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OVERVIEW
Who We Are

We are a technology-driven nutritional food company dedicated to our mission of
“bringing freshness and vitality to better lives (7 > E/EIG#H 3E4F)” through the research,
development, production and marketing of dairy products and other nutritional food. Guided
by our “Fresh Cube Strategy ({37 778l&)” at the core, we aspire to elevate low-temperature
dairy products from a conventional nutritional source to healthy high-frequency consumer
goods with more functional benefits and in broader consumption scenarios, offering
consumers dairy products that are fresher, more nutritious, and more emotionally engaging.
Leveraging advanced biotechnology and digital capabilities and validated acquisition
integration capabilities to drive product quality, operational efficiency and, ultimately,
sustained growth, we have evolved into a preeminent player with a nationwide footprint,
regional leadership, a diversified brand portfolio, and fully integrated operations across the
value chain.

We strategically focus on curating products that resonate with today’s youth, a
generation of high-value consumers that prize authenticity, individuality, and emotional
connection over conventional choices. We understand that consumption is a form of
self-expression, and our brands and products are designed to deliver not only functional
benefits but also emotional resonance and a distinct sense of identity. Our New Hope
(CHiA7 ™) umbrella brand embodies the enduring promise of being “the choice of a fresh
generation,” serving as both a trusted foundation and a cultural touchstone for young
consumers. Through emotionally engaging offerings, we go above and beyond basic nutrition
to cultivate daily rituals that young people are proud to embrace, share, and identify with.
We believe that freshness is more than a quality benchmark; it is a powerful statement that
empowers the new generation to live, consume, and choose differently. This culturally
attuned approach enables us to forge deeper brand loyalty and achieve more repeat
purchases, thereby distinguish ourselves in a competitive market.

Our comprehensive “Fresh Value (fi#f&{f)” product ecosystem serves the diverse and
high-quality nutritional needs of consumers. As of the Latest Practicable Date, we had
operated over 20 major dairy brands, developing a differentiated competitive position
through regionalized operations. Specifically, our 24-Hour Fresh Milk (24/NiT™ff4%)
series has become a national benchmark for freshness, underpinned by its uncompromising
commitment of “sold only on the day hitting the shelves.” Our premium brand Zhaori
Weipin (3] HMESL®) was founded on the philosophy of circular farming and obtained multiple
organic certifications for its organic products, which represent the pinnacle of dairy quality
in China. In the yogurt segment, Huorun (i&{d®) leverages our proprietary patented strains
and 3D encapsulation technology to create functional probiotic yogurt, offering a preferred
choice for healthy meal replacement. Chuxin (#].1®) focuses on simple-formula,
health-oriented products, which became prominent in the zero-sucrose yogurt segment. These
products enable us to make strong headways into the functional dairy segment, serving to
drive our profitability expansion.

We have built an integrated, freshness-centric value chain which spans from grass to
glass, supported by a distributed production footprint that enables efficient delivery of fresh
products. We have secured high-quality and stable raw milk supplies through a combination
of 12 self-owned dairy farms, strategic partner dairy farms with our investees, i.e., Modern
Dairy and AustAsia, and stable cooperation with third-party large-scale commercial dairy
farms. We have established 17 dairy production facilities across China, strategically
positioned in close proximity to consumers for localized supply. The transportation distance
from local dairy farms to our dairy production facilities is generally around 150 kilometers,
allowing rapid processing and timely market supply of low-temperature fresh milk,
low-temperature yogurt, and ambient milk. In addition, our low-temperature processing
techniques help preserve active nutrients in milk, contributing to the natural nutritional
profile of our products.

We have developed an integrated omni-channel network that combines online and

offline touchpoints, following a strategy defined by deep regional penetration complemented
by national expansion. Leveraging our robust acquisition integration capabilities and
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distributed operation layout, we focus on regional markets, establishing leadership positions
in core regions while achieving synergistic nationwide development through cross-regional
expansion and cold-chain network extension. Our unique home milk delivery network, based
on a subscription model, and innovative new scenarios, such as 24-Hour Fresh Milk concept
stores, serve to expand our DTC reach, specifically tailored for our short-shelf-life fresh
dairy products. Through our diversified sales channel layout and differentiated operation
strategies, we can deliver fresh products to hundreds of millions of households efficiently.

Leveraging our deep understanding of consumer trends and innovation-driven
differentiation development, we have captured the robust opportunity in China’s
low-temperature liquid dairy products market and achieved rapid growth. Our revenue
generated from low-temperature dairy products increased at a CAGR of 10.8% from 2023 to
2025. We ranked No. 5 in China’s liquid dairy products market and China’s low-temperature
liquid dairy products market, each in terms of retail sales value in 2025, according to the
F&S Report. We also had the fastest growth in retail sales value of low-temperature liquid
dairy products among the top five dairy companies from 2024 to 2025 in China’s
low-temperature liquid dairy products market, according to the same source. In regional
markets, we ranked No. 1 in the low-temperature liquid dairy products, low-temperature
fresh milk and low-temperature yogurt markets, each in terms of retail sales value in 2025,
in Southwest China, according to the same source.

The following chart illustrates our certain major accomplishments.

o
INDUSTRY No.5 No.1 No.1

LEADER

in China'’s liquid dairy in terms of growth rate in China’s in the low-temperature liquid dairy
products market(" low-temperature liquid dairy products market in
products market( Southwest China”

CINANCIAL 10%+ 37.3% 20.9%

GHTS revenue share of new liquid dairy
HlGHU products for five consecutive years
from 2021 to 2025

year-over-year net profit weighted average return on
growth rate in 2025 equity in 2025

(1)  In terms of retail sales value of liquid dairy products or low-temperature liquid dairy products among
the top five dairy companies in China in 2025, according to the F&S Report.

(2)  Revenue from newly launched products is recognized as new products revenue for 12 months from
the date of the first sales invoice, and recorded in the respective period it is generated.

(3)  Weighted average return on equity is calculated based on the profit attributable to shareholders of our
Company for the year divided by the weighted average of equity attributable to shareholders of our
Company, which is determined based on the opening equity balance and adjusted for the
time-weighted effects of increases and decreases in equity during the period.

Our Chronicle of Evolution

We trace our origin back to a business unit in Southwest China incubated by New
Hope Group in 2001. We initiated our first wave of strategic expansion through the
acquisition of various regional dairy companies, including Kunming Xuelan, Sichuan Huaxi,
Anhui Baidi, Hangzhou Shuangfeng, and Qingdao Qinpai. This foundational move
established a solid foothold across Southwest China, East China and North China. By
developing these local brands independent of each other, we gradually built a comprehensive
dairy product production and sales system. Leveraging our distributed supply chain network,
local market expertise and brand reputation in local markets, we cemented our position in
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local markets, gradually expanded operational scale, and accumulated acquisition integration
and operational capabilities. Specifically, through the execution of comprehensive
post-acquisition initiatives, we have systematically integrated the acquired regional brands.
This has been achieved by aligning them with our centralized strategic objectives,
implementing robust management frameworks across supply chain, quality control and
compliance, and thoughtfully leveraging the combined organizational strengths. As a result,
we have significantly enhanced the product mix, revenue, and profitability of these brands,
contributing to our overall growth and operational efficiency.

