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About

this Report
ERNAIREH

Vitasoy International Holdings Limited (“Vitasoy” or “the Company” or “the Group”) is pleased to present our
third standalone annual Sustainability Report (“the Report”). Covering our worldwide operations in Hong
Kong, Mainland China, Australia and Singapore, the Report presents aggregated Group Level results for the
period from 1%t April 2016 to 315 March 2017.

In the Report, we provide an overview of our Sustainability vision and framework and related initiatives
and performance in our products and operations, responding to our stakeholders’ interests in Vitasoy's
environmental, social and corporate governance. We also describe the link between our sustainability targets
and the company’s vision and history, and detail KPI progress towards our targets in the past year.

In 2016/17, Vitasoy completed the divestiture of its assets in relation to the North America Mainstream and
SANSUI businesses. To account for this change and in order to better reflect our business, we have recalibrated
the base data for tracking our Product Portfolio KPIs which has affected some of the results in the short term.

In developing the Report, we referenced Appendix 27 of the Main Board Listing Rules of the Stock Exchange
of Hong Kong (“HKEX ESG Guide”). An index is included at the end of this Report to demonstrate compliance
with the HKEX ESG Guide.

All years stated in this report refer to the fiscal year ended 31 March. For example, 2016/17 refers to the
period from 15t April 2016 to 315 March 2017.

This Report is posted on the Hong Kong Stock Exchange’s website and the Company’s corporate
website at www.vitasoy.com, with hard copies distributed to shareholders. Further information about
Vitasoy can be obtained from our corporate website. Questions and comments can be sent by email to
sustainability@vitasoy.com or by post to the Public Relations Department, Vitasoy International Holdings
Limited, 1 Kin Wong Street, Tuen Mun, Hong Kong.
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Executive Chairman'’s
Message

1T ESERY R

Since our establishment close to 80 years ago, Vitasoy's core mission
has been to provide nutritious and tasty food and beverages. This
mission has gained a greater level of importance as we transition
to a resource scarce world with a growing global population. As
wealth and the standard of living rise across the world, people face
increasing health concerns such as obesity and heart diseases. This is
coupled with environmental challenges that impact water and other
natural resources, driving both governments and businesses to find
solutions to these challenges.

Vitasoy has grown its product portfolio and expanded geographically
whilst not only remaining true to its vision but also integrating with
it our total commitment to creating a sustainable business which
positively enhances the life of its communities and environment. In
this third sustainability report, we have outlined our progress against
our Sustainability goals and our efforts to continue on this track.
To embed Sustainability into Vitasoy's everyday operations, last
year we introduced a new Two-Pronged Framework — Making the
Right Products, and Making Products the Right Way. The Board, the
management team and our employees use it to improve our social
and environmental performance across all business functions and
geographies.

BB ESHKENTF - RMIHBROMESRA
Riul— RRAFFRHUEEENEHKNVERN
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PN AEEE  BMNEFELT —EE2HE
R BELESEBWER  URRASENE
ERE -ERE EEEBNSTHMERAEER
REF B HEBHMBNHSIRIBENY -
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AT EFRRE

We are committed to delivering products that support a healthy
lifestyle and are sustainably produced. We are on track to our goal
to increase plant-based beverages and nutritious plant milk as
well as low to moderate sugar and low fat levels product offerings,
and to do so using less energy and resources. To further enhance
understanding of our portfolio, we have made the label design on
some of our key products even simpler and clearer. Meanwhile,
we continue to foster nutritional knowledge and education in the
communities in which we operate through our “Nourish Your Body,
Nourish Your Mind” programme.

We are also making promising progress on our KPIs related to
the environment and natural resource conservation. Our plant in
Wuhan, China, was awarded the LEED Gold Certification which
further demonstrates our advancing environmental performance.
We also continue to investigate ways to reduce our impact on the
environment. This extends across all aspects of our value chain
including the end of life of our product packaging. On this front,
we have stepped up our efforts to engage different stakeholders to
identify opportunities where we can contribute to post-consumer
recycling.

Along with our environmental impact, we understand the role we
play as an employer in our society in creating job opportunities.
We continue to face an increasingly competitive and tight job
market in some of our major geographies. We also see challenges in
maintaining a stable workforce. One of the key methods to counter
these trends would be to enhance our employee engagement. We
have, for the second time, conducted our Employee Engagement
Survey and the results are shared in this report.

Considering the challenges ahead, we expect our mission to become
increasingly relevant in the future. We are confident in our ability
to deliver Sustainable Growth, and thus become an even bigger
contributor to the communities we serve.

Vitasoy International Holdings Ltd. #ft 5 EI PR BB R A 7]
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Our Vision

Vitasoy aims to maintain its leadership in promoting superior
quality of life through the production of high-quality, great tasting,
nutritious products that satisfy customers in all markets.

Our History

Dr. K. S. Lo founded Vitasoy in 1940 with the aim of providing an
affordable, tasty and nutritious plant-based beverage to the mass
public in a time of food shortage and soaring commodity prices.
Vitasoy became a valuable choice of nutritious drinks to many
households when their financial situation became difficult during
World War II.

Today, Vitasoy has grown from a Hong Kong-based company to
one which has branded products sold in about 40 markets around
the world. The Company has manufacturing facilities in Hong Kong,
Mainland China, Singapore and Australia.

As we develop, we stay true to our vision and continuously explore
innovative ways to provide customers with better and more sustainable
plant-based products. We constantly strive to be one of the leading

international producers of plant-based food and beverage products.

Vitasoy International Holdings Ltd. Z B E PR BB R A F)
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Our Mission

At Vitasoy, promoting consumer well-being is our number one
priority. This is achieved through the provision of a variety of high
quality nutritious foods and beverages. Vitasoy is an innovative
company, a reliable employer and a responsible corporate citizen
dedicated to creating value for our shareholders.

e 4l : 0N e
HEDEBEUMEEREEREAEREE B
AHBERHSTAMEELENEERAMK
o SEBERAN - BBRAREYK  RETES
ERNTHEBMN - RMLEBLSELE - URIB
e RRRFMREREHLR -

Vitasoy'’s Core - Triangle of Nutrition, Taste and Sustainability

BUETNHEOEE —[88 SRNARHERE | =4
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A Snapshot of Our Company ‘A=

Our Global Presence {7 £ 3k H) & §4

~ 40 Markets

Products sold in about 40 markets
EmITHEER Q0@ S

Our Heritage # ff#Y & & Our Revenue # UL

o2 {$)

A L

" (5 —

Almost 80 Years 7,328 HK $5,406M
Close to 80 years of soya milk Number of employees worldwide 2016/17 total revenue

\ product\ion_heritage 2RETAH 2016/174E EUR N 4458
B0 HE B AR

D £ D
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Vitasey = (BN
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Our Sustainability Vision

While the world’s population growth and today’s complex food
systems continue to pose challenges to the environment and the
production and sustainable supply of food, Vitasoy is also seeing an
increase in wealth and a demand for wellness in the markets where
we operate. Health challenges associated with sedentary lifestyles
are becoming more prevalent with rising risks from heart diseases,
obesity and hypertension.

As a key and innovative player in the food and beverage industry,
Vitasoy rises to these challenges through our Sustainability vision by
making the right products which are tasty, nutritious and plant-based
while compatible with a healthy lifestyle for the community, and also
making our products in the right way through prioritising efficient
resource consumption while minimising environmental impact.

Our Sustainability Framework

To address these challenges and guide our Sustainability journey,
we have established a Two-Pronged Framework last year to better
integrate Sustainability with the nature of our business and to enable
us to set targets that support the sustainable growth of the Company.

Making the Right Products

To promote a healthy lifestyle while providing diverse choices to the
consumers, we are dedicated to building a portfolio of plant-based
products. We strive to innovate and find new ways to enhance the
nutrition content across our products while reducing sugar and fat
content without compromising taste.

As part of our total product offering, packaging is a focus area where
we strive to reduce our environmental footprint. We also provide
information on our packaging to help our consumers to make
choices for healthy lifestyle.

Making Products the Right Way

Providing safe, high quality food and minimising the impacts of our
manufacturing on the environment through the management of
waste, energy and water consumption and responsible sourcing
are of utmost importance to us as a responsible food and beverage
manufacturer. We also make sure we build a strong relationship with
our employees and communities by offering business and working
opportunities in the local area, and passing on skills and knowledge.

Vitasoy International Holdings Ltd. #ft 5 EI PR BB R A 7]
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The Vitasoy Sustainability Framework

MRV AT A B R AR ST

Our Community

EMHHE

h .' SUSTAINABLE

Our Our Product PLANT-BASED
Manufacturing Packaging NUTRITION
RMWEE HEMNER AREN

2 BEUREHEE

While this Framework provides the basis for identifying and pursuing
our focus areas and determining KPIs and goals to drive our
Sustainability efforts, we also find ourselves in a favourable position
to make contributions that are aligned with some of the United
Nation’s Sustainable Development Goals such as Zero Hunger, Good
Health and Well-being as well as Responsible Consumption and
Production to help address global sustainability issues.

@
&a
Our Product Our Workplace
Portfolio FHMH
EMWER TIER5

A

B AEZRTE VB A AR RO B0
BREMEENEENEE - RMATER—BEE
MNEE > JRGHERAERAIFEZRBEL -
2h - RERBAETSERREBREEETH
DEBRONE ] T RIFEEEBW ] UK [REEN
HEMEE | FHER -
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Our KPI Targets and Progress

To turn our vision into action, we devised Key Performance
Indicators (KPIs) under different aspects of the Two-Pronged
Framework and monitored our performance against a set of goals.

