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RoadShow completed a full year of operation on China Mainland
involving all areas of advertising including creative design, production,
planning and placement.

BABERTEFEAZREENTE—F ERSIRESTEED
BEASKR B - REREHS -

&

T




In Hong Kong, expansion of the MMOB business progressed and testing continued of a global positioning and mobile
display technology system for public transit vehicles. Once developed and approved, the MMOB system will be able to
provide real time news, traffic information and location specific advertising.

RoadShow is a young company with ample opportunity for prudent, sustained growth that will be facilitated by the Group's
strong financial position with more than HK$521.5 million in cash and bank balances.
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The Group’s young, innovative and creative management style is reflected in its business model on the Mainland.

RoadShow began operating on the Mainland in 2002 when it acquired the rights to display advertising at the "Lamplight
Rainbow™ Tunnel on Huaihai Road in Shanghai. Our media assets subsequently grew to include bus bodies, bus shelters
and telephone booths in Beijing, Guangzhou and Shenzhen. We also began providing advertising agency services for

the Guangzhou Metro mass transit system and outdoor media assets in other regions such as Tianjin, Chengdu and Xian.
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Our joint venture with Daye, owned by the influential newspaper People’'s Daily is one of the few

‘ ﬁ nationwide television programme production and media service organisations in the country
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that provides programme syndication and advertising network of over 200 cities in Mainland. The

[l joint venture, operated under a 30-year full service national advertising licence, also engages in all
‘:’ﬁg phases of advertising including creative design and production, media planning and placement.
. E We offer tailor made advertising to individual clients and can manage advertising campaigns from

start to finish.

The Group's advertising rights on the Mainland extend beyond 2010 which means we can capitalise
on the opportunities presented by the 2008 Beijing Olympic Games, the 2010 World Expo in Shanghai
and the 2010 Asian Games in Guangzhou.
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In Hong Kong, the media sales management and administrative services operation benefited from the installation of
additional advertising spaces at public transit vehicle shelters. In outdoor media on the Mainland, we added bus shelter
advertising spaces in prime locations in Beijing and Guangzhou during the year and by 31 December 2004. Thus we
expect our revenue in these areas to increase in 2005. We also saw an increase in the occupancy rate for our bus body,
billboard and bus shelter spaces in both cities and this growth is

expected to continue.
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With the expansion of the MMOB system in 2004 in additional buses, we have expanded our daily audience reach making
this a very powerful and effective advertising medium.

The Group continually seeks innovative ideas in the production of attractive and diversified programmes to attract
passenger and advertiser interest. These enhancements have resulted in more dynamic and diversified programmes
that attract the attention of transit vehicle passengers of various age groups, both local residents and overseas visitors.

RoadShow has demonstrated that it can produce results for our advertisers in an efficient and cost effective manner.
Our current client base totals over 700 in Hong Kong with a high percentage of repeat customers.
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During the year, RoadShow entered into agreement with Xinhua News Agency to telecast informative Mainland news
and produce a special programme on the 2004 Athens Olympic Games.

We have been very pleased with the growth of RoadShow's MMOB iClub that was launched in Hong Kong at the end
of 2003 as an interactive platform for advertisers and passengers, particularly young consumers. By the end of 2004
we had about 118,000 members. iClub utilises the short message system of mobile phones enabling members to
participate in such activities as auctions, quiz games and mobile phone wallpaper and ring-tone downloads. We also
hosted concerts for members.
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In cementing relationships with advertisers, RoadShow places strong emphasis on after sales services for clients.
This involves discussing creative ideas for innovative advertising campaigns and feedback on the results of our services.

We also support community organisations by producing promotional advertisements and backing community events.
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China Mainland will continue to be the major area of growth for RoadShow although difficulties lie ahead due to
growing competition, high media costs and steadily increasing operating expenses as the standard of living and wages
continue to rise.

With CEPA, advertising companies in Hong Kong can establish their own advertising entities on the Mainland.

In the past, a Mainland presence was possible only with joint ventures. RoadShow plans to set up a wholly-owned
subsidiary to expand our outdoor/electronic media sale business on the Mainland where there is still a lot of growth
potential. We will be better able to control costs and make good use of our experience and management skill to
grow our business in a way that is consistent with Group strategy. This also will enable us to consolidate our media
assets on the Mainland to streamline operations and become more cost effective and increase the awareness of
RoadShow in the Mainland market.
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We will see modest growth in Hong Kong as our MMOB system expands, but, in general, Hong Kong is a mature
market compared with the Mainland where the market potential is huge. Also, the advertising spend per capita is low
on the Mainland compared to the U.S., Japan and European countries.

We will continue to operate within an environment of excellent corporate governance and openness in all areas of
the Group.
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RoadShow has 51 staff members in Hong Kong and 142 in our Mainland subsidiaries and the associate. The Group
offers comprehensive and competitive remuneration and benefits packages to all employees and a performance

bonus scheme to its senior staff based on achievement of business objectives. We also have a sales commission scheme
for our sales team based on achieving advertising revenue targets. The Group has a provident fund scheme for its
Hong Kong employees as required under the Mandatory Provident Fund Schemes Ordinance and has participated

in employee pension schemes organised and governed by the local governments for its employees on China Mainland.

We deeply appreciate the hard work and dedication of our employees and look forward to the continuation of the productive
relationship as we work together to create value for our stakeholders.
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Winnie J. NG

Group Managing Director
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