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About the Report
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Want Want China Holdings Limited (“the
Company” or “Want Want China", together with
its subsidiaries, collectively referred to as “Want
Want”, “We”, or “the Group” ) (stock code: 0151)
hereby issues the Environmental, Social and
Governance Report (*ESG Report”) to introduce
the Company’s sustainable development concepts
and practices during the period from 1 January
2017 to 31 March 2018 ("reporting period") to its
stakeholders. For details of corporate governance,
please refer to the corporate governance report
on pages 47 to 72 of the Company's 2017/2018

annual report.
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Reporting Scope

During the reporting period, more than 90% of the
Group’s revenue and businesses were generated
and conducted in Mainland China, so this report
sets out the data and information generated in
Mainland China exclusively. The reporting period
refers to the period from 1 January 2017 to 31
March 2018.
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References

The report was prepared in accordance with

the “Environmental, Social and Governance



Reporting Guide” ("ESG Reporting Guide”) as
set out in Appendix 27 to the “Rules Governing
the Listing of Securities on The Stock Exchange
of Hong Kong Limited” issued by The Stock
Exchange of Hong Kong Limited (“HKEx”) and
with reference to the “Sustainable Development
Report Standards” issued by Global Reporting
Initiative (“GRI”). During the reporting period, we
acted in accordance with the “comply or explain”
provisions in “ESG Reporting Guide”.
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Report Availability

The report is available in electronic version which
is available at the official website of the Company
and HKEx's website (http://www.hkexnews.hk).
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400 Orchard Road

#17-05 Orchard Towers
Singapore 238875
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investor@want-want.com

Contact information

Want Want China Holdings Limited
Location in Hong Kong:

Room 918, 9/F, Mira Place Tower A
132 Nathan Road

Tsimshatsui, Kowloon, Hong Kong

Tel: (852) 27307780

Fax: (852) 27307781

Location in Singapore:

400 Orchard Road

#17-05 Orchard Towers

Singapore 238875

E-mail address:

investor@want-want.com
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Overview of key points of the report

AR

About products

MR ETRE

H R 2 S R RRIE [ Pass rate of external inspections
The rate of recalls due to food safety or
health concerns was 0%.

SRR

Complaint resolution rate

o
BESFARADRAA 100% (M
There was no food recall incident for five * * * * *

consecutive years.

B KRR B 1R
The Group possesses
over 2,250 trademarks

R mERE
Finished products
100% meet

standards

100%

in Mainland China.

2,250 #
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About environment

20164ERA1S
Since 2016

BEIR SRR T+ P KREIRF R T
Energy efficiency increased by 11% Utilisation efficiency of water resources increased
: by 5.7%

: equivalent to saving
22,000 tonnes of P e ) 720,000 tonnes of
: s water

720,000u¢,a

THE P E AR R E
A 1 1°/° equivalent to saving A 5 7°/o a -H\ED“,VKE

standard coal

= "’ 22,000 =

IRIREITBOE RETRA
Cumulative investment in
upgrading environmental protection
technologies was RMB 165 million

18 FAIFSCIA K SFIZR MBS R 2R E
K=

The Group used 5 billion cartons
certified by the Forest Stewardship

Council ("FSC") and the Sustainable
Forestry Initiative ("SFI")

RIRIATROER A

RMB 86.95 million ME R
was devoted in : — ; .
upgrading environmental f— 'fz,/l\ equivalent to planting
protection technologies 200,000 trees

8695... AAAAAA20.

ESG Report @
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»ﬁ« Solar photovoltaic power

D — S ALY

)- % generated amounted to Reducing carbon dioxide emission
P s by about 1,464 tonnes

= 183.:

s 1,830,000 kWh
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About employees

ARET

Serving employees

" 46,519

. XM Females

| 0 |
(A 54,

J/ O Y B Males
| |
' \“, © 4609

1,464

Pyl
SE AR

Internal trainers

616.

l-'

L HZE201853A31H

As of 31 March 2018

A5 IR B
Average training hours
completed per employee
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Message from the Chairman

YISBFIEIEN “EZBh”

Creating centenary "golden reputation" for Want Want

1976 FH19®, RRXFHETEWRAL EEFSBNME, BRRETRRZONANE, I
B, CHMAEESE: TE—EAAERFERR HEEEE=-"FRETBEHEEEENRMEME. &
A M EENEE. KFEORTER, ERECSER NREREANTIIMITE, BRHBEHIGER

REEAR. KE. KREZTUNRAGEE HEE, ERTEELNZFNE, BRAERN
B, YMARZHEEEZENMME, B : mE, BEEEFEATHERNTEE.
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&, EHREREHIEZZE = FBENETFRNIZET . FREEMIT
TAfbMRENSE, HrEEEHEE ' &, TESNMETABEERENE
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f: EEMNEEES ‘4. B
= KE&" , RIFFESRE
g, ERENS—H#
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EHEERCHESETHR
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HHBEENEME: BEHENRE. HAHE AR AEETERR, LMK, HERTHIREE
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HFHAEE, RRRMBEERE L AEEARE
AREERE! RERERERH T FES
REBE B LETTE, THRIIEEHERER
Ao

BFRERE, KELE, FIEHESFE
K, BEREYETERGSERANEE, hEt
TRHEAE. BROMELE. EERER
B SEE. IINARRERGEESR,
BME R OEAZIE TR B R ZHE
B, BORESTARNEETRAEZR
FMAME, HERERONRSRESR, B
BF, ITEFRHFEMRALREESERERREN
/., EEEBEPROBER, Wi, &
P MR E AT, BiBAGHE
REEREBEERZEES, EMFRMEHR
By “ZHiE” BMMREEZIERAE—EE
15!

PR AR & F B2 Fr B REREA
FIfERREME! 1 BABRANEREZRH R
2, BEEZFELOMMERN—B, AR RXIZE
HEHNEBEEMEARASYIL, NKAEHEEER
HERINTE, BMES HFTERRK BT RRE
S FiEkE !

Back in 1976 when | was nineteen, | took over
my father’s | Lan Foods Industrial Co., Ltd. From
then on, | bore a dream to create an enterprise
with distinctive products and long-standing brand
value. After 40 years, Want Want has developed
into a comprehensive food and beverages Group
with diversified products, such as dairy and
beverages, snack food and rice crackers, and
a brand popular among consumers. Want Want
employees share a vision of creating centenary

T AR

“golden reputation for Want Want”.

In the most eye-catching place of the lobby at
Want Want building stands a pure gold Hot-Kid
statue, reminding every Want Want employee
to safeguard the golden reputation of Want
Want at any time and any place. Meanwhile,
the “responsibility wall” in each office of Want
Want across China also shows Want Want’s
responsibility for over 40,000 employees and
their families and for all our consumers, investors
and other stakeholders. These four kinds of
responsibilities are of great importance for creating
centenary "golden reputation” for Want Want.

The responsibility for consumers:



Want Want aims to be a trusted and qualified
brand that gains consumers’ trust and lays its
core value in quality. As the Chinese consumers'
favourite food brand for three consecutive years,
every Want Want employee is striving to pursue
product perfection from inside to outside, keep up
with consumers' longing for better life, and make
use of advanced technologies to improve product
quality.

The responsibility for Want Want employees and
their families:

Upholding the operation philosophy of “destiny,
confidence and unity”, we emphasize enterprise
culture construction. Behind every Want Want
“golden reputation” signboard lifted by the
employees with their heart, there is a big character
of “Want” written by the employees with their
strong wills. The Group also cultivates and
improves the employees’ comprehensive quality
effortlessly through employees’ induction trainings,
job skill development, self-care ability fostering
and building happiness. In this way, every Want
Want employee can work and live happily.

The responsibility for all the investors:

In pursuit of the operation target of “High
Margin, Great Success”, Want Want adheres to
safeguarding investors’ interests ever since it was
listed. That is because | believe only prosperity
for the Group can bring along prosperity for
individuals, and only when an enterprise soundly
conducts sustainable development strategies can
it operate in a long run.

The sustainable development of centenary Want

% | Wi
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Want and the creation of golden reputation cannot
be done without the responsibility for all the
stakeholders and the harmonious coexistence
with society and nature. From selection of
ingredients, production, to finished products
presented to consumers, we diligently join in the
trend of natural and social development, guiding
the suppliers to improve the resource utilisation
efficiency under limited conditions and produce
safe and reassuring food ingredients. Meanwhile,
our continuous efforts in adopting photovoltaic
solar power generation in recent years helped to
reduce carbon emission during the manufacturing
process. We also take an active part in public
welfare activities and promote traditional virtues
and filial piety of the Chinese nation. The “Filial
Piety Award” we organised in the recent two years
is aimed at nurturing filial piety as a habit.

It is the mission and responsibility of Want Want
employees as a whole to make Want Want a
world-class golden-lettered signboard! If we are
not able to keep up with the pace, all the efforts
we have made would be in vain. Therefore, |
keep reminding myself and the management
team to stick to our original aspiration of making
Want Want products perfect from inside out and
make Want Want a world-class golden-lettered
signboard!

IFERPITES

Chairman and Executive Director

A
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Company introduction

ARABEEBBZA LT (RENHKO151) , AKREEBREBAR. ARKER. KERGEEMER
ELE. HIHFHE. MAMEBRBIUNPREARE, HBRAVRAE. BAR. FERFME, HHMRFME
HAEMEER. MEKR. REZRREUNEZR.

Our Company is listed on the HKEx (stock code: 0151). The Group engages mainly in the manufacturing,
distribution and sale of rice crackers, dairy and beverages, snack food and other products. Most of our
operations are located in Mainland China, with the rest being located in Taiwan, Japan, Hong Kong and
Singapore. We also export our products to the United States, Canada, and countries in South East Asia and
Europe.

LS s, am iy
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Unity "

.

AEGSE—IE=8
Unity Wall — "Want" Monument

1LIOERETES i) F, ERX [y F, #1118 Pl FRE ‘. B . B, BREE—
BRF “KES MEH.

The big Chinese character “Bt” is made up of 1,110 hand-written characters by 1,110 Want Want
employees. Adding to the big character “B£”, there are 1,111 characters of “Ht”, standing for “Want, Want,
Want, Want” . The Monument displays the spirit of “Unity” within the Group.

ESG Report @
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Chronicle of events

& EAERIENAR TERNERAS Q

| Lan Foods Industrial Co., Ltd. was established in Taiwan.

@ CIAIZIERE MR, RAAAFUEHRAGHEIE, HEFRE E
BEARTE, LIREKATIESEY MM !

The brand of Want Want was established. Collaborating ‘

with lwatsuka Confectionery Co., Ltd., Want Want exploited

the rice cracker market in Taiwan and rapidly became a !

leading brand. '
1
1

Want Want established a company in Hunan, laying a solid

foundation for Want Want to enter the market of Mainland

China. i
1
1

@ AHRRERE, REEAEEA P ERETISEER MR ¢

@ SEFMESNA R e TR E A B A ER20% PET

BE—&
Want Want was selected as one of top 20 Companies

among “Top 100 International Enterprises” and the
best company in Chinese market by Singapore Foreign
Enterprises Association.

Want Want China, principally engaging in food business,
got listed on the main board of HKEx with the stock code
of 0151.

@ ERETEEETERZAMEREHREMIE: 0151 ¢

Want Want China was selected one of the constituent
stocks of Hang Seng Index in Hong Kong.

& TEEERREBEERHERIRE — ¢

S AR AR

@ TEIFHEE, BIRAENNTS
Hot-Kid brand was established to explore the domestic
market of Taiwan.

& =R CEERE FSIETE B AR}
Completed the "Want Want" trademark registration in
Mainland China.

@ EEERARA TEFIMNEEE 5 TR £
Want Want Holdings Ltd. got listed on the mainboard of
Singapore Exchange

@ THERABRABRHINKZ ZHA THEFREEEARRM
ESERSELES
Want Want Holdings Ltd. was delisted from Singapore
Exchange and reorganized into food segments and other
segments.

& FEEEAEETEE (TOR) HAMEE FH
Want Want China listed its Taiwan depository receipt (TDR)
in Taiwan.
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@ EEERE “PEIEE NEBERETRAZBHRT, &

2013 - 9 IS . o AT FE S T SR T 8 75 A M
SOMIAR FRA R —

Want Want made several products and a flag of “Want
Want China” ride on Shenzhou ten spacecraft, cross the
Milky Way, and head for the cosmos. Want Want China
was selected by Forbes as one of the top 50 large listed
companies in Asia-Pacific region for five consecutive years.
@ TEEETOREAE BRERL FTH

Want Want China TDR was voluntarily withdrawn from
listing in Taiwan.

@ TEERLRE <EMBET)Y 2REF T —HRARBLENK
RbFERE, WEERESTEREENTRLENE KBHH
H#5TERY 2014F 2 KEECEOHH TS
Want Want China was honoured as “Global Top 1000

Chinese Enterprises - Largest Food and Beverage
Enterprise” by Asiaweek while Mr.Tsai Eng-Meng, the Q ------- 20] 4
chairman of the board, was included in the list of the

“Best-Performing CEOs in the World” by Harvard Business
Review.

@ FEEER 0155FPARMEEMEREESR R

“2015FHEBEMEEMEBEE TR
20] 5 ------ -¢ The Group was granted the “2015 Social Responsibility
Award for Chinese Food Enterprise” and the “2015
Employee Care Award for Chinese Food Enterprise”.
@ IFEETHAEEES ‘TEERCELEEIENE 0
TRk
Chairman Mr. Tsai Eng-meng received the award as the
“Leader of Chinese Food Enterprise well fulfilling social
responsibility”.
@ SEEHE—ENHRARRER
The Group launched its first distributed photovoltaic
project.

¢ THEHEEFELEERSFRERTENE “PHRERMNSRESE
ERRAREE: S FLE
Mr. Tsai Wang-Chia, the chief operating officer of Want
Want China, was awarded “Outstanding Youth Award
(Technology Innovation)” by Chinese Institute of Food
Science and Technology.

@ EREXERERSMEEE 2015HEEREZN RS
H%L’

Want Want was honoured as the “2015 Consumer’s
Favourite Food Brand” for snack foods and beverages.

@ EERERA. ReMARRBKE0GHEEEENR A

A b
20] 6 ------ -Q Want Want was honoured as the “2016 Consumer’s
Favourite Food Brand” for snack foods, beverages and

dairy products.

@ THEEEEENFAE ‘GE0AEE M EEERAE" EH
RFBEE3HE
Want Want China was selected as one of “Taiwan top 20
International Brand Value Survey" for nine consecutive
years and once again ranked third.

@ EFFPEEARSFOITHEEEENER MM
Hot-Kid milk was awarded the “2017 Consumer’s
Favourite Food Brand” for dairy products.

@ TEREREARE RS MEEHEAR01THBEEEBNRIE B
Want Want snack food and beverage was honoured as “the
Star of Consumers’ Favourite Brand in 2017”.

ESG Report @
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—. EGBI: e EERBEKEAEFARANTEREPRE

Product innovation: ®#8,

s T4 iEREETFLELISHEAER Want Want’s sip & slurp patent for invention
Monde SelectionzELL A4 8. $RIEZ (FIEIE, won a gold award in Geneva international
Want Want's products for export have won invention fair.

gold, silver and other awards in the Monde

Selection of Brussels, Belgium for seven

- DIPLKOME
y | G

consecutive years.

o [E(F RELIBIHER IR KB SR IE201 7L FIRF 1 B :
ZEfMonde Selection AwardzHiZEE R M E
Hot-Kid Baby Mum-Mum vegetable flavour :
rice cracker won the “International Food Gold :

Award” in the Monde Selection of Brussels,

Belgium in 2017. L RE 'REYEBFHER
L BlES RESTE -
MONDESEECTION | | EHEREELAT G
CuAvaIHou Yo Wi Fooos Lo “201775 {2 B AT

H s
Sotid Svard A
- H “Aiyo buckwheat

TR0 Bl Mus-Piue VEGETABLE FLavinm

noodles serial

56 WORLD SELECTION OF FOO0 PROGUCTS - HALTA 3017

products” of the
s Group won “2017
e :

L / Instant Foods

Innovation Award” in

the 17" China Instant

Food Congress.

