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Our vision is to be the most preferreo

BFMER — NARREEERN

Bossini International Holdings Limited (the “Company”; stock code on The Stock Exchange of Hong Kong Limited ("“stock
code”): 592) and its subsidiaries (the “Group” or “Bossini”) is a renowned apparel brand owner, retailer and franchiser in
the region.

Headquartered in Hong Kong, Bossini launched its first retail store in 1987. Over the past three decades, it rapidly established
an extensive international operating platform and distribution network that extended to a total of 938 stores worldwide.
Among these, the Group operated 284 directly managed stores in Hong Kong and Macau, mainland China, Taiwan and
Singapore. As for other overseas markets, the Group cooperated with its business partners to establish a total of 654 export
franchised stores in 25 countries, spanning from Southeast Asia, the Middle East, Europe to as far as Central America.

Renowned for its comfortable, easy to mix-and-match, colourful and energetic style, Bossini offers good value for money,
casual wear apparel products including men’s, ladies’ and kids' wear, which are designed to fit a wide range of customer
needs.
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CORPORATE CUITURE
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In developing an unique corporate culture, the Group  BEVEMEBFZEEL  KREBR -_ZTZ —4F
launched “the bossini way” in mid 2002 to share with all ~ F#EH [RMEE | BETHZAAIES  Fm Kk
staff its vision, mission and core values, cultivating proactive ~ #ZOVBE @ EAKESETER EAN TIEEE - B =
and positive working attitudes. Bossini has been providing ZTZEEH A EMiELE TIRHEISHEALH
“Seven Habits for Highly Effective People®” training for — +{&& &® | #9535 -
employees since May 2004.

We believe a corporate culture embracing “the bossini way”  BH{FUFRENUIEHE & | R[HEEEC ATEND
together with “7 Habits®” would align the vision and thus ¥ Xt AIEdA £ ERES BRI ERBIEZ -
the direction of the Group as a whole.
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“the bossini way” [&W&E 2 E

Vision g

To be the most preferred
everyday wear brand
B AREE BN B %R0 m e I

DE AR

¢

RIFTRE

1

2
. .
Mission & 3
To create appealing, 4
competitive and quality
everyday wear for happy living 5
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. Innovate to Excel

. Execute for Success
HITLAE
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Core Values #&:iEiE

. Customer Oriented

4. Work with Passion
BETIHE

5. Live the 7 Habits
EHEE

7 Habits® [tEZ&RC]

Be Proactive®

TEHEEG®

Begin with the End in Mind®
LA A5 ®

Put First Things First®
ZE5-®

Think Win Win®
EEBa®

Seek Flrst to Understand, then to be Understood®
MR ®

Synergize®

Hamu®

Sharpen the Saw®
THEH®
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ABQOUT THIS REPORT

BERAR S

Reporting framework and scope yv

The Group hereby presents this environmental, social and governance (“ESG")
report for the year ended 30 June 2018 in accordance with the requirements set out

in Appendix 27 of the Rules Governing the Listing of Securities (the “Listing Rules”) on
the Stock Exchange of Hong Kong Limited (the “Stock Exchange”). Since Hong Kong and
Macau accounts for the largest portion of the Group’s revenue and the headquarters is located in

Hong Kong, this ESG report would primarily focus on the Group’s business and operations in Hong Kong and
Macau. Disclosures relating to the identified ESG aspects which are considered as material have been included in
this ESG report.

The board of directors of the Company (the “Board”) is responsible for evaluating and determining
the ESG risks of the Group, and ensuring that relevant risk management and internal control
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systems are in place and operate effectively. The Group is committed to making continuous
improvements on the aspects of corporate environmental protection and social responsibility sse
and has taken measures to supervise and implement policies to manage ESG issues for the
sustainable development of the Group. In particular, the Group aims to reduce greenhouse _

gas emissions, minimise disposal of waste in its ordinary course of business and provide a safe

environment for its employees. Through meetings and discussions with the ESG working group, various policies
and guidelines were set to address environmental and social matters. Moreover, key performance indicators
will be identified, tracked and closely monitored with an intention to achieve continuous improvement. Work
progresses and results of key performance indicators will be regularly reported to the Board.

