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About this Report
BN A3 &H

Reporting Period and Standards

This sustainability report presents the environmental, social and governance
("ESG") approach, initiatives and performance of Chow Tai Fook Jewellery
Group Limited (“Chow Tai Fook” or the “Company’ collectively called the
“Group"” with its subsidiaries) in this financial year from 1 April 2017 to
31 March 2018 (“FY2018"). It was endorsed by the Board of Directors
(the “Board"”) on 7 June 2018.

This report is prepared in accordance with the ESG Reporting Guide
("ESG Guide") as set out in Appendix 27 of the Listing Rules of the Stock
Exchange of Hong Kong Limited (“HKEX"). Our Content Index, which is part
of our sustainability report, outlines how we meet the “comply or explain”
provisions and address the recommended disclosures of the ESG Guide.

Scope of the Report

This report covers the sustainability performance of the Group for FY2018.
The information disclosed in this report covers the Group's core and
material business units” in Mainland China, Hong Kong and Macau,
including a total of 4 production hubs, 1 headquarter, 11 regional offices and
2,548 points of sale ("POS"). Where content covers a different reporting
scope, the specific scope is indicated in the respective sections of this
report. This report shall be read in conjunction with the 2018 Annual Report
of Chow Tai Fook, in particular the Corporate Governance section therein.
This report will only be disseminated via electronic means, and is available
on our Group website (http://corporate.chowtaifook.com/en/cg/sdreports.
php) and the website of the HKEX.

We Value Your Feedback

We welcome your comments on this report and our approach to
sustainability. Please share your feedback and suggestions with us via
email at ir@chowtaifook.com.

(1) This report does not include the information of offices and POS in other markets including Taiwan, Korea,

Japan, Singapore, Malaysia and the United States

Ethical Business | Our Our Our Our
Practices Customers People Environment | Community
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Chairman’s Message
FENGE

We value our heritage and strive to preserve and

promote craftsmanship, nurture innovation and
embed our “Do Good” spirit in our corporate

culture. We are proud to share our progress over

the past year in delivering on our commitment
to integrate sustainability into our business and
interactions with our stakeholders.

RMEREENERAESL  BORENERELCTE -
BERIEBRIE » YIB[Do Good | BHRERNE MK
TEXEL - BMNESEAARIEBE - FUNMER
A BAFEARERARMANEBRESFNE
BELNER -

Our “Smart+ 2020” Strategic Framework

In FY2018, we consolidated our overall strategy and direction under
the “Smart+ 2020" strategic framework in response to the multiple
disruptive changes in the market landscape. The goal of this three-year
“Smart+ 2020" strategic work plan is to align the Group to deliver
exceptional customer experiences that create long-term differentiation
and loyalty. We focus on five key areas of work — Products and Brands,
Retail Experience, Customisation, Insights, and Culture — each of which
is underpinned by a firm commitment to innovation, technology and
sustainability.

Our commitment to sustainability involves responsibly managing our
operations and supply chain and contributing to the sustainable evolution
of both our business and our community. WWe encourage the efficient use
of economic, social and environmental resources while being mindful of
ourresponsibility to society and creating shared value with our stakeholders
and in the community.

F B9 Smart+ 2020 | EBEHEZS

HE2018H HFEE » RFIEEBEERXBNELE  TOEAR
[Smart+ 20201 KEEIEZRRA - LIBETISZ H A S E -
EEAR=FSmart+ 2020 FIEL 2 BEZ B2
MEBERREELNEDES KNG ERHENBEERN
BEE B IRNAABRIE—ERNRE - ZT6
BH T8 REEE —FZFEHBRFLAIG - Bl
BEnFERRAHEASER -

R HERRAGEEAEEEERMANEBME
FEGE - N0 B AP S50 B AT & AR A0 AL [ 6 AT 4 AR ME AR (F
R - BPSEA RS MERAREER HEERMERER
BlR - ARZLHMELENEE  LEBMOFDEN
KitB AT HRNBEES
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Preserving Craftsmanship and
Nurturing Innovation

The pursuit of excellence in craftsmanship is reflected in the quality of our
products. This is made possible with the artisanal spirit of perseverance
and passing down of knowledge and experience to the next generation.

One of our significant projects since 2014 was the “Ancient Chinese Gold
Techniques” Research Project. In collaboration with the Shaanxi Institute
for Preservation of Cultural Heritage, the Art Museum of The Chinese
University of Hong Kong and the Conservation Office of the Leisure and
Cultural Services Department of Hong Kong, our goal was to preserve and
inherit ancient Chinese gold jewellery and traditional techniques. This
research project combined technology, archaeology, art history and
experiments to examine and reconstruct several major ancient goldsmith
techniques. An exhibition showcasing the achievements of the research
project was held and open to the general public during FY2018 to promote
the preservation and inheritance of traditional techniques.

Preserving traditional craftsmanship and fostering creativity and innovation
goes hand in hand at Chow Tai Fook. We are very excited about the
establishment of Loupe, which is a new artistic incubation space located
at PMQ, a place for creative lifestyle experiences in Hong Kong. This
communal space seeks to inspire people through the art of jewellery, and
to nurture the next generation of designers and artisans.

Loupe's design residency programme attracts both local and international
talent, and our goal is that it will serve as an incubation space for new
ideas, designs and artisans so as to nurture budding young talent for the
sustainable development of the jewellery industry. Loupe also organises
a range of public workshops and interactive sessions led by industry
professionals.

Echoing the spirit of innovation and entrepreneurship, we established the
"C+ Creative Park” in Chow Tai Fook Jewellery Park in Wuhan, Mainland
China to support talent in technological development and promote
entrepreneurial culture.

REBIZE Z2HEIH

HMNEREERMTHEHTIHENER - TEAKRNIIE
BRMAHAERENNANER  SEREMITEN
HRE o

HFEP—IRERIER - BB 2014F R EREE XYRE
Ml - BEERIXAKREXDERBEERER UL EBEXY
BEEREEAENHEEZRESTERRIRE - BER
RENEATRERSHIEERTE - EHRBELES
B EZh  BMLNREER  YhEERES TEET
RAEZRRERER - R2018MBEFE AR —EARER
RBERRTZEARRABOIR  UHEPERTENRE
B (E o

ARBERFESRIZZH RN TEGRES 8B HEHN
e RAELREETIRABRBREENTAHIKILT
—EEEBNIEE =MLloupe - ERHEATHELERHE
BTREARR - WIRE M —RRFFAT TR -

LoupeH)R&5HEMEE S 5T 81 MR SIRT & R AMBRA T ©
HEEHERERBENES  MRFTETIERMMAIE
B RIAREENAHEERERNE - Loupe BB —F
JIBARBBEIREEENTIES  URBERNERALER
BRI -

RIBBAEFIMAIZEE® - HMAETREABRENARRBKE
MEEXERIICEIZE ] BERMBRERAT LR ELIE
XAk e
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Recognising Our Effort

The benefits of upholding sustainable business practices are many — from
happier employees and customers, to a reduced environmental footprint
and a harmonious relationship with our community. During the financial
year, our rewards also included accolades from our industry peers.

Chow Tai Fook was honoured to receive the Industry Innovation of the Year
at JNA Awards 2017 for the CHOW TAI FOOK T MARK diamond brand.
The new "4Ts"” concept — traceable, truthful, thoughtful and transparent,
is a breakthrough in the current industry practice by displaying to
customers the complete life journey of a diamond from its source. Each
T MARK diamond is inscribed with a marking by the Group's patented
nano-inscription technology. The marking serves as a resume of the
diamond with records of sourcing, cutting and polishing, marking,
authentication, design and production, fulfilling customer demand for
diamond authenticity and traceability.

Our Sustainable Future

Sustainability is a journey and while we are proud of what we have
achieved, we are focused on sustainably evolving our business. Our near
term priorities are to increasingly integrate our approach to sustainability
into our day-to-day operations, as part of our “Smart+ 2020" strategic
framework and strengthen our data analytics to measure and assess our
progress and identify areas for improvement. | look forward to sharing
even greater progress on our innovation and sustainability journey with
you in the coming year.

Dr. Cheng Kar-Shun, Henry
Chairman
Hong Kong, 7 June 2018

Ethical Business | Our Our Our Our
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About Chow Tai Fook
R B XE

Chow Tai Fook Jewellery Group Limited (SEHK stock code: 1929) was
listed on the Main Board of The Stock Exchange of Hong Kong in
December 2011.

Founded in 1929, the Group's iconic brand “Chow Tai Fook” has been
widely recognised for its trustworthiness and authenticity, and is renowned
for its product design, quality and value. The success of the Group and its
iconic brand is rooted in innovation, craftsmanship and heritage. The Group
also holds other jewellery brands including CHOW TAI FOOK T MARK,
Hearts On Fire, MONOLOGUE and SOINLOVE, which are the first
examples of a long term multi-brand strategy rollout.

The Group's commitment to sustainable growth is anchored in its
"Smart+" strategy, which is in place to promote long term innovation in
the business, in people and in culture. Another asset underpinning
sustainable growth is a sophisticated vertically integrated business model.
This supports the Group by fostering excellence and extending
opportunities along the entire value chain to communities and industry
partners.

With an extensive retail network in Greater China, Korea, Japan, Singapore,
Malaysia and the United States, and a fast-growing e-commerce business,
the Group is implementing effective online-to-offline (“O20") strategies to
succeed in today's omni-channel retail environment.

Our Achievements

Awards and recognitions that we received related to our sustainability
performance are presented below. To see more of our achievements,
please refer to page 47 of this report and Annual Report 2018.

Awards and Recognitions

RIAFIEES

a R
Hang Seng Corporate
Sustainability Index
Series Member 2017-2018

7

Bggherter

Xﬂ_ﬂ A\]Z External
2 J LLighting

S ¢

g €
(Green, (g
Office )

[ w4
caringoompany

34 R Corporate Citizenship

ARE®REEBEER QR (F BB ZAMBRMNDAIRE - 1929)
R2ONF12AEET BB AR ZMERET -

FEEFERE ARG BN 1929F - HEERR B
EERTFENSREY  WNERSKT  REHREEES - £
REEFMEREOKNERRAIF - TEHEEA - SET
FIERGEZRIEERERER BETHESEMKEREREE
AA4 T MARK ~ Hearts On Fire - MONOLOGUE £
SOINLOVES E#it B R MR A2 -

SEY A AR REVAGE A [ Smart+ | |REE RETE - AR
B BEIMXLHBRENAFER - ERMANER
BEEEBEA/XEEEAKBERN S —EY  £EE
BEETXHEEEREH  UREREERETRTRN
TTEAERH -

SEEERANTESS  BRATE  BE - BA
R BRASHER TEEBREARNETAS
275 EAMBHTR LR TRE  ERSNZEETE
B TR RE M -

189 Bk
BMMEEEIHERRRENEBEMNEZFOT - W
E—STHMBEMEESHFEANA  BS28AREE4LITE
M20184E 4R -

ECO-Heaslfhy
WORKPLACE

Loporatelieinancald
x¥ x 7
ASIANEXCELLENCE

AWARD ¥ "y

2017

Best
Investor Relations
Company
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“Smart+ 2020"” Strategic Framework
[ Smart+ 2020 | S E&HESE

Our “Smart+ 2020" strategic framework is a three-year strategic work plan supported by our dedicated
smart working teams, which are tasked with the delivery of each strategy from conception through to execution.
BAIE [ Smart+ 2020 HREREE — A RHA=F e R IETEETE -

HEESNITEEGED A ZERBOBERUERT -

SMART ¥+

2020

Customer Experience

BRERER

+

Products and Brands ;u{llt:ure
EmfmR )

Retail Experience X \ Insights
Customisation -l )‘4

E il

1\

Innovation Technology Sustainability
Rl B ARFEER

In order to deliver exceptional customer experiences that create long-term
differentiation and loyalty, we focus on five key areas of work, each of which is
underpinned by a firm commitment to innovation, technology and sustainability.

HAZINOABRIIE - ST EMERRIARIR -
BRI HEERAG/ER  SERPNESENIHNE -
ARt S B R BB o
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The above-mentioned strategic framework allows our business to grow at
a solid pace, which in turn provides continuous financial support for our

initiatives, creating positive impact on our stakeholders.

