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1. ABOUT THIS REPORT
B '

Daphne International Holdings Limited (“Daphne” or the “Company”,
which together with its subsidiaries, is collectively referred to as the
“Group”) hereby presents its Environmental, Social and Governance
(“ESG”) report (the “Report”) for the year ended 31 December 2017, in
accordance with the requirements of the ESG Reporting Guide set out
in Appendix 27 of the Rules Governing the Listing of Securities on The
Stock Exchange of Hong Kong Limited (the “Stock Exchange”).

The Group is principally engaged in the retailing of footwear and
accessories under its own brands, “Daphne” and “Shoebox”, and
exclusively-distributed brands. As at 31 December 2017, the Group had
a total of 3,836 points-of-sale, in which 3,697 were located in Mainland
China. The Group had a total turnover of HK$5,211.0 million in 2017.
Unless otherwise stated, the Report covers the Group’s retail operations
in Mainland China only which contributes to the majority of the Group’s
turnover.

The management and staff of the Group’s different functions were
involved in the preparation of the Report. They assisted the Group in
reviewing its operations and identifying relevant environmental, social
and governance issues. The board of directors (the “Board”) and senior
management team oversee our ESG governance and compliance effort.

Definitions
Definitions of the abbreviations used in the Report are the same as the
definitions laid out in the Company’s 2017 Annual Report. For the ease

of presentation and reading, the “Group”, “Daphne Group” and “we” in
the Report refer to the Company together with its subsidiaries.

Data Description

The methods used to gather, report and verify information in the
Report are based on the Company’s own processes and internationally
recognised reporting standards.

The direct and indirect greenhouse gas (“GHG”) emissions were
calculated and reported with reference to the Baseline Emission Factors
for Regional Power Grids in China published by the Department of
Climate Change of National Development and Reform Commission of
China, and the Greenhouse Gas Protocol published by World Business
Council for Sustainable Development (WBCSD) and World Resources
Institute (WRI).

Carbon dioxide emissions and equivalents are determined on the basis

of measured or estimated energy and fuel usage, multiplied by relevant
carbon emission factors.
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2. ENVIRONMENTAL

The Group supports environmental protection and is committed to being
a good corporate citizen and using resources wisely and efficiently.
In addition to its compliance with relevant local laws and regulations
in regard to air and greenhouse gas emissions, discharges into water
and land, and generation of hazardous and non-hazardous waste, the
Group has also made efforts in minimising the footprint of its business
on the environment by implementing waste and emission reduction
initiatives, adopting energy-efficient operation processes, encouraging
its employees to practice environmentally responsible lifestyles, and
promoting environmental protection among its suppliers.

2.1 Emissions

In general, the major source of direct gas emissions for retail
business is the truck fleet distributing products from warehouses
to shops across the country. As the Group outsources almost all
product deliveries to its logistics suppliers, its GHG emissions are
mostly indirect and are principally resulted from the electricity
consumed by its offices and stores. In 2017, 52,692 tonnes of
carbon dioxide equivalent (“tCO, ) were indirectly generated
from the electricity consumption by the Group’s operation.

The Group consolidated its warehouses to improve its supply
chain management in 2017. It involved closures of several local
warehouses and consolidation of the remaining warehouses. Such
actions not just reduced the overall distance for product delivery
from warehouses to shops and improved the time-to-shop, but also
helped reduce carbon footprint by the truck fleet of the Group’s
logistics suppliers.

At the request of the Group, 60% of its fleet for the shuttle bus
service at the Group’s headquarters in Shanghai have been
replaced by electrical vehicles by its supplier, instead of 50% in the
previous year. These electrical vehicles have a much lower carbon
footprint than traditional diesel buses and help environmental
sustainability.

The Group made persisting efforts in seeking logistic suppliers to
join its pledge to protect environment and reduce carbon footprint.
Therefore a majority of its logistics suppliers have already made
commitment on reduction of gas emissions and environmental
protection in 2017.

With regard to waste, only non-hazardous waste such as paper,
cardboards, used boxes are generated from product packaging, and
domestic waste from the Group’s stores and offices. The Group
collects and sorts recyclable waste, and forwards it to recycling
stations for centralised recycling.

In 2017, at its headquarters in Shanghai, the Group forwarded over
19,000 kg of used paper boxes to local agents for recycling.
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As a result of the “Office Automation” online administration B A PR TR % B B Ab ] A 447 B R 40 2 HoAh
system and other measures promoting paperless office 8 9 SR AR AL E AN BR IR M H5 tE » B — 7S AR A
environment, 4.9 tonnes less A4 paper were consumed as e A4HRTH FEILFH IR D 4.0 > FRE31% -

compared with that of 2016, representing a reduction of 31%.

