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ABOUT THIS REPORT
Preparation Standard

This Environmental, Social and Governance Report (hereinafter
referred to as "ESG Report” or “this Report”) has been prepared in
accordance with the second edition of the consultation conclusions
on the Environmental, Social, and Governance Reporting Guide
(Appendix 27 of the Main Board Listing Rules: “"ESG"” or the “Guide")
published in December 2015 by the Stock Exchange of Hong Kong
Limited (hereinafter referred to as the “Stock Exchange”). At the same
time, we also make preparations for financial years subsequent to 1
July 2020 with reference to the third edition of the ESG Reporting
Guide Consultation Conclusions published by the Stock Exchange in
December 2019.

Reporting Period

This Report describes the ESG approach and performance of E-House
(China) Enterprise Holdings Limited (hereinafter referred to as the
"Company”, "E-House”, “we"” or “us”) from 1 January 2020 to 31
December 2020.

Reporting Scope

Unless otherwise indicated, this Report covers the three main business
operations of E-House, being (i) real estate agency services in the
primary market; (ii) real estate brokerage network services; and (iii)
real estate data and consulting services. Leju Holdings Limited (“Leju”),
which was acquired by E-House in November 2020, is not included in
this Report.

Data Sources

This Report accurately reflects the environmental, social and
governance activities carried out by E-House. This Report adopts the
information and data in the official documents and statistics reports.
The data has not been audited by the independent auditor of E-House.
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WEEIE Disclosures

RREERNRDER T EERTI(RE  H& This Report discloses information which is in compliance with the
RERREIES D BRESGREREMEE materiality principle for the preparation of the ESG Report in the

[RA]  AHEECESGRE ) IEENRNAEEE ESG Reporting Guide to ensure the content disclosed can both

SE(hE) PEERARATBBERNE reflect the strategic priorities of E-House and the concerns of our key

!ﬂi NEERDRESE (RE) SEEREIR stakeholders (investors, government/regulatory authorities, employees,
NAINTERERE (REE BT EEH customers, suppliers and communities, etc.).

BB %P #EN RS HEE -

EBmAR Way of Access

RKFEARARARDA B (www. This Report is available for download at the website of the Company
ehousechina.com) sk B 32 AT 49 5 (www . (www.ehousechina.com) or the website of the Stock Exchange
hkexnews.hk) T & ° (www.hkexnews.hk).
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ERE
Stakeholders

HAEQNTHE

Expectations on the Company

SOCIAL RESPONSIBILITY MANAGEMENT

The Company is committed to achieving sustainable development in respect
of economic, social and environmental aspects, continuously optimizing
management in terms of market services, employee development, fighting
against the COVID-19 pandemic, social public welfare and low carbon
operation, actively communicating with each stakeholder, and earnestly
being a corporate citizen so as to earn social respect.

Stakeholder Engagement

We value the expectations and opinions of our stakeholders. Trust is
the cornerstone for us to maintain good and long-term relationship
with stakeholders. We continue to improve the communication
mechanism with each stakeholder, and fully consider the demands
of each stakeholder, including investors, government/regulatory
authorities, employees, customers, suppliers, and communities in
order to jointly seek for sustainable development.

This Report provides our stakeholders with the latest information
about the Company’s activities and performance in environmental,
social and governance aspects, conveying the Company's willingness
to create the best value for its stakeholders.

R E
Channels of feedback

Timely and accurate disclosure of relevant information

Improvement of corporate governance

REE RIS AR R 2
Investors
KSR EREER
STENTDRE
BRGE
Compliance operation
BN EEEHE BRgE
Government/Regulatory Compliance operation
Authorities

FERE

Equal employment

fEEET S

Health and safety

RIFAME

Environmental responsibility

ClfEtt &

Protection of shareholders’ rights and interests

BERRE

General meetings

BsIRE
Financial reports

REERSE

Investor reports

NGIEClS

Company news

AR E
Compliance report

A LA
ERRE

Supervision and inspection

DEEE AR
Participate in conferences/seminars

SR

Application for licensing documents

Giving back to society
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ERE
Stakeholders

HAEDNFHEE

Expectations on the Company

REEH &
Channels of feedback

BT
Employees

®F

Customers

HpER
Suppliers

#HE
Communities

SE(PE)REERARDA

B RS 10 F BN A AR A

Competitive remuneration and benefits

EIIFIRE S 2R
Training and capacity building

BEER

Career development

fRFEEZ e
Health and safety

EFmEE

Customer satisfaction

fRsEE
Service quality

BBALRE

Privacy protection

HEmEAEE

Admittance management of suppliers

HIEm TS

Evaluation of suppliers

HIE R R

Protection of suppliers’ interests

HEE A 1F

Cooperation with suppliers

B EE

Local development
HEEN R

Promoting employment

AL AL AR TS

Devoting to community services

Ri& B AIRIR
Protection of natural environment

T 4 £ 57 7
Email and interview

BRI R R

Training and career development

ey Ll

Complaint mechanism

EFRmBERE

Customer satisfaction survey

AEEE HBE
Daily operation/interaction

EERB LB

Customer service center/hotline

BIE - g

Tendering, seminars

e A BT (G
Admittance and evaluation of
suppliers

EihE R
On-site inspections

&R
Daily interaction

BT ES®
Convening community meetings

R =

Recruitment notices

NGIEE D)

Charitable activities

[ AR5

Community services
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Importance to stakeholders

Materiality Principle

Having communicated and conducted survey with internal and
external stakeholders of the Company, we have collected many
suggestions. From the dimensions of both the impact on the
Company’s operations and the impact on our stakeholders, we have
scored and ranked the social responsibility issues of the Company
to reflect our material impacts on the environment and society and
better respond to the expectations and demands from stakeholders.

Set out below is a matrix of our key issues:

BEE

Important

FEEE

Very important

HARAQNREBEENEEM

Importance to the Company’s operation

IEEE

Very important
EmEE

Product quality

AR5 EREE

Service assurance
[EESEE

Business ethics

BT %R

Employee development

BE

Important

B IiEm

Labour rights
BT¥ER

Employee development
RERLE

Health and safety
=N

Social public welfare
HrEmER

Supplier management

izl

Relevant

EIRER

Low carbon operation
REEYE R

Waste management

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2020 E-House (China) Enterprise Holdings Limited



BRIR HERERRKRE

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

miEEE

BHMEERATEEHETEMBRZFE
BRBFE  RENFERD PN EBEME
EFMEA BERELEENERRE - 5
BT -—FEREXY  FHELLHBHR
BEY  BHEBBEEARE =-KEEE
% 2EEBEREHERERY  BHELL
AERBIFHERBBRERARYE - T4
RERBMBEEEREMARE T & - R
100%HEBFRMAER  BEHIRREE &
NIREMIT 3 1% 5 EE RS S 3

THRER

ZERPEELN  AIFTH - ERKBUED
FHEREFRERSES  ET -FEREX
% BHELLEGRBEY FHEBE
MEHARB =R EEBRIR - BEFHE
EmmAEERNFR  KERKEER
i BRTFEXSRBEXHNEEE -
HAORNBEEEENBERBEL -

—FRREXEHK

20203 A - R EIEHERR M ES5004
BERBERMATRRERE L ZEMN
17%MMmEEEXRLEFREHMERED
¥500EERBME SR EEIEY
BEREEHNER - hEEHEMRZELES00
BREERGEREAFTINEERELE
50058 M - AIFRERREIE TEEX
ERARHEE MRS M EEEHRED
FEITREY - ERAFRRAERETEBEAS
EREERSE - RMES[PEREEHER
BES0REERS M SHENRIEE]E
—% - BETEFPMRY - HEMAZEKH
BE) PR —TEgER -

SE(PE)REERARDA

MARKET RESPONSIBILITY

We are committed to becoming a comprehensive service platform
for giant-level transactions in China’s real estate industry, serving a
number of developers, intermediaries and asset owners, with the full
business coverage of direct sales. The three unique businesses under
E-house, such as real estate agency services in the primary market,
real estate brokerage network services, and real estate data and
consulting services cover a wide range of services, from new home
agency services, real estate brokerage services, to real estate big
data application services to create the two major service platforms
of trading services and empowerment services. It is a combined
powerhouse, serving 100% of China’s top 100 developers, to jointly
explore and reach a new highpoint in the post-real estate era.

Industry Benchmark

E-House is a leading, innovative, big data-based real estate industry
chain service provider in China. Our three unique businesses: real
estate agency services in the primary market, real estate brokerage
network services, and real estate data and consulting services focus
on the demand for real estate product side and consumer side. We
rely on modern information technology for achieving full coverage of
the real estate transaction service industry chain and strive to be an
excellent server in the real estate industry.

