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Mission
Statement

TR An

Natural Beauty is dedicated to cultivate our staff, customers, students and
franchisees to appreciate our education, products and services, which are the
mission and conviction of the brand, who made modern ladies beautiful, confident
and wealthy.
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Chairman’s Statement
FERE

Natural Beauty was established in 1972. For 49 years, the Company has been
developing under the guiding principles of “healthy and natural”’, adhering to
our belief of “Inspired by True Goodness, Beauty originated from the Nature”,
and the principle of “Natural Beauty is made by love and kindness, and ordinary
people can be extraordinary”. Natural Beauty itself manifests its care to female
and its contribution to the society during daily operation. Along with the
investment of Eastern Media International Corporation (here in after referred to
as “the EMI Group”) in 2018, Natural Beauty started a new journey for the “"EMI
Natural Beauty” beauty league.

At the beginning of 2020, the COVID-19 epidemic affected the hearts of
countless people. Natural Beauty paid continuous attention and contributed
its own strength. Taking advantage of its expertise and appeal accumulated
for over 40 years, Natural Beauty promptly offered its help, carried out various
donations and care for medical staff activities, and went all out to join the fight
against the epidemic. In this extraordinary year, our ceaseless layout has created
bright spots in the epidemic, and also made new opportunities for the year of
2021.

We are committed to implementing green and environmental friendly practices
throughout each aspect of our production. By controlling the process, we strive
to reduce waste emissions and strictly manage waste discharge in order to
reduce damages to the environment. We recognize our social responsibility
and value public welfare spirit. We actively cultivate multi-disciplinary talents
and pave the way for their development. We take our social responsibility while
creating profits for our shareholders.

As one of the leading cosmetic giants of the industry, Natural Beauty will
develop its core value of discovering and achieving the beauty and stick to
the sustainable development strategy. At this time when world economy and
traditional industries are facing arduous challenges, Natural Beauty will work
with our people to be innovative and become the role model of green and
harmonious development.

Dr. Lei Chien
Chairperson
Natural Beauty Bio-Technology Limited
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Basic Principles of Reporting

This Environmental, Social, and Governance Report (the “Report or the “ESG
Report”) is the 5th ESG Report issued by Natural Beauty Bio-Technology Limited
(“Natural Beauty ", the “Company”’, or “We"), in responding to the requirements
from the Hong Kong Exchanges and Clearing Limited ("HKEx") on the disclosure
of environmental, social, and governance current practice and the shareholders’
expectation to Natural Beauty. Hence, the Report is prepared in accordance with
the Environmental, Social, and Governance (ESG) Reporting Guide published
by the HKEx and enriched with the Company’s current policies and procedures
relating to sustainable development (or corporate social responsibility).

The Report is prepared based on the following principles:

(1) Materiality — The Company believes ESG exerts significant influence on
the investors and stakeholders. In the report, we disclosed the process
of identifying important environmental, social and governance factors,
including identifying stakeholders and evaluating substantive issues
through materiality matrices. Based on the communication mechanism
with stakeholders and the principle of materiality, we identified and
valued important ESG-related factors, and disclosed corresponding
measures in the report.

(2)  Quantitative = The Company measures the key performance indicators
and discloses quantitative data in accordance with the requirements of
the Environmental, Social and Governance Reporting Guide of the HK
Stock Exchange. At the same time, it discloses the calculation methods
and assumptions of the data in the report.

(3)  Balance -
environmental, social and governance aspects objectively.

In the report, the Company presented the Company’s work in

(4)  Consistency — The Company adopted a consistent method of data
disclosure, compared the data in the report, and marked changes in
statistical methods and key performance indicators.

Certain data used in the Chairman’s Statement and Company Profile
sections is added up by applicable data from all operating entities of
Natural Beauty. Data used in other sections is added up by applicable
data from enterprises within the reporting scope, unless otherwise
specified.
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Company Profile
AL

Natural Beauty Bio-Technology Limited (Stock code: 00157) is a Company
based in Shanghai, the PRC. As at 31 December 2020, we employed around 546
employees. In 2020, Natural Beauty has achieved an income of HKD410,700,000,
decreasing by 6.3% compared to HKD438,400,000 of 2019.

Natural Beauty is principally engaged in the production and sale of skin care,
beauty, aroma-therapeutic products, health supplement and makeup products.

Natural Beauty Holdings Limited was incorporated in the Cayman Islands as

an exempted Company with limited liability on 29 June 2001. The Company’s
shares were listed on The Stock Exchange of Hong Kong since 28 March 2002.
With over several decades of development, Natural Beauty has the following
unique advantages:

4

Brand advantage: The Natural Beauty brand was founded in 1972 by Dr.
Yanping Cai. It has established a deep foundation in Taiwan with natural
cosmetology and the business philosophy of “Nature is Beauty”; it is a
biotechnology natural skin care and beauty brand created by the Chinese
and marketed internationally.

Its products include salon-level and counter beauty care products, health
supplement, and essential oils. Natural Beauty SPA living halls are mainly
located in Taiwan, Mainland China, Hong Kong, Macau, Southeast Asia
and other places, and Natural Beauty is currently a leading multinational
beauty business company.

Technical advantage: Natural Beauty is always committed to the
development of new products. By taking in prominent bio-chemical
R&D teams and cooperating with other technology companies, Natural
Beauty has successfully developed more than 700 purely natural skin care
products free of strong medication and toxic chemicals such as mercury,
lead, and zinc.

NaturalBeauty:Bio-Technology Limited Envwronmehial, Sociatand Gd\,/e’mancé Report 2020
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Production advantage: Natural Beauty now has two production bases
in Shanghai and one in Taipei. In 1997, Natural Beauty set up its first PRC
factory in Shanghai which obtained ISO9000 quality standard certification
in the same year. To cope with its vigorous momentum of development,
the Company constructed a new factory in Shanghai in 2010. The new
production base was built in conformance with the high standards of
Good Manufacturing Practice (here in after referred to as “GMP”) of Drugs,
making Natural Beauty a leading GMP cosmetic production enterprise in
the PRC.

R&D advantages: Since the establishment of the brand, Natural Beauty
has developed products suitable for oriental female skin through
technical cooperation with many international leading biomedical R&D
teams in the United States and Europe, using natural plant extracts
and modern advanced biotechnology technology. Among them, the
NB-1 series of products obtained a US patent in 2008——Harvard NB
Biotechnology SCT technology has brought the secret of eternal youth to
women.
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Management Approach
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MATERIAL ESG ISSUES

In 2020, we communicated and investigated the internal and external
stakeholders of Natural Beauty, and received a lot of suggestions. Starting ~ #HEE T #ET T /BRERE - Wa|ZmEEH - ¢
from the two dimensions of the impact on the company's operations and ¥R BIEE M FE R FIFHEHTNT EME
the stakeholders, substantive issues of Natural Beauty that related to the ~ #E 3 - HEAFZMHERE HEMEAR
environment, society and governance are scored and ranked to reflect BERVEEMHABET T EYF © URKEFRK
our impact on the environment and society, and to better respond to the — FI¥13RIE - HEWMFE - I F 17 2 FEFIZ5HE
expectations and requirements of stakeholders. The matrix of our importance B HIEIEEESK - B E B ZBEEEDN

issues is as follows: N
Highly Material FEEE
Corporate Governance NEDREE
Product Quality Efﬁ%)%
. . Marketing TG E
— nggllil?éagrlal Intellectual Property Rights AR ERE
i 3 w2 Epidemic Topic ZIEEE
Sh 3 Healthy Life fRRRAETE
=3 Customer Privacy Protection B EBTLMRE
Bk E Customer Service BEERS
i) 2 Products/Services and Em/ R R
% g Customer Retention P&
b : Safe Production to TrRAER
& g M%;%Ial Guarantee Efficiency R (RFE
b o Material BE
o Resource Management BREE
[ by Emission Management B E R
@ Greenhouse Gas Management BEREER
Anti-Corruption and Anti-Fraud RES &R FEEE
Relevant Supplier Management HEFEIE
el Employee Rights BT #m
Employee Development BIT#RE
Occupational Health and Safety BEERELTS
Importance to company operations Relevant il
HARIEEWNEEY Community Service /N AR
Extreme Weather Response TR i R S




COMMUNICATE WITH STAKEHOLDERS

Natural Beauty regards the expectations and requirements of stakeholders as an
important factor in the company’s sustainable development strategy, and uses
multiple methods to identify specific areas of action related to stakeholders.
The company’s main stakeholders include investors, government/regulatory
agencies, employees, customers, suppliers, non-governmental organizations,
and communities. During the reporting period, we conducted multi-
frequency communication with various stakeholders, actively listened to their
opinions and suggestions, understood their concerns and demands, as well as
formulated and adjusted relevant measures.

