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ABOUT
THIS REPORT

BARARE

Vitasoy International Holdings Limited’s (“Vitasoy” or “the Group”) fourth annual Sustainability Report (“Report”)
presents our efforts in social and environmental sustainability across our worldwide operations and offices in
Mainland China, Hong Kong, Australia, Singapore, the Philippines* and the USA. The results presented in this Report are
aggregated Group level results for the 2017/18 reporting period from 15t April 2017 to 31t March 2018.

In addition to disclosing our Sustainability performance and progress towards our targets to date, we also share our
perspective on the challenges and risks we are facing and how our Sustainability vision and framework, and related
programmes and initiatives, support advancement in our Sustainability journey.

To ensure our reporting complies with the Main Board Listing Rules of the Hong Kong Exchanges and Clearing Limited
(“HKEX”), we have continued to reference Appendix 27: Environment, Social, and Governance Reporting Guide (“ESG
Guide”) issued by the HKEX. A detailed HKEX ESG content index has been included at the end of this Report to facilitate
greater navigability and transparency, and to demonstrate our compliance.

This Report can also be accessed through the HKEX website and the Group’s corporate website at www.vitasoy.com, with
hard copies distributed to shareholders. Further information about Vitasoy can be obtained from our corporate website
and our Annual Report. Questions and comments can be sent by email to sustainability@vitasoy.com or by post to External
Affairs and Sustainability, Vitasoy International Holdings Limited, 1 Kin Wong Street, Tuen Mun, Hong Kong.
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EXECUTIVE
CHAIRMAN'’S
MESSAGE

YATEFEHIRR

Vitasoy is committed to providing sustainable plant-based
nutrition that is affordable and tasty. We have stood by this mission
since our establishment in 1940. Throughout the past almost 80
years, the global environment has become increasingly challenging
with climate change impacting on the supply of food and natural
resources which are already strained from the needs of a growing
world population expected to reach 8.6 billion by 2030.

While population levels are rising, consumers are becoming more
aware of the importance of living a healthy lifestyle, pursuing
diets with healthy ingredients and less environmental impacts and
avoiding undesirable elements such as sugar and fat. Meanwhile,
opinion leaders and governments are working to advance
sustainable development to cope with climate change and other
challenges. Our mission of providing sustainable plant-based
nutrition is becoming increasingly relevant both at a global level
and in the local communities we serve.

As a responsible company with a broad global vision, we actively
monitor and address global environmental, social and regulatory
trends which may affect the long-term sustainability of our
operations. Vitasoy considers and identifies areas where we can
act upon and contribute solutions to important emerging issues.
While governments are taking steps to realise the agenda outlined
in the United Nations Sustainable Development Goals, we see
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ourselves supporting Zero Hunger, Good Health and Well-being,
and Responsible Consumption and Production amongst others
with our sustainable plant-based food and beverage products
providing healthier options for the body and the planet - for
the body by helping to reduce the risks associated with lifestyle
diseases; and for the planet by reducing the pressure on natural
resources and the environment.

Guided by our two-pronged Sustainability Framework, Making the
Right Products and Making Products the Right Way, we encourage
efforts across all our operations toimprove our environmental and
social performance. Throughout the past years, we have invested
in research and development to bring about new offerings which
are in line with our plant-based, nutritious, low-sugar and low-fat
focuses. We have continued to introduce new offerings which
are aligned with these focuses in 2017/18 with all of our new
beverages being plant-based, reinforcing our commitment to
producing high-quality products to support a healthy lifestyle.
We are also making good progress on our environmental goals
working to boost resource efficiency this year. The 2017/18
fiscal year has seen us surpassing the 2020/21 targets of most of
our Sustainability Key Performance Indicators, which we will be
reviewing to consider elevating them to more aggressive goals in
the coming year.

In search of other opportunities to better understand our
environmental footprint and to enhance our progress, we have
conducted our first-ever carbon assessment, helping us to gain
insight into our greenhouse gas emissions which have also
been disclosed in this Report. Meanwhile, our suppliers have
been invited to join us in our sustainability journey through
our Principles of Supplier Conduct which encourages them to
adopt responsible business practices and globally recognised
sustainability standards.

On the internal governance front, this year we have continued to
integrate sustainability risks into our enterprise risk management
and started to cascade the monitoring and management of
these risks into all areas of the Group operations. To support the
evolution of our sustainability management and performance we
have reviewed our governance structure and established a new
Sustainability Committee. We are now developing new policies and
guidelines to enhance our ethical and sustainable business practices.

Externally, we have launched a pilot clean PET bottle recycling
primary school programme to help enhance the younger
generation’s knowledge of proper waste management and
recycling. We have also joined the Single-Use Beverage Packaging
Working Group in Hong Kong, a cross-sector collaboration group
established in October 2017 with an aim to reduce waste by
managing single use beverage packaging in the city.
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I Cxccutive Chairman’s Message #1117 EFERIE

In addition, we have continued our Nourish Your Body, Nourish
Your Mind community efforts, expanding our offer of Mainland
China Vitasoy University Grant to Southern China in addition
to Wuhan and Shanghai, and organising the Vitasoy Nutrition
Exploration Journey school nutrition education partnership
programme with St. James’ Settlement in Hong Kong for the
third year. In 2017/18, we have extended our contribution to
postgraduate educationthrough aninternational research summit
Young Scholar Competition sponsorship in Hong Kong.

LOOKING FORWARD, we will continue to seek opportunities
to contribute more broadly and reassess our existing KPIs
to set higher targets and expand our KPls. Recognising the
rising consumer health demands and challenges in the global
environment with pressing issues such as climate change and
shortage of resources, we are determined to contribute towards
our founding vision to bring sustainable plant-based nutrition
solutions made in a responsible way to the communities we serve.
We believe through partnering with our customers and suppliers
as well as other businesses, governments and communities, we
can address social and environmental challenges together and
take Vitasoy to a new level.

Winston Yau-lai LO
Executive Chairman
15th June 2018
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I /About Vitasoy EERA#ELL]

Our History

Dr. K. S. Lo produced a new soya drink, VITASOY, in 1940 to
offer an affordable and nutritious alternative to dairy milk for the
people of Hong Kong during a time of hardship. Over the years, the
nutritious VITASOY soya milk has been an accessible product in
the lives of people in Hong Kong and has become a quintessential
local brand in the community’s collective memory.

Since its establishment, the Group has expanded its market
presence globally while continuing to operate with Dr. Lo’s intent
to provide a variety of healthy, nutritious and tasty products that
promote the well-being of people worldwide. We now have adirect
presence in Mainland China, Hong Kong, Australia, Singapore, the
Philippines and the USA, and have our products sold in more than
40 markets.

As we grow our business, Vitasoy remains committed to our
founding vision from almost 80 years ago to provide sustainable
plant-based beverages and food products that are good for the

people and the planet through focusing on Nutrition, Taste and
Sustainability.

6 Vitasoy International Holdings Ltd. 4 i BIFE EE AR A 7

ARV E 2
BENEINI40FLEE—RENENIRM [ 4
il FREFPASTBARHEREEALE
LEENGHERR - ZFR EBEEN#
el EMEREMATBANEELE B
BASRERFHALEHRRE -

BAEERYES  XBRCEMEHREM - BN
BRFREEFINALRS  BHELENEK
MNZTER  AREEZREEENREL —2
Be S RMEPEIARE - FE - BN - #i0
¥ SFRERERYRERBEN  ERITHE
@40 @M o

FRAZT 804 2R - BEE R MRS RE - Hblih
REBJRIVFES : LUEE - XRKIFERRE
Bl RERAUSENEYRIAENRENR
m IEEARRENER - BOREUHIRRE o




N o
Vitasoy’s Core - Triangle of Nutrition, Taste and Sustainability U
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I \itasoy's Sustainability #EfthfiRY A E R

Our Sustainability Vision

To us, sustainability means delivering tasty, nutritious and
plant-based products compatible with a healthy lifestyle to our
consumers in a way which prioritises efficient resource use and
minimises environmental impact.

We have stayed true to Vitasoy’s Core of Nutrition, Taste and
Sustainability throughout almost 80 years of our history. This
commitment has positioned us to be able to contribute solutions
to complex food and health issues, such as shortages of food and
natural resources linked to population growth, as well as lifestyle
changes that lead to agrowingtrend in the pursuit of healthy diets.
Vitasoy’s solutions include the creation of a product portfolio
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Vitasoy has been making efforts to stay connected and contribute to the global sustainability agenda, such as the United Nations
Sustainable Development Goals (SDGs), in particular #2 Zero Hunger, #3 Good Health and Well-being, and #12 Responsible
Consumption and Production, applying knowledge and expertise from close to 80 years of producing sustainable plant-based
nutritional products.
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Our Sustainability Framework

HEAB IRy Al S B S R AR AR

In 2015/16, we formalised our approach to Sustainability with a A2015/16FE » KMFIET FERREE

Two-Pronged Framework to better integrate sustainability into

DUTESMAER | R ARREEBNES -

our business. We also identified focus areas and determined KPlIs HEREREEESENERRRASENEES
and goals using this Framework which comprises Making the E o MIMKIBEEETE Y SR E00E - BARAERUE
Right Products, and Making Products the Right Way. We are also EMEE UTEXRSRMOEINERS L
continuously improving our approach and ability to manage and FERATERGHEEEERE  BREAMER
monitor our performance in a more systematic manner, mitigating HIREMNEEREE  WHBEFTEEREETFE
the environmental and social risks that we face and identifying BER -

new opportunities for our sustainable growth.

The Vitasoy Sustainability Framework

A ft I RO T £

Making the
Right Products

EESEREM

We are committed to building a portfolio of tasty and
nutritious plant-based products which support our
consumers in pursuing a healthy lifestyle. Throughout
the years, we continue to innovate and develop
new formulas which provide nutritional benefits
with plant-based ingredients and low sugar and fat
contents. We also recognise that packaging is an
important part of the overall product offering, as it
provides functional benefits to protect and preserve
the product as well as convenience of consumption.
Westrivetoreduce the environmental footprint of our
packaging through different initiatives and enhance
our product communications with consumers.
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Making Products
the Right Way

FREBNEERE

Our aimis to provide safe and high quality products
while minimising impacts on the environment
through thoughtful and responsible choices
related to material sourcing, energy and resource
consumption and waste management. To achieve
this, we seek to work closely with our suppliers,
employees and communities.
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I \itasoy's Sustainability #EfthfiRY A E R

VITASOY’S SUSTAINABILITY
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Making The Right Products Making Products The Right Way
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I Vitasoy's Sustainability #EfttiBHIAIISEERE

Sustainability Governance

Vitasoy’s management team has been pivotal in devising our
Sustainability strategy and implementing identified programmes
under the leadership of the Vitasoy Board. Progress and
achievements on our sustainability initiatives with KPIs and
glidepath towards targets are reported to the Board. In 2017/18,
we took another step to structure our efforts in a more systematic
way, establishing a Sustainability Committee which consists of
the Group Chief Executive Officer and related Function Heads
forming a more effective mechanism to drive and monitor
sustainability performance. The Sustainability Committee will
become operational in 2018/19 to steer Vitasoy’s Sustainability
strategy and oversee the implementation of programmes
across geographies, integrating sustainability into day-to-day
operations. The leadership team has also started to incorporate
Vitasoy’s sustainability performance into assessment criteria
in their performance evaluations. We believe that a formal
sustainability governance structure will strengthen sustainability
accountability and, by extension, the overall performance of
Vitasoy as a responsible company. While we recognise we are in
the early days in our Sustainability development, our actions signal
our commitment to the long-term evolution of Sustainability
within Vitasoy.

