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HIGHLIGHTS
Consolidated revenue decreased by 16.3%
Group recorded loss of HK$8 million for the current period

The Board of Directors does not recommend any interim dividend

MANAGEMENT DISCUSSION AND ANALYSIS

For the six months ended 30 September 2015, the Group generated
consolidated turnover of HK$436 million, a decrease of 16.3%
compared to the HK$521 million recorded during the same period
last year. This is primarily attributed to large-scale external factors,
specifically downturns in the economy and consumer confidence that
resulted in a drop in consumer spending. In addition, the Hong Kong
retail sector continued to face pressures including high rents as well
as rising staff salaries and other recurring business costs. The Group
was inevitably affected by these factors, recording a loss for the first

half of the financial year.

However, the Group continues to implement a range of initiatives
promoting its products and services, and it has been quick to adjust
its strategies in light of shifting market realities. The Group also
remains highly proactive in exploring new opportunities and business
directions. A newly business set up with kikki.K, is one of these
ventures that the Group believes will help reinforce and build its

profile.

BUSINESS REVIEW

Merchandising

Photographic Products

A sluggish retail market saw the Group’s year-on-year sales of
instant products fall by 18.6% and sales of digital products fall by
23.6%. Faced with weakened consumer sentiment, the Group’s
dealers are proceeding cautiously and reducing their order volumes
for digital products. In addition, the significant decline in Mainland
tourists entering Hong Kong in recent months has impacted sales

of photographic products. These visitors have become a relatively
important consumer group since Hong Kong established itself as

a favoured destination for Mainland photography enthusiasts to
purchase state-of-the-art digital equipment. Meanwhile, the on-going
depreciation of the Japanese yen and favourable exchange rate have
drawn many Mainland tourists to Japan to purchase cameras. The
Group will closely monitor the market situation and take appropriate

action.
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Skincare Products

Last year, the Group made the decision to close the brick-and-mortar
outlets for its skincare business due to intense market competition as
well as rising rental and labour costs. Since then it has operated the
business online. The segment recorded a loss during the period under
review as the Group continued to explore ways to consolidate its

niche in Hong Kong and build on its loyal customer base.

The Group has been focusing on promoting its products to beauty
houses and beauty treatment centres, which are influential for brand
recognition in Hong Kong. This has involved networking with a
number of beauty houses to introduce the Group’s high-quality
skincare products for use in facial treatments. In addition, the Group
has approached leading banks with the aim of featuring its skincare
products in their popular promotional programmes. The Group has
also begun to negotiate corporate sales to certain large enterprises
in Hong Kong. All these initiatives are still in their early phases,

and while the Group is confident that they will gradually help it

consolidate its skincare business to achieve new revenue streams.

Consumer Electronic Products and Household Appliances

The Group acquired this business in 2013 and has been very active
over the past two years establishing the brand and building customer
loyalty. Currently the segment has 17 retail shops operating under a
range of names. During the period under review the Group opened

one new AV Life store, at Plaza Hollywood in Diamond Hill.

Of the wide range of consumer electronic products and household
electrical appliances sold in these stores, televisions were the highest-
selling products. This category contributed 55.8% of the segment’s

total turnover.

Although generally soft consumer sentiment impacted the segment
during the first six months of the financial year, in the longer term,
the Group believes the consumer electronic products and household
electrical appliances business holds great potential. Its brands are
firmly establishing themselves in Hong Kong’s public consciousness
as being synonymous with high-end, high-quality products. With the
Government’s policy to increase the number of new public housing

estates in the next decade, there is strong potential for higher sales.
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Servicing

Photofinishing and Technical Services

The Group’s photofinishing and technical services segment performed
well during the period under review. As at 30 September 2015, the
Group had 70 stores across Hong Kong, the same number as at the
same date last year. Digital kiosks per shop also remained stable at 3

units.

The Group achieved further positive results in its online business, with
total sales jumping by 73% year-on-year. This was a direct result of
the successful Fotomax website revamp, which created growth across
all aspects of the Group’s online offerings. For example, prints made
from internet orders in the first six months amounted to 2.1 million,

an increase of 20.8% compared with the same period last year.

Total sales for the Imaging Gift service increased by 32.8% year-on-
year. This was primarily due to significant sales growth arising from
online DIY image gift items, which soared by 224%. Fotobook sales
rose 39.8% because of the successful Year Album service, where

total sales increased 90.4% over the previous period. Sales for the

ID photo business increased by a solid 14.3% as compared with the
same period last year, and this could indicate just a fraction of its
growth potential since the demand for ID images will remain constant
and substantial over the long term. The Group will therefore continue
to promote its superior ID photo service with the expectation that

sales will rise.

Custom Design and Installation Service

The Group’s custom design and installation service mainly provides
audio-visual project design and installation for non-commercial
organisations such as universities and schools, hospitals, government
departments, and commercial enterprises like hotels and conference
organisers. Since it launch, this business segment has gained a
favourable reputation in the industry. It won several important
projects during the period under review, including a large project for
the design, supply and installation of an AV system in Manulife Tower,

a grade A building in Kwun Tong.
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BRAND MANAGEMENT

The Group was again highly active in promoting the latest FUJIFILM
cameras and camera accessories in the first half of the financial

year. The FUJIFILM X-A2 camera model was widely advertised

across various print and media platforms, including newspapers

and magazines, MTR concourses and outdoor billboards. It was also
advertised on online mobile platforms such as YouTube and various
mobile apps. The photos used to promote the X-A2 were all taken on
location in Japan and shot by a local Hong Kong photographer using

FUJIFILM camera.

In June, the FUJIFILM X-T10 interchangeable lens digital camera was
given a global release. The camera features a sophisticated autofocus
system and an innovative system for tracking fast-moving objects,
along with an advanced electronic viewfinder. Its internal Wi-Fi device
enables the camera to be connected with any smartphone or tablet for
remote shooting, and photos can be transferred directly to a FUJIFILM

INSTAX SHARE SP-1 printer for printing.

The Group’s camera models were once again successful in prestigious
international awards programmes, which always lead to higher sales.
The FUJIFILM X-T1 won the “best interchangeable lenses digital
camera e-brand” award in a competition jointly run by e-zone and the
Hong Kong Economic Times. The same model also was recognised as
a EUROPEAN CONSUMER COMPACT SYSTEM CAMERA 2015-2016
by the European Imaging and Sound Association (EISA), and it won a

Silver Award in Digital Photographer Review (DPreview.com).

The wireless FUJIFILM INSTAX SHARE SP-1 instax printer won the
Hong Kong IT Supreme Award 2014 in the Supreme Mobile Photo
Printer Awards organised by PCM. The winner was selected by PCM

magazine readers and members of the evaluation committee.

The Group also ran a number of exhibitions and competitions to

keep its camera products in the spotlight, as well as to reinforce its
commitment to quality photography as an art form and popular social
activity. On 30 June, the Group held an event called PCM x FUJIFILM
Creativity Every Day at Innocentre in Kowloon Tong, where attendees
had the opportunity to try out the FUJIFILM X-T10. The event also
featured talks by senior photography reporter and artist Vincent Yu
and renowned photography lover Hugo Poon, who shared their

experiences using the FUJIFILM X-T10.
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In early September, the Group took part in the Future of Photography:
Hong Kong Photojournalism and Photographic Device Development
Forum, organised by the Hong Kong International Photo Festival and
the Hong Kong Photo Marketing Association and held at the Hong
Kong Convention and Exhibition Centre. The Forum aimed to enhance
interaction between different groups within the photographic industry,
such as local media and photographic device suppliers. Besides
bringing together prominent figures, it gave the Group an excellent

opportunity to promote its products and increase its brand exposure.

Although the Group’s skincare business has now moved wholly
online, there has been no let-up in the development and launch of
new and supplementary products. During the period under review the
Group unveiled the brand-new ASTALIFT Whitening Sunscreen Lotion
SPF50+ PA++++, a product that incorporates groundbreaking D-UV
GUARD technology for an improved whitening effect and better skin
protection. To promote the product, the Group sent select members
electronic coupons entitling them to discounts on purchases.
Meanwhile, attractive autumn promotions helped maintain the high
profiles of existing skincare products Jelly Aquarysta and Moisturizing

Mask.

Fotomax took part in the Peegaboo Baby Expo held from 15-17 May,
where it introduced its new Year Album product to its target audience
of young parents and parents-to-be. The Fotomax booth featured
photographs of Year Album spokesperson Celine Yeung, who is a very

well known figure among young parents.

To showcase the creative possibilities of its FotoBook service,

the Group held a workshop in collaboration with U Magazine in
September. Experts demonstrated how to design a FotoBook using
Fotomax’s FotoBook software, and attendees then practised their new
design skills and ordered their own FotoBooks. Magazine reporters
were on hand to interview participants about their creations, and an
advertorial about the event was published in a range of magazines

and newspapers.

