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1.

OUR REPORT

1.1.

1.2.

1.3.

Overview

This report provides information on the corporate social
responsibility performance of SEEC Media Group Limited
(the “Group” or “we”) in terms of environment, society
and governance during the year from 1 January 2019 to
31 December 2019. This report is in compliance with the
“comply or explain” provisions of the Environmental, Social
and Governance Reporting Guide and contains all disclosures
as recommended in the Guide.

Reporting Scope

The Environmental, Social and Governance (“ESG”) report
contained in this report only covers the operation of the
Group’s Beijing office. The Beijing office is the main
operating base of the Group. Therefore, the content of this
report focuses on covering the above operating locations.

Reporting Principles

The Group has taken into account of the following reporting
principles in the preparation of this Report:

. Materiality : The board of directors (the “Board”) and
senior management regularly review the sustainability
issues that are most significant to our businesses and
operations, and consider the sustainability issues
which are material to the Group, based on the opinions
collected from stakeholders.

. Quantitative : The quantitative key performance
indicators (the “KPIs”) are used to measure the
performance. The Report will focus on the major KPIs,
and enhance its transparency by disclosing the factors
and/or methods of computation.
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. Balance : We aim to keep our report balanced on
critical aspects of our performance, both in terms of
progress made and continuing challenges that we are
dealing with, to improve the quality of its contents.

. Consistency : The Report is written in accordance
with the ESG Reporting Guide, in order to ensure
the consistency with its contents. In the event of
inconsistency, including any changes in reporting
scopes and/or methods of computation for KPIs, the
Group will explain in the Report.

1.4. Feedback Mechanism

We welcome comments and suggestions you may have on
this report, or on our Environmental, Social and Governance
(ESG) performance. Whether you are our customers,
business partners, common citizens, media or social groups,
we treasure your comments and advice which may help
determine and reinforce the Group’s future sustainability
strategy. Please contact us by mail.

COMMUNICATION WITH STAKEHOLDERS

Identifying and clarifying the expectations and requests of all
stakeholders is an indispensable part of our efforts in sustainable
development. We cannot achieve greater value unless we integrate
stakeholders’ requests into the Group’s daily operations. As such, we
endeavors to get a deep understanding of the concerns of different
stakeholders, and build a relationship of mutual trust and mutual
benefit with stakeholders to promote sustainable development.

Our major stakeholders include shareholders, customers, employees,
suppliers and contractors, communities. Over the past year, we have
got in touch with stakeholders through different channels in order
to address the components of long-term success.
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The ways we interact with major stakeholders are summarised

4

below.
Stakeholders Focus area of ESG Opinion collection channels
& 5l T B BR BT~ A B A I B WERE
Employees Health and Safety Staff meetings and other communication
AT il e B 22 4 activities
Development and Training BT At 5 a1 )
B L3I
Training and workshops
B al A TAR b1
Internal communications and other
publications
Ty #1288 A EC A ] 4
Suppliers Supply Chain Management Review of contracts and performance
e T A 8 G 7 T L I AR B

Management Committee

Health and Safety

Tendering process

R

Briefings and meetings

TR 6 Kok

Briefings and meetings

BHEZEAE fl e s & By Bk
Anti-corruption
K&
Investors Development and Training Annual general meeting
LaH B K I JAAER &

Health and Safety
il o B 2 4
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Annual and interim results announcements
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Regular briefings and meetings
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Timely information disclosure on the
Group’s website
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3.

Based on the communication with stakeholders and their feedback,

the Group summarises their concerns regarding to ESG management

as below, and elaborates its performance in related aspects on this

Report.
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Environmental Aspects

Social Aspects

BB 8
. Emissions . Employment
. Py . 1 i
. Use of Resources . Health and Safety
. BT . it B Bt 2 4
. Environment and Natural Resources . Development and Training
. BB HRER . B KA
. Climate Change . Labour Standards
. RIS e
. Supply Chain Management
. A A
. Product Responsibility
. FE il AT
. Anti-corruption
. SR
. Community Investment
. A e 4%

ENVIRONMENTAL, SOCIAL AND
GOVERNANCE PERFORMANCE

3.1.

