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WEARET
BREENER/ ft B A A 28T
EENBARERE EMEESRRE SR B S EESER] Bt 17 48 % REH AR E
Bombay Dreams Bombay Dreams —TE_-F —TT=F 10,000% Total Commitment £51.5%
(HK) Bombay Dreams +AZ+XH +ZAZ+HA Ideal Winner}f 512.5%
To Go Minrish# H12.5%
Uttamchandanit 4 # 5 23.5%
FHES Soho Spice —EE=F —EE=F 1,000/% Total Commitment#3 & 50.0%
hA=H +=-A+—H |deal Winner# 5 50.0%
Global Profit Nahm T —ETLF 10,0005% Total Commitment$ % 50.0%
—A=+=H8 +A—H Ideal Winnerts A 10.0%
Indo Gold# 5 40.0%
EF Mamasan —E—= —E—mF 10,000f% Total Commitment$ A40.0%
+—A+NH HA+=H Ideal Winner# 520.0%
Minrish#% 5 20.0%
Indo Gold# 520.0%
=% Olive —ZETEF —ZT A 1,000% Total Commitment# 5 50.0%
HAZ+N\H +B=-+HAB Ideal Winnerts 525.0%
UttamchandaniZt & 1 525.0%
TREVRABLB AP NREERATHREE LR MERNBEN LB L EHN
B2 -
MEQRET /& 2 A BT
EENBARERE BRISENEEER SMHRIAH ESER] R 17 48 % REAFNNRE
Lettuce Entertain Bistecca —ZETAF —EERF 1,0000% Total Commitment}¥ A 50.0%
+—A+NH =ZA+AH8 Ideal Winneri% & 25.0%
Uttamchandanit 4 # 5 25.0%
£ Lupa T4 T 10,000A% Total Commitment}F A20.0%
—A=H =AZ+=H |deal Winner#s 5 20.0%
Minrish#5 5 20.0%
Indo Gold#§540.0%
B2E Manzo" —E-TF —E——4 500,000f  Total Commitmenti & 50.0%
+A+NR ANAZ+tH Ideal Winneris 5 12.5%
Minrish# 5 12.5%
Indo Gold# &25.0%
B T me —EF—= —E—-F 10,000 % Total Commitment# 7 20.0%
NANAZH +=-A+=H Ideal Winner# 520.0%
Minrish#% % 20.0%
Indo Gold#f A40.0%
B Al Molo —EEHE T4 500,0000% Total Commitment# 45 50.0%
AA+T+H mA=+H Ideal Winneri % 12.5%
Minrish# 5 12.5%
Indo Gold# 5 25.0%
Stanley Oriental Prego® —ETRF —ETLF 10,0004 Total Commitment}% 7 50.0%
ANAZ+Z=H —A=+H Ideal Winner#s 5 25.0%
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MEQRET /8 2 A BT
EENBLARER BRISEnmEESE SMHRIAH MERD Bt 19 48 % REAAMOKRE
g2E La Locanda — 2= —E—F 300,000 Total Commitmenti 4 40.0%
+—ANR ZA=-++HR Ideal Winner# 20.0%
Minrish#% % 20.0%
Indo Gold# A20.0%

TERIIREERSBHRBAERTTANESBEERMNEXEEO128 2 EN
BRAFE -

WELARET ff & 2 7 28T
EEMBLARERE BRIKENEEER SMHRIAH EESER] BR#% A RE A AT IR RE
BBQ Restaurants Braza" —ET-T4F —T-T4F 1,000/ Total Commitment}% 7 20.0%
=ZANA HFAtH Ideal Winner#% 5 40.0%
Uttamchandanit 4 # 5 40.0%
BLT Burger BLT Burger —ETNEF —ETAF 500,0000% Total Commitment$; A50.0%
(Harbour City) +B=-++H +—A=+xA Ideal Winneri% 5 12.5%
Minrish# 5 12.5%
Indo Gold# 5 25.0%
BLT Restaurants BLT Steak —TTNF —ZETNF 500,000 % Total Commitment# 7 50.0%
hA+H —A+=8 Ideal Winner#& 5 12.5%

Minrish#s 7 12.5%
Indo Gold#s A 25.0%
California Vintage (HK) 7~ F3° —E-%F —E—mE 10,0000 Total Commitment}% 7 100%
~AZ+NH ~A=g"

Excel Team Bouchon : —TTRF —TTRF 1,000 Total Commitment} A 55.0%
Craftsteak —A+mA —A=+—H Ideal Winner#s 5 25.0%
Uttamchandani’t & # 5 20.0%
#m Toro"” —E——4 —E—=4% 10,000 % Total Commitment#¥ % 20.0%
+=-A+HR +A—H Ideal Winner#f 520.0%
Minrish#% /& 20.0%
Indo Gold#% % 40.0%
ne Taco Loco —ETME —EFEF 1,0000% Total Commitmenti& 4 50.0%
MA+=H +A+—H Ideal Winner# 525.0%
Uttamchandani’t 4 # 5 25.0%
Heaven T me —EEME —EEXE 10,000 % Total Commitment}% 7 50.0%
+ZA+H&AH ~NATH Ideal Winner# 525.0%
Uttamchandanift 4 # 5 25.0%
Pine Best Bread Street Kitchen —Z — P4 —ET-mF 1[% Total Commitment$ A 100%
—A++H NAZ+AhH
=h=3 Tango —E-EF —T-TF 10,000/% Total CommitmentiF A50.0%
mA+HHA +—AEA |deal Winner# 5 12.5%
Minrish# & 12.5%
Indo Gold# 525.0%
BR 0 London House ZE-NF —E-RF 13% Dining Concepts (Western)
+ZA+—H NA+MA #H100%
Bt B2 BLT Burger —E——fF —E——fF 500,000 % Total Commitment# % 20.0%
(Times Square) +A+—H +A++tH Ideal Winner# 520.0%
Minrish#5 %5 20.0%

Indo Gold# 5 40.0%
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SR -F—AF=HNAERFEEEFEZ8EE o b Braza Churrascaria Brazilian Steakhouse | Z #7
B3 o _F il BT & B2 5 7EBBQ Restaurantsj 48 & B E#fs T FARENZEREEIAA X -