Facebook continued to be an important tool for promoting the
Fotomax brand, helping it communicate with customers and attract
new ones. During the period under review, the Group posted regular
updates with the latest Fotomax news and promotions, and it ran
mini games to attract more fans and increase interaction with existing
ones. To encourage more fans to “like” the Fotomax Facebook page,
the Group also organised a Facebook Photo Competition with U

Magazine in July.
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The Group supported its D&P service through various promotions
and incentives. Some promos featured always-popular Hello Kitty and
Disney Tsum Tsum toys, while others involved offers of free 3R and

4R photo albums when customers used the photo printing service.

The ID photo service has also proved popular. To further establish
Fotomax as a leader in ID photos, the Group placed advertorials
introducing the brand’s professional services in leading local

newspapers.

To generate loyalty and raise public awareness of the products

and services offered under its consumer electronic products and
household appliances segment, the Group launched an AV Life New
Membership Campaign in April 2015. The campaign encouraged
customers to register as AV Life members at any one of the
Group’s AV Life outlets to receive the latest information and special

promotions, and enjoy exclusive privileges.

During the summer, AV Life also rolled out a campaign in
collaboration with Samsung, which gave customers who purchased
specific Samsung products at AV Life stores the chance of winning
attractive leisure and travel prizes. These included a European
vacation package, a South Korea vacation package, and tickets for
Hong Kong Disneyland or Ocean Park. In addition, AV Life partnered
with Hong Thai Travel Services Limited to offer coupons to hot travel
destinations such as Europe, Thailand and Beijing upon purchase of

designated items.

OUTLOOK

The Group’s business mix has changed significantly over the past
few years, and some of its newer businesses are still establishing
themselves or adapting to changing market conditions. This,
combined with the retail downturn in recent months, has had a short-
term impact on the Group’s profitability. However, in the medium
and longer terms, the Group believes that its prospects for steady
growth are good. This should be helped by the recent gradual
decline in rents for prime retail locations, caused by falling visitation
among Mainland tourists. One current issue is the severe shortage
of manpower for retail operations such as Fotomax, which translates
into higher staff costs. The Group will continue to address this by
looking at ways to streamline its Fotomax operating costs without

compromising the brand’s reputation for quality and efficiency.
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Imaging, which includes the Group’s photo print and ID photo
services, DIY image gifts and DocuXpress service, remains Fotomax’s
core business. In recent years it has contributed approximately

80% of profits for this segment. Despite the downturn during the
period under review, the imaging business performed well, and this
is expected to continue. Although the number of traditional prints
handled by Fotomax has fallen in recent years, the fact remains that
photo prints are still recognised as the best way to preserve images
and pass on precious memories to future generations. With this in
mind, the Group transformed the Fotomax website and mobile app
into a convenient online platform through which customers can order
prints via the internet, and the result has been double-digit year-on-
year growth. Internet prints now represent 15.8% of the total number
of prints the Group processes, a portion that is expected to keep
growing as online activity increases. Internet printing should be a

growth driver for the Group in the future.

In addition, the Group is continuing to utilise group buying and
bulk buying strategies to attract less-frequent users of its services,
especially during low seasons. These services offer significant
discounts that are proven to stimulate customer interest as well as

help increase total print volume.

Another important area is the Group’s ID photo shooting service,
which after year-on-year sales growth of 14.3% now makes up 36.8%
of the imaging business. This service is proving popular because
Fotomax offers customers a comfortable, convenient environment in
which skilled photographers operate with professional equipment.
The Group is therefore able to offer a total satisfaction guarantee for
customers, including the option of unlimited shooting. The ID photo

business should continue to thrive.

DIY gift items enjoyed year-on-year sales growth of 32.8% and now
represents 8.6% of the Group’s imaging business. This area also
shows good potential, especially now that the Group has developed
a user-friendly online DIY tool which has been very effective in
encouraging customers to order personalised items via the internet.
Following the great success of the launch of pre-sale coupons for the
popular Year Album, the Group is now planning to launch different
types of Year Album pre-sale coupons in advance of the peak seasons

to raise product awareness.
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The DocuXpress document solution service now occupies 7% of the
Group’s imaging business with year-on-year sales growth of 4.5%.
This one-stop service includes file output, photocopying, fax, binding
and lamination options. It has grown steadily since its launch, and it
has developed a reputation for quality based on its use of advanced
Fuji Xerox equipment. The Group anticipates that the service’s

advantages will continue to attract new customers in the year ahead.

In 2014, the Group launched a new On Demand Printing business

in partnership with two publishers. Since then it has been working
hard on the business’ development, and it is currently collaborating
with more publishers for the B2B and B2C models. Apart from our
venture with publishers, the Group is also looking to expand its book
coverage to general books on topics such as travel and hobbies.

The expectation is that this gradual expansion will not only bring in
extra revenue and profit, but also attract new and younger customers
to Fotomax shops, representing an opportunity to extend imaging

services to the youth market.

The Group also believes its consumer electronics segment will do
well in the longer term as it continues to build a solid reputation

for quality and expertise. In October 2015, the Group opened a

new flagship AV Life outlet at Sogo in Causeway Bay, an innovative
store within a store that is divided into several specialty zones.

The AV zone incorporates several large-size TV sets (60” to 80”) for
demonstration purposes. The premium audio zone includes not only a
wide range of sophisticated amplifiers, speakers and players, but also
a groundbreaking new sound effects filter display: the BACCH-SP 3D,
researched and developed by Professor Edgar Y. Choueiri of Princeton
University. The intelligent home system zone demonstrates integrated
home systems that are simple and convenient, with wired or wireless
setups that feature signal transmission unaffected by distance. They
can be controlled by mobile phone and iPad and can operate air
conditioners, TVs, AV systems, lighting, curtains and security systems.
Highly trained AV service advisors are stationed within the specialty
zones to deal with customers’ enquiries about AV products and

services, and advise on custom design and installation.



10

Interim Financial Report 2015

20155 R EARF RS ER

2015688 SR ERMER XA RE
Kikki. K3 SZ B N =] ABASR$TIE 88 - HERRE
FRILEEE o SEBREBES M Bkikki.K
EME SRR RBERRESRADEESE
oo EEFEHKikki KBEEAREHIXAEERR
EReEsilEEnRERBREIBSNESRE
BB EEEFBIRF LR FE DKikki. KEFIJE ©

R2015F 118 - KRESELEZHABNERK - &
TN o ENARMIR AR B BN ARB AR
i HHBEERERAFHRAREBD DENE
BE - MABRERSIAERFHRARK &
HEEERERTFHERTR EEROMB- £
BEREEHAIFMRERTBNENNER - M
h—ERAEHMAREZMBHNTES -

BEEENROENBESEE AP RIMS
SEEREBIAERRRER  MEKLERW
EREHEE  EEEGLVAPXETEREY
Bt BERARTHREEESFEREBNER
AREAEE  FRBEIARERHARELES
mENES  AHNEEEAE RN EERE
oy - WAERRAAGRREBFEES ©

MBRR

REESR SE2HBERIRERE £EER
2015F9A30 2 HE RIRITHE KRN KB H2.81
Br EEABLERRZT -HABB2ESENR
IRIE A BH3,4008 T - FEBIARBH1.80F T °

ANER

SEEIHAEA5257(2014%F :518%) BI 2
e 2HZBITEER(BEAES  REBRE
BREAME - SEFERMK—EESFRBEER
EERBEMER 2 BHIERATE o

In August 2015, the Group has successfully opened new stores
through an associate with kikki.K, a premium stationery brand from
Australia that embraces Swedish design principles for its products.
The Group now has two kikki.K stores in Hong Kong, one is at Times
Square in Causeway Bay and the other is at Harbour City in Tsim

Sha Tsui. The Group anticipates that kikki.K’s personalised stationery
products and gifts will prove attractive to discerning and higher-
spending Hong Kong consumers. There are plans to add more kikki.K

shops in the coming year.

In November 2015, the Group will be introducing a new self-service
photo-printing machine, the FUJIFILM Wonder Print Station. The new
kiosk-style machines are designed to appeal to users who typically
take lots of photos on their mobile phones but seldom print them out.
The machines will feature optimised operations tailored specifically
for smartphone users, making it easier than ever for mobile phone
owners to access, organise and print directly from their phone
devices. The Group believes this innovation could help stimulate a
new interest in photo prints from a significant and relatively untapped

market.

Although the Group recorded a loss during the period under review,
the Group believes that in the medium and longer terms its prospects
for steady growth are good, and that the fundamental strengths

of its core businesses will help ensure that the downturn will be a
temporary one. In particular, the photo developing and consumer
electronic products segments have shown real promise, with new
services and store openings keeping their brand profiles high. The
Group expects it will be able to build on these successful activities to

consolidate its position and return to profitability in the near future.

FINANCIAL RESOURCES

The financial position of the Group remained sound and healthy
during the period under review. As at 30 September 2015, the
Group’s cash and bank balances were approximately HK$281 million
with a zero gearing ratio. Trade receivables of HK$34 million were

recorded for the period, while inventories were HK$180 million.

