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Remarks from the Management
The year of 2017 witnessed overall stability in China’s economic growth with continuously rising level of household 
consumption. The gross domestic product (GDP) grew 6.9 percent year on year, with consumption contributing 
58.8% to the economic growth. As one of the pillar industries of China’s national economy, the automobile industry 
has undergone all-round transformation and positioning after experiencing rapid growth in the past few years, and 
gradually transformed from a growing market to a saturated market.

As a responsible public company, Grand Baoxin and its controlling shareholder China Grand Automotive Services Co., 
Ltd. (“CGA”) always uphold the philosophy of achieving both corporate profitability and environmental protection. We 
are committed to reducing the environmental impact of the business while establishing mutual trust and dependence 
with all the shareholders, customers, employees, suppliers, and non-governmental organizations.

Facing environmental challenges, Grand Baoxin is committed to taking preventive measures, firmly supporting and 
abiding by applicable laws, regulations and policies, proactively taking on environmental protection responsibilities, 
and promoting more environment-friendly products and services. We are well aware that the environmental protection 
responsibilities are the focus of attention among all the employees and senior management. 

While maintaining sustainable development, Grand Baoxin works to enhance employees’ happiness and create a 
harmonious culture. The Company is not only committed to improving the living standards of employees, but also 
devoted to meeting their emotional needs. We organize multiple employee-caring activities in various forms such as 
team building and birthday party on an annual basis to enhance the team cohesion and sense of belonging. In addition, 
we have also carried out employee performance appraisal, and established comprehensive talent training mechanism, 
providing a platform for each talented and competent employee to achieve his/her full potential at Grand Baoxin. 

Looking ahead, while the consumption upgrade drives consumers to gradually mature their consumption habits and 
experience, China’s auto market has started to show the characteristics of a mature international market. Following 
the customer first principle, Grand Baoxin will provide all-around and brand new service for customers and enhance 
its brand reputation. Meanwhile, it will continue to proactively fulfill social responsibilities, implement sustainable 
development concepts in the enterprise management and business operation, and strive to promote the sustainable 
development of the economy, environment and society.
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About this Report

Overview

This report is the second Environmental, Social and Governance (“ESG”) Report released by Grand Baoxin Auto Group 
Limited (the “Company” or “Grand Baoxin”). It focuses on the disclosure of relevant information on the economic, social 
and environmental aspects of the Company and its subsidiaries (the “Group” or “We”, “Us”) for the period from 1 January 
2017 to 31 December 2017. Some information may be dated prior to 2017. This report is issued on an annual basis.

Basis of Preparation

This report was prepared primarily based on the revised Environmental, Social and Governance Reporting Guide 
published in December 2015 by the Stock Exchange of Hong Kong Limited (“Hong Kong Stock Exchange”). The contents 
of this report were prepared based on a set of systematic rules. The relevant procedures include identifying and 
prioritizing important stakeholders, identifying and prioritizing material ESG issues, determining the scope of this report, 
collecting the relevant materials and data, compiling the report according to information and reviewing the information 
contained in the report.

The scope of the Report

Unless otherwise stated, the policy documents, statements, and data cover the headquarters, and de facto controlled 
subsidiaries of the Company and the holding company. The data from previous years quoted in this report are final 
statistics. The financial data in this report are denominated in RMB.
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Chapter One Overview of Grand Baoxin

1.1 Company Profile

Grand Baoxin is the leading automobile dealership group in China operating primarily in luxury and 
ultra-luxury brands. The service network of the Group is mainly distributed in areas with thriving 
economies, dense population and markets of enormous potential. After many years of endeavor, the 
Group has won a range of honors and awards successively including “Top 10 Group Enterprises in 
Automobile Sales Service in China”, “Top 10 Most Influential Automobile Dealership Groups”, “Member 
Enterprises with Outstanding Contributions to the Automobile Sales Industry in Shanghai” and “Five-
Star Enterprise of Trustworthy Service”. It was awarded honors of “Famous Automobile Sales Enterprise” 
and “Famous Brand in Shanghai” consecutively. On 14 December 2011, it was listed successfully on the 
Main Board of the Hong Kong Stock Exchange with the stock code of 01293.HK.

As an authorized dealer of luxury brands of automobiles, the Group provides customers with pre-sale 
and after-sale services at global uniform standards adopted by various auto brands. The Group strives 
to provide a comprehensive range of integrated services, including sales of new automobiles, after-
sales maintenance, auto beauty and modification services, sales of used automobiles, automobile 
insurance business, sales of auto parts and other auto-related products. Meanwhile, the Group focuses 
on the needs of its customers to achieve highest level of customer satisfaction. It makes efforts 
to satisfy the comprehensive needs of its customers, making full use of the Group’s integration in 
realizing the maximum enhancement of its overall comprehensive competitiveness.

Facing a volatile market, the Group has adhered to its unique operating concept and persisted on its 
initial objective over the years by upholding the principles of “Be excellent, unique and professional” 
and concentrating on the development of the automobile industry. The Group aims to create and 
operate one brand whole-heartedly.

1.2 Company Concept

Corporate culture: Efficient, Persistent, Loyal, Co-operate
Corporate Mission: Customer-oriented, Excellence Management, Quality Service
Corporate Philosophy: Trustworthy, Prudent, Excellence
Surviving principles: Offering services others do not provide, offering better services than those 
others provide, and offering more efficient services than those good ones others provide
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1.3 Milestones

1.4 Distribution Network Layout

In recent years, after continuous expansion, the Group’s distribution network has covered more than 
ten provincial capital cities in China. By 31 December 2017, the Group had 108 auto distributor stores, 
including 86 for luxury and ultra-luxury brands, 17 mid - and high-end brands and 5 independent 
after-sales services (repair, decoration, and loss assessment center) stores. Currently, we have 11 luxury 
and ultra-luxury brands, i.e., BMW (including MINI), Audi, Jaguar & Land Rover, Volvo, Cadillac, Infiniti, 
Alfa Romeo, Porsche, Rolls-Royce, Maserati, and Ferrari.

1999

2004

2005

2008 – 2010

2009

2010

2011

2012

2013

2014

2016

Opened the �rst dealership 
store in Shanghai, becoming 
one of the �rst authorized 
dealerships for Audi in China

‧ Awarded Top 100 China Auto 
Dealer Group of the Year

‧ Successfully listed on Hong 
Kong Stock Exchange on 14 
December

‧ Opened the �rst Jaguar & Land 
Rover dealership store

Opened the �rst 4S 
dealership store in Jiangsu

Opened the �rst 4S 
dealership store in Zhejiang 
and Shandong

‧ CGA Group formally 
completed the acquisition 
of the Group

‧ Completed the acquisition 
of Sichuan Ganghong

‧ Baoxin o�cial website for 
used automobile fully 
launched in September 
2013

‧ Ranked No.7 of Top 100 
Auto Dealer Enterprises in 
China by CADA in June 
2013

‧ Became the �rst 
authorized 
dealerships for BMW 
Brilliance in China

‧ Business expanded to 
cities outside 
Shanghai

‧ Three of Baoxin’s dealership stores 
won the second, third and ninth 
prize in BMW 2010 Dealership 
Operation Quality Prize for Top 10 
Dealers

‧ The after-sale service of two of 
Baoxin’s dealership stores ranked 
No.1 and No.3 among the top 10 
BMW dealership stores

