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Chow Tai Fook Jewellery Group Limited, a leading jeweller in Mainland
China, Hong Kong and Macau, was listed on the Main Board of The Stock
Exchange of Hong Kong in December 2011. Chow Tai Fook is now a
constituent stock of the Hang Seng China 50 Index and the Hang Seng
Mainland 100 Index. Our core business is manufacturing and selling of mass
luxury and high-end luxury jewellery including gem-set, gold, karat gold and
platinum products. We also distribute watches of various brands.

The Group’s iconic brand “Chow Tai Fook” and long-standing history of 85
years of operations represent key competitive advantages of our business.
The Chow Tai Fook brand is recognised for its trustworthiness and
authenticity, and renowned for its product design, quality and value.

The Group has an extensive retail network, with over 2,100 points of sale in
more than 480 cities in Greater China, Singapore, Malaysia and South Korea.
We have also successfully developed our e-commerce in recent years. The
Group’s vertically integrated business model gives us an effective and tight
control over the entire operation chain from raw material procurement,
design, production, to marketing and sales through our extensive retail
network.
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Interim Results in 5 Minutes

IR AER E

THFY2015 2015 M FE ¥ F

i' Financial B17%

v 22.4%

HK$ 29, 319, 5 mien

Profit attributable to shareholders of the Company
ZX A ) IR R AL R A

HK$2 092.8 miex
v 23.3%
Earnings per share SR Z7|

HK 20.9 e
v23.3%

Interim dividend per share R+ HIKE

HK 13.0 &

)
v23.5%

Net assets EEF5

HK$ 39,0/ 1.0 pion
A1.6%

Number of POS
ZENHE

2191 '
J ZEH

Mainland China
R B (A it

Hong Kong, Macau
and other markets

58 BPIRHMTS

AR
g "R
'I 2 9 POS

TEY

v
2,002 %
; T

SSSG
BEHERR

v 31.2%

SSSG by Location
RWBESWRIEHEER

Hong Kong, Macau and Taiwan Mainland China
BB AMRAE HE R it

v409% v20.4%
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A Development &&

i D We have successfully acquired all the equity
‘ interests in Hearts On Fire, a luxury branded
diamond company offering premium bridal

2 jewellery products, on 31 August 2014,

AKX IR 2014 £ 8 A 31 BB B B2 B &
Hong Kong and Macau &1t & KB E RN EEREE AR Hearts On Fire 22X

180,000 5

. . - We saw exciting achievement for Chow Tai Fook
Mainland China Bl Jewellery Park in Wuhan, with capping of eight

’I 485 O O O people buildings completed and production operation
commenced progressively since September 2014.

BN EETH AR ERE ML EEERES ARED

HR - \BERECHTE - WK 2014 F 9 AREISRE -

Number of Members
e8%A8

B

Members' Repeat Purchases as a % of
Retail Sales Value

SEBHBLSEEZASHL

mechanism under which we retain ownership
of inventories at franchised POS until sales
transactions are completed with retail customers.

@ We started an optimised inventory management

Hong Kong and Macau Mainland China P . | e
o A BHETELLFEEEHRE  REXNNERSEHFE

BAEREEETERPRIHER SR

% 30.59
1 7. 6 A) N %) While our e-commerce business stayed strong, we

cg strive to integrate our online and offline channels
to extract synergy from 020 and omni-channel
retailing opportunities.

BN EFEBRERDER  MBEMTESHBERE

Number of Employees {EE&H FTRE IR 020 iR @ IEEERETEKS -

36,300 g
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Chow Tal Fook at a Glance
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Chow Tai Fook at a Glance BEXE—&

Vertically Integrated Business Model EEE B S X2 EER,

Upstream L

Procurement of raw

N

. AT RIBRE

s 1 »  Rough diamond cutting
-’

~ . .
-@_ and polishing
< S YERITEERER

Procurement of raw materials
R

Well established relationship with suppliers of
diamonds (De Beers, Rio Tinto, ALROSA, etc.),
gemstones and precious metals around the world

R 2Bk A B R (40 De Beers  Rio Tinto »
ALROSAE) - BEARESBHEEEY RIFHARZ

Rough diamond cutting and polishing
PIEI R IT &R EF

Four diamond cutting and polishing sites in
Mainland China, Botswana and South Africa
with over 2,000 employees, processed over
190,000 carat of diamonds per year

(R B At - XL AN R R FERI U S A YD E] &
FTEEMIRARIA 2,000 ZES - BFEMNTRG
190,000 # A

k‘ Desig

o 2
2

Design
EiEis

Award-winning in-house R&D team with over
700 employees

B EB FTEER - B RBE 700 &

Jewellery manufacturing
HEEMHRE

Four production sites in Shunde, Shenzhen,
Wuhan, and Hong Kong, with over 5,700
employees, producing almost half of our
products sold

FIRIESRS R BUER BB NG EEREIEA
1818 5700 ZiES  AEL—FHMEENER

B KB crowmm coor

Downstream T

Retail and
wholesale

SERR

'S ¥4 °
0%e
‘ [ (]

Retail and wholesale
ZERME

Over 2,100 POS in Mainland China,
Hong Kong, Macau and other markets

Over 23,000 frontline staff

Sold over 20 million pieces of product
per year

Over 1,600,000 members under Chow
Tai Fook Membership Programme

EREAL - FS  RFIREMITIZR
38 2,100 EZEE

RT4R A B#83A 23,000 %
FEMIBEHB 2,000 B
BAEE EiA 1,600,000 %

g

b

Processed over

190,000

carat of diamonds per year
FFENIHEB 190,000 ~E&A

P

<4

e

Over

5,700

employees in production
sites

HEEMIEA A 5,700 &
EE

Over

2,100

POS
#8:8 2100 EZEE
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” B
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—
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Chow Tai Fook at a Glance BXE—&

=

Product Categories Em¥E x|

Our products are classified into four categories, namely gem-set jewellery, gold products,

platinum/karat gold products, and watches.

HPMERDUALRE - DRI AKRERREHN  B2ER  HE/KEERREHEK -

Jewellery BRE E &

- Gem-set Jewellery

O mugmEt

Gem-set jewellery represents products made with
diamonds and gemstones.

Diamond-mounted gem-set jewellery constitutes a major
portion of our gem-set jewellery products, representing
70%-80% of the sales in the gem-set jewellery category.
Highlighted by diamonds' beauty, durability and rarity,
people's love towards diamond jewellery has stood the
test of time.

The remainder of gem-set jewellery mainly includes pearl,
ruby, sapphire, jadeite, and semi-precious stones.

KESREMHEEEAEONEONER
BEEONKEEHLHRMNAEEREHERBERNLE - (5
KEZREMARNHER 2 70% £80% ° #HAKKER - BA -
8 BEEORESEREEZR -

HAMIRE SRR A EZBHEDIK
AT BT BERRELER-

Gold Products
EEE®m

Gold is a traditional precious metal, with its value deeply
rooted among Chinese customers. Jewellery products
designed for events and festivals comprise over 90% of
our gold products.

Gold products are sold by weight. The unit selling price of
gold products is very transparent, as the unit selling price
is shown in each of our retail shops and updated daily.

Gold products with substantial amount of art work and
delicate designs and licensed gold products are classified
as platinum/karat gold products and are not sold by
weight.

EeREnESE  HEABRTH
REWEE - HMNESERTE
BAKEERENEEREREH
M2 EHEmR °

ErEMUABEFHE - BE2EM
MEBLEEFTER SHTEE
B HI T A EMEBELEE -

FERENTERMELK - Rt
TURBEENESERBHAS Ke
EmER  WIFHRESFHE -
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For more information on our products, please visit us at www.chowtaifook.com

EmEHE 0 5528% www.chowtaifook.com

Platinum/Karat Gold Products

HE/KEEM

This category includes karat gold, platinum and gold
products with substantial amount of art work and delicate
designs, and licensed gold products.

Karat gold jewellery refers to jewellery made from gold
alloy and at least one other metal. The most common
types of karat gold products are 10K and 18K.

Platinum jewellery is jewellery with above 85% being
platinum. Depending on the portion of platinum, platinum
jewellery has three classifications including 990 (99%
platinum), 950 (95% platinum), and 900 (90% platinum).

HEHEREKS  He  FEEZHTERIMREK - REHEHH
BoEMARBERSER

KEHMERNESASRKME  HFas5E 5 EEE -
K SEMRTRAERA 10K & 18K °

HEBEMEENTEEBB8sS%MEM - SHe aMIRTHE
BEH=H BFE990(99%H%E) -
950(95% #H4 ) & 900(90% A ) °

Watches $#&k

@. Watches
s

This category includes mechanical and battery/quartz
powered watches.

We purchase watches from famous watch brands (over 50
brands including Rolex, Omega, Cartier, etc.) and sell them
through our distribution channels.

The watches we sell are mainly mid to high-end luxury

brands, targeting the middle-to-high income group of
customers.

AR B AR R R Bt ER A Bk -

RIFIMEREELE (B Rolex, Omega, Cartier %8850 &
MR EREEESR  BAARMA D SHREEITHE -

HMHENEZFIZRTRmEERE  BEREFRTRRA
AL e
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Chow Tai Fook at a Glance BXE—&

Total POS
TEEE
Q
© , |
(7] o _ U
o B e Self-Operated POS @ Franchised POS
o i i BEEe
7)) HEZEY TEEEER
= [y L a__S=mb
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o]
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(C] same Store @ Other Store
RE L] =ees

- [
nl

Sales Sales |
e B s e — BTEBRAMY

e : Same Store 0 — Other Store @ E-commerce
I Tz - |n and Others
|

= 3 Retail @ B \Wholesale

I—rl R,e,;ﬂyi I I | Revenue

O TEExn O nzexn
[

S m
o
o i
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Total Revenue
4 X

e = %%E

Illustrations on Same Store and other store

P EEREESER

FY2013 FY2014 1HFY2015 Operation period of THFY2015 Same Store®
2013 BB FE 2014 BHEE 2015 SEUERE E¥EF 2015 BF B E E Y- RS 2 8 H
Opened Operation period of IHFY2015 other store®
S 2015 BF B R HoAt JE A 2 s i @

—¢—

Closed Operation period of THFY2015 other store®
BEE 2015 BB E - FH A SRR 2 S ©

31 March 2012 31 March 2013 31 March 2014 30 September 2014
202%F 3 A31H 2013 3 A 31H 20143 A 31H 20144 9 A 30H
Notes ffzt : (@) POS opened after 31 March 2013 were classified as "IHFY2015 other store”
(O POS opened before 1 April 2013 and remained opened on 30 2013 F 3 A 31 REMENTETEA [2015 FEREE FF FEH /5]
September 2014 were classified as "IHFY2015 Same Store"
20134 4 A1HATREIL R 2014469 A 30 BINABEFHNTEEEA (©) POS that did not exist on 30 September 2014 were classified as "IHFY2015 other store”
[2015 BAEREF FE L 4F [R5 2014 % 9 A 30 HERMMMTEHEA [2015 MREFE L+ FEMEH]
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Self-operated POS and retail revenue BEEEEI R BEL £5]

Self-operated POS are stores operated by us, including wholly-owned POS and joint-
venture POS. We record sales when products are sold to our retail customers at retail
price, and the corresponding revenue is classified as retail revenue.

BEETEHRAMEENEH BELATEUMRAATEN - ERRTEAETTEE,H -
BAEREERECEANK  BENEXESRATEEER -

Franchised POS and wholesale revenue INEEZE 2L fit 3% & 250

Franchised POS, operated by our franchisees, who have local knowledge and
expertise to develop our business, retail our products only. We record sales when
products are delivered to our franchisees at wholesale price, and the corresponding
sales are classified as wholesale revenue. A small portion of products is consigned to
franchisees, and sales are recorded when products are sold to retail customers.

We started an optimised inventory management mechanism during the current period.
Under the new mechanism, we retain inventory ownership until the sales transactions
have been completed with retail customers, upon which wholesale revenue is
recognised at the prevailing price. For details, please refer to p.27.

MBETEHETERMNER - ARMNNERLE - APEE R EBEENEBARRR
MEETS o EmIZHLBEE RN T INERE - A ﬁA}HfﬁE%EEEi\J\EE AR EEER AR EE
R NOERSRANERTE  ERETTERPE  RMASSHEERAR -
BMEZFRICEEEERS - REFHH  BAIEREFENEREEZSETETPTRIHE
X5 WelERHEREREKE - FBEF2HME 27 H -

Same Store and other store [E/E R &5

POS classified as Same Store for a relevant financial period are self-operated POS
existing as at the end of that financial period and which have been opened prior to the
beginning of the preceding financial year.

Taking THFY2015 as an example, POS classified as Same Store refer to self-operated POS
existing as at 30 September 2014 and which have been opened prior to 1 April 2013.
Self-operated POS that do not fulfill the requirement of Same Store explained above are
classified as other store in a relevant financial period. They mainly consist of the POS
opened and closed during the current and preceding financial period.

SSSG is a comparison between Same Store Sales of a particular period and sales from
comparable POS over the same period in the previous year.

WA B R S AR T & SRS B AR - 1 AR — B R AR
EETES -

LA 2015 B B RH SERRENZTEREER 2014 £ 9 A 30 BINAESF - 1K
20134 4 A1 HAIREMNEZTESR - REBHEBEATA L AE SR ST ERHEA
Hi 54 - TERRANBEEE E—FBRRERREHNTER -

FEHEESEEENEEHEZRAEAEEE F—FEr Lt TEIMRIMEE Z L8 -
E-commerce and others EFEE R EHA

It represents revenue from e-commerce and other direct sales (such as sales from
promotional events) which is included in our retail revenue.

WHETFEERAGEY (NHEFBHNEEHE) CEXEE FFARMNTEEEE -
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Chairman’s Statement
FEHRETE

Despite the unfavourable operating environment in THFY2015, the
Group saw a sign of resilience as reflected in the narrowing decline in
our revenue in the second guarter. We anticipate this trend will

continue and are prudently optimistic about 2HFY2015.

BE0ISHKEE L ENSEREL TR APRE-—FEL%E

KSR EFRIERYR - LFIFRHEBES

FRBFEMESNEE -

Dear Shareholders,

Chow Tai Fook Jewellery Group Limited recorded a revenue of HK$29,319.5
million for the first six months of FY2015 (“IHFY2015”), representing a year-
on-year decrease of 22.4%; and a decrease of 31.2% in Same Store Sales
Growth (“SSSG”). Gross profit margin increased to 31.8%. Profit attributable
to shareholders of the Company declined 23.3% to HK$2,692.8 million.
Earnings per share were HK26.9 cents. The Board declares an interim
dividend of HK13.0 cents per share.

The decline in revenue in THFY2015 was due to the high base effect resulting
from the robust gold product sales following a sharp decrease of
international gold price during the same period last year. Gross profit
margin, however, increased attributable to the improvement in product mix
resulting from the normalising demand for gold products and a steady
growth of gem-set jewellery sales during the period under review.

As at 30 September 2014, the Group’s POS totalled 2,191 with a net increase
of 114 POS, of which one was opened in Jeju Island, South Korea as the
Group expanded its footprint to this new market. Leveraging its strong
digital competence, the Group’s e-commerce in THFY2015 remained strong
with a notable increase in its Retail Sales Value contribution to Mainland
China.

The Group’s continual effort in developing exclusive products was
exemplary. In celebration of its 85th anniversary, the Group’s collaboration
with four world industry leaders, namely FOREVERMARK, Platinum Guild
International, Rio Tinto and World Gold Council, to create masterpieces and
jewellery collections with world-class artistry was unprecedented. Another
crossover endeavour with the Korean fashion icon G-Dragon was more than
enough to manifest a successful market-driven approach to winning young
online customers with uniquely designed fashion jewellery.

10 | Chow Tai Fook Jewellery Group Limited Interim Report 2014/2015
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AREHREEBERAREB 201SHBEEE~EA
(2015 FE EHF)MEETEA2931950 8%
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Beh) - 205 RFE L+ FNEFRABEEEGTE
M EISO LB EREIER -

SEEREREBEEEMNZ NIRRT AERERKERN
Mg ASFHEHEAANBSSAFLS £EHE
FOREVERMARK - B [£ $1 € # & (Platinum Guild
International) * Rio Tinto &t R & £ % & (World
Gold Council) W KB B 1T ¥ EME R TIEFAE
Bt FOKEMN KA RAKELNER R EHRS) - B
S5 RAFE « BB ER B & #EERE (G-Dragon)
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The acquisition of Hearts On Fire, an internationally acclaimed luxury
diamond brand, in August 2014 was a strategic move to complement the
Group’s existing product portfolio with an exclusive premium diamond
jewellery line and to raise its profile as world-class diamond expert in the
industry. Integration of the two partners went smoothly and plans to open
Hearts On Fire POS in the second half of FY2015 are in the pipeline.

The Group’s development project Chow Tai Fook Jewellery Park in Wuhan,
Hubei saw significant and exciting achievement during the period under
review. The capping of eight First Stage buildings of the project’s Phase One
construction was completed in June and production inaugurated shortly
after in September 2014. The Jewellery Park will add value to the Group’s
vertically integrated business model by enhancing the capacity and
efficiency of the operation chain substantially in the mid and downstream.

To support business growth and sustainable development, the Group
continued to invest in innovative technologies. The Group’s self-developed
ICS RFID-technology Deployment (“IRD”) project is the first-ever
comprehensive RFID-based application in the jewellery retail industry that
provides solutions to enhancing operational efficiency and work accuracy,
and collecting and analysing big data. Not only has the Group benefited its
logistic management, stock control and sales management from this project,
but also won itself three awards in the 10T (“internet of things”) category for
the very first time.

Despite the unfavourable operating environment in THFY2015, the Group
saw a sign of resilience as reflected in the narrowing decline in our revenue
in the second quarter. We anticipate this trend will continue and are
prudently optimistic about 2HFY2015.

Sales in the second half of the financial year is usually better as this six-
month period is a traditional peak retail season thanks to the shopping
sprees at traditional festivals and various celebratory occasions. We see that
the demand for traditional gold products will stay strong, in particular the
Chinese zodiac animal products as 2015 is the Year of the Sheep, an
auspicious animal in the Chinese tradition, while the sales of fashion jewellery
and youth line products will grow both online and offline as the increasing
number of young customers, who form a large portion of online shoppers,
will boost the demand for jewellery at Singles’ Day, Christmas and
Valentine’s Day.

On behalf of the Board of Directors, | would like to express our heartfelt
thanks to all employees, customers, shareholders, business partners and the
communities in which we operate. My deep gratitude also goes to the fellow
members of the Board for their contribution and effort in guiding the Group
to meet challenges and move forward.

