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Our vision is to be the most preferred

EVERYDAY WEAR BRAND
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Bossini International Holdings Limited (the “Company”; stock code on The Stock Exchange of Hong Kong Limited (“stock
code™): 592) and its subsidiaries (the “Group” or “Bossini”) is a renowned apparel brand owner, retailer and franchiser in
the region.

Headquartered in Hong Kong, Bossini launched its first retail store in 1987. Over the past three decades, it rapidly established
an extensive international operating platform and distribution network that extended to a total of 982 stores worldwide.
Among these, the Group operated 209 directly managed stores in Hong Kong and Macau, mainland China, Taiwan and
Singapore. As for other overseas markets, the Group cooperated with its business partners to establish a total of 773 export
franchised stores in 25 countries, spanning from Southeast Asia, the Middle East, Europe to as far as Central America.

Internationally renowned for its comfortable, easy to mix-and-match, colourful and energetic style, Bossini offers, casual
wear apparel products including men’s, ladies’ and kids’ wear, which are designed to fit a wide range of customer needs.
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In developing an unique corporate culture, the Group launched “the bossini way” in
mid 2002 to share with all staff its vision, mission and core values, cultivating proactive
and positive working attitudes. Bossini has been providing “Seven Habits for Highly

Effective People®” training for employees since May 2004.

We believe a corporate culture embracing “the bossini way” together with “7 Habits®”
would align the vision and thus the direction of the Group as a whole.
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.. Core Values%l;lbﬁﬁ
&VISIOH HBE

1. Customer Oriented 3. Execute for Success
DEAH HATUE
To be the most preferred 2. Innovate to Excel 4. Work with Passion
everyday wear brand Bk HE T IE

RAEBEERNEEREmE 5. Live the 7 Habits

EHEE

Be Proactive®

FHEE®

Begin with the End in Mind®
PARR A1 ®

Put First Things First®
2xx-©®

Think Win Win®
e B me

Seek First to Understand, then to be Understood®
MR ®

Synergize®
HAmR®

7 Sharpen the Saw®

THEH®
7 Habits® F-I:1E¥'I‘E®J5&

To create appealing,
competitive and quality
everyday wear for happy living
RRGETFRIEARS| N
HRAMEEN B EIRE

Mission ﬁﬁff&
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Reporting framework and scope

The Group hereby presents the environmental, social and governance (“ESG") report for the
year ended 30 June 2020 in accordance with the requirements set out in Appendix 27 of the
Rules Governing the Listing of Securities (the “Listing Rules”) on the Stock Exchange of
Hong Kong Limited (the “Stock Exchange”). Since Hong Kong and Macau accounts for

the largest portion of the Group’s revenue and the headquarters is located in Hong

Kong, this ESG report would primarily focus on the Group’s business and operations

in Hong Kong and Macau. Disclosures relating to the identified ESG aspects which

are considered as material have been included in this ESG report.

The board of directors of the Company (the “Board”) is responsible for evaluating

and determining the ESG risks of the Group, and ensuring that relevant risk
management and internal control systems are in place and operate effectively. The
Group is committed to making continuous improvements on the aspects of corporate
environmental protection and social responsibility and has taken measures to supervise
and implement policies to manage ESG issues for the sustainable development of the
Group. In particular, the Group aims to reduce greenhouse gas emissions, minimise disposal

of waste in its ordinary course of business and provide a safe environment for its employees.

Through meetings and discussions with the ESG working group, various policies and guidelines were

set to address environmental and social matters. Moreover, key performance indicators will be identified, tracked
and closely monitored with an intention to achieve continuous improvement. Work progresses and results of key
performance indicators will be regularly reported to the Board.

Stakeholder Engagement

To achieve sustainable business development, it is important to maintain effective communication with
stakeholders. Our major stakeholders in our business include customers, staff, investors, government and
regulatory authorities, suppliers and community partners. We have established a mechanism for cooperation and
communication with stakeholders through various channels and believe that their opinions are beneficial to the
Group's business development.

Materiality Assessment

We have conducted an internal review and identified the main concerns of the internal and external stakeholders
in environmental and social aspects, based on the Stock Exchange ESG Reporting Guide, that have material effects
on our stakeholders’ and the Group's sustainable development.
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The Group supports environmental protection and is committed to using resources wisely and efficiently and
reducing waste generation within our operations. We have progressively implemented different resource-saving
measures to address the saving of energy, water, paper and other office supplies. The Group has placed enhanced
efforts on managing the potential impact of our operations on the environment. Greenhouse gas emissions are
the major causes of global warming. The Group principally engages in retail operations in Hong Kong and Macau
and its greenhouse gas emissions are mainly constituted by emissions of carbon dioxide (“CO,").