B MRS
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Industry leading: EIEREAE HE.

o HE-FEEMIFEALEBELEE., 20174F, The Group was also honoured as the “2016
EFAEENETRALBELEE Y “BE model Foreign-Invested Enterprise Well
D|4ESE” . “HEBESHIE & SIS RE Performing Social Responsibility in Zhejiang
BITRES Province”.

Want Want has been awarded the
“Seven Star Award for
Food Health of China"

for three consecutive

years. In 2017, the
Group won the laurel of

“Health Promoting”,
“Outstanding Quality”,

and “Systematic

=. SHlshg:
Excellent brand:
s BE-FEHTERMAIEBHSIMN H
BEEENEMAE (KERREMRH
) MIEKRE, KE 2017 EBEEEENS
- RESEEREANR | MR .

Management” of the
6" Seven Star Award
for Food Health of China.

THHEmEN ‘& Want Want was honoured by China Food Industry
AE017TFEEEESR Association as “Consumers’ Favourite Food
£ MR Brand” of leisure ] 2
B awin The Group was food and beverages i Ef : @
BRRLE 2017 granted as the “2017 for three consecutive i {
: Chinese Dairy Industry years, and thus ,j-'
Leading enterprise” by gained the title of “the } _.'I b= 3
China Dairy Industry Star of Consumers’ | 7= ] ﬁ.l_‘ﬁ
Association. Favourite Brand in - a
2017", (- (.
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o HEfFHPEHTE L D0, BRAEIRIR
KEIHAE H Energy conservation and environmental
BEEBNER S . protection
. o WIRABKE0I7TFERREERERE.

Hot-Kid milk
has been the

Shandong plant was awarded the “2017
Enterprise of Superb Environmental

“Favourite Food Management”.

Brand of Chinese

Consumers” for

dairies for two years

el

in arow.

-
-
»
H
-
*
-
"
-
4

o “HEHE” MERE : 1
EIN T e
T % R
THH “H 20
X B MR B 3
& Bi10%, 20174 9
EE = IS . \
In 2017, “Want Want”

was selected as one of = IJ

Y

.Y

o THERRERE201 7T FE A REKEBE.
Zhejiang plant was awarded the “2017
I : Provincial Water-Saving Enterprise”.

the top ten companies
for nine consecutive years
in the “Value Survey on Taiwan’s Top 20
International Brands” held by the Industrial
Development Bureau of Taiwan Ministry of
Economic Affairs, and ranked third for three

years in a row.

BB LA
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Responsibility management

1) RITERRE

EA—ZRMBMN ARG A%, ERTIEENRR, EEARATOELE, BEETFEERNET
HEEEEAREERNEZL . FF ‘N AR - ARER" WS, HMAETRHERENIESH,
BRREFENREMREE, BIEFMERT, BREEYE, FHHESANERER. RMBEEAFT, WLEk
EFRMNAFERRER, EETHEEEINAKRES VEREENE THENEENT.

EXgEHRESCEENRESAREE, AERTESCERIEMESK, FANEEHEREFRESGHER, &
BERARRISEREVNESCGRAREERNAEIZERR.

EEERANTEEFSHENESCRMERER. k. B, EERZTHRMBHO. £EEE
O RO RO RERO. ABTEHO. HESEFO. RERO. PREESE. EBENBZ
NEEROFEEEZMPIAEMMN “EREESGHRE TRNE" , BiEE N AESGHRENEEBES .

1) Responsibility management strategy

Besides its focus on production, Want Want as a famous food and beverage enterprise has never forgotten
to reciprocate society. It insists in setting sustainable development and social responsibility fulfiiment as the
Group’s key tasks. Adhering to the philosophy of "Prosperity for the Group and the Individuals”, we provide
employees with safe workplaces, strictly control the quality of raw materials and products, insist on energy
conservation and emission reduction, actively contribute to the society, and uphold the development principle
of “integrity and compliance”. We actively innovate and timely update our sustainable development strategy to
make fulfilling social responsibility the shared value of each manager and employee in the Group.

As the highest decision-making body that manages Want Want ESG, the Board of Directors is responsible
for formulating ESG strategies and policies, evaluating and determining the risks of Want Want in relation
to ESG, and ensuring the establishment of appropriate and effective ESG risk management and internal
control systems.

The management is responsible for implementing ESG strategies, objectives and measures approved
by the Board of Directors. Meanwhile, Want Want established the “Want Want ESG Reporting Working
Group” consisting of Finance Centre, Production Operation Centre, Equipment Centre, Research &
Development (“R&D”) Centre, Quality Centre, Human Resources Administration Centre, Supply Chain
Centre, Procurement Centre, Want Foundation, Legal Affairs Office, Audit Internal Control Centre and other
major departments of the Group so as to establish and improve the internal communication mechanism of
the company's ESG.

ESG Report @
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B EHREESCHMAEK, FfHREEEEARESGHE

B, BETRARIAEREVMESCGEREERNIE

ERS

Responsible for formulating ESG strategies and policies,

E% & assessing and determining the risks of Want Want in relation
= to ESG, and ensuring the establishment of appropriate and

Board of Directors effective ESG risk management and internal control systems

PITREFSHENESCHMMZTERER. ik, 18
ERESMITHETRELEERE
Implementing ESG strategies, objectives and

%fﬂ@ measures approved by the Board of Directors,
Management guiding the work of “Want Want ESG Reporting
working Group” and reporting to the Board of

Directors

EHEEWRERESGHMARE. SRKE. EH
mEEEER

Responsible for collecting data relevant to
ESG, preparing ESG report and reporting to
the Management at regular intervals

ESG#4& T {F/1MA

ESG Reporting Working GrouP

2) FlEstBRADBIR R EE M
RMERBFEAANGNEE, ERMFAEFBENT LR BERMVESCHMNEIR. HENEEF

AN OERERRAE. BAREERE. HES. 4FEBE. BT HERKEYS. RMEASEEY

RETREEFREMSEESCHAEHENMENER, FARMIEEE. HEREARRNEESE.

2) Communication with stakeholders and materiality assessment

We attach importance to our communication with stakeholders, and encourage all the stakeholders to take
part in and monitor the implementation of our ESG strategies. Want Want's key stakeholders include mainly
shareholders and investors, government and regulatory authorities, consumers, partners, employees,
communities and the media. Through a variety of effective channels, we understand the stakeholders’
expectations and requirements on ESG which become our important references for formulating
environmental, social and governance strategies.
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Stakeholders and communication channels

................. .o........................................9................o....................................
REERRFA :
) X Websites of investor relations :
= AR : : BEED
H-I-H : Company announcements : : Member activities
: RS : : BRI
N . General meetings of shareholders : Customer hotlines
0B B : : :
BARAEES SR L ommE BETA
Shareholders : :
and investors Performance road shows . Consumers Internet platforms
REEEH : :
Investor conferences :
................. ooo.
: HEER : : PETR EE
—A— : Daily communication : : Internet communication and
"" : Ttegss T : forums
S Working conferences : o} : Al i
- : [ =y : - . Trainings and competitive
BB BT 7=\ o P
. Cooperation between government - recruitment process
Government . 8T S A ][] s I
and regulator : and enterprises Employees Rl
guEtony RIRRE : ploy Trainings and exercises for
authorities - . S . : :
. Environmental protection inspections : health and safety
................. < TS o o S
: IHE&TE :
: Project cooperation : : SRERBED
,z{ : HEEKZR : E é . Volunteer service activities
:  Daily business communication : HEEBAE
fHiER : BB E REEH : tE : Community project cooperation
Suppliers  : Business meetings and negotiations : Community
................. ooo.
o®o. | : . BRIEBHE
- n HEEBZZIR : :  Disclosure of environmental
: Daily business communication : : protection information
: e REAR : : RIRNEHE
KD : Business meetings and negotiations R :  Improvement measures for
Distributors ~ : : Environment :  environmental protection
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RTHETHEEAGEEMXEMNESGHE, RMBRITHERM. AR BELIEENMREFHAHRELY
SITREMABARVESGERE, WiBBREMEXBFEAINDH R AR T MREE MG, H5tKE THE800Mm%K A
BENmAETNOE. BAEEMAEST, RMRETHEEMERAEEMESGHE, HELANEES
BPTUBERE, LERESGHRETIMERIRE.

In order to identify ESG issues that have material impacts on Want Want, we screened out ESG issues
that are relevant and related to Want Want through researches on industries, regulations, standards and
guidelines, and invited internal and external stakeholders to take part in materiality assessment through
questionnaires. A total of nearly 800 feedbacks from various stakeholders were received. Through
materiality assessment and analysis, we have prepared a list of important ESG issues in relation to Want
Want, which will be carefully attended in the company's operation and highlighted in this ESG report.

[
o BIRLIEIGFZERER
s BAEMEERLZSE Ensuring safety and health in workplace
Improving product quality and safet
mproving product qualiy and safety . BUBTHRHET
O &ﬁ@nnﬁ%%&%‘% Prohibiting child labour and forced labour
Developing healthy and nutritious products -
e e 0 o BAETMER
s RARFMEE Enhancing employees’ satisfaction
Enhancing customers’ satisfaction -
.Eﬂéjﬁﬁ *BTEIFPSHE
AR RY7 Granting employees with equal
Impgtgg ISSues Promoting product innovation opportunities
El
E 2T ik =2

% %Eﬁ:- Product responsibility

B TR { Employee development

FHEA R R

s RAEMBRE o T+ HEM R
Relevant ISSUes Ameliﬁa?i?wg prodﬁct transparency EEnhancing s:ary and welfare
benefits

* FERETRAR

Reducing employee turnover rate

o (RIER I R AEF
Promoting career development
and training

* SRR

)| Adopting diversified employment

O TN
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RE, B FECETENE SRR, EXBRRNMBETRSERAREIMEXE, REFmER
HBEYFEELBEAEIE, NETHEERERERITEMNTFEER.

In the future, we will continue to prefect Want Want’'s governance system, fully consider environmental
and social impacts in the process of our business development, and closely communicate and cooperate
with all the stakeholders to constantly proceed forward the sustainable development of Want Want and the
industry.

* KERMEEKEIR

Water resource and waste water management

* RIEAFEMEZBEME
Environment-friendly products and packaging
materials

* REFUHREL BT

Energy consumption and management

* BRI MAEEF£1TR
Improving and strengthening ethics
and business conduct

IRIE{RZE Environmental protection #T[E S 1E Cooperation with communities

* BERY)ER * S{EIREE
Waste management Responsible procurement
* BERHNERE * RITEB R e
Exhaust emission management Increasing economic benefits
* RIEAIFEE) * BE TN
Environment-friendly activities Charitable donation
o« REFAHREE l

Greenhouse gas emission management

ESG Report @
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Product Responsibility - Making Products Perfect from the Inside out
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“BHEBEZFRIL. BN, [2151R4%, HRIZFREZBEL!
BARPERIERGIXRDPIEEENSES! ~

“Let consumers eat with ease, feel relieve and happy and have confidence in Chinese food.
Become the communicator of positive energy in Chinese food industry.”
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AEFAFRERENSELERATRERTRER, EHREMKNENINTEE, BRMREEN.

AEEREET <PEARLEMBARGLZEEY M (FEARKMEEEEEARELY SEEEHR, 8
HEXERRERLREREE, MITEEFSNEEEHER. EUSENEEERRAS. TS EEZ SN
AR ETHERERSZEERNESmETREER.

BPEAR ‘BYERHEEEEERR, HSERANEBIEREBR, HEL2TEREFEEEK, K
ATHERERE, REARFEN, RYBFAEENESRE - N YTEEEREER” ARKERN, BRI
20204, FIEHENBELNIEESTERR.

SETEILREBE2NEEEENANRRREERAREEE, B3E1S022000. 1SO9001.
HACCP. BRCE% %8R, HEEE1085R

ERR. BEF. HEEHRMEEZLWIEHAESHNEET, SERBIRESESEEKYE, H2015F
Pl EEERBELEREMPELEWSM (Want-Want System Management) 124, ZiZERA1SO 9001H1ISO
220005 RER, M4EE (Produce) « HE (Quality) « &% (Safety) « 33l (Training) WA EEEE
I, EAWSMEBIERR, HFEsuETSHEmEE.

Possessing a complete food safety control system covering the whole industrial chain, the Group
endeavours to make the products perfect from the inside out and safeguard the brand.

The Group strictly adheres to laws and regulations like "Food Safety Law of the People's Republic of
China" and "Law of the People's Republic of China on Protection of Consumer Rights and Interests”,
implements national food safety strategies, and controls quality by forming an excellent quality control
team, establishing a professional quality control system, enhancing Want Want’'s control system of quality
standards and pushing forward Want Want'’s culture construction of food safety.

We are committed to "establishing a standard management system with Want Want characteristics, fostering
a mature employee development system, forming the best production team in the industry, and becoming
the most superior, competitive and trust-worthy food brand in China." With the ultimate goal of “creating the
best Want Want practices”, we ensure that we will create an industry-leading standard management system
by 2020.

The Group's factories take active part in the certification activities of quality control system and food safety
management system, including a total of 108 certificates of 1ISO22000, ISO9001, HACCP and BRC, etc.

As the country, customers and consumers are paying more and more attention to food quality and safety,
the Group launched Want-Want System Management (*“WSM”) standard in all the production bases
nationwide in 2015 to enhance its management. This standard integrates the requirements of 1ISO9001,
ISO22000 and other systems, requires comprehensive management in Produce, Quality, Safety, and

Training, and uses WSM management ideas to continuously improve and perfect the relevant standards.

B AL R
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SETHEEEEFE, URRFTHRETE, LAPDCAKE, REXRBAIERNSBREEEHE. &
A, RMBEBREIEEEER (WSQVEER) M, BUYXREERFRIEEILLEEREKPIIE
B, FMERBHNT, EHETREZ, REE:

In terms of quality control, the Group takes risk assessment as the dominant measure and combines it with
PDCA cycle to implement whole-process monitoring mechanism from farmland to table. During the reporting
period, we formulated various management procedures, operation methods and quality and safety key
performance indicators (KPIs) for full implementation of and regular check on Want-Want Standard Quality
Management (WSQM) system. In this way, we achieved notable results:

Pe | oY
AC| 4

FERBER 2EHDR . REREIEERIT%.
YIRBER 2EHUK . IRER S 182R98%
12,000 batches of raw materials with
qualified rate of 97% and 120,000
batches of supplies with qualified
rate of 98%

19 68HLR . HEEIEZE100%-
SMR1,658HLK . SMRETEER100%
196,000 batches of production with

qualified rate of 100%; 1,658 batches

of external inspections with qualified
rate of 100%

ARMAREERE
% B EE20%
No recall due to

food safety or health

issues

R IMT R4t
Rough & deep Raw materials
processing and supplies

%E

Farmland

Hig

Manufacturing

B
Food on

shelves and
tables

X
Finished
products

SN IS
External market
supervision

B R 124K. #5R
#%1401%
124 days of onsite
management and 140
supplier audits

REBEZITIR. WEANR
EFFEI2R
37 headquarters reviews,
44 internal reviews and 32
management reviews

EE MR 1, 53218
R, 100%EHE
1,532 batches of spot
checks with qualified
rate of 100%

ESG Report @
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» BIFSREKZ / Innovation breakthroughs

RERESRR B ERIAAIFEH, FHEEIRN
o FEREE . BEMNER;
o LUHBEERKEEME;

o & BR. EWRARRE;
o FiffréESt. £ EXEHEAIF.