Environmental Protection

Management guidelines and policies

The Group has been upholding and executing environmental
management for fulfilling our role as corporate citizen
on social responsibility. We have formulated a series of
management policies and measures to minimise the risks and
impacts of our operations on the environment.

The Group strictly complied with the relevant laws and
regulations. During the reporting period, there was no
prosecution about violations of laws nor complaint relating to
the environment.
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3.1.1. Pollution Control

Mitigating Climate Change

The Group has been committed to and has devoted
great efforts to practising environmental protection
and promoting sustainable development to fulfill its
social responsibility as a corporate citizen. Therefore,
the Group is striving to adopt the best measures to
reduce greenhouse gas emission incurred by business
operations and combating climate change.

The Group strictly complies with all applicable
environmental laws and regulations, such as the
Environmental Protection Law of the People’s Republic
of China ( (Hpr3fE A &I A B ER B (R 7 ) ). During
the reporting period, there was no case of prosecution
against the Group in relation to the violation of
environmental laws.

The Group is keenly aware that long-distance
transportation during business trips will increase
energy consumption and carbon emissions. As such,
we try to reduce business trips or avoid meetings
requiring long-distance travel as practical as possible
to reduce carbon emissions from long-distance travel.
We also advocate purchasing of products and services
from local suppliers to reduce emissions generated
from long-distance transportation.

Given the business nature of the Group, air emission
from vehicle operation is the major air emission
sources during the reporting period that mainly
involved the use of passenger cars and light goods
vehicles for local business commuting and daily
operation, which consumed in a total 23,566.65 litre of
petrol.
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During the reporting period, the Group’s gas emissions
were as follows:

TE 55 A R AR 1 SRR e s

Nitrogen oxide emissions: 148.98 kg

M ALY PRl - 148.98 T 52
NOx Sulphur oxide emissions: 0.35 kg
B AL W) PR 0.35T 32
50x Particulate emissions: 14.27 kg

SR PR - 14.27 T 58

Greenhouse gas emissions:  117.42 tonnes of carbon dioxide

!- = e PE i =

equivalent
1174273 Wi — AL ki

Greenhouse gas emission density: ~ 1.06 tonnes of carbon dioxide

2 T 2 SR P

Waste Management

The Group follows the 3R waste management strategy
to minimise waste generation (Reduce) and consider
Reuse and Recycle before waste disposal, so as to live
up to its commitment to waste management. Not only
we promote waste management measures within the
Group, but also promote the importance of green
concept to our customers and suppliers.

General office work normally generates paper waste. In
view of advocating green office measures, we promote
a “paperless” workplace and encourage our staff to
view documents on digital screens instead of printing
hard copies. Staff members are encouraged to practice
double-sided printing, reuse paper printed on single-
sided paper and reuse office consumable as far as
possible As a result, we only produced a small amount
of waste in the past year.

Wastewater Management

As the Group’s business does not involve any
production and manufacturing process, our water
footprint is minimal. However, we recognise that water
availability is a growing global concern, and we are
committed to reducing our water usage.

equivalent per employee
10673 M — AL i
#RT
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3.1.2. Making Good Use of Resources

We understand the potential impacts of our operations
on the environment. It is therefore our commitment
to ensure continual business growth, while at the same
time, to achieve environmental sustainability.

In order to minimise depletion of natural resources,
including energy, water and other natural resources
during our operation. We have developed a series of
measures to save office resources, so as to fulfill our
responsibilities towards the natural environment.

