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ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

ABOUT THIS REPORT

Cathay Media and Education Group Inc. (the “Company” or “Cathay Media”), its subsidiaries and consolidated
affiliated entities from time to time (collectively the “Group” or “We”) are pleased to present the first
environmental, social and governance (‘ESG”) report (“this Report”), and introduce the Group’s policies,
management approaches and initiatives in environmental and social aspects to stakeholders. For information
about the Group’s corporate governance, see the “Corporate Governance Report” on pages 32 to 42 of the
annual report.

SCOPE OF REPORT

The scope of this Report covers the environmental and social performance of the Group’s two core businesses
during the period from 1 January 2020 to 31 December 2020 (the “Reporting Period” or “2020”), which are
(1) education and training business, including the media and arts higher education operated in the People’s
Republic of China (the “PRC”) (i.e. B R {EHET (Pinyin: Nanjing Chuanmei Xueyuan), a private higher education
institution located in Jiangsu Province, “our University”) and (2) TV/film production and investment business.

STANDARD OF REPORT

This Report has been prepared in accordance with the second version of ESG Reporting Guide (“ESG Reporting
Guide”) as set out in Appendix 27 to the Main Board Listing Rules of the Stock Exchange of Hong Kong
Limited (“Stock Exchange”), and follows the ESG reporting principles of materiality, quantitative, balance and
consistency.

Materiality: Adhering to the principle of materiality, this Report identifies material ESG issues through
stakeholder engagement and materiality assessment. For details, please refer to the corresponding sections of
this Report.

Quantitative: This report has specified the standards and methodologies used in the calculation of quantitative
key performance indicators (“KPIs”) (such as greenhouse gas emissions/energy consumption), and the sources
of conversion factors.

Consistency: This Report is the first ESG report of the Group. The methods of data statistics and compilation
disclosed herein have been confirmed and are expected to remain consistent for subsequent years.

This Report has observed the “Comply or Explain” (‘TMEFHLERRE) provisions set out in ESG Reporting Guide.
Except those we consider not applicable to our business operation, relevant explanations have been given in the
corresponding sections and ESG Reporting Guide index at the end of this Report.

Approval and Language

This Report is released with the approval of the board of directors of the Group. This Report is published both
in Chinese and English. In case of any discrepancy between the English version and the Chinese version, the
Chinese version shall prevail.

Contact and Feedback

We welcome all stakeholders to provide their comments and suggestions on this Report, which will help us
improve our ESG management and performance. You may contact us through the contact details below to
provide your comments or views on this Report.

Address: 22F, Block 12, Wanda Plaza, No. 93, Jianguo Road, Chaoyang District, Beijing, China
Phone: +86 (10) 5820 5558
Email: ir@cathaymedia.com

CATHAY MEDIA AND EDUCATION GROUP INC.
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ABOUT THE GROUP

Our business includes media and arts education and tutoring, and TV/film production and investment. We are
actively expanding our business in the field of media and arts training. We are committed to becoming a leading
comprehensive education group built on a media and arts higher education business and a training services
business in China. The Group was listed on the Main Board of the Stock Exchange on 15 July 2020 (stock code:
1981), injecting new impetus into the development of a leading comprehensive education and media group to
explore more new business growth opportunities.

Media and Arts Higher Education

The Group operates B REHEPT (Pinyin: Nanjing Chuanmei Xueyuan, formerly known as Communication
University of China, Nanjing). According to comprehensive standards (including hardware investment, facilities,
teaching quality, teachers, academic competitiveness and reputation, etc.), our University has been recognized
as the best independent private college of arts in China for five consecutive years from 2016 to 2020.

Our University is committed to providing students with high-quality market-oriented media and art courses. As
of 31 December 2020, our University offered 44 undergraduate majors, covering multiple media and art fields.
Among them, two majors were appraised as the first tier at the national level, and six majors were appraised
as the first tier at the provincial level of Jiangsu. In addition to our undergraduate degree education, we also
have international preparatory programs and continuing education programs. Our international preparatory
programs are supported by our cooperation with more than 70 leading media and art colleges across the world.
Students enrolled in these programs can go to the overseas universities we cooperate with to continue their
undergraduate courses after completing relevant courses. Our continuing education programs serve adults who
want to further develop skills for a new job, or develop a personal interest, or obtain a degree. We will provide
self-taught examination preparation program (B3 B1Z23R12) to the aforementioned adults.

For a long time, we have always believed that every student has unlimited possibilities, and can light up their
life through media and art education. We have been adhering to this concept and providing our high-quality
media and art education. For more than ten years, not only well-known literary and artistic star alumni, but
also entrepreneurial star alumni have emerged from our University. There is also a large number of outstanding
alumni working in national media, well-known Internet companies and well-known cultural media institutions.

Our high-quality courses, ingenious ideas and excellent teaching results are what make our University uniquely

competitive and attractive. In the 2019 academic year, more than 63,000 applicants competed for admission to
our University, and only 4.3% were admitted in the end.

Environmental, Social and Governance Report 2020
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Media and Arts Education Training

Relying on years of successful media and arts higher education experience and high-quality media and TV/
film resources, the Group launched media and arts training programs for children and younger students and
started small scale recruitment activities in Beijing since August 2020. In addition, the Group will provide
high school students with fine arts tutoring through the Shuimuyuan (7KZKJR) brand. In terms of the number
of students, Shuimuyuan is one of the largest fine arts tutoring institutions in China. As of November 2020,
Shuimuyuan has five campuses and training centers in Beijing, Jinan, Hangzhou, Shenzhen and Dalian,
with approximately 3,100 trainees each year. With its high-quality education standards, Shuimuyuan has
established a good reputation and built a high popularity. Shuimuyuan has obtained various recognitions from
professional institutions and industry newspapers and periodicals, including “Most Influential Education Group”
(by xinhuanet.com), “Reputable Education Group” (by xinhuanet.com) and “Well-known Art Education Brand”
(at the Education Ceremony of www.cnr.cn). For details of the acquisition of Shuimuyuan, please refer to the
Company’s announcements “Discloseable Transaction Acquisition of Target Company” dated 20 December 2020,
“Supplemental Completion Announcement — Discloseable Transaction” dated 28 January 2021 and “Completion
of Acquisition of Shuimuyuan” dated 7 April 2021.

TV/Film Production and Investment

The Group is one of the pioneers in the private TV program production industry in China and a major producer of
premium dramas. We emphasize the quality of our works and aim to create high-quality dramas. The programs
produced under our brand Cathay Media (32 2135£) have a long-standing reputation for high quality. Up to now,
the Group has produced and invested in 35 TV series with a total duration of more than 16,000 hours. Almost
all of the works have won impressive popularity and ratings, and are well received by audiences. These public
praise and enthusiasm have been transformed into the recognition of our products by customers, major TV
stations and online video platforms. For many of the TV series we produced, the first-round broadcasting rights
have even been sold before our production is completed.

CATHAY MEDIA AND EDUCATION GROUP INC.



Key Business Milestones

Our University was recognized for
Provincial First-class Majors (&#k—
R H2) in Broadcasting and Hosting
(FBEEE ) and TV Broadcasting
Director (EEER4E) majors by the
Jiangsu Education Department of the
PRC

The employment competitiveness index
of graduates from our University has
been ranked first for six consecutive
years (i.e. from 2010 to 2015) among
all independent colleges in Jiangsu
Province, China

Our University was opened

Demi-Gods and Semi-Devils (X&/\
#F) started broadcasting and won the
Feature TV Series Excellence Award (&
fRiEES (8548)) at the 22nd China TV
Golden Eagle Awards (F R E R & E42)

Movies and TV Shows (¥ERIEE)
won Star Award (£} %) twice issued
by the State Administration of Press,
Publication, Radio, Film and Television

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT
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The Group was listed on the Main Board of
the Stock Exchange on 15 July 2020 (stock
code: 1981)

The majors of TV Broadcasting Director (&
BEARMRE) and Animation (B)E)in our
University were appraised as the first tier
at the national level. Five majors, naming
Performance (X&), TV/film Photography
and Production (s BAEUE) | Internet
and New Media (#3837 4 48 ) , Digital
Media Technology (B EEH1T) and TV
Broadcasting Engineering (BIEER L),
were recognized as the first tier at the
provincial level of Jiangsu by the Jiangsu
Education Department of the PRC

Our University established the e-sports
school internally to provide the first
e-sports related academic degrees in
China

We joined iQiyi in setting up the Content
Research and Innovation Center

Moment In Peking (REZEE)was
nominated for Outstanding long-running
TV series at the 26th Flying Apsaras
Awards

Our first TV series The Legend of the
Condor Heroes (BT B4 {F) started
broadcasting and won the Gold Prize for
Sina’s 2003 Most Popular TV Series

Movies and TV Shows (¥R FIHi% ) won
the Star Award (£ %) for the third
time issued by the State Administration
of Press, Publication, Radio, Film and
Television

Our first TV program Movies and TV Shows
(R FIH% ) started broadcasting in
China

Environmental, Social and Governance Report 2020
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AWARDS AND CERTIFICATES

TV/Film Production and Investment Business

Year Award/Certification Awarded by
2019 Most Popular TV Series Guangxi TV
Outstanding Original Program Tencent Video
2017 Industry Legend Award iQiyi and PPS
2014 Top 30 Investment Value Culture and China Cultural and Financial Innovation

Creative Enterprise
Best Ten TV Series

2013 Popular TV Series

2008 Annual Best TV Series Award
Most Influential TV/Web Award

2006 Best Rating Award
Feitian Award (Nomination)
2005 Best Ancient Costume TV Series
Annual Quality TV Series
2004 Most Charming TV Series

China TV Golden Eagle Awards
(FEIERSES) - Best Ten
TV Series Award

2003 Most Popular TV Series
2000, 2002, 2003 Star Award (£ 3¢ 1)

Summit

China Radio and Television Association
Hunan TV

Sina BQ Popularity Ranking
China Radio and Television
Association, Communication
University of China and Minzu
University of China
China-made TV Series Festival
NRTA

TV Series Billboard

Internet China

South TV

China Television Artists Association
Sina.com

State Administration of Radio, Film,
and Television of China

Education and Training Business

Year Award/Certification Awarded by
2016-2020 Best Private Independent College in China Chinese Universities Alumni Association
2015 Top 10 National Independent College

6 CATHAY MEDIA AND EDUCATION GROUP INC.
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Outstanding Original Program -
“The Heaven Sword and Dragon
Saber (2019)" (A RE#EF2(2019))

Top 30 Investment Value Culture and Creative Enterprise

Industry Legend Award
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STAKEHOLDER ENGAGEMENT

The Group is well aware that the sustainable development and steady growth of the enterprise depends
on the engagement and support of stakeholders. The Group values stakeholder engagement and actively
communicates with stakeholders to understand their needs and expectations in relation to our business
operations, as well as their comments and suggestions on our ESG performance and future development
strategy. The Group has identified seven key stakeholder groups based on its own business conditions,
including customers, employees, governments and regulators, shareholders and investors, business partners,
media, and communities, and through a variety of communication channels, maintains regular communication
with many stakeholders to identify their concerns, make timely response with follow-up actions, and build a
friendly relationship of mutual trust. The following table describes the channels we use to communicate with
stakeholders and their expectations and concerns.