Adhering to the spirit of independent innovation, Want Want is committed to

e Developing leading and prospective products;
e QOrienting towards consumer demand;
e Targeting at safety, health and delicacy;

¢ |eading in technology and innovating the entire supply chain.

A ERRIFERR:

o EHREFBEAOHERN, MEHEEY ‘Re. BEAEK NELTHX;
KRB IE, 6 FPERE2025) BUHRE, HRRE, BORER, &
EHERMEE ‘g, BR. TRE NIREZRE;
RBFHRARNT R, ERELRR;

FERNGEBRM AR
BEEEENH, FEBRRIRFREL.

O/ On this basis, we will work on:
¢

e Want Want's exclusive core manufacturing technology about raw materials that

meet consumers' new demands for “safe, healthy and delicious” products;

e Adoption of unique process coupled with the equipment optimization of “Made
in China 2025” strategy, so as to eliminate waste, reduce carbon emission and
ensure the "smart, environment-friendly, sustainable" and rapid development of
food industry;

e Customized functional foods that meet the needs of specific groups of people;

e Continuous and in-depth study on green packaging materials;

e Highlight on nutrition and selecting raw materials from natural sources.

BB HLE AT
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RERERREE A/ OZ LB AR HERMH O, AREEREEEM. LR UN=EMRESSIEE. Xid
LERERZ ZAARREBRENLEKRKFNRANSELMFEAN, DRELRRE. K KERMA. BER
s ERG. BRERR. RERS. BRRE. BREENEEZS S ENEEEERRMNES, FRFE
BT HAFRE /158, RAERNINEEKENHEAFREAS, RABEMEKEERBREEKTE.

Want Want R&D Centre in Shanghai is a municipal enterprise technology centre. It has three R&D branches
in Guangzhou, Shandong and Hangzhou. The R&D centre has several food science and technology leaders
whose research results are prominent in China and who
are directors or members of the technical committees
of dairy products, beverages, snack food, bakery
products, sugar products, potato products, children's
food, inspection, quarantine as well as the National
Standardization Management Committee. In addition,
the centre has trained a group of R&D and innovative

leaders with strong innovation ability and advanced R&D

capacity at home and abroad. Thus, the overall R&D has
reached international advanced level.

EEZEEERIF, MAEESMAE, BREEERE. £YEN. LaFHREENERSERERE
EERIET TIE, HEBMNSER. DEEXERTMAR. REBRAZ. LEXEXE. TRASERNING
MR Z EM A XS IEETSRADARMWME, RAMREEXEERAT.

On the basis of independent innovation, Want Want strengthened cooperation with the industry, government
authorities, and academic and research institutes, employed experts and scholars in nutrition & health,
biotechnology, dairy products and other relevant fields to direct technological innovation, conducted plenty
of leading edge technical cooperation with Shanghai Academy of Sciences, Shanghai Institute of Industrial
Technology, National Yang-Ming University of Taiwan, Shanghai Jiao Tong University, Jiangnan University
and other domestic and foreign scientific research institutes as well as a number of well-known enterprises

to make in-depth innovation in the entire industry chain.

ESG Report @
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HMEEZIREMESN, A2RZEERFENLRENEZ .

We possess several invention patents and participated in the drafting and revision of a number of national

standards.

—IRB AR EIFREAEER

A Geneva International Invention Gold Award
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MIRB AELEIFREX0A3REZ

Two Geneva International Invention Silver Awards

PUIRAREE

Four achievement appraisals

MIARIRIRIER =542

Two third prizes for Science and Technology Innovation Award

TBIRITREIRTER

More than 10 industry innovation awards

2017511 R, MERZERNIMMZRREEREHBERE ‘BREERE—RBEXRNETY B
=, BERRAARERENSIE. TISRE. HEHE. AFAZNERETRETERMERBE H!

ERE AR BT HBEENRE, WEEBEEHTERMEERNTE R, FHFEHE-RIIRARFORNI
REMEEMm. RSN, 486, IERENGERNEL ERMEMRR, MO MEFRER
S8, BRENERY. KREX. BRE. & () &. SRBRERENEERKLEN.

In November 2017, Want Want and the representatives of a number of well-known local and overseas
food companies jointly launched the “National Nutrition & Health — Food Industry in Action” declaration,
advocating the food industry to make positive efforts to create a new pattern of national nutrition & health

with government guidance, market allocation, social interaction, and innovation and sharing.
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Want Want keeps centering its R&D work on
consumers’ health and observing consumers’
demands for different functional products, and
continues to develop a series of functional
products with good taste and flavour. Want
Want develops products from the four aspects
of constant sugar reduction, organic nutrition,
functional health and green packaging, and
reduces the content of unhealthy fat, sodium
salt and sugar while increasing the content
of whole grain, fruits, vegetables, potatoes,
(purple) sweet potatoes, beans and nuts with
healthy carbohydrate ingredients.

\
HEEMNGER—HB. m8Z. REREFER, AMERGESmET, TEH, F2aRkAE
AER o
Want Want’s products like Daily Vegetables, Aiyo Yixianduo and Children’s Fruit Puree contain
dietary fibre or prebiotics and are free from fat and trans fatty acids.
J
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» JRBA{RFE / Quality guarantee at source

A T E S VR R 0TS S

. SETHERRE. ERUYHE. UABE. HEEY. BABREISRM
i (B RS e B

‘i . B EABEREESEL HEEE&WE’J@%FE%VE%@VE%%%

Want Want constantly values the evaluation and selection
of supplier partners:
e We prefer suppliers who adhere to sustainable development, fulfilling social
responsibility, putting people first and operating in good faith,
e We insist on selecting suppliers who share common values with the Group,
with priority.

/ FAMFEERNZROER, BEFAEREABRENEEE
<O, Based on Want Want’s core requirements on raw materials, we select high quality

sources that meet standards and scale requirements.

RSV BUBTNERNER, BRARILIRVEHABESREEIRER:

In order to scientifically evaluate and effectively manage the suppliers, we have established a full-process

management system for raw material suppliers:

EIEEIEREE Selection & development SE{LEAXE N\ Evaluation & admittance

s AEFMHHAHIE o LERERMER o BEAFIHEELIER o EAZZNER
Compliance of the Sl ZNEEN » Complete evaluation Implementation of »
qualification certificates Completeness and assessment system admittance assessment
f th ti %
o ERTRMMAN O e Pl o ERBENRAE

environment, quality L
Conformance of the and safety system Recognition of the

product standards products' quality

O TN
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FEiZEB144%  Assessment & grading IEFHEL;K# Upgrading & replacement

o HEFHAELIZEE o HEFGAEER o HIERE o {HFEREIAIIRH
Monthly assessment and Daily management of » Improvement of Elimination and
management of suppliers suppliers suppliers replacement of suppliers

o HER D AREIE
Grading management of
suppliers

BPRERFRZS T EAHRBRETERZMFRNERFE, SIET <FRYRMEERZZINE NMERE
FEX M, WRETRVHEESEZEREURARNOREETE, ERHARENRYASREEFH
EmE. HERNETERENFEGESTE, B, ARERBRENATE. 2E. 26, PERYHHREA
BMEERE, HIETHERYEN GRBEXRREDE .

2R, REREAREIMETERIMNE O RIS E ELER, KOSFARMERYRE RS, REHNRH
EYREREELNERSIES100%EEL, W2017F2AM%, EHECEREOSSMREL.

We consistently adhere to the management system of assessing and rating suppliers from various
perspectives, and have compiled the internal management policy statement “Assessment Measures
for Raw Material Suppliers” that clarified the assessment standards for raw material suppliers and the
corresponding grading management system, and kept monitoring and thoroughly assessing the supply
quality and supply capacity of the Group's qualified suppliers of raw materials at regular intervals;
meanwhile, “Procurement Operation Rules and Regulations” for these raw materials have been formulated
to ensure just, fair and open procurement procedures
and to clarify the operating practices for raw material

FIRHRE SRR

procurement personnel. Arnount of raw materials purchased

In recent years, Want Want has systematically promoted
the localization of overseas imported raw materials and
vigorously supported the production and R & D of local
raw materials. In the reporting period, some individual

B R
77%

items formerly imported from overseas were 100%
Sourced locally

localized. For example, starting from February 2017, 3 L

Want Want has achieved 100% substitution of overseas

imported aluminium with locally produced one.

ESG Report @
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1) RIEESIE

TEAKEFEYHHERSIERE, Nl “ZRESE. ZENMHE" MRRIFMEHER, B 7 HRERYH
M ERRERENMHEXH, LiEERRCHENTRFER. Q. Ak,

R R RPN, HHESMEEREN, RIFE, fERRR, EREESEERNE
ETHREED; EEENSMNRRT, AREERBEBIIRARETRENAMLEAESES, SREMREN
WER, BHMRSER, EREEGNRESRES, SERHESRNGEETHMEANTERE, LRBHER
BREE (SRM) RAHASEREMCHMEBIRENER.

HIEWSESZRFE  Brief flow chart of supplier introduction

o PREBEEAU e mIREMEE
Procurement unit Led by quality assurance unit
o miREL(L o HE/EEARBHLRESH
Quality assurance unit Participated by R&D/production/procurement units

T &
AL
Test run in
plants

HH B
A 1638

Examination and

verification of Sample testing
qualification

it

Onsite visit

o HEEEL o B
R&D unit Led by R&D unit

e TIRECSRlE

Supported by factories

HUE. M8 R RS
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1) Introduction of suppliers

In the introduction stage of raw material suppliers, the Group looked for suppliers based on the principle
of “multi-channel introduction and multi-department decision”, complied internal policy statements of
suppliers’ development process for the relevant raw materials, and stayed transparent, open and equitable
through system record.

In the selection and development of raw material suppliers, the supplier's qualifications such as qualification
papers, establishment date, origin, and product standards would be strictly examined; only when these
qualifications are met can relevant functional departments of the Group start to jointly conduct rigorous
evaluation and inspection that include product quality inspection, on-site inspection, test run of product
line, etc. Only if the previous link is up to standard can we move to the next link. The results of each link are
recorded in the supplier relationship management (“SRM”) system by corresponding responsible units.

HIEBEZ
HRE <RYRREEZZE EMEASENRYNERUEBRHERE. fERN. ERRBHB
METEENFESGIMGE%Z, LRESANEEREZER, HHESE S RABCDIESR, HHR
DRNHERETHEIARER. TEMNRENSIERENERIARGIE, SR LEENERK, NWER
HERRBRAN QT QL. 2.
HMTEBELHEREEEETE, SFEBREXEL. TIHMTZENL. RRERELE LRELRR,
PATEGRIRIRHE R -

Supplier assessment

According to the “Assessment Measures for Raw Material Suppliers”, we regularly monitor and thoroughly
evaluate the supply quality, supply capacity and after-sales services of the Group's qualified suppliers
of raw materials. Based on monthly assessment results, we categorize our suppliers into A, B, C, and
D classes. The D class suppliers will be replaced. The complete supplier introduction process and
assessment/replacement system, together with the transparent online bargaining, lead to just, fair and open
procurement in the supply chain.

We continue the optimization of supplier quality control system, including audit mode optimization, onsite
evaluation optimization, source management optimization and online assessment system, in order to avoid

fully any risk associated with the raw materials.
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HEEEE
HEESEEREHESNEE, BBHERAE. #HEFEZLRER. HENEMIZ. HERE
MHEEAEEH AR ERRIER.
s ERRENAKERENHER, SFEHERtETAE
mEMRBER; BRMERAKEEAREZERNES, BER

8

, RtEEEENES, RAHES
, B EE, BEREZSH

Communication with suppliers

Want Want attaches great importance to communication with suppliers, which is maintained through
supplier meetings, supplier assessment and grading management, supplier onsite assessment, supplier
trainings and supplier seminars.

For the Group's raw and auxiliary materials suppliers with high risks in quality, we hold regular supplier
meetings every year to further promote suppliers’ management, enhance suppliers’ quality and service
awareness, and highlight the Group’s key future control points. Through our communication and exchanges,

mutual trust would be formed to ensure the two sides take concerted action.

@ Y
201758 R, HEAEMRABEBREEBEAMERHEMAEERRABETION, KELRM

B UL EEERRNRNER, BhniE, CREEERERReREENTE.

In August 2017, Want Want production quality assurance personnel communicated with their
counterparts in the supplier's potato planting bases. They made in-depth and professional
exchanges about the breeds and characteristics of the raw materials, so as to improve the breeds

and make the quality more adaptive to the demands of food safety and production.

\
N
20175128, HMEGTHER RS, BUENEEHE. EPREBERNEE, fEBRE—
FHHEMEBRERENERSR, ReanEREERT:, RACEFREAMIBHE,
In December 2017, we organized a supplier meeting. We interfaced with suppliers seamlessly
carried out positive and effective communication, e ® —
summarized the supply quality in the previous year and
proposed improvement suggestions for improving quality,
ensuring food safety, and enhancing corporate image and
brand transparency.
\ W,

OF Tt
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» REBE IR / Quality management

HMIEREEENES—ERE, FHEBOR:
s ITEBFHNEAREEREMK;
s BUBXNEEBERAR;
s TEMMEEBREETRER;
o MITHERMREXKER;
‘! s WFEIRRE. HERN. L. HREBMLAREERRTE.

! We pay attention to every aspect of quality management and continue to:
e Build an excellent quality management team;

e Establish a professional quality control system;

e Enhance the Want Want Standard Quality Management System;

e Carry out Want Want’s food safety culture;

e Join hands with employees and their families, suppliers, distributors and

regulatory authorities in safeguarding food safety.

@/ AN EERARIERERSHREE.

Provide cost-effective products with zero defects.

REMHNMEERIE ERFEE, EEDBNNREATEPRIHALE.

From quality control of raw materials to management of production operations, the Group is committed to
becoming the best in the industry.
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RMiREEREL. FRERMEN RS B EETRANEES:

1) Quality control of raw materials

We carry out systematic control from three aspects: quality control, source management and imported raw
material filing:

=
%
%
5
o
5
e
2
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RERE: BUTXEFEEEIE, REATESNRMLERSAKE , WKERITREEEMR
ER;

Quality control: Strengthen the independent management of the enterprise, and continuously monitor
the quality until the finished product is traced in addition to having a complete inspection mechanism
for incoming raw materials;

a

LisHEERAEE: 2EEREHRMHBHEEHESTLBRERRRREESIE, SPEUTIRR
B «RHBRER> , HHEBREHEDS, RETE, RENSRFRILEAESHEETE
BIFARERRHEHAIE R FRAREHE TR, (EREAPRERERE;

Source management of upstream suppliers: The Group continued to conduct the source quality
management of upstream suppliers towards raw materials suppliers, established the “Materials
Survey Form” for edible raw materials, and monitored its upstream raw material suppliers, production
processes, ingredients and proportions. Meanwhile, we regularly visit the factories for the raw
materials used by the suppliers, and reduce the quality risks from the source;

EORBERGE: BUBRBNEDREHERGIE, EDTRESRERBRAGBRARARIRINGE
EENEOBRNENIEE . IRNEOBFREEESERUSEDFIHER, RILIEER.

Imported raw material filing system: Establish a strict imported material filing system. The import
factories are strictly required to fill in the information of overseas production enterprises and exporters
or agents, domestic importers and purchasers, and the import and sales records through the filing
system to strengthen the traceability system.
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AHREELEE, RMELTZENREREEEREYARERE, BAEE (RTFEERTEERER
FFy . «BEETIRRBER . (ERIEREENEEER SEFENN—BRELEFEETRESE.
RS ERAELEE, FHEEETSERE (QCC, Quality Control Circle) 1REXEIER, 2B I,
BEME. WE. R A RS S HERRFENSEE, BB 820 ERAESTIHHRE .
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2) Production quality control

In order to ensure the quality of production, we have established a comprehensive operational practice

@

management and raw material inspection specifications, and a complete set of production systems for

standardised management including procedures such as the “Good Manufacturing Practice Management
Procedures”, “Process Control and Inspection Procedures”, and “Product Labelling and Traceability
Management Procedures”.