For the year ended 31 March 2018
HZE2018F3A31HILEE

Economic Highlights
HHHEE

Corporate
Governance
EER

Ethical Business | Our Our Our Our
Practices Customers People Environment | Community
Sl FEE RS BI@E IRITIRE [ad= )

FPRAMRBERSHMANERBABTER - M ARM
BRI A B R SE T ET R SR - BB &SR
B -

Environmental and Social Highlights
RIERUHEHE

Revenue

BxE

HK$59,156

million BE&B T

Core operating profit
ETEEERN

HK$5,606

million BE&#B T

Dividend per share
for the year*

BREFRE*

Earnings per share

EikEF

40.9

HK cents &1l

Including special
dividend per share

BESREIRE

57.0 30.0

HK cents &l HK cents 78l

Retail Network
TEHFLE

Mainland China Hong Kong and Macau

Total number of employees

BI8Y

) 29,200+

people A

Training and development

ElR3ER

710,000+

aggregate training hours
IR

=]
~>) 800+

number of learning programmes

EEREHE

Giving back to society

EfEHE

Donations 82k

HK$8,300,000

BT

Volunteer team members

SETEKRARK

@ 6,000+

Community service

HERT

@ 13,400+

chE Ay ith EHERIAM
2,449 99
POS Z&E POS =& Electricity consumption

HEE
Other markets
Hithiv i B

L 93,200,000

3 7 Kwh T E ks
POS Z&EE
*  Being a total of full year dividend of HK27.0 cents per share and special dividend of HK30.0 cents per share. * BREEREFERE27.0BIMAMEREHIRE30.08l - BEERAHRERIRE

The proposed final and special dividends of HK45.0 cents per share which are subject to the approval of

shareholders at the forthcoming annual general meeting

Has OBIAFBRREAAREERAF Rg Ltk
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Our Approach to Sustainability
B RfERY Al 5B 2% R T &

Our approach to implementing sustainability is outlined in the following UTHERENKMEEARBEERRBEN T - F5A
diagram with details set out in subsequent sections of this Sustainability ~ ZFARA#EHELRREME D M20186FH -
Report and Annual Report 2018.

Corporate Governance

EEES

Guiding all our actions

+ \ !
\ R R M TH

Page 14
We uphold governance SRR
and ethical business
practices that support our
economic sustainability...

BMBTEEELRER
#’e UEESEMBEL
BITTIRERSERR

Economic Sustainability Ethical Business Practices

RN R SRR
<
\ Refer to Annual Report 2018 Page 17
A2 09201853 E17H

...and guide our pragmatic
approach of focusing
on sustainability issues

that matter... Sustainability Journey
CIESIRMIBEEE ARRERER
BEEENTRERR
ieEE
wiEE » Stakeholder engagement o RHESLH
o Materiality assessment o BEMIH
<+ e Formulation of sustainability strategies o HIEAHEER KK
\ * |Implementation and improvement o HITME
Page 11
FNNE

...and creating positive
impact for our
stakeholders.

L BENENRERE -
Our Customers Our People Our Environment Our Community
BEERTS STRR RIRRE HELHE
Page 19 Page 25 Page 31 Page 37
F198 %258 F318 F378
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Our Sustainability Journey

We see sustainability as a continuous journey consisting of four key
components: stakeholder engagement, materiality assessment, the
formulation of sustainability strategies as well as implementation and
improvement. These key elements are reviewed and updated regularly
in a continuous effort to improve our sustainability performance.

Implementation
and Improvement

PATHIgE

P

Sustainability Journey
at Chow Tai Fook

EAXEHTHEERER

Formulation of
Sustainability Strategies

7 oI 3R IR 2 SR I

Stakeholder Engagement

By engaging with our stakeholders, we can enhance our sustainability
initiatives by focusing on issues of importance to our stakeholders and
create shared value for all in our business operations. Examples of
communication channels with stakeholders include Group websites,
business association activities and conferences, Chow Tai Fook Club

staff
media

newsletter and members activities, staff satisfaction survey,
investor meetings, non-deal roadshows,
interviews, community activities, etc. The subsequent table identifies our
key stakeholders and their primary areas of interest.

grievance mailbox,

Chairman's About Sustainability Corporate Ethical Business | Our Our Our Our
Contents Message Chow Tai Fook Approach Governance Practices Customers People Environment | Community
A& FEHEE R ERE ANERES | 0EER LR BEERY BTMEE RIBRE HELm
Mol isEXRmRER Primary areas of interest
BMVATHERRA— EAENIRE  BRBENATE : HREREE

FOESE  BEEFG  SETHEERZEE > UKk
MATHMNE - EETRSBPE WS EEH - UTEE
KM A EERRR -

Stakeholder
Engagement

FipE2H

e Impact of the Group's business on society,
the environment and the economy

e Support and contribution to the community

o EEEBUHME RREREBENHTE

o HHEMHZEMER

Non-profit

Business development,
strategies and prospect
Corporate governance
Latest updates on
social, environmental
and community
performance

EBER
BEER

BEEtE

KRB BFIHE

Organisations

FEFIHS

Media
iHEE

© REGERT R

C IREMAER

Investors

Materiality
Assessment

EE M

&

&L M

BREKNERE  RAUTRERSOESRMNEEL
VARF ARG ORISR R I - EMARPIRORE ETHEE
TEBEHREEE  BFHEBRNRELRBEEMNY -
BEHEEDHLANE  AAEGEBRALRGEES) BT
MEBEEMERE BTRFEE REEZE HFRXH
BOR - BRI HRIEHF - BT RMNBERI BRI
IEFNEAREERERNEE -

R&EE

e Business development, strategies and prospect

e Return on investment

e Corporate governance

e Latest updates on social, environmental and
community performance

o EBER - RMHEATR

o RAER

o EEAR

o ARHE  RENHEBRXRRMNKINES

e Corporate values and ethical standards
e Key business processes and controls
o EBEBEEETE

o FEEKMIZMET

Business Partners

EBEERHY .

Feedback on services
and products

e Data protection

e Updates on product

development and
Customers P

BE

service offering
e HRBHERMNER
o HEBRE
e FHEmZERHE

PR 75 ) B 37 2

<

Employees
4=

e Remuneration and welfare

e Working environment and processes

e Company news

e Career development and personal growth
o FBHEEARF

o T{ERIFEIEF

o NEEE

o EXBREEAKE
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Materiality Assessment EEMEM

The material issues identified through stakeholder engagement are  EBREFHEBBMATHEZZE - SR BT AT A
reviewed regularly by our Sustainability Committee and ongoing feedback ~ EREZ 8 @ F HIF18 - H IR R T 20 (7] B2 3% A0 B ¥t 5 L
from stakeholders is considered in how we address and report on these ~ #HER - @EFE/FNERFBEERNER - HMANEZHE
issues. Our material issues are presented below and how we address 25T - ARET BB MO REE LREREM
these issues and our related performance is provided in this report. HEARE -

Results of Materiality Assessment

EEMTEHER
Ethical Business Practices

e Anti-corruption, e.g. fraud and money laundering
e Positive industry development

o FHETRER

Our Customers Y-\ Our People
BEERK & [
e Ethical sourcing o BEEKE e Occupational health and safety o BEZIRIER
*  Supply chain management o (HEEHEEIR * Employee remuneration and benefits o BTHBAREF
e Quality control e mEBEEE * Workforce diversity, e.g. gender, o BI5Z Tk - filan
* Intellectual property rights o ABERE age, ethnicity MR - FHe - TER
e Quality services o (BHERY e Employee well-being o BT HER
e Transparent pricing o TEEEMN e Training and development o IEIIRER
e Responsible marketing o AFEMENMISHE
e Customer privacy and o ERLBMEAER

personal information

Our Environment Our Community
RIBRE B2

e Energy and greenhouse gas o HERFIAEREEHEK e Preserving craftsmanship and o HEEIH
emission management g nurturing innovation BEAIE

e Air emissions management o ERBENER e Caring community o @R

e Water resources management o FAKER

e \Waste management o EEYMIER

Sustainability Report 2018 ] 35 45 34 & i & 12



Chairman’s About Sustainability Corporate Ethical Business | Our Our Our Our
Contents Message Chow Tai Fook Approach Governance Practices Customers People Environment | Community
B % FEEEE NN AIRERRT | REEAR ERERST FEE RS BI@E IRITIRE [ad= )

Formulation of Sustainability Strategies

We believe that it is important that our sustainability initiatives align with
our business strategies and corporate values. During the financial year, our
focus was to reinforce the initiatives of the “Smart+ 2020" strategic
framework in our business operations.

One of the core areas in the “Smart+ 2020" strategic framework is
"Culture”. We developed a range of initiatives to support this, including a
series of programmes to promote and preserve traditional craftsmanship,
the establishment of new artistic incubation space, Loupe, to support the
new generation of jewellery designers, and the “Ancient Chinese Gold
Techniques” Research Project to promote the appreciation of jewellery to
the public. Refer to the Community section and subsequent sections for
details of other initiatives and our performance.

Implementation and Improvement

We are committed to continuously
performance measurement and reporting, which in turn improves our

improving our sustainability

communication and engagement with our stakeholders.

In FY2018, we focused on improving the reporting process as we believe
an effective reporting process is key to evaluating our performance and
driving enhancement action plans based on quality information and
communication. We have standardised and enriched our quarterly reports
provided to the Sustainability Committee to facilitate its review and
planning of our sustainability initiatives.

il 5 O #4838 IR 2 SR B
RIVRETHEREH RVERR PN EERRNA T EE
BRE—H - EARMBRTEN  BMOEBRTERMOES
e 113 [ Smart+ 2020 HEIERM EETH -

[Smart+ 2020 ) HEIERMEF —AZL&EEZ [XL] -
BAFRT —RIOTHEIRFULER - BESRER
MREFESIEMNIAER - RILBHEMES =M Loupelh
MEH—ROKRERAE - UR[PEERES TEHRR
HE  BURARERRETZEE - HI5F2HAHmEN
(RS | B85 E THBE TREMBRE S MEN
=B -

PaTHIRGE
RMHNRFH R EGENESRANTHBERREE -
TR MBS % OB BRBE -

2018 A E - HIMERREERIEF - BARMBES
HHEHEFEEERMARBNER  TEEDREANMEL
ERAMBBOBITE BT - RMER\LFMBET
REAFEZRZEGHTERS - AEE B E TR E F A
AREER TS -
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Corporate Governance

PRI TSN
1IEZEEA

Principles

Our corporate governance framework is guided by the “4Ts"” concept of
being Traceable, Truthful, Thoughtful and Transparent. The same set of
principles is also applied in managing various issues relating to our
environmental, social and governance practices. These support the Group
to better achieve our strategic objectives for the sustainable evolution of
our business.

Enhance accountability v

B B AL A ZREE M b
MEBRE D ENN S

TRACEABLE aJ

Ethical Business | Our Our Our Our
Practices Customers People Environment | Community
ERERST FEE RS BI@E IRITIRE [ad= )

IR A

B ERERERATATs IR AI= - A5 - AJ& -
AAEREENH A ERAURFEREEE RN
RE HGRERFEL  APASEEFROOENAHE
BEMBROREER -

ia institutionalised structures

and measures to drive better utilisation of resources
and fulfillment of stakeholders’ interests

SREE - AEBRERAR

=
55

TRANSPARENT FT4T

Implement transparent disclosures
and constructive dialogues to foster
genuine mutual understanding with
stakeholders

| BREBANNEENERE
| OBURAR B E HAEE T R

TRuTHFUL TT{&

Uphold long-established culture of
integrity to safeguard the fundamental
interests of stakeholders and build
trusting relationships with them
BERABIHWEIL - REFHED
EAME LRI 2T BER R

THOUGHTFUL

Embrace leaders with independent mindset, versatile

expertise and business a

HRABL DM -

Fin & EEES
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Framework

We have developed a systematic framework for managing our corporate

governance,

covering stakeholder relations, board governance and

corporate management. More details can be found in our Corporate

Governance section in Annual Report 2018.

i S 2R2018F MAN [BRXER | 26

Continuous improvement

To maintain our high standard of corporate governance, we focus on
continually improving our engagement with stakeholders, the Board's role
and function and its oversight of our business strategy, actions and

performance. Priorities of the Board that support our continuous

improvement are highlighted below.

Stakeholder relations

Attaining better alignment of values and interests by interactive
engagements with a wider spectrum of stakeholders.

Board governance

Striking a balance between tradition and innovation, and preserving
core values of the Group at all times while implementing changes to
adapt to the fast-changing business environment.

Striving to enhance the diversity of the Board to bring along
comprehensive considerations in forming Board decisions.

Investing in advanced technologies and infrastructure that can generate
sustainable value for the Group and our stakeholders in the long run.

Corporate management

Producing more timely and insightful performance analytics, enables
better evaluation of operational effectiveness, the optimisation of
corporate resources, and the exploration and capture of business
opportunities.

Enhancing the organisational and management structure such that
Group policies are standardised for centralised control while regional
units have considerable autonomy which facilitates the dynamic and
effective operation and evolution of our business.

Integrating the reporting and communication of risk profiles and
mitigation plan evaluation into our risk management framework,
strengthening accountability at all levels of management and enabling
informed decisions to be made which balance efficiency and risk control.