Real Estate Agency Services in the Primary Market

In March 2020, E-House won the first place in the “Top 500 Service
Brands of Real Estate Development Enterprises in China: Marketing
Agency Category” for the sixth consecutive year with a 17% brand
preference rate at the Conference on Evaluation of China’s Top 500
Service Brands of Real Estate Development Enterprises. Evaluation
of China’s Top 500 Service Brands of Real Estate Development
Enterprises is conducted on four levels: the survey of the top 500 real
estate development enterprises, the evaluation of the enterprises’
reported data, the opinions of industry experts and consumer brand
perception, and the evaluation results provide direct reference for the
strategic cooperation between the top 100 real estate enterprises.
Winning the first place in the “Top 500 Service Brands of Real Estate
Development Enterprises in China: Marketing Agency Category”
reflects the recognition by our customers, which is an encouragement
to the Group and also serves as a drive for us.



B2016F 1 ANIIAR - 5EFEHEL LN
MRS EBAIEE - K4 EF I AES
NSERAERER  A2EH/NHELRA
AR AR A BB RS -

2020%F - 5/E B HE KL B IR E R
HETBERETREEIEBEE  AH[HE
BEIBRE - LHER PR LERRES
RITREPERIAEREL - % [BER
BIRKREDNDERARECENTERER
BHARKZEONEAHETA  RE=H#
B REBIAFB N - I BB HE20
FRORE - AFN2EEREERERE
R BRREBEEEEEZEI 0004 ER
HBHRE  BERRENEERR - KES
PR R IWIE A - RIRTHE L

Real Estate Brokerage Network Services

Since its establishment in January 2016, the real estate brokerage
network service of E-House has been adhering to the concepts of “co-
construction, co-development and win-win”. The vast resources of
E-House has provided a comprehensive system for small and medium-
sized micro-brokers in the country.

In 2020, the real estate brokerage network services sector of
E-House introduced the “Ten Billion and Thousands of Stores”
business initiative, and promised the “Ten Billion Commission”
policy to stimulate the vitality of small, medium and micro brokerage
companies and inject greater confidence in the vigorous development
of the industry. The “Ten Billion Commission” policy leverages the
strong financial strength of E-House to create a new home distribution
platform with an efficient closed-loop transaction chain, ensuring a
win-win situation for the three parties and injecting new impetus into
the business. In addition, through E-House's 20 years of accumulation
and cooperation, the resources of the top 100 national high-quality
developers have allowed pipeline companies to obtain more than
3,000 traffic disks or exclusive disks. Through high-volume and high-
quality projects, the transaction rate and income can be increased to
boost market confidence.

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2020 E-House (China) Enterprise Holdings Limited
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In addition to powerful new home linkage resources, the real estate
brokerage network services sector of E-House focuses on two major
areas of new home and secondary real estate. It is empowered
through various dimensions such as by brands, systems, technologies,
and services, and provides ten types of practical products to
developers, channels, and brokerage stores. The ten practical products
include: You Fang Primary Market Platform 2.0 (& &E3#2.0), Fen Xiang
Jia (D EXK), Multiple Listing Chain (A#§#), Fangyou Management
System 2.0 (B ERERKEIE Z%2.0), Dian Yong Bao (2{HE), Jian Dan
Mei Fang (%28 355), Fangyou College (/& ZFz) and Fangyou Direct
Recruitment (E R EH2) etc. Their functions cover new home linkage,
multiple listings, systems, marketing tools, commission products,
trainings, recruitment and other aspects of store management and
business development. With the in-depth cooperation between
developers and brokerage companies, E-House will open up a broader
blue ocean space for both parties.

1 |

" 2008ERRUSARRTE

20205 ERR
WHESERME

20206 A - BHELCAERBEEBIRR [ BETRES | 2020 XK A ER ML LIGRIEN -
In June 2020, the real estate brokerage network services sector “Ten Billion and Thousands of
Stores” 2020 business cooperation conference was successfully held in Shanghai.

SE(PE)REERARDA
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Real Estate Data and Consulting Services

Since the launch of the real estate data and consulting services in
2006, E-House has been intensively engaged in the field of data. It
has the industry-leading, widest coverage, finest, and diverse and
heterogeneous real estate data acquisition capabilities; secondly,
its data governance, smart and agile technical capabilities such
as big data computing power and Al machine learning have been
continuously enhanced over the years; from data to big data, from
single database products to multi-field data scenario applications,
E-House has always been leading the digitalization direction of the
real estate industry, empowering enterprises to create more value.

Leading Digital Development

In the future, the Company will adhere to the "technology-enabled
and smart services-based” development ambition, seize industry
opportunities, and actively participate in digital development.
As a striver, integrator and leader in the real estate industry, the
Company strives to serve a number of developers, intermediaries
and asset owners. The Company'’s strategic objective is to create a
“new infrastructure” in the real estate sector, leading the digital and
intelligent upgrade of transactions and operations across the sector.
The Company will also build a data asset platform ecosystem in the
real estate sector to promote the sharing and application of all data
assets in the industry.

Real Estate Digital Marketing

Digital marketing will become the key business promotion of E-House.
The Company believes that during the COVID-19 pandemic, the real
estate industry has accelerated the development of digitalization, and
the market has gradually accepted and recognized digital marketing.
E-House will build a full-chain platform for real estate digital
marketing in order to realize the online, internet and digital upgrade
of full-chain real estate marketing in all scenarios such as smart
customer development, smart services and smart showcase.

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2020 E-House (China) Enterprise Holdings Limited
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In July 2020, the Company and Alibaba announced the forming of
a strategic partnership whereby both parties will engage in in-depth
cooperation in areas including offline-online real estate transactions,
digital marketing and post-transaction related services. In November
2020, the Company completed the acquisition of the control of
Leju. As an internet media and online digital transaction platform
for real estate in China, Leju will further exert its media influence,
empower digital technology, and create a new ecosystem of real
estate interconnected transactions and omnichannel online marketing
closed-loop.

On 16 September 2020, at the 2020 China Real Estate Digitalization
Summit in Hangzhou, Alibaba Group and E-House jointly announced
that they will jointly launch the “Real Estate Transaction Coordination
Mechanism” (ETC). The mechanism will be based on digital and
intelligent product empowerment, supported by blockchain
technology, to build a mechanism involving different real estate
transaction parties in participation and efficient collaboration so as to
achieve fair and open transaction order in the real estate industry and
promote the mutual benefits and win-win of each transaction party in
the industry. Meanwhile, E-House released a new all-round strategy,
and Alibaba’s Tmall announced the formal establishment of a real
estate department and launched “Tmall Haofang (K3HFE)" .

SEEFMEEE - EHRHEITE -
E-House and Alibaba jointly launched Tmall Haofang (X#H1F5E).

BRBFLLENBERER A 72
AEMKERECS - ENEEFHERAT
BERXSHIERF I ETOEE2EZRE
BIE DF B @R EEAITEARE
IEZRES 20205 #1123 - ETCIHE
HHIEIR T 2F236EHMM41,775 RFTH R
EHMARKIBUETLR S ML

SE(PE)EERERARIA —T-ZTFERSE

The Company has obtained considerable achievements and experience
through the proactive practice of digital marketing: the “Real Estate
Transaction Coordination Mechanism” (ETC) jointly launched with
Alibaba has been rolled-out across the country to gradually establish
a fair, open, efficient, and win-win industry ecosystem; during the
“Double 11" in 2020, the ETC Coordination Mechanism has achieved
a total of 41,775 transactions in 236 cities across the country and a
total gross transaction value of RMB93.1 billion.
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Real Estate Digital Services

The Company will continue to leverage the advantage of its real
estate big data and technology to improve the real estate big data
services and expand market share. Meanwhile, the Company will
actively broaden the application of the real estate big data service
in finance, commercial office, property community, industrial parks,
and other areas, and explore new big data applications to retain its
leading position in the industry in the country.

On the other hand, the Company will carry out core upgrades in the
real estate digital services sector. In the face of the industry’s digital
transformation and upgrade, the Company will leverage its industry
strength, technological experience focusing on the pan-real estate
sector and, with system products and customized approaches, provide
customers with omnichannel and all-around digital solutions covering
all sectors, including PAAS middle platform technology, SaaS business
application, Bl Smart Data Analysis. Meanwhile, the Company will
construct a leading data asset transaction platform for the real estate
sector through Al algorithms and blockchain technology.

