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1.

OUR REPORT

1.1.

1.2.

Overview

This report provides information on the corporate social
responsibility performance of SEEC Media Group Limited
(the “Group” or “we”) in terms of environment, society
and governance during the year from 1 January 2017 to
31 December 2017. This report is in compliance with the
“comply or explain” provisions of the Environmental, Social
and Governance Reporting Guide and contains all disclosures
as recommended in the Guide. Unless otherwise indicated,
this report covers the operations of the Group’s headquarters
office in Beijing.

Feedback Mechanism

We welcome comments and advice from readers on this
report or on our corporate social responsibility reporting.
Whether you are a customer, a business partner, a common
citizen, a media organisation or social group, your comments
and advice will help determine and reinforce the Group’s
future sustainability strategy. Please contact us by email.

COMMUNICATION WITH STAKEHOLDERS

The Group understands that effective and continuous listening
to stakeholders’ opinions and responding to and addressing

their concerns are indispensable for business development and

the fulfillment of corporate social responsibility. As such, we

endeavors to get a deep understanding of the concerns of different
stakeholders, and build a relationship of mutual trust and mutual
benefit with stakeholders to promote sustainable development.
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Our business units maintain close communication with relevant
government departments, industry organisations, and community
partners to keep abreast of the latest industry developments and
understand the issues concerning communities. Set out below
is an overview of the main stakeholder categories and relevant

communication channels:

T A" 2 55 e o 4% BT HE 9 OGS B P~ 2 AL
A A AL R P ORI DA B 4R e
1 A7 3 Toh B8 AR O AL T B P R o DL T B
B U R v 2 L

Stakeholders Focus area of ESG Opinion collection channels
& B T B9 ESG i W& B BEEE
Employees Health and Safety . Staff meetings and other communication
AT ek e B % 2 activities
Development and Training . 5 TR o R A 3 2 38 I T )
B KI5 . Training and workshops
. I T AR
. Internal communications and other
publications
. AL 2 A T 4
Suppliers Supply Chain Management . Review of contracts and performance
L v 4L g A . A A [ AR B
. Tendering process
. TR AR
. Briefings and meetings
. TR 6 Kok
Management Committee Health and Safety . Briefings and meetings
EHERE it B Bl 4z 2 . (GRS -Eilk-
Anti-corruption
KA

Investors

HEH

Development and Training
B SRR

Health and Safety

il e Bl 22 4

. Annual general meeting

. JAE R

. Annual and interim results announcements
. AR A T SERT A

. Regular briefings and meetings

. S A F o o

. Timely information disclosure on the

Group’s website

. T W5 70 48 i 2 A LS
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3. ENVIRONMENTAL, SOCIAL AND
GOVERNANCE PERFORMANCE

3.1.

Environmental Protection

Management guidelines and policies

The Group is committed to environmental protection and
promoting sustainable development. We have formulated a
series of management policies and measures to minimize the
risks and impacts of our operations on the environment. The
Group strictly complies with all applicable environmental
laws and regulations. During the reporting period, there was
no case of prosecution against the Group for violation of
environmental laws.

3.1.1. Pollution Control

Atmospheric management

The Group understands that long-distance
transportation during business trips will increase
energy consumption and carbon emissions. As such,
we try to substitute telephone/video conferencing for
on-site meetings as much as possible to reduce carbon
emissions caused by long-distance travel. We also
advocate purchasing of products and services from
local suppliers to reduce emissions generated from
long-distance transportation.

During the reporting period, the Group’s gas emissions
were as follows:

3.

BE -G RBHLE

3.1.

R
ﬁ |

B

B £ R B

A1 P B 3 B RO A 98 T A M
T T 2 TE B0 A BEBORE S i > 5 AT RE
O T A TR IS A R B R 2B o TR IR > AR
I e A% 28 < T AT T O BR ORI 4 R TR R > iR
T AR AT R A 7 S B BR R AR R 2 491 T A
PR ZE

3.1.1. ¥5 Yl

PN

A1 P WY 1 3 T S R P R A
B 5 0 RE IR FE > 4 B0 PR A L T i
W AN 7E 2 T AE LUTE R A & R
3 BAUBLY & k> DL (R R 8 iR 2 T
B FE RN P I R 1 AN b A
TR PR 7 i MRS DA SR R R
i E A Y PR -

TE 5 A A A1 P 0 SRR e s

Nitrogen oxide emissions: 1709.97 kg
RAALY PR £ 1709.97 T 3¢

M

Sulphur oxide emissions: 3.98 kg

SOx

i ALY PE ik = - 3.98T 72

Particulate emissions: 163.85 kg

W K ) BE R 163.85T 58

Greenhouse gas emissions:

“CO:

Greenhouse gas emission density:

936.54 tonnes of carbon dioxide
equivalent

L SRS PR 936,540 ME AL B

2.22 tonnes of carbon dioxide
equivalent per employee

U2 S PR 2. 22 A AL BRE R G4 BT
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Waste Management

The Group has always been concerned about waste
management. We use electronic media in our daily
operations and advocate recycling, in an effort to
reduce unnecessary use of resources and the resulting
wastes. As a result, we only produced a small amount
of waste in the past year.

