e

REHEBREEAREA
EMPEROR WATCH & JEWELLERY LIMITED
Incorporated in Hong Kong with limited liability (Stock Code: 887)

REBEMRLZERIE (R : 887)




CONTENTS Ei#%

1. ABOUT THIS
REPORT
BARAN RS

2 2. ENVIRONMENTAL
PROTECTION
R RE

4

3. WORKPLACE

QUALITY
THESfras
10
40
6. APPENDIX: 4. OPERATING
HKEX ESG PRACTICE
REPORTING GUIDE )
CONTENT INDEX 35
4% - SHZX mye | Sy
e 2 8% 5 COMMUNITY
SR EE S INVOLVEMENT

SHEHERE



1. ABout THIS REPORT

Emperor Watch & Jewellery Limited (“Emperor Watch &
Jewellery” or the “Company”) and its subsidiaries (collectively
referred to as the “Group”) acknowledge the significance
of effective environmental, social and governance (“ESG”)
initiatives at operational level. The direction of the Group’s
ESG practices is governed by the board of directors of the
Company (the “Board”), ensuring that the ESG strategy reflects
the Company’s core values.

This report describes the ESG values and initiatives of the
Group for the financial year ended 31 December 2019 (the
“Year”). The contents of this report provide its stakeholders
with an overview of the Group’s efforts regarding ESG impacts
arising from its daily operations. This report complies with the
provision of the ESG Reporting Guide as set out in Appendix
27 of the Rules Governing the Listing of Securities on The
Stock Exchange of Hong Kong Limited. It is recommended that
this report is read in conjunction with the Company’s Annual
Report 2019, in particular the Corporate Governance Report
and Directors’ Report sections therein.

This report is available on the website of the Company (https://
www.emperorwatchjewellery.com/en/investor-relations.php) and
Hong Kong Exchanges and Clearing Limited (“HKEX”) news
website (https://www.hkexnews.hk).
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1.1 Stakeholders Engagement and Materiality Assessment

FOhE2HEREEMFM

The Group is committed to making proactive efforts to
continuously interact with key stakeholder groups, which
comprise its customers, employees, investors, shareholders,
suppliers and the community. The Group maintains active
engagement with its stakeholders, and collects their feedback
through various communication channels to understand and
address their concerns. The engagement channels with
stakeholders include general meetings, corporate website,
community activities, regular dialogue with employees,
performance appraisal interviews and networking with
suppliers.
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Based on the stakeholders’ feedback, the material issues were
identified as follows. The Group’s performance regarding these
issues are discussed in this report.
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1.2CSR Committee ¥ HEEXTZEES

The Group is committed to the principles of good
corporate governance, and strives to integrate corporate
social responsibility (“CSR”) into its business strategy and
management approach. A CSR Committee has been set up
to formulate policies and practices on CSR-related matters,
focusing on the areas of community welfare, the environment
and employees’ well-being. It encourages and supports
employee engagement in various CSR initiatives, to ensure the
Company’s CSR commitment is properly fulfilled. It has overall
responsibility for implementing, reviewing and monitoring the
Company’s CSR policy.
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2. ENVIRONMENTAL PROTECTION

2.1 Environmental Policies & & B %

During the Year, the Group continued making its best
endeavours to protect the environment in its business activities
and workplace. The Group also educates its employees on their
awareness of promoting a green environment. The Group seeks
to identify and manage environmental impacts attributable to
its operations, in order to minimise these impacts if possible.
Various measures have been adopted to reduce energy and
other resource use, minimise waste and increase recycling,
and promote environmental protection in its supply chain and
marketplace. These measures are discussed in section 2.2 “Use
of resources” of this report.

In May 2019, the Group’s head office at 25th Floor, Emperor
Group Centre, 288 Hennessy Road, Wan Chai, Hong Kong,
along with many other floors of the building, were awarded
an “Indoor Air Quality Certification — Good Class” by the
Environmental Protection Department, under its voluntary Indoor
Air Quality Certification Scheme for Offices and Public Places.
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2.2 Use of Resources &R A

2.21 Energy Saving

Global warming and climate change are among the major
environmental concerns in every part of the world. The Group
aims to maximise energy conservation in its stores and offices
by promoting efficient use of resources and adopting green
technologies. To enhance overall energy efficiency, the Group
continually upgrades its lighting and air-conditioning systems.
For instance, the stores on Russell Street in Causeway Bay,
Hong Kong, have adopted eco-lighting and LED lighting
system to optimise cost efficiency. They have also adopted
dimmer system to turn down the lighting of certain areas of
the stores to save energy. In addition, LED advertising panels,
light boxes and television screens are switched off during non-
business hours, to minimise light pollution and reduce energy
consumption.

To identify energy efficiency enhancement opportunities, the
Group measures and records the energy consumption intensity
from time to time.

In terms of packaging, the packaging boxes of watches are
made from quality materials including wood, cardboard and
plastics, which are provided by watch suppliers. For its in-house
branded “Emperor Jewellery”, the Group offers customised,
elegant gift boxes to customers. To cater for the luxury watches
and fine jewellery, these gift boxes are generally long-lived, so
there is a low level of solid waste from their disposal. As an
alternative to gift boxes, the Group also provides customers with
pouches, which are more eco-friendly and easily reusable.

ENvVIRONMENTAL PROTECTION
RIEHRE

2.21 HXBER
EHRBEERRBRELCLCHNBE2RSMET
MEBRRZBR AGHEERESZRE
REFEMZER R §EMEETES KM
REBEGEEREHNER RRESEBER
ek o NG T E S IR & 2 R A
TH - fim REBRBEEZGNE
IR TE R AR M LEDIRBA R A% - LAME1L
AR - ZEEHITRATHLRSR
FREREEABD T ORAMEE LR o
gHh - LEDEERE - BERERFHREIF
EERREAEE AR RSREEEREE
IRHRE -

RERRAERBENRE  AEETH
ERELGEFEEBR -

BERIEH mEREEBREHRZEEREER
EHEEINAN AREZBBEHNK - B
BEmEREHE| AEERBEETREH
BEHFI&E BHENCYE ROASZER
EhEAREZEE —RMEELEY
ERAEHFRE2 RUMEENEREY
ERE -AKEEYAETRENRURE
2z HUENRFRETEEEER -

Environmental, Social and Governance Report 2019

o T AL S NER A
= NXEBE/A S

2019FIRIE ~ 4



ENvVIRONMENTAL PROTECTION
RIERE

2.2.2 Waste Reduction and Management
The Group engages employees in their waste behaviours and
encourages recycling practices in the workplace. In the office
building, the building’s property management company has
appointed recycling contractor to collect and recycle used
papers, plastic bottles, aluminium, glasses, fluorescent tubes
and computer equipment. Recycled bags are also put in the
office to collect waste papers for recycling.