Service Assurance

We are committed to providing efficient and quality services to our
customers. During the business operation process and after the
completion of our services, we maintain appropriate contact with
customers, and adjust our services according to the feedback that we
have obtained from customers in a timely manner. We also visit our
customers annually on a pro rata basis to understand the opinions
of our customers and maintain business relationship with them. The
number of customer satisfaction survey samples has been increasing
year by year, which not only improves our relationship with our
customers, but also enables us to have a clearer understanding of the
future development of our customers’ businesses in order to seek for
further cooperation opportunities with them.

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2020 E-House (China) Enterprise Holdings Limited

13



14

BRIR HERERRKRE

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

BREHESR

BMRLRSEENE  HFETHJITEA
HTIEEERERES EENTHET
URIEHENEETAMER - REZHENE
EER o EBEIRAPINI A R REGAM
BIABEEE A THEERLEER  BF
BAMPE——FTURBRIRBRKATNA
T BWTESATAYEBRGMPIEE
TRE  BRESEINEGRE  BUEE
7 PFERERBENAZEN  XHINRE
HE BEERBEEARTER  TEL
LTHFERETIR  BAWMBERTERS
BHIERIEEER - ARREBREEHNE
BRTHMERSNMAEETES HE - X
HEPETMBEERE - BRRSETMM
JETET RERE N - R MEEENE (e
B FHRARFSREERE -

REEFRRL

BMIEEFEEREBLONRKRE - TFES
ERAAE L EH THERRMEHFEE
BE FPERERRETEFPAREN
EPRBEMEBRREEE - RABKME
BT ABBHFERICEIFM) - Fid
BPTEPERRERIER  AREREER
TRIME RE - B RABRZCAERT
RIBRSTR)  HREBENER - RE
et R BB B P B R TTRAHE -

ERFELBRET  BMAGBENEEFH
RABHEEERRA - EHBEETHANR
MEHEERRRAF B REN - SHEBEN
EREABREN A RXERE - ARBIEIFS
EEATERERYEERER - MEME
BERBEHEERMARTEES FRNE
REFENEIEH L - RANAMHEEE
EGRCRICEG (ARRIABEALFTEN—F
S ERMEBBE RSN ALSR) B RES
EBITRBYEENZESR - RFINCRICESR
Bl s FERNEAEN (W HER
) RATEERAANENEERBIEEE
REMEE M ARFHAR o

ZE(TE)CEZRERAT —TTFER

e

st

Marketing Compliance

We have established showcase management systems, and emphasized
how to identify false propaganda and false advertising/promotional
content, as well as correct propaganda methods and wording in our
employee trainings to ensure the marketing is in compliance with
laws and regulations. The business management department has set
up company-level supervision teams and city-level supervision teams,
and issued certain compliance management requirements, which
have been delivered to and signed by each showcase and store for
execution and self-examination as required. Each city supervision team
inspects project sites and stores every month, including reception
process of the staff in the showcases, data management and control,
the normalization and legality of the stores’ operation and transaction
security. The results of the self-examination are signed and confirmed
by the responsible staff and then discussed at the operational
meetings, and the discussion results are sent to each city where we
operate as guidance. The supervision teams under the Company’s
business management department supervise and check the showcases
and stores on a regular basis, and conduct satisfaction surveys on
our customers to ensure the normative work and behaviour of the
staff in the showcase and stores. If any problem is found, they will
urge an immediate rectification and report to the Company’s senior
management.

Customer Privacy Protection

We attach importance to the protection of customer data and
privacy. Our business development department is responsible for the
preparation and update of customer information files, which cover
basic information of customers, customer features and business
status. Upon joining us, all employees are required to sign the
Employee Manual, which emphasizes that customer information, as
an important file, must be kept prudently and must not be circulated
or disclosed. In addition, we have established the Code of Business
Conduct and Ethics to clarify the scope and level of confidentiality,
confidentiality measures and regulatory responsibilities.

During the daily operation process, the data collected are stored in
our internal sales management system. Each of our relevant staff
who has access to such information has a user name and passcode to
access the internal sales management system, the access of which is
strictly based on the scope of authority to limit unnecessary accesses
to such property buyer information. All property buyer information
is centrally managed by our IT department and stored in our cloud-
based data center. Our internal sales management system and our
CRIC systems (a series of proprietary real estate databases and
analysis systems developed and owned by the Company) are separate
systems under independent management. We do not collect or store
personal information of individuals (e.g. identity card numbers) in our
CRIC systems, nor do we use our internal property buyer databases to
facilitate the provision of real estate data and consulting services.

g hERES
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We have adopted internal policies and implemented measures in
relation to the collection, usage and storage of personal information
to ensure that we comply with the requirements under relevant laws
and regulations. We have adopted internal security measures to
prevent, detect and deal with potential issues relating to data leakage,
security breach and unauthorised access to our systems and the data
stored therein. Specifically, we require all of our employees to keep
personal information confidential. Upon joining us, each employee
has to sign relevant undertakings and pass our internal training
and tests. For any employees who need to access our internal sales
management system, an application has to be made based on our
internal procedures and unauthorized copy or transmission of such
data is prohibited. In the case of change of position or termination of
employment, access authorization will be revoked. Data collection and
data storage are managed by different internal teams. We review our
data back-up systems from time to time in order to ensure that they
are well-maintained and functional. We will take internal discipline
measures or even terminate the employment to penalise violation of
our internal data protection policies. In case of serious violations, we
reserve the right to take further legal action.

Customer Feedback

We established a complaint handling line and assign complaint
handling officers from business management department to answer,
handle, track and provide feedback. Complaint handling officers will
number each complaint case, collect detailed information about the
customer’s complaints, contact the person directly responsible for the
complaint in a timely manner and refer the complaint to the person
directly responsible for immediate remedy. The complaint handling
officers will continue to track the handling of complaints and maintain
communication and contact with the complainant. If a complaint of
significant influence happens, the business management department
will dispatch a complaint handling officer to conduct a series of
due diligence investigations on the case to confirm the cause of the
complaint, properly handle it and provide timely feedback. In 2020,
the complaints on our service received by us have been handled with
the recognition of customers.

Since we provide services to our customers, we are not involved in
any recall of the products sold for safety and health reasons, or in any
quality verification process or product recall.
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Intellectual Property Rights Protection

We value the management of intellectual property rights. With
reference to the definition of intellectual property rights in the
released Code of Business Conduct and Ethics, all inventions,
computer software and technologies developed by our employees
which they develop or work on by using the materials and technical
resources of the Company are the property of the Company. We
require that all employees shall strictly perform confidentiality
obligations, and may not publish or disclose relevant information
without approval. The law department pays close attention to the
protection of the Company’s intellectual property rights. After
receiving the legal disputes related to intellectual property rights,
the information technology (“IT") department promptly informs the
legal department to follow up. After understanding the disputes, the
legal department will put forward solutions and actively contact and
communicate with the counterparty.

Supplier Management

We are committed to maintaining a business environment of integrity
by actively fulfilling our social responsibilities and strictly implementing
the contract terms. We regularly conduct business training for
procurement personnel and assessments of suppliers. We have
formulated the “Administrative Management System” to implement
detailed requirements for the selection, evaluation criteria of suppliers
and supplier management.

Our suppliers are mainly labor dispatch agencies, office premise
suppliers, decoration service providers, advertising companies and
real estate brokers that assist in the sale of real estate in the primary
market. We have established a list of qualified suppliers to include
suppliers that meet the qualification and performance requirements
and have no bad track record. We conduct annual assessments of
suppliers who have business dealings with us in various aspects such
as quality, after-sales service and price. If the supplier does not meet
the requirements of continuing service in the annual assessment, we
will remove them from the list of qualified suppliers.

