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A glittering, highly coveted natural diamond
is the culmination of the craftsmen’s
unwavering dedication, extensive knowledge
of the trade, impeccable precision and
exquisite craftsmanship. As an industry
leader, Chow Tai Fook strives to forge ahead
on the road to sustainable development
as we focus on the four priority areas of
our Sustainability Strategy and pursue
excellence in innovation. In this sense
our work to achieve sustainability is no
different from transforming a raw stone into
a sparkling and timeless diamond.
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ABOUT THIS REPORT
AR NS

Chow Tai Fook Jewellery Group (“Chow Tai Fook” or the “Company’
collectively called the “Group” with its subsidiaries) is publishing our
sixth Sustainability Report (the “Report”). This Report covers the
financial year from 1 April 2020 to 31 March 2021 (“FY2021"). We
define the reporting scope’ as our Group’s core and material business
units in Mainland China, Hong Kong and Macau, including offices from
different operating regions, four production hubs and 4,552 points of
sale ("POS").

In this Report, we have included FY2021 plans, actions and achievements,
which continued to demonstrate our Group’s sustainability commitment
and performance under our 10-year Sustainability Strategy. We also
present our efforts in supporting the wellbeing of our partners and
collaborating with them in staying ahead of future challenges.

This Report also reveals our adherence to the updated Environmental,
Social and Governance Reporting Guide (“ESG Guide") as set out in
Appendix 27 of the Listing Rules of the Stock Exchange of Hong Kong
Limited (“HKEX"). The Content Index (Appendix B) at the end of the
Report outlines how we prepared the Report in accordance with the
“comply or explain” provisions set out in the ESG Guide. We also align
our disclosures as recommended by the Task Force on Climate-related
Financial Disclosures (“TCFD") to help stakeholders understand how
we address climate change-related risks.

The environmental data of this Report has been independently verified
by the Hong Kong Productivity Council (“HKPC") as being in accordance
with the HKEX ESG Guide. Refer to Appendix E for the verification
statement.

We recommend reading this Report in conjunction with the Annual
Report 2021 of the Group for our business highlights, financial
performance, strategic report and corporate governance. In order to
facilitate our interaction with stakeholders, the Report is available online
at the sustainability section of our Group website and website of the
HKEX. This Report will only be disseminated via electronic means.

We value feedback from our stakeholders as it is important for us to
ensure continuous improvement of our reporting quality and to enable us
to address stakeholders’ concerns. Views and comments are welcome
and can be shared via email at ir@chowtaifook.com.
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1 The Report does not include the information of offices and 39 POS in other markets including Cambodia, Japan, Korea, Malaysia, the Philippines,

Singapore, Taiwan (China), Thailand, United States and Vietnam.
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CHAIRMAN'S MESSAGE
T E B

Dear Stakeholders,

Year 2020 was full of challenges brought about by the global economic downturn, escalating
environmental issues, and increasing demand for social responsibility in the supply chain. As a
visionary jewellery leader with over 90 years of solid foundation, Chow Tai Fook Jewellery Group
remains resilient thanks primarily to our persistent innovative spirit and unbroken commitment to
all our stakeholders. Leveraging our unmatched industry know-how, agile business model and the
wholehearted support from our fellow colleagues, we provide leadership in innovation to help the
industry stay on top of the evolving market landscape and deliver exemplary service even in times of
uncertainty. With our core values of “Sincerity « Eternity” in mind, we will continue to invest in the future
and implement our 10-year Sustainability Strategy, making strides towards our 2029 centennial goals.

Staying Focused

The COVID-19 pandemic has made powerful impacts on life, work, consumer
behaviour, technology advances and cybersecurity. It prompted us to rethink
the way we conduct our business. Nonetheless, we shall continue to invest

in our intellectual capital, products and technology. We shall empower our

people and strive to stay ahead of the global megatrends. Our enthusiasm
for excellence and commitment to the future have always been the driving
forces behind many of our amazing business innovations. Going from
strength to strength, we shall stay focused and agile when it comes
to growing our business and promoting sustainability.

As part of turning our commitments into actions, we reached
out to stakeholders and listened to their expectations and
actual needs. In doing so, we ensured that our strategies
and projects could stay on track. In FY2021, we have
stepped up our stakeholder engagement efforts and also
refined our ongoing materiality assessment process to
tackle ongoing issues and ensure that our stakeholders’
views and concerns are addressed.
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5

FY2021 Achievements and Highlights of the 10-Year Strategy

As we have launched and implemented the 10-year strategy since FY2020, our Sustainability Champions
have made new achievements and identified new opportunities in the four priority areas, allowing us to
lead the industry to unlock the potential of the emerging megatrends.

We insist on upholding strict ethical standards in the supply chain through our Responsible Sourcing
initiatives. We have been fostering the development of the Best Practice Principles for suppliers and
offering support to franchisees during the pandemic. On the Craftsmanship, Innovation & Technology front,
we made further progress in establishing the Collections and Exhibits Assessment Committee to facilitate
our work on heritage conservation. We also endeavoured to promote the heritage of craftsmanship
through nurturing young artisans.

We keep on strengthening our Resource Efficiency & Carbon Reduction initiatives at our production
hubs. To this end, we improved energy efficiency through automation and flexible production. Moreover,
carbon footprint reduction was promoted throughout the workplace. Our commitment to people was
epitomised by the development of the Global Competencies framework, which was designed to expand
our employees’ perspectives, build their competencies, and strengthen their key skills. We also doubled
down on our community investment efforts through dedicated initiatives to cater to the community’s
needs during the outbreak of COVID-19.

Navigating with Stakeholders towards a Sustainable Future

Year 2020 was a reminder of the constant changes our industry is facing. As an industry leader, we strive
to leverage on our heritage while taking advantage of the opportunity to address future challenges through
digital transformation. We will continue to collaborate with our partners and peers to make sustainable
differences in the industry and promote sustainability to benefit our planet and community. By putting the
wellbeing of our stakeholders at the heart of our business, we maintain our industry leadership by creating
more sustainable products and services with dedication and innovation. As a global corporate citizen, we
also seek to contribute to global initiatives such as the United Nations Sustainable Development Goals
("SDGs"), so that our goals and projects are well aligned.

Last but not least, | would like to express my sincere gratitude to all our stakeholders, including our
dedicated employees, who have worked hand in hand with us throughout our sustainability journey. We
will continue to join hands with them as we navigate towards our sustainable future and bring blissfulness
to our communities.
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Dr Cheng Kar-Shun, Henry 8% 46 {8 + i
Chairman /&

Hong Kong, 8 June 2021
A 202146 A8H
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ABOUT CROW TAI FOOK

AR AR ERERE

FWELLERY GROUP

Vision

FER

T - \
Core values ¥
N ’ W
BB
\ 4

Sincerity « Eternity
B - K1E

Chow Tai Fook Jewellery Group Limited (the “Group”; SEHK stock code:
1929) was listed on the Main Board of The Stock Exchange of Hong Kong
in December 2011. The Group's vision is to become the most trusted
jewellery group in the world.

Founded in 1929, the Group’s iconic brand “CHOW TAI FOOK" is widely
recognised for its trustworthiness and authenticity, and is renowned for
its product design, quality and value. A long-standing commitment to
innovation and craftsmanship has contributed to the Group's success,
along with that of its iconic retail brand, and has been embodied in its
rich 90-year heritage. Underpinning this success are our long-held core
values of “Sincerity ¢ Eternity"

The Group's differentiation strategy continues to make inroads into
diverse customer segments by catering to a bespoke experience for
different lifestyles and personalities, as well as customers’ different life
stages. Offering a wide variety of products, services and channels, the
Group'’s brand portfolio comprises the CHOW TAI FOOK flagship brand
with curated retail experiences, and other individual brands including
HEARTS ON FIRE, ENZO, SOINLOVE and MONOLOGUE.

The Group’'s commitment to sustainable growth is anchored in its
customercentric focus and strategies, which are in place to promote
long-term innovation in business, in people and in culture. Another asset
underpinning sustainable growth is a sophisticated and agile business
model. This supports the Group by fostering excellence and extending
opportunities along the entire value chain to communities and industry
partners across the world.

With an extensive retail network in Greater China, Japan, Korea,
Southeast Asia and the United States, and a fast-growing e-commerce
business, the Group is implementing effective online-to-offline (“020")
strategies to succeed in today’s omni-channel retail environment.

Sustainability Report 2021 A& R %

To become the most trusted

jewellery group in the world
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Y2071 Financial Performance

2021 &1 B

w 10,164 53

Revenue

million
HK$8,630 BEBTT
Core operating profit
FELE R

For the year ended 31 March 2021
HE20215F3A831AILFE

FTEMZ

5

$)

62

T ®
|

O

N
|
y

=
AN

+ 000

000
000
000
000

s 0.6052x

Earnings per share
BRRZAT

s 0,407

Dividend per share for the year'
BREFRE

A\

¥

FY2021 Sustainability Recognitions and Ratings
N FAFEEZRZTNTR

Hang Seng Corporate
Sustainability Index
Series Member 2020-2021

Hang Seng Corporate Sustainability
Index Series

* Hang Seng Corporate Sustainability
Benchmark Index

* Hang Seng ESG 50 Index
BEAGERREEEHRT

BRI S BB R S AR
< B4 ESG5045 8K

N CDP

DISCLOSER

2020

B rating
- R

CDP Climate Change
Questionnaire 2020

COPR{RSHL /%82 2020

/
-~ WINNER
. 2020

INOVA
L AWARDS

Excallance in Corpeents Webnites

iNOVA Awards 2020

* Grand Award (Best of Sustainability Report)

* Gold Award (Online Annual Reports:
Sustainability Report)

iNOVA K £€ 2020

CERBAR(HEAHBEERRE)

s BIE(HE LEW - AIRERRERE)

1 Included the proposed final dividend of HK$0.24 per share, which is subject to the approval of shareholders at the forthcoming annual general

meeting

BREEZSRARBME0.248 T - BHFBRREARAEERRBFAE LHE
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Jur Centennial Commitment and

E320218F F 5
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=
YZUZ Highlights

o

N
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Driving higher social and environmental standards in our supply chain
HEHEERAESNEENRBERE

2029 Goal B =
To achieve full compliance with Chow Tai Fook’s Best Practice Principles

(“BPP") by all key long-term suppliers.
FERBEENERHERHEETAABRETERE

FY2021 Progress and Highlights 2021 87 £F i FR Fl #§ =

BPP developed by Responsible Sourcing Champions and key
departments collaboratively and to be launched in FY2022
AEMRELSEMEZHFIERRS

BAARERIEE EIRE - §1E202288 FHEH

assessment with key suppliers

Preserving traditional craftsmanship while fostering future technology and innovation

Eﬁ%ublg ’ ﬁﬁﬁﬁﬁﬁﬂ%’r

2029 Goal B &

To promote cross-generational craftsmanship, innovation and technology
in the industry and to cultivate the artisanal spirit of perseverance with
10 million people through mass engagement initiatives and in-depth
experiential programmes.

RETEANERISEER - BIFAMHMN - 8
B1,000BAZEEBRFTENE LB °

BAREEBHNRANERTE

FY2021 Progress and Highlights 2021 Bf SE & RN E

Establlshed

Collections and Exhibits Assessment Committee
_L to develop a treasures assessment mechanism

HmEkRMTER R @ ART DR A

3.000,000"

Sustainability Report 2021 A /&R %

Conducted third party social and environmental

HE BHERRFME = AHAFTRFETR

 tosmoRy 17 Nanersirs § Moo
ADNFRASTRUCTURE FORTHEGOALS ECONOMIC GROWTH
*

: : Q @

Cumulative participants in our mass engagement
initiatives and in-depth experiential programmes

ANE2ERBFIRE R 5T 8 Rt 28 AR

Launched in FY2020, “Our Centennial Commitment’ a 10-year Sustainability Strategy, sets the
way forward for Chow Tai Fook to embrace sustainable development in pursuit of our core values
— “Sincerity - Eternity” through the four priority areas. We also support five United Nations SDGs
through working on our priority areas.

(BB EFARE] DA+ FORFERRREE - N20200 F/R3 - TZ‘TE%l%ﬁK?ELﬂ%f@?(E%
HEEMER [EH - kBl RO EE RAUTEBNAERBENSIBTE - LA ER S BT HE
BRER -

\ Cherishing Heritage and Crafting
Our Future Together

S % - HRIRR

~

12 17 Ftvecans 13 foov

©
RESPONSIBLE SOURCING  RESOURCE EFFICIENCY &

=(FELRE CARBON REDUCTION

&R 3= &R B

CRAFTSMANSHIP, PEOPLE FOCUSED
INNOVATION & TECHNOLOGY LA B

EA&RIF

17 Pnersiss
FORTHEGOALS

For further details of our progress, please refer
to the respective sections in this Report.

BRABMEENFE - F2HARSEORETE

Pursuing a sustainable operation pattern to protect our planet

ERTHEANEEERS - REHRER

2029 Goal H &

To achieve a reduction of at least 15% in our ecological footprint, namely greenhouse
gas (“GHG"”) intensity and water consumption intensity of the Group, and waste
generation intensity at our production hubs by 2029 (FY2019 as the base year).

L2019 F A EEFE » R2029F SEREN  IEEMEERE BAkERE » UREEEM
BEYRE  BIEED15% °

FY2021 Progress and Highlights 2021 87 £F i FR Fl 8 =

Compared with FY2019

EA201981 FARLL
G0, =

-14% 5 -21% L7

Reduction in GHG emissions intensity Reduction in water use intensity
BRERBHRZERE FAKREERE

-14%

Reduction in waste intensity
from production

= EERNUDAE

Cultivating a decent people-centric workplace and nurturing wellbeing in our community

BEUARTNEETFRE  ARELHERL

2029 Goal B 1%

Our Employees ET

To cultivate a corporate culture that embraces employee development, diversity,
inclusion, employee wellbeing and family-friendly practices through intrapreneurship.

BREERNTESBE  BEEREIRE T  ETHMMER URKREREHLEL -
Our Community it &

Volunteer service hours by employees increased by 30% by 2029
20295 BETIETRIGHFHIEFA30% ©

FY2021 Progress and Highlights 2021 Bf S E R AN B E

1,600,000 2,300, 000+

Total training hours :\\3/'1 ﬁﬁ Masks donated
sl

O AR ' ‘u
— |:[n

= A2

HK$11.3 giggﬁni

Total amount of donations
BB

o
o
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O
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In FY2021, we continued to demonstrate our strong commitment to
sustainability through our 10-year Sustainability Strategy and efforts
devoted by our Sustainability Committee, Champions and employees.
We also stayed ahead of future challenges by identifying various global
megatrends, such as the rise of generation Z and new normal for
workplaces, which will impact our business. We will embrace these
megatrends with determined efforts to innovate in our business and
devise relevant initiatives

10  Sustainability Report 2021 A #4835 R R

BRI BEEEZE T - BB ITR2021
IR N TG - B R T A B E RS
LARRE M AT 45 B B M B E AT o FAPIIN
iR R 22 E 2 BRK 8 25 7k B S R SR m bk &k
Blan & A % 7% R 5 &/ Z it (K UR 48 B35
MERE - Al RABBE B EEEER
BIFTH EREARES ) - S HIEARRE AT &I LA B fE i L
A8 o

ECHEE

abessa|y s,uewuiey)

G2 22304

dnolg Aiajjemar 3004 18] MOy 1N0Qy

Dy 2 B (5 L) X

s
1UBWIIIWIWOY [BIUUBIUSY INQ

GHDE

Buiainog ajqisuodsay

R R

U01aNP8Y U0GIeY 1§ AJUBIDIT 80IN0SBY

Y& Y Y

pasnao4 ajdoay

ABojouyda)] R uoireaouu| ‘diysuewisyelr)



Qur Sustainability Approach
AFEERRE R

Economic

Economic Sustainability

RBETHERRE

Customer Care
EERE

Corporate Governance

EER

14

Ethical Business

e Practices

Employee Empowerment
ST hlRE
Community Engagement
HESH

Environmental
RiE

..@....