Management Approach
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Stakeholders Expectations and Aspiration Means of Communication/Response
kYl s BRSPEAE K BB
Investors Guaranteeing shareholder rights and General meeting of shareholders
REHE interests BERERRE
(R FAE R J b 2 Press releases and announcements
Timely disclosure of relevant information FERkAS
Ko S AEREYR FR AR RS B Disclosure reports
Corporate governance improvements HINRE

TERNRDAE

Law and regulation compliance
BEAR

Workplace health & safety
THESANRZEREE

Save the Energy Resources
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Competitive remuneration & welfare
BE S AE A
Workplace health & safety
TESENRERE

Training & ability development
AR ARE SR

Customer services

B R

Quiality assurance

BHERE

Governments/Regulatory
institutions

B BEERE

Employees
BT

Customers

'F

« TERCDERE  HERELARE

Compliance reporting
BRmE

Supervision & inspection
HETEREERE
Clean energy
EAREIFRMNRER
Labor union/staff assembly
Ig/ BIRERE
Safety training activities
BT Rz

Training & career development
HRI MR ERE
After-sale service
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Product quality testing
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Management Approach

BB R E
Stakeholders Expectations and Aspiration Means of Communication/Response
MzRAERETT HR B SR BEEET R
Suppliers . Supplier admittance management . Invitation for bids & seminar
HERH . HEBEAEE . Bz - e
Supplier evaluation . Supplier admittance & evaluation
HEmFh . e r T E/ A
Supplier cooperation . Executive meetings
HERMEE . SESE
NGOs . Involvement in local community programs — « Direct communication
E R . S2EE M/ NRIAR . HEAR
Fulfilling environmental responsibility . Strict emissions management
EERIBRE . BIEEEERY
Respecting Human rights . Child labor avoidance
BE A% . ERERET
Communities . Local development . Free trainings for communities
NE . EiER - MEeBE
Fulfilling environmental responsibility . Strict emission management
AEERERE . RSB IR B
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GOVERNANCE MECHANISM
Natural Beauty complies with the requirements of the Hong Kong Stock

:u

Exchange’s “Listing Rules” and the “Company Ordinance” and other laws,
regulations and regulatory documents. The company has established
a scientific and effective governance structure based on the Corporate
Governance Practices Code Appendix 14 of the Rules Governing the Listing
of Securities. General meeting of shareholders is the Company’s highest
decision-making body. The Company’s Board of Directors (the “Board”) is
responsible for implementing the decisions of the shareholders’ meeting. It
is the core of the corporate governance structure. There are four committees
under the Board, namely the Executive Committee, Nomination Committee,
Remuneration Committee, Audit Committee, which are responsible for
regulating its operation, putting forward major decisions of the Company
for consideration, evaluation and advise on these decisions, while striving
to maintain a high level of corporate governance, sound internal control
system and effective risk management. The Board is committed to improving
transparency, accountability, integrity and honesty, and strives to earn the
confidence from our shareholders and other stakeholders and to safeguard
the interests of shareholders. The company’s board of directors participates in
work related to sustainable development (environment, social and governance)
and is responsible for its strategy, and regularly supervises and reviews the
implementation of the sustainable development strategy.

The company always believes that it can create longer-term value by
establishing a sustainable business. Therefore, we always complies with
the latest requirements and principles of the Hong Kong Stock Exchange's
“Environmental, Social and Governance Reporting Guidelines”, and regard
them as the guidelines of sustainable development, which are applied to
environmental protection, employees, safety production, etc. The company
complies with local policies, laws and regulations, formulates system
documents within the company, and obtains relevant international standards
certification, regularly reviews sustainable development policies and strategies,
to ensure that the content is consistent and applicable to the corresponding
business.
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Corporate Governance
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Corporate Governance
NEEE

COMPLIANCE MANAGEMENT

Natural Beauty has always adhered to the principle of compliance management
and regarded it as the cornerstone of sustainable development. When carrying
out various businesses, the company strictly abides by the relevant laws and
regulations on compliance operations, environmental protection, occupational
health, safety production and other relevant laws and regulations in the
region where it is located, complies with the business ethics, upholds the
principles of honesty and dedication, laws and regulations, fair competition,
and integrity management. In 2020, the company carried out a number of
audit projects, such as “procurement audit” to confirm the compliance of
supplier management, raw material procurement, purchase contract and
order signing and performance, financial payment and the effectiveness of
the implementation of internal control system; “internal control rectification
audit” to audit and rectify the weak links of internal control; “ operation audit
of Shanghai Living Halls” to confirm the operation compliance of sales and
collection, inventory management, customer service, daily management and
the effectiveness of its internal control implementation.

- Anti-fraud

In 2020, the company will continue to improve the “Anti-fraud Management
System”, clarifying the division of responsibilities for anti-fraud, the handling
process of fraud cases, and the prevention and control of fraud. Every employee
needs to participate in the new employee training before the employment,
which covers the anti-corruption and anti-fraud related content. The company
encourages employees, customers, suppliers, etc,, to actively report in their daily
work. To this end, we set up various reporting channels and protect reporters.
Relevant personnel can report the actual or suspected fraud of the company
and its personnel through emails, reporting telephones, letters, etc. For each
case, the company has an audit report. If the investigation is not conducted, it
must be explained to the whistleblower, and the final resolution of the relevant
case must be reported to the CEO and the board of directors. In 2020, there was
no corruption or fraud case occurred in Natural Beauty.

- Anti-commercial bribery

The company requires the purchasing department to sign the “Supplier’s
Commitment of Integrity and Confidentiality” with the suppliers, so as to ensure
that they abide by the principles of openness, credibility and confidentiality
when contacting the relevant staff and information during the business
activities (including business negotiation, material supply, service, contract,
payment, etc.). This is to ensure the fairness and impartiality of the overall
procurement process and to avoid fraud, forgery and bribery.
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PRODUCT QUALITY MANAGEMENT

Natural Beauty complies with the cosmetics industry laws and regulations
such as the “Hygienic Standard for Production Enterprises of Cosmetics” and
"Regulations concerning the Hygiene Supervision over Cosmetics”. Based on
the Quality management systems — Requirements (by complying with GB/
T19001-2000 idt 1SO9001:2008), the company has established the quality
management system, formulated the “Management Rules and Regulations of
Quality Management System”, “Standard Operating Procedures for Finished
Product (Final) Inspection”, “Quality Manual” and other system documents,
to form a complete quality management standard system. We always follow
the internal system documents, scientifically plan the progress of all projects,
steadily promote the project progress on the premise of ensuring safety and
quality, abiding by laws and regulations, and create more healthy and safe
products for customers.

Case: Natural Beauty won the “China’s Independent Innovation
Brand” award of China Quality and Technology Management
Committee

China Quality and Technology Management Committee is a professional and
non-profit national social organization, which carries out brand certification,
rating and brand value evaluation in accordance with the principles of
openness, fairness and impartiality. In September 2020, in the national high-
quality brand research and supervision activities, according to the third-party
user satisfaction evaluation results and credit rating management methods,
Natural Beauty won the “China’s Independent Innovation Brand” award of China
Quality and Technology Management Commission.
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The picture shows that Natural Beauty won the title of “China’s Independent Innovation Brand”
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Responsible Operation
BEREE

Natural Beauty has a production base which is established based on GMP
standards, and is a GMP certified production enterprise. The company has
obtained the certification of international cosmetic standard system (ISO22716),
quality management system (ISO9000) and international quality system (GB/
T19002) quality assurance mode authentication.

In 2020, under the leadership of a new international and professional
management team, the company continued to develop and introduce health
care products, nutrition products and other health management undertakings,
and strictly control the production process to provide the best quality products.

Case: Natural Beauty won AAA enterprise certification of quality,
service and reputation

In the market research activities, Natural Beauty is honored as the AAA
enterprise of quality, service and reputation based on the third-party customer
satisfaction evaluation results and reputation evaluation management method.
This honor was awarded by China Quality Certification and Supervision
Commission and National Brand Certification Alliance. It is worth mentioned
that China Quality Certification and Supervision Commission (CQCP) is a
national and professional brand comprehensive management organization in
the field of China’s famous brand development.

In the future, we will continue to standardize our brand quality, actively

promote brand strategy, earnestly safeguard the interests of consumers, and
become an excellent national brand with conscience, love and confidence.
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MARKETING

In order to adapt to the market changes and industry needs, we take product
innovation as the driving force for development, re-organize the product
lines each year, and take promotion via various channels such as TV shopping,
investment/new product release conference, and online platforms at the
same time. In 2020, Natural Beauty fully implemented the IP marketing plan by
inviting celebrities as brand spokespersons, and along with multi-dimensional
communication forms such as outdoor advertising, TV series implantation,
and online live broadcast to further expand the influence of IP, to present our
products along the concept “Natural is beauty” and to show the care effect of
Natural Beauty in an immersive scene, which increase the brand’s exposure and
the cohesion of loyal customers.

HEALTHY LIFE

Natural Beauty always takes “Health and Nature” as the guiding principle of the
company’s development. In 2020, with its reliable quality management system
and its contribution to the cause of beauty and health, the company stood out
in the “ NHEC 2020 3rd Annual Meeting of Chinese Nutrition and Health Industry
Entrepreneurs’, which is sponsored by the China Health Care Association and
undertaken by the Food Nutrition and Safety Professional Committee of China
Health Care Association. It was shortlisted by the new-launched product “Natural
Beauty Compound Probiotic Powder Solid Beverage” in 2020, and won the
award of “2020 Top Ten Pioneer Products of Nutrition and Health Industry” with
good reputation.
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The picture shows that Natural Beauty won the award of “Top Ten Pioneer Products in Nutrition and Health Industry”
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Responsible Operation
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In the future, Natural Beauty will also continue to develop and introduce health
care products, nutritional products and other health management businesses,
and integrate production, sales and media to integrate online and offline
resources to construct a new ecosystem of the new generation of “beauty and
health businesses”.

SUPPLIER MANAGEMENT

The sustainable development of Natural Beauty is inseparable from the
participation of suppliers. We always pay attention to the supply chain
management and insist on building a competitive supply chain guarantee
system. While improving our own environmental and social governance
capabilities, we also promote suppliers’ development, cooperation and win-win
results between the two parties. The company has formulated management
measures such as the “Purchasing Management System” and the “Supplier
Management System” to establish a full life cycle management process for all
types of suppliers from procurement, payment, and inspection and receipt,
and keep inspecting and evaluating the hardware facilities and operational
capabilities of the suppliers.