We strive to combine local sourcing with a diversified supply chain.
We encourage suppliers from different regions, different ethnic
groups, cultures and races to join our supply chain system in a
fair way. We also actively seek for local excellent suppliers, greatly
lowering procurement and transportation costs and actively promoting
local economic development, so as to create local employment
opportunities, reduce transportation energy consumption and carbon
emissions and minimize the impact on the environment.
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The distribution of major suppliers by region in 2020 is as follows:
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Business Ethics

In order to create a positive business environment and ensure the
healthy development of the Company, we have formulated the Code
of Business Conduct and Ethics, which contains specific provisions on
competition and fair trade, conflicts of interest, gifts and hospitality,
protection and use of corporate property, intellectual property and
confidentiality, accuracy of financial reports and other publicity
materials, media relations, corporate records, regulatory compliance,
etc. We have also established the Anti-Fraud Work Regulations
to define the fraud and bribery conduct and carried out effective
communication through system distribution, video promotion and
training. Senior management takes the lead in complying with
relevant rules and regulations and encourages and helps employees
make the right choices at work. We have set up the Principles for
the Relationship between the Enterprise and the Government to
regulate the conduct of employees when dealing with government
officials, and at the same time disseminated related matters about
anti-corruption. Furthermore, we have drafted the Anti-Money
Laundering Policy to identify the money laundering behavior that
may be encountered during the real estate transactions by real estate
development enterprises and brokers and to specify the anti-money
laundering obligations of employees and measures to be taken by
employees pursuant to the relevant laws and regulations such as the
notice on Regulating Housing Purchase Financing and Strengthening
Anti-Money Laundering Work issued by the Ministry of Housing and
Urban-Rural Development, the People’s Bank of China and the China
Banking Regulatory Commission.

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2020 E-House (China) Enterprise Holdings Limited

17



18

BRIR HERERRKRE

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

BRPBETABKRICEIFM) MCEET
RIERSTRD) - HERRTHNAEFEERM
HERNEHHELETTOE - RMEHE
FCEIFM)AABRE TNRBRERE
ERMERAE - RMIADEREPAL T B
HEREEY  SFEREIHNFERERETER
TENEN - BRBREEMNELRAER &
EPEEFHEBESR  BRBREEEBBE
MEZER  BPEREELRE2HEELRS -
R HARSTTHEBRTEIN  BF
ZFIEFIER - ¥ 8 TaERIR T

%o

BREBEENFIEMHE TN THETRR
FETESRE  YHREPMBEDHREK
HE - THEITAREBEEREAH W
RETR2EE  AAREER LRRERS
MBEKFAARR BN A EIREF PRI
e IR E TIRFEREMARB R IEHIE D
WEIRE - JABRBETBNE  BEFEXBF
AERBEARSE - HPFAHERERRA -
BT HA UABERMFAETERSE

2020%F + AAFRIKRBEIBBEHARRHAQF
EERHIEBLENEISHARMEF -

BTEE

RAGETACEXREHEMNER - M
BIAABR] BOARABETITE—@TF
BEEM T ERE - BHZEH
BIFR LENE2TER  EENEER
® FEEIHMGEHRMKK - 2020F © &
f— BRI THEE THE - BEXRE
NARAAEERENERERE  LBEE
THREABLEETREE  HEHMASHEE -
FEMETOPEE - PR+ ERERE - F
BAAFEREEBELHEET R AERE
£,

e e
F 8%

% T

BPERRES Tia  BBRHTERE
e RERTENFMENERZSA
MEB TSR MBEETTERIE  #
HEEERE -

SE(PE)REERARDA

Our newly recruited employees shall sign the Employee Handbook
and the Code of Business Conduct and Ethics, which stipulate the
scope of ethics and possible conflicts of interest. We regularly update
the Employee Handbook to clarify the business practices and ethics
standards of employees. Our human resources department organizes
professional ethics training, and employees are required to participate
in online ethics training, including basic requirements of professional
ethics and related requirements in terms of customer and competition,
procurement and relationship with suppliers, and property and
information security. At the same time, we will organize offline
training from time to time through inviting a dedicated training team
to provide ethics guide for employees.

Our business management department regularly supervises and
inspects the work and behavior practices of employees, and conducts
customer satisfaction interviews and investigations to understand
whether the employees’ behavior practices is legal and compliant.
Report or complaint by employees can be submitted to their
immediate supervisor or directly to the human resources department
of the Company. If a related matter is not solved after the submission
of a complaint or the employee has concerns about retaliation, they
can report to the compliance officer by email, phone or post. We are
committed to protecting whistleblowers and employees can report in
an anonymous form.

In 2020, no concluded legal cases regarding corrupt practices brought
against the Company or its employees were noted.

EMPLOYEE RESPONSIBILITY

We consider our employees as the cornerstone of our business
growth. We adhere to the “people-oriented” principle and are
committed to creating an equal, inclusive and warm working
environment for employees, providing diversified training methods,
abundant learning resources, and sound development channels to
foster mutual growth of the employees and the Company. In 2020,
we persisted in the outstanding performance in respect of employee
health, career development, and future talent cultivation as usual.
We were successively awarded a number of employer brand awards
and honors such as the Top Graduate Employers in China, Employer
Excellence of China, TOP Emerging Employer of the Year, Top Ten
Health Employers in China, and China Talent Development Elite
Award.

Labour Rights

We actively protect the rights and interests of employees. By
providing equal employment opportunities and building a complete
remuneration and benefits system, we protect the vital interests
of employees, stimulate their enthusiasm for work, and promote
enterprise development.
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Equal Employment Opportunities

E-House strictly complies with relevant national laws and regulations.
The Labour Law of the People’s Republic of China, the Labour
Contract Law of the People’s Republic of China, the Implementation
Regulations for the Labour Contract Law of the People’s Republic of
China, the Social Insurance Law of the People’s Republic of China, the
Regulations on Employee Annual Paid Vacations, the Regulations on
Work-Related Injury Insurance, the Measures for Payment of Wages by
Enterprises, and the Regulations Concerning the Labour Protection of
Female Staff and Workers are implemented and operated to respect
and protect the legitimate rights and interests of employees, and
provide employees with generous benefits.

In pursuit of the principles of equal and transparent talent
recruitment, we identify suitable talents in accordance with the
qualifications of the candidates, including their academic records
and work experiences. We prohibit any discrimination against race,
nationality, skin colour, religion, physical disability, gender, community
membership or marital status. Any candidate who qualifies for the
relevant position will be provided with an equal opportunity for an
interview, and we are committed to providing our employees with
a safe workplace, as well as equal and diverse career development
paths.

We resolutely oppose the use of child labour or forced labour, and
prohibit any situation involving the use of child labour or forced
labour, in which case, our employees may report the violation to the
compliance officer by email, telephone, or mail. We also establish the
Communist Party Committee, Young Communist League Committee,
and labour union, and respect their free will to join an association or
the labour union. In 2020, we did not identify any incident involving
the employment of children, forced labour, or discrimination.

The Company implements a standard system for working hours which
prescribes 8 working hours a day and 40 hours a week. General
managerial staff work five days a week and rests for two days. We will
also implement “unscheduled working system” or “comprehensive
calculation of working hours system” according to our operational
requirements or for certain positions as per their nature of demand.

We value the diversification of our employee structure and recruit
employees with different backgrounds to create a more inclusive
corporate culture. As of 31 December 2020, E-House had 19,378
employees in total, including 9,365 males and 10,013 females.
In 2020, more female colleagues joined us with a male/female
composition ratio of 1:1.07, representing an increase of 10% as
compared to 2019.
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Complete Remuneration and Benefits System

We have implemented a complete remuneration and benefits system,
which is linked with team/individual performance, individual abilities,
work experience and responsibilities. Meanwhile, we have defined
the appraisal methods of performance-related remuneration in the
“Implementation Measures for Performance Appraisal (80 EZE i
#5£)" and “Collection of Post Incentive Rules (5847 2B 4 BIESR)" .

In terms of remuneration, we determine the basic salary, performance
salary, position allowance, various subsidies, performance bonuses/
commissions of employees based on their positions, length of service
with the Company, work skills, work attitude and market rates in the
places where the service/labour contracts are performed. Meanwhile,
we also adopt performance-driven incentives. The actual amount
of performance bonuses/commissions will be determined by the
Company based on certain factors, such as the Company’s business
performance, individual performance, work attitude, employees’
compliance with rules, regulations and labour disciplines of the
Company.

In terms of employee benefits, we ensure that all employees are
entitled to statutory holidays and other leaves offered by the Group,
such as paid annual leave, maternity leave, paternity leave, marriage
leave, funeral leave and paid charitable leave. In addition, employees
can also enjoy other welfare such as employee medical examination,
high-temperature allowance and benefits for dispatched employees.
We have also built an employee benefits online platform, where
employees can record their physical and mental health (such as their
walking and running data/sharing of photographic works) and the
progress of learning (employees can learn online/participate in cultural
activities through the platform). On each important day (employees’
birthday/Listing anniversary/New Year's Eve, etc.), employees can
receive special gifts.