Environmental Stewardship
RERE

17 PARTNERSHIPS
FORTHEGOALS

RESPOI
ANDPRODUCTION
Responsible Sourcing @

BB

Driving higher social and environmental
standards in our supply chain

EBHEREAESHLSIRERE

9 INDUSTRY,INNOVATION 17 PARTNERSHIPS

Craftsmanship, Innovation I RRTGIAS

& Technology @

LS Ib

Preserving traditional craftsmanship while
fostering future technology and innovation

ERERTE  ZERMAR

CLIMATE
AGTION

Resource Efficiency &
Carbon Reduction

BR s R
Pursuing a sustainable operation pattern to
protect our planet

BRARENEERR - REHWRER

DEGENT WORK AND 17 PARTNERSHIPS

ECONOMIC GROWTH FORTHE GOALS
People Focused

M
il D o

Cultivating a decent people-centric workplace and
nurturing wellbeing in our community

BRERUARBAELD TERE - WELBELL

11 Sustainability Report 2021 Al #5484 E 4R 4
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12

otakeholder Engagement
HHhE2H

We see stakeholder engagement as a continuous and evolving process B 1R & @ £ &2 82 — [EF5 & TE
and a way to stay ahead of the megatrends and combat challenges. ERBRE - th2AEANB B P RFFE LML
We maintained our regular engagement with our diverse stakeholder &S PKBEITIE o MAIEATR# ()& B 88 E 4
groups to gain insights into their expectations and concerns, including X7t * WARAT A BEMEE - BEE
the CTF Club newsletter, member activities, employee surveys as well ABEEEBA - ®EEY  BITHSE - N
as interviews and surveys with business partners. For details of our BREEBEERFNDANAS - FRERSR

ongoing engagement activities, please refer to Appendix C. MR ESIEBFHE - FLHMEC -

In FY2021, we further enhanced our stakeholder engagement in addition R20218%F  AMTETEERETE - &
to the refined materiality assessment. E—ZMBRFRENED -

Our Stakeholder Engagement Journey i ESEER
= Z R

FY20198i4&1

Gaining insights from senior managers on the development of Sustainablity
Strategy

RESHEZABHRRUTRARRREN RS

. FY20208i4&]
Learning from sustainability practitioners from different sectors for best practices

and obtaining feedback on our Sustainability Strategy and four priority areas External stakeholder interviews

ARREENTRARRA RS BRARBES  CEDLAE THARR b 8B 4517 & 85 K
ERANAELHENES ‘

FY2021 51 ¥

External stakeholder interviews Obtaining comments on our Sustainability Strategy, our response on COVID-19,
and internal focus groups our role under the new normal and expectation on our future development
IBEFOEB AR RTSEDRER  ZEES FEENAG  URYRRBRENHIER
ABFHEEH NETH BR

Sustainability Report 2021 A &R %
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which would have implications on our business:

Highlights of valuable insights and feedback from the stakeholders, #MWEBENABMEREH - K H LM

EBEERE

Sustainability Strategy implementation and challenges

B it of 15 48 3% IR R 0% 60 ik 8

Stakeholders’ Insight
BHOENRE

A people-focused Sustainability Strategy
can motivate employees more effectively.
Through connections with each employee,
the sphere of influence of our strategy can

be maximised.

MARKRNOFEERRE - B Wi
MBET - 2BRSUSTHMER  7Ta
HERBFANTEN -

Our Response
B AHY =1

While we refine the strategy, we will have our
stakeholders as a core focus. We will also explore
ways to enable employees to communicate our
sustainability notions with other stakeholders.

ERNVRBORE  RMELAKMNERZLEE
B USEERARAR  RETHEARRKNDERM
RAMEIHBERMNIEI LM -

Response to COVID-19 and business recovery

REREZERIERFERNIBR

Stakeholders’ Insight
BFHENRE

The pandemic catalyses improvement in
operational efficiency and cost reduction,
largely enabled by switching from brick-
and-mortar to online sales. A lot of business
innovations are resulted from crises.

ERERBRIMNOZMR - RIFHE - HE
HtEREEBRARE  RAZEURNEGR
AR ©

Sustainability Report 2021 A #4835 (2 R &

Our Response

B4 :0l=):

This unexpected hit has further motivated us to hone
exciting concepts and service on e-commerce and
omni-channel retailing so as to build up brand loyalty
and enhance customer experience. We provided
training to upskill our employees to excel in this new
retail landscape.

REHEFTRBYRANGR  RERMBT—
W HNEFABRNERETE BB RAR
TRIVEESERR - -[AK  RPRHEEBI RAST
BiceE - BitbPMEHFMNBERGEPMABME

PEHRE
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New opportunities under the new normal

¥R 5 RE TN 60 ¥h i 3B

Stakeholders’ Insight
BHRENRE

The way forward should focus on
differentiation and omni-channel business
models, utilising opportunities of
digitalisation and putting greater emphasis

on young customers.

ARNBEREBEZTPEEZ=ERNNER
BEXRN L MHESBVEROIES
TESHIFEBRE -

Our Response
AP #9 =1

Under our Dual-Force Strategy, we leverage the
opportunities of both retail expansion and smart
retail to meet the evolving customer expectations and

deliver exceptional customer experience that creates
long-term brand differentiation and loyalty.

EBRMNELIMNRET  BAF—FHBEETERSE
RSENEIHENKS  MnEBS AEXEMH
HE DMRGEFNESER HEMRASKRHEN
mRERIRHME -

Stakeholders’ role under the new normal

RMEEMEETNAE

Stakeholders’ Insight
BORENRE

Since people are the building blocks of a
corporation, it is essential to stay people
focused. We have to put particular emphasis
on caring for employees and the company’s
role in the society.

ATBERERNEDG  MARKHNRER
EHEZ - Rt BMHSTE0RAL
WNEASEHES EHEHABE -

Our Response
RIPHEE
We will continue carrying out specific engagement
activities, such as surveys and focus group
discussions and many more, while maintaining
regular contact with our diverse stakeholder groups
to ensure that we keep abreast of the changing
stakeholders concern and expectation.
HMSEBETHERAENERNETRSHEBH
L38 AEcHRARSNHESHRBRISHES - LA
ERBFAPIER T P ANE S VAREMEAE -

Customers’ expectations for future development
B2 ¥R A3 R A HA 2

Stakeholders’ Insight
BHRENRE

Sustainability should be implemented
beyond mere certification and compliance.
If sustainability is implemented favourably,
it will create long lasting impact among
customers.

HTOSBRRE @ HFRED KB HAE
MMZEMZEXR - BURKBERRETESR
RENERESCEEERENTE -

14 Sustainability Report 2021 Al 483 R K&

Our Response
RIMHEE

Sustainability has been embedded into our long-
term corporate strategy and management approach.
We will continue to enhance communications with
customers regarding our sustainability initiatives and
the implications to customers.
EHBEREMESNRLATINRBRIEINEIR S H
o BMIGHMOUBEERREE  BERBESESR
WRARES h IR R & -
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Materiality Assessment
BEEMFM

Being able to understand top material issues we face is important for
our sustainable growth. We conduct an annual materiality assessment in
relation to “Importance to business” and “Importance to stakeholders”
to help us ensure if our Sustainability Strategy and actions are on the
right track. Building on our previous materiality assessment, we stepped
up our efforts in FY2021 to help better identify material issues from our

internal and external stakeholders.

FY2021 Approach to Materiality Assessment

@

Re-evaluate the top
material issues identified
and confirmed from the
materiality assessment in
FY2020

ERATE20208 FEEM
PR Y RRARRE

HERMPEBE—F

BREMEHNESZNERE  HRATHEER
FEEE - JFHE [HEENEEME M [H
RFihENEEMYE ] RAFES 2N - B
BAERREEREBEMITEN E - B EIERN
838 - BFIABENEE A ERR - 72021

A EBFSNEDHE 1D A Y

BB B - DARE M AR HEE B RS -

02 EEERNTHIS R

()

Identify additional material issues by
assessing emerging issues pertaining
to megatrends and benchmarking
them with those faced by other global
luxury brands

238 FPH B2 KB 25 B O T LR AR
LAz 38R 2 3R 35 15 m hE AT [ED I Y P

Conduct the survey
ETHERE

Validate results by the
Sustainability Committee

15

EHEE

Material Issues

EER

Ethically responsible sourcing
BIRRERE

Transparency and traceability of materials
R R R AR
Supply chain management

and engagement
HIEEEEMA R

Human rights and labour practices
in the supply chain

HhpESET M AERISS THER
Green procurement

Passing on the traditional craftsmanship
HEERIES

Promoting jewellery heritage and culture
BHERBELIXE

Synergising the industry through
partnership
FERBHBRRETERRER
Cultivating creativity in jewellery design
BERERTAE

Empowering retail with technology
FARSARTEES

Materiality results with 1 being the
most important and 5 being the least
important.

BEMFEER 1RTREE -
BRIAERNEE -

B BB HH M ERE R BmR

g
|

RESPONSIBLE SOURCING

TEERREEERE A

\%

ETHICAL BUSINESS PRACTICE ©

EERE iRy
)
)
2 &8 o o
[5)
()
CRAFTSMANSHIP, e si= .
INNOVATION <y Mo
AND ) |
TECHNOLOGY \ 4 .
e ‘ 0
e O o

Sustainability Report 2021 A &R %

RESOURCE EFFICIENCY
AND CARBON ©
REDUCTION

BR¥=RiAE 6

PEOPLE FOCUSED

RABE

© Safeguarding employees’ wellbeing © Focusing on training and (5)
RIE B T & MR career development

FERNE A R
© Promoting diversity and inclusion
R Z AR

@ Ensuring occupational health and
safety of employees

ERETMREREERZS

LT

Compliance with laws and
regulations

EFIEER BRG]

Corporate governance practice
TEERER

Quality control

mmE

Quality customer service
BEHEERY
Anti-corruption policy
REBBUR

Carbon emission and
energy management

TRBEREREE R E IR
Climate-related risks and impacts
HRRA AN RERFRE
\Waste management
BEDER

Air quality management
EREXRER

Water management

FKERR

Caring for the community
lEgad

PEHRE
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We maintain a solid corporate governance framework to ensure the FHMEZURBHOERXEIRERKBERE
Group's integrity which safeguards the interests of our stakeholders.We ~ BI#{5 @ M ZRHHEN N o SEEZR
adhere to the “4Ts" guiding principles - Traceable, Truthful, Thoughtful A [4Ts] #%& : AI=  Al{5 » AJ28 » ATAIR
and Transparent — which form the backbone of our corporate governance & 77 #t » REXERERNBREBEEN
framework as presented below: B% - WTEME :

Traceahle A] = Transparent 7] %l

Enhance accountability via institutionalised Implement transparent disclosures and

structures and measures to drive better utilisation of constructive dialogues to foster genuine mutual

resources and fulfilment of stakeholders’ interests understanding with stakeholders

BBAECHERBNERNEEE ZRORAERANRBEMERMLE

LERHERERMEBRFHENFE REREESHENHEE T #
f/ »- - “a

Thoughtful 7J 28 Truthful 7] 15

Embrace leaders with an independent mind-set, Uphold long-established culture of integrity
versatile expertise and business acumen who steer to safeguard the fundamental interests of
our long-term pursuit for sustainable business growth stakeholders and build trusting relationships
and attainment of common values with stakeholders with them
HREBY B FEEENERANEMN BRERABZIMHESE

BEBERN AW FTERMRPERTFEN REFHENERFRRFILEY BEEE

EBERNEBRFNDENLEEES

We maintain a systematic approach to ensure effective corporate  FMIFRERAALMVITETT & - WEBEFF D E
governance, taking into account stakeholder relations, board governance ~ HIE{R - EF S E A MERERE - UHERER
and corporate management. With various robust policies and systems — EJAHIAKZ B T A2 MIBER BRI R -
in place, we ensure our accountability and credibility beyond statutory ~ HfF SeEREBERBNEETHE » BRI
compliance. We strive to maintain board diversity in areas such as E2X - EEFEZITILBE T » HFIB=E
professional knowledge, reach to stakeholders, gender and age, as EEEEZXEMF - B ENZE - HHIH
guided by our Board Diversity Policy. FREEFE TRFEZ L -

16  Sustainability Report 2021 A] #4835 2 &
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Risk Management
bz 5 3E

Our risk management and internal control governance framework
holistically identifies and evaluates the risks including ESG-related risks
facing our Group. We continue to refine our risk management approach
by integrating the reporting and communication of our risk profile
and mitigation plan evaluation into the risk management framework.
At the heart of the framework, the Three Lines of Defence model
assists our Board to carry out ongoing oversight and monitoring on
the effectiveness of our risk and control systems. More details on our
corporate governance framework and risk management approach can be
found in the Corporate Governance Report of our Annual Report 2021.

Corporate Governance Report in Annual Report 2021

Data Governance
IEER

Data governance is becoming increasingly important to our Group in
today's business environment. We regularly review our data structure
and its ownership hierarchy in order to produce a robust and secured
database, which facilitates the effective application of data analytics and
other business processes as well as protecting data from leakage. To
further strengthen data governance, we launched a data governance
platform and a series of training to enhance our data ownership
management and enable data stewards to handle data properly.

Recognitions on Corporate Governance

AN M
TX2ERE:

Best Corporate Governance Awards 2020
* Corporate Governance Awards — H-share Companies
and Other Mainland Enterprises Category: Gold Award

BRIEMSEEIAKE 2020
hEERE — HRAREEMAPBEANM AR : £58

R

S
Dff

HPREREEMAREZERER  EE2E
b 3 B FN ST A R BR - B4R AR B B A9 RT R AR
HREAR BRAFEZEARERTEH - K

[ B A S0 A A R 5 B RS O TR S AUB R - B A
ERBREEERT  c HMUN=ZBHRERS
ERENRL  BHEFSRBEEENER
BB MEHI R RN - BRAEEEEXER
ERMERER T HEOFE - F2820214 K
EEERME o

2021 FREFKERRE

ERSHNBERESR  BEEAHEEMS

EEGHABEE - RBRUTEAEREN
BEE RMeEHREBBEEBRLEER
E&ﬁ%'ﬁ%% o AT AEL Al SR AR A2 15 A
BRER - X IEBERE - AT E— IR
BURER - HIHEDL T BIRE R EM—ZR7
BHEl - AR EIEERER  EBEEER
B ERIRHUE -

Asia Responsible Enterprise Awards 2020

* Asia Responsible Enterprise Awards
(Corporate Governance Category)

N EHEEELE 2020
- PNEL S ERTE(DERIRE)

PEHRE
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https://ir.ctfjewellerygroup.com/ar2021_en.pdf#page=97
https://ir.ctfjewellerygroup.com/ar2021_en.pdf#page=97

oustainability Governance
AEFEERER

Our Board shoulders the responsibility for the highest level of decision-
making regarding sustainability. Chaired by an Executive Director (“ED"),
our dedicated Sustainability Committee is composed of 4 other EDs
and 5 senior management representatives. Sustainability governance is
also incorporated into the overall corporate governance framework and
structure of the Group.

Sustainability Governance Structure t .
4 THARREAR

AR,
¥
\

BEEgRUREERAERS RBIHRK
Bff - IRERREETHATERHETE -
jfEE%9I\4%%ﬂ?ﬁ§$5ﬁﬂ5%%‘ﬁ&%ﬂ¥)\iﬁ2§
iﬂﬁk°ﬁf%ii“ 8B M AR AR E B/

BEXERE %M%T%EF 2

B

Board of Directors EE &

(G Annually B4

- Takes overall responsibility for ESG-related issues

BaAFEERABNEEAE

« Aligns the Group's long-term value creation with Sustainability Strategy
FERENRBEBRERSIHEERE

Executive Committee $I{TZE S

- Steers the Group’s Sustainability Strategy and ensures
its alignment with business strategy

EEEENTHERRRE - UHRRHATA EHRR

|

Sustainability Committee (“SC”) JiHERREST

- Supervises and evaluates the development and implementation
of Sustainability Strategy, policies and initiatives

BB RAHME AR RER - BERTIAE MEIENE

+ Monitors and addresses our business impacts and ESG-related
risks based on the results of materiality assessment

BEERMTAAREETREEBYEMTHEEREAR

i
R

I

B

GHDE

Buiainog ajqisuodsay

Audit Committee B ZEES

(G Annually B4
- Reviews and approves Sustainability
Report

ERME AT EERNRS

L Quarterly &%

Finance & Governance Centre B I && 0

- Coordinates and builds capacity for change

Sustainability Champions AI#5 &3 R 5%

- Drives cross-departmental collaborations

HEBHEBPIAIE

R

S
Dff

18 | Sustainability Report 2021 AIHE % E

e B

(Y Quarterly & on-going communication &2 &% &8
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OB
:[[7

e Coordinates top-down and bottom-up sustainability

Finance & Governance Centre
BBERPD

governance with the Sustainability Committee and
Champions

HAFERRZEGMESRRAR LM FANE Tm L
AEEERER

e Conducts research and training to build
sustainability knowledge and skills for
the Sustainability Committee and
Champions

FSEEE R0 A5 AR B R A B AN BE

e Empowers and unites the Champions to
implement various sustainability initiatives
in achieving the 2029 goals
RIERK20295F AR - B AR B A LSS T B AR AT AR A
RIERE

BB

e Strengthens internal promotion to further instill Sty

sustainability in our work culture

e Comprises

Stewardship,
Intellectual Capital and Data Analytics & Reporting
HMECEBEHFINREK - BRIEEEHEE - F&EIF - B3R
Ri& HEEE  BNER  ARBEONNRE

6 teams of cross-departmental
representatives including Responsible  Sourcing,
Craftsmanship, Innovation &Technology, Environmental
Responsibility,

Corporate  Social

e Facilitates the identification, evaluation, control
and reporting of ESG-related risks and issues

(RHEHR - 5 ZTHMBETFERRE

[\ B 0 2% =R

e Formulates action plan and drives
sustainability initiatives through cross-
departmental collaboration

HEITEIRTE] - WRBBE AP S FHES A AR

* Mobilises employees to support the Sustainability

B8 T S5 Al A B R R

M ANFEE - NE— IR AFEEREATIEX LR

mmmwMMMMNMS&Eﬂ%ﬁﬁﬁmﬁ
B S 73y

Top-down BE LT

Group Risk Management Mechanism

Consider:

- ESG-related risks

* Megatrends

- Business strategy and development

Bottom-up B T £

Through interviews & surveys with:
- Sustainability Committee
- Sustainability Champions
* Internal and external stakeholders

Annual assessment of ESG-related risks or
issues by “importance to business” and
“importance to stakeholders”

Prioritise i & {8 /X

Annual review and validation of prioritisation
results by Sustainability Committee

Validate 5 %

Management of ESG-related risks or issues
through Sustainability Strategy, policies and
initiatives by:

- Sustainability Champions

* Business units

Manage & I

19  Sustainability Report 2021 AI &R RS

Sustainability Champions
AR R E

SRS EEES
ZR

- AREERER

- K%

c EBRBAER

ESG-related Issues and Materiality Assessment Pl i5/E R BEMEZ 4T

BRI ANBEHRE
CAFEEREZES
AR B R AR

- NERASN AR R 10 &

BB [HRBHESH | F [HHHED
B WTRERRRARIAEEN
R

ARHERREESFEFENEIZE
PR BIRE AR

BBTIFHEERRRE - BRAIAR - B2
AREERARREE
CAREBRES

< R ERPT

PEHRE
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Fthical Business Practices

gk < o
= & & 5

Material Issues N
BEEZE

Compliance with laws and regulations

BB A

Corporate governance practice
TEERER

Quality control
mEE

The Group has put in place a number of policies to ensure we maintain
a high level of integrity and accountability, including the Anti-Fraud
Policy, Anti-Money Laundering ("AML’) Policy, Best Practice Principle
("BPP"), Code of Conduct, Code of Practices for Supplier Assessment,
Privacy Statement, Purchasing Policy and Whistleblowing Policy. We also
organised training conducted by the Independent Commission Against
Corruption (“ICAC") to strengthen employees’ awareness regarding the
Anti-Fraud Policy and AML Policy. In addition, we utilise multiple channels
including electronic bulletin board, Smart Learning app and livestream
platform to promote staff awareness of the Anti-Fraud policy and the
Whistleblowing mechanism. In FY2021, we conducted 6,500 and 705
hours of training on AML as well as anti-fraud and corruption training
respectively. More details of our Group's policies and procedures can be
found on our Group website.