Natural Beauty fully considers the impact of the program selected in the
procurement process on the surrounding environment and personnel, such as
whether to use resources rationally, whether to save energy, how to handle and
recycle waste and hazardous materials, and whether it has an impact on the
environment. In addition to our own environmental protection requirements,
we also include suppliers’ environmental and social responsibility related
performance and illegal records into important bid evaluation indicators
during the selection of suppliers, and give priority to cooperate with suppliers
with advanced performance in environmental protection. In the access stage,
the company requires suppliers to provide 1SO14001 environmental system
certification qualifications. In the assessment stage, suppliers with quality
defects, unqualified environmental impact assessments or integrity issues
will be eliminated and blacklisted. Through communication and cooperation
with suppliers (including contractors), we encourage them to abide by
environmental and social responsibility-related laws and regulations, and
implement effective management plans to enable them to systematically
comply with laws and regulations. We hope to demonstrate supply chain
responsibilities, redefine internal management requirements, and adjust
purchasing strategies.
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Supplier Access
Management
Investigate the company's
capabilities in  terms of
products, quality assurance,
and equipment by collecting
the information listed in the
“Supplier Qualification
Questionnaire”.
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Supplier Evaluation

Management

Evaluate and score the

performance of suppliers in

terms of operating conditions,

product quality , and delivery
status every year.
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Responsible Operation
BEREE

Supplier Evaluation

Evaluate the comprehensive
capabilities of the supplier, such
as production capacity, quality
assurance system, etc., and form
the evaluation results and submit
them to the procurement leader-
ship team for approval.
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Supplier Withdraw
Management

Suppliers  with  unqualified
annual evaluation results,
quality problems, or business
ethics violations, etc. , will be
executed the withdraw manage-
ment. If the situation is serious,
they will be blacklisted.
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The picture shows the main process of supplier management
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The picture shows the distribution of suppliers by region
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PROTECTION OF INTELLECTUAL PROPERTY RIGHTS

A complete intellectual property protection system is an important part of
Natural Beauty's competitiveness. Therefore, the company is committed to
applying industry the best practices to all operations through a comprehensive
intellectual property management system. We comply with and refer to
external laws and regulations such as the “Trademark Law of the People’s
Republic of China”, “The Patent Law of the People’s Republic of China”, and
“Regulations for Cosmetics Registration and Filing Inspection Work”, and we pay
attention to the changes in laws and regulations related to intellectual property
rights timely. We also formulated the “Legal Affairs Management System”,
"Anti-Counterfeiting and Rights Protection Management System” and other
management measures to clarify the application and maintenance procedures
for intellectual property, trademarks and patents, and orderly maintain and
ensure the effectiveness of the company’s product intellectual property rights.

Natural Beauty actively cracks down on counterfeit companies or brands, and
maintains the commercial reputation and legitimate rights and interests of

the brand by increasing the rectification of Internet infringements and various
online platform infringements. The company’s main intellectual property rights
are trademark exclusive rights and patent rights. As of December 31, 2020,
Natural Beauty has 4 patent rights and 749 trademark exclusive rights, including
66 new trademark exclusive rights in 2020.
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CUSTOMER SERVICE

- Quality service

Natural Beauty adheres to the customer-centric tenet, comprehensively
improves service quality and awareness, and handles customer requirements
in a timely and effective manner. To improve the company’s customer
service management level, enhance customer brand loyalty and market
development sustainability, and ensure the overall quality of the company’s
sales management, we have formulated the “Customer Service Management
System”, “Return and Exchange Management System”, and “Product Recall
Management Regulation” within the company in accordance with relevant
laws, regulations and external regulatory requirements, as well as providing
customers with a better service experience.

We treat each customer complaint in a professional and rigorous manner. The
marketing department, factory and customer service department jointly handle
quality-related customer complaints, and initiate recall procedures when
necessary. Natural Beauty organizes a simulation recall exercise once a year and
reviews its effectiveness. In 2020, Natural Beauty did not return products due to
quality problems.

Responsible Operation
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Responsible Operation
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of Products Management and Report
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recall related regulations
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The picture shows the product recall process of Natural Beauty
B5: BAZXERBRRE

Case: Natural Beauty obtained the certification of “China 3.15 =Pl BAZESIHEBISHEREIR
Honesty Brand” &
In December 2020, Natural Beauty was selected as the “China 3.15 Integrity ~ 2020F128 * BAEXEEFE2HHEMERE
Brand” by the China Quality Certification Supervision and Administration ~ HEE/EEH - IKIEFE = H & Fim = E 8 T4
Center and the China Enterprise Credit Evaluation Center in the annual national R @ WA ERE EREFEEEEPOMAEDE
integrity brand certification selection activity based on satisfaction evaluation {3 & & A /O aTE A BI3.155(= mig] »
results of the third-party customer.

R BAREBISIL - LEOMEAIEE
BERTERANTSHA - HEBERIEEE
media resources and communication advantages, as well as insist on putting 2 BFEEEEREEMN - HHBEEE
consumers first, being responsible to consumers and the society.

In the future, Natural Beauty will not forget its original intention, inherit
craftsmanship with ingenuity, and continue to rely on a strong market position,
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The picture shows that Natural Beauty was awarded the “China 3.15 Honesty Brand”
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— Customer complaint handling

The company's customer service department is responsible for handling
customer complaints caused by non-quality problems. Through the clear after-
sales service, it follows up all complaints in a daily report mode and conduct
return visits to customers to efficiently solve the problems faced by customers.
In addition, the company provides a smooth customer service complaint
hotline to listen carefully to customers’ opinions and suggestions, so as to
ensure that customer needs are met, customer feelings are valued, and product
and service quality are guaranteed.

In 2020, Natural Beauty received a total of 3,697 complaints, which has an
increase in the total number compared with that of 2019. This is related to
the existence of suspended matter in the product “Shuiguang Beauty Lotion”,
the separation of oil and water in “Goddess Cream”, and the abnormal smell
of "Amino Acid Essence”. The customer service department actively carried
out investigations with the R&D department and the production department,
adjusted the product formula, and exchanged the products of the franchisees
in a timely manner, which obtained the understanding of customers and
reached 100% of the timely handling rate. Since then, Natural Beauty will pay
closer attention to the stability of product ingredients in order to prevent the
recurrence of such incidents.

TERCDERE  HERELARE

- BEREE
RAMEBERBEEREFE=HESIENE
o BBREBMA SRR - AARRER
RAMARFREBALEEFETLED - &
MERIRE P P ERHHERE - thoh - ABHRMHE
BOEPIRGRFAR  REMEREFPNE
RMER  BREPHEREBIRE  EPEX
BRER  REERMREEE -

20204 - BAAE HUREN3,697 R - BEE
2019FF B ATIE AN - BAE MK EBBEKIFEE
B (B IRKDBE - [RERBERIR
KEE RS - AR RIBFEIR BRI K&
HEHNMRMAL  FAREMRES 0 WREY
MBEEERETHELR B TELPHNER &
e MRS R IE R ER100% © LR B AREBT
—SEEEMKOMBEMNE « B ESEH
BEAE -

pazepigRraa 19



Responsible Operation
EFEE

Timely Feedback of
Customer Complaints

REREEH

Record the content of
complaints in time and give
feedback to relevant depart-
ments on the same day for
follow-up
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Handling Customer
Complaints

SB 4=
ETERER
Find out the cause of customer
complaint, carry out complaint
communication and  give

solutions, and finally deal with
it
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Call Back
Customers
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Call consumers and to under-

stand their satisfaction with the
settlement of this complaint
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The picture shows the handling process of customer complaints

— Customer privacy protection
Natural Beauty has established strict regulations on the private data of its
customers, such as the “Customer Data Confidentiality Management Measures”,

B BoREERE

to continuously improve the internal process of viewing and archiving

contracts and data. According to the authorization regulations, only authorized

personnel have the right to access. In terms of data management, the company

designs different approval procedures for the use of regional customer data
and internal data, and tracks and records the borrowed contracts and data that
need to be archived to strengthen the privacy protection, as well as indicate the
determination of Natural Beauty on protecting customers.
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OCCUPATIONAL HEALTH AND SAFETY

Natural Beauty always puts the employees’ occupational safety in the first place.
The company strictly abides by the “Work Injury Insurance Regulations”, “Work
Injury Identification Measures”, “Occupational Disease Diagnosis and Appraisal
Management Measures” and the laws and regulations of the places where it
operates, and has formulated the "Work Injury and Social Liability Insurance
Management System”, “Occupational Health Management System” ”, “Hazard
Source Identification, Risk Evaluation and Control Management System”
and other management measures, to clearly regulate the identification and
response of hazardous factors, employee occupational health management,
work injury declaration and compensation management, etc, and effectively
protect the legitimate rights and interests of employees. At the same time,
we provide labor protection products, such as protective masks, protective
clothing, etc., for employees of special types of work, such as fork-lift trucks,
electric welding equipment, boilers and special lifts, so as to reduce the harm
of special positions on employees. We also provide employees with necessary
safety training, popularize occupational health and safety-related knowledge,
guide employees in correct and standardized operations, and emergency
response to accidents, so as to protect their safety to the greatest extent.

In addition, we also conduct regular environmental testing and evaluation to
ensure that the working environment of employees meets local safety and
health requirements; arrange regular health inspections for employees, and
purchase major disease insurance for employees in addition to meeting local
labor protection laws and regulations, and provide employees with multiple
guarantees and safety support. In 2020, there were no death due to work in
Natural Beauty.

SAFETY PRODUCTION MANAGEMENT

We abide by the relevant laws and regulations on safety production in People’s
Republic of China and all regions where our operation is located. The work
policy of safety production is “safe operation, prevention first; comprehensive
treatment, hidden danger elimination”, On this basis, the management
methods such as the management system of safety production objectives, and
the management and assessment system of safety production responsibility are
formulated, which define the responsibilities of the management organization,
relevant departments and personnel of the company, as well as the specific
process of safety management and the assessment standard of safety
management.
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Safe Production

ZEEE

The company establishes a safety production management organization,
which defines the responsibilities of production safety at all levels, establishes
a responsibility system for production safety at all levels, implements the
responsibility to all posts in the form of signing the work safety responsibility
letter, and requires all employees to master and perform their job safety
responsibilities. The company also established a safety production assessment
group to carry out the safety responsibility assessment through the
combination of daily monitoring and regular assessment, and directly linked
the assessment results with the distribution reward.