In 2011, Dr. Xi Gang was appointed president and spearheaded the implementation of
our “Fresh Strategy (fff¥{#%),” the precursor to our current “Fresh Cube Strategy (fif 7 778
m&),” which sharpened our focus on the low-temperature fresh milk segment. Building on
this strategic direction, we launched the 24-Hour Fresh Milk (24/Nsf™ff4-%]) series in the
same year to reshape the industry chain through setting the ultra-fresh standard of “sold only
on the day hitting the shelves.” Our commitment to innovation has been further
demonstrated through collaborative R&D efforts, alongside our independent strain
development programs. These initiatives have enabled us to accumulate a portfolio of core
technology patents, continuously driving the functional enhancement of our products. To
support this, we have implemented an agile, digitalized supply chain that synchronizes daily
order planning, ensuring seamless cold-chain delivery of high-value products, such as our
24-Hour Fresh Milk (24/Nn™6E4-%) series. Since 2015, we strategically expanded our
geographic footprint by acquiring four additional dairy brands: Nanshan (F11®), Shuangxi
(W&®), Zhaori Weipin (#H1HMER®) and Sanmu (=$®). These acquisitions not only
deepened our penetration in the Southwest China and East China markets but also filled a
critical gap in Central China. We achieved a significant corporate milestone by listing on the
Main Board of the Shenzhen Stock Exchange in January 2019.

Since 2020, we have entered a new phase of sustained development. We have refined
our strategy to focus on the “Fresh Value” proposition and adopted a balanced approach
across low-temperature fresh milk, low-temperature yogurt and beverages. On the product
front, we have cultivated a portfolio of flagship low-temperature dairy products, including
24-Hour Organic Fresh Milk (24/NrI™FGHLERA-%), Today’s Fresh Milk Shop (4 H &1H™)
Huorun (i5{M®) and Chuxin (#].,°). On the brand front, we have strengthened our brand
presence through strategic positioning, continued acquisition of regional dairy companies,
and targeted marketing initiatives. For instance, we acquired Xiajin Dairy to strengthen our
strategic footprint in Northwest China in 2020. On the technology front, we have reinforced
our capabilities in biotechnology research and new product development, while leveraging
digital technologies to enhance operational efficiency. On the supply chain front, we have
built an optimized raw milk sourcing network comprising self-owned dairy farms, strategic
farms such as Modern Dairy and AustAsia, and stable partnerships with large-scale
commercial farms. Through these efforts, we have improved our operational efficiency and
financial performance significantly. Our revenue generated from new liquid dairy products
represented over 10% of our total liquid dairy products revenue for five consecutive years
since 2021, continuously reinforcing our core brand value of freshness, health and
technology.

Our Brands and Products

We have built a multi-brand portfolio that harmonizes the nationwide New Hope
(B #2™) brand with the distinct character of our regional specialty brands. Operating
independently under the New Hope (#i#%2™) umbrella brand, each specialty brand
preserves its unique historical heritage and local identity. This structure allows us to
leverage deep local market insights and establish brand recognition of our regional labels,
enabling agile operations and precise engagement with target consumers. Our brand portfolio
addresses a spectrum of consumer needs, from value-oriented options to premium products,
and from individual consumption to family scenarios, ensuring a presence across diverse
consumption occasions.
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Nationwide brands

Our nationwide brands include the New Hope (#i#2™) umbrella brand, which
embodies our corporate identity as an industry leader, alongside a diverse array of specialty
brands: the 24-Hour Fresh Milk 24/J\H7LTM5¥5F?L series, Zhaori Welpm (FHHMER®), Today’s
Fresh Milk Shop (% H&H4H™), Huorun (G&14®), Chuxin (¥1:0®), Altiplano (18 ti@), and
Naixun (33°).

New Hope (#i#w®™). Our New Hope CFifi%™) umbrella brand carries the enduring
promise of “the choice of a fresh generation” and serves as the core pillar of public trust in
us.

24-Hour Fresh Milk (24/Ns™£4-%]) series. Our flagship fresh milk brand, developed
the rigorous standards of our high-quality milk initiative, achieves exceptional freshness by
its uncompromising commitment of “sold only on the day hitting the shelves.” Originally
rooted in regional markets, it has successfully expanded to achieve nationwide distribution.

Zhaori Weipin (3 H"EH®). Our premium brand, founded on the philosophy of circular
farming, has established a fully integrated value chain encompassing soil improvement,
organic cultivation and dairy farm management. It has obtained organic certifications from
China, Japan and the United States, representing the pinnacle of dairy quality in China.

Today’s Fresh Milk Shop (% H#&EW%5™). Our low-temperature dairy brand, founded on
the memory of childhood milk consumption among millennials, combines rich flavor with
retro national style. It features high protein content ranging from 3.6g to 4.2g per 100mL
and is distributed through convenience stores, home delivery and e-commerce platforms,
catering to breakfast, coffee, family and fitness scenarios.

Huorun (i53®). Our low-temperature yogurt brand, leveraging our proprietary patented
strains and 3D encapsulation technology, delivers functional probiotic yogurt. These
technologies help protect probiotic activity during digestion, supporting intestinal health. It
is positioned as a healthy option for consumers seeking meal alternatives or daily nutritional
support.

Chuxin _(#'b®). Our low-temperature yogurt brand, guided by the philosophy of
“natural ingredients deliver great taste,” focuses on using only natural ingredients without
compromising flavor. It offers simple-formula and zero-sucrose options for health-conscious
consumers seeking clean-label products.

Altiplano  (H4522®). Our mid-to-high-end white milk brand sources raw milk
selectively from nearby local dairy farms. By employing freshness-locking technology, we
preserve the natural nutrients of milk, safeguarding the daily nutritional needs of families
through superior quality and taste.

Naixun (#53®). Our customized dairy products tailored for tea beverage, coffee and
bakery brands specialize in customizing formulations to meet the specific needs of
institutional customers, enabling each partner to offer their own exclusive dairy products.

