutrality goals, we have been recognized as “Zhejiang Provincial Green Factory” in 2025

through systematic improvements across energy utilization, resource consumption, pollution

prevention and ecological design.

We cultivate a robust environmental culture through mandatory environmental training

for new employees, specialized carbon management training programs and regular awareness

campaigns aligned with key environmental dates. We promote sustainable office practices

through comprehensive digitalization to reduce paper consumption, strict air conditioning

temperature control standards (no higher than 20°C in winter and no lower than 26°C in

summer) and employee awareness programs encouraging energy and water conservation.
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Addressing Climate Change

Low-Carbon Management

We actively adapt to the global trend of energy conservation and low-carbon
development. We firmly support the GHG emission reduction targets: achieving carbon peak
by 2028 and carbon neutrality(1) by 2050. In 2024, we established a cross-departmental carbon
management committee to systematically promote carbon management work. The committee
regularly evaluates the impact of clean energy applications and carbon emissions on production
operations and implements a series of measures such as energy-saving technological
transformation, optimizing logistics routes, increasing the use of green recyclable materials
and building distributed photovoltaic projects to effectively promote carbon reduction actions.
In addition, we have formally committed to joining the Science Based Targets initiative (SBTi)
and is currently setting science-based carbon targets and detailed emission reduction pathways.

To ensure the scientificity and accuracy of emission data, we follow the Greenhouse Gas
Protocol: A Corporate Accounting and Reporting Standard published by the World Resources
Institute (WRI) and the World Business Council for Sustainable Development (WBCSD) and
under the unified organization of the Group, we have conducted a comprehensive inventory of
greenhouse gas emissions within our operational control scope and upstream and downstream
value chains.

The table below sets forth our total GHG emissions figures for the years indicated:

2023 2024

Total GHG emissions
Direct (scope 1) (tonnes of CO2 equivalent) ����� 1,776.3 2,287.8
Indirect (scope 2 — market-based) (tonnes of CO2

equivalent)(2) ��������������������������� 54,484.6 51,309.6
Indirect (scope 2 — location-based) (tonnes of

CO2 equivalent)(2) ����������������������� 54,484.6 50,319.8
Indirect (scope 3) (tonnes of CO2 equivalent)(1) �� – 159,855.2
Total (scope 1 + market-based scope 2)

(tonnes of CO2 equivalent)(2)�������������� 56,260.9 53,597.4
Total (scope 1 + location-based scope 2)

(tonnes of CO2 equivalent)(2)�������������� 56,260.9 52,607.6
Total (scope 1 + market-based scope 2 +

scope 3) (tonnes of CO2 equivalent)(1) ������ – 213,452.6
Total (scope 1 + location-based scope 2 +

scope 3) (tonnes of CO2 equivalent)(1) ������ – 212,462.8
GHG emissions intensity (scope 1 +

market-based scope 2) (tonnes of CO2

equivalent/RMB million revenue)(2) �������� 10.9 9.0

(1) Carbon neutrality is defined as achieving net-zero GHG emissions pertaining to our direct operations (Scope
1) and purchased electricity and other energy sources (Scope 2).
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2023 2024

GHG emissions intensity (scope 1 +
location-based scope 2) (tonnes of CO2

equivalent/RMB million revenue)(2) �������� 10.9 8.8
GHG emissions intensity (scope 1 + market-

based scope 2 + scope 3) (tonnes of CO2

equivalent/RMB million revenue)(1) �������� – 35.9
GHG emissions intensity (scope 1 +

location-based scope 2 + scope 3) (tonnes of
CO2 equivalent/RMB million revenue)(1) ���� – 35.7

Notes:

(1) For 2023, we did not commence collection of Scope 3 emissions data. Beginning in 2024, our Scope 3
emissions include emissions from purchased goods and services, capital goods, fuel- and energy-related
activities, upstream transportation and distribution, waste generated in operations, business travel,
employee commuting and downstream transportation and distribution. We do not engage in upstream
leased assets, franchises or investments. Furthermore, GHG emissions generated during the
reprocessing, use and disposal of our products are minimal and not materially quantifiable, and are
therefore considered immaterial to our overall environmental impact assessment.