‧ Opened the �rst 4S dealership 
store in Tianjin and Liaoning

‧ Opened the �rst BMW authorized 
repair center in Shanghai

‧ Award of Outstanding 
Contributions to China Auto 
Dealer Industry Awarded by 
CADA in November

‧ Signed equity transfer 
agreement with Shanghai 
Chenlong on 8 October

‧ Signed equity transfer 
agreement with Rui’an Baolong 
on 8 October

‧ Signed equity transfer 
agreement with Yan Jun Auto 
Co., Limited on 30 August

‧ Ranked No.6 of Top 100 
Auto Dealers in China by 
CADA in May 2014

‧ Launched on line on 
Dingxin Financing and 
Leasing System in January

2017
‧ Change the Company 

name and stock short 
name from “寶信汽車集團
有限公司” to “廣匯寶信汽
車集團有限公司” formally

‧ Continued to improved 
the network topology that 
acquired 6 4S stores and 1 
showroom which are 
include Porsche, BMV and 
Maserati respectively in 
Zhejiang in the �rst half 
year of 2017

‧ Placed new Shares 
pursuant to general 
mandate

One of the Buick 
dealership stores was 
awarded 5-Star 
Authorized Sales Service 
Center by Shanghai 
General Motors
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Chapter Two Good Governance

2.1 ESG Governance

The Group actively responds to ESG risks and opportunities, following the “honest, practical, 
outperforming and green sustainable” development concepts. It integrates substantial ESG 
consideration into the daily enterprise operation, continuously enhances the development of ESG 
responsibilities, and promotes its management level under ESG governance structure led by the Board 
of Directors.

Board of
Directors

Functional
Department in
Headquarters

Branches,
Subsidiaries and

Sales Stores

Responsible for speci�c execution of ESG tasks
• Assisting the management and the Company on 
 speci�c coordination to ensure the ESG 
 strategic objectives from the senior units 
 will be duly delivered
• Managing the speci�c tasks at the store-level

R ibl f i� i f ESG k

Responsible for implementation of ESG strategies
• Implementation of the risk mangement and 
 internal control of ESG
• Holding thematic meetings regularly to 
 review relevant documents
• Evaluation of ESG performance indicators

Responsible for highest decision-making in 
ESG governance
• Evaluation and determination of ESG-related risks
• Ensuring the development of an appropriate and
 e�ective ESG-related risk management and 
 internal control system
• Determination of ESG strategic objectives
• Review and approve of ESG-related policies 
 and documents

Three-tier ESG Governance Structure

Stakeholder Engagement

The Company strives to establish communication and contact with all the stakeholders in various 
aspects to share opinions and experience, and deliberate on various topics closely related to the 
Company development under the bidirectional, transparent and conventional communication 
mechanism. We hope that we can realize mutual benefits and sustainable development jointly with all 
the stakeholders based on mutual trust and respect through sufficient dialogue and positive impacts.

The Company has identified major stakeholders with the decision-making right, influence or close 
relationship with the Group. We have communicated with the stakeholders to understand the topics, 
concerned the regularly reviewed effects of relevant actions, and improved the communication 
channels to better reflect the opinions of the stakeholders. The topics that different stakeholder 
groups concerned in the reporting period are listed as follows.
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Government 
and

supervision
institutions

Environment

Community
and public

Media

Shareholders

Customer

Cooperative
Partners

Employees

Consistent implementation of
State policies and laws
and regulations

Drive industry development

Compliance with
emission limitations
Energy saving

Improve community environment
Participate in charitable activities

Public and transparent
information

Return of gains
Legal compliance

Information disclosure

Performance of contract 
pursuant to the laws
Trustworthy operation

Quality products and services

Stringent management
Procurement process

Performance of agreement
pursuant to contract

Protection of interests
Occupational health
Career development

Submission of document
Thematic reporting

Negotiations for cooperation

Environmental management
system

Energy saving technology
improvement

Community communication
Mutual visits

Company website
Company announcement
Interviews and exchanges

Annual report and
announcements of the Company

Thematic reporting
Regular disclosure

Business communications
Feedback from customers
Exchange and discussion

Business communication
Feedback information

Procurement announcement
and notice

General meeting of employees
Collective consultation

Democratic communication
platform

M
ethod of Com

m
unication and Response

Expectations and dem
ands

Material Issues and Matrix

In order to understand the expectations and demands of the stakeholders, and to enhance the focus 
and responsiveness of the report, the Company has determined the degree of materiality of ESG 
issues in accordance with the requirements as stated in the Environmental, Social and Governance 
Reporting Guide of the Hong Kong Stock Exchange to ensure that the information disclosed by the 
report will fully cover the development of the Group and key issues concerned by the stakeholders.

1.	 Source	of	issues

2.	 Screening	criteria

3.	 Result	of	
	 determination	on	
materiality

 Proposed by the management of the Company
 Analysis and recommendations of internal and external 

experts
 Media information analysis
 Benchmarking peers
 Guideline of social responsibility standards
 ESG Reporting Guide of the Hong Kong Stock Exchange

 Contributions to the sustainable development
 Degree of concern of stakeholders
 Key emphasis in the relevant guideline of social responsibility
 Key recommendation in the ESG Reporting Guide
 Consistent with strategic development needs of the Company

 Material Issues and Matrix
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Importance to ESG governance of the Company

Risk management

Business performance

Legal compliance
Customers’ 

rights and
interests

Customer service

Trustworth and integrity

Supplier management

Welfare and charity

Management of three kinds of wastes

Resource management

Energy management

Contributions to
communities

Occupational safety
and health of sta�

Sta� remuneration
and bene�ts

Sta� career development
and training

Importance 
to the 
Stakeholders

Material Issues and Matrix

2.2 Legal Compliance

Corporate governance

Pursuant to the  Rules Governing the Listing of Securities on the Hong Kong Stock Exchange, the Company 
Law of the People’s Republic of China, and other relevant laws and regulations of the place of listing, 
normative documents and the articles of association, the Company has gradually improved its 
corporate governance structure and enhanced the comprehensive governance level.

The institution of the highest authority in the Company is the General Meeting of Shareholders, 
and the Board of Directors is established under the General Meeting of Shareholders. The Audit 
Committee, Remuneration Committee and Nomination Committee are established under the 
Board of Directors. These organizations will conduct supervision and review on corporate strategies, 
appointments of the management, incentive measures, risk management and control, etc.
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For further details on corporate governance, please refer to the 2017 Annual Report of the Company.

General Meeting
of Shareholders

Board of
Directors

Department of
Risk  Control

and Audit

Audit
Committee

Nomination
Committee

Remuneration
Committee

Management/
President/

Vice President

Capital
Management

Centre
Investment and 

Development 
Department 

Capital 
Management 
Department

Financial
Management
Department

Financial
and Lease

Department
Second-hand 

vehicle
Department

Operation and
Brand

Management
Department

Executive O�ce

O�ce of
Board of
Directors

PR Department
Legal

Department

Human
Resource

Department
Regulatory and 

Supervision
Department

East China
Region

Guangxi Region
Sichuan Region

North China
Region

Shaanxi Region
North West

Region
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2.3 Risk Management

The Company has established and gradually improved the risk management and compliance systems 
in accordance with the Basic Rules of Corporate Internal Control. Based on the self-management 
situation and long-term risk management experience, the Company has gradually formed a pre-event, 
in-progress and post-event three-tier risk management mechanism, and enhanced the enterprise risk 
management in various aspects such as finance, technology, human resources and public relations. 
The internal control and self-evaluations have been conducted in all the sales stores to promptly 
identify internal control deficiencies and carry out pertinent rectifications.