The Group puts into practice a range of green measures
throughout our operations and engages our staff in
supporting green initiatives in improving energy
efficiency, reducing waste and resources conservation.
We have implemented a number of targeted energy-
saving measures to further reduce energy consumption,
including:

. Maximising the use of natural light and energy-
saving lighting fixtures, such as LED fixtures

. Installing energy-efficient office equipment or
prioritising to purchase products with energy
efficiency labels

. Working closely with our business partners
in the supply chain and monitoring
their performance so as to minimise the
environmental impacts arising in daily

operations

. Promoting the importance of energy, water and
resources savings among our employees and
customers

. Providing online ordering service to avoid

unnecessary paper printing

. Turning off all electronic devices before leaving
work to reduce unnecessary power consumption

SEEC MEDIA GROUP LIMITED I iHl {8 £ 42 [ A R 23 #)
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B E - FERERARS:

The total power consumption of the Group in the past
year was approximately:

Total power consumption: 66,099.35 kWh

HUFEE T 66,099.35T FLIFF

Total power consumption density: 595.49 kWh per employee
MFETE BT 59549 T K4 H T

S 2R — A AR K A A 4

The total water consumption of the Group in the past
year was approximately:

H,O0 Total water consumption: 29.91 m’
HUFEOK B 29,9102 77 K
Total water consumption density: 0.27 m? per employee

WFEKBEIE 027 L K /BT

The total paper consumption of the Group in the past SEEE L AR FER A 5

year was approximately:

| Total paper consumption: 0.44 tonnes
| HCTR A RE TR © 0,444 0

3.1.3. Green Operations 3.1.3. Ak

The Group is striving to integrate environmental
responsibility into its daily business operations. As
such, we are actively advocating green procurement
strategies, for example, prioritising the use of
environment-friendly building materials and furniture
for renovation of its office to reduce environmental
impact and to avoid the consumption of excessive
resources.

Meanwhile, we provide employees with suggestions
on energy conservation, resource conservation,
office waste reduction and water conservation, so
as to further improve the overall environmental
performance of our office. We also hope that through
this report, we can promote the importance of reducing
carbon emissions to stakeholders and increase their
awareness of environmental protection.

SRS A BR AR FAT WAL B
2655 R e (Rt TN B KR AR
AL R €0 B SR U BB Y
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3.2.  Cherishing Talents 32, EHAA
Management guidelines and policies By #f R B

The Group believes that employees are an indispensable
part of the sustainable development of an enterprise. We are
committed to make unremitting efforts to attract and retain
outstanding talents and build a strong and solid human
capital. We strive to provide a safe, healthy, and friendly
working environment for all of our employees and site staff by
conducting thorough training and development and adhering
to comprehensive policies on welfare and benefits, equal
opportunity and diversity. We also have a dedicated human
resources committee to regularly review and improve the
relevant policies, so as to ensure that they are in compliance
with local laws and industry guidelines.

The Group strictly abides by the Labour Law of the People’s
Republic of China, the Labour Contract Law of the People’s
Republic of China and the Social Insurance Law of the
People’s Republic of China. During the reporting period,
the Group did not have any cases of violation of relevant
employment laws and regulations, nor did it receive any
complaints related to recruitment.

Overview of the Group’s employees in mainland china over
the past year:

I8 J (R B R A e mT SR A B
R R BB Y B R A I i AR
R NI A NI S N ]
NIVEASETA AR S J1 049 7 18] o
Ty B T R BG4 5 5
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FER R R S T (AR
RIE T4 IR B B0 A
B i B KR AR TR o 3
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EAMAE AR i G R AAT 3
-

B [ e i RS (o e N R SRR Y
SrEye) (b N R 3L B 55 )
AR Mo TE R SR B AL
BREEE) o WA M 4R
S AT o] 22 2 AR T ) 0 A 925 491 B vk
HL Y R 22 > T S0 e A e B
HEL B 9 25 4 5%

B2 P K — AT RS R B A Y R
DL -

71%
Male Female
S z
Breakdown of employees by gender
B T o i
Male 32
%
Female 79
!LA
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Aged 18-24 py Aged 25-34 gy Aged 3544
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\ 0%

Aged 45-54 . Aged 55-64 . Aged 65 or above

18248 25-34% 35-448% 45-54%% 55-64%% G ETNS
Breakdown of employees by age
B AR oy i
Aged 18-24 4
18-247%
Aged 25-34 53
25-341%
Aged 35-44 45
35-441%
Aged 45-54 9
45-547%
Aged 55-64 0
55-641%
Aged 65 or above 0
655 B LA L