During the year under review, the Group was not aware any non-compliance relating to environmental laws and
regulations in its Hong Kong and Macau retail operations. In addition, no significant water and hazardous wastes
discharges were noted.

We are committed to making the best use of energy to reduce greenhouse gas emissions. Given the Group's
extensive retail network in Hong Kong and Macau, saving electricity will help reduce CO2z emissions. Currently,
all our shops in Hong Kong and Macau which are using energy-saving LED lights, contribute to the reduction of
electricity use and CO2 emissions. In addition, the “en-trak” energy system has been installed in our Hong Kong
headquarters to facilitate the control of energy consumption and to enhance energy efficiency and productivity
by leveraging real-time data recorded in the workplace. The Group encourages employees to set the office’s air
conditioner thermostat at 25°C. We have also produced short video clips and placed sticker reminders around the
office to encourage employees to “turn off the ||ghts when not in use”, “print in black and white”, “use double-
sided printing” and “reduce the use of tissue paper”.

The main theme of “Earth Hour 2020"” is “Change the way we live”. All
our stores in Hong Kong participated again in the event to switch off
unnecessary lighting for an hour, and pledge to treasuring the world’s
natural resources, adopting sustainable consumption pattern, reducing
waste particularly single-use plastics, as well as promoting and using
renewable energy wherever possible.
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Reduce Paper Usage

The Group is proactively reducing its usage of papers. We have formulated a paper-saving policy to minimise the
use of paper. We encourage reusing papers for printing and double-sided printing is set as default mode of all
network printers. Separate recycling bins are set up to collect used papers, cardboard boxes and packing materials
for reuse or recycle. Internal memorandum and reports are circulated in e-format.

Packaging

It is inevitable to use plastic bags as shopping bags or wrapping material for consumer products. Since the
implementation of Environmental Levy Scheme on plastic shopping bags in Hong Kong, the Group has reduced
its procurement of plastic bags.

Waste Management

We pledge to produce as little waste as possible. We have set up administrative measures to govern the use of
office and computer supplies to minimise wastage. Toner cartridges and other wastes are collected separately for
recycling in order to reduce the environmental impact from disposal.

Business Trips

Business trips to participate in exhibitions and to visit manufacturers and material suppliers at various cities are
unavoidable. It is the Group’s policy for all staff to take the economy class for business trips.

BRECN OFFICE GREEN OFFICE

25

GREEN FTCE
RHES S

R’V 3k
O IR
=

bodtin! THRE RN T4

] '

botibe! W@ M BT H betdl=l W BN BTN

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2019/20 35 - st @ R ERME

(8 4R o

AEBEEBRBREARRERE  HMASHEHORKEE SR
EARREAE - HPEER LD KRR - TAEABITEIRISTR
RALHEITH  YRBEFZFAEMEHBRECERNEER  #HF 25D
FIAEBREAREUL - RERE TS R RE G IABIT T X -

2k

ERTER RMATHELBEREBRESBNRABERHNBEM
e BERAHENEBRBYRRRBEFIER  AEESRIRBLER

o
FEYE

BPARETRERDELREY  HMERIITRERAEERA
EHAMmcER FERERLRE - HADFERERNERE
MRBRER  UWHEZEVHRRNTZE -

RS

BHEABRESEMRTSERE R D RER R BRI &R
%o AEBEBKRMBTENMSE 8 TREH DR RALLER -

=k
L &

GRECN OFFICE BREEN OFFICE

beiatnl THERERT -



Paperless Stocktaking System

We fully implemented the paperless stocktaking system, the progress of which was smooth and the results
were significant. It substantially reduced paper usage, facilitating energy saving and waste reduction as well as
optimising the management process. Our staff are able to perform inventory taking more efficiently, creating
more services and added-values to the corporation.

Environment and Natural Resources

The nature of the Group’s business operations does not result in any significant pollution or destruction of the
environment and natural resources. The most material environmental impact is from the use of electricity, vehicles
and other office supplies. Relevant principles and polices have been disclosed above.

A brand new eco-friendly reversible jackets and jeans are launched this year. The collection employs the US patent
fiber REPREVE, which is made from recycled plastic bottles and discarded materials. REPREVE helps emitting fewer

greenhouse gases and conserving water and energy in the process.