28 K\ California Vintage £ /E X B X 1E » BHIPIER —ZFE— NFZANABBHZEE -

RZZE—pF N F=HF - California VintageZz California Vintage (HK) (E 1 18 7 E =T HEBH ) TAF & o B
PIR=ZZF—WENA=ZH(GAX M E - BIEFIEAFEHL) G %7 E =74 fECalifornia Vintage (HK) °

Toro# 5] 1% # [ Prime Steak House | + @ # F1H EHI B Gkt - R =F —=4F+H—HZFj * Prime Steak #f
Great HonestiE T#5 & - BREFIAIGRINERBEER - Eh 7B BB AP H.2 51 - ARG 2 E %
AR RTHEETETVMEY ABOHE T —=F+H— HIE - fIRTorofI ¥ 69E 5 T 1EEFERF 4 17
A ME—FE—=F+A—HZ2=F—MF=H =+ = HIFBEHRE - B EIE T4 &Prime Steak o )R
—E—mFE=ZH =+ —H  HEEAEEToro  JERN D EERN ERFTEAMRENERBEN AR -
FEZ5FHIE  BEREA A HEEFI7R R B 8 6 F— 5 o) £ BE ¥ 7 — Great Honest | — &7 »

1] tEHeaven & T 4€ & Topclean Bakery - R 2 AR L)%k BFIER —FE—AFHA=+HEABE -

BB T BB PIABAAE T —FE+— A+ /A EE AT & EN BRG] — 35 REE
B - F—NF+—A+—HAF3FMRT - ERBRGEZETT—RHAEARA(BBELE=T) - R=
FE—pE+— H = +PMH - Dining Concepts (Western)#& % £ $11E1.00,8 T Y FEZ 57BN R 17 - BEIFIE - iF
REAXHFEL  BEREH —FBH—FF - EF  EIE - 318 - Strong Empire + 2 & + Success Glory
K Winner Starzt 5k 7 | — &5 »

RZF—AN—A+HAHESNCH & ERBEMREEFEOBENEENBLFZ — 2 ARZE
—HFENAFRAAMAE T  FHEABB=ZF—HF+AFEHA - 238 TEE 2 EEEBGaucho - B #7THK
1748 2 A AR - R E BT 9 #1Dining Concepts (Western)fE & ° & 4 1KXDining Concepts (Western)it #& B .2 5
H—EAEAREGRFE °
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TRIFINEFRERATERETELERMANMEINZENBRARFE

MEARETBAR ff /8 2 A BT
EEMBLARER EWEESR MBS RERD Bt 19 48 REAAMORE
=5 Le Pain Quotidien —E-mF —E-RF 1A% Dining Concepts (Casual)
(FEH) +=-A+=H —A=+NH #45100.0% M%)

Wt ERBITEABEFEBAN S - —WE+— A+ /A B E 53T EEENE R A A — 555
FARARER —FE—MF+ A+ =HFTHME T - RRBERGEZFT T —FHREARGN(BELE =
) e RZFE—WE+— H =+ H - Dining Concepts ((Casual)lz % £5 #1181.00% T i f5 3% 57 A IR 17 ©
BRFE R AXHEL  ZFRREBH — EH — EF - 25  ERIE - 35 - Strong Empire + &
& - Success Glory X Winner Starst i/ 7 | —Ef ©

BrCalifornia Vintage (HK) & & fF90 - KA G BIA N EE B ERUTHE - HPIFT
ERNZEEMBARYABRMOERKEZER - HMR T —EF /X A = BIR¥E(E604,500%
E(%%%%*zfﬁﬁéfi_%@ﬁ)Eﬁi%*HﬂﬁﬁﬁoahformaVlntage(HK) BMR_E—RF—
ATEEBMBUYE=AEESN - FEFL2HADEE — 2 HEMKT]—& - BREAR
s REERSHBEER EéﬁmTﬁE% B EA TME&&%W%EKE@

EMWEREELQF

R-ZZFZ-F REERMANEE  RANETERERRERI-—BEEEERA -
HESEMIETEREREER -

TR EFEREERBNFS -

=N 2817
BEEEQAAER =B B =R R G5BH R E 4 Al BR R
Dining Concepts . . . .. —EEF —TZE -4 10,0008  Total Commitment
hA+—B  hAA+E£R"Y #76100.0%

M BPIR=FE=FAATABAXMHME - BB ERHZAH) B B E =7 W MDining Concepts -
—BITBHRRERAR

RZZE—ZEF_A+HB BMEZERRREIT Lafoikimz  BUHESERE(EFE
F)B W& EIHH_M‘HF%W% TufﬁHﬁXJ_E!HHHHﬂEZWE AR HE A BEEMA) R
BEZATHOEMBRRETEERD ZME R M EDIKRE : Total Commitment4&
50.2% - Ideal Winner4 15.9% Minrish/& 8.5% - Indo Gold& 18.7% Kk Uttamchandanift & &
6.7% °

EA —hAF=ZA=-_+tH REHIHER AMOZERREEY —HTHERE
N TJ"EJH: HERRBEN —BTHLH  URARRBIEEEZ T AFRITE - M
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BEKENAEENEGE BEE-BITHERE &7%?5%« ZRAIRRAEZE® T AN KIE ©
—HITHHRE L ABRERNRE MG H£34FH W E QR - & EDining Concepts (Asian)
Dining Concepts (Italian) » Dining Concepts (Western) - Dmlng Concepts (Overseas) * Dining
Concepts (Casual) * Bombay Dreams (HK) « £ 48 5 - Global Profit  J6 58 - &7  @&/§ -
Lettuce Entertain ~ £ & « & 2 & - 2K - Stanley Oriental ~ & & - BBQ Restaurants * BLT
Burger + BLT Restaurants * California Vintage (HK) - Excel Team * #& & * WM 2 « & & JIE
Heaven » %% * Pine Best * 8% -« Bf g + B I& - Dining Concepts * A NI H - —BIT8) 8
RERAHEBITEATFRMER -

