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CHONGOING RURAL COMMERCIAL BANK




Declaration

This report covers Chongaing Rural Commercial Bank Ca,, Ltd. and its subsidiaries.
Unless otherwise specified, for the purpose of the Report, “the Bank” refers to

Chongging Rural Commercial Bank Co., Ltd., “the Group” refers to Chongging Rural
Commercial Bank Co., Lid. and |ts subsidiaries.

This report is the tenth consecutive annual Corparate Social Responsibility Report of the
Bank, with the reporting period from January 1%, 2020 to December 31%, 2020, Part of the
contents may contain information which is beyond the aforesaid period.

This reporl was prepared with reference lo the Guideline iental Information
Disclosure of Listed Compamies of the Shanghal Stock Exchange and the Guidelines on Prepa-
ration of Repert on Company's Fulfilime

Stock Exchange, the Environmental

iailitie s released by the Shanghai
al and Governance Reporting Guide raleased by tha
Hong Kong Stock Exchange, GR/ standards issued by the Global Sustainability Standards
Board (GSSB) and Financial Services Sector Supplementary Guidelines. The raport was
prépared in compliance with the requirements in Opinions on Strengthening the Social
Responsibility of Banking and Financial Institutions released by China Banking and Insur—
ance Regulatory Commission and Guidelinaes on Corporate Social Hespansibility of Chinase

Banking and Financial institutions released by China Banking Association.

Parts of the financial data herein are extracted from the Group' s 2020 Annual Financial
Statements (H-share). The Annual Financial Statements for the year ended December
31= 2020 of the Bank had bean subject to audit by PricewalerhouseCoopers Zhong Tlan
LLP. In cases where there may be inconsistencies between data presented in the Cor-
porate Social Responsibility Report and the 2020 Annual Financial Statemants, thea latter
shall prevail, Other data, relating to 2020 is primarily presented from the statistical data
generated from internal system of the Bank and its branches, The currency amount
referred in this report is denominated in RMB, unless otherwise stated.

-
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Assurance of the Report

PricewaterhouseCoopers Zhong Tian LLP was engaged to conduct a limited assurance
on selected key data of the report and issued an independent assurance report in accor-
dance with International Standard on Assurance Engagements 3000 (Revised Edition): Engagements
Other than Audits or Reviews of Historical Financial Information.

Forms of Report Release

This report is released in the forms of printing (adopting environment-friendly paper)
edition and electronic edition. The latter is available on the website of the Shanghal
Stock Exchange (www.sse.com.cn ) , website of the Hong Kong Stock Exchange (ww-
w.hkexnews.hk) and website of the Bank (www.cqrcb.com)

The report is published in simplified Chinese, traditional Chinese and English. Should
there be any discrepancies among these versions, the simplified Chinese version shall
prevail.

Contact Information

Office of the Board of Directors of Chongaging Rural Commercial Bank Co., Lid.
Address: No, 36, Jinshamen Road, Jiangbei District, Chonaging, China

Post Code: 400023

Tel: 023-61111637

E-mail: cqreb@cqgreb.com
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Development Strategy

Under the guidance of the strategic goal of “striving to become a leading regional
bank in China" , the Bank adheres to the ideas of “characteristic operation,
streamlining the management and fostering good corporate culture™ and

“strenglhening management, controlling risks, and stabilizing development”™ |
adheras to the 12-character strategic policy of “establishing banks with retail,
prospering banks with technology, and strengthening banks with talents” | grasps
the macro trend, conforms ta the industry trend, and combines its own advantag—
g5, The Bank takes large retail business as the core compelitiveness, promotes
the coordination of “four objectives” , realizes the “four-wheel drive” of
individual, small and micro, corporate and interbank business, and continuously
promates the high—quality and connotative development of the Bank to continu—
ausly enhance the ability of financial support for rural revitalization and provide
services for the sustainable development of the real economy.

1 Anchoring the Bank with Retail

The Bank strives to bacome *a bank with best customer experience, insisting
on taking customers as the center and taking retail as the foundation of devel-
opment and survival, At the same time, the Bank comprehensively learned fraom
other outstanding banks. By enhancing the “speed, precision and depth® of
retail, the Bank® s service capability and contribution to wealth management,
consumer finance and microfinance will be improved. Meanwhile, it will
“reduce costs, control risks and Increase effects™ to create a “big retall”
business ecology with distinctive features, outstanding advantages and market
leadership and establish a solid foundation for high=quality developmant.

CORFORATE SOCIAL RESFPOMNIIBILITY REPORT 2020

1 Propelling the Bank with Technolagy

The Bank takes building & “financial technology demonstration bank” as the
goal, and adhere to taking technology as the innovation engine and growth
momenium. The Bank continues to increase investment in financial technalogy,
accelerate the application of new technologies such as big data, Al and cloud
computing, enhance financial technology empowerment, smart financial
service, online offline integration and data mining value, and let financial tech=
nology innovation drive the business and operations and management of tha
whole bank to improve simultaneously. The Bank adheres to independent
research and development, and form a “palent pool” and “standard library”
with the characteristics of the Bank and local features.

I Empowering the Bank with Talent:

The bank adheres to faking talents as the core resources and future hope.
Based on the employment philosophy of “talent is the primary resource” |, build
& high—-quality talent team with firm political stand, excellent specialty and
reasonable structure at full stretch, accelerate the introduction and cultivation of
professional and inter=disciplinary talents in new business, risk contral, finan-
cial innovation and other aspects, and provide a strong talent guarantee for
sustainable and high—quality development.
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Corporate Governance

The Bank has implemented a sound corporate governance framework and struc—
ture based on its core Articles of Association and our guiding pillar rules including
Rules and Procedures of the Shareholders' Meeting, the Aules and Proceduras of Board
of Directors Mestings, the Rules and Procedures of Board of Supervisors Meetings and
other working rules for special committees. To achieve a mutual balance that
meets the requirements of modernized commercial banks, the Bank sets up a
governance structure with clarified roles of responsibilitias. The structure is com-
prised of the General Meeting of Shareholders, the Board of Directors, the Board
of Supervisors and senior management, which cooperate and implement the
corporate governance. Moreover, under the Board of Directors, we also set up
dedicated Strategic Development Committee, “Sannong” Finance Service
Committee, Consumer Protection Committee, and other five specific committeas
that are responsible for managing, reporting and providing recommendations for
decision-making in these specific related areas.