Customer Privacy
BENRE

As part of our continuous efforts to enhance cybersecurity, we
conducted maturity assessment on our cybersecurity programme
with reference to the National Institute of Standards and Technology
(“NIST") Cybersecurity Framework, and rolled out remedial initiatives
and execution plans to enhance our security, such as the endpoint
protection enhancement and periodic data recovery and restoration
drills. We also promoted the awareness in safeguarding customer
privacy through tailored training, such as using our Smart Learning app
to provide training on cybersecurity. For instance, training was provided
for 210 data stewards and middle managers by the Office of the Privacy
Commissioner for Personal Data (“PCPD") in FY2021.

20 Sustainability Report 2021 AJ /&R R %

Quality customer service

BENEERE

Anti-corruption policy
REFBE

EEFETZEERE  UWHEREATAERSH
WEMBEEL  BERERBR  REE
BUR - REHESR - £ 258 - HEFTA
EiAER - FLERRE - IRBECR B RBUR ©
BATIRERME T AR A BRI EEF - DAKEoR
8 T ¥R SEMEBUR M ROASEBUR A58 #5 © BEob
BMEFNAETFASR 2] FREAREN
MERGEERSZERTE  EEIHRE
BRPR FNER SR I A0 5R 58 o B PIR2021 B8 4F -
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https://www.ctfjewellerygroup.com/en/sustainability/approach/practices.html
http://www.ctfjewellerygroup.com/tc/sustainability/approach/practices.html

Product Quality and Assurance
EmEZHERE

We strive to maintain product quality that meets or even exceeds
industry standards through stringent internal controls and processes  HIEmAEE FZEG T EZD EXRELAH -

and securing recognised certification and accreditation in quality control. ~ E AT ERIRE

Premises / Product Quality Aspect
W/ EMERESE

All production hubs
FIE4EERM

Internal testing centre in Hong Kong

EBRERERE O

Testing centres in Mainland China
located in Shenzhen, Shunde and Wuhan

FERRERERY| - ERREERN
SEERE P

External third party inspection

SVEREE = AR

We have gone further by developing the Chow Tai Fook Al Diamond  Fffi# —FHREREF - FMAKRHATERE
Grading Certificate scheme utilising a cutting-edge artificial intelligence ~ TR BE R - HBE LB ARBA LS EEA
("Al") and blockchain technology. The initiative not only minimises the ZEERE ° R TEEKBEOLEEERPH
}\Z%aéi%ﬂ BREREK  EEABERRENG
Fook's RFE @ FBHRRKBERERMAIZFAINGEE 2

risk of human errors in grading results but also provides extra diamond
quality assurance to customers, demonstrating Chow Tai
continuous efforts in fostering technological innovation for enhancing

quality management.

N\

Certification and Accreditation Received

EEHREMIn

IS0 9001 certificate of quality management systems
IS0 9001 EEEEIERRA

Jadeite testing laboratory from the Hong Kong
Laboratory Accreditation Scheme (“HOKLAS")

ERERERTENSFRAHAERE

CNAS-CLO1 accreditation

(equivalent to ISO/IEC 17025:2005 certification)
from the China National Accreditation Service
for Conformity Assessment (“CNAS”)

HE] S 18T E B X5 Al & B 2 CNAS-CLOTRRE
(ZEHISO/IEC 17025:2005:3 3% )

Natural Diamond Quality Assurance Mark,
Natural Jade Quality Mark and Quality Gold Mark

ARBARERFEERS - RRBFRZE - UK
BEEEERS

%EEE%ﬁTWO

A Learn more about the Chow Tai Fook Al Diamond Grading Certificate Eﬁm

A4 THREZARAABALISREBERETES
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https://www.ctfjewellerygroup.com/en/media/news/detail.html?id=176
https://www.ctfjewellerygroup.com/tc/media/news/detail.html?id=176
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Caring for the Wellbeing of Our
RSN =N

—
+
®

Qur COVID-19 Caring Initiative
BEEHEREIE

In the face of the raging pandemic, we dedicated our care to stakeholders
through various initiatives to cater for their wellbeing and safeguard
their safety under adversities. During the early stages of the outbreak,
we immediately launched our business continuity plan and organised
weekly meetings with Executive Directors and heads of business units
("BUs"), which enhanced risk management and direct communications
between top management and BUs during challenging situations.

Sustainability Report 2021 A &R %

Stakeholders
2 B

L L
#Eiﬁﬁﬁﬁﬁﬁpsz.w}i

EHREHE  HMEBSBEDHEIFN
o EUMEERETRESLRENZE - £
RERERH  RMZARBEBFEZLE
FHE WERTEENEBFMEEA 8F
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Customers B

®

abessa|y s,uewuiey)

% iy
&
We arranged nano photocatalyst antibacterial coatingion service to disinfect all POS in Hong Kong to =
ensure customer safety. WWe also extended membership points for all customers and provided online
medical consultation to assist customers in Mainland China in view of social distancing requirements.
A feature story that highlighted our care to customers is presented next page.
HMAREBMAZEE  THAKLBENBZERSERG  UBREELE - HZMTEAMEREER %
ERTEEEINEY  ERTEANMHEFTRMAR FBEZARE - £RMETELCEETFR - Xat %
MR ER c N TENEERE - BB MEETHRE - i
w
B

dnolg Aiajjemar 3004 18] MOy 1N0Qy

g Employees

We sanitised our offices and dormitories, provided flexible working arrangement, online medical
consultation and COVID-19 testing for employees. We also enhanced digital support to our employees
and promoted resilience among employees through training for new skills. For instance, we transformed
frontline salespersons and backend colleagues to become jewellery ambassadors on our smart mobile
tool CloudSales 365, which enabled them to earn extra income.

BARBTHSBRAENES  WRHEBE TR  KRLEERFARGES AR o HFIIRMEH

EREBFEME  WRBEIHRE  REEINEERE - fln - HMARAKHEEARNELD
F% BRKKKREARL  EATFHESTAER365 - #MFIRIEEIMA -

P (e B L B
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Franchisees

H 321

tn BB S

Buiainog ajqisuodsay

We launched a Franchisee Support Policy in FY2020 and provided support funding to alleviate the

operational pressure of franchised stores and partners, such as waiving penalty for late settlement

of purchases, extending extra credit period for half a year and reduction of service fee for up to three o

quarters. 55«
&

HPIR20200 FHEMBRAFHRFEE  URETXHESUREBMBENSERHENEERS

PIINE B FME R 2 HNE  IBEERABEEFF  URRERE=FONRBE -
&
J
@

S O
@Eﬂ (it JE B R 7K B v suppliers & Business Partners

We leveraged the opportunities of digitalisation to develop new business partnerships and drive
innovation within the industry through the Dual-Force Strategy. We also launched online courses with
industry associations for the jewellery professionals in Hong Kong.

BMAABBENRE  ARFTEBSEBHERER  LRBAEH NRBIESDITERIMN - RMITFETE
BEalE REEREEXRABRRKRLRAE -

ABojouyda)] R uoireaouu| ‘diysuewisyelr)
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NGOs & Communities 5 EEEAYE &2&

We supported the community through initiatives such as charity sales and ambulance donation as
well as a drawing competition where the winner's artwork was used as the design of face masks. A
telephone caring programme was established to provide support for those in need, such as the elderly.
We maintained our mask production line and donated 2.3 million masks since the outbreak.

RTIALRE TR BRAEREEERE RELKEENEELBEEFEY  BLELBESEEREAR
ASEMRET - RATRASFEBETS  RRESEFEOARESS - HMBEFOSEEREE -
I BRIERIEELANR - HIBHE230B NS -
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ERSH —EERER.

Worth the Wait — A COVID-19 Love Story

! \/\/ould you please help me to plan a surprise proposal? | can't wait to propose to my girlfriend.” Dr. Tung
sounded like being in a rush the first time he called us. It was in a quiet day in spring 2020 in Dezhou
of Shandong Province where life in the city was in pause due to the pandemic.

He was happy with our recommendation of the Guardian of Life engagement ring and our offer to decorate
our store for the proposal. We chatted with him further and it turned out he was a cardiovascular surgeon,
who was soon to be assigned to \WWuhan to fight the pandemic.

A few days passed and cases skyrocketed. Without saying a proper goodbye to his girlfriend, Dr. Tung had
to urgently leave for Wuhan. The only thing Dr. Tung’s girlfriend could do was clinching on her mobile phone
day after day to wait for rare updates from Dr. Tung. Working hard in the hospital, Dr. Tung still managed to
send us a text message — “I'll propose to her the first thing | get home safely!”

Time crawled by. It was only after two months we finally heard from Dr. Tung again. We were so relieved to
learn that he was back and was ready to proceed with the plan for the surprise proposal!

At last, the big day came. As Dr. Tung pulled out the sparkling ring at our store gorgeously decorated with
flowers, Mrs Tung burst into tears — the blissfulness on her face proved that it was worth the wait.

“Yes, | do,” | thought. It is moments like this that reassures us it is worth our efforts to bring together love.

rﬂ%%ﬁﬂt%ﬁi@’W%ﬁﬁﬂﬁﬁé%?J%—mﬂ%%KWEEE’M¥+ﬁ%%°mNE
EX  BEREGHTEEEE  BUREENTEREHEO—X -
BFBEERTE IR UREMERHE  HHEBEREE - RERPUXDE 48R
R —BOMENNEE  TABHREREL RN -

LXR% BERTEN  BFELARELZBANBR  BESRNERE - EHENLPRREHL
REFH ZHEBLTTRLONEE  EHAGEBRSHITHE  DATSRREAGEM (B
TRERNE—HERERE ! |

B AS - MEA%  RAKHNKREEBENEE - SOBER  RMRSKE  MAMES
FREEREORIEHE |

KB FRARE  BEEREERES  SHATHBORIES  BEAABRRTRE  ERE
RHNEE  BAEEREBEEH -

[REE - | WLRFIZ BB HEMASHBHRESBH -

Wang Hong-Xia T4 &
Frontline staff at our store at Dezhou,
Mainland China
FEAMEMATRE T

f T
/g &}bﬂm_ﬁ TR

: \& W

©

St AT

O
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SDGs MEBETHERRER

o

17 PARTNERSHIPS
FORTHEGOALS

<

-

Sustainability Report 2021 A #4834 2 &

Material Issues E =4 %58

Ethically responsible sourcing
BEEEERE

Transparency and traceability of materials
MR EREN TR

Supply chain management and engagement
HEEEENSHE

Human rights and labour practices in the
supply chain

MEEFHAENLEIER

Green procurement

BERE

»

&

We understand that customers are increasingly concerned whether their
jewellery products come from a responsible source. In response to this
pressing call, we strive to work with around 5,000 active suppliers and
lead the industry in setting high ethical and responsible standard in
sourcing, which is at the front end of our product lifecycle. From sourcing
for gemstones and precious metals for jewellery crafting to deciding on
packaging materials, sustainability elements, such as environmental
footprintand human rights are part of the core considerations in managing
our supply chain.

RMAE  ERURUEIBESKRNKEER  REEREBAEENNRE - KHEE
ERIFR - RMBNEL5,000EFRMUEB S - SIRITEHERER DN
AIiwELE  FIERERNEARERE -RRXEHEA  FARKERENESE -
LZEEBEME  RREEFVNAESUTRERRER  FERAMAREEETEPHAO
ZREX -

9

To achieve full compliance with Chow Tai Fook’s Best Practice Principles (“BPP”) by all key
long-term suppliers.

FERMAENERHENHEBTAREREEERE -

BPP developed by Responsible Sourcing Conducted third party social and
Champions and key departments collaboratively environmental assessment with
and to be launched in FY2022 key suppliers

PR B EERAE S 85 0 = 2 HPPT H R 4R HYrEHERRFAZ=HLEM
BAREREREFE - HE20220 FHEH R

ECEES

abessayy s,uewlieyy

] 3 B Y B Y (200 B

dnoug Alajjsmar 4004 18] MOy IN0qY

PR B L)%

JUBWIHWIWOY [BIUUSIUSY INQ

Y

B

Byt [0y

3004 Ie| Moy 1e Aljiqeutelsng

HE

2 )

ABojouyda] g uoneaouu| ‘diysuewsyel)

AN T

uonaNpay uogie 1§ Aausioly3 821nosay

WYY

pasnao4 a|doay



oupplier Management Framework

HFEr S IEE LR

Our holistic supplier management framework is guided by the revamped
Group Procurement and Supplier Management Policy and is overseen by
our Supplier Management Committee to govern the effectiveness of our
controls over the procurement process and supplier engagement, and to
identify and evaluate supply chain-related risks.

- Ensures we select a supplier that best
suits our requirements and ethical
standards through a fair and transparent
quotation and tendering process
A AT E R A REMBER
B BREEBLEFEEMNE
SkMEREENHERS

== Principles R8I
- Ensures continuous Improvement of

supplier performance through regular @
assessment and engagement
programmes such as training and
recognitions
EBIF AR A E EH
LA EET B - R
HERBERGANEE
R E

- One of the recognitions is a
grand award that evaluates
suppliers’ social and environmental
performance and innovation
Hp—EAREZHERELE
MIRIE MR RAIFKR

& Transparency
A SN N
ENGAGEMENT
28

Responsible Sourcing Practices

Impartiality, Integrity

~_

BPzmaEEEEIRER A EINER
REMHEREERR SRS - THEER
EEZBeEERBRZEGEENA I

HIER 2 8 - LA R A0 5T fil B2 4 FE 58 4R BE 19
[

- Key considerations: quality, market
demands, timeliness, reasonable
price and traceability
BREERE : mE  mHEHR -
R - AEERRAEHE

- Ensures we truly understand our
suppliers and reduce suppliers’
non-performance risk through
due diligence process such
as interviews and on-site
visits

RERBTMEE T EHE
& RMEBIANERSE
=HRATRE  RBREHERH
TRAEBER

VERIFICATION
BRE

e BEERBER .-

We maintain a suite of policies and initiatives from safeguarding human
rights along our supply chain to sourcing natural and “conflict free”
diamonds to help lead the industry in improving supply chain standards.