The following table summarises the Group's environmental performance (Note 1):

BERICBRHESR

BMC2EEABRE R RS BRRIEFN  RREE  KAXRDHK
RAOERER - BRRERERERE  BEEERE BIEAREMEK
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For the year ended 30 June
BEXA=THLEE

(Note 7 Fff5¥7)

Scope 1 — Direct emissions and removals & B 1 - B W KZE R (1CO,e B — & L# E &) (Note 3 Fif7E3) 20 21
Scope 2 — Energy indirect emissions #E2 - 82JR I # #E ik (1COe M — A LHRE £ ) (Note 4 Hif5t4)
Scope 3 — Other indirect emissions & [E3 — H 1 i £ #F i (1COe WA — A {LHRE Z) (Note 5 Fif7E5)

Total GHG emissions (direct and indirect) BEREHF K (EERERE) (t1COe H_H{HREE)
Total GHG emissions intensity B Z R H KB EEE (1CO,e/HKS million of revenue i —E{tHEE BEEETKA)

2020 2019
—E-EHF —E-NF
3,011 3,249

39 97

3,070 3,367
4.29 3.20
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For the year ended 30 June
BEXA=+THLEE

Total non-hazardous waste produced FTELX B EREE Y& & (tonnes A1) (Note 6 Hf7E6)

Total non-hazardous waste produced intensity FTE4X BEEBEYRERE
(tonnes/HK$ million of revenue AR B EETW A) (Note 7 f5E7)

Direct energy consumption HEiEgREE
- Fuel consumption #JHH & (litres A F)
— Fuel consumption intensity ¥ i ’H £ 2 # & (litres/HK$ million of revenue 27 B EETWA)
Indirect energy consumption B ZEREE
- Electricity consumption & 1 E % (MWh Jk F &)
- Electricity consumption intensity & 1 HEE
(MWh/HKS$ million of revenue Kk E B B#¥ HETU A) (Note 7 Kf&E7)

Total water consumption # ¥ K& (m? iZ 5 3K) (Note 8 Fffz£8)

Total water consumption intensity 3 kB8 E
(m3/HK$ million of revenue X /53K B HETWA) (Note 7 HiE7)

Price tag {E#& & H (tonnes 1\ M)

Plastic packaging bag ¥ 8 % £ (tonnes A W)

Carton box # & (tonnes A Hf)

Copy Paper # B # (tonnes A Nf)

Total packaging material used B ¥ ## & (tonnes 2 W)

Intensity of packaging material used 2% #% 3 & (tonnes/HK$ million of revenue 2 B¥ B E TW A) (Note 7 HizE7)

Total shopping bag used B R4 & (tonnes A M)
Intensity of shopping bag used ¥ #]4% 3 & (tonnes/HK$ million of revenue A M /B# HE T A) (Note 7 FzE7)

Total paper & R4 £ (tonnes A M)
Intensity of paper used # iRk 3 E (tonnes/HK$ million of revenue AW B¥ EE U A) (Note 7 K5E7)

2020 2019
—E-EHF —E-NF
1,429 1,441
2.00 1.37

7,521 7,899
10.50 7.51
3,934 4,808
5.49 4.57
8,390 7,594
11.72 7.22
12 12
779 995
311 294
77 100
1,179 1,401
1.65 1.33
24 33
0.03 0.03
4 7
0.01 0.007
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Notes:

Unless otherwise specified, the environmental data covers our Hong Kong and Macau operations comprising the
department stores, retail shops, warehouses and offices.

Greenhouse gas emissions data is presented in tonnes of carbon dioxide equivalent (tCO,e) and the calculation
methodology is based on (i) the “Guidelines to Account for and Report on Greenhouse Gas Emissions and Removals
for Buildings (Commercial, Residential or Institutional Purposes) in Hong Kong” issued by Electrical and Mechanical
Services Department and Environmental Protection Department; and (i) the sustainability reports of the Hong Kong
Electric Company Limited, the China Light and Power Company Ltd, the Companhia de Electricidade de Macau.

Scope 1 refers to direct GHG emission such as fuel consumption by a delivery truck (excluding the vehicle fleets of
our contractors).

Scope 2 refers to indirect GHG emission such as consumption of electricity (excluding electricity consumed in some
retail outlets in department stores and/or shopping malls where electricity is not separately charged).

