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CHARACTERISTICS OF GEM OF THE STOCK EXCHANGE OF HONG KONG LIMITED (THE “STOCK
EXCHANGE"” AND “GEM”, RESPECTIVELY)

GEM has been positioned as a market designed to accommodate small and mid-sized companies
to which a higher investment risk may be attached than other companies listed on the Stock
Exchange. Prospective investors should be aware of the potential risks of investing in such
companies and should make the decision to invest only after due and careful consideration.

Given that the companies listed on GEM are generally small and mid-sized companies, there is a
risk that securities traded on GEM may be more susceptible to high market volatility than
securities traded on the Main Board of the Stock Exchange and no assurance is given that there
will be a liquid market in the securities traded on GEM.

Hong Kong Exchanges and Clearing Limited and the Stock Exchange take no responsibility for the contents of this
report, make no representation as to its accuracy or completeness and expressly disclaim any liability whatsoever for
any loss howsoever arising from or in reliance upon the whole or any part of the contents of this report.

This report, for which the directors (the ‘Directors”, each a “Director’) of Icon Culture Global Company Limited (the
“Company’) collectively and individually accept full responsibility, includes particulars given in compliance with the
Rules Governing the Listing of Securities on GEM (the “GEM Listing Rules’) for the purpose of giving information
with regard to the Company. The Directors, having made all reasonable enquiries, confirm that to the best of their
knowledge and belief, the information contained in this report is accurate and complete in all material respects and
not misleading or deceptive, and there are no other matters the omission of which would make any statement
herein or this report misleading.
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COMPANY INFORMATION

LFEH

COMPLIANCE ADVISER
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Neich Tower
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Hong Kong
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As to Hong Kong laws
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89 Nexus Way, Camana Bay, Grand Cayman
KY1-9009, Cayman Islands
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Tianhe District, Guangzhou City

Guangdong Province, the PRC

PRINCIPAL PLACE OF BUSINESS IN
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COMPANY INFORMATION
LFEH
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FINANCIAL HIGHLIGHTS

MBERE
Nine months ended 30 September
BZ9A30RILNEAR

2022 2021 Change
2022 F 2021 4F 23
RMB’000 RMB'000 %
ARMF T ARMTFT %

(Unaudited) (Unaudited)

(RASEFR) (R#e&E%)
Revenue W zs 59,959 129,267 (53.6%)
Gross (loss)/profit (EB1E) EF) (4,596) 18,400 (125.0%)
(Loss)/profit for the period  EAR (f&518),/3% Kl (25,275) 1,399 (1,906.6%)

Revenue for the nine months ended
30 September 2022 (RMB’000)
BZE2022%9H30AR
WEHERkE (AR%TT)

Public relation (‘PR"),

Online media marketing campaigns
advemsmg services and other services
8 IR PR, DR - BHEBR

4,093 HA BRI
68% 2178

36%

Traditional offline media
advemsmg services
BHRTRE
EERSE
53,688
89.6%
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Revenue for the nine months ended
30 September 2021 (RMB'000)
#H %= 202199H30H
IENE AR (AREFT)

Online media
advert\smg services

RS RS

26,151 \

202%

2442
1.9%

PR, marketing campaigns
and other services
N EEEBR
H AR

Traditional offline media
advemsmg services

B TR
PR R

100,674
77.9%
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MANAGEMENT DISCUSSION AND ANALYSIS

THBERR SR

BUSINESS REVIEW

The Group is an integrated multimedia advertising
and marketing solution service provider based in
Guangzhou, the PRC. Our integrated multimedia
advertising and marketing solution services primarily
focus on the formulation of advertising strategies for
our customers, identifying and sourcing the most
appropriate advertising resources to maximise the
effectiveness of our customers’ brands and product
promotions, while promoting the product sales of
our customers.

Under the continuous impact of the novel
coronavirus disease 2019 (the "COVID-19"), the
Group was still determined to implement strategic
adjustments, and resolutely increase investment in
business development of live-streaming
E-commerce, short video production and new
media marketing, etc. For the nine months ended
30 September 2022 (the “Period"), the Group was
jointly awarded the honorary title of “South China
E-commerce Gold Label Award — Most Growing
Enterprise Award” by Guangzhou Municipal
Commerce Bureau and Guangzhou Electronic
Commerce Industry Association, and also elected as
Guangzhou Tianhe District Folk Artists Association
(Vice President Company), Vice President Company
of Guangzhou E-commerce Industry Association
and member of Guangdong Modern Service
Federation. With some successful marketing cases,
the Group was awarded the prize of “Actual Combat
Case 2022" by ADMEN Awards and the “Golden Prize
for Innovation Marketing Category” by the Creative
Awards Innovation 2022.
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MANAGEMENT DISCUSSION AND ANALYSIS

THBEWRR SR

During the Period, the Group recorded revenue of
approximately RMB60.0 million (Nine months ended
30 September 2021: approximately RMB129.3
million), representing a decrease of 53.6% as
compared to the same period in 2021 while the net
loss was approximately RMB25.3 million (Nine
months ended 30 September 2021: net profit of
approximately RMB1.4 million). The net loss was
mainly due to the: (i) decrease in revenue generated
from traditional offline media advertising services
which has higher profit margin as some of the major
customers that were affected by the COVID-19
pandemic had substantially reduced their traditional
offline media advertising budget during the Period;
(i) increase in credit loss allowance of the trade
receivables with slow collection; and (i) increase in
staff costs and rental expense as the Group
continued to expand the service capabilities for live-
streaming E-Commerce business.