In order to prevent and reduce all kinds of major accidents, the company
also improves the emergency management mechanism. With reference to
the “National Emergency Plan for Work Safety Accidents”, the company has
formulated the “Emergency Rescue Plan for Work Safety Accidents” and other
management measures, and defined the work flow of emergency rescue. The
company’s emergency rescue plan includes the comprehensive emergency
plan, special emergency plan, on-site disposal plan, etc., covering fire and
explosion, mechanical injury, special equipment, disastrous weather, etc,,
and specifies the company’s emergency organization and responsibilities,
emergency management procedures, emergency disposal measures, etc.

The company's emergency rescue adheres to the principle of “people-oriented,
safety first, prevention first”, and implements the principle of unified command
and hierarchical response. The emergency organization system of the company
is shown as the figure:

Emergency
Command Centre
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On-site Emergency
Command

BB RE
HEIEER

REARLZEEEEERE  ARSALE2E
ERE  BUZRAENZ2EEREH - U
FRREHEEREENHARL2EERETE
BB EREL  TERKMEREABZEAR
BITECHEMNZE2EE - RRATKILEE
EEZMA  BEAFEEREREEMEREE
ERTABRREEEER  USERERA
7 B 22D B e

RTEMBDSEERERNEL - QAT
EZRSEERS - 2R2R(BARLEEES
BESER)  fIET(EEREFEHESN
RER)FEEMNE  BESKIENTERE
#EITT R - ARESRERREEFARS
BR HEESER RERERRTED
o EEMNURIE - BWBE  FERE X
FERRESFMN - XHRE T QA A B AR
BNBE RBREEREF - ERERERBENA

NAESHEERHIAARLR  Z2E— &
BiRElInGEt  WEEA—1EE  HRERE
MRA - ARIESMEBERNENR

Emergency Rescue Medical Rescue

Vigilance Team

Team Team
&SRR/ NE LRUR% /N BENE A

22 Natural-Beauty.Bio<Technology Limited  Environ

Material Security Aftermath Disposal
Team Team

WERE/ A EREE/E




Safe Production

ZEEE

The company also conducts regular drills and safety training. In 2020, we have A AIE#1T FHIAERIA K Z 255 © 2020
carried out a variety of different types of emergency rescue drills on the basis & + FAPITE BT S & BRI EER B ERE £

of complying with local epidemic prevention and control policies, such as the ~ FIE T ZETEER A JE2RUIEELR » 10« 8
fire drill, warehouse fire emergency drill, and the emergency evacuation drill.  FFiEAR » BE AN K EESRLR - AN EEABBUR
The company also provides safety training for employees to enhance their 4855 - A AIMAE TIREZ 2 LEFAE
knowledge of safe operation. Through training and drills, the safety awareness, L& & B & HBAH - AiBEII MES - 8T
handling ability and self-help ability of employees have been well improved. MWEZ2EH  EHENRBKENERTER

The picture shows the scene of safety training and emergency drill
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Safe Production

ZEEE

EXTREME WEATHER RESPONSE

The company is concerned about the impact of extreme weather on
production and operation. Therefore, the company’s emergency rescue plan for
production safety accidents covers natural disasters, such as typhoons, floods,
meteorological disasters, etc. The company monitors the hazard sources related
to natural disasters by means of monitoring alarm and on-site safety inspection,
and sets up preventive measures, such as strengthening the duty, conducting
patrol inspection, and taking measures to transfer personnel and property
when necessary.

The company has also formulated the “typhoon emergency response plan”
to carry out risk analysis related to extreme weather, pre estimate the damage
to plant and equipment, and formulate relevant risk management measures.
At the same time, to ensure the rapid response to extreme weather such as
typhoon, the company has also set up a special emergency team, set up a
general headquarters, and made clear responsibilities of each team, so as to
ensure the sustainable operation of the company.
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Green Environmental Protection

ENERGY-SAVING AND CONSUMPTION REDUCTION
Natural Beauty is committed to achieving the sustainable development of
harmonious coexistence with the environment in exchange for the highest
production value with lower energy consumption. In order to strengthen the
water use management and make rational use of water resources, Natural
Beauty has formulated the “Water-saving Management System” within the
company to ensure the normal water use and eliminate the waste. Through
the strict control of production and domestic water, regular inspection and
maintenance of water facilities and pipelines, the company has strengthened
the staff's awareness of saving water in public places, and reduced water
consumption to the greatest extent.

In addition, Natural Beauty actively practices the concept of green office,
encourages employees to reduce the use of traditional paper and replace it
with the ERP system to reduce paper consumption. At the same time, we install
large-scale energy-saving lamps in the office area, and assign security personnel
to turn off all lights after the employees leave the office, so as to reduce the
unnecessary energy consumption; the company will also put up energy-
saving slogans to convey the concept of “energy-saving and low carbon” to the
employees.

To reduce the resource consumption brought by the business travel, Natural
Beauty and its affiliated companies advocate communication through video,
conference call, electronic communication, etc, and encourage employees to
take public transport or share commute. For example, the company’s factory
in Fengxian, Shanghai, arranged a shuttle bus to pick up and send employees
to and from work to reduce the frequency of taking private cars by employees,
which not only to bring convenience to employees, but also to achieve the
goal of low-carbon environmental protection. In addition, we also choose the
suppliers in the operation location as far as possible to reduce unnecessary
long-distance transportation, further reduce energy consumption and carbon
emissions, create income for local qualified suppliers, and effectively realize win-
win development of ecological, economic and social benefits.

In 2020, the total energy consumption of Natural Beauty has decreased
compared to that of the last year, mainly due to the decline of gasoline
consumption of official vehicles. Besides, the total electricity consumption and
water consumption has largely decreased compared to that of the last year.
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Green Environmental Protection

RBRER
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In the management of packaging materials, we use environmental protection
materials as much as possible to minimize the negative impact on the

environment. At present, Natural Beauty mainly uses glass bottles, acrylic 28 Bl BAEZEEZEF AN E AR -
bottles, etc. To further improve the utilization of resources, we usually give 2858 J#R% o BE—FRSERMAE - HM

ERFTHEERBTEEAERARRE LD
UL F B R B MR © 202045 Q%%m@%ﬁ
FEE A213.000F 0 B2019F KIERD » TEBR
EAARREMGHRAZ BEFLEERDA

priority to degradable and recyclable packaging materials when designing
the new packaging. In 2020, the consumption of Natural Beauty packaging
materials is 213.00 tons, which is significantly decreased compared to that of
2019, mainly due to the adjustment of the company’s product structure and

the reduction of the whole year's production. B o
Water Consumption FKE
Year 2020 Year 2019
2020 20194F
Total consumption of water resource (Ton) FEKk4E = (H8) 16,459.00 27,853.00
The intensity of the water consumption (Ton/10k HKD)  #E/KZRE (W, B T2 £ 5) 0.40 0.64
0Oil Consumption FHE
Year 2020 Year 2019
20205 2019%F
Total heavy oil consumption (Liter) B ﬁi/ﬂﬂ,w =) 4,266.00 6,000.00
Total diesel consumption (Liter) SHFESORBE D) 31,188.50 30,531.00
Total gasoline consumption (Liter) ! %%/‘LE a2 () 11,711.39 17,458.00
Total liquefied petroleum gas (LPG) SEHERCRBRR(AT)

Consumption (KG) 4,250.00 1,550.00
Total energy consumption (MWh)' BERE R E R 2,942.30 3416.09
The intensity of the energy consumption sERERERE KRR BT

(MWh/10k HKD) BEE) 0.07 008

Electricity Consumption HEE
Year 2020 Year 2019
20204 2019%F
Total electricity consumption (MWh) FEEBERER) 2,422.92 2,871.55
The intensity of the electricity consumption BEZECKER, BB Te%m)
(MWh/10k HKD) 0.06 0.07

! The conversion coefficient of energy consumption is shown in the Natural Beauty !

2020 Data Performance.
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EMISSION MANAGEMENT

Natural beauty attaches importance to environmental protection, strictly
manages the waste gas, wastewater and waste discharge of its factory, and
realizes the purpose of emission reduction from the source. The company has
been strictly abiding by the laws and regulations of the place where its factory
is located, such as the environmental protection law of the people’s Republic of
China, the regulations of Shanghai on environmental protection and the basic
law of the environment in Taiwan, etc,, and processes the emissions according
to relevant regulations to achieve the purpose of reducing environmental
pollution, realizing the common development of ecology and reality.

Natural Beauty is committed to the protection of water resources, strictly abide
by the relevant sewage discharge standards of the plant and the operation
site, and continuously supervise and control the wastewater. At present, the
wastewater produced by the company mainly comes from production and
operation activities. The wastewater is discharged to the municipal sewage
pipeline after being treated by three-level physical precipitation and filtration,
and then discharged to the municipal sewage pipeline after treatment, and
then disposed by the government sewage treatment plant.

As a company in light chemical industry, the waste gas pollutants produced by
Natural Beauty mainly come from the production and manufacturing process,
including nitrogen oxide, sulfur dioxide and particulate matter, etc. The general
treatment method is to neutralize the flue gas produced by boiler through
the desalting device and to produce nitrogen and water, so as to reduce the
nitrogen oxide emission. In 2020, Natural Beauty’s exhaust emission detection
has meet the national exhaust emission standards, and its emission has
dropped significantly compared to that of 2019.

