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Ralph Lauren childrenswear.
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MICHAEL Michael Kors ladies fashion.
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Creative advertising by Harvey Nichols.
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Ladieswear by Ssley.
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Menswear by Benetton.
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Tod' s ladies shoes and handbags.
[Tod s/ 194 1 FL#ERF4E -

AR R 1 R PR A o ) 2 R O R
Ty i o WA v B A R DO 4R KEER
T M CL N 2 A T 2SS > AR AR A
e R AR AR R R P — 25 S I BT
T o

FCAib 55 9 01 355

lf 8 & W G A2 B BUR AN B R B R AT
W R A AR SR AL TR 2 - AR SR T 1l
ZHEGANRE AR B FIAE ) —E R ERK < 28
FERSE IR A A LT LTSS Z 58K
TEHL - IO HE [Polo Ralph Lauren] »
[Tod’s] ~ [Brooks Brothers] * [Tommy Hilfiger]
SERIFETHOR fh I LA AE B LT S2EBR45|HE
MHogan | 8 » (4% 4 B AB 1 AT (o7 5 R 1 L 2
= MR -

HEFE BN ~ FE AR PG 5 K FE R E 2 |+ FL4F
LIS AR > ARMTERZE K 2 =+
[P b > (A 42 B RETE RS R DL AR G T
HEA S B R Ml AR -



[EBe#4 %] (Bertolucci)
[P R ] AL E R - CREERE Y
JEHEH T8 _THA B WS RS - sZBisk R
JEFEAD > i b 2D R R S ARk > AR
FAE L [ 1545 3R TR R A1 T il A 2 I
—IAJREAEEERE -

HFRHEAT

AN G ERE 2T IAREZ 28
T AR ST A A BE 2 5% 1 Rl > B R
W o UNJEEARSE R A A AR
ANREASHL 4 2 L -

Creative advertising
by Bertolucci.

[Bertolucci A&
JE kil e

BERTOLUCCI
BRE R

Bertolucci ‘Doppia’ watches.
[Bertoluccit #9 Doppial # 71 F 4




B -

DICKSON

CHARLES JOURDAN

Paris

SPARKLE

Charles Jourdan ‘ Sparkle’ watches.
[ 19 [sparkle] IV F 5%

Guy Laroche

“PARIS

Small Secénd

‘Small Second’ watches by Guy Laroche.
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