Balanced Work and Life

Employees are not only our most valuable assets, but also an
important cornerstone for our vigorous development and long-
term success. While being committed to continuous innovation and
breakthrough in our business sectors, we also attach great importance
to the innovation and improvement of corporate culture construction.
Based on the core corporate value of “healthy work, healthy life”,
the Company has set up two corporate culture brands for employees
in different sectors, namely the “E-House Sports Club” in the field
of healthy sports, and the “E-House Art Studio” in the field of art
cultivation. Through both “physical and mental” health construction,
we aim to create a positive and healthy living and working condition,
and improve the cohesiveness, centripetal force and satisfaction
of employees, which has received praise and recognition from
employees, their family members and other parties.
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A newly-built gym in the headquarter of E-House
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E-House Sports Club

E-House Sports Club is initiated by the Company’s senior management
and directly managed by our executives. They set an example to
advocate and support healthy exercise of the employees, and specifically
set up a dedicated department to take overall responsibility for the
internal health management and sports planning of the Company, and
guide the employees to adopt and follow a healthy lifestyle.

In 2020, E-House Sports Club launched a 21-day running clock-in
contest to encourage employees to strengthen their physical fitness.
In addition, the E-House Headquarter has newly established a gym
and hired professional coaches to provide on-site guidance to ensure
the safety of employees. At noon or in the evening on weekdays, the
gym offers group courses led by coaches, including different subjects
such as fat burning, strength, and yoga to enrich the employees’
leisure time.

Z BB E s R A2
E-House Yoga Group Course

E-House Art Studio

Adhering to the principle of “study the soul of staff with art and feel
the sentiment of corporate culture”, E-House Art Studio has set up
many exhibitions and learning platforms for employees.

In 2020, due to the impact of the COVID-19 pandemic, E-House Art
Studio moved the photography competition online. The photography
competition was held every month. Each month, a photography
theme would be changed, such as “The Second Generation Cutie
of E-House”, “One Day in E-House”, “Beautiful Moments”, etc., to
make employees feel the beauty of work and life more intuitively and
encourage them to love life.
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Health and Safety

We attach great importance to occupational safety — adhering to
the corporate culture of “healthy and sunny corporate culture with
positive energy — health is accountable to ourselves, the family,
and the Company”, we regard the physical and mental health of
employees as one of the core priorities of the Company.

Focusing on the Physical and Mental Health of Employees

We are committed to establishing a healthy and safe working
environment by strictly following the Production Safety Law of the
People’'s Republic of China and the Law of the People’s Republic
of China on Prevention and Control of Occupational Diseases. It is
strictly forbidden to bring flammable, explosive, toxic and harmful
materials to the workplace. Our employees are encouraged to report
emergencies in a timely manner. In addition, the Company has
formulated a clear and effective management system for reporting
risks such as dangers and illnesses during work, and suggesting
preventive measures in accordance with the relevant reports. We even
provide our employees with specific lectures and training with respect
to occupational health and safety, in an effort to raise their awareness
of workplace hazards and self-protection. In 2020, we did not have
any fatal or industrial injury cases, and therefore the number of lost
days due to work-related injury is zero.

In terms of mental health, to alleviate the work and life pressure
of employees and improve the employee happiness index, the
Company has set up a 24-hour psychological care hotline for all
employees and their immediate family members. The Company also
engages experienced psychological counsellors to provide one-on-
one consultation assistance to solve the psychological contradictions
of employees and improve the mentality of employees for building a
young and energetic team.
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Help Employees Fight against the Pandemic

In 2020, against the backdrop of the spread of the global pandemic,
we put the safety of our employees in the first place. At the beginning
of the pandemic, we actively allocated pandemic prevention materials,
held activities such as “Let’s Stay in House” and “E-House Online
Fitness” and encouraged employees to share positive energy around
them and maintain a positive attitude. Following the resumption of
work, E-House published the “Whitepaper on Pandemic Prevention at
Showcases” to formulate new standards for pandemic prevention and
control to ensure the safety of employees.

o Pandemic prevention in sales centers

In addition to the fundamental anti-pandemic material
protection and disinfection scheme, the showcases implement
an appointment visit system and conduct temperature checks
and information registration for visiting customers. All the
disinfection and visitor information of the showcases should be
recorded, searchable, traceable, and immutable. In compliance
with the government’s pandemic prevention requirements,
the personnel safety of the showcases should be effectively
guaranteed.

o Pandemic prevention by staff

All staff entering the showcases must wear masks, conduct body
temperature checks twice a day, and register staff information.
To avoid gathering, we re-establish the shift schedule, restrict
the flow of the sand table area/model area, and put forward the
optimization scheme for the reception process.

o Filing of pandemic treatments

The showcase team established a pandemic prevention and
control group, and set up a quarantine area in the project to
ensure that the outbreak is discovered, controlled and solved
immediately.
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During the pandemic, E-House published the “Whitepaper on Pandemic
at Showcases” to ensure the safety of employees.

A BRRSRAMHRER - HER/EE
BERGESEN T ARRBERMRZ LN
EREETA -RGEEHE - BIB3AAE
Wi ERFIEEEFE  HRGETEHM
MEREE  BRABBRER L BEA
L EREBFHRZRMARET @ RHE
SR -—RBLEBATR  RESETEXE - ®
RABZZ -

In addition, based on the various pandemic prevention requirements
of the showcases, E-House has customized the sales center smart
control (RIFEIEHE), an online management tool with blockchain
technology as the core, for the national cooperative showcases.
Through the three-dimensional online digital control platform,
E-House carries out all-around pandemic prevention and control on
the showcases and immediately links all the information to the chain,
which can be checked any time. On the premise of meeting the
government’s requirements for pandemic prevention, we provided
integrated solutions for pandemic prevention in the showcases,
improved management efficiency and ensured personnel safety.
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Sales center smart control developed by E-House
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Employee Development

E-House always pays attention to talent training and development,
and builds a complete staff training system to help them maximize
their business potential. In 2020, we made unremitting efforts and
innovation in talent development and cultivation, let training be
the booster of the Company's development, and made our brand
continuously increase in value.

Online Learning Platform

We have built a three-in-one shared mobile learning platform
“E-House Talent College”, which brings together the accumulated
knowledge and achievements in three major business sectors, namely,
E-House’s real estate agency services in the primary market, real
estate brokerage network services and real estate data and consulting
services. We strive to create an innovative learning platform with
a focus on post skills training and complemented by the courses
targeting for leadership promotion and comprehensive competence.

By giving full play to the professional characteristics of E-House in
the field of big data, the 8 learning sectors of “online courses, online
exams, study records, benchmarking, quality education, professional
promotion, job training and live broadcasting channels” integrate
and inter-connect the professional faculty, wisdom achievements and
learning resources of the three featured businesses to the largest
extent. New and interesting modes, complete and systemized courses
and interactive forms of learning are adopted to achieve a convenient
and efficient learning experience, so as to further enhance the
professionalism of brokers and improve customer satisfaction.

In addition, we have especially invited the leadership team of the
Company and experienced senior management at director level or
above at the national wide to become the visiting professor and chief
lecturer of the E-House Talent Academy, so that employees can learn
their wisdom and experience in E-House Talent Academy.

The platform of E-House Talent Academy implements unified
registration and sector authority division. In addition to the regular
curriculum self-learning, training courses, examination platform
and interactive release module, special functions of lecturer
library, live broadcasting system, credits mall, study currency and
post examination are set up to increase learning interaction and
convenience and fully mobilize the learning enthusiasm of employees.
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Complete Training System

The three major business sectors, namely, E-House's real estate
agency services in the primary market, real estate brokerage network
services and real estate data and consulting services have developed
a complete training system to enhance the professional level of
employees in an all-around way, build a sustainable talent team, and
cultivate reserve talents for the Company.

The real estate data and consulting services sector implements
gradient training of talents. Different levels of training contents and
forms are designed for different talent teams, which are divided into
knowledge-based, sharing-based, competition-based and strategic-
based.

o Knowledge-based courses refer to specialized introductory,
standard operating procedures and basic vocational skills
courses. It mainly focuses on the self-study of new entrants
or new employees, through the E-learning system of cloud
classroom to learn and take tests simultaneously.

o Sharing-based courses are skill courses for refining professional
knowledge for on-the-job professionals and sales personnel,
which mainly include various practical experience summaries,
classic cases, expert lectures, etc.. The shared courses are held
regularly, and employees themselves can choose courses and
enrol for participation online.

o Competition-based courses are practical business competitions
for mid-level backbone professionals. They compete with each
other through the same competition and learn from each other’s
strengths to improve their professional and business abilities.
Strategic-based courses are courses for mid-level managers to
improve their management thinking, enhance management skills
and promote business innovation through strategic discussion,
management concept introduction and practical sand table
exercise.