Stakeholder Engagement

To achieve sustainable business development, it is important to maintain effective communication with
stakeholders. Our major stakeholders in our business include customers, staff, investors, government and
regulatory authorities, suppliers and community partners. We have established a mechanism for cooperation and
communication with stakeholders through various channels and believe that their opinions are beneficial to the
Group's business development.

Materiality Assessment

We have conducted an internal review and identified the main concerns of the internal and external stakeholders
in environmental and social aspects, based on the Stock Exchange ESG Reporting Guide, that have material effects
on our stakeholders’ and the Group's sustainable development.
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CARING OUR ENVIRONMENT

The Group supports environmental protection and is committed to using resources wisely and efficiently and
reducing waste generation within our operations. We have been progressively implementing different resource-
saving measures to address the saving of energy, water, paper and other office supplies. The Group put enhanced
efforts to manage the potential impact of our operations on the environment. Greenhouse gas emissions are the
major causes of global warming. The Group principally engages in retail operations in Hong Kong and Macau and
its greenhouse gas emissions are mainly constituted by emissions of carbon dioxide ("CO,").

During the year under review, the Group was not aware of any case of non-compliance relating to environmental
laws and regulations in its Hong Kong and Macau retail operations. In addition, no significant water and
hazardous wastes discharges were noted.

Energy Consumption

We are committed to rationalising energy consumption to reduce greenhouse gas emissions. With a diverse retail
network in Hong Kong and Macau, savings in electricity consumption will help to reduce CO, emission.

Over the past years, we have been replacing light bulbs and fluorescent lamps in both stores and offices with
energy-saving LED lighting, which resulted in the reduction of electricity consumption and related CO, emissions.
During the year under review, 39 out of 40 stores in Hong Kong and Macau are using energy-saving LED lighting.
The “en-trak” energy system has been installed in our Hong Kong headquarters to facilitate the control of energy
consumption and to enhance energy efficiency and productivity by leveraging real-time data available across the
premises. Moreover, employees are encouraged to keep indoor air-conditioned temperature at 25°C and to turn

off lighting when leaving a room unoccupied for an extended period of time. Furthermore, all our stores in Hong
Kong have participated in the “Earth Hour” event by switching off unnecessary lighting to shine a light on the
need for climate action.
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CARING OUR ENVIRONMENT

BEREIRE

Use of Paper

The Group is proactively reducing its wastage. We have formulated a paper-saving policy with an intention to
minimise the use of papers. We encourage the use of recycled papers for printing and duplex printing is set as the
default mode of all network printers. Separate recycling bins are set up to collect used papers, cardboard boxes
and packing materials for reuse or recycle. Internal memorandum and reports are distributed by digital means.

Packaging

As a retailer, it is inevitable to use plastic bags as shopping bags or wrapping material for consumer products.
Since the implementation of Environmental Levy Scheme on plastic shopping bags in Hong Kong, the Group has
reduced its procurement of plastic bags.

Waste Management

We pledge to produce as little waste as possible. We have set up administrative measures to govern the use of
office and computer supplies with an aim to minimise wastage. Toner cartridges and other wastes are collected
separately for recycling in order to reduce environmental impact from disposal.

Business Trips

Business trips to participate in exhibitions and to visit manufacturers and material suppliers at various cities are
unavoidable. It is the Group's policy for all staff to take the economy class for business trips.
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CARING OUR ENVIRONMENT

Paperless Stock Taking System

We introduced a paperless stock taking system to various pilot points last year, the progress of which was smooth
and the results were significant. This year we fully implemented the system and substantially reduced paper usage,
facilitating energy saving and waste reduction as well as optimising the management process. Our staff are able
to perform inventory taking more efficiently, creating more services and added-values to the corporation.

Recycling Red Packets

The Group encourages its staff to reuse lai see packets and enthusiastically participated in the “Lai See Packets
Reuse and Recycling Programme”. During Lunar New Year, we placed recycling bins for lai see packets at the
reception areas of our offices. The collected packets were delivered to social welfare organisations for sorting
before becoming recycled lai see packets. While this was the first year that we launched the programme, it was
well-received by our staff, and the result was encouraging.