Green Environmental Protection
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Waste Gas Generated by Boilers? (KG) MEEENER(AT)
Year 2020 Year 2019
20204 20194F
NOx emission R Lk 16.89 132,09
Particulate matter emission AN HERR 23.84 53.11
Sulfur dioxide emission @ bRk 0.00 89.82
2 The range of exhaust gas produced by the boiler is two production bases in 2 MEEENEREE A LSEPEMNEERE

Shanghai Chongming and Fengxian : Taipei factory has not counted the exhaust
gas generated by boilers in the reporting period-and will be refined in the future.
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Green Environmental Protection

RBRER

Vehicle Exhaust (KG) RERER(AT)
Year 2020 Year 2019
20204 20194
NO-x emission REWEER 146.46 186.80
Particulate matter emission R HE R 10.03 12.75
Sulfur dioxide emission S LR EER 0.32 042

As an indispensable part of environmental pollution prevention, Natural
Beauty continues to carry out effective management measures to the waste
management. The hazardous wastes produced in our production and operation
process mainly include filter residue, waste packaging, laboratory waste, etc.
Generally, the company will collect, sort, store and seal the hazardous wastes
according to the characteristics of the hazardous wastes, report through the
environmental protection management system, and entrust the qualified
hazardous waste treatment unit for treatment. The harmless wastes produced
by the company mainly include waste paper board, paper box, domestic waste,
etc. We usually classify and manage them in advance, and the recyclable parts
will be recycled and subsequently processed by qualified relevant departments.
In 2020, the amount of hazardous waste and harmless waste of Natural Beauty
has slightly decreased compared to that of 2019.

BEEYERERIGIRE)T R A R AL
7 BAXBEHHARBERNERER - &
FMELEREBRETELANETRERENTIER
ERE  BEK  BEREEVE - A5 -KRE
KEAEEEDNFEEPRE o] - F&
MEZE - WERBRREERGIFEHER - R5th
BEMERERMEEEMETRIE - ARE
EHETEZRYVAIZER/EAR &2 £
ERRE c HMBESERESHEETORE
12 Al ERE E ) & A A E AR RRFT P
TEO AR BB IR < 2020 - BEAENBERE
Y - BEEZERVHIE2019F AL E/ME

Waste Disposal (Tons) REZ Y HE & (W)
Year 2020 Year 2019
2020 20194
Hazardous waste BEREEY 0.57 0.65
Non-hazardous waste BEEREY 1,088.40 1,164.56°
In addition, Natural Beauty continues to pay attention to major climate  Ith4h » BAEIFBBIRIREESERARIE

events such as climate warming, and actively takes countermeasures to
further promote the sustainable development of enterprises. The central air-
conditioning refrigeration units used in the company'’s factory all adopt the
closed condenser system, and carry out real-time monitoring through daily
high and low pressure difference meter, so as to ensure here is no harmful gas
leakage and minimize the carbon emission caused by operation.

3 The data of 2019 has been restated.
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EQUALITY AND DIVERSITY

Talent is not only the cornerstone of enterprise development, but also one of
the main factors to help the company adhere to the sustainable development.
Natural Beauty is committed to ensuring and promoting equal and diversified
employment, and firmly resists all forced labor, gender discrimination, child
labor and other behaviors. We not only strictly abide by the “Labor Law of the
People’s Republic of China”, “Special Provisions on Labor Protection for Female
Employees” and other laws and regulations, but also formulate the “‘Employee
Handbook” and other systems within the company to employ workers legally.
In the recruitment process, Natural Beauty eliminates any discrimination based
on the gender, race, age, religious belief, marital status, degree of disability and
other factors to ensure that every employee can receive fair and just treatment.

As of December 31, 2020, the company employs 546 employees in total,
including 540 full-time employees and 6 part-time employees. The company
employs 129 male employees and 417 female employees, including 101 female
managers, accounting for 62.35% of the total number of managers.

Gender Ratio for Total Employees

BRAXETRMRD T/

Male 1%
23.63%

Female 2t

Female

Employee Oriented
BETAL
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Gender Ratio for the Management Level

BRXEEEZRMR D/

Male B
37.65%

76.37%

While recruiting talents, Natural Beauty has signed the labor contracts with
employees in accordance with the law to protect the vital interests and basic
rights of employees to the greatest extent. The company has formulated the
internal policies such as the "Preparation Process of Annual Human Resource
Plan”, the “Regulations on the Assessment of Management Positions”,
the “Internal Recommendation System”, and the “Personnel Recruitment
Application Process”, so as to clarify the management requirements of
recruitment, entry, promotion and dismissal, and ensure a fair and transparent

environment to meet the needs of its development.

62.35%
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Employee Oriented
BTRE

Moreover, with reference to the “Labor Law of the People’s Republic of China”
and the “Labor Contract Law of the People’s Republic of China”, Natural Beauty
has formulated the “Salary and Welfare Management System” to establish a
fair, just, reasonable and competitive salary management system. We strictly
abides by the minimum wage management regulations of local governments.
In addition to providing employees with basic wages and performance pay, we
will also provide them with post and position allowance, various bonuses, etc,,
S0 as to attract diversified talents with reasonable and competitive salary.

TRAINING AND DEVELOPMENT

Natural Beauty believes that talents are the foundation of long-term
competition and development of enterprises. The company is committed
to creating a continuous learning environment for employees, providing
professional knowledge and skills training to help them better perform their
duties. In order to promote the employees’ career development, Natural Beauty
has formulated the “Training Management System”, which defines the training
management principles, training forms, organizational procedures, post training
evaluation, internal lecturer management and other systems. Considering
that each position has its unique professional and skill needs, Natural Beauty
provides induction training and guidance for all new employees to help them
quickly adapt to the new working environment. In addition, the company also
provides continuous training for relevant employees in different ways, including
professional skills training, special certificate training, government mandatory
training, management training, etc. For example, in 2020, the company focused
on "Ali Live E-commerce Practice Class” and “Store Management Training
Seminar”. The trainees were the company’s core business executives and
regional franchisees, who have been taught the professional knowledge of
live e-commerce trend and positioning, live flow and data operation, business
layout, etc,, so as to provide the necessary skills for realizing the business vision
and operation of Natural Beauty.

U
Eﬁa:a iy

PIEEREEE LT

-commerce practice class
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Natural Beauty also cooperates with many colleges and universities, such as
Guangdong Zhuhai Health School, Yunnan Economics Trade and Foreign
Affairs College, Jiangsu Huidu Beauty School, etc. Among them, Guangdong
Zhuhai Health School specially offers the major of body beauty of Natural
Beauty, and the graduates of this major will be assigned to Natural Beauty
stores for internship. The students of Yunnan Economics Trade and Foreign
Affairs College and Jiangsu Huidu Beauty School will be interviewed each year
according to the actual needs of the company, and then select the best to be
interns and employees.

In 2020, the total training hours of employees will be 11,040 hours, an
increase of 84.37% compared with that in 2019. The average training hours of
employees will be 20.22 hours, which increased by 64.79% compared to that
in 2019. Among them, the average training hours of women was 21.05 hours;
The overall training percentage of employees was 98.72%, of which the female
training rate was 99.52%, and the male training rate was 96.12%.

Employee Oriented
BTRE
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Employee Oriented
BTA%

In order to strengthen the company’s management and standardize the
performance appraisal process, Natural Beauty has formulated the "Performance
Appraisal Management System” and “Promotion and Demotion System” to
objectively evaluate the work performance, ability, attitude and other work
performance of employees in a certain period, and give corresponding
incentives and fair treatment, so as to ensure that employees in different
positions can get the same career development opportunities and promotion
paths. At present, the company’s performance evaluation is mainly divided into
management responsibility and non-management responsibility evaluation.
The frequency is usually monthly, quarterly, semi-annual and annual, and the
evaluation standard is decided by the positions. According to the results of
performance evaluation, employees will get the corresponding scores and
performance grades. The performance grade and annual performance appraisal
determine the payment of performance salary and year-end bonus to motivate
employees to make continuous progress.

Natural Beauty attaches importance to each employee’s personal ability,
professional quality and continuous performance, and provides equal, fair
and transparent promotion channels. According to the core positions such
as the technical director, beautician and beauty consultant, the company
implements the system of one-year promotion and demotion, taking the
annual performance, work skills and service level as the evaluation basis, and
making promotion or demotion based on the evaluation results. In addition,
the company will provide promotion or internal rotation opportunities for
employees with excellent work performance, high personal comprehensive
quality and strong working ability based on the business operation status, so as
to provide them with more platforms to learn new knowledge and technology.

EMPLOYEE CARE

Natural Beauty is committed to creating a good working environment that puts
people first, advocates work-life balance, and actively organizes various activities
to invigorate employees’ spare time and jointly promote the construction
of corporate culture. In order to create a good working atmosphere, Natural
Beauty organizes various community activities, such as the afternoon tea,
birthday parties, annual meetings, various festivals, etc,, to promote the
formation of a harmonious and positive cooperative relationship between
employees.
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To celebrate the 50th anniversary of Natural Beauty, the company has held
an online annual meeting and invited all employees in Mainland China to
participate. At the annual meeting, the company’s CEO delivered a message
and presented awards to employees with outstanding performance in 2020. In
addition, Natural Beauty has also prepared a lottery event for employees, so that
employees and the company can celebrate and spend a good time together.