Auds Commities
Momination Caommilhs

Due Diligence
Suparvision Committes

Intarnal Control Review
Committes

Bioard of Suparvisor
e

Board of Supervisors

Fintech Committas
Corporale Finance Commitse
Green Financa Committes
Retall Finance Coammines
Risk Managemenl Commiltes

Azsat and Ligbility
Managemeant Committes

Progiam Assessment
Comimiites

Financial Examination and
Approval Commities

Bulk Purchase Coammilles

“Sannong” and Rural Risvitalization

Financial Serdios Commities

General Meeting Rizk Managameant
of Shareholders Commilles

Strategic Development
Commities

Related Transacton
Controd Committas

Womination Commites
Board of
Diractors Remunaration Commitias
Audit Committes

"Sanrang” Financy

Service Commities
Senlor

Managesmeant Consurmer Protection
Team Commitles

Board of Director Ofice

Gowvernance Saructore
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The Main Progress of Corporate Governance

General Meeting 1 annual general meeting of sharshalders;
of Shareholders 3 extraordinary general meeting;
35 proposals deliberated.

23 board meetings;
159 proposals deliberated.

Board of Directors

Special Commitiee 56 Specialized Committees of board meetings:

of the Board of ;
162 Is deliberated.
Directors proposals delibera

Risk Prevention
++ 1.Risk Management e

Total Risk Management

Under the macroeconomic and financial conditions and market environment, and in compli-
ance with regulatory requirements, the Bank establishes a sound comprehensive risk man—
agement system and continuously improves its risk management capabilities o identify,
measure, evaluate, monitor, report, control or mitigate various risks to achieve the Bank' s
risk management objectives. In 2020, the Bank updated its Risk Appetite Statement and
adjusted the quantitative risk indicators appropriately to meet the epidemic situation and
changes in regulatory requiremeants and guidance, while continuously formulating its Imple-
mentation Rules for IT Risk Management, Implementation ARules for IT Outsourcing Risk Manage-
ment, iImplemeniation Rules for Liquidity Risk Stress Test Management, and implementation Rules
for Liguidity Risk Limit Management, etc. to align with relevant regulations and enforce better
risk management and process. It further improved the overall risk managemeant systam by
revising several policies, such as the Risk Classification Management Measures for Credit
Assels, Authorization Management Measures, and Risk Management Committee Working Rules, As
of the end of 2020, the capital adequacy ratio of the Group was 14.28%, the provision cover—
age was 314.95%, the non=performing loan balance was RMB 6.645 billion , and the
non-performing loan ratio stood at 1.31%.
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Maonitoring of Risk Policy

Renviaw Commiltas

Board ol
Bupardsors Oifice

Implementation of Risk Policy

Compliarse & Consume Rights
Managaman Dapartmant

Village and Township Bank
Maragemant Dapartmeni

Oparation Managemenl Dapartmant |
Channal Managamant Dapariment
Sacurily Departmeant

Human Resources Daparnimeant
Financial Accounting Depastmant

Agsal ard Lability Managament
Dagartment

Ofice

'Sar'ﬂmg-' Busaness Managamant
Diepartmenl

Data Manageman Departmenl
Financiad innovation Deaparimend
Inloemation Technoiogy Department

Crperation of Risk Policy

Decision-making of Risk Policy

| Risk Manageman! Commiles

Raigled Parly Tranassclion
Suparvision Commitban

¢+ Board ol Directars Ofice

At Coenmiles

Firdech Commilles
m | Green Financa Committaa
Risk Managaman! Gommles
Ansal and Liakilty
Mamagemant Commithes
: Rick Managarrant Daparmant
E::ﬂ':ﬁ:ﬂﬁiﬁ[‘lﬂﬂl Credil Examination & Approval

Despartment
{ the Head Office et
Azsel Management Dapartment

Credil Managameni Depadmeni

Annel Cusbody Depafmant
Audit and

Irs pact
Cadila Ogeralion Daparirment Department

Financial barial Businass,
Managarmieni Deparimenl

E=banking Depanmant

Credil Cards Carfer

Retail Banking Deparirmernl
Inlamational Banking Depariment
Senad and Micro Finance Depatmant
Mo Cus ol Deapar msand
Corporale Business Depaitmeant

irvestmant Banking Departmen

Branches, Sub-branches, L i
Subsidiaries

sk Mamagement Organizatien Strocture
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* Assess, revise and issue up—to-date Aisk Preference
Statement, adjust risk indicators appropriately, and
Establishing publish annual comprehensive risk management

apinions;
platform * Properly assign more credit approval authorities to

branches and subbranches based on risk toler-
ance, and enhance support to the real economy in
response o national epidemic prevention policies.

= Strengthen capital management to effectively adapt to the
apidemic development and policy orientation, and conduct
siress testing that meets regulatory requirements, based
on scenarios including major changes in the macroecono—
E.tapping up my, to quantitatively analyze the Bank's ability to respond to
supervision emergencies:
= Establish a risk supervision system covering all risks, and
release pericdic supervisory results and provide timely risk
warnings.