2.2 Use of Resources 22 BIHMEM
The Group’s policy is to comply with relevant laws and regulations A A ] 1 BOSRER: A A S5OR R (L 455 RE R RN
in regard to the efficient use of resources, including energy and K) 7 1R SE A BRI AR o AR E )R T i AE BE
water. The Group has also implemented efficiency improvement VRN K 7 TR R AR AR N R o

initiatives in its energy and water consumption, which are listed in
the table below.

Offices . Offer shuttle bus service to employees for their communing to city area (at the headquarters)
/NS 16] {8 2 42 AL AR ol [ i B BB (7 4 [ 48T

. Reduce the number of lifts in operations during off-peak hours
B IR BT IR ] BOE AT B9 SRR B

. Put up signs in offices to encourage employees to use stairways instead of taking lifts
TEREA R 7R > B8 B TEMAS > B Rk B

. Regulate the use of air conditioning in accordance with the weather
R4 2 i A B 22 0 L U 2 4

. Arrange regular cleaning of air filters of the air conditioning system
2 P WV 22 W AR A I8 A

. Relax dress code to adapt to the energy-saving mode of air conditioning (e.g. no formal suit is required
in office)
R B PEAR KR - DABE & 22 SR BT RE B (4 - i B DA 2F & EAE L)

. Switch off non-essential lighting and electronic office equipment, such as personal computers, out of
office hours
IR P A o ) R T B R T e o B BEAR Bl P A R A

. Control lighting and air conditioning under the zoning system
3 i 42 1 B 2z W R AR

. Adopt energy-saving LED illumination system for showrooms at the headquarters, and plan to replace
the illumination system for other parts of the office area with LED lighting
KRN0 Jr B BR Y] BT RELED HR WY R AT - S w B 6 HLAt 3 2 [k S ) HE ) R A6 T 46 Sy LED R ) 46

. Promote teleconferencing to reduce business travelling
PRABERE Bk - Wb e

. Send email reminders of environmental protection, such as reduction of water, paper, and energy
consumption, to employees

o) B T ER AR ) R - Blandl & ok - MARK A B4

Stores . Approximately 85% of stores adopt energy-saving LED lighting
J i #185% 14 I 4l C. R I LED i E I8 ]
. Adjust lighting and air conditioning during non-peak hours

T e Ry 1] 3 5 I B I 22 B e

. Toilet flushing system at the headquarters has been modified to improve efficiency of water usage

oA A A Y D BT K R A DURR R KRR
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The main resources used by the Group include electricity (indirect
consumption) and water. In 2017, the total electricity consumption
by the Group was 69,639,009 kilowatt hours, with an energy
intensity of 13,364 kilowatt hours per million dollars of revenue
(HKS$); the total water consumption was 146,601 cubic metres,
with a water intensity of 28 cubic metres per million dollars of
revenue (HKS).

In 2017, the packaging materials used by the Group were mainly
shoe boxes, packing papers, carton boxes, reaching a total of 5,369
tonnes with an intensity of 0.2kg of packing materials used per pair
of shoes.

The Group pledged to reduce excess product packaging by
adopting these measures in recent years:

. Having the warranty card, caring instructions and certificate
of quality control directly printed onto shoe boxes

. Changing plastic shoe packing materials into paper ones

. Providing customers with non-woven reusable shopping bags

There were no non-compliance legal cases or confirmed incidents
in relation to environmental protection on the Group.

Environment and Natural Resources

The Group’s most significant impact on the environment relates
to carbon emissions resulted from its electricity consumed by
the shops, warehouses and offices. As for measures adopted by
the Group to minimise its impact on the environment and natural
resources, examples are as follows:

. Adopt an “Office Automation” online administration system
since 2015 to build a paperless office environment

. Assign a photocopy metering account to each employee to
discourage photocopying

. Default photocopiers as two-sided copying and black-and-
white printing

. Recycle used A4 papers for one-sided printing for internal
use

. Use electronic fax

. Promote electronic communication, such as emails and online
instant communication tool, as the major communication
channel

. Provide greening to the open space on ground floor at the
headquarters

. Implement garbage classification and forward the recyclable
materials to recycling stations
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3.1 Employment 3.1 1@k

The Group considers its employees as one of its most important
assets, and that they are instrumental in the success of the Group’s
operations and maintaining its leading position in the industry.
As at 31 December 2017, the Group had about 12,000 employees,
mostly located in the Mainland China.