SEEC MEDIA GROUP LIMITED Hf il {8 i 4 [ 45 fR 2

11



12

Environmental, Social and Governance Report
R | LEIRRE

Senior management . Middle management

BREEE TREERE

Breakdown of employees by rank

B TR AL ) i

0%

0%

General staff
—RAET

Senior management
o0 A% B
Middle management
Hh A% B
Supervisor
T
General staff
— AT

109

3.2.1. Harmonious Coexistence

Equal opportunity and diversity

The success of the Group’s business relies on the
continuous efforts and dedicated service of all staff.
The Group recognises the importance of talent
acquisition, retention and development for maintaining
the Group’s competitiveness in the market. The Group
adheres to the principles of “anti-discrimination”
and “diversity” and is dedicated to establishing a
caring, tolerant, fair and non-discriminatory working
environment.

Recruitment and Promotion

The Group has a set of clear, transparent and
comprehensive procedures for talent requisition and
employee promotion that emphasises the principles of
fair and equal opportunity. The assessment criteria are
based on the qualifications, personal competence and
working experience of the job applicants irrespective
of their genders, ages, nationalities, religions or sexual
orientations, etc.

SEEC MEDIA GROUP LIMITED I iHl {8 £ 42 [ A R 23 #)

3.2.1. Mkt

ARG &2 e LI

G 2B R A A B TR
i 5% 73 e 38 5 AR Bs - 4 WD P A - R
B BB HE N A D AR T AR R T 0 9
Jyo S By [ i) K [Zoufb] 1y
JECR S Sif B A B B A
- K e A ) T AR BRG

R LY S

S F BT — B I B B e WA
RIS & B T8 TR Y - R 48 2 &
S-S B TR o BT AR B I Y AR 4R
HY IR (E N A R K AR RSB TS
K] 452 55 10 P I~ 4 B~ AR~ SR ULE A
P I S TS T



Environmental, Social and Governance Report
R | LEIRRE

3.2.2.

Remuneration and Dismissal

As a responsible employer, the Group has formulated
the Measures on Dismissal and Retirement and the
Remuneration Policy and Compensation System in
accordance with the relevant legal requirements. We
will determine the remuneration of each employee
based on the remuneration system established by the
Group and the work duties of the employee; handle
retirement formalities for employees who have reached
the statutory retirement age in accordance with the
relevant regulations; and go through any dismissal
procedures according to the Labour Law. In the event
of an accident causing work-related injuries and
deaths, we will make reasonable compensation for the
employees involved and their families and properly
handle the accident.

Employee benefits

The Group is dedicated to improving the fringe benefit
of employees, and formulates employee benefits in
accordance with the requirements of the standards of
the Minister of Human Resources and Social Security
and the Labour Law, including buying social insurance
for employees so that they can enjoy medical services
at low cost.

Meanwhile, we encourage employees to pursue work-
life balance. To this end, the Group has formulated
the Work-life Balance Policy and organises various
cultural and recreational activities from time to time
to help employees relieve pressure, enhance employee
relations, and enhance the cohesion of employees.

Occupational Health and Safety

Providing a safe and healthy working environment is
our priority. Aiming at zero work accident, we have
a sound mechanism to manage matters regarding
occupational safety and health and have formulated
various measures to prevent the occurrence of
occupational diseases and work-related casualties
among our staff.

3.2.2.
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3.2.3.

At the operational level, we provide employees with
basic first aid equipment in accordance with the laws
and regulations of China on occupational health and
safety. In order to protect the health and safety of
employees more effectively, safety training is provided
to all employees to make sure they have the knowledge
and skills, as well as in good physical conditions to
carry out the work as they are assigned to. Moreover,
our employees are required to receive training on
getting familiarised with emergency preparedness
and procedures, in terms of handling work injury,
practicing fire drills and allocating work arrangement
under severe weather, with a view to enhancing
employees’ safety awareness.