Dr. Cheng Kar-Shun, Henry
Chairman
Hong Kong, 25 November 2014

EERN2014F 8 AR ERRMEEEE AR
Hearts On Fire " UEBENSREMNERBLEE
REMEMRMES  URRABARKEAEANERRELH
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2015 AR FE ¥ F & Hearts On Fire T& % -
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MEEESEBRANES -
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BT 75 o 5 H B 1 TH B Y ICS AR ST SRR
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BT EERRBAFEE  ARREMDITEER
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Financial Highlights

B2

Revenue Profit attributable to
EXEE shareholders of the Company
AD TR REGRT
37,768.1
3,509.1
29,319.5
25,436.0
23,874.5

13,315.0

Earnings per share

BRER

HK cent 711l

THFY2011 1HFY2012 1HFY2013 1HFY2014 1HFY2015 1HFY2011 1HFY2012 1HFY2013 1HFY2014 1HFY2015 1HFY2011 1HFY2012 1HFY2013 THFY2014 THFY2015
NNEHEE 005HEE 03HREE 0UHREE  0155HHEE MNERER  0IBRER  NBPBER  0UHRER 0150 HFE MMERER 01WHER 0YRER  0UHRER  0155HFE
L¥E L¥E L¥E L¥E LHE L¥F L¥E L¥F L¥E LHF LHF LHF LHF LHE LHF
THFY20M HFY2012 HFY2013 HFY2014 1HFY2015
HK$ million HKS million HK$ million HK$ million ~ HK$ million
0NBHFE  202HBEE  203MHFE  204MBFE  20158HEE
e s e ¥E it 2.3
BEAT BEAT BEAT BEAT BREATL
Revenue & %8 13,315.0 23,8745 25,436.0 37,7681 29,319.5
Gross profit EF 3,701.2 71409 6,705.7 9,978.4 9,327.9
Operating profit® & &0 15571 36971 2,636.7 4,550.0 3,540.9
Profit for the period 7z 7l 1223.2 28209 1892.6 3,602.7 2,736.3
Profit attributable to shareholders of the Company AW AR R JE(A & F 11755 2,6915 1824.7 3,509.1 2,692.8
Earnings per share (HK cent) &R &F (&(L) 131 301 182 351 26.9
Interim dividend per share (HK cent) & Bk 2 (751l) N/ATNER  N/ATER 6.0 170 13.0
Gross profit margin EF|% 27.8% 29.9% 26.4% 26.4% 31.8%
Operating profit margin® E&F[HE 1.7% 15.5% 10.4% 12.0% 12.1%
Unrealised hedging loss/(gain) on gold loans and bullion forward contracts
EREERECRPLORERURELE /(W) 1.3% (12)% 27% 0.4% (.7)%
Adjusted gross profit margin® &R ENERNE® 291% 28.7% 291% 26.8% 30.1%
Adjusted operating profit margin® & EFLHMEER® 13.0% 14.3% 131% 12.4% 10.4%
Net profit margin FFE X 9.2% 11.8% 7.4% 9.5% 9.3%
Interim dividend payout ratio FEIR &% N/A NiEF N/A TNEA 32.9% 48.4% 48.3%
Notes: Hiat -
m Earnings before net interest and taxation [©) BERAEF
(2)  Earnings before net interest and taxation, divided by revenue Q@  BRATRFBRAEERE
(©)) Adjusted gross/operating profit margin, a non-IFRS measure, eliminates the [€3) LR ER S N E R R JE IR B PR B S R
effect of unrealised hedging loss/(gain) on gold loans and bullion forward EHHE  NBE TE2EERESEMAON RSN
contracts, which the Company believes is useful in gaining a more complete YhmEsia (W) - KAATIEERELLRE0)
understanding of its operational performance and of the underlying trends of its FEBTHMASERERERENERBD

business
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THFY20T1 THFY2012 THFY2013 THFY2014 1HFY2015
HK$ million HK$ million HK$ million HK$ million HK$ million
Q0NETEEE  2028HEE  20138HEE  2014BHEE  20158BEE
H¥F H¥F H¥F H¥F i 23
BEET BEBT BEETL BEAT BEET
Operating cash flows before movements in working capital
EEESRYR LT ERE 2,081.9 4,070.3 35922 4,389.7 3,553.1
Net cash (used in) from operating activities
LEEE) (FTA) FEReFE (3,919.6) (7,018.7) 1164.9 (2,614.3) 6,130.0
Net cash (used in) from investing activities
BREEE (FA) FERSFE (229.7) 812.0 (448.8) (792.7) (2,060.7)
Net cash from (used in) financing activities
HEEDME (FR) HRLFE 4,4129 37530 (5307.3) 4,865.] (4,859.6)
Net increase (decrease) in cash and cash equivalents
ReRALEEMEN (L) F8 2636 (2,453.7) (4,591.2) 1,458.1 (790.3)
Pro forma free cash flow®
BZaaRene (35387) (6,788.0) 27325 8275 849.8
As at As at
31 March 2014 30 September 2014
HK$ million HK$ million
201443310 A20145F9H30H
BEAT BERAR
Non current assets JER BN & & 4,262.8 6,358.8
Fixed assets® [EE&E® 3,512.3 4,805.1
Inventories 78 425437 39,050.6
Net debt® EIEFEE © 7.14.5 5,479.5
Pledged bank deposits, short-term bank deposits and bank balances
BHEIFRITFR - MERITFERRIBITES 9,971.9 8,692.5
Bank borrowings $R1TE 6,299.6 7,343.7
Gold loans E&EE 10,786.8 6,828.3
Current assets RB)E E 57,554.3 52,851.0
Current liabilities A EI A& 22,506.9 19,189.2
Net current assets BN & E/F5E 35,047.4 33,661.8
Net assets & E/F5H 38,452.4 39,071.6
Total assets BEASE 61,817.1 59,209.8
Net gearing ratio? JFERBELL RO 18.5% 14.0%
Inventory turnover period (days) 175 FE# K& 227 373
Notes: Bitat -
(4)  Aggregate of net cash from (used in) operating activities and net change in (4) RETEFRG (FR) BesFEhssEEsge e
gold loans, less capital expenditures B OREARAL
(5)  Aggregate of property, plant and equipment, prepaid lease payments, (5) WE - HELKHE ENHEERE  BEMERKEY
investment properties and deposits paid for acquisition of property, plant and ¥ BMERREBE N 24858
equipment
(6)  Aggregate of bank borrowings, gold loans, net of pledged bank deposits, short- 6) SFITERRFERMEEZEE (EMKREBERFITER -
term bank deposits and bank balances and cash MHERITERRIRITESG A S)
(7)  Aggregate of bank borrowings, gold loans, net of pledged bank deposits, short- 7  HROEREESEEZEE (BHREERIRITER

term bank deposits and bank balances and cash, divided by total equity

HHRITERRBITEBRLIRE) BRARER

BARBHREEBEARALT 2014/2015 P HIRE
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Management Discussion and Analysis
BIEENmE DT

Financial Review Bt 75 121 B

Revenue overview EERME

Revenue by operation model Revenue by product Revenue by geography

REBREA B IWEXRE BREMESHE R B E S R R
6.1%

28.3%
16.1%

4.0%
13.2%

17.6%

84.6% 49.6%

1HFY2014 1HFY2015 1HFY2014 THFY2015 1HFY2014 THFY2015
201484 BUFE 201581 B 20144 E 201581 BFE 2014ABABUFE 201581 BUF
EF A A F E¥F A

| B Retall T& | B Gem-setjewellery | B Mainland China B

| B Wholesale #t3 TRE SRR 4 6 | Bl HK Macau and
[ | B Gold products & E other markets
| Platinum/karat gold products B RFIKEMTS

e KEEM

[ | Watches 8k

Note: The percentages calculated are subject to minor rounding differences
Wi - BT EERIEAENER

During the period under review, the Group recorded a revenue of EEEEIA - AEBEZETEAR2931958 BH L (2014
HK$29,319.5 million (IHFY2014: HK$37,768.1 million), representing a decrease MIREFE FF - 37,7681 BB ET) - REFREM
of 22.4% over the same period last year. Such decrease was mainly due to 102.4%  TBEBN204FHFEE FEFEELE
the high base effect resulting from the increase in sales of gold products KNig NS EDEREEIE M| 28 = ESUNE -
following a sharp decrease of international gold price during THFY2014.
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Revenue by geography

Both the business in Mainland China and Hong Kong, Macau and other
markets recorded a decline in revenue over the same period last year. The
revenue from Mainland China market was HK$17,011.3 million (IHFY2014:
HIK$19,415.9 million), representing a decrease of 12.4% over that of THFY2014;
while the revenue from Hong Kong, Macau and other markets was
HK$12,308.2 million (IHFY2014: HK$18,352.2 million), representing a decrease
of 32.9% compared to that of IHFY2014.

Mainland China market continued to represent our major source of revenue,
accounting for 58.0% (IHFY2014: 51.4%) of our revenue.

The revenue contribution from Hearts On Fire Company, LLC (“Hearts On
Fire”), which we acquired on 31 August 2014 and contributed to our revenue
since then, was relatively immaterial in the current period.

Revenue by product

Sales of gem-set jewellery and gold products comprised 28.3% (IHFY2014:
17.6%) and 49.6% (IHFY2014: 65.2%) of revenue, respectively. Sales of gem-
set jewellery increased by 24.8% to HK$8,287.3 million (1IHFY2014:
HK$6,640.8 million), while sales of gold products decreased by 41.0% to
HK$14,528.1 million (IHFY2014: HK$24,634.0 million), when compared to
that of the same period last year.

The decrease in sales of gold products and its contribution to our revenue
was mainly due to the high base effect resulting from the increase in sales of
gold products following a sharp decrease of international gold price during
THFY2014.

Gross profit and unrealised hedging gain or loss

Our gross profit decreased by 6.5% from HK$9,978.4 million in 1HFY2014 to
HK$9,327.9 million in THFY2015, while gross profit margin increased by 5.4%
from 26.4% in THFY2014 to 31.8% in IHFY2015. If effect of unrealised hedging
gain or loss on gold loans was excluded, the adjusted gross profit margin for
THFY2015 would be 30.1%, increased by 3.3% when compared to 26.8% in
THFY2014. Such increase was mainly attributable to the increase in sales
contribution of gem-set jewellery.

B EE D HERE

FREABAES BPIREMTSEBHEERIR
EERBBEMRL - PREAM TSNS X A17,011.3
BEAETQO4MBFEE L¥F:19415.98 &%
JC) 204 FEE EFFRHA12.4% MBS -
SRR EAM TS ¥58512,3082 B 875 (2014
FHERE F¥F 183522HEB L) » W2014H K
FEEFFRLD329%

FEANTHSNERMESHEEERR  HEXE
Z258.0% (2014 B BUF € EH4F 1 51.4%) ©

AR 201448 A 31H W BEHearts On Fire Company,
LLC([Hearts On Fire DI B Lt EE & B HRB -
MANE A Hearts On Fire f)& %58 & BHAR% 10 R &
j( o

REmBTHERE

KEFRENM N ECERNEEE P IhE XS
28.3% (2014 A& L4 1 17.6%) & 49.6%(2014
BIEREFE B4 £ 65.2%) o TRE SRR & A e 4 &5 A%
h24.8% 282873 HEETL (2014 RFE LHF ¢
6,6408BHEAL) MEsEMMNIEERE L FHF
BEE AR A 41.0% E14,528 1A BB L (2014 B &
EE¥F 246340EEBT) °

BCERHERIEETRL  TEEHR 2014 H K
FELYFERESEANETHSESEMBSEING
S| B R ELBURE -

ENRARBREFREHER

RPN EFNH 20140 BHFE LEFH978.4BES
LR 6.5% E2050 B FE EFFHI32798E
BT MEMERAH 2014 BEE ¥ E826.4%
HIN5.4% = 2015 B BF E ¥ F 2 31.8% o 1 #MBk
B EENRFEE P REEZFE - 820158
BEEFHFOLEABREFNEER301% @ 2014 84
BFE EFFN268%ERI3%  TEEHRKEE
HRE A E BRI INFTER -
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Selling and distribution costs and administrative $EERSHERAURITHEX
expenses

Our selling and distribution costs and administrative expenses increased to BFREE N D HEKAARITHR S #EZE 580038
HK$5,800.3 million (THFY2014: HK$5,595.5 million), representing an increase BB (204 FEE F¥F 5595558 B7T)
of 3.7% over that of THFY2014. W2014 BIREFEE E¥FERIT% -

The table below sets forth the major items in the selling and distribution TREVEERDEKAURTHRS 2 EEEE -
costs and administrative expenses, their respective percentages to revenue, EAHEEB I EADHAREEREERE &
and their changes when compared to the same period last year:

HFY2014 THFY2015
20148 BFE P 2015 U B¢ 5 Increase/
HK$ million % of revenue HK$ million % of revenue® (decrease)
hE%EE &R 2E/
EEET B AL i (R
Staff costs® 8 T AD 2,085.7 55% 2,003.2 6.8% (4.0)%
Concessionaire fees® EESK? 11972 3.2% 1,026.6 3.5% 14.2)%
Rental expenses® HeHZ® 656.7 1.7% 859.3 2.9% 30.9%
Advertising and promotion E&kEERL@
expenses® 4775 1.3% 592.6 2.0% 24.1%
Depreciation® HE®S 2981 0.8% 326.5 1.1% 9.5%
Others Hity 880.3 2.3% 992.1 3.4% 12.7%
Total faEr 5,595.5 14.8% 5,800.3 19.8% 3.7%
Notes: B
[©) Within our staff costs, 37.7% (IHFY2014: 46.0%) was performance based and ©) ERMOE TRAT » 37.7% (2014 A EE ¥4
the decrease was in line with our revenue, while the remaining portion of the 46.0%) ENRIBI A HEIGEL EABIEAT - m
staff costs was mostly fixed in nature and its increase was in line with the HEAMEIRATFEAEEME - HIEEERKMET
number of our employees HEIEAT
(@) The decrease in concessionaire fees was generally in line with the decrease in ) ENE D AR HY R IR B e B A Hb 3 FE R IR K BB TS
sales in Mainland China
(3)  The increase was mainly due to the openings of POS in touristic area and the (3) HEIEZHNEBSRMENKRERBREEE AR
renewal of rental contracts in Hong Kong and Macau BEADFRH
4) The advertising and promotion expenses increased as the management (4) EELEERXER SEEBRAMGHEEENAE
believed such marketing efforts would help us in gaining market share as the EAmBEs s RIEamEha X
market recovers
(©) The increase was mainly due to the openings of POS (5 WRETITEEHNHRETEY
6) The percentages calculated are subject to minor rounding differences 6) BoOLitEE RS AHENER
Other expenses Hipix
Other expenses increased to HK$91.1 million from HK$2.1 million in THFY2014. HEME T 204 ERE FEER2IEEE TS
The increase was mainly due to the increase in charitable donation and the INEEBRBIT TELARNERNEZSHERIE I NLKE
transaction costs related to the acquisition of Hearts On Fire during the Hearts On Fire {883 S A AN ER ©

period.
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Net profit, profit attributable to shareholders of the
Company, basic earnings per share and dividend

Our profit for the period decreased by 24.0%, from HK$3,602.7 million in
THFY2014 to HK$2,736.3 million in THFY2015, with net profit margin
decreased from 9.5% in THFY2014 to 9.3% in THFY2015.

Profit attributable to shareholders of the Company amounted to HK$2,692.8
million (IHFY2014: HK$3,509.1 million), decreased by 23.3% over the same
period last year.

For THFY2015, basic earnings per share were HK26.9 cents (IHFY2014:
HK35.1 cents). The Board resolved to declare an interim dividend of HK13.0
cents per share (IHFY2014: HK17.0 cents), representing a dividend payout
ratio of approximately 48.3% (IHFY2014: 48.4%).

Inventories

Our inventories as at 30 September 2014 amounted to HK$39,050.6 million,
decreased by 8.2% when compared to that as at 31 March 2014
(HK$42,543.7 million). The table below sets forth the inventory balances by
products as at 30 September and 31 March 2014, respectively:

Al - ARTRRELEN - BRE
RERRKRE

HAOHBEEF R 2014 W REE EFFH360278H
BRI 24.0% 2015 B FE FFF192,736.3
BAEBT  FABERAB204HBEE LEFNIS%
FEZE 2015 IRFE E¥F293% -

NQ TR FE(S % T 52,692.8F &8 7T (2014 81 B
FEL¥F 3500185888 L) RE—FERHET
#k23.3% o

205 BMFE FEFNERERAT A26.95 1
(2014 EE EH4F : 35181l - EE SR RER
FRHARY BB R13.0B I (2014 B R & E¥ 4 1 17.0
B BERIRE R4 483% (2014 FE £
1 48.4%) o

FE
FMIR2014F 9 A30 BMFEIES| 39,0506 BEE
T BR2014%F3A31H 4254378 & B LR

82% NERLZEMEIDHINMN204F9A30H K3
A3 BMEEER

As at As at

31 March 30 September
2014 2014 Increase/
HK$ million HK$ million (decrease)

MR2014F3A31H 201459 A30H
BEAT BEET g, CRiE)
Gem-set jewellery HREERE 19,057.0 21,117.6 10.8%
Gold products EEYEM 15,5371 10,392.9 (33 D%
Platinum/karat gold products HE KEESR 4,029.0 4,108.2 2.0%
Watches ik 3,859.1 3,338.4 (13.5)%
Packing materials BEYR 615 93.5 52.0%
Total 15T 42,5437 39,050.6 (8.2)%

Liquidity, financial resources and capital structure

The Group principally meets its working capital and other liquidity
requirements through a combination of capital contributions, including cash
flow from operations, bank borrowings and gold loans. Gold loans and
bullion forward contracts are also used to hedge against the financial impact
of the price fluctuations in the Group’s gold inventories.

The Group’s daily operation was mainly financed by operating cash flow,
and relied on short-term borrowings to satisfy inventory financing needs
during peak seasons, working capital for future expansion plans and
unexpected needs. The Group has not experienced any difficulties in
repaying its borrowings.

The Group’s income and expenditure were mostly denominated in Hong
Kong dollar and Renminbi, while its assets and liabilities were mostly
denominated in Hong Kong dollar, Renminbi and United States dollar.

RBES  UBERREARERE

AEBTEFBRAECEREM(BEREEERER
E -ROEFRESEE)NSTAENZEES REMD
RPDEHEX - BREELRESERSOTBELH
AEBRESFEERNDEBRNOUHEE -

AEERAEXBFIRESTIBRALERSRE 5
EBEERNEFREFENEST R  RRERA
LR e EE e R ZIMMFR - RERNMERE
RT3 T 3 S A R

FEBZWARRXEIZUBTRARKIE ME
ENBBERIETENET  ARKEKETHE-
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Management Discussion and Analysis &

The table below sets forth the information regarding the bank balances and
cash, and bank deposits, bank borrowings, gold loans, amounts due to non-
controlling shareholders of subsidiaries, working capital, total equity and net
gearing ratio as at 30 September and 31 March 2014, and operating cash
flows before movements in working capital for THFY2015 and THFY2014,

BIEE R B DT

TREFNAEB2014F9 A30H K 20143 A31HIR
THRBMASMBITER  RITEDR  Z4EE B
NHBAREERRRIE - BEED HEBER
BERBELRIAR 2015 M BEE ¥4 K% 2014 8F
BEEFHFLEESEHH LIRS RENER

respectively:

31 March 30 September
2014 2014 Denominated Interest rate
HKS$ million HK$ million currency® structure® Maturity®
R2014F #2014 F
3H31H 9A30H
BEST EEET HER%C  REEEC ImA©
Bank balances and cash, and bank deposits® 9,971.9 8,692.5 Hong Kong Variable N/A N
RITER RS RITFER dollar, interest rate
Renminbi, and JZE)F=R
United States
dollar
BT ARER
EV
Total borrowings 17,314.6 14,398.2 N/A T N/A TNEA N/A EH
BEN
Bank borrowings 6,299.6 7,343.7 Hong Kong Variable Within 12 months
RITER dollar, interest rate  12AAR
Renminbi, and JFEHFI=
United States
dollar
Bt ARER
E
Gold loans® 10,786.8 6,828.3 Renminbiand  Fixed interest  Within 12 months
HEGIEE® United States  rate 2EAR
dollar & il
ARERET
Amounts due to non-controlling 228.2 226.2 Hong Kong Non-interest On demand
shareholders of subsidiaries dollar, bearing EREEER
FETPH B A RIFEIEARAR R X Renminbi, and %8
United States
dollar
BT ARER
E
Working capital® 35,047.4 33,6618 N/A TEf N/A NER N/A NER
2EEL
Total equity 38,4524 39,071.6  N/A TNEMA N/A TiEA N/A A
T agE
Net gearing ratio® 18.5% 14.0% N/A TEHA N/A i@ N/A g

FAABERLERS
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HFY2014 THFY2015

HK$ million HK$ million

2014 BA B 2 2015 T EE

2= e

BEAT BHEBT

Operating cash flows before movements LR EHRI L
in working capital Rene 4,389.8 3,553.1
Notes: Wi

[©) Information about denominated currency, interest rate structure and maturity @) SHEEE FNREELIEHBARRZERAE2014F9

related to the condition as at 30 September 2014

) Include pledged bank deposits, short-term bank deposits and bank balances
and cash. As at 31 March 2014, the Group had HK$500.0 million of short-term
bank deposits with original maturity of 12 months, carrying fixed interest rate at
1.5% per annum. Such deposits matured during THFY2015, and as at 30
September 2014, the Group did not have any short-term bank deposits. The
Group will monitor the interest rates for bank deposits periodically and leverage
the opportunity to enjoy a higher interest rate on idle funds

3) The decrease in gold loan was mainly due to the decrease in gold products
inventories

) Being net current assets

5) Aggregate of bank borrowings, gold loans, net of pledged bank deposits, short-
term bank deposits and bank balances and cash, divided by total equity

Capital Expenditure

The Group’s capital expenditure incurred during THFY2015 amounted to
HK$1,696.8 million (IHFY2014: HK$835.0 million), and was primarily used for
the expansion of our POS network, improvements at existing POS, and the
acquisition of a property which amounted to HK$850.0 million. Prior to the
acquisition, the Group has been leasing approximately one-third of the floor
area of the property as jewellery workshop and operation center. Details of
the acquisition of the property are set out in note 19 to the condensed
consolidated financial statements.

Charge on group assets

As at 30 September 2014, bank deposits in the amount of HK$8.7 million (31
March 2014: HK$5.3 million) was pledged mainly to secure the payment of
construction in progress.

Contingent liabilities

The Group did not have any material contingent liabilities as at 30
September 2014 and 31 March 2014.

Capital commitments

Details of the Group’s capital commitments as at 30 September 2014 and 31
March 2014 are set out in note 21 to the condensed consolidated financial
statements.

A30B 2R

(2) PBEOEBRITER  BHRTEALRITESLE
& R2014F3AR AEBBERHPLITHER
500.0EEAIL RESAAREA  RETEF =X
1.5% 5 B > ZEF RN 2058 B FE ¥ FHEZ
B MASER 201449 A 30 A I T ] 52 BER 1T
GH - AEESTHERRITFROFE  EFE L
AR EReERREES RIS

3 EeRERSIBERANFSERFERDHME

4 BFRBEE

(5 HRITEFERERIEEZER(CHREERRITEN
EHRITERRRITAEBERS) BRIAERERE

EXRMAX

AEER05MHRFELFLFELANERARIR
1696 8B BB TL (2014 FE L+ 4F 8350 H &
B TEMEREATEHPERRNERETEN
AR EE YR 8500 B&E BT - WIEAT - A%&H
HEZMEN=DZ —WEERBERETEREE
b o ZPENEFBEN GRS M RERME -

SEEERT

M2014%9A308 BEMRITERSTEE R T
(20143 A3IB :S3IEBET) TEREETREN
S FEITIRR o

FREE

AEBH 201459 30 H K 201453 A 31 HLHE
AERKARIE -

BAREE
REBPN 201459 H30 R K 201443 A3 HMHER
AEFBEHRERLRAMBRERME2 -
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Management Discussion and Analysis &

Business Review

Overview

In THFY2015, due to the slowdown in the sales of gold products compared
to the high base resulting from the sharp decrease of international gold

BIEE R B DT

£ e

BmE

BN 2014 B EE ¥ FREESEARE TRGBUHE
EHR® 205 RFRE L+ FRSERFEERAY

price in THFY2014, we recorded a decrease of 22.4% in revenue over the B BPIEEBEREAFREM 22.4% °
same period last year.
THFY2014 THFY2015
2014 B8 F¥ 4 2015 (A BUF B L ¥ 5
Revenue Revenue Increase/
HK$ million % of total HK$ million % of total (decrease)
CEY EE 115/
BEHT  (HREEST AEET GEFEESH C:1))
Mainland China — Jewellery business
FREAH — BRE XK 18,732.1 49.6% 15,988.7 54.5% 14.6)%
Mainland China — Watch business
REIAH — EERET 683.8 1.8% 1,022.6 3.5% 49.5%
Hong Kong, Macau and other markets
B RFIREMTIS 18,352.2 48.6% 12,308.2 42.0% (32.99%
Total 425 37,7681 100.0% 29,319.5 100.0% (22.4)%
Note: The percentages calculated are subject to minor rounding difference Hiat : BALAH EAERIBE RN ER
In terms of Retail Sales Value, which measures the sales in self-operated and TEFH(AELLNBETESIRE FREREENER
franchised POS at prices sold to end customers, we recorded a decrease of HE RN ERE) REFEREE A 21.9% c TEFER
21.9% over the same period last year. Retail Sales Value, an important BAMHISELAERNEEERE  ERMAEQRTREE
indicator of our overall market share, captures the total sales of products in RLBEBNTEIMER 2 @ME BN AEZES T
our POS network, regardless of the operation model of the POS, and PHERIE o
therefore enabling a holistic analysis on our sales performance.
HFY2014 THFY2015
2014 B8 E¥4F 2015 B BUF B L ¥ &
Retail Retail
Sales Value Sales Value Increase/
HK$ million % of total HK$ million % of total (decrease)
TEE TEE 8418/
BEBET (hEFEES BERT (hEEESH CRtii)
Mainland China — Jewellery business
FEAR — KREER 23,2251 55.1% 19,507.6 59.3% (16.0)%
Mainland China — Watch business
PRI — EERERS 763.8 1.8% 1,185.9 3.6% 55.3%
Hong Kong, Macau and other markets
BE ORFREAMTS 18,163.7 43.1% 12,216.6 37.1% (32.7)%
Total #5t 42,152.6 100.0% 32,910.1 100.0% (21.9%
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The gold rush in THFY2014 following the unprecedented slump in
international gold price has created an exceptionally high base for THFY2015.
As customers’ demand for gold products resumed gradually to normal, we
responded to the changing market conditions and managed to improve our
product mix by capturing the growth potentials for gem-set jewellery. While
our operating environments as well as customer preferences never stop
revolving, we remain confident in extending our leading position through
our valuable experience and knowledge in Greater China’s jewellery markets.