PROSPECT

The advertising and marketing industry is facing
many challenges, such as the slowdown of the
macroeconomy, changes in the advertising
environment and the requirements of brand
customers (advertisers). However, the Group
believes challenges and opportunities coexist.
Despite the industry headwind, the Group will
continue to increase in integrated investment in
new businesses, and provide customers with a
better full range of services of a synthesis of “brands
awareness, marketing effectiveness and sales
volume achievement”, through the combination of
“Creative + Media” services. Specific strategies
include:

RAHRE - AEESFSREHARKEC0RS
(B ZE2021F9A30RENEA : HARKE
1293 B&70) © 82021 FRIEI T FE53.6% @ M/
EEARARE 253 BET(HE20219F9H30
HIEA@EA  FRBEOAREI4E5ET) < F
BEDIETZHR  (VAHHEREEMNERSH
BERETEEBESREMOKERD - 2
TWIARBERE ETEERPABRIEE
FETEEBNESEMIEE : () HRKGEE
WE 5 EEGREEEE BB EL N K bEE
AEEBERAEESHEGNIRGED - B
TR RS ERING TSN -

AT

EE2HTERRZLZBEREBETRE  BEERER
B mEEP(BSX)EXRELENES L
o AT AEEMEHBEKEYTF - &E
EERITEER - R EBSEE AN EB R
BERA BB AIE+HEN | REAa8 T
AEPREIRMEG —|MEBRE2TUR
% - BRERREHE
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MANAGEMENT DISCUSSION AND ANALYSIS
EREWE SR

We will accelerate the selection and
development of major customers, respond to
the development of media and customer
needs, explore ideas for services, showcase
successfully and quickly replicate our
experience. On one hand, we will continue to
assist the transformation of traditional brand
customers into digital marketing. On the
other hand, we will help clients with newly
established brands to open up showcasing
channels in various media and optimise their
communication strategies, so as to support
their growth to a sustainable long-term
business model.

In response to the era of high demand for
live-streaming E-commerce service among
traditional brand customers, with the Group's
live-streaming team and capabilities gradually
becoming matured, on top of live-streaming
E-commerce agency operation service, the
Group is stepping into the new area of self-
operated live-streaming E-commerce and
acted as a wholesaler to the traditional brand
customers to help them expanding sales
channels and transform to enjoy the benefit
of digitalisation.

We will refine and optimise our media
procurement strategy to further expand
repositories with the Group's characteristics,
including resources of media and Key
Opinion Leaders (KOLs), and meanwhile
enhance the bargaining power and
profitability.

BMEMREEEFHTEREE @ B
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MANAGEMENT DISCUSSION AND ANALYSIS
EREWE SN

FINANCIAL REVIEW

Revenue

During the Period, the Group recorded a turnover of
approximately RMBG60.0 million (Nine months ended
30 September 2021: approximately RMB129.3
million), representing a decrease of approximately
RMB69.3 million or 53.6% as compared to the
corresponding period in 2021. The decrease in
revenue was mainly due to the combined effect of
the decrease in traditional offline and online media
advertising services.

Due to some major customers which were affected
by the COVID-19 pandemic had substantially
reduced their traditional offline media advertising
budget, revenue from traditional offline media
advertising services decreased by 46.7% to
approximately RMB47.0 million as compared to the
corresponding period of 2021. At the same time, the
decrease in online media advertising services was
mainly due to one of the major customers adjusted
its online advertising strategy and decreased the
online-TV advertising volume.

10
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MANAGEMENT DISCUSSION AND ANALYSIS

THBERR SR

Gross (Loss)/Profit and Gross (Loss)/Profit
Margin

During the Period, the Group recorded gross loss of
approximately RMB4.6 million and gross loss margin
of approximately 7.7% (Nine months ended 30
September 2021: gross profit of approximately
RMB18.4 million, gross profit margin of
approximately 14.2%). The decrease was mainly due
to the: (i) decrease in the revenue generated from
traditional offline media advertising services which
has higher profit margin as some of the customers
which were affected by the COVID-19 pandemic
had substantially reduced their traditional offline
media advertising budget; and (ii) increase in staff
costs and rental expense as the Group continued to
expand the service capabilities for live-streaming
E-commerce business since the fourth quarter of
2021.