 

In-process Post-
event

Pre-event

Functional Departments
To carry out risk assessment,

management and control

Business
Departments

To collect risk
information

Internal 
Audit

Department
To carry out
audit and

supervision

Three-tier risk management mechanism

2.4 Probity and Integrity

The Company advocates and observes the business ethics, and strictly abides by the Anti-unfair 
Competition Law of the People’s Republic of China, the Anti-monopoly Law of the People’s Republic of 
China, the Advertising Law of the People’s Republic of China and other local and national laws and 
regulations. We have been continuously regulating business activities and striving to build an 
honest, fair and clean business environment. We also convey the anti-bribery and business ethics 
requirements to all the suppliers during our cooperation with them. No suppliers are allowed to offer 
kickbacks, commissions, negotiable securities, physical objects, stock rights/shares or benefits in 
other forms to the Group’s employees and their immediate relatives in person, via the third party or 
at a non-fair value, or directly/indirectly grant or allocate the contents of cooperation and derivative 
interests under the contract to the Group’s employees and their immediate relatives, in order not to 
affect the fairness of the transaction.

The Company doesn’t tolerate any corruption and takes every reporting seriously. We have established 
a reporting management system, proactively created a corporate culture of honesty, anti-fraud, and 
anti-deceit, established and maintained several reporting channels smooth, including reporting via 
letters, reporting via phones, reporting via emails and face-to-face reporting. We will investigate any 
behavior in violation of our principles. Upon receipt of any reporting, the discipline inspection staff 
will hand over the reporting contents to the higher level for discussion of further treatment scheme, 
and make a reply to the whistleblower within five working days. Once the reported items are verified, 
we will urge relevant departments to dispose of the complaint as stipulated by the Company, dismiss 
those with severe circumstances, and take legal actions.

During the reporting period, the Group was not involved in any litigation on corruption.
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Chapter Three Win-win Cooperation
Following the “win-win” principle, we proactively make concerted efforts with relevant partners to 
continuously create more resplendence and realize sustainable development in the new era.

3.1 Business Performance

The Group’s business performance still achieved a satisfactory growth in 2017 despite the slower 
growth of sales volume of new automobiles. In 2017, the operating revenue reached RMB34,136.2 
million, representing a year-on-year increase of 32.8%; gross profits reached RMB2,908.3 million with a 
growth of 43.0%; profits attributable to equity holders amounted to RMB803.7 million with an increase 
of 94.0%; and the earnings per share were RMB0.30. The sales of new automobiles reached 103,643 
units in 2017 with a year-on-year increase of 43.2%.

23,776  25,709  

34,136
103,643

 

2,189  2,034  2,908 

2015 2016 2017

Operating revenue and gross pro�ts of
the Company in the past three years

(RMB one million)

Revenue Gross pro�t

61,766  
72,315  

 

2015 2016 2017

Sales volume of new automobiles of the
Company in the past three years (unit)
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3.2 Win-win Cooperation with Partners

The Company strives to establish a win-win relationship with suppliers, and realize fair, transparent, 
efficient and mutual trust cooperation with suppliers. The major products purchased are automobile 
decorations and components. We have continuously optimized the supplier management 
system, made proactive procurement methods, and further reduced the procurement cost while 
guaranteeing the procurement quality. The major procurement methods adopted by us are divided 
into three types: centralized procurement, procurement from original factories and self-procurement 
by sales stores. The centralized procurement center of Grand Auto headquarters, regions and sales 
stores are responsible for the procurement.

Centralized 
Procurement

 The centralized procurement 
c e n t e r  i s  r e s p o n s i b l e  f o r 
i n t r o d u c i n g  c e n t r a l i z e d 
procurement suppliers and 
produc ts’ such central ized 
procurement suppliers must 
sign procurement contracts 
w i t h  t h e  h e a d q u a r t e r s  o f 
Grand Baoxin.

 Sales stores may place orders 
to suppliers through the SRM 
system. After receiving orders 
in the system, suppliers will 
deliver goods to the stores

Procurement from 
Original Factories

 S a l e s  s t o r e s  m a y  p l a c e 
procurement orders to original 
factories directly through the 
business  system(“O riginal 
Factory System“) designated 
by the original factory of the 
authorized brand, and may 
carry out reconciliation with 
a n d  m a ke  p ay m e nt  to  t h e 
original factory directly

Self-procurement by 
Stores

 S a l e s  s t o r e s  m a y  p r o c u r e 
through provisional external 
suppliers

 S a l e s  s t o r e s  m a y  s u b m i t 
p ro c u re m e nt  a p p l i c at i o n s 
to the regional offices and 
headquar ters  through OA, 
a f t e r  a p p r o v a l  h a s  b e e n 
granted, orders may be placed 
off line to the suppliers and 
record the procurement orders 
in the ERP system.

1 2 3

Marketing promotion
Phased incentive

Service quality
Product quality
Business quality

After-sales service
Law compliance
Certification of 

management system 
of quality, 

environment and etc.

Products removal from 
shelves

Limitations on regional 
authorization
Cooperation 
termination

Enterprise category 
and scale

Credit records of the 
company in industry 

and commerce 
management 

authorities
Production and 

technical qualification
Production capacity

Service capability
ESG performance

Supplier selection Supplier development Supplier appraisal Supplier withdrawal

Supplier 
Evaluation Team

In order to establish an open and orderly platform for the healthy competition among suppliers, 
standardize supplier management, and create a fair competition environment for quality suppliers 
who are willing to promote the continuous development of the procurement business, we have 
formulated and improved the supplier assessment procedures, supplier admission standards, supplier 
assessment management measures. Meanwhile, we have also established the supplier withdrawal 
mechanism to eliminate the suppliers with unstable product quality, weak service capability, and bad 
performance. In 2017, suppliers’ ESG performance was gradually included into the admission and 
assessment standard.
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The Company continuously provides the best cooperation environment for suppliers and offers 
the most competitive products for customers. We will provide the Supplier Handbook to all the 
suppliers, specifying our procurement system, stipulations and standards in four aspects, i.e. 
business preparation, daily business, synergy deepening and suppliers’ instructions, in order to let 
them understand that we can provide a fair and effective competition environment, and help them 
commence operations in a fair, efficient and transparent manner. The Supplier Handbook can offer 
system basis, inquiry staff and solutions for suppliers when they encounter problems, so that we can 
realize mutual benefits and growth during cooperation.

Understanding organization framework

Integration of o
cial mailbox and work

Procurement system

Learning of business system

Sales support

Supplier evaluation

Project bidding and tendering

Information modification of suppliers

Withdrawal of suppliers

Centralized procurement order settlement

Price inquiry and comparison and long-term quotation

Order and delivery

Reconciliation and payment

Rebate calculation 

After-Sales disposal 

Quality policy

Terms and conditions on quality guarantee

Business ethics

1 Business Preparations

3 Synergetic Deepening

2Business Implementation

4Notices to Suppliers
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Chapter Four Customer First
Customer need is the motive force of our development. Following the customer first principle, we show 
full respect for customers’ requirements, and sincerely provide quality service for customers. We have been 
trying to provide quality service for customers, and guarantee their legitimate rights and interests to the 
largest extent possible.