26  Sustainability Report 2021 AJ BRI %
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Policies for
responsible

BfE

sourcing

REEE

Enhancing

traceability

%

A E B

Supply chain risk
identification
and management

A

o = B
Bl EE

Third party

memberships

sy —

5 =

and audits
=
BMETZ

Development of Chow Tai Fook's Best Practice Principles for suppliers
(Refer to the case study on the next page)

AMEENERAAEREREERE (F2E T A ZE0MHRE)

Code of Conduct for Precious Metal Suppliers

EEEMERTA

Specific social and environmental requirements applicable to precious metal suppliers with
which we deal with directly

FEAEMRBER  ERRERMERRINESBHER

Compliance with Kimberley Process Certification Scheme
FAELAFREITEEE
Ensure the sourcing of diamonds are “conflict-free”

BRERE [TF@ER] MR

T MARK: To Tell the Truth

M B 7] S A9T MARK

Enable our customers to trace their diamonds to a responsible source and access blockchain-
enabled diamond grading reports via the T MARK mobile app

FETEBT MARKFHERRER - BPBONARERER  YRREREENETRE

Collaborating with Industry Leaders

E{TREEESE

Continue our collaboration with the Tracr™ platform in working with the industry to further
enhance diamond traceability

B2 RTacr™Y 5 - BEXRASFE—TRSEANIENE

Strengthening of AML Policies and Procedures

s Rk BERMERF

Strengthen our AML risk control measures in our operations and supply chain to safeguard
human rights

058 7 5 58 B R 98 ) S £ [ PR 4% i 15 s LA AR R A HE

Ensuring Sanctions Compliance

TR E T R EE

Commit to identifying, mitigating and managing the risk of sanction violations and complying
with the relevant economic and trade sanctions laws in all jurisdictions where we operate
BAOFER - EHMERBERGZOEAR  TELEMENMERDEE ERETHBLEN
B Z AR

Supplier Assessments and Inspections

{4 PE 7 BT A AN B %

In FY2021, we engaged third party auditors to conduct social and environmental due diligence
assessments with 15 key suppliers in Mainland China. Remediation and engagement programmes
were developed for suppliers identified for improvements

BMR2021 0 F @  BFFE=ZFEZXEEPBE A ISR EFEREFETHEMIRERR
AERE - WARBFBCENHIERTIE T EH M2 EGT 8l

Code of Practices of Responsible Jewellery Council (“RJC")

BEEREREEREED

Our subsidiary CTF Diamond Trading Company Limited has been a diamond trader and/or cutter
and polisher RJIC member since 2010
BMOMBERARABEAZESBERART  B2010F —EREEKREXZESERAEI R/
TR - RWAEEKE °

Compliance with International Industry standards

FEBERTREE

Annual audits in accordance with the De Beers' Best Practice Principles, Disney International

Labour Standard and Costco Code of Conduct
BIEDe BeersE B HIERESTA| - T EBIRRS TIE%E - LA K CostcolTAXER] - BRAFEHRZ

Ensure Integrity and Traceability of T MARK diamonds

&R T MARKEE f 52 28 L i [ 3B i 2R iR

Obtained ISO 18323:2015 — Jewellery — Consumer Confidence in the Diamond Industry
international certifications by SGS

BESGSHE FISO 18323:20156 — B — BAXHEEFLEERE

27 Sustainability Report 2021 AJ /BRI %
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The Development of BPP for Suppliers
REEBFEAAEREEETRE.

As part of our commitment to achieve our 2029 goal of achieving full compliance with Chow Tai Fook's Best Practice Principles

("BPP") by all key long-term suppliers, our Responsible Sourcing Champions have been developing the BPP collaboratively with
key departments.

== aEmARNERBRAA RN A EREE TS RRMER2020F B8 - WETEEREAR S
B paproensnuss 228 acEnEsmms -

Conducted a workshop to identify 39 issues related to

June 2020 environemntal, social, business ethics and other aspects
2020%6A EWIMS - ARHIRAS - B EHRTALL
FE3EEREEE

Conducted a workshop to prioritise 18 issues which l
suppliers have to comply

ERTHEY UBBEHERXEETN18EELEE

Aug 2020

20204 8H

Jan to May 7J17A1  Finalised the BPP and confirmed criteria defining key suppliers
APAES S mARR A REEE TR R TR EERE

To implement the BPP by stages FY2022
') 2 I B MG A KO R B AT 202281

Supplier Conference

HEBAE.

\/\/e staged a Supplier Conference at the Chow Tai Fook 91t Summit in
April 2020, participated by 240 suppliers through a livestream platform.

During the conference, our suppliers pledged their support in responsible

sourcing, expressing positive views in aligning with our standards and
requirements. The conference also featured our honourable guest Mr. Peter
Lam, the CEO of Ola Tech, a Hong Kong-based tech start-up, to introduce
solutions to tackle electronic waste through a circular economy.

2 020548  BPRBAEENEES L ERTHETAE » BE
{0ERENERGE LEEFASMEE - SEHE > RANHERS
7%:%%&%5%J: AT X UHAERMNEENEREERESE - KEF
BT EBRENAIBZEOla TechiTHRARMBE A LE » BN WARA
f@iai%@  BETEYRERRIER -
O
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7 g
%\i =<7~ © Creating Unique Cultural Experience through Innovation
[T ﬂ ®
7 & TECHNOLOGY : DIHIBOODIROD
P i ; g Building on our solid foundation of traditional craftsmanship and -
oG R A R A M preservation of historical heritage, we have stayed ahead of the new g
17 e E;j;gig‘lt;:“adiﬂ"“a'Cfaﬁsmanship market trend by our efforts in digitalisation and product innovation. <§)
gom;;:;je’;e”eryheritageand culturs We will continue to explore new opportunities by fostering creativity in g
BEREELMIL jewellery design and expanding new jewellery retail models to bring new
Synergising the industry through partnerships = ﬁ g
ol plytivesl Mool values and blissfulness to our customers. 25
WERRBHAAE - BMESGTERSAES XCRESE HASEAE - REBENES - R
E - ooy -~ UBIBENERAN £ T SBE TREALMN - BBEERARAIELN g
; E;m 7 e > /E ~ = [ > =3 =
BREFKEZERS  BREMAGUEERRFHE  REFTAEEENERER -
Insight from Stakeholders #3 {3 & R #2 1
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2029 Goal H 42
To promote cross-generational craftsmanship, innovation and technology in the industry éi
and to cultivate the artisanal spirit of perseverance with 10 million people through mass N

engagement initiatives and in-depth experiential programmes.
= . N e s . wn o . o g
RETEANNBERITEER - AIFTRNEN - BBAEZTHIRANERTE > @1,0008 AEERHTE 3 g
B E DK o *
SE 5
o)
FY2021 Progress and Highlights 2021 Bf SF s RFNI W E g
N\ Y )
Established 3,000,000* " @f
’ / Y Y3
= \; Collections and Exhibits Assessment Committee Cumulative participants in our mass engagement initiatives §

Z to develop a treasures assessment mechanism and in-depth experiential programmes
Bk ERTEE EGUR LR A AREZEEB AR E B8 25T 2 H AR
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Presenﬂng Heritage
RENILEE

We continued our commitment to preserving our cultural heritage
and craftsmanship for future generations.

BEMBOAT K EAFMREYLEEMTE °

Assessing Collections and Exhibits

i mn N mm AT 2

e established the Collections and Exhibits Assessment Committee, which comprised a cross-

departmental review committee and consultants. The Committee is tasked with the mission to
develop a treasures assessment mechanism to effectively select collections and exhibits with assessment
criteria based on craftsmanship, design, uniqueness of raw materials, representativeness, historical
significance and previous awards of the treasures. The Committee also developed a collection and exhibition
management system to facilitate future exhibition preparation and display of collections.

ﬁ_\(.' MRINERRERTEZEES  HENMNTEZENRBAN Z5SREBE2RHN
TEEE R EHNEBEE ARE EBELEEH URBERBRLSER  MEER
KEm ZESTENERNREEERG  FEARERRERRREEZA -

&

HE

\/\/e organised various public exhibitions to promote the cultural and artistic value of jewellery industry.
For instance, at an exhibition for ancient Chinese gold crafts, we demonstrated Chow Tai Fook's
excellent craftsmanship and promoted the essence of traditional Chinese culture through showcasing “Lotus
Bowls" For the two gold crafts produced for the exhibition, one was donated to the Suzhou Museum and the
other one will be permanently exhibited at the Chow Tai Fook Museum of History.

ﬁ MERZEAHRE  URAKBEXNULHNEMEE - fl > EMEFELIRESTE
B RABEBY—EXH REFDKENWHEELIZ  ERFASTEESR AR -
BEBYRAINMAZ R —HECRETHMNENE 548 ERAXEELBEMERKARE

@)
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ouccession of Craftsmanship
BARIS

We put endless efforts in nurturing artisans and pass on valuable skills ~HMEBETL RS ENERS - TRNKEE
and knowledge to future generations of the jewellery industry and HIRE TEMAMBERGITERERTAR -
the general public. From various initiatives at Loupe to international ~ #tLoupe®) ZIREHE - AEERREESAE -
exposure at global competitions, we offer multiple opportunities for our HMERFEN TR RHESBE S - AW
young artisans to ensure they are well-equipped to contribute to bringing ~ MBEM T EFRE - e hEBHTEBRE FK
the industry to the next level. Our innovative ART2CHARM programme ¥ © FMI&IFTHIART2CHARMIE R - AL
also enabled customers to turn their creative doodle designs into actual M EC KA BEZB R B AEEKE

jewellery products.

|

Em e
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Learn more about
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Loupe g E)

Young Jewellery Talent Incubation at Loupe

Loupe SEEFEIRE AL .

23—year—o\d Chan Wing-Long first joined Chow Tai Fook as an apprentice in the Master Studio. After
diligent practice to master the basic skills, he worked his way to become the youngest Loupe

designerin-residence and artisan. “Cross Eyes” is one of his product series. He also delivers workshops at
Loupe for the general public.

23 BHERKE  BRAMABRAEARMIEEZENERE  BREB-—FLH BEIVEREE
AERE  BERAFENLoupeIERFMAIE - EMRAYIEIE [Cross Eyes| & »
fIRTELoupe B KRB TR

anus Ng, who is a young Loupe designer, created the Purple Iris jewellery with natural
\J effects and rich layers inspired by watercolour paintings. In her “Homeless" series, she
incorporated polar bears and ice cubes in the design to raise awareness of global warming.
Her creation epitomises Chow Tai Fook's innovative spirits to combine contemporary
design with traditional craftsmanship.

E B LoupeiRsthfiJanus Ng ' KK ERARNKS  BHELEREBER
HE o MRBAREBXEE - thie (Homeless) %% - i
AR M K BRIERE AR ET R - R AME 2 RECHEDE - MY
AERBARENRAFBEY  REHRARTHERIEZE -

N
~N 7
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https://www.loupe.com.hk/
https://www.loupe.com.hk/en/home/tc
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Nurturing Young Artisan into Future Master

HEFENIERARRAKE .

fter winning the Silver medal in the Jewellery category at the 45" WorldSkills Competition, our young

artisan Chen Qi-Liang has contributed his talent in various projects at our Master Studio. In March 2021,
Chen, as an assistant instructor, became part of the coaching team to provide training to two talents from
Hong Kong to prepare them for the Jewellery category in the 46" WorldSkills Competition 2022 to be held in
Shanghai. This experience allowed him to enhance his craftsmanship skills so as to nurture him to become
a future master artisan.

ﬁ%%ﬁ%iﬂlﬁﬁ%%y%%%@ﬁﬁﬁ%
- | ABHENTEEREEREE  BE
& | EAMIEENSEER  NAECH T EDE

- ) THE2021F38  REREERAIEEN

BEGM  RABMERN -8 AREEFEN
MAESERMAFI - ABMHMSMN2022F%
EBRRNEICELERRERBEREMITER
W ER EREEERMERTERIT - M
BEMER KRR TEKRA -

@)

. From Doodle to Dazzle
ARTZCHARM: ERER IR E.

0 promote the spirit of craftsmanship to the general public, we offered a unique opportunity for customers to craft their doodles into
Tactual jewellery through ART2CHARM, our WeChat mini programme. By utilising innovative 3D technique, customers were able
to immediately preview their jewellery design and place their order. The final jewellery product can be manufactured within 10-20 days
compared with a piece made by conventional jewellery customisation which usually takes at least one month to complete.

% TEAAREEENEH  BENABEETRHTEBNKS  BBRMNOBEINEFART2CHARMBECHWE -
Y BEREE o BB BAIMIDRM  BMEENSHEEYEFHNECHKRERS - AF10F20K & #HE 88T MK

S5 MEREFERERL —ERNERESKRE - ART2CHARME R HREE -

Search "ART2CHARM" on WeChat to craft your own jewellery IQ
EHMEE S [ART2CHARM ] - REECH E
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RESUURCE EFFICIENCY 1
— W 2
% E
. » . = 3
£ o Caring for the Planet's Wellbeing
& CARBON REDUCTION = __ s OPO900®
We depend on the planet’s natural resources and raw materials to ﬂ%%
| SPGs BAETSMARAN  Material lssues RR M / manufacture our products. It is paramount to safeguard the planet’s %é
18 i Carbon emissiggidienergy management wellbeing to ensure our business’ succession and that sufficient natural =
O ﬁiﬁa}iiﬁiiisand N—— resources will be available for our future generations. For every step E
RRREENRRNYE taken in our daily business operation, we put extra efforts in maximising
s el resource efficiency while minimising our environmental and carbon %g
Al qualty managemett footprint. % ;
W:Z;Lmanagement'-l BRERREARAERNEMBRIEER - #RMBRNWERTEH > BREBEN . %
e KEEA - URAT—RERENEAARRZRNES - RABEAREHEED :
- \ BEMAT  BRESERY:  UNRERZHIRERRE - R
Insight from Stakeholders 3% 3% 5.4 s
o
% .

2029 Goal BH =

To achieve a reduction of at least 15% in our ecological footprint, namely greenhouse gas
(“GHG") intensity and water consumption intensity of the Group, and waste generation
intensity at our production hubs by 2029 (FY2019 as the base year).

LL2019BM FE R EESF » N2029FEREY - EENERERE - B AkEBE  UREEEMERYEE -
K & 2 15% ©

ABojouyda] g uonesouu| ‘diysuewsyel))

FY2021 Progress and Highlights 2021 B £F i R #1 5 E

Compared with FY2019
H120198F F 4R L

&=
-14%@5) 2% L7 -14%

=]

011onp

u

P
> s
g
3
Reduction in GHG emissions intensity Reduction in water use intensity Reduction in waste intensity from &l
nER SR ERE FKEERE production
EEBREDEERE
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Environmental Stewardship

IR 15 & 18

To meet our ecological footprint reduction target, we have put in place
robust environmental policies and management systems across the

Group.

RERBRLEREPHBE
EEAERGBRRNEEER -

HMEREEHIE

Environmental Management Approach

cos IRIEEI S 4 o0

We maintain ISO 14001 Environmental Management Certification in
all our production hubs in Shenzhen, Shunde and Wuhan in Mainland
China. To manage our quality, environmental and safety information
more efficiently, effectively and timely, we will upgrade our system to
Integrated Management System in FY2022.

HAERBERRI - IBEMEER A £ E

i - HEBISO 14001RBEERRE - AfF
BE RENZZ2EANEEE#EE ARE
MERK - BRIIER 20220 EBRZSET R B

RAEEEEXR -

Aspects £l Summary HE

>
@@@

Management
BERBER B TR

Energy Efficiency
BEIRRN2S

Water Resources
Management
KRERERE

34 Sustainability Report 2021 R[4 #& 3% &

R

S

Maintain various measures for the reduction of major air pollutants generating from
manufacturing processes

FELR A RS SRR R EEN FEERSEY)

Implement modification measures in our production systems and processes to reduce
emissions of volatile organic compounds (“VOCs") for better indoor air quality
TEEEZRGIBEP - BITSCERE - URMEZIEE#EE Y (TVOC]) BBER - #HimekE
ENEREE

Monitor the air emission treatment system and ventilation levels through real-time
surveillance systems in our production hub in Wuhan

PORAERMEBERERRS BN RAEREETE R ANEE A K F

Employ automation devices such as motion sensors and timers to enhance energy
efficiency at our production hubs and offices

EARESERBNARRZ BB RE - REEEZMMBP RN EERUE

Apply retro-commmissioning practices to optimise energy use at our production hubs
BERENRE - B EEEMAERER

Prioritise LED lighting and optimise lighting use at our premises

B%Z RLEDRRBAIE N R &6 E B LR AA

Prioritise water recycling and reuse in our production lines whenever possible
BEERMVEERT - BEERBERFEIMERK

Pretreat wastewater by utilising technology like membrane bioreactor (“MBR") prior

to discharge to a municipal sewage treatment system in compliance with relevant

regulations

REMERERE - SRR AT ZSAT - AAREY R B8 SR AT TE S R IR EE K

Monitor wastewater discharge real-time online and automatically transmit discharge

data directly to the government via Radio Frequency (“RF") signals

TREKHERL - WEBET SRR - B B EE SR B E R A BUT

BERE

Dff
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Aspects £ilE Summary HE

® Properly store all hazardous waste in secured containers within well-ventilated

Q hazardous waste storage areas

BB BEERY  ZEFHRNBRARGNAEEEZRNFHEZEERTEA

e Employ qualified contractors to treat hazardous waste generated from our production

Materials and Waste

hubs in compliance with applicable legal requirements

Management IEAEERRANEREEEEEMEENEEEEY  WETERNERENR
R EEYEE ¢ Reduce generations of non-hazardous waste through initiatives such as e-invoicing and

waste sorting at our POS and offices

NMBHETZERNMPAENE FEENERN D RSERE WD ESEEYHNESE
e Develop packaglng using recycled materials such as our Forest Stewardship Council

("FSC") -certified e-commerce boxes

ERAERDEHERENE  fINERBT2RARNEIRE B SRBHAN EE

Our FY2021 Initiatives

eo o 2021 /E\j‘fﬁlﬁ E eoo

Various resource efficiency initiatives focusing on automation and flexible
production were implemented, key examples are highlighted as follows:

Aspects
il

Energy Efficiency
RERXES

-896,0004% = 1./ x 500

Powering 500 households' in
Mainland China for 1 year

B NH500F RE —FHAES

Estimated savings in FY2021
2021 A S EHRAE

Water Resources Management

KREREE :g
Of\ 19 000 55« = . X 1.6
\Oj Estimated savings in FY2021
2021 A S EHRE

Volume of 7.6 Olympic-sized
swimming pools
76ERAMIC B REN LN D 2

Materials and Waste Management
MHANEEYEER
tonnes

Q N |

Estimated savings in FY2021
2021 84 F (AR AE

Jx 12

Weight of 12 Asian elephants
12RBMNARRHES

1 Annual energy consumption of one Chinese household is estimated to be 1,786 kWh.

— B B A R E 5 F R BB FEX R1,786 T FL ©

Source R : Guo, J., Khanna, N.andZheng, X., 2016. Electricity Demandin Chinese Households: Findings from China Residential Energy Consumption Survey.
[ebook] Available at: <https://www.aceee.org/files/proceedings/2016/data/papers/9_76.pdf>.