Stakeholders

Expectations and concerns

Communication Channels

Customers
(TV stations, online video
platforms, students and
parents)

Employees

Governments and regulators

Shareholders and investors

Business partners
(Suppliers, service
providers and contractors)

Steady operation

Compliance operation

Service (teaching) quality and
security

Privacy

Protection of consumer rights and
interests

Employee benefits

Labor relations

Labor rights

Occupational health and safety
Training and career development
opportunities

Compliance operation

Strict internal control and risk
management

Information transparency

Steady operation

Investment return

Business growth and development
Corporate governance

Strict internal control and risk
management

Long-term stable business
partnership relation
Business ethics and integrity
Fair and open procurement
Integrity operation

8 CATHAY MEDIA AND EDUCATION GROUP INC.

«  Company website
+ Regular meeting

«  Email
+  Postbox
«  Phone

+  Online platform

+ Customer satisfaction survey

+  Customer feedback and complaint

+ Email and suggestion box

» Regular meeting

+ Annual employee performance
appraisal

+  Employee training

«  Employee activity

« Seminar/workshop/lecture

+ Regular submission of documents

« Regular communication with
regulators

«  Compliance inspection and
evaluation

« Forum/seminar/meeting

«  Company website

« Investor meeting

« Corporate announcement, annual
report and interim report

« Annual general meeting and other
shareholder meetings

« Continuous direct communication

+ Regular meeting

+ Regular visit

- Cooperation agreement

« Supplier selection and performance
appraisal

« Procurement and tendering
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Stakeholders Expectation and Concern Communication Channel
Media » Information transparency +  Company website
« News release
« Online platform (such as Weibo,
WeChat, etc.)
Communities « Understanding of community «  Company website
interests «  Community activity

« Social and economic development -
« Environmental protection .

Donation
Email and phone
« Charity and volunteer service

MATERIALITY ASSESSMENT

The Group has commissioned independent consultant to assist us in carrying out materiality assessment for
each business segment to identify ESG issues that are important to the Group. A list of relevant environmental,

social and governance issues has been identified with reference to ESG Reporting Guide, taking into account the

nature of business operations, market development trends and stakeholder concerns, and through an online
questionnaire, key stakeholder groups (such as Board members, employees and customers) are invited to give
scores on the materiality of the identified ESG issues to themselves and the business operation of the Group.

We have prioritized the ESG issues based on the feedback from key stakeholders. The results of materiality

assessment are shown in the chart below:

Materiality Matrix

Crucially important

A
++ Employment interests and benefits
s¢ Employee recruitment and retention
s Employee communication and interaction
+» Employee diversity and equal opportunities
s¢ Employee training and career development

s Use of water resources

%* Energy efficiency

>

Greenhouse gas emissions and management

K3
4

3

0
0

Tackling climate change

D

Importance to stakeholders

9,

S

Air emissions

0
o

Waste management

0
o

Sewage management

X3

*

Material consumption

9,
o

Green building/office

%* Community investment

% Occupational health and safety

+%* Elimination of child labor or forced labor

¢ TV/film production/teaching quality management
% Qualifications and professional ethics of the teachers
+» Capability of research and curriculum development
+¢ Customer health and safety

++ Customer privacy

+ Customer satisfaction

«» Lawful marketing and promotion

% Protection of intellectual property rights

%+ Anti-corruption and anti-unfair competition

% Supply chain management
%+ Foreign exchange and cooperation opportunities
® TV/film production cycle control

** Employment rate and destination of graduates

Less relevant

Importance to the business operation of the Group

>
Crucially important

Environmental, Social and Governance Report 2020
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The ESG issues at the upper right of the materiality matrix are listed as highly important issues. Based on the
principle of materiality and the results of materiality assessment, this Report will focus on the ESG issues
classified as high importance. The Group will develop ESG strategies and policies according to the results of
materiality assessment, and integrate them into the management of the entire business value chain.

OUR EMPLOYEES

As a media group engaged in education and training business and TV/film production and investment business,
the Group is well aware that the creativity, expertise and experience of employees are the most valuable assets
of the enterprise and also the foundation for our business success. The Group is committed to attracting and
retaining talents, providing an equal, inclusive and harmonious workplace, building a team of high quality,
high efficiency and high solidarity, and actively fostering employee development, so that they can exploit their
professional skills and grow together with us.

The Group has developed a set of human resources policies and management systems to regulate the personnel
management, such as compensation and benefits, working hours, recruitment, personnel changes, assessment,
rewards and penalties, etc., so as to protect the basic rights and interests of employees and ensure compliance
with the relevant labor laws and regulations of the PRC (i.e. the “Labor Law of the PRC” (F2E A R LB & 8)%)
“Labor Contract Law of the PRC" (¥ AR KMELBE L), “Social Insurance Law of the PRC™ (FREE A R 3
MBEHLEREIER), “Regulations on the Implementation of the Labor Contract Law” (4 E)& RIAE M IEH]), “Law
on the Protection of Minors of the PRC” (R A R HMBIR K F ARTEIL) , and “Provisions on the Prohibition of
Child Labor” (ZHFEAETHIRE) . During the Reporting Period, the Group abided by the relevant labor laws
and regulations and was not aware of any cases of non-compliance related to the employment and use of child
labor or forced labor.

Employment Practices and Labor Standards
Compensation and Benefits

In order to retain and attract outstanding employees and teaching personnel, the Group offers competitive
compensation and benefits to its full-time employees. All employees are entitled to annual leave and statutory
leave, as well as marriage leave, maternity leave, paternity leave, sick leave and bereavement leave. In addition
to the basic salary, we will offer a variety of subsidies and allowances, such as post allowance, living allowance
and catering allowance, depending on the nature of the job. We also make contributions to the social insurances
administrated by local governments (i.e. pension insurance, medical insurance, unemployment insurance,
maternity insurance, work-related injury insurance and housing fund) for our employees. The Group implements
a standard working hour system for general posts, and a flexible working hour system or comprehensive working
hour system for some special posts. We encourage employees to work efficiently during normal working hours
and do not encourage overtime work. If any employee needs to work overtime due to business needs or special
reasons, then with the approval of management, the employee can get relevant overtime pay. We will regularly
review and adjust the compensation of our employees in the light of operating results, market salary levels
and employee performance to ensure that they are paid fairly and in line with prevailing market conditions and
practices.

CATHAY MEDIA AND EDUCATION GROUP INC.
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To ensure that we continue to provide high-quality TV/film production to our customers and provide high-quality
education to our students, we conduct annual employee performance appraisal every year. In terms of TV/film
production and investment business, employee performance appraisal will be based on five aspects including
the quality and timeliness of their work, professional skills, ability to solve problems, innovation consciousness
and work attitude. As for education and training business, our teacher performance appraisal includes the
classroom observation and assessment of their lesson preparation and the effect of classroom teaching.
Our assessment generally focuses on the teacher’'s moral character, teaching ability, subject expertise, work
attitude, teaching outcomes of different goals, and personality. As part of the teacher performance appraisal
process, students will complete a teacher satisfaction survey at the end of each academic year. The results of
employee performance appraisal are directly linked to salary increment, performance bonus and promotion to
motivate our employees and recognize their contributions and achievements.

Recruitment, Dismissal and Labor Standard

The Group has made clear provisions on recruitment and dismissal in the “Human Resources Management
System” (AN EREESIE). Following the principle of “fair, justice, open and merit-based employment”
(R« RIE - AFEMEBESA), we recruit talents by form of job posting, self-recommendation, and
recommendation. In the recruitment process, suitable candidates are selected merely based on objective
factors such as interview performance, qualification and work experience, and it is not be subjected to any
discrimination in respect of gender, age, family status, sexual orientation, disability, race or religion. We will
sign labor contracts with officially accepted candidates and employees in accordance with the law to protect
their legitimate rights and interests. We also dismiss employees in accordance with relevant labor laws and
regulations.

The Group respects and protects human rights. In this regard, the Group strictly prohibits the employment of
any child labor or forced labor in our workplace. The Group will check the identification documents, academic
qualifications and work reference records of candidates and employees during the recruitment process and
when handling entry procedures to ensure that they meet the minimum age requirements of the applicable law
and the eligibility for work in the relevant positions. The Group will constantly review the employment practices
of our suppliers and service providers. If any use of child labor or forced labor is found, the Group will terminate
the business partnership.

