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中期業績報告

瑩輝集團有限公司

INTERIM RESULTS HIGHLIGHTS:

– Turnover of the first half of this year amounted
to HK$218,170,000

– Profit attributable to shareholders amounted to
HK$42,904,000

– The Group was able to sustain its high profit
margins with stringent efforts on cost control

– US market started to rebound by the second
quarter with monthly sales on average totalling
over HK$40,000,000

– Successful market diversification with turnover
in Japanese market increased by 77% over the
corresponding period of last year

– Commercial lighting products contributed
approximately HK$5,800,000 to the Group’s
turnover in its initial launching to the market

COMPARISON OF TURNOVER BY PRODUCTS
營業額以產品分類之比較表

1st half 2001 1st half 2000
2001年上半年度 2000年上半年度

Outdoor lighting
products
戶外燈
26.72%

Commercial
lighting products
商業照明產品
2.67%

Total turnover: HK$218,170,000
總營業額：二億一千八百一十七萬港元 

Ceiling
mounted 
fixtures
吸頂燈
45.80%

Chandeliers
and
pendants
吊燈及單吊燈
15.84%

Indoor lighting 
products
室內燈
8.97%

Total turnover: HK$245,362,000
總營業額：二億四千五百三十六萬二千港元

Outdoor lighting
products
室外燈
25.39%

Ceiling
mounted 
fixtures
吸頂燈
36.87%

Chandeliers
and
pendants
吊燈及單吊燈
22.05%

Indoor lighting 
products
室內燈
15.69%

COMPARISON OF TURNOVER BY MARKETS
營業額以市場分佈之比較表

1st half 2001 1st half 2000
2001年上半年度 2000年上半年度

Elsewhere
其他地區

0.3%

United States
美國 
88.8%

Japan
日本 

3.4%

Canada
加拿大
1.5%

Europe
歐洲 

3.3%
PRC
中國
2.7%

 

Elsewhere
其他地區

0.23%

United States
美國 
91.42%

Japan
日本 

1.69%

Canada
加拿大
3.38%

Europe
歐洲 
3.28%

中期業績重點：

－ 本年度上半年總營業額為二億一千八百一十
七萬港元

－ 股東應佔溢利錄得四千二百九十萬零四千港
元

－ 透過有效控制成本，本集團的毛利率得以維
持高水平

－ 美國市場的訂單於第二季度已開始回升，每
月平均銷售額均超過四千萬港元

－ 市場多元化策略湊效，日本市場的營業額比
對去年同期上升百分之七十七

－ 商業照明產品初步推出市場已為本集團帶來
約五百八十萬港元的營業額