(2) For our 2023 Scope 2 emissions calculations, we applied an emission factor of 0.7035 tCO2/MWh based
on the “Average CO2 Emission Factors for China Regional Power Grids in 2011 and 2012,” as the
Ministry of Ecology and Environment had not yet published updated factors and did not distinguish
between market-based and location-based methodologies at that time. For our 2024 emissions
calculations, we adopted the updated emission factors published in December 2024 under the
“Announcement on the Publication of 2022 Electricity CO2 Emission Factors,” utilizing a market-based
emission factor of 0.5856 tCO2/MWh and a location-based emission factor of 0.5617 tCO2/MWh, in
accordance with the GHG Protocol’s dual reporting approach.

Resource Utilization and Management

Resource Utilization

For the years ended December 31, 2023 and 2024, our core direct energy consumption

comprises gasoline. The table below sets forth our energy consumption for the years indicated:

2023 2024

Direct energy consumption (MWh) ������������ 6.5 8.5
Indirect energy consumption (MWh) ����������� 77,715.9 88,671.6
Of which: Green electricity (MWh) ����������� 0 1,714.0
Total comprehensive energy consumption

(MWh) ������������������������������� 77,722.4 88,680.1
Comprehensive energy consumption intensity

(MWh/RMB million revenue) ������������� 15.1 14.9
Consumption of packaging materials (tonnes) ���� 713.8 892.5
Packaging intensity (kg/RMB million of revenue)� 138.3 150.1
Water withdrawal (tonnes) ������������������ 295,340.0 324,973.7

BUSINESS

– 194 –

THIS DOCUMENT IS IN DRAFT FORM. THE INFORMATION CONTAINED HEREIN IS INCOMPLETE AND IS SUBJECT TO CHANGE. THIS
DOCUMENT MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.



2023 2024

Water withdrawal intensity (tonnes/RMB million

of revenue) ���������������������������� 57.2 54.6
Water consumption (tonnes) ����������������� 59,068.0 64,994.9

Energy Management

We regard energy management as a core strategic priority for addressing climate change

while achieving cost optimization and environmental benefits. We have obtained ISO 50001

Energy Management System certification and established a comprehensive energy management

framework based on this standard. We strictly comply with the Energy Law of the PRC, the

Energy Conservation Law of the PRC, the Electric Power Law of the PRC, the Zhejiang

Province Energy Conservation Supervision Measures, the Energy Conservation Supervision

and Management Measures for High Energy-Consuming Special Equipment and all applicable

environmental laws and regulations. We have established an energy conservation leadership

group responsible for formulating energy reduction targets and implementation plans.

We set annual energy management targets of reducing unit product comprehensive energy

consumption by 1% in 2024 and a further 1% in 2025. We have successfully achieved both

targets.

Recognizing that electricity consumption is the primary source of our GHG emissions, we

have focused on optimizing our energy structure and improving electricity efficiency. In 2024,

we increased our clean energy utilization through purchasing green electricity and deploying

distributed photovoltaic systems via contract energy management arrangements. As of

December 31, 2024, we have instaled 2.5 MWp of photovoltaic capacity with estimated annual

power generation of approximately 2,400 MWh kWh annually and procured 1,714 MWh of

green electricity, collectively reducing our carbon emissions by approximately 1,000 tonnes of

CO2 equivalent.

In 2024, we implemented four energy-saving and consumption-reduction projects,

collectively achieving electricity savings of 960 MWh and reducing carbon emissions by 562.6

tonnes of CO2 equivalent. Additionally, we have implemented energy efficiency measures

including transitioning our corporate vehicle fleet to hybrid electric vehicles to reduce fuel

consumption and carbon emissions and replacing lighting systems in new facilities and during

routine maintenance with high-efficiency, low-consumption LED fixtures, achieving

approximately 50% energy savings compared to conventional lighting systems based on

consumption calculations.
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Water Resource Management

We recognize water as a critical strategic resource and are committed to sustainable water

management across our operations. Our water supply is sourced entirely from municipal water

systems, ensuring stability and regulatory compliance. We have established clear water

conservation targets and enhance employee awareness through water-saving signage and

educational campaigns. Operationally, we deploy water-efficient equipment, optimize

production processes to reduce water consumption per unit of product and conduct water

balance testing across our facilities to identify and address inefficiencies. We were recognized

as a “Zhejiang Provincial Water-Saving Enterprise” in recognition of our water resource

management performance.