BHNEREREERER
ATERRAHTD  RMVE[SHIER] 05
AR T BRSRAIEE (P1) RABBAE 28 -
BHEERRMORS -

Making the Right Products — Sustainable Nutrition

Strive to innovate on
ways to enhance nutrition
across our portfolio and
ensure our plant-based
products are compatible
with a healthy lifestyle

BHRIFAREAERA
BNEBEE  XLHER
B EN AR EME
BRENEFEREN

N
Strive to reduce the

environmental impact of
packaging materials

BN REERBERYH
HIRBERNWTE

YESENER —FHENEE
Our Product Portfolio X MRIE M S

Plant-based Nutrition LAEEYIEAHZE
Increase plant-based beverage offerings  Increase nutritious plant milk

BB 5 B ENRRRE SRR RCEEE
BINEEENEYDNRMmIEE
% %
100 100 95%
82% gy B3% 85% 90% 85% g9 88.5% 89%
80 [~ 80
60 [~ 60
40 - 40
20 - 20
0 0
2015/16 2016/17 =3 2020/21 2025/26 2015/16 2016/17 =3 2020/21 2025/26
Results £54k Goals B 1% Results #5550 Goals B 1%
Low Fat Offerings Low to Moderate Sugar Offerings
R RERHER & REPFEER S
Increase “low fat”, “low saturated fatand  Increase beverage offerings with low to
zero trans-fat” beverage offerings moderate total sugar levels
#on [MERES |~ MEEMERERK BINMEZEPRENRDEE
fEhp | R mIBE
% %
100 = ggg 90.5% 90.5% 91% 93% 100 -
N 82%
80 |~ 80f 719 76%
625% 64.5%
60 [~ 60
40 |- 40
20~ 20
0 0
2015/16 2016/17 =3 2020/21 2025/26 2015/16 2016/17 =3 2020/21 2025/26
Results 453K Goals B1Z Results 4571 Goals B 1%

Base—originalﬂﬂ%ﬁﬁﬁ@%?ﬁ—§1 . Base-adjusted mEpmmey’ . Actual-adjusted BEpnERzE

Our Product Packaging EFIHNEREHE

%
FSC Certification Labelled Product Packs 100 90%

ENA FSCRERBNERBRE 80
Increase percentage of fresh-keeping 60
laminated paper pack with FSC
certification label "
BINENE FSC AR BRBNRBEESBHE 9

é&ﬁﬂgﬁ’fﬁtt 2014/15 2015/16 2016/17 = 2018/19
Results A5 3k Goal B 1%

40
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Our Manufacturing P984 &

2= IE & Measured against 2013/14 base year data 5.076kg per 1kg
Water Management X iR EHE RIS 201314 BEF RIS
Reduce amount of water used to 2015/16 2016/17 —> 2020/21 2025/26

manufacture each unit of product

WO BEERAERNAKE 5-3;%\_

4874kg  W--___
10 |- -8.38% . N
4.651 kg -10% 7
AY
15 X
AY
Usage unit: kg per 1kg s,
20L mm®mE:ar/aF .
% -20%

el e e Energy Efficiency and Conservation HEIREEFIETLIRETR

limited natural resources Reduce the amount of electricity and fuel used to manufacture each unit of product
through smart and WD BB R E D FME AR
efficient resource use
ST o . Electricity usage EH FHE Fuel usage A =
5 ==
)\*%E H = X& E’gﬁi Measured against 2013/14 base year data 0.112kWh per 1kg Measured against 2013/14 base year data 0.284kWh per 1kg
ﬁﬁ’?@ fgﬁ E’g x %ﬁ;’ﬁ WR1E 201314 EEFHESE 1% 201314 EEFHIESHE
2015/16 2016/17 =3 2020/21 2025/26 2015/16 2016/17 =3 2020/21 2025/26
0 0
S H S 73.3.2N.
6.28% S~o 0.274 kWh
6.28% 6739 ~~~o_ S
410 = 0.105 kWh 0105 kWh | 10 - 7.31% S
-10%" « 0.263 kWh \\
\s \\
-15 = 15 N
Usage unit: kWh per 1kg 5% Usage unit: kWh per 1kg ko s‘\
20l MEEf: TEH/AARF 20l mEEf: TENOLARF ‘|
% % -20%

Waste Management o

[
% LETL ]

Maintain okara recycling rate at

or above 99%

the environment through L4+ 000/ BY B = 1 S B sz
reduction, reuse and AR L

recovery of different

Help reduce impact on

types of waste 2014/15 2015/16 2016/17 —3p  Goal

Z
FBRY  BAREK ;
TEEENERY A

\| iﬁ N E’ﬂ
1&¥1% 52 E’JEJ = . Results #8558 . Goals B 1%

Base - original: Figures as stated in 2015/16 Report.

SRRV TIER 201516 FERETHHBTF ©

Base — adjusted: The calculation of SKUs for 2015/16 has been adjusted to reflect our beverage business more accurately. It is based on our global portfolios produced by all Vitasoy factories
including the ones in Hong Kong, Mainland China, Australia, and Singapore.

SRR AR - BT AR RIREMIRRER - BT 201516 FENR/NMNFEENERBHE X - BRERERTERCN THRBEERE - PEAR RN INEEENS
REMMESA -

Actual - adjusted: To maintain comparability with 2015/16 adjusted data, the 2016/17 figures are reported on the same basis.

HRIZMERRE - BEBIREEIN 201516 FZHBRMOBURBIELLE - 2016/17 FE A BUR IR AN RIREREER

In 2016/17 the usage per unit is measured using weight (kg) of products — a change from using cases in 2015/16 — for more consistency across different portfolios. The 2015/16 data are reported in
the same unit accordingly.

RINE R EARBIEMEER - —EM - ERBAH201516FERAOBBERAEE(AT)  2016/17 FEMNBIR AR ER T HIAELE -

All data for water, fuel and electricity usage are rounded off to the third decimal place for presentation purpose. Percentage changes are calculated based on the source data.

RABER  FAK  BHERENBENEEELRIAZ NEER =B - KBS LB RRESEE -
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Sustainability Governance Structure

Under the leadership of the Board, the management team
developed Vitasoy’s Sustainability strategy and work together to
implement programmes driven by the strategy. The management
team meets regularly to discuss material issues relevant to the
Company'’s sustainable development and devise plans for actions.
Senior executives of individual divisions and departments across
geographies are expected to take the lead in incorporating
sustainability into their day-to-day operations and to monitor
progress of the plans and solutions for sustainable development.
Progress and achievements on our sustainability initiatives, targets
and key performance indicators are reported to the Board. This
year, it has been decided that the leadership team will incorporate
Sustainability into their performance evaluation as part of the
assessment criteria starting from 2017/18.

Sustainability Risk Management

In addition to having a sustainability governance structure to
ensure the effective and efficient management of Vitasoy’'s
Sustainability, we have also taken a risk management approach in
helping to enhance the sustainable development of the Company.
Our environmental, social and governance (ESG) risks, such as
health trends’, climate change? energy and water® and increased
competition for and shortages of talent* are identified, monitored
and mitigated along with other business risks with the Company’s
Enterprise Risk Management System, details of which are included
in the Corporate Governance section of our 2016/17 Annual Report.

Among the various ESG risks, packaging is one of the more
immediate and higher risk areas Vitasoy is facing. It spans from the
choice and use of materials to its disposal and waste management.
While some efforts are underway to address some of the challenges
identified, we are examining the entire lifecycle to enhance our
understanding of the associated environmental footprint and risks
in order to allow us to identify opportunities to further minimise
impact of our packaging while maintaining the quality of our
product offerings and addressing the needs of our consumers. More
details on our efforts and related KPI on packaging are included in
pages 21-22 in the Making Products the Right Way section of this
Report.

1. Tolearn about Vitasoy's approach to health trends, please refer to Sustainable Nutrition on pages 16 to 20.

ABRERMEEREBENEREE  F2HE 162208

2. Formoreon ourapprpach to climate change, please refer to page 29.
ARBRMEE RIS CRIERENR  F2HE0E -

3. Formore details on our approach to energy and water issues, please refer to pages 26 to 28.

BRHMNERIKERER - B2H%F206228H °

4. Please refer to pages 32 to 39 Our Workplace for more on our approach to mitigating and managing this risk.
F2HMERNEENBMOTIEREDD - THESENRERERBR NG -
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I \aking the Right Products

TERBENER

Sustainable Nutrition

Our Product Portfolio

Gy

Focus Area

BHRER I

Vitasoy's plant-based beverages have offered sustainable nutrition
since our establishment close to 80 years ago. We continue to
innovate to develop delicious and nutritious products that take the
environment into account.

Our innovation strategy is driven by our commitment to producing
products compatible with a healthy lifestyle. This is aligned with
the World Health Organization’s (WHO) nutrition recommendations
that advocate a diet based on a variety of plants while reducing fat,
sugar and salt intake.

In 2016/17, Vitasoy has performed well against the goals set in the
previous year. We continue to explore opportunities to use natural
and healthy ingredients and functional nutrients to improve the
nutritional benefits of our beverages.

AGENEER
BMOERAS

Strive to innovate on ways to enhance nutrition across our portfolio and
ensure our plant-based products are compatible with a healthy lifestyle

ZHRFUEAERASNWERER  TRERMANENSFERE

PRI ESENTF  —BEUENRSHE
NARBRERAUFELEE - RAZRREEREZ - £
ERIHBERERNEBELENER °

EMBOEEURSREEEFEANER » U
HEBRIF KR - ERE S HREEAS (WHO) AT
EBNEEER  REUSEBENAEINRE
EERDE IR ~ ¥ MEE D RREER -

IR 201617 FEEER LFEMT THE
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16 Vitasoy International Holdings Ltd. #fth BEIFR EE B PR A T



We have launched new product offerings in 2016/17 that support BMR2016/17FERLZEHRER - UHBHE
our achievement of various KPI goals. BZEERERIEE -

Nutritious Low to
New Product Offerings Plant-based plant milk Low fat'’ moderate sugar

HERERE DEYRER |EBEENEND {ERE BEREE

@ Hong Kong &

VITASOY Black soya milk
[HEf | B2 Y5

VITASOY Low Sugar Black soya milk
[ | EEREL

VITASOY GO Chocolate Waffle soya milk
VITASOY GO SR H & X Z 43

VITASOY CALCI-PLUS Hi-Calcium almond milk
[l 528 | 545811

VITASOY CALCI-PLUS Hi-Calcium coconut milk
[ty 528 | S5 7 17

VITA Unsweetened Green Tea

QO
s Q0
Q QA0

QO

[ #Efh | SRS — 422K FEH

VITA Unsweetened Jasmine Tea N/A 0

[#Efh | AR — B R TEA

@ Australia B

VITASOY PROTEIN PLUS Unsweetened soya milk

[#fn | [ERE + | TP (ERmEE) Q Q 0 0

The calculation of SKUs for the purpose of tracking performance of KMFARTR2015/16 FEREEIRSEHEER
these product-related KPIs for 2015/16 has been adjusted to better FRNEREREENR NFEEN(SKU)EE
reflect our beverage business. We have adopted a calculation based FERE URORMEMNRRER - FHEHN
on our global portfolios of products manufactured by all Vitasoy SELTERATHMGDERREESRSE  PEKX
plants worldwide, including the ones in Hong Kong, Mainland B~ ELINFNFT D03 RS B £ EE BUE © 2016/17 F &
China, Australia and Singapore. To maintain comparability the RAABNWEIET LR BRI UELLE
2016/17 data are adjusted on the same basis, which will be used for

future reports as well.