Employee Communication

The Group understands the importance of maintaining open and two-way communication with employees
to promote a good and harmonious corporate atmosphere. In this regard, we will seek employee opinions
and feedback on the business and daily management of the enterprise through scheduled and unscheduled
interviews or questionnaire surveys. Employees can also proactively express their ideas, views and suggestions
via phone, web (online communication) and other channels. These opinions and suggestions will be considered
by the management when making business decisions, and the corresponding reply will be given to employees.
We will also, regularly or from time to time, make available the recent business management information
to employees through our website, email, bulletin board, meeting and other channels to help them better
understand the business operation of the Group.

Environmental, Social and Governance Report 2020
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Employee Overview

As at 31 December 2020, the Group had 1,555 employees, all of whom were based in China. The total number of
employees by gender, employment type and age is shown below.

O 6 6 o6 o
54%
B w w

Number of employees by gender

46%
Female

Number of employees by age Number of employees by
employment type
0,
229, 2 0%
15%
383,
24%
580, 978,
37% 63%
943,
61%
M Below 30 M 30-50 M Above 50 M Full time M Parttime M Other
Health and Safety

The Group is committed to protecting the health and safety of our employees and students. We have
comprehensive health and safety management procedures and safety measures in place to prevent and
manage all kinds of potential health and safety risks, so as to protect our employees and our students and
faculty members of our University from harm. The Group abides by the relevant laws and regulations, including
the “Labor Law of the PRC” (FREEARLMBE L HNEL) , “Production Safety Law of the PRC” (FREE A RELME L 2
HEEEE), “Fire Protection Law of the PRC” (FREE AR FEMBIEFGE), “Food Safety Law of the PRC" (FREE AR
MBERMEZE%X), and “Regulation on Sanitary Work of Schools” (242 &4 T1EMI), etc. During the Reporting
Period, the Group was not aware of any cases of non-compliance related to health and safety.

CATHAY MEDIA AND EDUCATION GROUP INC.



ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

Education and Training Business

Our University has developed and implemented a range of health and safety management regulations, measures
and activities as well as emergency response plans to ensure the safety of students and faculty in campus.

Food Safety

« Food safety and hygiene knowledge
training
Develop food operation guidelines

+ Regulate third-party catering
service providers

« Daily medical services
« Mental health support and

counseling services
« COVID-19 responses

> Arrange employees

to work at home

> Disinfect the campus
and office areas
Health declaration
Publicize knowledge
on epidemic prevention
and control

Fire Safety and Security

+  Check fire facilities
and equipment
regularly

+ Hold fire safety
training lectures

+  Campus fire drills

« Daily security services

+ Establish school rules

vy

Fire Safety and Security

We attach great importance to the fire safety and security of our University, and have formulated the
“Management Regulation on Fire Control” GBI Z 2 EIEMIE) to ensure the life and property safety of our
teachers and students. The security office of our University is responsible for the fire safety management of
our University, and arranges regular inspection, repair and maintenance of fire facilities and equipment to
ensure their normal operation. Meanwhile, key fire prevention units are under strict management to reduce the
occurrence of fire. Local fire departments are also invited to our University for fire safety training lectures and
campus fire drills to enhance student awareness of fire control and help them master fire emergency response
methods. In terms of security, we have employed a third-party security company to provide daily security
services and strengthen the security management of our University. In addition, our University has established
its own rules under different circumstances, including the “Campus Road Traffic Safety Management
Regulations” (MEBER X BL 2 EIEMT), “Campus Security Management Regulations” (M EA L BEIE#RE ) and
“Regulations on the Safety Management of Large-scale Cultural and Sports Activities” (RE S EESEE L 2 EIEHR
7€) in order to maintain internal order and safety on campus.

“XEHRS £HEL"
HpREMIEN

Fire Safety Knowledge Training Fire Drill

Environmental, Social and Governance Report 2020
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Food Safety

Food safety is also a safety concern in the operation of our University. In order to strengthen the food safety
management on campus, our University has formulated the “Measures of Food Safety Management” (Rf%& &
EIEPHE) to regulate the entire food operation process of campus canteens and food and beverage retailers,
with the sanitation of canteen facilities and equipment and the procurement, storage, processing, sample
retention and sale of food and their ingredients under specified safety management and supervision, to ensure
that food provided can meet the safety and hygiene level. Meanwhile, food practitioners will regularly take
part in food safety and hygiene knowledge training, in order to strengthen their awareness of food safety and
hygiene. We outsource all campus food and catering services for our University to third party catering service
providers. Therefore, we strictly require all catering service providers to obtain relevant licenses and permits
required by laws and regulations, and to follow the relevant provisions on food safety management of our
University, so as to prevent food safety accidents and ensure the safety of our teachers and students.

Medical Support and Mental Health

Our University provides daily medical services for students and faculty, which are outsourced to qualified
third-party medical care providers. In the event of any serious medical condition or emergency, we will send
students and faculty to local hospitals for treatment as soon as possible. In addition, our University not only
pays attention to the physical health of students, but also their mental quality. We regularly organize a series
of mental health promotion activities in our University, such as “3.20 We Love You” (3.20 IlHE %) Mental Health
Education Week and “5.25” Mental Health Month for College Students, and provide psychological support and
counseling services via different forms, such as hotline, online counseling and email. Particularly affected by
the COVID-19 epidemic in 2020, in response to the Jiangsu Provincial Department of Education’s mental health
education activities for college students, our University organized a series of mental health education activities
called “Hand in Hand in Adversity, We Are Together” (3835377 + {F# R0 to provide mental health educational
lectures, online psychological interviews and different design competitions. These activities allowed students
to express their personal voices, stories and experiences through video works, posters, cartoons and texts,
so as to strengthen students’ life education and guide them to develop optimistic and positive attitudes and
behaviors, and provide timely mental health support to students.

TV/Film Production and Investment Business

In order to provide a healthy and comfortable working environment, all office areas are smoke-free. Smoking
is restricted to designated smoking areas outside the office areas. First aid kits are provided in the workplace
for treatment of minor injuries. We also provide appropriate office equipment (such as adjustable chairs and
screen) and maintain clean and tidy workspace for employees to reduce the risk of accidents and enhance the
efficiency of office operations.

In the contract signed by the Group with the chief producers of TV/film production, the chief producers are
required to be responsible for and supervise the safety management of all shooting sites during the whole
production process of our TV series and films. The following safety controls are often used in the production
process:

+  Strictly comply with applicable regulations, rules and guidelines, especially when using explosives or other
dangerous equipment or materials;

CATHAY MEDIA AND EDUCATION GROUP INC.
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+ Engage professionals to handle certain shooting activities that involve heavy use of explosives or other
dangerous equipment or materials;

- Assign designated personnel to ensure the safety of shooting locations and equipment; and

+ Before shooting any dangerous scene with explosion, carefully design each explosion scene to ensure the
safety of the crew.

Before shooting any dangerous scene with explosion, our explosives expert will first conduct experiment trials
to ensure that sufficient amounts of explosives are used for best dramatic effect, but without putting the
performers at risk. The expert will brief each performer on the location of the detonation points to make sure
they are within the specified safe range before shooting the explosion scene. We also take out adequate group
accident insurance for all members of the production team (including actors and actresses) of each TV series or
film.

COVID-19 Response

As response to the outbreak of COVID-19 in early 2020, the Group strictly abides by all the epidemic prevention
policies, regulations, guidelines and health advice related to COVID-19 at the provincial level, while each
business segment has formulated a number of response measures based on its own operation needs to reduce
the risk of virus transmission and infection among employees and students.

As for education and training business, in response to the epidemic prevention requirements of Jiangsu
Provincial Government, our University postponed the opening of the spring semester, and arranged online
courses from March 2020, until the end of April 2020 when students were asked to return to campus in batches,
so as to lower student contact and prevent the importation and spread of the virus to campus. To prepare the
return of students to campus, our University sets up a dedicated epidemic prevention and control team to be
fully responsible for and supervise the implementation of various measures against the COVID-19 epidemic
(including emergency plans), and to strengthen the epidemic prevention and control work of our University, for
example: publicized epidemic prevention and control knowledge and relevant laws and regulations via SMS,
WeChat, campus network and other ways, established requirements for epidemic control in our University,
and strengthened the publicity and education on disease prevention; the teachers, students and employees
who stayed in medium/high-risk areas 14 days before returning to campus, or were in contact with confirmed
or suspected cases and had fever or respiratory symptoms were postponed from returning to campus, while
the teachers, students and employees returning to campus were required to declare their health condition
proactively; kept sufficient and complete supplies of epidemic prevention and control, strengthened the campus
cleaning and disinfection, and prohibited any person from entering public areas such as canteen, library and
teaching building unless he or she wore a mask and accepted temperature testing; monitored the flow of people
on campus and in classrooms, strictly implemented the requirement of keeping adequate social distance, and
performed closed management on campus during the winter vacation, so as to ensure the health and safety of
our teachers, students and employees after returning to campus.

In terms of TV/film production and investment business, we suspended all TV/film photography in early 2020 in
accordance with the epidemic prevention requirements of the Hengdian government; employees were required
to wear masks and check their temperature before entering the office, and the office areas, public facilities
and places of frequent contact were disinfected regularly; non-local employees and married employees were

arranged to work from home.
Environmental, Social and Governance Report 2020
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Development and Training

The Group attaches importance to the comprehensive quality of its employees by providing a wide range of
training and career development opportunities to enhance their knowledge, skills and work capabilities, explore
their potentials and enhance their professional competence, so as to align with our business development
strategy and sustainable development.

The Group provides induction training for each new employee. The contents mainly cover the enterprise’s
development history, business philosophy, management mode, internal management system and personnel
policy, as well as the work overview of the department and the job requirements of the position, aiming to
help them quickly adapt to the new working environment. In terms of education and training business, our
induction training will focus on training teachers in ideological and political education and professional ethics,
educational policies and regulations, modern educational theories, basic teaching skills, etc., so as to help
new teachers understand the characteristics of the teaching profession and the requirements of the education
industry, aiming to improve the position adaptability and teaching ability of new teachers.