. Making Good Use of Resources

In order to make more effective and prudent use of all
resources including energy, water and other natural
resources, we have developed a series of measures to
save office resources, so as to fulfill our responsibilities
towards the natural environment.

The Group always strives to introduce new
technologies and equipment to promote environmental
performance and reduce energy consumption. The
Group have implemented a number of targeted
energy-saving measures to further reduce energy
consumption, including:

. Use high-efficiency, low-power lighting such as
LED fixtures

. Use products with high energy efficiency in
the office or purchase products with energy
efficiency labels

. Actively promote the idea of water conservation
among employees and customers in daily
operations

. Provide online ordering service to avoid

unnecessary paper printing

. Set up single-sided printed paper collection
bins to facilitate recycling and reduce paper
consumption

. Turn off all electronic devices before leaving

work to reduce unnecessary power consumption

The total power consumption of the Group in the past
year was approximately:

3% ey A B

ST — E B R S R A A A
OB ST TR T BB AT > I R R (v
WA - 32 A e SR R O T e L
5 11 B T A 5 WO FRAM A % —
VR D BB S A A

1.2, #= A &R

S A AT T A AR RE YR
K B FoAt R AR B > Fe A E T — R 5
A I 3 AT R AR B A A > DA JBE AT A
BR B ARBRE A FUE -

AR o] — L B W A OH Rl B A - A AR
HEBRR R B K D FERE < 8 25 4R W H i
2 T BB E B0 6 RE 1 it > DUE — 2P AR
RETRIH FEE >

. i1 TR AR P R R L

LED & H
. TE HEA R A R AR A B 1
b B A58 1 B IR Ak 25 A A 1

HA

. 16 H O # Bk B T R
5 HEAT B 49 1 K A

. & A8 bR R - R R B
14 &R 55 51 BN

. R TR A S [ WA - O R R PR
T Bl R T FE

. T BE A B 45 BT AR T e B
RNILF N TE T R

SR FBEREREREAS

Total power consumption: 397,683.00 kWh
HEFETE & £ 397,683.00 T FL IR

Total power consumption density: 942.38 kWh per employee
MAEE R E 94238 T I, B4 BT
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The total water consumption of the Group in the past SEEE L — N EKBREELN S
year was approximately:

Total water consumption: 89.00 m?*
HUFE /K &+ 89.0037 5 K

Total water consumption density: 0.21 m? per employee

HFEK B 0210 ok 44 B L

The total paper consumption of the Group in the past S X — AR AEFE R A
year was approximately:

Total paper consumption: 1.47 tonnes
AROR ARG 1 - 14720 M

3.1.3. Green Operations 3.1.3. Aol

The Group integrates environmental responsibility into B B RSN N BRI AT BB R R R
its daily business operations. As such, we pursue green BEAT Byrho B W) AT SR PR
procurement and prefer the use of green products and TEFF G AL H BRI BT > B5® A
services that meet the requirements of the Group. For fek e i S s > B o A T S
example, the Group chooses environment-friendly 28 JH R 0% BT A5 > DA 38 B g
building materials and furniture for renovation IR IR 1 T FE S R IR > FRART I e A
of its office to reduce environmental impact and PRI R B A B A TR A R
the consumption of natural resources. Meanwhile, T A K R R - U — B B E A
we provide employees with suggestions on energy BRI R I o A I A B IR
conservation, resource conservation, office waste A ] A A AR B R O 0 B U D Bk B
reduction and water conservation, so as to further R B TEVE DU At A7 3 BT R Y
improve the overall environmental performance of Rk e

our office. We also hope that through this report,
we can promote the importance of reducing carbon
emissions to stakeholders and increase their awareness
of environmental protection.
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3.2.

Cherishing Talents

Management guidelines and policies

In a drive to become the “best employer”, we create a working
environment that features mutual respect and harmonious
coexistence of employees and prioritizes safety, and provide
training courses and career development opportunities to
help employees keep improving in work. We have a dedicated
human resources committee to regularly review and improve
the relevant policies, so to ensure that they are in compliance
with local laws and industry guidelines.