4.1 Responsibilities for customers

Customer service

We are endeavoured to leave a good impression on customers with our service. With a good 
understanding of customer expectations, we receive customer calls and visits in a polite, passionate 
and professional manner, establish a good relationship with customers, foster loyal customers, and 
win customers from competitive brands through detailed product introduction. We require our 
salesmen to receive customer calls and visits, introduce products, enhance the buying desire of 
potential customers and shorten the buying cycle in strict accordance with standards in the Sales 
Operation Manual, and the staff are also required to offer polite, passionate, friendly and professional 
service in accordance with the corresponding code of conduct to leave the best impression on 
customers, provide the best service to customers, win customer trust, and establish good and long-
term interaction.

We sincerely welcome objective feedbacks on our service from customers, so that we can identify 
our shortcomings and continuously enhance our service standard. The relevant customer service 
department will conduct satisfaction surveys by various means such as survey by unannounced 
visitors, questionnaires, telephone interviews, and unannounced visits by manufacturers assisted by 
regions on an annual basis.

We have established detailed rules on after-sales interviews, and carried out interviews with customers 
in different periods after car purchase, in order to make customers experience our considerate 
concern.

1. To express gratitude for 
buying out cars and re-
congratulations

2. To ask customers if they 
are clear of the operation 
or not

3. To remind customers that 
customer care may call 
them to request them to 
grade the service

1. To remind customers of 
the expiry of interim plate 
s and of timely claim for 
the permanent plates

2. To confirm if the customer 
has received the direct 
mail

3. To inform customers of 
the appointed interview if 
any

1. To invite customers to sign 
up for 5K first insurance 
and inform customers of 
telephone appointment 
and the benefit of 
appointment

2. To offer car delivery 
photos

1. To deliver greeting cards 
in advance

2. To send short blessing 
messages on customers’ 
birthdays

3. To greet customers on 
important holidays

1.  To confirm if customers 
have arrived at home safe 
and sound

2. To remind customers to 
refuel in time

3. To tell customers to 
contact us in case of any 
problems

1. To confirm the running 
mileage

2. To help customers 
make 1,000 km testing 
appointment and claim 
insurance approval

3. Remind the insurance  
and rescue hotline 
repeatedly

1. To remind customers 
to have the car to be 
maintained as the first 
time

1. To remind customers of 
10,000 km maintenance

1. To remind customers of 
the expiry and renewal of 
insurance

2 To remind customers 
of the change of 
environmental protection 
conformance label

3. To remind customers of 
the biennial inspection

2 hours

22 hours 15 days 90 days Birthday and holidays

3 days 30 days 180 days After 360 days
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After-sales service

With the continuously extended value chain of the auto industry, the value-adding capability and 
potential of the auto service have been greatly enhanced, and the after-sales service has become a 
key part in the sustainable development of modern auto sales companies, which can realize customer 
satisfaction and enhance the customer loyalty. We provide efficient and quality after-sales service 
according to personalized demands from customers of different vehicle models and auto ages, 
continuously absorb new customers, and establish long-term customer relations. We will not only 
provide one-stop integrated service throughout the lifecycle of the auto service for customers, but 
also satisfy customers’ existing and potential needs and maximize the customer value during the auto 
service.

Our after-sales services include automobile repair and modification service, sales of auto parts, 
components and other auto-related products. We make great endeavor to offer personalized, people-
oriented and considerate service during the reservation, in-store reception, lounge service and 
maintenance such as offering free drinks and wireless internet in the lounge of 4S store.

4.2 Customers’ Rights and Interests
Customer complaint management

The Company highly values the complaints from customers, and takes every complaint as our 
opportunity to make self-rectification and improvement. We can improve in-store service processes 
and enhance qualities of service staff by properly handling complaints. Upon receipt of customer 
complaints, we will respond immediately, appease dissatisfied customers, and provide satisfactory 
solutions as soon as possible.

The Company has established comprehensive customer complaint handling procedures, through 
which customers can make complaints via telephones, letters or emails, at the showroom or on 
the spot. The person in charge of corresponding department shall handle complaints through any 
channels, communicate with customers and provide satisfactory solutions. Finally, we will make 
internal summary and analysis, conduct special training, and learn from experience and lessons from 
complaints, in order to further optimize the sales processes and continuously enhance our service 
level.

Automobile Repair and Modification Service
The livelihood and development of 4S stores hinge on the repair quality. We 
offer a wide range of repair services, ranging from refueling to post-accident 
vehicle body repair and we have maintained high successful repair rate. In 
addition, we also meet diversified modification demands from customers.

1

Sales of auto parts, components and  
other auto-related products

We offer the sales service of a wide range of high-quality auto parts, 
components and auto-related products and hassle-free one-stop buying 
experience to our customers.

2

After-sales Service
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Analyze the reasons, optimize 
sales process and have discussions 

on thematic trainings

Customer complaint

Fill in the customer complaint
registration form

Persons in charge handle the
complaints, propose solutions to

solve customer complains

Fill in the customer
complain settlement form

Telephone

Letters

Mails

Exhibition 
hall

Site

 Customer Complaint Handling Procedures

Customer privacy protection

The Company has implemented a strict confidential system for customer privacy pursuant to the 
Law of the People’s Republic of China on the Protection of Consumer Rights and Interests. A Declaration 
on the Protection of Customer’s Personal Information must be signed with customers when customer’s 
information is collected pursuant to the requirements of various brands. We have strengthened the 
internal management and control of the access to customer information, and established the license 
for the access to customer information. An application shall be made via the OA system for any access 
to the customer information to guarantee the traceability of the information access, and protects 
the security of customer information. Meanwhile, the confidentiality of suppliers’ information is also 
strictly stipulated in the Supplier Handbook, requiring that suppliers should not obtain our confidential 
information by illegal means or other means violating business ethics.
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Chapter Five Focus on Environmental Protection
We have been continuously and deeply exploring new models of green and environmental protection 
management, and implementing the green and environmental protection concept in the operation and 
development of the Company through mechanism building, system supervision and result assessment, in 
order to establish a circular green and environmental protection system for auto sales and after-sales service, 
and set a model in the industry with higher standards.

5.1 Environment Management

The Company highly emphasizes fulfilling corporate 
environmental protection responsibilities in the course 
of operation to implement sustainable development 
concept.  In 2017,  we achieved zero accident in 
environmental protection of the whole Company 
through concerted efforts. We require all regional stores 
to take professional pollution discharge measures to 
guarantee environment-friendly discharge in compliance 
with national standards and local requirements, reach 
specific targets in water conservation, energy saving 
and noise reduction, optimize working processes, and 
reduce environmental impact. To this end, we have 
strictly implemented double-track management, that is 
to say, while the stores are implementing environment-
related corporate systems and policies of the regions 
and the headquarters, they also need to comply with 
the environmental protection requirements of major 
manufacturers on stores. Some of the stores have 
already obtained certifications on the ISO9001 quality 
management system and the ISO14001 environmental 
management system according to the requirements of major manufacturers.

Meanwhile, we continuously promote environmental protection concept, proactively enhance the 
environmental protection awareness and green office concept of all the employees, and encourage 
employees to save electricity, water, paper, fuel and office supplies. Specific measures include double-
side printing, recycling of office supplies and refined water and electricity management.