2.2.3 Paper Reduction

The Group continues to encourage a paperless working
environment which not only reduces environmental damage
but also fits commercial goals, as it can save physical space,
facilitate information sharing via IT networks, and reduce
complicated documentation procedures. In recent years, the
Group has implemented paperless internal human resources
processing such as employee time sheets, payrolls, leave
applications, surveys, assessment papers, inspection forms and
many more. Moreover, duplex printing and copying has become
the norm within the Group, greatly reducing paper consumption
and saving costs. Usage data of office printing machines is
regularly collected and assessed for monitoring the efficiency
of the paperless environment.
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Partnering with its printing solutions provider, the Group has
adopted “Follow You” print solution in the office, helping the
Group becoming more cost efficient through smarter printing.
The print solution enables the Group to achieve environmental
objectives by reducing unclaimed printing, as printing is
released only upon presentation of a staff card from that
particular staff who gives the printing instruction.

The Company strongly recommends shareholders to access its
corporate communications, including financial reports, through
the websites of the HKEX and the Company, instead of receiving
printed form. By introducing electronic means of corporate
communications to shareholders, the quantity of printed
materials has been considerably reduced. This paperless
practice thus helps to protect the environment, as well as save
costs for stationery, printing and administrative charges, etc.
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During the Year, nearly 70% of the Group’s revenue was
derived from the Hong Kong market. Two flagship stores in
Hong Kong, which are located on the prime shopping streets
in Tsim Sha Tsui®® and Causeway Bay® and occupy a total of
589 square metres, were selected (the “Selected Stores”) to
collect quantitative data and illustrate the Group’s sustainability
performance. The Selected Stores are the Group’s signature
stores, and accounted for more than a quarter of the Group’s
segmental profit in Hong Kong during the Year.

(1)  G/F, Nos. 4-8 Canton Road, Tsim Sha Tsui
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(2)  Shop B, G/F, Nos. 50-52 Russell Street & G/F, Nos. 54-56 Russell Street, Causeway Bay
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ENvVIRONMENTAL PROTECTION
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GHG Emissions i2 & & 5 8 &

Indicators #51&

Scope 2 GHG emissions (kgCO.e)

Scope 3 GHG emissions (kgCO.e)

Total GHG emissions (kgCO.e)

GHG emissions intensity (kg/m?)
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Energy Consumption &R H 3%

Indicators 5 #Z

Total energy consumption (GJ)

Energy consumption intensity (GJ/m?)

BB (TIER)

RRHFERE (FIREF,FHXK)

Water Consumption ¥ K &E

REEHER
—&fk

FY20184 E

660,964

N/A
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660,964
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FY20184 &

3,333

5.7

FY20195 &

660,677

1,354

662,031

1,124

FY20195F &

3,266

5.5

Indicators 51

Water consumption (m?)

Water consumption intensity (m3/m?)

Packaging Material Consumption & & ¥ £} & £

Indicators 15 Z

Total packaging material used (kQ)

Fe K& (L 77 K)

EKEBEE (SLH K FHK)

FRRABEMBARE(RT)

FY20184F &

1,076

1.8

FY20184F &
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ENvVIRONMENTAL PROTECTION
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Disposal of general waste produced at the Group’s head office,
such as daily consumables is managed by a licensed operator.
Collection of other recyclable waste items — including plastic
bottles, aluminium and glass, fluorescent tubes and computer
equipment — is centralised through the building’s property
management company, and these items are subsequently
handled by authorised operators. The waste management data
regarding the Group’s head office is as follows:
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Waste Management [ ¥ iz I8

Indicators #5#Z FY2018F X | FY2019&F E

General refuse disposed to landfills (kg) = &R #EHEREN—RED (A7) 2,804 2,805

General refuse per office employee BENEEETEENHERN 21.7 25.2
(kg/employee) —BEM(RT/EE)

Recycled paper collected (kg) o] 4 R AR (A ) 1,793 962

Recycled paper collected per office BRMERE T E 2 B REK 13.9 8.7
employee (kg/employee) (Rr/’8)

With its endeavours to reduce energy and other resource use in
its business activities and workplace, the Group has achieved
an overall improvement in its environmental performance.
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3. WoRkpPLACE QUALITY

3.1 Workforce Distribution E T 5 #

The Group believes that a motivated and balanced workforce is
crucial for building a sustainable business model and delivering
long-term returns.

As at 31 December 2019, the permanent employees of the
Group totalled 1,052 (2018: 1,126), working at the headquarters
in Hong Kong, and in retail outlets and regional offices in Hong
Kong, mainland China, Macau, Singapore and Malaysia.

The demographics of the Group’s workforce as at 31 December
2019 are summarised below:

By Region it &

2018 2019 2018 2019
a6% (T 39% 7% 6%
6% Mic;zu 6% 44% 26-35 44%

440, MarlandChina 550, 329% 36-45 35%
3% Si;ﬁg}:}auﬁge 4% 12% 46-55 10%

1o (D 1% s+ (D 5%

The Group has a diverse workforce in terms of gender and
age, providing a variety of ideas and levels of competencies
that contribute to the Group’s success. The Group is firmly
committed to gender equality, and particularly encourages
female participation in the Board, and at managerial and
operational levels.

The management believes that employees are important assets
of the Group, and remains committed to attracting and retaining
talent with diverse backgrounds for achieving sustainable
growth. As at 31 December 2019, 35% (2018: 33%) of the staff
had worked for the Group for five years or more. Staff turnover
rate among managerial positions is relatively low, reflecting a
high level of employee satisfaction and engagement with the
Group.
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Gender &5l

2018 2019
70% Female 69%
30% Ma'e 31%
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3.2 Labour Standard % T &%

The Group strictly complies with the Employment Ordinance
(Cap. 57, Laws of Hong Kong) and other statutory requirements
regarding employment and labour practices. The Group is
dedicated to providing equal opportunities in all aspects
of employment and ensure the workplace is free from
discrimination. The Group ensures employees receive fair and
competitive remuneration packages in accordance with their
experience, qualifications, performance and market rates, and
are being reviewed on a regular basis. To attract and retain
talent, comprehensive benefits are provided by the Group, such
as employer’s voluntary MPF contributions, medical coverage,
life insurance and paid leave. Each employee is entitled to
one day of birthday leave, providing each employee with an
additional day off in lieu of a birthday gift.