SSSG is an important indicator to our sales performance, as SSSG shows the
growth in sales neglecting the effect of the openings and closings of POS.
Therefore SSSG is the base growth of our revenue growth, reflecting the
fundamental business momentum and enabling a better analysis and
understanding of the growth drivers of our revenue.

Our overall Same Store Sales recorded a decline of 31.2% in THFY2015
(IHFY2014: a growth of 33.0%), of which Same Store Sales in Mainland China
was a decline of 20.4% (IHFY2014: a growth of 21.0%) and Same Store Sales
in Hong Kong, Macau and Taiwan was a decline of 40.9% (IHFY2014: a
growth of 47.0%). The table below sets forth the quarterly and half yearly
SSSG for FY2015 and FY2014:

204 BFE L ¥ FREBSENMAB I RKELE
BESH  HE 2050 BFEE LFEFREAGSES -
&E%@ﬁ%ﬁ@%%é@%ﬁ@iﬁ%ﬁfbﬁ C B PIHIR
JEHTE LA ™R  RIDICBEGRE EREHNIEER
’é‘t?ﬁéﬁﬁaﬁz*?uu,ﬂﬂA HARMNEEFREREP
EFTEESE  BRMEEVEEZENEBRREKX
REWE 2 BRE 5 2 Rk B B PR B LT

[R5 $H S8 R BRI IHE B R T 2 ERILRN T

2 ERMHEERBDVESZER - At FEHES
RREEFERNERIER  RMEBOHERS N -

BYRMEZEOMETHREERLRS N -

R0 REE E¥F EEREHEE THE312%
(204 FE EHF : R 33.0%)  ERFE A
E’\JHE%ETMZO 4% (2014 FE L¥F B R
21.0%) + A - BFIREERNRIEHEE TR 40.9%
(2o14ﬂﬂk¢1§t¥¢ CIBRA47.0%) o TREFER
FEFH 2015 B EE K 2014 B B 69 B 5 8
EHE

FY2014 FY2015
20148 BUF & 20158 BN EE
First Second First First Second First
Quarter Quarter Half Quarter Quarter Half
EEFE FFE FEF BEE EoFE i 3
SSSG
BEIEHEER
Mainland China A B Ay, 30.5% 1.0% 21.0% (27.9)% M.7)% (20.4)%
Hong Kong, Macau and Taiwan
BEBMARAE 67.3% 26.3% 47.0% (50.1)% (28.6)% (40.9)%
Overall g2 47.4% 18.1% 33.0% (39.9)% (20.3)% (31.2)%
Gem-set jewellery TRz &5 £fi 7.4% 3.4% 53% 1.7% 0.4% 1.1%
Gold products E& Em 771% 32.2% 56.0% (56.0)% (32.9)% (46.8)%
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Management Discussion and Analysis EIEE ] D AT

In THFY2015, the Same Store Sales for gem-set jewellery and gold products
experienced a growth of 1.1% and a decline of 46.8% respectively. The
following table sets forth the relevant average selling price at THFY2015
Same Store level:

205 HFE L¥F  REFREMNECERNE
JESHE D RIIER11% & TP 46.8%  T&REFILA2015
FRFEE X FRIEAEZRBFHER

THFY2014 THFY2015 Increase/
HK$ HK$ (decrease)
20148 20158 BFEE
Lt ¥ 208/
BT BT ORitE)
Average selling price at THFY2015 Same Store level
2015 BT E L ¥ FHERIEFITEE
Mainland China® AR A O
Gem-set jewellery® TKE i & &0 6,529 6,700 2.6%
Gold products® &4 & @m® 3,499 3,325 (5.0)%?
Hong Kong, Macau and Taiwan &/  JRFIR &2
Gem-set jewellery TRE EiR & 8 12,792 12,251 (4.2)%
Gold products =& E M 5,645 5,156 (B8.7)%?
Notes: Bt

Q) Average selling price in Mainland China includes value-added tax (VAT)

) Average selling price for gold products decreased as international gold price
remained at a relatively low level throughout THFY2015
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POS network

SEMPER

31 March 31 March 2014 30 September
As at R 2014 Reclassification  (Reclassified) During THFY2015 2014
Total Adjustment Total Addition Reduction Total
20143/ 318 2014 F
2014F3A31H (BFHE) 205 BFE ¥ 9A30R
Bi EWHEHAE #BEr FEUEMEA EER D EE st
Mainland China FEIA it 1,965 - 1,965 158 (61 2,062
Jewellery POS HETEZ 1,828 - 1,828 151 (52) 1,927
Tier | cities —%& 3 m 234 4) 230 17 @) 240
Tier Il cities & m 847 165 1,012 76 (31 1,057
Tier Ill and other cities Z& K E i H 747 (161 586 58 (14) 630
Watch POS E& T &2 137 - 137 7 9) 135
Hong Kong, Macau and other markets
&5 BARHMTE 112 - 12 20 3) 129
Hong Kong &% 86 - 86 7 3) 90
Macau &P 16 - 16 2 - 18
Other markets® A iH® 10 - 10 1 - 21
Total &%+ 2,077 - 2,077 178 (64) 2,191
Hearts On Fire retail partner location® N/A N/A N/A 523 - 523
Hearts On FireZEBHFEH? Tia TEA TEA
Notes: B
m New POS in other markets include eight and two POS directly operated by m Hu BT EE 2B E R Hearts On FireE 4 &

Hearts On Fire in Taiwan and the United States, along with a POS opened in
South Korea under our collaboration with the Shilla Jeju Duty Free Shop

) As we acquired Hearts On Fire on 31 August 2014, we had a global independent
retail location network of Hearts On Fire, covering 28 countries as at 30
September 2014

As an initiative to better reflect the economic development and strategic
significance of cities in Mainland China, we revised our criteria for defining
city tiers to keep our classification up to date. Please refer to Glossary on
pages 83 to 88 for a complete list of cities by tier.

In THFY2015, our store opening plan was on track. As at 30 September
2014, we had a total of 2,191 POS (31 March 2014: 2,077). Among these,
2,053 were jewellery POS (31 March 2014: 1,938) and 138 were watch
POS (31 March 2014: 139), with a net of 114 new POS opened in
THFY2015 (IHFY2014: 118).

EEELNNERWEZTE R - AR5 R
RBEAEEAEMFAN—EATEH

2) HmREMR2014F8A31H 58 &K U i Hearts On
Fire » F IS Hearts On Fire (2B I T E 24
4% HZE 201499 A30 HiE & 28 AR

75 R I AR R B M T A R R B R
BAAVEBIRT ARSI ERE - AEHHDE « R
DM EEBEF2ME I =88 AMFIREK

205/ /8 EH4F - BMARAERTEEERIER) - B
201499 A30H » ZMAHEB21NEZ=E 2 (2014
FIA3NH:20771)  EFHKEZTE 2H20531@
(20143 A31H :1,9381# ) » M iEk =& 1381
(20143 A31H : 13918) ' 2015 BFE L ¥ FF
R EZ4E (2014 FHFE LFF - 181E) -

BARBHREEBEARAT 2014/2015 P HRE | 23



Mainland China — Jewellery business

RERM — REXEK

THFY2014 THFY2015 Decrease

2014 FE 2015 R EE
EF F¥E RLIE
Revenue (in HK$ million) £ %% (H&#7T) 18,732.1 15,988.7 14.6)%
Retail T& 13,912.0 11,599.4 16.6)%
Wholesale #t2 4,820.1 4,389.3 (8.9)%
Retail Sales Value (in HK$ million) Z&E (B84 7T) 23,2251 19,507.6 (16.00%
Sales volume (in unit) $#4% (1) 6,537,000 5,807,000 M2)%

Despite the drop in revenue mainly caused by the decrease in sales of gold
products, Mainland China was performing better than Hong Kong, Macau
and other markets in THFY2015 due to a relatively lower base from the same
period last year. Fuelled by stable growth in volume, gem-set jewellery
maintained its momentum from last year and recorded growth in revenue
and Same Store Sales, resulting in significant improvement in product mix.
While we saw similar sales performances in our self-operated and franchised
POS, the continued growth in gem-set jewellery signaled the gradual
improvement in consumer confidence among our retail customers and
franchisees throughout THFY2015.

We expect the proportion of revenue generated from Mainland China to
increase in the long run, attributable to the nationwide continual
urbanisation, the growing affluence of Mainland Chinese people in terms of
increasing disposable income per capita and growing demand for luxury
goods.
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Retail Sales Value and POS

ZEEREE

=

1HFY2014
2014 N EE S ¥

1HFY2015
2015 BN R34

By tier of cities #HM M AR BI& D (Reclassified EFi 5 )

(Total: 1,734 jewellery POS)
(A5 1,734 EHREEES)

(Total: 1,927 jewellery POS)
(&5 1 1,927AHRBERER)

As at
30 For the six months
September ended 30 September
By By
POS Retail Sales Value
MOA30H HZE9A30HIEAEA
IHTER HEEE
Tier | —#% || |
Tier Il =4 | |
Tier Ill & others | |
=R EAM
60.8%
ra) =
By geography 1&iti&&El%
(Total: 1,734 jewellery POS) (Total: 1,927 jewellery POS)
(A5t 1 1,734 EHREZER) (Bt 1 1,927EHREZERH)
o, o As at
AR Tee 30 For the six months
September ended 30 September
By By
POS Retail Sales Value
MWOA30H #EZE9AABILANEAR
IHTER HEEE
18.9% 19.0% Eastern ## | |
Southern ¥ | |
19.2% 18.7% Western || |
Northern %1k, [ |
Central ¥ [ | [ |
Northeastern 1t |l [ ]
15.9% 16.1%
17.8% 17.7%
o P Ak N b 1
By operation model REEEXE S
(Total: 1,734 jewellery POS) (Total: 1,927 jewellery POS)
(B3t 1 1,734 EHREZER) (Bt 1 1,927EHREZER)
As at
30 For the six months
September ended 30 September
By By
POS Retail Sales Value
R9A30H  #EIA30ALLKEAR
EEEE HEEE
Self-operated [ | [ |
(Concessionaire)
HE(ER
% Self-operated [ |
i cggo  (Others) EA (i)
Franchised fn& [ | |
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Management Discussion and Analysis &

BIEE R B DT

THFY2014 THFY2015

(Reclassified)
2014 B EFE 2015 EE
F¥F 23

(EFhH )
Jewellery POS — net openings BREZE 2 — FH/EEE 94 99

Proportion (by tier of cities) & ARIEI DK A DLL

— Tier | cities —#&¥H 7.4% 10.1%
— Tier Il cities Z4&¥% 66.0% 45.5%
— Tier lll and other cities =4 & E M H 26.6% 44.4%
100.0% 100.0%

Note: The percentages calculated are subject to minor rounding differences

Following the reclassification of cities under the new city tier definition,
certain Tier lll and other cities are now classified as Tier |l cities. (Please refer
to Glossary on pages 83 to 88 for a complete list of cities by tier.) As a
result, we saw a higher proportion of net POS openings in Tier Il cities in
THFY2015.

In THFY2015, concessionaire stores within department stores or shopping
malls in Mainland China, in which the host received the payments for us and
took a commission of our sales in form of concessionaire fees, remained the
vast majority of our self-operated POS in Mainland China. The remaining
self-operated POS were standalone stores in which we received payments
directly from our customers. During the period, most new self-operated
POS were opened in shopping malls in response to the market trend and
changing consumer preferences towards shopping malls.

In recent years, we have been focusing on POS expansion in Tier II, lll and
lower tier cities in order to achieve a faster and broader coverage. These
cities which experience higher economic growth are in general more resilient
to global economic fluctuation and have seen rapid expansion in their
jewellery markets. At the same time, we continued to upgrade the
positioning and branding of our POS in Tier | and Il cities to cater for the
sophisticated consumers in these cities.

During the period, certain joint-venture partners have decided to switch to
the franchise model and become our franchisees. As a result, a number of
our self-operated POS have been reclassified as franchised POS.
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Inventory Ownership Unification

To cope with the ever-changing consumer preferences and retail
environment in Mainland China, we have started to optimise our
inventory management mechanism. Previously, inventory ownership
would be transferred to franchisees, and the amount would be recorded
as our wholesale revenue upon inventory delivery to franchisees. Under
the optimised mechanism, inventories are dispatched to franchised POS
upon the receipt of deposits at value equivalent to the prescribed
inventory level. We would retain inventory ownership until sales
transactions are completed with retail customers, upon which wholesale
revenue is recognised at the prevailing price.

By retaining inventory ownership until sales transactions are completed with
retail customers, we aim to achieve the following objectives:

— Promptly addressing customers’ needs across the whole retail
network through inventory pooling, where inventory distribution
becomes more efficient and flexible

— Strengthening the stability of our retail network through better
management of the price risk on gold inventories distributed to
franchised POS, which will be hedged through our gold hedging
mechanism

— Facilitating the development of omni-channel retailing and online-to-
offline ("O20”) interactions through enhanced inventory mobilisation

This optimised inventory management mechanism would be implemented
by stages and we expect that all our franchisees would start to adopt the
optimised mechanism by the end of FY2017. We believe the inventory
ownership unification would impact our wholesale revenue by
approximately HK$4,000.0 million to HK$5,000.0 million in total during the
transition period, which approximates the amount of inventories held by our
franchisees during THFY2015.

In the long run, while the inventory ownership unification would impact our
inventory balance and inventory turnover by approximately 10.0% to 12.0%,
it would not have significant impact on our revenue, profitability and
working capital requirement. We consider that the optimised inventory
management mechanism will continue to support our sustained and steady
expansion of our retail network in the dynamic market environment.

Mainland China — Watch business

In ITHFY2015, revenue from our watch business in Mainland China amounted
to HK$1,022.6 million (IHFY2014: HK$683.8 million), representing an
encouraging increase of 49.5%. The increase was mainly contributed by the
sales from new POS.

During the period, we closed a net of two POS in Mainland China. As at 30
September 2014, our total number of watch POS in Mainland China was 135
(31 March 2014: 137). In light of the market dynamics in the watch segment,
we may seek to further consolidate our watch POS network to improve
operational efficiency.
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Hong Kong, Macau and other markets

B RFRHEMTES

THFY2014 THFY2015 Decrease
2014 FE 20158 R EE

¥F F¥E BLIE

Revenue (in HK$ million) & ¥ % (H&#7T) 18,352.2 12,308.2 (32.9%

Settled through China UnionPay or Renminbi F|F & Bl R B sl A R 30 59.6% 57.2% (2.4)% ptsEh
Retail Sales Value — Jewellery products (in HK$ million)

TEE - KEBEER(EEST) 18,163.7 12,216.6 (32.7)%

Sales volume (in unit) $5& (1) 3,104,000 2,310,000 (25.6)%

Throughout THFY2015, the sales performance of Hong Kong, Macau and
other markets was shadowed by the extraordinarily high base from the
same period last year. Nevertheless, the growth in overall sales of gem-set
jewellery driven by volume growth, coupled with a slowdown in demand for
gold products, represented significant improvement in product mix.
Meanwhile, mass luxury jewellery products continued to support the growth
in overall sales.

The revenue settlement currencies indicated that Mainland Chinese visitors
continued to be the major source of revenue in Hong Kong and Macau.
According to the Commerce and Economic Development Bureau of Hong
Kong and the Macau Statistics and Census Service, in IHFY2015, the number
of Mainland Chinese visitors to Hong Kong and Macau increased by 12.9%
and 11.6% compared to the same period last year, to 23.3 million and 10.6
million, respectively.
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Recently we see a sluggish growth in inbound Mainland tourist numbers in
Hong Kong and Macau and the rise of alternative travel destinations for
Mainland Chinese tourists. The possible change in inbound tourism from
mainlanders has aroused uncertainty over our business. While we believe
that the negative impact brought forth by the recent demonstrations
happened in Hong Kong should be temporary, we strive to extend our
customer reach and improve our customers’ shopping experience to cope
with the challenges ahead. For our POS network, we seek to expand our
footprint in the region to cover more popular destinations of Mainland
Chinese tourists, and take a flexible approach to our rollout strategy in Hong
Kong and Macau.

Retail Sales Value and POS
ZEEREEH
POS in Hong Kong/Macau &Rt B ZE B

HPO IR BB E M NIk E R B LR
% B 2B M EAM KB i o B R IREBIE A

B ERMNEBFEIEERE - ﬁAﬁﬁm
ﬁ%%LW%E%TW@E%mX%&WWE

CERMODABNENTERE - ﬁ%%ﬁ%%ﬁ
%ﬁ~ NSRS - TEHBRITE - HMBNE
AU THEBETEAMRTE SR B 0 £
R B R CRREEN L -

1HFY2014 1HFY2015
2014 RS B3 2015 EE E¥F
(Total: 100 POS) (Total: 108 POS)
(&% : 100EBEL) (&5t : 108ABEE)

Touristic area includes Causeway Bay, Tsim Sha Tsui, Mong Kok, Yau Ma Tei,
and Sheung Shui in Hong Kong, and Macau.

In THFY 2015, we opened nine POS in Hong Kong and Macau, of which five
POS were opened in touristic area. We continued to consolidate our POS
network in Hong Kong, expand the gross floor area of selected POS with
great growth potential, and relocate some POS to areas with higher
customer traffic so as to capture more sales opportunities and enhance POS
performance and efficiency.

As at 30 September 2014, we had three watch POS (31 March 2014: two) in
Hong Kong and Macau. To create a one-stop shopping experience in Hong
Kong and Macau, we had 36 POS (31 March 2014: 38) that retailed both
jewellery and watch products as at 30 September 2014.

As at

30 For the six months
September ended 30 September
By By
POS Retail Sales Value
RKOA30H &ZE9A30HILAEA
HEEH HEEE
Touristic area ##&%& [l H
Other area Eft& ] [ ]
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Management Discussion and Analysis &

Acquisition of Hearts On Fire

We have successfully acquired all the equity interests in Hearts On Fire, a
luxury branded diamond company offering premium bridal and fashion
jewellery products, at a consideration of US$151.2 million (approximately
HIK$1,179.0 million) on 31 August 2014.

The reasons for, and benefits of the acquisition were as follows:

[©) Complementary brand and portfolio positioning to the Group’s
product offering

(2) Ready for “plug-and-play” at the Group’s existing distribution network
in Greater China

(3) Ownership of a global luxury diamond brand and world-class
craftsmanship and design

(4) Positive contribution to the financial and operations of the Group

Founded in 1996 by Glenn and Susan Rothman, Hearts On Fire is a luxury
branded diamond company offering premium bridal and fashion jewellery
products and is one of the most widely recognised and best-selling luxury
diamond jewellery brands in the world.

HEARTS ON FIRE

Hearts On Fire is renowned for the brilliance of its diamonds, created
through superlative quality and craftsmanship that leads the industry. The
unigue selling proposition of Hearts On Fire brand is captured by “The
World’'s Most Perfectly Cut Diamond®” which expresses the central
properties of the brand:

m Rare and unique diamond quality: Hearts On Fire diamonds are
among the most exclusive in the world, which crystal are “knot free”
and represent less than 0.1% of the world’s natural rough diamond
crystals.

(2)  Superlative craftsmanship: To achieve unparalleled quality, Hearts On
Fire utilises its cutting and polishing formula, and deploys world-class
master craftsmen and cutting-edge technology to craft diamonds
with a magnification ten times the industry standard.

(3) Integrity of origin: All Hearts On Fire diamonds are sourced from
sightholders and ensured to be completely conflict-free from point of
origin to the final polished diamond.
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Hearts On Fire’s diamond jewellery can be assorted to three categories: A)
Bridal — comprised of its loose diamond sales and complete diamond
engagement rings, representing around 50% of Hearts On Fire sales; B)
Classic — diamond jewellery designed for a broad range of gifts and
occasions which captures the timeless appeal of diamonds, representing
around 40% of Hearts On Fire sales; and C) Designer Fashion (include Aerial,
Atlantico, Copley, llla and Lorelei collections) — jewellery designs and
collections which reflect current fashion trends and the inspiration of Hearts
On Fire’s Director of Design from lItaly, representing around 10% of Hearts
On Fire sales. Approximately 75% of Hearts On Fire’s jewellery sales in 2013
were priced between US$1,000 and US$10,000, with most of the remaining
sales priced above US$10,000.