HUMAN RESOURCES

The Group had 525 employees (2014: 518), remunerated largely
based on industry practice, including provident funds, insurance

and medical benefits. The Group also adopted a discretionary bonus
programme determined annually based upon the performance of the

Group and the employee.
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2015598300  MBALNARBERFRHE
ROIE3S2RFEZERMAR AR AREE
BEXGMAERDIA(TERZDRE LEH#HTA
ERETEFRG2BEETA(BESFA DUA
A ABNEE  ESRNADAFEABEEE(E
ZRBFRPEGRMTEFZRHMEMRM 1) EXV
B ZRAREBERDTEE2EERAANT ¢

DIVIDENDS
The Board does not recommend payment of any interim dividend for

the six months ended 30 September 2015.

DIRECTORS’ INTERESTS AND SHORT POSITIONS IN SHARES
AND UNDERLYING SHARES

As at 30 September 2015, the interests and short positions of the
directors in the share capital and underlying shares of the Company
or its associated corporations (within the meaning of Part XV of the
Securities and Futures Ordinance (the “SFQO”)), as recorded in the
register required to be kept by the Company pursuant to Section 352
of the SFO, or as otherwise notified to the Company and The Stock
Exchange of Hong Kong Limited (the “Stock Exchange”) pursuant

to the Model Code for Securities Transactions by Directors of Listed

Issuers (the “Model Code”), were as follows:

Long positions in ordinary shares of the Company:

Number of shares held, capacity and nature of interest

BHERNYE  BORESME

Percentage of

Directly the Company’s

beneficially Founder of ~ Beneficiary of Interest of issued share

Name of director Notes owned a trust a trust spouse Total capital

EARRE#T

e M=  ERERER EREAIHA ERERHEA [REY 5 Bs  RAzEAL

Dr Sun Tai Lun Dennis (i) — (iii) 1,000,000 700,034,214 11,242,000 220,000 712,496,214 60.11
BAfmiEL

Mr Sun Tao Hung Stanley (iv) & (v) - - 711,276,214 - 711,276,214 60.01
BRELEE

Ms Ng Yuk Wah Eileen 250,000 - - - 250,000 0.02
REELL

Mr Tang Kwok Tong Simon 1,142,000 - - - 1,142,000 0.10
HERLE

Mr Fung Yue Chun Stephen (vi) - - 70,000,000 - 70,000,000 5.90

BRERE
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Long positions in shares and underlying shares of associated corporations:

Percentage of

the associated

Name of Relationship Capacity corporation’s
Name of associated with the Number of and nature issued share
director corporation Company Shares shares held of interest capital
G HEECEE
=B SOk BEITREZ
EENE HEECEEER EALEREERE RO R EE FERME Aot
Dr Sun Tai Lun Searich Group ~ Company’s Ordinary shares 25 Beneficiary 25
Dennis Limited immediate (note (i)) of a trust
BARmEL holding
company
ARRlzEE  EHEREEWD) EREZHA
ZRAF
—ditto— —ditto— Ordinary shares 75 Founder 75
(note (ii)) of a trust
EL s B (M i) ERERIPEA
100 100
Dr Sun Tai Lun Fine Products Company’s Ordinary shares 103,000,000 Founder 100
Dennis Limited ultimate (note (ii)) of a trust
BARfmiEL holding
company
RRF &g BBEREG)) ERERIPEA
ZRAF
P =E - Notes:

(i) BAGEBIHBEAREBTELRALT
11,242,000 & 13 2 5 » ZE R H
H—BEREBELEESEMRILZA
FDago CorporationH ###& ° Dago
Corporation&Trident Trust Company
(B.V.L) Limited {ERARFEXRBHELR
HRXHBEREFBEMR L ZB1EEEThe
Dennis Family TrustZ Z A 5% ) AT
%% ° Dago Corporation7~#5H Searich
Group Limited 2 B 1T 7ZK25%

(ii) B % K w18 L £The Sun Family Trust
Z Bl A Z{E5E$F BFine Products
Limitedz Z2ME BHTRAE > BEKRA
B R B EBFine Products Limited
FiH5H2700,034,214 KD AR 2
fE % © Searich Group LimitedZ & &
1TIRZ75%HFine Products Limited$
A ° Fine Products Limited&Searich
Group LimitedfTiF RN AR ZER
HRETYXFERRREAMMEARKSD
REERG R R KE |-

(M

(if)

Dr Sun Tai Lun Dennis is deemed to be interested in a total
of 11,242,000 shares of the Company directly held by Dago
Corporation, which is a company incorporated in the British
Virgin Islands and is owned by Trident Trust Company (B.V..)
Limited in its capacity as the trustee of The Dennis Family
Trust, a discretionary trust established for the benefit of Dr
Sun Tai Lun Dennis and his family members. Dago Corporation
also holds 25% of the issued share capital of Searich Group
Limited.

Dr Sun Tai Lun Dennis is deemed to be interested in
700,034,214 shares of the Company held by Fine Products
Limited by virtue of him being the founder of The Sun Family
Trust which holds the entire issued share capital of Fine
Products Limited. 75% of the issued share capital of Searich
Group Limited is held by Fine Products Limited. Details of the
interest of Fine Products Limited and Searich Group Limited
in the Company can be found in the section “Substantial
shareholders’ and other persons’ interests and short positions
in shares and underlying shares” below.



(iii) BAGEIHELAEBERBEIRLZL
Z W MPEE 220,000 K2 T KA =2
B RERRTARNAEETFRL LR
2014 F R H AR 2 BEEPRYE o

(iv) BELAERRESHRERALARA
11,242,000 R 10 2z - ZERH
H-BEREBELBHSEMRLZA
FDago CorporationE #E#H ° Dago
Corporation&Trident Trust Company
(B.V.L) Limited (ERRRHE KR 1E
TRERKEHRE(BEHRELLE)
Fl % ™ 3% 3 2 B 18 15 EThe Dennis
Family TrustZ Z7EA H10) TR ©
Dago Corporation7~ 78 Searich Group
Limited 2 1T IR 425% °

(v) R R iE 5L % 4 2 The Sun Family Trust
22 #mA » %It BFine Products
LimitedZ 2EE HITRAK » HIAEBE A
4 18 BB Fine Products Limited
¥7%62700,034,214R A D ERH 2 &
# ° Searich Group LimitedZ B 81T
B A75%HFine Products Limited$
& ° Fine Products Limited & Searich
Group Limited fTiFA AR EZ 2 ER
HETX FERRREMEARRSG
RiBEARG R R XS | — -

(vi) BHEEEREEBRAERAZIEA (M
HSBC Trustees (C.l.) Limited{E &S5t
A) #HIEBBEEBHSBC Trustees (C.1.)
Limited ff#$70,000,000 8% 748 2t & i& 14
2 #% ° HSBC Trustees (C.I.) Limited
FEAAARR 2 ENFRT X2
BREHEAMEARARDRAAERG 2

wmRXR] —H -

B EXFTESE S R2015F9A8308 » AA T
EERWECHBALTRAD AR EAEEE
E(EEREHFRYEHEHEXVE) 2KRH - HE
BRONEEZFHHVBIMESEEIXE > MAE
RIBEESHRBAEGRGIEIS26EH A XK 2 &8
R RRBEETFABNER AT KRB ©

ETlMERMRAREZER
BREXTESRROREERD 2BERKXE |-
EMREENS BAYEEEFHEEE 2B BHR
RRFFRERTEBARRAZROD NEEE
MBS ZER  WETETEEMZSERN - £
DNE > BEAEZERABDRKE QR ERT LER
ZHREESTWBEAAMEIABRR 2SR
R o

(iii) Dr Sun Tai Lun Dennis is deemed to be interested in 220,000
shares of the Company through the interests of his spouse,
Ms Tang Sau Ying Betty who inherited the said shares from
her mother’s legacy in 2014.

(iv) Mr Sun Tao Hung Stanley is deemed to be interested in a total
of 11,242,000 shares of the Company directly held by Dago
Corporation, which is a company incorporated in the British
Virgin Islands and is owned by Trident Trust Company (B.V.1.)
Limited in its capacity as the trustee of The Dennis Family
Trust, a discretionary trust established for the benefit of Dr Sun
Tai Lun Dennis and his family members including Mr Sun Tao
Hung Stanley. Dago Corporation also holds 25% of the issued
share capital of Searich Group Limited.

(v) Mr Sun Tao Hung Stanley is deemed to be interested in
700,034,214 shares of the Company held by Fine Products
Limited by virtue of him being the beneficiary of The Sun
Family Trust which holds the entire issued share capital of Fine
Products Limited. 75% of the issued share capital of Searich
Group Limited is held by Fine Products Limited. Details of the
interest of Fine Products Limited and Searich Group Limited
in the Company can be found in the section “Substantial
shareholders’ and other persons’ interests and short positions
in shares and underlying shares” below.