Environment and Natural Resources

The nature of the Group’s business operations does not result in any significant pollution or destruction of the
environment and natural resources. The most material environmental impact is from the use of electricity, vehicles
and other office supplies. Relevant principles and polices have been disclosed above.

The following table summarises the Group’s environmental performance (Note 1):
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Scope 1 — Direct emissions and removals &1 - B # i & E B (1CO,e B — &b E &) (Note 3 Fif7E3) 24
Scope 2 — Energy indirect emissions &3 E2 — 82 )R i £ HF p (1COe WA — AL E £) (Note 4 f7E4) 4,156
Scope 3 — Other indirect emissions &3 &3 — H ftb [ £ #F 5t (tCO,e W — A LA & 2 ) (Note 5 Fi§5F5) 102
Total GHG emissions (direct and indirect) BERE R (EEK B#E) (t1CO,e M-HLREE) 4,282
Total GHG emissions intensity i& = 5 8 5k ) 4 8 8 & (1CO,e/HKS million of revenue i — & {t B EE "BYEHEBETKA) (Note 7 HizE7) 3.28
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CARING OUR ENVIRONMENT

BEREIRE

Total non-hazardous waste produced fIE4EX B EREZ YL & (tonnes A1) (Note 6 Hi6) 1,711
Total non-hazardous waste produced intensity FFIE4X B EEEYRERE
(tonnes/HKS$ million of revenue AW HBEFETWA) (Note 7 Mt 5X7) 1.31

Direct energy consumption EEZfREE

- Fuel consumption ##E £ (litres 2 F) 8,926
- Fuel consumption intensity # #5823 E (litres/HK$ million of revenue 27 ‘#B¥ EETKA) 6.85
Indirect energy consumption B EgREE
- Electricity consumption & 1158 (MWh Jk F &) 5,260
- Electricity consumption intensity & 7858 E (MWh/HK$ million of revenue ¥ EL B BB EHETWA) (Note 7 Kt 5E7) 4.03
4 Waterconsumption FA®
Total water consumption # 3 k & (m3 3 75 3K) (Note 8 Fff5E8) 9,341
Total water consumption intensity B3k 28 E
(m3/HK$ million of revenue M 53K B HE TUWA) (Note 7 HisE7) 7.16
5. Packaging materials consumption SRMBHER
Price tag E#& 2% (tonnes A M) 15
Plastic packaging bag Z ¥ & % £ (tonnes A i) 1,080
Carton box # & (tonnes A W) 461
Copy Paper # B # (tonnes A ) 109
Total packaging material used B ¥ ¥ # & (tonnes A W) 1,665
Intensity of packaging material used 2% 4 %34 & (tonnes/HK$ million of revenue AM /B# HE T A) (Note 7 HizE7) 1.28
(6. Shopping bag consumption BHEMER
Total shopping bag used E# &4 £ (tonnes A M) 40
Intensity of shopping bag used &% % ¥ E (tonnes/HK$ million of revenue 28 B HETWA) (Note 7 HfzE7) 0.03
7. PaperConsumption EEMER
Total paper #R# 2 (tonnes A M) 6
Intensity of paper used # 3% 38 (tonnes/HK$ million of revenue AW #B¥ HE TW A) (Note 7 Kf5E7) 0.005

%



CARING OUR ENVIRONMENT

Notes:

1.

Unless otherwise specified, the environmental data covers our Hong Kong and Macau operations comprising the
department stores, retail shops, warehouses and offices.

As the upgrade of the KPIs to “comply or explain” under “Subject Area A. Environment” of the ESG Reporting

Guide came into effect in financial year beginning on or after 1 January 2017, it is the first financial year of the
Company to disclose these KPIs which serve as the basic for future comparison.

Scope 1 refers to direct GHG emission such as fuel consumption by a delivery truck (excluding the vehicle fleets of
our contractors).

Scope 2 refers to indirect GHG emission such as consumption of electricity (excluding electricity consumed in some
retail outlets in department stores and/or shopping malls where electricity is not separately charged).