As an equal opportunity employer, the Group assesses individuals
based on business needs, personal qualifications, experience
and performance upon recruitment and staff promotion, and
will under no circumstances be influenced by an applicant’s or
employee’s race, gender, age, marital status, disability, religion
beliefs and nationality. The Group enforces zero tolerance policy
in its workplace for discrimination and harassment, in accordance
with relevant local laws and regulations. The Group also strives
to provide its employees with a safe and healthy working
environment and career development opportunities.

The Group endeavours to offer competitive compensation
packages and benefits to attract, retain and motivate talents.
Working hours, overtime payments, holidays, statutory paid
leaves and related benefits are in line with the local labour laws
and regulations, as well as respective employment contracts.
Key performance indicators (“KPI”) are set for individuals and
business units to align staff performance with the Group’s goals.
Many performance incentives including sales commissions
and bonuses, discretionary performance bonus, share options,
profit-sharing schemes, and other reward and retention schemes
are offered to staff in recognition of their contribution and as
motivation for even-better performance. The total employee
benefit expenses of the Group amounted to HK$833.2 million for
the financial year 2017.

Staff Welfare and Benefits

The Group spends extra efforts to ensure a safe and healthy
workplace for all staff while overtime work is not encouraged. The
Group also provides a variety of staff welfare and benefits so that
staff can enjoy working with the Group and perform to their best.
These include:

o Shuttle bus service (at the headquarters)

. Subsidy to lunch at staff canteens at the headquarters and
branch offices

. Staff coupons for purchase of house brand products

. Monthly birthday parties (at the headquarters)

. Organising sports and recreational activities for staff (at the
headquarters)
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A series of policies, operating manuals, employee handbook
and protocols are in place to build a fair and healthy working
environment. The employee handbook and the Code of Conduct
signed by all employees list out policies, guidelines and procedures
to facilitate mutual respect between the Group and its staff by
clarifying the Group’s expectation on the staff’s conduct, and
promote a harmonised environment among the employees. Some
of the policies and guidelines included in these two documents are:

. Equal opportunities and anti-discrimination policy — to
maintain a workplace that is free from discrimination and
harassment in any form

. Guideline on confidentiality — to ensure proper handling of
the Group’s confidential information

The Code of Conduct is reviewed from time to time, and updated as
necessary, by the Group’s human resources department, together
with its internal audit department and legal department.

The Group’s human resources policies are to comply with
applicable labour legislations in the countries it has operations in.

Workforce Distribution at a Glance
(Refer to staff located in Mainland China as at 31 December 2017)

Gender Distribution
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Development and Training

By offering training and development to its staff, the Group aims
to enhance staff capabilities to remain competitive, and address
staff’s aspiration for personal growth and career development.
Relevant training courses are tailored to different levels of staff to
realise their potential and optimise their performance, so that they
will become a major force in supporting sustainable development
of the Group’s business.

The Group has crafted a comprehensive training and development
programme for its sales staff to ensure that each of them is
equipped with adequate product knowledge and perform to their
best in order to offer customers a satisfactory shopping experience.

. New sales staff are required to take a training course
via the Group’s online training platform and pass the
examination within the first month they join the Company.
There are 8, 15 and 23 modules in the training courses for
Sales Representatives, Supervisors, and Store Managers,
respectively. All staff in stores are required to pass the
quarterly assessment to ensure effective sales and satisfactory
services.

. Quarterly seasonal product training was introduced in 2017
for each of the Group’s brand.

. Brand Operation Managers are required to take training
course every year to improve their level of competence.

. 34 Brand Operations Managers attended a comprehensive
advancement programme in 2017 by the Group to strengthen
their management skills.

The Group’s development support for its staff is constantly under
review to align the training programmes with the talents’ need in
terms of the content and media format and adapt to the increasing
sophistication of customers. In this financial year, over 93,000
hours of training were provided to the Group’s frontline and
supporting staff.

Daphne International Holdings Limited
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Career Path for Frontline Sales Staff

Deputy Store Manager

HIAG R

Sales Representative

R

The Group’s “Sales Management Trainee” programme aims to
build a talent pool of future Store Managers. The programme
provides a fast track to retail management professional career by
allowing trainees to acquire all the necessary skills and knowledge
for a manager position in an accelerated and systematic manner.

