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1 Company Overview

AGILERNY

Chinlink International Holdings Limited (the “Company”
or “Chinlink” ) and its subsidiaries (collectively, the
“Group” ) is a company whose shares are listed on the
Main Board of The Stock Exchange of Hong Kong Limited
(the “Stock Exchange” ). During the financial year ended
31 March 2021 (the “Year”), the Group operated as a
comprehensive financial services provider for small and
medium-sized enterprises in the People's Republic of
China (the “PRC” or “China”) with main focus in Shaanxi
Province, PRC (“Shaanxi Province”). In Hong Kong, the
Group provides financial advisory and asset management
services to local and overseas corporates and institutions.
The Group’s principal revenue sources are from the
businesses of financial services conducted both in Hong
Kong and Xi’an, and investment properties located in
Xi’an during the Year.

As a group with diversified businesses, the Group seeks
to foster long-term and sustainable growth that benefits
its employees and stakeholders. For further details on the
Group’s business performance during the Year, please
refer to the annual report of the Group for the Year
(“Annual Report 2021”).
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2.1 Reporting Standard, Period and Scope

This Environmental, Social and Governance (“ESG”)
Report (the “Report”) summarised the Group’s ESG
performance and accomplishments during the Year.
The scope of this Report covered the Group’s Corporate
Headquarters, China Regional Headquarters and major
business units which were major revenue or workforce
contributors of the Group. As Chinlink International
Centre (the “CIC"), the Group’s office and commercial
building in Xi’an, Shaanxi Province, commenced
operations during the Year, the reporting scope was
expanded as compared to the ESG Report 2020, while
the approach remained the same. The relevant reporting
scope included the following:
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Function / Service Provision / Major Property =~ The Company and its Subsidiaries  Location of
BE / P BLed s / LRk A ) B L g 24w Operation
B T
(i) Corporate Headquarters Chinlink International Holdings Limited Hong Kong
4 M 48 W B < o B 4 B PR i
(ii) China Regional Headquarters Chinlink Management Consulting (Xi’an) Xi’an,
v |38 [ a8, 4 350 Company Limited ™" Shaanxi Province,
W HE S Bk (P9 R) A PR A ] PRC
I B 4 7 2
(iii)  International trading Chinlink Tian Hui Company Limited Hong Kong
9 B B 5 W R HEAT R 2 ] i
(iv)  Financial advisory services MCM Holdings Limited and its Hong Kong
V785 e ) ke 5 subsidiaries (collectively “MCM Group*) 3
MCM Holdings Limited J% H:Ff} &2 7]
(s [MCM 42 )
(v)  Financial guarantee services Shaanxi Chinlink Financial Guarantee Xi’an,
T 9 DR IR 5 Limited ™" Shaanxi Province,

BV A IR AT PR PRC
T B BV 4 VY K
(vi)  Self-owned investment property named Chinlink - Chinlink International Trade Centre Hanzhong,

Worldport Integrated Logistics Park ™ (“Chinlink -

(Hanzhong) Company Limited ™"

Shaanxi Province,

Worldport”) T ME B B B 32 5 bl () A IRAH] PRC
HEBREYE > AR E S R B AW E H I VG A e
(M HEp 4 - IR0 ) Chinlink Property Management (Shaanxi)
e Logistics park Company Limited ™"
i ] M rp e SR A B (IR ) A RRAH]
e Construction materials and home furnishing products
wholesale market
ST B R J i b B T HZ Tiannong Green Agriculture & Chinese
* Hanzhong green agriculture and Chinese medicine  Medicine Industries Limited ™"
products industrial park VEp R R B R FRA ]
B AR R b M P b SR
(vii)  Self-owned investment property named Daminggong Xi’an Tang Rong Real Fstate Limited ™" Xi’an,

Construction Materials and Furniture Shopping Centre
(Dongsanhuan Branch) ™" (the “Commercial Complex”)

PR ERE AR

Shaanxi Province,
PRC

HE#EWE  LARWEEMERE - L85 Xi’an Da Ming Gong Ba Qiao Furniture o [BR] kY 45 VY 2
(TR and Fixture Limited "
¢ Wholesale and retail shopping centre for construction VR E AR M R A IR A
materials and home furnishing products
AR5 e E AL B AR A P
(viii)  Self-owned investment property named Chinlink Real King International (Xi’an) Information ~ Xi’an,

International Centre (“CIC”)

HEBEWE » 4% &R ([c1c])
e Office and commercial building
VNV TEE IN S
e Offices of China Regional Headquarters

e o i o A PR A 2

Technology Company Limited ™"
MES BB (V%) 5 BRHECA AT

Chinlink Business Operations
Management (Xi’an) Company Limited ™"
W RE i R B (R AR

A

)

Shaanxi Province,
PRC
v [ BV 45 V4 2 T

Note 1: For identification purpose only.