Regional brands

Through our successful acquisition integrations, we have assembled a robust portfoho
of regional specialty brands, 1nc1ud1ng Huaxi ‘LE@), Xuelan (F:®), Xiajin (EiE®)
Shuangfeng (BU&®), Baidi (A%®), Qinpai (3EW®), Diequan (BRE®), Sanmu (=#H® )
Nanshan (#1L®), Shuangxi (HE®), Tianxiang (K#E®), and Auscow (H4E®). We
implemented a “New Hope + regional brand” architecture to manage such regional specialty
brands, which allows us to continuously elevate our overall brand equity. By strengthening
supply chain capabilities, accelerating product iteration, and leveraging biotechnology, we
have continuously revitalized these brands to present them as trusted consumer choices in
their respective local markets. Together with our nationwide brands, this synergistic network
of regional and national labels has collectively expanded our nationwide sales coverage and
market development.
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The following chart illustrates our major brands as of the Latest Practicable Date.
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Our Business Model

We have built an integrated, freshness-centric value chain which spans from grass to
glass. By fortifying our biotechnology capabilities, we drive continuous product innovation
and brand upgrading. Through the application of digital tools, we orchestrate full-chain
coordination and enhance operational efficiency, ensuring outstanding product quality and
the seamless delivery of freshness to consumers.

The following chart is a simplified illustration of our business model.

Raw milk
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(1) As of December 31, 2025.
High-quality and stable raw milk supply

As of December 31, 2025, we owned 12 dairy farms with more than 50,000 dairy cows
in stock, with annual average milk yield at our farms exceeding 12.0 tonnes per cow.

Through a combination of our self-owned dairy farms, strategic partner dairy farms through
equity investment in Modern Dairy and AustAsia, our strategic investees, and stable
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cooperation with third-party large-scale commercial dairy farms, we have established a
national raw milk supply network, which secures stable nationwide milk supply for close
coordination with regional factories and direct access to end markets. The core quality
indicators of our raw milk consistently surpass national standards. For example, Kunming
Xuelan was the first dairy enterprise in China to receive certification under the National
High-Quality Milk Project (BIZ#E 7 TH#), and we remained the dairy company with the
highest number of certifications under that project as of the Latest Practicable Date. We
deploy a digitalized dairy farm management system which enables precise feeding and
scientific management to ensure the consistent quality of premium raw milk.

Flexible and efficient intelligent production

We have established 17 dairy production facilities across China, strategically positioned
in close proximity to consumers for localized supply. The transportation distance from local
dairy farms to our dairy production facilities is generally around 150 kilometers, allowing
rapid processing and timely market supply of low-temperature fresh milk, low-temperature
yogurt, and ambient milk. We have introduced advanced intelligent production equipment to
our factories and are actively developing intelligent factories to achieve flexible production
and end-to-end monitoring. Our low-temperature equipment further supports rapid, efficient
switching among product lines. In 2024, the production facility for our Huaxi (*£7§®) brand
won the Global TPM Excellence Award (2K s KAEEP4E), recognizing our
productivity, product quality and cost control.

Innovation- and technology-driven products

Through collaboration with multiple industry-academia-research platforms, we had
accumulated 390 core patents as of December 31, 2025, spanning strain cultivation,
membrane filtration for freshness preservation, and stabilization of nutritional functional
ingredients. These capabilities continuously drive our products toward greater functionality,
superior taste and enhanced freshness. Through our digital consumer insight system, we can
swiftly capture evolving demand patterns and, drawing upon our robust innovation
mechanism, seamlessly convert product concepts into market launches. Specifically, we
generally bring new products from project initiation to product launch in approximately 90
days, faster than the industry average, according to the F&S Report. Our revenue generated
from new liquid dairy products represented over 10% of our total liquid dairy product
revenue for five consecutive years since 2021, continuously reinforcing our core brand value
of freshness, health and technology.

Omni-channel sales coverage

We sell our products widely across a diversified range of channels combining sales to
retailers, institutional customers, end consumers through DTC channels, and distributors. Our
unique home milk delivery network and innovative new scenarios, such as 24-Hour Fresh
Milk concept stores, significantly increase the proportion of our DTC reach. Beyond
delivering fresher experiences to consumers offline, these channels also serve as valuable
touchpoints for accumulating consumer feedback, which in turn informs and enhances our
product development. We strategically collaborate with key channel partners, actively
embrace emerging channels, and continuously strengthen our online business. This
multi-channel approach enables us to deepen regional penetration while pursuing nationwide
expansion, allowing successful regional models to be replicated and scaled up effectively.

End-to-end technology capabilities

With “technology-driven freshness” at the core, we pursue foundational research,
technology development, and commercial application. Through in-house R&D efforts and
strategic collaborations with leading research institutions and universities, we have advanced
our research capabilities in frontier areas such as screening of probiotic and starter strains,
milk component analysis, and dairy nutritional mechanisms products. We have also
established technological leadership in key processes, such as low-temperature
pasteurization, strain stabilization, 3D encapsulation technology, and membrane filtration,
and continued to translate biotechnological breakthroughs into product upgrades and
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iterations. At the same time, we are digitalizing the entire value chain, including smart dairy
farming, intelligent manufacturing and precision marketing, which will continuously enhance
our decision-making efficiency, operational agility and consumer service capabilities.

Our Market Opportunity

China’s dairy market is large and growing, underpinned by rising health awareness,
diversifying consumption needs, and expanding cold-chain infrastructure, of which the
low-temperature fresh milk segment is the key growth driver. China’s liquid dairy products
market, in terms of retail sales value, is expected to increase from RMB345.0 billion in
2025 to RMB386.0 billion by 2030 at a CAGR of 2.3%, according to the F&S Report.
China’s low-temperature liquid dairy products market, in terms of retail sales value, is
expected to increase from RMB94.6 billion in 2025 to RMB123.0 billion by 2030 at a
CAGR of 5.4%, according to the same source. The low-temperature fresh milk segment is
expanding even faster, expected to grow from RMB40.2 billion in 2025 to RMB61.7 billion
by 2030 at a CAGR of 8.9%, according to the same source. Low-temperature yogurt is also
growing steadily, supported by demand for functional, snack-style, and flavorful options.
China’s current penetration rate of low-temperature dairy products remains far below the
mature markets such as the United States and Japan, indicating substantial headroom for
growth, according to the F&S Report.

The sustained growth of China’s low-temperature dairy products market is driven by
increasing consumer demand for freshness, nutrition, and health, alongside wider cold-chain
access. Consumption has diversified beyond at-home breakfasts to include convenience
stores, outdoor settings, sports, and workplaces, boosting both penetration and frequency.
Innovation in functionality, taste, and packaging continues to drive market growth. As a
leader in the low-temperature liquid dairy products market, we have built a strong product
matrix centered on fresh milk and yogurt. Our full-value-chain capabilities, sustained R&D
investment, and deep regional channel penetration position us well to capitalize on the
market’s structural upgrade and further strengthen our leading position.