To ensure the staff clearly understand their rights and
obligations, the employee handbook and other policies and
guidelines are in place, covering the areas of compensation
and dismissal, recruitment, working hours, rest periods, equal
opportunity, anti-discrimination and other fringe benefits, etc.
The Group has been reviewing its related policies from time
to time to ensure the Group complies with the latest statutory
requirements. Also, a set of grievance procedures is also in
place, to provide staff with a channel to confidentially escalate
complaints and concerns to the Human Resources Department.

The Group fully complies with relevant laws and regulations in
related regions concerning prevention of forced or child labour.
In the recruitment process, the Group implements appropriate
procedures to ensure that employment adheres to minimum age
provisions of applicable laws. The Group also prohibits any form
of forced labour.
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WORKPLACE QUALITY
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The Group values workplace wellness practices that support
employees’ health and well-being. The Group encourages
breastfeeding and provides a designated private space in the
office building to support breastfeeding female employees
to express breastmilk, with flexible timing, during working
hours. These “Breastfeeding Friendly Workplace” measures
demonstrate the Group’s commitment to the well-being of its
employees and their families.
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3.3 Occupational Health and Safety B¥@EKZ 2

The Group prides itself on providing a safe, effective
and congenial work environment for its staff. Appropriate
arrangements and training courses are provided to ensure a
healthy and safe working environment. Health and safety training
is provided to employees on induction. Office memos and
guidelines on occupational health and safety are issued, and
keep employees informed. Workshops and seminars on different
topics are regularly held, to present the latest information and
raise awareness of occupational health and safety issues for
employees.

During the Year, the Group has arranged 50 colleagues
mainly from Hong Kong and Macau stores who require
prolong standing, walking and carrying heavy loads at work
to participate in the “Prevention of Upper and Lower Limb
Disorders” course organised by the Labour Department of Hong
Kong and Labour Affairs Bureau of Macau. The course aimed at
enhancing the awareness of employees on upper and lower limb
disorders, as well as introducing its symptoms, treatment and
preventive measures. The course received positive feedback
from the staff.
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The Group enhances emergency preparedness and ensures
there are well-stocked first-aid kits in offices to protect the
health and safety of employees, in the event that they are
injured at work. An automated external defibrillator (“AED”) has
been placed in the office building to rescue potential victims
of sudden cardiac arrest. During the Year, an AED awareness
training course was held for the staff, to reinforce their
techniques in the resuscitation processes. Besides, the Group
has arranged staff from the head office to attend the Standard
First Aid Certificate Course organised by the Hong Kong Red
Cross. They have successfully passed the examination and
received the Standard First Aid Certificate, and are to provide
First Aid treatment to colleagues in the workplace whenever
needed.

Every case of injury, if any, is required to be reported to the
Human Resources Department and be individually assessed
under the internal guideline procedures. There were 437 (2018:
543) days lost due to work injuries, and the rate of accidents and
injuries was 0.57% (2018: 0.89%) during the Year. No fatality
nor critical incidents was reported.

Subsequent to the Year, the outbreak of coronavirus disease
(COVID-19) has been declared a Public Health Emergency of
International Concern. In light of the situation, the Group has
specially established a committee and formulated contingency
plans with the involvement of the senior management
team. Human resources issues have been discussed, and
precautionary measures have been put in place to safeguard
the health and well-being of the Group’s staff and customers.
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WORKPLACE QUALITY

THREREER

To safeguard the health of its staff, the Group has been
actively sourcing surgical masks and disinfectant products via
multiple means, hoping to ease their pressure in searching for
these items. After close communication and coordination with
numerous vendors, the Group has successfully purchased a
batch of personal protection items, and distributed an “Epidemic
Prevention Bag” to each of its staff members, including surgical
masks, hand sanitizers, disinfectant wet wipes, disinfectant
spray and vitamin product, to express its love and care for its
staff.

In addition, the Group actively communicates with the office
building’s property management company, to promote the
prevention of disease, including by posting health advice
posters at eye-catching locations in the office building, and
installing infrared temperature sensors in the lobby to check
the body temperatures of everyone entering and leaving the
building, to reduce the chance of infected persons entering
the office building. The Group also further strengthened the
disinfection and cleaning of the workplace, including meeting
room facilities, washrooms, elevator buttons, table tops, and
door handles, to maintain good environmental hygiene.

Emperor Watch & Jewellery Limited
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3.4 Work-life Balance T £ 824 5F 0 F

The Group believes that maintaining work-life balance is
essential for sustainability and a sound body and mind for
every employee. To support employees in maintaining work-
life balance and creating spirit amongst employees, the Group
organised a number of activities for its employees during the
Year.

DIY Cake Workshop, March 2019

The employees enjoyed a relaxing break during a half-day cake
baking workshop. The employees rolled up their sleeves and
created a delicious selection of fresh cream cakes together.

Emperor Watch & Jewellery x
Emperor Capital Group Friendly
Football Match, April 2019

The Group and Emperor Capital Group Limited (“Emperor
Capital Group”) jointly held a friendly football match. CEO of
both companies attended to cheer for the players and showed
their support. It had strengthened their relationship and was an
unforgettable match for the employees.

WORKPLACE QUALITY
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WORKPLACE QUALITY

THREMER

Yoga Fun, April and May 2019 HIONEE BRI - 20199 4% 5A
A professional yoga instructor taught employees yoga and HEE®RMERMZBIRE THMAMEBREB1E -
stretching, enabling them to relax while increasing their strength  ZMFIREZ SO - BEENEHFMEF -
and flexibility.

DIY Florescent Floral Workshop, June /& & 1& # ## &2 DIY T{E 3 -
2019 20196 A

Coached by a professional instructor, this workshop involved HME¥ERMEE  ZIEHSREH 8
sketching, measuring, wire twisting and flower selection, & B&MEE FE TN AEAEHE
enabling employees to capitalise on their innovation and create EH B EAELH R -

their own unique floral decorations.

Emperor Watch & Jewellery Limited
RESBEREGRAT
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THREREER

Badminton Fun Day, July 2019 [P IRELA - 2019F7AH
In order to encourage employees to adopt a healthier lifestyle AT HEETZHMEHUETEFTEENE
by taking more exercise, badminton fun day was held, and the J&F R - BETPIREEAD  FETER

employees had a joyful evening. T AR L o
Cool Friday, August 2019 HREHH - 201948H

Two ice cream carts were arranged in the office building, RFEAABLZETW@HI @SHEL 5K
distributing ice creams to employees so they could enjoy a SHFEE ZHWARAKXERET —E
cooling Friday moment during the burning hot summer. POREEBT -

Environmental, Social and Governance Report 2019
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WORKPLACE QUALITY

THREMER

Bank of Communications x Emperor
Group Basketball Match, September
2019

A corporate basketball match co-hosted by Bank of
Communications and Emperor Group was successfully held.
Some employees from the Group were recruited to compete
against the basketball team of Bank of Communications. The
friendly match was divided into a 5 vs 5 staff match and a 3
vs 3 leadership match led by Dr. Albert Yeung, Chairman of
Emperor Group and Mr. Wang Feng, Chief Executive of Bank of
Communications (Hong Kong Branch). The event reinforced the
relationship between the two corporations and marked a time
filled with treasured moments.