Designer fashion —
“Aerial” Collection
diamond necklace

Designer fashion —
“Aerial” Collection earrings

Designer fashion —
“Lorelei” Collection
diamond collar

Hearts On Fire #EAKE A DA =18 A)IBGIE —
BIEREREOMDERELER - #(h Hearts On
Fire HESR50%  B) & HE — AREERMNES
MBAHELKRE RBEELNKERE A4
Hearts On Fire 5 &5 40% : & C)BHRHE (R
#EAerial ~ Atlantico ~ Copley * lllaMLorelei &%) —
RELZ R M B2 MIRE R RS - BREL A Hearts
On Fire 2 B AR T8 ES + 491G Hearts On Fire$d
& % M10% ° 20134F » Hearts On Fire 4)75% B9%k
EHETEEN T1,000ETLEI0,000ETT - EHHE
EEARE 10,0003 TT °

Designer fashion —
“Lorelei” Collection
floral pendant

i 8 & 5T 48 — [Aerial | 751
Hir

I i &t 48 — [Aerial | 7751
R IER

B 15 22514 — [Lorelei] 7
BHIBR

5 R

B ek st 4 — [Lorelei] &7
e mE

Hearts On Fire offers its products to a passionate and loyal customer base
through its global independent retail partner network, self-operated stores
and Hearts On Fire’s website (www.heartsonfire.com). Wholesales to retail
partners contributed to around 80% of Hearts On Fire’s revenue, while the
remaining 20% was from self-operated stores and Hearts On Fire’s website.
lts major market was in the United States, with presence also in Latin
America, Caribbean, Europe and Asia. As at 30 September 2014, the number
of retail partner locations reached a total of 523 covering 28 countries, and
the number of self-operated POS in Taiwan and the United States were
eight (including Taipei, Hsinchu, Taichung, Tainan and Kaohsiung) and two
(including Las Vegas, Nevada and King of Prussia, Pennsylvania),
respectively.

Hearts On Fire BB MERTERHELE HEZ
E 2 FlHearts On Firef8uh(www.heartsonfire.com)
RBEBEFNEPRMHER HTEBHOMBEE
& Ef Hearts On FireX80% B $H & - #2 T 20% Bl &
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Management Discussion and Analysis B2 [E 5]

Rollout of Hearts On Fire

The Hearts On Fire brand and product offering are complementary to our
existing owned brands and products. The acquisition introduced an
exclusive and unigue high value luxury diamond jewellery line to our existing
diversified product offering, particularly in our retail network in Tier | and I
cities in Mainland China and Hong Kong, Macau and other markets.

In addition to its existing sales network, Hearts On Fire’s products will also
be sold through standalone stores and our existing distribution network in
Mainland China via "shop-in-shop” and “counter-in-shop” strategies.
Standalone stores will serve as the most comprehensive brand builder with
complete product selection and experienced sales professionals who solidly
present the prestige brand image in the newly entered Mainland China
market, while shop-in-shop and counter-in-shop will broaden the reach to
customers through our existing extensive retail network. Three standalone
stores are already in the pipeline.

We will remain focused on our business in the Greater China region, while
Hearts On Fire’'s operations will be run as a standalone business within the
enlarged Group under the continued leadership of the existing management
team of Hearts On Fire. The Hearts On Fire management team comprises
experienced individuals who are committed to continuing Hearts On Fire’s
success.
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Chow Tai Fook Jewellery Group Limited Managing Director
Kent Wong (right) and Hearts On Fire CEO and co-founder
Glenn Rothman (left)
ARBHREEEARAAESHLEERRE () KHearts On Fire
FTER B3R B /E B3 A Glenn Rothman (72)
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Product offering

We offer a wide range of jewellery products, covering mass luxury jewellery,
high-end jewellery and youth line products, to fulfill different market
segments. Our product designs range from classic designs, such as gold
dowry for weddings, to contemporary designs, such as jewellery that
incorporates diamonds and gemstones in platinum or karat gold setting.
Such a broad product range fits the needs of our customers at their different
life stages, including birthdays, weddings and anniversaries, etc. In particular,
event-driven and self-rewarding purchases are the two important drivers of
jewellery retail sales in Greater China.
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Diversified product portfolio ZritEMAES

Event-driven category Exclusive category

EEREE ‘ - EAREH

(\ 'fé;b/g ) o ¥

R \

Q\;.

1N

“The Perfect One” Wedding “Charming Gold” Collection “"Bao Bao Family” Collection “Disney Classic” Collection
Collection [EEEe] 7 [BEEE] &7 [at/ess] K5l
[ The Perfect One|
TEEEIZRY
Self-rewarding category
BEER
g /[ \‘.‘ .9 {
A A N
i 60 3
"85th Anniversary” Collection “Reflections of Siem” Collection “Australian Colours” & “CTF x G-Dragon” Collection
[ARESSHAF | B3 [FBRL « BB HR | B3I Collection Sunshine [ B K18 x G-Dragon] &%/
B ARSI AN=P AR
Marketing and branding TMEHEENR REREN
Our success depends significantly on our strong and multi-faceted brand KRR EBREETELBERN RIET R
perception across all regions, and our ability to adapt to customers’ TREAE FIae 50304 A B ot B2 R i (2 % H b T 5
changing demand for jewellery and consumption habits in Mainland China, EEHGEENE RN EE R IEEE - RPATSIE
Hong Kong, Macau and other markets. We offer a series of jewellery HHBBERNDASHE  THLE LSUSENES
collections for customers of our three product segments: mass luxury LREES o

jewellery, high-end luxury jewellery and youth line products.
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Mass luxury segment

Wedding Collections

The wedding jewellery market continued to be an important pillar of our
retail business, contributing 35.4% to our retail revenue. We strive to seize
this valuable business opportunity by strengthening our marketing efforts to
support “The Perfect One” Wedding Collection, one of our signature
collections after years of promotional efforts.

For instance, following its success last year, a viral marketing campaign to
film video clips of marriage proposals was launched, aiming to promote
wedding proposal culture in Mainland China and Hong Kong. The “Wedding
Club” was launched in the Hong Kong and Macau market to provide useful
information and organise themed workshops to attract potential customers.
We also set foot in Wedding Expo across the nation, offering distinctive
shopping experiences to our customers in a warm and romantic
atmosphere.

In Celebration of Chow Tai Fook’s 85th Anniversary

To illuminate Chow Tai Fook’s 85 years of glory, we launched an
unprecedented collaboration with four world industry leaders in the world
of jewellery, including Platinum Guild International, World Gold Council,
FOREVERMARK and Rio Tinto. We invited artists from different fields to
collaborate with jewellery experts from around the world to create jewellery
pieces under the themes of “Water”, “Earth”, “Man” and “Light”,
demonstrating the vigour of the jewellery industry.

High-end luxury segment

“Reflections of Siem” High Jewellery 2014 Private Preview

Having made its debut in Hong Kong on 14 March 2014, our annual High
Jewellery Collection "Reflections of Siem” was showcased in Mainland China
and Singapore in an exclusive preview from May to September 2014,
revealing the stunningly beautiful jewellery pieces to entranced
Chow Tai Fook guests and members. This collection was inspired by the
storied and historical nation of Cambodia, whose natural beauty and culture
have withstood triumphs and tribulations, and the test of time. Featuring 14
breathtaking sets with inspiring titles from The Chant to The Halcyon, the
sumptuous collection represents the pinnacle of Chow Tai Fook’s creative
vision and expert craftsmanship.
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Youth line

G-Dragon Jewellery Collection

In August 2014, we partnered with G-Dragon, a Korean superstar and
fashion icon, and launched the “Chow Tai Fook X G-Dragon” Collection,
featuring jewellery pieces designed by G-Dragon himself. This collection
includes necklaces, bracelets and pendants based on G-Dragon’s logo, and
charms based on the idol's tattoos. The tremendous attention on this
ground-breaking cooperation was transformed into widespread discussions
on the social media and overwhelming responses in our online as well as

FEER
G-Dragon % B % 5l

048R M B HERBEABEREES
(G-Dragon) * # i [E K& X G-Dragon] 51| - A
G-Dragon BB RTHMHKBEHAEH - WEIBIE
LAG-Dragon 2@ Rt AEENEHE FEEPE
BB AG-Dragon W & ARFTEAN BE - BIAE
ERPNEIERTRETE  MBLREREOEZT® -
FERMOAE L REEEREZZ - WRTIBOKI) @ 1%
BRMABZAFT —RELAKEEBRE SO

physical stores. The success of this collection signified our penetration into a
whole new group of young and fashion-conscious fans.

Chow Tai Fook Membership Programme

BAXREEETE

EIL

31 March 30 September

2014 2014

As at i 201493 A31H 2014F9H30H

Mainland China FEl it

Number of members € E# A 1,231,000 1,485,000

Number of Fans members Fans members & H 2,258,000 3,173,000

HFY2014 THFY2015

20148 B [E 20158 B E

E¥EF L¥E

Members’ repeat purchases as a % of Retail Sales Value @ BB HBETEE 2% 24.3% 30.5%

31 March 30 September

2014 2014

As at B 20143 H31H 20149 H30H
Hong Kong and Macau & &ithE

Number of members &8 £ B 161,000 180,000

HFY2014 THFY2015

20148 EFE 2015 EE

F¥F i 3

Members’ repeat purchases as a % of Retail Sales Value @ 8B HBETEE 2% 16.9% 17.6%
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Through continuous efforts to strengthen our membership programme, we HMEEB N IR ETE EEADRMEERET
aim to enhance our ability to understand consumers’ spending behaviour EBEEAEEBTAREN  LATERITISER - &N
and preferences and gauge market trends. Our membership programme is e Bt YRS RTPBE BB NS HEP Ui
crucial in maintaining our Same Store Sales by encouraging repeat FAEHNEKTERBEE - KPP HE) EEE’]H:}F o
purchases and attracting new customers. The steady repeat purchases ratio BT TZ22HREI Fﬁ =AM RS - SR IR A
was primarily attributable to our effective strategies and efforts in eEoEHMBERe S

interacting with existing members as well as in acquiring new members.

E-commerce EFE®
HFY2014 THFY2015
20148 R F /& 20158 &
L by
Annual growth in Retail Sales Value ZEEFEILIR 57.4% 47.6%
Average daily traffic in unique visitor (Chow Tai Fook eShop, Tmall and JD.com)
FHEHRAEE - TEBFHE (ARNEREERE - REERR) 110,000 153,000
31 March 30 September
2014 2014
As at A 2014F3H31H 2014%F9H30H
Number of followers (Official Sina Weibo, Tencent Weibo and WeChat accounts)
B ABGRIME - BABIERBUEEFIRF) 1,448,000 1,509,000

In THFY2015, our e-commerce business maintained its strong momentum R2015 I FfE F¥ 4 @?‘Fﬁﬁ%%i‘%ﬁ%iﬁ&yg
generated from past years. Chow Tai Fook was continuously ranked the ME NEERDIER - ARNREEERAKRE [R5
“Best Selling Jewellery Brand” on Tmall and was constantly ranked among HRE R YHENVEEES %f‘?:—suuﬁﬁ*ﬂf‘ﬁ
the top five in the Baidu search rankings for luxury products. Chow Tai Fook BE2%5 - REBL2EHBERES - AXERAPEAH
was also ranked as “genius” and first in digital competence in Mainland R ETSRE NTE A N BB B SR A B M R T A T X
China among local and international watches and jewellery brands, A1 23EE  EFRABLFRREREAZLESE
according to L2's Digital IQ Index. We will deploy e-commerce and mobile BIEEHMNBRMEZENTA  BAGAILIEAT
adoption as powerful tools to extract online-to-offline (“020”) synergy that SHEE DEMELLEFBERER RS  FRliY
would serve as a marketing, branding and customer relationship FERPF -

management channel to our customers, especially the younger generations.

During the period, we have set foot in the realm of mobile gaming. We BN KPP R TR A - RIMEBAEEETF
partnered with Tencent Games to co-organise an online-to-offline E1E - AP B A TF B TR 1% 52 800 AR R B )
competition by adopting its popular running game “GunZ Dash” for mobile BEF - BORLIETHEEEE VAERERBES
gamers across Mainland China, as our first attempt to reach out to a new BEERE —HFNEBERP - B ELEINES
group of potential customers, the young gamers. Additional sales and EMGHETDSEREEREMNER - 21E%F

marketing initiatives were employed to promote the event as well as the fii@*E@J KERIEBRMEERN[EEEE]R
business, including the creation of a “GunZ Dash” jewellery collection and BEAZEETHRE] - WA ERERMER
the appearance of our proprietary collection “Bao Bao Family” characters as %(f%fiﬂ TR HRE o

“wizards” in the game. This new collaboration validated our strategy to
explore the many different opportunities in the digital world.
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Procurement and diamond cutting & polishing

REBREAYERITE

THFY2014 THFY2015

20148 R F /& 20158 L

F¥F F¥F

Diamond cut and polished (in carat) &A1& & 3T EE (A Rht) 91,000 121,000

As at R

31 March 30 September
2014 2014
201493 A31H 20144%E9H30H

Number of employees in diamond cutting and polishing sites

BAE RITEEEEE AR

2,200 2,200

As at 30 September 2014, we had four diamond cutting and polishing sites.
One of such sites is located in Shunde, Mainland China, two are located in
South Africa, and the fourth one was located in Botswana. We take a flexible
approach in procuring diamonds, with reference to local market conditions.

Our well-established relationships with De Beers, Rio Tinto and ALROSA
ensure a supply of quality products, and allow us to make selection ahead of
other peers from the available stock from a number of suppliers.

M2014F9A30H  HMZBNEZ AR ITER
o B —EAuRPERIEE  RMEMREIE F
TEMEZ R - RMOSEEEH TN - LEER
BEIREBIE A o

F 19 E2 De Beers * Rio Tinto X ALROSA K 1= &

7 RREESEANERHE  UAREMRF
HFEEEBZRHERNGTE -
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R&D and production MEREE

In-house/outsourced production mix of products sold

EEHERZAI IHEELSH

1HFY2014 1HFY2015
20148 EE E¥F 2015 BN ¥ 4

Jewellery products 3R E f

45.2%
By By
sales Retail
volume Sales Value
1B z
In-house production H H
REEE
Outsourced production . .
SMEE
. £2 485
Gem-set jewellery BREE S8 & &
By By
sales Retail
volume Sales Value
1heEE HEEE
In-house production | |
BEE
Outsourced production . .
MAEE
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31 March 30 September

2014 2014

As at B 20143 A31H 20149A30H
Number of R&D team members i3 E B B 18 670 750
Number of employees in jewellery production sites ¥kE 4 & it (8 E 18 5,600 5,700

Our diverse product offering is conceived by our strong R&D Department, FMZ b ERBREMEANFEEILPIED - 3%

comprising jewellery designers and goldsmiths who work closely with our MBEEKERTMEER  BEESEISPFRHEESE
production management and sales management departments to ensure EHMEEEF  BREMKTHAHERDIEMES
that the product design direction is well aligned with market needs. Ko

Our production sites in Hong Kong and Shenzhen mainly produce gem-set BB EEEN T EaELEREERE
jewellery products, while our site in Shunde mainly produces gem-set o BEAEENEEAERETEREMN 22 UK
jewellery, gold and platinum/karat gold products, and our site in Wuhan first e /KEER MRELEEEMGEALEESSE

produces gold products. oh ©
Human resources management ADERERE
31 March 30 September
2014 2014
As at R 201493 A31H 20144%£9H30H
Number of employees (excluding staff of franchisees) EE & B (T BIEMBEHET) 36,100 36,800
By function: IZEkEEEI5 -
Sales (at POS) $H&E (REEEZH) 23,100 23,000
R&D and Production fiff 8 & 4 & 6,200 6,500
Procurement and Diamond Cutting & Polishing #RE& K & A Y] £ & §T = 2,400 2,400
Management, General and Administration B8 « —#8 R 1T 4,400 4,900
Human resources are our greatest asset and we regard the personal ANERDBMAGEENEE  HMFEFERELM
development and well-being of our employees as highly important. We are ANBEEEN - BB NIRAEEERRE - AESRE
committed to enhancing employee development and motivating our RS T B R SGERE - ASENMbT -

employees with clear career paths and opportunities for advancement.
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Development projects

To meet the needs of our future business growth, we have embarked on the
development of Chow Tai Fook Jewellery Park in Wuhan, Hubei, a new
Mainland China headquarters in Yantian, Shenzhen, and a logistics and
distribution center in Shunde.

The Jewellery Park, situated in China’s transportation hub of Wuhan, Hubei,
will serve as a multi-functional, integrated platform combining jewellery
production, logistics and distribution, sales exhibition and tourism, training,
e-commerce and jewellery business support. The Jewellery Park will further
leverage our strategic strengths in vertical integration and enhance the
capacity and efficiency of our supply chain. Phase One development of
gross floor area of approximately 436,000 square metres on a land parcel
of approximately 221,000 square metres started in October 2013. The
construction work is progressing well, of which eight buildings were topped
out and close to completion. Production operation had commenced
progressively since September 2014, with a target to reach an annual
production capacity of one million jewellery pieces by the end of FY2015.
Another land parcel of approximately 165,000 square metres was secured
in October 2014, upon which planning for Phase Two development would
commence.

Construction of the new Mainland China headquarters in Shenzhen was
completed during FY2014, upon which operations have commenced
progressively. Systems installation in the logistics and distribution center in
Shunde is scheduled to complete in FY2015, upon which test runs of the
center would commence.

Achievement and Recognition

Being the market leader in the jewellery industry, Chow Tai Fook made
significant achievements and earned itself various awards and recognitions
in IHFY2015.

Chow Tai Fook was again ranked first in digital competence for its overall
outstanding performance across four dimensions including site &
e-commerce, digital marketing, social media and mobile in Mainland China
among local and international watches and jewellery brands in LL2's Digital
1Q Index, a global benchmark for digital performance of consumer brands,
announced in May.

In June, Chow Tai Fook was ranked the 43rd on the “China Top 500 Most
Valuable Brands” by World Brand Lab for a brand value of approximately
RMB45.8 billion, up from the 44th in 2013. Chow Tai Fook was the only
jewellery brand found in the top 100 list for 11 years in a row. And in August,
Chow Tai Fook was named one of the “Asia’s Fabulous 50 Companies” in
2014 with outstanding business and financial performance and outlook by
Forbes for the first time among a pool of 1,300 listed companies in the Asia
Pacific region that have at least US$3 billion in market capitalisation or
annual revenue.
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The Group clinched the "Retailer of the Year” Award at the JNA Awards for
two consecutive years in September, in recognition of its excellence in
jewellery retailing, supported by an extensive retail network, diversified
product portfolio, superlative design and craftsmanship, as well as dedicated
customer service and market-driven strategy.

Last but not least, the Group also took pride in its self-developed ICS RFID-
technology Deployment project for winning the Gold Awards in both “RFID
Implementation Excellence” and “RFID Application Innovation” categories in
the GS1 Hong Kong's Hong Kong Internet of Things Awards in September,
as well as the “loT Application Excellence” Award in the regional competition
loT GD-HK Awards co-organised by Guangdong RFID Technology Service
Center, Guangdong Internet of Things Alliance and GS1 Hong Kong in
October.

Prospects

The jewellery market downturn in THFY2015 came as no surprise, given the
relatively slow economies in both Hong Kong and Mainland China and in
particular the high base effect when compared to the same period last year.
Having that said, the situation was not all that bleak. Signs of resilience were
seen in the second quarter as reflected in the Group’s narrowing decline in
revenue as well as a rebound in jewellery retailing in Mainland China. The
Group is confident that these improvements will continue in the light of the
festive shopping sprees in the second half of the financial year and the
momentum will sustain moving forward.

Mainland China will continue to be our major market. Although the economic
growth in Mainland China is said to be lower than the targeted 7.5% in 2014,
it remains one of the fastest growing economies in the world. Stable
employment, rising disposable incomes, continuing urbanisation, together
with widespread confidence in the country’s future economic development,
are all positive factors that support the Group’s optimistic business outlook
in the medium to long run.

The improving consumer confidence in Mainland China was reflected in the
7.3% and 11.4% year-on-year jewellery retail sales value growth in August
and September, respectively after declining for five consecutive months
since March 2014, according to National Bureau of Statistics of China.

Mainland China has already surpassed the United States as the largest e-tail
market and the growth momentum remains robust. Also released by the
National Bureau of Statistics of China, e-tail sales increased 49.9% year-on-
year in the first nine months in 2014. The recent announcement of the
Central Government on its priority to support e-commerce to drive
domestic spending will be a powerful impetus to accelerate its
development.
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BETER] AR BEEANTERE ZTWE
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As young customers are widely recognised as a new consumption power,
some might as well aware that among them young working women are in
particular rising fast in both numbers and incomes whose luxury spending
are increasing notably simultaneously. Some mainland researches reported
that currently of Mainland China’s 600 million plus netizens, about 24% are
online shoppers and close to 50% are women. Such phenomena are well
supported by a KPMG survey earlier this year that women purchase more
luxury products with greater spending online than men. All these facts and
figures tell firstly there is plenty of room for business growth in both online
and offline luxury market and secondly the jewellery industry with women
as its major customers will definitely benefit.