Sustainability Risk Management

We have taken a proactive approach to managing the
environmental, social and governance risks that we face, such
as health-related regulations, the cascading effects of climate
change, shortages in resources, intense competition for talent and
changing labour dynamics. We recognise that sound sustainability
management requires for ESG risks to be identified and included
in a company’s broader enterprise risks. As such, we have
continued to identify and integrate ESG risks into our corporate
enterprise risk management system and started to monitor and
mitigate them along with other business risks. Details of Vitasoy’s
Enterprise Risk Management are included in the Corporate
Governance section of our 2017/18 Annual Report.

Stakeholder Engagement and
Materiality Assessment

Vitasoy has been engaging various stakeholders such as
management teams, employees, the media and investors to start
to understand their views and identify material aspects for our
sustainable development.

14  Vitasoy International Holdings Ltd. B ERS &£ AR L 5
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In 2017/18, we held a full-day internal workshop - the Vitasoy
Sustainability Forum - to review the progress made and consider
how we can accelerate our development through looking at the
global landscape, trends and issues and learning from industry and
global leaders. We also discussed key aspects that are important for
our sustainable growth.

Investors are becoming more and more interested in sustainability
related issues and we have been engaging them through face to
face meetings and conference calls to address their concerns and
discuss their views to ensure we continue to focus on important
strategies and drivers for the Company’s sustainable growth.

We have also reached out to the media to provide updates on
Vitasoy’s sustainability initiatives and progress and they have
been invited to share their opinions with us on the importance of
different ESG aspects.

To enhance our understanding of material issues for Vitasoy’s
Sustainability we plan to engage a broader range of external
stakeholders to gather their views and advice in 2018/19.
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B Moaking the Right Products £E&SEBHEmR
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Sustainable Nutrition
Our Product Portfolio

Focus Area

RENEFER

We support the global health agenda through a portfolio
which aligns with the World Health Organization’s (WHO)
recommendation to follow a nutritious diet based on a variety of
foods originating mainly from plants.

Consumers have noted the many challenges related to unhealthy
dietary patterns and are turning instead to products that nourish
their bodies. With close to 80 years of heritage and know-how in
sustainable plant-based nutrition, Vitasoy is in a position to offer
solutions compatible with a healthy lifestyle to address the needs
of health conscious consumers.

With our new product offerings in 2017/18 we have surpassed
the 2020/21 goals of most of our product portfolio KPIs, including
plant-based offerings, nutritious plant milk beverage and fat
content reduction. We shall review these goals in the coming year
to aim for higher targets.

s (itasoy |
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Strive to innovate on ways to enhance nutrition across our portfolio and
ensure our plant-based products are compatible with a healthy lifestyle
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BEZ 2017/18 FEHRLSZRIER * KAZSHEM
HAEHNBERENIERCEM 2020121 FERE
BEEMUENREINERES - BNESEE
RN R MEEELSE - RFSHRER
HUREESER -




New product offerings

HEmRE

VITA No Sugar Chrysanthemum Tea
[#Eth | BFER — %7E

VITA No Sugar Brown Rice Tea
[ 4 | SEAEZE — 20K

VITASOY CALCI-PLUS Hi-Calcium Soya Milk
(Unsweetened)

[ |52 8 | KEsERERM (EE)

= s g

Modé?"a't-e té).

I;’Ianf-ba'sed
BAEY B

zero sugar

HYE I 73 RETREE

Hong Kong &%

4 A 4 v
4 A 4 4

v v v

The Philippines JE2E

VITASQY Soya Milk (Original)
[#EAth | 243 (FRK)

VITASOY Soya Milk (Coffee Flavour)
[#EAL Y3 | =48 (LR )

VITASOY Soya Milk (Chocolate Flavour)
[ #E4bgl | 245 (R & A0K)

VITASQY Plus Soya Milk (Original)
[ #EABD | R S5 29

VITASOY Plus Soya Milk (Oat Flavour)
[ #Efhy | BESS I

v
v
v
v
v

Singapore $ThN3%

L S S S X

VITA Green Tea
[ #Efh ] 2R 2%

VITA Jasmine Tea
[ #Efh | SRFTEZE

4 A v v
4 S 4 4

Australia M

VITASOY Almond Milky
[ #EABD | B

VITASOY Coconut Milky
[ #E 010 | M+ 15

All new product offerings are plant-based

1. “Low fat” and “low saturated fat and zero trans-fat” beverages.

[EBERA | ~ MEERMBEA R B R BER ) BOBRE -

e LHEREUENRE
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Plant-based Nutrition

A plant-based diet built on vegetables, whole grains, nuts, seeds,
legumes and fruits offers well-demonstrated health benefits with
lower impacts on the planet. In addition to a lower risk of heart
disease, type 2 diabetes, hypertension, certain types of cancer and
obesity?, aplant-based diet s less resource intensive with asmaller
environmental footprint than an animal-based diet®. Soya beans,
our mainraw material, have an abundance of polyunsaturated fats
which, when used in place of animal-based saturated fats, have
been found to help reduce the risk of cardiovascular disease by
about 30%*.

For plant milk to be qualified as a “nutritious beverage”, we ensure
that our products meet local market criteria based on relevant
nutrition regulations and standards (see Appendix on page 52
for more details). Nutritious beverages are defined as offerings
that are low in sugar, fat or saturated fat; as well as are sources of
important nutrients such as protein, fibre, calcium, vitamin B and
vitamin D; and that help nourish the body and support one’s health.

KPI

BAAN

o EIMAEN RS BENRMERE

B =
09
' —@ @

Increase plant-based beverage offerings

Result &% Goal BfE

DEMR SR ENE R

LEMHEAS RENRABESEHER  2RE
BR BT TRAKR - HEPE - AENR
IMRATRREERSERE TS
REHOHE - BREDREOMER - —HER
7 BIE - SEmERRNEQRR2S 8
EORBRRENGRE  LENAENRAEAR
SPERRELBONBEER - RMANEIER
MHAE  2ELENS T TOMEL  HEE
ROUETERRN R B B AR - BBIEEL
30% BELMERBHES

BAWENT [ EE50Rm ]| REUETETHNE

AEERMINERFE (FBERES2EMER) - M
REZHERDERE - EREILSERNIEHR
o UREREERLER(NMEQE - 4% -
5 BAEZBNBEERD)NNR - BURNEES
B2 (REEARE -

Increase the proportion
of plant-based beverages®
in our portfolio to 85%

by 2020/21 and 20% by
2025/26

85% 90%
FEEMAS TIZISEY K
D RENRMIAELH - R
L @

2020/215FE K 2025/26 F &

@
2017/18

2020/21

. 2015/16 2016/17

KPI

gy
el x5 R RNDRE HRE

Result &%

82.5% M 88.5%
—@ L

Increase nutritious plant milk beverage offerings

Goal Bf&

2 BI3EZE 85% F190%

2025/26

Within our plant milk®
beverage portfolio, increase
the proportion of plant milk
meeting the “nutritious
beverage” criteria, to 89%
in 2020/21 and 95% by
2025/26

EEYMCERAS P

° ° ° e TEBRE ] EEm
2015/16 2016/17 2017/18 2020/21  2025/26 M 2020/21 5 R 2025/26 F

Results that have surpassed 2020/21 goals
RERE B 2020/21 B1F
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Clinical Trial on the Effects of a Soya Beverage Enriched
with Plant Sterols on Blood Cholesterol Levels

FRARAER - SEEEYEREMN T 0k mE S IR EE BEK F R
Using VITASOY CALCI PLUS soya milk enriched with 2 grams of plant sterols for the

trial, the results showed that consuming one serving of such beverage a day could i
effectively lower LDL (“bad”) cholesterol by about 8% in three weeks’. High cholesterol o ;:'"
is a major risk factor for cardiovascular disease. } -
W SERE | TPNEE 2R EYERE  RAREER  BE=-"EHSH&A TEXRK =3
REEREA(EHDERBRELNSY - SEEEBRLFH O NERFENEZAMESE - Al
N eh
v
N
5 soya bean benefits for human health
REHABRENEKRE
@ Soya beans are rich in soya protein, a complete protein which contains all the essential amino
acids required for normal growth and development.
REEEEARZER BREE2EQE  BEREABERRERAVEENSERE o
® Soya beans are naturally free of cholesterol and contain a high percentage of heart-healthy
polyunsaturated fats such as essential omega-3 and omega-6 fatty acids.
REFEREER  LELEL TR EREEZMNERRM- ZFEKM-SEHE - BoRE
DB o
© Soya beans are naturally high in fibre and have a low glycemic index (low Gl).
REXAEHEESES  BEEAREES -
© Soya beans are dense inimportant nutrients such as B vitamins, calcium, potassium and
other minerals.
AREZELENEELEESR  MEEEB 5 HFNEMBEYE -
© Soyafoods are a heart-friendly alternative to meat and other animal products. They are a good
protein source for vegetarians, vegans and those following a plant-based diet. Consumption of
soya foods has been shown to help improve bone health, lower cholesterol and prevent the risk
of heart diseases and certain cancers.
AERREAENEMBYERYNREEL ] BRR  TAZRE 2ERENUENERES
FHATRUHEEEDRE -MHRBER > RAXIEREWRESRKRER - REERENER OHFH%
RS L o
Visit http://www.vitasoy.com/health-and-nutrition/ for more information.
L F %S - 5520 http//www.vitasoy.com/tc/health-and-nutrition/ © )
2. MelinaV, Craig W, Levin S. Position of the Academy of Nutrition and Dietetics: Vegetarian Diets. Journal of the Academy of Nutrition and Dietetics. 2016;116:1970-80.
3. Ranganathan J et al. Shifting Diets for a Sustainable Food Future [Working Paper]. Creating a Sustainable Food Future. World Resources Institute. 2016 Apr;11.
4. Sacks FM et al. Dietary Fats and Cardiovascular Disease: A Presidential Advisory From the American Heart Association. Circulation. 2017 Jan 1:CIR-0000000000000510.
5. Contain Omg cholesterol.
SEERMEER -
6. Milk-like beverages derived from plant ingredients such as grains, legumes, soya beans, nuts and seeds.
BUMBEMRS - RREEDHE - PINRE T8 AT RRAET -
7. Refers to median reduction of low-density lipoprotein (LDL) cholesterol from “ClinicalTrials.gov [Internet]. Bethesda (MD): National Library of Medicine (US). 2000 Feb 29 -

Identifier NCT02881658, The Effect of 3-Week Consumption of Soya Beverage Enriched With Plant Sterols on Serum LDL-C; 2016 Aug 29 [cited 2018 Mar 23]. Available from:
https://clinicaltrials.gov/ct2/show/NCT02881658".

IR E B E M E R B &9 7 (7 81 T P& 18 ClinicalTrials.gov [Internet]. Bethesda (MD): National Library of Medicine (US). 2000 Feb 29 -Identifier NCT02881658, The Effect of
3-Week Consumption of Soya Beverage Enriched With Plant Sterols on Serum LDL-C; 2016 Aug 29 [cited 2018 Mar 23]. Available from:https://clinicaltrials.gov/ct2/show/
NCT02881658 ©
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KP] Fat Content Reduction
BAREN Increase “low fat ) low saturated fat Vitasoy supports the WHO’s recommendation
o and zero trans fat” beverage offerings . .
sE s 5 to control fat intake, replacing most saturated
iﬁéﬁ'ﬁ)‘? Jrg%gg;ﬂﬁj ‘Erﬁﬁﬂﬂ PRI R TR fats with unsaturated fats and limiting trans
= VERm R

fats in the diet. We have been increasing our
proportion of products with low fat or low
saturated fat, and with the launch of new
offerings this year, we have exceeded the
2020/21 goal in fat content reduction.