Following the principles of fairness and merit-based selection, our business segments arrange on-the-job
training for employees. According to the needs of different positions, designated employees are arranged to
participate in various professional and technical training related to the business.

In addition, we will hold seminars or lectures and invite industry experts, scholars or regulatory representatives
to give keynote speeches to deepen employee understanding of industry-related practices, market trends and
developments. Employees are also encouraged to attend training courses organized by external education or
training institutions and obtain relevant qualifications according to the specific needs, such as the business
development of the department, the demand for enhancing professional competence, etc. For example, our
University encourages and supports teaching personnel to pursue doctoral degrees on the job in accordance
with the needs of discipline construction and professional development, and arranges teachers of applied
disciplines to practice at teaching bases, industry-learning cooperation platforms, enterprises and industries
inside and outside our University in a planned way, so as to enhance their practical teaching ability and improve
their teaching level.

Training Programs for Media and
Arts Higher Education

Teaching
theory and
method
training

Subject
training

Teaching skill
training

Professional
training

Cultural
training

The renowned director Ying Da was invited to give a

lecture for content creation employees
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OPERATIONAL PRACTICE

The Group is committed to delivering high-quality products and services in terms of education and training
business and TV/film production and investment business, and striving to meet the customer needs. Each of
our business sectors has developed high-standard daily operation systems and management methods, and our
experienced team and teaching staff are responsible for internal quality control on our products and services.
While achieving profitability, customer satisfaction and other quantitative indicators, the Group strives to
maintain a high level of business ethics, with efforts to protect the privacy and intellectual property rights of
business partners, and take a zero tolerance attitude towards bribery and corruption, so as to realize long-term
sustainable development.

Product Responsibility
Education and Training Business

With the rapid development of the media business in China, and the great demand for talent and media
professionals, our University adheres to the education philosophy of “Big Communication, Omnimedia,
Application and Innovation” (K1 - 28 - AR - BIFT4), and is committed to cultivating application-
oriented talents with a sense of social responsibility, high comprehensive quality, omnimedia vision and
practical innovation ability. The Group strictly abides by the “Education Law of the PRC” (FRZE A R HFIE#
BJ%), the “Higher Education Law of the PRC” (FEARKMBEREHE L), the “Law for Promoting Private
Education of the PRC” (fFE AR KEFMBIR P EREE), the “Implementation Rules for the Law for Promoting
Private Education of the PRC” (R #E A R MBI RIFHE (R EEHEHKA) and the “Implementing Rules for the
Regulations on Operating Sino-foreign Schools” (R ZE A R HMEIF NS EIRE(5M]) , and has developed a series
of management measures to provide high-quality, professional and application-oriented education programs.

Teaching Quality Management
Teaching quality management and teaching o

materials selection and design
Specialized Course Offerings
Market-oriented specialized course offerings .
Education

Professional Faculty ° arld Training
Experienced and excellent faculty Business Product

Responsibility

Workplace Simulation Training and Internships
Enterprise simulation training environment, task-
specific training project operation

Career Planning Initiative and Graduate Employment

Course planning, student practice training and
platform career information system
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Teaching Quality Management

Teaching quality is the key to talent training. We have established relevant policies and management measures
in terms of teaching quality management and teaching materials selection and design to continuously optimize
our teaching quality and maintain consistent and prime teaching standards.

We have implemented a comprehensive teaching quality assurance system, and developed semester and
academic year supervision work plans to regularly check and monitor the teaching quality of the whole college
and maintain teaching standards. We adopt a “university-school” (%) two-level assessment system, in which
each school evaluates its own teaching quality according to the professional assessment indicators, and the
results are reviewed by the academic affairs office and the teaching supervision office. Through the evaluation
on teaching operation, teaching planning, textbook use, teaching syllabus, teaching plan formulation, and
classroom teaching quality (such as teaching content, teaching method, classroom effect, teaching attitude,
beginning/finishing class on time, etc.), we conduct quality supervision and make forward opinions on the
quality of teaching. If any teaching quality problem is found in the teaching supervision work, we will figure out
the main cause from the three levels of system, management and execution, and put forward measures and
suggestions to address the problem. Moreover, we will clarify the relevant responsibilities and timely inform the
teaching unit and relevant responsible departments for rectification, and follow up the rectification to ensure
its effectiveness.

With the outbreak of COVID-19, in response to the epidemic prevention requirements of Jiangsu Provincial
Government, our University postponed the opening of the spring semester, and arranged online courses from
March to April 2020. The academic affairs office and each school also conducted online teaching supervision
and regular online class attendance to ensure the quality of online teaching and adequate course resources.

In selection of textbooks and teaching materials, we follow strict textbook management policies and
procedures, such as the “Administrative Measures on Teaching Materials” (2 B I2##%), and have developed
a teaching materials compilation and selection plan to select, procure, distribute and manage the textbooks to
be used by our University. We usually require teachers to adopt and use the most recently published teaching
materials, which must conform to the basic curriculum requirements and syllabus for each major we offer. In
addition, we usually require teachers to deliver a course using one set of teaching materials over a period of
time to ensure the consistency and stability in teaching. As for selection, textbooks shall normally be approved
by the teaching and research department of the major offering the course. In addition, we allow our University
to use the teaching materials and textbooks designed and published by our teachers, who generally compile
appropriate teaching materials based on classroom conditions and the majors offered.

CATHAY MEDIA AND EDUCATION GROUP INC.
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Specialized Course Offerings

Our University currently offers approximately 44 majors, with a focus on media, performing arts, and art and
design. Our curriculum design is market-oriented to cater to the needs of the evolving media and arts industry.
For instance, we established a major in animation in 2004 and another one in game commentating in 2016,
which was one of the earliest in the industry and we founded the research center for internet broadcasting in
2016 in cooperation with iQiyi, and collaborated with industry leaders to bring plenty of internship opportunities
for students. We also devote resources to in-depth market research on employment trends, continue to explore
new and innovative areas, and adjust our curriculum design accordingly. For example, we launched courses in
new-media live streaming, and online e-sports commentary building on the foundations of our traditional strong
majors in broadcasting and hosting. We established the e-sports department in 2017, aiming to build a leading
platform for production, education and research of e-sports teaching, events and TV/films. In addition, we have
added new courses with good employment prospects, such as Korean language, music performance, and film,
to strengthen the curriculum theory and practice, and constantly improve the professional competitiveness
of students and graduates. We have strengthened Sino-foreign cooperation in the curriculum of media and
arts-related majors. For example, we will expand international cooperation on cartoon creation, including with
the most well-known cartoonists Chiba Tetsuya and Himegawa Akira from Japan. We are also introducing top
professors from the Russian Academy of Arts to upgrade our Western painting courses.

In addition to undergraduate degree education, our University also offers international preparatory and
continuing education programs for adults who wish to further develop new job skills or personal interests, or to
obtain a degree. Our international preparatory program caters to the needs of students looking for education
that connects them to their next step of studies overseas, and is supported by our cooperation with more than
70 leading educational institutions in the field of media and arts across the world. The program offers students
a wide range of high standard arts training courses, and credits earned can be recognized by the overseas
universities we cooperate with and count towards their undergraduate qualification. To better prepare our
students for the future undergraduate studies, we also organize workshops given by internationally renowned
artists and experts to enhance students’ knowledge and skills. At the end of the program, the International
School of our University will issue a certificate of completion to our students who have passed all required
courses, and they are then expected to continue their undergraduate study with our cooperating overseas
universities. As for the continuing education program, we mainly provide higher education (correspondence) (&
£ B (%)), self-taught examination preparation program (HZB)23R#2) and modern distance education
(IRAREREE) short-term training courses for adults, in order for students to continue to deepen their
professional skills.

As of 31 December 2020, our University ran exchange or joint degree programs with more than 60 universities
around the world, including universities in New York, Tokyo, London and Hong Kong. More than 1,000 students
have benefited from these programs and gained international learning experiences. In addition, 443 students
are enrolled in the international preparatory program of our University to prepare for overseas study.

Environmental, Social and Governance Report 2020
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Professional Faculty

A team of experienced and excellent teachers is essential to maintaining high-quality educational services.
As of 31 December 2020, our University had 881 full-time faculty members, 91% of whom held a master’s
degree or above, 249 experienced professionals serving as teaching assistants and 578 guest teachers. Our
teachers are academically competent, and also highly connected and experienced in the media industry. Their
expertise, practical industry knowledge and practice contribute to the overall level of teaching and students’
understanding of their own specialty and the industry market. The Drama, Film, TV Program Research Center
and Aerophotography Research Center of our University demonstrate the commitment of our University and its
staff to matching academic achievements with real-world needs. In order to encourage our University’s teachers
to carry out theoretical research and practical creation in the field of professional disciplines, promote the
in-depth development of scientific research activities and artistic creation, and improve the overall scientific
research strength and creative level of each school, if the scientific research projects, academic works, paper
practices or original works have obtained national or provincial awards, they will be given rewards and bonuses
according to the “Reward Measures for Scientific Research Achievements (Creations)” (BHAC R (BI1E) 12E)H#
%), so as to enhance the scientific research level of the whole school, and improve their teaching quality.

Workplace Simulation Training and Internships

We designed and constructed numerous laboratories and studios at our University. These laboratories and
studios provide enterprise-like simulated training environments. They are generally operated as part of specific
task-oriented training programs to provide our students with a simulated workplace environment so that our
students can seamlessly transition from in-class learning to real work-like experience. Major-related training
courses usually require students to complete task-based projects, either individually or in collaboration with
other students.

Benefiting from the synergies between higher education and TV/film production and investment business, we
provide students with a wide range of internship opportunities and cultivate career-driven talents through
university-enterprise cooperation projects and external teaching and training bases collaborated with our
partners. For example, we work with business partners (such as the Emperor Entertainment Group (3 £ 244
£ E)) to provide students in directing, screenwriting and performing arts with opportunities to meet industry
leaders (as mentors) and work as interns in relevant enterprises. In addition, we have set up an internship
program with iQiyi, a leading online video platform in China, to explore the latest trends in Internet media and
provide our students with first-hand practical experience in the industry. Our photography department has
established a professional aerial photography training base in Jiangsu Province through university-enterprise
cooperation. In this way, we hope that students will improve their practical knowledge and skills and be better
prepared for future employment.