1. “Low fat’, “low saturated fat and zero trans fat” beverages.

[ERERA | ~ MEERMBERT R B R ABER | BOBRE -

Sustainability Report 2016/17 AJiFE & RIS

17



I \aking the Right Products

18

TERBENER

Plant-based Nutrition

Living a healthy lifestyle with a plant-based diet offers a number
of advantages. A plant-based diet has been shown to have a lower
environmental impact when compared to an animal-based diet:

A new study published in the Proceedings of the National
Academy of Sciences (PNAS) found that “Transitioning toward
more plant-based diets that are in line with standard dietary
guidelines could reduce global mortality by 6-10% and food-
related greenhouse gas emissions by 29-70% compared with a

”

reference scenario in 2050.

Studies have also shown that a plant-based diet with a high
proportion of vegetables, fruit, whole grains, legumes, soy products,
nuts and seeds lowers the risk of chronic diseases such as heart
disease, type 2 diabetes, hypertension, certain types of cancer and
obesity.? To contribute to the health and well-being of consumers,
Vitasoy has expanded our product offerings in recent years with
new plant-based items.

KPI

ARENIEE EBMUEYRSAENRREE
Goal

R 90% by 2025/26

Increase plant-based beverage offerings

EMRENER

BRENEEEXRSUENATNRRTF RS
B o  HMARBINMBAL - EUHENR
REARRTREBENZE

. EEEERNERRT(PNAS) BRI —E
FHRBE - EREDERANEERS
BLUEMBENRE - ALRR 2050502
ZE8 2R REEHEEC10%  ME
AMABNBRERE R EHRD 29-
70% o'

ZIEMETEL  BEsHANGER - kR 2
BE EE AEEMR BREREFHNUENS
EHEE  BEEBIREE CIEMRFHER - 4
WA - R - SILRER - RLRAEA AR
PEIE o 2#Efth B TREHBENRENRENL - F
FREBEABUENBAINERESE -

Increase the proportion of plant-based beverages? in our portfolio to 85% by 2020/21 and

EERASTEMUEY RS BENERBIEES - 742020/21FE K 2025/26 FE 2 B

E £85%H190%

80% - 83% -

= @@ 2015/16 Result &% 2016/17 Result £&&%K

In 2016/17, we are on track to achieving our goal to increase the
proportion of plant-based beverages. After recalibrating the base
year data and related SKUs to reflect our business more accurately,
we have increased the proportion of plant-based beverage offerings
from 80% in 2015/16 to 83% this year.

85% - 90%

2020/21 Goal B & 2025/26 Goal B &

£2016/17 FE » HMOEEREMUEY AN
RMBRENBEEIERE TRBER - AEER
[ BRERAPISE3E T A B ABRE SKU BB % » LU B
VBRI IBRILE I 2015/16 FERI80% IR F+
BERFEMNSI% ©

1. Springmann M, Godfray HC, Rayner M, Scarborough P. Analysis and valuation of the health and climate change co-benefits of dietary change. Proceedings of the National Academy of Sciences.

2016 Apr 12;113(15): 4146-51.

2. MelinaV, Craig W, Levin S. Position of the Academy of Nutrition and Dietetics: Vegetarian Diets. Journal of the Academy of Nutrition and Dietetics. 2016;116:1970-80

3. Contain Omg cholesterol.
ETEREREE -
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A “Nutritious beverage” is low in sugar, fat or saturated fat, and is a
source of important nutrients such as protein, fibre, calcium, vitamin
B and vitamin A, which help to nourish the body and support one’s
health. Plant milk beverages are qualified as being nutritious based
on relevant local market or international regulations and standards
(see Appendix Table 1 for details of nutritious beverage criteria).

(& B Mm | 2K - K080 5K 8 A A5 B B9 6R
m TREREER(NEQRE #E S 4
ERBMELEZANRIER - BYRLESE &
FEARE - BANELERRTSEBERE
MENEERE - (F2ZHNBER-—FHLER
mZERINFAER )

KPI Increase nutritious plant milk beverage offerings

BERMIER BINEEBOENDRAERE

Goal Within our plant milk' beverage portfolio, we will increase the proportion of plant milk
A& meeting the nutritious beverage criteria, to 89% in 2020/21 and 95% by 2025/26

- ERYPERAETEMNFTES [EERM | NIEEZEMNLH > 72020/21 FE K 2025/26 FE

2 BI3ZE Z 89% # 95%

82.5% —~ 88.5% ~ 89% —~ 95%

2015/16 Result Z2X  2016/17 Result &%

. em—

Fat Content Reduction

Vitasoy supports the WHO'’s recommendation to control fat intake,
replacing most saturated fats with unsaturated fats, and limiting
trans fats in the diet.

2020/21 Goal BE¥Z  2025/26 Goal B &

BEERSE

MRt R A LA S W TR REINEN
i 0 LR AI AR A A BB e M AR AL - JFR
FIERR AR BERS o

KPI Increase “low fat”, “low saturated fat and zero trans fat” beverage offerings

BREANER 10 [MEAERs |~ TMEEEMBEEE R B R AR | HERmEE

Goal Increase the proportion of low fat or low saturated fat and zero trans fat choices in our
AR beverage portfolio to 91% in 2020/21 and 93% by 2025/26

HERAS PR MSEAEN SRR AR Z RIS - 7 2020/2021 FE

% 2025/2026 FE D BIEZEZE 91% F193%

w0 90.5% ~ 90.5% ~ 91% ~ 93%

The proportion of low fat, low saturated fat and zero trans fat
beverage offerings has remained constant in 2015/16 and 2016/17
at a high level of 90.5%. We expect to make progress towards
achieving our 2020/21 and 2025/26 goals in the coming years.

1. Milk-like beverages derived from plant ingredients such as grains, legumes, soya beans, nuts and seeds.

BUNHRNRE - RRAEDMH - fINBE - 28 K2 BRAET -

2015/16 Result #&% 2016/17 Result &%

2020/21 Goal B 2025/26 Goal B1Z

ERMPWERRAEST  SEIEHIEEEFR ISR
URZERAMBIHOLES > 5B 2015/16 FEM
2016/17 FEHEFETE 90.5% HIEKF  FIHAEE
ERRWA FRENSER  BERMMAITTH
2020/21 FEM2025/26 FEB1E -

Sustainability Report 2016/17 AJiFE & RIS
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Making the Right Products
EERENER

Sugar Content Reduction

Vitasoy supports the WHO's recommendation to limit sugar intake.
In 1990, Vitasoy launched our first “No Added Sugar” product -
PURE Unsweetened Soya Extract. Since then, we have expanded
our portfolio with the addition of new moderate, low or no

sugar products.

BREEISE

EHEEERET REEASNES  REED
HYIRENE © £1990%F » HEMYBHE HE —K [ EF
IO¥E ] B — [ 4Efh | EIRIFEAE R R - R
MEABHEERAS @ EHPEE - EENER
Em e

KPI Increase beverage offerings with low to moderate total sugar levels

RRENER BMEEPREENRRRE

Goal Increase the proportion of beverages with low to moderate sugar' in our product
BiR portfolio to 76% in 2020/21 and 82% by 2025/26

£76%F182%

We have made some progress towards our goals, having increased
the beverage offerings with low to moderate total sugar levels
from 62.5% to 64.5% after adjusting the SKU calculation, and will
continue to expand our portfolio in this key area.

EERESHIEMEZPREE SRMmALLF] > 742020/2021 FE K 2025/26 FE 5 HlE

. 62.5% ~ 64.5% ~ 76% ~ 82%

- |
l 2015/16 Result Z&&%%  2016/17 Result &%

2020/21 Goal B 2025/26 Goal B1Z

KPMEEETEINS TER - EFAETSKUEE
Wt EFEE  BEPEENRBEAR62.5%
BAZE645% °

100 -
95%
% %
% 20% sgsw  89% 90.5%  90.5%
80
70
60
50
Plant-based beverage Nutritious plant milk “Low fat”, “low saturated fat Beverage offerings with
offerings beverage offerings and zero trans fat” low to moderate total
LRI D B ER EEENEND MMERERG | ~ [MEEBRIAEAL K sngErlEreE
iR RmiEE RPN | MR mEE BEHEERN
BRmiEE

Results 453

w2 e 4
I 2015/16 Base-adjusted 32614 Ky EE 85 [T 2016/17 Actual-adjusted 5544 S ER K3

Targets B 12
[ 202021Goal B [l 2025/26 Goal B2

o L N g . PP, 5
= = 2015/16 Base-orginal % A #) E A 21 = = 2016/17 Actual-unadjusted T ATHI E R KR

1. Meet low sugar criteria or total sugar content limited to not more than 7.5%.

NAEREIERXERED SETHERT7.5%

2. Base - adjusted: The calculation of SKUs for 2015/16 has been adjusted to reflect our beverage business more accurately. It is based on our global portfolios produced by all Vitasoy factories

including the ones in Hong Kong, Mainland China, Australia, and Singapore.

SRR RS - AR AR R MIRRER - BT 201516 FENR/NMFREMEEHE A - HBREERMEA/MHTREEEE - PEAE RNMIIEEENS

BRERES -

3. Base - original: Figures as stated in 2015/16 Report.
SRRV T 2015-16 FERERHHTF o

4. Actual - adjusted: To maintain comparability with 2015/16 adjusted data, the 2016/17 figures are reported on the same basis.

HEEOERRS - BEEIREIE2015/16 FEHBROEIRIELLLE - 2016/17 FE MEIRINAER AR ESR -

5. Actual - unadjusted data reflects performance using original calculation.

RIFBENBIR R A RE F5 AT E B

Vitasoy International Holdings Ltd. £ IR EE BB R A A



Our Product Packaging

Gy

Focus Area

EXRER

Packaging is a key element in our total product offering. It must
protect and preserve delicate products under a wide range of
conditions from storage to transport as well as on the shelf.
Reducing the environmental footprint of our packaging continues
to be a focus area for us as we explore collaborations with various
parties to address packaging lifecycle.

We use four types of packaging suited to the needs of our consumers:
carton paper packs, PET bottles, aluminium cans and glass bottles.
This year, our Product Development teams continued to develop
light weight preform, cap, can and lid, and increase the use of Forest
Stewardship Council (FSC) certified paper for our fresh-keeping
laminated paper packs.

Our teams have been exploring solutions to use different packaging
materials and understand the environmental footprint of each option.
Over the last four years we have reduced the weight of PET used in
bottles by 1.3% and amount of aluminium used in cans by 8%.