Result &% Goal B

90.5% M 91.0% @
® ° ®

- . PRAKRERE 2 &

2015/16 2016/17 2017/18 2020/21  2025/26 e EY REEAB HIEH ARG RRE
MR LIRS MAEA B KD e R g Rs -
WREMBEPHRXEFEE - RIFEGM

ERERG SR BB MBS G m BV EE I - BB FF R HEL

Increase the proportion of low fat or low saturated fat and

. e N PN EHERRY > RAEREERSEAECER
Zero trans rat cnoices In our beverage portrolio to o IN o = .
2020/21 and 93% by 2025/26 2020/21FE R
EERAE PR MNE R R AR TR LGRS . e, — -
Eel > 742020/21 FE ] 2025/26 FE D BIEE 91% F 93% : “&% Loy f“é:’« ‘i 1 il
. . % J,I'I'ru" {h(& - iy (1=l L=
e M e 2 F
Result that has surpassed 2020/21 goal ' ll | : .i,] /";‘__.-r_. s - .‘.EF'H'.‘-" =y [ .
@ REREEH2020/21 BIZ !

Sugar Content Reduction

Vitasoy'’s efforts in reducing sugar content in our product portfolio is in line with the WHO’s recommendation to limit
sugar intake in order to reduce the risks of overweight, obesity and tooth decay. Since the launch of our first “no added

sugar” product in 1990 - VITASOY PURE Unsweetened Soya Extract - we have continued to expand our moderate,
low or no sugar product portfolio.

BEEISE

R R E R R ASAREREESI BMENER - AIREERASTHREISE - BIUHDEE - BREMEFN
Rz o B 1990 M E —RE IR R — 4D | [ | EFIEERLR - RIFHERAPREE - ERNERERES -

KPI

Increase beverage offerings with moderate

BREN to zero total sugar levels Goal B
=t i‘*&buﬂlﬂig#ﬂiﬂ’ﬂﬁ’xﬁ =iz Increase the proportion
of beverages with
= = moderate to zero sugar®
Result 828 Goal B#R in our product portfolio

— to 76% in 2020/21 and
— 82% by 2025/26
— 0, o,
— 64.5% 68.0% ENEREAESHHES
~ WEE SRR MBI - B
2020/21FE K 2025/26
= —e ® ® ® ®

FEDBIEZE76%F82%
2015/16 2016/17 2017/18 2020/21 2025/26

8.  Total sugar content of 0-7.5%.
BEDEER0-7.5% °
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Our Product Packaging

Focus Area
EREE

Packaging is a major part of the overall product offering and
serves multiple roles to provide convenience and the functional
support needed for storage and transportation. We offer different
types of packaging including carton paper packs, PET plastic
bottles, aluminium cans and glass bottles to cater to different
consumption styles. Right from the choice of materials to the
design and production of product packaging we have integrated
considerations on hygiene and safety, weight, strength and
durability as well as environmental footprint.

We have been adopting various ways to help reduce the
environmental impact of our packaging. Such efforts include
continuous development of lighter weight packaging while
maintaining package integrity, recycling glass bottles and the use
of paper made of wood fibres from sustainably managed forests
for our fresh-keeping laminated paper packs.

In 2017/18, we have made great strides in achieving a 91% rate
of FSC (Forest Stewardship Council) certification labeled fresh-
keeping laminated paper packs, already surpassing our 2018/19
goal of 90%. To help us systematically articulate our approach to
packaging, we are currently formulating a packaging policy which
is expected to be implemented in the coming fiscal year.

To learn more about the recycling initiatives of product packaging,
please refer to Environmental Community Programme on page 44.

KPI

B
BE

with FSC certification label

Result &%

v/

Percentage of fresh-keeping laminated paper pack

EBFSC RBRBNRBESEREIN TN

RMMNEmRmBER

Strive to reduce the environmental impact of packaging materials

HNBEERBEYARBERNZE

BERERERNERID  AZHHEEEER
At RURFENER LNEMNMNERML - BN
RUETEEENEER  BEEELAS  BEX =
R C =88 (PET) 2B - SREEMIXEE - LUR
RABPHBERN - EMBRTEE - RAEE
REFLEZE B2 BEANMAMURRESY
EERE -

EMNBOROBERBRBERNTE  BEFER
BB ERRERIFIIENEE  DRINE
B URERREASERRAMOAR #ER
REERBGERHFESBERS -

R2017/18FE » HFMERERE » 91%WRE
HESBRASDERMEEEZEE (FSC)AE
EE > OBBERET T 2018/19FER90% B
Zc AFERGHERRMANEREBE  KMR
EHFTEREEE  BiRT—ERREESR

WRTHRESERBEEBERNFE  F2H
FAEN [RERELEET -

Increase the
percentage of fresh-
keeping laminated
paper pack with FSC
certification label to

Goal B

W
90% by 2018/19
62.0% 91.0% 90.0%
B Z2018/19FEEHNAE h
FSCREBEZBMREES N
° ° ° ° Py ° BEESLHIZE 90%
2013/14 2014/15 2015/16 2016/17 2017/18 2018/19

Result that has surpassed 2018/19 goal
KRB 2018/19 B1Z
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~
The Forest Stewardship Council
AMEEEZEES
The Forest Stewardship Council (FSC) is an independent, non-governmental, non-profit
organisation which promotes responsible forest management worldwide. Through a rigorous
certification system, it provides internationally recognised standard-setting, trademark
assurance and accreditation services to organisations and communities interested in responsible
forestry. (www.fsc.org)
AMERZES(FSCOORBUMIEBMNFELFIHE  THAZMREUAEEINEEEERME
R FSCERBRENABRAAIRETUEETRELEMENBBI L EIRMESTEMRR TZE
7~ EIERFE N RRERE o (www.fscorg)

_J

Our Product Communications RN ERBEH

As an advocate for healthy lifestyle, help consumers make informed
choices for healthy living

ERREEEEANIRESE  BEEEBEEEREEN  ARENEE
fEHEE

Focus Area

EREER

In addition to providing products with health benefits, we believe

it is important to help consumers understand the nutritional

benefits of our products, enabling them to make informed choices ¥
for a healthy lifestyle.

In response to the global trend of healthy eating, and to emerging B
regulations and voluntary schemes on food labelling aligned with ;
local public health policies, Vitasoy has continued to enhance % . -

information on our product packs, such as labelling designs which * &

provide transparent, easy-to-understand and accessible product

information, or direct health benefits. The VITASOY PLUS range in the
Philippines has used simple icons to

KMRE REHERBENERZIN B EEE THRERNE illustrate the major health benefits of

EEE BUMELAENEREIEEIZHEE - the product.

REEZREERRBEY  RMEB/Z D RIERBUEHE LR ) RIEEE TSR (G| 54

MEERMERTE YBELEREREBREMAE  Wo|ABE T3 (VITASOY PLUS) %5l » JEFfE5es

ZANEEBRG  EWETERENSIHERNRE ° S AR D T ERESE o

In Hong Kong, we have joined the new voluntary Salt/Sugar Label Scheme for Prepackaged Food Products introduced
by the Committee on Reduction of Salt and Sugar in Food (CRSS) and related government departments. Vitasoy
supports the scheme and has been working on displaying these labels in our point-of-sale materials.

REE  BMZNRERYTENRZSSNEBBABPIMELRNERETENELERE M [H/4E | B8TE - #)
Xzt BN ERR I M LA ZEER -
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The Healthier Choice Symbol indicates options
that are generally lower in total fat, saturated fat,
sodium and sugar and higher in nutrient content,
helping consumers make informed decisions.

A EREEEER | NERBERAMEN - &
TR - MAES EBREUREERDISERS
MNER  UBRBIEEEFHEE -

We have also continued to participate in the voluntary Health Star
Rating, a front-of-pack labelling system endorsed by the Australia
and New Zealand Ministerial Forum on Food Regulation. All of
Vitasoy’s core product range produced and offered in Australia
is rated according to the overall nutritional profile to help our
consumers make informed healthy choices.

B EES B M SRR 2 £ 574 (Health Star Rating) » It
ABRMNNFAERREEBRAMIE (Australia and New Zealand
Ministerial Forum on Food Regulation) #E B2 A Y IEEZH HIE -
HMDPARMNEENEBROERRY > HREEEEERDET
R LEEBEEFLAENERERE -

Point-of-sale material
displaying nutritional
benefits of high calcium,
zero cholesterol and
low sugar.

HERRRNESE

TRERMERESEE
BE-

In Singapore, we continue to be an industry
partner of the Healthier Choice Symbol
Programme by the Health Promotion Board
(HPB). Launched in 2017/18, the VITA Green
Teaand VITA Jasmine Tea are labelled with the
Healthier Choice Symbol (HCS).

REME - RPEBRHFINRERBEERD
(EREEESER |FTEANTESERE - R
2017/18 FEE ™ HY [ HEfth | 4225 A [ 4 | 5R5)
AR A [ERERERER -

HEALTH STAR
RATING

We have used the Health Star Rating
label on the front of pack of our core
product range in Australia to help
consumers identify healthier product
choices.

BARNEMNOROEREEREZZF
ANEERE  WMEBEEFELAEN
IR -

In addition to enhancing product pack labelling
with clearer and direct nutritional benefits, we
have also strengthened the communication of
such benefits through other channels, such as
TV commercials and point-of-sale materials.

BREBEEHMZALRREEEENMEERE
KEBOMESN  RATEBEREEMNEE
HRTEHMRE NMESEEMRNEHRRER

HER ©
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With the goal of improving student health and enhancing
nutrition awareness in the community, the Macau government
launched the Healthy Schools programme with an emphasis
on school canteens. The programme involves a colour coded
labeling system to help reduce the consumption of high sugar and
high volume beverages provided in schools. Vitasoy contributed
its views to the government during the planning stage of the
programme. Since its launch, we have been helping schools
implement the Green, Yellow and Red colour-coded labels to
allow students to identify the nutritional content of different
beverage so as to make healthy choices.

To raise awareness and provide professional knowledge of the
health benefits of a plant-based diet, we communicate with our
consumers by regularly updating our corporate website with the
latest nutritional information and findings from well-grounded
research. We also reach out to a broader audience through social
media and other communication channels, motivating people to
make choices to lead a healthier lifestyle.

Product Policies and Consumer Protection

Vitasoy adheres to high, uncompromising quality standards and
complies with relevant food safety and labelling regulations in
places where we operate. From raw material management to
production and process control to finished goods assurance, we
apply our quality standards based on a set of best practices and
industry standards. The certifications awarded to us include
Hazard Analysis and Critical Control Points (HACCP), Good
Manufacturing Practice (GMP) and International Organization
for Standardization (15022000 and 1SO9001) - all of which are
demonstrations of our unsurpassed quality standards.

Our Crisis Management System lays out a set of procedures and
assigns roles and responsibilities to different personnel during an
unexpected and disruptive event. Formed by members of senior
management from all related functions, our Crisis Management
Team could quickly respond to incidents and effectively manage
any incidents that may bring about negative impacts to our
operations, thereby protecting our long-standing reputation
and brand. We conduct regular reviews and drills of the crisis
management process to continuously improve our response.

We are also committed to protecting consumer rights and data
privacy, as stated in our Internet Privacy Policy on the Company’s
corporate website. All personal data information collected
through our customer hotline, marketing activities or online
platforms is handled in an appropriate manner in accordance
with local regulatory requirements and can only be accessed by
authorised persons at the Company.

