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INTERIM RESULTS FOR THE SIX MONTHS ENDED 30 JUNE 2007

The Board of directors of VODone Limited (the “Company”) is pleased to announce that the
unaudited condensed consolidated interim results of the Company and its subsidiaries (the “Group”)
for the six months ended 30 June 2007 as follows:

CONDENSED CONSOLIDATED INCOME STATEMENT
Six months ended 30 June

2007 2006
(Unaudited) (Unaudited)
Notes HK$7000 HK$000

CONTINUING OPERATION
Turnover 3 44,221 —
Cost of sales (23,384) _
Gross profit 20,837 —
Other revenues 1,735 5
Selling expenses (2,576) -
Administrative expenses (54,970) (8,383)
Loss from operations (34,974) (8,378)
Finance costs 4 - (170)
Share of results of an associate 34 -
Loss before taxation (34,940) (8,548)

N

Taxation

Loss for the period
from continuing operation (34,940) (8,548)

DISCONTINUING OPERATION
Loss for the period from

discontinuing operation 7 (4,788) (16,567)
Net loss for the period (39,728) (25,115)
Attributable to:

Equity holders of the Company (38,009) (23,306)
Minority interest (1,719) (1,809)

(39,728) (25,115)
Loss per share 8

— basic (HK cents)
— from continuing and

discontinuing operations (2.5) (3.2)
— from continuing operation (2.3) (1.2)

* for identification purposes only



CONDENSED CONSOLIDATED BALANCE SHEET

ASSETS AND LIABILITIES
Non-current assets
Property, plant and equipment
Intangible assets
Available-for-sale investment
Interest in an associate

Goodwill

Current assets

Inventories

Accounts receivable

Prepayments and other receivables
Amount due from an associate
Amount due from a related company
Bank balances and cash

Assets of Chinese medicine business
classified as held for sale

Current liabilities
Accounts payable
Other payables and accruals
Deposit received
Amount due to a related company
Convertible notes
Other borrowings

Notes

10

117

As at

30 June
2007
(Unaudited)
HK$7000

7,269

48,088
231,792

287,149

111
1,233
11,921
24,217
20,358
234,096

291,936

45,208

337,144

11,482
371

1,414

13,267

As at

31 December
2006
(Audited)
HK$°000

6,648
22,920

99

48,051
237,898

315,616

7,434
1,656
2,600
4,773

1
206,320

222,784

222,784

5,474
51,430
11,182
734
51,027
1,414

121,261



Liabilities of Chinese medicine
business associated with assets

classified as held for sale

Net current assets

Total assets less current liabilities

Non-current liabilities
Other borrowings

Net assets

EQUITY
Share capital
Reserves

Minority interests

Total equity

Notes

As at

30 June
2007
(Unaudited)
HK$7000

30,157
43,424
293,720

580,869

580,869

16,017
536,625

552,642
28,227

580,869

As at

31 December
2006
(Audited)
HK$°000

121,261
101,523

417,139

2,115

415,024

13,908
371,321

385,229
29,795

415,024



NOTES TO CONDENSED CONSOLIDATED INTERIM FINANCIAL STATEMENTS

1.

BASIS OF PREPARATION OF FINANCIAL STATEMENTS

The unaudited condensed consolidated interim financial statements have been prepared in
accordance with the Hong Kong Accounting Standard (“HKAS”) No 34 “Interim Financial
Reporting” and other relevant HKASs and Interpretations and the Hong Kong Financial
Reporting Standards (“HKFRSs”) issued by The Hong Kong Institute of Certified Public
Accountants (“HKICPA”) and requirements of Rules Governing the Listing of Securities on
The Stock Exchange of Hong Kong Limited (the “Listing Rules”).

ACCOUNTING POLICIES

The accounting policies and methods of computation used in the preparation of the unaudited
condensed consolidated interim financial statements are consistent with those used in the
annual financial statements for the year ended 31 December 2006. The condensed interim
financial statements should be read in conjunction with the Company’s 2006 annual report.