35 Sustainability Report 2021 AI45 &3 R iR E

BPERT SR ASCMBEZEENER
MR B - BERHIAOT

Examples of Initiatives
15 B E4

53 projects, such as:
B3fEIEE - LA :
e Flexible control for airconditioning
BoRfESz=
e Timer control and variable speed
drive for exhaust system
BB SR 2R AT A 420 i R 8 S B

10 projects, such as:

10fEEE - A

* |mprovement work on the
wastewater system
REKERIE R o E TR

e Automatic cleaning device for
water tanks to avoid draining
water for manual cleaning
BEERKEEE BERAT
BR T EHEE MK

10 projects, such as:

10fEEE - A

e New technologies for treatments
of sludge, waste oil and wax
water to reduce hazardous waste
BRIR)SR © REMRANREE KA TR
fir - WM BEREEY

POk ES
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Environmental Performance Highlights

oo o0 I%iﬁ%%}ﬁ—%ooo

Thanks to our initiatives in resource efficiency and increased group
revenue in FY2021, our intensity performances in GHG, energy, water
and waste have improved in FY2021.

GHG and Energy
BRERERAE
GHG emissions and intensity EZ R B HEHM R F E
1.04 Compare with FY2019
) 2201981 AL
0.90
0.77 o
59,723 59,028

~ - 54,037 [-10% |

1,995 1,561 - - Y
1,743
57,047 56,642 51,577 ®
681 825 il
FY2019 FY2020 FY2021
(Base year E¥F)

% B8 B

GHG emissions by function 3z 3h & &l 2 # 8 =

14%

FY2021 BF £F [
Total 2=
52% ®

54,037

Tonne CO,e
g =4k ﬁ?‘.ﬁ%

34%

Energy consumption and intensity & R & ¥ & % E

6.58 Compare with FY2019

5.73 . EE201981 FAALL
| °

382,126 373,198 370,827
680 7563 2,667 o
353,426 351,003 343,810 ®

28,020 21,632 24,350
FY2019 FY2020 FY2021
(Base year E%4F)

36 Sustainability Report 2021 AI45 &3 R iR E

20218 P& K 2578 B AR IA R BIRA
GRS
R BANERNEEORRAERRE -

EHMR2021 T FHE=RE

Scope 1 direct emissions (Tonne CO,e)
HE-—EEHR(M_SREE

Scope 2 indirect emissions (Tonne CO,¢g)
HE_HEHFR(M_SREE

Scope 3 other indirect emissions (Tonne CO,e)
HE-EMBEHFR(E_StRes

GHG intensity (Tonne CO,e/HK$1 million revenue)
BERBEE

(M-SR EE/FaBETEXR)

POS
TER

Production

HE

Office
WRAE

Direct energy consumption - Renewable (GJ)
HEREEEE - HERR(G))

Indirect energy consumption - Purchased
electricity (GJ)
R EFE— T E 1 (GJ)

Direct energy consumption - Fuel (GJ)
HEREHE —ME(G))

Energy intensity (GJ/HK$1 million revenue)
BERTE(C)/ BREBTEXER)

POk ES
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Water

Ak

Water consumption and intensity 8k & & % E

8.62 8.58 Compare with FY2019
201981 FARLL
6.78
574,.707“\.
486,904 475,643
FY2019 FY2020 FY2021
(Base year E#4F)

Water consumption by function ZZh s 8l 2 I A K &

2%

29%

FY2021 & 5

Total &

475,643

m3 37 77K

69%

Wme@ﬁ%

Waste from production RBE £ EBRENEEY

Compare with FY2019

E2201981 F4HLL

131 137
’//\13
830 750 756
290 280 247
FY2019 FY2020 FY2021
(Base year E¥4)

Refer to Appendix D for detailed
environmental performance.

BERRERRNFE  S2HM&ED -

37 Sustainability Report 2021 AI45 &3 R iR E

Water withdrawal from municipal
water supply (m?3)
M AKBRAE (25 K)

Water intensity (m3/HK$1 million revenue)
AKEE(ZAR/ BAEBTEXE)

Production
HE

Office
PR

POS
TER

General waste (tonne)

—REEEY) (RNE)

Hazardous waste (tonne)
BEREEY(ARE)

Wiaste intensity (g/product manufactured)
BEYDRE (R/BHELEEER)

POk ES
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Combating Climate Change
I - |

We are committed to aligning our reporting with the Task Force on
Climate-related Financial Disclosures (“TCFD") to tackle climate change

BB R R R R AR R - WARER
1RAERA B 5 B AL B TR (TTCFD) By 4% B8
BEER o TRHAARMDBBARKE

related risks. A summary of some of the respective disclosures is

outlined in the following table:

TCFD areas of disclosure
TCFDI ZE &1 s

&g
Governance

gﬂ%}%%ﬂa

S
&R saeo

0 T
2

Risk management

E R EE

Metrics and targets
EEMEE

Summary

BHE

Our Sustainability Champions implement policies and initiatives
with Board oversight by the Sustainability Committee. More
details can be found in the Sustainability at Chow Tai Fook
section in this Report.

AREEELBRINITHBRMNIER HESSERANRERNEZES
FEEE - BlRFER2HARENAREBH A BELRELL -

We identified physical and transitional climate risks and climate
opportunities and set a 10-year Sustainability Strategy with targets
and action plans.
HMIE B E 88 AR R IR RS - IR E +F A BB R R
BEMITEIRTE -

Climate-related risk identification and assessment is incorporated
into our Group’s overall risk management approach and materiality
assessment process.

FEEERHNEREERFGMEZ TG - BRI ERERRE o

We set our 2029 goal to reduce our GHG emissions intensity
(per HK$ 1 million revenue) by 15% in 2029 compared to our
FY2019 baseline. We disclose our progress of GHG reduction and
report our GHG emission annually.

2029 ERE  EHRMOEERBERNEE (BEEET
EHERE)  B20198 FAELLFEIE15% © ﬁszﬁﬁﬁﬁTﬁ RERER
HRE  WEHFEREERBHRE

Learn more by referring to our detailed response on our Group website.

BRHMOENFES  F2AEEE A -

(=155

-l

=
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https://www.ctfjewellerygroup.com/en/sustainability/approach/practices.html
https://www.ctfjewellerygroup.com/tc/sustainability/approach/practices.html

v

Green Engagement with stakeholders

W2
!

5 3

B >,

EHEPENRREE z

\ 2

To further instill an environmental-conscious culture among our  AME—FAFHEEGRREHA UL - B sz
stakeholders, we organised various engagement initiatives to work with 3 7 ZIR2 8518 - SHREHIREAE © z %
* g

them to help protect the planet. 4 2
5 3

h =yl

i

B o

z

Customers

o 00 EE\%...

# 2
We engaged our customers to reduce paper consumption = % %
at our POS through E-invoicing. We also used e-commerce 1L, g g
1 o TuE

delivery boxes made with FSC-certified carton paper, helping to : }T_T 2 B - §
save 3.1 hectares' of forest, which is equivalent to the size of _'O‘i_—-ll:a & el

4.3 standard football pitches in FY2021. T

’ LOVE THE
ANERSHERAL  RNEREFHE AL BEHNMAE A B g8
I RITERFSCRELRURHBABTE - 1X2021 3 y 8 }‘"’r oo L
RET3IDERM - B R4 IEEERIS - = | — %2
G | E
dagasd g
¢"llunl
o g
As part of our collaboration with the SEE £
Foundation, for every purchase of the charity B
product series at CTF JEWELRIA, we donated <
HK$24 for combating desertification. a
HMESEEE S ®&1E AR —(HE A R#EH .o
ARAREREEERRS - BEL —HZZE75 oy g
g — T e 3
WE®R RMeBEEK24T - ABATR # 5
1 Estimation provided by supplier RAE %
EHFHHERREM] §
-
FY2021 B 5 =
&b g
443 tonnes 6 kg/HK$1 million revenue §
AWE J AT/BEBEREESR =
Packaging material used for finished products Packaging material intensity %
EmBEYH BEMHEE ;f
Note 7 :

Data on packaging material is confined to paper bags and envelopes of select brands ; é
BEMR IR E RS T RIS R 3z
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Employees
coe B T oo

-~

We engaged our employees in fostering a resource efficient
workplace and enhancing energy saving practices through Eating veggies if ALL CTF colleagues
activities such as the “Green Future, We Do” event at our is good for your
. . . health and the
Shenzhen Headquarters and an online sharing session on
. . . earth too!
ecological conservation at our 91t Summit.

go vegetarian
once a week
BPIRRYBE RN [FEWeR] - LAREEIEES 81T ot 1008 e oo for a year

BraRREsTe  HET—RRURRBSE  NEERE —
AR BE -

We launched an awareness campaign to
share creative GlIFs that feature green tips
with employees digitally.

BFABB O A NS EES  FBRIZEE
BAEIEE S THZIRRAL -

Going Paperless with Electronic Employment Contract

BRILCEFEREYN.

\/\/e became one of the first companies in Mainland China to participate in the electronic employment contract (“E-contract”)
pilot programme. E-contract not only helps to save paper, but also reduces cost by 95%, shortens the employment

contract processing time by 90% and minimises legal compliance-related risks. By combining the Chow Tai Fook’s Smart Talent
app with blockchain technology, the pilot project has revolutionised employment contract management, which creates mutual
benefits to both employees and the environment, saving a total of 1 million pieces of paper in FY2021.

ﬁ M2HEHEFEBSN(TEFENFTE  BPERK
EHSEABARZ - - BEFANTETHERER &
AR EAEIY  BEEERMBENNEREIY% B
BERBEEEENRABEER - BRESBARE [BEA] FH#
FEARXNERERN  ANAESURBERZERENERE
B RETANRGBAIEERE - 021U FRHHBE-—E8
RAE o

O
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F417 PEOPLE FOCUSED

SDGs B SE 3@ EEE Material Issues EE 4 %58

O
DR D 17 P Safeguarding employees’ wellbeing

RESETIHNH L RE
i D

(1 Ensuring occupational health and safety of employees
BREINBXRREZS
Focusing on training and career development
BEEREIIFBE R
Promoting diversity and inclusion
RS B R
Caring for the community

BB

", __/';
Y
)
“41| Sustainability Report 2021 Al B HEIHE ‘
BEE—— ]

o Creating a Harmonious Workplace and Community

QAPDIHOHIDOE

We believe thatemployees’ health and happiness are crucial for sustaining
a productive workplace to drive our continuous success. It is equally
important for us to invest in the communities where we operate, sharing
the fruits of our business success with the community and bringing
blissfulness to those in need.

EMARS EINRENEUEREREAKRSLEEIZEREE - t2TEHINE
BIIMEESR - BEMAMS RENEEMEHE  BHEIZRBUIDUR - AR
REEAMERBUBKEER -

Insight from Stakeholders %13 & R #%

Chow Tai Fook responded swiftly to the pandemic, safeguarded the
job of employees and was committed to community investment,
which projected a positive corporate image. Chow Tai Fook should
leverage this opportunity to further enhance its company's image
and encourage customers to participate in charitable activities.
BAEHHRERERR  AEBHREREIMNES  MABNMNMHE
BRE REBBANERTER - BAXBEGHERKSES  E—FPRALT
RER TERBEE2NESEE -

2029 Goal B 1=

Our Employees ET

To cultivate a corporate culture that embraces employee development, diversity, inclusion,
employee wellbeing and family-friendly practices through intrapreneurship.

ERHEACESEY  HEEHETHE S ETI5MER  UBRRERSHEZEL -
Our Community it &

Volunteer service hours by employees increased by 30% by 2029.
20295  BETHETRBEHIRA30% -

FY2021 Progress and Highlights 2021 Bf SE £ RN BHE

1600000, 23000007 ¢ wsll3 g

Total amount of donations
BRAREE

:ﬁ?Ju: ch c}

Total training hours Masks donated _
4R 2 A EEgEE ol

N CEES
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Employee Empowerment
g8 I i &

Fair Employment Practices

e AT HEmER -

We strive to maintain a fair, diverse and equal workplace and ensure that
employees enjoy the rights and benefits to which they are entitled, such
as in the areas of compensation and welfare, and transfer and promotion
as stipulated in the Employee Handbook. \WWe implement various policies
about prevention of child and forced labour and anti-discrimination as
documented in our Company'’s Best Practice Principles and communicated
to employees during on-boarding and refresher trainings. For instance,
our employees in Hong Kong received around 400 hours of training on
anti-discrimination in FY2021. We also ensure that employees receive a
fair process for staff recruitment, compensation, training, job rotation and
promotion.

FY2021 Bt &

By Gender i 5y 31

Female 21%

. ﬁ 790/0

ES 12%

Total
Number of Employees
ETAY

27,722
g,

Y

By Geographical Region 2 3 1 81 5

Mainland China 1% q
® mn 83%
Hong Kong and
Macau 220/o
BB KR

Note & :

By Age

By Function

BHMBHEERT  STNMFENRS
THERBTEZERENENMBEN - flanfE
ST FMFTAFMAER - A RABFE T
EXENMAA - RABBERERETER - B
ERABHLET RASFIREEEFZRE
B - WHEABRAEEEIIHFEES T8 -
Pl - 202184 - AT EE TRHEHK
4001E /N 9 RIRAR I A o tbsh - FAIABERE
RFRE - BHEEH - 5 wRTENTHE
BTt BRFABE LESATHHA -

BRERE D

3% S
<
25%
@ 30-50
> 50
0 @)
............ 21% (&)
Employee turnover rate
BIRAE
BYeEsE D
17% POS
61% o T
Office
® snz
Production
HE

Employee headcount and turnover data are confined to our Group'’s core and material business units in Mainland China, and Hong Kong and Macau

BT ABRRKABEERNEBETEANM - FETRMNRLRBREREN
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Empowering Intrapreneurship
HMEZEEFRNERX

We foster a spirit of intrapreneurship among our employees through
various initiatives to enhance their self-motivation and leadership
skills. To achieve this, we accelerated our digital learning initiatives for
employees in view of changing the workplace pattern by making use of
our Smart Learning app and Smart Talent app. We offered various kinds
of training covering products, customer experience, leadership and
achieved a 39% year-on-year growth in online training hours.

Slash, our co-working space at Shenzhen Headquarters, offers workshops
and funfairs that stimulate our employees to hecome “slashies”, who
possess skills and innovative ideas for multiple careers.

BMRRNEBWRIL T HEZTIFEMSlash  BRTEHREFES >
BEETHARASEREREMANZEN [REEK] -

FY2021 &%

1,600,000"

Total training hours
4 E

HIEBZERR - BB THRNBRZIEH -
fEMmILRE T A HABMBEZHIEE N - BEK
EEER  RMFE TE2] M [BA] FH
FEMiZ - BB B TE A RIS TR - iR
ST EBENEEN - RARENORERE
Em - BEER FEENT KLBIIRR
RFHER39% °

Average training hours per employee
B8 THFHEIIRE

N

Global Competencies for Synergised Growth

EAERRERRED

o ensure the capabilities of our global workforce are aligned with the strategic
Tobject'\ves, we integrated our competency models into a comprehensive
framework - the Chow Tai Fook Global Competencies. The five competencies,
namely Global Perspective, Customer Centricity, Breakthrough Innovation,
Result Ownership, and Shared Value, have crystallised what every colleague at
Chow Tai Fook needs to develop and deliver in daily work, in order to live our
values and contribute to the strategic objectives. In rolling out the initiative, we
conducted a series of focus groups and sharing sessions to enhance employees'
awareness of the core competencies.

#’ BREMEBLETINELERSERES  RMBEDERES
WY ARERERE—BAERRELER  WAKREEY BEERE -
BIFFZEM - REMAAAZEERIERED - ELEE  BEETAKE
MENET ERAFIETFTERRMEGENEL  UBRRMANEE
BYARKEREH SHEAFEEL  RMETT -RIEH A
Ao EE  MIERE THZ OIS -

o)
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Global Innovation Award

AlEER

Selected winning pitches

BoBHESR

CloudSales 365 — Empowering sales with technology
E 365 — URHZIRAHEEN

BERHGES

1st Global Omline Championship

ASRESEE Retorm &
LI I THT U P P

Eiflmm

| (0 M . P i cnstis

)

e organised the first Global Innovation Award in May
\/\/2020 to stimulate innovative ideas and enhance our
employees' vision from inspirations from our operations
around the world. More than 700 innovation proposals
were received globally. The finalists were invited to pitch
their proposals to a panel of internal and external judges
on a livestreaming broadcast and three proposals were
selected. Support from management was provided to
winning teams to develop their ideas in full.

ﬂ%%ﬁ%mmm&%%ﬁé@%%ﬂﬁ’ﬁ%ﬁw
EEEKPRMER  URBAINEE B
BEETHAY - RMA2 K T700% 8 A5
23 UEABABEABREEBS LEE AR
AASTENMEABRRERRND  BABH-@EERER-
CEELAEBEREMXE  BHMAEREI

CTF All-in-one Smart Card — Streamlining logistic
and sales processes

BARRE—R8— LR & RE

Reimagining Retail with the New Generation

HHttRARAZE

Attracting young talents is vital for our business succession. Direct
from campus, young graduates joining Chow Tai Fook can experience

a working environment where heritage meets

Management Trainees, Smart Innovators, and E-Interns were exposed
to upstream, midstream, and downstream facilities of the business

through fieldtrips.