BRE—BITHEREN AL  REBRFMNEBMS ARFRIIERBRERKEERRE
(FRHEEFHIERBEENBHBA D)UY ASEZEZFEBREIAEE TP ERER
AR IE

(@ BEBEHBASETRMNBEFHEERS ST ENEBREFS B[R AKE L E MDining
Concepts X EEEAKBEXEH MU MERNAKBEXRB P HESF L ZKERTE

b) BECRBEAQNAERBEREXRNABAAEBDNAEE %BZ,\ATEI’JJ&?}SZE
%AEﬁfaﬁﬁf%*AEE&E@$E2ﬁﬁﬁ$ﬂ MR ELHHE - BIRE(E
BEAELR/ HNEBEFEFHNAA)

(©) ﬁﬁﬁ’ﬁ HxHx%E%«Z/\%jiiﬂlﬁﬁ%ﬁ%%iﬂﬁ’\]E%F'aﬁ&%/%\%)%&ﬁ%ﬁﬁ?% NG
HXHX%/;&IEMF)%E%HJ//{LEX/\D&

d) HMERBERREBEESAEERNKE QT - B9 5 ATotal Commitment ~ Ideal
Winner * Minrish * Indo Gold;Uttamchandanist 4 % 41 50.2%  15.9% - 8.5% -+ 18.7%

KB. 7% HE s ©

a%

A It » Total Commitment (3% #@Dining Concepts (International)#) f&#) - Ideal Winner -
Minrish ~ Indo Gold )& Uttamchandanift 4 % 73 [4R 2] & [4R 8]t B 18 & R AR 1TE REH AR
A2 HEBTRALYMER] CRET RFERISEREREFEIERHIH TR OO BREETT
FagBEITHEMRSD) °
B4

SERFER] RMACKIR—RIEBAFE LB RBHERMAN QR MBRERE -
BEHEPRATEE

(@) F2FEMAKL

ZAN/N —MERA-+t-_HEHEREFMR LA BERRER AR - RiE
Hﬂ;ﬂzﬂé zls _H?’&ﬁ/?imﬂx$50,000%75' 3 A50,000/8 & AX EE1.00E TR A% - A

Bt - @K —F—RF— A+ 5 B #Dining Concepts (Western) i & » R PR R R R — T —XF— A
THEBREATHBREESANESNE RN BRTBHEETBERESH -
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—RBERFIROERERET T HARBARR(ABLIE=7) HENEMKZ B
& H# & FTotal Commitment c R—ZF—WFE L HA=ZH ' ARFETERAF EREEAE
1.00ETHRABITROEITRMDIFMAT100RFREEC.01E TN - REBIFMIE -
NN BB A E IR A50,000% 7T 9 A5,000,000 % i 10+ H A 100 8% 85 & f% X I 10 f Total
Commitment B - EHE  ARAIKAREENIERAR  EEBBFENEENBLARRA
REBE - ARRMNTEERRILETR -

b) REELXHESEEERAAZEMHKL

Dining Concepts (Asianfi? —E —F SN+ —HBERBREXHETIMR YA —FHAER
NAE] WM R 1T & 250,000 FAX EE1.00E T H B — R D - Rtk 2 % - Dining
Concepts (Asian)#) — IR &1 2 A IR 0 Bl 8 R BT F AR A ©

Dining Concepts (talian)® —ZE —MWFE A+ —HERBR XM EAMKN LA —HER
A A A 1T i % 50,0008 & Bk E{E1.003 T B —F R AR 19 » R eEM A 32 %8 © Dining
Concepts (ltalian)#) — f% 8 & IR SR AL 10 B 3 f 8817 T AR A F) o

Dining Concepts (Western)iX ZZE—NHF AT+ — B RBEXHSEMX LA —HER
AN F) AT HR 2 50,0000 = I EET.00E T E — BRI - R 2% - Dining
Concepts (Western)f) — A& 8 € AR SA AR (D Bl B8 R 384T F AR A A ©

Dining Concepts (Overseas) R Z T —HMF A+ —HERBRE X HEEMA LA —H
BERAA - W FEEITHRE50,000k GREBET.00ETHE—ERRGD - R L% -
Dining Concepts (Overseas)#) — B & @ IR AR BL & R BT T AR A o

Dining Concepts (International i ZF—WMF A+ —HEEBREXHESFMN LA —E
ERAFA - W MHEEITHRE50,000k GREBET1.00ETTHE—ERRG - R L%
Dining Concepts (International)#) — I 45 @ B R A& (D B 3 31T T A QA ©

Dining Concepts (Casua)® —ZE—WF ALt ELRBEZHEAMKX LA —HER
A\ I 1T A % 50,0000% & B EE1.003 T B —FE R A% {9 » R eEM A 32 % © Dining
Concepts (Casual)f) — IR E AR D AL R EITTFTARLA] ©

Dining Concepts (Asian) * Dining Concepts (Italian) » Dining Concepts (Western) » Dining

Concepts (Overseas) * Dining Concepts (International) &2 Dining Concepts (Casual)f) £ Z ¥ 7% A&
REER -
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TEMARSARRHBERBEIAN EXBERNHREEMR LB RRMANERERAR

ApkERE
100%
Total
Commitment
(REBEZEHES)
100%
EAYNC]
(FE#S)
100% 100% 100% 100% 100% 100%
Dining Concepts Dining Concepts Dining Concepts Dining Concepts Dining Concepts Dining Concepts
(Asian) (Italian) (Western) (International) (Overseas) (Casual)
(RBEXFHE) (RBEXFHES) (RBEXFHES) (RBEXKEHE) (RBEXFHES) (RBEZHE)

(c) EAFEMML

ERNAEA—RBR-_ZTE—"NONFNAABEEEEMRINERLQR E—RABABARS
BEET T RHRBARF(BBEIE=ZH) R_ZT—WF LA =+FAH ' Dining Concepts
(Western)iZ Z & E1.008 T WEZRBARD  MEFN—RBEBRABRHERR BIZ
£ 2 ¥{E1.007 7T it 3 & % 17 FDining Concepts (Western) « R Uk BE E 1B 1% - 4 f 5K ADining
Concepts (Western)f) 2 & B A 7] ° 18 © € F&EZE — KGR EEGaucho °