In the six months ended 30 June 2007, the Group has adopted a number of new and revised
HKFRSs issued by HKICPA, which are relevant to the Group’s operations and are effective
for accounting periods beginning on or after 1 January 2007. The adoption of these HKFRSs
did not result in substantial changes to the Group’s accounting policies.

At the date of this announcement, the following HKFRSs which are relevant to the Group’s
operations were in issue but not yet effective:

Effective for annual periods
beginning on or after

HKFRS 8 Operating Segments 1 January 2009
HKAS 23 (Revised) Borrowing Costs 1 January 2009
HK(IFRIC)-Int 11 HKFRS 2 — Group and Treasury Share 1 March 2007

Transactions
HK(FRIC)-Int 12 Service Concession Arrangements 1 January 2008

The directors anticipate that the adoption of these HKFRSs in future periods will have no
material impact on the financial statements of the Group.



SEGMENT INFORMATION

The Group’s operating businesses are structured and managed by product segments. Each of
the Group’s product segments represents a strategic business unit that offers products and
services which are subject to risks and returns that are different from those of other product
segments.

During the period ended 30 June 2006, all the revenue and assets for the Group were
derived from the manufacture, trading and contracting of Chinese Medicine Products in the
PRC. Accordingly, no analysis by business or by geographical segment is provided for the
said period. During the six months ended 30 June 2007, the turnover and operating profit of
the Group were derived from the following two business segments:

. manufacturing, trading and contracting of Chinese medicine products; and
e tele-media support services in the PRC.
During the Relevant Periods, the Group’s operations are situated in the PRC in which its

revenue was derived principally therefrom. Accordingly, no geographical segments are
presented.



The following table presents revenue, results and certain assets, liabilities and expenditures
information for the Group’s business segments for the six months ended 30 June 2007:

For the six months ended
30 June 2007

Segment revenue:
Turnover

Segment results

Unallocated corporate expenses:
Cost of share based payment
in respect of granting
of share options
Other

Loss from operating activities
Finance costs
Share of results of an associate

Loss for the year

Assets:
Segment assets
Unallocated corporate assets

Consolidated total assets

Liabilities:
Segment liabilities
Unallocated corporate liabilities

Consolidated total liabilities

Other information:
Allowance for doubtful debts
Capital expenditure
Depreciation
Amortisation of intangible assets
Impairment of goodwill

Imputed interest on Consideration

Convertible Note
Share-based payment expenses

Continuing
operation

Tele-media
service
HK$7000

44,221

10,502

208,167

2,984

6,475
426

Discontinuing

operation

Manufacturing,

trading and

contracting of
Chinese medicine

products
HK$’000

6,386

(4,788)

45,208

30,157

Consolidated

HK$’000

50,607

5,714

(29,253)
(16,223)

(39,762)

34

(39,728)

253,375
370,918

624,293

33,141
10,283

43,424

364
6,750
1,063
2,165

29,253



FINANCE COST

Finance costs comprise the following:

From continuing operation
Interest on bank loans, overdrafts
and other borrowings wholly

payable within five years

LOSS BEFORE TAX

Six months
2007
(Unaudited)
HK$7000

Loss before tax is arrived at after charging/(crediting) the followings:

From continuing operation
Turnover
Service fee income

Other revenue
Interest income
Other income

Total revenue

From discontinuing operation
Turnover
Sales of medicines

Other revenue
Interest income

Total revenue

Six months
2007
(Unaudited)
HK$7000

44,221

1,624
111

1,735

45,956

6,386

6,394

ended 30 June
2006
(Unaudited)
HK$’000

170

170

ended 30 June
2006
(Unaudited)
HK$°000

7,540

16

7,556



The Group’s loss from operating activities is arrived at after charging:

Six months ended 30 June

2007 2006
(Unaudited) (Unaudited)
HK$’000 HK$000
Cost of inventories sold 3,237 3,966
Provision against inventories 12 -
Amortisation of Chinese medicine
intellectual property and know 2,165 2,052
Depreciation 1,063 703
Loss on disposal of property, plant
and equipment 44 40
Provision for doubtful debts 364 -
Auditor’s remuneration 940 -
Net foreign exchange loss 4,342 -
Staff costs (excluding directors’ remuneration)
Salaries and wages 3,816 2,037
Pension fund contributions 522 —
4,338 2,037
TAXATION

No provision has been made as the Group sustained tax losses during the six months ended
30 June 2006 and 2007. Taxes on profits assessable elsewhere have been calculated at the
rates of tax prevailing in the countries in which the Group operates, based on existing
legislation, interpretations and practices in respect thereof.

DISCONTINUING OPERATION

On 22 June and 13 September 2007, the Company’s indirect 94% subsidiary, Star Wisdom
Investments Limited (“Star Wisdom”) entered into an agreement and a supplemental agreement
respectively with 2 Bl Z&#1 £2 B A 7] (China National Group Corp. of Traditional and Herbal
Medicine) (“China National Medicine”) whereby Star Wisdom agreed to sell and China
National Medicine agreed to purchase Star Wisdom’s entire 60% interest in Huayi
Pharmaceutical Company Limited (“Huayi”) at a consideration of RMB26,000,000
(approximately HK$26,725,000). Currently, Huayi is owned as to 60% by Star Wisdom and
40% by EREZE R {5 B 2 A (“Huahe”), a subsidiary of China National Medicine. The
disposal is subject to approval by shareholders.



The losses for the Relevant Periods from the discontinuing operation are analysed as follows:

Six months ended 30 June

2007 2006
(Unaudited) (Unaudited)
HK$7000 HK$7000
Losses of Chinese medicine business
for the periods (4,788) (16,567)

LOSS PER SHARE

The calculation of basic loss per share from continuing and discontinuing operations
attributable to equity holders of the Company is based on the net loss for the period of
HK$38,009,000 (Six months ended 30 June 2006: HK$23,306,000) and net loss from
continuing operation of HK$34,928,000 (Six months ended 30 June 2006: HK$8,548,000)
and the weighted average of 1,511,916,091 (six monhts ended 30 June 2006: 734,878,242)
ordinary shares in issue during the period.

Diluted loss per share for the six months ended 30 June 2006 and 30 June 2007 have not
been shown as they would have an anti-dilutive effect on the basic loss per share for both
periods.

DIVIDENDS

The directors of the Company do not recommend the payment of any interim dividend for
the six months ended 30 June 2007 (30 June 2006: Nil).



10.

11.

ACCOUNTS RECEIVABLE

An aging analysis of accounts receivable based on payment due date and net of provisions

is as follows:

30 June 31 December

2007 2006

HK$7000 HK$000

Within 1 month 1,499 -
2 to 3 months 286 40
4 to 6 months 357 199
7 to 12 months 751 931
Over 1 year 344 486
Reclassified as held for sale (2,004) -
1,233 1,656

ACCOUNTS PAYABLE
An aging analysis of accounts payable based on payment due date is as follows:

30 June 31 December

2007 2006

HK$7000 HK$000

Within 1T month 261 3,446
2 to 3 months 9 553
4 to 6 months 131 -
7 to 12 months 514 1,072
Over 1 year 434 403
Reclassified as held for sale (1,349) -
- 5,474
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12. SUBSEQUENT EVENTS

(@ On 9 July 2007, the Company entered into Note Subscription Agreements with six
independent third parties in relation to the subscription of the convertible notes with
an aggregate principal amount of HK$410,000,000. The convertible notes carry a
coupon interest rate of 1.5% per annum and will mature on the second anniversary
from the date of issue. The initial conversion price is HK$4.10 per share, subject to
usual anti-dilution adjustments in certain events. The subscription of the Notes was
completed on 23 July 2007.