Health and Safety

The Group ensures compliance with all local employment
regulations, labour laws related to occupational health and safety,
and it puts emphasis on safeguarding employees’ health and safety.

Health and safety statistics for 2017:

e Zero case of fatality due to workplace accidents
e 35 cases of work-related injuries
e 1,430 lost days due to work-related injuries

In addition to compliance with the fire safety requirements for the
office premises, the Group conducts fire drills and training on the
use of basic fire-fighting facilities once a year. Posters and notices
are posted in warehouses and offices to enhance staff awareness
of relevant health and safety guidelines. The Group also provides
employees with safety training for moving goods.

REOOE UE B OBR ¥R AR A
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Labour Standards

The Group’s employment policies in regard to prohibiting
child and forced labour are implemented to respond to the local
employment laws and regulations in the PRC.

Prior to confirmation of employment, the Group’s human
resources department will require job applicants to provide a
valid identity document to verify that the applicants are lawfully
employable, and ensure full compliance of relevant laws and
regulations that prohibit child and forced labour. Furthermore,
staff undergoing unfair treatment can report to the Group through
whistleblowing policy.

In 2017, the Group had no non-compliance cases in relation to
labour laws and regulations in regard to child and forced labour.

Supply Chain Management

The Group adopts a stringent supplier management system
to meet its business goals, achieve sustainable development
and fulfil its responsibility as a corporate citizen. The supplier
management system includes a careful screening process and
comprehensive KPI assessment. The KPIs consist of research and
development capability, production flow and scheduling, product
cost, reliability of delivery and quality of bulk production, among
others. The Group constantly reviews its KPI assessment system,
and improves its pool of suppliers.

In addition to the assessment on suppliers’ production capability,
the Group also assesses their environmental and social impact
as part of the Group’s selection process of suppliers. This is
to ensure that the Group’s suppliers do not commit serious
violations, including but not limited to the abuse of child labour,
forced overtime work, illegal discharge of sewage and hazardous
chemicals, illicit and unauthorised reselling.

Most of the Group’s suppliers are located in Mainland China. The
Group maintains close communication with its suppliers through
regular meetings. The Group also conducts annual reviews of its
suppliers and performs inspection of the suppliers’ factories from
time to time.

Throughout the years, the Group has established solid and stable
relationship with its long-term suppliers.

Daphne International Holdings Limited

3.4

3.5

2 TR
A SR P AT A% 1k B T R 5 A8 45 TTAR B ) B AR L
W o LUBRE e N RSN M ) D PR A

Tl RR IS R R > AS B N R o B OROR B
AR RS @B W SO > DUCEDRRE 715
WO A B > S0 e R 42 I 4 T ST AR 1k B T
0GR 28 55 TR AR Bk A o AL > ARSI
BT AT A A R U A R O 2T 1R

TE—LER s AR AT T KO A B
AR TR A ST T EE LA R R -

3% W 7 4 B

A AR 1 PR TR e ) {3 B R B R > U4 S
EH AR TR WEAT M
O R FUAT: o {38 7 AR L 4 A AL i R
TR B 2 THT 1Y B R AR AR SR (KPD) 5 % o Bl i 4
BB PR G IS B EERE /) ~ R UAR ~ A R
A8 Y AT 5 R AR R o AR RS
A A L R R A A A R B I R A R
7 77 T84 B 3 S ik e

PR T MR A A RE D T HEAT B AL AR
TR B WAl I 7 B R B A B R 2
A Jo A S 1 {3 B 1 i 88 AR F) — R - B
TR AR S A {3 R A B e B B ) RN
Do 0 ELAS BT T ZE T 9 A8 R IRF TAF
I i PR ACS K0 f B AL B2 it DA R 7 B8 B 4 o

A AR R A3 ) A4 I T A A2 S o K B o AR
VB 2 8 O A7 U > L (3G A AR B
Tt B2 o A 4 [ N LS RE T AT AR R -
N I 7 A 3L A TR o

ZAEAR > ARG O B R e S T BR AR
1 B IR

Environmental, Social and Governance Report 2017



3.6

SOCIAL

%

Product Responsibility

The Group’s products are in compliance with the local laws and
regulations in the PRC related to health and safety, as well as
quality management, and no legal case of the Group’s products
violating these regulations was recorded in the year under review.