» Wark under the Risk Management Committee and its
Models and Rules Review Team as a platform to
establish a review mechanism covering risk man-
agement policies and strategies, various risk man-—

Focusing on agement and authorization matrix, and innovative

assessment product risk control models, rules and strategies,
facilitating decision=making and risk control by
senior management;

* Farmulate the Risk Management Assessment Report
on a semi—annual basis to comprehensively assess
risk management at the Group level during the
repaorting period.
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‘1.1 Special training section on risk managemeanl

« Achieve effective integration between risk suparvision and risk

measurement, and increase provision for impairment based on On June 4, 2020, the Bank organized a special training on risk managemeant,

risk profile to maintain adequate risk taking capabilities; which involved mare than 500 participants, including the heads of risk man=-

« Develop and improve multiple refined rating models, to signifi- AQEMER: YapARMISIE, ALCIURT MARAZRCE Ol A1 UrARChRS AN AUL-=RERNC:=

Ralnfurcing cantly improve financial customer rating and risk warning: es5, business managers of & departments in the Head Office and small and
measurement -« Further share more open access to risk data and the IFRS 9 micro business department, etc, The training focused on non-retail internal
impairment system with departments of Head Office, branch- evaluation, |19 impairment system function, and authorization managemeant,

es, and subsidiaries to enhance robust risk identification: which covered the following aspects: reinterpreting the practical operation

« Promote the progressive developmant of large exposure man— requirements, prompting the audit inspection issues, and answering the

agement system. common problems in practice. The participants further familiarized with the

system regulations and system operation through the training., enhanced
their awareness of risk prevention and control and hence improved risk com-
pliance and control effectivenass,

= Establish ledgers and strengthen supervision o

Focusing on form a closed management loop and ensure

effective implementation of regulatory require-

Implam&ntatlnn ments, management measures, risk wamings,
and internal and external audit opinions,

In 2020, both China Credit International Credit Rating Corporation (hereinafter
referred to as "China Credit Rating") and United Credit Rating Co., Ltd. (hereinafter
referred to as "United Credit Rating") rated the Bank as AAA with a stable rating
outleok, China Credit Rating rated "16 Chongging Rural Commercial Bank Subor-
dinated Bonds" issued by the Bank as AAA+, and "18 Chongging Rural Cammercial
Bank Bond 01" as AAA, Both "16 Chongging Rural Commercial Bank Subordinated
Bonds" and "18 Chongging Rural Commercial Bank Small and Micro Bond” were
rated by United Credit Rating as AAA,

Special rrainkng section o ik management










+++ 5.Anti-Counterfeit Currency

In 2020, the Bank focused on anti-counterfeit currency notes affairs and conducted
relevant work based on Guidelines on the Anti-counterfeit Currency Work of Banking
Financial Institutions (Yinfa [2016] No.29). With detailed rules, regulations, normalized
process and supportive tools and systems, the Bank continued promoting purifica—
tion of RMB notes, and carried out internal training and external publicity on
anti-counterfeit currency to enhance the public awareness and capability in com-
bating anti-counterfeit currency notes. In 2020, Qijiang Sub-branch of the Bank
was awarded as "Outstanding Group in Anti-Counterfeit Currency Notes in Qijiang
District® by Qijiang Anti-Counterfeiting Joint Conference Office. Wansheng
Sub-branch of the Bank won the third prize in the RMB Knowledge Publicity &
Exhibition Activity held by Banan Central Branch of PBOC, and was awarded as
"Qutstanding Group in Anti-Counterfeit Currency Notes in Wansheng ETDZ" by
Finance Bureau of Wansheng ETDZ and Banan Central Branch of PBOC.

s Promptly circulate and incorporate the Managemen! Measures

’ of the People's Bank of China for the Administration of Currency

Promptly circulat- Mdentification and Counterfeit Currency Seizure and Authenfication

ing relatad (Order No. 3 [2019] of the People's Bank of China), formulate and
documents about . ] . »

anti-countarfeit issue the Implementing Rules of Chongging Rural Commercial

CUrrEncy Bank for the Administration of Currency Identification and Counter-

feit Currency Seizure and Authentication (Document No. 766 [2020]
of Chongging Rural Commercial Bank), in aorder to standardize
the collection process of counterfeit currency notes, protect the
legitimate rights and interests of currency notes holders and
improve the quality of cash services,

» |nvite professional anti-counterfeil currency training teachers
E to conduct anti-counterfeiting knowledge training for cash
Carrying out handling practitioners.
anti-counterfait * Organize anti-counterfeit currency note knowledge and skill
currency knowl= tralnings In accordance to the Notice of the People's Bank of
edge trainings

China on Effectively Conducting Anti-counterfeit currency Train-
ings under the New Situation {Yinfa [2019] No. 378) for 3,522
cash handling practitioners.

CORPORATE SOCIAL RESPONSIBILITY REPORT 2020

@

Organizing RME
knowiedge
publicity

Actively carrying
out self-exam=
ination arsd
correction on
anti=countarfeit
CUrrency

Equipping the
bank with better

cash detectors
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« Carry out series anti—counterfeiting propaganda regarding to
the MNofice of Chongging Anti-counferfeiting foint Conference
Office on Launching Anti-Countarfeiting Publicity Activity in 2020
(Document No. 766 [20207 of Chongaing Anti-counterfeit Offica):

« Involve 3,081 entities, hold more than 3,800 on-site promo-
tional activities, send out about 381,500 copies of anfi-coun=
terfeiting publicity leaflets, exchange old damaged notes of
RME 4,492,400 and add small value money of RMB 717,500
with 357,200 audience, and 40,600 persons participated in the
"anti-Counterfeiting Superman”™ evant activity.

Strengthen the management and guality of full cash count,
carry out the quality inspection on the cash clearing, =0 as o
pravent the receipt and payment of counterfait currency.