Mid-Autumn Festival Delicacies,
September 2019

Mooncakes provided by The Emperor Hotel, was given and
shared among employees in the head office as a token of
appreciation and to celebrate the Mid-Autumn Festival.

Emperor Watch & Jewellery Limited
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The Great Wall Ascent, November
2019

To strengthen bonding between staff from different regions, “The
Great Wall Ascent” event was held in Beijing, with participation
by the management and sales and operations teams from Hong
Kong and mainland China offices. Participants climbed the
Great Wall in the morning, and there was a sharing session in
the afternoon. This relaxing yet inspiring event fostered a closer
relationship between colleagues from different offices.

All these activities helped strengthen relationships between
employees, boosted their morale and promoted a harmonious
working environment.

WOoRKPLACE QUALITY

THREREER
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3.5 Development and Training 2 & & £ 3l

Recognising the importance of skilled and professionally
trained employees, the Group offers comprehensive training to
enhance the knowledge, skills and work capability of its staff.
The Group encourages and provides subsidies to employees
at all levels to pursue educational or training opportunities
that achieve personal growth and professional development. A
policy on External Training Subsidy is in place, allowing every
staff member to develop and maintain job-related skills for full
performance.

AEBERAREARREEEEINET
ZBEEN FARRHEE2EANFIARETE
THMB - RERTHEREN AEESZE
TEHERBETEBHZEEI - AER
HEAARERERER AKBERINEE
EEBRR BSEBEITERERERERT
tEfeRE - BERERR -

Environmental, Social and Governance Report 2019

20195 IR ~ M RE/AHE



WORKPLACE QUALITY

THREMER

e
Each new frontline staff member is required to take a written test BEFABAGETIHELMES - AE
that mainly covers product knowledge and customer services, TEREZEMABZLEFPRG  THERB
as well as attend a performance evaluation before passing their @& BE R H ERIRFTE - 8 F B
probation. This enables the Training Team to decide whether #HATFTEIRGTEBEAEER @ WHETH
the employee is suitably qualified, as well as understand the FIABAMGEINBENE N ERELR
thoughts of the new frontline staff, and to follow up if necessary.  #

To enhance the bonding of staff, prior to a new store’s opening, &AM E TRHE N R EFHEA » &
the Training Team arranges full day training sessions for the #ARBETRZEZHE I L H2 B
existing and new employees of the store so they become familiar  #II:ETR  FHAEEIRB L ER KW
and communicate with each other, thereby enabling smooth JESHFREZEES EIBF -

cooperation as the store becomes operational.

Emperor Watch & Jewellery Limited
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With the aim of enhancing the customer service standard of
frontline staff, a variety of training programmes were held each
month, in turn improving the shopping experience of the Group’s
prestige customers. The programmes included customer service
and selling skill training workshops, complaints handling training
workshops, and grooming ambassador workshops.

At the end of each year, the Group conducts job performance
evaluations for each staff member, enabling supervisors to
discuss with them their performance during the past year and
the work plan for the next year.

Highlights of the training programmes during the Year are as
follows:

Mystery Shopper Training Programme
The Group has specially engaged a third party service provider,
to arrange for mystery shoppers to visit selected stores on a
monthly basis, in order to assess customer service. Afterwards,
de-briefing and role play exercises were held with staff, to
enhance their selling techniques and product knowledge.

WOoRKPLACE QUALITY

THREREER
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WORKPLACE QUALITY

THREMER

Mystery Shoppers Programme, Hong

Kong Retail Management Association
During the Year, the Group joined the Mystery Shoppers
Programme organised by Hong Kong Retail Management
Association, in which mystery shopper visits were conducted to
assess the overall performance of the Group’s outlets, including
the staff’s customer services, staff grooming, friendliness,
relationship building, product knowledge and store environment.
The Group subsequently arranged a BBQ gathering for the
award-winning staff, together with management, enabling in-
depth communications between the frontline staff and the
management.

Mentorship Programme

To enable new hires to readily assimilate into the Group, training
sessions were given by designated jewellery or watch mentors,
covering topics including practical selling skills, customer
service skills, and cultivating an appropriate work attitude. This
was part of the Group’s effort to ensure each new hire is taken
care of, and can swiftly assimilate into the working environment.

Emperor Watch & Jevvellery Limited
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Breakfast Meeting with the CEO

To understand their challenges and encourage the staff amidst
a difficult period, a breakfast meeting between the CEO and
branch managers was specially arranged, in order to identify the
problems encountered by frontline staff, and look for solutions
via in-depth conversations.

In an effort to enrich product knowledge of the Group’s
frontline staff, they regularly receive product training sessions
provided by watch suppliers. In addition, an overseas trip
served as reward for the sales ambassadors achieving the
best sales, service and examination performances. The Group
also arranges jewellery product training for its frontline staff.
During the Year, a sapphire knowledge training programme was
arranged, to support the promotion of sapphire sales. Also, four
lessons of the “GIA Diamond Certificate Study Workshop” were
specially arranged for frontline staff who are relatively new to
the Group.

WOoRKPLACE QUALITY
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THREMER

During the Year, approximately 400 (2018: 200) training classes R AF[E » B # 7749400 (2018 : 200) 35 £5
and workshops were conducted. The Group’'s employees BTN T{ES - ASBEE TR AE KT
devoted around 13,585 (2018: 11,855) hours to self-learning 77 H % A #13,5685(2018 : 11,855) /)N s -
and training, representing approximately 13 (2018: 10.5) hours #HEER T HREE2HEEF14913(2018 :10.5)
per employee. INBE o

Emperor Watch & Jewellery Limited
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4. OPERATING PRACTICE

REER

4.1 Supply Chain Management f{i /& i & &

The Group has established solid relationships with numerous
European leading watch brands. Backed by worldwide industry
leading experts, all these brands are committed to quality
and craftsmanship, and their watches are required to comply
with stringent manufacturing standards and rigorous testing
procedures.

For its in-house design jewellery products, the Group only
engages reputable subcontractors offering good craftsmanship
and service standards. The Group maintains high requirements
for selection of subcontractors, and assessment criteria
include quality, price and delivery timeliness of the goods
and services, as well as capability and experience. Besides,
the Group pays regular visit to the subcontractors to monitor
the working progress and ensure the quality of the finished
products. The Group not only concerns the craftsmanship and
quality of finished products, but also understands and assesses
the ESG practices such as occupational health and safety,
labour standards, etc. The Group’s jewellery subcontractors
in mainland China have been awarded relevant environmental
approval and certification by regulatory body, an indication that
they have addressed the measures of environmental protection
ahead.