Other Revenue

Other revenue amounted to approximately RMBO0.6
million for the Period (Nine months ended 30
September 2021: approximately RMB3.2 million).
Other revenue for the Period mainly consisted of
additional value-added tax deductions of
approximately RMB0.4 million (Nine months ended
30 September 2021: approximately RMB1.0 million).

Selling Expenses

Selling expenses for the Period amounted to
approximately RMB2.0 million (Nine months ended
30 September 2021: approximately RMB7.4 million).
The decrease was due to reduction in purchase of
marketing data analysis.
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MANAGEMENT DISCUSSION AND ANALYSIS

THBEWRR SR

Administrative Expenses

Administrative expenses for the Period amounted to
approximately RMB29.6 million (Nine months ended
30 September 2021: approximately RMB11.3 million).
The increase in administrative expenses for the
Period was mainly due to the increased credit loss
allowance for trade receivables. The Group
recognised credit loss allowance for trade
receivables of approximately RMB21.4 million for the
Period (Nine months ended 30 September 2021:
approximately RMB2.6 million).

Income Tax

The Group recorded income tax benefit of
approximately RMB10.9 million for the Period (Nine
months ended 30 September 2021: tax expense of
approximately RMB1.1 million). The income tax
benefit was mainly a result of the deferred tax asset
recognised during the Period arising from the tax
loss of the Group’s major PRC subsidiary for which
the Group considered could be utilised to deduct
future profit for tax purposes.

Net (Loss)/Profit

Net loss amounted to approximately RMB25.3
million for the Period (Nine months ended 30
September 2021: net profit of approximately RMB1.4
million). The decrease was mainly because the
Group recorded a gross loss and the administrative
expenses had increased resulting from increased
credit loss allowance for trade receivables.

DIVIDEND

The board of Directors (the “Board”) has resolved
not to declare the payment of any dividend for the
Period (Nine months ended 30 September 2021: nil).
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMEH

CORPORATE GOVERNANCE

The Directors recognise the importance of good
corporate governance in management and internal
procedures to promote and ensure accountability.
The Company's corporate governance practices are
based on the principles and code provisions of the
Corporate Governance Code as set out in Appendix
15 to the GEM Listing Rules (the “Corporate
Governance Code’). During the Period, the
Company has complied with all applicable code
provisions of the Corporate Governance Code.

MODEL CODE FOR SECURITIES TRANSACTIONS
BY THE DIRECTORS

The Company has adopted a code of conduct
regarding securities transactions by the Directors on
terms which are the same as the required standard
of dealings set out in Rules 5.48 to 5.67 of the GEM
Listing Rules.

Having made specific enquiry by the Company, all
Directors confirmed that they had complied with
the required standard of dealings and code of
conducts regarding securities transactions during
the Period.

TEER
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMBEH

COMPETING INTEREST

During the Period, and up to the date of this report,
none of the Directors, or the controlling
shareholders or substantial shareholders (as defined
in the GEM Listing Rules) of the Company or their
respective close associates (as defined in the GEM
Listing Rules) had engaged in or had any interest in
any business which competes or is likely to
compete, either directly or indirectly, with the
business of the Group and which requires disclosure
pursuant to Rule 11.04 of the GEM Listing Rules, nor
did they have any conflict of interest with the Group.

PURCHASE, SALE OR REDEMPTION OF THE
COMPANY'’S LISTED SECURITIES

The Company did not redeem its listed securities
nor did the Company or any of its subsidiaries
purchase or sell any of such securities during the
Period. Neither the Company nor any of its
subsidiaries had issued or granted any convertible
securities, options, warrants or similar rights or
exercise any conversion or subscription rights under
any convertible securities, options, warrants or
similar rights during the Period.

SHARE OPTION SCHEME

A share option scheme (the “Share Option
Scheme”) has been conditionally adopted by the
Company on 11 December 2019, with an effective
term of 10 years from 14 January 2020. The terms of
the Share Option Scheme are in accordance with
the provisions of Chapter 23 of the GEM Listing
Rules.

There was no share option outstanding as at 30
September 2022 and no share option was granted,
exercised, cancelled or lapsed during the Period.
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CORPORATE GOVERNANCE AND OTHER INFORMATION

.LI:# E/n&gﬂhgﬁ

DIRECTORS’ AND CHIEF EXECUTIVES’
INTERESTS AND SHORT POSITIONS IN SHARES,
UNDERLYING SHARES AND DEBENTURES

As at 30 September 2022, the interests and short
positions of the Directors and chief executives in the
Shares, underlying shares and debentures of the
Company or its associated corporations (within the
meaning of Part XV of the Securities and Futures
Ordinance (the "SFO")), which were required (a) to
be notified to the Company and the Stock Exchange
pursuant to Divisions 7 and 8 of Part XV of the SFO
(including any interests or short positions which
they were taken or deemed to have under such
provisions of the SFO); or (b) pursuant to section 352
of the SFO, to be entered in the register referred to
therein; or (c) to be notified to the Company and the
Stock Exchange pursuant to Rules 5.46 to 5.67 of the
GEM Listing Rules were as follows:

ESRESTRAERKRS HERORE
EENERRAR

E/\2022¢9ﬂ 300 EERERITRAEBRAE
AR EEEEE (& RESF LS KD ([#

FREEHE D EXVE) Ot - B &
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7 R B8N EBAEMEG AR B RIS AT R KA
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Approximate

Number of percentage of

Capacity/ Shares held  shareholding (%)

Name of Directors nature of interest (Note 1) (Note 5)

AR

BR#E B DL (%)

EEHA B EEtE (FtaE1) (HfzEs)

Mr. Chow (Note 2) Interest in a controlled 87,750,000 Shares (L) 48.75%
corporation

[EseE (Hfat2) EEGEEE R 87,750,000 AR A& 15 (L) 48.75%

Mr. Lau Tung Hei Derek ("Mr. Lau”)  Interest in a controlled 13,500,000 Shares (L) 7.5%
(Note 3) corporation

B A ([R1%E ) (Mfa3) XESEEER 13,500,000 A& A% 17 (L) 7.5%

Ms. Cai Xiaoshan (“Ms. Cai") Interest in a controlled 33,750,000 Shares (L) 18.75%
(Note 4) corporation

geEiiit ([$xt ) (fat4) SEthEEER 33,750,000 A& A& 15 (L) 18.75%

2022
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMBEH

Notes:
1. The letter “L" denotes a long position in our Shares.

2. Shining Icon and Sense One are wholly-owned by
Mr. Chow. Therefore, Mr. Chow is deemed to be
interested in the Shares held by Shining Icon and
Sense One pursuant to the SFO.

3. Master Connection Limited ("Master Connection”)
is wholly-owned by Mr. Lau. Therefore, Mr. Lau is
deemed to be interested in the Shares held by
Master Connection pursuant to the SFO.

4. Focus Wonder Limited ("Focus Wonder") is wholly-
owned by Ms. Cai. Therefore, Ms. Cai is deemed to
be interested in the Shares held by Focus Wonder
pursuant to the SFO.

5. The calculation is based on the total number of
180,000,000 Shares in issue as at 30 September
2022.

Save as disclosed above, none of the Directors or
chief executives of the Company has any interests
and short positions in the Shares, underlying Shares
or debentures of the Company or any associated
corporation (within the meaning of Part XV of the
SFO), which were required (a) to be notified to the
Company and the Stock Exchange pursuant to
Divisions 7 and 8 of Part XV of the SFO (including
any interests or short positions which they were
taken or deemed to have under such provisions of
the SFO); or (b) pursuant to section 352 of the SFO,
to be entered in the register referred to therein; or (c)
to be notified to the Company and the Stock
Exchange pursuant to Rules 5.46 to 5.67 of the GEM
Listing Rules.

L FE L ERRANTE -

2. Shining lcon & Sense One Al e £ 2 B A ©
At ArRERBEELFRAEGROIBEKEER
Shining Icon & Sense One 5 A 9 % 17 & # 5 12
%

3. Master Connection Limited ([ Master
Connection|) HEISEE2EHA - Fitt - 25
ERIEES K BE GO R B R Master
Connection 1% B 17 R #E A #E 7 o

4, Focus Wonder Limited ([Focus Wonder |) %54
T2EES - Bt EXTREBHFRPEKGK
1513 4% A H2 Focus Wonder 35 8 B9 i% 19 & 1 5 #

2L o

fm

5, A E T ER202F9A30H B BEITRHAE
180,000,000 fi% °

B EXPRHEES MEEMERAARFR
BITIRA BRAR B SRR EE (ER R E
BB GBI XVER) BBy~ AR KB
ZETHEA QREESIAERIISEVEHE7
R FE 8D R AME NN R R 2 P (E(ATHE =
Foxm (BREREREREFRPB KRN 2 BB
SR EFRARRER ZERIORE)  RO)R
BES MG GROIE2IRE LN ZIKPTED
FRMANEMERRRR  ROBIEGEM L
MR A E 546 567 FREME RN R A R B2 P
ML RS RRE -
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CORPORATE GOVERNANCE AND OTHER INFORMATION

.LI:# E/n&gﬂhgﬁ

SUBSTANTIAL SHAREHOLDERS’ INTERESTS IN
SHARES, UNDERLYING SHARES AND
DEBENTURES

As at 30 September 2022, the following entities (not
being the Directors or chief executives of the
Company) had, or were deemed to have, interests or
short positions in the Shares and underlying shares
of the Company which would fall to be disclosed to
the Company and the Stock Exchange under the
provisions of Divisions 2 and 3 of Part XV of the SFO
or which were required to be recorded in the
register of interests required to be kept by the
Company under Section 336 of the SFO:

FTERRARM - HEARD R EEETHE
=

7 2022F9A30R - LT ERE(WIFESHAR
AIERETTIRAB)RAR RIRY MBI %
BERERAEEREEZSF LB EHIEXVIEE
2 B3 EB 2GSRI AR B K B A P 4% BE B 4
HIABRBALARR RIRIEEFH K& 5
FERHEFE 2 ERETCMANERIOAE

Approximate

Number of percentage of

Shares held  shareholding (%)

Name of shareholders Capacity/nature of interest (Note 1) (Note 2)
BEREE B 7L (%)

BRREH B Rty (Kiat1) (Ktzt2)
Shining Icon Beneficial Owner 69,660,000 Shares (L) 38.70%
Shining lcon EmAA 69,660,000 FZAX 17 (L) 38.70%
Focus Wonder Beneficial Owner 33,750,000 Shares (L) 18.75%
Focus Wonder EmEBA 33,750,000 F& AR (L) 18.75%
Sense One Beneficial Owner 18,090,000 Shares (L) 10.05%
Sense One EmfEBA 18,090,000 A%R& 15 (L) 10.05%
Master Connection Beneficial Owner 13,500,000 Shares (L) 7.5%
Master Connection BEREEAA 13,500,000 A% A&7 (L) 7.5%

Notes:

(1) The letter “L" denotes a long position in our Shares. (1)

(2) The calculation is based on the total number of (2)
180,000,000 Shares in issue as at 30 September

2022.

180,000,000 fi% °

FE L EREOOEFE

BT ER202F9A308 B E#ITRHDAHK
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMBEH

Save as disclosed above, as at 30 September 2022,
no other entities or persons other than the Directors
and chief executives of the Company whose
interests are set out in the paragraph headed
“Directors’ and chief executives’ interests and short
positions in Shares, underlying shares and
debentures” above, had any interests or short
positions in the Shares or underlying Shares which
were required to be disclosed to the Company and
the Stock Exchange under the provisions of Divisions
2 and 3 of Part XV of the SFO; or which were
required to be recorded in the register required to
be kept by the Company under Section 336 of the
SFO.

INTEREST OF COMPLIANCE ADVISER

As notified by Innovax Capital Limited (‘Innovax”),
the compliance adviser of the Company, save for the
compliance adviser agreement entered into
between the Company and Innovax dated 20 June
2019, neither Innovax nor any of its close associates
(as defined in the GEM Listing Rules), directors or
employees had any interest in the share capital of
the Company or any member of the Group
(including options or rights to subscribe for such
securities, if any) which is required to be notified to
the Company pursuant to Rule 6A.32 of the GEM
Listing Rules during the Period and up to the date of
this report.

Br AT B E SN B 2022F9A30R - &
HBEIAT(ESRAARZSTTERAER
Hh HiEm# RN EX[EERESTERAER
B - BERG REEENESAR ] —B)
PR A7 S ME B AR 1) R B A IR IR 3B 5 R HA & {5401
FEXVEREE 2 K37 BB R B A A A | J B 3 B
BROBEIRE  HARERARRIREE
HF B EHIE B IEATENZELMA TR
AR °

SR ERNER

BUANRAREBAEBREFERAE (A
B FEx RARARIEAIBEMRRI LB BA
20195 6 A20 AW & MEER BRI - R A HH
NEEAREBHR  BIELRETMNERHEA
(EERCGM ETHRE) - HERNEEMER
KA R AL EFEM B AR (B BB
B REREEIFNERN(E)) R HEBEMR
JEIRIE GEM ETTAR A28 6A 32 IR A& AN A R A

o

N

)
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CORPORATE GOVERNANCE AND OTHER INFORMATION

ERESRAMEH

AUDIT COMMITTEE AND REVIEW OF THIRD
QUARTERLY RESULTS

The audit committee of the Board (the “Audit
Committee’) is responsible for reviewing and
providing supervision over the Group's financial
reporting process, risk management and internal
control system, and providing advice to the Board.
The Company established the Audit Committee
with written terms of reference in compliance with
the GEM Listing Rules.

The Audit Committee consists of three independent
non-executive Directors, namely Mr. Lee Siu Hang
Foster, Ms. Tam Hon Shan Celia and Mr. Tian Tao. Mr.
Lee Siu Hang Foster is the chairperson of the Audit
Committee. The Audit Committee has reviewed the
unaudited condensed consolidated results of the
Group for the Period (the “Results”) and this report.
The Audit Committee is of the opinion that the
Results have been prepared in compliance with the
applicable accounting standards, the GEM Listing
Rules and legal requirements and that adequate
disclosure has been made.