Scope 3 refers to indirect GHG emission such as consumption of paper, water usage and business air travel.
Non-hazardous waste produced mainly included paper, shopping bags and packaging material.

The Group's revenue from Hong Kong and Macau operations was used as the denominator to calculate intensity for
each indicator. The Group’s revenue from Hong Kong operations for the year ended 30 June 2018 was HK$1,304

million.

Sourcing water that is fit for purpose and water efficiency initiatives are not considered to be material issues in the
Group's operations.

In view of our business nature, we are not aware of any significant generation of hazardous waste.

Some retail stores operate in shopping malls and/or department stores where water supply and discharge
are controlled by the building management so the retrieval of the relevant data is not feasible.
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CARING OUR BUSINESS PRACTICES

BXRETAR

Employment and Labour Practices

The Group recognises that human resources are its valuable asset and takes measures to provide a safe and
congenial working environment for its staff. The Group also encourages career development and training, and
promotes a healthy living style with work-life balance.

Safe Working Environment

Providing a safe working environment for our employees is our priority. Apart from seminars to warehouse staff to
raise their awareness of occupational safety, we also provide them with proper tools such as ladders and trolleys
for safe operations. Notices are posted at the workplaces to remind both shop and warehouse staff of safety
hazards. Retail managers and shop supervisors regularly carried out spot checks to ensure the execution of safety
requirements.

Prohibits Child and Forced Labour

In addition, the Group strictly prohibits child and forced labour. We effectively monitor our recruitment process
to ensure due compliance. During the year under review, there were no significant non-compliance cases of the
Group in Hong Kong and Macau in relation to applicable laws and regulations on employment, health and safety
as well as labour standards.
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CARING OUR BUSINESS PRACTICES

Supply Chain Management and Product Responsibility

As a responsible member of the society and to ensure product safety and service quality, the Group maintains
a procurement policy to ensure that all goods and services are procured in an honest, competitive, fair and
transparent manner in order to deliver the best value for money. We are committed to providing our customers
with products of the best qualities and ensuring that our suppliers’ production process meet the local
environmental standards. All our apparels are required to meet product safety standards, including but not limited
to GB 18401-2010 National General Safety Technical Code For Textile Products, before being sold to customers.
We also provide an easily accessible and responsive customer services hotline and email, and clearly state our
product exchange policy on the back of each sales receipt.

We expect all our suppliers and contractors to respect our core values and beliefs in business ethics and normal
practices. The Group performs regular site visits and annual reviews to ensure that they abide by our requirements,
meaning that no toxic material is used to ensure product safety; no child and forced labour is employed; no
workplace is unsafe for workers; no toxic waste is inappropriately disposed of; and no toxic gas is illegally emitted.
Suppliers and contractors are clearly informed that any violation of these requirements may result in cancellation
of orders.

There were no major non-compliance cases of the Group in Hong Kong and Macau in relation to applicable laws
and regulations on product responsibility during the year under review.

BXRETA

HESEEREREL

ERMHEEEAN—MNT ABREQRZEEBRBERZ  AEEMHK
BERDBERMBEREREBUSE ARFH 2FREFNA
KRB NEIEVEFE - RAAKAEPRUEEENER RS
KEREEFNEERAEFTASHIRRZE AEEMAREENRE
FTREPAFAEMEZEEE  BIEETRAGB 18401-20108 R &) 4
EREAZERMA® - LMMREFEHE A EREENEF RS
AEEEREE  THRSHEEENER SREHIEMBRREUR -

BHAMERAAEHRERL AR EERMNZOEERHEBRERD
B AKBEHETEMREYSFFELRS  UWEEARREHDE
SHREBUBEERESVENERERTE  YBRERETRRF
BT YEBRTIAZENTIESH  ULETEREESEY kI
EIEEHERAESRE HEFRRDHERREN  EREMZER
FE R BEEHEUHATE -

BEFAR AREERERFMERERANERRTERRERE
FMERERRD -




CARING OUR BUSINESS PRACTICES

BXRETAR

Anti-corruption

Free and fair competition is not only the basis of all commercial activities but also a core value of Hong Kong. We
always stress the importance of integrity and honesty as we conduct our business and adopt a business philosophy
of integrity and fairness. We expect our staff to report and decline any monetary offers, gift and favours from
suppliers. It is therefore of utmost importance to nurture our employees with a strong sense of integrity and
ethics. The Group is strictly in compliance with its policies and practices in relation to connected transactions,
conflict of interests and business ethics.