Fresh-keeping laminated paper packs allow our drinks to be stored
in a safe, hygienic and non-refrigerated environment. As this type of
paper accounts for a significant proportion of our packaging, we are
committed to ensuring that it originates from FSC certified sources.

RMMNEmRmBER

Strive to reduce the environmental impact of packaging materials

FNREERBEBRAHREEKR

2/ 488
7

BEERMVERTAIHROBND - BEYHA
EAERER @ BEkERE  BEUAREER LT
B RENREFENMMEENER - —BHU
REMMBEREBEMRBDRERY - BRG]
MERRZSERE  UEHERBRLEGES
PRSI o

LMEANEREE > BEEEKS BYHRE
—“HEZ B (PET) BB - (REMIREE - 1L
MEHEBEEHERNTREE - S RFANE
BB E B A R EE ML B2 - SRR
E ERENFERAITAMEREZES] | (FSORE
WEREEREESEEAS -

EMANEE TN ESEXRATREEMRNS
ROUTHSHIRNRERZY - TBANF - &K
MEEBEREMEAPETYENERIE1.3%
W BRI K 8% iR AE o

EARBESERASTRRRMNNARERR
BENRRTIEF  MEEFLHE - AREMX
BoNERBERAERRERS - RABNE
RELHESREAREFSCREBMRR
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KPI

RERNIER

Percentage of fresh-keeping laminated paper pack with FSC certification label

EEFSCREEZBENRBESEBEAESNE L

To increase the percentage of fresh-keeping laminated paper pack with FSC certification
label to 90% by 2018/19

1£2018/19 FE T Z AT INENA FSCRABEB R EESBEREE 0%

21.4% —~ 31.8% -~ 52.1% -~ 62% - 90%

2013/14 2014/15 2015/16 2016/17 2018/19
Result Z&%% Result &%% Result &%% Result %% Goal B1E

Post-consumer recycling is one key area to help reduce the AR BRYBMERBTERNEE  BERRBIK
environmental impact of packaging materials. As a responsible 2EEMN—B - EAEEEINEER  RMA—H
manufacturer, we have been in discussions with various stakeholders BERFOHEBT - UTHRERAEEAKE - &K
to understand recycling challenges and opportunities. We are MR EEEBHEMBAREABB KRGS - WFEFT
currently developing a pilot community recycling initiative in Hong ET—E0BEEER °

Kong that is expected to be implemented in the coming fiscal year.

O

<

The Forest Stewardship Council (FSC)
ARMEEZEE (FSC)

The Forest Stewardship Council (FSC) is an independent, non-governmental, non-profit organisation

which promotes responsible forest management worldwide. Via a rigorous certification system, it provides

internationally recognised standard-setting, trademark assurance and accreditation

services to companies, organisations and communities interested in responsible
forestry. Through its forest certification programme, FSC contributes to
the development of responsible forestry practices around the globe.
(www.fsc.org)

AMEBEEZEE (FSORBLMWFBUFELRME  FHAZMIE
BUASENEEEERMER - FSCEBRBRENAZRBAATIR
BEULESFEELEMEN QLT - BB EIRMEHETERRR

AR - EERE
BEEEEMNMEEKFE o (www.fscorg)

e IRF% o FSCREERMAT T EIE R BRE
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Product Communications

(E%‘

choices for healthy living

Focus Area

ENER fe s

We believe that Making the Right Products includes helping
consumers understand the nutritional benefits of our products.

Consumers are increasingly demanding healthier products with
fewer ingredients. To address this demand Vitasoy has introduced
a simplified labelling design for two products, CALCI-PLUS and
HEALTH+, to illustrate the health benefits of our products and help
consumers make informed decisions.

To raise awareness and improve knowledge of the health benefits of a
plant-based diet, we have communicated with our consumers through
our regularly updated Group website. It provides nutritional information,
health news and the latest studies related to soy-foods and plant-based
diets. We have also enhanced our outreach to consumers through both
traditional and social media with health related messages.

In Singapore, Vitasoy has participated in the Health Promotion Board’s
Healthier Choice Symbol Programme. The Healthier Choice Symbol
(HCS) on packaged food products indicates that they are healthier
options, and this helps consumers make informed food choices.

iITOFEL

Symbol on
Packaged Beverages

EREE L ER

We continuously reformulate our beverages to meet the latest
guidelines of the Healthier Choice Symbol certification.

As an advocate for healthy lifestyle, help consumers make informed

ERARREEEANIRES H BBEEEZREN - BEERNEE

EMEEEESENERBEMIEEE THE
mEEEE -

HEEHEMNERBRRS  FEGINER
ENERNBBENERRD - ROERBES
R MBS REINRE+] ERATS
ABEZBHRBRT - BWR TERERZEN
miE  BEHBEEZREEM  FHAENER
BE -

RMENEFEMYEEEN  UEREBREE
B - S YR LA SE ABE RTS8k
BHRENSE BT ERLERNLEES
5 EEERRFEREEATARMEDS
EMRANBITAE - RIATBBEHNMTSE
BRRERREEENNE  LEARMENEE
BB o

MBI T IR RERERN [ ERERE
BEIE - BEERLNEREEERR R
RELRRMEERENEE SEWHEEMLE
RENREE -

Indicates options that are generally lower in total fat, saturated fat,
sodium and sugar and higher in nutrient content

RRABNEN ~ BERIBER - SAAIES ERENE BN S S ERSHER

Helps make informed decisions

EREMELBERE

EMNTERRERRD  UFE [ERERER

B REORHRE -
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Product Policies and Consumer Protection

Vitasoy has uncompromising quality standards and complies
with the food safety and labelling regulations applicable to our
operations. Our quality standards apply from the initial stages of raw
material management to production and process control to finished
goods assurance. The certifications awarded to us include Hazard
Analysis and Critical Control Points (HACCP), Good Manufacturing
Practice (GMP) and International Organisation for Standardisation
(1IS022000 and 1SO9001).

In addition to ensuring high quality and safety, Vitasoy is also
committed to protecting consumer rights and personal data.
We are in compliance with relevant laws and regulations that
impact our advertising, labelling and consumer privacy matters.
We have established a Privacy Policy which is posted on the
Company’s corporate website. Consumers’ personal information,
collected through our Consumer Hotline and marketing activities,
is maintained with care and can only be accessed by authorised
persons at the Company.

Vitasoy’s Crisis Management Team, which includes members of
senior management from all related functions, handles urgent
product related incidents upon receiving an alert. Incidents or
crises are managed to minimise negative impact to our operations
and reputation through a well-established Crisis Management
System which clearly describes roles and responsibilities and
processes to follow.

Vitasoy International Holdings Ltd. #ft 5 EI PR BB R A 7]

EmBREHEERRE

WM —BERTRENGEZEE > WEKETHE
EEMBNRYZZREZERG - REMBE
B AENMMIZEFUZRERNEERE
BEFBBEREZES KT TERULEERE
Bl ES [BE2 MR BERESIE J(HACCP) »
[RFEERESI(GMP) R [ EIBRZEE/L A ]
(15022000 F11509001) EFE o

BRTYBREMNWBERZ R  HMDTEER
EHBEENESNEAER - RABKRETRE
mAMBEEENES SRRALBEENSR
Bl o o0 AR D B A S LR RBER S
T HhE IR R R PIH AL BRENEGE - FTEH
HEEAGNMEHTHBRENEAERIES
MONEE - RBEEREAS S ATHE]

HERNERER A NEREIREH
BHBEHRMNSREERE - BRI BREER
R NAEASYRETIREREBNESS
W BEBRIUTENBHERERS - URBES
REEACHEENHRERF  RAGUZER
BEERENEN  SHEBNBENZERE
RiE -






D iaking Products the Right Way

RASENEERE

Sustainable Operations

The food and beverage industry continues to face challenges posed
by climate change, water scarcity and the discharge and disposal of
waste. We take care to address our environmental impact reducing
our energy, water, waste and emission footprint. We also operate in
full compliance with applicable environmental laws and regulations
related to GHG emissions, water discharge and waste generation
and disposal.

Our Manufacturing

-~

efficient use
Focus Area

EXEE

Water Management

Water is a vital resource that is not only the chief ingredient in most
of our products, but has a broad array of production applications
ranging from heating to cleaning and cooling.

To identify opportunities for the efficient consumption of water,
we track its use across our facilities to understand and monitor
consumption patterns. We continue to explore opportunities to
recycle the water that we use. At our Foshan operations we are
able to recycle cooling water from 5 chillers after pasteurisation
stage. We also switched from chilled water to using tower water
for cooling products after sterilisation. These measures saved up to
224,000 tonnes of water annually.

At our Shanghai plant, we continued to reduce water consumption
by installing a tank to collect and reuse rinsing water. Water
consumption at the Clean-in-Place (CIP) system contributes to a
reduction in water usage and discharge with approximately 15,673
tonnes of water being saved from April to October 2016.

FEERENEE
BEmEARRTEFERYRREL  KERER
LUK BRI BE AN B RS REVBRE - HAFIFER
SR ERVREIR ~ Ok - EERMABERZYF - )
HEHREELENTE - RMNEETZ2ET
ELRESRBEHER KB BER BN E A8
BARVERREA

FARY £ E

Help conserve precious, limited natural resources through smart and

LB » SR AREBHOPENRRER

KERERE
KESEWER  CTEERMADHURSNE
THE EESERERSEEIRL - AEM

B BRELAE o

AREEBHNAKNAR  RMPREMERENA
KIER - AT BRESRI AKER - RIITEIRR
B AR AT REME o ABRILRE @ RIEERHE
SHENARNBRES  BIRFERSAHRKENLA
Ko WANKRMABAR KBRS RESENE
RETRA - ELEREF IS HEL 224,000
MEIK o

ELEEME  BMZE T KBRENERBHF
Bk BEBERDRMHBAKE - MEKMPNERS
TERRFGRE D T AAMBEKE > BE20165F
ABZ10AHR - FEHEE T 156730k o

KPI Reduce the amount of water used to manufacture each unit of product

BEAMIER

MO RSBV ERNAKE

Goal

Reduce the amount of water used to manufacture each product unit by 20% by

A& 2025/26 compared with 2013/14, with a mid-term goal of 10% by 2020/21

FREA B AZATE2020/21 FE S 2 BiFEK 10%

-1 E22013/14FEHLL - 7202526 FES 2BV £ EBENERPIAKEE 20% -

>~ -10% ~ -20%

2020/21 vs 2013/14

26 Vitasoy International Holdings Ltd. #Efh i EF EEE AR A )
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Water Usage*

Percentage Change vs Base Year 2013/14
E22013/14 FLL BV B 17 bb B

2014/15 2015/16 2016/17 2020/21 2025/26
o I
5 b
-3.75%
4.886 kg 4.874 kg N
10 3% ~-
4651kg 0%
4569 kg ‘\
15 AN
U unit: ke Tk ‘\\
20 L mmen: apham [ |
% -20%
4,061 kg

Energy Management

Managing the energy that we use helps to reduce both our emission
footprint and operational costs. We are committed to the efficient
usage of fuel and electricity, and are exploring the adoption of clean
energy to reduce our environmental impact.