(b)  On 17 August 2007, a total of 50,000,000 share options were granted to directors of
the Group and eligible participants. The options were granted at a cash consideration
of HK$1 per grantee and entitled the grantees to subscribe for ordinary shares at an
exercise price of HK$1.87 per share. The options may be exercisable during the period
from 1 September 2007 to 31 August 2010.

13. APPROVAL OF THE INTERIM FINANCIAL STATEMENTS

The unaudited condensed consolidated interim financial statements were reviewed by the
audit committee and approved and authorised for issue by the board of directors on 21
September 2007.

MANAGEMENT DISCUSSION AND ANALYSIS
Business review

During the period, the Company changed its name to VODone Limited to better reflect the
Group’s increased focus in the tele-media service business in the PRC.

The key income model of the Group’s tele-media service business is advertising income and fees
derived from VOD BUS, pay-per-view and value added services. Since the official launch of the
VOD BUS in late February 2007, the positive responses from the internet industry as well as from
international and domestic advertisers have been remarkable. Significant revenue contributions
to the Group started in March of 2007 with drastic month-to-month increases in the Web Union
membership. By the end of June 2007, membership had already increased to 3,000 and page
views per day reached over 12 million. This growth directly translates to new sources of revenue
for the Group.

Turnover of the Group for the six months ended 30 June 2007 was HK$50,607,000, a significant
increase of approximately 571% from HK$7,540,000 for the corresponding period of last year.
Of the total turnover, approximately 87.4%, or approximately HK$44,221,000, was attributable
to the new tele-media service business while approximately 12.6%, or approximately
HK$6,386,000, was generated from the Chinese medicine business. (HK$ nil and HK$7,540,000
respectively for the corresponding period of last year).
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Loss attributable to shareholders for the period amounted to approximately HK$38,009,000
(approximately HK$23,306,000 for the corresponding period of last year). The loss for the period
included a non-cash charge of approximately HK$29,253,000, being corporate overhead cost
relating to the recognition of share-based payments to eligible grantees in connection with the
share options scheme of the Company, the details of which are included in this announcement.
The loss for the period was primarily the result of higher corporate overhead due to share options
and the loss from the Chinese medicine business which is in the process of being divested.

Operating environment

The China economy enjoyed an excellent performance relative to other major economies recording
over 10% GDP growth in 2006 with the momentum continuing into the first half of 2007. The
strong China economy is supported by rising disposable income in both the urban and rural
areas. Fueled by huge domestic demand and the quest for knowledge and information, growth in
broadband and mobile phone subscribers remains strong. At present, there are about 500 million
mobile phone users and 100 million broadband users in the PRC. In the last few years, the
number of consumers that shop on-line and browse the internet for entertainment has increased
exponentially. Meanwhile, a growing number of citizens have focused their attention on investing
through online investment vehicles such as internet brokerage. It is estimated that there are at
present 100 million stock investors, 100 million soccer viewers, and 100 million welfare lottery
players that will directly benefit from the superior service that VODONE provides.

Under the current regulatory environment, only a limited number of portal operators are legally
permitted to broadcast multi-media contents on the Internet. This allows for a significant advantage
to the businesses that have secured the appropriate licenses required to operate in the new
media segment. By associating with its PRC business partner - VODONE TELEMEDIA (“VODONE"),
the Group enjoys a leading edge that will allow it to further exploit the multi-media service
market.

The Group’s multi-media service business supports the broadcasting and distribution of news,
financial information, entertainment, sports, educational contents and additional topics of interest.
Video Ads, which the Group is positioned to deliver, is a pro-active and more effective alternative
to conventional TV commercials and is quickly gaining popularity and acceptance. The Group
will capitalize on this trend by carefully directing the content aggregation and distribution power
of the VODONE video broadcasting portal to provide superior service to satisfy the dynamic
customer preferences while serving the needs of advertisers by empowering them to reach specific
targeted audiences.