Quality Control

Product safety and quality is the fundamental to what the Group
offers its customers. As part of the Group’s commitment to product
safety and quality, all products go through stringent quality
control, with those passed being offered a certificate which is
included in the product package. To ensure quality reassurance
to its customers, the Group offers product warranty allowing
customers to enjoy aftersales service of return, exchange, or repair
service, which is in line with the local authority’s regulations.

In terms of recall of defective products, the Group has formulated
a set of standards and procedures and requires its staff in quality
assurance, sales operations and other related departments to
strictly follow the guidelines. The Group believes there should be
no compromise to consumers’ health and safety.

Zero product recall rate related to health and safety reasons was
recorded during the year under review.

Customer Service

It is the Group’s priority to ensure that every care is taken to
deliver an enjoyable shopping experience to customers. The Group
places great emphasis on recognising the needs of its customers,
matching them with desirable products, undertaking relevant
assurance measures and ultimately delivering excellent services.

To ensure the Group’s offerings meet our customers’ needs,
the Group has established multiple channels to help anticipate
customers’ needs and for customers to provide their feedback.
These include:

. Social media platforms such as Weibo, WeChat official
accounts and internet live-streaming video platforms

. Customer reviews on e-commerce platforms

. Customer questionnaires and customer hotline

. VIP members surveys and analysis

. Regular debriefs from frontline staff on customer feedback

. Adoption of business intelligence to analyse customer
preferences and trends
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The Group has established a well-defined customer feedback
protocol to allow its customer service centre and sales operation
team to respond to and resolve issues in relation to product and
service quality in the most appropriate manner and on a timely
basis.

A total of 7,567 customer complaints were reported during 2017,
representing 0.02% of volume sold by the Group in the year under
review. Nevertheless, the Group will continue to strive for further
improvement in its product quality and customer service.

A number of programmes are implemented and reinforced to
strengthen customers’ shopping experience:

. Mystery Shoppers: VIP members and industry veterans are
recruited as the Group’s mystery shoppers in this systematic
service assessment to identify existing service gaps in serving
the changing needs of customers.

. Shop KPI: The score in customer service is incorporated as
part of the KPIs of all shops.

. Customer Loyalty Programme: “United Brands”, the
Group’s VIP members club, serves as a platform for the
Group’s customer loyalty programme and offers its VIP
customers exclusive benefits and incentives, as well as
information on latest products and member activities.

. Customer Service Competition: To enhance and ensure the
quality of service, the Group has held an annual customer
service competition for its frontline staff in all stores since
2012. The competition aims to cultivate positive attitude and
team spirit among the Group’ sales staff, strengthen their
service capabilities and offer a cross-learning platform for

them.

Daphne International Holdings Limited
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Protection of Intellectual Property Rights

The Group is dedicated to protecting and enforcing its intellectual
property rights which are crucial in maintaining its industry
leadership and sustainable development. Proactive actions have
been taken to protect the Group’s intellectual property rights.
These include registration and renewal of the Group’s trademarks
and filing for opposition against trademarks identical or similar to
the Group’s. Regarding work against infringement on the internet,
a total of approximately 80,000 infringing merchandise links were
removed from Taobao and Tmall of Alibaba in 2017 through the
joint efforts of the Group and Alibaba. The Group is also proactive
in bringing criminal indictments against the sale of counterfeit
products under its brands, and bringing civil and criminal actions
against brand infringement if necessary. Employees are bound
by the Group’s Code of Conduct to keep trade secrets and other
proprietary intellectual properties confidential. The Group
believes that it has taken effective measures to observe and protect
its intellectual property rights.

Customer Data Protection and Privacy

The Group is committed to abiding by local laws and regulations in
regard to personal data and customer rights protection in the PRC,
and endeavours to protect customers’ rights. Customer information
collected will only be used for the purpose for which it is collected.
The Group prohibits the provision of consumers’ information to a
third party without authorisation from the customers. All collected
personal data is kept strictly confidential.

Anti-corruption

The Group advocates a high standard of business integrity
throughout its operations and has no toleration of corruption
or bribery in any form. The Group strictly adheres to the laws
and regulations in regard to anti-corruption and bribery in all
locations where the Group is conducting business. The Group has
formulated and strictly enforced its anti-corruption policies as
stipulated in the Group’s Code of Conduct, such as policy on gifts
and entertainment, policy on conflict of interests and guidance on
prevention of bribery, to prevent and manage possible conflicts of
interests and bribery.