5.2 Resource Management

With respect for natural resources and emphasis on resource utilization efficiency, we have 
continuously improved the development of relevant system and greatly enhanced energy 
conservation and consumption reduction. We implement budget management on energy saving 
and emission reduction for each store on an annual basis and require the stores to control the 
consumption of resources and energy as a result of operations within a reasonable extent, in 
order to realize effective control and maximum efficiency of the Company’s resources. In 2017, we 
continued to strictly carry out the energy saving and consumption reduction initiatives proposed by 
the headquarters. During auto maintenance, washing and beauty, we have continuously explored 
methods to make the best use of natural resources while guaranteeing the service quality. For 
instance, we save energy and resources by optimizing service process such as using high-efficiency 
equipment and facilities and removing dust before car washing.

For the day-to-day operations of stores, regional and headquarters offices, we actively promote 
reducing consumption of natural resources in all aspects, such as ensuring that drinking water is not 
used for other purposes, recycling water resources to water the plants in the office, using electronic 
versions for document circulation. When printing is necessary, double-sided printing is encouraged 
to save paper. For electricity consumption, we require the responsible persons of the departments 
corresponding to the electrical equipment to make adjustments according to the actual situation 
in the process of implementing energy conservation and consumption reduction, so that the 
results of each measure are more efficient. The energy saving and consumption reduction notice 
of the headquarters requires employees to use the lighting facilities reasonably, and close all non-
essential power sources before leaving work, use air conditioners reasonably and operate according 
to regulations. The administrative department conducts non-regular check in the status of electricity 
saving. If violations are found, the responsible person will be subject to notified criticism or financial 
penalties.

Posting the environmental 
protection information in public 

area
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Energy-saving and consumption reduction measures in daily operation

Responsible Designate responsible persons for all 
electrical appliances

Inspection
Each department should inspect its electrical 
appliances on daily basis

Penalty

Administration Department conducts inspection 
from time to time, non-compliance will be 
reprimanded and imposed economic penalty

Energy Saving
and

Consumption
Reduction

Close windows before using air-conditioning
Switch on air-conditioning during working hours in o�ce 
areas and switch o� 30 minutes before knock o�.
Chilling function should only be turned on when external 
temperature is above 30℃ in summer and air-con 
temperature should not be less than 26℃.

When o�ce is vacant for long hours, o�ce equipment such 
as computers and printers should be switched o� power 
and power supply should be cut o�.
Turn o� the power supply of sockets at work stations when 
knock o�

Not to switch on lights when natural light is su�cient and 
in the presence of only a few sta�.
Switch o� lights when knock o� to eliminate perpetual 
illumination

During the reporting period, the consumption of gasoline by the Group was as follows:

Unit 2016 2017

Gasoline consumption Liter – 1,305,453

Gasoline consumption per RMB10,000 
of income

Liter/ 
RMB 10,000

– 0.38

During the reporting period, the consumption of electricity by the Group was as follows:

Unit 2016 2017

Electricity consumption kWh 32,540,598 38,648,391

Electricity consumption per RMB10,000 
of income

kWh/ 
RMB10,000

12.66 11.32

During the reporting period, the emission of greenhouse gas of the Group was as follows:

Greenhouse gas emission (tonne of carbon dioxide equivalence)* Quantity

Greenhouse gas emission scope I 2,899.5

Greenhouse gas emission scope II 26,783.3

Total emission of greenhouse gas 29,682.8

Density of greenhouse gas emission (tonne of carbon dioxide equivalence/
RMB10,000 of sales amount) 0.0087
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*Note:

The direct energy source is unleaded gasoline, and the indirect energy source is purchased electricity

Greenhouse gas emission scope I: Covering the greenhouse gas emission directly produced by the direct energy for business consumption 
owned or controlled by the Group, namely, unleaded gasoline consumption

Greenhouse gas emission scope II: Covering the greenhouse gas emission produced by the indirect energy for internal consumption of 
the Group, namely, electricity consumption

During the reporting period, the consumption of water resources by the Group was as follows:

Unit 2016 2017

Domestic water ton 692,400 453,935

Water consumption per RMB10,000 
of income

ton/ 
RMB10,000

0.27 0.13

5.3 Emission Responsibilities

We strictly abide by the Environmental Protection Law of the PRC, the Environment Impact Assessment 
Act of the PRC, the Law of the PRC on Prevention and Control of Water Pollution, the Integrated Wastewater 
Discharge Standard, the Law of the PRC on the Prevention and Control of Atmospheric Pollution, the Law of 
the PRC on Environmental Pollution Prevention and Control of Solid Wastes and other relevant local and 
national policies, and strictly comply with the corresponding regulatory requirements on emissions. 
During the reporting period, the Company didn’t have any emissions-related violations against 
relevant regulations.

The Company adheres to the 3R principles (Reduce, Reuse, Recycle) in waste management, and 
has explicit requirements in place on the dumping, classification, and disposal of waste items. The 
general solid wastes produced by 4S and maintenance stores are mainly disgarded automobile parts, 
which may be classified into reuse, recycle and recover items according to the principles of waste 
management. Reuse and recycle items of the stores will be delivered to licensed third-party partners 
for processing to ensure the maximum utilization value of such parts, while recover items will be 
utilized as resources. The waste engine oil produced in the process of automobile maintenance 
is a kind of hazardous waste. Waste engine oil recovery equipment has been installed in all stores 
and special warehouses have been constructed for temporary storage. The waste engine oil will 
be ultimately transported by qualified entities for disposal externally, in order to guarantee the safe 
storage of oil and avoid causing impacts on the environment.

During the reporting period, the waste discharge of the Group was as follows:

Waste category (unit) Quantity

Domestic garbage (ton) 5,068

Discharge density of domestic garbage  
(ton/ RMB10,000 of sales amount)

0.0015

Waste engine oil (liter) 1,141,317

Discharge density of waste engine oil  
(liter/RMB10,000 of sales amount)

0.33
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Chapter Six Dedicated Employees
We firmly believe that we will not be able to realize sustainable development or grow stronger in the 
auto industry without our talents. Therefore, we strive to provide a platform for fair competition, build a 
harmonious working environment, create a good cooperation atmosphere, facilitate career development 
channels for employees, help employees to fully realize their self-value, and make them confident to realize 
long-term development with the Company, following the concept of “respect talents, care for talents and 
value talents”.

6.1 Employee Overview

Labor Policy

The Company has complied with municipal, provincial and national laws and regulations, including 
the Labor Law of the PRC, the Regulations of Labor Insurance and Supervision, the Employment 
Contract Law of the PRC and the Law on Protection of Women’s Interests of the PRC, and prepared the 
Employees’ Handbook based on the laws and policies mentioned above, systematically stipulating 
on the labor and personnel system, recruitment processes and methods, employees’ code of 
conduct, remuneration and welfare system, safety management system, training, development and 
performance appraisal, and specifying obligations of the Company and employees, in order to protect 
the legal rights and interests of both parties.

The Company guarantees fair recruitment process, and strictly complies with the Provisions on 
Prohibition of Child Labor and prohibits forced labor. If any child labor is found, we will ask relevant 
department to send the children involved to their parents or other legal guardians at the place 
where they live. Meanwhile, we will treat employees of different genders, ages, marital status, 
disabilities or religions equally, and try to provide a diversified, inclusive working environment without 
discrimination.