Career Planning Initiative and Graduate Employment

As a higher education service provider, we consider our graduates’ employment rate to be a key measurement
of our teaching quality. We have established a comprehensive program of employment and entrepreneurship
guidance for our students, including:

«  Curriculum planning: We generally design a comprehensive career planning map for our students, ranging
from developing career awareness and setting career goals at an early stage, to providing relevant career-
oriented courses, expanding practical training and enhancing job-seeking skills during the course of their
enrollment;
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« Students practical training platform: We strive to further enhance our students’ employability and
entrepreneurship skills through the provision of various practical training opportunities, such as
entrepreneurship competitions, career planning competitions, resume drafting competitions and mock
interviews; and

+  Career information system: We are committed to perfecting our career information system, incorporating
online and offline channels, including our website and WeChat, in order to timely disseminate critical
employment-related information to students.

To assist our students in finding suitable job opportunities that best utilize their knowledge and skills and
provide them with the appropriate employment and entrepreneurship platform to further develop their potential,
we have established a graduate employment office, designed for (1) formulating, consolidating, verifying and
reporting graduate career placement strategies; (2) providing training for career placement officers to improve
the quality of employment guidance and services; (3) arranging employment guidance sessions for our students;
(4) exploring and developing relevant job markets for graduates (such as online job market); (5) organizing on-
campus recruitment fairs; and (6) monitoring graduates’ employment status.

In view of the uncertain impact of COVID-19 on graduate employment in 2020, we continue to explore and
optimize the online and offline employment recommended work model, make full use of the Internet and
multimedia software, strengthen online employment guidance, and strive to train graduates on sending
resumes and taking interviews online to enhance their employment competitiveness. For graduates who have
difficulty in finding jobs, we organize career guidance experts to give “one-on-one” guidance. Each school invites
human resources departments of enterprises, experts and alumni to conduct online career guidance lectures to
analyze the prospects of the industry and help graduates to plan and prepare for their career development.

TV/Film Production and Investment Business

It is our top priority to produce high-quality TV/film programs that appeal to a wide audience and deliver high-
quality contents that satisfy our customers. For this purpose, we have built an experienced and dedicated in-
house creative team and established a comprehensive cooperation model for content creation. When having
creative ideas about TV series, films or TV variety shows, we will work closely with potential customers (e.g.
major online video platforms and TV stations), and keep them informed of the latest production progress. In
addition, our production team will actively communicate with customers, analyze market needs and audience
preferences, and respond to customer feedback, such as the plot, selection of leading actors and actresses, etc.
These measures ensure that we correctly capture audience preferences and tailor TV series and films to market
needs, producing products that are popular with customers. In strict accordance with the “Administrative
Regulations on Radio and Television” (EEEREIR (&), the “Regulations on the Administration of Production
and Operation of Radio and Television Programs” (B E1RE1 B &UFLEEEMHTE), the “Administrative
Regulations on TV Series Content” (EREIRNAEERE), the “Guideline for Online Variety Shows” (484X 4R ZLED
B ABREIXIZEMA) and other relevant regulations, the Group has applied for the relevant program production
and operation licenses from the competent authorities for the production of TV/film programs, followed the
program content production guidelines under the regulations, and made submissions to the relevant provincial
departments of the State Administration of Press, Publication, Radio, TV/film for review.
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The TV series production process generally comprises the following stages:

AWt S B Pre-production About 5-6 Principal About 6 Post-production
months photography months

months

Pre-production

We firmly believe that our strict internal pre-production quality control process contributes to the overall
quality of our TV series. We have set up a dedicated development division that specializes in identifying and
recommending quality content for our scriptwriters, who will identify or originate script concepts through
multiple content creation channels. Once a script concept is established, our development division and sales
team carry out an initial review from a marketing perspective. Our sales team liaises with potential customers
and discusses the script concept with them to evaluate its market potential. We also use viewer rating statistics
from various sources to assess the likely popularity of such script concepts. Only script concepts that pass
initial reviews will be converted into scripts. Upon approval of the content of script ideas by the development
division and sales team, we would find the right scriptwriter to create a script based on the idea. We collaborate
and maintain close communications with a number of experienced freelance scriptwriters to ensure we have
the capacity to convert our approved story ideas into high-quality scripts.

When a script is ready, project producers seek approval for production from our senior management who are
directly in charge of script selection, budget review and investment return assessment. Producers formulate
production budgets based on the scenes and settings set out in the scripts during this stage, meet with
our sales team frequently to discuss cast selection, sales and distribution strategy and estimate selling
price per episode. The sales team will actively discuss with customers about the main actors/actresses and
seek the opinions of potential customers. After communicating with the sales team for an understanding
of customer needs and potential acquisition price of the TV series, the producer will develop a production
budget and present it to the management committee. Once the proposed production project is approved by
the management committee, the project production will officially commence. Project chief producers choose
their production teams, which include cast, director and other production personnel such as videographers,
assistant directors, art directors and location managers, mainly according to genre of scripts and production
budgets, and will make final revisions to the script, choose shooting locations and prepare costumes. In order to
enhance our brand awareness in the industry and ensure a smooth production process, we will work with well-
known actors/actresses or high-profile directors as a guarantee of TV audience ratings.

Principal Photography

Our principal photography stage takes five to six months on average. The photography period will vary depending
on the type of script, the number of episodes and the re-creation of script. Staff from our finance department
are assigned to production teams and sent on-site to handle cash disbursements as well as review supporting
documents such as contracts, producer’s approvals and invoices to ensure the validity and accuracy of amounts
before making payments to vendors. The financial controller is also in charge of determining the capitalization
of expenditures. Our financial staff assigned to production teams report to our head office finance department
every two weeks on the use of cash and requests for cash outflows for the next two weeks. Any deviation of
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actual requests for cash from the approved budgets will be reported directly to the management committee
for review and approval. All expected cost overruns need to be explained to and pre-approved by management
committee for the relevant project.

Post-production/Approval

Our production team is usually heavily involved in the post-production process, including editing, sound mixing,
color adjustment, subtitling and production of master tapes for our customers. Our producers and directors
usually rent studios or facilities from independent third parties to complete the post-production phase. This
phase requires approximately six months. After master tapes of our TV series are ready, they are submitted to
NRTA for final review and approval to obtain a TV Series Distribution Permit (B4R Bl 2175 A 35).

Feedback Management

As for education and training business, our University conducts a teacher satisfaction survey at the end of each
academic year, inviting students to give feedback and suggestions on teaching quality and course management.
We will conduct a statistical analysis of the survey results and take student comments as the basis for teachers’
specialized course offerings and teaching improvement. We will continue to improve our teaching management
methods and practices to provide comprehensive high-quality education that meets the needs of students.

In terms of TV/film production and investment business, as the pricing of our TV series is based on feedback
from potential customers, when discussing the major aspects of the proposed works, such as the number of
episodes, the price per episode, the type of works, the director, and the casting, we value customer views on the
industry and will try our best to meet their needs, and we will adjust our prices and casting according to their
requirements.

During the Reporting Period, the Group received no complaints about our products or services.

Marketing and Advertising

As for education and training business, our University strictly adheres to the “Law for Promoting Private
Education of the PRC” (FEARKMBE R E(RHEE), the “Advertising Law of the PRC” (R A R HAEE
#47%)and other relevant laws and regulations. We have formulated comprehensive marketing and publicity
policies and working rules to standardize enrollment publicity and external information management. Any
information published in the name of our University on our University website, TV, newspaper and various online
and mobile platforms (such as Weibo, WeChat and Tencent) shall be approved by the publicity department in
advance to ensure the authenticity and accuracy of the information.

In terms of TV/film production and investment business, at the pre-production stage of a TV series, we will
formulate marketing strategies based on the comprehensive consideration of the audience groups, the scope
of communication and the influence of the broadcast programs, so as to promote the coverage rate of the
programs and grasp the good guidance of public opinion. We will promote key programs as per the episode
positioning and character setting on major online and offline platforms in line with the established promotional
policies, and make adjustments according to the market data and response. Meanwhile, we will abide by
the relevant laws and regulations such as the “Administrative Measures for the Broadcasting of Radio and
TV Advertisements” (B SR E S EHEENIE) in the marketing promotion, committed to the expression of
advertising contents in a real, lawful and healthy manner, creating a positive image in the media, and building a
healthy platform for the audience.
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Intellectual Property

The Group is well aware that the protection of intellectual property is the key to the healthy development of the
media and TV/film production business industries. It respects the efforts of the originators and promotes the
investment and enthusiasm of industry innovation. The Group abides by the “Copyright Law of the PRC” (AR ZE A
RAMBIZEIERE), the “Trademark Law of the PRC” (FRZE AR K FIEIEIZE) , the “Patent Law of the PRC” (FP#E
ARHEFMBEZEFE) and the “Internet Domain Name Management Measures” (BB #8182 & 81X ) , and has put
in place a number of measures to protect the intellectual property of our TV series and films':

+ TV series licensing contracts entered into with our customers generally explicitly stipulate that, unless
specifically permitted, customers are only allowed to broadcast our TV series within authorized platforms
and areas/regions and the customers are prohibited from infringing or misappropriating our intellectual
property rights by sub-licensing our TV series or reproducing our TV series into audio and video products;

+ our employees are prohibited under their employment contracts from making any improper use of our
intellectual properties, including but not limited to disclosing the copyrights of our TV series to any third
party, during the term of their employment and for two additional years following the termination of their
employment contracts; and

« after master tapes are finalized in the post-production process, they are then transported back to us
securely and are locked in a room with restricted access. Any staff entering the room must first obtain our
management’s approval and any entry and exit from the room are registered in a log.