All our manufacturing plants in China are designed to maximise
available natural light and ventilation, while newer plants are
installed with efficient LED lighting. At our Shenzhen operations this
year, recycling hot water from the steriliser has increased boiler in-
feed water temperature by 10 degrees Celcius, saving the natural
gas that we use. A similar steriliser in Foshan has helped to drive
efficient fuel usage at the plant, recycling heat for pasteurisation

while saving 417,000kWh of energy.

FKE*

2013/14 base year water usage: 5.076kg per kg
2013/14 K& : 5076 AT /1 DFT

B Results 43

B coasAZ

BEREIE
BREREE A T R ER MR R R
BRIZBRA o RIS EE K6 BB
T L ERTRRE LR E L B E N
B4 o

a

NRPBEAENFTERENRTEZSFAEA
EAMBR  UWERHNHMELBEFES MM
¥ — k88 (LED) FREARA - SFEEFYIME - KM
BESEEHNBOKE - HIBEBR  FHE
KEBERS TEEKI10E  RMB HEREAXA
Ko BLUMETRBERELUNARFIRSERRE
HEEEFARRE - B8 T 417,000 TEREFHEEE ©

KPI Reduce the amount of electricity used to manufacture each unit of product
HREANER BMOBEBENVERNENAE
Goal Reduce electricity usage per unit by 15% by 2025/26 compared with 2013/14, with a mid-
AR term goal of 10% reduction by 2020/21

B32013/14 FEARLL » 7£202526 FES 2RI EBENERENAREE15%  FEHEES

1£2020/21 FE R Z ATRIK 10%

[ > -10% - -15%

2020/21vs 2013/14

* Notest :

2025/26 vs 2013/14

+ In 2016/17 the usage per unit is measured using weight (kg) of products - a change from using cases in 2015/16 - for more consistency across different portfolios. The 2015/16 data are reported in the

same unit accordingly.

RN ERBIERFEER LN —BUE - EREAIHE201516 FERMBOMBEAEE(RT) » 2016/17 FEHBUR AR ERF HIAELLE -

« All data for water, fuel and electricity usage are rounded off to the third decimal place for presentation purpose. Percentage changes are calculated based on the source data.

RABER AKX BHERENBENSEE B DAS NERRE = AR

- KBS LB LRREBEAH -
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*ABEMNEERE

Electricity Usage*

Percentage Change vs Base Year 2013/14
B22013/14 FELLBRY B 9 He B

2014/15 2015/16 2016/17 2020/21 2025/26
0 I
-1.46%
S 0.110 kWh
-6.28% 6735 S~ao

10 - 0.105 kWh ~6.73% T

10 0.105 kWh ' .~

-10% S~
0.101 kWh Sso
" |
-15%
Usage unit: kWh per 1kg

20 L BE®f: FREAAT 0.095 kwwh
%

KPI

BEEMIER

Goal

B

EHAR

2013/14 base year electricity usage:
0.112kWh per 1kg

2013/14BHAE 012 FTRE/ 1A
B Results 7%

. Goals B1Z

Reduce the amount of fuel used to manufacture each unit of product

HMOREBENERNRHAE

Reduce fuel usage per unit by 20% by 2025/26 compared with 2013/14, with a mid-term

goal of 15% reduction by 2020/21

1£2020/21 FE R Z ATRK 15%

B32013/14 FEAALL - £2025/26 FESH 2RI EEENERARAZE20%  FEEES

~ -15% -~ -20%

2020/21 vs 2013/14 2025/26 vs 2013/14
Fuel Usage* ME A&
Percentage Change vs Base Year 2013/14
E22013/14 FELL BN B MLk
2014/15  2015/16 2016/17  2020/21 2025/26 2013/14 base year fuel usage: 0.284kWh per 1kg
0 2013/14 8K FHE @ 0284 TELBE/1 AT
-1.98%
ST 0278 kWh 332% B Results 5%
0.274 kWh
N
0 - 0.—276'§1k0\?/h\ .. B coas B
N A Y
-t E.
u it: kWh per Tk ot h\\
sage unit: er 0.241 kW S
20 L mmh: TREALE N |
% -20%
0.227 kWh
* Notest :

+ In 2016/17 the usage per unit is measured using weight (kg) of products - a change from using cases in 2015/16 - for more consistency across different portfolios. The 2015/16 data are reported in the
same unit accordingly.
RGBT RMERIEREER L —2 - ERBAH201516 FERMOBBUAEE(RT) » 2016/17 FE IR AR ERL G EUAELLE -

« All data for water, fuel and electricity usage are rounded off to the third decimal place for presentation purpose. Percentage changes are calculated based on the source data.

RABER AKX BHERENAENEEEORIAZ SR =E - KBS LB CRREBEHE -
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At our plant in Wuhan, we continued to use biomass to heat
the facility’s boiler. Biomass is a type of fuel made from re-used
organic material that has a lower emission factor than fossil fuels or
electricity from the main grid. The plant is also piloting the use of
solar energy for part of the operations.

We use solar energy for non-production related applications such
as lighting and air-conditioning in existing plants, with many of our
dormitories using water heaters that run on this energy.

Our plant in Wuhan has been awarded the LEED Gold Certificate
by the US Green Building Council to recognise its environmentally
efficient designs including the use of natural air for ventilation, natural
light and solar energy as well as water and heat reuse systems.

2016 marked three consecutive years of “record warmth” across
the globe.” At the COP 21 conference in Paris, countries pledged
to address climate change by reducing emissions, setting out
targets and timeframes for action. As a responsible business, we are
committed to reducing our carbon footprint.

We are aware of the various greenhouse gases that we produce and the
resulting impact from our operations and have established approaches
and initiatives to address these emissions. Our direct emission footprint
arises from fuel burned in our boilers during production stages, while
our indirect carbon footprint is primarily from the electricity that we
use throughout our operations. We aim to reduce emissions through
efficient energy usage and through the adoption of renewable energy,
where feasible, in our operations. We have adopted energy conservation
initiatives through the reduction of electricity and fuel consumption, and
have set mid and long term goals for electricity and fuel reduction as
reported in previous sections of the report. Going forward, we will take a
further step to establish a formal policy to address these environmental
issues so as to enhance our sustainable development.

1. Source ER}HIR ¢ httpy//www.noaa.gov/stories/2016-marks-three-consecutive-years-of-record-warmth-for-globe
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- Making Products the Right Way
RASENEERE

We recognise the importance of reporting our greenhouse gas
footprint and establishing systems and processes for data collection in
order to better monitor and reduce our direct and indirect emissions.
We aim to begin reporting this information next year.

Waste Management

ARERENEMERNBLRERENEERBE
B BARBERSARHAEBZERERT
BBEREZEVEBRERAGNERRENER
o Bt - HFIERAFRBERBEES -

BRI EE

o~ Help reduce impact on the environment through reduction, reuse and

Focus Area

EXEE

One of the main solid waste items from our production process is
“Okara”, the residue left after soya milk extraction. We have been
recycling Okara generated at our manufacturing plants in recent years
for making animal and fish food. We remain committed to maintaining
a 99% recycling rate which we have achieved since 2013/14.

Typical to the soy sector, our operations do not produce any
hazardous waste.

recovery of different types of waste

FERRD - BAREWTEEENERY  BIEHRENZE

ZFNEEBRTEENIERREZEYAE
B DERRAITIRINEZHENTIRY - HF -
BH—BESLEERENZER KR AHERAER
BERRIARE - HME2013/2014FEEESR
99% W BB » MR N #EIFEEAFE o

HPNEEREENAIRAITEER T8
EEENBEERY -

KPI Okara recycling rate

BEREMER ZERRE

Goal Maintain okara recycling rate to be at or above 99%

AR U5 999% HE B 0 T AR

o

99.2% 99.5% 99.7% 99.5% =99%
2013/14 2014/15 2015/16 2016/17 2018/19
Result 5538 Result 25K Result 55K Result Z53% Goal B1Z
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Vitaland Services Limited is a Vitasoy subsidiary providing catering
services. To address food waste, a recycler collects unused lunch
boxes as well as food and oil waste. Leftover waste is sorted,
processed and sent to fisheries and farms as poultry and fish feed.
Vitaland also supported an environmental initiative to recycle waste
cooking oil from tenants at the Hong Kong EcoPark. Our efforts were
acknowledged with a Certificate of Appreciation presented by the
Hong Kong Government.

Responsible Sourcing

Our environmental influence extends to our supply chain, where we
remain committed to working with suppliers who share our vision of
sustainable development. Considering that our products are plant-
based, our chief edible raw materials are soy, tea leaves and other
agricultural products.

We select suppliers who demonstrate sound sustainable practices
and are aligned with our beliefs. In the future, when all other factors
are equal, suppliers who present sustainability certifications will be
given priority in the selection process.

Some of our soya beans come from our contract farms in Australia
and China, where we conduct field audits and hold regular meetings
with contract farmers to help align them with our sustainability
goals. Other than that, we use certified organic or selected non-
genetically modified (non-GMO) soya beans. Audits, testing and
certificate verification are conducted to ensure compliance.
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Vitasoy's core values are rooted and demonstrated in the way we do
business. Both prospective and current employees are increasingly
looking to work with companies that share their values and which
allow them to develop professionally. Faced with increasing
competition and talent shortages in key markets, it is essential that
we develop our ability to attract and retain the right people for our
continued growth in addition to being compliant with relevant
labour laws and regulations on all employment matters in every
market where we operate.

At Vitasoy we strive to create a work environment that enables job
satisfaction and a higher sense of purpose. Vitasoy employees believe in
our Vision, Mission and Core Values and that their jobs create meaning
for themselves and for society. This helps to drive business success
and professional growth. The leadership team is accountable to the
achievement of core objectives of Vitasoy, engaging employees to set
targets and explore opportunities to drive greater value in the future.