Our Financial Performance

We have demonstrated consistent financial stability and growth resilience across
industry cycles. Despite widespread challenges in the overall dairy market in China in recent
years, our revenue grew from RMB10,987.3 million in 2023 to RMB11,233.5 million in
2025 at a CAGR of 1.1%. Our net profit increased from RMB437.7 million in 2023 to
RMB754.5 million in 2025 at a CAGR of 31.3%, with steady improvement in net profit
margin from 4.0% in 2023 to 6.7% in 2025, exceeding the industry average since 2024,
according to the F&S Report. The significant increase in our net profit during the Track
Record Period was primarily driven by the successful execution of our “Fresh Cube
Strategy,” which focuses on fresh dairy products, particularly low-temperature liquid dairy
products. This was achieved through a steady increase in the share of such products in our
sales mix, relentless product innovation to continuously introduce higher-margin offerings,
and enhanced operating efficiency across the value chain.

OUR COMPETITIVE STRENGTHS
The following competitive strengths set us apart from our competitors.

Leader in the Low-temperature Liquid Dairy Products Market with Emotional
Resonance to Youth

We were among the first in the industry to establish and continuously advance a
development strategy centered on freshness. Our “Fresh Cube Strategy” has evolved from
the initial stage, which primarily focused on freshness, to the current stage, featuring three
core product pillars: low-temperature fresh milk, low-temperature yogurt, and beverages.
This clear strategic roadmap enables us to position ourselves effectively at each key stage of
industry development and maintain strategic initiative in the market.
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“Freshness” has become our most important brand asset. We have translated this
pursuit into multiple dimensions spanning the entire value chain from dairy farms to
consumers, including raw milk supply, production, orders, logistics, arrival, enjoyment,
visibility, and interaction. Through the integration of brand value, product portfolio, and
proprietary channel networks, we have constructed differentiated competitive barriers and
contributed to the industry’s transition from scale-driven to value-driven growth.

Strategically, we focus on curating products that deeply resonate with today’s youth, a
generation of high-value consumers that prize authenticity, individuality, and emotional
connection over conventional choices. Our New Hope (#i# %™) umbrella brand embodies
the enduring promise of being “the choice of a fresh generation,” serving as both a trusted
foundation and a cultural touchstone for young consumers. Through emotionally engaging
offerings, such as the 24-Hour Fresh Milk (24/pMi™fi£4-%]) series and Today’s Fresh Milk
Shop (4 HEEPIHE™), we go above and beyond basic nutrition to cultivate daily rituals that
young people are proud to embrace, share, and identify with. This culturally attuned
approach enables us to forge deeper brand loyalty and achieve more repeat purchases,
thereby distinguish ourselves in a competitive market.

Guided by this principle, our revenue has grown to exceed RMB10.0 billion during the
Track Record Period, demonstrating strong resilience amidst industry cycles. We ranked No.
5 in China’s liquid dairy products market in terms of retail sales value in 2025, according to
the F&S Report. Our revenue generated from low-temperature products achieved a CAGR of
10.8% from 2023 to 2025. We also ranked No. 5 in China’s low-temperature liquid dairy
products market in terms of retail sales value in 2025, with the fastest growth in retail sales
value of low-temperature liquid dairy products among the top five dairy companies from
2024 to 2025 in China, according to the F&S Report. In regional markets, we ranked No. 1
in the low-temperature liquid dairy products, low-temperature fresh milk and
low-temperature yogurt markets, each in terms of retail sales value in 2025, in Southwest
China, according to the same source.

Our 24-Hour Fresh Milk (24/pif™ff4-%]) series has become a national benchmark for
freshness, underpinned by its uncompromising commitment of “sold only on the day hitting
the shelves.” Our premium brand Zhaori Weipin (] HMER®) has obtained organic
certification from China, Japan and the United States, representing the pinnacle of dairy
quality in China. In the yogurt segment, Huorun ({&i#™) leverages our proprietary patented
strains and 3D encapsulation technology to create functional probiotic yogurt, offering a
preferred choice for healthy meal replacement. Meanwhile, Chuxin (#]:®) focuses on
simple-formula, health-oriented products, which became prominent in the zero-sucrose
yogurt segment. These products enable us to make strong headways into the functional dairy
segment, serving to drive our profitability expansion.

Deep Regional Penetration and Channel Iteration Reaching Hundreds of Millions of
Consumers

We have built an integrated sales network that seamlessly connects online and offline
channels, combining DTC access with multi-dimensional distribution. Building on deep
regional penetration, we have achieved nationwide expansion, ensuring that fresh products
can rapidly reach hundreds of millions of households. As of December 31, 2025, our service
network covered more than 300 cities and counties across China, with a diversified range of
sales channels including sales to retailers, institutional customers, end consumers through
DTC channels, and distributors.

We adopt a channel strategy defined by deep regional penetration complemented by
national expansion. Leveraging our validated acquisition integration capabilities and
distributed operation layout, we focus on establishing leadership positions in core regions
while achieving synergistic nationwide growth through cross-regional expansion and
cold-chain network extension. Our expansion follows a dual approach. On the one hand, we
expand outward from key cities to surrounding city clusters. For example, Hebei Tianxiang
(KX%®) has extended from Baoding, Hebei to the Beijing-Tianjin-Hebei and
Shandong-Henan regions. On the other, through replicable regional model brands such as
Liangshan Xue (151115®) and our acquisition of regional leaders such as Xiajin (Eit®) in
Ningxia, we have replicated our “Fresh Cube Strategy” into new regions such as Northwest
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China. As a result, we have maintained leading market share in low-temperature fresh milk
in regions such as Sichuan, Yunnan and Zhejiang, with low-temperature fresh milk
penetration in the Chengdu market approaching 60% in 2025, according to the F&S Report.

To achieve precise consumer reach and enhance brand strength, we have pursued
strategic partnerships with key retailers. In addition, we have actively embraced emerging
channels, such as convenience stores, membership stores, and bulk snack stores, to expand
our market presence across a wider range of geographic regions and consumer segments.
Furthermore, we have expanded our online channels through partnerships with leading
e-commerce and instant retail platforms, leveraging their extensive user bases, logistics
capabilities and digital marketing tools to expand our sales channels, enhance brand
visibility and reach consumers more efficiently across different consumption scenarios.

Innovation- and Technology-Driven Brands and Products

With innovation at the core and a strategic focus on low-temperature dairy products as
our primary track, we have leveraged systematic product innovation to consistently launch
blockbuster products, reinforce the core brand value of freshness, health and technology, and
enhance consumer awareness and loyalty. As a result of this systematic approach, we
received the “Fastest Growing Brand in Penetration in China’s Food Category” award from
the Kantar Worldpanel.

Our product innovation approach ensures that innovation is a replicable and systematic
output process. Specifically, we generally bring new products from project initiation to
product launch in approximately 90 days, faster than the industry average, according to
F&S. Our revenue generated from new liquid dairy products represented over 10% of our
total liquid dairy products revenue for five consecutive years since 2021. Building on this
robust innovation mechanism, we have solidified our foundation in low-temperature fresh
milk and low-temperature yogurt segments. We have successfully cultivated a portfolio of
flagship products, including the 24-Hour Fresh Milk (24/\NST™fif’f%]) series, renowned for
its exceptional freshness, Zhaori Weipin (¥1HMER®), distinguished by its organic
certifications, and Huorun (ifi#®), featuring proprietary functional benefits in probiotics,
each catering to distinct consumption scenarios and consumer needs.

