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ABOUT THIS REPORT

INTRODUCTION

Huayi Tencent Entertainment Company Limited (Stock Code: 419) is
pleased to present the Environmental, Social and Governance Report (this
“Report”) of the Company and its subsidiaries (together, the “Group” or
“we”). This Report aims to show our stakeholders what the Group
accomplished in the establishment of environmental, social and
governance (“ESG”) systems, as well as its performance during 2017.

REPORTING SCOPE

This Report discloses the Group’s efforts and performance in the ESG
aspects during the year of 2017. This Report covers the two principal
operations of the Group in Hong Kong and mainland China, namely the
entertainment and media business and the provision of healthcare and
wellness services. For details of the Group’s business, please refer to its
Annual Report 2017.

REPORTING STANDARDS

This Report is prepared strictly in accordance with the provisions of the
Environmental, Social and Governance Reporting Guide (the “ESG
Guide”) as set out in Appendix 27 to the Rules Governing the Listing of
Securities on The Stock Exchange of Hong Kong Limited (the “Stock
Exchange”).

According to requirements of the ESG Guide, the Group has conducted a
materiality assessment regarding ESG issues in 2017 that aimed at
engaging internal and external stakeholders, through which it determined
key disclosures to be covered by this Report in response to their
concerns.
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| am pleased to present the ESG Report 2017 of Huayi Tencent
Entertainment Company Limited.

Committed to building an “eco-friendly” enterprise, the Group strictly
abides by — throughout its daily operations — the laws and regulations
on environmental protection in jurisdictions where its operations are
located. We have implemented various environmental management
measures to ensure that exhaust gas, sewage and office waste are
properly recycled and processed, with a view to minimizing the
environmental impact of our business operations, and to protecting
ecological integrity.

The Group remains devoted to exploring and applying initiatives to
increase energy efficiency and reduce energy consumption, so as to
practice environmentally friendly principles while lowering operating costs.
Meanwhile, the Group actively spreads the message of environmental
protection to promote environmental awareness among its stakeholders,
including employees and customers, with a view to collectively honouring
its commitment to protecting the environment.

As a responsible corporate citizen, the Group keeps close communication
with all of its stakeholders in building collaborative relationships based on
mutual benefit and trust, aiming to deliver synergistic growths in social
and economic benefits.

Staff members are the most valuable resource of the Group. We are
committed to a “people-centric” talent strategy, through which it sets out
to deliver corporate growth along with staff development. In order to
safeguard the legal rights of its staff, the Group abides by laws and
regulations on human resource management in all jurisdictions where it
operates, and it is dedicated to lawful and legitimate employment
practices. To ensure the physical and mental well-being of staff members,
not only do we strive to provide them with a safe and comfortable
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workplace, and those on particular tasks with worker protection facilities
and equipment, we also organise safety drills on a regularly basis. In
addition, to help our staff live up to their potentials and advance their
careers, we have offered them a diversified range of training programmes
and established a clear career path.

The Group has in place strict standards for supplier selection to ensure
that they are performing according to our expectations and requirements
on products and services, including their operating conditions,
management capabilities, service and product quality, as well as pricings.
The Group conducts a comprehensive assessment on site to evaluate
supplier from a holistic perspective, covering areas such as production
and supply capabilities, as well as credentials on safety and environmental
management. The Group also regularly evaluates the compliance of
suppliers, as well as the fulflment of their environmental and social
responsibilities, thereby ensuring a sustainable supply chain.

The Group is committed to providing customers with a satisfactory
experience through the delivery of premium services and quality products.
Customer requests and feedback are greatly important to the Group, we
have therefore set up customer hotlines to collect and follow up on
customer feedback in a timely manner, with a view to ensuring that their
requests are properly addressed. To ensure that all films and TV products
comply with relevant laws and regulations, the Group conducts a
thorough investigation and analysis at the early stage in its media
investment. Recognising the impact of media & entertainment products
on public opinions, we emphasise the positive influence of values
demonstrated in our content productions, and we are committed to
promoting positive culture.
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FOREWORD FROM
THE MANAGEMENT
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In addition to strictly complying with laws and regulations against
corruption, bribery, fraud and money laundering in jurisdictions where its
operations are located, the Group also strengthens management on
corporate internal control to prevent corruptions, thereby fulfilling its
responsibilities towards stakeholders, including investors, shareholders
and governing authorities.

Having acknowledged its corporate social responsibilities, the Group fully
leverages on its strengths and resources to drive the development of local
communities. In an effort to care for vulnerable groups, the Group does
its best to give back to the society, such as by making donations and
providing employment opportunities.

As a company listed in Hong Kong, the Group strictly complies with the
disclosure requirements of the Stock Exchange to publish our ESG
Report. As one of the platforms that we use to communicate with
stakeholders, the ESG Report will deliver a comprehensive view on what
the Group has accomplished in the establishment of ESG systems, as
well as its performance during 2017.

Huayi Tencent Entertainment Company Limited
Chairman

WANG Zhongjun

Hong Kong, 6 July 2018
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ENVIRONMENTAL, SOCIAL &

GOVERNANCE SYSTEMS
RE-dB8RERER

INTRODUCTION TO THE GROUP’S
OPERATIONS

Currently, principal operations of the Group include the entertainment and
media business and the provision of offline healthcare and wellness
services.

o Entertainment and media business: the Group produces quality
international films, animations and TV dramas, and it invests in
international entertainment companies through M&A and resource
integration, aiming at building an integrated platform with both
content production and online-to-offline entertainment channels.

o Offline healthcare and wellness services: providing a comprehensive
range of services, including golf course, dining, leisure, as well as
healthcare and wellness services through the operation of “Beijing
Bayhood No.9 Club” (“Bayhood No0.9”) and various healthcare and
wellness centres.