24  Vitasoy International Holdings Ltd. 4t B ER &£ AR L 5

BEBGHES [ RERRRR]FE - SEME
BERENREAHELESHE  EINERRE
MXE - STERARLERYE - RESLRD
BARENEENATER SHERM - HMHR
[RERERE | REABRBBUFREZER - B £
st EIHEH LR - HA-EHBBHERETRE
BERACER  UWEBLBHFESRRNEE
R ETE 2B -

BMEMEHRQAREY  NARHNEBRERAR
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HIXRERAMBERE  OEAZREERH
HE o SRRFEEERRENEEZIN

EmBUREEEERE

BN —BERTERENSESEE  WEKEST
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% Help conserve precious, limited natural resources through smart and

efficient use

LFEH ~ B A RBHNEENRRER

According to The World Economic Forum Global Risks Report
20177, all five environmental risks in the survey, namely extreme
weather, failure of climate change mitigation and adaption, major
biodiversity loss, natural disasters and man-made environmental
disasters, were ranked both high-risk and high-likelihood for the
first time. Countries have joint forces through various initiatives,
e.g. the Paris Climate Accord signed by 195 countries in 2016, to
mitigate greenhouse gas (GHG) emissions in order to help combat
these challenges brought about by climate change.

As a responsible company committed to contributing to some of
these global efforts we have started to assess our carbon footprint
as a measurement of GHG emissions and are disclosing them
this year. We have continued to improve our water and energy
efficiency, reducing the amount used per unit of product produced,
and to enhance our waste management through systematic
approaches and initiatives so as to help conserve precious natural
resources and reduce GHG emissions. This year, we are in the
process of finalising an Environmental Policy to formalise the
processes and management systems which have been proven
effective. We will also be reviewing the policy regularly to stay
connected with global issues and address them as necessary.

We are also committed to extending our influence to suppliers and
customers by encouraging them to adopt responsible business
behaviours.

During the reporting period, we have complied with all applicable
environmental laws and regulations related to GHG emissions,
water discharge and waste management.

RIEH R EERIE 2017 E2RAMB S B
HARR - BEREEKRELAM - EYSHM
AKRED - BARABREBLERRREBRR -
BREREFHERIAFENKBREHRES
PR - tt R EECIEF RIS IERER » 0195
EERN 2016 FRARIEBHERRRITGE » U
HRLBEREHEN  EHR/REBEMBRN
PREg o

R -—XEERENEE  BMNCARYE2RAE
Y EMREE—2h - EFERMAZFRAR
EEREHE - SURIEREREHNK - WAFHBBER
B o o RIE-DRSAKRERME @ I
BEESBEVERNERE  FARENETER
REMEENRERYEE - HNEERARERN
HAOBERBHEN - £/ RPEEFERREK
B DERRGSHRBE RIS EER
BNEERR - RMTSRUZRBE - EHR
ABEBCR - UEHEREEE -

EMTrmftEENEFRREERES - SEMmM
ERAREENERTFE -

REHHA - RACETERBERBIN - BEX
PR RV EEAENZMERREEN o

9. The Global Risks Landscape 2017, http://reports.weforum.org/global-risks-2017/global-risks-landscape-2017/?doing_wp_cron=1517195194.5088539123535156250000#landsca

pe, accessed on 29 January 2018

2017 2RI B (http://reports.weforum.org/global-risks-2017/global-risks-landscape-2017/?doing_wp_cron=1517195194.5088539123535156250000#landscape) * #2018

F1A29B886 -
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BIRRAN
1E

Reduce the amount of water used to
manufacture each unit of product

BMOREBENERVAKE

Reduce the amount of water used to
manufacture each product unit by 20% by
2025/26 compared with 2013/14, with a mid-
term goal of 10% by 2020/21

E22013/14 FEABLL » 7£2025/26 FE 2 AT
VPEESENERNAKEE20% FHEEZAE
2020/21 FE = 2 AIb#1K 10%

Water Usage* Percentage Change vs Base Year 2013/14
EE2013/14 FELLENAKE* B th i

Goal BE&

2020/21

2025/26

*2013/14 base year water usage: 5.076kg per 1kg Usage unit: kg per 1kg

2013/14 fAk& : 5.076 AF/12F

FIREN : DF/1AF

All data for water, fuel and electricity usage are rounded off to the third decimal place for
presentation purpose. Percentage changes are calculated based on the source data.
BEEER > AKX - RERENAENEEENEAAZ I BEE=EN - HASL
BRRBRIETE -

Result that has surpassed 2020/21 goal
HRERBB2020/21 B1E

Water is a primary resource for Vitasoy, used as
a key ingredient in most of our products as well
as in production processes for heating, cleaning
and cooling. As ageneral practice, we are careful
in site selection to safeguard a steady supply
of clean fresh water with 100% of our water
coming from municipal water. Our stringent
purification treatment and distillation process
ensures the purest water is used to maintain the
consistently high standard of safety and quality
of our products. We track the use of water
across our facilities to understand and monitor
consumption patterns and have adopted reuse
and recycling as two important approaches
to managing our usage. Initiatives have been
introduced to increase water efficiency, hence
easing the stress on water resources. For
example, at our manufacturing plants, we have
optimised the efficiency of the Clean-in-Place
(CIP) system, saving the amount of water used.
We also recycle and reuse waste water from the
filtration process for general cleaning.

KREMPNEZER  TERRMABIRA
MNEZRHE  BRFEARTRNEERRE  £17T
mE - ERMLA - EEMS  HAFEEE
it - BARBERFKEE - MEBFBAKZER
BHEAK o MR FIREUBRE MR L EER &
HBRE  BREERKAE BREERZER
SR RMEMEELEERFHAKER - 7
BAEERAAERN - WEBRBRBABHAK -
BMTREUERRES AAME  EMREKER
Bh - MBLLEEREELBRRALS  HEAK
B - RPTSBRRERFTHHEKBRBAE-R
RERRE -

In 2017/18 we have exceeded our 2020/21 goal in reducing water usage intensity, and will review our goals to set
higher targets in the coming year.

M2017/18 F[E - FI/KBRIEE Bi#2020/21 FEBE  REEMESETRNARIESHE -
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Improving energy efficiency has the benefits of reducing our
carbon emissions and our operational costs. Over the past year,
we dedicated significant effort to measuring our emissions and
implementing practices to shift towards clean energy. Some of our
initiatives include replacing the public lighting system across all
our manufacturing plants in Mainland China with more efficient
alternatives such as LED lighting, and switching our passenger
fleets to hybrid vehicles. We have also undertaken various cooling
tower energy saving projects, and are considering to deploy new
chiller technology for heat balancing.

Another area of energy management is to enhance our energy
recovery systems. We have successfully recycled steam generated
from boilers, heat from centrifuges and energy from other parts
of the manufacturing process, helping to reduce our fuel usage
which directly impacts our carbon emissions. Using tower water
for cooling products after sterilisation is another way of saving
energy use. At our Shenzhen operation, recycling hot water
from the disinfection machine has increased boiler in-feed water
temperature by 10°C, helping us to reduce the use of natural gas
for that purpose. The temperature of the final washing process
of bottles has also been lowered to avoid the unnecessary use of
energy while still maintaining our quality and cleanliness standards.

KPI

BARAEAN
BER

BOREBEVERNELAE

Reduce electricity usage per unit by 15% by 2025/26 compared with 2013/14, with a mid-term

goal of 10% reduction by 2020/21

EE2013/14 FEMEL » 7£2025/26 FES 2RI REENER

E 2 ATFE1E 10%

Electricity Usage* Percentage Change vs Base Year 2013/14 i

E2013/14 FEBNEHAE TGP E

*2013/14 base year electricity usage: 0.112kWh per 1kg
2013/14BH AL : 0112 FRAE/1 AT

Usage unit: kWh per 1kg
FAREW : TER/1AT

]

RItRERME - MERDBRIN - BUAREE
B - BE—F RS HEEHRBRILES
BRBZRER - RAEIMA s HiEaESHE
AEFBEEIRNAARBERDB LR
B (LED)SESRNBARS - UARSBERAEK
FHRBREAE - RABERSESAEEHEE
B RIEZRS|I AR RKEEM LIS E 2
FEHR -

REREENS —BH  RoERREWARS - &K
IR zh i W spE 2T  BEOMEE L WRREREE
RIEHEMRBEENER - XALAKESSR
HERNWERETRA  FERIRBAE 1
MEFERDEIER - ERIIEE - HMEHESH
PEHEROKEIY - HIBERA - FHEKBER
BTEKI10E  BFBERDRARFER - &M
TRERBREHREELRENRE » ERIFE
EMBFERENER  BRALENEFRER

Reduce the amount of electricity used to manufacture each unit of product

ENASRE 1% FHIBEZEAR £2020/21F

Goal BfE

A

-15%
0.095

2020/21

2025/26

All data for water, fuel and electricity usage are rounded off to the third decimal place for presentation purpose.

Percentage changes are calculated based on the source data.

REEER > AKX - RARENASNBERNEIAZ ) BHE=AN - HES LB LIRRERIEEH -
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Result that has surpassed 2020/21 goal
KB B 2020/21 B1F
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KPI
BARAEAN

=& RMOREBSEVERNREAE

Reduce fuel usage per unit by 20% by 2025/26 compared with 2013/14, with a mid-term goal of

15% reduction by 2020/21

E22013/14 FEMLL » 7£2025/26 FE S 2RI KB ENE BB AEE 20%

REIE R £ 2020/21 FESH Z AIFEE 15%

Fuel Usage* Percentage Change vs Base Year 2013/14

MBI AE*E2013/14FE BN E ML E

*2013/14 base year fuel usage: 0.284kWh per 1kg
2013/14 AR AR : 0284 FTRES/1 AT
Usage unit: kWh per 1kg
FAREN: TRE/1DF

Reduce the amount of fuel used to manufacture each unit of product

Goal Bf&

2020/21

2025/26

All data for water, fuel and electricity usage are rounded off to the third decimal place for presentation purpose.

Percentage changes are calculated based on the source data.

REERET K  RERENAENEEENBEAZPHBERZAN - HES LB CRREHIEE -

Result that has surpassed 2020/21 goal
KRB 2020/21 B1F

At our Wuhan plant, the municipal steam system has been
introduced and has greatly improved our environmental
performance by reducing the use of fuel and hence the emission
of SO,, NO, and particulate matter. We started piloting the use of
solar energy at the plant two years ago and now plan to expand
the scale of using solar panels at the plant in the next fiscal year
marking an important step for Vitasoy in using renewable energy.

With the above initiatives our performance in energy management
has surpassed the 2020/21 goals for the reduction of electricity
and fuel usage intensities. We will reassess the targets with a view
to develop more aggressive goals in the coming year.

REMFELH @ BBSEMBEARLS - BRI
HOEM - EMRD ZFR - BRI
BB AREFARRRR - RFAIRMFAEZR
ABEAARGRE Wt BN T EMBRFEREAKR
BREREARE  EEABLERFLERTEE
H—2 o

BN EEREER  RAERFEEIERER
S BHOMBRE A ERECS B 2020/21 FE
B - RFIERRFEHFEBBER - UHE
EREBENNERE -
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I Making Products the Right Way %

Carbon Footprint

For the first time, Vitasoy has conducted a carbon footprint
assessment across our operations to allow us to understand
our greenhouse gas (GHG) emissions. Our direct emission
footprint (Scope 1 emission) arises from fuel burned in our
boilers during production, while our indirect carbon footprint
(Scope 2 emission) is primarily from the electricity that we use
throughout our operations including offices and warehouses
we manage.

Our carbon footprint assessment will allow us to better
understand our impact and identify opportunities to enhance
our progress. Being in the first year of such assessment, we have
been reviewing the data collected with a view to continue
gathering experience and information that will help us establish
GHG emissions targets in the future.

