


12019 EnvironmEntal, Social and GovErnancE rEport

EnvironmEntal, Social and GovErnancE rEport

contEntS

aBoUt tHiS rEport 2

introdUction 2

StaKEHoldErS EnGaGEmEnt and matErialitY aSSESSmEnt 3

a. EnvironmEntal aSpEctS 5
a1. EmiSSionS 5
a2. USE oF rESoUrcES 7
a3. tHE EnvironmEnt and natUral rESoUrcES 7

B. Social aSpEctS 8
EmploYmEnt and laBoUr practicES 8

B1. EmploYmEnt 8
B2. HEaltH and SaFEtY 10
B3. dEvElopmEnt and traininG 11
B4. laBoUr StandardS 11

opEratinG practicES 11
B5. SUpplY cHain manaGEmEnt 11
B6. prodUct rESponSiBilitY 12
B7. anti-corrUption 12

commUnitY 12
B8. commUnitY invEStmEnt 12

EnvironmEntal, Social and GovErnancE rEportinG indEX 13



2 doUmoB   豆盟科技有限公司

EnvironmEntal, Social and GovErnancE rEport

aBoUt tHiS rEport

doumob (the “company”), together with its subsidiaries (collectively the “Group” or “we”), is pleased to present this 
Environmental, Social and Governance report (the “report”) to provide an overview of the Group’s management on 
significant issues affecting the operation, and the performance of the Group in terms of environmental and social aspects. 
this report is prepared by our Group with the professional assistance of apac compliance consultancy and internal 
control Services limited.

preparation Basis and Scope

this report is prepared in accordance with appendix 27 to the rules Governing the listing of Securities on the Stock 
Exchange of Hong Kong limited (the “Stock Exchange”) (the “listing rules”) — “Environmental, Social and Governance 
reporting Guide” and has complied with “comply or explain” provisions in the listing rules.

this report summarises the performance of the Group in respect of corporate environmental and social responsibility, 
covering its operating activities which are considered as material by the Group — (i) provision of online advertising 
services; and (ii) provision of online sales services in the people’s republic of china (the “prc”). With the aim to optimise 
and improve the disclosure in the report, the Group has taken initiative to formulate policies, record relevant data as well 
as implement and monitor measures. this report shall be published both in chinese and English on the websites of the 
company and the Stock Exchange. Should there be any discrepancy between the chinese and the English versions, the 
English version shall prevail.

reporting period

this report demonstrates our sustainability initiatives during the reporting period from 1 January 2019 to 31 december 
2019.

contact information

the Group welcomes your comments and suggestions on this report for our sustainability initiatives. please contact us 
with contact details (including name, address, telephone number and email address) by post to our office, 40/F, Sunlight 
tower, no. 248, Queen’s road East, Wanchai, Hong Kong.

introdUction

doumob is a fast-growing, prc-based mobile advertising company. We principally engaged in the provision of online 
advertising services and online sales services. our proprietary advertising platform and technologies help media 
publishers monetize their traffic through displays of advertisements on the one hand, and help advertisers maximize the 
effectiveness of their advertising delivery on the other. our mission is to empower media publishers of all sizes to unlock 
their value through mobile advertising technology.

in 2019, the Group’s strategy was to focus on interactive advertising services to keep abreast of the development of the 
mobile advertising industry. We also launched our optimized cost per click system (“ocpc system”), through which we 
automatically, intelligently and in real-time identify the advertising space with the highest conversion rate of a specific 
advertisement based on historical and real-time performance data we collected from advertisers and our proprietary 
advertising platform (i.e. number of visitors who perform specific actions on the landing pages and number of visitors who 
click on the coupon), and invite advertisers to bid for the advertising space. We believe that the bidding process could 
maximize the use of advertising space and direct advertisers to spend their budgets on the advertising space where they 
can try their best to achieve the goal of their advertising campaign.

Sustainable development is an integral part of the Group’s business strategy in order to achieve business excellence and 
to enhance capabilities for long-term competitiveness. We are committed to operating in an economically, socially and 
environmentally sustainable manner, while balancing the interests of our various stakeholders and fostering a positive 
impact on the society. our sustainability strategy is based on the compliance with the applicable legal requirements, 
principle of sustainability and opinions from stakeholders. We have established and implemented various policies to 
manage and monitor the risks related to the environment, employment, operating practices and community. details of the 
management approaches to sustainable development of different areas are illustrated in this report.
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StaKEHoldErS EnGaGEmEnt and matErialitY aSSESSmEnt

the Group understands that the success of the Group’s business depends on the support from its key stakeholders, 
mainly including our employees, customers, suppliers, business partners, shareholders, the government and, in a broad 
sense, the community. it allows the Group to understand risks and opportunities. the Group will continue to ensure 
effective communication and maintain good relationship with each of its key stakeholders.