ENVIRONMENTAL, SOCIAL &
GOVERNANCE MANAGEMENT
STRUCTURE OF THE GROUP

As the foremost authority for ESG-related tasks, our Board is committed
to incorporating sustainable development into the Group’s decision-
making and operational processes. Therefore, not only is it responsible for
overseeing all amendments made to the Group’s ESG-related systems
and their implementation, the Board is also obligated to supervise and
ensure the effectiveness of all ESG-related management and internal
control systems. At the same time, another part of the Board’s
responsibility is to review our annual ESG Report.
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&;,ATY ANALYSIS

SYSTEM FOR ENGAGING EEREZEABEEG
STAKEHOLDERS OF THE GROUP

The Group highly treasures the proactive engagement with its &£@E S E &M EEFI A 2B R EE
stakeholders; it therefore faithfully listens and actively responds to the @ @ R E R EI GO ERE I8 EE -
concerns of various stakeholders, including shareholders, investors, ®F - BE T E&X F#EFZANE T HEH
customers and employees. The Group sets out to maintain harmonious & 5 A A0 *t“j'ffzf BN EBEENEEBEZ-
and close partnerships that promote mutual benefit with its stakeholders, #EFHEZA LA ERIEELEXRE - £5
aiming at working in collaboration to achieve sustainable development 5 A 25 }\/ﬁ IR

together. Set out below is the current system that the Group adopts

when engaging stakeholders:

Customers Customer events Establishment of communication and engagement platforms
e BEREE BEIRNBEATA
Membership services Information security and privacy protection
28R% R EBTIRE
Customer satisfaction surveys Enhancement of service quality
EREmBERE BRI RS mE
Shareholders and General meetings Regulating corporate governance
investors RS RELEESR
R EIEE#E  Financial statements and announcements Sustainable profitability
B mREAE FER TR
Group official website Corporate transparency and reputation
SEE R B EFAEERBRE
Employees Employee trainings Career advancement and development
BT g8 T BEKREER
Employee events Health and Safety
BI)EH fEEEZZ
Performance reviews Remuneration and benefits

BmEZ #r B 22 43 A
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STAKEHOLDERS ENGAGEMENT &
MATERIALITY ANALYSIS
Em ASEK

w2 21 AT

Government/ Reporting and information disclosure
Regulatory according to regulations
authorities 1 oIl B 3 £ {5 B 4% BR

BT/ B B e Timely and full payments of tax

K B R BT

Suppliers and Tender meetings
cooperating entities BEEZSE
HEmES ER Visiting

RMEF

Regular assessment

E B AT Al
Community Participation in community events
& 2B [REB

Provision of employment opportunities
RHMEERS
Support for vulnerable groups

P UBEE g

Implementation of policies
BER BT
Tax payment
BOERT
Operational compliance
GHEE
Fair competition
AFHF
Exploration of collaborative opportunities
REREEHRS
Enhancement of mutual trust and benefit
BEBEERN
Conservation of ecological systems
R A BB IR IR
Promotion of community development
1 #E 4t [ B R
Participation in charity

BRERHEX
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STAKEHOLDERS ENGAGEMENT &

MATERIALITY ANALYSIS
i ASRE
8 45 b

N

MATERIALITY ASSESSMENT OF 2017
ESG ISSUES

Procedures for the materiality assessment of ESG
issues

The Group appointed an independent third-party advisor to conduct a
materiality assessment on ESG issues in 2017. In its effort to assist the
Group in determining its ESG management objectives for the coming year
and key disclosures for this Report, the third-party advisor evaluated the
priorities of ESG issues for the current year by reviewing and examining
the list of key issues based on sector characteristics, as well as engaging
stakeholders via interviews and online anonymous questionnaires.
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STAKEHOLDERS ENGAGEMENT &
MATERIALITY ANALYSIS

B AZHEE
50 2 5 A
L i 7/

Set out below are steps adopted for the materiality assessment of 2017 EESGHEEE T HFBHT :
2017 ESG issues:

Reviewed and came up with 19 ESG issues in accordance with the ESG Guide,
making reference to common industry practices and the Group’s status of operation.
RIBESGIES| 2ZTXEPIREBEERR
EHIREH19BEESGEE °

Invited stakeholders to participate in an online questionnaire, thereby generating
a list of sustainability issues of interest to the stakeholders.
BEEs A ASHEHEZREE AT
WEITREZABRRBONRELE -

Based on analysis on the questionnaires and the conclusion drawn from management interviews,
ESG issues were categorised into “very important” , “important” and “less important”
REBEIMREEBEETHRER  BESGREIES
[FEEE| [EE|MREEI=ZE-

The materiality matrix for issues of the current year was prepared based on results from
the materiality assessment of ESG issues.

ERESGREEEMTELARFGRAFTEREERMEMR -

In comparison with 2016, the Group implemented an online anonymous ~ E220164FE #HLL - EBE AN E E 3| AR E 5
questionnaire during the year, which effectively expanded our scope of RIEMFE R - ARIEAN T AMEE - [ F
survey and demonstrated the Group’s ESG-related vision and & Az ABf L {EE T & B EESG
commitment to its stakeholders. Through this survey, we collected a total & 2 75 [ ) BB = B2 3% A o @38 AN /R 5 1 -

of 52 valid questionnaires from management, employees, suppliers and MW E T HKEETEE BT - £ /E
investors of the Group. B REESHERRASLMDBERMS o
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Stakeholders Engagement & Materiality Analysis

EZ AZ2HEKRBZEEELDIM

Results from the materiality assessment of ESG issues

Set out below is the materiality matrix for 2017 ESG issues:

No. Issue

i EE

High /=

HERANEERN

Materiality to stakeholders

ESGEEAEEMTME
2017 F EESGHR B EZ BRI T -

Low &

15 Treatment of hazardous and non-hazardous wastes

BEELEBEEREMEE

16 Selection and regular assessment of suppliers

HEEREEEHEX

17 Em|SS|on of exhaust %as and greenhouse gas
B SRR E R HE L

18 Social contribution
k=l )
Management of suppliers’ environmental and social

19 responsibilities
HEBREELSEEEE

LLess important
REE

As shown above, ESG issues categorised as “very important” in 2017 were
mostly related to product responsibility and employment, which is largely
consistent with the results of the 2016 assessment. In light of the operational
features of the Group’s golf business, issues related to water and energy
consumption were also considered to be relatively important.