In order to continuously improve product quality, the Group has launched a quality control circle (QCC)
improvement project in all factories across the nation, and carried out continuous improvement activities
focusing on the quality, efficiency, energy, cost, innovation and other aspects in order to continuously
improve the market competitiveness of our products through full participation.

W 251, ’I‘ t5760, 2,259,800~
National QC teams In-service circle members QCC tangible benefits of RMB

— e
22,992 @ :

STiRbNES

6,205,700

Bl

HEREA

Proposals accepted by the
Company

Number of improvements
proposed by employees

Tangible benefits amounting
to RMB

AN, FFNEE & EQREMRGELBIRE, LRBELEUROTEIGRME, HREMNE, FESE
TR GHIGRS. BUTHE, SRREMEEEZRT, EEFUNEREEETRE.

ESG Report



0 ==
Product Responsibility / E i g =] 'ﬁz {%

In addition, we have established
a defect model database
for each production line,
analysed key defects based on

historical data, implemented

key improvements, and B =
e e s

continuously improved zero
defect control conditions. During
the implementation period, the
quality of each product was
significantly improved, and the
quality defects and customer
complaint rate remarkably

reduced.

3) RREXLiE®R

REERBREXAFTE, HEE2EANCRENMEER. TEZERAZEHZITE,; HTEMRLEX
i, BReRmETEMEET; FETERE, BREMATEXWEHHNIT. HMNEREIBARRREXXLE
&, ERMEE) ELE EERERREXX. FER FHEEE. CHE. BETPIRIEERE, R
R B AET R EER .

HREHRN, RZPEARTZERMREXNHEERREE:

3) Culture construction for food safety

In order to create a food safety culture and stimulate the quality consciousness for the whole staff, we
improve the food safety training system, promote food safety culture in conjunction with related food safety
activities, and formulate complete standards to ensure the implementation of food safety culture. We not
only pay attention to the building of food safety culture in the factory, but also “go out” to publicise and
spread the safety culture, and “invite” consumers, distributors and regulatory authorities to visit the factories
to spread the food safety culture to the whole extent.

During the reporting period, we organised a variety of publicity activities regarding food safety culture:

T AR
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Food safety related trainings were
provided to all employees, and a total
of 198 food safety training sessions
were conducted in 37 production
bases across the country;

LESMNBH R R 2 AR
B, EEMEBT. Hfhd3k
ICHEENR, KRBT #
BT HERHEBE, B
BEM R EFEEER;
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2 F TR R B MR e X WEHRT
LEiEE), SBEMRIE24745R, D
EERERRENEEM;

All our factories across the nation
participated in a food safety
culture poster competition, with
2,474 entries, to fully promote the
importance of food safety;

SEEBMERRESNEE, BE
ANRIE19,904 N, RAEEERT
BaNmEEE;

All members signed the quality
commitment letter and the number
of participants reached 19,904 to
enhance the quality responsibility
of all employees;

We participated in related
external food safety activities,
enhanced communication with
the government, other enterprises
and consumers, kept abreast of
the latest developments related to
food safety, and drew on excellent
management experience of other
companies;

FRE2EEERME R CHERT
LLiEE), B5RKE2018FE—HR
mh R 2 X ER BT TSR .

In the national campaign for food
safety culture promotion and
evaluation of production bases,
five were awarded the title of the
first phase of the 2018 food safety
culture promotion factory.
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s REUBRGIBEREERAREWEN;

o FR ‘BEEL, 20RE MRBER;

s REHFSHEENRE BEEFNBETEXRE
o BNHBERIMRE, REHEZBAAGESTHEE.

—H e Ensure food safety traceability along the whole supply chain from farmland to
. table;
b T e Adhere to the principle of “Customers First, Wholeheartedly For You”;

e Sincerely deal with the feedback from every customer and respond in a
timely and professional manner;
e Protect customer privacy and ensure no leakage of customers’ personal

information.

/ ARMEMNHEEY. BEESAEEENE.
< “ , Use our sincere and friendly services in exchange for the total satisfaction of each

customer.

1) RILRFS

AEBHEERBHRRAEGXRLFABRRHEERHEUNRTS, £ RHHERIERBHEEENRE, R
ROHBEENRERSIRE. HX. RENME, FHEER O Wl

RIRFRFGEE, EEEMT E=RWEEEELERES L TER, SHEETRATIIEERNE
F, BEBRAT, 2-3KRNERBATLUEESHEEFH.

Rig CKREARZMBHEZBDREL M (PEARANERRZ SR , HMHERS—ERER
i, BIETHEE <EERFEEWD |, URERT FRFEEEEANT.

1) Considerate service
The Group's consumer service hotline has professional staff to provide excellent services to consumers,

B MR R
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to listen to feedbacks from consumers in a timely manner and ensure that consumers' questions get
enthusiastic, professional and quick answers, so that consumers can feel at ease.

In order to improve service efficiency, the Group has added the third-party website Want Want official
flagship store online ordering function, to give consumers the convenience of self-selected products.
Usually, the products can be delivered to consumers within 2-3 days.

In accordance with the "Law of the People's Republic of China on Protection of Consumer Rights and
Interests" and "Food Safety Law of the People's Republic of China", we attach importance to every
customer's complaints and have formulated the "Action Procedures for Customers’ complaints" so as to
ensure the satisfactory resolution of customers' complaints.

;Quﬁ’giglllh

Procedures for complaint handling:

TEXFERR FrEE AR Hil
Appointment visit On-site handlin Satisfaction
9 feedback
o 2/ N e 2TIERAW o FES M «<EKBEFMHRY
within 2 hours within 2 working days BN

invite consumers to
participate in the "Grateful to
Have You" activity

BREIBBIZIER:
Evaluation index for customer complaint handling

HEHNRFBAERR100%, SEMBORFER, MTHEEZREEREL, HRM4%NEEERT
)=

During the reporting period, the complaint resolution rate was 100%. For some complaints, a consumer
satisfaction survey was conducted, and 94% of the consumers expressed satisfaction to our resolution.

2) [RFLIRTE
EERSSEEZEL, HEBHEREENNEETRAERETZERE, REBERERAREME
, WEM EERHEZEBAAGSEERARANRHE L, FREREXTELM. HEELRRNERFUITI
_tEﬁHHAIEF‘?_EEI,%‘%@ZWQV B3 Z, WIRERHEEEAGERNERRERIEEEM.
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2) Privacy protection

The Group fully respects customers’ rights and interests, properly handles customers’ private information
obtained through the sales channels, and sets the system's users authority according to the functions,
technically realises consumers’ personal information management systematisation and standardisation to
prevent publication and improper application. A written request with appropriate reason has to be made
by relevant department and reviewed by the headquarter's internal auditing department to ensure the strict
confidentiality and proper use of customers’ personal information.

3) ZOEIE

BTREEESREZ, RARKEST (RABREEIEY SEEER, By THENEEEMERMT
EMBORE. KREATL2HNERBNEAE, FIFEEEAE. BRGEIIE. KFESEMS, HEKE2
BiEES, REESME. EERBME RS HALEERTE (Enterprise Resource Planning) #URE, &6
T DABHKRESE, HEMEELFEREETEE. BMAXNUURERNERS, WK MABHE
Ex, BREREENEER.

RARFEBMEBARETRY, IRSFEMHREERENELREM. BMERRIREE4NGIAN, BIRFF
AME>90%. IMERBRE, ERERE, YWEARXLHIERER, BENENR. SR EHR, SEESF
REERBBEEH.

BOEE:

Recall management

& pmmmmmm (@)

e u,
Canas®

AR BERH BB, BE.
Food recall timing Information collection, investigation and evaluation
OBE®REL; OWEERER. BHRER;

Self-inspection; Collection of product information and complaints;
QBB EEAFIEH; QOWERERER;

Notice from supervision and management Investigation of damages and risks;

authorities; ORIFERHEE BE SR
QORrFBEFRE. Determination of recall level according to risks.

Complaints and feedbacks from the public.

B MRS
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3) Recall management
In order to protect the rights and interests of consumers, we strictly abide by the "Food Recall Management

Measures" and other laws and regulations, and establish a standardised simulation traceability system and
a complete recall process. From food risk identification and judgement to making recall announcements,
implementing recalls, and improving products in a timely manner, the Group achieves full process control
to ensure product quality. The simulation traceability system uses the ERP (Enterprise Resource Planning)
database to monitor the production and sales processes of products in conjunction with the report data of the
factories and subsidiaries. Traceability can start from raw materials to finished products, and from finished
products to raw materials to ensure that product information is effective.

In order to ensure that the traceability system works well, the factories carry out simulations of the manufacturing
items every year. The total traceability time is controlled within 4 hours, and the conformity is >90%. If it is lower
than the target value, we will investigate the root causes and the simulation traceability be arranged again to
verify the offectiveness of the improvement measures undentaken . As of the end of the reporting period, no food

recalls have been occurred for five consecutive years.

"‘V "
Y
& \Y/

T BEEHRERRE
BERERERLE . Recall implementation and product disposiltion
Fecall summary and produt Improvement - @y 1 e RIS
DR AR HERRS, BEFHEMRE; Completion within a specific timeframe according to the
Complete the recall progress report on time recall level:
and make reievant records, QERMI. WRKE. KUK BELAR, MRS
QHMBEETAITLE Product isolation and confirmation of quantities. Take
Analyse the problem and make measures such as remediation, harmless treatment, and
improvements. destruction.
BEZE) BEAERIESEM
Recall launching Recall notice and information for publication
OER/NMEZEEBETE; OB TrEATfEthfFR BB BB APIR T E T BRI &
Emergency team initiates recall; Submit a written recall plan to the county-level
O%|EBEEE; supervisory authority at the factory location;
Formulate the recall plan; QOREEMRMD, ME%K. BREHEMAIRE, LEE
D2/ PYIE 143 22 AT S ARBIERFI o BIREAE. , _
Inform branches and related Report to the provincial and national supervisory
departments within 2 hours. authorities according to the product flow, and announce

in the main media.
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Simulation traceability:

EY S SH VA
SR INE 449)52%[’513'5??31 two-way tracing

No. of simulation traceability

| HANE T
TER EMFER o

the reporting
period _:Fi/]-g-;ﬁﬁi )’I
L) IEERETR
IEF h
Average time used <4' ours

» E&REM / Product compliance

o UBRENVGERFERERER, ABRFNESHEERRARE;

s TEEBLSERSHEERA;

o IIEBBMEHEEEK.

Strictly adhere to the law as the bottom line and persistently maintain

food safety;

Optimize the compliance management system for advertisement and
label;

Build an excellent compliance management team.

/ 100% & 3R
©

100% compliance.
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. CREARFSMEEFE SEEER

1) Intellectual property right protection

The Group attaches great importance to the maintenance and management of intellectual property rights
and strictly abides by the laws and regulations such as the “Trademark Law of the People's Republic of
China”, “Copyright Law of the People's Republic of China” and “Patent Law of the People's Republic of
China”.

BiLLE2018F38318, FEERPEKEHES
As of 31 March, 2018, in Mainland China, the Group owns:

AR ¥ EFiE

Trademarks Patents Copyrights

2,250 pe 39 i 99 i

REEBLIL T M EER, EFNEEEAENNHREREE IR, BREIFERVIEQAEHNEE, M
EEHEIPNEE, FIERUFENSF, RNRFERNAE, URRAEENHERNEGITEEL. [
By, BPIBRBITEMANGERETS, FRABERITRIMF.

AEESFERHENDEME TETHRER. EaER. BESEESERARNRANEY, BaHEE
MHEENEH, RAAEEBRINRERKTE.

The Group established the Intellectual Property Right Department, which specialises in the daily intellectual
property management of the Group. We monitor strictly the trademarks that have been preliminarily reviewed
by the Trademark Office, sort out the trademarks to be expired, check the patents for annual fees and timely
apply for renewal and make payment to ensure the effective continuity of the ownership of the Group's
intellectual property rights. Meanwhile, we spare no effort in cracking down other’s infringement and carry out
daily rights protection and counterfeiting work.

The Group regularly trains related internal personnel on basic legal knowledge such as intellectual property
rights, product labelling, and advertising to enhance their awareness of respecting intellectual property
rights and raise the Group's overall intellectual property standards.

ESG Report
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2) RESIREEE

FPEAREST «KPEAREMEESLY « GB 7718 <TEGEARIZEIEAY FIGB 28050 «FEEERH
EEEFBERD SHANERIEE, BRRBEREREENLINAEESZMEES, AZHHEEEEN
BE, REHEENMIGEMEZE,

AEFWESRBLE. BEEXE. BHERE. BEEASHR TR BMATalHRB M EEMEEBrIINE
%, MREREENERLEHTREEEH

2) Advertisement and label management
We strictly abide by the "Advertising Law of the People's Republic of China', GB 7718 "General Rules for

Prepackaged Food Labels" and GB 28050 "General Rules for Prepackaged Food Nutrition Labels" and
other relevant regulations and standards. We review all labels in strict compliance with the process of the
regulatory review method to protect the consumers' right to know and to choose.

The Group's product packaging, promotional plans, website information, and commercials are subject
to the review of the intellectual property and related departments before coming into the market or being
released to ensure that the Group's products and marketing activities are in compliance with the laws and
regulations.

BSEESEREE:

Responsibilities of various departments in advertisement review:

EmiEXl BT B w3

Product planning Legal affairs Laws and regulations R&D

HRNE ALk EEEAARY A LR
Contents Trademark legalit Slogan compliance AEELE) o Jeele
Y characteristics

% Mo, A0 R
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Review process of label:
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ERitR:
EmhE R E

Product planning:
Planning of product layout

EEGaiEXl:
IRIEREME RETRAEN
Product planning:

Manuscript modification as
per suggestions from each
department

e, &£&E. B8R, &5

R EERER

R&D, production, laws and
regulations and legal affairs:

Confirmation of manuscript review

ERE:

Product planning:

Confirmed draft

HERRER R EMIER.
REHREER

R&D:

Confirmation of
supplies, product type
and shelf life, etc.

BRREEIR. HHITHEER

Production:

Confirmation of production plant
and printing of date

SERR:

BRIEHESHRM

Laws and regulations:
Confirmation of label compliance

HRBRERME

Legal affairs:

Confirmation of
trademark
legality

ESG Report
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“RETRIERBNIFRIE, MARFEEMMEIEIERA. ”

"Create a good working environment for employees and let them become
members of Want Want family with full happiness."
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HEEABFRET ‘& Bff. KBS NEEES, B USRESHNRARES, SHhEE “—RA” ®
FE, LUl “KEE MERRS—LEEAXRAE. $EE 1.

HMBBKRER <PEARZMBSHZL M (HEARKEMRLGHERZEY FERERETANER
B, BEARTRAIERFNIHRE, RULXSEENIHESRR, LEYHEEENRRYS, B8R
THERHEKR.

The Group adheres to the business philosophy of “Destiny, Confidence and Unity”, and is associated with
every like-minded friend. We strive to build a “family” atmosphere, and work together with each Want Want
employee in the spirit of “Unity”.

We strictly carry out human resource management in accordance with the "Labour Law of the People's
Republic of China", "Labour Contract Law of the People's Republic of China" and other laws and regulations,
strive to create a good working environment for employees, provide safe and healthy workplace, and
establish a career development platform so that every employee can grow together with the Group.

2525 s, MRS
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» L TRFEER / Safety and health

BULERFRZE. RENIERE.

Establish and maintain a safe and healthy working environment.

/ R EFH IR
( ¢ ,

Pursuit of zero accident and zero occupational disease.