Hong Kong's position being an international jewellery hub and a free port for
tax-free luxury goods enables it to stay attractive to many locals and
tourists. The stable consumption power and demand for jewellery products
of local people will remain as the favourable factors that support the city’s
jewellery industry continuously. As Mainland consumers are becoming more
discerning and look for high quality jewellery products and unique shopping
experience, with its long-established goodwill as a shopping paradise and its
proximity to Mainland China, Hong Kong will be able to maintain its leading
position as the sightseeing and shopping destination to many mainland
tourists.

The Group will continue to execute its market-driven, customer-focused and
product diversification strategies to win customers with various tastes and
preferences in different market segments. On the one hand, the Group will
optimise its product offerings and leverage its retail network of both
physical stores and e-tail platforms to meet the diverse needs of different
customers. In particular, wedding jewellery will continue to be an important
part of the Group’s product portfolio while fashion jewellery and youth line
products are growing fast. On the other hand, the Group will strive to
enhance its luxury jewellery expert image leveraging its exceptional design
and superlative craftsmanship, as well as exclusive high-end jewellery
promotional activities to appeal to high-net-worths and prestigious
Chow Tai Fook members. The acquisition of the luxury diamond brand
Hearts On Fire in August was a strategic move to enhance its product
portfolio and diamond expert profile.

In retail network expansion, the Group plans to double the total number of
POS in the coming 10 years, in tandem with stepped up efforts to further
enhance its e-commerce model with optimised O20 synergy and omni-
channel retailing. While overseas travel is increasingly popular among the
Mainland Chinese, it means more and more of their shopping budgets are
spent in the new tourist destinations outside our major markets, Hong Kong
and Mainland China. In order to translate this challenge into an opportunity,
the Group has sought to open POS in newly emerged tourist destinations to
capture the spending power of the affluent outbound Mainland Chinese
tourists.

As the Group is well-positioned to meet short-term fluctuations and various
challenges in the markets, it is all geared up to embrace opportunities for
further business growth and sustainable development with confidence in
the medium to long run.
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Report on Review of

Condensed Consolidated Financial Statements

AR A MR BN RS

Deloitte.
=20

TO THE BOARD OF DIRECTORS OF

CHOW TAI FOOK JEWELLERY GROUP LIMITED
ARE®REREBRAR

(incorporated in the Cayman Islands with limited liability)

Introduction

We have reviewed the condensed consolidated financial statements of
Chow Tai Fook Jewellery Group Limited (the “"Company”) and its
subsidiaries (collectively referred to as the “Group”) set out on pages 45 to
74, which comprise the condensed consolidated statement of financial
position as of 30 September 2014 and the related condensed consolidated
statement of profit or loss and other comprehensive income, statement of
changes in equity and statement of cash flows for the six-month period then
ended, and certain explanatory notes. The Main Board Listing Rules
Governing the Listing of Securities on The Stock Exchange of Hong Kong
Limited require the preparation of a report on interim financial information
to be in compliance with the relevant provisions thereof and International
Accounting Standard 34 “Interim Financial Reporting” (“IAS 34”). The
directors of the Company are responsible for the preparation and
presentation of these condensed consolidated financial statements in
accordance with IAS 34. Our responsibility is to express a conclusion on
these condensed consolidated financial statements based on our review,
and to report our conclusion solely to you, as a body, in accordance with
our agreed terms of engagement, and for no other purpose. We do not
assume responsibility towards or accept liability to any other person for the
contents of this report.

Scope of Review

We conducted our review in accordance with International Standard on
Review Engagements 2410 “Review of Interim Financial Information
Performed by the Independent Auditor of the Entity”. A review of these
condensed consolidated financial statements consists of making inquiries,
primarily of persons responsible for financial and accounting matters, and
applying analytical and other review procedures. A review is substantially
less in scope than an audit conducted in accordance with International
Standards on Auditing and consequently does not enable us to obtain
assurance that we would become aware of all significant matters that might
be identified in an audit. Accordingly, we do not express an audit opinion.
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Report on Review of

Condensed Consolidated Financial Statements fSR4:4&

Conclusion

Based on our review, nothing has come to our attention that causes us to
believe that the condensed consolidated financial statements are not
prepared, in all material respects, in accordance with IAS 34.

Deloitte Touche Tohmatsu
Certified Public Accountants
Hong Kong

25 November 2014
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Condensed Consolidated Statement of
Profit or Loss and Other Comprehensive Income

MAAm S BE At E IR

For the six months ended 30 September 2014 &% 2014 F 9 A 30 B1F/~NEA

Six months
ended 30 September
BZ9H30HILAEA

2014 2013
HK$ million HK$ million
(unaudited) (unaudited)
Notes BEBT BEBT
KieE (REER) (REEEZ)
Revenue e 3 29,319.5 37,7681
Cost of goods sold SHERA (19,991.6) (27,789.7)
Gross profit EF 9,327.9 9,978.4
Other income E YA 4 207.9 150.1
Other gains and losses Hiblh st & E5i8 (17.3) 78.5
Selling and distribution costs SHE K SR (4,753.4) (4,593.4)
Administrative expenses THAX (1,046.9) (1,002.1)
Other expenses HAbF (91.1) @n
Finance costs BhE R AN (183.5) (77.7)
Share of results of a joint venture DME—REBLECEE (2.9) 1.3)
Profit before taxation RR%1 AE F 5 3,440.7 4,530.4
Taxation I8 6 (704.4) (927.7)
Profit for the period B RE R 2,736.3 3,602.7
Other comprehensive income: Hitt 2w
Items that may be reclassified subsequently BE1R AIRE S B T IHE
to profit or loss: EammIEE -
Exchange differences arising on translation HMEEANELZE 17.6 284.3
Share of translation reserve of a joint DE—REBLEZ
venture MEHE 1.5 -
Other comprehensive income for the period B H AL 2 19.1 284.3
Total comprehensive income for the period HAZHRSEEE 2,755.4 3,887.0
Profit for the period attributable to: BT & FEMERRETR :
Shareholders of the Company RAFIRRE 2,692.8 3,509.1
Non-controlling interests IR 43.5 93.6
2,736.3 3,602.7
Total comprehensive income for the period UTEFEABAZE
attributable to: Yo sS4 4E -
Shareholders of the Company iN/NC] )38 2,711.9 3,776.5
Non-controlling interests SEIERR i 43.5 110.5
2,755.4 3,887.0
Earnings per share — Basic BRERN — EX 7 HK26.9 centsi#fll HK35.1 centsiil
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Condensed Consolidated Statement of

Financial Position

RRAR G B OR &

At 30 September 2014 7 2014 £ 9 A 30 H

At At
30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
H2014 F #2014 F
9H30H 3IHA31H
Notes BHEAT BEBT
Hiat (REER) ($e2H%)
Non-current assets FRBEE
Property, plant and equipment Y - BB NG 9 3,720.0 3,054.1
Prepaid lease payments FERHEERIAE 168.0 174.6
Investment properties "EME 10 544.9
Goodwill S 19 670.3 -
Deposits paid for acquisition of property, WHEYDZE ~ B &A%
plant and equipment EffEe 372.2 283.6
Interest in a joint venture R—REBELE#ER 9.5 10.9
Loan receivables FEUE R 33.8 36.5
Deferred tax assets FRIETRIBEE 1 840.1 703.1
6,358.8 4,262.8
Current assets RENEE
Inventories FE 12 39,050.6 42,5437
Trade and other receivables H 5 R EMERFIE 13 5,083.5 4,872.7
Loan receivables FEUE R 4.1 144.5
Convertible bonds ] A REE 20.3 215
Pledged bank deposits BIHRARITER 14 8.7 53
Short-term bank deposits HRRTTF K 14 - 500.0
Bank balances and cash IRITEBREES 14 8,683.8 9,466.6
52,851.0 57,554.3
Current liabilities REBAE
Trade and other payables B REMEMNZIE 15 3,664.6 41283
Amounts due to non-controlling FERTHI B A R FEIZAR
shareholders of subsidiaries IR FRIA 226.2 2282
Taxation payable FETIR 1,126.4 1,064.0
Bank borrowings RITER 16 7,343.7 6,299.6
Gold loans HEEE 17 6,828.3 10,786.8
19,189.2 22,506.9
Net current assets REEEFE 33,661.8 35,047.4
Total assets less current liabilities HEERARBERS 40,020.6 39,310.2
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At At

30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
R2014 F #2014 4F
9H30H 3IHA31H
Notes BEBT BEBT
Kiat (REER) (fEE%)
Non-current liabilities FREBEE

Retirement benefit obligations RIREFEYE 220.8 225.0
Deferred tax liabilities EEFIBEAE 1 728.2 632.8
949.0 857.8
Net assets EEZEEHE 39,071.6 38,452.4
Share capital &N 18 10,000.0 10,000.0
Reserves #E 27,985.2 271733

Equity attributable to shareholders AATRREEER
of the Company 37,985.2 37173.3
Non-controlling interests FERER 1,086.4 1,279.1
39,071.6 38,452.4

The condensed consolidated financial statements on pages 45 to 74 were EEGR2014FNA25BHETRE T EEH N F45F
approved and authorised for issue by the Board of Directors on 25 7TAB 7 SRR AWK - WAL TREES !
November 2014 and signed on its behalf by:

Dr. Cheng Kar-Shun, Henry Mr. Wong Siu-Kee, Kent Mr. Cheng Ping-Hei, Hamilton
BRAgEL EBERELRE ERIRER SE A
DIRECTOR DIRECTOR DIRECTOR

EF EFE E3
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Condensed Consolidated Statement of
Changes In Equity

GHEE

N

Bl o D%

For the six months ended 30 September 2014 &% 2014 & 9 A 30 B/~ EA

Attributable
to
Statutory shareholders Non-
Share Share Special surplus  Translation Retained of the  controlling
capital premium reserve reserve reserve profits Company interests Total
HK$ million  HK$ million  HK$ million  HK$ million  HK$ million  HK$ million  HK$ million  HK$ million  HK$ million
(note 18) (note a) (note b)
TR ARFARR
BRE ROEE Kl #Ee BEGRE REEF By FERER it
BEET BEET BEATL BEET BEAT BEET BEET BEET BEET
(Hitie) (Wita) (Hito)
At 1 April 2014 (audited) 201454 B10 (BER) 10,000.0 5,498.7 24995 606.7 14358 17,132.6 371733 12791 38,4524
Other comprehensive income BNEb AN
for the period - - - - 19.1 - 191 - 19.1
Profit for the period Jiilayagl] - - - - - 26928 2,692.8 435 2,736.3
Total comprehensive income BRN2ERRES
for the period - - - - 191 26928 2,719 435 2,755.4
Deregistration of a subsidiary HHE-RHBAT - - - - - - - (&) [&3)
Dividends &) - - - - - (1,900.0) (1,900.0) (2331 (2133.7)
At 30 September 2014 (unaudited) 201459 A30 B (K#EHE%) 10,0000 54987 24995 606.7 1454.9 17,9254 37,9852 1,086.4 39,0716
t 1 April 2013 (audited) 2013% 4 1R (&%) 10,000.0 5,498.7 24995 5124 1188.3 13,226.6 32,9255 9352 33,860.7
Other comprehensive income BNRbEANE
for the period - - - - 2674 - 2674 16.9 284.3
Profit for the period BRET - - - - - 35091 350911 93.6 36027
Total comprehensive income BNEERREE
for the period - - - - 267.4 3,509.1 3,776.5 10.5 3,887.0
Acquisition of additional interest IR EINRE
in a subsidiary from —FHBARIER
non-controlling shareholders - - - - - - - an an
Capital contributions from HBARFERRREIE
non-controlling shareholders
of subsidiaries - - - - - - - 103.6 1036
Deregistration of subsidiaries HHENBAR - - - - - - - 25) 25)
Transfers B8R - - - 204 - (20.4) - - -
Dividends %S - - - - - (1600.0) (1600.0) (24.4) (1624.4)
At 30 September 2013 (unaudited) 20139 A 30 B (RE#EK) 10,000.0 5,498.7 24995 532.8 1455.7 15,115.3 351020 11213 36,223.3
Notes: Mt
(a)  Special reserve represents (i) the accumulated contribution from the Macau (a) HBHFEBEORMREEBZZFTEB R DIEE
jewellery business and (ii) the difference between the nominal value of the FHEH T &M B A /G5 EE B EEEARK
shares of various subsidiaries under common control, and cash consideration E%#\ﬁ%?%HTM‘JE/‘ﬁﬁfﬁz%@ﬂﬂ“z%%’ﬁ ° ﬁ
payable arising from acquisition of these subsidiaries under common control BREBAQNRZBROREBHARSMERRA
pursuant to the group reorganisation as more fully explained in the section ﬁ/ié?'ﬂiﬁ BHHEIA20115E12A58 Z*EH’,%E& FE
headed “History and Corporate Structure” of the prospectus of the Company $RATRE] —EE -
dated 5 December 2011 in connection with the initial listing of the shares of the
Company on the Main Board of the Stock Exchange of Hong Kong Limited.
(b)  As stipulated by the relevant laws and regulations for foreign investment (b) EEMTEAMINECENERERKER  AQF

enterprises in Mainland China, the Company’s subsidiaries in Mainland China are
required to maintain a statutory surplus reserve fund. Appropriation to such
reserve is made out of net profit after taxation as reflected in the statutory
financial statements of the subsidiaries in Mainland China in accordance with the
relevant laws and regulations applicable to enterprises in Mainland China. The
statutory surplus reserve fund can be used to make up prior year losses, if any,
and can be applied in conversion into capital by means of capitalisation issue.
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Condensed Consolidated Statement of
Cash Flows

WG mER

For the six months ended 30 September 2014 &% 2014 F 9 A 30 B1F/~NEA

Six months ended
30 September
9B 30HIEARER

2014 2013
HK$ million HK$ million
(unaudited) (unaudited)
Note BHEAET BEBT
Kia (REER) (REEEZ)
Net cash from (used in) operating activities &% ZEFE (FTH) BE T8 6,130.0 (2,614.3)
Investing activities RETH
Interest received [SALENSS 83.3 51.0
Placement of pledged bank deposits FEABEHRITIER (9.0) (0.5)
Withdrawal of pledged bank deposits IR E K IFRI TR 5.6 6.3
Purchase of property, plant and HEEWE  BEEXE
equipment (652.0) (600.6)
Deposit paid for acquisition of property, HBEYE BELXRECNEZS
plant and equipment (M2.6) (222.1)
Payment for acquisition of land use rights B + b FIAE (S 3% = (12.3)
Proceeds from disposal of property, HEME - BERRETSKIE
plant and equipment 19.4 8.8
Acquisition of subsidiaries WEEM B AR 19 (2,038.5) -
Withdrawal of short-term bank deposits TREVE BBERTTIF X 500.0 -
Loan advanced by the Group AEBERBNER (@A) (26.0)
Repayment of loan to the Group BEEFTAEEZEN 145.2 2.7
Net cash used in investing activities BREZHFFARSEE (2,060.7) (792.7)
Financing activities MEEE
Interest paid EAHLE (181.7) (77.7)
Bank borrowings raised E5RITER 4,013.7 3,870.0
Repayment of bank borrowings BEgIR1TER (2,969.9) (1,600.0)
Capital contribution from non-controlling IENGIE 22 =
shareholders of subsidiaries - 103.6
Acquisition of additional interest Uk BE BT BB A Rl BESME =
in subsidiaries - an
Dividend paid ERRE (2,090.1) (1,618.3)
Gold loans raised EEEEeEE 9,779.4 10,089.0
Repayment of gold loans BEESEER (13,362.8) (5,812.2)
Advance from non-controlling LELEPNGIE 22 S e
shareholders of subsidiaries 2.1 30.0
Repayment to non-controlling EETWEBRRIEIERIE
shareholders of subsidiaries (50.3) ms.2)
Net cash (used in) from financing activities B&;EE (FiH) IERE T8 (4,859.6) 4,865.1
Net (decrease) increase in cash and cash BHERREZEY CRL) EINFEE
equivalents (790.3) 1,458.1
Cash and cash equivalents at the HUNRERESEEY
beginning of the period 9,466.6 8,304.8
Effect of foreign exchange rate changes EREF L 7.5 79.1
Cash and cash equivalents at the end of HANRERESEEY
the period, represented by bank IRITEREES
balances and cash 8,683.8 9,842.0
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Notes to the
Condensed Consolidated Financial Statements

RRAR S M SR R M ot

For the six months ended 30 September 2014 &% 2014 & 9 A 30 B/~ EA

General

Chow Tai Fook Jewellery Group Limited (the “Company”) was
incorporated as an exempted company in the Cayman Islands with
limited liability under the Companies Law of the Cayman Islands on 20
July 201 Its shares were listed on the Main Board of The Stock
Exchange of Hong Kong Limited (the “Stock Exchange”) since 15
December 2011. Its immediate holding company is Chow Tai Fook
(Holding) Limited (“CTF Holding™), and its ultimate holding company
is Chow Tai Fook Capital Limited, both are incorporated in the British
Virgin Islands.

The Company acts as an investment holding company. The address
of registered office is Cricket Square, Hutchins Drive, P.O. Box 2687,
Grand Cayman KY1-1111, Cayman Islands. The address of principal place
of business is 33/F, New World Tower, 16-18 Queen’s Road Central,
Hong Kong.

The condensed consolidated financial statements are presented in
Hong Kong dollars (“HK$”), which is the same as the functional
currency of the Company and has been prepared in accordance with
the applicable disclosure requirements of Appendix 16 of the Rules
Governing the Listing of Securities on the Stock Exchange (the
“Listing Rules”) and with International Accounting Standards (“IAS”)
34 “Interim financial reporting”.

Significant Accounting Policies

The condensed consolidated financial statements have been prepared
on the historical cost basis except that certain financial instruments,
which are measured at fair values, and in accordance with
International Financial Reporting Standards (“IFRSs”).

Except as described below, the principal accounting policies adopted
in the condensed consolidated financial statements are consistent
with those followed in the preparation of the Company’s annual
consolidated financial statements for the year ended 31 March 2014.

The investment properties of the Group are properties held to earn
rentals and/or for capital appreciation. Investment properties are
initially measured at cost, including any directly attributable
expenditure. Subsequent to initial recognition, investment properties
are stated at cost less subsequent accumulated depreciation and any
accumulated impairment losses. Depreciation is recognised so as to
write off the cost of investment properties over their estimated useful
lives and after taking into account of their estimated residual value,
using the straight-line method.
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Significant Accounting Policies (continued)

In the current interim period, the Group has applied, for the first
time, the following new interpretations and amendments of IFRSs
that are mandatorily effective for the current interim period.

Amendments to IFRS 10, Investment entities
IFRS 12 and IAS 27

Amendments to IAS 32 Offsetting financial assets and financial
liabilities

Amendments to IAS 36 Recoverable amount disclosures for
non-financial assets

Amendments to IAS 39 Novation of derivatives and
continuation of hedge accounting

IFRIC* - INT 21 Levies

* IFRIC represents the IFRS Interpretations Committee.

The application of the above new interpretations and amendments of
IFRSs in the current interim period has had no material effect on the
amounts reported in these condensed consolidated financial
statements and/or disclosures set out in these condensed
consolidated financial statements.

Revenue and Segment Information

Revenue represents the net amounts received and receivable for
goods sold less returns and net of trade discounts.

Information reported to the chief operating decision maker (the
“CODM”) which comprises executive directors of the Company, for
the purposes of resource allocation and assessment of segment
performance focuses on the locations of the operations. In addition,
revenue derived from each location of operations is further analysed
into those from retail and wholesale markets when reviewed by
CODM. This is the basis upon which the Group is arranged and
organised. In addition, the segment "Mainland China” is further
separated into jewellery business (including gem-set jewellery, gold
products and platinum/karat gold products) and watch business for
better resource allocation and performance assessment. Therefore,
the Group’s operating and reportable segments under IFRS 8 are
jewellery business and watch business located in Mainland China, and
operations located in Hong Kong, Macau and other markets. No
operating segments identified by the CODM have been aggregated in
arriving at the reportable segments of the Group.
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Notes to the
Condensed Consolidated Financial Statements B4R & B TSR x i

For the six months ended 30 September 2014 &% 2014 F 9 A 30 BIF/~EA

3. Revenue and Segment Information 3. EEERDEBER @
(Continued)
(a) An analysis of the Group’s revenue and Q) XEEEXEREBNITERD
results by reportable segment oM
For the six months ended 30 September 2014 (unaudited) HZ2014%9830HIEAEA
(REER)
Hong Kong,
Mainland China Macau and
Jewellery Watch other
business business markets Subtotal Elimination Total
HK$ million HK$ million HK$ million HK$ million HK$ million HK$ million
REIR &t R
REER EHEE RHEMtHS U\ sy st
HEBT HEBT HEBT HEBT HEBT HEBT
Revenue EER
External sales INREHE
— Retall —TE 11,599.4 1,022.6 12,187.4 24,809.4 - 24,809.4
— Wholesale® — BB 4,389.3 - 120.8 4,510.1 - 4,510.1
15,988.7 1,022.6 12,308.2 29,319.5 - 29,319.5
Inter-segment sales* AEEHEE 267.8 = 2,060.3 2,328.1 (2,328.1) =
16,256.5 1,022.6 14,368.5 31,647.6 (2,328.1) 29,319.5
Segment profit HEpE R 1,876.0 27.1 1,988.7 3,891.8 (350.9) 3,540.9
Interest income FEUA 83.3
Finance costs RERA (183.5)
Profit before taxation BrA B A 3,440.7
* Inter-segment sales are charged at a price mutually agreed by * DEEHEERE T HEZERIHE -
both parties.
# Wholesale mainly represents sales to franchisees. # A EBIRMMNBEFAHEE -
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3. Revenue and Segment Information 3.