While paying attention to operational safety, the Group
believes that the psychological health of employees is
equally important. As such, the Group has formulated
relevant policies to provide psychological support
services for our employees.

The Group strictly abides by the relevant employment
laws. During the reporting period, there was no
prosecution about violations of laws nor complaints
relating to occupational safety.

Training and Development

To build a professional team, the Group encourages
continuous education and development of employees
which can enhance the value of our team and the
professional quality of our employees. To this end,
according to the development needs of employees, we
help them set career development directions for them
to give play to their strengths which enriching their
knowledge, so that they can obtain satisfaction in daily
work. For example, we adopt the mechanism of “old
employees mentoring new employees” by arranging for
experienced employees to guide junior employees at
work and building bridges of communication among
employees, so as to facilitate employees’ sharing of
work experience and know-how within the Group. The
Group will regularly provide training for employees
to help them establish a solid foundation for personal
development. This will help employees cope with
business needs and achieve their development goals
while creating value for the Group.
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3.2.4. Protection of Rights and Interests 3.2.4. M4 (R B
The Group adheres strictly to the relevant labour laws B2 ] 7 B A o e i R T o B A B
in China during our course of business.: BTk
L. Labor law of the People’s Republic of China L (GIE PNEE T8
7\ B L 45 Wik )
II. Labor Contract Law of the People’s Republic of II. (GiE PN s e LIk

China (7% A B L0 3 55 8 & W] 15 )

III.  Production Safety Law of the People’s Republic ML P R L B 22 4 2R 7 132)
of China €38 A [ LA 22 42 A2 7 15 )

IV.  Provisions on Prohibition of Child Labour (%t Iv. CE L E THUE)
1L 2 THLE )
V. Law of the People’s Republic of China on the V. S e N B R B R R AR N R G
Protection of Minors '3 A Bt A B % Ji 4F )
NRTEL)
We also firmly abide by the relevant labour standards. FeA I B e 25 48 A I 55 eI o
We have developed measures to prevent child labour F A 48 57 By 1k T K% B Ak 5 5 T
and forced labour. We undertake to hire only those JBE s R RIS L AN RN &
aged 18 or above and not to force employees to work S A B DR AR > DL 2 LR R L
overtime, so as to avoid child labour and forced labour. A B 5 1 45 B 9 0 A o FRAM A i TR I
We help all employees understand the necessity of AR B T TR I
labour standards via emails and have the Human BN & R R AT B > DARE AR 25 T e
Resources Department supervises and ensures the LUECE RV E R

effective implementation of labour standards.

The Group strictly abides by the relevant employment A [ @ fige Ak REAT R 1B A R A 125 491 < 7 R
laws. During the reporting period, there was no 30 7R Sl e A T S ) A R > O
prosecution about violations of laws nor complaints A B T % 5 ) 55 L o

relating to child labour and forced labour.

SEEC MEDIA GROUP LIMITED Wil £ B AR A F 15
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3.3.

Operational Commitment

3.3.1.

3.3.2.

Supply Chain Management

To provide the best products and services, we value
our relations with our supply chain partners and
understand the importance of promoting responsible
and sustainable business practices throughout the
supply chain. As such, the Group has formulated
relevant working guidelines and standard contract
documents to require suppliers to comply with our
requirements on products and services in terms of
quality, environmental protection, safety and health.
We also regularly conduct a comprehensive assessment
of suppliers’ performance in products and services to
ensure that they meet our strict standards.

Customer First

We strive to offer the best products and services to our
customers. Different types of engagement channels
are in place to communicate with our customers
and collect their feedback on our products and
services. Dedicated employees in our business units
are responsible for addressing feedback from our
customers.

We undertake to strictly abide by national laws and
regulations and industry quality standards in the
course of operations, and to constantly improve quality
management, so as to protect the basic rights and
interests of our customers.