Ethical Business | Our Our Our Our

Practices Customers People Environment | Community

ERERST FEE RS BI@E RFERE [ad= )
EZR

BPFILT —EXGUENCEERER  BESNEBRE
BE=ZRELRMEXER - FBU2H2018FHMAN B

SRR

Scan the QR code to refer to our Corporate Governance section in Annual Report 2018

FrRRIL
ATHERMBERTINEEES AMNBAFERER
BHENBE MAEFTNACTNE  ARAHEE
FEE  THRRAMEY - EFEIRBBEECHEESA
HIMT -

Frn &R
e BEZARANNBNEES BB
EBEEERTEE A -

VA= SR 452 1t 38 R Y

EEWED
s HEBRMAFTRETE HERTAKEZLEED
RIES - HERR H BT AR RERR B B ) T BRE o

c HIRBEZENE T UDEESRRKEFLHN
o WERMLEMBANERERL  RERAEENFHNHEL
ERISEEE -

EREE
° WEURZERHNERBNNEBRBEDN - ABRHELE
R EEEREGMEEN  YRRMBIRTISEE

o EcAEMMERERE  REAEENBRRARETEH
ANEtEENTAaEE T RN EESEE
HEEBER -

o WERMEBRBITERERTEFENARMOER
ERER - MRS EMNEEENHESE - AREMER
2 EEUS & AfmiROR o
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Sustainability Governance

Our established governance structure oversees, provides direction and

monitors and reviews our performance to ensure the effective delivery of

our sustainability commitments.

Management structure, roles and responsibilities

Throughout our Group, we have assigned roles and responsibilities to the
Board and within our management structure to effectively adopt a two-way

communication flow that enables a top-down setting of strategic direction
for the Group and a bottom-up implementation, monitoring, reporting and
analysis of actions and performance, as outlined in the table below.

Reporting and Analysis &5

Board of
Directors

EEE

V' N

Executive
Committee

PITEEE

A

Sustainability
Committee

_J-ﬁnﬁ?é&
Z£8

o

Sustainability
Task Force
oIFESE R
Te/NA

Composition

SRR

e 9 Executive Directors
* 1 Non-executive Director
¢ 5 Independent Non-executive Directors

° SMITER
o TUIFHMITES
° GBVIFNITES

e 9 Executive Directors

° SUMITEZR

e 5 Executive Directors and senior
management representatives

° BUMITERHESRERELR

e Executive Office

e Investor Relations and Corporate
Communications

e Finance and Governance Centre

o {TEUED

o REEMEKRMDEMEM

o HBIFSEAHR L

About Sustainability Corporate Ethical Business | Our Our Our Our
Chow Tai Fook Approach Governance Practices Customers People Environment | Community
NN AIRERRT | REEAR ERERST FEE RS BI@E IRITIRE [ad= )
:
aFHERRESR
BMERIMELRRBESE £ BEENERRMAD

R ARERAE RUER I A5 BB RAGH

EERENEES T
E$$EW~§$@H%@%%%€?EW%%’Ivﬁ%
BROHRA S RERES - — T E R AR T
T%%E%%*ﬁ%%ﬁﬁﬂ%%ﬂﬁﬁ%ﬂ%ﬁ AR
MEWER - MTEFL -

Roles and Responsibilities in Sustainability
aFHEERERPIEGES T

e Provides leadership for the Group and direction for
management as an independent decision-making
body

o {ER—
#3l

EBSLHPRRKR - REEBRUAERERM

v

e Approves the Group's sustainability strategies and
ensures alignment with the Group’s business plans

e Monitors and reviews the execution of the Group's
strategic plans and operations

o WRAKEMAHFERRRE - WHRRIRASENER
&

o ERNEGHNTALEMNRBREELE

e Drafts strategies and implements key strategic
actions

e Monitors and reviews implementation processes and
the effectiveness of sustainability programmes

e Ensures effective ESG risk management and internal
control systems are in place

o ERNKNEHEARRKITE
o ERNEGAIFEERBIMNER R
o MRBIUARNERE  HERELRBRE

ol L 803% uonoaaiqg sibalens

2 R N RRER R

v

e Communicates strategies with different departments
to ensure measures are incorporated in business
operations

e Establishes standards and guidelines to reinforce the
performance review of sustainability programmes

e Fosters the identification, evaluation, control and
reporting of ESG-related risks

o BEARIFIER BRENCEEGELETSUAER
o FTMERIMIES| - SANNSRIRAT AR A B RATEIMRE
o (REHIRE B RERRRMNER - G - EHIMER

v
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Ethical Business Practices

We regard honesty, integrity and fair play as core values that must be
upheld by all directors and staff at all times. Any malpractice related to
bribery, extortion, fraud or anti-money laundering are strictly prohibited
within the Group.

We have the following measures to safeguard against unethical practices:

Regular Reviews and Updates

The executive office and the legal department monitor new regulations
applicable to our Group, while staying alert to relevant notices from
relevant authorities and industry news, to evaluate the implications of
such new regulations to the Group and our business.

Policies and Procedures

We have policies and procedures to ensure all directors and staff are well
informed of expected ethical conduct, including:

¢ Code of Conduct
Sets out the basic standard of conduct expected of all directors and
staff, and the Group's policy on the acceptance of advantage and the
handling of conflict of interest when dealing with the Group's business.

e Anti-Money Laundering Policy

Stipulates that any form of participation in or assistance in money
laundering or other financial offenses is strictly prohibited.

e Anti-Fraud Policy
Sets out the Group's expectations for honesty, integrity and fair play
in all interactions of and between staff and other business partners,
including contractors and suppliers, and details what constitutes
fraudulent behaviour and how we address and mitigate fraud risk.

e Purchasing Policy
Sets out clear procedures and requirements for our procurement,
tendering, assessment and selection processes for suppliers to prevent
misconduct and corruption.

Ethical Business | Our Our Our Our

Practices Customers People Environment | Community

ERERST FEE RS BI@E IRITIRE [ad= )
MRAHE  REMATEMEEEFME THUEARZIEST

%ﬁMEE'K%EWEQ*ﬂ%%‘%%‘ﬁ%ﬂ&%
BRETETR-

BB TIERAD BAZBIERTNTR

T M b Et R E o
TTHRAIEBBEREANAEENESR  AREIEE
ERERIEA  ARREERNALE - N ELFER
HEBNRMEBNEE -

BUR R FF

AR A AN B
FE M PIE BB

RERF  ERMAZEEMETHEE
BT B

o #iR~rHl

JIAFTAEE =R E fEETRERTRER - ARER
AREB BB EETHE BKE N MNP R a @xm
BR -

o RIERBER

FTRARR R AT 7 22 S sl 9 B L B SR S E At 2 R SR AT

o REMBUR
RIAEMBR I ZMH - UEREARMMEERSEXBAE
BHZERRE  SEHAE  REVNQFTANHE -
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Our policies and procedures outline training requirements, processes for  HFIMBRER FHAEHIERK FELERSENREF

continuous monitoring to ensure compliance, as well as mechanisms for
reporting and responding to any potential issues or incidents, and for the
regular review and update of the policies and procedures.

Training

We conduct training sessions for our staff to strengthen their knowledge
of compliance and corporate governance. Training covers risk management,
intellectual property rights, personal data privacy and the promotion of a
culture of integrity, which includes preventive measures against corruption
and money laundering.

Whistleblowing System

We provide a confidential channel to encourage employees to raise
concerns on suspected frauds and other misconduct within the Group
without retaliation.

Adherence to Industry Standards

We adhere to international industry codes of practice, including the
Kimberley Process Certification Scheme, the “Best Practice Principles” of
De Beers, the “Code of Practices” of Responsible Jewellery Council and
other local industry codes, such as the “Code of Practice for the Jewellery
Retail Sector” of the Hong Kong Consumer Council.

BIAE EERDEE R BN E RS R E B at A
BRTHREIZ PR o

=

BARETHETHIN - LIRS ETREMERER
MTE# - -BIRNTRERRER MEBERE BEAEH
TS - ARREBEXL - BEBAEESTARENENE -

SRR
RFRURERE  SHE THEENREELEALL
THTAREIE - TFRBERE -

BREITEERE

BMBERERANTETAT  BESBEFRERE
512l - De Beerst(&ENETFR]) EEKRBEXEZE SN
CHesE2ER)) - AR EAM AR ITESTR] - fINEBEBEZRE
SRCHRESTEXLETEBTAD -

+

Code of Practices (“COP”) of the Responsible
Jewellery Council (“RJC”)
EEKEXZEEE ([RJIC])BICHREEA)

®

The RJC is a not-for-profit, standard setting and certification
organisation. RJC launched its COP, to address human and
labour rights, environmental impact, mining practices and
product disclosure, among other important issues in the
jewellery supply chain. RIC members commit to and are
independently audited against the COP.

We have been admitted as a member of the RJC since 2010,
in recognition of our compliance with the COP.

ERKEXZESR AR RENMBERBHNELFAES -
BHERER - RS EREHERE O AR - 5 TS
TR RETH ERRERHAEREE BEKEXZEET

e

RGBT (HRER) (XL EZH IR -

EMB2010F ECRAEAURBXZETCE8 BRAMNBEH
TH<Al -

e

A B

) 5
\Usﬂﬁ'

“Code of Practice for the Jewellery Retail
Sector” of the Hong Kong Consumer Council

FRHEEZESEN(KRETEXEFHER T

In 2017, the Hong Kong Consumer Council together with a number
of industry associations, launched the new code of practice for
the Jewellery Retail Sector. It sets out best practice for jewellery
retailers in areas including product quality assurance, advertising
and promotion, customer service, fair competition and intellectual
property rights.

Some of our senior management are committee members
of major industry associations to help promote the practice to
the industry.

E20175 BB EBEERE SRS ATXASNURBETEXELN
NEBEBTR  THHRESERAZEEENGRERR  BEER
HERE  EERERE  BEERYE  ATVRFNAZEES -
EMNBISBEBABELEATZXRAHSILIEE  BYHEER
HEEEREERR -

During the financial year, there were no legal cases regarding corrupt
practices that were brought against the Group, nor our employees.
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A piece of jewellery is more than just a product for many of our customers. HBEMHFZERTNE  RBYAELGRAR2— 4R M2

It could be a very precious gift which will be passed on from generationto  #fEMEZHRE @ LR EX - BEHRERMNE R
generation. Our customers have high expectations for the quality of our ~ FIREEEHEES @ WK ERRETEENTEKRE
products and services and we ensure that all the jewellery purchased by HH o BRUARRBERRMAEANSIRE £EMBEE -
our customers is sourced, produced and sold in a sustainable and

responsible manner.

Key steps and initiatives for meeting customer expectations along our value chain

AHRMNEEE LR EREN2MRARLRIIT

Sourcing Eod:
Ensure every product that our customers purchase is BREZBENGHEMIREE
from ethical sources and trustworthy suppliers BEERAMERENMHES
e Ethical sourcing o BRI
e Supply chain management o MHEEEIR
*
Production &E
Endeavour to produce high-quality products for customers RO RBEREEANER
e Quality control o MEEE
¢ Intellectual property rights o MBERE
Customer experience FEEER
Endeavour to protect customers' interests B REEE NN BRER
e Quality services o BERYE
e Transparent pricing o EEEHR
¢ Responsible marketing o BEMEMNTSHE
o Customer privacy and personal information o BELEMEAER
*
After-sales services EERRE B A 8 crow A Fook
Commit to providing comprehensive after-sales services HAORHTESRIRG

= [ ]
¢ Return and exchange policy o RERBENR I u I ? I!I
¢ Value our customers’ feedback o EfERER
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Sourcing

Our sustainable practices start at the very beginning of our value

chain — sourcing.

Ethical sourcing

e \We conduct stringent inspections on sources of diamonds to ensure

that they meet the criteria of the Kimberley Process Certification
Scheme ("KPCS"), meaning that they are not “conflict diamonds”

By complying with the KPCS, we ensure our diamonds are ethically
sourced and we endeavour to make this information available to our
customers. For example, we introduced CHOW TAlI FOOK T MARK
diamond brand to reinforce our initiatives to ensure our diamonds are
natural and ethically sourced.

+

Ethical Business | Our Our Our Our
Practices Customers People Environment | Community
ERERST FEE RS BI@E IRITIRE [ad= )

R
RER A R ERER -
Bt ©

B M EEERR — RERE

EERAE
RPEHNEE 0 RRETRERS - RREMFSREF)
SRBEHBNIPE - WL [HRER] -

32
L

ERERSBEARERENS  HATHREREANEAO
AT ERNTARE  MEMARHIEBETETULE
BEfl o BIAF A HE L BATE TMARK#E A @8 - SAE—2
ERBFINELRAEE  HORASE -

What are conflict diamonds and the KPCS?
B ERERESAAREZDETE ?

&

Conflict diamonds are sometimes called “blood diamonds” and
are often associated with child and forced labour. KPCS imposes
extensive requirements on its members to enable them to certify
shipments of rough diamonds as “conflict-free” and prevent
conflict diamonds from entering the global supply chain.