Enhance eguipmant management, purchase cash detectors
with qualified industry standards, including 298 sats of 2-gate
sorters, 26 sets of 4—gale sorters, and 1,501 sels of A-class
counting machines, further improving the sability of cash
service and anti-countarfeit currancy,
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+++ 4.,Responsibility Integration

Vision
o F Purpose The Eiafnk actively focuses on the new or changes in regulatory I'EI:EILEIE'EI'I'IEHIE.
leading regional bank According to the features of self-development, we perform responsibility man=

¥1.Cainh agement on “Three Bottom Lines” (Economy, Environment and Society), and

constantly optimize and improve our social responsibility system. The Bank has
prepared this report to summarize our key performance on environment, econo-

Working style my, and society with reference to Environmental, Social and Governance Reporting
Definite quick, Guide (hereinafter referred to ESG Guide) released by the Hong Kong Stock
practical strict Cgrpﬂ rate Exchange, the Guidelines on Environmental Infarmation Disclosure of Listed Compa-
Culture : nies of the Shanghai Stock Exchange and the Guidelines on Preparation of Report on
Company's Fulfillment of Social Responsibilities released by the Shanghai Stock
- Exchange, the global standards for sustainability reporting(hereinafter referred to
e HOCRR Ryl GRI standards) released by Global Sustainability Standards Board (GSSB) and
Felie. i Nty Operation Jrheains Financial Services Sector Supplementary Guidelines, preparation guidelines on Opin-
principies Innowvalion,and ions on Strengthening the Social Responsibility of Banking and Financial Institutions
E"‘"n ml ”m'; released by China Banking and Insurance Regulatory Commission, and Guidelines
Equal importance on on Corporate Social Responsibility of Chinese Banking and Financial Institutions by
mﬂw“ o China Banking Association, etc. The report meets regulatory compliance require-

contral and developmeant ments and responds to stakeholders' concerns.

Materiality Analysis

In consideration of the nature of the banking industry, the Bank has identified mate—
+++ 3.Responsibility System <se rial corporate ESG-related issues on the basis of ESG Guide by the Hong Kong
Stock and has conducted survey with its major stakeholders. Based on the
responses of the survey and the daily communication with stakeholders, the Bank
has conducted a comprehensive materiality assessment of the issues, and views
from both the internal and external stakeholders, and has responded to these in this
report.

The Bank has continuously improved our social responsibility governance struc—
ture, continuously strengthened our social responsibility management, and
formulated a structured approach led and governead by the Board of Directors, with
assistance in coordination by the office of the Board. With participation from all
relevant departments, subsidiaries, village banks, and financial leasing compa—
nies, Senior management takes responsibilities for the detailed implementation.
The social responsibility governance structure system in place ensures the effec—
tive, efficient and orderly development of our social responsibilities. .
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Stakeholders Communication

The Bank highly focus on management of stakeholder’ & relations. Through
frequent, multi-channel and proactive communication with stakeholders, the Bank
has enhanced stakeholders understanding and recognition of our business, devel-
opment, corporate culture and other aspects. The Bank also responsibly responds
to stakeholders' opinions and recommendations whilst maintaining close communi-
cation with stakeholders.

CORPORATE SOCIAL RESPONSIBILITY

Communication
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Slakeholders
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SUppDrtmg ]mpl.EmEnt_atlﬂn Df MEIJUI' ml The Danel Expressway Construction Project
Strategic Decisions

The construction of Danei Expressway (Dazu in Chongging to Neijiang in Sich-
uan) is one of tha reprasentative projects of Sichuan-Chongqing cooperation.
The Bank granted EMB 1.97 billion of credit to this project to support the con-
struction of the expressway network. The total length of Danei Expressway s
about 50 kilometers, of which the Chongging section is about 31.1 kilometers.
When the entire line of Danei Expressway is complete and open for usa, the
driving distance between the two places will be shortened from the current 90
kilometers to 50 kilometers, further improving the expressway network betweean
Sichuan and Chongging.

In 2020, the Bank continued to implement important strategic directives for Chongging
proposed by Xi Jinping, the General Secretary, including positioning of "Two Points”
(identify Chongqing's role in China Western Development and connection between the
"Belt and Road Initiative” and the Yanglze River Economic Belt), the objectives of the
“Two Places® (build Chongging into an inland open highland and a city of picturesque
scenaery) and "Two High" (promote high-quality development and make a high-quality
lifa). We earnastly implement the national strategy of building the "Changdu-Chongging
Twin—city Economic Circle”, accelerated the construction of inland open highland,
azsisted the grean development of Yangtze River Economic Belt, and actively explored
the cooperation in construction of the Chengdu-Chongging economic circle from
aspects such as planning, policy and industry by providing strong financial supports and
promating high—guality economic development, in an effort to contribute lo the regional
aconomic development.

1.Promoting the Construction of "Cheng-

e du-Chongqging Twin-city Economic Circle"

The Bank actively supported the construction of "Chengdu-Chongging
Twin-city Economic Circle” by enhancing financial infrastructure and focusing
on key projects such as railways, highways, airports, energy, and water con—
saervancy,

ﬁ é riscussing the cooperation plan with Chongging Dane Expresway Ca,, Lul
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] Expanding new financing channels

In April 2020, the Bank helped Changging Wanzhou Econamic and Technologi-
cal Development {Group) Co., Ltd. to obtain RME 295 million in cross=border
funds by applying the macro—prudential management modeal, which helped it
transform intc an operating enterprise government platform, obtained the
foreign debt contract registration from the State Administration of Foreign
Exchange directly through the “macro=prudential model of full=caliber
cross—border financing”, and processed the first “domestic guaranteed direct
lending” business. This business was a new breakthrough in cross-border
financing and a new financing channel for the transition of government platform
type enterprises.