Scope 3 refers to indirect GHG emission such as consumption of paper, water usage and business air travel.
Non-hazardous waste produced mainly included paper, shopping bags and packaging material.

The Group's revenue from Hong Kong and Macau operations was used as the denominator to calculate intensity for
each indicator. The Group's revenue from Hong Kong and Macau operations for the years ended 30 June 2020 and

30 June 2019 was HK$716 million and HK$ 1,052 million respectively.

Sourcing water that is fit for purpose and water efficiency initiatives are not considered to be material issues in the
Group's operations.

In view of our business nature, we are not aware of any significant generation of hazardous waste.

Some retail stores operate in shopping malls and/or department stores where water supply and discharge
are controlled by the building management so the retrieval of the relevant data is not feasible.
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Employment and Labour Practices

The Group recognises that human resources are its valuable asset and takes measures to provide a safe and
congenial working environment for its staff. The Group also encourages career development and training, and
promotes a healthy living style with work-life balance.

Safe Working Environment

Providing a safe working environment for our employees is our priority. Apart from seminars to warehouse staff to
raise their awareness of occupational safety, we also provide them with proper tools such as ladders and trolleys
for safe operations. Notices are posted at the workplaces to remind both shop and warehouse staff of safety
hazards. Retail managers and shop supervisors regularly carried out spot checks to ensure the execution of safety
requirements.

Prohibits Child and Forced Labour

The Group strictly prohibits child and forced labour. We effectively monitor our recruitment process to ensure
due compliance. During the year under review, there were no significant non-compliance cases of the Group in
Hong Kong and Macau in relation to applicable laws and regulations on employment, health and safety as well
as labour standards.
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Supply Chain Management and Product Responsibility

As a responsible member of the society and to ensure product safety and service quality, the Group maintains
a procurement policy to ensure that all goods and services are procured in an honest, competitive, fair and
transparent manner in order to deliver the best value for money. We are committed to providing our customers
with products of the best qualities and ensuring that our suppliers’ production process meet the local
environmental standards. All our apparels are required to meet product safety standards, including but not limited
to GB 18401-2010 National General Safety Technical Code For Textile Products, before being sold to customers.
We also provide an easily accessible and responsive customer services hotline and email, and clearly state our
product exchange policy on the back of each sales receipt.

We expect all our suppliers and contractors to respect our core values and beliefs in business ethics and normal
practices. The Group performs regular site visits and annual reviews to ensure that they abide by our requirements,
meaning that no toxic material is used to ensure product safety; no child and forced labour is employed; no
workplace is unsafe for workers; no toxic waste is inappropriately disposed of; and no toxic gas is illegally emitted.
Suppliers and contractors are clearly informed that any violation of these requirements may result in cancellation
of orders.

There were no major non-compliance cases of the Group in Hong Kong and Macau in relation to applicable laws
and regulations on product responsibility during the year under review.
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Anti-corruption

Free and fair competition is not only the basis of all commercial activities but also a core value of Hong Kong. We
always stress the importance of integrity and honesty as we conduct our business and adopt a business philosophy
of integrity and fairness. We expect our staff to report and decline any monetary offers, gift and favours from
suppliers. It is therefore of utmost importance to nurture our employees with a strong sense of integrity and
ethics. The Group is strictly in compliance with its policies and practices in relation to connected transactions,
conflict of interests and business ethics.

During the year under review, the Group was not aware of any significant non-compliance cases in its Hong
Kong and Macau operations in relation to applicable laws and regulations on bribery, extortion, fraud and money
laundering.

Channels for Whistleblowing

In addition to upholding the standard of integrity and ethical conduct, a designated email address directed to
the Chief Executive Officer is open to all staff in filing reports or complaints when necessary, as a means of
strengthening the governance of the Group. This channel is established for the reporting of not only suspected
corruptions, but also any non-compliances, abuses or malpractices.

Customer Services

The Group has earned trust from its customers through providing dedicated customer services.

During the year under review, 69 (2019: 139) complaints were received in respect of quality of goods or services.
The Group made every effort to promptly and fairly investigate and resolve all disputes and complaints lodged by
the customers, according to clearly written internal procedures. We strive to minimise the number of customer
complaints. We have received suggestions from many customers through the hotline or email. During the year
under review, the Group received 410 (2019: 369) appreciations regarding our services. We took their sincere
advices and improved our training contents accordingly. We treasure every comment from our customers and
review our customer service training from time to time with a view to improving our frontline services.
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Data Privacy Policy

The Group places utmost importance on protecting the privacy of its customers in the collection, processing and
use of their personal data. The Group adheres to the applicable data protection regulations and ensures that
appropriate technical measures are in place to protect personal data against unauthorised use or access. The
Group also ensures that customers’ personal data is securely kept and processed, and is used only for the purposes
for which the data is collected.