As of 31 December 2020, the Group owned or co-owned 34 TV series, 50 valid registered trademarks and 13
registered domain names.

We regularly search for relevant information, websites and videos of TV series and films on the Internet to
monitor possible infringement cases, for example, the core contents of any purchased intellectual property
works are stolen, or the plots of other films or TV series are similar to those of the purchased novels or dramas,
etc. If any infringement is found, the Group will safeguard its legitimate rights and interests through legal
proceedings if necessary to prevent unauthorized use of the Group’s intellectual property.

Information Privacy Protection

The Group has formulated the “Information Confidentiality Management System” (BslRZEEHERT)
to standardize the procedures and rules for dealing with and managing its confidential information, so as to
protect the interests of the Group and prevent unfair competition. All employees must sign a confidentiality
agreement and strictly abide by the requirements therein about confidentiality and taking appropriate
measures to protect confidential information. Confidential information includes but not limited to: trade secrets
(such as product planning, design schemes and documents (including drawings and materials), development
cases and progress, technical files, etc.), customer (student) profiles, financial budgets, sales reports, employee
profiles, etc., for which the level of confidentiality will also be determined. Without the prior approval of the
Group, employees shall not check, copy or print any confidential information or disclose it to any unauthorized

1 The Group’s intellectual property assets include: trademarks, domain names, logos and characters subject to statutory provisions, as well
as TV series, films, scripts, media intellectual property and purchased script copyrights subject to statutory provisions.
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person. In addition, all confidential information will be accessed by the responsible department and/or
designated personnel only on a need-to-know basis for business purposes, with additional access controls
(such as setting password and data encryption, etc.), securely kept only by authorized personnel in designated
storage locations, mobile storage devices and/or internal systems involving confidential information, to prevent
unauthorized disclosure or accidental access, processing, deletion or other use of data. Employees who violate
the rules may be subject to disciplinary action and legal liability.

During the Reporting Period, the Group did not find any major non-compliance of laws and regulations related
to data privacy.

Anti-corruption

Business integrity is the cornerstone for the Group to achieve business objectives and maintain stable, healthy
and sustainable development. The Group is committed to maintaining high standards of business ethics and
governance, with zero tolerance toward any form of bribery, fraud and corruption. The Group has established
an internal risk control system and relevant anti-corruption policies and management measures, such as the
“Anti-Fraud and Reporting Mechanism Management Measures” ([ ZE4R B2 8L 3R BB IR HHE) , the “Anti-Money
Laundering Internal Control Management Measures” (REFEAZIEEEIE), the “Management System for
Conflict of Interest” (FIz &R EEHIE ) and the “Information Confidentiality Management System” ({5 R B E
BHIE ), with an aim to promote a corporate culture of integrity, regulate our business practices in the areas of
fighting against corruption and fraud, keeping business information confidential, reporting conflicts of interest,
and preventing improper transactions, safeguard the legitimate rights and interests of the Group, and comply
with the applicable laws and regulations, such as the “Prevention of Bribery Ordinance” (Cap. 201 of the Laws
of Hong Kong) (BB 1FRI7TER R (552015 ) B LERERE6]) , the “Criminal Law of the PRC” (R A RFEMEFLE),
the “Anti-Unfair Competition Law of the PRC” (A R HFE R N EE 5 FIE) and the “Anti-Money Laundering
Law of the PRC” (F#E A R HFB %6 885% ) . During the Reporting Period, the Group did not find any behaviors
in violation of the relevant laws and regulations such as bribery, blackmail, fraud or money laundering in the
places where the Group operated, nor did it find any completed corruption litigations brought against the Group
or its employees.

Under the guidelines of the “Anti-Fraud and Reporting Mechanism Management Measures” (x££ B2 58
WEHEEBHEE) , our management will conduct annual fraud and bribery risk assessment, and the audit
committee will review and approve the risk assessment results and policies every year. The Group designates
the internal audit and compliance department as a standing organization for anti-fraud work, responsible
for: (1) organizing and performing the anti-fraud work across departments and within their business scope;
(2) reviewing and evaluating the establishment and implementation of the anti-fraud control mechanism;
(3) carrying out the company’s anti-fraud publicity activities; and (4) receiving and registering fraud reports,
organizing the investigation of fraud cases, issuing opinions and reporting the investigation of related cases to
the management and the board of directors.

The Group has also developed a code of conduct for employees in all business units to be strictly adhered
to in order to maintain an ethical corporate working environment. Wherein, the Group strictly prohibits our
employees from directly or indirectly accepting and/or soliciting any benefits from our business partners and
customers (such as gifts, sponsorships or travels that violates fair competition, various membership and gift
cards or kickbacks), or abusing their positions to gain personal advantages in business dealings.
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We also make clear our anti-fraud requirements to all employees in our induction training so that employees are
aware of the seriousness of the Group’s commitment to the prevention of fraud and of their own responsibility
in this regard. All employees of our University have signed a written commitment of integrity and self-discipline,
promising to abide by the Group’s ethical code of conduct for teachers to improve their awareness of integrity
and self-discipline, and establish a good professional image. During the Reporting Period, the Group conducted
training sessions for all board members on the relevant rules and corporate governance of listed companies,
covering corruption risks in the daily business operation, integrity management, corruption risk assessment,
monitoring measures, etc. Our University also held a conference on the construction of a clean and professional
teacher team in November 2020 to convey the relevant deployments and responsibilities for each department. A
total of 675 managers and employees participated in this training.

The Group encourages our employees at all levels and other stakeholders to report any suspected or actual
violations of professional ethics and cases of fraud in their real names or anonymously through our established
reporting channels (such as reporting hotline, email, etc.). When a reported case is received, our standing anti-
fraud organization will investigate to verify the reported case. Depending on the seriousness of the case, the
standing organization will consider forming a special investigation team with the management of the relevant
departments to conduct a joint investigation and determine whether it is necessary to engage external experts
in the investigation. Upon investigation of the case, the standing organization will provide feedback to the
whistleblower on the findings of the investigation as soon as possible. All reporting materials will be kept
confidential, and all reports, records and findings will be properly recorded and handled after investigation. The
findings and reports on the work of the standing organization will be submitted to the board of directors and
the audit committee on a regular basis. In case of fraud, the Group will immediately take appropriate remedial
measures, evaluate their effectiveness and improve the written report of internal control, take appropriate
disciplinary action against offenders, and communicate the results to internal and external third parties as
necessary.

Supply Chain Management

The Group recognizes that close collaboration with our business partners (including our suppliers, service
providers and contractors) is one of the keys to business success and helps us maintain a high level of
service quality. The Group has developed a sound procurement management system in all business segments
to standardize the supplier development, evaluation and management, and to make clear provisions for
procurement, tendering process, contract approval process, etc.

Education and Training Business

The main suppliers of our University are campus construction contractors and service providers of facilities,
logistics services and information technology equipment. Our University has developed guidelines to regulate
the process of procurement and tendering, ensure the effectiveness of the selection and evaluation of suppliers
and maintain fair and impartial procurement and tendering practices. The tendering office of our University
engages suppliers through exclusive procurement, inquiry, invitation to tender and open tendering, taking
into account such factors as enterprise qualification, relevant business performance, internal management
system, legal compliance and financial stability to assess their qualifications and capabilities. In addition, the
tendering office has established a list of approved suppliers, and will review their background information, and
grade the quality of their products and services according to the actual situation. Substandard suppliers will
be removed from the list of approved suppliers. In all public tendering announcements, our University clearly
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lists the requirements of materials and services to be purchased for the tendering project, such as construction
technology, material quality, material brand and model, etc., and require the compliance with relevant integrity
agreements to ensure the impartiality of the tendering process and the maintenance of high ethical business
standards. To further promote its awareness of sustainable development, our University will give priority to
environmentally friendly products, such as EO grade boards and furniture.

TV/Film Production and Investment Business

In terms of TV/film production and investment business, we engage a number of third-party service providers,
including directors, scriptwriters, producers, actors/actresses, studios, production equipment, costume
and special effect providers, to assist in the production of TV series and films. Therefore, the selection and
engagement of professional, well-known and experienced third-party service providers is crucial to maintain
the quality and influence of TV/film production business.

Following the guidance of the media resource procurement management system, our production department,
literature department and distribution department will jointly discuss the quantity and content of the original
intellectual property works and TV/film projects to be purchased in the next year according to the actual
business development needs and the changing trends of the TV/film market, and submit the same to the
management and the financial department for approval. In the development and selection of suppliers, we
will base on the criteria, in term of supplier visibility and credibility, work style, quality, quantity, number of
hits, ranking, distribution of relevant TV/films works, and subjects matching degree, as well as the audience,
transmission range and influence of the broadcast platform for selection and evaluation. Once we have decided
to work with a suitable supplier, we will conduct a qualification survey on the supplier, including its reputation,
qualification, technical service capability, production management, quality control, past service items, etc., and
require the supplier to provide relevant supporting documents such as qualification certificates, intellectual
property copyright certificates, and actor/actress agency contract certificates to ensure their legal validity
and ability to fulfill the contract requirements. The production department will establish supplier files and list
records, evaluate the performance of the supplier every year/for individual projects, and update the supplier list
in a timely manner according to the changes in the market conditions of the film and television industry and the
needs of the company’s internal projects. We also closely communicate with famous scriptwriters, directors,
producers and agencies of the industry to maintain a long-term and stable strategic partnership to improve the
quality of films and TV series, and enhance our brand image and influence.

As of 31 December 2020, the Group engaged a total of 93 suppliers and all of which were based in China.