BPBRET <PEARKMBREEED « PEARFEMBHZERAE M EEREFHER
REREEILY SEFEEEREKR, WKIROHSAS 18001 B2 ERLEEIER, WSMEEHRE, Bu i
STEWSSMIEERELZ S EEER. B, RATIET GRENMBERRZSEZREIRNLAMEREEIL
SEEGE, BREYSEENBERN S LIENEEEE.

We abide strictly by the "Law of the People's Republic of China on Safe Production, "Law of the
People's Republic of China on Prevention and Control of Occupational Diseases" and "Measures for the
Administration of Contingency Plans for Work Safety Incidents" and other national laws and regulations,
to establish and improve the Want-Want Standard Safety Management (WSSM) System on the basis
of OHSAS 18001 Occupational Health and Safety Management System and WSM Overall Planning.
Meanwhile, we have formulated the "Administrative Measures for Laws and Regulations on Environmental
and Occupational Health and Safety and Other Requirements" and other management systems to ensure
the steady implementation of production safety and occupational disease prevention.
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1) ZeHE

BEEEEYRRLE, RREARSRELAEGFRELZSYEE. SRERS, REXSERREA
SIEFS, BYRSHE, SERERBEGN, RAGERBERSUNGEN, IRAFARY. H5R.
AR RIS TR R, WREET. AEBERFENRS.

A EE ﬁﬁW%MEEE REEEBR, SEEVHCNESEN ‘TEFH EAIKERH
FEEAF. MEHN, RPRTTBHEE. R28HE. RoREALR. X2 £ENBEEE T EE
ﬁ,ﬁﬁﬂ?yé%%éE\gé%ﬁ#&ﬂﬁ@i%%#% TRt EEBETFRAE—SRESEIN
REEH.

1) Safe production

According to the safety risk maps established in the plant area, we promote safety double observation and
hazard source identification, post safety signs and allocate personal protection equipment, establish safety
maps, improve operational and environmental conditions, improve operational and environmental safety and
comfort according to the priority of risks. At the same time, we instill safety culture and knowledge through
morning meetings, posters, videos and intensive trainings, to ensure the safety of employees, partners and
visitors.

The Group continues to implement the WSSM System. At the beginning of each year, it plans for four
quarters of “thematic activities” to upgrade the factory's environmental and safety management standard.
During the reporting period, we launched four quarterly thematic activities of territorial management,
safety double observation, safety skills competition, and production safety, and adopted production
safety management methods such as safety day management, safety star rating and production safety

standardisation to further improve employees' safety awareness.

REEERENER

TERYERE L e B RETLE o :
: roduction safety
Safety day management fety star ratin S

y day 9 Safety star rating standardisation
HER—NREEERBLRIE, BT ‘ZREEEEEERT TEBITREEERELVERER, B
BEHMEITBURIEFI O Z RIS L b7 TR EM RARE TR HIERER TRESh, HEERREEER
RESTIRZIR2EERS. B ‘ReEEERE . U =RRELEHREE.
Formulated a unified production Implemented the “Production Fully implemented the construction of
safety day billboard, hanging Safety Management Star Rating” qualified production safety standardisation.
on the outer wall on the left of for the factory and hung the “Safe At present, our factories, except for certain
the administration building and Management Star Rating Plate” individual factories, have reached level
remind factory employees remain at the factory according to the three standard for production safety
attentive to production safety. star rating.

standardisation and are regularly reviewed.

Jo0S sy, W@ RIS
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2) BZESRPhE
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2) Occupational disease prevention
The Group has a complete employee occupational disease prevention system to carry out pre-evaluation of

.

é
&
T
<
Q
3
=
8
5

occupational disease hazards, evaluation of control effectiveness and acceptance of protective facilities for
factories that may cause occupational disease hazards:

G

SEEAAREENHXFERMRBEREH IRMARBEREERRW, BBXEIZLERRER
FRiNERES, HRBEEEERR.

Each year, a qualified occupational health technical service agency is entrusted to carry out the
detection of occupational disease hazards in the factories, and to control and eliminate occupational
disease hazards through technical measures such as process re-engineering and ventilation and
cooling.

HICEEBEEREEEENET, ASERBARMNBXNZERR, EHEAS TERFMEETR
EREFRE.

For employees engaged in occupational disease hazardous environment, the Group distributes

appropriate occupational protective supplies and regularly organises employees to medical
institutions for occupational health checks.

EHFHEHEREENEERUYRBERERENEE, REMFEINBERRE.

In the workplace where occupational disease hazards exist, the factory sets warning signs to inform
the employees about the hazards to ensure the occupational health of all employees.

ESG Report @
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» S TERIRFE / Employee rights protection

o Bit ‘MM, AVERE HERETR

Wl ,

t— o BWEINFHFET,
— O

b

Follow the principle of “merit-based appointment and fair employment”;

e Respect and treat all employees equally.

s BERMUARENERES, BERAREBAXFERE;
o EEANFERKE, WE ‘MEEA, AZHEA, FTEER .

(/:, e Adhere to the people-oriented management philosophy to achieve

mutual development of individuals and the Company;
e |mprove talent development strategy and ensure that “each employee
is in the right position to employ one’s talents to the fullest”.

AEEEETEBERT, AIEREBERETS, EPEIEHERER, REESRLHAR. B, HHFR
ETBEABRFEIVSFEMNREFE, AEFHRABBERBHRMERE L, LBBABEAEBIREEENITE
., ERRMNEERER.

The Group proactively optimised the communication mechanism, established an online communication
platform to help employees to freely express their suggestions and opinions, and make complaints.
Meanwhile, we continue to promulgate and update rules and regulations directly related to the vital interests
of employees, create and enhance team spirit and corporate culture. We also inspect and guide the
implementation of the mechanism through internal audit mechanism to form a benign management cycle.

1) BT M

BEAERNERER, AEAFHERSH A4 ENSHEERERE. RMHET FESENE
Y M GREBREEEY , BREREHIE. BEBE. FEALRTHERENEL, 79 BEH N SE
S EMER.

B MRS
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1) Employee salary

Based on the actual situation of the Group, its remuneration design system comprehensively and
scientifically considers various factors. We have formulated the "Salary Management Measures" and "Salary
Payment Measures". We also follow the principle of distribution according to work, efficiency priority,
balance fairness and sustainable development, and achieve its functions of motivation and guidance of
behaviour.

2) ZENMAR

AEEMBE <EHEEID SHE, EFRTEAREENEZHEEGTERR. QFREBEIIERERN
TR IEREH, EXEIARELEEEMRSVENIR THRES, MBEETR, IAFEKRBER
FREZ, THRERSRENEMELE.

2) Attendance and holidays

The Group has established a system of “Attendance Management Measures” and other systems to form an
attendance management system applicable to Want Want. The Group advocates the completion of work
tasks during working hours, and balance work with rest, and if it is impossible to complete the work within
working hours, the supervisor will review the situation accordingly and arrange for a compensatory time off
or make overtime payments according to the law.

3) BT &R

FERFIA4R BRI AN B A, BIOB TN ITIERAE, RMRIEHEFN. I, SEES. “%@E
&, FEREH. FERLL. $RECESERAER, TABTRETERRANSERR. BREHN,
HRSEMETHEFNEDSE 2008 AR, I, RFALHETIRHETIRES. I¢§~EEME@
EH. AREF. ABGCSA. FEBRE. BERE. SHRETINAE. BALESETHEER.

3) Employee benefits

The Group always adheres to the people-oriented principle and cares about the work and life of
employees. We set up a number of welfare projects such as festive welfare, start-up red packets, wedding
gifts, funeral consolation money, new-born welfare, seniority commemoration and honorary retirement
commemoration, and we provide employees with commercial insurance to benefit their families. During the
reporting period, the amount of welfare items benefiting employees of the entire Group was over RMB 12
million. In addition, we also provide employees with staff accommodation, work meals, various community
activities, birthday benefits, induction anniversaries, annual medical check ups, health lectures, special
employee care, nursing rooms and other employee care projects.
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4) ETRAE
HMBHIRFE T I &E%ER
B, SFRARENAN. BOHEET
FIREE, HEBEMEEI. AYES
THEBRER, BECENTEFE, K&
EHERESEE RS, WMEMIEmeE
. BTHSEETES, BT4ARE.
WRZESE. REH. EHXES.
REFHLETHTHRBE, BIE
ZUBTRHRENZBEELREENS
FiBE, £ ‘=/\BTE ERAKEE
mERBRNIMEEEH, STEEART
ETRHEABAES.

4) Caring for employees

We strive to improve the employee's work and life happiness index, and invest a lot of manpower and
money to carry out employee caring activities every year, which cover all employees. In order to enrich
employees' spare time and build a harmonious enterprise atmosphere, the Group has successively carried
out various employee activities, such as yoga classes, dancing classes, riding club, employee birthday
parties, fun games, family days, and symposiums.

The Group gives special care to female employees, provides pregnant women with exclusive seats on
company buses and special channels in restaurants, and distributes the Group's products to celebrate
Women’s Day on 8 March, and provides special nursing rooms for female employees during breastfeeding.

5) 81188
AEMBET CIATEME , Bl WA, AFEE NEESE, BAREGE, =2REE
BANREAR. BELAPHSEET, BPRBMAETEFNET, hEENFERRBERYN.
MBS RE, HERE, 2IREER, FTEEETNER. 45 BE. RE. REENERE
BEMLER. RIOBSITRLFRETEE, BREAAT16EEE, H@Ra%H.

5) Recruitment
Having established the “Appointment Administrative Measures”, the Group followed a merit-based
appointment principle and practised fair employment, seeking to attract the best candidates in a wider

BB AT
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range. We retained excellent employees by showing our respect and fair treatment for every employee,
which, as a return, fuelling sustainable growth and development of an enterprise.

The Group adheres to fair employment and rule-based recruitment and allows no employment discrimination
on grounds of age, gender, nationality, race and religion. In strict compliance with the provisions on
prohibition of child labour, we stood against engaging any child under 16 years old and forced labour.

BIIE 20183 A1 HEEERE T46,519A-
As of 31 March 2018, the number of the Group’s employees was 46,519.

SRR 3l 40.6% _ SRESER D
Gender distribution p ) Employee type distribution

©® BEMHAZ Male
O T NEL Female

® 5% NEL Sales people
©® 4 & ¥ Production staff
©® NEAEL Administrative staff

SEEEELERE

Education level of management

EHREFRD
Age distribution

© RERATAEL

© 18-25ANEX Personnel without junior college diploma
18-25 years old ® AEAM
® 26-45F N8 Hold\ers of junior college diploma
26-45 years old © 7} AEK Bachelors
® 4655 AEL @ FE+ AEL Masters
Over 46 years of age @ MBAAZL MBAs
8+ A% PhDs

6) 8T BEHN
AEESET GEREEIL MRS THERRE. ARESAETERE, RIMEEREEERE TE
TEE, TMETIHADRMINES, WERAERE THAEEHEEREBR.

6) Resignation

The Group has established the “Administrative Measures for Resignation” to standardize the resignation
procedure. A talk over the reason and event behind resignation with the resigning employee would be
actively arranged by us to obtain any suggestions that the resigning employees may have on the company
and the post, so as to improve the satisfaction and sense of belonging of existing employees.

ESG Report
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» 153K 3% / Training and development

FETXRRBE. BURNBTRMEIHEERTE, BHREMALE,
BEH. DERMGFZEAL L.

Provide key talents at all levels with targeted and focused trainings

taking into account the Company's development strategy, competency
requirements of positions and staff's demands for career development.

REEIHFARE, BERESHUAT.

@/ Improve the overall quality of employees and cultivate talents for all

positions.

AEENTREEIMURGSENHRZES, 8 VEREASBABENERLBERRBMAZIEES
EMFEERT . HPBLAENEEAR2FERIFE, BNRHESBZRERTE, FNNENEE
BITHRARAEE —ERRHAAL.

The Group advocates a notion of competition that encourages life-long learning. The Group’s sustained growth
has always been closely related to fulfilment of individual values and career development. Sticking to our
commitment to providing learning and development platforms, we wholeheartedly formulate whole-year training
schemes for all employees with an effort to achieve common development of the Group and employees.

1) BLEH
AEEERERAABRERE, AEESEANAST, FEMBETEHNHETEY, BHORTEE

FHBERIEEE (EB/EA) BAEE, SEFNSTHAMRBEANTE. BB, CHREETIRENER

BHTE. AEEEBIBRENREERBHE TR SERANEERIR, DUEREHBE.

B MRS
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1) Performance assessment and promotion

The Group has always attached importance to talent development and cultivation. In order to cultivate
talents at all levels, the Group has set up a dual-track system for promotion. This includs two promotion
channels, one for managements and one for others (professionals/technicians), enabling excellent
employees to choose their own directions of career development paths according to their expertise, interest
and experience. In addition, the Group assists employees to get trained on expertise of relevant positions
for promotion.

8, %12 718i& Dual-track system for promotion
(NERER)

(Administrative system)

BERSHEE IFEEREEHEE

Promotion channel for management Promotion channel for others

R/BIMREE
Director/Deputy managing director/
Deputy general manager

BlRR &R/ 1712
Deputy director/Assistant general manager

B/ 1712
Special assistant/Adviser

L )

IR SREE/SRITIZMm
Manager Senior specialist/Senior engineer
oi@
‘ Interconnection ‘

B E8/Ti26
Deputy manager “ Specialist/Engineer

: )

HRR/BIRE

Section supervisor/Deputy section supervisor

BIE8/8ITi28m
Associate specialist /Associate engineer

FE/EIFEE SREF e
Supervisor/Deputy supervisor Senior officer/Senior technician
I

HEET
Junior employees
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(EERR) Ex S

(Production organisation) (Sales organisation)

RRATHENEE

18
Promotion channel for Promotion channel for
managerial personnel non-managerial personnel

ke

Promotion channel for Promotion channel
managerial personnel for technicians

= SR T2 SEE
Factory director Senior engineer Senior specialist
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B T 260 z8
Vice factory director Engineer

i@
‘ Interconnection
LERR - BITH260
Production supervisor Associate engineer

L) L)

Specialist

&
Interconnection ‘

EIEE]

Associate specialist

Deguty section supervisor/
ection supervisor

Junior employees

- il B/
LSy eI Senior technician Deputy supervisor/supervisor
HEER | PREmE BlaR/AR PREH/EHE
Workshop leader Middle-level technician Vice team leader/ Intermediate officer/
team leader salesman
BEMR =itTg
Team leader Technician HEEST

HEE8T
Junior employees

AEESFETMRERLZ, RAEHUERLTH, REEZERTHREBMNEBKT, KRERES
BEEE, BERSEEFRNREE. AKEEIEE. BRENEXIER (KP) SHEH, H%EE R HE X HE
#BFI, X ERBRSBENBE T RNERET FE%EIERRL.

Comprehensive performance assessment was conducted twice a year within the Group along with
a performance-based incentive mechanism, which created a win-win situation for employees and
management where employees were inspired and strategic targets of the Group were achieved. The Group
established a comprehensive and sound KPI assessment system covering all functional departments and
set up appropriate sub-systems from various dimensions in consideration of different functions that each
department performed.
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AT
RPERARE VB ERE, BUXBARRREE, FENBASHREE, RMEZIEEAS, RH
BIFIEEZNESEENBAS . BEHERBEMNBANEBARTRE, AT BREREABHIRHEAN S,
1€ ﬁﬁﬁzﬁk%)@*&kﬁﬁﬁif tRESE o

Talent pool

We define the competence requirements for key positions, map out the development paths for employees in
our sales organization and have the internal staff supplement plans in place. We screen for well-trained high
calibre employees and develop a talent pool.Where there is manpower need, the talent pool can readily and
effectively provide manpower for the corresponding positions, forming a supply chain of talents at all levels.