AEERATZHMMNALTEERRERELT R
B & ERE R © ﬁ%ﬁ%%%ﬁf‘ﬁﬁ’ﬂﬁ%ﬁ
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4.2 Product Responsibility and Customer Services

EmEEREFER®K

The Group is not aware of any product recall due to safety and
health reasons. All complaints are independently investigated
and handled according to its internal guidelines. The incidents
are attended to diligently and resolved in a timely manner.
‘Emperor Jewellery’ is crafted using quality diamonds,
gemstones and precious metals. The raw materials used in the
jewellery items are procured from reliable and certified vendors.
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The Group sources polished diamonds that have been certified
by independent and accredited diamond laboratories with
guaranteed grading, clarity and colours. Jadeite and gemstones
are certified by reputed gem testing institutions. The trademark
is permanently engraved on every jewellery item designed by
the Group. To ensure the delivery of high quality jewellery items,
the finished products are examined and tested according to a
list of well-defined parameters including stone setting, scratch
resistance and finishing touch before being dispatched to the
retail outlets.

The frontline team comprises experienced and well-trained
sales executives. In “Emperor Jewellery” stores in Hong
Kong, around 15% (2018: 17%) of the sales executives are
Gemological Institute of America qualified gemmologists, who
can provide invaluable advice to customers. To gather valuable
customer feedback, the Group collects customer satisfaction
questionnaires in its retail outlets from time to time.

A comprehensive operation manual was developed to provide
clear guidelines with regard to in-store activities covering
customer service standards, sales accountability,
handling, store security, product display and inventory control,
etc. The daily tasks to be performed are clearly defined
to ensure all process and procedures are communicated
to all relevant employees. Staff are required to consistently
incorporate these procedures into their day-to-day operational
routines, resulting in standardisation of job requirements and
better operating efficiency.

cash

Emperor Watch & Jewellery Limited
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OPERATING PRACTICE
ReEwR

In order to provide high quality products and services, and to
enhance the protection of its customers’ rights, the Company

has joined the following associations and schemes:

Quality Tourism Services Association

The Diamond Federation of Hong Kong, China

The Hong Kong Jewellers’ & Goldsmiths’ Association

The Quality Gold Mark Scheme

The Natural Fei Cui Quality Mark Scheme

The Natural Diamond Quality Assurance Mark Scheme

No Fake Pledge Scheme

Phonographic Performance (South East Asia) Ltd

Composers and Authors Society of Hong Kong Ltd

Hong Kong Recording Industry Alliance Ltd

ANDQA

«g QUALITY TOURISM SERVICES
S EERERB
Y 9

EAR 201!
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During the Year, the Group received the following awards for BRELGHNREN RENEE  AEBRAK
its dedicated services and brand recognition: FERNERT 425

Hong Kong Service Awards 2019: Luxury Watch Retailer EBRBEAE2019: BEEHKT
East Week, March 2019 HEFH - 2019F3A

The Outstanding Brand Awards 2019: Luxury Watch BEhREA$£2019: ZEERTRIEARE
Retailer and Supreme Brand Award K #&
Economic Digest, May 2019 A B — - 201954

Mystery Shopper Programme (Fourth Quarter): Service ¥WHEERTEENZ: TEREEHSER
Industry Leader Gold Award and Service Category Leaders #BIRIEEM (E&REKRE /EA5)

(Watch & Jewellery Category)
Hong Kong Retail Management Association, July to September ZEEZEEHFE + 2019F7H 294

2019



4.3 Protection of Data & £ R &

The Group places the utmost importance on protecting the
privacy of its customers, partners and staff in the collection,
processing and use of their personal data. The Group adheres
to the applicable data protection regulations and ensures
appropriate technical measures are in place to protect personal
data against unauthorised use or access. The Group also
ensures that customers’ personal data is securely stored, and
processed only for the purpose for which it has been collected.
Relevant staff are provided with adequate training in compliance
with applicable laws on data privacy protection, to strengthen
their awareness and to protect personal data against loss,
unauthorised access, use, modification or disclosure. During the
Year, a Briefing on General Data Protection Regulations (GDPR)
was held, to enable the Group’s staff to better understand
and comply with these regulations. In addition, access to
the customer database is limited to authorised staff, whilst
authentication is required before accessing the data. To reduce
the risk of identity theft, the Group takes appropriate measures
to dispose of documents that contain customer information.

OPERATING PRACTICE
ReEwR
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4.4 Protection of Intellectual Property {R & %05 = #&

The Group builds up and protects its intellectual property rights
by prolonged use and registration of domain names and various
trademarks including without limitation to Emperor, % £, @

Q&Pﬁm The Group has registered trademarks in

ﬁ\g;ﬁ%ﬁf and “‘Oyrigs.
various classes in Hong Kong, Macau, mainland China, Taiwan,
Korea, Singapore, Malaysia and other relevant jurisdictions.
In addition, the Group’s trademarks and domain names are

constantly monitored and renewed upon their expiration.

In November 2019, the trademarks %% & and ize;%%% have
been recognised as well-known to the relevant public in
mainland China and have obtained cross-class protection from
the National Intellectual Property Administration, affirming the
Group’s wide acknowledgement and brand value in China.
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4.5 Anti-corruption/Anti-money Laundering X 855, & % £

In order to build up an ethical corporate culture and practices,
the Group has established policies and procedures for
anti-corruption, anti-money laundering and counter-terrorist
financing. For high value transactions conducted in cash,
cheques and bank transfers but not using credit or debit cards,
shop managers need to go through an evaluation checklist and
request customers’ information to verify their identities. Such
records are required to be kept properly in strict confidentiality.

It is essential for the Group’s employees to acquire a better
understanding of bribery, extortion, corruption and related acts.
In addressing and mitigating corruption risks, a set of guidelines
in giving and receiving gifts, or offer in the form of meals,
accommodation and entertainment, as well as interacting with
government officials, was established to outline acceptable and
unacceptable conduct in employees’ daily business activities.
It targets to ensure every employee adheres to applicable legal
requirements and make ethical business decisions. Special care
must additionally be taken to ensure that all business dealings
with government officials are conducted in a context that is free
from any form of corrupt practices.

The Group has long adopted an Anti-money Laundering
and Counter-Terrorist Financing Policy and Procedure (“AML
Policy”). The AML Policy establishes the general framework
for combating potential money laundering and financing of
terrorism, and provides guidelines for preventing the Group’s
employees and clients, customers, suppliers, vendors and
contractors from being misused for money laundering, terrorist
financing or other financial crimes. The AML Policy indicates
the kind of potentially suspicious transactions or activities that
employees should look out for.