Overview of the Group’s employees over the past year:

32, BEAA

EH 7y $F R B

T A 5 B T S TR B E - R A 3 DA R
B0 T AR B 3 %2 P B IR AR AR 4t
HEBREBE B S [RERE] R
TAE TAF LR 2 SRKT - RAE B E AT
FUR B E WA A e AT B B e R
EAMAT G A ik A ZORAAT SEHER o

el & — A R B

= Male Female
5 §/3
Breakdown of employees by gender
TR B 43 i

Male 142
5

Female 280
iy
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0%

4%

0%

Aged 18-24 - Aged 25-34 = Aged 35-44 = Aged 45-54 - Aged 55-64 _ Aged 65 or above
18-245% 25-345% 35-4415% 45-547% 55-6415% 655 1

Breakdown of employees by age

B LA B o)
Aged 18-24 31
18-24%
Aged 25-34 193
25-345%
Aged 35-44 149
35-445%
Aged 45-54 32
45-541%
Aged 55-64 16
55-641%
Aged 65 or above 1
655 S LA 1
2%
2%
- Senior management - Middle management Supervisors General staff
R AR P AR L T —RET
Breakdown of employees by rank
B TR AL i
Senior management 10
4 AR B
Middle management 8
F A A 2
Supervisors 28
£
General staff 376
— AT

8 SEEC MEDIA GROUP LIMITED sl ff 5 45 [ 47 R 23 7
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GCRGE &)

Harmonious Coexistence

Equal opportunity and diversity

We adopt diversity and non-discriminatory policies
to ensure that every job applicant has his/her rights
protected and will not be rejected for employment
because of such factors as gender, age and race. The
promotion of an employee is only dependent upon
his/her job performance, experience, and personal
capabilities. We will not discriminate against
people with disabilities. Anyone who meets our
job requirements will be under consideration for
employment.

As a responsible employer, the Group has formulated
the Measures on Dismissal and Retirement and the
Remuneration Policy and Compensation System in
accordance with the relevant legal requirements. We
will determine the remuneration of each employee
based on the remuneration system established by the
Group and the work duties of the employee; handle
retirement formalities for employees who have reached
the statutory retirement age in accordance with the
relevant regulations; and go through any dismissal
procedures according to the Labour Law. In the event
of an accident causing work-related injuries and
deaths, we will make reasonable compensation for the
employees involved and their families and properly
handle the accident.

Employee benefits

We determine employee benefits according to the
standards of the Minister of Human Resources and
Social Security and the Labour Law, including buying
social insurance for employees so that they can enjoy
medical services at low cost. Meanwhile, we encourage
employees to pursue work-life balance. To this end, the
Group has formulated the Work-life Balance Policy and
organises various cultural and recreational activities
from time to time to help employees relieve pressure,
enhance employee relations, and enhance the cohesion
of employees.

The Group strictly abides by the relevant employment
laws. During the reporting period, there was not case
of prosecution against the Group for violation of
employment-related laws.

3.2.1. FlEESt

VMG 2 oo

TAM B8 4 22 T Ak B I O Y BOR > Tl
PRAE (3 T A HE T 35 96 e 7 AT 38 JE 119
A O R~ 4F - R 4F R 4R
MM -EEEEI A L RiEE T
TARRE - KB R AR NIRRT
THIEIF s FAMAS & Sl R L LR
FEA T TAR 2R - #B 8 25 is ] -

TER A TTEMIE T L 2 2 BAH B %
Bl 2SR E T O AR R R D) &
G T I 5 o A ) D - TR B AR R
A1 I BT 46 7 09 T R AT B A A Al
FIE B TR BB 5 i MR B IR O 2R A
P B R R R AR I B TR AR T A
LA T AR 4 A B 5 ) 3 i AT ] % 4R T
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s > FAM € 3 B T K CH AR i B
AN 22 5 () BRI o

H T A

FAM - AR A% B SN 1 PR A R
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T A R e o A AT RE DR B A
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3.2.2.

GCRGE &)

Occupational Health and Safety

3.2.3.

Providing a safe and healthy working environment is
our priority. Aiming at zero work accident, we have
a sound mechanism to manage matters regarding
occupational safety and health and have formulated
various measures to prevent the occurrence of
occupational diseases and work-related casualties
among our staff.