BREAXBIME | BEHEINRHLTHEE - SEFRRIE

AEHHESEERRENER  SHMEURAMBHNELERE
[RHER]ER - URLFHREGRAZRGENE

T MARK — Trace the life journey of a diamond
T MARK— & IS8 R B & @ iR 72

Each CHOW TAI FOOK T MARK diamond is inscribed with

a “T MARK” marking by Chow Tai Fook’s patented technology.
The marking, essentially a set of unique serial numbers, traces
the journey of each stone from sourcing to production, and
representing a trustworthy promise of sincerity, faith and belief.
The marking is just 5 nanometers wide, equivalent to 1/20,000

of the thickness of fingerprint, and can only be seen with the 150X
Chow Tai Fook Diamond Viewer.

AXE TMARKE AR NSRRI - HEREEE T —ETEH
MNEBFES  THEATHET MARKEERREZRAEHNED
Mi2 0 WAERE - - FNEERE - EESFENTEERBHK -
HEREREER1/20,000  FEAFAARELELEBA150EEE -

Supply chain management

During the year, we engaged with and managed suppliers from different
regions:

Mainland China
oh [ Py b

5,650

suppliers &R

Hong Kong and Macau
EFERIRM

1,450

suppliers /&R

e \We maintain a high standard for our suppliers to ensure our products
are responsibly sourced and that responsible practices are adopted by
our suppliers.

Our suppliers shall comply with the Assessment Standards of
the Supplier Conduct, which contains detailed requirements for
different aspects including labour rights, environmental standards and
anti-money laundering. We carry out regular assessments to monitor
the sustainability performance of our suppliers.

Sustainability Report 2018 A] #3548 3% R S &
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Other markets

Hitpiiig

270

suppliers /&R

BMH R A EEREOES - UBREMOERRLL
8 ELHHARMER  TAEEARAEEHERS
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Production EE

We aim to produce the high-quality products for our customers by using ~ HFMBE N ABEEZREEENER - SARBEERME -
premium raw materials, leveraging technology for better efficiencies, and ~ WERRBRESHE - BREERMR T2 BEE R AME
creating products that remain safe to wear for many years. HIE M@ °

Quality control o BT ER i

¢ |Internally, we have established testing centres to ensure only qualified °
products that meet our safety standards are sold to customers.

e All of our testing centres and the quality management systems of our °
factories are certified by professional accreditation organisations.

e Externally, we conform with third-party inspection standards advocated °
by industry associations to further enhance customer confidence in our
products. Our products meet the following industry standards.

Testing Centres/

HAFE  BAZLRAFOLABRIBEFEHEMEL S
EENBEERFAUETEER -
BIFEBRAFOANRBENEEERERS  HESEE
REBEWIERRA] -

HHNAE  BMEFEAERBEENE=FRAIESE
NE—PReSBETHEMERNGEDL - BMOWERTSE
AT B3 RIS AE »

Quality Management System Certification Organisation
Wil | EEEEER B8 s
Shenzhen, Wuhan and Shunde — CNAS-CLO1 China National Accreditation Service for
Precious Metal Testing Centre (equivalent to ISO/IEC 17025: 2005 certification) ~ Conformity Assessment (“CNAS")
Y RERIERE — BE2BROBH L CNAS-CLO1R# PRERTIEERRAIEZEE
(ZERISO/IEC 17025: 2005E B 47K F K 3275 )
Hong Kong — Chow Tai Fook Fei Cui Recognition of an accredited jadeite The Hong Kong Laboratory Accreditation Scheme
Testing Centre testing laboratory ("HOKLAS") of the Hong Kong Government
B — AABEREFHRO BEEHREFRATER EABT [ EBERMARBAIEE
All production hubs — Quality management ISO9001 certificate of quality The International Organization for Standardization
systems of our factories management system B B AR A AR
FIEEEEN —BEEEERER ISO9001 & E BB RFIZAE
Gem-set jewellery Gold products
BRI SRR E A HEER
Natural Diamond Quality Assurance Mark’ Natural Jade Quality Mark? Quality Gold Mark?
KAER RERE KAHRIFR? BERELER?
Ensure our diamond products are not Ensure the original structure and colour Ensure our gold products meet
"artificial’’ “man-made” or “synthetic” of our jade products have not been altered the fineness requirement
BREMOEAERWIFIALL - [AE]K BREMOEREMZRREBNEZLBEREE BREAMOESEQNKNEHTSFE
[&8K]
Issued by the following third-party organisations: ATIIME=HHBRL -

1 The Diamond Federation of Hong Kong, China 1.
2. The Hong Kong Jewellers’ and Goldsmiths’ Association and The Kowloon Pearls, Precious Stones, Jade, Gold 2.

and Silver Ornament Merchants Association

Bl Gl
EEGOEROREMEF TR ARKO IR CRENHENS

During the financial year, there were no material recalls of products related ~ EAMBEER  WEERREZEIZE2HEMBHEITEX
to health and safety issues. Bl -
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Intellectual property rights

Safeguarding intellectual property rights (“IP") is of paramount importance
to the jewellery industry. The originality of products and reputation of the
brand are critical to customers when making purchasing decisions. We
take all issues related to IP very seriously as we want to ensure our
customers' rights are protected.

We have the following measures to safeguard our IP:
e Regularly review and update the Policies for IP Registration and
Approval Procedures to ensure that our brands, designs and technology

are properly registered. As at 31 March 2018, we have registered over
800 IR including trademarks, designs and patents, in Greater China.

Examples of our registered IP

Ethical Business
Practices
ERERST

Our Our Our Our
Customers People Environment | Community
R RS BIfE IRITIRE el
e
NG EHE

MENMERYREERFLEER - EREHERERE
KEEHE  EXMNRAMNRENBERERESN
22 HMEMEMNAREENERAETRERE
VARE(R R e i SR IE -

FRAPIERER LA T H8 e 2 A o B P e R G EE A

o EHRAMEMMBEETMSEMFIIRE - RN
B R BRET B AR E A o 7201843 HA31H -
BMEEAPEEM T HES00AMBEE - BHEmE
1R ~ SMERRETME R o

B s 408 EHERY B F
NN
2%
\\x//
! ,\n‘( ) /“\/Jﬂ CHOW TAI FOOK T MARK
SOINLOVE MONOLOGUE CHOW TAI FOOK T MARK Bao Bao Family

AX#ET MARK

Our new brand launched in 2017 Our new brand launched in 2016
to tap Mainland China's affordable
luxury bridal jewellery market
BIR 2017 H BV FT g -

LA BRI FR AR B A i A B0 3 {2 4B 15
KREMS

demand in Mainland China
AT 20165F H#E H A FT A2 -
F TR 7 mm R A A B A3,
FiE—RrEk

Our new diamond brand launched
to address the trendsetting millennials’ in 2016 to fulfil customer demand

EEHHE

Our in-house designed product line
BRI BRBETHER KT

and expectations for true diamond
authenticity and transparency
F20165F #E H &7 ¥ A g

R ER BB OER IR

e Comply with laws and regulations related to IP that are relevant to our
business. We strictly prohibit our staff and suppliers from copying our
original designs and creations as stipulated in our employee handbook.

e Provide regular training for our staff to raise their awareness of IP rights
and understanding of relevant regulations.

e Support the “No Fakes Pledge” Scheme launched by the Intellectual
Property Department of the HKSAR Government, which is committed
to ensuring that retailers do not sell or deal in counterfeit or pirated goods.

o B THEBEMEBABNIMBEREEMMAD - HMEET
FAMRE - BRE TMEERYERFINRAIREN
A

o RETRHETHEI  RetfEMEERNSE WK
THEFHDER

o XHREABFRBNTMMEEZHL A ERES &)
FHE ZABRATHARTZENTGHEREETNER
s -
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Customer Experience

We are committed to enhancing customer experience and protecting the

interests of our customers.

Quality services

Sustainability Corporate Ethical Business | Our Our Our
Approach Governance Practices Customers People
AIRERRT | REEAR ERERST FEE RS BTRAE

BEERER
RMENRABEHEDES

BHERE

Environment

RIERE

REBEZTHER -

Frontline staff at our shops receive regular training to ensure they
are knowledgeable of our product specifications and features and
service etiquette.

We also arrange monthly mystery shopper inspections on an in-house
basis or in collaboration with industry associations including the Hong
Kong Retail Management Association, our business partners such as
shopping malls to review our sales service quality.

During the financial year, approximately 3,600 mystery shopper

inspections were conducted on our customer service.

Transparent pricing

Our Pricing Committee is responsible for formulating our pricing
strategies and policies, which ensure our products are sold at reasonable
market prices.

We also introduced the revolutionary “Fixed Price” Policy to ensure
our products are sold at fixed and clearly marked prices.

Responsible marketing

Customers are able to access all necessary product information and
tips on caring for jewellery prior to making a purchase, for example,
through our frontline staff, our Group websites, social media platforms
and marketing collaterals.

We provide customers with complete and clear information of
our products during sales, and prohibit misleading advertising and
sales practices.

We developed internal guidelines and provide regular training to ensure
our frontline staff comply with our policies on ethical sales practices.

Customer privacy and personal information

Customers’ information collected
membership programme,

Group websites.

personal may be

media platforms and our

through

our social

We have policies and procedures that ensure compliance with the laws
and regulations in our respective regions, which govern the collection,
use, accessibility, retention, correction and protection of customers’
personal data.

We send direct marketing information or materials to our customers
only after obtaining their consent.
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After-sales Services

We continue to provide comprehensive after-sales services to meet our
commitment that our jewellery items are long lasting and can maintain
their quality over the long term with proper due care procedures.

Return and Exchange Policy

e \We provide continuous aftersales support to our customers. Clear
guidelines and procedures on product return and exchange for products
sold in Mainland China, Hong Kong and Macau are established and
made available to customers in respective regions.

e Qur shops provide clear information about our return and maintenance
policies with a transparent list of complementary and fee-charging
items accessible to customers.

Valuing our customers’ feedback

e \We value customer feedback and provide multiple channels for
comments and enquiries. Customers are encouraged to communicate
with us via multiple channels, for example, our telephone hotline,
enquiry e-mail and customer satisfaction surveys.

e We record customers’ feedback and concerns in our customer
relationship management system, which are handled by dedicated
staff in our Customer Service Department.

Ethical Business | Our Our Our Our
Practices Customers People Environment | Community
ERERST FEE RS BI@E IRITIRE [ad= )
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Our People
ETEIR

Our dedicated and skilled workforce is our biggest asset. We are

Sustainability Corporate Ethical Business
Approach Governance Practices
AIEREERTH | EER Sl

Our Our Our Our
Customers People Environment | Community
FEE RS BI@E IRITIRE [ad= )

BENELBRNEBETIREMNSRREE - BHMBNAERT

committed to providing training and development opportunities for our — IREEIIMBEK S - SHMAIERE  Z2NEIEEN

people to enable them to reach their potential in a healthy, safe and

respectful working environment.

29,200+

Total number of employees £ T 4%

TERFENEEBMFIAEEE -

people A
By function By age By gender
RIEEEl s REREIS HRERIEIS
—4 61% — 4 40% 20% 80%
Production Sales >50 <30 Male Female
£E HE B Zi
20%
General and
administration 58%
—RITH 30-50
Employee By function By age By gender
turnover rate HIREEIS HERES RIS
STiRkE
Sales (1) (1) Female o
299%, o 29% <% 45% e 28%
Production (1) (1) Male (1)
EE 32 /0 30-50 18 /0 B 32 A)
General and
administration 2 6 0/0 >50 2 6 (yo

— AT
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Employment Practices &&= Al
e We provide fair opportunities for recruitment, compensation, training, o TimfEfIiEN - MR- E‘@AEJ‘c?%Mé MBI - F;IM3
transfer and promotion to our staff regardless of their race, gender, age REQNFHRE - FB - 53 ABNEAKS

or religious beliefs.

e We strictly comply with applicable laws and regulations in our °
respective operating regions. During the financial year, there were no

HPIBAR B TEANE A ER IR
SEN Y MR R RS

EARFHFEA -
R SRR AL ©

material legal cases regarding the breach of employment laws or
regulations brought against the Group.

e We have outlined our principles or policies relating to compensation e
benefits and welfare,
occupational health and safety, prevention of child and forced labour,

and dismissal,

anti-discrimination, etc. in our employee handbook. We disseminate

BMEETFMACHIAEFINEERE BN - EBEM
Eﬂ CBERENER  IEETMREST - ARRIK

:E%%*EE%E’JJ?E'PFDE& o HMmAA 8 THMTM -
T’{Iﬁﬂﬁxi’” BULE RAIFIHRER

recruitment and promotion,

the handbook to all our staff to keep them well informed of our

principles and policies.

¢ We welcome the opinion of our staff on how to continuously improve °
our policy. Various communication channels, such as our staff grievance
mailbox and staff satisfaction survey, are implemented to gather

feedback.

