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Northern Star’s 1st Charity
Golf Tournament.
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Automobile Division
CHINA

Building on our long history as China’s major distributor of
Mercedes-Benz, 2001 has been an excellent year in which both
turnover and profits have continued to rise. Total passenger

and commercial vehicles unit sales increased 60% on the previous

year and total sales revenue rose 100% on 2000.

A new parts-sale procedure, coupled with closer and more
stringent monitoring of dealer standards, resulted in total parts

sales revenue exceeding last year’s total by 36%.

Continued Expansion

China’s accession to the wTo has led to an ongoing reduction

in import duties, thereby making imported cars a more affordable
commodity for many consumers. In anticipation that these
reduced duties will eventually lead to increased competition from
other imported marques, we have therefore continued to expand

our retail coverage in China.

We distribute a full range of models, including the s, £, ¢ and

M classes, as well as the popular MB100 van. New retail sales
outlets have been set up in Xian, Harbin, Hangzhou, Qingdao
and Jinan. In the year ahead, we will be opening new showrooms
in Beijing, Shanghai, Wenzhou and Ningpo, and appointing
new dealers in other major cities. New service centers will also

be opened in Heilongjiang and Shaanxi Provinces.

A flagship building is now being planned on Shanghai’s
National Highway 318, for the showcasing of our Mercedes and
Caterpillar products.
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Supplied 60 cars (S600)
for chauffeuring virs
at the APEC Summit,
Shanghai
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Supplied 300 ambulances
(MB100) to China’s
Minastry of Health
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Securing Our Market Pre-eminence

Investment continues to be made in improving our work processes,
most notably in our sales, marketing and after-sales services.

The creation of a new Customer Relationship Management
Department also enables us to achieve higher levels of customer

satisfaction, leading to greater long-term customer loyalty.

Despite strong competition from unauthorized workshops, our
workshop revenue is expected to rise in 2002. To further differentiate
our service from unauthorized vendors, we are continuously
conducting staff training programmes both locally and overseas to

upgrade our sales and technical competencies.

With concerted efforts from our staff and the continued support from

our suppliers we look forward to another year of strong growth.

Our workshop revenues continue
to increase in China, reinforced by
comprehensive staff training both
locally and overseas
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The new
Porsche showroom, Seoul
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Design concept of new showroom, Seoul

PSRBT B A

KOREA

Despite a generally poor economy worldwide and unpredictable

trading conditions in Korea, Han Sung Motor was able to achieve
favourable results in 2001. During the year, Mercedes’ market
share in Korea improved, resulting in a unit sales increase for the
Group of 84%.

In the year ahead, the Group will increase its sales through an
aggressive marketing drive consisting of a new advertising campaign,
the creation of a state-of-the-art showroom, expanded workshop

facilities and a wider dealer network.

Prestige Brands

To further cater to the increasing demand for performance-
oriented sports cars in Korea, the Group has recently opened

a new showroom in Seoul dedicated solely to the distinctive
Porsche marque. Customers can now enjoy a display of select
Porsche models in the sophisticated ambience of this showroom.
Importantly, this brand distinction further reinforces the

Group’s position in Korea’s blossoming high-end luxury market.
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