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Working together

in an open and productive environment
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Next Media aims to provide a congenial, open
and harmonious working atmosphere. We have
a total workforce of 583, as at 31st March 2001,
of whom 397 were in Hong Kong, 174 were in
Taiwan, 10 were in Canada and 2 were in the
United States. The employees were remunerated
on a performance related basis with reference to
the prevailing market practice.

Details of remuneration paid to directors and staff
for the year ended 31st March, 2001 have been
set out in notes 13 and 7 respectively to the
Accounts.

A new share option scheme has been adopted
by the Company by the end of year 2000 under
which eligible employees (including executive
directors) may be granted options to subscribe
for shares in the Company. For details, please
refer to note 23 to the Accounts.

Next Media intends to maintain its competitive
edge, and to become No. 1 in the market for
Chinese-language publications and on-line services.
To achieve these objectives, we recognise the
importance of nurturing the enthusiasm, creativity,
productivity, good working relationships and the
development of each team member's full potential.
Full recognition and reward is given to every
individual's unique and valuable contribution to
the Company's success.
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The development of new proficiencies is always
valuable in a learning organisation. Next Media's
training department offers opportunities ranging
from lunch time talks about hobbies and interests
to tuition in work-related skills. Employees receive
full reimbursement for external training related
to their work, or subsidies to attend educational
courses of their choice.

The cornerstone of Next Media's human resources
strategy is our belief that by giving our people
the best, they in turn will contribute their best.
Even at times when resources are less abundant,
we allocate them carefully in the most worthwhile
areas in order to strengthen the ability of our
people to meet the challenges we face together
and build the Company's success.
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Front Row ( From left to right ) : Mr Lai Chee Ying, Jimmy (Chairman);
Mr Yeung Wai Hong; Mr Chow On Kiu, Andrew

Back Row ( From left to right ) : Mr Ting Ka Yu, Stephen; Mr Pieter Lodewijk Schats;

Mr Kok Hon Kay, Peter; Mr Chan Chun Shing, Otto
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