Staff Satisfaction Survey 2017
BT HEEBREHAE2017

HAAIECDE Tt anfal NETCE HPINBEREEH B R » B
RUTEZEREWEETER - PIINE THFEE BT
MEEREHES -

Purpose To understand staff perceptions on corporate culture, cross-functional collaboration effectiveness,
=]:5] remuneration and welfare, working environment, career development and training, etc.
THMEBIHARXE - RSB ZHNEIERE - HIEREF - TIERE - SXREMFIISEENEE -
Coverage >90% response rate from staff in Mainland China
BEEE T2 AR B A3 ) B T[S fE % R 3890%
Key findings e There is a slight increase in overall employee satisfaction over the previous year.
EEHER e Critical success factors to boost staff's morale are mentorship and support, collaborative working teams

and alignment of corporate value.
We shared the feedback and suggestions with relevant business divisions, and have addressed them
through reviewing and improving our Group policies, training opportunities and remuneration packages.
e EREMNEIREERL—FKARS -
o AIUREEILRMNEARKYERBEEER

ﬁﬂaﬁEL%’:iﬂ]k ZHEAMEBEND
BE - R HESe

& RAFENTHEER - URHARBEEBRNRBRR -

NF WEBBETHARRBELER - BERERQRNGEMNE
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Occupational Health and Safety

The health and safety of our staff is always prioritised, as set out in our
Occupational Safety and Health Policy, and we are committed to providing

a safe and comfortable working environment.

Raising occupational health and safety awareness

e OQOccupational Safety and Health Committee is
established to advocate and oversee our occupational
health and safety measures.

e Encourage staff within our factories to take the safety
officer certification examination.

e Provide occupational health and safety training to our
staff, covering a wide range of topics from ergonomics
and handling chemical substances, to preventing and
responding to spills, fire and evacuation incidents, etc.

Providing a safe and comfortable working

environment to our staff

e OHSAS 18001
Management obtained in the production hubs in
Wuhan and Shenzhen.

: Occupational Health and Safety

e Continuously implement our “Zero-Accident Programme”
that includes regular inspections of our production hubs.

e Provide personal protective equipment for our
production staff.

e Conduct regular assessment to review workflows and
establish crisis and accident handling mechanisms.

In FY2018, we had zero work-related fatalities, 84 work-related injuries and
2,947 lost days due to work injury.

Ethical Business | Our Our Our Our
Practices Customers People Environment | Community
Sl FEE RS BTRAE IRITIRE HERBH

BERERER

BAMBEL2REFHEPEIISEBTHORERR2RESE
ZE - BORHELZEFENIERE -

RABERE R RROEH
e RUBXZEREFEZEE RELREERMOBEXLZE
KRR -

e BEBMFEANETERLETERE -

o RETRMEBELZ2REERE - EHIEMRERZ
HREABIER BRELCER A=A EELES
= NERBBRES -

BETR#R2FEN THERR

o BUE MR EEEMBEOHSAS 18001 : B ER

P
e °

o FEMETTITEINGE] BEEHKERMOEERM
e RAFRHEMNE TRMMEARERE -

o EHEITRE  UBRITERERRIBHEZIINGE
I

2018 MFE - LA ETFAMMILTER - TH
HEARAFREATEMBIIERTERH2,947H -
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Employee Well-being

Adopt friendly practices to cater for the well-being of our people helps
boost morale and sense of belonging, which is core to the sustainability of
our business.

Employee benefits

e Benefitsinclude annual leave, allowances, pensions, medical insurance,
examination leave, paternity leave, gratuity leave, voluntary work leave,
etc. We regularly review our employee benefit package in response to
suggestions obtained from our staff survey.

e Family-friendly measures to meet staff's family needs:
— Special leaves include wedding leave and birthday leave
— Breastfeeding rooms at our offices

— In-house counsellors and a 24-hour consultation platform are piloted
at some of our offices in Mainland China

Promotion of work-life balance

We believe a culture of healthy work-life balance supports us to build an
energetic and more collaborative team. During the financial year, we

organised a wide variety of recreational activities for our staff.

BISUER
UREESHMEET  UHRIBILAREEE AT
FEEE R RN -

STI#&EF

o BRERFEFR R RAS  BRERK  ZHEH-
BER  BMBENEIENS - RAESRESTMS
WERLNEE  THBRRMANETER -

- PEAMBOBAEABRELESHER K24/

fRETEEEFEE

BR(EREN IELETHAC - BRRILE B A
BARENEY  EAMBEFER - RAARTEHS T
MRRES -

1
Basketball competition

EIRL '

2

Football competition
R

3

Dragon boat competition
BABELE

4
Cocktail workshop
@B LS

5
Hiking
EE
6

Leather purse workshop

REEBTEY
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Training and Development

Chow Tai Fook Academy

We enhance the professional skills of our staff by providing various

training programmes to our employees.

Ethical Business | Our Our Our Our
Practices Customers People Environment | Community
Sl FEE RS BI@E IRITIRE HERBH

Wl R 3k R

A X &SRR
B AP 1R R 7R B R 3R 44 T BB R A0 45 AU B A 3B 3 - 3R A

“Smart Learning” mobile app

trainings in specific skills according to different positions. The establishment 8 THIZ 8L - AAREII SR AM L - EE a4t
of the Chow Tai Fook Academy enables us to provide a wide variety of ZTALMEIIRIETEL ©
*

Number of learning programmes offered Aggregate training hours

EREEEFEEYE b [l g

800+ 710,000+

(B2 | FHERESX

Enables our people to access self-paced learning courses offered by the EIMATHE BEEHEABARKESIZRBLTES
Chow Tai Fook Academy via the online platform, anytime and anywhere. 2E o

<

Number of learning courses offered

ERMEERERE

70+

Training hours by function

RINAE B S Al 2

Production

*E

10%
General and
administration

— BT

85%
Sales

HE
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Training for our frontline staff AI4R 8 TRy
e A lot of the knowledge in jewellery retailing is obtained through ¢ FEZEEKBZENIH  EEREZEHANERI(ES
onsite practices in our POS. Therefore, apart from providing regular BEBEMmAK - Bt BT AATSRE TREFEHHEIZI0
training to frontline staff, we participate in the Qualifications Framework BMM2EEBBEBNETHNEREETS - BRET
Programme (“QF") organised by the HKSAR Government to ensure 1E TVER RIEAY AN AN 48 B o] DAETS IEZURR AT o

that their knowledge and experience accumulated at work are
officially accredited.

EERIE

¥  Qualifications
Framework

660+

Staff successfully registered
since its launch in 2013

B2013F 5 BB R ER ZET

1,300+

Staff completed the accredited
courses since its launch in 2013

B2013F 5t RIS LIRS R

) » i i REREZET
Register for “Recognition of Prior Learning” for our staff,
to ensure their experiences and competencies acquired Provide training recognised by the QF and ensure staff
in the workplace are accredited. receive quality training.
AREMHBEIRTIBIERERT]  SHMAEIESAHR RUEEEFERERFNRE  BREIESEBEEI -
R AR RS RT o
Training for our office staff mAESTRYESN
* We offered tailored programmes for professional and specialised e BMABEXENMAGEMBENRAZTERHEESFIEDN
office staff and one of the highlights of this is the “Ready for the HIEE Hh—EEZEE 2 [EYARK] TS -
Future” workshop.
4+
Ready for the future — FEMERIR —
Tailored training for our management team B EEE K ESTE I
e To motivate our management team to embrace the challenges of a o RTHBERBKEYMSZRS (LT RABE -
rapidly changing market, including technological advances and the BEMNEENECETHEENT L -
changing social expectations of the business world.
e A two-day workshop with more than 200 staff attending. o RHEMAMI{EBEEIB200GE TLH -
* Topics covered the application of big data in the retail business, the o BIFBERREAMBETEERIHER EREE
future of resource management, applying the wisdom of ancient BARR BPREHREERNEZEARITFELER
Chinese philosophers in sustainable business. HIZETS ©

20]7%7::&)“:;1!

[& #% R K

READY FOR THE FUTURE

© &tz

,\,'

(. “llhl’l

-
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Our Environmental Protection Policy guides us in managing the
consumption of resources and reducing the environmental impact
stemming from our daily operations. The environmental management
systems of our production hubs in Wuhan and Shenzhen are certified to

ISO 14001 : Environmental Management.

We will continue to implement initiatives to improve our environmental
performance going forward. During the financial year, the intensity
of our electricity consumption, greenhouse gas emission and water
consumption (per HK$1 million revenue) reduced when compared to the
previous year, demonstrating the increased efficiency of our operations
and commitment of our people to take action.

We encourage our staff to reduce the environmental footprint in their daily
lives by involving them in our environmental efforts.

Promotion of low carbon life style RIEBIKHREE

Launched a bike sharing programme in Shanghai to reduce congestion,

noise and air pollution.
REBTRFBEBLZTE

Ve

SEE 0 DABRAR LT B I R B8

R WERER

HFIMIRARBERESI R MERERER  NHBREBEEY
RENFE - RUEMFINEEEMAERNRREEERAD
#Z1SO 14001

CIRIGE B 2R R ©

AR BRAGEEZEZETR  SRANRRRATEH

B - EAMRERERN - &Fﬁﬁ’]ﬁﬁe R E RSN
RAKBE (REABETEERRAE ) NRFRALE T K

BRBEMMEEREEMES ﬁzﬁﬂ’ﬂ;lﬁ?@(ﬁ%ﬂiﬂ@)
1% EIRIE o
BRMEEE T2RTHERRITE - WRLHBEEFEHIREN
P

&

Desert conservation project P& iRIEH

Supported the tree planting program of the SEE Foundation in Ala
Shan Desert to reduce the threat of desert dust storm and create a
greener environment in the desert.
SEBSEER © M E DR i [& 3
B PR RE D EEREE

MO R=EESIAE - ERE

WRDIEE AR E LR -

Family environmental day #RFIR{RH

Collected rubbish in Wuhan to foster the sense of environmental
awareness among the next generation.
BRBTENRRERNIBNEE  BE T —ROBEREH -
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Energy and Greenhouse Gas Emission (“GHG"”) Management
e EREHEREE

Energy consumption

HEIRHAE

Electricity consumed ¥ Z &

La 93,200,000

kWh TR &

Intensity: 1,600 kWh/HK$1 million revenue
HE 1,600 TR/ BEEBTEERE

The consumption of energy generated GHG emissions

HIERERMEARERE

Our
Environment
IRITIRE

Our
Community
[ad= )

GHG emissions by scope

98%
From consumption
of electricity (Scope 2,
Indirect emissions)
HEEBOMESE

(§EE2 - BEEHER)

BB

REEINSHREREHRE

GHG emissions

BERBEHER
Total GHG emissions A EREHIHEE

80,000

tCOe RM—HLIREE

Intensity: 1.35 tCO2e/HK$1 million revenue
BE 1B AM_HtRER/ BRBTEXR

GHG emissions by function (Scope 2, Indirect emissions)

o — 2% 35%
From combustion Production
of fuel (Scope 1, £E
Direct emissions)

HRBERB T ESE

(#E - EEHER)

1% A
Office

MAE

ZyREd SR EREHRE (BE2 - FiEER)

54%
POS
e

As over 90% of our GHG emissions were generated from the consumption of electricity (Scope 2, indirect emissions),
the focus of our reporting is on our reduction initiatives of electricity in the subsequent section.
FREMI90% A LHBREREBHURE B /B (EBE2 - BEHER) - AR BRENREL S - BEREBRKMAR D EE S
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Reduction initiatives at our production hubs
e Adopt natural lighting where possible, while LED light bulbs and
energy-efficient T5 fluorescent tubes are used to reduce electricity

consumption.
Maintain air-conditioning systems at around 25°C to conserve energy.

Use the following environmentally-responsible materials to reduce
heat transmission and as a result, greatly reduce air-conditioning demand:

Transparent semi-tempered glass panes

LOW-E (low radioactive emission)-coated glass panes

Autoclaved aerated concrete blocks

Extruded polystyrene boards

Install our production machines with timers so that machines switch off
automatically or switch to low-speed mode when not in use.

Ethical Business | Our Our Our Our

Practices Customers People Environment | Community

Sl FEE RS BI@E IRITIRE [ad= )
A EE B iB B E

RAGEKARANX - LWRLEDEBAMEENTORE
URIEFREEE

ZERBISERK25E LR - AR ©
FRERTIRE D AR EE - BT AR D
R

BRI I A

LOW-E{R#R 57 SEAR 338

EEMFRRE LS

ERBRHIR

REEMRLETERS  SHEBNFERRBDH L
BEERERN -

Chow Tai Fook Jewellery Park in Wuhan —
A pilot site for sustainable production

e Use renewable energy for our heat water supply system and lighting

facilities in public areas.

Participate in the Low Carbon Manufacturing Programme (“LCMP")
launched by WWEF to improve GHG emission management along
the supply chain, which is in line with Mainland China’s national
energy saving plan and carbon emission reduction target.