2) 8T

A ERREBE. BUMNERNEIRERRETE, EHEMASEII, BELH. SBEIMEFE
AAEN. BTHREBEEMIZFIES, BAFET <BEINREEIEE - @57!@%%@%%#&» EHIE

?JﬂF%ﬁJiﬁTiF‘ﬁE’\Jiﬁ%Jllll% BIEENTHMNGARYE, BHSIIRENEEREE, B C(NEHER
EEIEY , RAMELEEMNIIAER, BLEE2018F3831H, AEENIEME616 . HEHN, K&
@Ai’ai%allﬂ#ﬁi@sd\ﬂ#o

REFPEIER FBOEEI AR SEEIEREN . SEISR. BHNRMBETRENLE AT
B FESMEN R

2) Staff training

The Group provides key talents at all levels with focused trainings that incorporate the Group's development
strategies and take into accounts the competency requirements of relevant positions and staff’'s demands
for career development. We establish “Administrative Measures for Educational Training” and “Administrative
Measures for Outsourcing Training” to regulate trainings within the Group.

We have a dedicated training team and established a system for internal trainers in accordance with the
“Administrative Measures for Internal Trainers” to improve overall quality of internal trainers and enhance
quality and quantity of trainings. As of 31 March 2018, the number of internal trainers reached 616. During
the reporting period, the average training hours completed is 38 hours per employee.

The Group’s trainings, including orientation trainings, trainings for management trainees, management
trainings, general knowledge trainings and professional skill trainings, are either conducted internally or
outsourced.

ESG Report @
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BRI
AEEBERRBIESFEEREEMAREH, BRI wHAETE. EHBEE. SXBERLIER
A ERE RS, HRITEMRESHNESE A#

Training for management trainees:

The Group proactively attracts talented fresh graduates to join the Group and intends to develop
these graduates with great potential into the most excellent leaders following the five stages of
development, including general knowledge training, job rotation, job placement, building up of
expertise as well as supervising and coaching.

R REAIAR:
BB EESRERINRAEBPIEEERSRATNERAST, REE LGSRREEMFEREE.

Professional skills training:
The training is provided to improve comprehensive and professional skills of employees and cultivate
versatile talents with multi-skills and professionals for each department.

I
HEARESHET, MRBEE. RECEE. BRESERIGRE, FHETHREN.

General knowledge training:
Improve soft skills of all employees by way of providing courses including thinking, health
management and communication training.

BRI
ERBRADHEN LRRNEANNINGE, BREREAR. &, SEERAREMEN, REE
EEFEREENRFE N, RAERASERET,

Management training:

Management plays an important role for the continuous further development of the Company. We
provides regular management trainings for front-line, middle and senior management personnel to
improve overall quality and competitiveness of the management team and improve their managerial
skills.
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tesh, AEBEEEEEMBERRELLR. EE0NEEN. ARSI RRF. LEABFEHNR
BARAABRE DL EREEFTAL. REHPN, EESFEOERTEI. Nl HEALRMEREIEFS%S
fEEAlEE .
Besides, production units of the Group improve employees’ abilities and identify talents by means of skill
competition, operational and planning department training, team leader training, section supervisor training
and various training and activities, including craftsmanship planning. Want Want College held various
training activities including collective trainings, internal trainings, skill competitions and craftsmanship
planning during the reporting period.

@ )

REFAIBAXRBEKEMETIEIEREES, AMEASELEERREEPACEEER (BEA
WRMRERT) [ HEMHRAATERGE, I E miEmE. S48 Bt EE RS A4 TR B
5. SREHANP ACEHBHAMET24PRE, WRAEMP. A CEIHEEIRFE184/NE, REAEH
178N ; BEMARRGP.A.C.E.JEBIZHIEFER221/\eF, B2 AE137 A,

To improve staff care and their happiness index, we launched Project P.A.C.E. (Personal
Advancement & Career Enhancement) with an aim to improve female staff’s living skills and enable
them to address the workplace and life pressure in a more positive and optimistic manner. There
were 24 courses for Project P.A.C.E. in the reporting period. In particular, the training hours and
the number of graduates at the main plant in Shandong reached 184 and 178, respectively, and
those at the main plant in Guangzhou were 221 and 137 respectively.

ESG Report 6



Mutual Growth / &%%% %

» BEBRETE / Clean governance

i o BERESHEM I IGEER;
ti o IRET LB AEBMHNTTERHEFEEZRE.
p T

e Build a supervisory system for anti-corruption and anti-fraud;

e Forbid all forms of corruption by employees and partners.

EREEWNEXL, RABRTIHEEH.

@/ Disseminate group integrity culture, enhance staff self-discipline

consciousness.

—HR, ARESEERET. §XAEBANANDHERTNERERE, BEERE (hEARIMBEN
By EARZEIEFEBRTANETREY M (FEARKFMERAFEEHFE LN SHEEAEERIBRE.

BTREEREEAREHE L. HESEBHNRELAT R, AEERAB NN RESFHFEEFINER,
HasRusRRREMRIESET. KEFERRRAISHFEEEHHE, RIERA. UIRENBTIMLE
BEE, MRMEWEEFEE, HERFIETERES.

KEBE T CEERE. RERFNAZERERHR , RELFEFRAIZEELREZER. BIR
BRBREEONAF. QE. 2, BERVARBASHNERRE, FETHBRRYAN RBEERES
By , WERIRBEAUE IR KRREBREARASD , BIEESHETR.

SEEHBHEIQATERRZER. NRERVHHESRT ZELEBHEBRRERESE . EREHRD |
EEAER R (FIERERBERD .

KRR FHRIRRATRAE. MBEF, B (RANEEBFHEI LM EREHARD F, I
[B% AR ER R S B I A KB R 85 B MATRIER.

AEMBEY T HRREERT, RURRIGRNEREE, DRIARF. HESSFHXSERHFES, &
BhERRES HMAT R, RRFEHEANBEZERSZ, KRLENREERLERHEASRNERILEHE
TAMEZEMTEANEE, KEESZREERMERRECBIEER C(AFREINE HRREERLCER
£, $ITRAPEMILAEREBRILTEN, AORBRXENAMBIRIE, I HIFT 8 T HE RS mEBRIL.
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In strict compliance with the “Criminal Law of the People's Republic of China”, the “Interim Provisions on
Prohibition of Commercial Bribery”, the “Anti-Unfair Competition Law of the People’s Republic of China” and
other applicable laws and regulations, the Group has always attached great importance to integrity and
self-discipline of employees, business partners and stakeholders.

Work and business ethics have always been the most important fundamental requirements for our
employees and business partners. The Group has been committed to improvement of anti-corruption,
anti-fraud mechanisms and conducted special audit in areas at a high risk exposure to corruption and
fraud. The Group has endlessly strengthened people’s awareness about anti-corruption and anti-fraud by
circulating relevant videos and articles on internal publications and media, advocating probity for our clients
through Wechat and preparing case studies for special publicity.

The Group requires all staff to sign the “Agreement on Code of Ethics, Duty of Confidentiality and Resolving
Conflict of Interest” to regulate the requirements for avoiding and reporting on conflict of business interest.
“Procurement Operation Rules and Regulations” for raw materials has been formulated to ensure just, fair
and open procurement procedures and to clarify the operating practices for raw material procurement
personnel, and procurement personnel is required to sign “Incorruptible Self-Discipline Promise” to prohibit
corrupt practices.

The Group has set up fair and clean transaction requirements with our suppliers, e.g. raw material suppliers
are required to sign the “Letter of Banning Commercial Bribery” and the “Statement of Integrity” while
transport carriers are required to sign the “Clause of Banning Commercial Bribery” .

The Group requires clients to sign code of incorruptible conduct. We set forth "Anti-unfair Competition
Clause" in the “Product Distribution Contract” signed with clients and distributors and send letters of notice
to state our stance against corruption and fraud from time to time.

The Group has established a whistle-blowing mechanism, set up a hotline and mailbox to encourage staff,
customers and suppliers to report improper conduct involving corruption and fraud. Reported cases are
investigated and verified by our internal audit team. Necessary confidentiality measures are taken to protect
the reporter or related personnel involved in the investigation from any form of harassment. Once the case
has been verified, we would punish related personnel according to the seriousness of the matters as the
“Human Resources Reward and Punishment System” and take disciplinary actions and where appropriate,
legal actions would be taken in accordance with the law. We have formulated a reward system for real-

name whistle-blowing by our staff.

ESG Report 6
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Green Development - Pursuing Harmonious Coexistence with the Society and Nature
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“Extend the concept of green, environmentally friendly and sustainable development
to each product item and each package of our products.”
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o SEEENERER;
o BERANTKNEETESHRENEE,;
o TiE “BEIR .

e Manage and use resources rationally;

e |dentify and improve our business impact on the environment;

e Build “eco-friendly plant”.

F|2020F——

o B{UEEBERFERRIRMEANERT15%;

o B EEBEEERAKERFAXRIT8%.
GE: 20155 48Et)

@/ By 2020:

e |ncrease the utilisation efficiency of direct energy consumption per unit
of output value by 15%;

e |ncrease the utilisation efficiency of direct water consumption by 8%.
(Note: compared to that of the year 2015)

EREE, REEMEEIESNEIIHEREN D FAZFRARENES, WHEENTRKAY
[, ERAE—(UHEERHAEKERNER, RMAENSERRNEELTXRMABEREREETIZERIFR
RE, SRERRUFETEENEETXERIAEENES—ERE. §—8E&EH.

Environmental and social responsibilities are an integral part of job duties assumed by our staff. Upholding
the people-oriented notion and guided by consumers demands,while satisfying our consumers with
delicious food,we replaced traditional production technologies and materials that are not environmentally
friendly with more environmentally friendly ones, extending the concept of green, environmentally friendly

and sustainable development to each product item and each package of our products.
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2016B3t48
From 2016

IRRBATBUERSTHRA BRI IRF

Cumulative investment in upgrading Energy efficiency
environmental protection technologies increased by 11%
was RMB 165 million

1.65(87x A1l

E EENRER2 2B NIRE

Equivalent to saving around
22,000 tonnes of standard coal

IKERRI AR IR+

Utilisation efficiency of water
resources increased by 5.7%

AD. 7

6 REREIXKET2HENR

Equivalent to saving around
720,000 tonnes of water

Ea NS
REYHE
Weight of packaging materials was
reduced by 175,000 tonnes

RSN

During the reporting period

3.4=mt9.5%

RREMIERRE

Total use of environmentally friendly packaging

materials was 30,000 tonnes representing 9.5%
of total packaging materials used

IRIRATOEIRA EREEFERA TR

RMB 86.95 million was devoted in upgrading Cutting the direct energy
environmental protection technologies consumption

8,695 7T ¥5.9%

KEREIRFERA TR

Cutting the direct water
consumption

YT7.2%

ESG Report @

Sk (ER

@
)
@
o
o
)
<
o
o
!
3
o)
3
=

@




Green Development / i%%ﬁ%;‘%@ %

» IRIFHE / Environmental protection and emission reduction

AEBMBEKYET (P EARKNFIBERE
By CREARZMBAKTRB ALY «
ARZEHBEARTRI AL SBREEEHRNE
E, HIET GBEPIKEAERARE . B
EREEY F CESRHEEIE S—RIIBERN
A2 SR AT AT IR R (T R. AR
EEBIERYTE, RENET (IHBRARX
Fy M CHREREEBFM , SEENELE
kBB AR HT L Qmm i —

In strict compliance with the “Environmental Protection Law of the People’s Republic of China”, the “Law of
People’s Republic of China on Prevention and Control of Water Pollution”, the “Law of the People's Republic
of China on the Prevention and Control of Atmospheric Pollution” and other applicable laws and regulations,
the Group has formulated a series of systems and procedures to regulate environmental protection and

ensure their full implementation, including “Procedures for Boiler Operation in the Production process”,

O T
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“Boiler Steam Management” and “Measures in the Production Process for Administration of Sewage Plant”.
We have formulated the “Audit Manual for Work System” and the “Project Manual for Energy Conservation
and Waste Reduction” to set out specifically the operation requirements of relevant systems in a feasible

manner.

1) BE5REE7K

FE I8 38 AN T A T2 B0E R NS5 /KRS EE, MREKMBEFRERHRNER, BRRSRYBEH
W

EDSKERIAETT, RMPET AMBREERE, BRERGRHBUKEDRR KT ZRAIMIEE. M
B THRERWERS, RRIELIEFEREMSE. REAN, RO DEKEBHI,5400F.

HEMEREET, RABET AMEIRRE, RHRGRIE, BRAMEREZEDER ST HBIRE.

1) Waste gas and waste water

Through progressively improved technologies and enhancement of on-site management of the sewage
treatment plant, we ensure that the discharge of waste water and gas meets the required standards and the
emission of pollutants is reduced.

With respect to the operation of the sewage treatment plant, we have formulated the internal management
standards to ensure the discharge of waste water meets national or local standards. We have established
a system for collection of emission data and gave priority to improving key items. We cut the amount of
discharged water by 1,540 tonnes within the reporting period.

In respect of boiler operation, we have formulated the internal management standards to standardise on-
site operations and ensure that the discharge of waste gas meets national or local standards.

BESHNEERSELRANE

Total emission generated in the reporting period

%) 342n¢amme; @% 246umatonne; “ gowﬁmeé

—_ SR

Chem|cal Oxygen Demand (COD) N|trogen OX|de (NOy) Sulfur Dioxide (SO,)

ESG Report @
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HHEZE 51

Emission reduction cases

FHEEE FLHERL R

Emission reduction measures Achievements

R IRUSKEE e+ B2 HEE (COD)
FERBIE FRME : . 108, OO

Introduce a biological treatment combining anaerobic
and aerobic processes in its sewage treatment plant
in Nanjing factory

.Q. .................................................. o .......................................... o

PR AR LIHERS,874kg,
— S {LmHER31,368kg

Reducing the amount of COD in waste water
by nearly 8.6 tonnes per year.

IR TRUEARIRERIE, ERRFRIE

Replace coal-burning boilers with gas-burning

boilers in Beijing factory . The amount of NOy and SO, in pollutants
: : reduced by 5,874 kg and 31,368 kg. :
.. O .................................................. o .......................................... o Cee
: EMERRREEEEEY (VOCs) : — :
BREERELNEENRATHRRE VOCSHEH 7008,
Increase the number of environmentally friendly treatment  © HIEABRRIEEFI0% A £
equipment for Volatile Organic Compounds (VOCs) . Cutting the emissions of VOCs by 700 tonnes,
in waste gas from the production and the oil and fume removal rate of 90% :
: lines and to improve oil-fume emission system : :
S o T O
L B RATR A B R o 7 BB : . :
B e S HVOCSHERS
L RERBARUKILBRMS SR/ ARG EEEN R R

Replace solvent-based glue with solvent-free glue, the
solvent-free and water-based glue accounted
for 77% of the Group's glue

- Reducing the emissions of VOCs and lessening -
the workload to dispose of hazardous waste

D ettt e Fo S O

\_ .

2) RERES

EEMEIEATREFNSEAAREEARIZHROME. EIEMEREEENEE R =R BN
MAKEZ TROEFENER. ROMZAMEENERBEAERENN. ATRORMIAZRERHR, &
SEEBAREERAEE, LIFEEEABRAEE, BURREEREE.
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The greenhouse gas emitted mainly consisted of the direct emissions (scope 1) from fuel burning of boilers
possessed or controlled by the Group and indirect emissions from each factory’s consumption of energy
produced by electricity, thermal power and steam. The Group vigorously organised activities for energy
conservation and emission reduction, and endlessly promoted solar photovoltaic power generation projects

to optimise energy utilisation structure.

726,500 — FiLIRE &
726,509 tCO,e

07T _FUREE/BBEARBER
29.7 tCO.e per million RMB of output value

SE B THAEARIBEEB2016FR/RAETR, REETESE, ¥EBE. REHN, ZEEHEREE
1838 E, b ZHHEEMAI1,4640E

Since its operation in 2016, the solar photovoltaic power generation
project of our factory in Shanghai generated power steadily with all
equipment running normally. This project generated 1,830,000 kWh
in real terms within the reporting period, cutting the carbon dioxide

emissions by nearly 1,464 tonnes.
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3) RS EEEY)

AEEREENBREEEYS AEBE. PRE. F5RE. RAEENEER. SERSEYHICEN <BEH
BEINE FENMERTE, BARSEEEVRKRERETER.