Stakeholders are prioritised from time to time in view of the Group’s roles and duties, strategic plan and business 
initiatives. the Group engages with its stakeholders to develop mutually beneficial relationships and to seek their views on 
its business proposals and initiatives as well as to promote sustainability in the marketplace, workplace, community and 
environment.

the Group acknowledges the importance of intelligence gained from the stakeholders’ insights, inquiries and continuous 
interest in the Group’s business activities. the Group has identified key stakeholders that are important to our business 
and established various channels for communication. the following table provides an overview of the Group’s key 
stakeholders, and various platforms and methods of communication are used to reach, listen and respond.

Stakeholders Expectations Engagement channels

Government bodies/

regulatory bodies

— compliance with the applicable law and 
regulations

— proper tax payment

— promote regional economic development and 
employment

— on-site inspections and checks

— research and discussion through work 
conferences, work reports preparation and 
submission for approval in the prc

— annual and interim reports

— company website

Shareholders/ 

investors

— low risk portfolio

— return on the investment

— information disclosure and transparency

— protection of interests and fair treatment of 
shareholders

— annual general meeting and other 
shareholder meetings

— annual reports and announcements

— newsletter

— meeting with investors

— Websites of the company and the Stock 
Exchange of Hong Kong limited

Employees — Safeguard the rights and interests of 
employees

— Working environment

— career development opportunities

— Self-actualisation

— occupational health and safety

— meetings and conferences

— training, seminars and briefing sessions

— Entertainment

— intranet, emails, circulars and manuals

customers — Safe and high-quality products

— Stable relationship

— information transparency

— integrity

— Business ethics

— company website, brochures and annual 
reports

— Email and customer service hotline

— Feedback forms
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Stakeholders Expectations Engagement channels

Suppliers/partners — long-term partnership

— Honest cooperation

— Fair and open

— information resources sharing

— risk reduction

— Business meetings, supplier conferences, 
phone calls and interviews

— review and assessment

peers/industry 

associations

— Experience sharing

— Fair competition

— industry conference

— Site visit

Financial 

institutions

— compliance with the applicable law and 
regulations

— information disclosure

— consulting

— information disclosure

— reports

— communication through relationship manager

media — transparent information

— communication with media

— company website

— media conference

public and 

communities

— career opportunities

— community involvement

— Environmental responsibilities

— Social responsibilities

— volunteering

— charity and social investment

— annual reports and announcements

through general communication with stakeholders, the Group understands the expectations and concerns from 
stakeholders. the feedbacks obtained allow the Group to make more informed decisions, and to better assess and 
manage the resulting impact.

the Group has adopted the principle of materiality in the ESG reporting by understanding the key ESG issues that are 
important to the business of the Group. all the key ESG issues and key performance indicators (Kpis) are reported in the 
report according to the recommendations of the ESG reporting Guide (appendix 27 of the listing rules) and the Global 
reporting initiative (Gri) Guidelines.

the Group has evaluated the materiality and importance in ESG aspects through the following steps:

Step 1: identification — industry Benchmarking

•	 Relevant	ESG	areas	were	identified	through	the	review	of	relevant	ESG	reports	of	the	local	and	international	industry	
peers.

•	 The	materiality	of	each	ESG	areas	was	determined	based	on	the	importance	of	each	ESG	area	to	the	Group	through	
internal discussion of the management and the recommendation of ESG reporting Guide (appendix 27 of the listing 
rules).