Environmental, Social and Governance Report 2020
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ENVIRONMENTAL PROTECTION

The Group recognizes the importance of environmental sustainability. We are committed to the concept of green
operation, with active efforts to reduce environmental emissions and pollutions, and improve the environmental
awareness of employees and students, so as to protect the environment. The Group operates in the TV/film
production business and education industries, hence the environmental impact are mainly caused by the daily
operations of our offices and our University and is kept relatively low. Nevertheless, we have developed relevant
environmental management schemes and measures in all business segments to reduce air pollutants and
greenhouse gas emissions, properly manage waste and optimize the use of resources and materials to minimize
the environmental footprint of operations. The Group has abided by the “Environmental Protection Law of the
PRC” (FREE AR K FIBIIRIZIREL) , the “Atmospheric Pollution Prevention and Control Law of the PRC” (FpZE
ARZFBE KRR SRBEE), the “Water Pollution Prevention and Control Law of the PRC” (i A R MBI KT
Z[5587%) , the “Solid Waste Pollution Prevention and Control Law of the PRC” (FREE A FR H AN B [ 52 BE 455 240
&3%) and the “Solid Waste Prevention and Control Law of the PRC” (Fh#E A R H MBI E B2 EEYI54)%) and other
relevant laws and regulations. During the Reporting Period, the Group was not aware of any violations of laws
and regulations relating to waste gas and greenhouse gas emissions, pollution discharge to water and land, or
generation of hazardous and non-hazardous wastes.

Green Operation

The Group is committed to following the 4R principle (i.e. reduce, reuse, replace and recycle) in its daily
operations and implementing green initiatives to optimize the use of resources and materials in order to achieve
green operations.

Energy Consumption and Greenhouse Gas Emissions Management

The main types of energy consumption of the Group are vehicle fuel and electricity use. The Group has actively
taken measures to conserve electricity and energy and properly manage our energy consumption to reduce
greenhouse gas emissions throughout our operations. Major measures include but are not limited to:

+ Make full use of natural lighting during office hours, and when natural lighting is insufficient, turn on lights
at intervals to reduce energy consumption of luminaires;

+ Minimize the use of air conditioning in office areas where natural ventilation is available;

« Do not turn on air conditioning when no one is in office, and do not open doors or windows when air
conditioning is on;

« Turn off lights when getting off work or leaving the office for a long time;
+  Switch to more energy efficient lighting, such as LEDs for offices;
+  Strictly implement the indoor temperature control regulations of air conditioning,

which shall not be lower than 25T in summer or higher than 20T in winter
(energy conservation requirements for public institutions);
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«  Encourage employees to use public transport and reduce reliance on official or private cars;
+ Usevideo conference calls to avoid unnecessary travel arrangements;

« Encourage employees to turn off office equipment (such as computers, printers and photocopiers) when
getting off work or not using them to reduce standby energy consumption.

Use of Water Resources

Water resources are mainly used for our daily office and campus operations. We encourage all employees and
students to develop a habit of water conservation. Water saving signs are posted in tearooms and washrooms
to remind employees of the importance of saving water. Meanwhile, our University has installed water saving
equipment and strengthened the routine maintenance and management of water use facilities to prevent any
leakage.

During the Reporting Period, the Group did not encounter any problems in obtaining suitable water sources as
the water used for the Group’s operations was supplied by local water authorities and property management
companies.

Paper Use

The Group advocates paperless office operations, and reduces printing and paper consumption through the
application of computer technology for internal communication and document circulation. In addition, our
University orders and uses environment-friendly recycled paper for photocopying to save paper.

Air Emissions

Air emissions involved in the Group’s operations mainly come from its vehicle use. In cases where official
vehicles are required, we will arrange appropriate routes according to the number of passengers and the travel
distance to avoid unnecessary transportation. We encourage employees to use public transport to reduce
vehicle emissions.

Waste Management
Hazardous Waste

The Group produces limited hazardous wastes in the operation process, mainly including ink cartridges, waste
batteries, old electrical appliances and medical wastes. Service providers will collect all used ink cartridges
for recycling. As for other types of hazardous wastes, we collect and store them in designated locations, and
entrust relevant professionally qualified recycling companies to recycle and clean up the wastes.

Environmental, Social and Governance Report 2020

28



30

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

Non-hazardous Waste

The non-hazardous wastes produced by the Group mainly include household wastes, paper, glass bottles and
plastics from TV/film production business offices and campus, as well as kitchen waste, waste cooking oil
and construction waste from campus canteens. Recyclable wastes are properly classified and collected by
the refuse contractor employed. Waste cooking oil and kitchen waste will be properly packed by a third-party
catering service provider and placed at designated locations of the campus, and then disposed of by the refuse
contractor employed. Construction wastes are collected and disposed of by a service contractor. The Group has
taken measures to reduce wastes at source, for example:

« Implement double-sided printing, reuse single-sided printing paper, and place waste paper recycling bins
next to photocopiers or printers;

+ Use computer technology and communication equipment to share information or for internal
communication and document circulation;

+ Reduce disposable office supplies (such as stationery, paper cups, tissues, etc.);

« Advocate the culture of “cherishing food”, encourage teachers, students and employees to choose
appropriate portions when ordering food in the canteen, and implement the “Clean Your Plate” (F¢#&178))
campaign to reduce food waste.

As for the oily wastewater produced by the campus canteen of our University, the campus canteen has installed
oil separation facilities in accordance with the national technical specifications for environmental protection in
the catering industry, wastewater will only be discharged into municipal sewage pipes if they are treated and
fulfilled local discharge standards stipulated by local authorities.

The Environment and Natural Resources

As a media group, although our business did little
impact on the environment and natural resources,
we hope to promote environmental protection in
personal and family lives through raising environmental
awareness among our employees and students.
The school of radio and television, school of media
technology, and school of animation and digital arts of
our University held the garbage classification publicity
and carried out the community garbage cleaning work
in November and December 2020 respectively, aiming

to enhance student knowledge of garbage classification
by explaining to them the methods and importance of
garbage classification. Later, some student volunteers went into communities and distributed leaflets to local
residents to promote garbage classification and guide residents to carry out garbage classification effectively,
so as to strengthen student and community understanding of garbage classification policy and its importance.
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In addition, we will continue to strengthen the campus greening work of our University, and plan to expand the
greening area according to the construction process of the campus, which will help to reduce carbon emissions
while beautifying the campus environment.

OUR COMMUNITY

The Group is deeply aware of corporate citizenship responsibility and committed to encouraging the younger
generation to devote themselves into the film, television, media and arts industries and thus promoting the
healthy and sustainable development of the industries. Through charitable donations and public welfare
activities, the Group also aims to help local communities and people in need, giving back to the society.

In response to the implementation opinions of Jiangning High-tech Zone (Qingning Dream Program (F % B2
5T#l)), which aims to further encourage innovation and entrepreneurship of students from local colleges and
universities, promote the deep integration of schools and local sectors, thus stimulating the enthusiasm of
college students for innovation and entrepreneurship, giving full play to the advantages of innovation resources
of Jiangning University Town and promoting school-local communication and exchange, our University took an
active part in the program, and arranged an exhibition room in Jiangning Stadium to provide live broadcasting
space and invite well-known teachers and students on campus to carry on the themed live broadcasting such as
college publicity, themed public welfare activities and corporate marketing, and provide a platform for students
to display arts and design. This will strengthen the communication between our University and other colleges
and universities, and also stimulate the innovative thinking of its students, and facilitate the transfer of
technology and the settlement of high-level media and arts industry projects, so as to promote the development

of the industry.

Following the outbreak of COVID-19 at the beginning of 2020, our University donated a total of RMB1,340,000
in the name of our University to local hospitals during the Reporting Period, to support health care workers
participating in the fight against the epidemic. In addition, our University also launched a fund-raising campaign
on campus, with voluntary donations totaling about RMB285,000, to support the anti-epidemic activity
organized by the Organization Office of Jiangsu Provincial Education Working Committee. Further, the teachers
and students of our University also initiated a donation, and donated a total of about RMB108,000 to Tencent
Charity to support the disadvantaged in society and to provide assistance to the families of students in need of
our University.
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PERFORMANCE DATA SUMMARY

Environmental Performance

Unit 2020
Air emissions
Nitrogen oxides (NOXx) kg 10.43
Sulphur oxides (SOx) kg 0.2
Particulate matter (PM) kg 0.77
Greenhouse gas emissions’
Direct emissions (Scope 1) tCO,e 37.53
Energy indirect emissions (Scope 2)° tCOe 9,379.85
Other indirect emissions (Scope 3)* tCOe 66.03
Total greenhouse gas emissions tCO,e 9,483.41
Intensity®
TV/film production and investment business tCO,e/m? 0.06
Education and training business tCO,e/m? 0.028
Hazardous waste Ton 1.26
Intensity
TV/film production and investment business Ton/m? 0.0000044
Education and training business Ton/m? 0.0000037
Non-hazardous waste® Ton 3,355.65
Intensity
Education and training business Ton/m? 0.01
Use of resources’
Energy
Gasoline MWh 134.31
Electricity MWh 11,642.60
Intensity
TV/film production and investment business MWh/m? 0.08
Education and training business MWh/m? 0.03
Water® m? 917,830
Intensity
Education and training business m?3/m? 0.03
Paper Ton 2.55
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Social Performance

Unit 2020
Employee data®
Total number of employees Person 1,555
TV/Film Production and Investment Business
Number of employees by gender
Male Person 54
Female Person 42
Number of employees by age
Below 30 Person 47
30-50 Person 48
Above 50 Person 1
Number of employees by employment type
Full-time Person 92
Part-time Person
Other Person
Number of employees by employee category
Management Person 6
Administrative staff Person 15
Content creation Person 75
Number of employees by region
China Person 96
Education and Training Business
Number of employees by gender
Male Person 666
Female Person 793
Number of employees by age
Below 30 Person 336
30-50 Person 895
Above 50 Person 228
Number of employees by employment type
Full-time Person 881
Part-time Person 578
Other Person 0
Number of employees by employee category
Management Person 45
Administrative staff Person 1,314
Content creation Person 100
Number of employees by region
China Person 1,459
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Unit 2020
Employee turnover rate
TV/Film Production and Investment Business
By gender
Male % 20
Female % 55
By age
Below 30 % 26
30-50 % 44
Above 50 % 100
By region
China % 35
Education and Training Business
By gender
Male % 6
Female % 6
By age
Below 30 % 10
30-50 % 4
Above 50 % 5
By region
China % 6
Employee training
Total percentage of employees who complete the training % 52
Total hours of training completed by employees Hour 26,876
TV/Film Production and Investment Business
Percentage of employees trained by gender
Male % 58
Female % 42
Percentage of employees trained by employee category
Management % 17
Content creation % 83
Administrative staff % N/A
Average training hours per employee by gender
Male Hour 0.39
Female Hour 0.36
Average training hours per employee by employee category
Management Hour 1
Content creation Hour 0.4
Administrative staff Hour N/A
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Unit 2020