44  Sustainability Report 2021 AI45 &3 R iRE
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We also organised the “My Modern Shop” Competition for the second
year in FY2021 and received over 3,000 innovative entries from high
school students in Mainland China. The competition was hugely
successful in unlocking the innovative spirit of young talents and
inspiring them to become future leaders in the jewellery industry.

M2021844F - JPUEEE —F RN [HNEZEH] LE - £2I13,000%

AR ERBEAMEHENEIFER - RRLLBEETEKY - MEBEHFK
AT BN - ARSREMB ISR BIRE T ER R REM

Z
L

E-Internship
EREETE

ur "E-Internship” initiative inspired our employee teams to adopt an
Oagile way of collaboration during the pandemic. More than 40 university
students participated in the E-Internship and demonstrated their innovative
skills in digitalisation and online marketing by playing the role of Key Opinion
Leaders (“KOLs") to promote their assigned jewellery brands. Through a
reverse mentorship programme, our employees obtained valuable insights
from the E-Interns for formulating future business strategies. In return, the
E-Interns gained exposure to the corporate world and the jewellery industry.

T ERUE RAELT TEHEETE ] HBETEBRDESR
:I: BENSHEER - 2MTERAENI0ZEREE - EERERE
EREMEREERERE B RMEMERBLMN
BEMBSERSENANKE BEBFEHRMAKR
AE BMNEIREREBTLEED  EBS
THENZER  BBREERRES
o Rz EHRETLEFELES
EERMHKBEITE -
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Employee wellbeing
EIBLRE

Employees’ health and wellbeing is important for us in building a
productive and inclusive workplace. We organise different initiatives in this
regard to foster workplace wellness, such as the Employee Assistance
Programme (“EAP") in Mainland China, Hong Kong and Macau, to provide
various counselling services and staff wellness programmes. In FY2021,
we enhanced the initiative in Mainland China through recruiting an EAP
Ambassador. We also collaborated with the Richmond Fellowship of Hong

Kong to provide training for around 20 employees in communication and
mindfulness to alleviate their stress in the workplaces.

ETMELEREYREY SR A LBRNBISER
BFE - At - RPETSERERSFTEED
E BlaERARFE AN FAEFNREMLN
BEXERGEN(TEAP]) AETIRMHERE
SERMME TOIREFEE o £20218F -
HFBEBBEEAPKME - MR FEAME
E - -RMERFAFNREEE  AH20%
B TIREEBMIES A EAETIN - LA E b9
MBS E T -

Occupational Health and Safety ("OHS”)

MExREHEZZ

Workplace health and safety remains an integral part of our business.
We maintain a safe workplace under the guidance of the Occupational
Safety and Health Policy, which is overseen by our Occupational Safety
and Health Committee. In FY2021, we enhanced our safety management
system and measures in all our production hubs by adopting the more
stringent ISO 45001 standards, migrating from OHSAS 18001. As there
was an upward trend in traffic-related injuries, we organised a road
safety campaign at our production hub in \Wuhan in collaboration with the
Hengdian Street Committee to educate colleagues through promoting
road safety to the public.

FY2021 Bt &

0

Number of work-related fatalities
TERBRET AZ

[Fi—]

3,204 =6

Number of lost days due to work injuries
ETEmERH B &
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Injury rate per 1,000 employees
§1,0008 8 THREE

PEHE

abessa|\ s,uewliey)

35 B Y B Y (2 VH B

dnolg Aiajjemar 3004 18] Moy 1N0Qy

P [ B L B

1UBWIIWIWOY [BIUUBIUSY INQ

H B o [ CH B Y[R

004 18] Moy Je AYiqeuleISng

GHPE

Buiainog ajqisuodsay

L8 5

ABojouyda)] R uoireaouu| ‘diysuewsyelr)

W WY E

U01ONP8Y UOGIeY 1§ AJUBIDIT 80IN0SBY

WY Y

pasnao4 ajdoay



Community Engagement
it B 2 H

dogood

A
“ G004

PEHE

abessa|\ s,uewliey)

.

BMECEMELEELRANEGEREZ
HE#H [Do Good] 1548 o LAT 2202181 F
Bt R 2 EEEHERA

We engage and build long-lasting relationship with the communities where
we operate to realise our “Do Good"” spirit. Examples of the community
engagement activities organised in FY2021 are featured as follows:

FY2021 Bt &

ks 11.3 Bi= o 2,300,000°

Total amount of donations Masks donated
BB miE=R =L

Green

=]

[==]
[==]

= 5,.810E°
I; ' all

‘E_ Total volunteer service hours
L = LRI a2

cee BB AR oo

Supporting Green Peacock Conservation R 3 #% 7. &

We collaborated with the SEE Foundation to participate in Tencent's 99
Charity Day to support green peacock conservation in Mainland China
through engaging more than 1,000 employees and their families through
charity solitaire and charity coupons.

RFESEEES S AIE - 207 B9AKH @ BBRASEREERMA AR
SHEBSRS 71,0008 B8 T RERBAN - LAUREF B A M AL FLE

REY o ®

* 99228
—RM3E

MAERRE—E
FIPHAE ERTFHEE
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Combating Invasive Alien Species

BEEEZEAR

Our volunteer team and their family members
assisted to eradicate 80 kg of White Popinac,
an invasive alien plant species in Futian
Mangrove Ecological Park.

BMNETBERERE - & HHER B ALK M
ERAEERBOATINEAREYMERSER -
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Health
coe 1@5‘; coe

Soap Recycling — £ B 2

Our volunteer team participated in activities hosted by Soap Cycling, a Hong Kong NGO to recycle soap and helped
process 52 kg of soap to donate to the underprivileged to improve their sanitary conditions.

HPNBEIH  2NTHEERERESERERNIEEREED - i BT (B8] T2RATERRBABBEE
VAR At P9 9 18T AE AR ©

Hilton
s

mEp B
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Donation for Tucheng School Kids
BUOBBEEW/NEBNEF

Our volunteer team in Yichang in Mainland China donated facemasks e @

manufactured by Chow Tai Fook and other sanitary products to school @ "\ n

kids in Tucheng Primary School. o T ﬁo
il

BRPEFENMEENETIN  SRAABEENHE  URAMEER
o BEGRTHIENEE -
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“Walk for Love™ at National Volunteer Day

ZEZRIH aBHR STARE].

uring the Group’s ninth National Volunteer Day on 19 September 2020, our volunteers across various regions in Mainland China
Djoined the "Walk for Love” charitable walking challenge. Volunteer teams with more than 13,000 participants across 32 cities in
Mainland China took part in a 9 km walking challenge. Through the activity, our volunteers not only had an opportunity to enhance their
physical fitness but also strengthened their commitment in social responsibility.

EE ER2020F9 R 19RETENEZHETLH EPEANBZHNEISN [R8HE SHRE | BEDTHREE -
I REHEANBI2EHTH13,0002EFT 0 —ELSMTIRENSITHEE - BREHEY  RMUNEITEEHRS

BREREE FERRMMEEENEER -

Together we walked and donated:
KL TLRET -

Qo

2893 @? < 534,004 o

HE BRK

@)
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Do Good ~ Caring Action

¥-BE-17H.

e launched the “Do Good ~ Caring Action” project in collaboration with more than 60 NGOs, such as Sik Sik Yuen and Society
for Community Organization (“SoCQ"), to provide service to help the elderly, the disabled and underprivileged families in the

community. These included in-flat maintenance, pest control, cleaning as well as providing basic necessities.

ﬁ MEZCENETEHEAMN S S0 ELERBSFE BB (2 -BIE - 78] BHETHRE BRALM
FRERE  RERBEE  BE - BREERY - UREXETAR -

The project won the “"Outstanding Partnership Project Award 2019/20" by the Caring Company. We will continue to use the project’s
platform to leverage collective efforts of our volunteers and NGOs to strengthen our assistance to the community.

I BREGHARBEREN [EHAESHEFTE22019/20] - RMBEEZEB (2 -BIE - 79 HETNEZEHRSE
SN HEB D - UinaE M EREL -

O
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Appendix A: Sustainability Awards and Recognitions
fHeE A TS E

Sustainability Indices T &3R5 &

BRRERES

Hang Seng Corporate Sustainability Index Series
- Hang Seng Corporate Sustainability Benchmark Index

- Hang Seng ESG 50 Index
B4 AT FHE B R IR EET

- BRI RHE R R AR
- B4 ESGH0fE#

Governance &34

10™ Asian Excellence Award 2020

- Asia’s Best CEO (Investor Relations) — Kent Wong
« Asia’s Best CFO (Investor Relations) — Hamilton Cheng

+ Asia's Best CSR
« Best Investor Relations Compan

Yy

- Best Investor Relations Professional — Danita On

%+ BTN AR5 2020
- NS ETERER (IREEBER)

- DNRELEREERE
- RIEREEMRESE
- REREEBERES — ZRK

— EmAE

- DNREERIBAE(REERR) — BIRER

LACP 2019 Vision Awards Annual Report Competition

+ Gold Award

+ Best Report Financials (Bronze)
- Top 100 Reports Worldwide

- Top 50 Chinese Reports of 2019

- Top 40 Reports (Asia-Pacific Region)

LACP 2019 {28 88 F A F

- SEF SRS (IR4E)

- 2FRRE100ARER

- B fEBOZR2019%F & S F 5]
« AR B EAOARF IR

LACP 2019 Vision Awards Sustainability Report Competition

- Silver Award

« Best Report Financials (Bronze)
« Top 100 Reports Worldwide

« Top 50 Chinese Reports of 2019

- Top 40 Reports (Asia-Pacific Region)
LACP 2019 1R & SR BB R IR E AT

- SR

- SEF SRS (HH1%)

« RERERIE100ANF 2R

« Bx1EBOZR 20195 [Z R & 3R
- DB KHI[R B EA0ANF 3R

Sustainability Report 2021 AJ 54 3% R

&
3]

&

H
=

Hang Seng Indexes Company Limited

EBEEBRERAT]

Corporate Governance Asia
DEMEEESR

League of American Communications
Professionals LLC

SE B A AR R

League of American Communications
Professionals LLC

EEhEEE A

2E
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Governance &34

iNOVA Awards 2020
- Grand Award (Best of Sustainability Report)

» Gold Award (Online Annual Reports: Sustainability Report)

iINOVAR#E 2020
c RERE(REJHERRRS)
- SR(ELFR : TRHERRES)

ARC Awards 2020

» Gold Award (Traditional Annual Report: Jewelry)

ARCA 2 2020
- RR(FHRFR  KH)

The International Annual Report Design Awards 2020
- Silver Award (Overall — Integrated Presentation: Sustainability Report)
 Bronze Award (Retail — Integrated Presentation: Annual Report)

2020 BIPRF IR ALE

- RBE(BTTEES — FRET  IHEERERE)

IR BERS — AT | FH)

Asia Responsible Enterprise Awards 2020

- Asia Responsible Enterprise Awards (Corporate Governance Category)

e E LR 2020
- D EE SR TR (DERELE)

6" Investor Relations Awards 2020
« Best Annual Report (Large Cap)
- Best ESG (Governance — Large Cap)

2020F FENBIRE B BIEKLE
- ERIEFRECRALAR)
c REAFERRE(DEES — AER)

Listed Company Awards of Excellence 2020
+ Main Board (Large-Cap)
FHRARSEBAE 2020

« FIR(KME)

2020 HKMA Best Annual Reports Awards
» Honourable Mention

B EEEERE2020F HEFRLE

- EBREER

Best Corporate Governance Awards 2020

- Corporate Governance Awards — H-share Companies and Other Mainland Enterprises

Category: Gold Award
EREEIRRE 2020

- EERE — HIRA R EE M E A AR - 4

IR Magazine Awards Greater China 2020

- Certificate for Excellence in Investor Relations

IR Magazine X 88 — KA ZE[R2020
REERREHREEE

JNA Awards 2020
- Lifetime Achievement Award — Kent \Wong

2020F FEINAK 82
CIREBRHEE — HEE

DHL/SCMP Hong Kong Business Awards 2020

- Executive Award — Kent Wong

DHL/FZER REBREFEE 2020
CBEREIRSE — BRE

Sustainability Report 2021 A[#E %R RS

MerComm, Inc.

MerComm, Inc.

IADA International Limited

Enterprise Asia

Hong Kong Investor Relations Association

BERAEBERDS

Hong Kong Economic Journal

(R

The Hong Kong Management Association

BREEEXGE

Hong Kong Institute of Certified Public
Accountants

BEEREIAE

IR Magazine

Informa Markets

DHL/SCMP
DHL/FER

ElES
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Best HR Awards 2020

» Best Innovative HR Initiative Award — Platinum

- Best Management Trainee Programme Award — Gold
HKEANERASE 2020

c REANEREFEZERE — A2

s RIEEEIFIETEIAE — $82

HR Distinction Awards 2020

« Excellence in Organisation Development — Gold

« Excellence in Crisis Management — Gold

« Excellence in Graduate Recruitment / Development — Silver
- Excellence in Innovative Business Solutions — Bronze
ANEREBAEE 2020

cEBRIPWAE — S

cERERIRAR — S8

c BEAIFE/FREPALE — R

- BIBTEETSRRAR T RE A LE — R

China Talent Development Awards 2019-2020

- Elite Award + Achievement Category — Middle and Senior Management Training Award

FEIA A B RERLE 2019-2020
CERECRRE - FREEREEER

Good Employer Charter 2020
FEELE 2020

Good MPF Employer 2019-2020
» Good MPF Employer Award

« e-Contribution Award

» MPF Support Award

1T EE 2019-2020

- EEFEE

- BFHRE

- EEHEE

Outstanding Partnership Project Award 2019/20
B KFE S MRt 2152 2019/20

Social Capital Builder Awards 2020
« Social Capital Builder Logo Award
& ERE S 2020
BB RE NI

CTgoodjobs

HumanResources Online

Training Magazine

FEHIGER

Labour Department
BTk

Mandatory Provident Fund Schemes
Authority

SBREERATEEEERER

The Hong Kong Council of Social Service
BB SRGH S

Labour and Welfare Bureau
BT REHB

Environmental 3815

CDP Climate Change Questionnaire 2020
+ Rating: B-

CDPRI& &1L E78£2020

* 74 : B-

Hong Kong Green Awards 2020

« Environmental, Health and Safety Award (Large Corporation) — Silver

BB ELEKE 2020
cBERRTERER(KREDE) — 12
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Appendix B: HKEX ESG Guide Content Index

fffeE B &)

Subject Areas, Aspects, General Disclosures and KPIs

TEHE  EBE  —REBERRBERIER

A. Environmental 3B15

Aspect A1: Emissions /E HA1

General
disclosure

—RIKE

KPI'A1.1

KPI'A1.2

KPI'A1.3

KPI'A1.4

KPI' A15

KPI'A1.6

Aspect A2: Use of Resource

General
disclosure

—RRIKE

%235 E7)

Information on: (a) the policies; and (b) compliance with relevant
laws and regulations that have a significant impact on the issuer
relating to air and greenhouse gas emissions, discharges into
water and land, and generation of hazardous and non-hazardous
waste

EHEERMEERBHER - MkRLHOEES  BERES
BEEDHEEZSR - ()X R(b)ETFHETARE
BARRREE AR DI E kY

The types of emissions and respective emissions data

eI AR R R ER

Direct (Scope 1) and energy indirect (Scope 2) greenhouse gas
emissions (in tonnes) and, where appropriate, intensity (e.g. per
unit of production volume, per facility)

B (SE) R RMEEH R (HE2) )R = REBHERE (VAR
AE)R(NER)BE(WMABEREN - BERMTE)

Total hazardous waste produced (in tonnes) and, where
appropriate, intensity (e.g. per unit of production volume, per
facility)

FEEEEREMRE L‘A MEETE) R (@A) % E (A E
EEBM - §ERMEE

Total non-hazardous waste produced (in tonnes) and, where
appropriate, intensity (e.g. per unit of production volume, per
facility)

FESXEEFEEYES (UETE
EREN  BERZMEHE)

) R (BER)EE (AE

Emission target(s) set and steps taken to achieve them

FREISZEOBERE B AR R Az B 5 Lk B AR PR 27 5

How hazardous and non-hazardous wastes are handled, and a

description of reduction target(s) set and steps taken to achieve

them

REEEREZEREYNTE - REAMIZNHERER R
AERE L B R AT EREEY 2 B

FEHA2 : ERER

Policies on efficient use of resources, including energy, water
and other raw materials

BRERER(BEER - KREMRMED) BER
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%X P (ESGE 51) W B R G

Section

E3:0)

Resource Efficiency and Carbon Reduction

BR s SORAR

Throughout the reporting period, we complied
with all relevant emission laws and regulations
applicable to the location of our production hubs,
such as Atmospheric Pollution Prevention and
Control Law of the People's Republic of China;
and Law of the People's Republic of China on the
Prevention and Control of Environment Pollution
Caused by Solid Wastes

FEEE AR AR » FofP9388 <38 FR 0 AR S EE M P A b,
RIFT A HERUERFAEG - i ZE ARKMBE AR
55 B R A A [E BE BE VD3 AK MO IR IR )5 B 0A A