R-ZZE—HF+ A - Gioma (UKL 77 {EDining Concepts (Western)id —ZE—HF = A+ —
H #Gioma (UK)ET 2 Bl i ([ BREH R B N 2 BREE METES - Gioma (UK)
ARBN—REEEEBLAR T —"F-A+HEHESN (BEMNEEHNBARZ
—ZAABMOEFERTAZ — - RBEBEREWZE  Goma (UKRAIBE-ZFT—HAFHEA+
BEZZT—A"FT+A+HETEE@ES N — RO UEEZRTROHBEL0%) 2 EikE - 17
{E1&Gaucho 12M8 A HARIBR R B - FIE - TEREHA B AW —F T A2.8EHBEEH -
A E BT E 15 E 71,500,000 7T (#8557 4911,670,0007 7T ) ©

E A Gioma (UK)IESR & /B T 5 M B R 51 2l » Gioma (UK)5t & B Dining Concepts (Western)
WESANE2HEEHTRG  MIETEEREBREE T CERE RZE—R"F—ATH
H - Dining Concepts (Western)E2EGaucho Grill(Gloma (UKRIE AR NRBYE=7H )5+
ZEHMEBRTRNITLEEWS B2 BEENKE2,093,72896% T([KE]) (HERLD
16,289,000 7T ) ~ (ii)A] Y 0] 4% £ 185,808.69% L ([ AJ B &2 € |) (1B E 7 491,446,000 7T )
K (iii)fR B & %0225,000 € T ([RE €8] (HERL1,7561,0008 L) B T —~"F—H+ X
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ARESHSVMERAE FTETCCAZREB([RAE]) EEXRESTEAENRYE KL E
BE IR 7 7% 151,600,000 E T R ESETEERBES A BTRH B EM50% & & &
GauChoX(BE X R T ERE N FEERA S HAERIRT - 2R X FH BN E £Gaucho Grill#E
RETFRABRCEHNBAT  BREEE JHREEEARESBEENNEESTSER
#9 72,505,000 7T (18 55 7L 4919,489,000/8 7T ) ©

BE25 HEWZHEIEN T 49,800,000 T(HABRRFELZLER2INR) =
11,600,000 T (HERAE) HBER LA ATRERKEL2ELAALEBEZEERREZS AR
HE_ZT—RNFE—HA+MWMH 247,800,000/ TH /FEEME °

RZZE—XE—H+/\B ' Dining Concepts (Western|Z WK B MR B S AL A
2,280,000 7T (FHF MR #17,738,0008 ) - MR EBXBRRNARSE(HHAERRBE2EE) -
FEHAERBER - —RNFUATAEETE °

GauchoR —ZE—MF+ A+ HBRGBEHE  HREE_T—HAF=-A=+t—HLFERK
HE_ZT—HAF+ - A=THLEN\BARFTEEZEREFEEATBEERSNERE - Gaucho
EENRED AN R/166EEBETRITIBEEST  HABEERAEERBEE_T—HF
A=+ BLFEREBE-E—AF+—A=+HLENEARKZEL35%K56% - E=
R BFGaucho N W A KB R KNP B RBENEATLE  BESHIREBE-_Z—1
FoA=ZF+—HIEFEREBEZE_Z—AF+—HLEN\BARAEEEBE ZXIER-_ZE—X
F—A+HHTK > TK#% & 175 ADining Concepts (Western)Z & & Kf & 2 & B 3 1
NEB#HA M&EGaucho - BEE W E © 5T & Gaucho GrillfE &Gioma (UK)H) ME — % R 78
REE N2 EITRMD B 8 IR 3 B8 Bk BEGaucho Grill zDining Concepts (Western)i#
FEBETKFREERERR ZATEKL -

d BREERANEERNELQF

ERREUEARRMAPA T —ME+— AT ABNEEHE - AD T WET I
BB A A

() KEREPELTNAEEYELELREFNNER T
X A 7] #§ EDining Concepts (Asian)ftBombay Dreams (HK)& i% 3 Us BEBombay Dreams
HK)E 2202 21T - M ¥ B A A A 7l [ABombay Dreams (HK)H & B 2% 17 & it 3¢ & 7,606

PR A7)

7K B985 TEDining Concepts (Asian)it B L B SR EIWNB E L E SN2 I BT MDD
MEEBEAERRBNELEZHREREIT REES E5077RE G

7N/ 7] 5 FEDining Concepts (Asian)#Global ProfitH) i% 8 U BEGlobal Profith) & 28 & 2 17 A%
7+ 1 8 &7 2 7] [AGlobal Profith) f% B 25 17 R B 2 & H 8,192/ ik 15 ©
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7N &) #8 '®Dining Concepts (Asian)t S 2R R KBS 22 BT R H - MEE
BARNRREANREZEITREES H£6,194K K %N -

(i) WEBRPEEEXEBELELEEBFHH B LT

KA B1#8 EDining Concepts (Italian)ftLettuce Entertain&) i% 5 U B Lettuce Entertain&) 2 2B
BT 0 88 A AR A MLettuce Entertain®y i% 58 2% 17 I B 2% A 6,194 8% f% 17 o

7N A B8 7EDining Concepts (talian)t B B R R WBE 2 O 2 FEBETRSD - M
HEAALNAMBZENRERITRAEES KL,611RRD -

7K/ &) 38 ' Dining Concepts (talian){t EAX A IR R B2 M 2 2B BT » mEE
AARNRIENEKBR R EZEITREEE S H£9,611 KM -

XA A48 £ Dining Concepts (Italian)#Stanley Oriental & A% 2 U B Stanley Orientalt) & #F 2
BT - T ¥ 8 A 7N A 7 [Stanley Oriental 8 J& 38 2% 77 % fit 3% & 4£6,194 & B 17 ©

(i) KIEZPARLTEEYELEEHR AR T

7K A &) #8 T Dining Concepts (Western){¢BLT Burgerfy i 3 U BEBLT Burgersy 2 28 2 3 17
B& D - ¥ E AR AQ T MBLT Burgerfy B BB 317 M Bd 8 & 29,611/ & {n ©

XX &) #5 FEDining Concepts (Western)#¥¢BLT Restaurants#) I 5 U B&BLT RestaurantsH) &
O BTN - B A AR B [ABLT Restaurantsi) I& 5 3 17 12 it 2 4 329,611 IR AZ (D -

7K A &) #8 FEDining Concepts (Western)#£Excel Team#y i% 5 U B Excel Team#y & 28 2 3 17
B m M E A AR A MmExcel Teamfy i B 317 M B 3 4 6,194 i (7 »