The real estate brokerage network services sector has set up a
training system with full-process, full-position and full-coverage, from
the new personnel training of the Sailing Program to the training
and development training of the general manager of the Navigation
Program, aiming at starting and opening up every business cell
through training.
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Internal training system in the real estate brokerage network services sector
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The real estate agency services in the primary market sector of
E-House has established a comprehensive “Recruitment, education,
employment and retention” talent development system and developed
specialized training for different career stages and career lines,
such as “Future Leader” and “Golden Bell” training projects for
management trainees, “Sparkling Plan” and “Golden Manager” for
mid-level managers, and “Senior Management Training Class” for
senior managers, planning training, settlement training, supervision
training and human resource training for different functional lines.
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“Recruitment, education, employment and retention”
talent development system in real estate agency services in the primary market sector of E-House
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The marketing team is our largest talent group. We conduct a variety
of marketing training courses for the headquarters of the marketing
department and marketing teams at city level every year to improve
the professional level of the marketing team. At the same time, with
the marketing team as our front line staff interacting directly with
customers, their good communication skills and excellent professional

& quality can make customers feel at home.
2020 F & g4 3% 3
2020 Marketing
training
WS SRR IR Total times of training courses at city level 6,715%
6,715 times
W T B 1|48 SR A Total hours of training courses at city level 8,470/ \Es
8,470 hours
EHE IR (T + 48 E0) Total times of marketing training courses 6,754 %
(cities + headquarters) 6,754 times
TR ER R (T + 4B E0) Total hours of marketing training courses 8,500/)
(cities + headquarters) 8,500 hours

ARTNY A TRSBG - BIRIE R
BEARRE TAROMDES - AREE
THESBREES -

RBERSEBRE  SE—REE &
RIBGARENEBEN  HEBITTEH
MERREREETMBAEREREE - 2020
F4A FEEEZERGEEERRBEE
ZEAXMZ 61,3008 RBKELEE
A BERREARIEAF1,11807 R
ZAPRBEE RO E PR T RISEE
BIRCE  IBNZR| LEER -

Job Competency Certification

The Company has put in place corresponding incentive mechanisms
for further studies, promotion and professional qualification, in a bid
to encourage employees to continue their further studies.

To strengthen the business standard of the showcases, consolidate
the front-line management, and enhance the comprehensive quality
and business capabilities of the showcases, E-House has implemented
a comprehensive professional line examination and functional line
examination. In April 2020, the first National Showcase Manager
Qualification Examination of E-House officially started. Nearly 1,300
showcase managers took part in the examination, of which 1,118
were qualified. Managers who have passed the exam will be awarded
the C certificate of showcase manager qualification and successfully
get the qualifications for employment.

IS IS IR R S
Certificate awarding ceremony of showcase managers
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SOCIAL RESPONSIBILITY
E-House Public Welfare, We Are on the Way

In 2020, E-House continued to plant 400 saplings in the forest farm
of Xiaobazi Town, Fengning County, forming the “E-House Public
Welfare Sand Prevention Forest”, which will bring a hope of green
forest to this increasingly serious desertification land.
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In 2020, E-House went to the forest farm in Xiaobazi Town, Fengning County to plant 400 saplings.
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In addition, subsidiaries of E-House also actively contributed to
public welfare and gave back to society. Henan E-House Real Estate
Consultancy Co., Ltd. (B ZEFMERMBRAF]) participated
in the “Running Notice” by donating supplies and education aiding
charity activity jointly sponsored by Henan Provincial Public Welfare
Culture Communication Foundation CAEE ARZN(LERES ),
Henan Old Liberated Area Construction Foundation (A& EEE
#HELE) and HNTV City Channel (AFEREER G EMIAE), and
donated RMB10,000 to Henan Provincial Public Welfare Culture
Communication Foundation to help students from impoverished
families, open up a green channel for them to change themselves
and their families; Guangxi Jinyue Real Estate Sales and Marketing
Co., Ltd. (BEASEFMEZHKEIFR A7) donated RMB10,000 to
“Guangxi Real Estate Industry Helping the Poor and Realizing Dreams
Charity Fund” (EAEMEZXBREEZELES) to deliver positive
energy with practical actions; Nanchang Lituo Real Estate Brokerage
Co., Ltd. (FBERMHEHELLBMRAF]) donated rice, noodles and
other items to the orphanage to send warmth to the children in it.
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Nanchang Lituo Real Estate Brokerage Co., Ltd. donated charitable supplies to the orphanage.
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"Housing” the Responsibility to Fight against the
"Pandemic” Together

At the beginning of 2020, the COVID-19 pandemic broke out globally.
Facing the severe situation of pandemic spreading, the Company fully
supported the pandemic prevention and control through practical
actions such as reducing rental, donating materials, and uniting with
industry partners.

o Working together to reduce costs and burdens: E-House
took the responsibility as the first leader of small and medium-
sized micro brokerage stores, and put forward supporting
measures such as “Store Fee Reduction”, “7-day*24-hour
Service Without Closing”, "Fast Channel for Advance
Commission of New Houses” and “Care for Wuhan” directional
subsidies to solve emergency problems;

o Guarding the industry to unite to fight against the
“pandemic”: To meet the mobile office needs of most real
estate companies, we launched a new version of the CRIC 2020
system, which can be used free of charge, to solve the problem
of partners immediately;
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Overcoming the difficulties together: In February 2020,
E-House assisted the Wharton Business School of the University
of Pennsylvania to donate 40,000 N95 masks to partners
and alumni in China; in March 2020, E-House and Shanghai
University jointly donated 20,000 KF94 masks to Perelman
School of Medicine at the University of Pennsylvania and
medical institutions. In addition, the executive director and
chairman of E-House donated 10,000 N95 masks, 150 sets of
protective clothing, 36 goggles and 8 ventilators to Perelman
School of Medicine at the University of Pennsylvania and
medical institutions to support the local anti-pandemic actions.
In addition, Shanghai E-House Real Estate Trading Service Co.,
Ltd. (BB EEHER SRIEER AT and Shanghai E-House
Xiangyue Real Estate Sales Co., Ltd. (E/BZEHIEEREHES
fR A &]) under E-House donated RMB50,000 and RMB100,000
respectively to the Red Cross Society of Putuo District, Shanghai,
to actively support the frontline in the fight against the
pandemic.
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E-House and Shanghai University jointly donated pandemic preventing supplies to Perelman School of Medicine at

the University of Pennsylvania and medical institutions.
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ENVIRONMENTAL RESPONSIBILITY

We attach importance to the conservation of resources and the
protection of the environment, and actively fulfill our environmental
protection obligations. We have been adhering to the philosophy of
law-abiding operation and strictly implemented the Environmental
Protection Law of China, Law on the Prevention and Control of
Water Pollution, Law on the Prevention and Control of Atmospheric
Pollution, Law on the Prevention and Control of Pollution from
Environmental Noise, Law on Appraising of Environmental Impacts
and environmental protection laws and regulations as well as
implementation rules promulgated by local governments, such as the
Shanghai Domestic Waste Management Regulations _E/#&TH4E/ERL
FEEED)) and the Guidelines for Classification and Disposal of
Domestic Waste in Shanghai B8 AE/ER T D FBIFRIES])).

Low Carbon Operation

Unlike traditional manufacturing enterprises, our business activities
do not cost large energy consumption, and mainly consume office
electricity. In 2020, we purchased 10,574.31 MWh of electricity
with the energy consumption intensity of 0.55 MWh per person; the
carbon dioxide equivalent emission was 6,861.67 tonnes, both of
which were Scope 2 greenhouse gases.

In daily operation, the primary resources we consume are office and
domestic water and paper. The water we use is from the urban water
supply system. In 2020, we consumed 24,107.86 tonnes of water
resources. In 2020, we consumed 3.63 tonnes of office paper.

In 2020, we continued to take measures to reduce resource
consumption and contribute to environmental protection:

o Raise awareness of energy conservation among employees
through publicity activities, encourage our employees to use the
stairs and recommend them not to take the elevator below the
5th floor;

o Encourage employees to use public transportation such as
subway and buses for commuting;

o Reduce unnecessary travel by holding video and telephone
conferences;

o After office hours, the cleaning crew regularly inspects the office
area, and shuts down office equipment (computers, printers and
water dispensers), electric lights and other electrical appliances
to ensure safe use of electricity and reduction of unnecessary
waste;
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° Give priority to purchasing energy conservation and environment
protection decoration materials and office equipment;

o Regularly maintain water resources facilities and raise employees’
awareness of water conservation through publicity and
education;

o Encourage paperless office and replace conventional office
processes with online operations of OA system;

o Minimize unnecessary paper use through publicity, promote
saving of copy paper, and advocate the secondary use of copy
paper;

o Engage specialized companies to recycle office equipment
such as computers and printers, and reduce the burden on the
environment and promote the development of recycling through
trade-in programs.