Resource Efficiency and Carbon Reduction

BIRRER OB

Appendix D: Sustainability Key Performance
Indicators (“KPI")

F$RD : AIEHE R RERENIER

Resource Efficiency and Carbon Reduction

B KRk

Appendix D: Sustainability Key Performance
Indicators (“KPI")

F$RD : AIFHE SRR AR

Resource Efficiency and Carbon Reduction

B ROk

Appendix D: Sustainability Key Performance
Indicators (“KPI")

F$RD : AIFEHE S REARENIER

Resource Efficiency and Carbon Reduction

BRIk

Resource Efficiency and Carbon Reduction

BRI KRk

Resource Efficiency and Carbon Reduction

BRI SRk

HE

34-38

61

33-35

33-35

3335,

39-40
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Subject Areas, Aspects, General Disclosures and KPIs

FERHE  BE - —RNERBERERES

KPI'A2.1

KPI A2.2

KPI'A2.3

KPI A2.4

KPI' A2.5

Direct and/or indirect energy consumption by type (e.g.
electricity, gas or oil) in total (kWh in ‘000s) and intensity (e.g.
per unit of production volume, per facility)
RBPAEDNEER/KEELR(MAE - maloh) BFEE (A
TEFERAZ) REE(MAGESEN - BEIZMAHE)

Water consumption in total and intensity (e.g. per unit of
production volume, per facility)

BFKENEE(WASEEEM - BHERIEH)

Energy use efficiency target(s) set and steps taken to achieve
them
FRRTSZ Y BEIR{E A s B AR R A E BE & B IR EEER ) 2 5%

Whether there is any issue in sourcing water that is fit for
purpose, water efficiency target(s) set and steps taken to
achieve them

KEGEA KR ERI B EMEE - AREIZORKBEBEERA
EDE L BRI 5

Total packaging material used for finished products (in tonnes)
and, if applicable, with reference to per unit produced

BN MAEREEMBNRE (LAEAEN) - UR(WER)
BEEEMGE

Aspect A3: The environment and natural resources BHA3 : RIER XA ER

General
disclosure

—RIXEE

KPI'A3.1

Policies on minimising the issuer's significant impact on the
environment and natural resources

RIEETT ABRERRARERERERZENBR

The significant impacts of activities on the environment and
natural resources and the actions taken to manage them
EREDHBRERRAERNEAZERERDEEERTE
B17E)

Aspect A4: Climate change [EHA4 - R{Z& 1t

General
disclosure

—RIEE

KPI A4.1

Policies on identification and mitigation of significant climate-
related issues which have impacted, and those which may
impact, the issuer

BAFEHE AR EHBETAEEZENEARIEHHEER
HIBR

The significant climate-related issues which have impacted, and
those which may impact, the issuer, and the actions taken to
manage them
ERERAIGEEHETAEEVENEARBREEEE - REY
118

B. Social Employment and Labour Practices E{E & % T &R

Aspect B1: Employment EEB1 : {E{&

General
disclosure

—RIKE

Information on:(a) the policies; and(b) compliance with relevant
laws and regulations that have a significant impact on the
issuer relating to compensation and dismissal, recruitment
and promotion, working hours, rest periods, equal opportunity,
diversity, anti-discrimination and other benefits and welfare

FATHKREE BREREA  ITIERE - R FTE5H#
g Zalt REBEAREMFERENS : (a)BER : &(b)
BRHBETAGEAZENERERRROIHER
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Section

;0]

Resource Efficiency and Carbon Reduction
BIRBER FORUAK

Appendix D: Sustainability Key Performance
Indicators (“KPI")

gD : FIRFAR R ERRAEDUER

Resource Efficiency and Carbon Reduction
B R ORIk

Appendix D: Sustainability Key Performance
Indicators (“KPI")

Mi$ED : Al B R R AR ERURIR

Resource Efficiency and Carbon Reduction
BRRR RORdk

Resource Efficiency and Carbon Reduction
BRI FORk

The water consumed by our Group in Mainland
China and Hong Kong comes from municipal water
supplies. There were no issues related to sourcing
water that was fit for purpose in FY2021

S ETE A B A A E B PR BB Bk 2R B TR
oK ° 2021 BF S 3R B R BB & B B /K H) =2

Resource Efficiency and Carbon Reduction
BRI FORUAK
Appendix D: Sustainability Key Performance

Indicators (“KPI")
Mi8ED : AR R R AR B BURIR

Responsible Sourcing
&R

Resource Efficiency and Carbon Reduction
B IR ROk

Resource Efficiency and Carbon Reduction

B RBOR KRR

People Focused

LANBA

Throughout the reporting period, we complied with
all relevant employment laws and regulations, such
as Labor Law of the People’s Republic of China and
Employment Ordinance (Cap. 57) of Hong Kong
EREEREHAN - ZMEATEANMEREEE
MBI - i EARKNB LS EMBF B ERE
1501 ($E57%)

36

60

37

61

33-34

34-35

&3, &)

61

26-28

34-35

38

42
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Subject Areas, Aspects, General Disclosures and KPIs

FERHE  BE - —RNERBERERER

KPIB1.1

KPI B1.2

Aspect B2:

General
disclosure

—RIRE

KPI B2.1

KPI B2.2

KPI B2.3

Aspect B3:

General
disclosure

—RIKE

KPI B3.1

KPI B3.2

Aspect B4:

General
disclosure

—RIRE

KPI B4.1

KPI B4.2

Total workforce by gender, employment type, age group and
geographical region

BRI - EEEE - FiRAR MR B S IESEE

Employee turnover rate by gender, age group and geographical
region

BMER - FicE R RibE B 5 AR Bk R
Health and safety BHB2 : #@FREZ2E

Information on:(a) the policies; and(b) compliance with relevant
laws and regulations that have a significant impact on the issuer
relating to providing a safe working environment and protecting
employees from occupational hazards
ERRHZE2THERERREESSEBELEEEN : (a)K
K R(b)BFHETABEAZENERERRADNER

Number and rate of work-related fatalities occurred in each of
the past three years including the reporting year

PE=ZF(BEERFE)SFRTUHROABKILE

Lost days due to work injury

THEREATEASR

Occupational health and safety measures adopted, how they
are implemented and monitored

BERER T2 - RABRRTRESE A

Development and training EEB3 : %R k%3l

Policies on improving employees’ knowledge and skills for
discharging duties at work. Description of training activities

BRRTHE B BT TIEBE M AB L ERE R EUR - HEHIES)

The percentage of employees trained by gender and employee
category

RIUERIMB THRBIEIDMZIET AL

The average training hours completed per employee by gender
and employee category

BRI REEERNED - FEESTRE M THRE

Labour standards [EEB4 : & T %8|

Information on:(a) the policies; and(b) compliance with relevant
laws and regulations that have a significant impact on the issuer
relating to preventing child or forced labour
*ﬁ‘ﬁﬁﬁﬁtil&é‘ﬁ%llwla’] “(a)BR - K(b)EsT
AHZEBHRRER RO ER

HETAE

Measures to review employment practices to avoid child and
forced labour

o A DI R B T RAHIS T

Steps taken to eliminate such practices when discovered

BB R IE R ER A BB SUPTRE R 27 5
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Section

;0]

People Focused

AARA

Appendix D: Sustainability Key Performance
Indicators (“KPI")

F$RD : AIEHE R RERENIER

People Focused

AARA

Occupational Health and Safety (OHS)
B

Appendix D: Sustainability Key Performance
Indicators (“KPI")
MigkD : IR RAREDURR

Throughout the reporting period, we complied with
all relevant health and safety laws and regulations,
such as Work Safety Law of the People’s Republic
of China

FEEREHR - RMETERREEZME
MR ERREL2ERZMBAG - MPEAR
HMBE R 2 EEE

People Focused

AARA

People Focused

AN

Employee Empowerment
ST A%

All our employees have access to induction training,
on-the-job training and our Smart Learning App
FiBEEITHAHEXDMAMERZI - WalE A
(B2 | FHERRER

People Focused

AARA

Employee Empowerment
B TiaE

Appendix D: Sustainability Key Performance
Indicators (“KPI")

F$RD : AIEHERRER AR

People Focused

AARA

Throughout the reporting period, we complied with
all relevant employment laws and regulations, such
as Labor Law of the People’s Republic of China and
Employment Ordinance (Cap. 57) of Hong Kong
EREREHAN  RMETEROFMERMEER
MG - P EARKNMBELEEMBENER
I (5B57%)

42

62

46

62

43

63

43

63

42
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Subject Areas, Aspects, General Disclosures and KPIs

FERHE  BE - —RNERBERERES

Operating Practices & Z &4l

Aspect B5: Supply chain management [ETEBS : {EHEEE

General
disclosure

—RRIKE

KPI'B5.1

KPI B5.2

KPI B5.3

KPI B5.4

Policies on managing environmental and social risks of supply
chain

EEMEENRE Mt @ RRBER

Number of suppliers by geographical region

Rl D R 2R

Practices relating to engaging suppliers, number of suppliers
where the practices are being implemented, how they are
implemented and monitored

FRAREAMERNES  MERTEREMNNHEEREA -
AR BB B BE R 5 0%

Description of practices used to identify environmental
and social risks along the supply chain, and how they are
implemented and monitored

A BRI e s EIR T A IR IB AL g AR eV B Bl - AR
BT RERT A

Description of practices used to promote environmentally
preferable products and services when selecting suppliers, and
how they are implemented and monitored

i EREHERRRE L ERRERRRBEHEN - AR
TERARIT R EER A

Aspect B6: Product responsibility FEEB6 : ERET

General
disclosure

—RIKE

KPI'B6.1

KPI B6.2

KPI B6.3

Information on:(a) the policies; and(b) compliance with relevant
laws and regulations that have a significant impact on the issuer
relating to health and safety, advertising, labelling and privacy
matters relating to products and services provided and methods
of redress
*ﬁﬁﬁﬁﬁﬁ#%uaﬂﬁﬁ%ﬂ’]&%éﬁit%
DA AR ¢ (a) B ¢ K (b)ESF
iz] Bﬁiﬁ&&%ﬁ%ﬁ’\fﬁﬂ

BRERLEER
ﬁé‘ TABEAZEN

Percentage of total products sold or shipped subject to recalls
for safety and health reasons

EEREEXEREHT AR EEFEHTMARNKNE S

Number of products and service-related complaints received
and how they are dealt with

RIERINE b M IRTS AOIR R 20 B A R B S 7505

Practices relating to observing and protecting intellectual
property rights
HE RIS A E R G BRI DI
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Section

;0]

Responsible Sourcing

BEERE

Responsible Sourcing

BEERE

Responsible Sourcing
EEHRE

Responsible Sourcing

BEERE

Corporate Governance
DEEA

Ethical Business Practices

Throughout the reporting period, we complied
with all relevant product responsibility laws and
regulations, such as Law of the People's Republic
of China on the Protection of Consumer Rights
and Interests and Trade Descriptions Ordinance
(Chapter 362) of Hong Kong

EEEBEHN - HMETERNAMBEEREEE
BRG] - P EARAETEEE &R REE
A B Pt B IE I (55362F)

During the financial year, the Group did not recall
any products because of substantiated safety and
health reasons

AHBEFEAN  SEWRERENERELZEA
B DB EKEEXNER

During the financial vyear, there were no
substantiated complaints related to product health
and safety, and privacy

RTBEERN  SEURFEREERERER
B E o URILBHEXREH

We safeguard our intellectual property (“IP")
rights and, by regularly reviewing and updating
the Policies for IP Registration and Approval
Procedures, to ensure that our brands, designs
and technology are properly registered

BB E AN ERE - W0B B E R & A
ERETMESFRLEEFERE  BRJIMO@E -
SR ET A B M 15 LA IE S FE R

25-27

26

26-27

27

21

57

57

57
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Subject Areas, Aspects, General Disclosures and KPIs

FERHE  BE - —RNERBERERES

KPI B6.4 Quality assurance process and recall procedures
B 8T B2 MEmE A2
KPI B6.5 Consumer data protection and privacy policies, how they are

implemented and monitored

HEEERMREBRARER - AREERITRESRTE

Aspect B7: Anti-corruption BEBT7 : RE’5

Information on:(a) the policies; and(b) compliance with relevant
laws and regulations that have a significant impact on the issuer
relating to bribery, extortion, fraud and money laundering
BRADT IERRRR - MR - BGFREREM - (a) XK ¢ K&(b)&E
STHBEITABERY EMEMER R DIKER

General
disclosure

—RIKEE

KPI B7.1 Number of concluded legal cases regarding corrupt practices
brought against the issuer or its employees during the reporting
period and the outcomes of the cases
RERAAHETASHESRE W EFENEGHFARMEN
H B KRR

KPI B7.2 Preventive measures and whistle-blowing procedures, how
they are implemented and monitored

B g R BB IRARFr - ARABRIMIT R EER TR

KPI B7.3 Description of anti-corruption training provided to directors and
staff

it mES &8 TRENREFE

Section
i=9:0]

Corporate Governance
BEER

Ethical Business Practices

Corporate Governance
hEER

Ethical Business Practices

Corporate Governance
TEER

Ethical Business Practices

During the financial year, there were no concluded
legal cases regarding corrupt practices that were
brought against the Group, nor our employees
RYBERER - REBRETETWESREME
BRENBTEREFD

Corporate Governance

EER

Ethical Business Practices
ERERST
Corporate Governance

©EER

Ethical Business Practices

21

20

20

20

20

Community &

Aspect B8: Community Investment E[EIBS : i Eik&E

General Policies on community engagement to understand the needs

disclosure  of the communities where the issuer operates and to ensure

—MRIRE its activities take into consideration the communities’ interests
FENMEZ2HERTREEMEHERENREREAXEEDS
E RAL [ M= HIBUR

KPI B8.1 Focus areas of contribution (e.g. education, environmental
concerns, labour needs, health, culture, sport)
EXERER(PINHE - BREE - BB OFK - BER -
ik - 8BAH)

KPI B8.2 Resources contributed (e.g. money or time) to the focus area

EZIBREMBANER(GIINSERERE)

58 Sustainability Report 2021 AJ /BRI E

Our COVID-19 Caring Initiative
=S MR E

Community Engagement
FaiE !

Appendix D: Sustainability Key Performance
Indicators (“KPI")
MigkD : Pl R RREDUER

22-23

41,
47-50

63
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Appendix C: Ongoing otakeholder Engagement Activities
s C.ERRRNFNEZETH

Stakeholders #5133 | Key engagement methods =E £ Ed:R3E

e CTF Club newsletter and membership activities

Customers
E%x BAREGEEANES
o Website 49U
e CloudSales 365, Cloud Kiosk
E9365 - EfF A
Social media 43 %48
Customer hotlines and enquiry mailbox

BEAG N ERHEE

Employees Sustainability focus groups and surveys
8T AFHERRES/ MARMERE

Staff satisfaction survey

BT mEBEERAS

Staff grievance mailbox

8 T HRFEAE

Group newsletter and staff activities
SEEAKRETIES

Sustainability interviews and surveys
AIFEE R ARBERAE

Business meetings

E S

Group website

SEE

Supplier conferences

HEBAE

Business partners

ESy

Industry associations e Sustainability interviews and surveys
TEHE AR EERD S REEAS

Industry association activities and conferences
[EEEEIN RN

Visits 2BEE)

Group website 5 EAuh

Investors Sustainability interviews and surveys
wEE A BRI #® REEAS

Analyst results conferences/live webcasts
PITEEMGE/AIRER EHHRS

Investor meetings and conferences
BREESGARFTE

Non-deal roadshows

R FHE

Group website

SEE

Annual General Meeting

RERBERNS

Company announcements and circulars
RNAEINE KRB

Investor relations e-mailbox

RAEBRETERN

Media Media interviews and luncheons

H BRIERTES

Press conferences/live webcasts

FrEme/ARE EARE

Company announcements and circulars

NRIAE KB

Press releases #E S

Group website 5 B4 u4

Media e-mailbox {E15 % F #4E

Sustainability interviews and surveys

A EER#® REERAE

e Community and NGO activities
HEMZEZEEEE

NGOs
BEER

59 Sustainability Report 2021 AJ ¥R R L

Key areas of interest/concern = Z 5|35/ B8 £l

e Quality control on products
o i B BE
e Quality customer service
BENET RS
e Customer privacy
BT
e Ethically responsible sourcing
BIEEE ERE
® Business development, strategies and prospects
EBER  RERAR
e Sustainability strategy as well as risk and opportunities
AIFEERERE - R AR EKS
Employee remuneration, benefits and wellbeing
BTHM  &H & & OER
¢ Training and career development
B R ER
Ethical business practices
Craftsmanship preservation and innovation
TEEE AT
Sustainability strategy as well as risk and opportunities
A EERRES - AR E R S
Ethical business practices
EEIRST
Quiality control on products
E fnen E R
Responsible sourcing
EERE
Data protection
HRZ2RE

Corporate value and ethical business practices
EBEREERT

e Customer care

BEE RS

Resource efficiency and carbon reduction
BR R R

Business development, strategies and prospects
XBEE KBRS

Sustainability strategy as well as risk and opportunities
AIFERRRES - R AR EE S

Branding, reputation and risk management

Mg BERERER

Corporate governance

TEER

Ethical business practices

Resource efficiency

BIRM

Business development, strategies and prospects
EBER KRR

Corporate governance

hEER

Quality products and customer service
BErERRBERRS

Community care

R REEER

Corporate value and ethical business practices
BEEBEIEHEREST

Employee wellbeing and diversity

BT HURRRZTHE

Ethically responsible sourcing

BIEREE AR

Resource efficiency and carbon reduction

B IR KRk

e Community care

tLRREE
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Appendix D: Sustainability Key Performance Indicators ["KPI”)