During the year under review, the Group was not aware of any significant non-compliance cases in its Hong
Kong and Macau operations in relation to applicable laws and regulations on bribery, extortion, fraud and money
laundering.

Channels for Whistleblowing

In addition to upholding the standard of integrity and ethical conduct, a designated email address directed to
the Chief Executive Officer is open to all staff in filing reports or complaints when necessary, as a means of
strengthening the governance of the Group. This channel is established for the reporting of not only suspected
corruptions, but also any non-compliances, abuses or malpractices.

Customer Services

The Group has earned trust from its customers through providing dedicated customer services.

During the year under review, 174 complaints were received in respect of quality of goods or services. The
Group made every effort to promptly and fairly investigate and resolve all disputes and complaints lodged by
the customers, according to clearly written internal procedures. We strive to minimise the number of customer
complaints. We have received suggestions from many customers through the hotline or email. During the year
under review, the Group received 333 appreciations regarding our services. We took their sincere advices and
improved our training contents accordingly. We treasure every comment from our customers and review our
customer service training from time to time with a view to improving our frontline services.
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CARING OUR BUSINESS PRACTICES

Data Privacy Policy

The Group places utmost importance on protecting the privacy of its customers in the collection, processing and
use of their personal data. The Group adheres to the applicable data protection regulations and ensures that
appropriate technical measures are in place to protect personal data against unauthorised use or access. The
Group also ensures that customers’ personal data is securely kept and processed, and is used only for the purposes
for which the data is collected.
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CARING OUR EMPLOYEES

14.

BAEET

People are Bossini’'s most important asset and source of competitive advantage. Our success depends on the
strength of our talents and teamwork across different functions. Enhancing staff engagement and competencies
and building effective teams are our key strategies for continuous business growth. The Group’s efforts
and commitment in human resources development are well recognised, as exemplified by the award of the
“Manpower Developers 1st” (A 1B 1st) title for the last eight consecutive years by the Employees Retraining
Board.

Enhancing Staff Engagement:

Live the 7 Habits

A strong corporate culture is one of the key success factors of an organisation. We believe employees and the
company are bound by a commitment to serve each other’s interests in the best way possible. Since 2004, we have
adopted the certified program “Seven Habits for Highly Effective People” for employees at all levels to cultivate
a proactive and ever-improving culture. Moreover, we organize the “Bossinian Day” for our new join office

employees to let them understand and experience how to integrate the 7 habits culture into our work and daily
life.

Work with Passion

We organised the “Love our Brand e Love our Products” activity to encourage our employees to wear the bossini
products and actively give feedback to the Company, provided them with the opportunity to exert their influence
on the Company’s product designs.
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CARING OUR EMPLOYEES

BEET

We have organised three activities during the year: REFHBITTZRED

- Bossini Try On Event (#2428 e bossinizt ZF&): Through this activity, we encouraged the office staff to keep — [#18% ebossniAF L] BRIDHBPLAZTETIZREERRE
aware of our products and gather their feedback to the Company. G WREMPIBLRATINER o

-~ The Photo Contest (“Love our Brand e Love our Products ZFH¥T/EIE o A FAE): we invited our frontline — [Love our Brand e Love our Products FHFER e ML HRATFIE
staff to participate in this event, aiming to arouse their interests in the company’s products and encourage tl:% RPSBEHEI2HE  EHHASERRERZS I
them to introduce our brand to their peers, thus raising brand awareness. BTHERR SEZARBHRMORE -

—  "On the Go" Sport Day (On the Go /K/ZREES): We organised taekwondo and jogging classes for the office — [Onthe Go kK REEE] : BMABAETE TEHBFBERMI
staff. Each participant received a complimentary suit of “On the Go” sportswear from the company, such that B m2mMEINEBE—ERRQARXEATON the Gol R H)E
they could have personal experience of these products and collect their feedback. MR EBMMHEEFRIATNER THREMMANER -
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CARING OUR EMPLOYEES
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BAEET

Enhancing Staff Competencies:

Bossini believes a vibrant and competent workforce is indispensable in driving business growth. We place great
effort on our talents’ growth and development. We provide a variety of training courses on leadership and
professional skills through the “Bossini Academy” (241582 Fx), so that our staff can be well-equipped for the
challenges ahead.