Waste Management

During the whole process of daily operation, the non-hazardous waste
we generated mainly comes from paper, cartons, plastic packaging
and others generated in daily administrative work; the hazardous
waste mainly comes from the small amount of harmful waste such as
lamps generated during the decoration and maintenance of the office
premises, and the waste batteries generated in daily administrative
work. All wastes are cleared and transported by professional cleaning
and transportation companies.

In 2020, our decoration of the office premises was less, so the main
non-hazardous waste generated was domestic waste, with a total of
2,029.09 tonnes.

In response to the call of the local government in Shanghai, we
actively promoted the implementation of waste sorting system. We
posted a poster related to the knowledge of waste sorting on the first
floor of the office building; placed a publicity brochure related to the
knowledge of waste sorting on the public areas of the office building;
and separately placed garbage bins of “recyclable garbage”, “harmful
garbage”, “wet garbage” and “dry garbage” in each bathroom of
the office building. Each floor of the Company has a recycling bin
for used batteries to collect used dry batteries. In 2020, we produced
0.09 tonnes of used batteries. Our general office also regularly
explained the common knowledge of waste sorting to everyone, and
raised the awareness of waste sorting among all staff.
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OVERVIEW OF SOCIAL RESPONSIBILITY DATA

FEESGHIEHAE
Overview of Annual ESG Data
2020 E
HEEE Social Indicators 2020
EE Employment
EEBH Total workforce 19,378
gk psl| By gender
3 Male 9,365
z Female 10,013
RERE R By age group
305 AT Below 30 12,112
30582 505% 30 to 50 7,167
S50B%A Above 50 99
RESER By staff type
SRERE Senior management 152
FRERRE Middle management 154
LTWET Ordinary employees 19,072
R Development
XiIEEED L Percentage of trained employees 100%
SRERE Senior Management 100%
FRERRE Middle Management 100%
T@ET Ordinary Employees 100%
HERE Social investment
HERE (TARE) Social Investment (RMB) 174,079
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FEESGHRIEAE
Overview of Annual ESG Data
20205 E
BRIZIEE Environmental Indicators 2020
BEm Emissions
BERBEINE (881 & 85[F2) (MA)'  Greenhouse gas emissions (Scope 1 and Scope 2) (tonnes)’ 6,861.67
BERREREINE (HE) Direct greenhouse gas emissions (Scope 1) 0
MEREREBHNE (BE2) Indirect greenhouse gas emissions (Scope 2)' 6,861.67
ABBEREEWE (W, A) Per capita greenhouse gas emissions (tonnes/person) 0.35
BERBEEWHINRE () Hazardous waste disposal (tonnes) 0.09
W Battery 0.09
mEREZYHME (BE) Non-hazardous waste disposal (tonnes) 2,029.09
SRR IR Domestic waste? 2,029.09
BEREZEEEYHRRE () Total hazardous and non-hazardous waste disposal (tonnes) 2,029.18
ANOBEEREEZEZYYRE (W, A)  Per capita hazardous and non-hazardous waste disposal
(tonnes/person) 0.10
KEREFE Water consumption
@K E (HE) 3 Total water consumption (tonnes)? 24,107.86
FrErE) g oRok3 Fresh tap water? 24,107.86
A RKE (B, A) Per capita water consumption (tonnes/person) 1.24
BEIREFE Energy consumption
sEREREE OKFR)* Energy consumption (MWh)4 10,574.31
EWR Electricity* 10,574.31
AGEEREES KRR A) Per capita energy consumption (MWh/person) 0.55

1

B(FE)CEZERERAT —T_TFERE -

EZRIARFIEAEREBHMOREEHE
BESEL - FEADHMERGHELUE -
At ABEERESE (PE) dEERE
RABTERASMEROENESER
- REEREREERE THHERS -

ZRIARRBAELEBERAR/AEERE
PEL  FEALERNREEERFHEMU
1 A ASSERESE (hE) b
B R 2 ) B AR AN 555 P 0 O AR BTN
EEFEGE  BEFENRELESREER
BIHHEEY -

ZRIRRFPIEOKEREEEDRAEE
BEBEL - FEAKEREELERL
- Bt ADBUERESE (FE) bEE
BRAAR QR E 2RI NS K ERBRE
SEGH  KERERREBEERB THG
GEM .

ZREANRBMEINEENEEALATE
BEHESL  FEABINEEEFRARN
PE - B A BERESE (HE) B
ERAERARIERDISHEENINEESN
HRERTESH  BNBEERERBERET
BEAEFH -

1

Considering that all greenhouse gas emissions of the Company are
generated by daily business activities and the annual per capita emissions
are similar, the per capita data is calculated based on the emissions
corresponding to the main office premises of E-House (China) Enterprise
Holdings Limited, and the total emissions are calculated based on the
actual number of employees.

Considering that all domestic waste of the Company is generated
by daily business activities and the annual per capita domestic waste
production is similar, the per capita data is calculated based on the
domestic waste production corresponding to the main office premises
of E-House (China) Enterprise Holdings Limited, and the total domestic
waste production is calculated based on the actual number of
employees.

Considering that all water resources consumption of the Company is
generated by daily business activities and the annual per capita water
resources consumption is similar, the per capita data is calculated based
on the water resources consumption corresponding to the main office
premises of E-House (China) Enterprise Holdings Limited, and the total
water resources consumption is calculated based on the actual number
of employees.

Considering that all purchased electricity consumption of the Company
is generated by daily business activities and the annual per capita
purchased electricity consumption is similar, the per capita data is
calculated based on the purchased electricity consumption corresponding
to the main office premises of E-House (China) Enterprise Holdings
Limited, and the total purchased electricity consumption is calculated
based on the actual number of employees.
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APPENDIX | - ENVIRONMENTAL, SOCIAL AND

BIREES|) AR RS GOVERNANCE REPORTING GUIDE CONTENT
INDEX

B iR B e

Aspect Description Location/Remarks

A RIR

Environment

BEA1: BB

Aspect A1: Emissions

—RBE

General
disclosure

A1.3

A1.6

EABERMBRZERBEHER KR TS  BERESEEVNE
EEFH

(@QEE: &

(b)ETHEIT AR ERTENEREZ RPN E R

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a
significant impact on the issuer relating to air and greenhouse

gas emissions, discharges into water and land, and generation of
hazardous and non-hazardous waste

PRI 2R N AR R B A R

The types of emissions and respective emissions data

RERBAYNE (UHEAE) K (ER) BE (MASEEREN - &
B )

Greenhouse gas emissions in total (in tonnes) and, where appropriate,
intensity (e.g. per unit of production volume, per facility)

FEABEREYRE (UHAE) R (ER) ZE (MNEEERE
iz ~ BIERMAE)

Total hazardous waste produced (in tonnes) and, where appropriate,
intensity (e.g. per unit of production volume, per facility)

FELBRESEEDES (UNEETE) R (WER) BE (WABESRE
iz ~ BIERMAE)

Total non-hazardous waste produced (in tonnes) and (if appropriate)
intensity (e.g. per unit of production volume, per facility)

H AURE PRI E e M TS RCR

Description of measures to mitigate emissions and results achieved

MR EERBEEEMN L  REEESENEERAGEKR
Description of how hazardous and non-hazardous wastes are handled,
reduction initiatives and results achieved

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2020

RIBAME

Environmental Responsibility

REBEAEME

HeEEHEeE

Environmental Responsibility
Overview of Social Responsibility Data

REBEME

HeEEHEAE

Environmental Responsibility
Overview of Social Responsibility Data

REBAEME

HEEARBEE

Environmental Responsibility
Overview of Social Responsibility Data

REBAEME

HEEARBEE

Environmental Responsibility
Overview of Social Responsibility Data

REBAEME
Environmental Responsibility

RBEME
Environmental Responsibility

E-House (China) Enterprise Holdings Limited
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=]
Aspect

i pud
Description

B

Location/Remarks

BEA2 : ERER

Aspect A2: Use of Resources

—B =
General
disclosure

A2.1

A2.2

A2.3

A2.4

A2.5

BRERER (BIEERR - KREMEME) BERE
Policies on the efficient use of resources, including energy, water and
other raw materials