The Group has set out the key provisions relating to anti-
corruption legislation. The Group has also adopted a whistle-
blowing policy and procedures for all levels and operations
under the Group, so staff can raise concerns — in confidence
— about possible improprieties such as misconduct and
malpractice in any matter related to the Group. These policies
and procedures together with the code of conduct can be found
in the employee handbook.

Emperor Watch & Jewellery Limited
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During the Year, no legal case regarding corrupt practices was
brought against the Group or its employees. Also, no whistle-
blowing concerning a criminal offence or misconduct was
reported.

OPERATING PRACTICE
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4.6 Compliance with Relevant Laws and Regulations

BTHEBEERER

The Corporate Governance Committee is delegated by the
Board to review and monitor the policies and practices on
compliance with legal and regulatory requirements, including
but not limited to the following ordinances which have significant
impact on the Group:

° Anti-Money Laundering and Counter-Terrorist Financing
Ordinance (Cap. 615, Laws of Hong Kong)

o Companies Ordinance (Cap. 622, Laws of Hong Kong)

o Competition Ordinance (Cap. 619, Laws of Hong Kong)

° Employment Ordinance (Cap. 57, Laws of Hong Kong)

o Personal Data (Privacy) Ordinance (Cap. 486, Laws of

Hong Kong)

o Prevention of Bribery Ordinance (Cap. 201, Laws of Hong
Kong)

o Trade Descriptions Ordinance (Cap. 362, Laws of Hong
Kong)

Details on the work of the Corporate Governance Committee
can be found on page 40 of the Corporate Governance Report
in the Company’s Annual Report 2019.

The Legal Department works to provide an in-house legal and
compliance service that effectively supports various operation
units in their duties and day-to-day operation to comply with all
applicable laws, rules and regulations.

Updates to the relevant applicable laws, rules and regulations
are brought to the attention of relevant employees and relevant
operation units from time to time. The management must ensure
that business is conducted in accordance with the relevant
applicable laws and regulations.
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5. CommuNITY INVOLVEMENT

Embracing the mission “From the Community, To the
Community”, the Group actively promotes diverse community
campaigns spanning elderly welfare, underprivileged
communities and environmental conservation initiatives. The
Group’s management team also plays an important role in
mobilizing staff to join all these activities, which are held in
tandem with its commitment to sustainable development.

The Group has been awarded the 10 Years Plus Caring
Company Logo by the Hong Kong Council of Social Service,
recognising its ongoing commitment to fulfilling its corporate
social responsibilities.

yea rs+
/0 ﬁﬁﬁé%@lﬁ
C

aringcompany

Awarded by The Hong Kong Council of Social Service

AT ESRBHEHRE

5.1 Voluntary Services %& T R 7%

The Group continues building partnerships with non-
governmental organisations and charitable organisations,
to reach and support needy communities. Highlights of
volunteering initiatives during the Year are as follows:

Project WeCan Young Innovators Bazaar, March 2019

As a corporate partner, the Group donated HK$500,000 to
Project WeCan and participated in the Kick-off Ceremony in
support of PAOC Ka Chi Secondary School. With support and
advice from the school and corporate volunteers, the Young
Innovators Bazaar enabled students to develop all-round
skills in leadership, entrepreneurship, project management,
communication, collaboration, marketing and sales.
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Project WeCan Central Flagship Store Visit, May 2019 [EREE & — 2B REMREE - 2019

F55
Fourteen students from PAOC Ka Chi Secondary School were 14&ZME AB A €= EhEmEd S
invited to visit the Group’s flagship store in Central. During 28 AEE 2 FIREEE - 28 HRE -
the visit, the staff introduced the history of Emperor Watch & EBEIWAE2ANBEEEERRENES KL
Jewellery, and the prospects of the industry. TER= °

Funing, Jiangsu Volunteering Tour, June 2019

With the commencement of operation of the Albert
Yeung Sau Shing (Funing, China) Elderly Service Centre,
various employees of the Group, together with Emperor
Entertainment Group artistes Chen Bing and Pang
Yunong, and representatives of the local government of
Funing County, joined the volunteering tour and passed
sincere greetings to the senior citizens.

THEEESRZ T2 201964
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Project WeCan Mock Interview, July 2019

Two employees represented the Company to hold a
mock job interview with students at PAOC Ka Chi
Secondary School, which helped enhance their interview
techniques as well as knowledge of sales and marketing
and human resources roles.
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5.2 Charitable Sponsorship and Donations ¥ = # By} 15 i

The Group mobilises its staff to participate in fundraising
campaigns to help underprivileged people in the community.
Major charity sponsorship and donation campaigns during the
Year include:

Festival Gifts Transfer Campaign, February and September
2019

During the Chinese New Year and Mid-Autumn festivals,
respectively, New Year gifts and mooncakes were collected
from staff, and donated to underprivileged families through a
charitable organisation.

Standard Chartered Hong Kong Marathon 2019, February
2019

This is the largest annual sports event in Hong Kong, and
several staff participated in the 10km run, bringing positive
energy and a healthy lifestyle to the community. Emperor
Foundation made donation to Orbis and the Hong Kong
Paralympic Committee & Sports Association for the Physically
Disabled in respect of each participating employee, to help
people with impaired vision and the physically disabled.
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SPHK Hike for Hospice, March 2019 EE2[EEFTT] 2019435
The annual fund raising event “Hike for Hospice” of the Society EZZ & —F—EWNERBBBLETIR

for the Promotion of Hospice Care took place at Tai Lam Country
Park, Yuen Long. In support of the platinum sponsorship of
Emperor Foundation, Emperor Entertainment Group artistes
Mr. Deep Ng and Ms. Tsang Lok Tung attended the kick-off
ceremony and cheered for all the hikers.

“Join Purple” Writing Competition for Epilepsy Care 2019,
March 2019

The Group and Emperor Capital Group joined hands to sponsor
this event, aiming to raise public awareness and eliminate
prejudice about epilepsy through a story writing competition.
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Run for Girls, March 2019

Entering its third year, “Run for Girls” is an all-female charity
run co-organised by Plan International Hong Kong and
Cosmopolitan, with the aim of fighting for and promoting girls’
rights and justice, protecting girls in developing countries from
discrimination, inequality and violence. The Group formed a
team to participate in the 3km race, to help raise funds for
under-privileged girls.