The Group keeps evolving to improve its products and services for delivering
high quality services to its customers. Meanwhile, the Group has fully
acknowledged its environmental responsibilities. Not only does the Group
strictly comply with laws and regulations related to environmental
management and requirements of the latest policies, it also continues to
optimise its resource and energy management, so as to honour its
commitment towards reducing the environmental impact from its business
operations. In this Report, we will disclose detailed information about the
establishment of relevant systems for the above issues, as well as their
performance.

Materiality to the business
development of the Company
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ENVIRONMENTAL

The Group is highly concerned about the environmental impact across its
operations; it therefore strictly complies with environmental laws and
regulations in jurisdictions where its operations are located, including among
others, Environmental Protection Law of the People’s Republic of China. The
Group faithfully implements environmental management systems and
measures to increase its resource and energy efficiency, while reducing the
environmental footprint of its business operations, which allows the Group to
fuffill its commitment to the environment as a responsible corporate citizen.

Energy Consumption and Emission of Exhaust Gas

Having taken an active role in promoting energy conservation and emission
reduction, the Group continues to optimise the portfolio of its energy-
consuming facilities and equipment, so as to ensure a smooth business
operation while reducing its impact on the environment and climate change.
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ENVIRONMENTAL I i&

Vehicle fuel management

The Group is stringent about the management of its vehicles. To ensure the
efficiency in vehicle operations and prevent fuel waste, all vehicles are subject
to regular maintenance, where their air filters, fuel filters and lubricants are
replaced in a timely manner. The Group strictly abides by the regulations on
vehicle retirement management; it retires vehicles of poor fuel economy,
conditions and those that fail to meet the latest emission standards in time,
with a view to reducing air pollution from vehicle deployment.

Energy-saving reform and consumption-control measures

In response to the advocacy by the Ministry of Ecology and Environment of
China, “Bayhood No.9” replaced its coal-burning boilers with low-nitrogen
vacuum boilers using natural gas for heat supply purposes in 2017. This
ensured the stability of heat supply while effectively increasing the efficiency in
energy conversion, which resulted in reduced emissions of various hazardous
materials, including nitrogen oxides, sulphur oxides and dusts. The Group
followed standardised tender processes set by governing authorities when
procuring these boilers, whose performance indicators (e.g. heat supply
efficiency, emissions) met relevant national standards and regulations on
environmental protection.

“Bayhood No0.9” imposes strict management on energy-consuming
equipment for office and operational purposes, including lighting devices, air
conditioners, computers and refrigerators. With the same work-related
parameters, the Group prefers equipment of lower energy consumption as far
as reasonably practicable, so as to improve energy efficiency; the Group
checks on energy-consuming equipment on a regular basis, carrying out
repair and maintenance works on issues identified to ensure orderly functions;
the Group monitors and examines equipment usage, it also urges employees
to turn off relevant equipment when they are away, with a view to reducing
energy waste.

Water and Sewage Treatment

In strict compliance with water-related laws, regulations and policies in
jurisdictions where its operations are located, the Group implements
standards for water usage control and sewage discharge, with a view to
increasing the efficiency in water usage, ensuring sewage discharge
compliance, and preventing environmental pollution from water use.
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Management of water used for greening purposes

Greening and irrigation of its golf course are major water-consuming projects
for the Group. One of the top priorities for “Bayhood No.9” is to use water in
a reasonable manner and to be proactive in taking water conservation
measures. For the time being, treated grey water (i.e. reclaimed wastewater
of satisfactory quality following treatment) is the main water source used for
the greening and irrigation of our golf course. The use of grey water has
enabled the Group to effectively reduce its tap water and groundwater
consumption, thereby conserving the water environment. An underground
drainage system has been installed at the course, with which we harvest,
transport and store rainwater in an artificial lake located at the golf course. In
addition to providing another source for greening and irrigation purposes, the
Group also implements a rainwater harvesting system for “Bayhood No.9”.

“Bayhood No.9” uses sprinkler irrigation to ensure uniform, timely and efficient
irrigation. Each year, the Group performs regular aeration by spiking at the
lawn, with a view to improving the soil penetration of air and water; at the
same time, the Group also top-dresses the lawn to reduce water loss from
evaporation, so as to improve water retention in soil, thereby reducing
irrigation needs from the source. Along with the change of seasons, and in
light of the different watering demands for plants located at different areas of
the golf course, “Bayhood No.9” has prepared a detailed irrigation plan, which
can ensure proper maintenance for the lawn while preventing water waste
from over-irrigation.

1.
Artificial lake at the golf course
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Environmental I 15

Sewage treatment measures

In accordance with plans of the municipal administration, sewage is collected
by the Group at designated locations and subsequently discharged to the
sewage network under management of the municipal administration, which
will be treated in a centralised manner by relevant sewage treatment plants.
In addition, the Group also grows aquatic organisms in the artificial lake at its
golf course, which are used to absorb and decompose rainwater that carries
fertiliser and pesticide agents, as well as seeped water from irrigation,
enabling it to prevent pollutants from contaminating water and soil in the
nearby environment.

Treatment of Wastes

Wastes generated by the Group in its operations mainly include abandoned
electronic devices, used cartridges, greening waste, food waste and office
waste. In strict compliance with requirements set forth in relevant laws and
regulations, the Group sorts different types of wastes before disposing them,
with a view to preventing unwanted environmental impact from inappropriate
disposal.

° Abandoned electronic devices: given to institutes with relevant
qualifications on environmental protection for further handling, so as to
prevent environmental pollution.

° Used cartridges: having entered into agreements with its suppliers, all
used cartridges are given to the suppliers for centralised recycling.

° Greening waste: wastes such as grass clippings and fallen leaves are
collected in a centralised manner, and then piled up at designated
locations within the lawn. Such wastes are then converted into organic
fertiliser for producing seedlings and growing plants, thereby turning
greening waste into useful tools and reducing the usage of fertilisers, so
as to reduce environmental pressure.

° Food waste: sorted, collected and given to qualified professional
institutes for recycling.