2.2 Reporting Framework and Principles

This Report was prepared in accordance with Appendix 27
Environmental, Social and Governance Reporting Guide (the
“ESG Guide”) of the Rules Governing the Listing of Securities
on the Stock Exchange (the “Listing Rules”). In preparation
of this Report, the Group strictly adhered to the reporting
principles in the ESG Guide to reveal all the material aspects
of the business in a quantitative, balanced and consistent
manner. A content index is attached at the back of this
Report as a tool to navigate readers to the specific sections
corresponding to the ESG Guide requirements. Corporate
governance was disclosed more in depth in the Annual
Report 2021 in accordance with Appendix 14 of the Main
Board Listing Rules.
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3 Chairman's Statement

WG

Amid the uncertainties and turbulence brought by
Coronavirus Disease 2019 (“COVID-19") and the geopolitical
upheavals between China and the United States of America,
the Group focused on maintaining business resilience
through its continuous commitment to sustainability. CIC, our
flagship commercial and office building which commenced
operation during the Year, demonstrates our determination to
building a sustainable future. We incorporated the concept
of sustainability into its building design and management in
the hope of reducing the environmental impacts to nature.

Our continuing success could not have been achieved
without the support from our internal and external
stakeholders. In order to gain a more in-depth understanding
of stakeholders’ needs and expectations, more senior
managements were engaged in identifying the material
ESG issues during the Year. By collecting stakeholders’
opinions on various material issues and their feedbacks
on the ESG performance, the Group is able to formulate
effective strategies and steer towards a more sustainable and
promising future.

We would like to take this opportunity to express our
gratitude to our stakeholders for their support in a period of
challenges. Looking forward, the Group will keep exploring
opportunities to enhance the ESG performance so as to
promote the sustainable development of Chinlink.

Li Weibin
Chairman
Hong Kong, 28 October 2021
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4 Our Approach to Sustainability

A By R R AR B T B

4.1 Our Core Values

Innovation, integrity and collaboration are the key drivers
in Chinlink’s businesses. Utilising its capital resources
and skills with global innovative partners, Chinlink aims
to achieve sustainable and profitable growth.

While reshaping and transforming the industry,
the Group strives to infiltrate sustainability into the
formation of business’s practices through maintaining
ongoing engagement with its stakeholders, cultivating a
harmonious society, and operating in an environmentally
conscious manner.
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Our Core Values
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Innovation

AT

Adopting new social and technological
trends through an innovative business
approach to better fulfill customers’
needs
T AT G SR > TR
GREEERIRIE
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Integrity
i

-

Collaboration
a1

Preserving a diverse and inclusive
workforce to allow an effective
collaboration and promote the Group’s
competitiveness

PR AR B K SR & 2 et » PR
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Developing long-term relationships
with stakeholders by building trust and
holding an honest manner in business

practices
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4.2 ESG Governance Structure

With full support from the board of directors of the
Company (the “Board”), an ESG Committee was
established in 2018. The Chairman of the ESG Committee
appointed by the Board makes strategic decisions and
plays an overall supervisory role to the ESG Committee on
the compilation of the ESG Report and the management
of ESG related matters. The ESG Committee is supported
by various departments that helps drive sustainability
initiatives throughout the Group’s operations. The
structure of the ESG Committee is shown as below:
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Strategy development and decision making

B 8 e S DUSR

ESG Committee Chairman
RE - g AERBETER

Executive Director

irEH

Advising, facilitation of communication and monitoring
DOk ~ R 26 0 A G RF
Collecting and reviewing feedback from stakeholders

W B B A W45 00 5 32 HH R R L

ESG Committee Members
B - g AERBTEEGRE

From various departments including Administration and
Human Resources, Corporate Development,
Corporate Communications, Finance and Accounting,
Internal Audit and Investor Relations

A A LA - EAETEOR AT EIEE
SRR RN - A SEEETE - BB R g REET
AR R b 15 BAR AR

Policy implementation and sustainability related information supply

B T SR e 2 A3 S e 20 % A R )

Subsidiaries
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4.3 Stakeholder Engagement

Understanding the needs and expectations of stakeholders
is integral for the Group to formulate strategies that
prioritise and manage material ESG issues. Stakeholder
engagement is a continuous process to drive long term
sustainability, the Group engages its key stakeholders
through a range of channels to find out the material issues
for improving the decision-making and accountability
of the Group. From time to time, the Group reviews and
explores different forms of communication channels
to interact with and collect feedbacks from different
stakeholders.
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The major stakeholders of the Group and the respective communication channels are summarised as follows:

ACAR Y = B 3 AW S SRR A A T

e Company website
ik
e Announcements

N

e Annual and interim reports
A R b R

e ESG reports
B ALE AR

Company website
ek b
Contracts

HH

Service hotline

e B4R
Meetings

ek

Corporate events
e 301!
Social media

AR

e Social media 2%(1:;5
Ak X oy

e Press releases Leailets
B L

* Meetings \4}%54&5
ik i)