As of 31 December 2017, we had a total number of 7,586 employees. The breakdown of staff by 
gender and by age was as follows:

Male
4,595
60.57%

Female
2,991
39.43%

Number of employees by gender Number of employees by age

< 30 30-50 > 50

124
1.63%

3,639
47.97%

3,823
50.4%
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Employee Welfare

The Company emphasizes on protecting the legal interests of all employees, adheres to democratic 
management, implements the principle of equal pay for equal work, concerns for requests from 
employees and organizes various staff caring activities to safeguard the personal development of 
each employee. We offer competitive remuneration, welfare and benefits for employees. Through fair 
and reasonable remuneration management and assessment and incentive mechanism, we protect 
the immediate interests of employees and enhance their enthusiasm. We provide comprehensive 
statutory welfares including five insurances, housing provident fund, annual leave and sick leave. 
Meanwhile, employees are also entitled to other welfares such as holiday subsidies, transportation and 
communication allowances, shuttle service, consolation money for deceased relatives, and assistance 
for employees in difficulty, delivering care from the Company to our employees.

In addition, we strictly abide by the laws and regulations on the protection of female employees, 
continuously improve the working environment and working conditions of female employees. We 
also implement the provisions for maternity and leave and breastfeeding breaks for female employees. 
Meanwhile, we guarantee female employees with equal and competitive compensation and benefits 
as those for male employees and provide female employees with career development opportunities.

Communication with Employees

We pay attention to understand the requests from employees. We enable employees to fully express 
their opinions and have comprehensive and sincere communication with management through 
smooth and effective channels for internal communication, exchange and feedback of opinions. 
We also attentively listen to employees’ voices. While solving their problems, we also adopt feasible 
and constructive suggestions from employees to encourage them to participate in corporate 
management. The good communication environment can create a democratic, equal, cooperative 
and healthy atmosphere, which can enhance employees’ sense of belonging and mission, stimulate 
their enthusiasm, and improve their satisfaction with work. We offer diverse communication channels 
for employees as follows:

……
Channels

for appeal
O�ce
hours

Email
announcement

Working
conference

Employee 
check-ins

Response of
acceptance

Create the employer brand-”Grand Students”, “Grand People”

In order to build a unified and competitive employer brand and attract outstanding talents, 
Grand Baoxin has continuously promoted the employer brand building according to the unified 
requirements and planning of its controlling shareholder Grand Auto. The employer brand project was 
launched in July 2017. Externally, the project actively fulfills its social responsibilities, spreads kindness 
and positive energy, strengthens the promotion of employer brand, and builds “Grand Students”（廣
匯生） and “Grand People”（廣匯人） projects to enhance brand awareness, brand value and attract 
talents. Internally, the project actively promotes the selection of innovative projects and the role of 
example, implements team building work, and advocates the sustainable and healthy development 
of the Company's corporate culture. The promotion and construction of Grand Auto Employer's brand 
attracted nearly 7,000 outstanding talents to join, which enhanced the Company's reputation and 
won the “Outstanding Human Resource Management Excellence Award” issued by “51 Job”.
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6.2 Employee Development

Career training

Employees are our precious wealth and resources. The Company has implemented training and 
continuous education systems for all staff to enhance the overall capability, business skills and 
professional level of employees. Staff training follows the principle of combining learning and work 
to provide planned trainings on basic and professional knowledge for employees. The training is 
mainly provided for frontline sales and after-sales staff, store management staff, regional general staff 
and regional management staff. The Company adopts a scoring system to administer training by 
converting the staff training status and appraisal results into scores, which will become a key basis for 
conducting staff performance appraisal, salary revision and promotions.

Induction
training

Occupational
training

Special
training

Career
counselling

Two-way
communication

External
study tour

• Onboarding training is provided to new staff, by introducing the Company's historical development, current situation, corporate 
culture, organization structure, regulations, working requirements and code of conduct, new staff are more easily adapted to the 
Company.

• Training on various aspects including management methods, business knowledge, operation skills and process, work efficiency 
and performance management, will be organized internally from time to time.

• Some employees will be selected by the Company to participate in trainings on professional knowledge and occupational skills 
organized by the manufacturers during their employment, otherwise known as external training.

• Senior management or experienced colleagues will provide training and guidance on daily work through channels such as 
formulating work plans, division of work, performance appraisal, work improvement and problem solving.

• Employees, whether in the Group or brand companies, may be assigned to other 4S stores to learn, practice, and participate in 
work. Thus, they can increase understanding of the operation of each brand store, learn, summarize, and refine practical 
operating experience. In this way, we strengthen the intercommunication among different brand companies and achieve 
resource sharing.

• In order to broaden the horizons of management staff and inspire them with innovative ideas, the Company organizes them to 
conduct external visits to other companies at home or abroad.

Employee training and development measures
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Continuously enhanced financial training

The Company initiated the financial training in August 
2016, in order to enhance the mastery and application of 
financial knowledge by mid-level and senior management 
staff. On 30 October 2016, the headquarters and regional 
companies successfully completed the training for 
financial staff. The training was further strengthened in 
2017. Random inspection was adopted by the Company, 
which covered more than 10,000 staff including regional 
senior managers, regional functional managers, store managers, and persons in charge of other 
segments than finance (manager, senior manager or specialist).

Full coverage of “HR Training”

The Company strengthened the team leadership and 
self-leadership and enhanced the post competency of 
managers through training on HR working concepts, skills 
and tools. As at the end of December, the “HR Training” was 
completed with 100%, covering 5,662 management staff. 
Meanwhile, all the aforesaid staff finished the examination 
with an average score of 92.4, covering all the mid-level 
and junior management staff.

In 2017, the Group provided training totaling 440,700 hours for 14,349 staff as follows:

Total number 
of trained 

staff

Percentage 
of training 

received

Total hours 
of training 

received

Female 5,600 39% 172,000

Male 8,749 61% 268,700

Career Development

We provide employees with a comprehensive career development path. Under the premise of 
fulfilling operational strategies and staff development needs, Grand Baoxin has established respective 
career development paths for management staff, sales staff, technical staff and administrative staff 
based on the personnel policies of promotion and job rotation established by the Company, with 
reference to the training records and appraisal results of the employees, according to the needs of the 
Company and pursuant to the principles of allocating the best talent to the best position. Different 
ranks and grades are established for different job position categories, with clear standards and 
proportion for promotions, to ensure that all employees have equal and fair promotion opportunities.
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Meanwhile, in order to standardize the senior management staff appointment procedures, we revised 
the administrative measures of the procedures this year, and adopted the following principles for the 
selection and promotion of senior management staff:

During the current year, the Company formulated 2017 performance appraisal and capability 
evaluation scheme and organized employees to participate in the appraisal in accordance with the 
Performance Appraisal and Capability Evaluation Management System of its controlling shareholder 
CGA. As for the Company, we enhance the achievement of the annual performance of the Company 
through the efficient achievement of individual objectives with the systematic performance 
appraisal scheme and a good understanding of individual objectives. As for employees, we help 
employees form a scientific and measurable positioning and requirement through appraisal and 
evaluation, enhance their capabilities with talent development and training programs, stimulate their 
enthusiasm and creativity, help employees realize their professional planning, and boost their sense of 
responsibility and belonging. Meanwhile, during the face-to-face communication between managers 
and employees, employees can understand the managers’ expectations and their advantages and 
deficiencies; they can also specify the guidance or assistance they need from managers to fulfill 
performance target, which can eventually enhance employees’ performance and comprehensive 
quality.