7N /A A48 7EDining Concepts (Western)#it m LM IR RN R LM 2B 21T HD » mH
BEAARRAIMMEMRREIT RIS H6,1940 %7 -

XA &) 5 EDining Concepts (Westerit S EMR R IWE S =N 2 M BTG > T
BAARARRMBEEZMREEITRERS H9,611KEG -

Wit -

7. AREEEAREHENE LR - FE—WF = A=+ — AR EZIERELEER A (FRIEXTE)A
FOER Y B T Y 7 FIT T BE AR AT & T B SB[ 8 23 5] 2 BF R IR R FTTIR (7 » $1ER (7 20 F T3 2 FEIR 1 = F —
FF = A+ A HETTEEF S Fa - Total Commitment (60.2%) - Ideal Winner (15.9%) + Minrish (8.5%) -
Indo Gold (18.7%) ) Uttamchandanit £(6.7 %) 15 & 7 AK 23 5] B 15 B9 iR 12 2 E -~

2 BRI TERENEBAR R —E—F+—HT AN EE G EEEN B LA —55 KA
ERAEZR - FE—MFF+ A+ —HT3dMKT - ARBROEZTTF—EAEARG(BETE=F) °
RZ=ZF—mFE+=H=+PH ' Dining Concepts (Western)#z % 2 1 1E1.00;E T Wi Z iR EN R (7 - B FFF
g B2 AXHEL  FREREMA—FH—FT @5 2 - FF - Strong Empire - & + Success
Glory KWinner Stari# ffpC 7 | — &0 o
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TERBMARRBHETOHERMEE (EA LS WEEHENEE) LR KEFER
HARBITERNBE DL

HERG
Total Uttamchandani

NN Commitment Ideal Winner Minrish Indo Gold RHE “ st
BRETNNEBEBELEELEEANNHEAR
1. Bombay Dreams (HK) 3,852 1,224 1,415 = 1,115 7,606
2. BRES 3,854 1,223 z = z 5,077
3. Global Profit 3,854 1,223 = 3,115 = 8,192
4, =N 3,854 1,223 = = 1,117 6,194
REBZABBEIELERERIOMBE LR
5. Lettuce Entertain 3,854 1,223 = =z 1,117 6,194
6. B2 3,854 1,223 1,417 3,117 =z 9,611
7. K 3,854 1,223 1,417 3,117 =z 9,611
8. Stanley Oriental 3,854 1,223 = z 1,117 6,194
REMANBBEIELELERTINMBELR
9. BLT Burger 3,854 1,223 1,417 3,117 = 9,611
10. BLT Restaurants 3,854 1,223 1,417 3,117 S 9,611
11. Excel Team 3,854 1,223 =z =z 1,117 6,194
12. e 3,854 1,223 =z =z 1,117 6,194
13. 2% 3,854 1,223 1,417 3,117 = 9,611

B FEITHRGER 50,100 15,900 8,500 18,700 6,700 99,900

& BR(d)AT R 10 & 100 = =z z =z 100

SRAERGEH 50,200 15,900 8,500 18,700 6,700 100,000

EERRBRAEENED L 50.2% 15.9% 8.5% 18.7% 6.7% 100.0%

(iv) WEEREPALET N EEAELSLEBHIE "

7K A B148 ' Dining Concepts (Asian)iz % & ¥ E1.008 T B A MR RWEEAMN2IE
BT -
) WERAPEALCEXEBEAELELERBIIE L "

7K/~ A48 '®Dining Concepts (ltalian)iz & & B 1.008 Tl & B AR R UILEE = B/ 2 26
BEITRNG -

7K/~ 148 '®Dining Concepts (ltalian)iz B2 & HE1.008 Tt EENR R IWEBEEN 2
BREITRNG -
i) WERAPALAXEEAELELERBIIE R "

7K 2 A) 35 7EDining Concepts (Western)iz % 55 %f{1.007% 7T #BBQ Restaurants#) i &R U
fBBQ Restaurantst) & #f 2 17 M {7 -

7N &) 48 EDining Concepts (Western)iz % % #f{81.00/% 7T f¢ California Vintage (HK)&J %
U B Callifornia Vintage#y & 20 2 3 17 I {7 ©

KX B8 EDining Concepts (Western)iz & & ¥ E1.008 TR R IKESH SN2
e BTG, ©

7K A 38 FEDining Concepts (Western)i&z % 2 %1 {8 1.007% 7T {itHeaven®y % 5 U BEHeaven
MEEEEITRMD -

XA B)#E EDining Concepts (Western)iz £ 2 ¥1{81.00/8 TR B XWX R W EZE 2980 2
HE BTG -

7N A #8 7EDining Concepts (Western)iZ % # ¥ {8 1.00/% 7T {¢Pine Best#) % 3 U & Pine
Bestty 2 5B E BT M ©
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7K~ 5148 '®Dining Concepts (Western)iz 2 & H{E1.008 T EM R R IWE T E/M &2
HMEBEITHGD °

Kt -

1. AKAGIRAELZNEZLE1O0E T » K (REWHENELAR - FE—WFEF=ZH=+—HaH@EHH
REG BRI EERE (RIERME) Ttk sy Rt B 1EAT R ) E LA SR 5 EENE AN F] -

2. REAN - Fm i —[E 0 & EEThe BellBrook ° # 1 The BellBrooks 7% & B X (£ + # P& # T The

BellBrookFT & ¥ % + It #Cecconi’s ItalianiB # £ It + 22 ) Cecconi’s Italian R & & 4f # F# &Ky « A H
1EX P AR & 18 B fiy & - Cecconi’ s ltalianid = FE — HE+ A N HEFFI2 o Cecconi’s ItalianiE#
2 1# 7 B8 & The BellBrookt B 725 15 4 & Cecconi’ s ltalian (A A — B EE) - R —E—FHF+ =
A —EF (B EBETE=T)([BEESZ])EEFIE7TEE - A#Cecconi’s ltalianay iz & K & # K&
RIEE I - A EFEEMEFHZ ZE - #1RCecconi’s ltalianid —F — L F+ FMBHE L HEE  BIFIAE
ERHNENRZEDENCHMERE I TERIERE N c JuUt  R=ZF—NF—H—H BB
Cecconi’s Italian A ST iZ 1 & FH - R B B 7T HR - BEEB R SMIEZNRAFARE - K 5E
TEKEZEEERMRREKL DL -