At the operational level, we provide employees with
basic first aid equipment in accordance with the
laws and regulations of the PRC and Hong Kong on
occupational health and safety. In addition, in order
to protect the health and safety of employees more
effectively, our employees are required to receive
training on safe operations and get the hang of
emergency preparedness and procedures, including
escape drills, with a view to enhancing employees’
safety awareness. While paying attention to operational
safety, the Group believes that the psychological
health of employees is equally important. As such,
the Group has formulated relevant policies to provide
psychological support services for employees.

The Group strictly abides by the relevant safety laws.
During the reporting period, there was not case
of prosecution against the Group for violation of
occupational safety-related laws.

Training and Development

To build a professional team, the Group encourages
continuous education and development of employees
which can enhance the value of our team and the
professional quality of our employees. To this end,
according to the development needs of employees, we
help them set career development directions for them
to give play to their strengths which enriching their
knowledge, so that they can obtain satisfaction in daily
work. For example, we adopt the mechanism of “old
employees mentoring new employees” by arranging for
experienced employees to guide junior employees at
work and building bridges of communication among
employees, so as to facilitate employees’ sharing of
work experience and know-how within the Group. The
Group will regularly provide training for employees
to help them establish a solid foundation for personal
development. This will help employees cope with
business needs and achieve their development goals
while creating value for the Group.
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3.2.4.

GCRGE &)

Protection of Rights and Interests

We firmly abide by the Labour Contract Law of
the PRC, the Employment Ordinance (Hong Kong)
and relevant labour standards. We have developed
measures to prevent child labour and forced labour.
We undertake to hire only those aged 18 or above and
not to force employees to work overtime, so as to avoid
child labour and forced labour. We help all employees
understand the necessity of labour standards via emails
and have the Human Resources Department supervise
and ensure the effective implementation of labour
standards.

During the reporting period, the Group found neither
employment of child labour nor violation of forced
labour-related regulations.

3.3. Operational Commitment

3.3.1.

3.3.2.

Supply Chain Management

To provide the best products and services, we value
our relations with our supply chain partners and
understand the importance of promoting responsible
and sustainable business practices throughout the
supply chain. As such, the Group has formulated
relevant working guidelines and standard contract
documents to require suppliers to comply with our
requirements on products and services in terms of
quality, environmental protection, safety and health.
We also regularly conduct a comprehensive assessment
of suppliers’ performance in products and services to
ensure that they meet our strict standards.

Customer First

The Group always practices the culture of “putting
customers first” by providing the best products and
services for customers. We undertake to strictly abide
by national laws and regulations and industry quality
standards in the course of operations, and to constantly
improve quality management, so as to protect the basic
rights and interests of customers.

3.2.4.

HE 25 £ b
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3.3.1.

3.3.2.
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3.3.3.

GCRGE &)

We have formulated the Measures for Service Quality
and Monitoring, pursuant to which we only require
products to meet industry and national safety
standards but also ensure that only products that meet
quality and technical requirements can be delivered
to customers. In addition, the After-sales Service
Policy of the Group requires the staff of the business
department to undertake after-sales work, understand
customers’ requirements, regularly review customers’
opinions on the products or services provided, and
develop measures to improve customer satisfaction.
The Group understands the importance of advertising
and sales pitches. As such, we have formulated the Fair
Publicity Policy to regulate all our marketing personnel
by requiring them to provide customers with accurate
and true information in the course of marketing, so as
to ensure the effectiveness of marketing and evade the
relevant legal risks in the process.

Business Ethics

The Group attaches great importance to business
ethics and advocates a culture of integrity. To this
end, the Group has developed specific policies and
management guidelines to guard against bribery,
corruption, discrimination or other unethical practices.
Our employment contracts, standardized contract text
and other relevant documents also clearly set out our
requirements and expectations on employees, board
members, suppliers and business partners. Moreover,
we have established the Whistle-blowing Policy and
Procedures whereby employees can inform on the
business and personal misconduct of the Group’s
employees and business partners in a confidential
manner. Once a whistle-blowing report is received, we
will set up a team to investigate the case and formulate
corrective measures to resolve the causes.
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3.4.

Giving Back to Society

The Group is well aware that as a corporate citizen, it has
to fulfill its social responsibility and contribute to the
communities it serves. The Group has delegated the General
Administration Department to supervise the Group’s
community investment strategy and establish close relations
with community groups with similar social responsibility, so
as to learn about the needs and concerns of communities. In
order to fulfill its obligations as a corporate citizen and serve
the communities, the Group donated more than RMB500,000
to the China Development Research Foundation and Beijing
Hefeng Art Foundation in the past year. In the coming year,
we will actively seek and consider other opportunities to
respond more effectively to the needs of communities.

Summary of Performance Data

3.4.