BEMNEERE

B B 5

M E R A TR ERTR B OEE  BL
THEZRENHRER - RIFMNEERER
(B 18R X TR £ EBR B EA M
£ TEERER(EE2 ) T DRELE(R
ERAERAR)BRPFEHANESD o

BBH B ETIME  FBRMEARATHEE
ENREEN > YERESMREMETFER
RAVER - EREFETHENG  RA—ER
HWETNEE  EREERREREEN - MU
BRRREREREHFRER -

Total Emission Intensity #& S HGEE

0.12

kg CO.e/kg
AF—EtREE/ AR

Waste Management

Focus Area

B

One of the main solid waste items from our production process
is “okara”, the solid residue left after soya milk production. We
have been passing okara, which contains certain nutrition value,
torecyclers to convert it into animal and fish feeds. In 2017/18 we
have a slight miss of our 99% okara recycling rate target because
of the discontinuation of recycling service in Shanghai during the
year due to decreasing demand for animal and fish feeds in the
nearby area. However, we remain committed to a 99% recycling
rate which we have maintained since 2013, and will endeavour to
look for alternative solutions for recycling/reusing okara.

30  Vitasoy International Holdings Ltd. # B £ EA R A 7

RV R

Help reduce impact on the environment through reduction, reuse and
recovery of different types of waste

FERRD - BAREWSERERY - REHREHNTE

EFNEEBRPEENEIEEREEZEYAE
B DERRATENEHANEEREGY -2
BEE—EEEEE  KMABZEXRFEIKAFR
BREHKBERNNAR - £2017/18FE - &
RSB A thERBSYNARBEARNERTRE
B2 BRI AR EE  RFANEESER
WRFEMEBER 9% WEU B EZE - A - R
FERHISKEW/ BIAZENERTR - U
BEH 2013 FRRATRIFH 99% B E o



Although other commercial and production waste such as
plastics, scrap metal and paper is comparatively less in amount
than okara, we have started to roll out waste management
initiatives to help reduce the waste produced. At the Hong Kong
offices, we have begun collecting used PET bottles and used
paper and sending them to recognised recyclers for further
treatment and recycling. Factory waste materials such as paper
cartons, PET bottles and other plastics and scrap metal generated
during the manufacturing process are collected by recyclers for
proper treatment and recycling.

Typical to the soya sector, our operations do not produce
hazardous wastes except a trace amount of waste lubricating oil.

KPI

BREM Okararecycling rate
B ZEE W E

BY - eEENRRRSHOBEREERRY
HEHRIED  RATFCHARIUERYERE
BB D XA HEBNERY - TEBME
R RIMBRNERERZEPETEBEKER - WE
RERTEKRATEE-SREBUERBE - M
A PETEZBREMEMBRUREBENET
FREER - TRERHE WD RSB EREE UM
BRBE -

RPN EERERATRRITEER RIS
MEDEBmIN  WEMELEEERY -

@ @ @
2013/14 2014/15 2015/16 2016/17 2017/18
Result &% Result &34 Result &3 Result &34 Result &%

Maintain okara recycling rate to be at or above 99%
LBENRERTE 99% HE KT

>99%

Goal B2




I Making Products the Right Way %

Our Suppliers

Vitasoy’s supply chain covers a wide range of different types of
food ingredients, non-edible materials and service providers,
with most of our key ingredients being agricultural products such
as tea leaves and soya beans. As a result climate change risks
such as extreme weather are among the key risks impacting the
majority of our suppliers, and hence our business. We recognise
the importance of effective supply chain management in
enhancing our overall sustainability performance through driving
environmental stewardship, ensuring sound and ethical business
practices and creating well-being to local communities.

This year, we have introduced our Principles of Supplier Conduct
and invited our suppliers to support us in promoting responsible
practices in working conditions and environmental protection.

Principles of Supplier Conduct
ftrER T B~ Al

BEMNEELE

B HER

EDRNHERRERS TRERN R AL
FRAMBMBBHEER » TEMRAIDHAHK
EMASZERER - At - MmKARERREL
BERAFEABIHEFNEIRRAR - TRKE
HEMNEBERZE - BMPOBBEDRE
B MREB[FEIFSEMMERERE  UR
AHEFEREL  HRURREENRELRE
B MREACETHERRORR

£ ROEL(HREBTASTR)  BFEHERD
HEHEESFEBHTARRERELE -

Suppliers who have signed to support the Principles include key edible

and direct packaging suppliers of Mainland China and Hong Kong

Operations constitute 90% of the purchasing amount.

BEEAE TSI T AN RS gt ﬂi&é%éﬁﬁ%ﬂ@ig&/

Rk EEEEMHRER « (GEREERN 90% °

We also work to procure sustainable materials, products and
services whenever possible. This year, we have been working to
draft a Responsible Procurement Policy to provide guidance to our
colleagues in the Group’s Purchasing functions to incorporate social
equity, community and environmental stewardship into purchasing
decisions. We would also give priority to products and services
certified by recognised authorities such as Forest Stewardship
Council, Roundtable on Sustainable Palm Oil and ProTerra
Foundation in the selection process. This Policy is expected to be
finalised and rolled out to group companies in the coming fiscal year.

To promote sustainable farming practices, we conduct field audits
and hold regular meetings with contract farmersinMainland China
and Australia. We also purchase certified organic or selected non-
genetically modified (non-GM) soya beans from the global market.
Suppliers are asked to submit a non-GM Declaration and provide
certificate verification. Our internal quality control also conducts
batch to batch checking to ensure non-GM standard. To further
enhance our efforts in this area, we are currently developing
sustainable farming practice guidelines for our contract farms.

37 Vitasoy International Holdings Ltd. #:ft43 EIR2 2 A PR A 5

BEETENERT  EEEEBUFENM
B-ERARE -Fr RMEEHT(AE
ENRBEE) AEEREBEINMEIRMEE
Bl BHEQAF - HERRETERAFEERE
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(ProTerra Foundation) ER A #ERENERK
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RIEHEEEE AT o
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Vitasoy strives to be a reliable employer that operates with a high
degree of integrity. We believe that our people are our greatest
asset and that they are key in the sustainable development of the
company, and therefore it is of utmost importance that we provide
a safe, healthy and inclusive workplace. While fostering our
commitment to Nutrition, Taste, and Sustainability, we motivate
our employees to pursue professional growth through a variety of
learning and development programmes. We also continue to build
an engaging workplace for them and create meaningful jobs that
are shaped by our clear vision and core values.

We stand by the highest standards of business ethics and integrity
and we believe these contribute to Vitasoy’s long history and
continued success. Our Company Code of Conduct is included
in our Staff Handbook to ensure a clear understanding and
alignment of expectations. In 2017/18, to further strengthen and
reinforce our business ethics and integrity, we introduced the
Group Business Ethics Policy and the Code of Business Conduct
for Suppliers and Customers. To increase the awareness of
employees, suppliers and customers, we also conducted trainings
to highlight the connection between ethical behaviours and the
sustainable development of Vitasoy.

The Group Business Ethics Policy specifies the general principles
of business ethical standards that directors and employees are
expected to follow in daily operations, and covers topics such as
compliance with laws, rules and regulations; conflict of interest;
employment of immediate family members and relatives and
anti-corruption and anti-bribery. This policy serves as a guideline
for formulating detailed procedures and practices that employees
must adopt.

To further strengthen our business ethics standards a separate
Code of Business Conduct for Suppliers and Customers has
been developed to establish minimum requirements and
expectations regarding the ethical conduct of Vitasoy’s suppliers
and customers, including conflict of interest, anti-corruption
and fraud, irrespective of country and territory. It also gives
direction for local entities to incorporate those requirements into
agreements with suppliers and customers.

To ensure that our employees, suppliers and customers are fully
aware of the newly launched Business Ethics Policy and Code of
Conduct for Suppliers and Customers, we developed and launched
an e-learning platform in September 2017 and required our sales
and purchasing staff and distributors to go through the training,
complete a quiz and score 80% or above as well as acknowledge
the policy content in order to receive our endorsement. By the
end of January 2018, more than 2,000 sales employees across our
operations have completed the training and endorsement process.

HUEDRESEAENEEES  BOIRABET
ESFEENIAERHK RAREEIRAARE
EMNEE TR LAEUSERRNERE
ARHSHETRHZE  RENMABNIERER
REE - BEBFLRAMNKD —EE - RIRMAFF
BRR —NER  EMNSBMETEBRESHH
RREMNBEEEREXRRE - AT TEHAETE
S —EREFMFIIRAN TERE > L ARE A A
MBS MEERRESENIE -

RREHEMPBIEMRENRDEETBRE
METERESNEEEREREEE - ATNCE
ELRERRTHRE)BR(EIFM A - BRE—
NEIRARHEINHERNEEWMM—NT
fi# - A2017/18EE » BE—FIBMBEHE
BEEERE  BABTKEEDEEERREIR
(HEBREFEETATAD - I BREE
I -HEFREFEEAENSE  RMOSHER
R SRR E R T BEA M IR ERRER
H 2 EHEE -

(EERFXERERR)JIHABLETFESRES
HEBREN-REBBEEER > AFBEER 2%
RARE - NEEHR - BRERSES—REE
UKL ESHEES - ZBRRAFHESTARHA
B AR MR SRS -

(HEBREFEXTATA) REMDRAES
EIEIR Kb ENHER KT FHERTRHIE
HNRERNERNPE - ATEEANEZFR B
EESRHFF  ARTAQTREEREREFE
&1 thh sk B R SR (LR R o

ABRETI - HEBREFZSD THRIERAK
FoOHERMR2017FIAMEBMNMELR LERYE
& ERHENRBINET - HEFRLHS
HEZEZEI - tMEESEFEMZE 0 48
SEREZIL BAREBER80%HKE - HZE 2018
F1AK SEHEBEB-_TZEHEHENHEET
[REGEEE T
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The Company’s Whistleblowing Policy, which encourages
employees and our business partners to come forward and
voice concerns about any suspected misconduct, malpractice
or irregularity related to Vitasoy through a well thought-
out mechanism, is a safety net for the Company to achieve
and maintain the highest standards of openness, probity and
accountability. In 2017/18, we have expanded the range of
whistleblowers to external parties and at the same time further
improved the reporting channels in order to encourage the
reporting of suspected fraud. The revised Whistleblowing Policy
has been distributed to all employees in Vitasoy group companies
in December 2017.

Fostering a risk management culture to support the sustainable
growth of the Company, the Group risk management team
continues to coordinate training for all staff and spread the
message via regular corporate publications. Following the
conclusion of the 1SO31000 Risk Management verification
conducted by the Hong Kong Quality Assurance Agency this year,
a tailor-made strategic risk management workshop was arranged
for leadership teams.

EENREBRBBEIRERSEBHERA
FH R R S EREIREELTBENT
ETH  BESERBR  REARREENSE
KERE RENBENESEENZEZH -
2017/18 F & RIS ERAERE Z/NDEIR
& FESE— S ERRAREUASBRIRIERE
BRNTR - BITRNBRHEERDN2017F 12
ARETEEZQABANMEET -

RARBERCUZSLATANIHERR &
EyE e E R MAFES A B TETIEI - X
BHRAREHTNESEREN - @SFEBM
BREREAEMYIEITISO31000 E 2 EIE R H
#® BRABPTEBRUEEREETFS TERE
EIlE

§ Maintain a safe and healthy work environment and ensure employees
adopt practices that help maintain such environment

ARE THRIBZRER #5222 RENTFRIR

Safeguarding our employees from occupational hazards and
ensuring full compliance with applicable laws and regulations is a
main priority for Vitasoy. We have established Occupational Safety
and Health (“OSH") Committees, which comprise management
and technical staff within individual operations, to review OSH
policies and practices. Preventive and corrective measures are
implemented to minimise occupational safety and health hazards.

Our employees regularly attend OSH related trainings to renew
their knowledge on the subject. Safety audits are also conducted
by external accreditation organisation on production lines
according to Good Manufacturing Practice (“GMP”) and 1SO
Standards. Apart from applying Key Risk Indicators to monitor
Vitasoy’'s OSH performance, we also adopted Prevention and
Mitigation as key risk management strategies to develop control
measures and improve the work environment.