The Company also issues a Staff Handbook that details our Human
Resources and Employment Policies, Staff Welfare and Benefits as
well as Company Code of Conduct for every employee to ensure
clear understanding and alignment of expectations and behaviours
- these form the foundation of how we operate our business for the
long term.

Building upon this foundation is a stable workforce which would be
important for the sustainable development of the Company. Vitasoy
believes that one of the best ways to ensure a stable workforce is
to promote equal opportunities in every area - from compensation
and benefits to recruitment, training and development as well as
promotion and transfers. We focus on creating benefits and value
for the individual as well as for the organisation. This includes
encouraging development and learning; embracing diversity
regardless of nationality, race, religion, gender, age or family status;
facilitating collaboration; promoting engagement and involvement
and ensuring safety and health. The result is a genuine meritocracy
where everyone is assessed on their ability and performance.

Vitasoy International Holdings Ltd. #ft 5 EI PR BB R A 7]
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Core Competency Model -
Vitasoy Success Drivers

A common behavioural and performance focus can contribute to
business growth and the professional development of employees.
Launched in 2015/16, the Vitasoy Success Drivers (VSD) core
competency model is designed to align skills, attitudes and
behaviours and set clear expectations of employee performance
through six critical success drivers including customer focus,
accountability, strategic agility, innovation, collaboration and
quality orientation.

Through on-going training and activities, we look to sustain
VSD programmes and practices across regions. Our Hong Kong
office organised a VSD Awareness Programme to facilitate an
understanding of the VSD through a gamified approach. In
Mainland China, we organised an award scheme to promote an
understanding of the VSD and its applicability at work.

Accountability
=EHEEE

== 70

Customer Focus

EERR

Innovation

RIS E

Collaboration

I8 B 175 1F

B BE N RRE —
[ 4Eftb B RS EN A |

H—MITREER TERBIZELNTUUEE
EBMETINEZEERE - ALt - &ML 2015/16
FEEEZOEIEE — [#MIRINE S ]
(vSD) » LUREB T WHiRe - TEREMITH -
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Quality Orientation
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The Company is dedicated to maintaining our investment in
training and development programmes. Last year, we provided
various employee training and development opportunities across
Vitasoy’s business units. Topics ranged from management skills,
personal effectiveness, sales techniques, customer service, quality
improvement and food hygiene to workplace safety and technical
skills as well as special purpose trainings. These trainings took the
form of workshops and classroom teaching by in-house or external
trainers, external courses and seminars as well as on-the-job trainings.

Total Hours 58,067
AR R 2 '
Training Hours Per Employee

R R Riey 9.76

BT PRI 8

Group Talent Management Programme

All Vitasoy operations have adopted the Talent Management
Programme, which identifies candidates with highest potential
for further development and management training. One of its key
components in Hong Kong and Mainland China is the Management
Trainee Programme. It offers a comprehensive and well-structured
programme for career development at Vitasoy. Management
trainees will be given assignments in different departments, on-
the-job coaching, knowledge and skills training, mentor and peer
support as well as cross-border exposure. The ultimate goal is to
prepare trainees for a successful long-term career in Vitasoy and to
sustain company growth.

Continuous Improvement

Vitasoy understands the importance of continuous innovation and
capacity building in striving for efficient, cost effective and superior
manufacturing practices. As a result, Continuous Improvement has

1. Includes training hours for the structured management trainee programme.
BIE [ERIEIEET )] RIS -
2. Bigincrease due to roll-out of Vitasoy Success Driver training.

S [ ARINEN 1 ) - (EIEHI BORIE 7T -
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been one of the key elements of Vitasoy’s culture. To further develop
and integrate this culture across our operations, we have developed
a set of programmes that target our different geographies.

Hong Kong

The Hong Kong Operations have been promoting the Continuous
Improvement concept to employees through various internal
programmes, and in 2015/16 the initiatives were revamped through
the Continuous Improvement Programme (Cl) with an aim to
sharpen our competitive edge.

An Action Learning process with Cl Company-level projects was
conducted with teams formed to identify areas of improvement and
contribute towards solutions in operation process, efficiency, safety
measure and space maximisation. Members harnessed the skills
they learned in the skill-builder workshops on productivity practices
and through Action Learning projects, enabling them to deliver
impactful results.

Mainland China

Inspired by the World Class Manufacturing Programme, we began
to adopt and adapt its best practices in China in 2016/17 to ensure
the highest operational standards across all our plants.

We encourage our employees to take ownership of continuous
improvement initiatives in operations and give suggestions on
enhancing operational efficiency such as cost control, quality
improvement and maintenance through a scorecard and reward
scheme. The suggestions will be implemented and reviewed by
relevant personnel. We also prioritised employee learning through
training workshops, teambuilding activities, sharing sessions
and meetings to give them the knowledge and tools to perform
more effectively.
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D iaking Products the Right Way

*REENEERE
Diversity and Collaboration % R BBk in e
Overview W=

g Strive to establish a corporate culture that values individual differences
while promoting collaboration

bl o om o smoeksl BRATHEAZR - SBBEHE

Vitasoy values an inclusive corporate culture that understands the — #fIIMEELESHA > HHESVE T HE
importance of diversity in individual preferences and perceptions. ~ ASEMB 2L TNEEM - AR MABERHE
This is a key reason for us to actively promote collaboration as one  BIEBH1E - BREBRIIE N2 — - BEIHER
of our key success drivers, and incorporate performance indicators A [ TEXRBEERZL | EAFHEIT
on collaboration into our Performance Management System where ~ {ERIBAIEEZZ— -

employee performance is measured and evaluated.

As our workforce grows, we maintain a high-level of gender BEEHEMDATBEENER  REEEEFSE

diversity and a commitment to gender equality across all job levels. FY 14 B L 5 S 17 - S A AE T PR B AR Y 1 Bl

We embrace diversity based on capability potential regardless of % o« RF\EEZ Tk - THEE - & - 2%

nationality, race, religion, gender, age or family status. MRl FRRREMRR - BABAEDFRE DS
Bt o

As of 31t March 2017, the Group's total workforce stood at 7,328, BZ2017F38318 > EEH#E7328K8I
with 5,456 full time employees, similar with last year (5,460). EWETAZARS456 A - BEAFHEE(5460A) ©

Total Workforce by Gender LA BIE] 5 FY4E & T A S

2013/14 2,632 49% 2,772 51% 5,404
2014/15 2,754 46% 3,194 54% 5,948
2015/16 3,270 46% 3,854 54% 7,124
2016/17 3,340 46% 3,988 54% 7,328

Gender Ratio by Grade 2016/17 £ & LABR 4 215 #9 14 Bl EE 451

Grade B&% Female &% Male B

Total #2424 3,340 46% 3,988 54% 7,328
Management B2 122 41% 173 59% 295
Officer/Supervisor £1F/E& 217 36% 378 64% 595
General Staff — {5 2 1,315 43% 1,774 57% 3,089
;pg ;g;f;;fﬁé < 1,686 50% 1,663 50% 3,349
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Engagement and Involvement RAMZEH

g Enhance employees’ engagement and sense of belonging to maintain
a stable workforce

F A -
PPl A THHEENRES £ THEREE

Employee engagement helps us stay in touch with the needs and EHEINBEEEYRM THREINTERFR
requirements of our workforce, ultimately boosting productivity and R BYRSEEIRIFEEENEBEME o £
workforce stability. For example, our Staff Welfare Centre continued m ETRANESFESRRSIETE  EUMER
to organise activities to strengthen collaboration and foster a family Bt RIZE MR REL ©

culture at Vitasoy.

A corporate-wide Vitasoy Employee Engagement Survey was ARBETHMEINIR  REENBEE  RME
conducted in Hong Kong, Mainland China, Singapore and the 20165 9 BR& S « MR AR - HHIE R EFHE
USA in September 2016 to better understand employee morale, {TT72EETIWEERE - ZHEHBIERE
satisfaction and engagement at Vitasoy. The Survey was managed TURRAE - AE—HEBBET54698ET S
by an independent consultant to ensure impartiality. A total of 5,469 B2 > EIERZEGWHLL

employees were invited and the response rate was over 96%.

Vitasoy’s overall Sustainable Engagement #efb32016/17 FEHE
% i i . SRS ENEE R 82%
score reached 82% in 2016/17, which Sustainable Engagement R EMEE 5 82%
is a 3% improvement compared with ML 201314 FERF
2013/14 results and i ith global score reached 3% HREREMRAE
results and is on par with globa S b EEERIRBM m
2016/17F ER AT FHE R E L s
food and beverage manufacturers. We o iiﬁ THEEE - BEHE—IXNHA

have had a significant improvement in all 82% in 2016/17 EHit - HMESERFE
N

categories compared with the last survey. HEBEENRE -
Vitasoy also developed and implemented EmUEREENET T —
Post-Survey Actions to improve employee engagement. RYIBRETE  RSETHBEE -

In 2016/17, the employee turnover rate was 16.74% which has been M2016/17FEE - EEEINTHEREAERA
stable and better than market norm in major geographies where 16.74% » EFEREKFLIBRRMEIELERE
we operate. TS EERE -

Employee Turnover Rate

22.21% 15.91% 16.74%
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Vitasoy is deeply committed to maintaining the health, safety
and welfare of our employees. In order to ensure full compliance
with applicable laws and regulations to provide a safe working
environment and protect employees from occupational hazards,
we have set up Occupational Safety and Health (OSH) Committees
- comprising management and technical staff within individual
operations - to review all work safety and health policies and
procedures. Where necessary, preventive and corrective measures
are implemented to minimise potential hazards and accidents.

Employees attend regular work safety training sessions on quality
and safety procedures to update and reinforce their knowledge.
We also engage an external accreditation organisation to conduct
audits on the safety of our production lines according to Good
Manufacturing Practice (GMP) and ISO standards.

This year, the Learning & Development Department in Hong Kong
joined hands with related departments to produce two OSH videos
for Customer Service and other frontline employees. Employees are
required to watch these clips to reinforce their understanding on
safety measures. In early 2016, we introduced a training programme
geared to our frontline employees with the aim of transferring
critical job skills and Occupational Safety and Health knowledge
to all trainees. This contributes to employees possessing a well-
rounded knowledge of our business and an understanding of
measures and practices to safeguard their well-being.

At the Hong Kong Vitasoy Logistics Centre, a new Frontline Training
Centre came into service in May 2016. The Centre enables employees
to participate in simulated situations and scenarios relevant to their
job tasks, allowing newcomers to refine their relevant skills and settle
into jobs and teams within a shorter time period.