REREEL DA IEREER D EEEL, EMBEALER, SIAFEZE, ROEEBES, HEELBEBETH
HRIE, #ERAE. SHHE S, MMRNERFRIETHRE, BENEHEIARATSHEE,

WEHAN, MAERMIRSRE. SFEEREASRELCER, FAREREACERE, ROBEAEFEH,
HR DR FEREEY72O7HE, R/ H AR E EE 23500 .

3) Non-hazardous waste

The Group classifies the non-hazardous waste into metals, plastics, paper, food and other waste. The
Group establishes sound internal control systems for all waste, including “Administrative Measures for
Waste” to ensure that the waste is disposed in accordance with applicable regulations.

Having in mind our commitment to reducing solid waste from the source, we refine management, introduce
new equipment and change existing waste into treasure through classified disposal. We take effective
measures to dispose recyclable waste to prevent it from re-entering the market.

In the reporting period, we took initiatives to reduce non-hazardous waste, including classifying waste and
encouraging waste recycle. Meanwhile, we refined the management and use less packaging material for
transit, cutting waste carton boxes by 727 tonnes and the amount of solid waste by 350 tonnes.

EUSNERYERERESRY)

Recycling of non-hazardous waste

N\ N z
&y 41,4750 DY 1.7w sarrnes

(tonne) : (tonne per million RMB of output value) :
= [T
HERRVRSE HRERRNEE
Total non-hazardous waste Intensity of non-hazardous waste
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» FERRER, EFHET
s BFR. &5

HBRetmReRE, &

ZEASREBEABXNEALNRAENBNTEENLENE TERY.

4) Hazardous waste

In strict compliance with the “Law of the People's Republic of China on the Prevention and Control of

Environmental Pollution by Solid Waste” and other applicable laws and regulations, we formulated an

internal specification named “Issues on Unified Storage and Management of Industrial Hazardous Waste”,

which specified identification, centralised
collection, unified storage and outsourcing
disposal of the waste, so as to ensure that the
disposal of hazardous waste by the Group meets
national laws and regulations.

In addition, the Group controlled strictly the
generation of hazardous waste and the application
for purchasing of dangerous chemicals by
specifying the holding period of dangerous
chemicals for safety in avoidance of generating
more hazardous waste due to expiration and
hence the disposal of excessive amount of
dangerous chemicals.

A 7.

(tonne)

BERERR=
Total hazardous waste

(tonne per million RMB of output value) ;

BEBEENBE

Intensity of hazardous waste
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» Ei4YEE / Resources conservation

BIFERERREETEER, ESIUBREEENSXFEALEELSR, UAEBNEENARERE
B HRBE.
We continue to improve the management system of lean production and to guide and urge the production
base to effectively utilise and manage resources and to provide cost-effective products with zero defects.

I
H

1) BRE
HEESEERFEEELE, FIET <REEFEEENE M «EEEMEHERAFIERESD SEER
B, RMERERERRNERS, UERERNE. BRHERERIFBONENL, RMEIEIFERR
faEiRE LIRS, BBHRBENREEEEMHBLNT, BRMEURBIERRELRIRBEELFRES;
FEBBLEEEMNERTE, 8K & FAMERE—. T, ZAFTER, HRERTERE, B8
BEEAEEEBRRFEAESEREMAMRR, TREERERESRR, BEERE.

1) Energy conservation management
We attach great importance to energy conservation management and have formulated management

systems including the “Administrative Measures of the Group for Energy Conservation” and the “Guidelines
for Energy Conservation and Emission Reduction in Production Bases” to identify elements of energy
management and to seize the opportunity for improvement, especially for key issues. After analysis and
improvement of energy-intensive equipment, we prepared appropriate operation specifications. We also
improved the operation procedures and set up standards of startup and shutdown of equipment in line with
their capacity and the production schedule.

We have installed water meters, electricity meters and steam gauges at three levels of precision in
production bases to ensure precise measurement of energy consumption. We analyse energy utilisation by
checking daily output and energy consumption to timely identify unusual consumption and avoid waste.

SFHL R 2R
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Direct and indirect energy consumption by categories

geilRIEEY
Type of energy

Electricity
........ Q.....................................................
: KRR
Natural gas
........ Q.....................................................
: AR
Steam
........ Q.....................................................
: REFEARE
Total
........ Q.....................................................
: RERTE (MWhEBARBER)
Energy intensity (MWh per million RMB of output value)
........ o.....................................................

AEEMEFHESEERMRREERRER, &
EAOREEREEER, PHREREEEER, FEITR
%, BRENHNE, LEFER. AMXOHEELTE
RREERONES, BREFENEHK. FEAMT
R, BRNEEEREBLLRSGE, R, &IHKD
HEiBERRERETS, X IRNEIERERFBE
TEREE, BRTAETERSN, SHAITHMRE
B, BRIKERHERE, RE IRNETEERR.
BREEldt R KERFEEEFONER, REHHE
N, MEHRERME ARREF13.5%, MEREHNE
153,887

The Group takes planned steps to improve energy
management system in all production bases, identifies
elements of energy control step by step and defines
requirements for energy control, addressing key
issues and promoting the best practice progressively.
We intensify efforts to promote and improve the

% ‘%ﬁ'{@%@ / Green Development

REFEE(MWh)
Amount of energy used (MWh)

: 438,203

(:). ............................ O cvrrrnnnnn
1,413,390

(:). ............................ O cvrrrnnnnn
479,095

(:). ............................ lo RERRRRERED
2,330,688

¢. ............................ (o EERTRPRIRE
95.34

O trrrrrmrnnnrttenniinienaann. lo XERRRRREEE

RERIERRERIRAA

Energy use efficiency increased

13.5%

y N

EE wuramwimigs ss7i

Equivalent to saving 3,887 tonnes
of standard coal
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development of energy management centre. Metering facilities and equipment are provided to automatically
collect energy data in pursuit of automated, information-based and visualised management of energy. In
addition, supervisory platforms have been set up in each factory to analyse the actual energy conservation,
evaluate real-time performance of energy-intensive equipment and further improve technologies, thus
lowering the cost of energy consumption and strengthening comprehensive competitiveness of the Group.
During the reporting period, the energy efficiency of the production bases in Beijing and Anging increased
by 13.5%, equivalent to saving 3,887 tonnes of standard coal thanks to the improvement made in the two

energy management centres.

HREMN, RMFEBCENFERE, EEMEIERE, HEKGEREE, BELEREREE.

During the reporting period we continued to enhance the performance of energy-intensive equipment,
advance the energy-saving project, promote the solar photovoltaic power generation project and improve

energy utilisation structure.

@ Y

HisEIH E

Energy-saving measures

KK R IBRRGEITRIRERIE R T g =
228k, WKKERHKREEZEHELIS Saved electricity 13,840,000(kWh)

MBS REFF

Upgrading water chillers and ventilation
systems and improving technologies
for energy conservation, such as layout
upgrading and control optimisation of

pipes and zone control of cooling space

Lt KR
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\
EiRE IR B
Energy-saving measures
HOKRIA ERE g RR TR
AN SR, BRREREIRRE o
RARRHFE N2
Taking insulation measures and providing Eeczig;:/ed natural gas consumption
Yy ()
infrared reflectors for ovens on the
production line for rice crackers to reduce
heat loss
BIRORARR
Saved 3,630,000 m® of natural gas
W,
\
HiE IR B
Energy-saving measures
AHR245 M IEREUIE, RITEEIR
gred " 8
BEIR(E AR IR H
Replacing 24 deep fryers with Increased the energy utilisation
efficiency by 100%
electromagnetic ovens to improve energy
efficiency
EEIREAIRIR
Equivalent to saving 1,564 tonnes
of standard coal
W,
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EHisEHE

Energy-saving measures

EEHRERESHEINWIRE REEXE
BRARERRARESH

Promoting heat recovery for retorts and
replacing dry laminating machines with

solvent-free laminating machines

\. .

2) KEIREIE

REREFETEHAAK. BRAK. 2R AKER, EERHKEK
BEHARGHENE, RITAKNE, HREHNSHEERELIHK0.50F. &
SEERKEREYFA, wkk%@%& SIEREIK. FRAEK L EHM
AIERKER. EEEKNBREAETHREEE. A, S EEF
HE, RPYREEMEKETREREZANTRARESKL, FEIK
FAA1008HE, wHRBIFAZEREFHEMETEHRNER. AEENK
BV/KGR BRI B IEIEE,

2) Water resource management

We continue to improve the strategy for water saving, recycling and usage based on the quality grade
of water and to require the production bases to improve water efficiency in line with the strategy. The
consumption of water per tonne of products reduced by 0.5 tonne within the reporting period. The Group
attaches importance to recycling of water resources and to recycle reverse osmosis rejected water, steam
condensated water and other recyclable water resources as much as possible. The recycling and reusing of
water have been improved and implemented. After treatment, the waste water is subject to comprehensive
harnessing and is used, in combination with the government planning, for municipal and factory greening
and toilet flushing within factories. We recycle and reuse about 1,000,000 tonnes of recycled water each
year. The Group has not encountered any issue in sourcing water needed for our purposes.

‘Ml' o MR I
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Within the reporting period, we took the following measures to improve water use efficiency:

dé Ny
® K. RAKAKESTIH
HkEE o FRNEVER B RIOORIZEL
Water-saving measures @ Integrated use of water for rice cleaning and soaking;
e Upgrade the equipment for cleaning raw materials and optimise the
process of rice cleaning.
- 49.7=w 154
Achievements = oo [ =
FEIAIKE EBNIMNGAKE TR
Saved 497,000 tonnes of water Reduced water consumption per unit
a year of finished goods by 15%
\.
N
#iZkIHE Bfi7k A SR
Water-saving measures Achievements
TS AUKIERDS VR A A R P05 TR
FORRRIK B I S
Recycling and reusing the cooling water
for motors, and working together with the FEELAK
equipment centre to recycle the steam Saved 50,000 tonnes of water a year
condensate from factories to boilers
\. v
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H#i7KIEH

Water-saving measures

(R T % T M5E A K& R
HE

Using reclaimed water to flush toilets
at factories in Shandong and Huai’an

Bfi7K BR

Achievements

FEIBBERK

Saved about 70,000 tonnes of tap
water a year

3) IREBBE
GRBETRHRT, HEBEEEGH AR, nHRs
WHE. QEAKARNE, KENES. A%0E TEA
W FOHHERBMERNESRE, RENMAERSEE
RE, AEREBE0SRE
HEMMAER104 68U, AMBEI5 6B, BAEL
18.3%

3) Green packaging

The Group is actively involved in reducing packaging without
undermining the product quality, such as using lighter cans
and carton boxes and reducing packaging size. The Group
has selected the “FSC” Tetra Pak packaging materials from the
renewable forests as the first choice for packaging materials.
Five billion carton boxes were used during the reporting period,
which is equivalent to planting 200,000 trees.

The total output during the reporting period was 1,946,000
tonnes. Total amount of packaging materials is 356,000 tonnes.
The amount of packaging materials per unit of products
accounted for 18.3%.

B R

HERE=

5 billion of carton boxes
were used

50x=

’WE%?B@%E*EZO%*%E

Equivalent to planting 200,000 trees

5

The total output was
1,946,000 tonnes

194.6=

BRE

Total amount of packaging
materials is 356,000 tonnes

35.6m
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» 4R E@BIKAE / Green procurement

AEE-BERIRESHEENGEER. RMEBERERLSRAVULSENR, REBEERFR/DRESE
WHIRM EEETEIE, W, RMELRBLEFETEREBENREMEER, LRHFESIERBETVOCSAE
EMEL, MAREMERRENEEL 5.

The Group is committed to promoting green development of supply chains. In active response to the call for
building a conservation-minded society, we prefer to cooperate with enterprises discharging less waste, for

example, we prefer to work with flexible packaging materials enterprises equipped with solvent recyclers

and continue to promote VOCs treatment, and step up the cooperation with such suppliers.

ESG Report é
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Charity Undertakings - Dissemination of Positive Energy
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BREREZIRTE, BZIRME, ABCH, AN 2EH,
SERIFTERAZIRO RS

Our commitment to charity undertakings for years is inspired by the fine tradition of
“giving back to society what society gave us” and the philosophy of empathy.
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HEEAZENZAHEEHZRTENERER, BREEERE. HEKEMI7FRILTHEERES
, BMOREBESRE, SABPERKEREE, BBHEERK. ﬁﬁz%wﬂ ZABE. XHEEY. 2REREGSE
BAREE), WHAR T BFNEEHEEXH <TERESEAREBETEREY , BAREEXEETE
wER. PEHEESEESERE18EIE fﬁEé@%ﬁﬁ%ﬁmZﬁaﬁHE’ﬂFaﬁ%’&ﬁiﬁﬂo AEERLZETHE
BSHETEEESEEENRNRIETH, Jtﬁﬂ%ﬁiﬁ/itmuﬁ%iﬁﬂo

I W m

St

The Group has always adhered to the principle of “giving back to society what society gave us” to
disseminate positive energy. The Group set up the Want Foundation in 1997 which has been dedicated to
charity work and promotion of Chinese traditional virtues. The Foundation actively engages in disaster relief,
rescue work, respect for the elderly and care for the children, sponsoring senior citizen medical care,arts
and sports events, emergency assistance and other charity activities. Besides, the Group has formulated
“Regulations of Want Foundation on Charity Undertakings” as special guidelines, laying a theoretical
foundation of charity undertakings. With 18 branches scattered in China, the Foundation holds annually
public service activities across the country from time to time.Our employees also actively involve in such

activities and play a part in various volunteer activities.

T NIy T
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EREEBEE—TESE, \DTXENREGH, EERKEREZRE, E@—Czh, BEXEAR.

The Group actively carries forward the national spirit of “one in trouble, all to help” by giving our support
and expressing our sympathy and solicitude for the people in disaster areas.

<.

201756 ATH, HEEZHMESENEE, ZEIHEXERE. PEHEESSHEIFEXBEEZ
%, FRHEBRSEMBAMRIUARKIE, TRREZKEREXEE/OBTHERER, REHEMZK
R%‘EI\JFE\F&EQ

Many places in Hunan province were stricken by heavy rainstorm in late June 2017, causing severe
regional flood disasters. The Foundation’s branch in Hunan, as soon as it became aware of the situation,
actively cooperated with the local government to work on flood relief and extended care for the local people

in affected areas by donating products from Want Want at a value of RMB 700,000.

201758 H8H, WUJIIEALEFIHMNTBELE7 ORME, FENTLARAERFEMEKE, BENR
B, BRKXEAR, HBEEEIOBETAAEMMOBITARKEBSRER/KMRIEMR.

Jiuzhaigou Valley, a county located in the north of Aba prefecture in Sichuan province, was stricken by a
7.0-magnitude earthquake on 8 August 2017. The Chengdu subsidiary of the Group loaded goods and
departed for the affected areas at that very night to support the people in the affected areas. The Group
donated products with a value of RMB 400,000 and “Water God” disinfectants for sterilization in the disaster
areas at a value of RMB 100,000.

ESG Report @
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» EEZE 4D / Respecting the elderly and taking good care of the young

hit

AEFEMERESE AR, UBER, FRELC, BE 4% BfE. XEE MQAKEEES, Bt
EREE A A IR EE AR 4o

T8

The Group sets a good example, dedicates compassion and encourages the community to care for the
people in need, thereby putting the Group’s business philosophy of “Destiny, Confidence and Unity” into

practice and builds a good relationship with this warm society.