(Continued)

(@) An analysis of the Group’s revenue and
results by reportable segment (Continued)

For the six months ended 30 September 2013 (unaudited)

a) ZK%I*“'%%E&%.;E’JW%#&%
DI ()

HZE2013F9A30H IE/NE A (REER)

Hong Kong,
Mainland China Macau and
Jewellery Watch other
business business markets Subtotal  Elimination Total
HK$ million  HK$ million  HK$ million  HK$ million  HK$ million  HK$ million
R, B RN
REXK  EREK A4S et i wEt
BEBTL BEBTL BEBT BEBTL BEBTL BEBTL
Revenue BEE
External sales INREHE
— Retail - ZE 13,912.0 645.4 18,267.0 32,824.4 - 32,824.4
— Wholesale” i 4,820.1 384 852 49437 - 49437
18,7321 683.8 18,352.2 37,7681 - 37,7681
Inter-segment sales* DEREHE 2637 - 13725 1636.2 (1636.2) -
18,995.8 683.8 19,724.7 39,4043 (1,636.2) 37,7681
Segment profit ar: g 19408 496 2,555.1 45455 45 4,550.0
Interest income FEUWA 581
Finance costs BhERA 77.7)
Profit before taxation BTt A& Al 45304

*

Inter-segment sales are charged at a price mutually agreed by
both parties.

# Wholesale mainly represents sales to franchisees.

Segment profit represents the profit generated from each
segment without allocation of interest income and finance
costs. This is the measure reported to the CODM for the
purposes of resource allocation and performance assessment.

- D PR EIRE T W 2 B

*

BT BEMMBEAHEE

A M 18 FE R 2 B A B A e B A AR
1% D BB E AR - i AR EE

ERREERAMEE R B RV AE
IS EE o

g B S
Z r@,] p ok DM
Hfﬂ\m

BAARBHREEEARLQT 2014/2015 ks | 53



Notes to the

Condensed Consolidated Financial Statements B8R4 & B SRz i

For the six months ended 30 September 2014 &% 2014 F 9 A 30 BIF/~EA

3. Revenue and Segment Information 3.
(Continued)

(b) Other segment information

Amounts included in the measure of segment profit or loss:

For the six months ended 30 September 2014 (unaudited)

Hitho s & F
SPADEE RSB RS

BZE2014F9H30HILKEA

(RBER)

Hong Kong,

Mainland China Macau and

Jewellery Watch other
business business markets Total
HK$ million HK$ million HK$ million HK$ million

R B R 3t &8 - RM
BREE SEERETE REfHE B
BEET BEET AEER AEER

Operating lease payments in &Y ZELEHERTHE

respect of rented premises 81.2 20.7 757.4 859.3
Concessionaire fees BHIED K 933.2 81.2 12.2 1,026.6
Staff costs BT 1,152.8 69.0 781.4 2,003.2

For the six months ended 30 September 2013 (unaudited) HZE20139 8308 1H/NE B GREHEZX)
Hong Kong,
Mainland China Macau and
Jewellery Watch other
business business markets Total
HKS$ million  HK$ million  HK$ million  HK$ million
AR i B R
HREHEE EHRETS KEA TS 1AET
"BEAT BEAT BEAT BEAT
Operating lease payments in A EKELRETIE
respect of rented premises 82.3 9.0 565.4 656.7
Concessionaire fees HREDK 1130.4 52.6 14.2 1197.2
Staff costs BT AN 1173.6 47.3 864.8 2,085.7
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3. Revenue and Segment Information 3. EHEEENOIER @
(Continued)

(c) Analysis of the Group’s property, plant and (c) BRitFNBE PN AEEYE -
equipment and inventories by geographical BERZEREFEESH
location:

At 30 September 2014 (unaudited) A201459 A30 B (REEH%)

Hong Kong,
Mainland China Macau and
Jewellery Watch other

business business markets Total

HK$ million HK$ million HK$ million HK$ million
R Bl R 3 &8 - RM

HREEK SBERZES EEMTE #ast

BEBT BEBT BHEBT HEBT

Property, plant and equipment %% - B &&EE 2,848.7 89.7 781.6 3,720.0
Inventories FE& 16,868.3 2,179.2 20,003.1 39,050.6
At 31 March 2014 (audited) R2014F 3 A 31 H (K&EZ)
Hong Kong,
Mainland China Macau and
Jewellery Watch other
business business markets Total
HK$ million  HK$ million  HK$ million  HK$ million
B R A
KRBT TBIRERS R EAbTS “aEt

BEET BEET BEBT BEBT

Property, plant and equipment %% - B &&EE 2,584.3 72.4 397.4 3,054
Inventories FE 19,575.3 2,680.0 20,288.4 42,5437
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3. Revenue and Segment Information 3. EFEERDTEER @)
(Continued)
(d) An analysis of the Group’s revenue by (d) RERESTHNAEEEXEEI N
product is as follows: mr

Six months ended 30 September

BEZ9A30BI<AEA
2014 2013
HK$ million HK$ million
(unaudited) (unaudited)
BEER BHEBT
(REER) (RgEZ)

Sales of HE
— Gem-set jewellery — REEREH 8,287.3 6,640.8
— Gold products — EeEMm 14,528.1 24,634.0
— Platinum/karat gold products — AL KEER 4,726.1 4,991.3
— Watches — fEER 1,778.0 1,502.0
29,319.5 37,7681
4. Other Income 4, HAA

Six months ended 30 September

HZE=9H30RLEAEAR
2014 2013
HK$ million HK$ million
(unaudited) (unaudited)
BEEBT BEET
(REER) (REE]Z)

Interest income from R BYA

— banks — R1T 70.1 47.8
— loan receivables — ERER 2.6 3.2
— trade receivables — Z G EWIE 10.6 7.
Franchise income IERBUA 56.4 432
Government grants BT AL 39.0 225
Gain on scrap sales FERMH S IaE 4.0 14.3
Others Hith 25.2 12.0
207.9 150.1
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5. Profit before Taxation 5. BRBARF

Six months ended 30 September

HZE9H30HILAEAR
2014 2013
HK$ million HK$ million
(unaudited) (unaudited)
BEET "BHEBT
(REER) (RegEZ)
Profit before taxation has been arrived B ANEF SR GEA) ¢
at after charging (crediting):
Staff costs BIRA 2,003.2 2,085.7
Amortisation of prepaid lease payments T E RS 6.7 6.7
Depreciation e 365.1 310.4
Fair value gain on gold loans (included in cost E&EENRAFEWZ GtANE
of goods sold), including unrealised fair KAR)  BERERATE
value gain of HK$390.8 million (unrealised Wz 390.8 BEBIT (HZE 20134
fair value gain for the six months ended 9 A30H I NEARERRNFE
30 September 2013: HK$96.3 million) W 96.3BEBIT) (374.5) (479.5)
Operating lease rentals in respect of AMYELLHERS
rented premises 859.3 656.7
Concessionaire fees HESK 1,026.6 1197.2
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6. Taxation 6. Hig
Six months ended 30 September
HZE9H30HILAEAR
2014 2013
HK$ million HK$ million
(unaudited) (unaudited)
BEET BEET
(REER) (REgwZ)
The taxation charge comprises: RIERAX BIE
Current tax: BNEARL IR -
Enterprise Income Tax (“EIT”) in Mainland A A1 TS TR
China 398.3 438.9
Hong Kong Profits Tax BEFNGH 274.4 335.4
Macau complementary tax SEPIRTS AR 23.4 63.7
696.1 838.0
Under(over)-provision in prior years: BAEFERETR (BRERE)
EIT in Mainland China AR PSR 17.7 19.8
Hong Kong Profits Tax BBNEH (0.6) -
171 19.8
Deferred tax (credit) charge (Note 11) RIERIE (%) A (BaE 1) (24.8) 60.4
Withholding tax* AR 16.0 95
704.4 927.7
* Withholding tax mainly represents withholding tax on intra-group licence * TEMBEZEREBMAR A EPBE R ERERA
income and interest income from Mainland China. R A B ATEHL
Hong Kong Profits Tax is calculated at 16.5% of the estimated BB RSB T35 M & HA R A (3 51 e iR B i A1) %
assessable profit for both periods. 16.5% B KT E o
Under the Enterprise Income Tax Law (the “EIT Law”) of the People’s BIEFREARLMB(HE]D)DEMBHRER
Republic of China (“PRC”) and Implementation Regulation of the EIT EEEAMA - A BB A 5 R R EHRE A
Law, the tax rate of the subsidiaries in Mainland China is 25% for both & H25% °
periods.
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Taxation (continued)

For certain subsidiaries of the Company in Mainland China, they are
entitled to the tax incentives in connection with the development of
the western part of Mainland China. The applicable tax rate is 15% for
both periods.

Macau complementary tax is calculated at the maximum progressive
rate of 12% on the estimated assessable profit for both periods.

No provision for taxation has been made for the operation in Taiwan
as there was no assessable profit for both periods.

Earnings per Share

The calculation of the basic earnings per share for the period is based
on the consolidated profits attributable to shareholders of the
Company for the period and on the number of 10,000,000,000 (six
months ended 30 September 2013: 10,000,000,000) shares in issue
during the period.

No diluted earnings per share is presented as there were no potential
ordinary shares in issue during both periods.

N2

FIE ()

ARABNETHREAMHBARZAR BRI
A RFAEMNABHREER - mEBARMAEA
THEAE15% °

S P e 75 o T 3 P 18 A RS A0 £ 5 B SR B R R 3%
EEREREDR%TE -

BAME MR 522 EIL B ERTORF -
U 3 A R AR R TR R -

BREA

HEBREREF R ER AR AIREERER
A BN R B AD ETRDR
10,000,000,000 & (H E20134F 9 A30H I+
A A 10,000,000,000 M) 5HE -

AR PR E A R O S B BT A R R MR
2 EREERT -

Dividends Iz 2

Six months ended 30 September

HZ9H30RIEAEAR
2014 2013
HK$ million HK$ million
(unaudited) (unaudited)
BEBT BEAT
(REEER) (RE&EZ)

2014 Final — HK19.0 cents 2014 RE : BAR19.0B1L

(2013: HK16.0 cents) per share (20134 :16.0781l) 1,900.0 1,600.0

On 25 November 2014, the directors of the Company have
determined to declare an interim dividend of HK13.0 cents per share,
totalling HK$1,300.0 million for the six months ended 30 September
2014.

R2014FNA25H  ARREFRTEIREZE
2014F 9 A30R8 IE/NEA A F HK B &FK%13.0
Al AH13000BEBT °

BARBHREEBEARALT 2014/2015 P HIRE
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Movements in Property, Plant and
Equipment

During the current interim period, the Group disposed of certain
property, plant and equipment with an aggregate carrying amount of
HK$31.4 million (six months ended 30 September 2013: HK$9.7
million) for cash proceeds of HK$19.4 million (six months ended 30
September 2013: HK$8.8 million) resulting in a loss on disposal of
HK$12.0 million (six months ended 30 September 2013: HK$0.9
million).

In addition, during the current interim period, the Group acquired
HK$1,059.5 million (six months ended 30 September 2013: HK$831.9
million) of property, plant and equipment.

Investment Properties

During the current interim period, the Group acquired investment
properties of HK$549.1 million with depreciation amounted to HK$4.2
million. Please refer to note 19(b) for the acquisition of investment
properties in details.

The fair value of the Group’s investment properties in Hong Kong at
30 September 2014 is HK$609.2 million, which has been derived with
reference to a valuation report prepared by the CBRE Limited
(“CBRE”"), an independent qualified professional valuer not connected
with the Group (whose address is Suite 1204-06, 3/F & 4/F, Three
Exchange Square, 8 Connaught Place, Central, Hong Kong), with
reference to sales evidences of similar properties as available on the
market. CBRE are members of the Hong Kong Institute of Surveyors,
and have appropriate qualifications and recent experiences in the
valuation of similar properties in the relevant locations.
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AN - AR HAERRT - ANEEEIEE A (E{E1,059.5
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 REY=E
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1. Deferred Taxation N EZLEHRIE
The following is the major deferred tax liabilities (assets) recognised UWTAEREENAHBRRZNETBRTCHIES
by the Group and movements thereon during the current period: E(BE) REHEF -
Unrealised ~ Withholding
gain on tax on
fair value undistributed
changes of profits of
gold loans  subsidiaries Unrealised  Accelerated
in Mainland in Mainland profit on tax Unused tax
China China inventories  depreciation losses Total
HK$ million HK$ million HK$ million HK$ million HK$ million HK$ million
HERBES  FERLHE
HEATESY QARRIKERN #E2 KBA
ZRERKR 2B AEREF  MEHERE BEESE @t
BEAT BEAT BEATL BEATL BEATL BEATL
At 1 April 2014 (audited) R20145 4 A1A (EF%) 48 628.0 (703.) - - (70.3)
Acquisition of subsidiaries (note 19(b))  WEMB AR (H:E19(b)) - - - 59 (228) (16.9)
Charge(credit) to profit or loss (note 6) I (st \) Bz (#1776) 519 373 (113.8) (0.4) 02 (24.8)
Currency realignment SRR 01 06 06) - - 01
At 30 September 2014 (unaudited) R201469A30H
(REER) 56.8 6659 (817.5) 55 (226) (19)
The following is the analysis of the deferred tax balances for financial AT AR BREREMELEERIBLE R D
reporting purposes: e
At At
30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
A2014%F R20145F
9H30H 3A31H
BEER BEAT
(REER) (Fe5Hz)
Deferred tax assets RIERTEE E (840.1) (703.D)
Deferred tax liabilities RIERIEEE 728.2 632.8
(111.9) (70.3)
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. A
12. Inventories 12. 78

At At
30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
20145 20144
9H30H 3A31H
BEER "BHEBT
(REER) (Fe=%)

Raw materials for: HEEATERBRERME
Gem-set jewellery REER A 6,762.6 74314
Gold products HEEMm 2,122.5 2,321.2
Platinum/karat gold products HEKEESR 293.5 3331
9,178.6 10,085.7

Finished goods: BIRK R ¢

Gem-set jewellery TREET E AT 14,355.0 11,625.6
Gold products EEEM 8,270.4 13,215.9
Platinum/karat gold products e KEER 3,814.7 3,695.9
Watches iR 3,338.4 3,859.1
29,778.5 32,396.5
Packing materials BEME 93.5 61.5
39,050.6 42,5437
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13. Trade and Other Receivables 13. ESZ R HMEWFIE

At At

30 September 31 March

2014 2014

HK$ million HK$ million

(unaudited) (audited)

20145 R2014F

9H30H 3A31H

BEBT BEAT

(REERK) (Fe8%)

Trade receivables H 5 el s 3,233.4 31462

Prepayments to suppliers ) JE P A TE AN FUE 742.0 457.6

Deposits b 431.3 399.3
Prepaid lease payments charged —FRXENBNHEERIE

within one year 14.2 14.2

Other tax recoverable E b A] 1Y F 18 430.2 681.3

Others Hih 232.4 1741

5,083.5 4,872.7

The Group's sales to retail customers are mainly on cash basis. Sales
to certain customers are on credit with credit period up to 6 months.
For sales through concessionaire stores, the Group usually allows 30

days credit period to these receivables.

The following is an aged analysis of trade receivables presented based
on the invoice dates at the end of the reporting period, which
approximated to the respective revenue recognition dates:

AEEUTEEPNEENRSRT  MAE

BH - L EENHEMS

EEHIRZR6
REE— MBI FFZ

SRWGRIER 0 HMEEH -

AT ARBER R HNIRE SR (R R
RAHEE) NE S EEGRIBENRE DT

At At

30 September 31 March

2014 2014

HK$ million HK$ million

(unaudited) (audited)

20145 R20144F

9H30H 3A31H

BEER BEAT

(REER) (Fe5=Hz)

O to 30 days O0%30H 2,601.5 2,680.0
31to 60 days 31£60H 275.5 151.5
61to 90 days 61£90H 49.7 -
91to 180 days 9NE180H 205.2 257.9
Over 180 days 180HM E 101.5 56.8
3,233.4 3,146.2
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Trade and Other Receivables (Continued)

As at 30 September 2014, included in the trade receivable balances
were receivables of HK$180.0 million (31 March 2014: HK$179.9 million)
carrying fixed interest rates ranging from 7.6% to 8.6% (31 March 2014:
7.6% to 8.6%) per annum.

Also, as at 30 September 2014, included in the trade receivable
balances are trade receivables with aggregate carrying amount of
HK$356.4 million (31 March 2014: HK$314.7 million) which are past due
at the reporting date for which the Group has not provided for
impairment loss as there is no significant change in the credit quality
and amounts are still considered recoverable based on historical
experience. The Group does not hold any collateral over these
balances.

Ageing of trade receivables, based on the invoice
date, which are past due but not impaired

AN
AR

TSR M

E5 R HEMmRBKFRIE @

R20145F 98308 © st AE S EWFEN
BHOERBEETEFMNENT76%E8.6%
(201453 A31H : 7.6% £ 8.6%):T E#180.0
BEBT(2014FE3A31H 1 1799FEBT) °

BESh - 201499 A30H » 5t AE B EIR
BERGANBSAPCOHNAEEEAS
356 4R EFIT(204FE3A31H 3147868
BIL)NEZENHIE - AR EEZE W ELR
BFAEE BREBALRRAZEREKE -
WASEY B IRREBERE AEEL K
RZEEHFTHEMIETRS -

REXZAHCARERBRENES
FE WK R B9 AR

At At

30 September 31 March

2014 2014

HK$ million HK$ million

(unaudited) (audited)

A20145% R2014%

9H30H 3A31H

R34 BEET

(REER) (5&]Z)

61to 90 days 61£90H 49.7 -
91 to 180 days 91£180H 205.2 257.9
Over 180 days 180H E 101.5 56.8
356.4 314.7
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14. Pledged Bank Deposits/Short-Term Bank

Deposits/Bank Balances and Cash

During the six months ended 30 September 2014, the bank deposits
carry interest at the prevailing market rate of about 0.01% to 4.5% (31
March 2014: 0.01% to 4.3%) per annum.

As at 30 September 2014, the pledged bank deposits amounted to
HK$8.7 million (31 March 2014: HK$5.3 million) mainly represent
deposits pledged to a bank to secure the payment of construction in
progress.

As at 30 September 2014, the Group’s cash and cash equivalents
denominated in Renminbi (“RMB”) were HK$6,162.6 million (31 March
2014: HK$5,836.1 million). The RMB is not freely convertible into other
currencies, however, under the PRC’s Foreign Exchange Control
Regulations in Mainland China and the Administration of Settlement,
Sale and Payment of Foreign Exchange Regulations, the Group is
permitted to exchange RMB for other currencies through authorised
banks to conduct business in foreign currency.

As at 30 September 2014, the Group did not have any short-term
bank deposits. As at 31 March 2014, the short-term bank deposits
carried fixed interest rate at 1.5% per annum with original maturing at

4. SIEBRITER FEHIERIT

FRRITHEBRRAS

HE2014F9A30B IEAEA - RITHERIR
EEMSFFNENTH0.01% = 4.5% (2014 F
3A318 : NF00I%EA3%):TE »

R20149F9A30H @ BRIFRITERS7THE
BT (2014FE3A31R0 53@BBT) TEH
EEITROMNRA—RRITIEEIR o

MR2014F9A30H » AEEIKRARKEIED
Be MRS EEYEG1626 A &AL (20144F
3A31H : 58361888 T) - AREI T/
REBAEMEE AW BERTEAIE
PEINEE RGN RAE SERMEEER
o RNEEE RS BFTIRITHITINE L
AR 3 AINE o

R2014F 9 A30H » A% B I & (T {7 52 HA iR
TTERR > M2014 53 A31H » BEIRITFE IR
BEEFFEI5%TE  REBAAREAR -

12 months and hence being classified as current asset. HEREARBEE -
=+,
15. Trade and Other Payables 15. ES R HAMENFIE
At At
30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
R20144F M20144F
9H30H 3A31H
BEET BEET
(REBERZ) (5] %)
Trade payables E SN FRE 859.4 1,233.9
Deposits received from customers (Note) BERFIEMIES (M) 1,360.2 1,490.3
Other tax payables Hub et Bim 35.6 166.5
Accruals R -d==! 477.0 4478
Accrued staff costs fEET B TRk 641.2 4747
Interest payables FEHFIB. 81.1 79.3
Others Hfth 210.1 235.8
3,664.6 4,128.3
Note:  Deposits received from customers mainly represent prepayments HiE : BRPUWEMIES BB A INEE

made by franchisees in Mainland China for jewellery products. The
amounts are unsecured and interest-free.

MR BERBNFR - BEFARE
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15. Trade and Other Payables (continued)

The Group normally receives credit terms of 7 to 180 days from its
suppliers. The following is an aged analysis of trade payables
presented based on invoice date at the end of each reporting period:

15.

TSR M

B REMENATIE @

AEE-RAEHETRESHNEERAENT7AH
Z180ATE - U TARBEZEZEAHNZI RS
HRNE 5N RENRER DT -

At At
30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
A2014%F R20144%F
9H30H 3H31H
A8ER BEAT
(REEER) (fe&=z)
0O to 30 days O0&30H 747.9 117.2
31to 90 days 31290H 15.4 18.2
91 to 180 days 91E180H 9.0 68.5
Over 180 days 180H E 87.1 30.0
859.4 1,233.9
16. Bank Borrowings 16. IRITE

At At
30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
R20144F 20144
9H30H 3H31H
BEET BEBT
(REEER) (Fez=z)

Bank loans, unsecured and repayable within  $R{TE - MKW AE—ERNES
one year 7,343.7 6,299.6

As at 30 September 2014, the bank borrowings carry variable interest
rates ranging from 0.7% to 0.8% over the Hong Kong Interbank
Offered Rate (“HIBOR”) per annum or 90% to 100% of the People’s
Bank of China ("PBOC”) Standard Loan Interest Rate (31 March 2014:
0.7% to 0.8% over HIBOR per annum or 90% to 100% of the PBOC

Standard Loan Interest Rate).