Step 2: prioritization — Stakeholder Engagement

•	 The	 Group	 discussed	 with	 key	 stakeholders	 on	 key	 ESG	 areas	 identified	 above	 to	 ensure	 that	 all	 the	 key	 aspects	
were covered.
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Step 3: validation — determining material issues

•	 Based	 on	 the	 discussion	 with	 key	 stakeholders	 and	 internal	 discussion	 among	 the	 management,	 the	 Group’s	
management ensured that all the key and material ESG areas, which were important to the business development, 
were reported and in compliance with ESG reporting Guide.

as a result of this process carried out in 2019, those important ESG areas to the Group were discussed in this report.

a. EnvironmEntal aSpEctS

the Group is involved in daily office operations and its business activities do not have significant impact on the 
environment or natural resources. nonetheless, we recognize that we have an obligation to reduce the impact of our 
operations on the environment and to be accountable for the resources and materials that are used in our daily operations. 
We are committed to continuously improving our environmental sustainability by responsibly managing our operations, 
reducing our carbon footprint and using resources effectively.

during the reporting period, the Group comprehensively complied with all of the relevant environmental laws and 
regulations in the prc, mainly the Environmental protection law of the prc. Besides, during the reporting period, we 
were not aware of any non-compliance with relevant laws and regulations that had significant impact on the Group 
related to exhaust gas and greenhouse gas emissions, discharges into water and land, generation of hazardous and non-
hazardous waste. We also regularly update ourselves with the latest development of the applicable laws and regulations 
on environmental protection.

apart from complying with the environmental protection rules and standards, the Group emphasises environmental 
protection, seeks ways to enhance efficiency in the use of natural resources and reduces the environmental impact of 
its business operation. We take the initiative to formulate and implement environmental activities to establish relevant 
emissions reduction and energy saving initiatives internal policies and campaigns to facilitate the effective use of natural 
resources and eco-friendly operation. We also encourage employees to build up environmentally friendly habits through 
notice and promotion to save resources and minimise pollution.

a1. EmiSSionS

as a mobile advertising company, the Group recognizes that it has ethical duties to reduce emissions. Given the nature 
of the Group’s business, the impacts on the environment and nature resources are not significant. in spite of this, we 
are committed to minimizing our environmental impacts by responsibly managing our operations, reducing our carbon 
footprint and using resources effectively. in the meantime, we fully comply with all of the relevant environmental laws and 
regulations, including the prevention and control of atmospheric pollution in the prc, where we operate. Besides, no 
concluded case regarding emissions brought against the Group or its employees during the reporting period.

Air Pollutant Emissions

air pollutant emissions control is essential for mitigating the impact on the environment and protecting the health 
of employees. as the Group is mainly involved in general office activities, the amount of air pollutant emissions is 
insignificant. air pollutant emission was not generated from the mobile sources in 2019 since the vehicles were not used 
during the reporting period.

the air pollutant emissions of the Group during the reporting period were as follows:

air pollutant Emissions Unit 2019 2018

nitrogen oxides (nox) kg — 2.63
Sulphur dioxide (So2) kg — 0.06
particulate matter (pm) kg — 0.19
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Greenhouse Gas (“GHG”) Emission1

GHG is considered as one of the major contributors to the climate change and global warming. the Group recognizes 
that climate change is gradually concerned by the community as it affects our daily life and poses a risk to its business. 
Hence, we are committed to mitigating the effects of climate change and to protecting the environment and health of 
employees.

regarding GHG emission of the Group, there is no direct emission (scope 1) for our business operations as the Group 
does not have vehicle use. indirect emissions (scope 2) are mainly resulted from combustion of fuels in purchased 
electricity. Giving the majority of the GHG emission of the Group come from energy consumption, we tackle the GHG 
emission by lowering the energy consumption in our business operations. policies and procedures as described in the 
section “Use of resources” to encourage energy saving have been incorporated throughout the operations in order to 
reduce the carbon footprint. the decrease in GHG emission in 2019 was mainly attributable to the decrease in the revenue 
generated from the provision of online advertising services and online sales services, as well as effective implementation 
of energy saving policies during the year.

the GHG emission of the Group during the reporting period were as follows:

GHG Emission Unit 2019 2018

Scope 12 tonnes of co2e — 1.78
Scope 23 tonnes of co2e 40.33 53.38
total GHG emission tonnes of co2e 40.33 55.16
GHG emission intensity tonnes of co2e/m2 0.04 0.05

Hazardous and Non-hazardous Wastes

Waste management is considered as one of the material topics in environmental protection. the Group recognizes the 
importance of waste reduction. Waste management measures have been introduced and implemented to minimise the 
amount of waste generated and the impact on the environment. in view of our business nature, no hazardous waste is 
generated or discharged during the office operation.

due to the nature of office operation, the non-hazardous waste mainly consists of domestic waste and paper waste which 
are collected by the property management company. the Group takes initiatives to reduce waste by formulating effective 
measures. Generally, we have engaged qualified recycling companies to collect and handle the waste in accordance to 
the prevention and control of Environmental pollution by Solid Waste in the prc.