Enterprise Production "I-'n-rhhnp

In 2020, the Bank successfully launched new characteristic services, including
post financing for export under LIC D/IPADIA and export collection, raising ser-
vice level and enriching service product types of the Bank. In terms of service
offering innovation, we realized electronic presentation of import L/C, self-ser-
vice presentation of export collection documents and other services, facilitating
cross-border settlement services.

In response to the call for the policies from the People’ s Bank of China, SAFE,
and other regulators, we strongly promote and apply advanced high-tech
means to create an intelligent cloud service platform based on features and
services of our foreign exchange business, so as to provide clients one-stop 4
service in foreign exchange transaction with efficiency, security and conve- -
nience.

Ehm@,qm'g Wanzhou Econmic and Tn'lum'lngin.'l Dewelopment iﬂmup:l Co, Led
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++»  3.Increasing Innovations in “Sannong” e
Service Modes

The Bank increases innovations and upgrades in service offerings and prod-
ucts for "Sannong", to highlight key fields and address weaknesses in "San-
nong" development. Following the policy arrangement of Municipal Party Com-
mittee and Municipal Government that unites "Supply and Marketing Coopera-
tive, Farmers' Cooperatives and Rural Credit Cooperatives” to develop "San-
nong", we carry out targeted financial services to drive supply-side structural
reform in the agricultural sector and encourage small farmers to connect with
modern agriculture. Besides, we actively solve financing problems in agricul-
tural development, in a bid to support the rural economic development, increase
income level of rural households and contribute to build rural areas with strong
agriculture, a beautiful countryside and well—-off farmers.

Innovating

Innovating
credit products

service modes

« Encourage local branches to coop— = Continuously innovate credit prod-—
erate with local supply and marketing ucts onling and offling.
cooparatives and realize 100% = Sat up "He-series" credit products,
connaction from three aspects: including special farmers’ coopera-
employveas, organizations and tive credit, credit for large and
SErVices. specialized agricultural family and

* Provide free mobile financial service other genaral products applicable to
and imer-bank collection/transfer the whole bank, and launch custom-—
service to farmers'  cooperatives ized products together with local
and family farms; launch anline governments, supply and marketing
application channel of farmer loans, cooperatives in districts/counties.
to cantribute benefits to and assist = [ntroduce online business credit loan
the farmers. with small amounts——"Wangnong

Loan - Yunong Loan" to further
provide convenient financial services
for operators and members of
farmers' cooperatives.

CORPORATE SOCIAL RESPONSIBILITY REPODORT

Innovating
settlement

products

« Issue "Rural Vitalization Card” to
agriculture—related businesses, such
as rural users, agricultural products
agent and farmers’ cooperatives,
and provide "Five Frees" (free from
annual feas, free card opening, free
3 ATM inter=bank withdrawal per
month, free ATM cross-regional
withdrawal, and freea first-year
personal SMS service),

« Provide special services related to
rural production and living. such as
free consulting in agricultural tech-
nalogy and medical care.

= Promate the function of "one card,
two accounts {(debit and credit})” and
help farmers to solve funding needs
of "shart loan time, small amaunt,
high frequency and urgent need"”.

2020

Innovating
waalth

managemeant
and deposit
products

« Launch wealth management products
themed "rural vitalization® and provide
intimate services to help farmars
manage their money in slack season
and maximise earnings in busy
S2as50n.

s In Yubai District, a rural vitalization
demonstration plat in Chongging,
launches "Zhenxingoun™ — a custom-
ized and characterized deposil
product that integrates Supply and
Marketing Cooperative, Farmers’
Cooperatives and Rural Cradit
Cooperatives, to promaote value—add—
ed services for property of rural
households.



Rongchang Sub-branch launched live pig
(oLl mortgage loan service model

&5 a municipal key enterprise during COVID=19, Chongging Riquan Agriculture
and Animal Hushandry Co., Ltd fully guaranteed pork supply fo the market
during the epidemic prevention and control period, However, the campany’ s
pig feed purchase price, transportation costs and labor costs increased signifi—
cantly. Tight working capital and lack of mortgage increased the company’ =
difficulty in expanding markets. On April 30, 2020, the Bank's Rongchang
Sub-branch provided Chongging Riquan Agriculture and Animal Husbandry
Co., Lid with a new credit facility of EMB 30 million and a first—tima working
capital lnan of RMB 10 million by using live pigs as collateral. This was the first
live pig mortgage loan issued in Chongging, which effectively solved the financ-
ing problems of the live pig industry caused by inadequate collateral,

Signing ceremony of the fimg live pig momgape loan
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Manchuan Sub-branch suppaorts the transformation

Case ] and upgrading of "three cooperatives” integration

Chongging Hongman Agricultural Development Co., Litd. is a leading agriculfur-
al industry enterprise in Nanchuan District, which sells its products, other agri-
cultural and sideline products through offline and e-commerce platforms. The
enterprise took advantage of its location and created a five—star slow—life
agro=tourism project called "Wandering Garden". However, it faced liquidity
problem in the project. NManchuan Branch successfully worked with the
District' s Supply and Marketing cooperative, launched an exclusive product
called "Huinong Loan® and issued an RMB 1.2 million loan to support the proj-
ect, So far, the garden has more than 10 employees (including 2 disabled
employees and 3 employees from low-income family households). It also facili-
tated business opening an agricultural street market to promote consumption
and assist poverty relief, while haelping local economy development.

The whaole picture of *Wandering Garden™
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2020 Environmental Indicators

Environmental Performance

Unless otherwise stated, the statistical scope of environmental performance
herein solely covers the head office and branches and sub—branches located in
central districts of Chongging of Chongging Rural Commercial Bank Co., Ltd.
Certain institutions of the Bank that are not included in this compilation will be
considered in future. The statistical performance data presented below covers
the period from January 14, 2020 to December 31%, 2020.