Recycled Economy

We have adopted a “source reduction” approach to optimize material and packaging usage

across our operations. We minimize packaging consumption through streamlined design,

improved loading efficiency, standardization and reuse of returnable containers and

prioritization of environmentally friendly and recyclable materials. We have implemented

Structural Design Management Specifications defining packaging design requirements and

recycling guidelines. These initiatives reduce resource consumption and waste generation

while lowering logistics costs, achieving alignment between economic and environmental

benefits.

Emission and Waste Management

We strictly comply with the Air Pollution Prevention and Control Law, the Water

Pollution Prevention and Control Law, the Solid Waste Pollution Prevention and Control Law

and all applicable environmental laws and regulations as well as local emission standards. We

have established internal systems including the Regulations on the Management of Waste Gas,

Wastewater, Noise and Solid Waste and the Solid Waste Management Regulations, which

define management responsibilities, operating procedures and emergency response protocols.

Our air emissions primarily comprise volatile organic compounds, nitrogen oxides, sulfur

dioxide and particulate matter, originating from organic solvent volatilisation in production

workshops and vehicle exhaust. Our wastewater is generated from domestic usage, cleaning

processes and grinding operations. Our waste comprises non-hazardous waste including

domestic refuse and hazardous waste such as cleaning agents and organic solvents from

production processes. In 2024, we conducted comprehensive emissions monitoring under

group-level coordination and all of our pollutant emissions met applicable standards.
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The table below sets forth our emissions and waste figures for the years indicated:

2023 2024

Air emissions
Sulfur dioxide (kg) ������������������������ 0.01 0.01
Nitrogen oxides (kg) ����������������������� 8.0 7.1
Particulate matter (kg) ��������������������� 0.8 0.7
Hazardous waste
Hazardous waste (tonnes) ������������������� 44.6 61.1
Hazardous waste intensity (kg/RMB

million revenue) ������������������������ 8.6 10.3
Non-hazardous waste
Total non-hazardous waste (tonnes)������������ 1,205.9 1,451.9
General non-hazardous waste (tonnes) ��������� 877.2 799.5
Recycled waste (tonnes) �������������������� 328.7 652.4
Non-hazardous waste intensity (kg/RMB

million revenue) ������������������������ 233.6 244.1
Wastewater
Wastewater discharge (tonnes) ��������������� 236,272.0 259,978.8

Air Emissions Management

We implement source reduction, process control and end-of-pipe treatment measures to

minimize air emissions. At source, we optimize production processes and substitute alcohol-

based solvents with water-based alternatives to reduce VOC generation. During production, we

employ enclosed processes with integrated exhaust collection systems and routine inspections

to ensure treatment facilities operate effectively. For end-of-pipe treatment, we utilize

multi-stage high-efficiency equipment to process collected emissions before compliant

discharge, with compliance verified through regular third-party monitoring.

Wastewater Management

Our wastewater originates from domestic and production activities and is strictly

managed in accordance with national standards. We operate a “rainwater and sewage

separation” system. Our Yuyao manufacturing bases have obtained the requisite permit for

wastewater discharge into the municipal system. Additionally, we have instaled buffer tanks

before the discharge point with daily water quality monitoring. Upon detection of non-

compliant or abnormal data, we immediately implement emergency shutdown procedures and

conduct investigation and remediation.
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Waste Management

We continuously optimize production technology to improve resource utilization and

reduce waste. All waste is classified, collected, stored and disposed of according to regulatory

requirements, prioritizing qualified vendors capable of recycling to achieve our “zero landfill”

objective.

Non-hazardous waste (scrap metal, plastics, paper, packaging and office refuse) is

recycled where possible, with remainder collected by sanitation services. Hazardous waste

(waste hoses, spent activated carbon, waste reagent bottles and organic solvents) is managed

under standardized protocols documenting characteristics, hazards and treatment measures. We

maintain designated storage areas with classified storage and engage qualified third-party

contractors for disposal, with regular credential verification. In 2024, we obtained “Waste-Free

Factory” certification.

Noise Emissions Management

We control production noise through rational facility layout planning, prioritization of

low-noise equipment, installation of soundproofing facilities for high-noise equipment and

enhanced equipment maintenance. These measures ensure boundary noise levels comply with

the Emission Standard for Industrial Enterprise Noise at Boundary, which is verified through

regular monitoring.