° Office waste: collected by janitors on a daily basis, which is then given
to garbage collection stations for centralised recycling.
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Environmental I 3%
Ecological Management CRER
“Bayhood No0.9” actively implements the following measures to protect the JbB LR EBE A T - WIREE L 5
ecological systems at and surrounding its places of operation, withaviewto FTREEN L ERE BHEQAH ﬂl Fagas

promoting a harmonious coexistence with the natural world.

° Following a location-specific principle, the Group decides to plant a
type of grass suitable for the north climate, with high resistance to dry
weather and diseases. This can lower the difficulty in future
maintenance and reduce the usage of pesticides;

° All pesticides and herbicides used by the Group are chemical agents
that meet national standards on environmental protection, so as to
ensure that the amounts of pharmaceutical concentrations contained in
soil and water are within safe ranges;

° Median trees are planted at the outer rim of the golf course, which not
only serve to enhance the ornamental value, but also as wind and sand
barriers, contributing to water and soil stabilisation;

° A small portion of the golf course not covered by plants is screened by
high-density cloths, so as to provide protection against fugitive dust.

Promotion of Green Office and Environmental
Protection

The Group actively promotes the philosophy of green office, as it implements
various eco-friendly measures in the course of its daily operations, including
those to save electricity and conserve water. In addition, the Group
encourages its employees to cherish the environment, so as to gradually
improve environmental benefits in its daily operations. The Group has adopted
the following measures in relation to its green office approach:

° Promoting paper-free office and fully utilising internet resources for
information distribution, so as to reduce unnecessary paper
consumption;

° Setting all printers to automatically print on both sides, so as to reduce
paper usage in the office;

° Making full use of natural light to reduce unnecessary lighting;

° Standardising and overseeing the use of air conditioners and lighting
equipment, encouraging employees to turn off lights and air
conditioners when not in use, so as to reduce electricity waste.

The Group puts up posters about eco-friendly practices at various locations
in dining areas and restrooms, taking an active role in promoting the
philosophy of environmental protection to its employees and members, so as
to raise the awareness about resource conservation. In addition, the Group
also encourages employees to bring their own cups to reduce the use of
disposable cups, motivating them to take the first step towards the joint
performance of our environmental obligations and responsibilities.
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TALENT CULTURE

The Group adheres to a “people-centric” approach in its employment
practices. In its effort to deliver shared growths among corporate entities and
employees, the Group is committed to providing its employees with equal
opportunities for career development, to caring about the physical and mental
health of its employees, and to safeguarding their legal benefits. During the
reporting period, the Group did not violate any of the laws or regulations
related to employment, health & safety or labour standards.

Employment Management

The Group fully understands that its employees are the foundation on which it
moves forward; it therefore adheres to legal and compliant employment
practices. The Group utilises a wide range of channels to recruit outstanding
talents, including recruitment websites and campus promotions, with a view
to addressing its talent needs for corporate development. At the same time,
in order to train a professional service and management team, the Group also
establishes and maintains partnerships with relevant professional institutes,
allowing it to recruit outstanding interns and fresh graduates equipped with
professional knowledge and skills.
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As at 31 December 2017, “Bayhood No.9” and the
Group's headquarters in Hong Kong employed a total
of 394 employees. Details about employee profile are

set out below:
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Performance review and remuneration system

The Group has established a comprehensive system for performance review
and remuneration management, the aim of which is to attract outstanding
talents by ensuring that employees are reasonably compensated. The Group
carries out a monthly and an annual comprehensive assessment that cover
employees’ attendance, completion percentage of scheduled work,
capabilities and work ethics, the results from which form part of the reference
when reviewing performance-related wages and promotion opportunities. The
Group makes timely adjustments to employee remunerations after taking into
account various factors, such as prices, remuneration levels in the industry,
as well as its operational efficiency, so as to ensure its employees are
provided with market pay rates.

In strict compliance with employment-related laws and regulations in
jurisdictions where its operations are located, the Group makes sure that all
employees are entitled to statutory holidays and benefits. In addition, having
established people-oriented welfare policies, the Group also organises a
diversified range of employee activities. During 2017, “Bayhood No0.9”
organised company trips and sports competitions, through which it set out to
help employees relax in their spare time, to promote communication among
employees, and to create a desired supporting atmosphere among company
teams, thereby creating a stronger sense of belonging towards the Group.

Career promotion

The Group attaches great importance to the career development of its
employees, it is therefore committed to building a platform through which its
employees can pursue their dreams and put their knowledge to use. Our
Human Resources Department adopts a fair, open and transparent system
for promotion. Opportunities to be promoted to higher positions are disclosed
internally, where eligible employees can participate in the promotion process
via voluntary application or department recommendation. To fully evaluate
employees’ capabilities, the promotion assessment includes a number of
processes, such as face-to-face interview, practical skill assessment,
assessment scale and democratic examination. This design adequately
motivates employees to take initiative and be proactive, thereby enhancing
talent development.

Equality, diversity and inclusion

The Group ensures that none of its employees is subject to unequal treatment
over gender, ethnicity, religious belief or nationality. The Group provides its
employees with a diversified range of channels for communication and
complaint, and it encourages employees to give feedback and opinions to
their supervisors, with a view to safeguarding employee benefits.
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The Group directs particular attention to its female employees; it therefore
strictly complies with relevant laws and regulations in jurisdictions where its
operations are located and actively implements caring-measures for the
benefit of female employees, with a view to safeguarding their legal benefits.
The Group prohibits any act to lower the wages of female employees or
dismiss them because of pregnancy, childbirth or lactation. Further, the
Group also guarantees that no female employee will be required to participate
in any work that is likely to have a negative impact on her health during
pregnancy, and that all female employees are offered paid leaves for
pregnancy-related medical examinations, maternity leaves and allowances in
accordance with requirements in force in jurisdictions where the operation is
located.

Employee Training and Development

The Group strongly believes that employee training is a form of key assurance
for its longer-term development, it is therefore dedicated to building an
energetic and competitive team. The Group provides its employees with a
Clear career path, a harmonious work environment, adequate access to
training, all in an effort to make sure that each employee is allowed to make
use of his/her strengths and grow with the Group.

