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OVERVIEW

The market environment for the Group's businesses during the
year under review was challenging. The costs for raw materials,
energy and labour kept increasing, exacerbated by a further
appreciation of the Chinese Renminbi. Nevertheless, the Group
did well to mitigate the impact of these negative factors through

cost control measures and further streamlining of operations.

GP INDUSTRIES

Sales decreased by 27% primarily due to GP Industries' partial
divestment of a wire harness subsidiary the previous year.
Nevertheless, gross profit margin improved due to increased
contributions from the electronics and acoustics businesses.
Contributions from associates decreased, due mainly to the
one-time exceptional gain reported by Linkz Industries Limited
the previous year and the decrease in contribution from GP

Batteries International Limited during the year under review.

ELECTRONICS DIVISION
Electronics and components

The electronics subsidiaries reported robust growth both in
sales and profit during the first three quarters of the year,
primarily driven by a strong reception of new professional
audio products. However, in the fourth quarter, customers
started to react to the weakened economic expectations in the
US and reduced their orders and inventory. In spite of this
change in the market environment, sales of professional

electronics products grew by 17% for the financial year.
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With the acquisition in July 2007 of the remaining interests
in Maxson Industries Limited, which is engaged in the plastic
moulding business, the components subsidiaries reported 50%
sales growth for the year, albeit from a relatively low base.
The associated companies in the components business also
performed strongly in the year and contributed significantly

higher profits to the Group.
Cables and wire harness

Contribution from Linkz, a 47%-owned cable associate,
decreased due to the disposal of its electronic cable business
unit the previous year. The remaining LAN and interconnect
products business units continued to report satisfactory sales
growth. Contribution from the wire harness business, which
mainly comprises the presently 20%-owned associates, also

decreased due to the lower effective interest in the business.

Acoustics

Sales of branded acoustics products remained steady. Market
reception of new products was strong. Distribution in Europe
and Asia strengthened while the US market weakened. The
acoustics subsidiaries returned to profit for the year. Meiloon
Industrial Co Ltd became an associate in April 2007 and

accordingly started contributing to the Group's earnings.

GP BATTERIES (currently 49.2% owned by GP Industries)

For the year under review, turnover increased by 19% but it
reported a loss of $$4.6 million, mainly due to an unrealized
loss from forward hedging of raw materials. Sales of Nickel
Metal Hydride ("NiMH") rechargeable batteries and primary
cylindrical batteries rose while those of 9-volt Alkaline and
Carbon Zinc batteries declined. Overall, turnover across regions
increased, especially in North and South America, Europe,

Japan and Hong Kong.

R2007F78 >  KERETHRSERE
BEEBZHETEBROTMNBRTRES °
FR > SHEMBAREFHERST0%
BR BRELFENHERLEHTHEY

B - EREFFHBEQRAFATRRRY
REETRNBANERBEZZM -

ERRAERR

GPIERBIT%REZEEHE LT —
EEITEBRATN2006/07FEHETH
ETHRBED FRBFAERMEMBD
T HEABEZIANEEREGHEAES
EQCHEREEREER c-GPTEZA
ERAEEFTEAEBAIZFE20%EEZ
BENTAK > ARGPIERBEERE
BmEY REAERSKEBZBAERK
Mz Tk o

BER

MEBESEREMNHEERISER  HHE
MAZHIHZED > BUNREMNN D HERASK
E—SZE ZEEMGARES - HEHE
MBARFANEEAR -EBRIERMER
RAR2007F4ARAEEBHERR » FA
FRrAEEERBFER -

£WED (RePT#EEH9.2%#ER)

ST EEEELMI9% - TBHKEM
RERETEHNELERERER  SFR
££1585184,600,000F N T o SREF Bt
MR EREHNEESTEEN B
REMUESORNMEFEMOHEEN T -
BERmS  SHWEEEFI LA LHE
AL EM - BUN - BEFES ©



nvorld renowned brands

‘HRLHE -ABTM
WA

INNOVATORS IN SOUND | -___-.j .-: I‘ / ” ' ) “ I | f}

. \
.'.\ s
& |

13> l
- = o= T - - - —a = 2 =
R = - - - - - =
- - == - - - - =
- - s = - - - -
- = - - - = -t
- == - . - - i —
- - s = - - - -
- - - - - - -
-

- - - -

E 3



Rechargeable batteries continued to be a main contributor to
GP Batteries' turnover. GP Batteries has maintained its
technology leadership position in the NiMH industrial market,
and its customer base and distribution network are strong.
GP ReCyko*, the new generation ready-to-use NiMH rechargeable
battery, has received good market response, and GP Batteries

will continue to expand its business in the consumer market.

Capitalising on the growing trend towards solar energy,
GP Batteries has introduced a light-weight and durable GP
Solar Charger for NiMH batteries. It has also continued to
innovate and to expand the range of GP PowerBank chargers

to meet different customer needs.

GP Batteries has started pilot production of the light-weight
Lithium Ferro Phosphate rechargeable battery which has a longer
life cycle and is designed for application in electric-powered
transport. It is also moving steadily with strategic customers
to develop different Lithium chemistries such as Lithium Ferro
Phosphate and Lithium Manganese battery systems for use in
high power applications. In addition, pilot production of a new
generation of Lithium-ion batteries for notebook computers

has commenced in its Taiwan factory.

