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B The excellence of Sa Sa's service was recognized
when the award for the Specialty Store category
of the "Service and Courtesy Award 2003"
administered by Hong Kong Retail Management
Association went to a Sa Sa beauty consultant.
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Guangzhou Daily

B Received "The Hong Kong Merchants of Integrity
Award 2003/04" in the personal care and
cosmetics category from one of the most popular
dailies in the PRC, Guangzhou Daily.
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6 Sa Sa International Holdings Limited Annual Report 2003

B World-renowned internet company Yahoo gave Sa Sa its "Yahoo!

Emotive Brand Award 2003-04" - health and fitness category.
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Sa Sa was identified as the most popular retail outlet in Hong Kong
for PRC tourists by an international financial institution, CLSA, in
its survey published in December 2003. Sa Sa continued to be
ranked as the most popular cosmetic retailer for PRC tourists in
its survey published in May 2004.
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B Sa Sa was the only cosmetics chain store named

"Superbrand" 2002-03 in Hong Kong and repeated
this success again in 2004.
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Phillip Wain became a "Superbrand" in Hong Kong in 2004.
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B Sasa.com was awarded the 2003 "e-Korea & CEO Award"

- "Specialized Cosmetics Shopping Site" by Good Day, one

of South Korea's most popular newspapers.
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Sa Sa Cosmetics store, with its trend-
setting new store image, was named
"The Cool Store" for 2004 by 8 Days
magazine, one of the most popular
magazines in Singapore.
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Sa Sa ranked number 9 of the Top 10
retailers in Hong Kong (the only
cosmetics specialty store) in the
"Retail Asia-Pacific Top 500" ranked
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by KPMG and Retail Asia magazine in
2004.
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SUISSE

PROGRAMME

La Colline

Swiss Riviera Beauty Treatment

Sa Sa's two exclusive brands, Suisse Programme and La Colline, were awarded

"Luxury Superbrand" titles in both Hong Kong and Mainland China.

£ EHIBR MR Suisse Programme K La Colline A A A [ REE
Hmhe] o

"Luxury Superbrands", selected by an independent panel of celebrities, are
granted to the most prestigious brands dedicated to exceptionally high quality.
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