Vitasoy International Holdings Ltd. #ft 5 EI PR BB R A 7]
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Vitasoy also invited a Forklift Truck Instructor, licensed by the Hong
Kong Occupational Safety & Health Council, to lead two sessions
on forklift safety. The sessions overviewed the risks associated with
forklift operations including causes of forklift accidents and the correct
manner in which to operate a forklift. A total of 66 Forklift Operators
attended these discussions.

We also held OSH related competitions at our Shenzhen and Foshan
plants to reduce the risk of injury and raise awareness on health and
safety practices.

HEDTAFET BEREZZRERIA TN
EERE(CXEEM  ERTMAEERERZE
AYBIARIE - SISRIEL B 66 BIRIFE SN - BE LA
T BN ERRERR - SHAVRKE R E®
MR -

B BIEERYI RGBSR T SRR AT
BULE  UEERBENZ: ERRKRIESS
A -

Lost Time Injury Rate*

BARIFTER 1.32

1.30 1.17

Lost Time Injury Rate is calculated based on the number of lost time injury cases per 200,000 hours worked, which is approximately equal to the number of hours worked by 100 people in one year.

BAIRTEXRRIRET 200000 @ TEREAMBELEBRTHOTHERGHE - KRSOBER -—BRETE—BFANTIERE -

Throughout our business, our principles and practices are
designed to foster a strong ethical culture that leads to employee
engagement and customer trust. They also ensure full compliance
with related local laws and regulations in every market we operate
including anti-corruption and bribery, extortion, fraud and money
laundering legislation.

Vitasoy strictly prohibits bribery and corrupt practices and requires
business to be conducted with integrity. We support this policy
through conducting thorough due diligence to make sure that
we comply with the anti-corruption laws in every market where
we operate, and establishing our Code of Business Conduct which
clearly defines expectations for accountability and integrity for
employees in every area of the business. All directors and employees
are required to read, understand and strictly follow the Code. We
also provide a set of Supplier and Contractor Management Guiding
Principles to guide employees in establishing healthy long-term
partnerships with these stakeholders.

A Whistle Blowing Policy as well as risk management programmes
are in place for Vitasoy to maintain a high standard of integrity and
impartiality.

—HURRMEZZEBNRUMERALULE
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At Vitasoy, we are proud to have our “Nourish Your Body, Nourish
Your Mind” initiative to guide our community programmes. We
are committed to cultivating public knowledge, enabling our
communities to make more informed nutritional choices and lead
healthier lives. We are also dedicated to fostering educational
opportunities in the communities where we have a presence. We
have different programmes in Hong Kong, Macau and Mainland
China to help achieve these goals.

Hong Kong

We continued our partnership programme, “Vitasoy Nutrition
Exploration Journey”, with St. James’ Settlement which aims to
educate primary school students on the importance of nutrition. In
2016/17, approximately 200 students from 8 primary schools took
part in the programme, acting as nutrition ambassadors to convey
nutrition and wellness messages in their community. Our subsidiary,
Vitaland Services Limited, also held discussions to promote healthy
lifestyle and diet to students, parents, and teachers.

In order to help raise awareness of the benefits of nutritious drinks
among health conscious consumers especially pregnant women, we
offered samples of VITASOY CALCI-PLUS soya milk, a high calcium
beverage, to offices, obstetrics and gynaecology clinics, body
check centres and antenatal care centres, reaching about 60,000
consumers including expectant mothers.

As part of our efforts to contribute to supporting one of the United
Nation’s Sustainable Development Goals “Zero Hunger”, we
donated Vitasoy products to World Vision’s various activities related
to the alleviation of hunger. We also donated Vitasoy products to
local food banks for distribution to the needy.

In addition, Vitasoy also sponsored sporting events such as tennis,
swimming, dragon boat racing, cycling and football to encourage
healthy lifestyle through physical exercise.

Vitasoy International Holdings Ltd. #ft 5 EI PR BB R A 7]

HEMPRESEELNDEESLV | ATERTT —
ZIMWHEIRE - KB N BEHENREZEREA
o EAREZEEEMFHERAENEERE
HBRELE  TERMALEEBYNHERHESR
SHEHRE - HMESSE - BMAMPEKEERE
TRNFTERERELER -

&%

BPBERERSREHSISE BN EhneE
ERRZIR]EE  UHBNEBERYEENE
Z 0 7£2016/17FE » RESFTNER200%H
BAEZINTEBEE  WETEERE  THE
EELENRREEN - RPN BHEBE MR
RIS EIRA B TERRIFEE - HBE - RRF
ZE P RREERENEIEANRREE -

HRBEIRENEBEELARZG - EMMIEM
THREERRNRE  RMUEHLE - FREE
B2 - BBREROMEANRET L > @H6
BEAITRHSERG MO IIERE] 550
B e

AEBBHABEFERRERZ N DER
1 BMOERSASERERNHEEE
BRETHEMDGER RMUBSEMDERIBRE
RABRMIRT . 2BREEFTENA -

LEoh - #EEBBZHE A RS - MR
ko BEAE BEMER UBREDHBREE
HETER o



| @ BRARDERRGKEEELRASY 0

(Ll

" Mainland China 5 B K fE

9
A 1 OO Undergraduates

benefited from the Vitasoy University
Grant
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Macau ;% F9

Provided VITASOY Low Sugar Soya
Milk products to

1,000,000 suaer

EEST 1 BB A2ERM [E0m) | ERENER

Macau

In addition to educational efforts, Vitasoy also strives to promote
healthy lifestyles in our communities by offering nutritious products.
In the 2016/17 school year, our subsidiary, Vitaland Services Limited,
provided VITASOY Low Sugar Soya Milk products to students in 76
primary schools, some with affiliated kindergartens, through a local
government nutrition education programme in which we have
participated since 2011. Nearly one million students have benefited
from this programme.

Mainland China

We established the Vitasoy University Grant to provide financial
support to high performing undergraduate students from
underprivileged backgrounds. Grants were provided to the
Huazhong Agriculture University in Wuhan this school year where
50 students were selected from grant applications received in the
2015/16 school year. In 2016/17, we have expanded the grant to a
further 50 undergraduates at the Shanghai Normal University. We
will continue to identify and partner with appropriate universities
around our communities for this programme.

In Wuhan, where our newest plant is located, we supported victims
of the summer rainstorms by providing VITASOY drinks and
monetary donations.

Hong Kong &8

Offerd samples of VITASOY CALCI-PLUS soya milk to

@ 60,000

Consumers including
expectant mothers

©
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Looking Ahead
EETPS

We are encouraged by the progress that we have made thus far, but
are aware of the sustainability challenges and work that lies ahead.
As a key and innovative player in the food and beverage industry,
Vitasoy is committed to meeting these challenges by making
the right tasty, nutritious and plant-based products which are
compatible with a healthy lifestyle, and making them with efficient
resource consumption while minimising environmental impact.

We continue to strive to contribute towards addressing global
sustainability issues, making our efforts relevant to supporting the
United Nations Sustainable Development Goals of Zero Hunger,
Good Health and Well-Being as well as Responsible Consumption
and Production.

Vitasoy is confident that our commitment and determination
together with our experience and capabilities will enable us to
continue to make progress on our glide path. We look forward to
increasing our positive impact to the communities we serve in the
years to come.

Vitasoy International Holdings Ltd. #fh 3 EIFR EE BB R A A
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HKEX ESG Reporting Guide Content Index
BEER S CGRE - 1 ERERHREES) AR ERS|

A. Environment Reference in this Report and Remarks Page No.
RIR RBENSZERNETE EL-
A1: Emissions HER4)
General Information on policies; and compliance and material Vitasoy's Sustainability — Our Sustainability Vision 10
Disclosure non-compliance with relevant standards, rules and FIMTEERE — RN TR ERRES
— MR E regulations on air and greenhouse gas emissions,
discharges into water and land, generation of
hazardous and non-hazardous wastes, etc. Making Products the Right Way — Our Manufacturing 26-31
SE PR AT EEHE Y | HEES - . . N
ERETERYNEESHEE - URETHERE
EREEER - RARBRHIKER
KPIA1.3 Total hazardous waste produced We did not produce any hazardous waste 30
FEEREEEYEE R mELEZEEY
KPI A1.5 Description of measures to mitigate emissions and Making Products the Right Way - Water Management,  26-29
results achieved Energy Management, Clean Energy
R E B E B R ISR R RASENEERE — KEREE - BREE -
BFEER
KPI A1.6 Description of how hazardous and non-hazardous Vitasoy's Sustainability — Our KPI Targets and Progress ~ 12-13
wastes are handled, reduction initiatives and results BN TERERRE — RAVERENEERER
achieved
R EREE R EEEEYNSE - HEELE RN Making Products the Right Way - Waste Management 30
Bre R SRR RASENEESE — BEEYERE
A2: Use of Resources & R F
General Policies on efficient use of resources including energy, ~ Making Products the Right Way — Water Management, ~ 26-29
Disclosure water and other raw materials Energy Management, Clean Energy
—RBR  axemER(EELR  ARETEMRNEE  RAABNEERE — KEREE  LREE -
BFEER
KPI'A2.1 Direct and/or indirect energy consumption by type in Making Products the Right Way — Energy Management, ~ 27-29
total and intensity Clean Energy
REABSNEREEEREE RAGENEERE — HRER - 2FER
Only intensity figures disclosed
R#eE T &EEE
KPI A2.2 Water consumption in total and intensity Vitasoy's Sustainability — Our KPI Targets and Progress ~ 12-13
BIEKEREE HEMIDHTFERRE — RONBERENEERER
Making Products the Right Way — Water Management 26-27

RAGENEERE — KERER
Only intensity figures disclosed

RIEE T 285
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BBRZ(RIR - HERERmEES) AR RS

A. Environment Reference in this Report and Remarks Page No.
BIR RFENSEERNETE EL
KPIA2.3 Description of energy use efficiency initiatives and Vitasoy’s Sustainability — Our KPI Targets and Progress ~ 12-13
results achieved ERDOTHERE — RONBERENEERER
Wil EERFE AR BIR SRR
Making Products the Right Way - Energy Management,  27-29
Clean Energy
RASENEERE —RRER  RFRR
KPIA2.4 Description of whether there is any issue in sourcing Vitasoy's Sustainability — Our KPI Targets and Progress ~ 12-13
water that is fit for purpose, water efficiency initiatives BT TEERRE — RN ERENEERER
and results achieved
st SR AU AR L WA ALTRS 5 - SR IEF Ak Making Products the Right Way — Water Management 26-27
MEHBRERE KRGENEERE — KERERE
A3: The Environment and Natural Resources (RIER KR ER
General Policies on minimising the operation’s significant Making Products the Right Way — Our Manufacturing 26-31
Disclosure impact on the environment and HASENEES : —BANLEE
—MRIRE natural resources
BEEEHRERRAERNERTENBER
KPI A3.1 Description of the significant impacts of activities Making Products the Right Way — Our Manufacturing 26-31

on the environment and natural resources and the
actions taken to manage them

W RBHIRIRR AR ERNERTEND K
BEBEBREENTE

RASENEERE —RMANEE
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General
Disclosure
— R E