TECHNOLOGY AND STRATEGIC DIVISION

Lighthouse Technologies Limited, 29.8%-owned by Gold Peak
and 19.3%-owned by GP Industries, registered encouraging
sales growth of more than 30%, and a 49% increase in
contribution to the Group. Its good performance was attributed
to significant growth in both the signage and rental businesses

and its continuous effort in cost reduction.
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1 Wuhan Gong Yi Building, China installed Lighthouse's curved LED superscreen.
FERETEAREE T KA ZIELEDRREF MRS ©

2 Yellow Crane Tower in Wuhan is one of the major projects in China using GP Lighting's products.
TESEALTREERATGPRANER  BRERENERE

FINANCIAL REVIEW

During the year, the Group's net bank borrowings increased
by HK$100 million to HK$2,224 million. As at 31 March 2008,
the aggregate of the Group's shareholders' funds and minority
interests was HK$2,118 million and the Group's gearing ratio
(the ratio of consolidated net bank borrowings to shareholders'
funds and minority interests) was 1.05 (31 March 2007: 0.96).
The gearing ratios of the Company, GP Industries and GP
Batteries were 0.73 (31 March 2007: 0.76), 0.60 (31 March 2007:
0.51) and 0.75 (31 March 2007: 0.71) respectively.

As at 31 March 2008, 52% (31 March 2007: 55%) of the Group's
bank borrowing was revolving or repayable within one year
whereas 48% (31 March 2007: 45%) was mostly repayable
between one to five years. Most of these Group's bank
borrowings are in US dollars, Singapore dollars and Hong Kong

dollars respectively,

The Group's exposure to foreign currency arises mainly from
the net cash flow and translation of net monetary assets or
liabilities of its overseas subsidiaries. The Group and its major
associates continued to manage foreign exchange risks
prudently. Forward contracts, borrowings in local currencies
and local sourcing have been arranged to minimize the impact
of currency fluctuation. During the year, GP Batteries entered
into forward commodity contracts to hedge against volatile

raw material prices.
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HUMAN RESOURCES

The Group and its major business divisions continue to be
supported by a motivated workforce of approximately 14,600

people worldwide.

The Group offers fair compensation packages and retirement
schemes to its employees. Remuneration policies are reviewed
regularly to ensure that compensation and benefit packages
are in line with the markets in which the Group has operations.
Discretionary bonuses are granted to eligible employees based

on the performance of the Group and staff members.

The Group continues to invest in its people through a broad
range of development programs designed to help them enhance
their skills and contribute to operational excellence. During
the year, various training sessions and workshops on
management, communication, product knowledge as well as

courses on relevant ordinances were provided.

Always striving to be a caring and responsible employer, the
Group conducted seminars and workshops on environment,
health and safety management during the year for employees
to raise their awareness of occupational well-being and

environmental protection.

COMMUNITY RELATIONS

The Group's commitment to the community is attested by its
continuous support for the industry, charities and environmental
protection programs. During the year, the Company received
the "5 Years Plus" special logo from The Hong Kong Council
of Social Service for its enduring efforts and commitment in

community involvement and corporate citizenship.
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The Group continued to support the Hong Kong Awards for
Industries to help promote excellence in manufacturing
industries and services. It sponsored the Business of Design
Week and Hong Kong Young Design Talent Awards presented
by Hong Kong Design Centre. It also granted scholarships to
outstanding design students of Hong Kong Institute of

Vocational Education.

The Group always cares for the environment, and this is vividly
demonstrated by the launch of its eco-friendly products
including rechargeable batteries and chargers, batteries for
zero-emission electric transportation; and the environmental
management policies and measures in place at its operations.
During the year, the Group also advocated environmental
awareness in the industry and the public in Hong Kong, China
and Singapore through school programs, green seminars, road
shows, tree planting and other activities. In recognition of its
green efforts in building a sustainable environment, the
Company received the 2007 Hong Kong Awards for Industries:

Environmental Performance Award.

The Group's 12 factories in China were awarded Green Medals
in the 2007 "One Factory-One Year-One Environmental Project"
organized by the Federation of Hong Kong Industries, in
recognition of their contribution to the environmental
improvement in Hong Kong and the Pearl River Delta region.
Entries submitted for this program covered mainly energy

conservation, waste reduction and water management.

1 A company tour to the Hong Kong Disneyland.
£ME TRF BB BRI

2 The Group organized a Competency Enhancement Program for professional talents.

SEEEM [ REREET ] IRES WEIRERE ©

SEEBEYEBIXR  XFHEEEEN
TEMBRBEXREE - XEPHEBRTFO
ERNRTEBBNE BB FAERRTARE
B OB BEERFBRMNEHRTBER

EE-EHHRERE  STERELTSE
BRER BEFELRAEE TERY
REDEEATLE ; AHETBROLE
BRAH  PERESEEBEERTERD
BRI o FR - EEXEES - RERH
M ERSREFED  BE - AR
EREMEDE  SARSERANARNE
REM o ADTLE [20075 8 TRIRHE :
BRAME]  HEEIHTHERRNS
HBERAE -

EEETUATEN T X THETBITE
BMEN [—B—F—RKREEB ] FHEIER
[FeRE |  EFESBER2007FHT

ZERRIAE  ZLEBRBTEHHEERE
RO BEEEME A K= KRS - HoE
BENK=ANREAEEY -