RERESMERE R SHEERER (NS - Ksloh) BFEE ATRETR
et E) RBE (MASEEEN - BERMEAE)

Direct and/or indirect energy consumption by type (e.g. electricity, gas
or oil) in total (kWh in ‘000) and intensity (e.g. per unit of production
volume, per facility)

BREKERTE (MASEEEN - BERETE)

Water consumption in total and intensity (e.g. per unit of production
volume, per facility)

g R AR A 8I R AT S AR
Description of energy use efficiency initiatives and results achieved

HASKEUE AKR LRI AT ERE - URRABKRE B RAERR
Description of whether there is any issue in sourcing water that is fit
for purpose, water efficiency initiatives and results achieved

S mPTABRMENEE (ANETE) R (WER) BEEEMNEE
Total packaging material used for finished products (in tonnes) and,
where applicable, with reference to per unit produced

BEA3 : BERRARER
Aspect A3: The Environment and Natural Resources

— =
General
disclosure

A3.1

38  BE(FE)LEERERAH

BIREITAHRIRENARAE RERBEATEHNBR
Policies on minimizing the issuer’s significant impact on the
environment and natural resources

MM EREHHRB R RN ERNERZEREHKREREHATENTT
EJ)

Description of the significant impacts of activities on the environment
and natural resources and the actions taken to manage them

REARME
Environmental Responsibility

RIE

HeaEEBEeE

Environment

Overview of Social Responsibility Data

R

HeaEEBEeE

Environment

Overview of Social Responsibility Data

REAME
Environmental Responsibility

RBEME

Environmental Responsibility

A
N/A

RIREME

Environmental Responsibility

RIREME

Environmental Responsibility



[Em i NE R
Aspect Description Location/Remarks
B. #&
Society
EmEB1 : EfE
Aspect B1: Employment
—REE AEFMEERE  BEREA  LERE - RS TERE  Zo SIEx
[RBAR A R B 538 AR - (@)BUR - R(b)EFHBEITABERY
LaERER RO ER
General Information on: (a) the policies; and (b) compliance with relevant laws  Labour Rights
disclosure and regulations that have a significant impact on the issuer relating
to compensation and dismissal, recruitment and promotion, working
hours, rest periods, equal opportunity, diversity, anti-discrimination,
and other benefits and welfare.
B1.1 RIER - EBIEEE - FRENRMEESHEBAH - BT HEm
HEETHIREE
Total workforce by gender, employment type, age group and Labour Rights
geographical region. Overview of Social Responsibility Data
B1.2 RIR - Fledpl Mtz e D MEBRKLLE - RIKER
Employee turnover rate by gender, age group and geographical Undisclosed
region.
[EEB2 : BRREEZZ
Aspect B2: Health and Safety
—REE AERUHZ2TIERZERREESBEBMELERZN  @BX : &) fEFEEZ S
BTHETABEAZENBBERZRAEDINER -
General Information on: (a) the policies; and (b) compliance with relevant laws  Health and Safety
disclosure and regulations that have a significant impact on the issuer relating to
providing a safe working environment and protecting employees from
occupational hazards.
B2.1 EIEBEMIETE AR E - fRFEEL S
Number and rate of work-related fatalities. Health and Safety
B2.2 RIGEARTEBE - fEREZE
Lost days due to work injury. Health and Safety
B2.3 A PTER AN B I S (2 FREL 2 24 e+ DA KA AT R EE R 0% o EEEZ 2

Description of occupational health and safety measures adopted, how
they are implemented and monitored.
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=]
Aspect

i pud
Description

B

Location/Remarks

[EmEB3 : &R K&

Aspect B3: Development and Training

—B =
General
disclosure

B3.1

B3.2

ERREERITIIEREMMNB R REEMBER - HEFIES -
Policies on improving employees’ knowledge and skills for discharging
duties at work. Description of training activities.
RUERIREERN (WEREEE +REEES) ISNXIIEER
ot e

The percentage of employees trained by gender and employee
category (e.g. senior management, middle management).

RUEBINEEERE D  BREE TR FHORE -
The average training hours completed per employee by gender and
employee category.

fEEB4 : 8 T%A|
Aspect B4: Labour Standards

—B =
General

disclosure

B4.1

B4.2

BRADT IEE T oksa il T -
RBDERRROINEH -
Information on: (a) the policies; and (b) compliance with relevant laws
and regulations that have a significant impact on the issuer relating
to preventing child and forced labour.

(QBEK  RbO)ETEHETABEATE

R TR E RSB AR R E T R HST -
Description of measures to review employment practices to avoid
child and forced labour.

MR IR E AR IE AR E R A ISP ERE Y 2 5 -
Description of steps taken to eliminate such practices when
discovered.

fEMEBS5 : fEEEE
Aspect B5: Supply Chain Management

—B =
General
disclosure

B5.1

B5.2

B (HE) ERERER AR

EIRHERNIRE Mt g EBBUR
Policies on managing environmental and social risks of the supply
chain.

iR E SMHEEMHRAE -

Number of suppliers by geographical region.

fasi G I R BRI ER -
BBHIRMITREERTE
Description of practices relating to engaging suppliers, number of
suppliers where the practices are being implemented, how they are
implemented and monitored.

AEHITEREMNNEEEEE - ARE

SToTEERS  UEREARE

BI%RE
Employee Development

HeETBERE

Overview of Social Responsibility Data

RIE

Undisclosed

BT R

Labour Rights

ST i
Labour Rights

ST i
Labour Rights

HERE R
Supply Chain Management

HrEEeEE
Supply Chain Management

HEREEE

Supply Chain Management



B i
Aspect Description

B

Location/Remarks

[EEB6 : EMEME
Aspect B6: Product Responsibility

—RIE BREMRHEERNREOHRERLZE B  REMEBEENALRER
TE @B R(b)ETFHETABERTENEMER LRI
BE o

General Information on: (a) the policies; and (b) compliance with relevant laws

disclosure and regulations that have a significant impact on the issuer relating
to health and safety, advertising, labeling and privacy matters relating
to products and services provided and methods of redress.

B6.1 EENEEXEMEHT AL HEREAMARKNED T -
Percentage of total products sold or shipped subject to recalls for
safety and health reasons.

B6.2 BEMNERMREORFEE AREETE -
Number of products and service related complaints received and how
they are dealt with.

B6.3 it B R RIE A EREBAIED -
Description of practices relating to observing and protecting
intellectual property rights.

B6.4 M E ST BIRREMLBIYIER -
Description of quality assurance process and recall procedures.

B6.5 FUE B E BURRIE RALBER - U RABBHITRERG %
Description of consumer data protection and privacy policies, how
they are implemented and monitored.

[BEB7 : RES
Aspect B7: Anti-corruption

—RILE  BEMILER R FEFRERER ¢ (B - R(b)ETHEITA
BERVENEERIIROINEH -

General Information on: (a) the policies; and (b) compliance with relevant laws

disclosure and regulations that have a significant impact on the issuer relating
to bribery, extortion, fraud and money laundering.

B7.1 RERHNE T AR EEBIRE T EFENESHARTNEE &k
AFER o

Number of concluded legal cases regarding corrupt practices brought
against the issuer or its employees during the reporting period and
the outcomes of the cases.

B7.2 ey SR R R EAR S - A RMEBIIT RER T

Description of preventive measures and whistle-blowing procedures,
how they are implemented and monitored.
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Market Responsibility

MmSEE
Market Responsibility

msEE
Market Responsibility

misEE
Market Responsibility

mSEE
Market Responsibility

MmsEE
Market Responsibility

[EEZCE:

clat

Business Ethics

[EEZCE:

clat

Business Ethics

BEIELS
Business Ethics
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B i
Aspect Description

B

Location/Remarks

[EHEBS : HERE

Aspect B8: Community Investment

—MIEE AEAHERLSERTREEMEHRZEENBREEKIDEEELR
MERAIBE -

General Policies on community engagement to understand the needs of the

disclosure communities where the issuer operates and to ensure its activities
take into consideration the communities’ interests.

B8.1 EIEAERE (HE CRREE  LIEK - #FE b 8Bg5) -
Focus areas of contribution (e.g. education, environmental concerns,
labour needs, health, culture, sport).

B8.2 ERIRBMEAER (MEELERE)

Resources contributed (e.g. money or time) to the focus area.

BE(HE)CEENERAT —ToBEEES  HERDARE

Social Responsibility

HERE
Social Responsibility

HERE
Social Responsibility
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