Employee Oriented
BTIA%
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In terms of welfare, Natural Beauty fulfills the relevant responsibilities and
obligations in accordance with the law, and pays various social insurance
and housing provident funds on time. The company purchases additional
commercial insurance for all employees, including the critical illness insurance.
For senior managers who meet certain standards, the company also provides
the high-end medical insurance for them at a cost of 15,000 yuan per person
every year. In addition, all employees are entitled to a free medical examination
once a year. The company cares for employees and strictly implements the
8-hour work system to ensure that employees enjoy relatively flexible working
hours, as well as rest days, holidays, paid annual vacations and other various
vacations stipulated by national laws, regulations and the company system.
At the same time, we provide employees with holiday benefits and subsidies,
grant consolation money at important moments such as the marriage,
childbirth, and surgery, as well as customize birthday gifts and provide movie
tickets for employees on their birthdays.
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¢ Responsibility
(52

E/ C—T
2

COMMUNITY SERVICE

Natural Beauty always takes the social responsibilities of corporate citizens. In
2020, we continued to actively participate in, organize and carry out various
public welfare activities, kept our responsibilities and commitments to the
community and society in mind, and spread the concept of public welfare to
the society based on the corporate development..

In October 2020, Mr. Wang Guangrui, general manager of the supply chain
department of Natural Beauty, accompanied a delegation of party and
government representatives from the Bay Tourism District in Fengxian District,
Shanghai to Yuging County, Guizhou Province to carry out poverty alleviation
activities for the local poor and sent warmth to the remote mountainous area,
bringing light to them.

On the occasion of our country’s 7th Poverty Alleviation Day and the 28th
International Day for the Elimination of Poverty, Natural Beauty listened carefully
to the demands of people in Aoxi Town, Yuging County, and donated 30,000
yuan in materials and 20,000 yuan in scholarships to the local, which showed
their kindness to the poor and poverty-stricken areas.
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The picture shows representatives of Natural Beauty visited the Yuging County, Guizhou Province
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Poverty alleviation is a traditional virtue of the Chinese nation. It is not only a
good deed to inherit and carry forward this traditional virtue, but also a social
responsibility of every enterprise. The dripping water becomes the ocean, and
the hearts of love become hope. Dongsen Natural Beauty uses its practical
actions to help Zunyi win the final battle of poverty alleviation with greater
responsibility, greater intensity, and more practical measures, to help the
nation’s poverty alleviation work to a new level.

FIGHTING THE EPIDEMIC

In 2020, at the beginning of the spread of the epidemic, Natural Beauty
immediately responded. CEO Ms. Lin Yanling has made an online voice of
“Unite as one, fight the epidemic”. In order to fight against the epidemic, she
encouraged the morale and promised that Dongsen Natural Beauty would
continue to mobilize enterprise resources to work together with everyone to
overcome the difficulties.

On January 28, 2020, Dongsen Natural Beauty donated 500,000 RMB to Wuhan,
the hardest-hit area through the Shanghai Taiwan Association, Shanghai
Baisi Charity Fund, and the Cross-Strait Foundation, to help Wuhan fight the
epidemic. Immediately after that, Natural Beauty has formulated a series of
donation activities called “Relay of Love”, calling on partners in chain stores
across the country and consumers to contribute to the fight against the
epidemic, and promised to donate 13% of the total amount of designated order
items (estimated donation amount of RMB several million) as a public donation
to fight the epidemic.

Meanwhile, after the outbreak of the epidemic, the company followed the
prevention policies and regulations of the operating places, and actively carried
out epidemic prevention work to minimize the impact on the company’s
operation. The company formulated the “Emergency Epidemic Precautionary
Measures” and established the Emergency Management Team. The team has
a team leader, deputy team leader and team member, who are responsible
for guiding and promoting epidemic prevention work. The company has also
prepared sufficient materials for the work, including electronic thermometers,
alcohol, disinfectant, sprayers, etc,, so as to provide guarantee for epidemic
prevention work.

“ToTERE  HEREARE
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Public Responsibility
NImEE

In addition, the company actively carried out personnel and plant management
and control plan, including setting up temporary observation place, formulating
isolation policies, standardizing the use of masks, monitoring the temperature
of employees, and regularly disinfecting public facilities. The company
also adjusted its office policies, such as canceling large-scale meetings and
conducting video communication, so as to reduce unnecessary personnel flow
and contact, which are beneficial to the carry out of the prevention work.

At the same time, the company carried out publicity work, including prevention
and control precautions, knowledge popularization, etc., to improve the
awareness of epidemic prevention of all employees. The picture below shows
the company’s epidemic prevention materials and promotional materials.
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o ESG Guide Content Index
(RE -t RERBREIECI)REED

Aspect Explain Position

B i wE

A. Environmental

A IRIR

Aspect A1: Emissions

BEAT : BB

General Disclosure Information on : Green Environmental
(@)  the policies; and Protection
(b)  compliance with relevant laws and regulations that have a significant

impact on the issuer

relating to air and greenhouse gas emissions, discharges into water and land,
and generation of hazardous and non-hazardous waste.

— R EE BRERIORERBEN - MK THEES - BEREZTEEYY KRR
EEER
@ B Kk
b) ETFTHBTABERZENHEEZIRIINER -

Al1.1 The types of emissions and respective emissions data. Green Environmental

Protection

INR HERU RS AR BE B K - FEIRE

Al1.2 Direct (Scope 1) and energy indirect (Scope 2) greenhouse gas emissions (in Green Environmental
tonnes) and, where appropriate, intensity (e.g. per unit of production volume,  Protection
per facility).

A12 EEEEN) REREN (BE2))REREBHNE UNETE) R (ER) ZERR
REWABEEREN - FERETE) °

A13 Total hazardous waste produced (in tonnes) and, where appropriate, intensity ~ Green Environmental
(e.g. per unit of production volume, per facility). Protection

A13 FREABEREENE EM%? DR ER)ZE(MAGEERE HERR
{l ‘!IE Eﬁn-l_

Al4 Total non-hazardous waste produced (in tonnes) and, where appropriate, Green Environmental
intensity (e.g. per unit of production volume, per facility). Protection

Al4 FEAREREEYESE UEGTE) R(MEREE(WNEEERE FEIRE
i - BIERHEAE) -

A15 Description of emission target(s) set and steps taken to achieve them. Green Environmental

Protection

A15 FIRFTET B BE N E B 1R R R EDE L B IR ERE ) 2058 - FEIRR

A1.6 Description of how hazardous and non-hazardous wastes are handled, and a Green Environmental
description of reduction target(s) set and steps taken to achieve them. Protection

A16 HIEEAEREEEEYN ARG OREBERAED KERR

BB IR SR o

= “ECTFRE e RELRE
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ESG Guide Content Index

(RE -8R

Aspect
B

ERWEESDARBTRL

Explain
i pul

Position

B

Aspect A2 : Use of Resources

EBTHA2 : EREH

General Disclosure

Policies on efficient use of resources including energy, water and other raw

Green Environmental

materials. Protection

— AR FE BRERERBIEEIR « KREARMEDBIBUR o FEIRE

A2.1 Direct and/or indirect energy consumption by type (e.g. electricity, gas or oil) Green Environmental
in total (kWh in '000s) and intensity (e.g. per unit of production volume, per Protection
facility).

A2 RENESNERER SEEERAE [ BEECTETE HEERR
RatE) REmEWMNGEESN - BERMETH) -

A2.2 Water consumption in total and intensity (e.g. per unit of production volume, ~ Green Environmental
per facility). Protection

A22 BRKERTE WMABESSEN - BERETH) - HERRE

A2.3 Description of energy use efficiency target(s) set and steps taken to achieve Green Environmental
them. Protection

A23 HAPAET I B RERE A B IR R ARERE L B RPAERIE 8] - HERR

A24 Description of whether there is any issue in sourcing water, that is fit for Green Environmental
purpose, water efficiency target(s) set and steps taken to achieve them. Protection

A24 FESKEGE R KR LRI B ERIERE - ARG 8 A FERR
KW e BIR R A E RS L B R FTERERE P58 -

A2.5 Total packaging material used for finished products (in tonnes) and, if Green Environmental
applicable, with reference to per unit produced. Protection

A25 R mATABRM MBS UNHE) R(ER) BEEEMLIESE - FEIRER

Aspect A3: The Environment and Natural Resources

BHEA3 : RERRAER

General Disclosure

Policies on minimising the issuer’s significant impacts on the environment

Green Environmental

and natural resources. Protection

— MR BIRBEITAHBRERAAERENERZEHBUR - FEIRE

A3.1 Description of the significant impacts of activities on the environment and Green Environmental
natural resources and the actions taken to manage them. Protection

A3.1 HIMEBEHHIRBERAABERNEAZERCORKNEREETZEN KERR

178 °
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Aspect
B

ESG Guide Content Index

(RE -8R

Explain
i Ul

ERMEESDRBERL

Position

B

Aspect A4: Climate Change

EBHEA4 . RIZE1L

General Disclosure

Policies on identification and mitigation of significant climate-related issues
which have impacted, and those which may impact, the issuer.

Safe Production

— R EE BRIREHEARAIREHBETAEETENEARGHBEENER T24E
% °

A4 Description of the significant climate-related issues which have impacted, and  Safe Production
those which may impact, the issuer, and the actions taken to manage them.

A4 HABKERATRESHBETAEEZENEARGEEEE - REHT Z24EE
&) o

B. Social

B.AE

Aspect B1 : Employment

[EmEB1 : {E(&

General Disclosure

Information on:
(@)
(b)

the policies; and

compliance with relevant laws and regulations that have a significant
impact on the issuer

Relating to compensation and dismissal, recruitment and promotion, working
hours, rest periods, equal opportunity, diversity, anti-discrimination, and other
benefits and welfare.