With the aim to reduce the amount of waste generated, the Group endeavours to cultivate environmental awareness 
among employees. in order to reduce the paper consumption, we encourage our employees to consider environmental-
friendly printing such as double-sided printing and copying. We also encourage employees to reuse single sided non-
confidential print out.

the waste generated by the Group during the reporting period were as follows:

Wastes Unit 2019 2018

non-hazardous waste generated tonnes 3.75 3.48
non-hazardous waste generated intensity tonnes/employee 0.0332 0.0331

1 the calculation of the GHG emission is based on the “corporate accounting and reporting Standard” from GHG protocol.

2 Scope 1: direct emission from sources that are owned or controlled by our Group.

3 Scope 2: indirect emissions from the generation of purchased electricity consumed by our Group.
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a2. USE oF rESoUrcES

the Group considers environmental protection as an essential component of a sustainable and responsible business. We 
have an in-depth understanding of the importance of safeguarding sustainable development of the environment and this 
to attach importance to efficient utilization of resources by introducing various measures in daily business operations. 
We understand that staff participation is the key to achieve such goals. We have adopted energy and water efficiency 
initiatives policies to motivate our employees to participate in resource conservation activities.

Energy

Energy consumption represents the bulk of environmental impact of our operations. With the aims of resource saving and 
energy preserving, we actively incorporate the concept of energy saving and emission reduction into the entire process 
of our business development and operations and implements different energy saving measures. in order to improve 
efficiency of energy consumption, the Group strictly complies with the Energy conservation law of the prc and the 
relevant regulations in the prc. the Group also encourages employees to turn off the electronic appliances when they are 
not in use. Furthermore, the last person who leaves the office is required to double check the electronic appliances and 
ensure all of them are switched off. the decrease in total energy consumption in 2019 was mainly due to the decrease 
in the revenue generated from the provision of online advertising services and online sales services, as well as effective 
implementation of energy saving policies during the year.

the energy consumption of the Group during the reporting period was as follows:

Energy consumption Unit 2019 2018

purchased electricity mWh 51.61 61.36
petrol mWh — 7.24
total energy consumption mWh 51.61 68.60
Energy consumption intensity mWh/m2 0.05 0.07

Water

Water is an important natural resource. With the Group’s business nature, the amount of water consumption is considered 
as minimal. although we do not consume significant amount of water, we still actively seek ways to mitigate water 
consumption by raising employees’ awareness of water saving through posting notices in pantries, washrooms and other 
working areas. We also encourage employees to turn off water taps after using. running, dripping and long-flowing water 
are discouraged in our workplace. the increase in water consumption in 2019 was mainly attributable to the full year 
operation of a subsidiary in Xinjiang during the year.

the water consumption of the Group during the reporting period was as follows:

Water Unit 2019 2018

Water consumption m3 1,099 786
Water consumption intensity m3/m2 1.09 0.76

a3. tHE EnvironmEnt and natUral rESoUrcES

the Group understands that implementing environmental protection policies can reduce operational risk and increase 
business opportunities. regarding the business nature of the Group, we are not aware of any significant impact of our 
business activities on the environment or natural resources. despite this, we endeavour to consistently improve our 
environmental performance by implementing aforementioned waste reduction measures and resources saving initiatives. 
We will continue to seek opportunities to further reduce emission and resources consumption with the aim to reduce the 
impacts on environment and natural resources to minimal.
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B. Social aSpEctS

the Group recognizes that maintenance of strong, healthy and friendly business relations with employees, as business 
connection, whether internal or external, is the foundation for the Group’s success and development. our Group highly 
considers employees as important assets and is committed to earning respect from employees, maintaining work-life 
balance, and enabling them to grow together with us. With a goal of understanding the needs and interests of communities 
where our group operates, we take our own initiatives to actively contribute to the society in various ways.