Mini Me Mother’s Day Charity Campaign, April 2019

The Group joined hands with Plan International in presenting the
“Mini Me Mother’'s Day Charity Campaign”, which extends love
and support to poverty-stricken children worldwide. The Group
specially invited Plan International’s Honorary Ambassador
Cindy Yeung, and Ambassador Leila Kong, along with nine
Emperor Entertainment Group artists, to create Mother’s Day
postcards for a charity sale. All donations were donated to
Plan International. The campaign not only commended the
contribution of mothers, but also spread love by raising funds
for children’s education.

Emperor Watch & Jewellery Limited
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Blood Donation Day, May 2019
Emperor Group and “Hong Kong Red
Cross” jointly organized the Blood
Donation Day. Employees donated blood
to help people in need.

B A - 201954
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Dress Casual Day, October 2019

This year’s theme was “WEAR TO GO”.
Participating staff members each donated
HK$70 or more to The Community Chest
of Hong Kong, and put on casual wear for
dress casual day. Employees joined the
campaign and showed their support.

R E@ERE 20191048
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Donate a Pencil Campaign, October to November 2019

The Group sponsored the 9th “Donate a Pencil Campaign”,
which was organised by Plan International, to support girls
in Cambodia with receiving education, and raise public
awareness regarding child marriage. To support the work of Plan
International and make children’s dreams come true, the Group
made the same donation for each online donation of HK$100 or
more (equivalent to 5 packs of pencils or more) by the public.

Supplies and Funds Donation for Coronavirus Disease
Epidemic Prevention Work, January 2020

Subsequent to the Year, with the outbreak of coronavirus
disease in Wuhan City, Hubei Province, Emperor Group has
donated medical protection supplies and funds totalling RMB10
million through the Emperor Foundation to the Hubei Charity
Federation and Social Workers Across Borders, to support
the emergency epidemic prevention work in Hubei Province
and Hong Kong. More than 100 non-invasive ventilators were
included, for symptomatic treatment to assist patients with
severe illness to effectively improve their respiration. Another
10,000 sets of medical protective equipment were purchased, to
provide support and assistance to medical institutions, and its
medical staff standing on the front line and patients with severe
illness in Hubei Province.
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5.3 Environmental Conservation B &R &

The Group is dedicated to promoting environmental awareness AEER N BBHZCHUEEHEREH -
through green education. Major environmental conservation RAFE @ ETBREFV/IESIE:
initiatives during the Year include:

Earth Hour, March 2019 W — B 2019435

The Group joined the millions of people around the globe and AEEZEMHEIARAES S —F—EHH

turned off its office lights in support of WWF’s Earth Hour, an B—/NEG]/ES)  B2HHEHEEAE F2E
PPN,

annual event to raise awareness of climate change. HEASEIR AR N I = s
ReAMEREZLELOEH -
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6. AprenDix: HKEX ESG RePORTING [ é%: B FTIRE - 1 &
Guipe CoNTENT INDEX RERImERSINB RS

WLREEAEREBEZTEZYN L REELENRERASE
AR e

Subject areas Description Section
FTEHE 1 E=4:0]
A. Environmental
A. BiR
Aspect Al: Emissions
EBEA: BiHY
General Disclosure | Information on: 21
— M HEE (@) the policies; and
(b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to air and greenhouse gas emissions, discharges
into water and land, and generation of hazardous and non-
hazardous waste.
EHEERIEBEREBHEM RAKERIHAOHES EEREEE
BEYNELESH
(@) BE: &
(b) BTFTHBETABEAZENHEBZEZERROINER -
KPI A1.1 The types of emissions and respective emissions data. 2.3
EFRA PR R KR BE R BUE -
KPI A1.2 Greenhouse gas emissions in total and intensity. 2.3
EIEAL2 MERBAIEREREE -
KPI A1.3 Total hazardous waste produced and intensity. Not applicable
FEIRA1.3 FEXEEEEMBERTE - In view of its
business nature,
the Group does not
directly generate
any hazardous
waste.
i@ A
BEREREHEMLE XK
FEETEEZESLX
BEEZFEREY -
KPI A1.4 Total non-hazardous waste produced and intensity. 2.3
EIRAL4 FMELABRERERZEVEERETE -
KPI A1.5 Description of measures to mitigate emissions and results | 2.2
EIZA1LS achieved.
MR EHRENERRAEHR -
KPI A1.6 Description of how hazardous and non-hazardous wastes are | 2.2
EIZAL16 handled, reduction initiatives and results achieved.

Emperor Watch & Jewellery Limited

RHEERAEGRAF




AprpPENDIX: HKEX ESG RePoRTING GuiDE CONTENT INDEX
fisg BRFIRE HERERKEIESIARES

Subject areas Description Section
TEHE i ut =6
Aspect A2: Use of Resources
EBEA2: EREH
General Disclosure | Policies on the efficient use of resources, including energy, | 2.1, 2.2
—REE water and other raw materials.
ERFERER(EFEER  KEEMEREMEDMHBRE -
KPI A2.1 Direct and/or indirect energy consumption by type in total and | 2.3
EIZA21 intensity.
REMESNEER RHEERAEEEREE -
KPI A2.2 Water consumption in total and intensity. 2.3
BIEA2.2 BEKERZEE -
KPI' A2.3 Description of energy use efficiency initiatives and results | 2.2
FEZA2.3 achieved.
i pe R AR B RFTERR -
KPI A2.4 Description of whether there is any issue in sourcing water | Not applicable
BIZEA2.4 that is fit for purpose, water efficiency initiatives and results | The Group did
achieved. not encounter
M kBEBKR LT EEMEE - UREAAKUEEEIR | any problems in
FRiSA R o sourcing water for its
daily operations.
3
AEEFAFEEER
B KR B A 2
1F fa] 2] 28 o
KPI A2.5 Total packaging material used for finished products and, if | 2.3
BIEA2.5 applicable, with reference to per unit produced.
BRRAEEMHNEER(WER BEESEMGE -
Aspect A3: The Environment and Natural Resources
EEHA3 - BRERXAER
General Disclosure | Policies on minimising the issuer’s significant impact on the | 2.2
—REE environment and natural resources.
BEBITAHRREREAARERERNERAZENBEK -
KPI A31 Description of the significant impacts of activities on the | 2.2
IR A3 environment and natural resources and the actions taken to

manage them.
HMEBEHHRBERAARERNEAZERERDREREEGH
RENGY -
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AprPENDIX: HKEX ESG RePORTING GuiDE CONTENT INDEX