(vi) Mr Fung Yue Chun Stephen is deemed to be interested in
70,000,000 shares of the Company held by HSBC Trustees
(C.I.) Limited by virtue of him being a beneficiary of a trust of
which HSBC Trustees (C.l.) Limited act as trustee. Details of
the interest of HSBC Trustees (C.1.) Limited in the Company
can be found in the section “Substantial shareholders’ and
other persons’ interests and short positions in shares and
underlying shares” below.

Save as disclosed above, as at 30 September 2015, none of the
directors of the Company and their associates had registered

an interest or short position in the shares, underlying shares or
debentures of the Company or any of its associated corporations (within
the meaning of part XV of SFO) that was required to be recorded
pursuant to Section 352 of the SFO, or as otherwise notified to the

Company and the Stock Exchange pursuant to the Model Code.

DIRECTORS’ RIGHTS TO ACQUIRE SHARES OR DEBENTURES
Save as disclosed in the section “Directors’ interests and short
positions in shares and underlying shares” above, at no time during
the period were rights to acquire benefits by means of the acquisition
of shares in or debentures of the Company granted to any director

or their respective spouse or minor children, or were any such

rights exercised by them; or was the Company or any of its holding
company or subsidiaries a party to any arrangement to enable the

directors to acquire such rights in any other body corporate.

13
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SRNE

MR2015F9A308 ERAQRARBEIFSFRERHE
RBIE33HRREHETF2ERBRMEE - THA
THEHERDATAROREBRO 2ERZRAE !

BRTERZEHTEADTEMRRAS L5%H
UECREBZIERRZHER

SUBSTANTIAL SHAREHOLDERS’ AND OTHER PERSONS’

INTERESTS AND SHORT POSITIONS IN SHARES AND
UNDERLYING SHARES

At 30 September 2015, the following interests and short positions in
the shares and the underlying shares of the Company were recorded
in the register of interests required to be kept by the Company
pursuant to Section 336 of the SFO:

Long positions of substantial shareholders who were entitled to

exercise or control the exercise of 5% or more of the voting power at

any general meeting of the Company:

Percentage of

Number of the Company’s
Capacity and ordinary issued share
Name of shareholder nature of interest shares held Notes capital
EARAF
2ETRA
BEEH B AR HERBRYE faE ZEB
Dr Sun Tai Lun Dennis Beneficial owner 1,000,000
BAfmiEt BERBEEA
Beneficiary of a trust 11,242,000
BEEZaA
Founder of a trust 700,034,214
EFERISA
Interest of spouse 220,000
(AL e
712,496,214 60.11
Fine Products Limited Beneficial owner & interest of 700,034,214 (i) & (ii) 59.06
a controlled corporation
EREEARZIELEEER
Searich Group Limited Beneficial owner 600,034,214 (i) & (ii) 50.62
BEREBA
Trident Trust Company Trustee 711,276,214 (i) & (ii) 60.01
(B.V.1.) Limited PN
Ms Tang Sau Ying Betty Beneficial owner 220,000 0.02
BERLL BEREEA
Interest of spouse 712,276,214 (if) & (iii) 60.09
B R
712,496,214 60.11
Mr Sun Tao Hung Stanley Beneficiary of a trust 711,276,214 (iv) 60.01
BaEnh ek BEEZaA
Mr Fung Yue Chun Stephen Beneficiary of a trust 70,000,000  (v), (vii) & (viii) 5.90

BHEEE

A




FERRER A A5 B B 8RR

SUBSTANTIAL SHAREHOLDERS’ AND OTHER PERSONS’

SRR A INTERESTS AND SHORT POSITIONS IN SHARES AND
UNDERLYING SHARES (Continued)
HibFERRZ2HF R Long positions of other substantial shareholders:
Percentage of
Number of the Company’s
Capacity and ordinary issued share
Name of shareholder nature of interest shares held Notes capital
RN
EEITRA
IREREHE SO RERNTE KEEBERHE ByaE ZAD
Mr Fung Kwok Lun William Interest of a controlled corporation 70,000,000 (vi) & (viii) 5.90
IEElAm L REEEED
Fung Retailing Limited Beneficial owner 70,000,000 5.90
BREERERRAF ERBEEA
Fung Holdings (1937) Limited Interest of a controlled corporation 70,000,000 5.90
BRER1937)VERAF ZEEEED
King Lun Holdings Limited Interest of a controlled corporation 70,000,000 5.90
BRERAERQE ZEEEER
HSBC Trustee (C.I.) Limited Trustee 70,000,000 (vii) & (viii) 5.90
St A

M =E Notes:

W 100,000,000/ J2 {5 ({55 A B O 347 (i) 100,000,000 shares representing 8.44% of the Company’s
P25 > 8.44%) HiFine Products Limited shares in issue are directly owned by Fine Products Limited.
BHEBE A 88 T 2600,034,2148% The remaining 600,034,214 shares are owned by Searich
%43 i Searich Group Limitedi## & Group Limited, in which Fine Products Limited holds 75% of
Fine Products Limited MlEEAZATC its issued share capital. Fine Products Limited is a company
2 (T PR Z75% © Fine Products Limited incorporated in the British Virgin Islands and is owned by
A-—BREBELBESMEI A Trident Trust Company (B.V.I.) Limited in its capacity as the
7 I HTrident Trust Company (B.V.1.) trustee of The Sun Family Trust.

Limited 2{The Sun Family TrustfSFEA
SR °

(ii) e EAORETRARE LT I ESY (i) Such interests have been included as the interests of Dr Sun
A o Tai Lun Dennis.

(iii) MERLTHEAEEBHRERAGE T (iii) Ms Tang Sau Ying Betty is deemed to be interested in
CREEMEST12,276. 2148 A TR 712,276,214 shares of the Company through the interests of
BoRER her spouse, Dr Sun Tai Lun Dennis.

(iv) BB SEBEE S BThe Sun Family (iv) Mr Sun Tao Hung Stanley is deemed to be interested in a total
Trust&%The Dennis Family Trustz % of 711,276,214 shares of the Company by virtue of him being
ABEEBEESET711,276,214B K2 a beneficiary of The Sun Family Trust and The Dennis Family
SR T o Trust.

15
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) BHERAEREHSGAGEEZIRZAG
HSBC Trustees (C.1.) LimitedfE &S5t
AR BE £ #HEAE70,000,0008 4 A
ARAD 2R o

(vi) BEMEECRBETIER - RIZEE
EmEE MEKZEXEEFRQA -
BEREZER(1937)ERAAREHIERE
PFRAF (BB L EHEES0%ERE) ©

(vii) HSBC Trustee (C.I.) Limited 2 25 J3
EBR—-RIZEEEMEE > DERE
EEBMARLAT BRERUI937E
RABREHIZERAR LD T (HHSBC
Trustee (C.1.) Limited#EH50%E) ©

(viiiy  EIHFER(v) R (viDFT OB Bl St E K
HSBC Trustee (C.I.) Limited 2 fE5 15
B —#tAR AT RHD ©

BREXFTEAS > MN2015F98308 » BRALQ
AEBMNERZIN L ESHROREER
BrRERERARI—H) BEEMALTRALT
ROLEERGPEERERDRE M AREFS
RS G EI36FEHTRE -

ETESEXHZHRETH
ARBCHRESREEEEADNAEFFRMAER
THERETRAMEIOME EH BT AESET
REXG2BETFA(RESH ) AEREER
ZARERFEA(AGFR D) -

s

KAERESFHLARETAR SEEBRH®
ZEREZE2015F98308 L HIE—EHBIFAE T
AR Z%#<FA| -

RRABAFANEEEAREREETARETE -

ME HESRODLHES

EEMAACARAEEANBLARLEREE 4
ERERAQNAEMEHES o

(v) Mr Fung Yue Chun Stephen is deemed to be interested in a
total of 70,000,000 shares of the Company by virtue of him
being a beneficiary of a trust of which HSBC Trustee (C.I.)
Limited act as trustee.

(vi) The interests of Mr Fung Kwok Lun William are held via
a chain of controlled corporations, namely Fung Retailing
Limited, Fung Holdings (1937) Limited and King Lun Holdings
Limited (which is 50% owned by Mr Fung Kwok Lun William).

(vii) The interests of HSBC Trustee (C.l.) Limited are held via
a chain of controlled corporations, namely Fung Retailing
Limited, Fung Holdings (1937) Limited and King Lun Holdings
Limited (which is 50% owned by HSBC Trustee (C.1.) Limited).

(viii) The interests of Mr Fung Kwok Lun William and HSBC Trustee
(C.1.) Limited as mentioned in the above notes (vi) and (vii)
refer to the same block of shares in the Company.

Save as disclosed above, as at 30 September 2015, no other person,
other than the directors of the Company, whose interests are set out
in the section “Directors’ interests and short positions in shares and

underlying shares” above, had registered an interest or short position
in the shares or underlying shares of the Company that was required

to be recorded pursuant to Section 336 of the SFO.

MODEL CODE FOR SECURITIES TRANSACTIONS

The Company has adopted its own code of conduct regarding
director’s and employee’s dealings in the Company’s securities (the
“Own Code”) on terms no less exacting than the required standard
set out in the Model Code for Securities Transactions by Directors of
Listed Issuers (the “Model Code”) as set out in Appendix 10 to the
Listing Rules.