ERALBBE

AEBEAERSE BEREAETOEAENE  FEERREBRTH
LS - ARERTEANEMREER - UHRANITERORIMEE -
IREBEAEM R RERENEALFN - NEETFERLZ 2R
FrhEEBENEAER  REBRASEBRENEN -

> ‘t ‘8 ‘S ‘5 55 ‘b

.‘."00.

BOSSINI INTERNATIONAL HOLDINGS LIMITED Z¥isEEIFREEABR AT 1 3



14

Attract and Retain the Best Fit People

To create and sustain a great workplace in Bossini, we set out different employment policies for our employees.
All employees are treated equally and fairly, no matter in recruitment and staff development planning.

¢ Treat our Employee with Fairness
We are committed to provide an equal opportunity in recruitment and assess all potential candidates based

on their knowledge, skills and qualifications, to ensure that the right caliber staff are recruited.

The promotion review process is established to select employees for recognizing their good work
performance and achievements. The review process must be fair and objective.
e Remuneration

Bossini offers a competitive remuneration package to attract and retain talents, including base salary,
performance-based bonus and stock options. This is determined based on the job responsibilities and scope
of different levels of position.

¢ Building Workplace Resilience

To ensure our employees to cope with unprecedented challenge after the outbreak of COVID-19, we
initiated different preventive measures in our workplace in order to provide a safety workplace to our staff.
In addition, we also adjusted our existing work arrangement and allowed our staff to work from home. We
respond quickly during the times of uncertainty and formulate flexible work arrangements to our staff.

e Anti-discrimination
We create a family-friendly and diversity in our work environment, ensuring that our employees are free from
discrimination and harassments. We are committed to promoting a positive and optimistic life attitude “be
happy” in our workplace.

e Benefits and Welfare

Our employees enjoy a wide range of benefits such as medical and life insurances, provident fund, education
subsidy scheme and staff discount.
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Care our Employees’ Development

People are Bossini's most important asset and source of competitive advantage. Our success depends on the
strength of our talents and teamwork across different functions. Enhancing employees’ sense of belonging,
empowering employees’ competencies and building effective teams are our key strategies for continuous business
growth. The Group's efforts and commitment in human capital development are well recognised, as exemplified
by the award of the “Manpower Developers 1st” by the Employees Retraining Board for ten consecutive years.

a/ Foster and Sustain Employee Engagement

e [ive the 7 Habits

A strong corporate culture is one of the key success factors of an organisation. We believe employees and the
Group are bound by a commitment to serve each other’s interests in the best way possible. Since 2004, we
have adopted the certified programme “Seven Habits for Highly Effective People” for employees at all levels
to cultivate a proactive and ever-improving culture.
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e Bossinian Day and Bossinian Buddies Sharing e Bossinian Day /X Bossinian Buddies Sharing
Social connection is important for the newly joined employees. Starting from 2015, we launch the “Bossinian ITHEEHERERFABRNEIMSIHFTEE - B ME =
Day"” to provide the social networking platform for them. They meet colleagues of different departments, to FE R P [Bossinian Dayl] - A MIREM TS - BT AT
share their thought and ideas. It is a vital step to build an effective working relationship with each others in HMeEXTANEEEE THrEBEAER SR ERER
a short period of time. BYROIFERNEZE -

Bossinian Day looks after the staff's social connection while the “Bossinian Buddies Sharing” focuses on their Bossinian DayRBd i 8 TH) T1ER(# T? * M [Bossinian Buddies

feeling and emotion. They can share their happiness or concern through the one on one coaching session. SharingJAIZE MMM RZ RIEE - EREHSWENK BT

Besides, an onboarding survey was implemented to collect the newly joined employee’s perspective on the EASPEZRANENRKES Wi BT 2EBEERAET 7

onboarding experience and gather constructive suggestions, to strive for continuous improvement. i )\HE%E\I;T)\H& CERM BN W E B ERENES  UKS
A B E
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e Cross Functional Team Orientation for newly joined Department Heads