Skill training for employees

Based on the needs of different positions, the Group provides a systematic,
multi-dimensional training course to its employees. The training takes the
form of themed training and field exercise, enabling employees to not only
familiarise themselves with operation processes, but also improve service
quality through practice. Each department under the Group prepares an
annual training plan on a yearly basis, which serves as the guidance for all
training activities to be carried out during the year. In accordance with such
plan, each department then comes up with a monthly course with reference
to actual issues identified in their operations, so as to offer employees highly
practicable training experiences, help them identify and solve issues that they
face at work, thereby increasing work efficiency and improving work quality.

The Human Resources Department and other relevant departments review
and assess employee training results, based on which they are to make timely
adjustment to training courses and contents, with a view to continuously
optimising training outcome. In addition, the Group also provides its
employees with ample opportunities to communicate with and learn from
each other. Through activities such as the daily morning and evening
meetings, as well as sharing sessions featuring exceptional employees, the
Group sets out to encourage employees to share ideas, to learn from each
other, and to make improvement together.
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The Group attaches great importance to orientation for new employees.
“Bayhood No0.9” adopts a mentor system where each new employee is
assigned a mentor; meanwhile, it has set up a 3-month training programme
for all new employees, which offers them training on many aspects, such as
etiquette, operational processes and product features, the objective of which
is to help employees quickly familiarise themselves with their posts and
become part of the team.

The Group regularly provides its senior and middle management with
management training programmes, so as to help them stay on top of
corporate governance and regulatory updates, as well as policies and laws
concerning the sector, analyse industry dynamics and changes in listing rules,
understand the updated laws and regulations, thereby ensuring that the
management is capable of making appropriate decisions to cope with
changes in the macro environment and supervisory requirements.

SE+TOXERETHABREIN - AH NSRRI G RELH
BETHIEEE: A SAMAHMBIHGES =@ ABIE - e
BEEBAE EaFHSTEHETETHEI EPHEIRERE
R - BRA B -

EHHHFEEERARTHRAEEEIRE RYHEREREL
EMBEARRTEBIEANEIER - ST RBRR ETRAK
SR - BEERERE R - B AR EID B b 50 R B A 8 50 R
TR REEERMRL -

28&3.
Etiquette training for customer services staff

ERAEBEEI




Ay

FEE

RRSERAT BE  LBREARS 2017 21

100

80

60

40

20

Case Study: Fun Skill Competitions for Employees

In 2017, the Group organised a number of skill competitions for employees,
including a cooking and an ironing contest. Through performance, skill and
management competition,
improve their innovation skills and develop a sense of responsibility, laying
down a solid foundation for the Company to achieve its annual operational
goals. A total of 14 departments, including the Golf Department and Floor
Management Department, developed competition details and assessment
plans based on the nature of their respective works, and they organised
department members to participate. The Group presented certificates of merit

the Group sets out to motivate employees,

and rewards in kind to employees and groups of outstanding performance for
a number of awards, including the “Labour Award”, “Model Worker”,
“Outstanding Manager” and “Dedicated Worker”.

Set out below is the data about the performance

of employee training in 2017:
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Occupational Health and Safety

The health and safety of employees are the foundation for a company’s
sound operation. The Group is committed to providing its employees with a
safe and comfortable work environment, it has therefore set up facilities and
equipment related to occupational safety, prepared contingency plans and
organised fire drills, the aim of which is to ensure the physical and mental
health and safety of its employees.

Occupational safety management

In 2017, the Group stringently executed the Corporate Operational Safety
Management Policy and various safety management measures. In order to
fully ensure occupational safety for its employees, “Bayhood No.9” prepared
a detailed guideline on work procedures, carried out regular safety checks; it
also required works for particular posts (e.g. electricians) to be performed by
license holders only, and for drivers of internal vehicles (such as lawn mowers
and tractors) to hold relevant driving licences. In addition, the Group also
provided its employees with labour protection gears and monitored their
usage. The Group arranged its employees to take regular training sessions on
work safety, with a view to increasing their safety awareness and skills.

Contingency plans and fire drills

Due to the large number of trees and plants located in the golf course, it is at
a higher risk for fire. As a result, “Bayhood No.9” organises regular training
sessions about firefighting each year. It invites fire squadrons to deliver
speeches and asks all staff members to attend, with a view to educating its
employees about fire safety, and to reminding them to always stay alert.
“Bayhood No0.9” has also set up a volunteer firefighting team, which is in
charge of the daily management of fire safety. This team regularly examines
firefighting gears, carries out patrols, oversees the implementation of fire
prevention measures, so as to safeguard personal and asset safety by
eliminating potential fire hazards.

“Bayhood No.9” is focused on promoting knowledge about fire evacuation as
well as its application and practice. In order to familiarise its employees with
the escape routes, and to improve their abilities to save themselves and
others in case of fire, “Bayhood No0.9” organises all employees to participate
in fire safety drills every year, in March and on 9 November — its “Fire Safety
Day”. During 2017, the Group organised a total of 7 fire drills.

BERERERZZ

ETHRFEZERCETFRELSNEL -
SEBENABEIREZEHFEN TIERE
REBREZZ2HABERERE HEBRSESR

LRMEGEE DEREEISLRER
%2 -
BEZ2ERE

2017%F  REBEBPIKEETLEELHE)
BXHELZ2EEHGE - REEAREEINR
X2 ANRGE T HFANTIERER
5 EHRRLZERE REFKIBMM
(MET)MAFRE LE  BRRER B
EAMEMUAFAEERER -FRF - RET
RHESHREAR EBEBEINERBR E
HAREIRRZEERSEI URITEIN
ZEEEREES -

EERENRERESR
HREEXEEMA  BRESZ  FERSX
KzzREB BN REFSEHMARED
HMBEY BB EOTHEEHE BET2E2
B RETERENRE2ME  REH#EAK
EE - LRNRTARIEH BN AEHE
RENBEEETE  EHBEBEH RN
FMEBKE  EERMEEEERR  ftm
HBRALRE REASVERE -