Society

Sustainable Supply Chain

We are committed to building harmonious and sustainable business partnerships through

our “system management — technology empowerment — ecological co-construction”

framework, creating a green supply chain system that integrates compliance and innovation to

promote sustainable industrial development and deliver long-term value to our stakeholders.

To achieve this objective, we have established a comprehensive supplier management

system encompassing the Supplier Management Control Procedure and the Supplier

Development and Evaluation Control Procedure. These procedures govern the full supplier

lifecycle from initial development, evaluation and onboarding through performance

assessment, annual review, risk management and delisting, ensuring transaction compliance,

effective risk control and business continuity.

We formulate an annual Supplier Development Plan aligned with our strategic priorities

and project requirements. During the sourcing and development phase, we conduct rigorous

qualification assessments evaluating environmental awareness and social responsibility,

verifying suppliers’ environmental and social compliance records through independent

platforms including the Institute of Public and Environmental Affairs (IPE). Qualified

candidates undergo on-site audits conducted by our cross-functional teams covering quality
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systems, Restriction of Hazardous Substances (RoHS) compliance, social responsibility and

information security. All approved suppliers must execute binding commitments including the

Social Responsibility Agreement, Environmental Prohibited Substances Commitment, Integrity

Business Commitment, Environment, Safety and Energy Notice and Commitment Not to Use

Conflict Minerals.

We operate a dynamic “evaluation — classification — empowerment” management

system that conducts annual supplier performance evaluations across traditional dimensions

including QCDST, with ESG indicators representing approximately 30% of the total evaluation

weighting. We have embedded Responsible Business Alliance standards into our supplier audit

framework, assessing environmental compliance, labor rights, business ethics and conflict

minerals management.

To enhance supply chain resilience, we employ a “prevention — buffer — response”

management strategy supported by a comprehensive supply chain distribution map and

database. Regular emergency response drills and our Supply Chain Crisis Management Manual

ensure preparedness for potential disruptions including labor disputes and natural disasters.

Beyond risk mitigation, we actively collaborate with core suppliers on green technology and

process innovation. We partnered with suppliers to optimize manufacturing processes through

initiatives such as adopting cold extrusion technology, which reduced process steps and

production time while delivering both environmental and economic benefits. We also

encourage suppliers to implement circular use of plastics and returnable packaging systems and

promote environmentally friendly recyclable packaging materials to reduce energy

consumption and carbon emissions during transportation.

Furthermore, we prioritize local procurement to minimize transportation-related

environmental impact. In 2024, procurement within Zhejiang Province accounted for

approximately 21.9% of total annual procurement value. As part of our supply chain

decarbonization strategy, we conducted carbon emissions surveys of our top 10 suppliers by

procurement value and will assist these suppliers in establishing carbon reduction targets and

implementation roadmaps going forward.

Conflict Minerals Management

We are committed to responsible sourcing and do not support or use conflict minerals

originating from conflict-affected regions that lack third-party certification. We strictly comply

with the Dodd-Frank Wall Street Reform and Consumer Protection Act and communicate these

obligations throughout our supply chain to ensure raw material traceability.

We have established comprehensive policies including the Green Substance Management

Regulations, Social Responsibility-Related Minerals Control Management Measures and

Conflict Minerals Management Standards. All suppliers must execute a Commitment Not to

Use Conflict Minerals during onboarding.
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We utilize the Conflict Minerals Reporting Template (CMRT) and Extended Minerals

Reporting Template (EMRT) developed by the Responsible Minerals Initiative (RMI) to

conduct due diligence on tantalum, tin, gold, tungsten, cobalt and mica. Suppliers involved

with conflict minerals lacking third-party certification are prohibited from supplying to us. In

2024, we completed surveys and audits of all relevant suppliers, confirming all associated

smelters are listed on RMI or other authoritative certification registries, with no non-

conformances identified.

Occupational Health and Safety

Safety management

We prioritize the life safety and occupational health of our employees above all else,

upholding the principle of “thinking of danger in times of peace, worrying about chaos in times

of governance.” We are committed to providing all employees with a safe and healthy working

environment and systematically preventing and controlling occupational hazards. We strictly

comply with the Work Safety Law of the PRC, the Fire Control Law of the PRC, the

Occupational Disease Prevention and Control Law of the PRC and other applicable laws and

regulations and have successfully obtained ISO 45001 Occupational Health and Safety

Management System certification.