By order of the Board
Icon Culture Global Company Limited
Chow Eric Tse To
Chairman and Executive Director

Hong Kong, 11 November 2022

EREEEREMNE=FTEXE

ELEgERZEe((EREEEDEEEUN
EEAEENVBMERE  AREERAE
THIRG - WREBSEEREEER - ARRIKIL
BEZEEE  WHERGM FHRANFT L EEmH
REEE o

ENZEERR-RBUFNITES  AIFK
BELE  BEMLLTRABELE - FKEEE
REGZBEER - ERZBEGCENAKHE
AEFEO KRR ETERREERA ([RE]) LA
BE - ELZZBEERR REXGENAERE
SHEERI -~ GEM ETI AR A FORE B E - W EAFH
RAIREE o

AEEGm
RALX AR S E B R AT
FERNTES
BFE

%t

o

P 2022 1M A1 H
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The Board is pleased to report the unaudited
condensed consolidated financial results of the
Group for the Period, together with the comparative

Lo (I

unaudited figures for the corresponding period in

2021, as follows:

UNAUDITED CONDENSED CONSOLIDATED STATEMENT OF PROFIT OR LOSS

BEEEMAERAEERANPRA AL EXLHR
A BEERE B 2021 FRYLEAREER

REERGHHGSERE
Three months ended Nine months ended
30 September 30 September
BZ9A30HLE=MA HZE9A30HLNER
2022 2021 2022 2021
2022 20214 2022 202145
Note RMB’000 RMB'000 RMB’000 RMB000
Wit ARMTFr ARETT ARETFT AREFT
(Unaudited)  (Unaudited) (Unaudited)  (Unaudited)
(RBER) (FEFER) (REER) (FEFR)
Revenue g 2 9,674 12,154 59,959 129,267
Cost of sales HERAK (10,132) (9.972) (64,555)  (110,867)
Gross (loss)/profit (EHR),/EF (458) 2,182 (4,596) 18,400
Other revenue Hlss 413 2450 610 3,230
Other net loss HinFEE - - (11) -
Selling expenses HERY (38) (5,744) (1,973) (7,447)
Administrative expenses IBREX (3,465) (4,016) (29,589) (11,289)
(Loss)/profit from s (FE) %A
operations (3,548) (5,128) (35,559) 2,894
Finance costs BT SRK AR (153) (105) (566) (346)
(Loss)/profit before BB (BR), %A
taxation 3 (3,701) (5,233) (36,125) 2,548
Income tax FTig® 4 2,758 1222 10,850 (1,149)
(Loss)/profit for the period HIfk (E518) /%7 (943) (4011)  (25,275) 1399
(Loss)/earnings per share ER (&), &7 6 RMB RMB RMB RMB
AR®T AR®T AR¥ET ARET
Basic - YiN (0.01) (0.02) (0.14) 001
Diluted i3 (0.01) (0.02) (0.14) 001
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UNAUDITED CONDENSED CONSOLIDATED STATEMENT OF PROFIT OR LOSS AND OTHER COMPREHENSIVE INCOME
AEEEOHGFERARAMEZERRER

Three months ended

Nine months ended

30 September 30 September
HZ9A30HL=MA BZ9A30ALAMEA
2022 2021 2022 2021
2022 F 20214 2022 20216
RMB’000 RMB000 RMB’000 RMB'000
ARMFT ARETFT AREFT AREFT
(Unaudited) (Unaudited) ~ (Unaudited) (Unaudited)
(REFER) (RIEFR) (FREER) (FEFE)
(Loss)/profit for R (EE),/#F
the period (943) (4,011) (25,275) 1,399
Other comprehensive HAHEMEE
(loss)/incomefortheperiod  (&18) k2
Exchange differences on W =R
translation of:
— financial statements — BN B AR
of overseas Mgz
subsidiaries (5) - 24 -
Total comprehensive Hr2mE(EE)
(loss)/income for WS B %E
the period (948) (4,011) (25,251) 1,399

002 F=FEEERE RUXAEBEEGRIF | 21



UNAUDITED CONDENSED CONSOLIDATED STATEMENT OF CHANGES IN EQUITY

REFZGHESHEIEDR
Retained
earnings/
Share Share Other  Statutory  Exchange (accumulated
capital  premium reserve reserve reserve loss) Total
REEH/
RE  ROGEE HtEE  iERE  EXRE (RHER) @t
RMB000 RMB000 RMB000 RMB000 RMB000 RMB000 RMB000
ARBTFT AREFT ARBTT AREFT ARETT ARMFI ARETZ
Balance at 1 January 202%1A18
2022 (Audited) £ (REH) 1,596 91,866 (11,907) 8,407 1 22,284 112,257
Changes in equity: RE2T:
Profit/(loss) for the period ~ ER AT,/ (&548)
and total comprehensive K2
income Dt b - - - - 24 (25275)  (25.251)
Balance at 30 September 202249 A30H
2022 (Unaudited) B (AEER) 1,596 91,866 (11,907 8,407 35 (2991) 87,006
Balance at 1 January 20211818
2021 (Audited) B8 (EER) 15% 91,866 (11907) 7679 50 18141 107425
Changes in equity: BE2E:
Profit for the period and total  E3REF| R 2 E
comprehensive income eyt - - - - 1399 1399
Balance at 30 September 20219 A30H
2021 (Unaudited) B (REER) 1,59 971,866 (11907) 7679 50 19,540 108824
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS
BEFEXREFXERGRSRAME

1. SIGNIFICANT ACCOUNTING POLICIES 1. FESHBEE
(@)  Basis of preparation (a) HmHREE

This quarterly financial report has
been prepared in accordance with the
applicable disclosure provisions of the
GEM Listing Rules. The financial
statements have been prepared in
accordance with all applicable Hong
Kong Financial Reporting Standards
("HKFRSs") which collective term
includes all applicable individual
Hong Kong Financial Reporting
Standards, Hong Kong Accounting
Standards ("HKASs") and
Interpretations issued by the Hong
Kong Institute of Certified Public
Accountants (the "HKICPA"). It was
authorised for issue on 11 November
2022.