EHNFIERSLRE2RENBNERRE
BRERER - BF =AM R11AQHIEH
2R AHNRESABEEHEH LT 2R
B HPEIABLZZRERG NMBRETHE
KK B R RRIREE S - 20175 € » &
BHABTRBN L 2RE -



FEMTMREARAT BE HEREAME 2017 23

SOCIAL =

6. 7.
Employees practicing the use of firefighting gears Employees competing on the use of firefighting
BT ERMEAEGSEM gears
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A healthy and comfortable workplace

Committed to providing its employees with a safe, healthy and comfortable
workplace, the Group carries out safety checks on office areas and inspects
all safety hazards. The Group also allows employees access to emergency
medical kits, which contain tools to treat wounds and other common
medicine. At the same time, the Group also appoints designated staff to
check such medical supplies on a regular basis, with a view to ensuring their
adequacy and safety.

To improve the quality of food consumed by its employees, “Bayhood No.9”
has set up its employee cafeteria, offering balanced meals of ample nutrients.

During 2017, the Group organised a total of 15 hours of themed training on
health and safety. The Group didn’t record any day lost due to workplace
injury, and there was no work-related death.
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Labour Rights

In strict compliance with employment-related laws in jurisdictions where its
operations are located, the Group prohibits any form of child labour. When
recruiting interns and formal employees, the Group always examines relevant
identity documents to ensure compliance with age-related requirements as
set forth in relevant laws and regulations. In its best effort to prevent overtime
work, the Group also has in place a stringent system to manage labour hours
of its employees: if an employee has to work overtime due to specific
reasons, the Group will arrange time off in lieu for that employee in a timely
manner.

The Group is keen on listening to its employees, and channels of request
have been set out in the Employee Handbook. In the event of unfair
treatment, an employee may escalate it to his/her department head first; if the
redressed measure turns out to be unsatisfactory, he/she may further
escalate it to the Human Resources Department or senior management. The
Group provides timely feedback to relevant employees, with a view to
ensuring that all employee opinions and demands are properly addressed.
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Supplier Region
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OPERATIONAL PRACTICES

Supply Chain Management

Supplier development and management are the core of supply chain
management. Suppliers performance is the precedent condition for the Group
to ensure product and service quality. In addition to developing systems in
relation to procurement and supplier management, the Group has also set up
a database for key suppliers, enabling it to fully manage all processes involved
in the entry, assessment, withdrawal and development of suppliers. In
addition, the Group values collaboration and interaction with its suppliers, and
is committed to maintaining partnerships that can bring mutual benefit.

The Group is prudent about identifying potential suppliers, for it adopts a
principle that demands a balance among quality, cost, delivery and services
when carrying out comprehensive measurement and review about potential
suppliers. To make sure that it accumulates stable and reliable supplier
resources, the Group only facilitates negotiations on price and other factors
with suppliers who meet its predetermined threshold.

The Group has established and been executing a phase-based assessment
system in relation to suppliers. By tracking daily performance and evaluating
performance by phase, the Group regularly carries out comprehensive
reviews on its suppliers from a multitude of dimensions, including quality of
goods, supplying prices, delivery time and service standards. The Group
categorises and manages its suppliers based on the assessment results, and
it frequently updates the list of qualified suppliers, thereby ensuring product
and service quality from the source.

The Group categorises suppliers based on its purchase needs and product
variety. With reference to its actual operational conditions, the Group prefers
suppliers on similar scales and levels. The Group differentiates between
primary and secondary suppliers to lower management cost and improve
management effectiveness, so as to ensure a stable operation of its supply
chain.
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During 2017, the Group engaged a total of 39

suppliers. Set below are its supplier statistics
by region:
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Product and Service Responsibilities

Providing quality products and services is the cornerstone of the Company’s
long-term stability. All of the Group’s operations are carried out in strict
compliance with relevant laws and regulation in jurisdictions where they are
located. Dedicated to creating greater value for its stakeholders, such as
shareholders, investors and customers, the Group actively seeks
opportunities to collaborate with exceptional domestic and overseas
companies; it continues to pursue premium film and TV projects, and it keeps
enhancing the service quality of its golf club.

Product responsibilities of the media operation

Driven by the great opportunity arisen from a million-dollar gap in cultural
expenses, a large amount of internal and external capital has flown to the
cultural industry in recent years. The Group actively seizes global investment
opportunities, it aims to expand new business in the entertainment and media
sector by seizing opportunities to invest not just in quality film, TV and
intellectual property (IP) projects (through direct investment, overseas mergers
and acquisitions, as well as joint investment or collaboration), but also the
deployment of online channels and platforms.

Along with the rapid development in China’s film market, productions that
disseminate information, such as films, will become powerful tools that
influence public opinions and values. As a company that invests in film and TV
productions, the Group fully understands that while it is vital to seize the
opportunity for diversified integration arisen from industrial upgrading, it is
equally important to insist on only delivering quality contents. The Group
ventures to strike a balance between the artistic and social functions of film
productions, to promote positive values, with a view to maximising the
positive social benefit that the media industry can create. Further, the Group
also cares for humanity by showing respect to humanity and human values, it
promotes morals, ethics and values that suit spirit of the time. In its effort to
promote cultural development and social advancement, the Group strives to
create market competitiveness for its products while securing public
credibility.

The Group adopts an international vision, as it gradually taps into overseas
film markets, including Hollywood, while promoting development of the film
and TV industry in mainland China. At the same time, the Group is active in
promoting quality elements of the Chinese culture through international
collaborations, doing its part to help China build a positive national image and
reputation.
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When making decisions about media investment, the Group prudently
evaluates investees and closely monitors project returns. Meanwhile, building
on the online channels and platform resources from Huayi Brothers and
Tencent — both its substantial shareholders, the Group is devoted to the
expansion of its penetrating layout throughout different parts of its industry
chain and the further diversification of its operations. By increasing its risk
management standards and lowering exposure within the capital market, the
Group aims to safeguard the benefits of its investors and shareholders.

