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The landmark new ‘Autohaus’ on

National Highway 318, Shanghai, will further
reinforce our market pre-eminence in China
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For the last couple of years, the economies of Korea and Taiwan
have been relatively stable, whereas the economy of China has
continued to grow at a steady pace. As a result, consumer spending
has escalated with the increase in income and purchasing

power of the people, especially in China. The ongoing flow

of foreign investments into North East Asia, coupled with several
significant events, such as China’s entry into the wto, the 2008
Olympics and the 2002 World Cup in Korea, are also expected

to result in a surge of economic activities in these countries.

In China, particularly, the government has committed to expanding
infrastructure development within the country. These heightened
economic activities are expected to bring about further increases in
consumer and industrial spending and wealth for the people

of North East Asia. We are therefore optimistic that our businesses
will directly benefit from the economic growth in these countries.
To maintain our competitive edge in 2002, we will remain focused

on our core businesses and competencies.
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