A systematic orientation for newly joined Department Heads was launched out this year. Based on the 4C
framework (Compliance, Clarification, Culture and Connection), all closely working partners have a one on
one sharing session with the new Department Head. With this onboarding guideline, it makes the whole
process more systematic and fruitful.

b/ Enhancing Staff Competencies

Bossini believes a vibrant and competent workforce is indispensable in driving business growth. We place great
effort on our talents’ growth and development. We provide a variety of leadership and professional skills training
through the “Bossini Academy” (Jf8EEZFT), with the aim to well-equip our employees for the challenges
ahead.

e (lassroom Training

Through the “Bossini Academy”, we provide over twenty different classroom trainings for our office,
warehouse and shop employees, to equip them with various skills required at work.

e [E-Learning Platform

To fulfill the learning needs of the new generation, we have been actively promoting the E-Learning platform
since 2016. Four years passed by, our E-Learning platform is comparatively mature and sound. We designed
a series of fundamental E-Learning courses for our regional frontline employees (Hong Kong and Macau,
Mainland China, Taiwan and Singapore), and supported the overseas markets at the same time.

We never stop enriching the content of this platform. This year, a new E-Learning course “Effective
Performance Appraisal Workshop” has been launched for the office employees, in the hope to use more
interactive and practical way to explain the PMS concept.

o BIIMARIEEFIE B HE (R F5 B e B 2 B 1E] X

RAFERBRSMMANBHITERBRERROIBEHA &
EZAENTERHERRICER (A HR(Compliance) ~ B Bif
(Clarification) ~ 3 {k(Culture) &2 E % (Connection)) - B2 37 i1 A & &
FEEETEHEMNER  BUSBRETXREREERRLSM

b/ RABTIED

BEERBMAREINTEERE  EXBEENRS D - RAERA
FTOREREER  HPEBIEMESR I RBHT TRANEEIRER
BEREIR ERMANETIHFEFEECARNEBmROHKE -

o ERERIE
BPEB2NERRIEESETE  APRAE BRAKEME
ITREA T ZETANEERE  URBEECEEBIEMTY
FRBE

- EFEZFA

ARREE-RETHSREEL  RMNE-F—ATRRRER
DEFEETE - @BNFERE RANETEBTAEHRE -
BB E S E (BB RORPT - EARE - &R IE) HATRA
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Mobile Learning

Mobile learning is also the key in this year. An easy digest and borderless digital learning is very suitable for
our shop employees, especially under the circumstance of epidemic. We have designed more than ten mobile
learning courses to update their products knowledge, mix and match skills anytime, anywhere.

Field Observation and Follow-up

We conducted on-site observation and demonstrations to ensure the frontline employees can apply what
they have learned. This initiative has further enhanced their customer service, product knowledge and selling
skills.
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¢/ Develop Future Leaders and Functional Expertise

We believe that employees are our most valuable asset, and leaders are our key to success. We devote our efforts
to foster the talents and build effective teams.

e [everaqging Internal Expertise

Utilizing internal expertise is another way to facilitate employee’s learning and development. We have invited
different Department Heads or leaders to share their expertise in different training initiatives. This kind of
knowledge exchange not only benefits to the recipients, but also further enhance the internal experts’ skill
set and boost up their confidence and morale.
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e Shop In-charge Development o LHFEEE

Knowledge sharing meeting conducts regularly for the shop in-charge. Through various case studies, BMTHAEHEERENZRIZTE -BRMBEARNSZ - B
data analysis, group discussions and on-site follow-up, their management and motivation skills have been A NETREREMPBESEIRNDS - RIET I E IE R
enhanced. B %15 -
To nurture the 2" and 3™ leadership pipeline, a “Leadership Program” has been conducted this year. Shop BEEE_NEZRE ﬁE’JAE%EEJ\T CRAREEDRREENR
supervisors joined this course to learn the basic concept of leadership, for instance, the roles, attitudes, skills Bl EEIE2HENERE & EBHNEARES BB XE
and knowledge of an effective leader. HAE - EENREE & ﬁu&%ﬂ%&% °

i
ﬂl £n cl.ﬁ-‘}.""

e Building Effective Teams o
We promote team collaboration and breakthroughs. A variety of innovative and tailor-made team activities AR E E KRB EMRE - AE TRESBENNERES
were held for the employees to promote effective teamwork and create synergy within and across teams. LA [ B A B R 5 BP0 B B E 1E -
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d/ Happy Bossinians

To promote a positive and optimistic life attitude, “be happy” is bossini's brand value. We believe that the
smiling faces of our staff is an important driver in providing a happy shopping experience to our customers. Thus,
except providing training and development opportunities, the Group also looks after employee’s well-being. We
constantly review the employee benefits policy in hope of providing the employees with quality work lives, and
various activities have been organised to promote happy working atmosphere.