Employees are required to abide by the Group’s Code of Conduct
by signing a statement to acknowledge receipt of the Code of
Conduct and agree to abide by its terms. In addition, new staff
member receives training on anti-corruption. The Group’s
management will investigate any suspicious or unlawful conduct
involving bribery, extortion, fraud or money laundering to protect
the Group’s interests.

Furthermore, the Group has set up a whistleblowing policy to
enable its employees to lodge complaints or report misconducts
and any suspicious activities within the organisation to the
designated officer in either verbal or written form. The Group
advocates a mechanism of confidentiality to protect the whistle-
blowers without fear of retaliation. Where criminality is suspected
after investigation, disciplinary actions will be taken, including
termination of employment and reporting to the relevant
authorities.

There was no legal case in regard to bribery, fraud, extortion or
money laundering during the year under review.
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Community Investment

As a corporate citizen in China, the Group is committed to
contributing to a brighter future of China by helping the less
fortunate in the society. The Group has joined the Fashion
Association Charity Events (“FACE”) since 2007, which was
established by H.H. Brown, a major shoe company in the United
States, and other partners in the footwear and fashion industry
in China and across the globe with a mission to bring hope and
prosperity to children in poverty and others in dire circumstances.
Together with other members of FACE, the Group made donations
to charities and non-government organisations dedicated to
providing immediate and long-term relief throughout China.
Their programmes focused on education, healthcare and medical
research, enrichment and social outreach.

Charity projects on which Daphne Group and FACE worked
together in 2017:

. The Group’s staff joined the “Eyesight Recover Action” of
China Foundation for Disabled Persons to Enshi Tujia and
Miao Autonomous Prefecture in Hubei Province, to sponsor
the cataract surgery for an old man so that he could restore
his vision. Daphne Group and “Eyesight Recover Action” of
China Foundation for Disabled Persons also provided joint
sponsorship for an ophthalmic hospital so that it was able to
offer free treatments to children with congenital ptosis, thus
helping to bring a happy childhood and bright future to these
children.

Daphne International Holdings Limited
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e The employee volunteer team “Angel Footprints” of the o ARBEME BN N A B T3 TEIEK
Group’s own brand Shoebox visited the left-behind children (R Y 2 8 ) 215 0 AL 2 RO - 5K i ik
studying in the Mazhe Hope Primary School in the Enshi ERIN TS E & B /N2 R B SF L - 36 T
Tujia and Miao Autonomous Prefecture in Hubei Province. PR M — R bR RS B o 2 LK
The team worked with children in classes and activities. M T AN K N L oy v e B o A sk — 4t il )
The foreigners in the team gave a fun English lesson to the ATE Y T RE R B T M AN RE R 1
children to foster their enthusiasm for learning a foreign B o ARALEIR B % T MR AR 2 SR Ryt
language. The Group also brought children shoes as a gift to Wy > 1] % e G R S O RN B -

show its love and care to these children.
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. The Group’s employee volunteer team “Angel Footprints” . AL E Y B T8 TRIBK TR AH 60 2 B ] B2
and the well-known violinist Chai Liang participated in The ZNRBH B R SH FERZM]D R
Wings of Music Programme’s child aid project by paying HHIEE > BlEidea B R . FH
a visit to the Beijing Xinghe Bilingual School where the T A E W EE AN RS TN BB F M
children of the migrant workers studied. The visit let these {9 SR Al I T B 4 g B R Y 4% T R
children who cannot afford to learn music feel the power of Z R ELEN & A B A YRS A
music, and helped enrich their spiritual life. T o

Charitable organisations that benefited from the funds raised by T E LA 2B AEE E RFACER 3% 3111
the Group and FACE in 2017 include: The China Foundation SRS P R AR B4 -
for Disabled Persons, The Pearl Retrieval Programme of Xinhua FLEFRE G R 2 EE - PR ERS -
Love Foundation, The China Beauty Charity Fund, The Guoli B LES S EFEIEMRE | BEHEH
Love Foundation, The Traces of Love Education Programme by H- FiESgESEEea2BREN G
Johnny Jiang, Shanghai Special-Care Foundation Hai Kang Bei T Bah4 > DL sc 2 g ns e AL 4 6 [ 35 4
Foundation and Liu Qian Charity Fund, and The Wings of Music 2L EE o

Programme of China Symphony Development Foundation.

The Group made donations both in cash and in kind, in which the ARAEFE WA LEYIETEN Hdph %
monetary donation was HK$2.9 million for 2017. — AR I 4 38 2K 5290 E v O o
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