Vitasoy International Holdings Ltd. #Efh i EIFR £ E G R A 7

REFMBEEIRZHELENETHEBAA L
RRAFEENTE - RFIERUBEZEZRE
ZEE  HBEBEUNEERBRMASEAR
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Examples of safety initiatives in 2017/18:

2017/18 F E = &M HIF :

Hong Kong Shenzhen Wuhan
T R B
New Safety and Health Policy Safety Production Month Designated road for delivery trucks
e EREREBER ZREEAR EEFHERANER

Lost Time Injury Rate* kTR TIHHR*
2014/15 2015/16 2016/17 2017/18
1.32 1.30 1.17 1.19

* Lost Time Injury Rate is calculated based on the number of lost time injury cases per 200,000 hours worked, which is approximately equal to the number of hours worked by 100
people in one year.

BT THRZRIEF 200 000 B TEHHRAMBEE BRI THATESHHE - HBEBORAEN BB TE —BFRNNTIERE -

Diversity and Collaboration L kBB EE

Strive to establish a corporate culture that values individual differences
while promoting collaboration

Focus Area
BERERE BHRIHEBHIEEL ERETIBEAZE  SREBRIHIE

To recruit and retain professional talent, we foster a positive BRMFIGBEEAT > KMEERFIIER
workplace and promote equal opportunities in all areas - B WERE - HMANER - ZIRMBEUARE
from recruitment to compensation and benefits, training and ANREIESEFEREEERSE - RMMVLEE
development as well as promotions and transfers. We value an XEEEHRF  BESTREAZE  THELE -
inclusive corporate culture that respects individual differences iR~ =5 MRl HEE - FRIREMRR
offering equal opportunities regardless of nationality, race, PFREFTERS - EEENERCASIERK
religion, gender, sexual orientation, age or family status. This, EEER)R(EIBIFERGBEIFMIA
along with our Human Resources and Employment Policies as well BETRMAMEBEIZRAMAES TNIFIR
as Staff Welfare and Benefits, is included in Our Staff Handbook BIEGE ©

to affirm our commitment to ensuring an inclusive and diversified

workplace for our employees.

Sustainability Report 2017/18 Tl & RiRE



I Making Products the Right Way SREB&ENEESE

We have continued to maintain a high level of
gender diversity in our operations across all job

et levels.
o R P £ BRI RSB NS
e B 7 o
Job Level Sexual Orientation
Thinking Styles

As of 31t March 2018, the Group’s total workforce stood at 7,361 HZE2018F 38310  KEEHEF73618ET -
with 5,749 full time employees. HPh2BET AEA5749A °

Language ysca Abilities
Experiences

Total Workforce by Gender 14 53|&| 5 HI4E T AE

Female Z1% Male M Tota 28

2013/14 2,632 49% 2,772 51% 5,404
2014/15 2,754 46% 3,194 54% 5,948
2015/16 3,270 46% 3,854 54% 7,124
2016/17 3,340 46% 3,988 54% 7,328
2017/18 3,384 46% 3,977 54% 7,361

Gender Ratio by Grade 2017/18 £ & LAB 4R & 45 BY 14 31 b 151

Grade B4k Female Zz % Male B Total &%

Total 4825 3,384 46% 3,977 54% 7,361
Management &IE & 165 45% 199 55% 364
Officer Supervisor £ & 254 36% 446 64% 700
General Staff —fiRER & 1,727 67% 841 33% 2,568
Operative Staff o o,
EERNENSET 1,238 33% 2,491 67% 3,729

36 Vitasoy International Holdings Ltd. 4t EIF £ @A R 2 5



\ Provide learning and development opportunities to employees to help
enhance workforce competency

RHUSFEBRELS - URFASTHRED

Vitasoy is dedicated to investing in our employees by providing BN —BEHIBRHERREINEBTHERE
learning and development opportunities for their continuous AthPRHEBESERENKS - BBRTEREZ
professional growth. Through a diverse range of internal and MRS RIIBEIIER » ERREETERD - #
external training programmes on topics including management ERG - EFRYE  EERSHEERESEZHE
skills, sales techniques, customer service, quality improvement and FH ERETRERRE  BBAR  XMED
technical skills, we help our employees unleash their potential and NABEAFERRE -

ignite innovative ideas to drive the company’s sustainable growth.

In the reporting year, our focus area was on risk management REABEEE > BANEREIEEARRE
providing workshops to different operations to enhance awareness B AEEREVRMEEIES SRS
of enterprise risks and train employees on the application of control RS WHES T E IIEP AR ES

measures in the workplace. i o
Total Hours 58,067 107,377% 95,3791 103,620
b [PEbE ’ ’ ’ ’

Training Hours Per Employee

10
2T i 9.76 15.07 13.30 14.33

10. The large increase in training hours was due to the roll-out of the VSD training.

EHES) [ RINEN ) - (EIEI B BRI £ 7T -

11. Includes training hours for the structured management trainee programme.
BFE (BRI A 8] B -




°® & Mainland China B % & o & %  HongKong &t
1 1 e M

Workshop for key personnel on effective communication Continuous Improvement (Cl): business leaders from

and scenario management (Wuhan) leading companies invited to share experiences
AENSTHRANERNSSEEEIFH (HEZE) FEUE  BRETRELEENEREBESZLER

Mind Map Training to sharpen strategic thinking Best Cl Gold Award: a project on improving

skills (Guangzhou, Wuhan, Shanghai) inventory control of engineering spare parts
BERBEBEIEI - ReRBAZHEE BESENESR  IRSHHFEEHIREER
(BN ®HE - )

Vitasoy New Gen: an internship programme tailor made Launched self-managed e-training platform Learning Link
for select year 3 and year 4 students from top ranked on management, business, operations and compliance
universities in Southern China to learn through work categories

experience and regular coaching

[Vitasoy New Gen|: MZEMEERRERBEN =048 FELNBEREERLEBZFTE — LearningLink @ 33
MOERAEBLEERNEBER @ IS4 EBIHFE KWIEETE BE LCELRSHEZEE
BANEHEEETER

Group Talent Management Programme

To identify high potential talent for further development and management training, the Talent Management
Programme has expanded to all operations. Aiming to develop in-house talent and promote workforce mobility, the
Programme consists of Talent Segmentation, Talent Review Day and High Potential Development. Our Management
Trainee Programme has also been an important component of the Talent Management Programme for Mainland China
and Hong Kong.

SEAZ EEE
RERASBENAT LA TFEESNRERSNSNEESENEI AT EEFECBREMEELEN &t

ZEREEERNBAT REBEATHRTREBENLNRE - AZBEHIEEATIE ATTREARSEBEATERE
Z£15E - PEAENET BN [ EEFINETE | FRASEEAENEZARBS ©
Vitasoy Management Mentoring

This new Programme matches mentors from the Group’s top management with directors and managers at different
operations as mentees. By grooming internal talent through at least nine hours of mentoring sessions per year, we
encourage a transfer of experience and knowledge as well as enhance the understanding of Vitasoy’s leadership
principles and expectations.

ENEEASEMETE
HHIEEREEENASERSEREMNERASEY - ZREFELNENKNEERN - BARAEFABA
7 UELSEERARCRRES THEEASIMREEMNEEERAFIAENTH# o
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Engagement and Involvement

a stable workforce

IEE THHEENMREER

Focus Area

ERER

Employee engagement initiatives help us stay in touch with
the needs of our workforce, ultimately boosting the morale and
productivity of our staff. In response to the 2016 Employee
Engagement Survey, we have identified follow-up actions for
priority areas across our operations, such as work conditions
and safety as well as training and development. We are on track
to completing these actions and we communicate our progress
regularly to our employees via various internal channels such as
the staff newsletter and meetings. In addition, arange of staff team
building and social activities were organised to further engage our
employees and enhance their sense of belonging.

BRAM

0

N

Enhance employees’ engagement and sense of belonging to maintain

HEBTEERRE

ETHEARZTHNERSEBHRMTHET
MEE KMBARRSTRMEES - BIFE2016
FEIWXERE  SEBEMCHEBLRE
T I TARRIRM R 2 U RIEHIEER - 5
LRETHEREZRS TR - RASEBETEN
FERERERNNRECHESTEREES
oo MO - BRI — RS TEBER M
REE E-PRASTINUXERBBR

| s | oooene | ooww | 2o

Employee Turnover Rate

S Tk 22.21%

15.91%

Accountability
BEEEE

Customer Focus
BEFEEH

Innovation

AlxeE

Collaboration

ElE A

16.74% 15.54%

Quality Orientation
BEARK

Core Competency Model - Vitasoy Success Drivers

B RE DR B — [ Mefth R ZhED 1 |

To ensure successful growth, we developed the Vitasoy Success
Drivers (VSD) in 2015/16 to set clear expectations of employee
behaviour and performance through six success drivers which
staff are encouraged to apply in everyday conduct. We sustain the
VSD across operations through award schemes, ongoing training
and activities.

RERATFEBNERE - RFIR2015/16 FE
FIE [HEAMBDARIE) D I(VSD) - BB SEMRZD
BHHETINITHETRANKRBEREFHMNVER
UHBETHERETHTER - RIEBRR -
FERIEIADEE R EE VSDE R XFHE T/

8-
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I Moaking Products the Right Way IB&EMEER %

One of the initiatives to advance the VSD across the organisation BRPREHBEEEDL [#hN2RkaiR] A
is the Vitasoy Global Excellence Award launched this fiscal year SE#EBHVSDEBEZ—  AUREBLEEIEF
to recognise teams of colleagues who delivered projects that RILVSDHRAARBHRFHHIIEE BB o
enhance our competitiveness and demonstrate the VSD.

Vitasoy Global Excellence Award #E ft 7 & ¥k =5 i 1%

To enhance our organisational To encourage our people to go Tovyield tangible and significant
capability by fostering a success beyond their ordinary scope of business benefits for
oriented and proactive culture responsibilities to continually sustainable growth

improve and outpace our
FRRY UKD AEBRNEEE  ompetitors HHBREENEANGEE
BN S L RIZFHABBAEE S © o NEEAFERR

SMETRWERTHERE -
SEICE BB T T -

The Winning Team and Project of 2017 Vitasoy Global Excellence Award

Foshan Plant: Streamlining processes and reusing water and heat energy in different parts of production
resulting in the reduction of carbon emission equivalent to planting more than 255,000 trees!2.

2017 FEAMNI 2RI HIREREBEANIER

BILEE  REENS RSP ERBEHRERKNMEERER  SHENERD  BZHEE255000 514
R 2 o

12. According to the Beijing Energy Conservation and Environmental Protection Center, it is estimated that one tree can absorb 18.3kg CO, in a year.
RIEIL REAEIRR PO - 1ARI 1 F AT — SRR 18.3F 52 ©
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'\ Advocacy and consumer education and enhancement of opportunities for
communities to enjoy a healthy lifestyle

ZBEE HEEHBNENMKE  SHESZRENDEEN

Vitasoy is committed to providing sustainable plant-based nutrition
and fostering knowledge in nutrition to support and encourage the
pursuit of healthy lifestyles in our communities. We also believe
that education is fundamental to developing a healthy and thriving
community. We have supported general educational initiatives that
nourish one’s mind as well as leveraged our key area of expertise
to focus on nutrition education through various programmes in
the communities that we serve. At a global level, we have extended
our donation to World Vision in 2017/2018 to support their
worldwide child-focused development projects and we plan to
extend our support to other international non-profit organisations
in the coming year. We continue our community programmes
under the theme of “Nourish Your Body, Nourish Your Mind” in the
communities that we serve.