As at 30 September 2014, bank borrowings amounted to HK$5,930.0
million (31 March 2014: HK$4,370.0 million) and HK$1,413.7 million (31
March 2014: HK$1,929.6 million) carry interest based on HIBOR and

PBOC Standard Loan Interest Rate, respectively.

As at 30 September 2014, the range of interest rates on the bank
borrowings were 0.9% to 5.6% (31 March 2014: 0.9% to 5.6%) per

annum.
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= H A
17. Gold Loans 7. E€£EE
The amounts represent borrowings from banks and the amounts PR ITTE R  MENMN A £ EBIRE
payable are pegged with gold prices. £ o
As at 30 September 2014, the gold loans carry fixed interest rates of R2014F9A30R ' 4 BERETEFFEX
1.2% to 3.2% (31 March 2014: 1.2% to 3.5%) per annum, with original 1. 2%;.:3 2% (2014F3 4318 1 1.2% & 3.5%)
maturity of 1to 12 months (31 March 2014: 1to 12 months) from date of P! FHAARHBREIZ12(EA (2014 F
inception. 3A3 EI EREA)
Gold loans were borrowed to reduce the impact of fluctuations in ERESEEENENREESFESESE
gold prices on gold inventories. Gold loans were designated as BREEBHTE SLEEETARAFETA
financial liabilities at fair value through profit or loss, which the fair BaNeRad EQAFEIRERRESE
value of the gold loans are subject to the fluctuation of gold price at BRER R EE -
the end of the reporting periods.
. It
18. Share Capital 18. AR
Nominal
value Number
per share of shares Amount
HK$ HK$ million
SREE R EE -]
BT BEAT
Authorised: JETE
At 1 April 2013, 31 March 2014 and R2013F4 A18 ~ 201445
30 September 2014 3A31H KX2014%F9/830H 1.0  50,000,000,000 50,000.0
Issued and fully paid: BETRERE
At 1 April 2013, 31 March 2014 and R2013F4 A1H ~ 20144
30 September 2014 3A318 KX2014%9/830H 1.0 10,000,000,000 10,000.0
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19. Acquisition of Subsidiaries 19. WEEMIEB A F]

During the six months ended 30 September 2014, for the purpose of HE2014F9HAZ0BIEAEA - BERERS
business expansion, the Group had acquired controlling interests in REBDUE LA TB AT AR

the following subsidiaries:

(@ In August 2014, a subsidiary of the Group acquired 100% equity (a)
interest in Hearts On Fire Company, LLC (“Hearts On Fire”), a
company engaged in sales of luxury diamond jewelleries, from
independent third parties at a cash consideration of
approximately HK$1,179.0 million. The primary reason for the
acquisition is to introduce an exclusive and unigque premium
luxury diamond jewellery line to the Group’s existing diversified
product offering, particularly in the Group’s retail network. The
acquisition has been accounted for using the acquisition

2014568 A RNEE— KM E 2 FLA
BERENI7TO0BEETABILE=
77 Y B Hearts On Fire Company, LLC
(THearts On Fire] » BB FEEHMHEE
MR MEBRE - WETBERALRE
BERBLZT/IHERES FRIREAEE
TEMRNERER)MEE—E_-_0N5
BEEEMER -  WHEFEAWKEEARE -

method.
Details of consideration of the acquisition are as follows: WEARBEFHIBFOT :
HK$ million
BEET
Consideration satisfied by cash AR e S ARE 1,179.0

Acquisition-related costs amounting to HK$22.5 million have
been excluded from the consideration transferred and have
been recognised as an expense in the current period, within the
other expenses line item in the condensed consolidated
statement of profit or loss and other comprehensive income.

Assets acquired and liabilities assumed recognised at the date
of acquisition were determined on a provisional basis as follows:

WHEHBEAA 2258 S8BT Aat AR
HEORE  MRAHEERRHEX - 5
ANBRGaEaRkAthE2EEaROR
fbFAIAR -

U B R R WA E NP
EaEwmT:

HK$ million

BHEBT

Property, plant and equipment YE -~ BRE RRAE 82.2
Inventories FE 343.7
Trade and other receivables B 5 REMEREIE 273.9
Trade and other payables B 5 REMBERFIE (191.1)
508.7
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19. WS A7) (&)

19. Acquisition of Subsidiaries (continued)

(@) Goodwill arising on acquisition (determined on a provisional (a) WEEAMEE(ERE)
basis)
HK$ million
BEBT
Consideration transferred FrEgEa R E 1,179.0
Less: Provisional fair values of identifiable W TR R AT R B EFHER
net assets acquired TN TE (508.7)
Provisional goodwill arising on acquisition W B E S E R e 670.3
Net cash outflow on acquisition and charged to BB E A H BIBSNBE
profit or loss W R FE
Cash and cash equivalent balances acquired FrikigIR & MR S EWEH -
Less: Cash considerations paid B EXfHRERE (1,179.0)
(1,179.0)

The provisional goodwill from the acquisition of Hearts On Fire
included amounts in relation to the benefit of expected
synergies, revenue growth, future market development and the
assembled workforce of Hearts On Fire. None of the provisional
goodwill is expected to be deductible for income tax purpose.

The provisional goodwill arising from the acquisition of Hearts
On Fire amounting to HK$670.3 million is determined on a
provisional basis, awaiting the completion of the identification
of separable intangible assets and valuation of the intangible
assets acquired.

Revenue and profit attributable to the acquisition during the
period are HK$72.2 million and HK$6.0 million, respectively. Had
the above acquisition completed on 1 April 2014, total group
revenue and profit for the six months ended 30 September
2014 would have been HK$29,654.7 million and HK$2,736.9
million, respectively. The pro-forma information is for illustrative
purposes only and is not necessarily an indication of revenue
and results of operations of the Group that actually would have
been achieved had the above acquisition been completed on 1
April 2014, respectively, nor is it intended to be a projection of
future results.

Uy B Hearts On Fire EA M EREHER
FEEAH RS - Wasig R - BEmISE
& K Hearts on FireBE Ty /A& 58 -
TR R i 2Bt N e B TSR -

I B8 Hearts On Fire & 4 #) & B iy &2
6703 BER T NERERE - AFH#HMNT
PEHELEERFGMREELEER
BB H AT ©

HAWBEREENEEBRERN DB A
T22BEEBETTL60AEBIT o i ik
BR2014F4 18 2k - HE20144
9AR30RIEANEAME®MBE¥E LT
Mg DRI A29,654.7 BEATN2736.9
BEBT - HEERHERSA  RORE
it BB 2014 5 4 B 1 H RIS ANE
EERAIMSHELERCEESE T
FERREEMIBA -
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19. Acquisition of Subsidiaries (continued) 19. IEEMI B 2 &) ()
(b) In July 2014, a subsidiary of the Group acquired 100% property (b) fE2014F7A AEE—KHERQ A
interests in World Peace Centre, an industrial building in Kwai 3B U BE Eagle Planet Limited & Fortune
Chung, Hong Kong through the acquisition of 100% equity Ruby Limited 2 &B % # iy Y i tH A0y
interest in Eagle Planet Limited and Fortune Ruby Limited. The (IR EBEB R IEKRE)HNEED
property acquired was classified as investment properties by MEREZS FTWEN R BITWENY
the acquiree companies and were at the time of acquisition, EIEIREME  WHESHETFTAER
rented to the Group’s companies and other leasees. The AT REMAREA - LIRESRES60.5
acquisition is accounted for as purchase of assets at a cash BEATHEES (BIARAETESE
consideration of HK$860.5 million from a related party, being an EXHENER)BA  KEEEENH
entity in which certain directors of the Company have beneficial A - RIgERE  REBERERT
interests. At date of acquisition, the Group recognised HiEAMANEEEREEAXRTEASN
investment properties of HK$549.1 million and property, plant BEMBEERREYES4 5EBLHE
and equipment of HK$300.9 million based on the floor areas Yz BEREEIO0OBEATT °
leased out to other leasees and floor areas occupied by the
Group.
20. Operating Lease Commitments 20. K= HERIE
The Group as lessee: REBEASEAHEA :

At the end of the reporting period, the Group was committed to
making the following future minimum lease payments which represent

RERE IR - AEEAEGHRE DA REHS
FETHER T B R HEERRKERS R

lease payments of its rented premises, under non-cancellable (FeZBYENBL)WT :
operating leases which fall due as follows:
At At
30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
R20145F H20144F
9H30H 3H31H
BEET BEAT
(REER) (fe=%)
Within one year —FR 1,628.3 1,286.7
In the second to fifth year inclusive FEFRTF (BREEMT) 2,572.8 1,947.9
Over five years HFAE 490.9 524.7
4,692.0 3,759.3
Majority of leases are negotiated and rentals are fixed for lease term REDHELHEERBETE B —FE2=F

ranging from 1 year to 3 years.

There are certain lease arrangements for rented premises, according
to which the Group are committed to paying either minimum
guaranteed amounts or monthly payments equivalent to a prescribed
percentage of monthly sales as rental, whichever the higher.
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20. Operating Lease Commitments (Continued) 20. BREHEHRIE @)

The Group as lessor: REBESEEA :
At the end of the reporting period, the Group had contracted with REPEHR - AEBHEMAERETAYR KRR
tenants for the following future minimum lease payments: KRS MNZINT -
At At
30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
R20144F M20144F
9H30H 3H31H
BEABT BEET
(REER) (5&]%)
Within one year —FR 1.6 -
In the second to fifth year inclusive F_EZERF (BREEERT) 0.9 -
12.5 -
21. Capital Commitments 21. BEAREE
At At
30 September 31 March
2014 2014
HK$ million HK$ million
(unaudited) (audited)
A20145% R2014%
9H30H ZHA31H
BEAT BEAT
(REESERZ) (fe&=z)
Capital expenditure in respect of the WHEYIZE - BB MaEiER
acquisition of property, plant and BEARAY
equipment:
— authorised but not contracted for — BEEERETH 2,092.1 22773
— contracted but not provided for — BRTABAREHE 573.6 536.3
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22. Fair Value Measurements of Financial
Instruments

Fair value of the Group’s financial assets and
financial liabilities that are measured at fair value
on a recurring basis

Some of the Group’s financial assets and financial liabilities are
measured at fair value at the end of each reporting period. The
following table gives information about how the fair values of these
financial assets and financial liabilities are determined (in particular,
the valuation technigue(s) and inputs used), as well as the level of the
fair value hierarchy into which the fair value measurements are
categorised (levels 1to 3) based on the degree to which the inputs to
the fair value measurements is observable.

. Level 1 fair value measurements are those derived from quoted
prices (unadjusted) in active market for identical assets or
liabilities;

. Level 2 fair value measurements are those derived from inputs

other than quoted prices included within Level 1 that are
observable for the asset or liability, either directly (i.e. as prices)
or indirectly (i.e. derived from prices); and

. Level 3 fair value measurements are those derived from
valuation techniques that include inputs for the asset or liability
that are not based on observable market data (unobservable
inputs).
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22. Fair Value Measurements of Financial
Instruments (continued)

22. €T AN FETE®

Fair value of the Group’s financial assets and BEEEMEENUANFEFENEAER

financial liabilities that are measured at fair value

on a recurring basis (Continued)

The following table provides an analysis of financial assets (liabilities)

TRHEEREHMEBBZAFE®E)

TREINNRER KR AFEFESHEE

that are measured subsequent to initial recognition at fair value, (BE)BDH DR ERAFERED A1
grouped into Level 1to 3 based on the degree to which the fair value B3R
is observable.
Level 1 Level 2 Level 3 Total
HK$ million HK$ million HK$ million HK$ million
EAF H21R HE3R Wt
BEBIT "AEBTT "AEBT BEET
At 30 September 2014 M2014F9H30H
Convertible bonds ] B E - 20.3 20.3
Gold loans ESEE (6,828.3) = (6,828.3)
At 31 March 2014 20143 A31H
Convertible bonds A R ES - 215 215
Gold loans E2EEE (10,786.8) - (10,786.8)

The directors of the Company consider that the carrying amounts of
financial assets and financial liabilities recorded at amortised cost in
the condensed consolidated financial statements approximate their
fair values.

Reconciliation of Level 3 fair value measurements of
convertible bonds

ARAEERR REPFE M B MRIREE
BRAAENEREERSMABZRAERE
RNFERE ©

ARBESFEIRDFETEZHR

HK$ million

BEEIL

At 1 April 2013 (audited) R2013F4 18 (BE%) 243
Currency realignment AR 2.8)
At 1 April 2014 (audited) R2014F4 A18 (KERZ) 215
Currency realignment 5%; B a2
At 30 September 2014 (unaudited) M2014F9A308 (RETX) 20.3

Fair value measurements and valuation processes

In estimating the fair value of convertible bonds, the Group uses
market-observable data to the extent it is available. Where Level 1
inputs are not available, the finance team of the Group performs the
valuation using discounted cash flow model with reference to
comparable market data.

DR EFFERMGEERR
EREAABESAFER  AEESNHBE
ASOTIS AT BEEE - R F 1R AR
B AREOMBEEE2EALRTISEE
FAMRB S REBRIEITHEE
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23. Related Party Transactions

Other than the transactions and balances disclosed elsewhere in the
condensed consolidated financial statements, the Group had entered

23. BB AR5

into the following related party transactions during the period:

BRERGAMBHRERANEMBTRENR IR
rEERSN  REEE NIRRT T TR S -

Six months ended

30 September

9A30HIA<EA
Relationship Nature of transactions 2014 2013
S REME HK$ million HIK$ million
(unaudited) (unaudited)
BEET BEAT
(REER) (REgEZR)
Entities in which certain directors* of Advertising expenses
the Company have beneficial interests E&ERX 5.8 5.0
AARGETESREIHENER Concessionaire fees in department stores
ERUNGIES 5054 41.7 55.0
Rental expenses
HeM% 98.6 959
Purchase of goods and coupons and
commission expenses
BEEMREFURAERAX 29.7 1.4
Sales of goods and coupons
HEEmRIES 13.8 1.0
Rental income
e A 1.8 -
Acquisition of subsidiaries (Note 19(b))
WM B A /) (FY3E19(b)) 860.5 -
Entities in which a director* of the Concessionaire fees and credit card
Company has significant influence charges in department stores
RAF—REFAEATENEER BEAREESI K RERRER 16.8 18.3
Rental expenses
HemMx - 0.4
Non-controlling shareholders Concessionaire fees in department stores
of subsidiaries BERARFEEDK 6.7 1.6
P A RIFEIRAR AR 3R Franchise sales
INERSHE 353.1 2737
Entities in which a close family member Engineering services fee
of certain directors* of the Company TiERBE 3.7 22
has control Rental expenses
RAATETESWORRBEXNERS HeM%
EHlEN TS 10.8 36

*

The directors also have beneficial interests in the Company.
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Additional Information
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Interim Dividend

The Board has resolved to declare an interim dividend of HK13.0 cents
per share amounting to approximately HK$1,300.0 million for the six
months ended 30 September 2014 to shareholders whose names appear
on the register of members of the Company at the close of business on
12 December 2014.

Review of Interim Results

The Audit Committee has reviewed the unaudited condensed consolidated
financial statements and the interim report for the six months ended
30 September 2014 and discussed the financial related matters with the
management. The unaudited condensed consolidated financial statements
of the Group for the six months ended 30 September 2014 have been
reviewed by the Company’s auditor, Deloitte Touche Tohmatsu, in
accordance with International Standard on Review Engagements 2410
“"Review of Interim Financial Information Performed by the Independent
Auditor of the Entity”.

Corporate Governance

During the six months ended 30 September 2014, the Company was in full
compliance with all applicable principles and code provisions of the
Corporate Governance Code as set out in Appendix 14 to the Listing Rules.

Directors’ Securities Transactions

The Company has adopted a code of conduct regarding directors’ securities
transactions on terms no less exacting than the Model Code for Securities
Transactions by Directors of Listed Issuers as set out in Appendix 10 to the
Listing Rules (the “Model Code”). Having made specific enquiry with all
Directors, the Directors confirmed that they had complied with the required
standard set out in the Model Code and the Company’s code of conduct
during the six months ended 30 September 2014.

Employees and Remuneration Policy

As at 30 September 2014, the Group had a total of approximately 36,800
employees (excluding staff of franchisees) (31 March 2014: approximately
36,100) in Mainland China, Hong Kong, Macau, Taiwan, South Africa,
Botswana and the United States.

Remuneration policy of the Group is reviewed regularly, making reference
to legal framework, market condition and performance of the Group and
individual staff (including Directors). The remuneration policy and
remuneration packages of the executive Directors and members of the
senior management of the Group are reviewed by the Remuneration
Committee.

Purchase, Sale or Redemption of Listed Securities

Neither the Company nor any of its subsidiaries had purchased, sold or
redeemed any of the Company’s listed securities during the six months
ended 30 September 2014.

RIS

BEEHRANR204FEN2 AN EE£BERMERES
FIRARREAMZBRESTIREZE 201459 A30H
LENE A EB1Z3.03 104 H£491,300.0 B BB LA+
HRE o

EHRHESA

EREESQCHEE 20149 A30 B IENEARE
ERERGATERR L PHRE(FEHER YO i
EEBHERRSUEEBEER - AEEHE2014F9
A30BIENEAREEZEBPLEE P HRERBLER
ARZBEES - =R A SAMTRBRARENZ
HEXERI S 2410 5% [ R B BB L AZ BRI 1T P EART 75
BRIERM | #ETER -

AN S
JL%E/EI

HE204F 98308 1L XEAHHE ARG —EZ
EEST ETRAIM SR 14 S 2B A TRINT A EA
JR B R <F RIS »

EFETHRFRS

ARAEREFTETEA I ZFEMIERTER LR
AP0 P8 L BT AEFHEITE SR DR EST
AN(MRESFRI D IR TPl - AR B M2 BESEL
EREHRKR BEFEANSNEE2014F9A30H
178 A BRI B 8 TR ST A R AR AR ST T R E
HV R EARAE ©

BE NHMBER

MR2014F9A30H  AEBMAEFRBRAM - HF - B
M 8E MBI BRARMARERA£L4E36800
ZEE(TEEMNEFIMET) (204F3 8318 + 4
36,100%) °

AEEZ HFMBER D2 ZERIER - M kA EE &
BRI BT (BEES)RAMEREHER - REBEH
TEERESREEABZHMRR LG HES B HH
ZEE®EMH-

BE - HERER LHES

AAE REFAMBERRNREEZ2014F9A30H 1k
51)% HEYEREE  HERELDARQRNEMA LT

i7¢ 3
A ©
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Share Option Scheme

A share option scheme (the “Scheme”) was adopted pursuant to a
shareholders’ written resolution of the Company passed on 17 November
2011. No options have been granted, exercised or cancelled under the
Scheme since its adoption up to the date of this interim report.

Directors’ and Chief Executives’ Interests and
Short Positions in the Shares, Underlying
Shares and Debentures of the Company or
Associated Corporation

As at 30 September 2014, the interests and short positions of the Directors
and the chief executives of the Company and their associates in the shares,
underlying shares and debentures of the Company and its associated
corporations (within the meaning of Part XV of the SFO) which have been
notified to the Company and The Stock Exchange of Hong Kong Limited
pursuant to Divisions 7 and 8 of Part XV of the SFO, or which were recorded
in the register as required to be kept pursuant to Section 352 of the SFO or
as otherwise notified to the Company and The Stock Exchange of Hong
Kong Limited pursuant to the Model Code set out in Appendix 10 to the
Listing Rules were as follows:

Long position in shares

B E

BRIE20NFEN A7 HARRZER2ERE —FURBH
—REMERE  ARRNT —BERETE (&t
Bl o B ERMBEEARHRE B BER
s AT SR B AR -

ESENEBRTHABRAQFE

ER2EmNAR

>S4
jni|
&3
e
]
==
X3
=
*
juni|
%
==
X3
=
—_—
S

MR2014F9A30H  ARRAIEBERETETHAER
FEZBMBEARAQNRRERE LB (EERESFR
HEEAIZE XV E) M, - HERG REESS - &
BREELSRBEKRAIEXVEETRESHIBEHE
RARREEBARIHABRAFR ZERSIAR K
BIEELRREHE ISR TRENETEEN
ERMARz S RAR - IR EEFIR LR A 8%
T0MIZESTRIZBMEARR REBHAERIMERA
B2 R AREHINWT

RERGOZHEE
Number of shares
BRHEE
Approximate
Personal Spouse Corporate % of
interests interests interests Total shareholding
BREHN
BAER EEER ZEEEE &t ELidsd
The Company (ordinary shares ApFE (BBER
of HK$1.00 each) SREELOOET)
Dr. Cheng Kar-Shun, Henry BREEL- 1,900,000 1,900,000 0.0%
Mr. Wong Siu-Kee, Kent HIAESLE 12,000 12,000 0.0%
Mr. Cheng Chi-Kong, Adrian B AR & 20,000 @ 20,000 0.0%
Mr. Chan Sai-Cheong BRiEELE 12,000 12,000 0.0%
Mr. Chan Hiu-Sang, Albert PREEA LA 12,000 12,000 0.0%
Mr. Cheng Ping-Hei, Hamilton ERRER 4,800 4,800 0.0%
Mr. Suen Chi-Keung, Peter Bt 3,600 3,600 0.0%
Mr. Koo Tong-Fat HE#LE 12,000 12,000 0.0%
International Entertainment BIRIREER AT
Corporation (ordinary shares (EERESREE
of HK$1.00 each) 1.007%7T)
Mr. Suen Chi-Keung, Peter FEsa gt 4,000 4,000 8,000 0.0%
Note: Btat -
m These shares are beneficially-owned by a company which is wholly-owned by ©) ZEROEBERCELERBEN—RARESHEE -

Mr. Cheng Chi-Kong, Adrian.
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Substantial Shareholders’ Interests in Securities

As at 30 September 2014, the interests or short positions of substantial
shareholders (as defined in the Listing Rules) in the shares and underlying
shares of the Company as recorded in the register required to be kept under
Section 336 of the SFO were as follows:

Long position in shares

FTERRNESFHEDR

1258 % I M9 191 55 336 1

RETFEMBERMATCE -

FTERF(TER EMHRE)R2014F9A308KFE
ANRATRMD RBERDROERSART ¢

RERHBzHRE
Number of shares
RO
Approximate
Beneficial Corporate % of
Name interests interests Total shareholding
£ BRER EEER a5t BREBAEME
Cheng Yu Tung Family (Holdings) Limited ® 8,933,937,400 8,933,937,400 89.3%
Cheng Yu Tung Family (Holdings II) Limited @ 8,933,937,400 8,933,937,400 89.3%
Chow Tai Fook Capital Limited @ 8,933,937,400 8,933,937,400 89.3%
Chow Tai Fook (Holding) Limited @ 8,933,937,400 8,933,937,400 89.3%
Note: HtaE -
m Cheng Yu Tung Family (Holdings) Limited and Cheng Yu Tung Family (Holdings m Cheng Yu Tung Family (Holdings) Limited &

1) Limited each holds approximately 49.0% and 46.7% interest in Chow Tai Fook
Capital Limited, which in turn holds an approximately 78.6% interest in
Chow Tai Fook (Holding) Limited and accordingly each of Cheng Yu Tung
Family (Holdings) Limited, Cheng Yu Tung Family (Holdings II) Limited and
Chow Tai Fook Capital Limited is respectively deemed to have an interest in the
shares of the Company. Chow Tai Fook (Holding) Limited holds the shares of
the Company directly.

