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Media Sales Services
The Group’s media sales services include the MMOB business

and the management and marketing of display advertising
spaces on bus shelters, billboards, bus bodies, lamp posts

and telephone booths in Mainland China and Hong Kong.
MMOB business
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yﬁﬁiﬁé = Hﬁﬁ% The Group’'s MMOB business involves installing, operating and maintaining
£ [F =RE E‘]ﬁ;ﬂ; %ﬁﬁ)igf%ﬂ§?ﬁ j‘%/ﬁ@] equipment and LCD units in transit vehicles for the transmission of tailor-made
programming and advertisements, sourcing programme content and marketing and
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With the growth in popularity of the SMS provided by telecom companies, RoadShow
launched iClub in December 2003, which provides an interactive platform for both

advertisers and passengers.
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Unlike other forms of advertising, the MMOB system is an attractive medium for
%kgTE&Q% %Eﬁ%ﬂ@%%ﬂf 5 advertisers because of its ability to reach a sizable audience. This provides the
o Group with an enormous competitive advantage.
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The establishment of iClub will enable passengers to enjoy the convenience of this
value-added service uniquely designed for users of transit vehicles. The iClub has
been well received since its launch.

According to a survey conducted by Marketing Decision Research (Pacific) Ltd. on
Adspend Projections for 2004, RoadShow is among one of the top four ranked
outdoor advertising media in 2003 ranked only after MTR, outdoor billboard and
bus only.

Use of various Outdoor media
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Sales and services
MMOB has demonstrated that despite the difficult economic

conditions during the first half of the year, it is an effective

outdoor medium that can support any type of major

advertising campaign. The
Group continued to enjoy a
high percentage of repeat

customers during the year.
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Our customers include advertising agencies and companies in the cosmetics, health products,
electronics, jewellery, leisure, media, finance, banking, insurance, retail, education, real
estate, food, telecommunication and beverage sectors. During 2004 we will also be targeting
growing industries, such as fitness and beauty products and fast moving consumer goods.
We will continue aggressively to add to our customer base in 2004.

In addition to offering a variety of sales packages to suit advertisers with diverse campaign
objectives and budgets, the Group provides value-added services. To increase media sales,
the Group employs various techniques to encourage customers to commit to advertising
bookings, including discounts, bonus spots and special advertising packages for long-term
commitments. The Group also uses market research to demonstrate the effectiveness of
out-of-home media sales.
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In December 2003, consumer spending in Hong Kong recorded a 6.7% increase
over December 2002, the fifth consecutive month recording growth. The recovery
in Hong Kong economy is confirmed by a survey conducted by ACNielsen during
January 2004 on the Hong Kong consumer confidence. It was found that the
consumer confidence index soared to 95 compared to 63 during SARS outbreak in
March 2003. With improved domestic consumer sentiment and spending on the
part of local residents and tourists, the outdoor advertising market is expected to
grow in 2004. Our media sales business in Hong Kong will benefit from these positive
trends, in particular our MMOB programmes that have attracted much attention
from public transit vehicles passengers due to the creative, unique, informative
and entertaining contents.

Programming MMOB programme content is specifically tailored to hold the
interest of transit vehicle passengers. Contents include music videos, movie trailers,
drama series, animation, travelogues, and auctions and interactive games on iClub.
The Group also offers infotainment programmes including community service
messages, crime prevention tips, gourmet guides, health education, sport and
recreation, business and economic reviews, news and current affairs and celebrity
interviews.
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There is approximately one hour of original programme repeated 16 times throughout the
day. Charity appeals from more than 70 organisations were aired during the year including
60 Flag Day organisers, the Children’s Cancer Foundation, Oxfam Hong Kong, the Community
Chest, the Hong Kong Council of Social Service, World Vision, Hong Kong Red Cross and
many others.

The Group will continue to enrich and diversify its programme content by sourcing more
regional and local content suppliers and introducing more interactive games to members of
iClub. We will also offer special feature programmes and participate as a media partner in
various concerts, movie productions and other events. The Group will continue to devote
more resources to in-house production and focus on enriching and upgrading contents to
generate greater interest in our programmes.

Operations Phase Il of the testing of various GPS schemes commenced in 2004
and results are expected to be evaluated in the second quarter. Installation of the
GPS/bus tracking system will begin once the Group's specifications are fully
satisfied. To facilitate more effective management of the operations and
maintenance of the MMOB system on 4,000 transit vehicles, proprietary software
was incorporated into the existing bus management system which enabled
accessing real time statistical reports on the reliability and performance of the
MMOB system.
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Mainland China
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Bus Body Promotions in Guangzhou
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Building on the foundation laid in 2002, the Group developed its outdoor

and electronic media sales businesses in the Greater China Region.

Beijing, Shanghai and Guangzhou are the
engines of growth in advertising expenditure
in Mainland China and offer immense
business opportunities for our joint ventures

In these three cities.
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In the second half of the year, the Group’s Mainland China operations recovered
from the downturn caused by the SARS crisis and were further developed. As a
result, the new joint ventures in Beijing, Shanghai and Guangzhou all made revenue
and profit contributions to the Group in their first full year of operation. The Group’s
media assets in China will continue to grow in 2004 and onward.

A November 2003 National Bureau of Statistics of China report noted that the total
consumer goods market in the Mainland amounted to HK$352.2 billion or a 9.1%
growth over November 2002. The report cited the Mainland's steadily developing
economy for creating an excellent environment for the consumer goods market.
This trend will stimulate the advertising industry, thereby bringing rapid growth to
the outdoor advertising industry in Mainland China. As CEPA attracts additional
foreign investors to China, advertising spending is expected to increase.
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According to a research, advertising revenue in Mainland China during 2003 would be
amounted to RMB100 billion, and it will exceed the level of RMB200 billion by the years
2007/2008. In addition, by 2010, the revenue will grow by 3 times to the present level of
the revenue, i.e. amounted to approximately RMB260 billion.

RoadShow will leverage its experience and success in Hong Kong to explore future
growth opportunities in other parts of Mainland China. Our market penetration plan
is focused on high potential markets marked by high consumer spending and dense
populations. The Group will continue prudently to expand its existing core business
in outdoor and electronic media sales in Mainland China and overseas.
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The Group and the Community EE KA
RoadShow received the Caring Company Award from the Hong Kong Council of BAmERELSRSHMSRE BARBEITS - SEHEESRB

Social Service. The Group continuously supports many charities and non-profit BN RS B BYER AR BB E MBS AR Bl YIS
organisations through the dissemination of community service messages and SRIEERIELFE EE TR ES EREEIES  WEEE
A >N AR T/ M =

charity appeals on MMOB. The Group also participates in various charity and fund

. . . . S2H N 2 °
raising events and encourages its employees to participate in the Dress Causal T2RADSRIROERA

Day organised by the Community Chest.

People 8T
People are our greatest asset and the key to our business success. The Group is BIRKESREENEE  TEEBKINBERRAE - SEHNE
committed to nuturing a culture across the whole organisation where employees MERIEMHIEBANTIERE S TRIETEENEDE 0

feel a sense of belonging and are valued and appreciated. The Group promotes B A AT BB o £ E T EEEA R - FR R
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teamwork and continuously seeks to improve our work processes. We offer an . ok s ~ B
equitable and competitive remuneration and benefits package to all employees. BERF - RMBZEE THIETRF RS ) &5 K A2 7

The Group also provides our people with the necessary tools, training, support and FTE WRHKENT A - FJ - EMERRE  EETRER
infrastructure so that they can be highly effective and productive. BN TER R Rk o

Passenger Shelter Advertising
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