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We have over the past three years assiduously undertaken
dedicated programmes for improvements in operations,
financial and human resources to position our Group’s
core products in flour, edible oil and detergent for
increasing market share, and getting our established
brands better known in the market. This has progressed
well and is now showing results. Timing is good and
we are ready to move into our next phase of development
for further growth and expansion. This, no doubt will
be a challenging but an exciting and rewarding

undertaking for us to embark on.

Financial Results

The Group had achieved a net profit attributable to
shareholders of HK$103 million for the financial year
ended 30 June 2006, an increase of 58% from last
financial year compared on a twelve-month basis. Basic
earnings per share was HK$0.42, an increase of 58%

over HK$0.27 reported last year.

The Board of Directors has proposed a final dividend of
HK?7 cents per share, which together with the interim
dividend of HK6 cents already paid would result in a
total dividend for the year of HK13 cents per share.
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Business Review

We have strengthened our management and delivered

encouraging results in the following key areas:

. All business segments improved their operating
results, in particular, the Food Segment with its
operating profit growing by 90%.

. Sales volume of our six leading brands increased
by 9%.
. Operating results of the Group’s business in the

PRC increased by 83%.

. Net operating profit to turnover increased to 5.5%.

. Net cash position of the Group increased by

HK$124 million from last year’s net debt position.

Management has executed well its mandate to transform
our business with emphasis more on high quality
premium brands to meet the increasing and discerning
demand by Chinese consumers. Our Food and Detergent
businesses in PRC have successfully leveraged on their
well-known quality brands and delivered the profit
growth. The Group also managed to enhance further its
operating productivity in selling, distribution, and
administration to improve the overall operating results
of all business segments.

Prospects

It is anticipated that the consumer demand in the PRC
will continue as a major driving force for economic
growth. Consumers and industry regulators are paying
more attention to the quality of food and consumer
products and their associated effect on health and general
well-being. This is an encouraging trend for the long
term development of the industry. We had earlier on
prepared ourselves for this believing that consumers will
be willing to spend more for quality and higher grade
food products as consumers’ wealth and standard of
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living progressively improve. Our newly rolled-out range
of premium Olive Oil brands is well-received. This is
encouraging and we aim to capture the benefits of such
a trend both in our profitability and in our provision of

high quality products to our customers.

We are watching closely the negative impacts of rising
interest rates on consumer spending as well as,
inflationary pressures on raw materials, financing, labour
and energy costs. These factors will affect our pricing
and margin besides having to face a competitive market
scenario. However, we believe we can still do well in
the growth of our business by keeping to our focus on
being efficient in our productivity and getting the right
products to the market especially in the premium

segment to meet changing consumer taste and demands.

Our management will continue to deploy its marketing
and branding strategies to benefit from the anticipated
market opportunities. We will enhance further our
operating and enterprise risk management to strengthen

our control on costs and our distribution networks.

The business we are in is competitive but we are
confident that given the right combination of good
management, a strong balance sheet and our ability to
anticipate market changing demands, we expect to make

further progress in a fast growing PRC economy.

Appreciation

I would like to thank our shareholders, customers and
suppliers as well as our business associates for their
continuing support, and to express my sincere
appreciation to my fellow directors, the management
team and all staff members for their loyalty and hard
work in contributing to improving consistently the

performance of the Group.

By Order of the Board
WHANG Tar Choung

Chairman

Hong Kong, 28 August 2006
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