Member services and satisfaction

The Group upholds a “customer-centric” service philosophy. “Bayhood No.9”
has developed a management system that covers all processes relating to its
golf course operation and member services, which sets forth detailed
guidance on work procedures for relevant employees, with a view to clarifying
work standards for each service procedure. In addition, “Bayhood No.9” is
focused on improving coordination and collaboration among different
departments, so as to ensure a smooth link among member services
provided at different areas within the golf course, thereby providing members
with a comprehensive range of user-friendly and quality services.

The Membership Department is responsible for overseeing the daily
management and supervision of member services. It convenes a morning and
an evening regular meeting each day, at which issues identified (if any) are
summarised in a timely manner and remedy requirements are proposed; the
aim of which is to urge employees to walk the extra mile in performing their
works and improve service quality. In addition, the Membership Department
also maintains close communication with members to receive timely feedback
from members on their service experiences and understand their preferences.
In doing so, the Membership Department sets out to ensure member
satisfaction by making them feel cared for and valued.

The Group strictly follows standards relating to the control of F&B quality, it
demands a hygienic and orderly kitchen environment, a guarantee that all
materials are fresh and of premium quality, and that all kitchen staff must be
holders of health certificates and follow good personal and environmental
hygiene practices. The Quality Department inspects production flows and
product quality on a daily basis to ensure the safety and quality of food and
beverages.
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Case Study: Building an Interactive Platform with Members
through “Member Day”

“Member Day” Themed Activities

In order to facilitate the presentation of and information exchange for golf
culture, and to build a platform where its members can communicate and
interact with each other, the Group holds a monthly “Member Day” event,
inviting 20 to 30 members and their guests each time. “Member Day” offers
activities in a wide range of forms, including matching competition among
clubs and parent-child golf contests.

Official Launch of the TPGC CUP

During the period from 21 to 23 November 2017, opening race for the first
TPGC CUP and Inter-club Challenge Trophy took place at Fuchun Golf
Resort. 22 members from “Bayhood No.9 Club” formed a team to participate
in the competition and won second place in the team tournament. TPGC
CUP is organised by Fuchun Golf Resort, Beijing Bayhood No.9 Club,
Shanghai Lan Hai International Golf Club and Shenzhen Genzon Golf Club
jointly, with 4 golf competitions scheduled for March, June, September and
November 2018 taking place in Shenzhen, Beijing, Shanghai and Hangzhou,
respectively.
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Members who participated in the TPGC CUP
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We value the service experience of our clients; therefore, we employ a
number of channels to collect customer reviews on our services. The
Membership Department of “Bayhood No.9” strictly follows the guidance set
forth in Procedures for Dealing with Customer Complaints; it receives and
actively responds to customer opinions and demands, providing high-level
customer service in the front office. Upon receiving complaints, it first
comforts relevant customers, reports to the heads of concerning departments
based on matters complained and their reasons, then notifies relevant
functions to develop solutions together. In order to ensure customer
satisfaction, the Membership Department stays in touch with customers and
follows up on the progress in a timely manner when dealing with complaints.
As for complaint matters, the Membership Department acts upon them with
relevant departments in a timely manner, develops and implements remedy
plans, introduces accountability mechanisms, with a view to preventing similar
incidents.

Customer information and privacy protection
The Group respects the relationship with its customers, it therefore does its
best to safeguard their privacy and safety.

The Group’s Rules on Customer Privacy Protection set forth detailed
requirements about the collection, storage, transmission of customer
information. Having adopted a prudent approach for handling customer
information, the Group sets stringent restrictions on the permissible scope for
collecting customer information, clarifies access to information for all posts,
and it enters into confidentiality agreements with employees at posts that deal
with confidential information. In so doing, the Group aims to prevent any
employee from selling, sharing or divulging personal information of its
customers, so as to eliminate any harassment or criminal act resulting from
the leakage of such information.

The Group arranges employees handling confidential information to receive
themed training, it prepares a manual of guidance on dealing with third-party
inquiries or requests for obtaining customer information. By raising employee
alertness and improving their ability to deal with unexpected incidents, the
Group has managed to effectively prevent the leakage of its customers’
personal information.
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Anti-corruption and Integrity Development

The Group has always been committed to creating a fair, transparent
corporate atmosphere. It has zero tolerance towards corruption, bribery and
malpractice, and is extremely serious about cracking down on any corruption,
S0 as to ensure good orders for its daily operational and managerial activities.
The Group has established its Management Rules Against Malpractice and
Code of Ethics, with a view to regulating ethical behaviours and professional
conducts of all employees, and safeguarding the legitimate interests of its
stakeholders, including shareholders, investors and customers.

In strict compliance with laws and regulations related to anti-corruption in
jurisdictions where its operations are located, the Group is actively engaged
in relevant promotional activities, standing firmly against various form of
malpractices, such as abusing one’s work responsibility for bribery, money
laundering or misappropriation of public funds. The Group will impose serious
punishment on employees found to have been engaged in any form of
corruption or malpractice, who will be subject to economic and administrative
sanctions in accordance with national and corporate rules; those breaking
criminal laws will be sent to judicial authorities to be lawfully sentenced. The
Group has also set up a number of channels, including email, for
whistleblowing purposes. These channels are open to onymous or
anonymous reports by employees and external parties. The Group was not
involved in any litigation relating to corruption or malpractice during 2017.
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COMMUNITY INVESTMENT

As the Group highly values the development of local communities, it actively
gives back to the society by supporting vulnerable groups, helping local
resident find employment and participating in charity.

“Bayhood No0.9” has long been caring for vulnerable groups living in
communities where its operations are located. It continues to grant subsidies
to local families living with handicapped persons and residents from Beihu
Village who live on minimum social welfare support. In addition, “Bayhood
No.9” has always made it a priority to provide job opportunities to local
residents, help them find employment and improve life quality, thereby
increasing their living standards.