We adopt innovative marketing strategies to reinforce consumer mindshare of
“freshness.” Offline, we create immersive consumer experiences through innovative
consumption scenarios, such as our 24-Hour Fresh Milk concept stores. Online, we actively
expand our presence across social media, content platforms, and e-commerce channels, and
enhance our brand influence among younger consumers through influencer collaborations
and targeted topic-based marketing campaigns. In addition, through cross-industry
collaborations, we partner with well-known IPs and brands to continuously refresh our brand
image and maintain market attention. For example, Today’s Fresh Milk Shop (% H i i35#™)
conducted a Chinese cultural heritage-themed marketing campaign in collaboration with the
Yongle Palace cultural IP and nationally recognized inheritors of national-level intangible
cultural heritage items. At the same time, we capitalize on local trending events to execute
regional marketing campaigns. Sanmu (=$®) launched themed activities in Liangshan, such
as the “Jacaranda Art Festival” and “Torch Festival with Liangshan Xue (7I1%E®).” By
incubating region-specific products, Sanmu (=$®) secured a dominant position in the local
market. Leveraging the strong public interest in the 2025 Jiangsu Provincial City Football
League, Shuangxi (W#®), as the official sponsor of the Suzhou division, forged deep
emotional connections with local fans, achieving multi-dimensional and broad-based brand
exposure.

Industry-leading Biotechnology and Digital Capabilities

With technology-driven freshness at the core, we have strategically focused on
biotechnology and digitalization to empower our entire value chain, injecting strong
technological momentum into our long-term development.

We have established a well-structured, open and collaborative R&D system which

enables us to rapidly capture global consumption trends and translate cutting-edge scientific
research into commercial successes. At basic research level, we draw on the strength of our
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collaborations with leading universities, research institutes and expert workstations. Through
such joint efforts, we conduct deep research into frontier fields such as lactic acid bacteria
screening, milk component analysis, and dairy nutrition mechanisms. We have established a
proprietary probiotic strain resource library with more than 2,000 strains, laying a solid
foundation for the development of functional products. At the level of technological
development, through independent R&D and global cooperation, we have achieved
technological leadership in key processes such as low-temperature pasteurization, strain
stabilization, and membrane filtration.

We focus on the retention of active nutritional ingredients through years of dedicated
dairy biotechnology research, rapidly translating scientific advancements into innovative
products. Our Huorun (i&iH®) crystal-bubble yogurt applies advanced probiotic 3D
encapsulation technology, significantly improving the survival rate of active probiotics in the
product and their tolerance to the acidic environment in the digestive system. We have
enhanced the precision and standards of our sterilization processes, achieving breakthroughs
in product quality while effectively preserving natural active nutrients in milk. The active
protein content in our 24-Hour Fresh Milk (24/pif™f£4-%]) series is at a high level within
the industry, contributing to product differentiation from competing products, according to
the F&S Report. Through our robust R&D platform, we continuously transform
biotechnology research achievements in milk proteins, functional ingredients and other areas
into iterative product upgrades, ensuring efficient commercialization of innovation.

Since 2012, we have systematically advanced our digitalization strategy, driven by
business needs and data. We have built a digital system that runs through the entire business
chain and covers the full-value chain from grass to glass, providing a solid foundation for
our steady growth and strategic leadership. At the dairy farms level, we realize refined herd
management through our smart dairy farm management system. At the production level, we
ensure process standardization and traceability through our intelligent manufacturing system.
At the channel level, we optimize inventory and precise delivery through our self-developed
digital B2C e-commerce and consumer engagement platform via WeChat mini-program,
“Fresh Go (f#1%Go)”, offering consumers with greater convenience and enhanced services.

We have consistently invested in R&D, providing solid support for product innovation.
We were awarded the National Science and Technology Progress Second Prize (BIZFHEH it
M AE 5 48) . As of December 31, 2025, we owned 390 core patents, of which more than
18.4% were invention patents, and our R&D team consisted of 147 personnel, of whom
27.9% held doctoral or master’s degrees. As of the same date, we also maintained a digital
technology team of more than 40 team members and have established cooperation with
leading technological service providers to ensure data security through the continuous
iteration of our digital systems.

Distributed Operation with Core Barriers in Fresh Product Quality and Flexible Supply

We leverage a distributed operation model to engage consumers in close proximity,
building a closed-loop full value chain spanning dairy cow breeding, production and
processing, and cold-chain distribution. Through in-depth control over milk sources and
value-chain coordination, we ensure stable product quality and reliable supply.

Premium raw milk supply is the foundation for fresh quality. We adhere to a
nationwide milk-source strategy, grounded in freshness, quality, safety and stability, from
three sources: self-owned dairy farms, strategic partner dairy farms, and third-party dairy
farms. As of December 31, 2025, we owned 12 dairy farms with more than 50,000 dairy
cows in stock, with annual average milk yield at our dairy farms exceeding 12.0 tonnes per
cow. Through our self-owned dairy farms and strategic partner dairy farms through equity
investment in Modern Dairy and AustAsia, leading dairy farms with superior raw milk
quality, we have achieved a high-quality and stable nationwide source of raw milk to enable
close coordination with regional factories. In addition, we also procure raw milk through
stable cooperation with third-party large-scale commercial dairy farms. Our dairy farms are
equipped with intelligent herd management systems to monitor in dairy cow health, feed
intake and milk production indicators. The core quality indicators of our raw milk
consistently surpass national standards. For example, Kunming Xuelan was the first dairy
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enterprise in China to receive certification under the National High-Quality Milk Project (4
FWHEFA L), and we remained the dairy enterprise with the highest number of
certifications under that project as of the Latest Practicable Date.

We have established 17 dairy processing plants across China. The integrated layout of
dairy farms and processing plants, with the transportation radius from local dairy farms
generally around 150 kilometers, allows rapid processing and market supply of our dairy
products. Leveraging our cooperation with a high-quality cold-chain logistics service
provider, we deployed more than 1,000 professional refrigerated vehicles as of the Latest
Practicable Date, forming an efficient regional cold-chain distribution network. In key
markets, we have achieved “midnight production—morning delivery” (T+0) for
low-temperature fresh milk. We have also continuously increased delivery frequency and
enhanced product freshness in the regions we serve. We have implemented a flexible supply
chain model of “guiding production by sell-through,” enabling small-batch production. By
combining intelligent production scheduling with digital management of cold-chain logistics,
we have achieved industry-leading efficiency in inventory turnover, ensuring that products
are delivered within their optimal freshness period. Our core factories have introduced
intelligent production equipment imported from Europe, achieving a high degree of
automation and machine efficiency exceeding 99%, while our low-temperature equipment
supports rapid and flexible switching. For example, the production facility for our Huaxi (3
P4 ) brand can support rapid switching among approximately 160 products. In 2024, this
production facility won the Global TPM Excellence Award issued by the internationally
renowned Japan Institute of Plant Maintenance, and was the only enterprise of that year to
receive the award after an on-site audit in recognition of our productivity, product quality,
and cost control.