AEEAERTATFER9FHSEIHFBEREYT "BRATFREEBEREES” , SFEX
AREMERTHNETRERENEAR SRR,

The Group together with Red Cross Society of China Nanjing Branch established “Nanjing Red Cross
Want Want Love Medical Fund” in Jiangsu in 1999 and has been providing funds to senior citizens from

vulnerable families in Nanjing for daily medical assistance each year.

HMEREEREFEREZRERENEERR, AT HHZTFMNRE, RAMAZTMHE R THE
E BN EE.

We launched Want Want Caring Program to continuously care for children in need and see that they could

grow up healthily and organised tours to Shanghai to broaden their horizons.

AR 2 INREREEEET B A BB 448 N0k, FARF1 334/, BAEINEIR4N5550BEAE3,324 A0K; 2016
FHZE2018FEI/MAFEIFNAEEF 13,9283 K, HEEEHK238ET, BLEM20.58, MERERES
N

In the reporting period,448 participants spent 1,334 hours in this program,benefiting 3,324 persons from
various disadvantaged groups. From the beginning of 2016 to March 2018,13,923 participants in this
program raised RMB 238,000, with RMB 205,000 donated to 25 children in need.

SFHL R R
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HREHARERIDEEN5T S
Want Want Caring Program in the reporting period

T A § S
T 448, 1,334 oy

Participants Spent hours People from various disadvantaged
groups

20165%)Z2201843H
From early 2016 to March 2018

RAEZRH#ERE
Care for children in need

HEERSAEISRLBERE, AWM. B
5. &G RE. E0FZHYREMSREERK
A R S B REIE B

Want Want pays special attention to the health
of children and students and has given away

Water God Hypochlorous Acid Generators to
kindergartens and schools in Hangzhou, Qingdao,
Shenyang, Wuhan and Yingkou.

ESG Report
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AEREECOI6FEMTHE—fE ‘HEREZFHE |, SESEREGEALIMAN. BE. NELAIELE,
EETE%TQE’\]ETK%H@H ALE. BIERRFREZR. XEBFI THESANEZIRAINSER, K
2 B1EM5,000% 4. F—EREFEZHR—SRBEAH <ZF, AETHR EN2017F%ET, HRFRTE
18, EE£7TEBHNLE Ji%o

In 2016, the Group organised the first “Want Want Filial Piety Award Competition” encouraging all Chinese
around the world to participate in the competitions of song writing, photography and micro film, the purpose
of which was to turn the love for parents into action and express our filial piety in creative ways in time. With
the attention and participation by all sectors of the community, the competition received more than 5,000
entries. The song “Don’t forget me, kid” won the first prize and was released in 2017 and sung by Victor

Wong, evoking a positive response among the community.

REEEFRIFHRAZ, BEREFENTFAT, RANR2017F 11 AEE “EHEKXSELRIFE .
ZatEERER. RNAFENGTNET, 2NEKRTRE/ fGEER, BHEE, AEFTER. AREEFE
fHe XA B, RIE. SRMEFHEEN
HR, EEATEEN, REHFEHEER

4 AT BT R AR RO AL BZ BZ X PBE FXEH7TX1

We launched the “Wonderland Project” in
November 2017 with an aim to promote
entrepreneurship and innovation among
young people and cultivate ambitious
young makers. The Project was well run by

ways of mass election and public review.

‘J“ o MR
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Participants were free to develop new products on the basis of our 7 production lines. Mentors consisted of
experts in marketing, cultural and creative industries, internet, startup business and finance. Excellent ideas

would deserve systematic cultivation as a reward.

iz

Flow:

tL & |
Competition Training

s EREEXREER * £IKiGE o ZREERIEF
7 production lines Mass election 2 Phase training

¥

lES B

Entrepreneurship Cultivation

o HEFRE S * BmMmE
Establishing partnership Crowd funding

with Want Want

ESG Report
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AHtERmAE, ARETERS], HEXFAOHAKENSG TEESEMSAE.

The Group spares no effort to make contributions to social public welfare, and has earned well-deserved
recognition and encouragement from all sectors of the community.
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HERLY) Emissions

AMERLBERMAN. AKLTINAS. AELRERENNESS m. #eEE
— R E’]( )Eiﬁ K (b )Jg—_l'gﬁgﬁ‘}\ﬁi FENMEREELRAINER 1. i%{%ﬁﬁt
Information on: (a) the policies; and (b) compliance with relevant laws and
regulations that have a significant impact on the issuer, relating to air and

greenhouse gas emissions, discharges into water and land, and generation
of hazardous and non-hazardous waste.

General
disclosure

IV.Green Development
1.Environment protection and
emission reduction

HERUIE 48 X AR BR HE IR
A1 o : o 73
The types of emissions and respective emissions data
pip  BEREGEMELEE .
’ Greenhouse gas emissions in total and intensity
A13 MELEREERYEEREE M. #eEE 77
’ Total hazardous waste produced and intensity 1. BEREHE
.............................. SeTerreessecsesiececsecssicececiiiiiiss Wy Greon Dovelopment T
Al 4 FELREEERERTE 1.Environment protection and 76
' Total non-hazardous waste produced and intensity emission reduction
a5 ERREHREEED AR -

Description of measures to mitigate emissions and results achieved
WA REREREFEREING A RRELEEBNEEETEMRR

A1.6 Description of how hazardous and non-hazardous wastes are handled, 76
reduction initiatives and results achieved

A2 &iR{EM Use of resources

—BRE | BRERER (QFLR. KRB WER - =

2. HHNER
IV.Green Development
2. Resources conservation

General Policies on the efficient use of resources, including energy, water and other
disclosure | raw materials

RELNBONEER/ S ERRAREREE

A2 Direct and/or indirect energy consumption by type in total and intensity 79
BFKEREE

A22 Water consumption in total and intensity 83

o AREERXGEHERAERR M. A a0

' Description of energy use efficiency initiatives and results achieved 2. EFRVEIR
............................................................................. IV_Green Developmenlt D )

HA SKEUE AR BEM MR, URRAAKSGEA S RAERR 2. Resources conservation

A2.4 Description of whether there is any issue in sourcing water that is fit for 83

purpose, water efficiency initiatives and results achieved
R AN NNRERBEEENIGE

A2.5 Total packaging material used for finished products and with reference to 84
per unit produced

BIE R K5 EFE Environment and natural resources

—IRE | BRETAHRERRREFEREALENBIR

NE
General | Policies on minimizing the issuer's significant impact on the environment NA
disclosure | and natural resources
AR ENHRE DR RE RN EAR Y RE RNEBANY BO1TH R R
A3.1 Description of the significant impacts of activities on the environment and NA

natural resources and the actions taken to manage them

ESG Report
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{E{% Employment

ARFMEERE. BERE. TIERI. R, 5

WE. Bl REGANBEMFBRIENN: (B ROJETHE
—ppE | TABEAYENEMARIRGNEN B
General | Information on: (a) the policies; and (b) compliance with relevant laws -
disolosure | and regulations that have a significant impact on the issuer, relating ll.Mutual Growth

to compensation and dismissal, recruitment and promotion, working

hours, rest periods, equal opportunity, diversity, anti-discrimination,

and other benefits and welfare

y = = BR#EW
IR RIMEEL. FIAERITBE IS R R R o R
B1.1 Total workforce by gender, employment type, age group and 59
geographical region [Il.Mutual Growth

2.Employee rights protection

RIUER . FRERRBES S MEERALE

B1.2 Employee turnover rate by gender, age group and geographical /
region
B2 fEzE %2 Health and safety

BRI ERRERRERSRZREMEREEN:
e | @QBF ROBTHETAGEARENAMERRABNEH « BRERHHE
Information on: (a) the policies; and (b) compliance with relevant laws 1\ gﬁ&ﬁ%}?
and regulations that have a significant impact on the issuer, relating to Ill.Mutual Growth
providing a safe working environment and protecting employees from 1.Safety and health
occupational hazards

General
disclosure

Boq  ETIEBRMFECHARRLLE /
’ Number and rate of work-related fatalities
oo  ETHEXTEAN /
' Lost days due to work injury
T \ o . " =. BEHR
R FTIR MR E R L 2 HEHE, I RMERPITRERS & g
e . 1. RERER
B2.3 Description of occupational health and safety measures adopted, how 54
they are implemented and monitored lll.Mutual Growth
1.Safety and health
B3 2R K15l Development and training

BBRTHR B BT T A A0 R R BRI « T——
—iE | st 3. B BEE

General | Policies on improving employees’ knowledge and skills for discharging L RivEl Eiewi

disclosure | duties at work.

Description of training activities 8.Training and development

AR ERER ISHERE. hEEERS) WANTIRRE
B3.1 e /

The percentage of employees trained by gender and employee
category (e.g. senior management, middle management)

..................................................................................................................

=. BRAR

RN RREERNE S, BRRETHZNFIIRFER N

o 3. HBAlIRER

B3.2 The average training hours completed per employee by gender and 63
emp|oyee Category I11.Mutual Growth

3.Training and development

L MRS
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EH AT Chapter

L T #8| Labor standards

BRART IEE T oA %5 THY:
PR EISESREN:E=v
Information on: (a) the policies; and (b) compliance with relevant laws

and regulations that have a significant impact on the issuer, relating to
preventing child and forced labour

(@)BUR; R(b)ESFHEITATEARENME
—RIE
General
disclosure

=. BR*M
IIl.Mutual Growth

. S = BR¥ER
IR IR AR B B FE e LA B 2 B T 555 T s THES
- ; . — 2. BIRRIRE

B4.1 Description of measures to review employment practices to avoid child 58

and forced labour I1l.Mutual Growth

2.Employee rights protection

HA IR IRER A HR A B TR 5 5
B4.2 S L . ) /

Description of steps taken to eliminate such practices when discovered
B5 {FEEEEIE Supply chain management

—RHE
General
disclosure

B RENRE L F R RBIR
Policies on managing environmental and social risks of the supply chain

—. EREE
2\ JREA{RE
II.Product Responsibility

2.Quality guarantee at source

—. EmEE
B5.1 ZiE # S HEREE 2. JREEIRRE 33
’ Number of suppliers by geographical region Il.Product Responsibility
2.Quality guarantee at source
ARG MEEEINES, BEPFITHERENHERKE. UXEH —. EREE
IBBIREIT R ER T E 2. JEFE{REE
B5.2 Description of practices relating to engaging suppliers, number of o 32
suppliers where the practices are being implemented, how they are I.Product Responsibility
implemented and monitored 2.Quality guarantee at source
B6 EMEE Product responsibility

BRREERNBESENERREZS. BE. B8R

FEEEURERT AR (2)BER; R(b)EFHETABTEAZEMNER
—HREE | RN
General
disclosure

Information on: (a) the policies; and (b) compliance with relevant laws
and regulations that have a significant impact on the issuer, relating to
health and safety, advertising, labelling and privacy matters relating to
products and services provided and methods of redress

—. EmEE
[I.Product Responsibility

S, —. EmEE
EES DB ESANT R R R AT AR ES 5. apEm
B6.1 Percentage of total products sold or shipped subject to recalls for safety o 44
and health reasons II.Product Responsibility
3.Quality management
N N RN —. EREE
S DI 2 K RS O SRR 9 B AR R 770 4 BERG
' ! : < BER
B6.2 Number of products and service related complaints received and how . 43
they are dealt with I.Product Responsibility
4.High-quality services
. . —. EREE
ik S R AR TR DR 1R 5. Eoa
B6.3 Description of practices relating to observing and protecting intellectual 47

property rights

II.Product Responsibility
5.Product compliance

..................................................................................................................



KPI Index / KPI%?%I%«% ‘%

KPI #5iR Description EH AT Chapter B Page
—. EmEE
ey TOAEEREBRRESDKIES 4 ETIR "
' Description of quality assurance process and recall procedures Il.Product Responsibility

4.High-quality services

.................................................................................................................

RS > P . —. EmEE
R HEE SRR R RARRIR, DURAIBIT R B T % 1 B
B6.5 Description of consumer data protection and privacy policies, how . 43
they are implemented and monitored Il.Product Responsibility

4. High-quality services

B7 KR&5 Anti-corruption

BRI, 95, BEERABEMN: (BE; ROETHEFAS = REHE
—RE | EARENENERREGINER 4 BREE

General Information on: (a) the policies; and (b) compliance with relevant laws
disclosure | and regulations that have a significant impact on the issuer, relating to
bribery, extortion, fraud and money laundering

IIl.Mutual Growth
4.Clean governance

RERANH BT AR E EERE S EEMNESHARTNEE RFH

B7.1 Number of concluded legal cases regarding corrupt practices brought /
against the issuer or its employees during the reporting period and the
outcomes of the cases

. ; . . = BRER
RO IR REIRT, ARSI R B 2 EREE
B7.2 Description of preventive measures and whistle-blowing procedures, 66
how they are implemented and monitored [ll.Mutual Growth

4.Clean governance

B8 #ERZE Community investment

BRELUNE S HER T REERTE/\E B EMERE R
—REE | FHEERNEFENBK A, BEAR

General Policies on community engagement to understand the needs of the i i
disclosure | communities where the issuer operates and to ensure its activities take LSBT Ei e
into consideration the communities’ interests

EIEREE (WHE. BREEE. 5IHK. #ER. X, 88) . EENG
B8.1 Focus areas of contribution (e.g. education, environmental concerns, . . 89
labour needs, health, culture, sport) V.Charity Undertakings
gp  EEIHEFEMAEE (NwNEE) B BERXGS 9
' Resources contributed (e.g. money or time) to the focus area V.Charity Undertakings
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BAHERE 017HRE. HERERKRSY , REFHEFEARATRUBEEENER, REBETHEHENENTKE, RIFH2ER
EEARERETEZTRER.
Thank you for reading the “2017 Environmental, social and governance report”. In order to provide more valuable information to the

stakeholders and improve its ability and level of fulfilling social responsibilities, we would welcome any feedback or suggestions you
might have about this report.

AR RER, BEBUATE-SXREAIM:

You can send this form to any of the following:

BT investor@want-want.com BREF bl FE AR IEBEE 13258 X R EEIGAEIIE18E
E-mail address: investor@want-want.com Mailing address: Room918, 9/F, Mira Place Tower A 132 Nathan Road

Tsimshatsui, Kowloon, HongKong

TEERMESCER & AARRE AT E:

1. How would you rate your opinion of the ESG Report?

O%F Very High O&4F High O—#% Neutral O&Z Low 02 Very Low

2. EHBMBETRENH SN EEEENTE:
2. How would you rate your opinion of the social and environmental managment responsibilities of us?

.................................................................................................................
.................................................................................................................

.................................................................................................................

3. BB AR SRS KRR PNt EIERHRENT SN E?
3. Please rate the effectiveness of this Report in reflecting the social and environmental impact we has brought about through its social
responsibility practices?

D&eRIFRR Excellent OREEAF R Good ORE— R BR Fair CIZRAKBE B Poor O BER M Terrible

R ARARESWENER . Uk BIEREME. EEEMTEMENFA?
4. How would you rate your opinion of the clarity, accuracy and completeness of the information, data and indicators this Report has
disclosed?

.................................................................................................................

JEMTE Clarity O%F Very High  O&%F High  O—#& Neutral [O&2Z Low [ Very Low
ZEFEE  Accuracy O%F Very High  O&%F High  O—#& Neutral O&Z Low O Very Low
7M. Completeness O4%f Very High — O&4F High  O—# Neutral O#= Low [ Very Low

.................................................................................................................

BRRABRENNE LM R RS EE?
5. Do you find this Report in easy-to-read contents and formatting?

Of Yes O—#% Neutral O% No

6. BEH P TIEMARSHMEMS RAER:
6. Feel free to share any comments or suggestions you may have on Want Want and this Report:

ESG Report @



F B 8 B2 B BIRAT

Want Want China Holdings Limited
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