KPIB1.1

KPIB1.2

General
Disclosure
— R E

KPIB2.3

General
Disclosure

—RWE

Information on policies; and compliance and material
non-compliance with relevant standards, rules

and regulations on compensation and dismissal,
recruitment and promotion, working hours, rest
periods, equal opportunity, diversity, benefits and
welfare

ERAEIN R R E - FBEEREF - TR - BRH
FERE  STNETTBRBANBE - LR
BFMBREERERER - RARKRLINEY

Total workforce by gender, employment type, age
group and geographical region

BHR - EREE  FRANRBEISNES
B

Employee turnover rate by gender, age group and
geographical region

ZHER - FRARIRMESRDNEERALLE

Information on policies; and compliance and material
non-compliance with relevant standards, rules and
regulations on providing a safe working environment
and protecting employees from occupational hazards
FRRHZE2THERERRERESREHMELRE
WIBGR - URBFMBREEREEER - REIRKR
BlEvE R

Description of occupational health and safety
measures adopted, how they are implemented and
monitored

BRI R REZ 2 i - URBEHT
RERTE

Policies on improving employees’ knowledge and
skills for discharging duties at work. Description of
training activities
BERAEESRET TFBERN AR EERBER -
RS E S

Making Products the Right Way — Our Workplace
RAGENEERE —BMNIHERE

Making Products the Right Way - Diversity and
Collaboration

RRASENEESE — 2 RERKHE
Only total workforce by gender and employment type
disclosed

RIEEE T 21 FI IR B 3 7 B S 48 2

Making Products the Right Way — Engagement and
Involvement

RASENEERE — RANSH
Only turnover rate per year disclosed

RIFFE T EFHIRALLE

Making Products the Right Way - Safety and Health
RAGEBNEERE — T2 HER

Making Products the Right Way - Safety and Health
RAGENEERE — T2HER

Making Products the Right Way — Core Competency
Model - Vitasoy Success Drivers
RRSENEERSE — RUORENER — [ #h1)
RIhE A |

Making Products the Right Way - Learning and
Development

RAGENEER: —SBHEBRE

32-39

36

37

38-39

38-39

33

34-35
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BRERZCGRE - HERERRERESD RERSI

General
Disclosure
— MR E

KPIB4.1

KP1B4.2

General
Disclosure

—RIE

KPI B5.2

General
Disclosure

—RIKE

KPI B6.4

Information on policies; and compliance and material
non-compliance with relevant standards, rules and
regulations on preventing child or forced labour
BREAFLEETISERHLE THBER  URETHERE
EREEER -~ RARRGINER

Description of measures to review employment
practices to avoid child and forced labour

W RIS R B R E T RaH% T

Description of steps taken to eliminate such practices
when discovered

BB IRER BN EERE BB AT ER A 0 5

Policies on managing environmental and social risks
of supply chain

EEHRENRERESREBBE

Description of practices relating to engaging
suppliers, number of suppliers where the practices are
being implemented, how they are implemented and
monitored

e A ERNES - mEHTHEEINEEIK
MEERHE  UREBEEMNNHTHNESRS X

Information on policies; and compliance and material
non-compliance with relevant standards, rules and
regulations on health and safety, advertising, labelling
and privacy matters relating to products and services
provided and methods of redress

FHEREERTBRBHRERZE &S - &R
RABEE  URBRFENBE - UREFHER
EERMEEER - RAIRKRHINER

Description of quality assurance process and recall
procedures

HiESRERERERDWRERF
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We complied with labour or other relevant legislation
We did not identify any material non-compliance or
breach of legislation related to workplace quality
I8 TE TR TIHEE0] - FRALERTE T
BETETHER TIFREEZHELHIREH

We complied with labour or other relevant legislation
We did not identify any material non-compliance or
breach of legislation related to workplace quality
I8 TE T AT A0 - FRALERRE T
BRETETHER TIFREEZHELHIRIEH

We complied with labour or other relevant legislation
We did not identify any material non-compliance or
breach of legislation related to workplace quality
I8 TE T A TIHE A - FRALERRE T
BETETHER TIFREEZHELHIRIEMH

Making Products the Right Way — Our Manufacturing
RASENEERE — RPNEE

Making Products the Right Way — Responsible
Sourcing

RASENEERE —A5ENRE
Information relating to engaging suppliers and how
practices are implemented and monitored is disclosed

REBHER AR EGIR BBEOIRIH T
B n AR ER

Making the Right Products — Sustainable Nutrition
SEAENER — ISENE

Making the Right Products — Product Policies and
Consumer Protection

EESENER —ERBREBEERRE

Making the Right Products — Product Policies and
Consumer Protection

EESENER —ERBREEEERRE

26-31

31

16-20

24

24



General
Disclosure
— R E

KPIB7.1

KPIB7.2

General
Disclosure

—RIKE

KP1 B8.1

KPI1B8.2

Information on policies; and compliance and material
non-compliance with relevant standards, rules and
regulations on bribery, extortion, fraud and money
laundering
BEEREEEER - 1R - EFROEBEMEEK - UR
BIMBREERMEER - RARSELNER

Number of concluded legal cases regarding corrupt
practices brought against the issuer or its employees
during the reporting period and the outcomes of the
cases
RERARHERTARHESRHYEELNES
FRAARMIVE B RARAAE R

Description of preventive measures and whistle-blowing
procedures, how they are implemented and monitored

R SR R BT - URABEIITRERES %

Policies on community engagement to understand the
community’s needs where it operates and to ensure
its activities take into consideration of communities’
interests
BEUEZERTHEERTHEBEEMBHRE
EBEHEZELEFEIBEK

Focus areas of contribution
ErEREE

Resources contributed

FREREIR

Making Products the Right Way — Anti-Corruption and
Other Ethical Business Practices

RASENEERE —HILESREMEEER
B’

There were no legal proceedings brought against
Vitasoy or its employees during the reporting period

BRI AL YT A IR S 12 H HI AR5 1F

Making Products the Right Way — Anti-Corruption and
Other Ethical Business Practices

RASENEERE —BHLEESKAMEREERE
B’

Making Products the Right Way — Our Community
RASENEERE — RANVLE

Making Products the Right Way — Our Community
RAGENEERE — BRMANKLE

Making Products the Right Way — Our Community
RASENEERE — RMANKLE
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Appendix
P &%

Plant milk beverage is defined as “nutritious” if it meets the

following criteria:

- Is a “source of nutrient” for one of the essential nutrients .
including protein, fibre or vitamins and minerals; AND

«  Contains “low level” of sugar, fat or saturated fat and trans fat. .

Table 1: “Nutritious beverage” criteria for

plant milk beverages

Nutritious beverages & & & i

WMENDHFET IR - EOBAEEBRM ]

EARTEERR| 2EED—EABHEET

% BPEEELE - AaSEMSTIRIE

el

Ry ZE

ks [MEE ] B -~ IR ReM AR B R =X

R— EYBESTEEHMm]

Australia’ Mainland China?and Other markets*
B Hong Kong? Hithmige
B RRE 2 FIE S
Source of protein At least 10g per serving At least 3g per 100kcal At least 2.5g per 100kcal or 59
EHE BHEERD10R B100TFFEERL3IR per serving
B100FFEERD 25
kBHEEHRLSR
Source of fibre At least 4g per serving At least 1.5g per 100ml At least 1.5g per 100kcal
e 3 BONEERD4AR Bi1ooEAEERD 1SR B100FFEERD15R

Source of essential

vitamins/minerals, e.g.

calcium, vitamin D,
vitamin B, vitamin A

DR A/ B E
Blgn - 85 - HEfhED

HEMERB ~ AEfBER A

At least 25% Recommended
Dietary Intake (RDI) of a vitamin or
mineral per serving
BHNEMG/BYESERDE
[FEEERNE | 125%

At least 5% of the Chinese Nutrient
Reference Value (NRV) of a vitamin
or mineral per 100kcal

10T FEEHRVEIFEEE
SEE 5% NEMBRIBEYE

At least 5% of Nutrient Reference
Value (NRV) of a vitamin or mineral

per 100kcal
Bl1o0TFEERIVEIEESZE
B 15% M REYE

Low sugar Contains not more than 2.5g Contains not more than 5g sugars Contains not more than 5g sugars

& sugars per 100ml per 100ml per 100ml®
BI1O0EARRNREEETZR BI00EARRNESETZR BI10EARBHEEEFZR
255 5% 5%°

Low fat Contains not more than 1.5g total fat per 100ml

(9] B100ZAMEHELERZRISR

Low saturated fat and
zero trans fat
KEEMAEHRERR
i)l

No detectable trans-fatty acids or not more than 0.3g trans fat per 100ml of food;*
EURAIEENTERAEDE A 10EANRREFEEFLZN03RNRIMER ; °
Contains not more than 0.75g of saturated fat and trans-fatty acids combined per 100 ml of food; and
BI00ZEANRREPEEFRZR0.75 R WM ER IR © R
The sum of saturated fat and trans-fatty acids contributes not more than 10% of energy.

BN R RN BNRU T ZREREEN10% °

Reference 2% :

1. FSANZ — Australia New Zealand Food Standards Code — Standard 1.2.7 — Nutrition, Health and Related Claims
R RMIFE — RN AN RYIEEER — 158127 — 48 - @RRAEREH
2. National Health and Family Planning Commission of the People’s Republic of China — National Food Safety Standard
FEARKNBERGENFEEEFZEE —(RARZEREE)
3. Hong Kong Centre for Food Safety — Technical Guidance Notes on Nutrition Labelling and Nutrition Claims

BTERYRE2PL —(EEERRERBRE) BAMES

4. Codex Alimentarius — Guidelines for Use of Nutrition and Health Claims (CAC/GL 23-1997)

RMESREZEE —(EBMBEBBEMAER) CAC/GL 23-1997)

5. No official definition for “low sugar” and “zero trans fat” in Codex Guidelines. Criteria is set based on Hong Kong and Mainland China regulations

(REFREER) IE5IHR MERE] M I BRABH I ZEEHER - IBREN2REBRPERENEMRE -
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