Pfé% : BRFIRR HERERBEEIARTERS

Subject areas Description Section
FTEHE it 4]
B. Social
B. &
Employment and Labour Practices
BREREIER
Aspect B1: Employment
EmEB1: & &
General Disclosure | Information on: 3.2
— R E (@) the policies; and
(b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to compensation and dismissal, recruitment and
promotion, working hours, rest periods, equal opportunity,
diversity, anti-discrimination, and other benefits and welfare.
Bk RE BEREA TS RY . TEHKe %
Tt~ ROEAR BA K E £ 3B R Ag A A
(@) EE: K&
(b) BTHETABEAZENHEBZEZERROINER -
KPI B1.1 Total workforce by gender, employment type, age group and | 3.1
EEB1A geographical region.
RUER - EEEE FRANRMES S HNES LS -
KPI B1.2 Employee turnover rate by gender, age group and | 3.1
EiEB1.2 geographical region. Briefly discussed
BRIER  FiRAFRMREHHNEERKLLE - E#EHA
Aspect B2: Health and Safety
EEB2:REHEZE
General Disclosure | Information on: 3.3
— R E (@) the policies; and
(b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to providing a safe working environment and protecting
employees from occupational hazards.
EREHZ2TIEREMREEEREBRELLEN:
(a) BxE: &
(b) BTHBETABEAZENHBZEZELROIINER -
KPI B2.1 Number and rate of work-related fatalities. 3.3
EEB21 EIEEERMETHAB KL X -
KPI B2.2 Lost days due to work injury. 3.3
EEB2.2 AIBEXIEDR -

Emperor Watch & Jewellery Limited
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AprpPENDIX: HKEX ESG RePoRTING GuiDE CONTENT INDEX
fisg BRFIRE HERERKEIESIARES

Subject areas Description Section
FTEHE it =4
KPI B2.3 Description of occupational health and safety measures | 3.3
#H1EB2.3 adopted, how they are implemented and monitored.
HULPAER M R B RE L 2 - UWRBERITRERAE -
Aspect B3: Development and Training
BEB3: &R KREI
General Disclosure | Policies on improving employees’ knowledge and skills for | 3.5
— MR discharging duties at work. Description of training activities.
FARAREBRITIERENMNH L EENBE - FHtEIE
& o
KPI B3.1 The percentage of employees trained by gender and employee | 3.5
E1ZB31 category (e.g. senior management, middle management). Briefly discussed
MR LEERN(WaREERE HREBES)I >N | EHZHH
EBEADL -
KPI B3.2 The average training hours completed per employee by 3.5
#H1EB3.2 gender and employee category. Briefly discussed
RUERREERFNE D  BEREETKIIEFHRE - E# A
Aspect B4: Labour Standards
BmEB4: %I 28
General Disclosure | Information on: 3.2
— B (@) the policies; and
(b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to preventing child and forced labour.
BRAIEET HAHILTH:
(@) BE: &
(b)y BFTHBETABEAZENHEBZEZEZLROINER -
KPI B4.1 Description of measures to review employment practices to | 3.2
1512 B4 1 avoid child and forced labour.
MR BEENNREEAREET REH ST -
KPI B4.2 Description of steps taken to eliminate such practices when | 3.2
E1ZB4.2 discovered. Briefly discussed
MO GEZERERBAFHEABBRAAKROT R - E ¥ H A
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AprPENDIX: HKEX ESG RePORTING GuiDE CONTENT INDEX

Pfé% : BRFIRR HERERBEEIARTERS

Subject areas Description Section
FTEHE it 4]
Operating Practices
& EEH
Aspect B5: Supply Chain Management
[EEB5: ftEEE®E
General Disclosure | Policies on managing environmental and social risks of the | 4.1
— R E supply chain.
ERHEENRERTGRREE -
KPI B5.1 Number of suppliers by geographical region. 41
512 B5.1 LZHEE SN HENHE - Briefly discussed
E#7EHA
KPI B5.2 Description of practices relating to engaging suppliers, number | 4.1
E1EB5.2 of suppliers where the practices are being implemented, how | Briefly discussed
they are implemented and monitored. B #1EaH
MO EHERHEEENED MERTEEENNMHEREE
NREBEONRITRERFE -
Aspect B6: Product Responsibility
EEB6: EmEE
General Disclosure | Information on: 4.2
— R E (a) the policies; and
(b) compliance with relevant laws and regulations that have
a significant impact on the issuer
relating to health and safety, advertising, labelling and privacy
matters relating to products and services provided and
methods of redress.
FHMRHERNBRBNRREELZSY BS  BRHELLEEE
VA R f 77 R R
(@) BE: &
(b) EFTHETABEATZENHBZEZZLRAONER -
KPI B6.1 Percentage of total products sold or shipped subject to recalls | 4.2
5 1ZB6.1 for safety and health reasons.
EEXRCELAEMBHPRAL T RERPHAMALQKNHBEDLL -
KPI B6.2 Number of products and service related complaints received | 4.2
£12B6.2 and how they are dealt with. Briefly discussed
EEBMNEMNMBRENRFEHEUAREH T - E#EHA
KPI B6.3 Description of practices relating to observing and protecting | 4.4
15 1£B6.3 intellectual property rights.

W EEERRENZEREGRNED -
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fysx - BRFTRE HERERBERSIARTRS

Subject areas Description Section
TEHE i ut =6
KPI B6.4 Description of quality assurance process and recall | 4.2
#H15B6.4 procedures.

MLl EER TR MEREEERF -

KPI B6.5 Description of consumer data protection and privacy policies, | 4.3
512 B6.5 how they are implemented and monitored.
HMEBEEERRERLBERE  URBEBERTRERGE -

Aspect B7: Anti-Corruption
EBEB7:RES

General Disclosure | Information on: 4.5
— R HE (@) the policies; and

(b) compliance with relevant laws and regulations that have
a significant impact on the issuer

relating to bribery, extortion, fraud and money laundering.

BREAMIEEER R RFEREREN:

(@) BE: K&

(b) EBEBFHETABEATZENHEBEZRMAONER -

KPI B7.1 Number of concluded legal cases regarding corrupt practices | 4.5
E1EB71 brought against the issuer or its employees during the
reporting period and the outcomes of the cases.
RERBABSZETAXAEERETEEENESHFARHN
BERFAER -

KPI B7.2 Description of preventive measures and whistle-blowing | 4.5
HI1EB7.2 procedures, how they are implemented and monitored.
i @Em R BRREF  ARBERITRERTE -

Community
#HE

Aspect B8: Community Investment
EHEB8: HERE

General Disclosure | Policies on community engagement to understand the needs | 5
—REE of the communities where the issuer operates and to ensure
its activities take into consideration the communities’ interests.
ERANHEZ2ERTRETALCEMNEHRTEMBRRELERE
HEERHLBRAFHBE -

KPI B8.1 Focus areas of contribution. 5
512 B8.1 HrEpEE -

KPI B8.2 Resources contributed to the focus area. 5
512 B8.2 EEIHRBHAHHER -
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