1. Emission Data’

Indicator Performance

Total 30, emissions (fons) # 0.002
Total NO, emissions (tons)? 0,04

Total Greenhouse gas (GHG) emissions (Category 1 and Category 2) 16,797 86
(tons)d i

Per capita GHG emissions (Category 1 and Category 2) (in tons/per= 490

son) )

GHG emissions per square meter of floor area (Category 1 and Cate=
gory 2} (tons/m2)

Direct GHG emissions (Category 1) (tons) 585.59
Vehicle fuel consumption® 251.61
Facility diesel® 35,49
Matural gas 208.49

Indirect GHG emissions (Category 2) (tons) 18,142.27
Purchased electricity 19,142.27

Total hazardous wastes (tons)’ 55.52

Total hazardous wastes per capita (tons/person) 0.012

Total hazardous wastes per square meter of floor area (tons!/m?) 0.0002
Total non—hazardous wastes (tons)® 455 24
Non-hazardous wastes per capita (tons/person) 0.10

Mon-hazardous wastes per square meter of floor area (tonsim?) A 0

CORPORATE BOCIAL RESPONIIBILITY REPORT 2020

MNotes

1. As the emission and consumption data of energy and resources in the data center cannot
be measured separately, the Bank's data in respect of greanhouse gas emission ntensity,
intensity of hazardous waste emissions, iIntensity of non-hazardous waste emissons, enangy
consumption intensity and dailly water consumplion intensity calculated per capita and per
souare mater of floor area have included both office areas and data canter.

2. The sulfur dioxida emissions mainly come from vehicles' fual consumplion, and the data
of sulfur dioxide emissions is calcutated according to the Technical Guidelines for the Prepa-
ratian of Air Pollutant Emission inventory for On-Road Motor Vehicles (Trial) issuad by the
Ministry of Emveronmental Prodaction of P.R.C.

3. The nitrogen oxide emissions mainty come from vehicles” fuel consumption, and the data
of nitrogan oxide emissions is caloulated according to the Technical Guidelines for the Prepa-
ration of Air Pollufant Emission nvenfory for On-Road Motor Vehicies | Trial) issuad by the
Ministry of Environmenizl Protection of P.R.C.

4. The GHG inventory includes carbon dicesda, methane and nifrous oxide, which mainly
camea from purchased efaciricity and fual. The calculation of GHG s presantad in terms of
CO, equivalent and is based on the 2019 Emfssion Reduction Project of China Regional Power
Grid Baseline Emission Factors publizshed by the Minisiry of Ecology and Environment of PRC
and the 2006 (PCC Guidelines for Nafional Greenhouse Gas inventories 2008 rewision issued
by the Intergovernmental Pane! on Climate Change (IPCC),

5. Wanicle fuel consumption includes consumption of gasoling and diesed.

6. Facility die=ed refers 1o diesel used by backup generators.

7. The hazardous wastes involved in the operation of the Bank are handled and disposed of
by qualified professional companies, which mainty include waste lead-acid batteries, waste
flucrescent tubes, wasta ink cartridges, waste toner carridges, waste toner, and waste
ribhon cariridges of printing equipment.

A. The non-hazardous wastes of the Bank are delivered to recyclers for disposal, which
mainly Include discarded office waste and discarded hard disks. Among others, the office
wastes of Yuzhong Sub-branch, Shapingba Sub-branch, Jiulongpe Sub-branch, Yubei
Sub~bramch and Liangjlang Branch are centrally handied by property management compa—
nigs, and cannot be measured separately. Thiz is estimated based on the First Nationsl
Survey of Pollulion Sources Handbook of Urban Living Source Sewane Coefficients issued by
the State Council.












In 2020, the Bank further optimized the function and pasitioning of VIP rooms
in some branches based on its current business operating situation, provided
tea, candies and other snacks to customers with an aim of creating a

"Happy Home" atmosphere. Additional recreational equipment such as
electronic haight and weight metars, blood pressure meters and first aid kits
were placed to provide health and safety protection for elderly customers, In
addition, the outlets that met the conditions will set up book bars and tea
rooms to provide customers with a comfortable environment as well as a full
range of service exparignces.

Beibei Jingguan Outler” s "Happy Home"

OOC B
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The Bank carries out product innovation, process innovation, business inno-
vation and service innovation with a focus on customers. It has enhanced
four major aspects in upgrading its Mobile Banking App 6.0: digitalization,
customization, cloud-based and scenario-based, bringing customers a new
feeling of self-service, intelligence and wisdam, while promoting & wide cov-
arage of intelligent livelihood services. Through use of big data, the Bank
further enriches business scenarios such as "Guess what you want" and
"Guess what you want to ask™ to enhance personalized experience and
obtain smart anthropomarphic services that can  “listen and speak”. In addi-
tion, the Bank has built a cloud-based platform to provide innovative
"non=contact services". Customers can access their money without their
bank cards through the mobile banking "Scan Code” function. The Bank has
also created a youth version mobile banking to enhance the awareness of
financial security, seli=discipline and financial management of teenagers
undar 18 years old. Through the interconnection of Mobile Banking youth
version, premium version and simple version, it has reached a centralized
management of family wealth and strengthenead the awareness to account
security of youths and the elderly.
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Shikan Village, Meijiang Town, Xiushan County, is 28 kilometers away from
Xiushan County. There are 32 poor hauseholds with 159 people. The infrastruc-
ture was weak, without straetlights on the village roads. There were many incon-
vaniences and hidden safety hazards for villagers to go out at night. As the
counterpart assistance unit for financial poverty alleviation in Shikan Village, the
Xiushan Sub-hbranch of the Bank had visited the village many times and
discussed with the village work team and the two committees of the village. They
raised RMB 100,000 for the road lighting project in Shikan Village through vari-
ous methods such as mobilizing Party members and employees to donate. Thare
were 30 solar sireetlights installed within 10 days, which became a new highlight
in improving the appearance of the village. The Sub—branch also actively orga-—
nized all employees to donate maney and materials totaling RMB 317,300 for
building roads in the village, purchasing TV speakers, and improving infrastruc=
tura,