Specific enquiry has been made of all the directors and the directors
have confirmed that they have complied with the Own Code and the

Model Code throughout the period ended 30 September 2015.

No incident of non-compliance of the Own Code by the employees

was noted by the Company.

PURCHASE, SALE OR REDEMPTION OF LISTED SECURITIES
Neither the Company, nor any of its subsidiaries purchased, sold or
redeemed any of the Company’s listed securities during the period

under review.
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AUDIT COMMITTEE AND REVIEW OF INTERIM RESULTS

The Company has an audit committee (the “Committee”) which was
established in accordance with the Rules 3.21 of the Listing Rules, for
the purpose of reviewing and providing supervision over the Group’s
financial reporting process and internal controls. The Committee
comprises a total of four independent non-executive directors and
one non-executive director of the Company. The Group’s financial
statements for the six months ended 30 September 2015, approved
by the Board of Directors on 25 November 2015, have been reviewed
by the Committee, which is of the opinion that such statements
comply with the applicable accounting standards and that adequate
disclosures have been made. In addition, the Company’s auditor, have
also reviewed the aforesaid unaudited interim financial information

in accordance with Hong Kong Standard on Review Engagement
2410 “Review of Interim Financial Information Performed by the
Independent Auditor of the Entity” issued by Hong Kong Institute of

Certified Public Accountants.

CODE ON CORPORATE GOVERNANCE PRACTICES
In the opinion of the directors, the Company had complied with the
code provisions as set out in Appendix 14 of the Main Board Listing

Rules throughout the six months ended 30 September 2015.
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To the Board of Directors of
China-Hongkong Photo Products Holdings Limited
(incorporated in Bermuda with limited liability)

INTRODUCTION

We have reviewed the condensed consolidated interim financial
information set out on pages 19 to 36, which comprise the
condensed consolidated statement of financial position of China-
Hongkong Photo Products Holdings Limited (the “Company”) and
its subsidiaries (together, the “Group”) as at 30 September 2015 and
the related condensed consolidated income statement, condensed
consolidated statement of comprehensive income, condensed
consolidated statement of changes in equity and condensed
consolidated statement of cash flows for the six-month period then
ended, and a summary of significant accounting policies and other
explanatory notes. The Rules Governing the Listing of Securities on
The Stock Exchange of Hong Kong Limited require the preparation
of a report on interim financial information to be in compliance with
the relevant provisions thereof and Hong Kong Accounting Standard
34 “Interim Financial Reporting” issued by the Hong Kong Institute
of Certified Public Accountants. The directors of the Company are
responsible for the preparation and presentation of this condensed
consolidated interim financial information in accordance with

Hong Kong Accounting Standard 34 “Interim Financial Reporting”.
Our responsibility is to express a conclusion on this condensed
consolidated interim financial information based on our review and to
report our conclusion solely to you, as a body, in accordance with our
agreed terms of engagement and for no other purpose. We do not
assume responsibility towards or accept liability to any other person
for the contents of this report.

SCOPE OF REVIEW

We conducted our review in accordance with Hong Kong Standard on
Review Engagements 2410, “Review of Interim Financial Information
Performed by the Independent Auditor of the Entity” issued by the Hong
Kong Institute of Certified Public Accountants. A review of condensed
consolidated interim financial information consists of making inquiries,
primarily of persons responsible for financial and accounting matters,
and applying analytical and other review procedures. A review is
substantially less in scope than an audit conducted in accordance with
Hong Kong Standards on Auditing and consequently does not enable
us to obtain assurance that we would become aware of all significant
matters that might be identified in an audit. Accordingly, we do not
express an audit opinion.

CONCLUSION

Based on our review, nothing has come to our attention that causes
us to believe that the condensed consolidated interim financial
information is not prepared, in all material aspects, in accordance with
Hong Kong Accounting Standard 34 “Interim Financial Reporting”.

PricewaterhouseCoopers
Certified Public Accountants

Hong Kong, 25 November 2015



G e hat Condensed Consolidated Income Statement

BZE2015F9H30H L-6fE A For the six months ended 30 September 2015
For the six months
ended 30 September
HZ9H30H1E6(EA
Note 2015 2014
g (Unaudited) (Unaudited)
(REER) (REER)
HK$’000 HK$’000
BT T BT T
W= Revenue 4 436,198 520,975
SHER A Cost of sales (333,391) (397,908)
a A AR Gross profit 102,807 123,067
HA A K s Other income and gains 5 6,386 6,705
HERDHE R Selling and distribution costs (67,310) (70,454)
EBEENHISHERER Advertising and marketing expenses (11,126) (17,145)
THB X Administrative expenses (37,433) (35,808)
HihfS&Epx T8 Other operating expense, net = (63)
K (R, RR Operating (loss)/profit (6,676) 6,302
FE(E — R N R EE Share of results of an associate (147) (625)
BBLAT (B5E) SRR (Loss)/profit before tax 6 (6,823) 5,677
FrEfiEx Income tax expense 7 (1,176) (1,524)
B (EE), %55 (Loss)/profit for the period (7,999) 4,153
(B18), EZNEERN : (Loss)/profit attributable to:
AATEE A Owners of the Company (7,896) 4,179
FEiE R E S Non-controlling interests (103) (26)
(7,999) 4,153
ADTEEAEN (Loss)/earnings per share attributable
SR (EB) BT to owners of the Company 9
EHAR Basic HK(0.67) centi&{ll HKO.35 centi&{Ll
g Diluted HK(0.67) cent/&All HKO.35 centi&{Ll

BREZFHIEREBES BB ERMESRKE -

consolidated interim financial information.

Details of the dividends are disclosed in note 8 to the condensed
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fHEE4ES 2 EEIEKX Condensed Consolidated Statement of Comprehensive Income

=

BZE2015F9H30H L-6fE A For the six months ended 30 September 2015
For the six months
ended 30 September
B Z9H30AL6MEA
2015 2014
(Unaudited) (Unaudited)
(REEERZ) (RECERZ)
HK$’000 HK$’000
BT T BT T
HApR (B518) % Fl (Loss)/profit for the period (7,999) 4,153
Hih2mE(EE) WA Other comprehensive (loss)/income
ARSI EEBRRZ Item that may be reclassified to profit or loss
1HE
BREGINET Exchange differences on translation
EHERE of foreign operations (740) 540
HREME(E8) WALEE Total comprehensive (loss)/income for the period (8,739) 4,693
2E(EE) WAL Total comprehensive (loss)/income
BER attributable to:
RATEBA Owners of the Company (8,636) 4,719
RS Non-controlling interests (103) (26)

(8,739) 4,693




BRGSO R

Condensed Consolidated Statement of Financial Position

M201559H30H As at 30 September 2015
30 September 31 March
Note 2015 2015
g 20155F9H30H 2015%3HA31H
(Unaudited) (Audited)
(REEZ) (#22E%)
HK$’000 HK$°000
BT T BEET T
FkRBEE Non-current assets
M BERRE Property, plant and equipment 10 78,434 83,189
BB Investment properties 10 177,035 177,185
BE Goodwill 10 44,207 44,207
BE Trademarks 10 13,999 14,388
b Deposits 15,734 13,894
EERIIEEE Deferred tax assets 160 293
FRBEEATE Total non-current assets 329,569 333,156
REBEE Current assets
FE Inventories 179,560 196,675
Z S EWRE Trade receivables 11 33,946 37,073
FEUR — B N R FIE Amount due from an associate 3,673 =
FEARE - BER Prepayments, deposits and
HibpE Y BR1E other receivables 28,542 35,668
GIEE R Tax recoverable 21 21
HERIBITES Cash and bank balances 280,628 270,192
B EERTE Total current assets 526,370 539,629
REEE Current liabilities
B ENREREE Trade and bills payables 12 42,405 43,016
EitEEREME(BRIE Accrued liabilities and other payables 417,687 52,161
FEfTFHE Tax payable 9,518 8,959
REEEREE Total current liabilities 99,610 104,136
RBEEFE NET CURRENT ASSETS 426,760 435,493
BEERAREBES Total assets less current liabilities 756,329 768,649
FRBEE Non-current liabilities
ErtaE Accrued liabilities 2,272 5,773
IFEIEF B EE Deferred tax liabilities 23,641 23,721
FRBEERRE Total non-current liabilities 25,913 29,494
EEZEE Net assets 730,416 739,155
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R4 S BISARL R (42) Condensed Consolidated Statement of Financial Position (Continued)

1=

M201559H30H As at 30 September 2015
30 September 31 March
2015 2015
20155F9H30H 2015538318
(Unaudited) (Audited)
(REERZ) (RERX)
HK$°000 HK$’000
BT T BT T
i EQUITY
AAREE AELER Equity attributable to owners
of the Company
&N Share capital 118,532 118,532
H#1E Reserves 612,539 621,175
731,071 739,707
=R R Non-controlling interests (655) (552)
R Total equity 730,416 739,155