In 2017, the 7th Loving Birdie Autumn Charity Friendly Match took place at
“Bayhood No.9 Club” as scheduled. A charity fund founded in 2011 by golf
enthusiasts, “Loving Birdie Foundation” mainly raises funds by organising
charity golf competitions to help poverty-stricken children from the Bo’ai
Orphanage at Xulun Hoh Banner, Inner Mongolia and Xirigaga Village at
Horgin Right Middle Banner, Inner Mongolia. The Group plays an active role
in promoting the “Loving Birdie Foundation” and its charity golf competitions
to club members, encouraging them to make donations to those children
living in poverty. In addition, the Group also gives full support to the charity
cause by providing venues and service staff, as well as making multiple
donations through the foundation. During 2017, a total of 160 people
participated in the friendly match, which lasted for 30 hours.

Driven by a deep understanding about the social responsibilities of the media
industry, the Group firmly believes that the media industry should cultivate
positive views and values, promote sophisticated culture and knowledge, so
as to reflect its objective thinking about society and humanity. We are
committed to achieving a balance among the entertaining, social and artistic
elements of our products, for delivering entertaining values is not our only
goal, we also set out to promote positive culture and drive the society
forward.

¥

10.
The 7th Loving Birdie Autumn Friendly Match
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Summarised data on environmental, social and 01I7TEERE -HEREREE
governance performance in 2017 PE 48

Environmental Performance Indicators

BIEENER
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Nitrogen oxides
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BEREHER(EE—)
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BEEEY
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Environmental Performance Indicators i Usage/emission
RIBENER Bf ER/BERE
Water use cubic metre 29,342.05
k& SR

Water use (grey water) cubic metre 127,783.53
K& (oK) S K

Total water use cubic metre 157,125.58
HAKE AV

Water intensity cubic metre/HK$'000 of revenue 1.11
7K. E SR/ T A TTWRA

Packaging materials tonne 0.58

=MHE 17
Notes to environmental data: BRI BRI ¢

(1) The environmental data covers the period from 1 January 2017 to 31 December (1) IRBEIENBEEE 2201791818 E2017

2017. Relevant data is collected from the Group’s office in Hong Kong, the golf F12A3MH  BBEREHEBEESEBUNE
course of “Bayhood No.9” in Beijing and its office areas. R0 R /NEER VNS = O S AR =0 e 2

BARB AR

(2)  Emissions are from natural gas and the fuel consumption of company vehicles.  (2)  BEMUIRA R AR & A 75 B 8 A 1L R B #E o

Emission factors are determined with reference to Reporting Guidance on A2 ZBMIMOREARESIEEER
Environmental KPIs from the Stock Exchange, and Factors & Material Measuring HEal) REARLMEIRGREDNHAERE
Methods Applicable to Industries Not Included in the Pollutant Discharge Permit HHIC0T7T R MABETF A ERITERANR
Management System in 2017 issued by General Office under the Ministry of g MBEERE) -

Ecology and Environment of the People’s Republic of China.

(3)  Greenhouse gas emission (scope 1) is mainly from fuel and natural gas (3) & = & B2 5F Eﬁl(%’ﬁ —EERBMBERX

consumption, while greenhouse gas emission (scope 2) is resulted from RAERE BRERBER(EE)EERA
electricity consumption. Emission factors of greenhouse gas for electricity EE2-BHRNEH El’\] BRERBEMRETFZ2ZE
purchased within mainland China are determined under 2015 Emission Factors REWEC015F B BHEEEGENE
for Purchased Electricity within mainland China from the National Development T) BAEREREFLEBRIMCRER
and Reform Commission, while those for purchased electricity in Hong Kong are REBEBUERERESI) -
determined under Reporting Guidance on Environmental KPIs from the Stock
Exchange.

(4)  Consumption factors are determined under the General Principles for Calculation — (4) EREBLEREARANREZELER
of Total Production Energy Consumption (GB2589-2008T) issued by the 8 ’% A8 45 #1(GB2589-2008T4x & AE FE 5t & i%

>m

1)

Standardization Administration of the People’s Republic of China.
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Employee-related Data in 2017
2017 B T BB

Total number of employees

BTHEAH

By gender
Ecq Eaal

By age

BER

By level
R AR

By employment type

RERER

By region
i@

Employee Training Data

BT 8E

By gender
=14 5

By level
12 B %

Male

3

Female

£28

Senior management
=RERE
Middle management
RRERRE
General staff
EEET

Male

==]
73

Female

L8

30 and below
30 & AT
31-50

31-50

51 and above
51 RIA £
Senior management
SRERE
Middle management
AR EIEE
General staff
TRET
Full Time

£
Internship
EEE
Mainland China
R A 3
Hong Kong
HE

Others

H b 3 [=

Number of
Trainees

Sl N8
172

218

3

22

365

% of Total Number
of Employees

at Year End
HERBANELLH

98%

100%

75%

96%

99%

Number of
Employees
BT AB(A)

394

175

219

189

150

55

23

367

353

41

382

Total Training
Hours
2 3 48 By 21

7197.5

7201.5

39.5

467

13892.5

%
1l B (%)

44%

56%

48%

38%

14%

1%

6%

93%

90%

10%

97%

2%

1%

Average Training
Hours

9 35 3 05 B
41.85

33.038

13.17
21.28

38.06
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Number of
Employees

Number of Employees Leaving Leaving %
RRETIAH RAREITAB(AN) 1l B (%)
By gender Male 51 43%
1% R eS|

Female 69 58%

z
By age 30 and below 60 50%
RE I B0KIAT

31-50 44 37%

31-50

51 and above 16 13%

51 R LA k£
By region Mainland China 120 100%
i@ B A i

Hong Kong 0 0%

BB

Others 0 0%

H b [
Occupational Health & Safety Data Unit
BERREZ2HIE BiEE N
Number of work-related death Head 0
B TERRET A A
Days lost due to workplace injury Day 0
EIEEAIERH ES
Training hours on health & safety Hour 18
R R 2 55 & N
Number of fire drills Time 7
H bR B IR B /N

% of Total

Supplier Region Number of Suppliers Number
MEEMENE HEBHE Ih B E Ll
Total number of suppliers 39
HIEm AR
Mainland China 26 67%
B A 3
Hong Kong 13 33%

i
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