3. ERIB TR BIEBARAE - E—FE+— A+ A EE RS NEEENB LR —&5 R
AEREEZE —F—[F+ A+ —AFEMET - BRERGEZTTF—BHREALGBELE=
F) e RZFE—PE+ = F = +P9H - Dining Concepts (Western)#% £ 25 #1 (B 1.00# T Y fE Z RN IR 17 ©
BHFIE  BREALAXMHEL  ZFEREH—FH—FH - #GF BB - 3757 - Strong Empire * FF »
Success Glory &k Winner Starit i 7 | — &0 °

(vi) WBRPELEEERNEEEERFYY

KX B 38 FEDining Concepts (Overseas)¥% 4 % 1 {B1.00;8 7T #£Dining Conceptsk) X R 12
#&Dining Concepts®y 2 & 2 1T 5 °

Wit - ARAIRBEZ N EZELE1.0087T  LWHEREFENER AR - FE—HF=H=+—HAHBEFH&
FERHBFRRAEERE (RIERLME) LR Rt BRI ) ELREE IR &5 LB E L ]

(e) EH -8 - Blk - 17 ~ Strong Empire ~ R E ~ Success Glory& Winner Starzt fflf
hvi

BAR—BR_ZE—HNF+_A+T_BEEAETMRINBEREETAR  E—KRRAE
ABHEET T RHRBARAN(ABYIE=") R_ZT—NFE+_-H-+MH - Dining
Concepts (Casual)iz & E B E1.008 TWEZRBEARD - RIKE EIERE - 87 K &Dining
Concepts (Casual)#) 2 & [ff B~ 7] o s A Z2)E F & B #) 2R #5Dining Concepts  (Casual)
AV BHMAZT—NF+ A AREREHEVESECRASTELREHAR —HE
Bo-RZZE—RF_AZ+NH r BMAZ— B ELEILe Pain Quotidien (FIERE) - &
FLe Pain Quotidien (FIERHE)MFFIE - F2HAX K% — BELERTEHSNL — &M
HERE | —& -

BER—MBMR_ZE—HNF+_A+T_BEEAETMRINEREERR - E—KRAH
ABRBEZET T RHRBARR(ABILE=F) - N=_F—HF— H=H ' Dining Concepts
(Asian)iZ Z & B E1.008 T WEZRE ARG - RZIBEWHEE - 28 5K ADining Concepts
(Asian)H) =2 EM B AR - dMAXIBRENENAREBE_T—EF=A=T—BILFEHR
BRI —HEMABEE -

Wiat - 1. BEFRGHESAGZE Bl FFER ARG ZER BRI R 2 355 F R 65 &
BATIZHFELGH -

2. —BFBEBKEGE BUH HABRRTARBTEERNRE B FlnaM RS EERES T
AR EE A
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BEgA— R _T—NF+_AT+—BEAEFMAINEREETRA - H—KRAE
AMOBBEET T RRBARBR(ABIE=H) - R-_ZE—WNWFE+ =8 =+MH - Dining
Concepts (Western)iz % & ¥ {E1.008 T W E Z R B ARG - Rz B ER - BI& 5K &Dining
Concepts (Western)fy 2 BB A A - T VLB BNENAEEERL —FKARNEE -
“ET-RAFNA+ME - 2% — B EELondon House » A ElLondon HouseH)#15 » 75
DEANMHIEE —EBREEREEM T —RMNEE|—F -

FAA MR- ZE—NF=-A-F+_HEEAFMERINBEREETLAR  E—KR
BABOKEZET T RBARBARNAEABIYLE=ZH) R-_ZTE—WF+=_A=+—8 "
Dining Concepts (Casual)iZ % & ¥ {E1.008 T EZRBARD - RINBEIERER - TAKA
Dining Concepts (Casua)f = BB AR MK ZFAMBNAE  REBEE - —N\F=
A=+—HULFERAKX—HAEN -

Strong EmpireA—RBR —_ZE—AF +ANBEEBEMHLZBER AR E— KRB
ABRDETT —HRBEARABIE=S) - RZTE—HF+HZ+73H ' Dining Concepts
(Casual) ¥z & & ¥ B 1.008 T W B Z R AR o A B - Strong Empire999,999/% %1 2 ik 17 #
— A fid # [ %% 17 FDining Concepts (Casual) * ¥} & /&999,999% T - Yg & 1% - Strong Empirefk
#Dining Concepts (Casual)z & i & A 7] o 2t Bk 3ZStrong Empirez B I AIRIBEB A ZZ
— P4+ = A —H B #Dining Concepts (Casual)s] v v EHHZEmE"RNBE S —+£=
A=+ —HBLEFEFRAFTEERBREEERAXR —BAEA MBS -

REAERAG A BR - E—FAFE+_A-+NAEEETMRINERART » H—
BREABRNMEZET T RRBARR(ARBILIE=S) R_FT—/XF— H+tH  Dining
Concepts (Western)iz % & ¥ {E1.008 T Z R B A RS - RIEFIEE - R = K BDining
Concepts Western)ly 2 & B A - R —_ZE—"F—ANBEZZE—X<F—A+—H8 RE
7 RIIE R B8 9,9997% 7T 12 290,0003% 7t [M]Dining Concepts (Western)c 259,999 A% f% {7 52 290,000
BRED - ML BRENENASE REBEEZ - \FZA=Z+—BHLFEEEEHRR—ME
FAERE -

Winner StarB— MR —_ZE—AF+ A+ \BEBBFMX L2 BERRA - E—RARE
ABOET T —BERBARR(BBILE=7) - RZFT—XXF—HI+H ' Dining Concepts
(Western)iz £ #& B 1.008 T W ZRB ARG - RUKEE EIE%Z - Winner  StarfX ADining
Concepts (Wester)H) 2 BB AT c R-ZZE—/XF— A =+ —H > Winner StariZ 52 ##(€9,999
7 7T [MDining Concepts (Western)fid 29,999 8% i% 17 o 5t B SZWinner Starz B 89T BB ZE —
TE—+tF-A=T " PBLFEEEERKX —FAEE -