Tele-media service business
The convergence of broadcasting and tele-communications provides significant business
development potential. The Group began to engage in the tele-media service business in December

of 2006, following the Group’s acquisition of Clear Concept a few months earlier as documented
in the Company 2006 annual report.
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During the period under review, revenues from the tele-media service business, in the form of
service fees income, reached approximately HK$44,221,000 (HK$ nil for the corresponding
period of last year), comprising 87.4% of the turnover of the Group. The revenues reflect the
successful commercialization and roll out of the “VOD BUS” business plan and the emerging
trend of on-line video advertising.

Although the tele-media service business is a more recent endeavour for Group, it has already
achieved positive segment results of approximately HK$10,502,000 for the first six months of
2007, before unallocated corporate expenses. (HK$ nil for the same period of last year).

VOD BUS, the Group’s new initiative on “broadcasting union system” in the PRC broadband
space, generates new media advertising revenues for the Group by strategically inserting video
Ads to the free video contents broadcast over the VODONE portal that the Group is contracted to
support. Page views of all the participating members are aggregated, which translates to Ad
revenues and a portion of that is shared with participating union partners. At present, annual Ad
spending in China is estimated to be approximately Rmb380,000 million, of which conventional
TV commercials account for about Rmb320,000 million. New media video Ads, broadcast on the
Internet as opposed to the static banner type advertising, is widely expected to “cannibalize”
conventional TV commercials as it is a more effective and less costly Ad medium which can be
precisely targeted to specific client consumers. The Group is well positioned to benefit significantly
from the conversion of TV commercial Ad revenue to new media advertising as cooperative joint
web delivery platforms such as the VOD BUS are established.

During the period, the Group collaborated with many leading strategic partners and supported
the establishment of several video broadcasting channels on the VODONE video portal. For
example, the Group successfully launched the “Lottery Club” website and the legal purchasing of
welfare lottery tickets through this medium in China has become a reality. Meanwhile, the
Group’s on-line English language video education platform has been developed and will be
launched in the third quarter of 2007. The revenue from these new innovative channels coupled
with the agency fees derived from lottery ticket sales are expected to contribute to the Group
starting in the second half of this year.

During the period, The VODONE video portal has engaged in broadcasting multi-faceted contents
including news, finance, sports, entertainment, education, life-style and other info-tainment
contents which were often provided free of charge to consumers. As a result of upgrading and
enriching the variety contents offered, the hit rates for the VODONE portal and those collectively
from the VOD BUS have surged dramatically. The Group expects to generate additional interest
and revenue through pay-per-view programs as well as other value added services (“VAS”).

Chinese medicine business
During the period under review, management carefully evaluated the prospects of the Chinese

medicine business and on 22 June 2006 entered into a conditional agreement to dispose of the
entire Chinese medicine business after years of successive losses.

— 13 =



Sales of Chinese medicines during the period were mainly derived from two products and recorded
approximately HK$6,386,000 in sales for the first half of the year as compared to approximately
HK$7,540,000 for the same period of last year, a decline of 15.3%. The level of sales was
impacted in part by Huayi’s inability to break into and maintain sales in other geographical
areas. During the period, Huayi continued to operate as a self-sustaining joint venture, however,
it was clear that a revitalization of the Chinese medicine business would require a significant
infusion of capital and as a result of this conclusion, management made the decision to dispose
of the Chinese medicine business and salvage the residual value. As a result of the signing of the
disposal agreement in June 2007, the Chinese medicine business was reclassified and presented
as assets held for sale in the consolidated balance sheet and as discontinuing operation in the
consolidated income statement for the period ended 30 June 2007.

Liquidity and financial resources

The liquidity and financial resources of the Group is strong relative to the preceding years
following the successful subscription and placement of shares that brought in gross proceeds of
HK$240 million shortly before the end of 2006.