Ffy % D 7 75 48 3 R B B A XU

FY2019 FY2020 FY2021
kS kS kS

Tonne AME
Tonne ZAME
Tonne AME
Tonne AME

Tonne A

Tonne AW

0.97 2.19 0.12
0.34 0.46 0.17
1.63 1.07 2.66
0.05 0.02 0.07
1.68 4.04 5.04
0.001 0.002 0.0004
0.18 2.86 0.22
0.002 0.004 0
/ 0.75 1.63

/ 0.02 0.09

BRERER
A1.1 Air emissions from production’ REEENBRIER
NOy gak=t(e)
SOy ink=K{ /)
Dust MEE
Fluoride Xl
Non-methane hydrocarbon FERR 4B
Lead and other compounds R EMEEY
VOCs VOCs
Hydrogen cyanide gata
Hydrogen chloride afka
Ammonia =
A11 Air emissions from vehicles REEWAERIEB
NOy AALY
SO =kl
PM LT

Greenhouse gas emissions

e BERBEH

A1.2

S0

RERBHNEE
EHE—ERIEN
#E — REEER
HE=H bR

Scope 3 other indirect emissions Pk

Total GHG emissions
Scope 1 direct emissions

Scope 2 indirect emissions

Group GHG intensity

Tonne A
Tonne AM

Tonne A

Tonne CO,e R —ELHiE £

fe

Tonne CO,e WA —&/LikE

fe

Tonne CO,e AMA — & /LikE

]

Tonne CO,e AMA —E/LikE

Tonne CO,e/HK$1 million
revenue

AW —EtIEE/F
= 0

/ 0.18 0.20

/ 0.006 0.006

/ 0.012 0.016
59,723 59,028 54,037
1,995 1,561 1,743
57,047 56,642 51,577
681 825 717
0.90 1.04 0.77

A2.1 Energy use? RERUHFE

Total energy consumption R EFEEE
Direct energy consumption — HEREEHRE —
Renewable Rl A BRI
Indirect energy consumption — R RERERE —
Purchased electricity FrREE
Direct energy consumption — HEEEERE —
Fuel BRE

Group energy intensity SERERTE

-

GJ THEE

GJ THEE

GJ TIKEE

GJ THEE

GJ/HK$1 million revenue
TREF/ BEEBTE R

EEHBERREMEERBMERER  TRESAZAEANANSRBIENE

2 Refer to the notes on calculation methodologies

F2 R E I AEE
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382,126 373,198 370,827
680 563 2,667
363,426 351,003 343,810
28,020 21,632 24,350
5.78 6.58 .28

These data are confined to air emissions from our production hubs and are calculated from result data from regular air sample tests
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A14,

A2.2 Water and Effluents

Water withdrawal from municipal
water supply

Group water intensity

Wastewater at production

Domestic wastewater with
primary treatment to third party
water

Industrial wastewater with
secondary treatment to third
party water

Production wastewater intensity

A13 Hazardous waste'

Total hazardous waste from
production

Hazardous waste intensity

A14 Non-hazardous waste

General waste from production

Production general waste intensity

A14 Material use
Wax used at production

Plastic packaging used at
production

Paper wrap used at diamond
production

Paper used
Paper recycled
Toner used
Toner recycled

Packaging material for finished

g2s products 2

Packaging material use

Packaging material intensity

BREXER

kR EEK

MR AKEAE

E@RKBE

REEEBIEN

FEIRBERR
HEE=H -
BEREEIER
HVEREK
HREE=H -
B ARERER
TEREEK

FERKEE

BEEEY

KB EEBREN
BEERY

KEEERIZN
BEREENEE

—REEZY

KB EERIERN
—REERY)

A BT
—BERNTE

Y12 P
RS

SERZREEK

BOEERBERE

ERERE
R E
RABEAE

M EmiE

EmBEIE?

BEMHRAE

aEpREE

FY2019
LiES

m? 35 K 574,707
m3/HK$1 million revenue 862
MR/ BEEBTEERE '
m? 35 K 322,383
m3 35K 272,939
me 3775 49,444
m?/product manufactured 0038
MR/ BHEEEER ’
Tonne AMRE 290
g/product manufactured 34
=/ BHEEEER

Tonne AME 830
g/product manufactured 97
o/ BHEEEEM

Tonne AME 10
Tonne AME /
Tonne AME /
Tonne AME 67
Tonne AME 41
Piece 1 13,432
Piece & 1,443
Tonne AME 457
kg/HK$ 1 million revenue 6.9

AT/ EABBTERRE

FY2020 | FY2021
kS e

486,904 475,643

8.58 6.78

296,127 250,730

247204 163,772

48,923 86,958

0.039 0.028
280 247
37 28
750 756
100 85

7 7

16 25

4 3

107 88
88 57
13,238 9,602
1,405 1,473
401 443
7.1 6.3

1 Hazardous waste includes emulsions, mineral oil, inorganic cyanide, acid, alkali, surface treatment waste, lead and other compounds, wasted

organic solvent, copper and other waste

EEERMEBEEIR By - BESEYEY - BEE -

BEiR - REERIZEEY) - SHEY  BERRA -

2 Data on packaging material is confined to paper bags and envelopes of select brands

BROHMBBERNEERENERREH
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FY2019

RO IR ey

B1.1 Workforce'

Total number of employees BT Number A £k 30,145
Employment type — Full time EEER — 28 Number AZK /
Employment type — Part time EEER — KB Number AZX /
Gender — Female MBI — %2 Number AL 23,819
Gender — Male MR — 5 Number AL 6,326
Age — < 30 R —< 30 Number AR 10,772
Age — 30-50 R — 30-50 Number AR 18,5651
Age - > 50 Fk — >50 Number AR 822
Location — Hong Kong and f‘&iﬁ —BBER Number A gk 3393
Macau JBPT
Location — Mainland China i — REIAH  Number AZR 26,752
Function — Production Thee — & Number A£X 5,685
Function — POS et — ZEH Number AZX 18,362
Function — Office heE — WA= Number AL 6,098

B1.2 Employee turnover? BI MK

Total employee turnover ERWES Y Number A £k 10,570

Employee turnover rate BIRAR % 36%
Gender — Female MR — % % 36%
Gender — Male MR — 5 % 36%
Age — < 30 ik —< 30 % 56%
Age — 30-50 ik — 30-50 % 24%
Age — > 50 Fik — >50 % 9%
I’;Z);:satt)n - Hong Kong and E;ﬁ —BER % 15%
Location — Mainland China i — HERE % 38%
Function — Production hee — £2& % 30%
Function — POS Thee — TEH % 40%
Function — Office WEE — WA= % 27%

B2 Occupational health and safety BEREHEZ S

Fatalities TEMRBERNET Number A £k 0

Lost days due to work injuries ETEmMBRAIBEE  Number B 2,738

Work injury cases Ti5ER Number TREK 68

Injury rate per 1,000 employees ;%0100% BTH Rate th= 2.26

1 Employee headcount are confined to our Group'’s core and material business units in Mainland China, Hong Kong and Macau
BT AZEERAEEEFREANM  BEFRMOZOREEEBEN
Employee turnover data are confined to our Group's core and material business units in Mainland China, Hong Kong and Macau

EIRAMBERNEREPENM  FEMRFINZOREREBHEML

N

Sustainability Report 2021 R #4834 & R

FY2020
kS

23,365
6,042
8,874
19,696

837

88

26,088
4,840
18,421

6,146

7,045
24%
23%
26%
41%
15%
19%

1%

25%

24%

24%

23%

FY2021
kS

27722
27706
16
21,866
5,856
6,935
19,894

893

3,063

24,659
4,741
16,979

6,002

5,891
21%
20%
24%
36%
14%
25%

12%

39%

22%

19%

24%
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FY2019 FY2020 FY2021

BREXER

B B B
Training and development IE|ER B R
Total training hours HRIE TP 2K Hour /J\B¥ 1,571,467 1,928,249 1,617403
B THFES
Average training hour per employee gé‘)‘li ¥ Hour /)N 52 66 57
SIS
Gender — Female MR — % Hour /)\B¥ / / 63
Gender — Male MR — B Hour /)\B / / 31
Function — Production Thee — £&E Hour /J\B¥ / / 12
Function — POS Iee — TEH Hour /J\B / / 82
Function — Office R — PRE Hour /) N8 / / 18
B8 Community Engagement HESH
Employee volunteer participants BTxHTLH Man-time AJX 7,691 6,837 2,378
Non-employee volunteer HETHTLE Man-time AR / 7320 143
participants
Total volunteer service hours & TIRIS4ER 2K Man-hour /)\Ef 27383 25,100 5,810
Donations B HK$ 1 million B&HIT 9.9 20.1 11.3
Craftsmanship, Innovation & A
Technology
Participants in mass engagement ABRETES) o
activities YN Number AIX /2,039,351 954,089
Participants in in-depth experiential  J&E fE&5T ] -
O — 268 A8 Number AR / 15,452 14,167
Hours of in-depth experiential ST e i A S o
RE BT R Hour 7]\ / 84,019 45,215
programmes

Notes on calculation methodologies 5 & 7755 :
a) Global warming potential values used for the calculation of GHG are from IPCC Fifth Assessment Report (AR5) (i.e. CH,: 28; N,O: 265).

AR EAERBNEHARBEERE (IPCCERINTERE) (BICH, : 28 : N,0 : 265) °
b) FY2021 Scope 1 emissions are direct GHG emissions from stationary and mobile sources that are owned or controlled by the Group. GHG emissions by
the combustion of diesel, unleaded petrol, towngas, and LPG are calculated based on Guidelines to Account for and Report on Greenhouse Gas Emissions
and Removals for Buildings (Commercial, Residential or Institutional Purposes) in Hong Kong. Emissions from combustion of piped natural gas, piped
coal gas and naphtha are calculated based on the UK Government's Greenhouse gas reporting: conversion factors 2019. Emission from combustion of
Acetylene is calculated based on the Carbon Audit Toolkit for Small and Medium Enterprises in Hong Kong.
202V FHE — RN - RRASEREASUEHINEE MEBROEEREREIN - 50k - EiDTh - RRR(ICARRREMEENREREHN - )
IR (BEREY(EE - FEXLEAR)WEEREHMRBZE RREES]) STELR - BEAAR - EEERREEMREMEENTNE - 218
BEBEBAY ORERBRE - EI0EF2019) (REEXR)SHHEHET - MEZRIAEENPNE - AIRE (B8P NEEREFEIA) StHEHK -
FY2021 Scope 2 emissions are indirect GHG emissions from the generation of purchased or acquired electricity and towngas consumed by the Group,
and were calculated based on the default factors provided by electricity providers in Hong Kong and Macau, Power Assets (0.71 CO2e kg/kWh), CLP
(0.37 CO2e kg/kWh), CEM(0.791 CO2e kg/kWh) and The Hong Kong and China Gas Company Limited (0.592 CO2e kg/unit). GHG emission by electricity
purchased in Mainland China in this Report is calculated based on Mainland China grid emission factor in 2019 Baseline Emission Factors for Regional
Power Grids in China (simplified Chinese only) (Using a CM method with 50/50 average of OM & BM).
2021 FHE NN - RASEERBESEGSNENRES  EEANMBEAREREBHN  WIRESEREMENHEREHOEERFTHE -
B (OMATALIREE/TRE) - PEBH(0.37AT_EtikEE/TRE) RBE(0.7NAT_AtikE &8/ TRE) MEBPEER(0.5922/T
—RbIRE 8/ ) c ARGFRFENMEEE HNEEREHNE - ARE2019F ZRHE B Bl & E AL LS ME T E (EFOMFIBM 50/50
FHEERCMIE) ©
d) FY2021 Scope 3 emissions are other indirect GHG emissions which are not included in Scope 2 emissions. GHG emissions by electricity used for fresh
water and sewage processing and methane gas generation at landfill due to disposal of paper waste are calculated based on Guidelines to Account for and
Report on Greenhouse Gas Emissions and Removals for Buildings (Commercial, Residential or Institutional Purposes) in Hong Kong. The scope of methane
gas generation at landfill due to disposal of paper waste is expanded in FY2020 to include invoice paper.
2021 A FHE=MHN - RTEERBEZMREHEN - AREEAKNSKNEMEENEEREHNE - UREREERMELIREEEREED
FhimEe - DiRE (EBEEY (B  EEXRAHAR)NEERBHMBRZE RREES]) 575 1R o 20208 5 F 2 1% fE 4% i £ by T AR FrE 4
MR REBNHEREASERAR
Energy conversion factors used for diesel, petrol, piped natural gas, piped coal gas, naphtha and LPG are from CDP Technical Note: Conversion of fuel
data to MWh. Energy consumption of towngas was calculated based on the formula provided by The Hong Kong and China Gas Company Limited. Energy
conversion factors used for acetylene is from Country Specific Net Calorific Values and CO, Emission Factors for use in the Annual Installation Emissions
Report-2013.
FRRLh Uk BEXRAR  BERE  AEhRBEAMARNEEERET - ke (COPA BB EIREIR AMWhEVE TR ) (R A EXHR) °
HERHAERER  REBEETERERARDARENARNE - BRIRMESERET - RE (FELTEFNHREANEREEFMER LB
HF2013) (RBEEXNR)
FY2019 and FY2020 environmental data of GHG emissions, energy use, water and effluents, and non-hazardous waste are adjusted to exclude the
contribution by tenants at our Wuhan production hub for better comparability and performance tracking. FY2020 data on paper wrap used at diamond
production is restated as data availability improves.
201981 F 2020 FHVR EREBHEN - BRER - AKFEK - UR—REZVHRFEFRLCBAE B TREEEFOHEPNID - LHRAA L
MERDNGRAERREE - RRBURRT BIERTT - BMEF T 20200 FEAEERBRBEIE -
g) FY2021 environmental data is verified by Hong Kong Productivity Council. Refer to Appendix E for verification statement.

2021 FRIRIREBURE BB EENRERZE - F2HMBERTRR -
h) 1 GJ FIKEF = 277778 kWh TE B

C,

€

=
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Appendix £: Verification Statement
fifsrE 2 B2 A

*hkpc'

Verification Statement

Chow Tai Fook Jewellery Group (“Chow Tai Fook”) has prepared the Sustainability Report 2021 (the “Report”) in accordance
with the Environmental, Social and Governance Reporting Guide (“ESG Guide”) published by the Stock Exchange of Hong
Kong Limited in 2019. The Hong Kong Productivity Council ("HKPC”) was commissioned by Chow Tai Fook to provide
independent verification! of the environmental data of the Report, which covers performance between 1 April 2020 and 31
March 2021.

Verification Scope of Environmental Data

Aspect Al: Emissions

e KPIAL1: The types of emissions and respective emissions data;

s KPI Al.2: Direct (Scope 1) and energy indirect (Scope 2) greenhouse gas emissions (in tonnes) and, where appropriate,
intensity (e.g. per unit of production volume, per facility);

e KPI A1.3: Total hazardous waste produced (in tonnes) and, where appropriate, intensity (e.g. per unit of production
volume, per facility); and

e KPI Al.4: Total non-hazardous waste produced (in tonnes) and, where appropriate, intensity (e.g. per unit of production
volume, per facility).

Aspect A2: Use of Resources

e KPI A2.1: Direct and/or indirect energy consumption by type (e.g. electricity, gas or oil) in total (kWh in '000s) and
intensity (e.g. per unit of production volume, per facility);

e KPIA2.2: Water consumption in total and intensity (e.g. per unit of production volume, per facility); and

o KPI A2.5: Total packaging material used for finished products (in tonnes) and, if applicable, with reference to per unit

produced.
Verification Objectives

The main objective of HKPC’s verification work was to provide independent assurance on the completeness, accuracy and
reliability of the data presented in the Report. More specifically, the objectives were to:

s check whether the selected data conformed to the updated ESG Guide;

e evaluate whether the selected environmental data were accurate;

s review whether the data collection mechanisms were reliable; and

+ provide recommendations for future reports.

Verification Approach

HKPC's verification procedures® included reviewing systems and processes for collecting and collating environmental data,
followed by the selection and verification of a representative sample of data for verification. Raw data and supporting
information of the selected data were examined during the verification process.

Conclusion

The selected environmental data generally conform to the updated ESG Guide. In terms of the accuracy and reliability, the
selected sample of environmental data examined during the verification process was consistent with the source materials
reviewed and reflected a fair account of Chow Tai Fook’s environmental performance. The data collation system adopted was
generally considered to be reliable.

Ir Kenny WQ

Deputy General Manager/ Principal Consultant

Environmental, Waste Management and Corporate Sustainability
Green Living and Innovation Division

Hong Kang Productivity Council

26 May 2021

! This verification statement has been prepared for Chow Tai Fook for the purpose of assuring the enviranmental data related to Sustainability Report 2021 only. The statement was
prepared based on HKPC's review of the selected sample of information provided by Chow Tai Fook during the verification process. HKPC will not accept or assume any
responsibility or liability (legal or otherwise) in relation to this verification statement.

2 Qur verification work did not cover data and information which had already been published on the Chow Tai Fook's websites, in the press releases, annual reports or other
publications.
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