Mainland China

Vitasoy expanded the offer of Vitasoy University Grant in
Mainland China, benefitting more underprivileged students in
the pursuit of undergraduate studies. We have been offering the
Grant to students at Huazhong Agriculture University in Wuhan
starting from 2015/16, and have expanded to Shanghai Normal
University students in 2016/17 and this year to Zhongshan
University in Guangzhou.

To enhance public knowledge and understanding of plant-based
nutrition and beverage manufacturing process, we have arranged
factory visits for teachers and students to our Foshan and
Wuhan plants.

B AR

EIDBR D RBAFENENATNEBELEE
EFERUEZHERE  USXEFREBLES
REENEEER - A RAXREHBELE
BREELBRENER - RPEXEZEEES O
WEBKAETE  WEBMNAESERNKMA
RENHERRSELEHFER - BE2EM
= BMM2017/2018 FERH R SHEEHIE
B UEBHEUNRERRATONERMIEE
o BRPBHFENRREAEFSNEMBERIESR
FHABIRAHE) - RPIBFERFIRENLERRE
EEUNZES L] ATENLEER -

University Grant presentation ceremony at
Huazhong Agriculture University in Wuhan
REEEREERBNEMD KEBERTE
Pk

MDA RAEFREAENABEYTE  CEZERNARBLESUEESE - RMB2015/16 FER-HRURNEE
MEPEERZBRMPES  1E - E2016/17FERKRO LSMBRBELRHPES  MAFE  RMEEBTEE

REGREMAIFLKE o

BIMRABERUENAANEEUARRREEBRNRBR TH - EALHTHESE T FIUREKERSE -
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Hong Kong and Macau

Vitasoy has continued our partnership with St. James’ Settlement
in Hong Kong to run the Nutrition Exploration Journey
programme. This nutrition education programme organised for
the second year benefits underprivileged primary students and
features English classes, field trips and workshops with a focus on
nutrition. Approximately 200 students from eight primary schools
participated in the programme, acting as nutrition ambassadors
to spread nutrition and health messages to kindergarten
children and the elderly. In October 2017, we expanded the
third of this initiative to secondary schools and developed a
two-year programme to tie plant-based nutrition into the latest
academic needs in the Science, Technology, Engineering, Arts, and
Mathematics (STEAM) subjects.

To help promote sustainable agriculture, we sponsored
the Young Scholar Competition during the 10-day World
Universities Network Symposium cum Research Summit on the
Impact of Grain Legume Research & Development in Developing
Countries (“the WUN summit”), which was hosted by the SKL
Centre for Soybean Research of the Chinese University of Hong
Kong. The Young Scholar Competition was presented to high-
potential biotech research students who presented the best
proposals for improving the quantity and quality of agricultural
yields in legumes in developing countries.

To promote the health benefits of plant-based nutrition in the
community, we offered samples of VITASOY CALCI-PLUS soya
milk to schools, and obstetrics and gynaecology/antenatal care
clinics and offices, reaching approximately 84,000 consumers,
including kindergarten students, expectant mothers and health
conscious consumers.

Vitaland Services Limited, the catering arm of Vitasoy group,
participated in more than 1,200 school health talks and activities.
Its subsidiary, Hong Kong Gourmet Limited, participated in
the government’s Salt Reduction Scheme for School Lunches
starting from the 2017/18 school year with a commitment to
providing primary school students with healthy lunch boxes that
use less salt.

Vitasoy continued to provide bursaries to support local university
students facing financial difficulties in Hong Kong.

Our Macau operation continued to support the government’s
nutrition programme and provided about 60,000 1-litre packs and
around 620,000 250ml packs of Low Sugar VITASQOY soya milk at
adiscount rate to local primary students during 2017/2018.

Vitasoy International Holdings Ltd. #Efh i EIFR £ E G R A 7
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Young Scholar Competition at the WUN Summit

WUNBIEENEFEEXE

Vitasoy awarded young scholars who joined efforts to help improve the agricultural yield for a more sustainable
agriculture.

EMNRBREINERXLERBRNTFEE  URERETHERR -

Nutrition Exploration Journey

EEREZIR

Under the Nutrition Exploration Journey programme which we partnered with St James’ Settlement, primary

students learned about plant-based nutrition and the health benefits of soya beans during field trips to
the Vitasoy factory and organic farms. They also acted as nutrition ambassadors and shared the nutrition
knowledge gained in the programme with kindergarten students.

HERERHESFNEERRZRED - NELEEMHS
BHEMDBENERES  THRUENAANEENAE
HREDE - WMHERETEEARE  EHESIZEDHTE
FWEBRH
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In addition to general education and enhancing nutrition
knowledge, Vitasoy has extended our community contribution
to support the protection of our environment and precious
resources. One of the focus areas of our efforts is in packaging
waste recycling. Vitasoy has joined efforts with Hong Chi
Association’s Hong Chi Super Services Team to launch the Vitasoy
Resource Conservation - PET Beverage Bottle Clean Recycling
Pilot Programme in six primary schools. The programme aims
to educate the younger generation on the importance of waste
reduction and the recycling of beverage bottles through talks on
environmental protection, field trips to agovernment’s community
green station, and art workshops on PET bottle upcycling as well
as the collection of cleaned used PET bottles at schools to help
promote the recycling of plastic bottles. Vitasoy plans to expand
the education programme to more schools in the coming year to
further promote the conservation of environment.

Vitasoy has also been exploring opportunities for collaboration
with various parties to address the issue of waste packaging.
In December 2017, the Single-Use Beverage Packaging
Working Group was established with members from the
NGOs, academic and business communities. As a responsible
manufacturer Vitasoy has joined other organisations to
become a member of the Working Group, which aims to
develop practical solutions for managing single use beverage
packaging to minimise waste through this cross-sector
collaboration. The Working Group has commissioned a
community-wide multi-stakeholder research project to
identify pragmatic options that would apply in our context.

Under the Vitasoy Resource Conservation - PET
Beverage Bottle Clean Recycling Programme,
around 200 primary students were appointed as Save
Resources Ambassadors joined workshops and field
trips to help promote the environmentally-friendly
messages in their schools.

RIE [ #EMMEERERTE — 2 FBBERESR |- ©
2008/ NEERETBERER] XL 2MZRITHES
MEBE®WER - BHESBEREERRE
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@' Mainland China H1 B X &

~ 1 5 O undergraduates

benefitted from the Vitasoy University Grant . -4 Hong Kong &i&
150BABERGEMPRBEHERENES

Offered samples of VITASOY CALCI-PLUS soya milk to

84,000

P consumers including expectant mothers

BH8BATHHEERE2RRMA [ EMD 528 ]
EEIER L%

Mobilised and supplied

to residents during water shortage when Typhoon Hato

hit the city
BER [R5 | REEEPT - 4EfLilm S bt BE XS
AEAREBRSZE -

Our Foshan colleagues in Mainland China organised a volunteer team to visit outdoor workers in the community
in July and August and gave away 3,600 packs of VITA Chrysanthemum Tea to help quench their thirst during the
hot summer days.

REIARE GRS TAMETH 17 ARS8 ARPEHSH IS - W% 3600 RRMBEE - UBHHEMR %L E R
IH AR o

In celebration of the 20th anniversary of the establishment of the Special Administrative Region of Hong Kong,
Vitasoy as a local enterprise rooted in the city organised factory tours welcoming around 1,800 local residents
from different districts to visit our headquarters and learn more about the production of our products.

RERNEBEITREMRL 20BF - #ufiFRABELEANTBEXERBESETE  FHN 1800 BRARTENE
RSEEEARN  RATHRMERNEERE -

In Hong Kong, we donated 80,000 packs of Vitasoy products to local food banks to support underprivileged
families.

EEE  #thaAtRYRITIEE 80000 B PER - UXEEEHE -

Our Macau office provided emergency support through the immediate shipment of bottled distilled water to
the local community after the destructive Typhoon Hato struck the enclave. Although our Macau business was
brought to a standstill due to power cuts as well as suspension of water supply, we mobilised to ship and supply
distilled water to Macau residents to help ease water shortages in the community during this difficult period.

Bem [ Re5 | REERPIE - EMDRMIRBEANRHBRSIE  OELEHEMEZEK - BERMEBEEKE
SHCEEE - EMNBHELARSRPIERAEREK  FUHRESHEHERRRKEREE -
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HKEX ESG Reporting Guide Content Index

BERXGZ(RE - 4 ERERHEES) RE RS

A. Environment 1215

HKEX KPI
BEERXS
FrEasess Description Reference in this Report and Remarks Page No.
EVeitEd faut THRENSZERTET B
Al General Disclosure Vitasoy's Sustainability 10-11
— = EMIDNATSERR
Making Products the Right Way - Our Manufacturing: 26-31
Responsible Resource and Emission Management
HASBNEEREZ —RMANLEE AEENERANBERER
Remarks: We comply with relevant laws and regulations.
it | RIFTETHEEEEFRG
Al1l The types of emissions and respective Remarks: As this is our first emissions assessment, we have been N/A
emissions data focusing on carbon emission intensity to begin to understand our
R R AR e environmental footprint.
fait | REE BIGETHHMAIE M E BRI ER GRS
B UBBEREZTH T -
Al2 Greenhouse gas emissions in total Making Products the Right Way - Carbon Footprint 30
and, where appropriate, intensity HESENEESE — BREH
AERBAHNER (WER)BE
Al13 Total hazardous waste produced and, Making Products the Right Way - Waste Management 30-31
where appropriate, intensity HESBNEES L — BFEYEE
fﬁ EEREERYBER (WEHH) Remarks: Our operations do not produce hazardous waste except
BE trace amounts of waste lubricating oil and laboratory wastes which
are collected by specialised waste contractors in compliance with
local regulations.
it - RPN EELRELEEZRERY BRI EEEEHRER
EEREYI - BREBEZRYHEPINERY AR BREEHRLIK
R o
Al4 Total non-hazardous waste produced Making Products the Right Way - Waste Management 30-31

and, where appropriate, intensity

FELRERENEER (NER)
B

RASENEER: — BEVER

Remarks: Okara Recycling Rate disclosed. Amount of okara
generated is considered commercially sensitive and not disclosed.
Other commercial and production wastes such as plastics, scrap
metal and paper carton are comparatively much less significant
than okara.

faat | ERBEIRESERE  MATEEN T EERERHBER
BT FHE - BR - 2BENRAESHMBEEREEREEY
B ERDREBRER -
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HKEXKPI

BEERS
FrEdfRsE Description Reference in this Report and Remarks Page No.
EVeitEd faut TRENSZERTET B
Al1l5 Description of measures to mitigate Vitasoy’s Sustainability 10-15
emissions and results achieved IR AT R R
MR R ENERERAEBRE
Making Products the Right Way - Energy Management 28-29
HAGBENEERE —ERER
Making Products the Right Way - Carbon Footprint 30
RASENEESE — 2D
Alé6 Description of how hazardous and Vitasoy’s Sustainability 10-15
non-hazardous wastes are handled, EHIRE T E R
reduction initiatives and results
achieved Making Prod he Right W W. M 30-31
e - . . aking Products the Right Way - Waste Management -
HREBAERRERRNOSE e rent ey &
RUEE £ B IR FER R RESEOERL A — BRIESR
A2 General Disclosure Making the Right Products - Our Product Packaging 21-22
— R E RAGENEER  —HRMANEHE
Making Products the Right Way - Our Manufacturing: 26-31
Responsible Resource and Emission Management
HAGENEEREZ —KRMANLEE AEENERANBEKER
A2.1 Direct and/or indirect energy Making Products the Right Way - Energy Management 28-29

consumption by type in total and
intensity

REAEDNEER/ DA EERER

EREE

RASEMNEERE —RRERE

Remarks: Direct and/or indirect energy consumption by type in total

is considered commercially sensitive and not disclosed.