Our journey in LCMP
BB EBRRETEIRE

Data collection
and analysis

W SREHR R S 4

Participation

AR B RIE R B

improvement
measures to
maximise energy
efficiency
BATREHERE L 0
RER SR

Joined in November 2017 Trained designated staff

Implementation of

REMEAXERELERXE —
AR S R A A BRET Bl

ERBERIR - BRRMTT R UK R R A
FIEIEHLBEIR ©

2EtERERES TN ERAETE  EHEEN
RERBHNER  RABTEHEAM ek

HEMFRRTE B AR -

s\

° AN

o b

BPBER

Label accreditation

T

Verification and
accreditation
EREE B8

To be carried out in coming years

R2017F 1M AMA on data collection

BIEEREZENET

FEARRBEF T
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Reduction initiatives at our POS TEHMRBEEE
In FY2018, the average GHG emissions per store reduced by approximately ~ f£20188 B & - BH/EMHAVAER ”@¥HTJFE&§F%—¢
17% over the previous year, with the greatest reduction in our Hong Kong &2 4917% : REBHZERIRMESRAK - A 433% » #HE

POS, which saw a reduction of approximately 33%. The reduction was
mainly attributed to the following energy-efficiency initiatives:

e |Install LED or compact fluorescent bulbs to conserve electricity.

e All of our POS in Hong Kong (excluding those in shopping malls)
participate in the Charter on External Lighting (“the Charter”), which
was advocated by the Environmental Protection Bureau of the
HKSAR Government. We pledge to support the Charter by switching
off non-essential lighting installations, including those that are for
decorative, promotional or advertising purposes from 11 p.m. or
midnight until 7 a.m. on the following day.

Our air emissions are mainly generated from our jewellery production
process, which primarily comprises moulding, ultrasonic cleaning and
hard gold electroforming. Air emissions generated include organic gas,
dusty gas and acidic gas. The two main types of emissions that we
measure are nitrogen oxides (NOx) and sulphur oxides (SOx).

HivHemiEm*

Other types of emissions*

* .
Includes emissions from our production hubs only

We are committed to reducing air emission and adopting the following
measures:

e Replace the traditional gold melting process with high-frequency
heating machines to reduce emissions of volatile organic compounds.

e Handle volatile liquids with extra care and store them in sealed glass
bottles to reduce emissions of volatile organic compounds.

e Filter organic gas by installing activated carbon absorption towers.
e Purify dusty gas by installing bubbling neutralisation towers.

e Neutralise acidic gas by installing alkaline neutralisation towers.

e Monitor air emissions regularly by:

— Conducting regular air sample tests on levels of poisonous gases
generated, including HCI, NHs, NO, NOy, SOy, etc.

— Installing real-time surveillance systems in our production hub
in Wuhan.

TEABNTIINE B

o RHE|EDHETBEAMRLFESE -

o BEMBTEL (HBANEHERKRIN EL2EEEHREBMN
RERWN[FPNEXOE] ([ZHE]) - RFIERHELF
HOE  BREEBRLIERTREZAELTHIEERE
THBRIRBBRLG - M - SEIESHBROE -

BPMEREREIRRARELE R BRAK BB
BRERESESE LT  ELAHRE SEBEIMBEM
BER - RPEENMATERY /AL DIMRA? -

* Rk E AR E

BB RUEEE R BRI BREUA T 7

o SABARENBNTELE S RRREHEETF -
SR D BB A (A W -

o ERETERBEENEE  BEMERES
mm~um9&%&a%mammmmo

o BEEEMRIS H A WR I TR -

o RESBARSYSEERL DI o

o TR R R B B TR A -

o EEEAREANE

- THHEERBETERIR
(NHs) ~ @&t (NO, NOx)

- ERENEEEMRT

HeWE

BEERHC) - 8af8
).L’%ﬂ:% (SOx) )& o
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Water consumption by function
RURERI ST HIFEKE
o 3%
Intensity: 8.60m*HK$1 million revenue Zg“crion POS R
RE 1 8.60 TR/ BBEBTERE
15%
Office iR E
Consumption by production hubs AEEMMFEKE

e Qur jewellery production processes involve the consumption of water
for moulding, hard gold electroforming and gold plating.

e The production process requires the use of chemical substances
containing slight traces of heavy metals and gypsum, which results in
the production of acidic, alkaline and gypsum wastewater discharges.

e In FY2018, we discharged a total of tonnes of

industrial wastewater.

46,000

e \We treat wastewater in compliance with applicable legal requirements
to reduce water pollution impact.

Wastewater treatment at our production hubs

e Prioritise water recycling and reuse in our production lines whenever
possible and:

— Use chemicals (PAM, PAC and sodium hydroxide) to facilitate the
precipitation of gypsum effluent and recycling the gypsum
wastewater after filtration through a pressure filter.

— Use liquid filters to purify the cleansing water from gold plating.

e Neutralise the acidic liquid produced from the electroforming process
for hard gold.

e Treat organic pollutants generated from ultrasonic cleaning process
with biochemical or chemical agents.

e Pretreat wastewater prior to discharge in compliance with

relevant regulations.

e Engage professional operators to collect, treat and dispose of liquid
chemical waste.

Water-saving initiatives at our workplaces
e Place posters and notices in office pantries and washrooms to
encourage water conservation.

e Fix dripping taps immediately.

o HHMMKRELEBRTREMAK  BEAR HE2EH
MES -

o AEREFEXASAMEESBNAENLENE - 8§
HELSZARNL - &IEMOE KR -

o FE2018HINEFE - FAI—HHBEM T 46,000M8 T EEK -

o HMRBEREETEREEEK - ABEKIGTRN

By 480
TE o

4 EE MR EEK BRI
o ENOBERT  ERELEMLEBKEEAR
R8s -

- EREER(PAM » PAC « &) S AEHIFTR -
EREREBBERENOEREKABERER -

- NMAZEREERFEESBKBRER -

o MMELERS T FELENBEIERE

s BEBRKBATIFFELANGRSADAUGAELSHLE
TR -

o JEERIBREK - NRIRBIBBERIM -

o BREXLENPNE  RIEMREREBILZEER

WA EMEHRKER
o EMAEFKEMLEFHRWER - HWHHAK -

o QNRFEIEHKAKEERE -
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We seek opportunities to reduce resource consumption and waste
generation, and to reuse and recycle materials to reduce overall quantities
of waste.

Waste produced at our production hubs

EEEEMELNRERY

Intensity: 5.24kg/HK$1 million revenue

BE B24NT/BEBTEXE

e Hazardous waste includes highly acidic and
alkaline residuals, waste containing lead,
inorganic cyanide, waste organic solvents, etc.

* We treat hazardous waste in compliance with
applicable legal requirements to minimise
environmental impact.

o AEBEVEESRMBBRNEL  SWEY -
BHRECBENREERRRENS -
o EMRBEANEZERREEEEERY £Y

RENZERERE -

Hazardous waste management
e Store all hazardous waste in secured containers within well-ventilated
hazardous waste storage areas for less than one year.

e Engage licensed contractors to ensure proper treatment and disposal.

e Exercise precaution in the design and location of waste storage
facilities to minimise the level of nuisance and potential negative
impact to neighbouring communities.

Treatment of non-hazardous waste and our reduction initiatives

e Engage licensed operators to collect and dispose of unrecyclable paper,
food waste and other daily consumables.

* Provide bins and trays in offices to collect recyclable materials, such as
used plastic bottles, aluminium cans, paper and ink cartridges to
encourage recycling. During the financial year, we recycled 94,000 kg
of paper and 3,100 pieces of ink cartridge.

e Publish internal communications on digital channels to encourage
staff to reduce their consumption of paper and to share tips and
information on how to adopt a more environmentally-responsible lifestyle.

Ethical Business | Our Our Our Our
Practices Customers People Environment | Community
ERERST FEE RS BI@E IRITIRE [ad= )

BMPBORSERBEMELERZY  WIEDHBRER -
R ADEEREYE -

Waste produced at our POS and offices
ERERTBAETELNEEY

Intensity: 7.02kg/HK$1 million revenue

HE 70207 /BBBTEERE

e  QOur POS and offices mainly produced
non-hazardous waste, such as packaging
used for our products, unrecyclable paper,
food waste and other daily consumables.

e Packaging material accounted for most
of our non-hazardous waste.

e MAZENEEHELENIEREETE
B fINERBSEDE - TAEKH
ok - FERMBEEERE o

o ABOBEEREVRERMOEENE -

AEBERYEE

° MEAEEEVEFNERINAR  HECBRRFN
BEEEENFRE  FRIEER—F

o IERISMEME  NERZERENEEEEY -

o ERAMMREBEVMEMREHSMEFEE - LHBO
HERERNZESEAZEREREK -

R BRI Y00 BRI 0I5 BE e

o SRR AN T IR AR TR R A B RO ER © BRI
HOHRES o

o EHATREERHNEKRS | WETERBEOMH -
BI85 - MERTHRE - IASBENF
EARMIRER M - BPIEK T 94,0002 7 4313, 10018
BiHE -

. EREBRETHABEN SHETHLRME EHE
BB A S L RATRIRE LM EMA I «
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Our Community
fESEH

Our connection with the community is reflected in the projects we
implement to promote and preserve traditional craftsmanship, and
through our collaboration with charitable organisations to support those in

Ethical Business | Our Our Our Our
Practices Customers People Environment | Community
Sl FEE RS BI@E IRITIRE HERBH

BfEEEOBERREXMEENMREFERTENER -
WHERBHEBERBENETEE  BENIXKETENOA
WIRHBBE RS FE M SRR -

need with care, educational opportunities and other support services.

<

REIE ZHAMEN

Cultivating the artisanal
spirit of perseverance

Preserving traditional
craftsmanship

Preserving craftsmanship and nurturing innovation

Fostering creativity
and innovation

EEHTESHRNIERH REIE EE R B e
Pursuit of excellence "Ancient Chinese Gold Techniques” e Loupe
in craftsmanship Research Project and “Golden e \Wuhan “C* Creative Park”
RS TE Techniques:l Art”of th? ‘Clhinese e Franco-Chinese Branding Forum
Goldsmiths™ Exhibition
e Loupe
[FE&ZRESTEHRT] & o REICHRIER]
(LRSS PRERES o HUEMIERIE
TEEREZ)RE
v A

Caring community

#HERAR

Donation 385k

HK$8,300,000

BT

13,400+

hours /N
e "Do Good" spirit
Volunteer team members & T @B A °

[Do Good ] &1

people A

Community service # & R#%

Partnership with charitable organisations

6,000+ . EEERBETAR
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REIZE Z2HEIH

Preserving Craftsmanship and
Nurturing Innovation
PEKEIEAHARKRKEE  EENBEANKELE
Xt ESDEREY - ERREANBELE  HANE
FEREAFNTE—RAFETE -

Chinese jewellery craftsmanship has been handed down through the
generations since ancient times, resulting in a proud jewellery culture that
continues to shine today. As a leader in the jewellery industry, our ambition
is to preserve our know-how from generation to generation.

BHEHTET RN TERH
REREEARBRT ENEEAS «

Cultivating the artisanal spirit of perseverance

Develop our craftsmanship and nurture talented and experienced
craftsmen in the industry.

Voice from our artisan
TEMDE

| appreciate that the Group invests in high-tech machinery that allows the team to
improve the quality and efficiency of production. The Group's constant pursuit of
creative designs provides a testing ground for me to apply a wide variety of traditional
artisanal techniques supported by advanced technology, making our work challenging
and rewarding.

BRMEEERER DRGSR REFERGENELEND 8 EME - KETEER
BIBRE  RERATAEEANRE  ELENRNBYT  BLERSERERTE
Bty - SEMIN TIEE AKBIEAR R R ©

Leung Chi Wai, with over 30 years of experience in jewellery production, is the Technical Director working in our Master
Studio. He specialises in the production of our high-end collections, leveraging of his experience in using advanced
technology in production.

HERBFREREERNRETEMSE - RAXNEAM TIEERMARE - hEPISUELERERY - BREELR
FEREREFIEERAERE -

Cullinan Masterpiece “A Heritage in Bloom”
A Demonstration of the Superb Diamond Craftsmanship of Our Artisans

[ERREE IRERE — (HH#EFE) — REEMNIENSEELTIE

Cullinan Heritage rough diamond before polishing
JERN [ ERMEE] #BAER

24 D-colour internally flawless (“DIF") diamonds of
the Cullinan Heritage

[FEE2REE] M24DIFASMFER  Re2XMA

Our Cullinan Masterpiece “A Heritage in Bloom”
[/ 2 A | RIAHE — GRE I )

e |n 2010, we acquired a Cullinan
Type IIA rough diamond of 507

e \We spent over 47000 hours to

° We spent 3 years to cut and produce this jewellery masterpiece.

carat, a rare found in the jewellery
world.

20105 @ RPN IKRSEER
BEELOTRIERIARMNERER
ER RAEBREAND MG -

polish the stone into 24 diamonds.
The largest piece, the 104 carat
DIF brilliant round diamond with
the highest possible cut grade of
3-Excellent is one of the largest of
its kind ever made.