—  Through “Bossini Academy”, we provided over 20 different classroom training for our office, warehouse and
store employees in Hong Kong, so that they could equip themselves with various skills required at work.

—  To fulfil the learning needs of the new generation, we have been actively promoting the E-learning platform
since 2016. At the time we designed a series of fundamental e-learning courses for frontline staff, and
together with our newly compiled classroom training, we expected them to consolidate their learning

through integrating knowledge with work practices.

—  During the year, we organised a cross-region e-learning team and extend the online classes from the Hong
Kong region to the other three core regions (China, Taiwan and Singapore), therefore our regional frontline
staff can enjoy the e-learning platform without time and border restriction.
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CARING OUR EMPLOYEES

—  Our e-learning courses are constantly being updated. We have designed a simple and easy to learn e-course,
named “10-minute academy” tailored to serve the practical needs of the frontline staff by solving different
case scenarios to practice different work skills.

Cultivating engaging leadership

Engaging staff is a controversial topic in the workplace nowadays. As a people-oriented corporation, we believe
that employees are our most valuable asset and our key to success. We, therefore, have devoted our effort to
fostering an encouraging workplace atmosphere and building effective teams.

— Mid-level and Senior Management: We believe mid-level and senior management are key figures in
enhancing staff engagement and satisfaction. During the year, we organised the “Management 3.0 —
Engaging Leadership” program for all department heads and senior management. The managers learned
management principles and coaching skills through case studies. It is expected that an encouraging working
atmosphere will be fostered which will help in building effective teams.

— Junior Managers: To groom our future leaders, we launched the “Be a Bossinian Leader Program” for the
fourth consecutive year. Through four leadership sessions, we aimed to enhance their communication and
influencing skills on supervisors, peers and subordinates.

In addition to training, it is vital for the Group to understand the strengths and development needs of
leadership of the junior managers. Therefore, we invited our regional junior managers to complete leadership
assessments, which will provide us an important blueprint on developing the future successors of mid-level
managers.

—  Frontline store managers: In addition to provide regular knowledge sharing session for shop in-charges, we
launched a brand new management course for them (&0 255 T {E1ilT). Through various case discussions,
they learned different management principles and received immediate constructive feedback from each
other after the coaching skill practice.
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CARING OUR EMPLOYEES
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Building Effective Teams

We promote collaboration and breakthrough among teams through innovative team building activities. A variety
of tailor-made activities were held for the office and shop employees during the year, to promote effective
teamwork and collaboration within and across teams. To ensure the teams can practise what they have learned
from the team activities in actual working environment, we will provide a series of follow-up activities and track
the progress regularly to ensure transfer of learning in the workplace.

Happy Bossinians:

The Group considers its staff a valuable asset and an important driver in promoting business development.
Therefore, except providing training and development opportunities, the Group also look after the staff’s
well-being. We regularly review our employee benefits system in hope of providing the employees with high
quality work lives, and organise various activities such that they can achieve work-life balance.

During the year, some shop employee policies have been reviewed:

Date Item

August 2017 Focus group on frontline operation and remuneration and benefits
September 2017 Introduction of “Midnight Transport Allowance”

December 2017 Officially implementing “8-day off for every time slot” in Macau stores
January 2018 Introduction of “Working guide for full-time pregnant employees”
March 2018 Introduction of “Part-time Stock-keepers”

April 2018 Introduction of “Flexible Shift Customer Service Associates”
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CARING OUR EMPLOYEES

During the year, a variety of diverse activities were held. Employees’ family members were also
invited in some of these activities:

1. Happy Staff Club

A happy company culture promotes a positive and optimistic attitude. We formed the “Happy Staff Club”
which organizes a great variety of social and interaction activities to promote positive and healthy work-life,
to strengthen team spirit and enhance cohesion among staff.