Bt | R E D EER/ R E B R R RS

B HTFIHE -
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I HKEX ESG Reporting Guide Content Index
EBRXGZM(RE - £ RERREIEC) REES

HKEX KPI
BBRXS
FrEdigsE Description Reference in this Report and Remarks Page No.
BIEE it TRENSZERTEZ B
A2.2 Water consumption in total and Making Products the Right Way - Water Management 27
intensity RAGENEESE — KEREE
BIKBREE Remarks: Total water consumption is considered commercially
sensitive and not disclosed.
it B EHEREFERBER T THE -
A2.3 Description of energy use efficiency Making Products the Right Way - Energy Management 28-29
initiatives and results achieved RRABEMEESE — RS
Mg RE A ST EIRFIEHR
A2.4 Description of whether there is any Making Products the Right Way - Water Management 27
issue in sourcing water that is fit for HEOENEES: — KERSE
purpose, water efficiency initiatives
and results achieved
R BGE AR LB ERERE
U RIBF ARSI ABRE
A2.5 Total packaging material used for Remarks: Total and per unit amount of packaging material used is N/A
finished products (in tonnes) and, if considered commercially sensitive and not disclosed.
applicable, withreferencetoperunit sy - e @K@ E R B AR KT BEEHBER  HTF
produced WE o
SR m TR EEMBNESE (LANEETE)
R(nER)BEESNEE
A3 General Disclosure Making Products the Right Way - Our Manufacturing: 26-31
—RiEE Responsible Resource and Emission Management
HAGENEERZ —RANLEE AEENERANBEKER
A3.1 Description of the significant impacts Making Products the Right Way - Our Manufacturing: 26-31

of activities on the environment and
natural resources and the actions
taken to manage them
HIREEERERIERRAARERNEXR
AN CHRINEEAESENTE

Responsible Resource and Emission Management

RAGENEERE —HMNEE  BEANERNERER
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B. Social #t &

HKEX KPI
BERS Reference in this Report and Remarks Page No.
FrEdgsE Description RIFENSEERNET B
BIEE faut
B1 General Disclosure Making Products the Right Way - Our Workplace 33-40
— R E RRAGENEESE — RMANIFERER
Remarks: We comply with relevant laws and regulations.
et - BB FIEEEEERNRG -
B1.1 Total workforce by gender, Making Products the Right Way - Diversity and Collaboration 35-36
emplov";?ntl type, age group and RAGENEER L — 2T REBHE
geographica r\t’eglon Remarks: Total Workforce by Gender and Employee Category
BRI ERER  FRANEME giosed
EoMEEEH ; =
7 i BEEEMAIAERELE S HIESHY -
B1.2 Employee turnover rate by gender, Making Products the Right Way - Engagement and Involvement 39-40
age group and geographical region HESENEESE — BRANSH
El;:t;fg z- FRA kBRI NES Remarks: Annual Employee Turnover Rate disclosed.
AT i BHBTFENESRALE -
B2 General Disclosure Making Products the Right Way - Safety and Health 34-35
— R E KAGENEES: — REHEER
Remarks: We comply with relevant laws and regulations.
it | BATE TS A EARG -
B2.2 Lost days due to work injury Making Products the Right Way - Safety and Health 34-35
EIBGEXIFEAR RAGENEEREZ —REEHRERE
Remarks: Lost Time Injury Rate disclosed.
it EIFEBEERXTIEE -
B2.3 Description of occupational health Making Products the Right Way - Safety and Health 34-35

and safety measures adopted, how
they are implemented and monitored
U P ER A RO B SR (R R B R 2 HE -
LR EEHTRERFE

RAGENEER: —T2HERER
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I HKEX ESG Reporting Guide Content Index

BB G (RR - HERERHREED) RE R

HKEX KPI
BEBRS Reference in this Report and Remarks Page No.
FrEdEsE Description RI{ENSZERTEZ BE
BIEE it
B3 General Disclosure Making Products the Right Way - Learning and Development 37-38
—RigE RASBENEERLE —STHEERE
B3.1 The percentage of employees trained Making Products the Right Way - Learning and Development 37-38
by gender and employee category RASENEES: —SBHERRE
BB RESEREDNEZIEER Remarks: Total Training Hours and Training Hours Per Employee
paN
At disclosed.
it | B BRI IIFHR G EEEEIGE
B3.2 The average training hours completed =~ Making Products the Right Way - Learning and Development 37-38
per employee by gender and employee i mAmpEESE — SUHERE
t
category . Remarks: Total Training Hours and Training Hours Per Employee
EMRIRESERNES BREER disclosed.
2 B 198 . . s
AT it : ERTEEIRHR S EEAEIEE -
B4 General Disclosure Remarks: We comply with labour and/or other relevant legislations. N/A
—BEE We did not identify any material non-compliance or breach of
legislation related to workplace quality.
et RETEIR/BECHEELA AU ERBEAARET
BFHIER TFRBERIEEEOIE -
B4.1 Description of measures to review Remarks: We comply with labour and/or other relevant legislations. N/A
employment practices to avoid child We did not identify any material non-compliance or breach of
and forced labour legislation related to workplace quality.
WS BREMANBEUREET  #i  AFETEIR/RACHEZLN  AIBBRIMARET
KRz T BFRER TEREE RIEEEBIEL
B4.2 Description of steps taken to eliminate  Remarks: We comply with labour and/or other relevant legislations. N/A
such practices when discovered We did not identify any material non-compliance or breach of
BRI R RN R EEER legislation related to workplace quality.
FERELRY 5 B it RIFIETEIR/BRCHEELA B ERBEARET
BFHER TERBEZEREAOIE -
B5 General Disclosure Making Products the Right Way - Our Suppliers 32
— R E RASENEERZ —RANEER
B5.2 Description of practices relating Making Products the Right Way - Our Suppliers 32

to engaging suppliers, number of
suppliers, where the practices are
being implemented, how they are
implemented and monitored
Wit BRI AR ERES  mE
HITEBEMNHERHE - UR
BREHNMITNERSE

RAGENEERE — HMNOMtES
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HKEXKPI

BEBRS Reference in this Report and Remarks Page No.
FrEdEsE Description RI{ENSZERTET =R
BIEE faut
B6 General Disclosure Making the Right Products - Our Product Portfolio 16-20
—RigE HESENER —RMNERES
Making the Right Products - Our Product Communications 22-24
EERENER —RMNERBH
Remarks: We comply with relevant laws and regulations.
et | HIPTETHEEEENRY
B6.4 Description of quality assurance Making the Right Products - Product Policies and Consumer 24
process and recall procedures Protection
HlEERTBRERERBDKRER EERBNER ERBREHBERE
B6.5 Description of consumer data Making the Right Products - Product Policies and Consumer 24
protection and privacy policies, how Protection
they are implemented and monitored EEABNER —ERBEENBERE
HHUHE EERHMRIE RABEEK - )
RAEBEMITRERS &
B7 General Disclosure Making Products the Right Way - Business Ethics and Integrity 33-34
— R E RRAGBNEES L — S E2EARE
B7.2 Description of preventive measures Making Products the Right Way - Business Ethics and Integrity 33-34
and whistle-blowing procedures, how HEAAOBNEED L — SaEEmgs
they are implemented and monitored
ML e E T R R MAR T - LARAAES
PITRERLE
B8 General Disclosure Making Products the Right Way - Our Community 41-45
— R E RAGBENEERZE —RMANEE
B8.1 Focus areas of contribution Making Products the Right Way - Our Community 41-45
B EREE KRGENEERE —KMLE
B8.2 Resources contributed to the Making Products the Right Way - Our Community 41-45

focus area

EEIHEMEBAER

RAGENEER: —EMNHHE
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Appendix

B 8%

Plant milk beverage is defined as “nutritious” if it meets the

following criteria:

e s a “source of nutrient” for one of the essential nutrients o
including protein, fibre or vitamins and minerals; AND

e Contains “low level” of sugar, fat or saturated fat and trans fat. .

MEMPBAE T IR EEA EERR ] -

EATEERE|2EES—EABHEET

% BPEEEOE - aSEMS RIS

BER

“Nutritious beverage” criteria for plant milk beverages &1 7 £

ke [MEE ] HHE - IR ReEM AR s R =X

[&&&m] R ER

Source of protein

ERE

Source of fibre

2 3

Source of essential

vitamins/minerals, e.g.

calcium, vitamin D,
vitamin B, vitamin A
PR ST/ R E
flan @ 8% ~ A fEED -
#AhT B~ HEMETETA

Low sugar

X8

Low fat

1A

Low saturated fat and
zero trans fat
REMBEFRERN
RERE

Reference 2% :

Australiat
B 1

At least 10g per serving
FHEERL10%

At least 4g per serving
BHEEERLIR

At least 25% Recommended
Dietary Intake (RDI) of a
vitamin or mineral per serving
BRNEMS/ BYESERD
Z[SRERENE]MN25%

Contains not more than 2.5g
sugars per 100ml
BI00ZEARRIESERS
H25%

Mainland China? and
Hong Kong?®
AR KRB 2 MBS

At least 3g per 100kcal
B100FFEBRDIR

At least 1.5g per 100ml
BI00EHEEHEL15R

At least 5% of the Chinese
Nutrient Reference Value
(NRV) of a vitamin or mineral
per 100kcal
BL0FFEEHRDEHEE
ESEE 5% MM SRIEY
=

Contains not more than 5g
sugars per 100ml
BI00EARRIBEEERS
R5%

Contains not more than 1.5g total fat per 100ml

BI1I00EHMNEHEETENISR

Other markets*

BB

At least 2.5g per 100kcal or 5g
per serving
F100T+FEERD25%
REBMBEEHREDISR

At least 1.5g per 100kcal
B10TFFEERL1L5R

At least 5% of Nutrient
Reference Value (NRV) of a
vitamin or mineral per 100kcal
BI100TFFEERIVEIEES
ZE 5% WM RIEYE

Contains not more than 5g
sugars per 100ml°
BI00EARRNBEEETS
MRS5S

No detectable trans-fatty acids or not more than 0.3g trans fat per 100ml of food®;
EURASEERTERAEGHE B I0ZEANBRREFEEFZR0ITNRIEES

Contains not more than 0.75g of saturated fat and trans-fatty acids combined per 100 ml of food; and

BI00EANERMEFEETZRN0.75 MMM ER ISR © &

The sum of saturated fat and trans-fatty acids contributes not more than 10% of energy.

HAAIBEAD B R BT ER AR M R R S R REE R 10% ©

1. FSANZ - Australia New Zealand Food Standards Code - Standard 1.2.7 - Nutrition, Health and Related Claims
RARMIEE — RNFARORYISEELR — RE127 — &% - REIIEWRS

2. National Health and Family Planning Commission of the People’s Republic of China - National Food Safety Standard
FEARKNBERGFENFEESTZEE —(RAREEREE)

3. Hong Kong Centre for Food Safety - Technical Guidance Notes on Nutrition Labelling and Nutrition Claims
FRRYLZEH L —(EBERRNERERE) KiES|

4.  Codex Alimentarius - Guidelines for Use of Nutrition and Health Claims (CAC/GL 23-1997)
RimEAZEE —(EBEMEREMEALR) (CAC/GL 23-1997)

5. No official definition for “low sugar” and “zero trans fat” in Codex Guidelines. Criteria is set based on Hong Kong and Mainland China regulations

(RBZRZEE)IESIHN MERE] M ZRABEN DEBEATEE - RIREN2REERTERENEBAT
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The Soy Experts

135

www.vitasoy.com

Vitasoy International Holdings Limited
1 Kin Wong Street, Tuen Mun
The New Territories, Hong Kong

HtPEREERRA A
B AEIRES -5

Tel &% © (852) 2466 0333
Faxf8HE : (852) 2456 3441

MIX

Paper from
responsible sources
FSC

wetscog  FSC™ C015530
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