Employee Oriented

—RIXE B R ARE  BEREN  TERS  RE - FERS 273 BIR%
&~ RIBRAR A R B At 157 48 KA M)A
@ BX: K
b) BETHBITABERZENEBERZ RO ER
B1.1 Total workforce by gender, employment type (for example, full- or part-time), ~ Employee Oriented
age group and geographical region.
B1.1 RIS - EEHRE (N2 BEERR) - FRAR MtEE DESR BI A%
gy o
B1.2 Employee turnover rate by gender, age group and geographical region. Employee Oriented
B1.2 RIER - FleER R RE D HIESRKLLE - BIR%

A TERCDERE  HERELARE

BAREEMRKBR AT
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ESG Guide Content Index

(RE -8R

ERWEESDARBTRL

Position

B

Aspect Explain
EmE i pul
Aspect B2 : Health and Safety
[EEB2 : BREZE

General Disclosure

Information on:

(@)  the policies; and

(b)  compliance with relevant laws and regulations that have a significant
impact on the issuer

relating to providing a safe working environment and protecting employees

from occupational hazards.

Safe Production

— MR EE ERREZ2TIERERREREEHEBE RSN TREE
@EX : &
L) EFEHETABERTZENRBERKAD
E’]ﬁﬂ
B2.1 Number and rate of work-related fatalities occurred in each of the past three Safe Production
years including the reporting year.
B2.1 BEZF(OEERFE)SFATITHMAB KL E - TEREE
B22 Lost days due to work injury. Safe Production
B2.2 EIEEATIEAS - ZEREE
B2.3 Description of occupational health and safety measures adopted, and how Safe Production
they are implemented and monitored.
B23 FEIR PR ERANEY B SR IR FR B B 4 it - ASMERIIT REER 5% - TREE

Aspect B3 : Development and Training

FEEB3 : R KIEH

General Disclosure

Policies on improving employee’s knowledge and skills for discharging duties
at work. Description of training activities.

Employee Oriented

— R EE BRARTHES BT TIEBE N AB R REHBER - #dEIED - BT R

B3.1 The percentage of employees trained by gender and employee category (e.g.  Employee Oriented
senior management, middle management).

B3.1 RUEFIREERHNNSHERE PREEEDI/INXIIEER BIRE
DL e

B3.2 The average training hours completed per employee by gender and Employee Oriented
employee category.

B32 RER R EEERE D - FEEESTHRE IR TG - BIA%
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Aspect
B

ESG Guide Content Index
(GRIE - tERERBERESI)RARED]

Position

B

Aspect B4 : Labor Standards
[EEB4 : TR

General Disclosure

Information on:

Employee Oriented

compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to preventing child and forced labour.

— R EE BN L E T aoahlss TH BT R
TABERZENEER LRDIHER -

B4.1 Description of measures to review employment practices to avoid child and Employee Oriented

B4.1 MR RIS E PR A R R B T RIS T - BT R%

B4.2 Description of steps taken to eliminate such practices when discovered. Employee Oriented

B4.2 L B IE AR B EIR B RIS AT ERERE PR BIRE

Aspect B5 : Supply Chain Management

JEMEBS : HEEERE

General Disclosure Policies on managing environmental and social risks of the supply chain. Supplier Management

— AR EE B EEARE LA g R R E 2

B5.1 Number of suppliers by geographical region. Supplier Management

BS.1 DEHEEHE - R 2

B5.2 Description of practices relating to engaging suppliers, number of suppliers Supplier Management
where the practices are being implemented, how they are implemented and

B52 ?Lﬁﬁ%%f @ﬁﬁ TERAEMNHEREE UKk HEFERE
ﬁ%LW%ﬁﬁ&

B53 Description of practices used to identify environmental and social risks along Supplier Management
the supply chain, and how they are implemented and monitored.

B5.3 A BB SHERSERENRE R ERBRNED - ARBER HERERE
TTREEITE

B54 Description of practices used to promote environmental preferable products Supplier Management
and services when selecting suppliers, and how they are implemented and

BS54 SRR (e 2 ARRERMRBNED - ARBERT HEBEE

SEoTERS  MEREANE arztnigaRas 41 2



ESG Guide Content Index
GRE - ERERBREESDAB R

Aspect Explain Position
B i wE

Aspect B6 : Product Responsibility

[ETEB6 : EmMEE

General Disclosure

Information on:

Product Quality

(@  thepolicies; and Management
(b)  compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to health and safety, advertising, labelling and privacy matters relating
to products and services provided and methods of redress.
— MR E FEMRHEERNREHRERELZ S B  RELAMEFEUALE EnE8ER
HOEE -
@ B - K
(b) BTHETAREATENBBERZRRPINER -
B6.1 Percentage of total products sold or shipped subject to recalls for safety and Customer Service
health reasons.
B6.1 PENCDEXERERT AL BERIEHMARKKNE DL B RS
B6.2 Number of products and service related complaints received and how they Customer Service
are dealt with.
B6.2 EEBNEm MRS E A MEEH E % PR
B6.3 Description of practices relating to observing and protecting intellectual Protection of Intellectual
property rights. Property Rights
B6.3 R RARIE A B E A AED - B EE MR &
B6.4 Description of quality assurance process and recall procedures. Product Quality
Management
B6.4 S ST R REMBIWRT - EmEEERE
B6.5 Description of consumer data protection and privacy policies, and how they Customer Service
are implemented and monitored.
B6.5 FUH B E BURIRIE RFLBER - ARAEBRNITRERFE - B R
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Aspect
B

ESG Guide Content Index
(GRIE - tERERBERESI)RARED]

Explain
i pul

Position

B

Aspect B7 : Anti-corruption

BEB7 : RES

General Disclosure

Information on:

(@)  the policies; and

(b)  compliance with relevant laws and regulations that have a significant
impact on the issuer

relating to bribery, extortion, fraud and money laundering.

Compliance Management

—RIXE BEEPIEBRES - 1R - BGEROERED ¢ BREE
€) B R
(b) BTHETABEATENBBERLRPINER -
B7.1 Number of concluded legal cases regarding corrupt practices brought against ~ Compliance Management
the issuer or its employees during the reporting period and the outcomes of
the cases.
B7.1 RERPAHBTARHESREYECERENE SFRARMANEA R SREE
FANFER o
B7.2 Description of preventive measures and whistle-blowing procedures, how Compliance Management
they are implemented and monitored.
B7.2 HRIR [ SR b S BT - ARMEBRITRERTA - BREE
B7.3 Description of anti-corruption training provided to directors and staff. Compliance Management
B73 ftmESRERE TRENRESHE - BREE

Aspect B8 : Community Investment

[ETBS : NERE

General Disclosure

Policies on community engagement to understand the needs of the
communities where the issuer operates and to ensure its activities takes into
consideration communities’ interests.

Public Responsibility

— MR E BV /,\XTﬁ”M EEREFTENEREEREHSER/) RLREMHE
[ M &R R
B8.1 Focus areas of contribution (e.g. education, environment, labour needs, Public Responsibility
health, culture and sports).
BS.1 HIEREBHE  BREFHE LIFR BF Xt 8BE) - QIHnEHE
B3.2 Resources contributed (e.g. money or time) to the focus area. Public Responsibility
BS.2 EZEIEHBAEAER(NSEIERE) NG

= T TERE -

HERERRE
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Natural Beauty 2020 Data Performance

HiESaT R

ENVIRONMENTAL RIEH

A1.1 Emission types and related emission data*  Unit Year 2020 Year 2019
A R BER AR E kvl 20205 2019%F
NOx KG 163.35° 318.89
AED NI

Particulate matter KG 33.87 65.86
FERLY) NIy

SOx KG 0.32 90.24
—RbER NIy

Total exhaust emission KG 197.54 474.99
BERBENAEE NI

The intensity of exhaust emission KG/T0K HKD 0.005 0.01
RS N/ BB

A1.2 Greenhouse gas (GHG) emissions in total® Unit Year 2020 Year 2019
A2 BREREBA SN E P RE =i} 20204 2019%F
Direct emissions (Scope 1) Ton 342.57 36249
BEEAERBYR(EEN) 7]

Indirect emissions (Scope 2) Ton 1,754.54 2,109.49
MR = REBEN(FE2) A

Total GHG emissions Ton 2,097.11 247198
/mliﬁﬁﬂm:-ﬁyfb@i Umjﬁ\

The intensity of the GHG emissions (Scope 1 & 2) Ton/10K HKD 0.05 0.06
BEREEHENEE (B E & ED) Mg, BT

4 The emission factors of automobile exhaust mainly refer to Appendix Il of the ESG ~ # AEERNPEREAFEELESGIREIESIM

Report Guidelines: Reporting Guidance on Environmental KPIs (ESG KPI guideline). 8 IR AR ARURIZIERIES|

s In October 2019, the boiler passed the denitrification transformation to meet ~ ° 201945 10 F #1848 B Al BSUE S IR B SR BE ALY
the low national emission standards, so the concentration of nitrogen oxides, EAZ%E - 20206 8 Wi%fﬁﬁﬁiﬁlqﬂ o=
particulate matter and sulfur dioxide in the exhaust gas emissions of Natural b - R R —EUEHRE T B o

Beauty has decreased in 2020.
6 The GHG emissions factor mainly refer to Appendix Il ESG KPI guideline of the ESG 6 AEREHENETFEEZ2EBLSCRE TSI 8k

Report Guidelines, 2012-2014 CO2 baseline emission factor for Chinese area and TIRBRRE xﬁl?‘a ZIERIES] © 2012-20147F
Taiwan Electric Power Corporation CO2 emission factor. EAERGEE-—SLRERERAFNE
EHEE R T_Q(EE}IT#EKI-T- o

7 The data of 2019 has been restated. e 7 H2019F SR T T Eit o
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Natural Beauty 2020 Data Performance
HIEMET R

A1.3 Total hazardous waste produced Unit Year 2020 Year 2019
MIFTELEEERRYNEE Bz 2020 2019%F
Total hazardous waste emissions Ton 0.57 0.65
BEEEDYRESE WA