® Healthy and Safety Working Environment

In the outbreak of the Coronavirus, we were confronted with the shortage of face mask, the Sustainability
Task Force (STF) put their great effort on searching and distributing cloth mask and filter to all employees in
shops, warehouse and office.

REBREEELBOALRE  [BIRREIZE2MENREEE - &M
BE BEINXARABEZERNRBYERNTIZH ) - At K
RETREBIIREROEEIN SEERIBEINS OEE - M
EHRGETIMNEBMEER R eMERERENTHEREERE R
URBBZEVWEHURET2E BT AERERMBFHIRRT
THee

s BELXTHLIFRE

RNERTBRFESHDME EHOSHERR  AIBERRIEN
BETHBHBERREAHUOSEENTES  EARNAEDN
FFEET -

In addition, the STF also provided lunch order service for employee,
encouraging them to have lunch at office to minimize the possibility of the
social contact.

Under the impact of the epidemic, we implemented different measures to
protect the shop employees. Except providing sufficient supplies of face
mask, alcohol-based hand rubs and disinfectant sprays for all shops, we
also care our pregnant workers, who are vulnerable to infection, and offer
special leave for them.

In addition, all shops are equipped with a moderate height chair to minimise
the impact on health caused by prolonged standing. Shop in-charge
reminds shop employee to take breaks if necessary.

¢

SN - STFE BB TREATBFERY - BB T
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e Values Recognition s EHHETAHRE
This year is not an easy year, an unforeseeable and overwhelming epidemic is swapping over the world. We AFERHFEN—F  TAEEAEMBENRBLIAERSHET -
believe the sustainability of business growth relies on the contribution of every employee. KB AISEEEEEEABBNETINER -
In the "33 years Thankful Week” (3374 RH#I£%), the cumulative sales amount reached a new peak. To RIBFBERMAR IR - R HEFHEH S - RRTELIHNBEH
appreciate for our employees dedication and effort, all staff received a gift voucher and enjoyed tea treat RIERSZH FIEEIHERESSR—RAZXAEHi-Teak—
together. &1 o
Besides, a recognition and appreciation sharing for shop in-charge was launched. The newly designed “Give AN B AEREIERER IZEE - ERERITNIsES —
Yourself a Compliment” greeting card was distributed, to encourage self-affirmation and self-appreciation & | :BE -~ - SR uETiﬂi% SECHMEFT - #
of their hard work and great effort. NG TEHRBEEREE -

For the office staff, whenever a colleague is get promoted, a thoughtfully designed “Thank You" card and WAZEETHE - BLETHE  RMELEERTLER - Wik
gift will be presented to the promoted staff to appreciate his/her efforts. ENEMARF IR S -
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e Share Happy Moment o HFELIIFHK
1. Festive Celebration 1. SFEHE®M
To celebrate the joyous festivals, activities including Mid-Autumn Festival “Guess the Riddles” activity, FEHZEETERTHARENTRS  WAEE QR ATE
and departmental Christmas Party are organised this year. (B PR EEE -
dddd
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2. "Work-life Balance Week” 2. [I{EEEETEE]
We encourage the employees to maintain a balance between work and living. The “Work-life Balance AEBETRETEEAFNTE  SFEHSFIL] TIFHEE
Week"” is scheduled every year, and events such as “Leave early 2 hours” [$2—%& - — N EMIEE | ETER] - PIMIFR R —ENEMEE]FES  WRIE
and healthy snacks were distributed to all staff in shops, warehouses and offices. o EERMAEMMBEELRERETR -
3. Fit at Work 3. Fit at Work
Hotel fitness memberships are provided for our employees and Friday is designated as “Healthy Friday”, REAEREe 5 W2 AT A Healthy Friday] - 8T
where employees can enjoy gym room facilities during working hours. AR TERRZABENRERE -
For Warehouse, Bossini and Occupational Safety and Health Council (OSHC) joined hands for a ERETHA BMEUEBEZE2EESOSHOBEF R T
workplace wellness workshop. The workshop provided health checks for the warehouse employees YE$5 BT &J*I{’Eiﬁ T AERETRESERE B
including measuring blood pressure and body fat, together with a “10-minute stretch Exercise” EMEBERER URBRIBERER10DEREED] o

introduced by a fitness trainer.
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Recalling the past year, the Group organised different social events in regions to show our
support for the underprivileged and activities that encourage environmental consciousness.