We adhere to the core principle of “safety first, prevention-oriented, full participation,

continuous improvement”. In 2024, we achieved our core safety targets: zero work-related

fatalities, zero occupational diseases, zero major safety incidents and injury rate per thousand

employees of less than 1.5‰.

Occupational Health

We regard the occupational health and safety of our employees as the cornerstone of our

development. Through continuous improvement of our management systems, comprehensive

risk assessment and strengthened training programs, we have optimized our occupational

health and safety management processes across all operations. We strictly comply with the Law

of the PRC on Prevention and Control of Occupational Diseases and other applicable laws and

regulations to establish a robust occupational disease prevention and control management

system. In 2024, we organized occupational health examinations for 1,889 employees exposed

to occupational hazards.

Employee Rights Protection

We are committed to open, fair and equal employment practices, strictly complying with

the Labor Law, Labor Contract Law, Provisions on the Prohibition of the Use of Child Labor,

Law on the Protection of Women’s Rights and Interests and other applicable laws and

regulations, to ensure standardization and fairness throughout the recruitment, onboarding,

employment and resignation processes.
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We adhere to the principles of fairness, impartiality, openness, respect and mutual

selection, committing not to affect employees’ employment, compensation or promotion due to

ethnicity, race, nationality, gender, religion, age, skin color, disability, sexual orientation,

political affiliation, marital status, union membership, protected veteran status, protected

genetic information or other social identities, actively creating a diverse and inclusive

workplace environment.

We strictly prohibit the use of child labor or forced labor. We maintain a zero-tolerance

approach to discrimination and forced labor and closely monitor overtime practices to

safeguard employee well-being. We have established a labor union in accordance with law,

respecting and protecting the legitimate rights and interests of all employees and actively

implementing the ILO Core Conventions and the Responsible Business Alliance Code of

Conduct. We regularly revise the Employee Handbook, solicit employee feedback and execute

annual collective agreements with comprehensive employee coverage.

As of December 31, 2024, we had 4,654 employees. Our workforce is diversified, with

senior management representing approximately 2.9% (of which approximately 16.1% are

female) and mid-level management representing approximately 20.0% (of which

approximately 30.4% are female).

Talent Management and Development

We regard employees as our most valuable asset, always care about employee growth and

development, respect individual value, stimulate internal potential and are committed to

providing employees with diversified and broad development platforms, continuously

empowering employees and working together to create the future. Based on business

characteristics and talent development strategies, we design clear career development paths for

employees and assist employees in formulating and achieving personal development goals

through systematic training mechanisms. Employees can apply for transfers between different

channels according to their own interests and our development needs, achieving vertical

promotion and horizontal development.

We support career growth through avenues for both vertical progression and horizontal

movement across technical, management and other functional tracks. This flexible approach

meets the diverse needs and ambitions of our workforce and promotes a dynamic environment

for professional development.

In 2024, we organized a total of 1,592 training sessions, with a training participation rate

of 100% for in-service employees and an average annual training hours of about 34.5 hours per

person.
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Social Responsibility

While focusing on continuous innovation and research, we are deeply committed to public

welfare and fulfilling our social responsibilities by contributing to community development

and social progress. We believe in giving back to society and actively promoting rural

revitalization. To promote the standardization and sustainable development of volunteer

services, we have established a Volunteer Service Federation with a volunteer star rating and

points reward system based on service hours to encourage employee participation in volunteer

activities.

TRANSFER PRICING

We operate through subsidiaries in various countries and regions, including China,

Vietnam and Europe. These subsidiaries are mainly engaged in manufacturing, sales and

customer services. We conduct intra-group transactions among our subsidiaries. Transfer

pricing arrangements for such intra-group transactions should be on an arm’s-length basis

according to the transfer pricing guidelines for multinational enterprises and tax

administrations (the “OECD Transfer Pricing Guidelines”) promulgated by the Organization

for Economic Cooperation and Development (the “OECD”), an international organization of

international cooperation. In this regard, we have engaged a professional tax consultancy firm

in the PRC (the “Transfer Pricing Advisor”) to assist us to review the arm’s length nature of

the intra-group transfer pricing arrangements of the Group’s major entities in accordance with

the OECD Transfer Pricing Guidelines and applicable laws and regulations. After our assessing

our transfer pricing arrangements during the Track Record Period, these transfer pricing

arrangements were, in all material respects, consistent with the arm’s length principle under

both the OECD Transfer Pricing Guidelines and the relevant local transfer pricing laws and

regulations in the applicable jurisdictions.