Success GloryB— BN —ZE— NF—ARAHEEBAMKIZBR AR E—KAE
ABRBETT—HARBARA(RBEIE=F) - R_T—XF—H+H ' Dining Concepts
(Western)i%z % & ${E1.0078 ;T W BB sZ R BB A 17 - AU B F 1518 » Success  GloryfX ADining
Concepts (Western)HI 2 BB AT c R—ZF—NFE—H -+ —H > Success Gloryiz R (B
9,9997% Jt [AIDining Concepts (Western)fit 259,9998% % 17 ° 5+ it Bk 327 Success Gloryz B #) 3 A
REBE-_FT—+tF=-A=+—"BLFEAEELHK—HABE -

Wit -
1. 165 12 [ 5 157 355 s AR i ke 0 IRUE 0 AT IR A RIS AT B B JE AR 15 IR 12l BT % 157 5 T P AR Y & (B B 5
TTEI A E & i ©
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Es BHREREA

TEHAAEERWEZENE QR ZROBRERE

— 05—

Total Commitment Ideal Winner @ Minrish @ Indo Gold @ Uttamchandani
(REEXFHE) (EEREXFE) (RBEXHSE) (RBEXHS)
50.2% 15.9% 8.5% 18.7% 6.7%
/NG|
(FE#8)
I
100% 100% 100% 100% 100% 100%
Dining Concepts Dining Concepts Dining Concepts Dining Concepts Dining Concepts Dining Concepts
(Asian) (Italian) (Western) (International) (Overseas) (Casual)
(RBELHS) (RBEXHS) (RBEXHSE) (RBEXHE) (RBEXHSE) (RBELXHS)
| | 100%
100%. | Bombay Dreams (HK) | [100%,| Lettuce Entertain | [100% BBQ Restaurants Dining Concepts | |100% B
(&%) (&%) (&%) (&8) (&%)
100% EVET) 100% B 100% BLT Burger —
(&%) (&%) (BE) 100% %ﬁ%
. (&%)
100% Global Profit 100% P 100% BLT Rest\aurants
(=55) (Z5%) (B&) 100%| Strong Empire
100% B 100% B 100%_| California Vintage (HK) (&%)
(B%) (B%) %
100% E=N 100%.| Stanley Oriental 100% Excel Team
(&%) (B#) (B#)
100% ficd7s3 100% i 100% 1)
(&) (&8) (ZE)
100% me
(Z%)
100% e
(B#)
100% Heaven
(%)
100% B3
(%)
100% Pine Best
(B#)
100% 2=
(%)
100% Bz
(FE)
100% BRUE
(%)
100% e
(%)
100% Winner Star
(%)
100% Success Glory
(EE)
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Kyt -

1. Total Commitmentdi G /K EHX £ 2 EHH °

2. Ideal WinnerdiDayaram#% + % E# & -

3. Minrish# 5l iMirpurist 4 RMirouriZ + % # 560% + = A BE BB E -

4. Indo Golds Bl dsUttamchandanist 4 ~ P.W. Uttamchandanist 4 ~ D.P. UttamchandaniZ 7 X%M. Uttamchandani
SEEEKEHEL5% + P.W. Uttamchandani?t 4 JD.P. UttamchandaniZ + 75 Ff #2 5 % - Uttamchandani?t 4 M.
Uttamchandanizt £ ¥ B/ &2 F »

(f) Dining Concepts (International)E2 1 #2= i2 % 3R 2 [&] H9 IR 17 & 12

MNZZEE—MWFE+— A+ /)\H » Total Commitment}z & & ¥ E1.00E T # A 2 7 W B
Dining Concepts (International)®) — & A% 5 + BIDining Concepts (International)& K &) &
Hexmkth RAB - ZREREYEHTKHEEHHE A I - Total Commitment - Ideal
Winner * Minrish + Indo Gold K& Uttamchandanist & % 51 5 3£ 50,2004% ~ 15,9008% - 8,500% -
18,700 % £ 6,700 % (Bl A< & &) #) & &f 2 3 77 Ix {9 ) TDining Concepts (International) * 2 5
¥} {8 ADining Concepts (International)7y 5!l ) % & 3% 17 J& Bt 32501 A% - 159f% - 85/% 187
L e7TI IR o R B#1& - KR & & K A BDining Concepts (International)® & # & -
mDining Concepts (International)fiTotal Commitment  Ideal Winner * Minrish * Indo Gold &
Uttamchandani?t & % Bl % £ 50.2% ~ 15.9% - 8.5%  18.7% % 6.7% °
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T Bl 3% BA 78 & B 72 52 B Dining Concepts (International) B2 3 {f1 4% i A% B ~ M B9 A% 1) & #&
BE IR SRTE

Total
Commitment

(RBEXEHE) (BBEXHE) (EBEXFE) (RBEXHE)

Ideal Winner @ Minrish @ Indo Gold @ Uttam;ﬁh;ndani

50.2% 15.9% 8.5% 18.7% 6.7%

Dining Concepts
(International)

(BEEEXES)

\1/1 00%

NS
(FE5s)

100% 100% 100% 100% 100%

Dining Concepts Dining Concepts Dining Concepts Dining Concepts Dining Concepts
(Asian) (Italian) (Western) (Overseas) (Casual)
(BEBEZFE) (BBEZFHE) (BBELFE) (HEELFS) (HBELFS)

— 1 — 1 lmo%

100% Bombay Dreams (HK)  [100%| Lettuce Entertain 100% BBQ Restaurants Dining Concepts 100% 5
(&%) (&%) (&%) (&%) (g %)
100% ErEY) 100% =B 100% BLT Burger

(&%) (&%) (&%) 100% EE=)
100% Giobal Profit 100% B2 100% BLT Restaurants (B#)
(&%) (B%) (B#)
100% =] 100% B 100% _[California Vintage (HK) 100%, | strong Empire
(5:%) (&%) (&%) (B/8)

. == 100%[ " Stanley Oriental | [100% Excel Team
100% ey (%) (%)
100% 2= 100% Hm
(&%) (Z%)
100% ik
(E%)
100% 5
(&%)
100% Heaven
(Z%)
100% Fres
(&%)
100% Pine Best
()
100% e
(&%)
100% BBz
(&%)
100% B
(&%)
100% =a
(&%)
100% Winner Star
(&%)

100% Success Glory
(EE)

100% e
(&)