Education and Training Business
Percentage of employees trained by gender
Male % 36
Female % 64
Percentage of employees trained by employee category
Management % 8
Teacher % 72
Administrative staff % 21
Average training hours per employee by gender
Male Hour 17.9
Female Hour 20.1
Average training hours per employee by employee category
Management Hour 81.0
Teacher Hour 14.6
Administrative staff Hour 39.5
Occupational health and safety
Number of work-related fatalities in the last three years Person 0
Percentage of work-related fatalities % 0
Number of work-related injuries Person 0
Number of working days lost due to work-related injuries Day 0
Number of suppliers
East China Number 76
North China Number 14
Northeast China Number 1
South China Number 2
Anti-corruption
Concluded anti-corruption litigations brought against

the Group or employees Number 0
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Notes :

The data is calculated with reference to the “Greenhouse Gas Protocol: GHG Protocol Corporate Accounting and Reporting Standard” G
EREREFZTE  DESHEKEZHE)issued by World Business Council for Sustainable Development, “How to Prepare ESG Report —
Appendix 2: Reporting Guidance on Environmental KPIs” (I{a] 2 {E3R3% « & REAMEWEE = « IRIREIREBUEIZIERIES|) issued by the
Stock Exchange, the “Calculation Tool for GHG Emissions from Energy Consumption (Version 2.1)” (BE/R E RS ER R = REE NGt E T AR
m (2.142)), and Greenhouse Gas Emissions Accounting Methodology and “Reporting Guidelines for Public Buildings Operating Enterprises
(Trial)” (AEEEES (M%) BEREHFRZEFAMREER (F77)) issued by the General Office of National Development and Reform
Commission.

Scope 1 Emissions refer to the direct greenhouse gas emissions from fuel combustion of the vehicles controlled by the Group.

Scope 2 Emissions refer to the indirect greenhouse gas emissions of energy generated by the use of electricity purchased from local power
companies.

Scope 3 Emissions only include other indirect greenhouse gas emissions generated by the Group’s employees on business trips.

The greenhouse gas emission intensity is calculated as the sum of the direct emissions (Scope 1) and the energy indirect emissions (Scope
2) from operations of business segments, divided by the total area rented as the office of TV/film production and investment business or
the floor area of our University (as at 31 December 2020). This intensity unit will be used for calculation of other intensity data.

The data only includes non-hazardous wastes generated by our University. Since the non-hazardous wastes generated by the office of
TV/Film production and investment business are handled by the property management company, no data is quantified for information

disclosure.

The Group provides the education and training business and TV/Film production and investment business and we are not engaged in
manufacturing, so the use of packaging materials does not apply to the Group.

The data only includes the water consumption of our University. Since the water charges for the office of TV/Film production and
investment business are included in the lease contract, there is no water consumption data available for information disclosure.

The number of employees is calculated based on the headcount in each of our business segments as at the end of the Reporting Period.

As training is mainly provided to the management and the content creation staff during the Reporting Period in terms of TV/film production
and investment business, the training data only includes the employees of this category.
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THE STOCK EXCHANGE ESG REPORTING GUIDE INDEX

ESG Reporting Guide

Section/Explanation

A.Environment
A1 Emission General Disclosure
Information on:
(a) the policies; and
(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
air and greenhouse gas emissions, discharges into
water and land, and generation of hazardous and non-
hazardous waste.

KPI A1.1 The types of emissions and respective emissions data.

KPI A1.2 Greenhouse gas emissions in total (in tonnes) and, where
appropriate, intensity (e.g. per unit of production volume,
per facility).

KPI A1.3 Total hazardous waste produced (in tonnes) and, where
appropriate, intensity (e.g. per unit of production volume,
per facility).

KPI A1.4 Total non-hazardous waste produced (in tonnes) and,

where appropriate, intensity (e.g. per unit of production
volume, per facility).

KPI A1.5 Description of measures to mitigate emissions and results
achieved.
KPI A1.6 Description of how hazardous and non-hazardous wastes

are handled, reduction initiatives and results achieved.

Environmental Protection
— Air Emissions
Environmental Protection
- Waste Management
Environmental Protection
- Green Operation

Performance Data
Summary
Performance Data
Summary

Performance Data
Summary

Performance Data
Summary

Environmental Protection
— Air Emissions
Environmental Protection
— Green Operation
Environmental Protection
- Waste Management

A2 Use of Resources General Disclosure
Policies on the efficient use of resources, including energy,
water and other raw materials.

KPI A2.1 Direct and/or indirect energy consumption by type (e.g.
electricity, gas or oil) in total (kWh in *000s) and intensity
(e.g. per unit of production volume, per facility).

KPI A2.2 Water consumption in total and intensity (e.g. per unit of
production volume, per facility).

KPI A2.3 Description of energy use efficiency initiatives and results
achieved.

KPI A2.4 Description of whether there is any issue in sourcing water

that is fit for purpose, water efficiency initiatives and
results achieved.

Environmental Protection
— Green Operation

Performance Data
Summary

Performance Data
Summary

Environmental Protection
— Green Operation
Environmental Protection
— Green Operation

Environmental, Social and Governance Report 2020

3#



ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

ESG Reporting Guide Section/Explanation
KPI A2.5 Total packaging material used for finished products (in Performance Data
tonnes) and, if applicable, with reference to per unit Summary
produced.
A3 The Environment General Disclosure Environmental Protection
and Natural Policies on minimizing the issuer’s significant impact on the - Environment and
Resources environment and natural resources. Natural resources
KPI A3.1 Description of the significant impacts of activities on the Environmental Protection
environment and natural resources and the actions taken - Environment and
to manage them. Natural resources

B. Social

B1 Employment General Disclosure Our Employees -
Information on: Employment and Labor
(a) the policies; and Standard

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating
to compensation and dismissal, recruitment and
promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other
benefits and welfare.

KPI B1.1 Total number of employees by gender, employment type, Performance Data
age group and geographical region. Summary

KPI B1.2 Employee turnover rate by gender, age group and Performance Data
geographical region. Summary

B2 Health and Safety = General Disclosure Our Employees - Health
Information on: and Safety

(c) the policies; and

(d) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
providing a safe working environment and protecting
employees from occupational hazards.

KPI B2.1 Number and rate of work-related fatalities. Performance Data
Summary
KPI B2.2 Lost days due to work injury. Performance Data
Summary
KPI B2.3 Description of occupational health and safety measures Performance Data
adopted, how they are implemented and monitored. Summary
B3 Development and General Disclosure Our Employees -
Training Policies on improving employees’ knowledge and skills Development and
for discharging duties at work. Description of training Training
activities.
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Section/Explanation

KPI B3.1

KPI B3.2

The percentage of employees trained by gender and
employee category (e.g. senior management, middle
management).

The average training hours completed per employee by
gender and employee category.

Performance Data
Summary

Performance Data
Summary

B4 Labor Standard

KPI B4.1

KPI B4.2

General Disclosure

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
preventing child and forced labor.

Description of measures to review employment practices to

avoid child and forced labor.

Description of steps taken to eliminate such practices when
discovered.

Our Employees -
Employment and Labor
Standard

Our Employees -
Employment and Labor
Standard

Our Employees -
Employment and Labor
Standard

B5 Supply Chain

General Disclosure

Operational Practice

Management Policies on managing environmental and social risks of the - Supply Chain

supply chain. Management

KPI B5.1 Number of suppliers by geographical region. Performance Data

Summary

KPI B5.2 Description of practices relating to engaging suppliers, Operational Practice
number of suppliers where the practices are being - Supply Chain
implemented, how they are implemented and monitored. Management

B6 Product General Disclosure Operational Practice -

Responsibility

KPI B6.1

KPI B6.2

KPI B6.3

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
health and safety, advertising, labelling and privacy
matters relating to products and services provided and
methods of redress.

Percentage of total products sold or shipped subject to

recalls for safety and health reasons.

Number of products and service-related complaints

received and how they are dealt with.

Description of practices relating to observing and
protecting intellectual property rights.

Product Responsibility

Not applicable to the
Group

No complaints relating
to products or services
were received during the
Reporting Period
Operational Practice -
Product Responsibility
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ESG Reporting Guide

Section/Explanation

KPI B6.4

KPI B6.5

Description of quality assurance process and recall
procedures.

Description of consumer data protection and privacy
policies, how they are implemented and monitored.

Operational Practice —
Product Responsibility
Operational Practice -
Product Responsibility

B7 Anti-corruption

KPI B7.1

KPI B7.2

General Disclosure

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
bribery, extortion, fraud and money laundering.

Number of concluded legal cases regarding corrupt

practices brought against the issuer or its employees

during the reporting period and the outcomes of the cases.

Description of preventive and reporting measures, how they

are implemented and monitored.

Operational Practice —
Anti-corruption

Performance data
summary

Operational Practice —
Anti-corruption

B8 Community
Investment

KPI B8.1

KPI B8.2

General Disclosure

Policies on community engagement to understand the
needs of the communities where the issuer operates

and to ensure its activities take into consideration the
communities’ interests.

Focus areas of contribution (e.g. education, environmental
concerns, labor needs, health, culture, sport).

Resources contributed (e.g. money or time) to the focus
areas of contribution.

Our Community

Our Community

Our Community
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