6.3 Employee Health

Safety and health

Safe production is the key to the enterprise development. We are concerned about the safety and 
health of every employee, following the principle of “safety first and prevention foremost” principle. 
We have been strictly complied with the national and local laws, regulations and policies such as 
the Law of the PRC on Work Safety and the Law of the PRC on Prevention and Control of Occupational 
Diseases, and formulated the Safety Management System. At the same time, we have continuously 
improved standardization of management, perfected the management system of occupational health 
and safety, formulated emergency response measures, issued relevant system manuals, carried out 
safe production inspection from time to time, and offered education and training on safe production, 
making unremitting efforts to guarantee the safety of each employee at work. During the reporting 
period, the Group didn’t have any work-related injuries or deaths.

Appointment of employees by 
competency regardless of their 

background

Emphasis on practical performance 
and recognition from the masses

Focus on morality and virtue

Democracy, openness and 
priority principle

Priortize talents from reserve
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The Safety Management System specifies the safety management responsibility system at each level 
in order to comprehensively strengthen the safe production. The President and General Manager 
of the Company are the top responsible persons for safety management, while the Vice President 
and Deputy General Manager who share the administrative work are the major responsible persons 
for safety management, and the managers of all departments are the direct responsible persons for 
safety management. The Safety Management System has also established perfect safety management 
measures from multi-dimensional perspectives such as fire prevention, theft prevention, emergency 
protection and network hacking protection. Efforts are made to eliminate risks as far as possible 
through supervision duty rosters, provision of labor protective equipment and safety inspection. 
Meanwhile, the branch company of Grand Baoxin in each region has compiled a safety handbook 
which is consistent with the characteristics of the region. The subordinate 4S stores of the Company 
will conduct self-inspections first, the regional branch companies will conduct re-inspections and 
recommend rectification proposals, and regional branch companies will also report the rectification 
progress on behalf of the 4S stores under their respective administration to the headquarters.

Physical and emotional health

The Company not only guarantees the safety and health of employees at work, but 
also focuses on their work-life balance. We advocate effective working mode and 
healthy life concept, normalize and standardized cultural activities for employees, 
in order to guarantee their physical and emotional health. Meanwhile, we make 
employees feel the warmth of home and enhance their happiness and sense of 
belonging. In 2017, the Group headquarters, regions and stores organized diversified 
cultural and sports activities.

Cleaniness 
and 

tidiness
Work-place

safety

Fire safety

Safety of
properties

Electric
equipmentAutomobile

safety

Security
guard

Meeting
management

Other
safety
issues

Key points of
self-inspection on
safety tasks by 4S

stores
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2017 Annual Sports Meeting of Grand Baoxin in Shaanxi

Grand Baoxin and Grand Auto in Shaanxi held winter fun sports meeting of Shaanxi 4S stores recently, 
in order to enrich employees’ cultural life, display their good spirits, enhance the team cohesiveness, 
and build the corporate culture and team cohesiveness of optimism, unity and pursuit for excellence.

With the theme of “loving sports and be an outstanding Grand employee”, the activity consisted of 
nearly 50 fun sports meetings, attended by approximately 3,000 employees from 46 stores and 4 
professional companies in Shaanxi. The fun sports meetings in various regional stores were unique 
and interesting, winning unanimous recognition among employees.
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Chapter Seven Harmonious Community
As a member of the community, our achievements shall be attributed to the social support. Therefore, 
we give back to the society while realizing rapid development, and bear greater social responsibilities 
by showing concern and love to more people. We provide better conditions and opportunities to the 
disadvantaged by implementing sustainable development strategies. We also encourage employees to 
engage in environmental protection, charity and voluntary activities to realize their own social values, as 
well as to gain trust and support among local communities and public, and contributing to the social justice 
and harmony.

7.1 Environmental Protection Actions

Various environmental protection problems are extremely urgent. While enjoying rich natural 
resources, we are obliged to protect the environment. Each segments of the Company organized a 
series of green and environmental protection events, appealing to employees to make concerted 
efforts with customers to protect the precious natural environment.

7.2 Return to the Society

We return to the society nationwide in various forms with actual, making small contributions to 
the people in need. We believe that, the world will become more beautiful if everyone can make 
contributions to the society.

We organized female employees to plant trees on “Women’s Day”March 2017

March 2017 We organized spring tree-planting activity in Beijing Huairou 
Zhongtian Hanhai Agricultural Garden jointly with Grand Auto

April 2017 We organized car owners to express regards to sanitation workers

May 2017 We actively participated in large-scale activity “1st Fluorescent 
Charitable Running in Liu’an in 2017”

August 2017 We participated in the building of a civilized city-Liuwan 
Community Cleaning activity

September 2017 We participated in voluntary service activity of “Green travel and 
civilized transport start from me”
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“Colorful childhood” Large-scale Charitable Activity Held in Xinjiang

On 1 June 2017, Grand Baoxin and Grand Auto 
held “Colorful childhood” large-scale charitable 
activity in Xinjiang, jointly with China Foundation 
for Poverty Alleviation. A donation ceremony was 
held in the primary school in Aweiguan District, 
Qinghe County, Xinjiang, during which they had 
sincere communication with children and brought 
the “loving package” for children. “One red scarf 
ceremony, one splendid class about dreams 
and one home visit” helped children realize their 
dreams. The donation ceremony sent 2,000 loving 
packages to 11 primary schools in Qinghe County 
and Kuche County, Xinjiang.

Educational Support Activities

During the year, the Company, jointly with Grand Auto North 
China Branch, Henan Branch and Beijing Branch, sent charitable 
materials and warmth such as new clothes and new stationery 
to lovely children in No. 2 Primary School of Dongzhou Village, 
Lushan County, Pingdingshan City, Henan Province and Shangshe 
Primary School of Maojianshan Village, Yuexi County, Anhui 
Province.

In December 2017, Grand Baoxin, jointly with Grand Auto Shaanxi 
Branch, organized customers and philanthropists to carry out 
a charitable trip in the cold winter in Yinwan Primary School of 
Caoping Town, Zuoshui County, Ankang and Jianzigou Junior 
High School. They sent charitable materials to students, and 
conveyed the love for children in the mountainous regions from 
enterprises and philanthropists, implementing corporate social 
responsibilities with practical actions.
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Red Chalk Charitable Activity

Red Chalk charitable activity was held in 
December 2017. The volunteers commenced 
their three-day red chalk rural education 
program in Anyi County, Nanchang City, 
Jiangxi province with their well-prepared 
teaching plans and the great passion and 
enthusiasm of organizers.

University-Enterprise Cooperation for Stimulation of Employment

The Company has always promoted the cooperation between universities and enterprises, enhanced 
resource sharing and advantage complementation between the two parties, and established long-
term close cooperative relationship with universities, following the principle of “market-oriented, 
adaption to needs, complementary advantages and mutual development”. In 2017, Grand Baoxin 
established partnership with 41 universities, providing more than 4,000 job opportunities for university 
graduates. 53 order classes were opened, that recruited and cultivated 1,809 students of order 
classes. In order to enhance specialty and hands-on ability of talents, Grand Baoxin jointly with Grand 
Auto initiated the teaching concept integrating learning and practice in the university-enterprise 
cooperation, which fully combined theories with practice, greatly enhanced students’ hands-on ability, 
and laid solid foundation for enhancement of service technology and quality. Enterprise and team 
concepts were continuously integrated into students’ practice, which enhanced students’ sense of 
cultural identity for the enterprises, and cultivated highly skilled auto service talents for Grand Baoxin.