Bt -
1. Total Commitmentdi H /K iE S £ 2 B HH -
2. Ideal Winner#iDayaram#% + % A # & °
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3. Minrish# Bl BBMirpurist 4 RMirouri% + & # 550% + — A B ERE -

Indo Gold# 5I| diUttamchandanizt % - P.W. Uttamchandanizt £ ~ D.P. Uttamchandani% = JM. Uttamchandani
SEAEZHEHL5% + P.W. Uttamchandanist 4 KD.P. Uttamchandani% + 4 #7185 (% - Uttamchandani?t 4 FM.
Uttamchandanizt £ B/ E2 F o

[4m )R &

KRR HEITMER S[4R B E - F — Hi[4F B1I% & # % HPrometheus Capitalz] 37 I 70
—ENE+ AT RBEN HEBER-_Z-—NE+ - ANARK - F 2 E[HE RIS
B W HCIS StrategicE] YW RZE—HF+ A THBAY BER-_ZTE—EOF+A
THRAHEK - F AR BESBEER_ZTE—RAFNA_BBHED -

(@) % —HmEIRE
BmE

RZZE—WMF+—AZ+HB  A2Aa REMHE T KRR (BIDining Concepts
(International) » Total Commitment - Ideal Winner * Minrish * Indo Gold ;& Uttamchandani’t
A ) EiPrometheus Capitals] 37 55 — Hi[#m #8]1% & # 5% © #5 itk » Dining Concepts (International)
()/A —Z — P94 + — A P9 B [Prometheus Capital® 17 7 £ 28 A[4F 18] (48 5 7 4[4 18]) &9
FE-—HARKRES  RIMMBERZ-_Z—NOF+_AMBFIZE—HRMFALRE @
Prometheus Capital# i1 15,000k iz fh H) I #E 25 - HE RN AR R E K 2 A2 FHTRAH
15.0% ' #EW AF —HIRBICNEHBRAANVRENEL  BREILRTHEELER - HE  F—
HmEBIREGZONR _TE—NFT+_AOBABE_T—AF— A THHBZAF —H[HEE
REMBENFT N EZBEMON HEEFT LT -

F-HAURBEFBERIFRIAIE —EZ£B8 8850 AEHMHAD + Dining Concepts
(International) @] # it [AIPrometheus  Capital® :E[4R I A% 1D - 2 BE[4R B[4 2B]< K 12
Prometheus Capitali B #4582 5 2 20 B 21T AN K L[4R 18] -

R-ZE—RAF=A=1+—8B AKELLE ARARFEBEPIRE G E 2T QTR LB
FERE BUARAAERSE —HEBEIREBZIHEMITNTRENBER THEARBR
FHEBREGABE TN BENETEELERERTAKELRLE BORELETT
BEH A E R AR EITTAEBERNEET
F-HmBRENEEKRM

TR B S — B4R BRI E A E B R

REEZH Prometheus Capital
REBH —E-ME+—-A-+EHAH
ENHESH [4m #8] (18 2 7 4[4 #8])
HEXNHEH —E-WHF+ZANEA

REXNFHERRH R #I[4m 1]

Hrat -

1. WREZ —HEBIKEGE ZFABEARGREFIAE TR (AIDining Concepts (International) «
Total Commitment ~ Ideal Winner ~ Minrish ~ Indo Gold }¢ Uttamchandani?t 4 ) o

2. ERHEY  ERZERRITHKE R FTEEA S ZTIRA (IS RITRMR R IRIEE R IE B2 KM
A TR AR R AT T RITHRY) -

— 08 —
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Es BHREREA

HEBTEE

B[4 1] Y 47 2

F-HUBmES

F-—ORO/ATEE

FiIERERE

i

B2EHR -_ZE——_FEN_ZT—=Z=%=A=+—H
REBRAKEZEEBEXR LB K=K
REmERNREEZEH X ERELMT A
Prometheus Capital + ZX 2 &) 82 3 9 /9 & T 4Z A& I8 = (8D
Dining Concepts (International) » Total Commitment -
Ideal Winner * Minrish * Indo Gold & Uttamchandani?t 4 )
NEEREE

\

ENEBES KR AMNEERNRA - 845K 4R #]
%0 [E] [4m 18] = [ 4% #8170 7 (L BT 2 2O [ 4R 1]

Dining Concepts (International)[@Prometheus Capital? 17 5
—HMARBRES AXFZEBRAFFARAR E —H[4HR’]%
B —F —HMARKBEFNEERENR]—K

R-—Z—PF+ = AMH - Dining Concepts (International)
LAPrometheus Capital &5z A ] 3 8 — 10 D L 24 -
& It - Dining Concepts (International)# # 15,000 % i% 15 -
HEREFBBHARAEREEHITHRANIS.0N @ it A
FHREBIEEHMZLAEARLE —HIERIEEHE P
—HARXBEFRE—DROFCTREBEAEEANERL
PR il &2 22 A EE R

5 — 10 B 0 1 50 2R B S IO [4m 1R]1R 22 BUAR BR

P —HmIRIE & 2 5P 15 R IE F #E (B4R #];]) (M8 2
A #[4% #]) 2 fDining Concepts (International)i® — = — I
F+_AEBRES —HEBREHGEZ A AR A
E A E F ° Dining Concepts (International)if 1% 24 % 32 1%
BN A BEE  ER 2 AN A A gt B B B ZmDining  Concepts
(International) f& 35 BV (8 2 & 7%

Wiat - EHRFE - R B 75T 14 R 2 E 4R R = (4R R]a0 (7 20 - AR R ZFER BT AL & H NPTy A8 A B 37T
A (Rat RiT R B RIZERE B ER LA TR WBRIEE N T ETHIRG) -
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Es BHREREA

HELATANEBBEER

[47 $2]#%Prometheus Capital
Pt # 2< 2 ) B w0

08
Ifk

45 PR RE A

P& 1% BB A 77 B 8 > Dining Concepts (International) ¥t 7
RAEKITECH D AEAEEN —REEESR -

FHFEBIINECATSENER LA L REH/REEI
B o b5 - Prometheus Capital A 58 K H) ¥ 75 BE 2 48
#@ 0 B FIAE £ 2 BPrometheus Capitalge $7E Bh 7K & & 5
¥

4R B It - AR R 2 802 31T D B[ 4R 8]
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