The intensity of hazardous KG/10K HKD 0.01 0.01
BEBREMYNEE DT/ EETT

A1.4 Total non-hazardous waste produced Unit Year 2020 Year 2019
MAFTEEBERRYNEE L1y 20204 20194F
Total non-hazardous waste emissions Ton 1,088.40° 1,164.56
BEEEVIREE A

The intensity of the non-hazardous waste emissions KG/10K HKD 26.50 26.56
EERZEMHNEE RN/ BB

A2.1 Total energy consumption by type® Unit Year 2020 Year 2019
A2 RERE S WEERAEE Xl 20204 2019%F
Electricity MWHh 2,422.92 2,871.55
B JEFLRF

Heavy oil Liter 4,266.00 6,000.00
=iH 7t

Gasoline Liter 11,711.39"° 17,458.00
YR 7t

Diesel Liter 31,188.50 30,531.00
Sem 7t

Liquefied petroleum gas KG 4,250.00" 1,550.00
RIEARR NI

Total energy consumption MWh 2,942.30 3416.09
BERERAE KL

The intensity of the energy consumption MWh/10K HKD 0.07 0.08
BRERRE KBS, &8 T

e The company's B1 series of products are repeatedly processed, resulting inan ~ # RABIRIEMRENL - EH2020F &S

increase in the total amount of non-hazardous waste in 2020.

o Conversion factor: Gasoline: 1 liter = 0.00073 tons; 1 MWh = 1 ton * 1.4714/0.1229;
Diesel: 1 liter = 0.00084 tons; 1 MWh = 1 ton X 1.4571/0.1229; Heavy oil: 1 liter =

11.04560 kilowatts Hours; Liquefied petroleum gas: 1 kg = 13.9524 kWh.

10 Due to the epidemic in 2020, Natural Beauty's Shanghai office has reduced the use

of official vehicles.

" The boiler of Chongming factory has been using LPG since October 2020.

FEEYRERE -

o BEIRREL  JA0H ¢ 1FF=0.0007308 ; 1IKELBF=1
WEx1.4714/0.1229 : 458 © 17+=0.00084M8 : 1JK
FU RS =1Mfx1.4571/0.1229  EJH : 1F+=11.04560
TEE : RIEAMR © 12F=13.9524F 1
=]

10 20200 NERE  BAEZELEREFERLT
NERBEHFER -

n SHRRIE 820194910 A G E R RO A
}ﬁ °
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Natural Beauty 2020 Data Performance

HIEH TR

A2.2 Total water consumption Unit Year 2020 Year 2019
A2.2 BFEKE B 2020 2019%F
Total consumption of water resource Ton 16,459.00' 27,853.00
KBRS i
The intensity of water Ton/10K HKD 0.40 0.64
IKEREREEE W, BHBT
A2.5 Packaging material used Unit Year 2020 Year 2019
A2.5 BEMBHHFE B 2020 20194F
Total consumption of packaging material Ton 213.00" 43132
BEMEERES A
The intensity of the consumption of packaging KG/10K HKD

material 5.19 9.84
BEMEERTE NT/BETT

46

Due to the epidemic, the performance of the living hall has declined. It only
returned to normal since May 2020, and then the tenants started to use water.
Due to the epidemic, the company’s product structure has been adjusted, whic
reduced the production of 2020. -
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Natural Beauty 2020 Data Performance

HESRTR

SOCIAL HEs
B1.1 Total workforce by gender, employment type, age group and geographical region Year 2020 Year 2019
B1.1 &M - EREEE  FRANRGESINESEH 20204 2019%F
Total number of employees 546 488
(SR
Gender Male 129 96
a1l 5

Female 417 392

L8
Employment Type Full time 540 467
EfRma £l

Part-time 6 21
Age Group Age * <30 59 54
FEe Fie : <30

Age : 30~50 396 361

FHR : 30~50

Age : =50 91 73

Fe : 250
Geographical Region Mainland China 383 400
[ R @

Taiwan 145 85

fiEHE

Malaysia 18 3

5K P ge
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Natural Beauty 2020 Data Performance
IR R

B1.2 Employee turnover rate by gender, age group and geographical region Year 2020 Year 2019
B1.2ZM Al - FRANRBEE I NEERALE 20204 2019%F
Gender Male 7.77% 6.08%
14 5 =
Female 53.53%" 31.99%
Z
Age Group Age * <30 17.67% 10.40%
Fie FH <30
Age : 30~50 37.99% 22.77%
FHR : 30~50
Age * =50 5.65% 491%
FHE 1 >50
B2.1 Number and rate of work-related fatalities'® Year 2020 Year 2019
B2.1 E TEBEERME THAB KL R 2020 20194F
Number of work-related fatalities A TEBEMmMIL T AZ None None
Rate of work-related fatalities ATEREMIL T A BN E None None
B2.2 Lost days due to work injury Year 2020 Year 2019
B22EITHBIBATHAH 20204 20196
Lost days due to work injury EITHBELIXTIEBE None None
14 Due to the company policy requirements, all direct sales outlets in Taiwan have ™ SEREXFTE 8 2HZMME2020%F12

been transferred to Dongsen since December 2020. At present, Taiwan Natural
Beauty only retains the factories, product development, marketing and publicity,
franchise business department, training department, personnel and finance
general affairs and other departments. Among them, the main employees of
direct sales outlets are female beauticians. After the transfer, they are regarded as
resigned, resulting in the company’s turnover rate of female employee, employees

aged below 30 and 30-50 years old have increased to a large extent, which is the
impact of organizational transfer, not the loss of personnel.

B No work-related fatality occurred in each of the past three years (2018-2020) for '

Natural Beauty. =
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Natural Beauty 2020 Data Performance
HIEMET R

B3.1 The percentage of employees trained by gender and employee category Year 2020 Year 2019
B3.1 BMBIRESEAEINZIEERT DL 2020 2019%F
Gender Male 96.12% 100.00%
]l £
Female 99.52% 99.23%
z
Employee Category Senior Management 88.00% 91.67%
EERI mRERE
Middle Management 97.81% 100.00%
TREERE
General Staff 98.71% 99.48%
EBET

B3.2 The average training hours completed per employee by gender and

employee category Year 2020 Year 2019
B3.2 M AIREEEFE D BEEETAZINTHRKEH 2020F 20194F
Gender Male 17.53 11.21
]l ES
Female 21.05 12.53
z
Employee Category Senior Management 24.32 12.00
BEHR SRERE
Middle Management 19.15 2258
hAREIRE
General Staff 20.12 9.88
EERET

16 In 2020, due to the epidemic, the company has increased employees’ daily training ' 20200F R FTBEIENRE - AFIEMT B

programs and time, and developed online training platforms and live training THEHEIEEMER - A% THELSEIT
programs, resulting in a large increase in the average training hours of employees. ANMEREIIEE - WESEE THXIIR

BURIRECA -
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Natural Beauty 2020 Data Performance
HIEHET R

B5.1 Number of suppliers by geographical region Year 2020 Year 2019
B5.1 R E& IR EHHE 2020 2019%F
Taiwan = 1 3
Shanghai s 53 43
Beijing iy / 5
Guangdong BE® 9 5
Jiangsu PR3 16 13
Fujian gy 2 1
Zhejiang AL 6 /
B6.2 Number of products and service related B6.2 EERNERKRKNRFE

complaints received. B 3,697 722
B7.1 Number of concluded legal cases regarding B7.1 EH I O ELNETHRAEH

corrupt practices brought against the issuer HEE RFRER

or its employees during the reporting None None

period and the outcomes of the cases. &= i
50 NaturalBeauty:Bio-Technology Limited  Environme#tal-Soeialand Governance Report 2020



REPORTING PERIOD & CYCLE
The reporting period is from January 1, 2020 to December 31, 2020. This is an
annual report.

REPORTING SCOPE

Given the scale, staff number and revenue distribution of the Company and
its affiliated entities, the report covers the Company’s headquarter, major sales
companies, and all operating production sites (two factories in Shanghai, and
one factory in Taiwan), namely:

Shanghai Natural Beauty Bio-Technology Co., Ltd.
Natural Beauty Bio-Technology Company Limited
Shanghai Natural Beauty Fuli Cosmetics Co., Ltd.
Shanghai Natural Beauty Sanlian Cosmetics Co., Ltd.
Shanghai Natural Beauty Haili Cosmetics Co,, Ltd.
Shanghai Natural Beauty Yongli Cosmetics Co., Ltd.
The report covered 98.5% of the Company's sales revenue. With the changes

in the Company’s operational data, dynamic adjustments will be made to the
reporting scope in future reports.

DATA COLLECTION

All data herein are from the Company’s statistical reports and official
documents. The Company guarantees the objectivity and authenticity of the
data herein.

DATA COLLECTION METHOD

According to ESG Guide and other internationally recognized sustainability
reporting guidelines, and based on the Company's best practices in
sustainability for many years, the report optimizes the definition, calibre,
standard, formula and specification of indicator data in a uniform way.

TERCDERE  HERELARE

About the Report
BN S

¥R 45 HA £ 38 1A
RSB A2020F1 A1 B £20205F 128318 © ik
BEERE o

HEEE
ERARAREHBEBZ AL - BTABR
WAHER  ABERERTMH T EHE
D FIA B B 2 b (35 AR R
LB — R

EEEAREMREARAR
BAXEMR RN ER QA
teaREEBR(CHMERAR
bPEaRE=BtmER AR
LBEAXERILARBRAT
EEREtRmARAR

BEBENARHEEBAMBLR85% - AR
ARBZEEREES  AROMEP KRR
SEEANEHBEFE -

BB E

AR 2 AR R A AR R G R
REF X - REBD T RERET 2 HiE2
FERMRAEEFRR -

HERRESE
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