We have built a robust quality and safety management system covering the entire value
chain. Our core factories have obtained certifications such as BRCGS and FSSC22000. We
have developed a full-chain digital food safety precision-control platform, which realizes
sensitive early warning and precise traceability of quality anomalies through the aggregation
and analysis of data from dairy farm, production, logistics and terminals. In 2025, we won
the First Prize for Technical Progress (#fif#E04¢—%4¢) awarded by the China Dairy
Industry Association (FEZLE M TR Er), setting a benchmark for digital food safety
management in the dairy industry. Consumers can trace the “identity” of milk through digital
tools, and this transparency builds deep brand trust and serves as a core support for our
“Fresh Cube Strategy.”

Experienced Management Team with Strong Strategic Shareholder Support

We have a seasoned management team with deep insight into China’s dairy industry
and strong execution capabilities. Our core management team has deep roots in the dairy
industry, with extensive industry experience, strong strategic focus and proven acquisition
integration and operational capabilities. Dr. Xi Gang, our chairman, brings nearly 20 years
of management experience in the dairy industry. With his forward-looking strategic vision,
he has led our Company in establishing and executing our distinctive “Fresh Cube Strategy”
development path. Dr. Zhu Chuan, our president, has deep industry expertise and extensive
operational management experience, instrumental in advancing synergies across our value
chain, digital transformation and upgrade, and cross-regional market integration. Members of
our core team come from leading dairy companies and the broader fast-moving consumer
goods industry, bringing cross-sector integration capabilities and strong strategic
decision-making capabilities. They have successfully led our Company through industry
cycles and achieved double-digit growth in net profit for consecutive years.

Backed by the more than four-decade track record of New Hope Group, we benefit
from strong capital support and extensive resources from our shareholders. In addition, we
have also consistently maintained an independent market-oriented operating mechanism and
an efficient decision-making system. Our corporate governance structure is well regulated,
and our Board members have diversified professional backgrounds, enabling our Company to
respond flexibly and make precise decisions in a rapidly changing market, balance long-term
strategy with short-term performance, and protect shareholder interests. In 2025, we received
the “Best Managed Companies in China” honor, jointly selected by Deloitte, Harvard

- 106 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

Business Review, Bank of Singapore and The Hong Kong University of Science and
Technology for the fifth consecutive year, the first Chinese dairy enterprise to receive the
gold award under this honor.

We place significant importance on employee incentives and talent development.
Through our internal talent cultivation programs, we have established a strong pipeline of
skilled professionals to support our business expansion. We are also committed to advancing
rural revitalization, having invested over RMB700 million cumulatively in this area from
2020 to 2025. During the Track Record Period, we have consistently published annual ESG
reports, reinforcing our ESG governance to build a comprehensive framework for sustainable
development.

OUR GROWTH STRATEGIES
We intend to further grow our business with the following strategies.
Deepen “Fresh Cube Strategy” to Strengthen Our Leadership

Building on our core strengths in low-temperature liquid dairy products, we aim to
deepen our “Fresh Cube Strategy” and incorporate youthful and trend-driven brand
attributes. Through the coordinated efforts of product value enhancement, trend-forward
brand image development, and differentiated channel positioning, we aim to further
strengthen our market leadership in the low-temperature dairy product segment.

Optimize our segment-focused product portfolio. We will continue to focus on the
low-temperature fresh milk and low-temperature yogurt segments, while further developing a
diversified portfolio of beverages with nutritional functions. Through product iteration and
innovation, in-depth scenario-based marketing, and enhanced channel penetration, we plan to
further expand the market presence of our flagship products, including our 24-Hour Fresh
Milk (24/Nsf™&E4E3L) ) Huorun (357®) and Chuxin (#1:0®), to strengthen consumer loyalty
among our existing consumer base. At the same time, we will develop differentiated dairy
products tailored to the preferences of younger consumers, enhancing our overall product
value and market appeal.

Build trend-forward brand image anchored in freshness. We intend to integrate our
online and offline marketing resources and build a comprehensive, youth-oriented brand
communication system around freshness, health and technology. By combining social
engagement, trend-led cross-industry collaborations, and scenario-based consumer
engagement, we aim to deepen our emotional connection and value resonance with younger
consumers and enhance brand presence and consumer loyalty. We will also explore ways to
express our brand internationally, aligning our “Fresh Value” with global consumer trends
and laying the groundwork for future expansion into overseas markets.

Expand sales channel network in key regions. With emerging channels and DTC as our
focused direction for future development, we will implement a differentiated channel
operation strategy. For offline channels, we will focus on core cities and high-potential
regions, deepen our operational capabilities in key modern channels, such as member-based
warehouse clubs, convenience stores, membership stores, bulk snack stores, and fresh food
supermarkets. For online channels, we will prioritize our presence across major e-commerce
platforms and emerging channels, such as community group-buying and instant retail. We
will also step up our efforts in building consumer-facing business models through brand
image stores, online mini programs and private-domain operations, creating dedicated
consumption scenarios that enable our fresh products to reach consumers directly.

Drive Innovation through Technology and Empower Industry Upgrading across Value
Chain

Strengthen core technology research and accelerate product innovation. We will focus
on frontier areas such as nutritional formulations, biological fermentation and synthetic
biology, and new sterilization and freshness-preservation technologies. We will advance
foundational research in areas, such as bio-fermentation, enzyme engineering and precision
nutrition, to maximize the retention of naturally active nutrients in dairy products, enhance

-107 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

the health value of our products, create diversified flavor experiences, and optimize product
freshness and texture, thereby achieving the all-round upgrading of product value. We will
also leverage the synergies among our diversified scientific research platforms to accelerate
the commercialization of research results.

Promote digitalization across value chain. By leveraging digital technologies, such as
big data, cloud computing and artificial intelligence, we will optimize our operation from
raw milk supply management, production planning and logistics to marketing and sales
services. Through data-driven consumer insights, we plan to guide product development and
marketing strategies more effectively. At the same time, we plan to build an intelligent
supply chain collaboration platform to enhance the alignment between production and sales,
ensuring that the freshness of our low-temperature products is intelligently managed and
efficiently delivered throughout the distribution process. Furthermore, we strive to reinforce
our food safety management by continuously strengthening our digital quality traceability
system to achieve transparent product management from dairy farms to retailers. In addition,
through continuous data management and data-driven operations, we plan to enhance our
operational decision-making capabilities, optimize resource allocation, and improve overall
operational efficiency.