® Recycling Red Packets

Before the Chinese New Year, we have distributed the red packets that collected last
year to colleagues for reuse. Besides, we placed a recycling box once again at the
reception area to collect red packets during the period of Chinese New Year. Part of the
collected red packets were sent to the “Green Collar Action”, while the remaining were
distributed to our staff. This is to encourage employees to reuse and to reduce festive
wastage.

e (Clothes Donation in Taiwan

This year we donated 1,800 items of clothing to the Hung Hua Tung Hsin-
Society of Taiwan (&/&3MER/LHEE) and 200 items of children clothing
were donated to the Harmony Home Taiwan (& 3 E = %) for children in
need.

We believe that corporate social responsibility is an ongoing commitment.
With full support of the management, we will continue to put forth our best
effort in helping people and work hand in hand with our staff to contribute
to the community we love.

g R - I Lol ™ . L -
i '.- i.'# '-_.'r_-!.-_.- ‘i_-“:-" SO L B -
LA ﬁ%yk 3 S

" OUR.COMN
g .,__ e =)

BEFA  AEBRZOBEERT TRNEELS
mE BREERISBHEUNERREE

o[BI FEE

REEBEFFR  BASEFARENNEHIRET
FIEABIRBA - 1o RABRNEEHFHE
ERRERFRRE N2 O RAE - 80 P&
NMRHEXTIHRITH] RTHERBEHLRERL
B EUEBARERMNEH  RIEMBERE -

s BEBBXIR
RAFE - BB RE1,800F XY T &
MERLHES - W B BE200FERXY
TEEBEZR UEBHEREMNRE -
BAMEERREEETRE — EREN A -
EEBEMNENIFET  BAGEEREZE

ETHTSEN  BRME HNRDHERED
At BRMABE LR (FE AR -

-

W Al ‘i/\o@e

BOSSINI INTERNATIONAL HOLDINGS LIMITED Z¥isEEIFREEABR AT 25




[ |

— (LTI,
caringcompany

...
* . (N B TIE 1)
— Bossini Enterprises Cimited

e

+

Hong Kong Licensing Top 10 Favorite Hong Kong Brand (2019)

Awards (2019) Brands (2019) Gold Brand 16 consecutive years
Best Licensee Award Parent-Child Favourite (By Hong Kong Chamber of (By Hong Kong Council of Social
— Merit Award Clothing Brand Commerce & China (overseas) Service)
(By Asian Licensing Association) (By Parenting Headline) Corporate Reputation
Association) HAREE (8200455 1K)
BEHEREXKE2019 T RA&E mME2019 BEI6FE
RIEWRREGE - EFZE HFERERHE g EBHE2019 (B BB BRI )
(B MBI &R ) (H 37 F B NFE &) T HE g
(B EEBHHRE R E
CESN) P EEE G ERE)
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Caring Company (since 2004)

Asia eCommerce Awards (2019)
e Best e-Commerce — Retail (Gold)
e Best Omni-Channel Process (Silver)
e Best e-Commerce Website Design (Silver)
¢ Best e-Commerce Strategies (Bronze)
e Best e-Commerce Business of the Year
(Bronze)
(By Marketing Magazine)
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cert S5years®
Asia’s Best E-Tailing Manpower Developer 1st Good Employer Charter Happy Company (since 2014) The Loyalty & Engagement
Awards (2019) (since 2010) (since 2018) 7 consecutive years Awards (2020)
The Best Practice of 9 consecutive years (By Labour Department) (By Promoting Happiness Index e Best Loyalty Campaign
eCommerce Alliance (By Employees Retraining Board) Foundation) — Launch (Silver)
e Best e-commerce — Enterprises HEXHNE e Best Loyalty Campaign
session (Silver) AT E1st (B2018E R 1) RO X (B20145818) — Fashion & Beauty (Silver)
* Best Omni-Channel (B20105® %) (BAETHEAEE) HEETF * Best CX/UX Strategy (Bronze)
(By The Hong Kong Trade HEIFE (BB R B 2 (By Marketing Magazine)
Development Council) (H1E B A 155 /5 75 %) BR 2 A HEE)
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