BE R

EmFER

Condensed Consolidated Statement of Changes in Equity

BZE2015F9H30H L-6fE A For the six months ended 30 September 2015
Attributable to owners of the Company
RAFRE AELE
Share Capital ~ Exchange Asset Non-
Issued  premium redemption fluctuation revaluation  Retained  Proposed controlling Total
capital  account*  reserve*  reserve*  reserve’ profits*  dividends Total interests equity
BBfT RHE EXE Exg  4EE FER
B BR BR#E  BRE  AEE REEN BRRE @t Bs  AER
HK$'000  HK$'000  HK$'000 HK$'000 HK$'000 HK$'000 HK$'000 HK$000 HK$'000 HK$'000
BRTr BE%Tn BETr ERTrn BTn A%Tr E¥Tn B%Tr %I B%Tn
R2014E45 1 B&E Balance at 1 April 2014 (Audited)

(&%) 118,532 490,378 1,619 2980 25387 146,153 23706 808,755 228 808,983
BhiEsl/ (58) Profit/(loss) for the period - - - - - 4,179 = 4,179 26) 4,153
BREGZERA Other comprehensive income for the period:

BEBNEBERER Exchange differences on translation

of foreign operations - - - 540 - - - 540 - 540
HR2ERA/ Total comprehensive income/(loss)
(F8) A% for the period - - - 540 - 4179 = 4719 (260 4,693
B132013/20145E 2013/2014 final dividend paid

RERE - - - - - - (11,853)  (11,853) - (11,853)
B1$2013/2014%E 2013/2014 final special dividend paid

REBHRE - - - - - - (11,853) (11,853 - (11.853)
Bk2014/20155 & 2014/2015 interim dividend declared

FHRE - - - - - (11,853) 11,853 - - -
EERNERER 28R Total transactions with owners of the

ARRBEARZAE Company, recognised directly in equity - - - - - (11,853) (11,853) (23,700 - (23,706)
R20145F9A30 A £tk Balance at 30 September 2014 (Unaudited)

(REER) 118532 490,378 1,619 3520 25387 138479 11853 789,768 202 789970
R2015548 1 B&E Balance at 1 April 2015 (Audited)

(&%) 118532 490,378 1,619 2,780 25387 101,011 - 139,701 (552) 739,155
HREE Loss for the period = = = = - (1,89) - (1,89) (103) (7,999
BREL2ESE Other comprehensive loss for the period:

BESNEBERER Exchange differences on translation

of foreign operations - - - (740) - - - (140) - (140)

HR2EEELEE Total comprehensive loss for the period = = = (740) - (1,89) - (8,636 (103) (8,739
R2015569530 A &8 Balance at 30 September 2015 (Unaudited)

(REER) 118532 490,378 1,619 2,080 25387 93,115 - BT (655) 730,416

f REREREESHESTBERRRNES
%578 #612,539,00075 (2015538310 : B #
621,175,0007T) °

*

These reserve accounts comprise the consolidated reserves of
HK$612,539,000 (31 March 2015: HK$621,175,000) in the condensed

consolidated statement of financial position.
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ARSI e Bk Condensed Consolidated Statement of Cash Flows

BZE2015F9H30H L-6fE A For the six months ended 30 September 2015
For the six months
ended 30 September
B Z9H30H L6fE A
2015 2014
(Unaudited) (Unaudited)
(RESERZ) (REEERZ)
HK$°000 HK$’000
BT T BT T
REEBECHERE Cash flows from operating activities
BB A (B5E) a5Fl (Loss)/profit before income tax (6,823) 5,677
BTHIRE Adjustments for:
FE WA Interest income (1,458) (2,067)
ME BERREZITE Depreciation of property, plant and equipment 9,910 9,508
[k & Amortisation of trademarks 389 389
HEWE BER Losses on disposals of property,

REZEE plant and equipment = 63
FERE(BREDE) Provision/(write back of provision) for inventories 1,096 (1,724)
B 5 R RIERE Provision for trade receivables 85 247
B —EEE D REE Share of results of an associate 147 625

3,346 12,718

EEESEE Change in working capital

EERD (M) Decrease/(increase) in inventories 16,019 (36,109)
25 EWERIE 2R Decrease in trade receivables 3,042 1,373
e  BAREREM Decrease in deposits, prepayments

JE Uk BR 18 2 3Rk > and other receivables 5,286 5,141

BEESREMNERERZE MY Decrease in trade and bills payable (611) (15,861)
EstaER 2 mE Decrease in accrued liabilities and other payables

BRIE 2R (7,975) (7,677)
MR AE (FifA)HE4E Cash generated from/(used in) operations 19,107 (40,415)
28N 1R Overseas taxes paid (462) (80)
s EFREE (B ) Net cash generated from/(used in)

HEFE operating activities 18,645 (40,495)



fERRSRESIE S RER () Condensed Consolidated Statement of Cash Flows (Continued)

BZE2015F9H30H L-6fE A For the six months ended 30 September 2015
For the six months
ended 30 September
B Z9H30H L6fE A
2015 2014
(Unaudited) (Unaudited)
(RESERZ) (REEERZ)
HK$°000 HK$’000
BT T BT T
REZEZRERE Cash flows from investing activities
[EEE PSS Interest received 1,458 2,067
BAYE  BENKE Purchases of property, plant and equipment (5,578) (17,000)
REHABB=@EA Decrease in non-pledged time deposits with
ZEREERETRD original maturity of more than three months - 59
o) — R B N T R B R Advances to an associate (3,673) (500)
BER—HEEE QAT Cash paid for the investment in an associate
xR E (147) -
BRETETAZIREFEE  Net cash used in investing activities (7,940) (15,374)
RETHRERD Cash flow from a financing activity
ENRERREEE Dividends paid and net cash used
FTAZREFE in a financing activity - (23,706)
ReRELLEEHZ Net increase/(decrease) in cash and
#an S ORd) =5 cash equivalents 10,705 (79,575)
HEERIMELEEEE  Cash and cash equivalents at beginning of period 270,192 360,070
HeRRESEEEEZ Exchange (losses)/gains on cash and
E X (E18) s cash equivalents (269) 306
HARBRLRFALEEEE Cash and cash equivalents at end of period 280,628 280,801

25



26

=

DNAEAEH

HPERESMEEERADB -—BARERER
MRIZ2ERQA - ALAEMPEERMLRN
Canon’s Court, 22 Victoria Street, Hamilton,
HM 12, Bermuda °c KRR 2 T EEEMI AT
BEEELTHE220-248R BT EHL8E -

AARREMBAR (SBAEE]) ETEBREB)
HEREHERES PHRORER  URHEER
HEm EEEM HEEFERRZAESR
RnNEEBETENERRMRYE EXFTHE
BIRETH ~ RETREZERE -

ARANEBEARSHERADAESRL
R

mBE%E

EHZE2015F9A308 k6@ A 2 AP HEBEE
MBER > DREBBEFEN(EBETE
B ) SE3aSRl RHABT IS RS 1R B o R EARG AR
BEBERERERER B BREEN(TEEBH
BHREEA DEEEZ2015F3A31BEFEZ
FEMBRR—OEE -

hERERRR S BIRERIHEE  Notes to the Condensed Consolidated Interim Financial Information

CORPORATE INFORMATION

China-Hongkong Photo Products Holdings Limited is a limited
company incorporated in Bermuda. The registered office of

the Company is located at Canon’s Court, 22 Victoria Street,
Hamilton, HM 12, Bermuda. The principal place of business of
the Company is located at 8/F, Tsuen Wan Industrial Centre, 220-
248 Texaco Road, Tsuen Wan, Hong Kong.

The Company and its subsidiaries (together, the “Group”) is
principally involved in (i) the marketing and distribution of
photographic developing, processing and printing products
and the sale of photographic merchandises, skincare products,
consumer electronic products and household appliances; (ii)
the provision of technical services for photographic developing
and processing products, professional audio-visual advisory and

custom design and installation service.

The Company has its primary listing on The Stock Exchange of
Hong Kong Limited.

BASIS OF PREPARATION

This condensed consolidated interim financial information for

the six months ended 30 September 2015 has been prepared

in accordance with Hong Kong Accounting Standard (*“HKAS”)
34 “Interim financial reporting”. The condensed consolidated
interim financial information should be read in conjunction with
the annual financial statements for the year ended 31 March
2015, which have been prepared in accordance with Hong Kong

Financial Reporting Standards (“HKFRSs”).



hERE RS IR ERIHEE  Notes to the Condensed Consolidated Interim Financial Information

=

2 WREEE) 2 BASIS OF PREPARATION (Continued)

2.1 BN BERBEZEH 2.1 Changes in accounting policies and disclosures
RRTCATE SN FTEA S ECRERE Except as described below, the accounting policies applied
2015F3A31ALEFEZFEVBRERFA are consistent with those of the annual financial statements
EAE(CHRZEEENKRBRTHEML)E for the year ended 31 March 2015, as described in those
B—2 - annual financial statements.