EmploYmEnt and laBoUr practicES

B1. EmploYmEnt

the Group values staff and the contribution that they make. We believe that people are our important assets and are 
crucial to the business success of our Group. We are committed to providing a favourable working environment where 
our employees can thrive. We have a set of human resources management policies and procedures in place with the aim 
to provide a good working environment to employees where they could have a safe and healthy workplace to engage 
and perform to the satisfaction of the Group. these policies and procedures not only ensure the Group’s compliance 
of the relevant labour laws and regulations in the prc, but also set out the Group’s standard of staff recruitment, 
promotion guidelines, remuneration scale, working hours, rest breaks, holidays as well as termination of employment and 
compensation matters.

the Group respects the employees’ rights. all employees are treated equally. their employment, remuneration and 
promotion are not affected by their social identities such as ethnicity, race, nationality, gender, religion, age, sexual 
orientation, political faction and marital status. the Group formulates and regularly reviews the human resources plan in 
accordance with its development plan and strategic goals.

the Group acknowledges the importance of work-life balance and strives to maintain a supportive and relaxing working 
environment for our employees. We recognize that a proper balance between work and rest can help employees to realize 
their full potential. We strictly comply with the working hours and statutory holidays under the related laws and regulations 
at places where the businesses operate. We organize activities such as a birthday celebrations and anniversary events 
for employees to relax and to strengthen their sense of belongings. We also adopt working hour flexibility practice to allow 
our employees to balance work and family responsibilities.

the Group strictly complies with the national laws and the Group’s internal system. We restrain ourselves from violating 
business ethics. during the reporting period, the Group fully complied with all of the relevant laws and regulations such 
as the labour law of the prc, the labour contract law of the prc, and other relevant regulations where we operated 
without violating the relevant rules and regulations including the workers’ wages and overtime payments. related benefits 
are made with reference to the local minimum wage standard. Holidays and statutory paid leaves are provided to staff and 
in compliance with the requirements in the prc.
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at the end of the reporting period, the Group’s has 113 employees in the prc. Below is the employee breakdown by 
gender, age group, employment category and geographical region.

Male
53%

 
Female

47%

30 or below
78%

31-50
20%

51 or above
2%

BY GENDER BY AGE GROUP

Senior management
4%

Contract/short term
1%

Middle management
11%

General
84% PRC

100%

BY EMPLOYMENT
CATEGORY

BY GEOGRAPHIC
LOCATION
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the employee turnover rates by gender, age group and geographical region during the reporting period are as follows:

Employment turnover rate

By gender

— male 41%
— Female 37%
By age group

— 30 or below 29%
— 31-50 73%
— 51 or above 50%
By geographical region

— prc 39%
overall 39%

B2. HEaltH and SaFEtY

the Group takes into consideration every precaution to establish a healthy and safe working environment for its 
employees. We place the highest priority on securing the health and safety of all employees. in order to ensuring 
occupational health and safety of our employees, we strictly comply with the treatment of occupational diseases in prc 
and other applicable laws and regulations. We maintain a healthy and safe workplace for our employees. reviews will 
be conducted with immediate follow-up actions and improvements whenever necessary. in 2019, no concluded cases 
regarding health and safety were brought against our Group or our employees.

the Group not only strictly complies with relevant laws and regulations such as the labour law of the prc and prevention 
and control of occupational diseases of the prc, but also proactively formulates internal policies and standards related 
to specific business departments of the Group. We support a culture that enhances the health and safety awareness of 
our employees in order to minimise the risk of work-related injury. in order to ensure that our employees are able to carry 
out their daily work in a comfortable environment, we will install or replace office equipment if needed, and provide them 
with all the necessary equipment for protection against work-related injuries. We also provide medical benefits for our 
employees and establish work arrangement for typhoon and rainstorm warning.

With the above measures implemented, there was no work-related fatal or injury during the reporting period. the Group 
was not aware of any non-compliance with relevant laws and regulations that had significant impact on the Group in 
providing a safe and healthy working environment during the reporting period.
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B3. dEvElopmEnt and traininG

the Group recognizes that the continuous development of its employees is the key to its success. We believe that 
people development enacts a vital role of the fundamental basis for business growth. Each new employee will receive a 
formal induction to prepare him/her for his/her role and job responsibilities. We not only provide customized training to 
our employees to enhance their technical and product knowledge, but also encourage employees to actively take part 
in external trainings to strengthen their skills, knowledge, and professionalism. Eligible employees will also be offered 
financial assistance for qualified training programs to support their personal growth and career advancement. in 2019, the 
detailed breakdown of the average training hours completed by each employee is as follows:

training average training hours 

(hours/employee)