As at 30 June 2007, the Group’s current ratio (being the ratio of total current assets to total
current liabilities) was 7.76, a significant improvement from the 2006 year-end level of 1.84.
Debt to equity ratio and gearing ratio (being the ratio of interest bearing bank loans and other
borrowings to shareholders’ equity) were 0.004 and 0.01 respectively (as at 31 December 2006 —
0.01 and 0.01 respectively).

During the period under review, investments in fixed assets by the TMD service companies were
in their initial stages and amounted to approximately HK$6,750,000. Capital expenditures only
commenced after the TMD service companies were established and had become fully capitalized
in the first quarter.

As at 30 June 2007, the Group’s cash and cash equivalent reached approximately HK$236,192,000
as compared to that of approximately HK$206,320,000 at the end of last year. The continued
improvement primarily reflects significant cash contribution from the exercise of options under
the share options scheme of the Company (refer to Capital Structure and Gearing section below)
net of funds used in operations during the period. The Group did not have any bank borrowings
as at 30 June 2007. Subsequent to the period end, the Company issued HK$410,000,000
convertible notes with a coupon interest rate of 1.5% per annum to mature in two years. The
convertible notes carry the rights to convert into shares of the Company at a conversion price of
HK$4.10 per share subject to adjustment(s).

The Directors are of the view that, taking into account the financial resources available to the
Group, the Group will have sufficient working capital for its present requirements.

Pledge of assets and corporate guarantees

As of 30 June 2007, the Group does not have any contingencies relating to pledge of assets and
corporate guarantees provided by the Company for credit facilities granted to its subsidiaries.
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Capital structure and gearing

As at 30 June 2007, there were 1,601,700,000 shares issued and outstanding and the shareholders’
equity of the Group amounted to approximately HK$552,642,000. Due to the conversion of the
Consideration Shares associated with the Clear Concept acquisition and the exercise of share
options, the capital structure of the Company has increased during the period by 105,267,376
and 105,715,000 new shares respectively adding a total of approximately HK$2,109,000 to the
shareholders’ equity. As at 30 June 2007, the overall gearing ratio (being the ratio of total
liabilities to shareholders’ equity) of the Group was improved to approximately 7.85% as compared
with 32.03% at the end of last year.

Prospects

The Group continues to view China as fertile ground for exceptional investment and business
opportunities for decades to come. Led by the Group’s solid business model and increasing
consumer demand, the potential opportunity for info-tainment needs in the new media market is
immense. Under the current regulatory environment as explained in the Operating Environment
section above, the Group’s association with VODONE gives the Group a first mover advantage
that will allow it to further exploit this niche market.

The Group anticipates that the new media market will gain popularity particularly in the upscale
segment as it offers personalized selection under the concept of any video, any place, any time.
New media in China is expected to grow at a fast pace due to its more dynamic, interactive
qualities. Its growth is supported by the expanding population of broadband consumers and
powerful mobile phone users in China. To capture this market segment, the Group will initially
concentrate on developing three areas that have the potential to bring significant results: video
Ads, pay-per-view and VAS revenues. It is expected that the VOD BUS will continue to grow at a
rapid pace promoted by the VODONE brand and the pre-Olympic Ad spend. New internet based
pay-per-view channels, a few of which have been cultivated in collaboration with international
high-caliber strategic partners such as Goal TV, Linguaphone and others to be announced, are
expected to come on line in the VODONE video portal in the fall, generating new sources of
revenues. By further enriching the VODONE portal, fees from VAS and agency income are also
expected to become a significant source of revenues.