During the Track Record Period and up to the Latest Practicable Date, we had not been

made aware of any inquiries, audits, investigations, or challenges by the relevant tax

authorities in the jurisdictions in which we operate with respect to our intra-group transactions.

RISK MANAGEMENT AND INTERNAL CONTROL

We have devoted ourselves to establishing and maintaining risk management and internal

control systems consisting of policies and procedures that we consider to be appropriate for our

business operations. We are dedicated to continually improving these systems, developing a

risk management culture and raising the risk management awareness of all employees. We have

adopted and implemented comprehensive risk management policies in various aspects of our

business operations.
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Operational Risk Management

We are faced with operational risks relating to our daily operations, which primarily arise

from inadequate or failed internal controls and systems, human errors, IT system failures or

external events. We consider these operational risks to be the key risks in our business and

believe that, with adequate operational policies and procedures, these inherent risks can be

controlled and mitigated. We have developed a robust risk management system monitoring and

addressing risks in our daily operations, such as the management of (1) our internal financial

records, (2) company chops, (3) key properties and (4) business files.

To ensure the continuity of our business, we have put in place contingency plans for

detecting and responding to emergency incidents. In the event of an emergency incident, our

contingency plans set out prescribed response protocols applicable to our various business

units. We continue to assess the effectiveness of our contingency plans and would perform

reviews after each emergency incident to identify potential areas for improvement. We also

conduct regular emergency response drills to ensure our employees are familiar with our

response protocols.

Financial Reporting Risk Management

We have in place a set of accounting policies in connection with our financial reporting

risk management, such as treasury management policy and financial statement management

policy. We have various procedures in place to implement our accounting policies and our

financial department reviews our management accounts based on such procedures.

Information System Risk Management

We have implemented relevant internal procedures and controls to ensure that user data

is protected and that leakage and loss of such data is avoided. During the Track Record Period

and up to the Latest Practicable Date, we did not experience any information leakage or loss

of user data that would have a material and adverse effect on our operations. We have instituted

and implemented stringent information system monitoring procedures. These procedures

involve the regular generation of monitoring logs, which meticulously record the operational

status of our information system network equipment, network traffic, user activities,

exceptions and information security events. We also dedicated information system

administrators to review the security situation to maintain high standards of data integrity and

security. This review process includes examining authorized access, privileged operations,

attempts at unauthorized access, system failures and anomalies.

Regulatory Compliance Risk Management

We are subject to evolving regulatory requirements in the PRC, including requirements to

obtain and renew certain licenses, permits, approvals and certificates for our business

operations in different regions. In order to manage our ongoing compliance with the laws and

regulations applicable to our business effectively, we have implemented several internal
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control measures. In particular, we designated personnel to regularly monitor changes in laws,

regulations and policies issued by the relevant government authorities in the regions in which

we operate to ensure we obtain requisite licenses to operate our business and we have an

up-to-date understanding of the applicable requirements. In addition, we monitor and review

the status of our licenses and permits on a regular basis. We continually improve our internal

compliance policies according to changes in laws, regulations and industry standards and

update our internal contract terms accordingly.

Internal Control Risk Management

We have designed and adopted strict internal control procedures to ensure the compliance

of our business operations with the relevant rules and regulations. In accordance with these

procedures, our in-house legal department reviews and updates the forms of contracts that we

enter into, examines the contract terms and reviews all relevant documents for our business

operations and is responsible for obtaining any requisite governmental pre-approvals or

consents. We have strictly prohibited our employees from receiving kickbacks, bribing others,

or secretly receiving commissions or any other personal benefits.

Human Resources Risk Management

We have implemented a comprehensive human resource management system to ensure the

effective functioning of us, safeguard the legitimate rights and interests of both parties to the

employment relationship and improve operating efficiency. Our internal human resource

management system covers all the stages of employment relationship, from recruitment to

probation, appraisal, promotion and review and exit.

We have in place an employee handbook and a code of conduct approved by our

management and have distributed them to all our employees. The handbook contains internal

rules and guidelines regarding work ethics, fraud prevention mechanisms, negligence and

corruption. We provide employees with regular trainings, as well as resources to explain the

guidelines contained in the employee handbook.