BMETIFRE - IBEHEEBREL
PEIRITEK 2458 E#E - Eh& X
M—EREZEI04FKHNDIF - BEFH
S YE - B TR A3-Excellent
EEfRNEE RE2EREARAK
ZENE#E s — -

e The jewellery piece was decorated

with over 383 carat of white and
pink diamonds and over 100 pieces
of green jadeite and mutton fat
white jade, with 27 different styles
to wear it.

HAIFER 847,000/ N5 SR BUEE 1
(EERES

BHHREEME R ERUHLEISIR
BEEOHELBABEMNAE UKk
BEMHLEROBERNFEREDE -
i B B 27-MABE % -
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Preserving traditional craftsmanship

Through preserving, passing on and promoting artisanal and innovative
spirits from generation to generation, we strive to facilitate the upgrade of
cultural standard of the general public.

Fully support “Ancient Chinese Gold Techniques” Research

Project and “Golden Techniques: Art of the Chinese Goldsmiths”

Exhibition

e The purpose of the project is to preserve the inherited, traditional
Chinese craftsmanship in designing and producing gold jewellery as
gold working techniques are less well-known among all kinds of ancient
Chinese craftsmanship.

e We carried out the project in collaboration with Shaanxi Institute for
Preservation of Cultural Heritage, the Art Museum of the Chinese
University of Hong Kong and the Conservation Office of the Leisure
and Cultural Services Department of Hong Kong.

e |t is a research project in archaeology, art history and ancient
goldsmith techniques.

Techniques H#

Through research and analysis, examining ancient gold
techniques and production techniques.

BBRPARFNDN - AFHER SRS E M AMRIERTT

+
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Ethical Business | Our Our Our Our
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FEE RS BTEE RFERE HE2E
RETE

BRRE  TRERLERETEMAFNBES - HARE
T EERRE LK F o

ENEFHFPERERTETERE | F(REES -
PETRESTEEER) RE

ZHFRIE B B B R R E A E G RS RET N
SUHETE  AREZE=1TEAIKIEZFT E2THRE
ROZNERE—TE -

HAPIERPRTEE X R ER T - FRPXKREXYER
ERERER X LEBEXYEEREFRSEHESER

fTIE

EMREEREEZ S - BMEMEREE M -

History ES

Understanding the evolution of gold
craftsmanship, including differences in
naming systems, and its connection with
the society, religion and culture of different
periods of time.

THRE2IENER  BEITEMNGE
& UNREME  REFE 2 R

<

39



Chairman’s About Sustainability Corporate Ethical Business | Our Our Our Our
Contents Message Chow Tai Fook Approach Governance Practices Customers People Environment | Community
B & FEEEE NN AIRERRT | REEAR ERERST FEE RS BTEE RFERE HE2E

Application B

Carrying out simulation experiments at
the Master Studio of Chow Tai Fook to
reconstruct ancient crafts. This is made
possible through the experience of our
craftsmen along with their knowledge of
ancient techniques.
ERAXBAMIFEH#TEHRER =B
ERIE EABEMIENEELR
LAREERTEA TR o

+

Replica from our reconstruction experiments
— the Gold Rooster
ERHTRIZRHHERMS — 28

Produced by our Master Studio with the application of
ancient Chinese gold techniques, such as die-stamping,
hammering and toreutics, leisi filigree, and gold inlaying.
BEMORMIEZRE  ERLIRESIE - g -
SERE - B2 BARESEUEMA

<

Exhibition RE

Fully sponsored the “Golden Techniques: Art of
the Chinese Goldsmiths” exhibition, which was held
in the Art Museum of the Chinese University of
Hong Kong, showcasing more than 40 pieces (sets)
of ancient Chinese gold and silver wares.
ENEPEEBRXREXYERITH(HELES -
FEHERESIHEEF)RE ELBRIOBRT(E)
PRGBS -
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Fostering creativity and innovation EERAEEEHEN

Pass on our know-how to the next generation, inspiring creativity and
supporting innovation in the jewellery industry.

Loupe
e |oupe is our new artistic incubation space located at PMQ, a place for
creative lifestyle experience in Hong Kong.

e \We aim to provide a platform to discover and nurture young, local and

international talent, and foster a creative and collaborative culture
between designers, artisans and the public atlarge through engagement
and education.

BRMANTENRERGET K BTAE THREXE
FEBIFT -

Loupe

° LoupeREMAMHADIHEMBEEM - LR FRIER
BIZRAEENTETLET °

e FMWMEBEERE—MTE  BEWMBFEFEIEAM -
S| A FEERAL - WHEBDEMHBE - FERFED -
TRMABROEIZEGIEL

Residency I

A comprehensive mentorship programme that provides
guidance and a fully-equipped workshop for young jewellery
design talent, enabling them to develop their own creations
and career development.
EEAHENMRAEAFRRERSASIRHEBMEZRN
BREEEMIIEDY  SMMSUERARSMEES EMEE -

+
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Exhibition FREE

An exhibition space for emerging artists to showcase their
work and share their vision and aesthetic through
jewellery, design and different art forms.

AR REEMENSRAMETMMNIER  BRKE
BRETAMAEMEBNMFER - BARZRMMNESEESLE -

&Mry.,(*”k

-

Boutique and Teahouse

R Y5 &b

The boutique provides access to exclusive
design products created by our in-house
craftsmen, designers-in-residence and up-
and-coming jewellery design talent. The
teahouse offers a selection of premium
teas, special drinks, pastries and cakes
inspired by the art of craftsmanship.
BRI I MERBREZEARNELR
S RTMMAERERSATIER ©
[y ] R EA R EREKABERR - FX
RMMB PRS- KB LR Rl IBEKRE
BEIREOERE

TITINT.

Education &

Loupe offers a wide array of educational activities as a
platform for exchanges and public engagement on design
and craftsmanship.

Loupe B M — RINMHEFE  BARESFHRERGAMN
BUE - WAIRRILH) G ©

+
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C* Creative Park in Wuhan, Mainland China fEAMEE CEIEER ]
e "“C*Creative Park” is our new incubation space located at our Jewellery o [CEIZER]RZNTEAMRZERAAEBREXLEER
Park in Wuhan, Mainland China. WEMALBE =M -

e We aim to support talent in technological development, to promote o BFMBEEEEEREEE AL  REAIX L - WEE)
entrepreneurial culture and to encourage the pursuit of various long- FRAEBEIBEREHIEGH -
term business opportunities.

A total gross floor area of approximately 20,000 square meters in C* Creative Park
[C+AI % E | 4842 E @ 7% 4920,000F 75 K

Franco-Chinese Branding Forum ok R hRERIE
e We participated in the 3 Franco-Chinese Branding Forum in April 2017 o HMRHEH20177F4AEERBITNEIEFRERERE -
in Paris.

e |t serves as a platform for international exchange and promoting o EREBEBERAMMEKERETEUEHES -
Chinese culture to the rest of the world.

We signed up with 6 French designers to collaborate on new collections, representing a cultural rendezvous of East and West

RMEeLDAE R IR ERBE S @M RF) - REFHE AR
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Caring Community

#HERIR

dogood . dogood

dogood : dogood

2y
“ G004

dogood 1<% dogood

“Do Good” spirit
[ Do Good | ¥&##

Our management team actively promotes our “Do Good" spirit

HPINE R EE B EEHES) [ Do Good | #51e

Our commitment to the community is embedded in our “Do Good" spirit, TAMIE R AYEGE - BBERE I [Do Good | #5418 + BRE
which represents a positive and caring attitude for promoting positive EZRGMEAENEE  BORELEMNERERE -
change in our communities.

We care about the well-being of our community and are particularly — HFLDEHSEL - LHEITTERBERENSLF - HE
focused on supporting underprivileged children and youth, people with RAREMBRITENA  UARFTEBEOHEE - &M
special needs due to different abilities or illnesses, and caring for and NEERERERIRCEEZES  BAFE -
supporting the elderly. We are also actively engaged in raising emergency

relief funds when the need arises.

The programme encourages our staff to participate in community service. BB BEETLASHE TLUEBRMETIE - AXEFMN

We compliment their involvement by offering voluntary work leave and EBEIFEHT BRARHEIBREARIARERZT
launching our Voluntary Service Award Scheme. BTt EI R EE -
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Partnerships with community organisations Byt EASREESE

By proactively organising and participating in various community activities, we B MIEEEFF2EM REE) - HEASEBRFETOEH
seek to maintain partnerships with charitable organisations to better address ~ &E@FE - EERMEELEMT - RO EERFBE
the needs of our community. Our partnersinclude Diamond Empowerment #ANEXEEHE T  HEBHZTEEST HELEZEY
Fund, UNICEF, Youth Outreach and numerous reputable regional charities FEAN BARAMGE R ABEMERSAL -

in Mainland China, Hong Kong and in other areas where we operate.

Diamond Empowerment Fund (“DEF”) #AHEZEESLS

e \We share DEF's belief that education is a key component to sustainable development, which in turn is essential to empower individuals,
communities and society towards future economic prosperity, stability and advancement.

e RMRARELNEXEZESENES  HEHERTHEZENBARESR  ARTASEA HRENESERSNE  ERAEKBENES -

Sl g o 5 Sponsorship

LEVIAN

R C LS We have been the premier sponsor for the Fund since 2010 and the Fund has contributed
to the education of over 3,500 students across Africa and India.

= ¢:)
BE2010FUR—ERZESMESHE + ZES BB, 5001 3 FENE 8B 4181
BERENRS -

“Do Good” bracelet

The rationale for DEF to introduce the bracelet is to promote how “diamonds do good"
We are delighted to be the manufacturer of the bracelet and the bracelet has been seen
by over 45 million people through media and social platforms.

[Do Good | 45
EBAOHEREESEHT [Do Good] F8E » UHEH [#ATEINER - RMREERAEE
FBMELER - 2IREHBRIB400B NS BEBNHERFEEEAEERETE -

<
Hong Kong Committee for UNICEF Ef&BREELBFEEZES
e \We share UNICEF's belief in promoting the rights and well-being of every child.
o BMRABGEZEESENES AR RAREZENERANS OEE -
Little Artists Big Dream Drawing Competition o Charity Run 2017
NERRBEEELE 2BEM2017
<
Youth Outreach &4t
e \We share Youth Outreach’s belief in helping at-risk youth growing up as responsible members of our community.
o EMEBEMES I UEMSEEERKABEENMLE—HTF -
YO! Let's Walk the Road 2017 YO Dancical 2017
HEEET2017 1 TR 2017
*
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Other community engagement events Hfth#t[E £ 8 ;EE)
Elderly R

Home visit and cleaning homes for the elderly

Visited some senior citizens living in Tai O and helped them clean their homes before the
Chinese New Year.

REFDNRKIRRIEED
REBHER S  RHZEABRORNERSE - WAMPIBERRE -

Caring for the elderly programme

Co-organised an on-going elderly caring programme with H.K.S.K.H. Chuk Yuen Canon
Martin District Elderly Community Centre to foster community care and social inclusion of
the elderly.

MEERT
HEBEAGMESHERUMRESERBTPOSPNFEREMIETE - EBHTRERN
RinES  HEMEMEREDRERAMLR -

Education #HEB

Charity programme for village school

Donated books, book cabinets and winter clothing to a village school located in the
Northeast region of Mainland China to provide students with a better learning environment.

LESRARIEE
BREE  FERPERREUNPEAMRLEENLE NS REERERBERE

Love Your Neighbour Fund Charity Programme — New School Year 2017
Provided underprivileged families with sufficient materials for the new school year.
BREEREES — HEFE2017

FEoREBRENWRER RAMEDERZE -

*
Health and Rehabilitation {2EREE

Children’s Cancer Foundation — Christmas Outing 2017

Set up game booths for children who suffer from cancer as well as their family members
to play and have fun.
%Eﬁr & — RiBiFBEH2017

BERPHECIEE - AR T E RERAX FRO BEEY -

Hong Kong Rehabilitation Power — Flag Selling Day
Raised funds for the Hong Kong Rehabilitation Power to improve and diversify training
services to people with disabilities and encourage them to be self-reliant.