Update on Directors’ Information

Pursuant to Rule 13.51B(1) of the Listing Rules, the changes in information of
the Directors since the date of the Company’s Annual Report 2014 are set
out below:

Mr. Kwong Che-Keung, Gordon has resigned as a supervisor of Beijing
Capital International Airport Company Limited upon the expiration of the
term of the fifth session of the supervisory committee with effect from 30
June 2014.

Cheng Yu Tung Family (Holdings 1) Limited &7
Chow Tai Fook Capital Limited#84749.0% &
46.7% tEzx + T Chow Tai Fook Capital Limited AIlFA
Chow Tai Fook (Holding) Limited#E#4778.6%#Ez
Itk Cheng Yu Tung Family (Holdings) Limited -
Cheng Yu Tung Family (Holdings II) Limited }&
Chow Tai Fook Capital Limited 318 BRA A &%
5 B B #E 2% M Chow Tai Fook (Holding)
Limited BIEZ B RRERD -

ESEREHN

BIE ETHRAE1Z5IBOD I EEERBAARRQEF 2014
FERAEE 2 EHEIWT ¢

BEaaERIE R EHRBEHIEROBRARERIE
EEeTHERZBERIZARES  2014F6 A
30 HARAER »
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Use of Proceeds from the Company’s Initial
Public Offering

The net proceeds from the initial public offering in December 2011, after the
deduction of related issuance expenses, amounted to HK$15,387.3 million, of
which HK$10,081.2 million, HK$4,988.3 million and the remaining HK$317.8
million were utilised in FY2012, FY2013 and FY2014 respectively. All of the
net proceeds were used for the originally planned purposes.
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Information for Investors
YEHEG

Investor Calendar

REER

FY2015 interim results

Announcement
25 November 2014

Closure of register of members
1 to 12 December 2014 (both days inclusive)

2015 Bt BUF E P HAR AR

N

20144 MA25H

TEREROBFERFE
20412 ANBERB (ERMABIEER)

Payment of interim dividend RERERE

on or about 15 January 2015 201541 A15 B ATE
Share Information % 1n & %
Company nhame YNCIEY

Chow Tai Fook Jewellery Group Limited AREKREEEGRAT
Listing ik}

Hong Kong Stock Exchange BB

Stock code & 431X 5%

1929 1929

Listing date FHmHEHE

15 December 2011 20M412 H15 H
Board lot size SFEEEN

200 shares 200

Issued share capital as at 30 September 2014

10,000,000,000 shares

Index constituent

Hang Seng Global Composite Index

Hang Seng Composite Index

Hang Seng Mainland 100 Index

Hang Seng China 50 Index

FTSE Asian Retail Index

Hang Seng Corporate Sustainability Benchmark Index

A2014F9 A 30 HE BITIKRA
10,000,000,000 A%

2870

BRI A 5
BALRAIEH

B A R B A 100 58k

18 418N 50 FE &
ERDNTEEIEH
BAERFERROER LS
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Shareholder Services

IR R AR 75

For matters relating to your shareholding such as transfer of shares,
change of name or address, and loss of share certificates, please write to
our Hong Kong Branch Registrar:

Tricor Investor Services Limited
Level 22, Hopewell Centre

183 Queen’s Road East

Hong Kong

Tel: (852) 29801333

Fax: (852) 2810 8185

Shareholders can obtain the annual/interim report of the Company by
writing to our Hong Kong Branch Registrar, or access the electronic
version from our company website.

BB MTORBEE  WROME  EREE
i REABE - EABE S BARMOEERDE
FERAE

BEBEHFELARAR
BB

ERANER183%

BT 2218

BTk (852) 29801333
fEE :  (852) 2810 8185

BRAEBRER L XBRRANTERDBLELD
BB R B FR, P ERE - KRB MR A
BULBIBEE TR

e
Al

Investor Relations

REEBE

For more information about the Group,

please visit our company website
www.chowtaifook.com

or contact our Investor Relations Department at
38/F, New World Tower
16-18 Queen’s Road Central, Hong Kong

Tel: (852) 2524-3166
Fax: (852) 2526-9178
e-mail:  ir@chowtaifook.com

BRAREEFS -

FRBH IR R

www.chowtaifook.com

SRR PRI E & RSP PIE 4%
BBERKNEFR16-185

A KNE38HE

TiE: (852) 2524-3166
fEH : (852)2526-9178
FEH :  ir@chowtaifook.com

General Information

— R

Headquarters and principal place of business in
Hong Kong

33/F, New World Tower

16-18 Queen’s Road Central, Hong Kong

Registered office

Codan Trust Company (Cayman) Limited
Cricket Square, Hutchins Drive

P.O. Box 2681

Grand Cayman KY1-1111

Cayman Islands

HBREBTEEXME

HBERANET16-185%
R AE 331

EMHEE

Codan Trust Company (Cayman) Limited
Cricket Square, Hutchins Drive

P.O. Box 2681

Grand Cayman KY1-1111

Cayman Islands
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Glossary

GGl

HFYMBREE E¥F
2HFYHI R [E N 4F

ALROSA

Board&E £

China UnionPay Bl §R B

Company/Chow Tai Fook
RRE/BAKRE

concessionaire storeZ &

Directors®& %

FYBFE

gemstonesE A

gem-set jewellery

KREEREE

Group%£® R&EE

Hearts On Fire

high-end luxury jewellery
EUE

karat gold K&

Listing Rules_E R 81

Mainland Chinaf & Ay,

the first half of the financial year, six months ending 30 September

BRFE LFF - BEIA30RINEA

the second half of the financial year, six months ending 31 March

MBFEETHF BEIANAILAEA
0JSC ALROSA

the board of Directors of the Company

KARERES

a bankcard organisation based in Mainland China

PRI A A) — RIRITRAAA

Chow Tai Fook Jewellery Group Limited (stock code: 1929)
AREHREEBEGRAF (BRMHHAH - 1929)

self-operated POS with concessionaire agreement
BRI BEGENEETER

directors of the Company

KARES

financial year, 1 April of a year to 31 March of the following year

MBEE 4 A1BET—4F3H31H

colour stones, jadeite and pearls
TEeBEA - BRRZK

jewellery products made with diamonds and gemstones

BEEANEANEMER

the Company and its subsidiaries

KRR REKBEA R
Hearts On Fire Company, LLC.

jewellery products with a retail price of above HK$100,000 per piece
FHZEEBI0EB LU LNHKEER

jewellery products made from gold alloy

VAG S UK B & A E

Rules Governing the Listing of Securities on The Stock Exchange of Hong Kong Limited

ERMERSMARARES EHRA

the mainland of the People’s Republic of China
FREE AR HANE Ay
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Glossary %

mass luxury jewellery
ERKE

POSZTE &

R&DAF 5%

Retail Sales ValueZ&1E

Rio Tinto

Same StorefflJE

Same Store SalesE/EHE

Same Store Sales Growth/
SSSGRIEHEER

SFOFEH KBS 551

jewellery products with a retail price ranging from HK$2,000 to HK$100,000 per piece
BHEEENT2TELEI0EA LNHEER

points of sale

EmTEZE

research and development

T M g

value measured at the ending price (VAT inclusive, if any) of products sold to customers in self-
operated POS and franchised POS
REETEMRNBETERETRLPMBERUSKER (BIERER - 0B iTENER

Rio Tinto Diamonds N.V.

self-operated POS existing as at the end of the relevant financial period and which have been operating
since the beginning of the prior financial year
AT — AP BEETRLEN N ERVBHEIRRIDABFNEETEER

for THFY2015, the revenue from self-operated POS existing as at 30 September 2014 and which have
been opened prior to 1 April 2013. Revenue from wholesale and other channels are excluded

P20 FEL¥FME - R2013F 4 A1HAHAELR2014F9 A0 BINABFHNELTEMHMEE
B ETEEMEREMRENE XS

a comparison between Same Store Sales of a particular period and sales from comparable POS in the
previous period, measured at constant exchange rates

PAMERDER L8 E B M RS HE S — RN A L T ERHE

the Securities and Futures Ordinance (Chapter 571 of the Laws of Hong Kong)
BREEMNE ST ERH RS 5G]
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Tier | cities— 4R TH

Tier Il cities 424

for the purpose of this interim report, means:

Beijing
BMAREREMS - 15
JEm

Guangzhou

=0

for the purpose of this interim report, means:

Anji (Huzhou)
Changchun
Chaozhou

Dalian

Deqging (Huzhou)
Dongying

Fuyang (Hangzhou)
Haikou

Harbin

Huizhou

Jiangyin (Wuxi)
Jincheng

Jinzhong

Kuerle (Bayinguoleng)
Lanxi (Jinhua)

Linhai (Taizhou)
Liuzhou

Nanchong

Ningbo

Qidong (Nantong)
Quzhou

Shangyu (Shaoxing)
Shengzhou (Shaoxing)
Sihui (Zhaoging)
Taizhou

Tiantai (Taizhou)
Wafangdian (Dalian)
Wuhan

Wuxi

Xianyang

Yancheng

Yichang

Yongkang (Jinhua)
Zengcheng (Guangzhou)
Zhenjiang

Zhuhai

Zunyi

Anning (Kunming)
Changsha

Chengdu

Danyang (Zhenjiang)
Deyang

Fenghua (Ningbo)
Fuzhou

Haimen (Nantong)
Hefei

Huzhou

Jiashan (Jiaxing)
Jinhua

Jinzhou (Dalian)
Kunming

LLanzhou

Linzhi

Liyang (Changzhou)
Nanjing

Ninghai (Ningbo)
Qingdao

Rui'an (Wenzhou)
Shantou

Shenyang

Suzhou

Taizhou

Tonglu (Hangzhou)
Weihai

Wuhu

Xiamen

Xichang (Liangshanzhou)
Yangzhong (Zhenjiang)
Yinchuan

Yuedging (Wenzhou)
Zhangjiagang (Suzhou)
Zhongshan

Zhuji (Shaoxing)

Shanghai

=

Anshan

Changshu (Suzhou)
Chongaing

Daaing

Dongguan

Foshan

Guilin

Haining (Jiaxing)
Hengyang
Jiangmen

Jiaxing

Jinjiang (Quanzhou)
Jurong (Zhenjiang)
Kunshan (Suzhou)
Lasa

Lishui

Mianyang

Nanning

Ordos

Qingyuan

Sanhe (Langfang)
Shaoguan
Shijiazhuang
Taicang (Suzhou)
Tangshan
Tongnan (Chongaging)
Wenling (Taizhou)
Wujiang (Suzhou)
Xi'an

Xining

Yangzhou

Yiwu (Jinhua)
Yuhuan (Taizhou)
Zhaoging
Zhoushan
Zhuzhou

Shenzhen

Eell

Baotou
Changzhou

Cixi (Ningbo)
Datong

Dongyang (Jinhua)
Fushun

Guiyang

Hangzhou
Huhehaote
Jiangshan (Quzhou)
Jinan

Jintan (Changzhou)
Kelamayi

Langfang

Lin'an (Hangzhou)
Liupanshui
Nanchang
Nantong

Pinghu (Jiaxing)
Quanzhou

Sanya

Shaoxing

Shishi (Quanzhou)
Taiyuan

Tianjin

Tongxiang (Jiaxing)
Wenzhou
Wulumugi
Xiangtan

Xuzhou

Yantai

Yixing (Wuxi)
Yuyao (Ningbo)
Zhengzhou
Zhuanghe (Dalian)
Zibo
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AR

MARHREmS - 45

2 & (M)
£&

M

K&

2% CHM)
25 (f)
peasl
WA
B

Tk (#85)
B

&

EmE (BEEF545)

HE(£E)
s (eI
M

7

=R

RUR (i)
&N
FE(4RE)
] (48 )
M (ER)
am

KA (ABIM)
FLE & (Ki#E)
Rz

15

B

==

KEE (&)
SR ()
SET

79I

BE

ZE(BH)
PP
Fi5 ($8)1)
k5
e (ZER)
@M
&P (FaiE)
aie
A

== ()
T

M ORE)
B
B
Z§=2
R (EIMN)
R
=25 (ER)
55
iz ORIMN)
pITEE
e
FRMN
=)
1RIE (FM)
4

FH
&P
P& ORI

%+ (1)
R

ge55 CRMN)
REKE (FFIM)
fil

BB (AR

84 | Chow Tai Fook Jewellery Group Limited Interim Report 2014/2015

gl
B ERIN)
ES
RE
R
Rl
EZ 2N
= ()
&5

AN
L (RIMN)
AR GRT)

Bl (M)
hitE

BK

i

FE

BIR

= (EB33)
e
AR
KA M)
Bl
Em(EE)
B (AN
ST (FRM)
k=

i

B

£ (&%)
FRAM)
£

AL

M

B5E

=
BE(BEK)
NG

5 (£%E)
#)IB

=5

Al

W 1 e 4
ST ()
il

- (EM)
TR K
ER 3

ez ()
AY:- 7N
]

i)

TR (=)
SN

=g

A (RN
PN

Kz

%P (52 8)
BN
BERE
B

H=IM

Ha
(&)
Rk ()
g

H (KaE)
a1



Tier Il cities = &R3

for the purpose of this interim report, means:

Akesu

Baoding

Beihai

Binzhou

Changde

Chaoyang (Tieling)
Chizhou

Dandong
Diaobingshan (Tieling)
Ezhou

Fuyang

Gaoyou (Yangzhou)
Guanghan (Deyang)
Haicheng (Anshan)
Hanzhong

Heyuan

Huaihua

Huichun (Yanbian)
Jiangyan (Taizhou)
Jieyang

Jinghong (Xishuangbanna)
Jining

Jiuguan

Kaiyuan (Honghezhou)
Laixi (Qingdao)
Leshan

Lijiang

Liuyang (Changsha)
Luoyang

Maoming

Mile (Honghezhou)
Nanyang

Panzhihua
Pingdingshan
Pizhou (Xuzhou)
Putian

Qinzhou

Qujing

Rugao (Nantong)
Shaoyang

Shiyan

Siping

Sugian

Taixing (Taizhou)
Tongliao

Wenshan

Wuzhou

Xiaoyi (Lvliang)
Xingtai

Xinzhou

Yangjiang

Yibin

Yiyang

Yueyang
Zaozhuang
Zhangye

Zhucheng (Weifang)
Zouping (Binzhou)

Anging

Baoji

Bengbu

Bishan (Chongaing)
Changji

Chengde

Chuxiong

Dashigiao (Yingkou)
Dongtai (Yancheng)
Fengdu (Chongaging)
Ganzhou

Gaozhou (Maoming)
Guangyuan

Hami

Hegang

Hezhou

Huainan

Huludao

Jiangyou (Mianyang)
Jilin

Jingjiang (Taizhou)
Jinzhou

Jixi

Kashi

Laiyang (Yantai)
Lianjiang (Zhanjiang)
Linfen

Longkou (Yantai)
Luzhou

Meishan

Mudanjiang

Neijiang

Peixian (Xuzhou)
Pingdu (Qingdao)
Pucheng (Weinan)
Qian'an

Qionghai

Rizhao

Sanming

Shenmu (Yulin)
Shouguang (Weifang)
Siyang (Sugian)
Suzhou

Tengzhou (Zaozhuang)
Tongling

Wuchuan (Zhanjiang)
Xiangyang
Xilinhaote (Xilinguole)
Xingyi (Qianxinan)
Xuanwei (Qujing)
Yangguan

Yichun

Yizheng (Yangzhou)
Yulin

Zhangjiajie
Zhangzhou

Zigong

Anshun

Baoshan

Benxi

Bole (Boertala)
Changzhi
Chenzhou
Chuzhou

Dazhou
Dujiangyan (Chengdu)
Fuging (Fuzhou)
Gaochun (Nanjing)
Gejiu (Honghezhou)
Guigang
Hancheng
Hengshu

Huai'an
Huangshan
Hulunbeier

Jianhu (Yancheng)
Jimo (Qingdao)
Jingmen

Jishou

Kaili (Qianxinan)
Kuitun (Yili)
Laizhou (Yantai)
Lianyungang

Linyi

Longyan
Ma’anshan
Meizhou

Muyang (Sugian)
Ningde

Penglai (Yantai)
Pingliang

Pu'er

Qingzhou (Weifang)
Qigihar
Rongcheng (Weihai)
Shangrao
Sheyang (Yancheng)
Shuangyashan
Suining

Tai'an

Tianshui

Weifang
Wulanchabu
Xiantao

Xinghua (Taizhou)
Xinyi (Xuzhou)
Yan'an

Yanji (Yanbian)
Yingkou

Yongan (Sanming)
Yulin

Zhangjiakou
Zhanjiang

Ziyang

Baiyin

Baoying (Yangzhou)
Binhai (Yancheng)
Cangzhou

Chaohu (Hefei)
Chifeng

Dali

Deging (Zhaoging)
Enshi

Fuxin

Gaomi (Weifang)
Guang’an

Hai'an (Nantong)
Handan

Heshan (Jiangmen)
Huaibe

Huangshi

Jiamusi

Jiaozhou (Qingdao)
Jingbian (Yulin)
Jingzhou

Jiujiang

Kaiping (Jiangmen)
Laiwu

Leiyang (Hengyang)
Liaoyang

Liu'an

Loudi

Mangshi (Dehongzhou)
Mengzi (Honghezhou)
Nanping

Panjin

Pengzhou (Chengdu)
Pixian (Chengdu)
Puning (Jieyang)
Qinhuangdao
Qitaihe

Rudong (Nantong)
Shanwel

Shihezi

Shuozhou

Suizhou

Taishan (Jiangmen)
Tieling

Weinan

Wuwei

Xiaogan

Xingning (Meizhou)
Xinyu

Yangchun (Yangjiang)
Yanzhou (Jining)
Yining (Yili)
Yongzhou
Yuncheng
Zhangqiu (Jinan)
Zhaotong
Zoucheng (Jining)
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Tier IV citiesPO4RH

for the purpose of this interim report, means:

Ankang

Baishan

Chibi (Xianning)
Dianjiang (Chongaing)
Fuzhou

Guangshan (Xinyang)
Heze

Jiran

Jingdezhen
Lengshuijiang (Loudi)
Lichuan (Enshi)
Linguan (Fuyang)
Manzhouli (Hulunbeier)
Ningguo

Qichun (Huanggang)
Rengqiu (Cangzhou)
Shangluo

Shishou (Jingzhou)
Tianmen

Wuhai

Xianning

Xiushan (Chongaing)
Yidu (Yichang)
Youyang (Chongaing)
Zhongwei

Anyang

Bayannur

Dangyang (Yichang)
Dunhua (Yanbian)
Genzhong (Nanchong)
Guyuan

Honghu (Jingzhou)
Jianli (Jingzhou)
Kaifeng

Liangping (Chongaging)
Liling (Zhuzhou)

Lixin (Bozhou)
Meihekou (Tonghua)
Pingxiang

Qijiang (Chongaing)
Rongchang (Chongaing)
Shanggiu

Shizuishan

Tonghua

Wuwei (Wuhu)

Xinhua (Loudi)
Xuancheng

Yingshang (Fuyang)
Yuxi

Zhongxiang (Jingmen)

Badong (Enshi)
Bozhou

Daye (Huangshi)
Fengcheng (Yichun)
Gongan (Jingzhou)
Hengdong (Hengyang)
Huanggang

Jianshui (Honghezhou)
Kaixian (Chongging)
Liaocheng

Lincang

Luohe

Mianzhu (Chengdu)
Puyang

Qinghe (Xingtai)
Ruichang (Jiujiang)
Shaodong (Shaoyang)
Songyuan

Woyang (Bozhou)
Wuzhong

Xinxiang

Xuchang

Yingtan

Zhangshu (Yichun)
Zhoukou
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Baicheng

Changge (Xuchang)
Dezhou

Fengtai (Huainan)
Guangfeng (Shangrao)
Hexian (Ma’anshan)
Huanghua (Cangzhou)
Jiaozuo

Kaiyuan (Tieling)
Liaoyuan

Linli (Changde)
Macheng (Huanggang)
Nanling (Wuhu)
Qianjiang

Qingyang

Sanmenxia

Shimen (Changde)
Tianchang (Chuzhou)
Wu'an (Handan)
Xiangcheng (Xuchang)
Xinyang

Yichun

Youxian (Zhuzhou)
Zhijiang (Yichang)
Zhumadian
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