This quarterly financial report has
been prepared in accordance with the
same accounting policies adopted in
the 2021 annual financial statements,
except for the accounting policy
changes that are expected to be
reflected in the 2022 annual financial
statements. Details of any changes in
accounting policies are set out in note
1(b).

2022 F=

REFH B RS THIZBGEM LT
AR E A EEESCmRR - 875
WERDBEFMEEAS SV GRS
LR ([EBMBHREER]) (B
EECHMAS([EBEFMA
EDEMANABEBEANERSEE
SRS ER - HAGTER(E
BEIER ) KRB MRER - 2
2022 11 B 11 BERAEETE -

BRTEER S R 2022 F F S B IS 3R KR
PR SETECRE BN - ANEE
B 75 3R 5 B 1R BB 2021 FF F 5 B 75
MERATRAO BRI ST BR R -
SRR BB F BN =T
1(b) °
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The preparation of the quarterly
financial report requires management
to make judgements, estimates and
assumptions that affect the
application of policies and reported
amounts of assets and liabilities,
income and expenses on a year to
date basis. Actual results may differ
from these estimates.

This quarterly financial report contains
condensed consolidated financial
statements and selected explanatory
notes. The notes include an
explanation of events and
transactions that are significant to an
understanding of performance of the
Group since the 2021 annual financial
statements. The condensed
consolidated financial statements and
notes thereon do not include all of
the information required for a full set
of financial statements prepared in
accordance with HKFRSs.

The financial information relating to
the financial year ended 31 December
2021 that is included in this quarterly
financial report as comparative
information does not constitute the
Company’s statutory annual
consolidated financial statements for
that financial year but is derived from
those financial statements.

NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS (CONT'D)
FEFEXREFZMEBG S RGEMEGR)

EEERREAFTENHRER
BIRFONESEEFEREMRAR
REFEHREEMERE - WAM
B S REER B 2 HIE - BT
R - EREREEZEHTE
PR

AEEHBHRERSHRAREHB
R IEE MG ARRE o MIRER
T 82021 2 B R T B DA
- HEBAKEZ KRR BE
B2 E2NNRS - BREEMEHR
REEMEL T REREEEMB
SRR TEMBREATZ
—HER -

EARZEERHERENERLEAR
MEFzEBEZ20219F12A31
BIEBEE 2 HBER - WIE
AR BRI BEE 2R EFE
RAEMIBSHRE - BESEERSH
BIHE o
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(b) Changes in accounting policies
The Group has applied the following
amendments to HKFRSs issued by the
HKICPA to this quarterly financial
report for the current accounting
period:

Amendments to HKAS 16,
Property, plant and equipment:
Proceeds before intended use

Amendments to HKAS 37,
Provisions, contingent liabilities
and contingent assets:
Onerous contracts — cost of
fulfilling a contract

None of these developments have
had a material effect on how the
Group's results and financial position
for the current or prior periods have
been prepared or presented in this
quarterly financial report. The Group
has not applied any new standard or
interpretation that is not yet effective
for the current accounting period.

REVENUE

The principal activities of the Group are
rendering of traditional offline media
advertising, online media advertising, public
relations, marketing campaigns and other
services.

2022 F=

NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS (CONT'D)
BEFEXREFZMPG S RGEMEGR)

(b) EBFBEEH
AEBCDRAS B2 FEHB
BERATIHEESAMAEH
M2 BEBHBREEINNER] :

Er et EAE 165K M E
FIRE/ERN =4
TE A& AR P S 50R

ErE et EAEHEOE
B BRE  ABERIA
BE: BREAN —ETA
HIR A

5 R A A B 92
o) 2 51|74 SR B 4 A B 4 B
R S48 RIS ROR A0 T R B A B
AYE - REBLmEANEES
H3R0 4 R A R (L W BRI R
-

Wy &5
AEEZIEREZBRREEHRTHRR
BEE WHLERES QA 2HEY
Ko B At R 7
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS (CONT’D)

BEFEREF MG SRR EGR)