The Xinshan Sub=branch Donstion Campaign

S
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in 2020, based on the rich agricultural resources within its jurisdiction, Fuan
CORC County Bank implemented the working machanism of *leaders divided
into groups, teams responsible for area, account managers responsible for
vilage®™ and carried out the "deap cultivation action” focusing on Fu=-an® s
peaches, grapas, navel oranges and other special high-quality agricultural
products. The rural financial service coverage reached 49%. The leadars of the
bank personally led the cadres responsible for helping to visit farmers and carry
out inclusive finance work. The client, Liv Zonghua, is a local fruit grower in
Yuexiu Village. Affected by COVID=19, the fruit was unsalable, and the company
had an urgent need for funds. After a tharough investigation, Fuan CQRC County
Bank immediately opened a green channel, shartenad the approval process, and
issued a personal loan of RMB 700,000 in a timely manner. At the same time, the
employeas of the bank took the initiative ta sign up for purchases, helped farm-—
ars in the village sell more than 100 boxes of navel oranges, actively usaed
WeChat groups and WeChat moments to help farmers find sales outlets for agri-
cultural products and overcame difficulties with the farmers.

Farmiers” mavel OFanEs 09 hards
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On January 3, 2020, the Dazu Sub-branch joined together with the Chongging
Dazu District Medical Security Bureau to carry out the "Winter Sunshine Youth
Walk™ campaign to care for poor teenagers in Dazu District Zhong'aoc Middle
School. They distributed books, stationery and other compassionate gifts to poor
teenagers. The campaign also inspired teenagers to become self-reliant and give
back to the society with practical actions, demonstrating the Bank's purpose of
rooting in the locality, serving the public and the corporate mission of being
enthusiastic about public welfare and contributing to society,

Mazu Sub—branch capried our the "Winter Sunshine Youch Walk" campaign o care for poor teepnagees

o
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T rarzhou sub—-branch cared for left-belind childran

On June 5, 2020, the Kaizhou Sub=branch of the Bank and the People’ s Bank
of China went to the Ping An Primary School in Xuebaoshan Town, the northam
mauntainous area to care for left—behind children. They distributed stationery,
hasketball, badmintan, skipping rope and other gifts to more than 40 left-behind
children, interacted and communicated with them to learn more about their family
and education situation, and encouraged them to overcome difficulties and study
hard. The Sub-branch also specially invited professional chefs o prepare a
sumptuous lunch far children, including fried chicken legs, cola chicken wings,
and french fries. The campaign brought joy to left=behind children through close
communication and care, and helpaed children grow up healthier and happier.

The groop photo of the campaign o care for lefi~behind chiidren
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Independent Practitioner’ s
Assurance Report

2021/SH-0158
(Page1/3)

English Translotion for Reference Cnly

Independent practitioner’s assurance report
To the Board of Directors of Chongging Rural Commercial Bank Co,, Lid.

We have been engaged to perform a limited assurance engagement on the selected
2020 key data as defined below in the 2020 C te Social Responsibility Report
(*CSH report”) of Chongqing Rural Commereial Bank Co., Ltd. (the *Bank™).

Selected Key Data

The selected key data in the Bank's 2020 CSR report that is covered by this report is
s follows:

Green credit loans balance

Agriculture-related loans balance

Balance of inclusive financial loans to small and micro enterprise
Total number of emplovees

Proportion of female employvees

Number of training sessions

Complaints handling satisfaction mte

Number of handled castomer complaints

Number of institutions

Number of outlets located in counties

Mumber of self-service machines

Purchased electricity power consumption of the Head Office
Daily water consumption of the Head Office

E-channel transaction ratio

Number of online banking customers

® & 8 & 8 &8 & & & & 58 & & ® @

Cur assurance was with respect to the year ended 31 December 2020 information
only and we have not performed any procedures with respect to earlier periods or
any other elements included in the 2020 CSK report.

Criteria

The criteria used by the Bank to prepare the selected key data in the 2020 CSR
report is set out in the basis of reporting of the key data (the “basis of reporting” )
after this assurance report,

CORPORATE SOCIAL RESPONSIBILITY REPDRT 2020

2021/SH-0198
(Pagez2/3)

The Board of Directors’ Responsibilities

The Board of Directors of the Bank is responsihle for the preparation of the selected
kev data in the 2020 CSR report in accordance with the basis of reporting. This
rﬁp-unsibili:l includes designing, implementing and maintaining internal control
relevant to the preparation of the selected key data in the 2020 CSR report that is
free from material misstatement, whether due to fraud or error.

Our Independence and Quality Control

We have complied with the independence and other ethical requirement of the
International Code of Ethics for Professional Accountants (including International
Independence Standards) issued by the International Ethics Standards Board for
Accountants, which is founded on fundamental principles of integrity, objectivity,
professional competence and due care, confidentiality and professional behaviour.

Our firm applies International Standard on Quality Contral 1 and accordingly
maintains a comprehensive system of quality control including documented policies
and procedures regarding compliance with ethical requirements, professional
standards and applicable legal and regulatory requirements.

Practitioner’s Responsibilities

It is our responsibility to express a conclusion on the selected key data in the 2020
CSE report based on our work.

We conducted our work in accordance with the International Standard on Assurance
Engagements 3000 (Revised) “Assurance Engagements Other Than Audits or
Reviews of Historical Financial Information”. This standard requires that we plan
and perform our work to form the conclusion.