AEBCERAPE B HEERERRATY The Group has adopted the following new and revised

T R 2B B BREEL - HKEFRSs for the first time for the current period’s financial

information.

BBEHERIE 198 (B5T) RERRIE HKAS 19 (Amendment) Defined benefit plans: employee
EEMR contributions

FENE 2010220125 Annual improvements Annual improvements 2010-2012
Bz EENRE cycle

FENE 2011 E20138 Annual improvements Annual improvements 2011-2013
Bz EENRE cycle

RS EREEER BT R2REBY The adoption of these new standards, amendments and

NEBzPHBEHASEENEER 2 XE&RH interpretation to existing standards does not have any

FEAR S I AT B R - significant impact to the results and financial position

of the Group’s condensed consolidated interim financial

information.
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2 WREEE)

2.2 EEMEMRERZEBUBREER

FEBWERATHERGRESPBEENRE

HEESBS S BIRERIHIEE  Notes to the Condensed Consolidated Interim Financial Information

2 BASIS OF PREPARATION (Continued)

2.2 Issued but not yet effective Hong Kong Financial

Reporting Standards

The Group has not applied the following new and revised

FEAT © B AR 18 R A Rz 37 T R AR MER] 2
BRI ELER -

RT3IA#%
ZERRZE
AT RSB FTER TEREEN
ERSHENE S KEHE 201651 A1H
EREENE 0 BENERBHNT 201651818
SREESHE  EIHE
A5E388R 2 153T
BREHENEIC HRENEYD 2016F 17818
RREEETE
AIE415R(153T)
EREHERNE BUMBRERTHEA 201651818
ST B
EREUBHREEDN REERHEEEDNT 201651718
FI0RREEE  REELEZEMN
STERIZE28% EEHENTE
(831
ERUBREERN REBEERAHN 201651818
£108% - BBH  WAIMNRE
BREEE2
RREEETE
AI5E28%% (157T)
ERUBREED WBHLARLEES2 201651818
ESREHCCH)) EHRE
BEBBREED EEELRA 201651710
£148
EEYE 201262201458  2016F1 818
BrEELE
ERUBREERN REEFANMNKE 2018F1818
F15%
EREBBBREEDN SRIA 201851810

25955 (2014%)

AN SR B0 I ST 4R FE PR S 97 3T 4G 45 3T B
RETNEE B RBRERSFTREHBITE

AIRBIREREAEEMNEE R

EREAERZE -

4=

e

K B E AR

HKFRSs, that have been issued but are not yet effective, in

this condensed consolidated interim financial information.

New or revised

standards
HKAS 1
Amendments to HKAS

16 and HKAS 38

HKAS 16 and HKAS 41

(Amendment)

Amendment to HKAS 27

HKFRS 10 and HKAS 28

(Amendment)

HKFRS 10, HKFRS

12 and HKAS 28

(Amendment)

HKFRS 11 (Amendment)

HKFRS 14

Annual improvements

HKFRS 15

HKFRS 9 (2014)

The disclosure initiative

Clarification of acceptable
methods of depreciation
and amortisation

Agriculture for bearer plants

Equity method in separate
financial statements

Sale or contribution of assets
between an investor
and its associate or joint
venture

Investment entities:
applying the consolidation

exception

Accounting for acquisitions of
interest in joint operations

Regulatory deferral accounts

Annual improvements 2012-
2014 cycle

Revenue from contracts with
customers

Financial instruments

Effective for
accounting
periods
beginning on
or after

1 January 2016
1 January 2016

1 January 2016

1 January 2016

1 January 2016

1 January 2016

1 January 2016

1 January 2016

1 January 2016

1 January 2018

1 January 2018

The Group is in the process of making an assessment of the

impact of these new or revised standards and amendments

upon initial application and is not yet in a position to state

whether these new or revised standards and amendments

have any significant impact on the Group’s result of

operations and financial position.
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UREERAERRARMXZ2HSHE - BR
BRUREGHERER -

RERAPHEAFSHBEERE  EEEER
FEBEHBREIEEARHEREHTHBER
ErFERREAFGRBZE2015F3831ALFE
WERE B IS SRR S FTIE & AR ©

TEER
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WEN - NETSHENSBENT
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(b) BRI BUBREWME ROPEE RN R
¥ EXETEBRTRRZERY

() REDBBEASEBREMENESE &

(d) BEREMEBZIE SEAEENEER
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hERE RS IR ERIHEE  Notes to the Condensed Consolidated Interim Financial Information

ESTIMATES

The preparation of condensed consolidated interim financial
information requires management to make judgements, estimates
and assumptions that affect the application of accounting policies
and the reported amounts of assets and liabilities, income and

expense. Actual results may differ from these estimates.

In preparing this condensed consolidated interim financial
information, the significant judgements made by management in
applying the Group’s accounting policies and the key sources of
estimation uncertainty were the same as those that were applied
to the consolidated financial statements for the year ended 31

March 2015.

SEGMENT INFORMATION
For management purposes, the Group is organised into business
units based on their products and services and has four reportable

segments as follows:

(a) the merchandise segment engages in the marketing and
distribution of photographic developing, processing and
printing products and the sale of photographic merchandises,
skincare products, consumer electronic products and

household appliances;

(b) the service segment engages in the provision of technical
services for photographic developing and processing
products, professional audio-visual advisory and custom

design and installation service;

(c) the investment segment comprises the Group’s business in

investment properties; and

(d) the corporate and other segment comprises the Group’s
corporate income and expense items and other investment

businesses.
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SRR S BIRERIMEE  Notes to the Condensed Consolidated Interim Financial Information

PEER #H) 4 SEGMENT INFORMATION (Continued)
AEEZETELERRERERTG - ESEHL The chief operating decision maker of the Group has been
BEERKERSBENERS  UEHEBERIBR identified as the Board of Directors. The Board of Directors
RIBFHEAPRE - DERBADBRBETERSEN monitors the results of its operating segments separately for
(F18) aF (Bt E2LARKREA(EHE) & the purpose of making decisions about resources allocation and
R FEME o KARBRFA(FER) SRR DEAE performance assessment. Segment performance is evaluated
ERRBAT () RN ERE - MERTEY based on reportable segment (loss)/profit, which is a measure
TEENEBRAREL —BBHE NT%EE - of adjusted (loss)/profit before tax. The adjusted (loss)/profit
before tax is measured consistently with the Group’s (loss)/profit
before tax except that interest income and share of results of an
associate are excluded for such measurement.
TREJNAEBEEHE2015F 2014598308 The following table presents revenue and (loss)/profit of the
Lol A& DBz WER (BE), &5 - Group’s segments for the six months ended 30 September 2015
and 2014.
Unaudited
FEBHR
Merchandise Service Investment Corporate and other Eliminations Consolidated
ERHE it BE PEREM B e
2015 2014 2015 2014 2015 2014 2015 2014 2015 2014 2015 2014
HK$'000 HK$'000 HK$'000 HK$'000 HKS$'000 HK$'000 HK$'000 HK$'000 HKS$'000 HK$'000 HK$'000 HKS'000
BETR BETT A%Tn BETR BETn BETn BT B%Tn BETn BMTn B%Tn B%TR
AEWE Segment revenue:
MEF2HE Sales to external customers 451,141 69,834 - - 520,975
PrEzHEE Inter-segment sales 15,089 1,631 - - -
HAR Other income and gains an - 4,166 - 4,638
ast Total 466,702 71,465 4,166 - 525,613
FREE Segment results 6,451 307 1,847 (4,370) 4,235
FIBKA Interest income 2,067
FEfE—BHENTEE Share of results of an associate (625)
BB (B58) /%A (Loss)/profit before tax 5677
el Income tax expense (1,524)
ik (F8) /%R (Loss)/profit for the period 4,153




SRR S BIRERIMEE  Notes to the Condensed Consolidated Interim Financial Information

5 Hi ARk 5 OTHER INCOME AND GAINS
For the six months
ended 30 September
BZ9A308 L6 A
2015 2014
(Unaudited) (Unaudited)
(RECER) (REERZ)
HK$°000 HK$’000
BET T BT T
HEWAEE Gross rental income 4,135
RITERZREWA Interest income on bank deposits 2,067
Hith Others 503
6,705
6 FRBiAT(EE), EF 6 (LOSS)/PROFIT BEFORE TAX
AEBERBA (), SERE R The Group’s (loss)/profit before tax is arrived at after charging:
For the six months
ended 30 September
BZ9A308 6@ A
2015 2014
(Unaudited) (Unaudited)
(RECER) (REERZ)
HK$’000 HK$°000
BET T BT T
HEREEE 2EE (Mff5F @) Loss on disposals of equipment (note (a)) 63
FERE(BETE) Provision/(write back of provision) for
(FFsE (D)) inventories (note(b)) (1,724)
EHEFE A (MiEEDb)) Cost of inventories sold (note (b)) 362,893
IR AR S B AN (B 5E (b)) Cost of services provided (note (b)) 36,739
BERERER Professional and legal expenses 840
e R EE Depreciation and amortisation 9,897
HEE Note:
(a) ZEEACHNEPGREBEERIAMEEMX  F (a) Included in “Other operating expense, net” on the face of the
B WA - condensed consolidated income statement.
(b) ZEHEECNEHGEEZRIBEERET]I-—HWR (b) Included in “Cost of sales” on the face of the condensed consolidated

HIHR © income statement.