Strengthen Our Distributed Supply Chain to Deliver Fresh Products Efficiently

We aim to further strengthen our supply chain system characterized by distributed
operation layout, efficient fulfillment and comprehensive freshness control, which underpins
the quality and freshness of our products from source to consumers.

Enhance our distributed supply network. We will continue to deepen our nationwide
distributed operation by integrating milk supply bases, processing facilities and regional
cold-chain logistics hubs around major metropolitan clusters and key consumption regions.
This structure enables us to shorten transportation distances, reduce intermediate handling
and better preserve the natural nutrients in our dairy products. By locating production
capacity closer to consumers, we are able to respond more effectively to local preferences
and develop region-specific products that offer greater variety.

Build highly efficient supply chain with fast delivery capabilities. We plan to
continuously enhance cold-chain logistics network and fulfillment capabilities Specifically,
we plan to further enhance our delivery capabilities by expanding “midnight production—
morning delivery” from core cities to more major markets. A responsive order management
system enables us to quickly meet market demand, while an efficient distribution network
supports circulation efficiency and delivers on our freshness commitment. We plan to
continue optimizing cold-chain infrastructure, intelligent dispatch systems and retail terminal
distribution network to further shorten the time from production to retail delivery.

Enhance flexible manufacturing capabilities. We will continue to upgrade our
production facilities through improving our flexible manufacturing capabilities to better
support multi-product, small-batch and rapid product changeover production. These
capabilities will allow us to respond more efficiently to evolving regional taste preferences,
seasonal consumption patterns and the diverse demands of younger consumer groups. Our
flexible supply chain will provide stable and efficient support for the trend-led development
of new products and business lines.

Upgrade and expand the production capacity of our self-owned dairy farms. We plan to
further enhance our upstream supply capabilities by refurbishing and expanding the
production capacity of our self-owned dairy farms. In particular, we plan to refurbish certain
dairy farms, upgrade related equipment, expand the production capacity of certain barns and
feed areas, and allocate additional resources to our dairy herd, supporting our future
business growth and reinforcing the stability and quality of our milk supply.
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Deepen Acquisition Integration, Cultivate New Growth Drivers and Expand Overseas
Operations

We aim to pursue balanced growth across our fresh milk and yogurt business and our
emerging business of nutritional food with functional benefits. Our strategy focuses on
strengthening our leadership in core segments, capturing new growth opportunities and
selectively building presence in overseas markets with growth potential.

Deepen _acquisition integration to _achieve growth. We plan to continue advancing the
integration of acquired businesses across key operational areas, including brand
development, sales channels, supply chain management, and management systems, with the
objective of achieving resource sharing, operational coordination and improved efficiency of
our core business. Through these integration efforts, we plan to further realize economies of
scale and capture operational synergies. In addition, in alignment with our core strategic
focus, we will continue to identify potential acquisition opportunities, particularly businesses
with strong regional market positions or complementary channel capabilities. Through
selective acquisitions and integration, we plan to further optimize our nationwide footprint
of core business and strengthen our competitiveness in targeted market segments.

Develop beverage business as new growth driver. We plan to further develop our
business of beverages with nutritional functions as a new growth driver, addressing diverse
consumer needs across multiple consumption scenarios. Leveraging the brand recognition,
channel network, supply chain and R&D capabilities developed through our core
low-temperature liquid dairy product business, we have established a solid foundation for
this expansion. Through a combination of in-house R&D and acquisition and integration of
selected targets, we aim to accelerate product development, commercialization and market
penetration.

Coordinate domestic and overseas expansion. We will coordinate product development
in both domestic and overseas markets across our business lines. Domestically, we will
continue to deepen our core business while accelerating product penetration across different
regions. Overseas, we will evaluate opportunities in established markets and high-growth
regions, leveraging investments, acquisitions and localized operations to support
international expansion. We expect this dual-focus strategy to capture new growth
opportunities across geographies and further strengthen our brand presence globally. As of
the Latest Practicable Date, we had not identified any specific investment or acquisition
targets, nor have we entered into any definitive agreements.

Strengthen Our ESG Governance and Build Sustainable Development System

We are committed to incorporating ESG principles into our development strategy and
end-to-end operations management to support our long-term development. We aim to make
sustainability a core competitive strength, balancing economic, environmental and social
value creation for the benefit of our shareholders, consumers, employees and other
stakeholders.

Enhance environmentally sustainable operations. To achieve a green transformation
across our entire value chain, we are systematically advancing energy-saving and
emissions-reduction initiatives from raw milk supply to end consumption. In dairy farms, we
promote low-carbon feeding and precision feeding models to reduce emissions and resource
consumption in breeding activities. In production, manufacturing and cold-chain logistics, we
continue to optimize processes and transportation routes while increasing our use of clean
energy. In packaging, we are developing and promoting recyclable and biodegradable
materials. Through these value-chain-wide initiatives, we aim to minimize our carbon
footprint while safeguarding the quality and freshness of our products.

Fulfill social responsibilities and demonstrate social commitment. We will continue to
actively participate in public welfare initiatives, including rural nutrition improvement and
rural revitalization. Beyond providing consumers with high-quality, nutritious dairy products,
we invest in nutrition education and food safety awareness programs. We believe these
efforts can ensure that the benefits of our growth are shared more broadly.
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Strengthen our modern corporate governance. We will further integrate ESG
governance requirements into our strategic decision-making, day-to-day operations and
internal controls to enhance transparency and standardization. We will continue to strengthen
our organizational culture and optimize our talent management systems, including
recruitment, development, incentives and career progression. In addition, we aim to build a
modern, people-centered governance framework with clear accountabilities and efficient
collaboration, providing a solid organizational foundation for our long-term sustainable
development.

OUR PRODUCTS

We offer an extensive portfolio of dairy products to cater to the varied taste and
nutritional requirements of consumers. Our main product categories include (1) liquid dairy
products, comprising primarily low-temperature fresh milk, low-temperature yogurt, and
ambient liquid dairy products, and (2) milk powder products.

The following image is a simplified illustration of our main product portfolio.

Our low-temperature products focus on delivering enhanced freshness and nutrition.
Our ambient products provide greater convenience and a wider distribution reach due to
their stability at room temperature. While we maintain a diverse portfolio across both
categories, we strategically prioritize our low-temperature operations. This focus allows us to
execute our “Fresh Cube Strategy” effectively, meeting the evolving consumer demand for
high-quality fresh dairy products. We have also continued to expand our liquid dairy
products offerings to nutritional food with functional benefits, including yogurt products
which can serve as meal replacements and other food products.

The following table sets forth a breakdown of revenue by business line and product
category, in absolute amounts and as percentages of our total revenue, for the periods
indicated.