The Directors are of the view that the tele-media service business is in its early stages of
development and has tremendous growth opportunities on the horizon. Considering that there
are already over 500 million mobile phone users, 100 million broadband surfers, 100 million
stock investors, 100 million soccer viewers, and 100 million welfare lottery players, all of whom
can be effectively served on the VODONE video broadcasting portal, the prospect is exciting.
With the support and funding from the international capital market, the Group is well positioned
to march forward and exert its creative influence in China. The Directors are confident that new
and profitable business opportunities can further be developed which may offer significant long
term potential.
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Human resources and remuneration policy

To aggressively develop the new tele-media service business, the Group has dedicated significant
resources to building a professional and experienced management team with a vision to change
the landscape of the new media industry in China. Management of the Group has made significant
strides during the period by teaming up with a number of strategic partners for business
development. The new business development team includes the appointments of the Chief
Operating Officer, Ms. Wang Chun, who has been involved in internet B2B and B2C business as
early as 1998 and is accredited as a pioneer and influential person in the internet industry. Other
senior management includes the appointment of the Chief Technology Officer, Technical Support,
Web Superintendent and Vice-Superintendent, Editor, Channel Superintendent. As at 30 June
2007, there were approximately 150 management, administrative, production and selling staff
located in Hong Kong and the PRC inclusive of the Chinese medicine business. The Company has
adopted an employee share option scheme and housing benefits were provided for certain Hong
Kong and PRC employees. Salaries of employees were determined taking into account job
performance and professional experience of the employees concerned and the general practice
within the industry. Since December 2000, all employees and directors in Hong Kong Special
Administrative Region have joined the mandatory provident fund scheme implemented by the
Hong Kong Special Administrative Region.

During the period, the Group’s human resources in the tele-media service business have
strengthened significantly with the addition of several high-caliber, seasoned employees who
have the experience and vision to further develop the new media industry. The staff profile
includes: doctoral and master — 15%; bachelor degree — 80%; post-secondary — 3%, returning
overseas and foreign staff — 2%. Due to the addition of a large number of new staff who
possesses post secondary education which is further complimented by staff with relevant technical
and media experience from well known media enterprises, and the desired mix of returning
overseas and foreign staff, the management of the Group has become more professional,
international and effective. The Group’s depth in human resources and industry knowledge will
secure its long term competitiveness and promote the achievement of positive results in the new
media business.

CODE OF CORPORATE GOVERNANCE PRACTICES

Save for the deviations as reported and discussed in the Corporate Governance Report as contained
in the Company’s 2006 Annual Report, none of the directors of the Company is aware of
information that would reasonably indicate that the Company is not, or was not for any part of
the period for the six months ended 30 June 2007, in compliance with the Code on Corporate
Governance Practices as set out in Appendix 14 of the Listing Rules. The non-executive Directors
of the Company are subject to retirement by rotation and re-election at the Company’s annual
general meeting in accordance with the Bye-Laws of the Company.
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MODEL CODE FOR SECURITIES TRANSACTIONS

The Company has adopted the Model Code as set out in Appendix 10 of the Listing Rules during
the period for the six months ended 30 June 2007. Having made specific enquiry of all directors,
each of whom has confirmed that they have complied with the required standard set out in the
Model Code regarding securities transactions by the directors.

PURCHASE, SALE OR REDEMPTION OF THE COMPANY’S LISTED SECURITIES

There was no purchase, sale or redemption by the Company or any of its subsidiaries of the
Company’s listed securities during the six months ended 30 June 2007.

PUBLICATION OF THE INTERIM RESULTS ANNOUNCEMENT AND INTERIM REPORT

This interim results announcement is published on the Company’s website
(http://finance.thestandard.com.hk/en/0082vodone) and the Stock Exchange’s website
(http://www.hkex.com.hk). The 2007 interim report will be despatched to the shareholders and
will be made available on the aforesaid websites in due course.

By order of the Board
Dr. Zhang Lijun
Chairman

Hong Kong, 21 September 2007
At the date of this announcement, the Company comprises five executive Directors, Dr. Zhang
Lijun (Chairman), Mr. Lu Xing, Ms. Wang Chun, Mr. Wu fred Fong and Mr. Yu Jianmeng and

three independent non-executive Directors, Dr. Loke Yu alias Loke Hoi Lam, Mr. Wang Zhichen
and Mr. Wang Linan.
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