2. Festival Celebration

On the eve of festive holidays, activities such as Mid-autumn party, Christmas party, distribution of tangyuans
on Lantern Festival and Easter market were held to enhance the festive atmosphere among the employees.

3. Target Celebration

A number of celebrating activities such as Sales Target Celebration, movie screenings and buffet gatherings
were organised to share the fruits of company’s achievement.

BEET
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CARING OUR EMPLOYEES

BAEET
4. "Work-life Balance Week” 4. [IL{EERATEFEE ]
A “work-life balance week” is scheduled every year to promote employees’ work-life balance. Activities BRI TRIF TEEAEN T E  §FA L] TIERATE
included free breakfasts, badminton classes and balloon twisting classes. FEAl  flmREeBELORE - PEIRIM KB RIKIE -
5. Interest Classes 5. BEE
Interest classes included coffee workshops and Taichi classes. o SR O E T Ve RRoRIRIT o

6. Fit At Work 6. Fit At Work
Hotel fitness memberships are provided for our staff and Friday is designated as “Healthy Friday”, employees REBERIEE - W2 AT A Healthy Friday] + BT AL
can enjoy gym room facilities during working hours. Employees are also sponsored to participate in the EAI{’EH—;F‘EJ;FH,@EE’]&% R BFENSEHETILEEITE
annual Standard Chartered Hong Kong Marathon. B BRI o
20 ENVIRONMENTAL, SOCIALAND GOVERNANCE REPORT 2017/18 5 ziﬁ& : :

¢
L)

\

\

A b e | YRR b 1 N b et 1 o { f
) (: Ff' r “?( i : 4’!, U \‘}‘” \“ td“‘ E'g,,: il 17T TGN AN VR d¢ 3 e
r: ‘il d E 1‘ | A : u\'ﬁl — =] / “ Fn ,l R b J.'”I (st { \‘5‘ J .!.. i AW s e A ¥, e
b LN s AR Y A e SON A TN VNN NI P W



CARING OUR COMMUNITY

BEiEE

Corporate Social Responsibility tEHEEMR

As a caring and responsible corporate citizen, the Group has been playing an active role to requite the society AEBEABEHERAEIRMNGEAR  REBEHT Bk H
by undertaking a variety of corporate social responsibility programmes over the past few years and has been TEMCENEEFE  EELE  UTABTEE T -—FLERS
honoured as a “Caring Company” by Hong Kong Council of Social Service for the last 13 consecutive years. HERBHEEE  RARBIEILE -

We were the apparel sponsor of the annual charity golf tournament organised by the Society of Rehabilitation
and Crime Prevention for the second consecutive year
EEE_FREBEERSTRRYEREREEY
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During the year under review, “Employee Volunteer Week” was held in different core regions of the Group, LEFAN AEENTEZOMBRREBTIETRTE] - ETFER

where a number of voluntary activities including caring for the underprivileged and environmental protection IR BRIEARSEEEUERRLE

were launched:

— Having understood the serious problem of food wastage, employees participated in the volunteer work — THMIRYEREMERSE BIBRLEERERTEE - EFF
organised by Food Angel. On the day of the event, employees prepared rescued edible vegetables in the EHEIARFRREEYERKENDALZERAZ RGBT %)
central kitchen and assisted in preparing meals for the underprivileged who were in need of food aid. BERERH S LT ERMEDMAL -

- We sponsored the annual charity golf tournament organised by the Society of Rehabilitation and Crime — BEF _FENEAEEeEF ENEETRARE -FESE
Prevention for the second consecutive year. The services of the Society of Rehabilitation and Crime Prevention BeRBREREAANKEHSE B RE EhaI B
include individual and family counselling, hostels, recreation, court social work, vocational training and ¥R RELE RBERERS #HRHBENEILEEHS -

employment, mental health service, community education and volunteer programmes, etc.