Disaggregation of revenue Wz 55l
Disaggregation of revenue from contracts RERFPEHAMKEEETERBFEND
with customers by major service lines is as FT
follows:
Three months ended Nine months ended
30 September 30 September
HZ9A30HL=M@A HZ9A30RHLAMEA
2022 2021 2022 2021
2022 F 2021 4F 2022 F 2021 6
RMB’000 RMB000 RMB’000 RMB000
ANREFT AREFTT AR®EFn AREFT
(Unaudited)  (Unaudited) (Unaudited) (Unaudited)
(REEFER) (Ris&ErR) (REEER) (REFR)
Revenue from contracts & 8 B 15 45 & % 8
with customers within 551555 8B AR S
thescopeof HKFRS 15 B F & QMUK
Disaggregated by major &+ B R 4R H)
service lines baxdl
Traditional offline media  {E4TAR A2
advertising services BEERM
—actingasaprincipal  —ERFEREA 7,157 7,892 53,688 100,674
Online media advertising ~ #3_F 1582 & 2 AR 7%
services
—actingasaprincipal  —{EAXEETA 1,626 1836 3,875 25,703
— acting as an agent —{EBRE 159 307 218 448
PR, marketing campaigns ‘A ~ ZHEE K%
and other services* HAth AR *
—actingasaprincipal ~ —{EAEXEETA 732 2119 2,178 2442
9,674 12,154 59,959 129,267
* Revenue from PR and marketing campaigns * REAMREHEDNRREEHER
includes revenue of sales of goods. mm A .
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS (CONT'D)
BEFEXREFZMPG S RGEMEGR)

3. (LOSS)/PROFIT BEFORE TAXATION 3. BEE (EE) RF
(Loss)/profit before taxation is arrived at after MR (BB, SN &% T 5 &1\
charging: 1BER
Three months ended Nine months ended
30 September 30 September
HZ9H30HL=MA HZ9HA30HLAMEA
2022 2021 2022 2021
2022 F 2021 4F 2022 F 2021 4F
RMB’000 RMB000 RMB’000 RMB000
ARMFT ARETT AREFRT AREFT
(Unaudited) (Unaudited) (Unaudited)  (Unaudited)
(RBER) (REFR) (FEER) (FEFR)
Media costs RSN 9,279 7,920 55,251 105,138
Costs for PR, marketing N BHEBR
campaigns and A PRI A
other services 452 1,592 1,327 1,854
Depreciation e
— Property, plant and — 0% BER
equipment B 86 121 258 580
— Right-of-use assets —(FRREEE 295 66 2,129 1137
4.  INCOME TAX 4, FREH

No provision for Hong Kong profit tax has
been made for the Period as the Group did
not generate any assessable profit in Hong
Kong during the Period (nine months ended
30 September 2021: nil).

The Group's subsidiaries operating in the PRC
are subject to income tax at the rate of 25%
(2021: 25%) on their taxable income
according to the PRC corporate income tax

laws.

2022 F==

REERKREPRKEEDBHIUIME
RPN - MAREEBERERBFE
FREE (B 220219308 IEAER -
) o

REERFBLEHNEAGREFE
T EFTSBUAE BRI AT & 25%
(202145 : 25%) BUANFR1SHR -
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NOTES TO THE THIRD QUARTERLY UNAUDITED CONDENSED CONSOLIDATED RESULTS (CONT’D)

BEFEREF MG SRR EGR)

28

DIVIDEND

The Board has resolved not to declare the
payment of any dividend for the Period (nine
months ended 30 September 2021: nil).

(LOSS)/EARNINGS PER SHARE

Basic (loss)/earnings per share are calculated
by dividing the (loss)/profit attributable to
the owners of the Company by the weighted
average number of ordinary shares in issue
during the Period.

5. RKRE
EFEHANTIRAHAR A ERARS (B
Z2021 59 A30BIENEA « &) -

6. BR(FR) B
BREA(BE)  BNDREADRAER
AREAE (B518) /8 AR AR B B 317
TR ETE -

Three months ended Nine months ended
30 September 30 September
HZ9A30HL=EA HBZ9A30HLENEA
2022 2021 2022 2021
2022 F 20215 2022 F 20215
(Unaudited) (Unaudited) ~ (Unaudited) (Unaudited)
(REER) (REEE) (KEFR) (KEFER)
(Loss)/profitattributable to AR A HEE AFEME
the owners of the (E518) /& F
Company (RMB'000) (ARETT) (943) (4,011) (25,275) 1,399
Weighted average number B %17 X &A% intE
of ordinary shares inissue  “FH9E( 180,000,000 180,000,000 180,000,000 180,000,000
Basic (loss)/earnings per HRARREEEA
share for (loss)/profit FE{E (B518) /%7
attributable to the owners  HJ B R E A
of the Company during (B8),/ &7
the period (expressed in (AEBBRARET
RMB per share) HI7R) (0.01) 0.02) (0.14) 001

The Company did not have any potential
dilutive ordinary shares outstanding during
the Period. Diluted (loss)/earnings per share
are equal to basic (loss)/earnings per share.

AEIR - AR B AT BTN E
EEETAaR - REE(EE) B
ERBREAR(BE),BF -
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