We have formulated the Measures for Service Quality
and Monitoring, pursuant to which we not only
require products to meet industry and national safety
standards but also ensure that only products that meet
quality and technical requirements can be delivered to
our customers.

In addition, the After-sales Service Policy of the
Group requires the staff of our business departments
to undertake after-sales work, understand customers’
requirements, regularly review customers’ opinions
on the products or services provided, and develop
measures to improve customer satisfaction.

SEEC MEDIA GROUP LIMITED I iHl {8 £ 42 [ A R 23 #)

3.3.

R

3.3.1.

3.3.2.
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3.4.

We understand that responsible marketing and
communications of our products and services is crucial
in protecting the interests of our customers. Our
business units strictly comply with the regulations and
voluntary codes related to labelling of products and
services offered. Management approaches are reviewed
regularly to ensure our businesses comply with the
latest laws and industry standards.

3.3.3. Business Ethics

The Group attaches great importance to business
ethics and advocates a culture of integrity. To this
end, the Group has developed specific policies and
management guidelines to guard against bribery,
corruption, discrimination or other unethical practices.
Our employment contracts, standardised contract text
and other relevant documents also clearly set out our
requirements and expectations on employees, board
members, suppliers and business partners. Moreover,
we have established the Whistle-blowing Policy and
Procedures whereby employees can inform on any
business and personal misconduct of the Group’s
employees and business partners in a confidential
manner. Once a whistle-blowing report is received, we
will set up a team to investigate the case and formulate
corrective measures to resolve the causes.

The Group strictly abides by the relevant employment
laws. During the reporting period, there was no
prosecution about violations of laws nor complaints
relating to bribery, corruption and discrimination.

Giving Back to Society

The Group recognises that our responsibility lies not only in
our direct contribution to the society and economy, but also
in our business operations and public welfare projects which
bring impact and effects on the entire society. The Group
proactively contacts community groups which share similar
concepts with the Group’s corporate responsibility concept,
in an effort to understand the needs of the community. In
order to fulfil its obligations as a responsible corporate citizen
and serve the society, the Group actively participated in the
activities organised by community groups during the past
year.

FAM R0 BT 0 G B e S A
A0 T3] f B % )5 R i 2 R B e RAM Y
6B B M ST A B 4RO R
B A A ) B0 B 1 S R o A E A
AR EL 7 8F > e PR IR AM () SETE AT A b
Ha i 10 B A e I o

3.3.3. PiEHEE

AR P i3 o ASL T S 2 1 R AR A RS S
At o J 1t 4 B RT 52 T WD Al ) SR A
58t AN RATH - BS  AH
Te FCAM AT FEAT J o 100 A & #0 J A v
A &[] SCAS 45 AR B SO I 1 A 7T W 3
[RESH=BRE & g SRRy F R
B PE 0 BOR T W o A A ET S T
CRRECR AR > B TAEREN
UL - SRS T B TR SE TS fE e 2
B L BN T T8 BN B AT A B
1% > BSE o 2 /D AL K o S A I A G AR
RIEA -

A T A% R R R D A A 15 091 TR R
A S0 A B R RIS B A R
A BAAT B~ BT B G B

3.4, [EIfE4H R

B2 [ R T AT Y 3R AL O M T R S AL o R A
H B B > O TE R A ) S A A AR
T - SRR A A R 5 A O - SR P
) gt Ak L 32 11 ) A 23 TR ME AR 0L A9 A L
BT ENTE BETSE B EEAR
1 76 BF B IR AL [ A P TE R & — AR BT 2
LT i e R Y 95
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By AL g LE RS

SUMMARY OF PERFORMANCE DATA RBLBBR R

Environmental

BREE

Polluting emissions Unit
5 R ¥ fr
Exhaust emissions
JEE SR Sk T
Nitrogen oxide emissions kg 148.98
ALY Prit T
Sulphur oxide emissions kg 0.35
i AL ) P g T
Particulate emissions kg 14.27
TR 49 B T
Greenhouse gas emissions and density
2 SRR P R
Total greenhouse gas emissions tonnes of carbon dioxide equivalent 117.42
1l 5 SRS P A A AL (735
Direct emissions tonnes of carbon dioxide equivalent 53.44
HAZ PR MR AR
Energy-related indirect emissions tonnes of carbon dioxide equivalent 63.98
FE U IH] e P ik AL e 3
Emission density tonnes of carbon dioxide equivalent per employee 1.06