Credit Risk Management

We face credit risks primarily arising from our products and services delivered to the

extent that our customers fail to perform their payment obligations as provided in the sales and

service agreements. We implement policies to control our credit exposure. We assess the

creditworthiness of our customers based on their financial condition, the possibility of

obtaining third-party guarantees, credit history and other factors such as current market

conditions. Appropriate credit periods are set accordingly.

To further mitigate credit risks, we regularly monitor our customer’s credit records. For

customers with poor credit history, we adopt measures such as sending written reminders,

shortening the credit period, or canceling the credit period altogether. These practices ensure

that our overall credit risk remains within a manageable range.
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Internal Audit

We have established an Audit Committee to monitor the implementation of our risk

management policies across our Group on an ongoing basis to ensure that our internal control

system is effective in identifying, managing and mitigating risks involved in our business

operations. The Audit Committee consists of three members, one of whom is an independent

non-executive Directors. Ms. Wong Sau Pik is the chairman of the Audit Committee. For the

professional qualifications and experiences of the members of our Audit Committee, see

“Directors and Senior Management.”

We also maintain an internal audit department, which is responsible for reviewing the

effectiveness of internal controls and reporting any identified issues to the Audit Committee

and senior management. The internal audit department reports to the Audit Committee to

ensure that any major issues identified are channeled to the committee on a timely basis. The

Audit Committee then discusses the issues and corresponding measures to address them and

reports to the board of directors, if necessary.

AWARDS AND RECOGNITIONS

As a leader in automotive optical industry, we have received numerous awards and

recognitions for our brand, business operations, products and corporate responsibility

achievements. The table below sets forth a summary of significant awards and recognitions that

we have received during the Track Record Period.

Year Awards/Recognition Awarding Institution

2025 �� Zhejiang Province Green and Low-

Carbon Factory

Department of Economy and

Information Technology of Zhejiang

Province
Zhejiang Province Digital Workshop Department of Economy and

Information Technology of Zhejiang

Province
Zhejiang Province Enterprise with

Modern Management

Department of Economy and

Information Technology of Zhejiang

Province
Ningbo Patent Innovation

Competition

Ningbo Municipal Administration for

Market Regulation
2024 �� The Sixth Batch of Specialized and

Innovative Little Giant Enterprise

Ministry of Industry and Information

Technology of the PRC
Zhejiang Province Top 100 Most

Creative Enterprise (2023)

Intellectual Property Association of

Zhejiang Province
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Year Awards/Recognition Awarding Institution

Outstanding Unit for AI Industry

Innovation Challenge (National

“Unveiling and Appointing

Commanders” Initiative)

Ministry of Industry and Information

Technology of the PRC

Ningbo Municipal People’s

Government Quality Award

Ningbo Municipal People’s

Government
Ningbo Patent Innovation

Competition

Ningbo Municipal Administration for

Market Regulation
Ningbo Manufacturing Enterprise

Digitalization Four-star Enterprise

Ningbo Municipal Bureau of Economy

and Information Technology
Ningbo New Energy and Intelligent

Connected Vehicle Key

Component Chain Strengthening

and Supplementing Product

Ningbo Municipal Bureau of Economy

and Information Technology

2023 �� Zhejiang Province Intellectual

Property Demonstration

Enterprise

Administration for Market Regulation

of Zhejiang Province

Zhejiang Provincial Intellectual

Property Award

Zhejiang Provincial People’s

Government
Zhejiang Province Technology Little

Giant Enterprise

Department of Science and

Technology of Zhejiang Province
Ningbo Key Independent Innovation

Product

Ningbo Municipal Bureau of Science

and Technology
Ningbo Top 100 R&D Investment

Enterprise

Ningbo Municipal Bureau of Economy

and Information Technology
Ningbo Management Excellence

Benchmark Enterprise

Ningbo Municipal Bureau of Economy

and Information Technology
Zhejiang Provincial Leading

Technology Demonstration

Enterprise Award

Department of Science and

Technology of Zhejiang Province

Zhejiang Manufacturing Premium Department of Economy and

Information Technology of Zhejiang

Province
Ningbo Science and Technology

Award

Ningbo Municipal People’s

Government
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