Volunteers bringing happiness to children

Handwork class for children
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Appendix: Environmental, Social and Governance Reporting Guide 
Content Index
Hong Kong Stock Exchange Environmental, Social and Governance Reporting Guide Content index

KPI Details Disclosures Remarks page

A. Environmental

Aspect A1: Emissions

General Disclosure Information on:
(a) the policies; and
(b) compliance with relevant laws 

and regulations that have a 
significant impact on the issuer 
relating to air and greenhouse 
gas emissions, discharges into 
water and land, and generation 
of hazardous and non-hazardous 
waste.

5.3 Emission 
Responsibilities

P19

KPI A1.1 The types of emissions and respective 
emissions data

5.3 Emission 
Responsibilities

P19

KPI A1.2 Greenhouse gas emissions in total 
and intensity

5.3 Emission 
Responsibilities

P18

KPI A1.3 Total hazardous waste produced 
and intensity

5.3 Emission 
Responsibilities

P19

KPI A1.4 Total non-hazardous waste produced 
intensity

5.3 Emission 
Responsibilities

P19

KPI A1.5 Description of measures to mitigate 
emissions and results achieved

5.3 Emission 
Responsibilities

P19

KPI A1.6 Description of how hazardous and 
non-hazardous wastes are handled, 
reduction initiatives and results 
achieved

5.3 Emission 
Responsibilities

P19
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KPI Details Disclosures Remarks page

Aspect A2: Use of Resources

General Disclosure Policies on the efficient use of 
resources, including energy, water 
and other raw materials. Resources 
may be used in production, in 
storage, transportation, in buildings, 
electronic equipment, etc.

5.2 Resource 
management

P17

KPI A2.1 Direct  and/or  indirect  energy 
consumption by type in total (kWh 
in ‘000s) and intensity

5.2 Resource 
management

P18

KPI A2.2 Water consumption in total and 
intensity

5.2 Resource 
management

P19

KPI A2.3 Description of energy use efficiency 
and results achieved

5.2 Resource 
management

P17-P18

KPI A2.4 Description of water efficiency 
initiatives and results achieved

5.2 Resource 
management

P17

KPI A2.5 Total packaging material  used 
for finished products and with 
reference to per unit produced

N/A

Aspect A3: The Environment and Natural Resources

General Disclosure Policies on minimising the issuer’s 
significant impact on the environment 
and natural resources.

5.1 Environment 
Management

P17

KPI A3.1 Description of the significant impacts 
of activities on the environment and 
natural resources and the actions 
taken to manage them

The manufactory 
and operational 
act ivit ies have 
n o  s i gn i f i c an t 
impact on the 
environment and 
nature resource
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KPI Details Disclosures Remarks page

B. Social

Aspect B1: Employment

General Disclosure Information on:
(a) the policies; and
(b) compliance with relevant laws 

and regulations that have a 
significant impact on the issuer

relating to compensation and dismissal, 
recruitment and promotion, working 
hours, rest periods, equal opportunity, 
diversity, anti-discrimination, and other 
benefits and welfare.

6 .1  Employee 
Overview

P20

KPI B1.1 Total workforce by gender, employment 
type, age group and geographical 
region.

6 .1  Employee 
Overview

P20

KPI B1.2 Employee turnover rate by gender, 
age group and geographical region.

It will be disclosed 
in the future

Aspect B2: Health and Safety

General Disclosure Information on:
(a) the policies; and
(b) compliance with relevant laws 

and regulations that have a 
significant impact on the issuer

relating to providing a safe working 
environment and protecting employees 
from occupational hazards.

6.3 Employee 
Health

P24

KPI B2.1 Number and rate of work-related 
fatalities

6.3 Employee 
Health

P24

KPI B2.2 Lost days due to work injury 6.3 Employee 
Health

P24

KPI B2.3 Description of occupational health 
and safety measures adopted, how 
they are implemented and monitored

6.3 Employee 
Health

P24
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Aspect B3: Development and Training

General Disclosure Policies on improving employees’ 
knowledge and skills for discharging 
duties at work .  Descr iption of  
training activities. Training refers 
to vocational training including 
internal and external courses paid 
by employers.

6 .2  Employee 
Development

P22

KPI B3.1 The percentage of employees 
trained by gender and employee 
category

6 .2  Employee 
Development

P23

KPI B3.2 The average training hours completed 
per employee by gender and employee 
category

6 .2  Employee 
Development

P23

Aspect B4: Labour Standards

General Disclosure Information on:
(a) the policies; and
(b) compliance with relevant laws 

and regulations that have a 
significant impact on the issuer

relating to preventing child or 
forced labour.

6.1 Employee 
Overview

P20

KPI B4.1 Description of measures to review 
employment practices to avoid 
child and forced labour

6.1 Employee 
Overview

P20

KPI B4.2 Descr ipt ion of  steps taken to 
eliminate such practices when 
discovered

6.1 Employee 
Overview

P20

Aspect B5: Supply Chain Management

General Disclosure Policies on managing environmental 
and social risks of the supply chain

3.2 Win-win 
Cooperation 
with Partners

P12

KPI B5.1 Number of suppliers by geographical 
region

It will be disclosed 
in the future

KPI B5.2 Description of practices relating 
to engaging suppliers, number of 
suppliers where the practices are 
being implemented, how they are 
implemented and monitored

3.2 Win-win 
Cooperation 
with Partners

P12
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Aspect B6: Product Responsibility

General Disclosure Information on:
(a) the policies; and
(b) compliance with relevant laws 

and regulations that have a 
significant impact on the issuer

re lat ing to health and safety, 
advertising, labelling and privacy 
matters relating to products and 
services provided and methods of 
redress.

Chapter Four 
Customer First

P14

KPI B6.1 Percentage of total products sold or 
shipped subject to recalls for safety 
and health reasons

N/A

KPI B6.2 Number of products and service 
related complaints received and 
how they are dealt with

4.2 Customer 
rights and 
interests

P15

KPI B6.3 Description of practices relating 
to  o b s e r v i n g  a n d  p ro te c t i n g 
intellectual property rights

N/A

KPI B6.4 Description of quality assurance 
process and recall procedures

4.1 Responsibilities 
for customers

P14

KPI B6.5 Descr iption of consumer data 
protection and privacy policies, 
how they are implemented and 
monitored

4.2 Customer 
rights and 
interests

P16
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Aspect B7: Anti-corruption

General Disclosure Information on:
(a) the policies; and
(b) compliance with relevant laws 

and regulations that have a 
significant impact on the issuer

relating to bribery, extortion, fraud 
and money laundering.

2.4 Integrity and 
Probity

P10

KPI B7.1 Number of concluded legal cases 
regarding corrupt practices brought 
against the issuer or its employees 
during the reporting period and the 
outcomes of the cases

2.4 Integrity and 
Probity

P10

KPI B7.2 Description of preventive measures 
and whistle-blowing procedures, 
how they are implemented and 
monitored

2.4 Integrity and 
Probity

P10

Aspect B8: Community Investment

General Disclosure Policies on community engagement 
to understand the needs of the 
communities where the issuer operates 
and to ensure its activities take into 
consideration the communities’ 
interests.

Chapter Seven 
Harmonious 
Community

P27

KPI B8.1 Focus areas of contribution 7.1 Environmental 
Protection 
Actions
7.2 Return to 
the Society

P27

KPI B8.2 Resources contributed to the focus 
area

It will be disclosed 
in the future
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