PEwsow

AW EALIRE R B AT
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Environmental

B
Energy use
AR
Purchased Electricity kWh 66,099.35
R ET T R I
Purchased Electricity Intensity kWh per employee 595.49
T W 5 7 ) TR/ HHAT
Petrol Litre 23,566.65
AL It
Petrol Intensity Litre per employee 212.31
U 5 T AR T
Municipal water m’ 2991
[IRE@N DAV S
Water use density m’® per employee 0.27
K 1 SR AT
Amount of packaging materials used
L3RR B
Paper tonnes 0.44
ARk AL

Social

k&
Employees Unit
1 H ¥ fir
Total number of employees Persons 111
BTN N ¢
Number of employees by age
A fhi
Aged 18-24 Persons 4
18-245% A#
Aged 25-34 Persons 53
25-345%, IN
Aged 35-44 Persons 45
35-443% N3
Aged 45-54 Persons 9
45-541% A#
Aged 55-64 Persons -
55-643% IN
Aged 65 or above Persons -
655 B Ll | N3

SEEC MEDIA GROUP LIMITED Hf il {8 i 4 [ 45 fR 2
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Social

iR
Employees Unit
& B ¥ i
Number of employees by gender
P 3 o i
Male Persons 32
% AN
Female Persons 79
E/y N
Number of employees by employment type
A 00 %5 28
Full time Persons 111
4 N
Part-time Persons 0
Helite N
Number of employees by region
Hb T 43 A
Mainland China Persons 111
A N
Number of employees by rank
Tk f& 23 A
Senior management Persons 2
9 AR N
Middle management Persons -
A% B N ¢
Supervisor Persons -
Bty N
General staff Persons 109
AT N

SEEC MEDIA GROUP LIMITED I iHl {8 £ 42 [ A R 23 #)
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Employees
M 5

Social

&
Unit
LI ¥ DA

Employee turnover

NS ES

Turnover rate Percentage (%) 2.70%
AR [Epin:1

Turnover rate by age

YNEE PG i

Aged 18-24 Percentage (%) 0.00%
18-245% For

Aged 25-34 Percentage (%) 2.70%
25-3455%, [Epin:1

Aged 35-44 Percentage (%) 0.00%
35-445% [EFine

Aged 45-54 Percentage (%) 0.00%
45-5455% For

Aged 55-64 Percentage (%) 0.00%
55-641% [Epin:1

Aged 65 or above Percentage (%) 0.00%
6558 Bk LA [EFine

Turnover rate by gender

N 2R A 23 A

Male Percentage (%) 0.00%
5 A"

Female Percentage (%) 2.70%
% JER 4

Turnover rate by region

N B 5% M I 5 ffi

Mainland China Percentage (%) 2.70%

A

[Epia:1

SEEC MEDIA GROUP LIMITED Hf il {8 i 4 [ 45 fR 2
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Social
iR
Employees Unit
& B S pr
Health and safety
BB % 2
Work-related deaths Persons
B TARBHRSE T2 A B N
Number of workdays lost due to days
work-related injuries
R TAB 4R TAF R H
Number of suppliers
3% JE T Ak
Mainland China suppliers
T A T HE P
Product responsibility
7 ih H AT
Percentage of products subject to recalls Percentage (%)
for health and safety reasons
JEE it [ fet R BAL 2 2 Py 70 28 [ s ) 7 2 LE [EFine
Number of complaint cases about products cases

and services

TEE i B M 5 B B R H (GES

Anti-corruption

B B

Number of concluded corruption cases cases
brought against the Group or
its employees during the reporting period

T T A S AR O AR B AR o R AT s
BT AR is A BH
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