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A Lingzhi Master health products 2EBZRERRM

HEALTH PRODUCTS DIVISION

The Health Products Division achieved considerable improvement

during the year with positive contribution to the growth of the Group’s
turnover and earnings, as compared with the results of last year.

The Group set up its first health products company, Care & Health
Limited, at the end of 2002. The key products launched by the Group
since inception, namely Lingzhi Master series, have been well
received by the market. With our dedicated efforts, three new major
products were launched during the year, namely Premium Grade Wild
Cordyceps Liquid, Lingzhi Master Ganoderma Bioactive Essence and
Natural Pharm Saw Palmetto.

During the year, Care & Health Limited positioned a promotional
counter within the Health Plus shop at Central MTR station and has
opened a new shop in Kwun Tong MTR station since the year-end.
Together with the shop at Mei Foo Sun Chuen and the Care & Health
Club at Tsimshatsui and Tsuen Wan, there are 5 major outlets in total
selling our products and providing service to our members.
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In the coming period, whilst focusing on our Lingzhi Master brand, we
are endeavouring to expand our sales network, by introducing more
promotional counters within Health Plus shops in different locations.

The Group is also involved with health products wholesale and retail
chain store businesses through its subsidiaries: Healthcorp Trading
Limited and Retailcorp Limited respectively. Healthcorp Trading
Limited distributes different brands of health products, including the
Bu Yick Fong series, an in-house brand of Chinese herbal products.
Retailcorp Limited operates retail chain stores under the trade name
of Health Plus. It is currently operating a total of 16 Health Plus shops
in Hong Kong, including 5 new shops opened during the year at
Sheung Shui Landmark North, Admiralty, Central, Tsuen Wan and
Tsing Yi MTR stations. The main product lines of Health Plus include
health care equipment, health supplements, and beauty care
products.

As to the future, we shall maintain our efforts in sourcing high quality
and unique products, enriching the existing product mixes,
strengthening brand image, expanding the distribution network and
sustaining a close relationship with our members.

The health products business will continue to experience severe
competition in Hong Kong. However, by taking advantage of the
public’s increasing health awareness, encouraging local consumer
sentiment and the strong growth in tourist spending, the management
has confidence that the Health Products Division has potential to
increase its market penetration and to bring a promising return to the
Group.
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