E%?EE?JEFE)&EIJ
BERNEERET  SREANELCZTNRIEBMESREATABNESE
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Appendix A: Sustainability Awards, Recognitions and Memberships

EAMNEESH

Major sustainability awards and recognitions received by Chow Tai Fook in FY2018 are presented below.
FRBR2018F M B EREN T E A FEFREARZOT -

Category Award Organisation

Y| 2218 s

Governance 7t Asian Excellence Award 2017 Corporate Governance Asia
&g 1. Asia's Best CEO (Investor Relations) — Kent Wong DMEEER

Asia’s Best CFO (Investor Relations) — Hamilton Cheng
Best Investor Relations Company (Hong Kong)
Best Investor Relations Professional — Danita On

FLEEMEEAL2017

1. DMRETHER(KREERR) —REE
TNRERRYBAE(REERR) — DR
REREEBRLE (FE)
REREEWRER —RBRK

A wnN

A wnN

2017 All-Asia (ex-Japan) Executive Team Rankings
(Consumer/Discretionary sector)

Best Investor Relations Professional — Second Place
— Danita On (Nominated by the sell side)

20174 E All-Asia Executive Team (T8 3E A Ax)

PEITHS GEMFHBRER)
BEREEMEREE —F
(BEFDTEIRSE)

R —RERR

Institutional Investor

Professional Leader Legacy Award

BRREAERALE

Legacy Academy
BERER

Listed Company Award of Excellence 2017
fEH FTHRR2017

Hong Kong Economic Journal
=3k

Listed Enterprises of the Year 2017
1. Listed Enterprises of the Year
2. Best Investor Relations

FE L2017
1. FELMEE
2. REEREEBERE

Bloomberg Businessweek/Chinese Edition
ZEREEE T/ R

Top 100 Stock Connect Companies —
Institutional Investor Sector, Mainland China

RENBEEBIREEBTERBARI00%

Yue Diao Yan
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Category Award Organisation
Bh 1] s

1. Galaxy Awards 2017 — Bronze Award
(Mobile Media — Annual Report)

2. iNOVA Awards 2017 — Bronze Award
(Corporate Website)

3. Astrid Awards 2018 — Bronze Award
(Corporate Website)

1. Galaxy X #2017 — 80 58 ( FHERE —F )

2. iINOVAK #2017 — i #2 (b 4904 )
3. Astrid A #2 2018 — § 2 (1> Z 48 uk)

MerComm, Inc.

IR Magazine Awards — Greater China 2017
— Certificate for Excellence in Investor Relations

IR Magazine X #& — KR #E R 2017
—REEWRREMRBEE

IR Magazine

HKIRA 3 Investor Relations Awards
— Certificate of Excellence

FERBREEMRRE — R

Hong Kong Investor Relations Association
EEREEBRDE

Environmental and Social
REfHE

The 8" Hong Kong Outstanding Corporate Citizenship Award

1. Merit Award (Enterprise Category)
2. Corporate Citizenship 5+ Logo

ENEBFBGLEERARE
1. BEZ(RZEAER)
2. EARB+HFE

Hong Kong Productivity Council
BAEENRER

Consumer Caring 5 Years Award

BOBERFE

GS1 Hong Kong
BRERRETHHE

Charter on External Lighting — Platinum Award

(PIMNBIHE) — SR

Environment Bureau of HKSAR Government
BRFITHRBNERER

Green Office Awards Label and
ECO — Healthy Workplace Label

BeRNERMEETERERERT

World Green Organisation
R AR E AR

Caring Company
1. Chow Tai Fook Jewellery Company Limited (10 Years+)
2. Chow Tai Fook Jewellery Group Limited (5 Years+)

ERald
1. AXERESTARARCEFEI0FHIAL)
2. ARBRESKEERARCGEESFHIAL)

The Hong Kong Council of Social Service
EELEREHE

Training
sl

Award for Excellence in Training and Development 2017
— Excellence Award in Skills Training Category

2017 FREEREIIREREZ—IFIENER

Hong Kong Management Association
EEEEEERS
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Appendix B: HKEX ESG Guide Content Index

B #%B

The following content index is prepared in accordance with the ESG Guide

BRBMIERE  dERERE

FEARBRD

Environment
BRI

as set out in Appendix 27 of the Listing Rules of the HKEX.

RERHREIRS ) MBEMAK

ARBRRE|ITYIREE B LR A ££27 (2

Our
Communlty
HERBH

RIE

Za

@
=

Subject Areas, Aspects, General Disclosures and KPls Section Page Number
TEHME  BE - —REERARENIEE B B
A. Environmental IBi5
Aspect A1: Emissions
BEA1 : BB
General disclosure*  Information on: Our Environment 31
—REH T (a) the policies; and RIERE
(b) compliance with relevant laws and regulations that have a
significant impact on the issuer
relating to air and greenhouse gas emissions, discharges into water
and land, and generation of hazardous and non-hazardous waste
EHBERREREBR  MKRTHHEES A ERESEEVNEL
FH 0 (a)BUR - R(D)BFHEITABERPENEREZERATINER
KPIA1.1* The types of emissions and respective emissions data Our Environment 34
PERUTE KA K A R R R Air Emissions Management
RIRIRE
BERBERE R
KPIA1.2* Greenhouse gas emissions in total and intensity Our Environment 32-34
AERBRERERTE Energy and Greenhouse Gas
Emission (“GHG") Management
RIRIRE
BERTE EREBHNE
KPI A1.3* Total hazardous waste produced and intensity Our Environment 36
FEARERENEERTE Waste Management
KPI A1.4* Total non-hazardous waste produced and intensity RIERE
FELBEEEVESREE BEYER
KPI A1.5* Measures to mitigate emissions and results achieved Our Environment 34
RRHEE B TSR Air Emissions Management
IRIGRE
EERBERE R
KPI A1.6* How hazardous and non-hazardous wastes are handled, reduction Our Environment 36
initiatives and results achieved Waste Management
BEREEREBEZTEEVNT L  RIEEESMNEERAGHR FBi5 28
BEYER
*  “Comply or explain” provisions * o [TESTRLERRE] 5
# Recommended disclosures # EEEE
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TEHE B - —REERFAREYEES = BH
Aspect A2: Use of Resources
[EEA2 : iRER
General disclosure* Policies on efficient use of resources, including energy, water Our Environment 31
—RRAET and other raw materials IRIBR#E
BRUEAER(BIERR - K REMBREME) B
KPI A2.1*% Direct and/or indirect energy consumption by type and intensity Our Environment 32-34
RERE S MEE R/ SHZERERERTE Energy and Greenhouse Gas
Emission (“GHG") Management
RIRRE
BERFE ERBHENE R
KPI A2.2* Water consumption in total and intensity Our Environment 35
BFRKERTE Water Resources Management
RIRRE
FAKER
KPI A2.3* Energy use efficiency initiatives and results achieved Our Environment 32-34

BEIR 0 A 2 et BI R PTISARR

Energy and Greenhouse Gas
Emission (“GHG") Management
IRIGRE

BERFE ERBHENE R

KPI A2.4* Water efficiency initiatives and results achieved
RA ARG B RATSKER

Our Environment 35
Water Resources Management

RIBRE
FAKER
KPI A2.5% Total packaging material used for finished products Our Environment 36
IR B EMEREE Waste Management
RIGRAE
EmER
Aspect A3: The environment and natural resources
BEA3 : RIERXAER
General disclosure* Policies on minimising the issuer’s significant impact on the Our Environment 31
—MREE* environment and natural resources RIRRE
IREITAHRBERRAEREKNERZENEE
KPI A3.1* The significant impacts of activities on the environment and natural
resources and the actions taken to manage them
¥R EBHRIBERRAAERNEAVERCRNERAEZENTE
B. Social #&
Employment and Labour Practices E{E & & TH
Aspect B1: Employment
[EEB1 : &%
General disclosure*  Information on: Our People 26

— R (a) the policies; and
(b) compliance with relevant laws and regulations that have a
significant impact on the issuer
relating to compensation and dismissal, recruitment and promotion,
working hours, rest periods, equal opportunity, diversity, anti-
discrimination and other benefits and welfare

ERF LR BELET - TERE - BRY - TEEE - 2k
RIS AR BB AR - (a) R - R (b)BFHETABEN
FENRRER RO ER

Employment Practices

ST
[=E el
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TEGE - BE - —REERARENES = BH
KPI B1.1# Total workforce by gender, employment type, age group and Our People 25

geographical region BSTIRR

IR - EIBLERE - FicER RInRE 5 MIES LR
KPI B1.2# Employee turnover rate by gender, age group and geographical region

ZUER - FERAR KRB SRS MK X
Aspect B2: Health and safety
[EEB2 : @FEHEZ2
General disclosure*  Information on: Our People 27
—RRAETE (a) the policies; and Occupational Health and Safety

b li ith rel tl d lati that h -

Y o oot on e oS A

9 P e _ B2 R

relating to providing a safe working environment and protecting

employees from occupational hazards

FERHMLZE2THERERREEEHEBENLEEN : (a)BEK: &

(D) BFHETABERZENEREERRONER
KPI B2.1# Number and rate of work-related fatalities

EIFRAERMIL T AR X
KPI B2.2# Lost days due to work injury

AIEBAIERE
KPI B2.3% Occupational health and safety measures adopted, how they are

implemented and monitored

BERERT 2R - A RAEERTRERG A
Aspect B3: Development and training
[EEB3 : 3R Rkl
General disclosure* Policies on improving employees’ knowledge and skills for Our People 29-30
—REHE discharging duties at work. Description of training activities Training and Development

AERAREEITIEBRE MMM RIRENEBER - il EES) - -

STRR
ol R

KPI B3.1# The percentage of employees trained by gender and
employee category
ZUERREEHEFIEISHXIEER S

KPI B3.2# The average training hours completed per employee by gender
and employee category
RERIREEEANED  BREETKZINNTFHRE

Planned for disclosure in future sustainability report

AERARRABEERBERE

Aspect B4: Labour standards
[EEB4 : &5 T #H|

General disclosure* Information on:
—RE R (a) the policies; and
(b) compliance with relevant laws and regulations that have a
significant impact on the issuer
relating to preventing child or forced labour

AR LB T35 Te: (B R (D) MFHETABEARES
IR RAI AR

KPI B4.1% Measures to review employment practices to avoid child and
forced labour
AT BB AR FE e LAB R E T Roa 4 T

KPI B4.2# Steps taken to eliminate such practices when discovered
TERIERIT N ER A B S AT EREU 225

Our People 26
Employment Practices

STRR

ERE=ra
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TEHE B - —REERFAREYEES = BH
Operating Practices Zi& &%l
Aspect B5: Supply chain management
[BEBS : HrEEEE
General disclosure* Policies on managing environmental and social risks of supply chain Our Customers 20
—RIRE B ERAIRE R G RBREBUR Supply chain management
KPI B5.1# Number of suppliers by geographical region BEERTS
i@ R D N HEREE HpEEE R
KPI B5.2# Practices relating to engaging suppliers, number of suppliers where
the practices are being implemented, how they are implemented
and monitored
R EEERAHERNED  MERTEEEMNNHEREE AREH
BHEITRER R
Aspect B6: Product responsibility
[EEB6 : EREE
General disclosure*  Information on: Our Customers 23
—REH (a) the policies; and Customer Experience
(b) Cf)m.p_liance.‘ with relevant.laws and regulations that have a EEEE
significant impact on the issuer "
: . ) ) EEER
relating to health and safety, advertising, labelling and privacy matters
relating to products and services provided and methods of redress
BEMRHERANRBORRENEEZS BS  RRERELBFEUR
RER - (a) R ¢+ R(b) BFHBEITABEAZENERERE
KR BIEE R
KPI B6.1# Percentage of total products sold or shipped subject to recalls for Our Customers 21
safety and health reasons Quality control
DENDEXERE L5 B fE T AEKEE D
EXREXEMAHPRLT L ERERIZEHMARNKNAD EERS
mmE BT
KPI B6.2# Number of products and service related complaints received and Planned for disclosure in future sustainability report
how they are dealt with STER AR EERRERE
BREBNEDRRBEIRFEE LR EH 5%
KPI B6.3* Practices relating to observing and protecting intellectual Our Customers 22
property rights Intellectual property rights
g VAL zkeoki=g6]
G E R AR MR ERE A B ED EERE
FAERE
KPI B6.4# Quality assurance process and recall procedures Our Customers 21
B EREBIE R EMEWIE T Quality control
BEERT
B BT
KPI B6.5% Consumer data protection and privacy policies, how they are Our Customers 23

implemented and monitored

HBEEEHRERLEBEGR - ARERERITRERTE

Customer privacy and
personal information

BERS
ERTLEMEAER
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TEHE B - —REERFAREYEES = BH
Aspect B7: Anti-corruption
BEB7 : RAS
General disclosure*  Information on: Ethical Business Practices 17-18
—RRAET (a) the policies; and ERRer

(b) compliance with relevant laws and regulations that have a

significant impact on the issuer

relating to bribery, extortion, fraud and money laundering

BRADIERRRS - B3R - MEFROARER : () B - R(b)BFHEITAR

BEAFENBEE RO ER
KPI B7.1# Number of concluded legal cases regarding corrupt practices

brought against the issuer or its employees during the reporting

period and the outcomes of the cases

RERBALHBETAREEEREIEEENESHFARHNEE K

FRAAER
KPI B7.2* Preventive measures and whistle-blowing procedures, how they

are implemented and monitored

P8 e B WIRT - ARMEERITRER A
Community #E
Aspect B8: Community Investment
[E@BS : #EHRE
General disclosure* Policies on community engagement to understand the needs of the ~ Our Community 37 -46
—fRRE communities where the issuer operates and to ensure its activities ~ #HEZ

take into consideration the communities’ interests

BRUMESERTREEMTHETENRREEKTHSE BiE

Fz I BUER
KPI B8.1# Focus areas of contribution

BrEREE
KPI B8.2# Resources contributed to the focus area

EEISBEMHAER
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