Willing Hearts 4/ Soup Kilchen

- We organised the “Book Sharing” project and the “Hand in Hand, Big and Small e Relay for Love” (KF#I - RPBRERTIEBXBIRIAFUNF  REENIEH-[E
NF o BEHEN) event in Mainland China. “Book Sharing” encouraged the employees to donate their idle ELRBIBRPETHRERNENEBENEERABRBLANES
quality reading resources at home to village libraries so as to maximise the value of the reading resources. A - EHEAREESAL BRABEFEITDR500KEE - [ X
total of more than 500 children’s books were collected. In the “Hand in Hand, Big and Small e Relay for Love” FHRNF - REENEY BIREXAE  —FRAREREER
event, the employees donated stationery, second-hand toys and children’s clothing to Tiantian Children’s ARAREFEPLLESELLROKE A% BEREENTE] -

Rehabilitation Centre (KA 52 EFZ/EH 1)) and Keba Performing Art Group (ZAZ2RIE £4f7E) of Hualong Hui
Autonomous County, Qinghai Province.
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CARING OUR COMMUNITY

BEiEte

—  We organised the “Love the Planet, Care for the Underprivileged” second-hand clothing recycling activity — REERTIEEMB BERB_FRYEW]EE  HLBET
(BB - BESHE - FXWEU) in Taiwan and donated a total of 11 boxes of recyclable clothing, shoes NMEABEREBANKER EFReeialtmORBERRBES
and bags to Taipei Mental Rehabilitation Association (&3t T/ DEER R EE A1 ). The life reconstruction e HBEEITHETERYETE 2 EBEEHERER
education program launched by the association is a new work station which helps the mentally disabled to ST e R TR -
return to the society.

—  We assisted in handling food and preparing meals in “Willing Hearts - Soup Kitchen” in Singapore since — BZE—R"ERBE FNERIEZO-DO0BESEEIMPEER
2016, providing meal services to families in need. After preparing lunchboxes, we also participated in the MREHERRE  BATEFRERHEERRE THRER((EHRE
kitchen’s cleaning work. BELEEREFRIE-

In addition to the above initiatives, we have put forth extensive efforts in delivering pre-employment seminars and B EatEBION BRI AR E R K ET R R E BRI ERERD
sharing interviewing skills in secondary schools and university campuses, provided the students with knowledge SEEERD MEBLSEREESEENAE  RAT VEIESFEY
about the retail industry and fostered positive values among teenagers. We received positive responses from both BEE TSR ESZ -

students and teachers.

We believe that corporate social responsibility is an ongoing commitment. With full support of the management, BMEECETeEIe— A ENAE EEEEBENEZHXET
we will continue to put forth our best effort in helping people and work hand in hand with our staff to contribute BMBEENSEETETFESH  BEME BHIEPEFEAL
to the community we love. BEMABEEMTEEDER -
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KEY ACHIEVEMENTS
FRER
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Best Influencer Strategy (2017) Caring Company (since 2004)

Gold Award (By Hong Kong Council of Social Service) Y °
* (By PR Awards 2017 — Marketing Magazine) 5 [R B81E H2004F B 14 ® ... ®
(BB BRI EBEE) PS o0 ©
[
Hong Kong Licensing Awards (2017) .:
o Best Ficepseg Award - ’Merit Award  Manpower Developer 1st (since 2010) [ °
(By Asian Licensing Association) (By Employees Retraining Board) o o
BB E AR AR2017 A £ HE 15t 12010 B 14 ®
BEREEER-BRS (BB S B3 BAE) Do e
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KEY ACHIEVEMENTS

FTERR

HAPPY B 1 "RSRTTEER
compANY '

Syearss

Happy Company (since 2014) B2C E-Commerce Company
- 5 consecutive years of the Year Silver Award (2018)
(By Promoting Happiness (By Marketing Magazine)

Index Foundation)
Best E-Commerce Shipping

Large E-Commerce Company and Delivery Gold Award (2018)

of the Year Gold Award (2018) (By Marketing Magazine)

(By Marketing Magazine)
Excellent Service Award (2017)

(By Singapore Retailers Association)
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