percentage of  

employee trained 

By gender

— male 5.04 83%
— Female 3.36 83%
By employment category

— Senior management 64.00 80%
— middle management 8.44 75%
— General 0.84 85%

B4. laBoUr StandardS

our employment practices are in compliance with applicable laws and regulations. Strictly abiding by the provisions 
on the prohibition of Using child labor of the people’ s republic of china, the labour law of the people’s republic of 
china, the labour contract law of the people’s republic of china and other laws and regulations, the Group prohibits 
the employment of child labour and forced labour. We will review the actual age of new hires by checking their identity 
documents and making detailed records. Under the overtime work management system of the Group, staff can receive 
rest periods or overtime subsidy based on the nature of overtime work to avoid involuntary overtime work. We respect 
staff’s right of association and collective bargaining via legal and peaceful means. during the reporting period, we were 
not aware of any non-compliance cases in relation to applicable employment laws and regulations.

opEratinG practicES

B5. SUpplY cHain manaGEmEnt

the Group recognizes suppliers as valuable stakeholders within the supply chain as their responsible business behaviours 
are important in contributing to quality excellence, operational efficiency and good reputation of the Group. We strive to 
cooperate with local suppliers whenever possible to promote local economy and strengthen the control of environmental 
risks related to supply chain management. in selecting suppliers, we take considerations into their scale of business 
and reputation. our suppliers are required to comply with all relevant local and national laws and regulations in relation 
to unethical behavior, bribery, corruption and other prohibited business practices. When suppliers are found to be non-
compliance with our policy or contractual requirements, business relationship will be terminated to uphold our stringent 
standards.
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B6. prodUct rESponSiBilitY

the Group regards product and service quality as a key competitive advantage of its business. We continue to provide 
high-quality products and services in order to enhance customer satisfaction. We strictly comply with relevant laws and 
regulations, including but not limited to the cybersecurity law of the prc, and keep confidential the user information and 
we take measures to safeguard the safe and stable operation of the network system. the management plays a vital role 
in communicating with customers and understanding their needs. thus, it has maintained years of business relationships 
with its key customers and ensured the end-product and service could fit for the users. the Group has strictly abided by 
the relevant laws and regulations in order to protect data and privacy of customers. during the reporting period, we were 
not aware of any non-compliance regarding product responsibility. Besides, there was no product and service recall in 
relation to product and service safety and health problems. no case of customer’s complaints related to the products and 
service in 2019.

B7. anti-corrUption

the Group holds itself to the highest level of integrity and ethical standards upon its businesses. the Group strictly 
complies with the criminal law of the prc and any other applicable laws and regulations. therefore, it formulates a set 
of policy guidelines for the employees, under which any kinds of bribery and corruption practices are strictly forbidden. 
there is also a comprehensive system for declaration of interests, as well as a sound reporting mechanism for any 
suspicious activity. the company’s internal audit department is responsible for handling all the relevant anti-corruption 
reporting matters. once a misconduct case is discovered and confirmed, the employee will be subject to disciplinary 
action and the case will be reported to related governing body when necessary.

the Group strictly prohibits staff from soliciting and accepting advantages such as money, gifts and contracts without 
prior approval by the Group. Besides. we actively encourage staff to avoid situations which may constitute bribery, so as 
to prevent any kinds of corruption.

during the reporting period, the Group was not aware of any non-compliance with the relevant laws and regulations that 
had significant impact on the Group relating to corruption practices was brought.

commUnitY

B8. commUnitY invEStmEnt

the Group believes that our success comes from the society. as a socially responsible company, the Group is committed 
to understanding the needs of the communities in which we operate. We encourage our employees to pursue their 
personal passions and dedicate their time and skills to supporting local communities. We strive to develop long-term 
relationships with our stakeholders and bring a positive impact on community development.

during the year, the Group made a donation of rmB100,000 to Beijing tetra pak public Welfare Foundation in order to 
support the aid education program organized by the foundation.
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EnvironmEntal, Social and GovErnancE rEportinG indEX

Subject areas, aspects, general disclosures and  

Key performance indicators (Kpis) Section pages

a. Environmental

a1: Emissions

General disclosure “Emissions” 5

Kpi a1.1 the types of emissions and respective 
emissions data

“Emissions – air pollutant Emissions” 5

Kpi a1.2 Greenhouse gas emissions in total and, where 
appropriate, intensity

“Emissions – Greenhouse Gas 
Emissions”