The procedures performed in a limited assurance engagemenl vary in nature and
timing from, and are less in extent than for a reasonable assurance engagement.
Consequently the level of assurance in a limited assurance engagement is
substantially lower than the assurance that would have been obtained had a
reasonable assurance engagement been performed. Accordingly, we do not express a
reasonable assurance opinion about whether the Bank's 2020 selected key data in
the 2020 CSR report has been prepared, in all material respects, in accordance with
the basis of reporting. Our work involves assessing the risks of material
misstatement of the selected key data in the 2020 CSR report whether due to fraud
or error, and responding to the assessed risks. The extent of procedures selected
depends on our judgment and assessment of the engagement risk. Within the scope
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Areas

A3 The
Environmaeant
and Matural

Rasources

B1
Employment

B2
Health and
Safaty

B3
Developmeant
and Training

B4
Labaur
Standards

BS
Supply Chain
Management

Disclosure

supply chaln,

Contents T
General Disclosure Grean Public
Policies on minimising the issuer' s significant impact on the Welfare, Green
; Finance
environment and natural resources.
A3.1 Description of the significant impacts of activities on the Grean Public
environment and natural resources and the actions taken to Welfare., Grean
manage them. Finance
" General Disclosure
Information omn:
{a} tha policies; and
{b) compliance with relevant laws and regulations that have a bt
R otivating
significant impact on the issuer _ Developmant
relating to compeansation and dismissal, recruitmeant and with Talent
promation, warking hours, rast periods, equal opportunity,
diversity, anti-discrimination, and other benefits and welfara.
General Disclosure
Information on:
a) the policies; and :
[h} Imll with ralevant | s i that h g
{b) compliance ralevant laws and regulations ave a Comprehensive
significant impact on the issuer Care
relating to providing a safe warking environment and protecting
employeess from ocoupational hazards,
General Disclosure
Policies an improving employees'  knowledge and skills for
discharging duties at work. Description of training activities. Talant Devel-
., . i . opmeant
Mate: Training refers to vocationa! fraiming. it may include
internal gnd external courses pald
by the empigyer.
General Disclosure
Informaticn on: _
{a) the policles; and F;:Et:fsh:-lng
(b) compliance with relevant laws and regulations that have a Accardancs
significant impact on the issuer With Laws
refating to preventing child and forced labour.
General Disclosure
Palicies on managing environmental and social risks of the Suppher
Managament

CORPORATE SOCIAL RESPONSIBILITY REPORT 2020 128

Areas

BE
Product
Responsibility

BT
Anticorruption

B8
Community
Investmant

Disclosure

Contents Location
General Disclosure
Information on: Brand Prot
b ra olec-
h - i
(a) the policies; and tion. Imple=

(b) compliance with relevant laws and regulations that have a manting
significant impact on the issuar Responsibilities

redating to health and safety, advertising, laballing and privacy MS%:EE;EF
matters relating 1o products and services providaed and mathods

of redrass,

General Disclozure

Information on:

(a) the policies; and ::Hn?;;r::::l.lct
(b) compliance with relevant laws and regulations that have a AMI—Mnn::.:

significant impact on the issuer Laundering
relating to bribery, extortion, fraud and money laundering.

General Disclosure

: Deliveri
Policies on community engagement to understand the needs of wgmmr'irﬁ
the communities where the Issuer operates and to ensura its Community
activities take into considaration the communities’  interests. Communication
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Dizclosure Contents

="y

Disclosure Location

Management
GRI 415; Managament approach far
) ? approach i ol Mot Applicable
Public Palicy gl pueblic policy
" (::r:l 41& - Management Management approach for Implemanting Respansibili-
”;PFI';;“WE ;ﬂmﬁ pmau:.i ‘ customer health and safety ties of Customer Services
Brand Protection.
Management Management approach for Safeguarding the Legiti-
idmp“m‘ marketing and labeling mate Rights and Interests
i of Custormars
GRI 41T, Brand Protecton
417-1 Requirements for :
Marketing prmﬂmlm Selnusniog e Lm;
and Labeling information and labeling P i Al
Topic-specific of Customers
disclosures |
417-2 Incidants of Brand Protecton.,
RICN—COMPIaNce Conceming Safeguarding the Legiti-
product and service mate Rights and Interasts
information and labealing af Custarners
Safeguarding the Legit-
Managemeant mate Rights and Interasts
B approach Management approach for of Customers. Protecting
' disclosures customer privacy Customer Information
Customar Privacy Security
418-1 Substantiated Safeguarding the Legiti-
complaints conceming mate Rights and Interests
Topic-spacific breaches of customer of Customers. Protecting
disclosures privacy and losses of Customer Information
cusfomer data Security
GRI 410, Management
- 2 Management approach for
Socipeconomic | approach ; ; Risk Managamant
BOCIOBCHNGMIG liance
Compliance disclosures -
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Feedback from Readers
Thank you for reading the 2020 Corporate Social Responsibility Report of the

Bank. To provide more valuable information for you and other stakeholders
and improve the capability and level of the Bank' s corporate social responsi—
bilities in next year, your feedback to the report are always welcomed and you
can contact us via the following:

Tel: 023-61110853 E-mail: cqreb@ocqgreb.com

Add: No. 36, Jinshamen Road, Jiangbei District, Chongging, 400023, China

Contact: Office of the Board of Directors of Chongaging Rural Commercial Bank Co., Lid.
1. 1. Which type of interested party do you belong to?

A Government B.Regulatory body C.Shareholder D.Customer
E.Employee F.Supplier and partner G. Community H. The public and media

2. Do you think the report fully satisfies with your expectations of the Bank?_ _

AYes B.No, which expectations are not satisfied in the report in your opinion?

3. Do you think the Bank responds well o your expectations?

A Yes B Mo, which of your expectations do you think are not well responded to?

4. Do you think the contents and format design of the report make it easy to read?_
A Excellent B Good C Average D Poor

5, What are your views and suggestions for the Bank' s social responsibility
and the report itself?

Thank you again for your participation!
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