SRR S BIRERIMEE  Notes to the Condensed Consolidated Interim Financial Information

7 FBHAX

7 INCOME TAX EXPENSE

For the six months

ended 30 September

EZ9A30H1L6MEA
2015 2014
(Unaudited) (Unaudited)
(REEE®R) (REERX)
HK$°000 HK$°000
BT T BT T

AEAFRASHL - Current income tax:
BB - Hong Kong:
FRFHR Charge for the year
TFEHBERE Over-provision in prior years
— FRE A — Mainland China:
FRFHR Charge for the year
ELERIE Deferred tax
HARER KA Total tax charge for the period

BEBFSHBEHRNES BRI A5 ERBE
o 2B E16.5% (B £20145F9830R LL6f@
B 116.5%)5HR%ER - AP EARLME ([H
Bl ) FERBUGH 2 B IBR AR ELE XK ME

B2RITHEFH -

1,857
(414)

444

1,887
(363)

1,524

Hong Kong profits tax has been provided for at the rate of 16.5%
(six months ended 30 September 2014: 16.5%) on the estimated
assessable profits arising in Hong Kong during the period.

Taxation on profits assessable for the period in the People’s

Republic of China (“PRC”) has been calculated at the rates of tax

prevailing in the location in which the Group operates.

8 DIVIDEND

For the six months

ended 30 September

EZ9A30H LL6fE B
2015 2014
(Unaudited) (Unaudited)
(REER) (REEZ)
HK$ 000 HK$’000
BT T BT T

FHIRE -EREERS Interim — Nil (six months ended
(B Z2014F9830A 1 30 September 2014: HK1 cent)

ofEl B : BEL) per ordinary share 11,853




hERE RS IR ERIHEE  Notes to the Condensed Consolidated Interim Financial Information

9 AATEEAEELEER(ER) BF 9 (LOSS)/EARNINGS PER SHARE ATTRIBUTABLE TO
OWNERS OF THE COMPANY
(a) BRER(EHE)BA (@) Basic (loss)/earnings per share
HZ20155K2014F9A30 k6@ AZE The calculations of the basic (loss)/earnings per share for the six
BRER(EE) BFIREUTERSE : months ended 30 September 2015 and 2014 are based on:

For the six months

ended 30 September

BZE9A30H L6fEA
2015 2014
(Unaudited) (Unaudited)
(REER) (REEER)
HK$°000 HK$’000
BT T BT T
(B51|) B (Loss)/earnings:
ARTESRER(EIE) BF (Loss)/profit attributable to owners of the
ZARATEB AELL Company, used in the basic (loss)/earnings
(B18), 757 per share calculation (7,896) 4,179
B9 Shares:
ARTESRER(EE), /BF Weighted average number of ordinary shares
ZHAEBTZER in issue during the period, used in the basic
TIREF I8 (loss)/earnings per share calculation 1,185,318,349 1,185,318,349
(b) SRBH(EHE) BA (b) Diluted (loss)/earnings per share
HARNEBEREZ2015F 201459830 No adjustment has been made to the basic (loss)/earnings
HLloBEALMEBITEBEERIEBR & per share amounts presented for the six months ended 30
WARFEZ2015F R 2014F9H30H 1L61H September 2015 and 2014 in respect of a dilution as the
BEICZEBRER(ERE) ' BFIEHES Group had no potentially dilutive ordinary shares in issue
FE o during the six months ended 30 September 2015 and 2014.
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SRR S BIRERIMEE  Notes to the Condensed Consolidated Interim Financial Information

10 PROPERTY, PLANT AND EQUIPMENT, INVESTMENT

(GRS PROPERTIES, TRADEMARKS AND GOODWILL
Property,
plant and  Investment
equipment properties  Trademarks Goodwill
R®HE REME miE mE
HK$’000 HK$ 000 HK$’000 HK$’000
BET T BT T BET T BT T
HZ=2015%F9H30H Six months ended
6@ A 30 September 2015
BREEEDMGE Net book value or valuation
20155481848 Balance at 1 April 2015 (Audited)
(RERZ)
2 Additions
TE RN Depreciation and amortisation
E N ZE2E Exchange differences
7A2015F9 300 &tk Balance at 30 September 2015
(REEZR) (Unaudited)
B £201459H30H Six months ended
1H6fE A 30 September 2014
REFEREE Net book value or valuation
2014481 B &8k Balance at 1 April 2014 (Audited)
(RBEX) 77,877 168,720 15,173 80,085
20 Additions 13,568 - - -
HE Disposals (63) — - _
E RN Depreciation and amortisation (9,508) - (389) -
[E 5 =58 Exchange differences 200 85 - -
A2014F9 A 308 &8k Balance at 30 September 2014
(RBER) (Unaudited) 82,074 168,805 14,784 80,085

MN201559A300  EEREFEBERENES
REE(UNEHEARIREHEREATEZEZSH

BREK o

As at 30 September 2015, the directors considered that the

carrying amounts of the Group’s investment properties, which are

carried at revalued amounts, do not differ significantly from their

fair values at the balance sheet date.
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11 EZEWRE
AEFHEBE2XZUBRSIBRESNET -
MBRRHEMS  REM—MRAHBI152308 8
BOEERFVRIBEENREATEREZ120
E| °

BAREHARE  HRRERFASEEEZEY
IRIBRBERRZREDNWT -

11 TRADE RECEIVABLES
The Group’s trading terms with its customers are either on a cash
basis or on credit. For credit sales, the credit period is generally
15 to 30 days, except for certain well-established customers

where the terms are extended to 120 days.

An ageing analysis of the Group’s trade receivables as at the end
of the reporting period, based on the payment due date and net

of impairment, is as follows:

30 September 31 March

2015 2015

2015%9H30H  2015%F3A831H

(Unaudited) (Audited)

(REEER) (R =x)

HK$’000 HK$’000

BT T BT T

BHA Current 23,088 25,634
1Z£318 A 1 to 3 months 8,871 7,682
3R E Over 3 months 1,987 3,757
33,946 37,073

12 ESENRERTR
ERESRRESRE AMHE  FEEES
FARERRERBERR 2 RRINUOT -

12 TRADE AND BILLS PAYABLES
An ageing analysis of the Group’s trade and bills payables as
at the end of the reporting period, based on the date of goods

purchased and services rendered, is as follows:

30 September 31 March

2015 2015

2015%9H30H 2015%F3H31H

(Unaudited) (Audited)

(RESER) (ER)

HK$°000 HK$°'000

BET T BT T

318 B LA Within 3 months 41,004 42,183
3R E Over 3 months 1,401 833
42,405 43,016

35
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BEALXRS 13 RELATED PARTY TRANSACTIONS
AEBAFEIEEEAEZHMESOT - The Group’s compensation of key management personnel are as
follows:
For the six months
ended 30 September
EZ9A30H LL6fE A
2015 2014
(Unaudited) (Unaudited)
(REEER) (REEZ)
HK$°000 HK$’000
BT BT T
EHEERER Short term employee benefits 2,764 3,574
BB EER Post-employment benefits 36 35
HBTFETEEEAEZMEMEE  Total compensation paid to
key management personnel 2,800 3,609

ERERER
THEERAEZATE

RAHMBEEER  AEETREERESREEZ
REVFEREAFERS -

DFEUATSREAELENEE - TRAKSEZ
EMER /R ARBFEZERTAEENES
MEHBNBRRR AT RAGHZGEE » mEER
REMESER AR ZBRRMETEEGLE BT
EHAEEPRNEERRABBEE B 2 HHMR
MELEERTE -

HEPHERESHBER

BEERN2015F 11 825 B #ERFRET 0t P
HfSBAAR A IS E R -

14

15

FINANCIAL RISK MANAGEMENT

Fair value of financial assets and liabilities

At the period end date, the net book value of the Group’s
financial assets and financial liabilities approximated to their fair

values.

Fair values are determined based on quoted market price,
otherwise, with reference to professional valuations and/or
estimations that take into account assumptions and estimates

on factors affecting the value of the financial instruments and
change of such assumptions and estimates to reasonably possible
alternatives would not have material effect on the Group’s results

for the period and financial position at the period end date.

APPROVAL OF THE CONDENSED CONSOLIDATED
INTERIM FINANCIAL INFORMATION

The condensed consolidated interim financial information were
approved and authorised for issue by the board of directors on

25 November 2015.
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www.chinahkphoto.com.hk

CHINA-HONGHONG PHOTO PRODUCTS HOLDINGS LIMITED
PEREBEMNEEER QT
(Incorporated in Bermuda with limited liability)

(RBEFEEMRL2ARAF)
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