Year ended December 31,
2023 2024 2025
Amount % of total  Amount % of total Amount % of total
(RMB in thousands, except for percentages)

Liquid dairy products 9,755,260 88.8 9,836,179 92.2 10,495,087 934
Low-temperature 4,925,225 448 5226,188 49.0 6,049,009 53.8
Ambient 4,830,035 44.0 4,609,991 432 4,446,078 39.6

Milk powder products 78,802 0.7 71,215 0.7 86,570 0.8

Other business'" 1,153,232 10.5 758,029 7.1 651,801 5.8

Total 10,987,294 100.0 10,665,423 100.0 11,233,458 100.0

(1) Our other business activities primarily consisted of (i) sales of dairy-related products and ancillary
products, (ii) provision of products or services in the supply chain, and (iii) sales of recyclables.
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The following table sets forth a breakdown of our sales volume and average selling
price by product category for the periods indicated.

For the year ended December 31,

2023 2024 2025
Sales Sales Sales

volume ASP volume ASP volume ASP

(tonnes) (RMB/kg) (tonnes) (RMB/kg) (tonnes) (RMB/kg)
Liquid dairy products 1,092,313 89 1,144,622 8.6 1,218,179 8.6
Low-temperature 400,120 12.3 458,399 114 540,710 11.2
Ambient 692,193 7.0 686,223 6.7 677,469 0.6
Milk powder products 1,598 49.3 1,455 49.0 1,650 52.5

During the Track Record Period, our sales volume of liquid dairy products increased
from 1,092.3 thousand tonnes in 2023 to 1,144.6 thousand tonnes in 2024 and further to
1,218.2 thousand tonnes in 2025, consistent with our business growth. The average selling
price of our liquid dairy products decreased from RMBS8.9 per kilogram in 2023 to RMBS.6
per kilogram in 2024, primarily due to increased promotion activities amid more intensive
market competition. The average selling price of our liquid dairy products remained stable at
RMBS8.6 per kilogram in 2025.

The sales volume and the average selling price of our milk powder products increased
from 1,455 tonnes and RMB49.0 per kilogram in 2024 to 1,650 tonnes and RMB52.5 per
kilogram in 2025, primarily due to the launch of our new milk powder products with
relatively higher pricing in 2025.

Liquid Dairy Products

Our liquid dairy products consist of low-temperature liquid dairy products and ambient
liquid dairy products.

Low-temperature liquid dairy products

We have positioned our product portfolio to prioritize the low-temperature dairy
segment, which serves as the pillar of our “Fresh Cube Strategy,” designed to meet evolving
consumer demand for freshness and nutrition. During the Track Record Period, revenue from
sales of our low-temperature liquid dairy products was RMB4,925.2 million, RMBS5,226.2
million and RMB6,049.0 million in 2023, 2024 and 2025, respectively, accounting for
44.8%, 49.0% and 53.8% of our total revenue for the same periods, respectively.

Low-temperature fresh milk

Low-temperature fresh milk is a category of dairy products known for its
lower-temperature heat processing and shorter shelf life. Unlike ambient milk, which is
treated at ultra-high temperatures to remain shelf-stable for months, low-temperature fresh
milk must be kept refrigerated and is typically consumed within a few days of production.
This category is the core of our “Fresh Cube Strategy,” as it focuses on delivering milk that
is close to its natural state while retaining more nutrients during heat treatment.

To preserve the natural nutrients of the milk, we utilize a precise low-temperature
pasteurization process, heating the milk to 72-75°C for 15 seconds for our 24-Hour Fresh
Milk (24/pif™£4-F) series. This temperature is high enough to eliminate harmful bacteria
but low enough to protect heat-sensitive bioactive nutrients, such as immunoglobulins and
lactoferrin, which are usually depleted in high-temperature and UHT treatment for ambient
products. Additionally, we have diversified our herds to include specific breeds such as
Jersey and Norwegian Red cattle, which naturally produce milk with higher concentrations
of fat and protein, enhancing the nutritional and flavor profile at the source.
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Our offerlng in this category includes premlum brands such as the 24-Hour Fresh Milk
(24/hisf™EiE4R2])  series and Zhaori Weipin (B HMER®). We also maintain other distinct
brands such as Today’s Fresh Milk Shop (% H i i54H™) and Forest Pasture (FREHI%).

As of December 31, 2025, we offered over 300 SKUs of low-temperature fresh milk
products. Our representative low-temperature fresh milk products are set forth below.
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24-Hour Fresh Milk (24/NE™@E4-%]) series
MSRP: RMB21.9 to RMB49.7 per liter
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Zhaori Weipin (% HMEGR®) series
MSRP: RMB31.0 to RMB71.0 per liter

Today’s Fresh Milk Shop (% HEWI5™) series
MSRP: RMB24.0 to RMB39.3 per liter
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Forest Pasture (&%) series
MSRP: RMB32.7 to RMB44.2 per liter

Low-temperature yogurt

Low-temperature yogurt is produced through the fermentation of milk using specific
bacterial cultures, which must be kept refrigerated during transportation and storage. Unlike
ambient yogurt, which undergoes heat treatment after fermentation to allow for
room-temperature storage, low-temperature yogurt does not undergo such heat treatment
after fermentation, allowing it to contain live and active probiotics. Focusing on functional
health and “clean-label” attributes, our low-temperature yogurt products are made with
minimally processed ingredients and artificial additives. Such products are designed to meet
specific consumer needs, ranging from basic nutrition needs to digestive health needs, in
addition to taste.

The quality of our yogurt is driven by extensive research into fermentation and
probiotics. We maintain a strain library of over 2,000 strains of lactic acid bacteria as of the
Latest Practicable Date, which we use to develop unique flavor profiles and functional
benefits.

Our key low-temperature yogurt brands include Huorun (i&i8®) and Chuxin (#10°°).
Huorun (i%{1®) focuses on functionality, which are mostly specialized yogurts enriched with
fruit chunks, targeted probiotics and dietary fiber for digestive and nutritional support. To
ensure beneficial bacteria’s effectiveness, Huorun (i&{H®) employs our proprietary 3D
encapsulation technology, which coats the probiotics in a protective microsco@g)ic layer,
shielding them from the acidic environment of the digestive system. Chuxin (#].%) focuses
on “clean-label” production, which meets the growing demand for transparency and
simplicity in food ingredients, targeting consumers who highly value minimal processing.
We also maintain various specialty yogurt brands to capture different kinds of demands in
the market, such as regional brands and trendy brands. Moreover, we incorporate regionally
distinctive features in our low-temperature yogurt products. For example, in Yunnan
Province, our yogurt product made with flower petals and Dali (K¥)-sourced strains
reflects a deep connection of Yunnan culture. By associating brands and products with
specific regions and cultures, we strive to create deeper emotional resonance with consumers
and build authentic connections.

As of December 31, 2025, we offered over 350 SKUs o