6

Kpi a1.3 total hazardous waste produced and, where 
appropriate, intensity

not applicable to our Group’s 
business.

n/a

Kpi a1.4 total non-hazardous waste produced and, 
where appropriate, intensity

“Emissions – Hazardous and non-
hazardous Wastes”

6

Kpi a1.5 description of measures to mitigate emissions 
and results achieved

“Emissions – air pollutant Emissions” 
“Emissions – Greenhouse Gas 
Emissions”

5-6

Kpi a1.6 description of how hazardous and non-
hazardous wastes are handled, reduction 
initiatives and results achieved

“Emissions – Hazardous and non-
hazardous Wastes”

6

a2: Use of resources

General disclosure “Use of resources” 7

Kpi a2.1 direct and/or indirect energy consumption by 
type in total and intensity

“Use of resources – Energy” 7

Kpi a2.2 Water consumption in total and intensity “Use of resources – Water” 7

Kpi a2.3 description of energy use efficiency initiatives 
and results achieved

“Use of resources – Energy” 7

Kpi a2.4 description of whether there is any issue in 
sourcing water that is fit for purpose, water 
efficiency initiatives and results achieved

“Use of resources – Water” 7

Kpi a2.5 total packaging material used for finished 
products and, if applicable, with reference to 
per unit produced

not applicable to our Group’s 
business.

n/a

a3: the Environment and natural resources

General disclosure “the Environment and natural 
resources”

7

Kpi a3.1 description of the significant impacts of 
activities on the environment and natural 
resources and the actions taken to manage 
them

no significant impact of activities on 
the environment and natural resources 
was noted.

n/a
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B. Social

Employment and labour practices

B1: Employment

General disclosure “Employments” 8

Kpi B1.1 total workforce by gender, employment type, 
age group and geographical region

“Employments” 9

Kpi B1.2 Employee turnover rate by gender, age group 
and geographical region

“Employments” 10

B2: Health and safety

General disclosure “Health and Safety” 10

Kpi B2.1 number and rate of work-related fatalities no work-related fatalities was noted. n/a

Kpi B2.2 lost days due to work injury no injury was noted. n/a

Kpi B2.3 description of occupational health and 
safety measures adopted, how they are 
implemented and monitored

“Health and Safety” 10

B3: development and training

General disclosure “development and training” 11

Kpi B3.1 the percentage of employee trained by 
gender and employee category

“development and training” 11

Kpi B3.2 the average training hours completed per 
employee by gender and employee category

“development and training” 11

B4: labour Standards

General disclosure “labour Standards” 11

Kpi B4.1 description of measures to review 
employment practices to avoid child and 
forced labour

“labour Standards” 11

Kpi B4.2 description of steps taken to eliminate such 
practices when discovered

— —

operating practices

B5: Supply chain management

General disclosure “Supply chain management” 11

Kpi B5.1 number of suppliers by geographical region — —

Kpi B5.2 description of practices relating to engaging 
suppliers, number of suppliers where the 
practices are being implemented, how they 
are implemented and monitored

— —
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B6: product responsibility

General disclosure “product responsibility” 12

Kpi B6.1 percentage of total products sold or shipped 
subject to recalls for safety and health 
reasons

no products are subjected to recalls 
for safety and health reasons during 
the reporting period.

n/a

Kpi B6.2 number of products and service related 
complaints received and how they are dealt 
with

no case of customer’s complaints 
related to products and service during 
the reporting period.

n/a

Kpi B6.3 description of practices relating to observing 
and protecting intellectual property rights

— —

Kpi B6.4 description of quality assurance process and 
recall procedures

— —

Kpi B6.5 description of consumer data protection and 
privacy policies, how they are implemented 
and monitored

“product responsibility” 12

B7: anti-corruption

General disclosure “anti-corruption” 12

Kpi B7.1 number of concluded legal cases regarding 
corrupt practices brought against the issuer 
or its employees during the reporting period 
and the outcomes of the case

no concluded legal case regarding 
corrupt practices was noted.

n/a

Kpi B7.2 description of preventive measures and 
whistle-blowing procedures, how they are 
implemented and monitored

“anti-corruption” 12

community

B8: community investment

General disclosure “community investment” 12

Kpi B8.1 Focus areas of contribution (e.g. education, 
environmental concerns, labour needs, health, 
culture, sport)

— —

Kpi B8.2 resources contributed (e.g. money or time) to 
the focus area

“community investment” 12