(1] 5 A 6

e T VE U B SN IR A AT 36 -
5 L I 1 o BB - 4 T S R A 4 TR
1 B S 004 I B G O W B 3 AT
O 2 AL 04 LA 3 88 7 9 0 6 TR
R R I 0 5 B AT B B
SO0 00 6 T M s A - 5 5 2 — 4
95 R B 9% B 4 i S S A 4
WA 502 5 A B o il RS — 4 > T
Fi 5 5K % 2 1 F > L A I R
I 75 5

L e F3F

Environmental

Polluting emissions Unit
5 R i A

Exhaust emissions

JEE SRk T

Nitrogen oxide emissions kg 1,709.97
ALY Prit T

Sulphur oxide emissions kg 3.98
Bt S AL P T

Particulate emissions kg 163.85
UL ) P T

Greenhouse gas emissions and density

T 22 S A M o

Total greenhouse gas emissions tonnes of carbon dioxide equivalent 936.54
i 5 5 HE PR A WAL R

Direct emissions tonnes of carbon dioxide equivalent 614.97
HAZ PR MR AR R

Energy-related indirect emissions tonnes of carbon dioxide equivalent 321.57
AE U1 [H] e P ik AL kR (R0 5

Emission density tonnes of carbon dioxide equivalent per employee 2.22
PEigow AW AL E R EH AT
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Environmental

By
Energy use Unit
RE VR ¥ fir
Power purchased kWh 397,683.00
WEE M TE T BB
Power density kWh per employee 942.38
T TRW BHET
Municipal water m’ 89.00
Bk SEJ7 K
Water use density m® per employee 0.21
R STk BAHRATL
Amount of packaging materials used
3B B T i
Paper tonnes 1.47
ARk AL

Social

Fin
Employees
i 5
Total number of employees Persons 422
RPN A
Number of employees by age
A8 o i
Aged 18-24 Persons 31
18-247% N
Aged 25-34 Persons 193
25-343% N
Aged 35-44 Persons 149
35-445% A
Aged 45-54 Persons 32
45-545%, N
Aged 55-64 Persons 16
55-645 N
Aged 65 or above Persons 1
655 2K LA | N ¢
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Environmental, Social and Governance Report
R A g LEIRRE

Social

i &
Employees
& 5
Number of employees by gender
P 3 43 i
Male Persons 142
5 N 1
Female Persons 280
u N
Number of employees by employment type
1 i 25 Y
Full time Persons 408
X N 1
Part time Persons 14
eI N
Number of employees by region
i I8 4 i
Mainland China Persons 422
r I A S AN
Number of employees by rank
Wk ik 43 i
Senior management Persons 10
o R B g N ¢
Middle management Persons 8
oh A B N 1
Supervisors Persons 28
T4 N
General staff Persons 376
— B L PN

SEEC MEDIA GROUP LIMITED Wil £ B AR A F 15



Environmental, Social and Governance Report
BB AL R B

Social

Employees
1 B

P

Employee turnover

NS

Turnover rate Percentage (%) 3.79%
N [Epin1

Turnover rate by age

YNEE PG i

Aged 18-24 Percentage (%) 1.47%
18-245% (e =

Aged 25-34 Percentage (%) 1.72%
25-345% HI I

Aged 35-44 Percentage (%) 0.25%
35-445% [EpiN1

Aged 45-54 Percentage (%) 0.49%
45-545%, (e =

Aged 55-64 Percentage (%) 0.00%
55-645% HI I

Aged 65 or above Percentage (%) 0.00%
655 B LA | F 43

Turnover rate by gender

YN S S i

Male Percentage (%) 1.96%
5

Female Percentage (%) 1.96%
£y

Turnover rate by region

N B R Hl Bk o A

Mainland China Percentage (%) 3.79%

HH 1B 1A

[Epin1
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Environmental, Social and Governance Report
R A g LEIRRE

Social
P
Employees
1 &

Health and safety
i e S % 2

Work-related deaths Persons 0

FRRE AN N

Number of work days lost due to work-related  days 0
injuries

PR T A5 8 2% TAF R H

Number of suppliers

3% 1 T 8 Ak

Mainland China suppliers 8
HH ) A fh]

Product responsibility
7 i H AT

Percentage of products subject to recalls Percentage (%) 0
for health and safety reasons

JE b R R S A B R Bt A

Number of complaint cases about products cases 0
and services

FEE il B MRS 1A A5 B (GES

Anti-corruption

)5 B

Number of concluded corruption cases brought cases 0
against the issuer or its employees during
the reporting period

7 BEE 0D 10 355 B AT N SSCHL AR B R L W
3 A5 19 20V IR R Y HOE
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