® Seminars
e &
e Regular filings
e Internal memos TE AR
A A ) e * Corporate visits
 Employee handbook COmill—:z:qitieS 1R 2ELR
BT * Meetings
e Group’s internal e-newsletters ok
AL AR TR ¢
¢ Social media
FEAZIRERS e Company website
e Group’s whistleblowing channels N B 48
AR S R E * Social media
e Bulletin boards A3
i 5 * Press releases
e E-mails B A A
e Electronic communications software
&P
® Surveys
BiEe LS
* Meetings

ik




4.4 Materiality Assessment

4.4 BEH A

To address and prioritise the material ESG issues that 2 3%} (5 S0 i B A B2 [ 0 3K IR BE - 4L & B IR R
are important to the Group, the Group commissioned 5 , 7 2 8 7% 38 <7 Ji B 06 57 ) DL F 05 2 e 4T 5 B p o

an independent consultant and adopted the following W 5 A N - o T 0
approach to conduct a materiality assessment. The fi o BEAEG kiR T AR RAOB - AL f R

. . . He Tk NAR o
materiality assessment results will be announced in the = AP

ESG report of next year.

Step 25k
Relevant issues
identification

A ]l 7

~

A list of issues related to environmental, social, governance and
economic was compiled through existing and previous engagement
results, with reference to local reporting standards.

2B ROBIER R0 2 BLAS R BRI e > BB - A
T RN A ] ) L B o

Step 5%

Feedback
collection

p=S L€ S

~

A quantitative online survey was conducted anonymously with 92 valid
responses from internal and external stakeholders.

P E BT 40 M G A AT 92 Ak B IAER B AN B A L
BB o
Individual interviews were conducted with 7 senior management to
provide insights of important issues in respective ESG aspects.
A e A A B 0 LR T R R (A R R AL A R
SLAE o

)

Step $ 5%

Material issues
identification

EEE i

The materiality of each relevant issue was assessed by considering its
importance to the business operations.
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Step 5§

Validation
%E

The materiality assessment results will be approved by the ESG
Committee Chairman throught delegation by the Board.
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5 Highlight: Sustainability in CIC
HEIRE : CIC Ryl fe R B

CIC is located in Xi'an Economic and Technological — CIC {3 i P4 % %8 7% 4% fiif BA %5 [ PR VY B Y 2 T Y B R
Development Zone, a national development zone in  ggasje @ o V5 3%k 7 1 26 18 00 R > — ~ DABLARAL 2

Xi’an, Shaanxi Province. As one of the landmarks in that 5 N . e o i e ] 4 A
urban business zone and positioned as a modern and b AL 1 9 3 B R SRR AL > CIC BT LA B

internationalised office and commercial building, CIC B RE R SR T 2 IR - BOD SRS A A T
adheres to the high standards in both operations and %4 ~ &k (A FEF R Y ERES -

management, and strives to provide a safe, green and

comfortable environment to its tenants and employees,

therefore various measures were implemented.
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To promote and encourage a low-carbon lifestyle, CIC provided an area of 20 square
metres for tenants to park their bicycles. Tenants could only park their bikes aside the
road because of absence of parking space when CIC was first opened, thus caused safety
concern. Thanks to the parking area provided, the inconveniences to the tenants that
were caused by the weather conditions and the spacing problem were solved. Also, by
implementing this policy, the Group encourages both employees and tenants to reduce
greenhouse gas (“GHG”) emission in their daily lives and promote them a healthy lifestyle.
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Environmental B¢

* Reduced energy consumption by using the low-
emissivity windows which reduces the solar
transmittance

) PR e AT A 53 016 775 S5 23 114 A0 o S 3 0 2 S5 g

e Optimised the ventilation system in the catering
services areas, more than 90% of cooking odour and
steam were treated to assure the air quality

P A AR I Y 3 IR R AT - B 90% PA_E A TR R AN
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e Reduced electricity consumption by adopting energry-
saving air conditioning system

PR EREVS SRR B AW 5 I T FE

* Treated wastewater and effluent before exhausting to
the environment

157K BRPE ) 7E PRI BRI A e A8 R P

Social ¥ &

e Required visitors to register in advance and show
their invitation code from tenants before entering
the office area to ensure better security control

#7 %  TEL S B RO R AEL S B RS O AT AR IR I
DA RAR 5 2 4

Equipped barrier-free facilities, such as wheelchair
ramps and braille elevator buttons

A . e PR G e > A it R N L AR B T R
RPN T2

Maintained active communication with tenants and
followed up on their enquiries to fulfil their needs

i i BELAEL 5 3 78 I B A DG A A ) 7 2




6 Cultivating a Harmonious Society

A AR AL &

6.1 Employee Care

Employment Practices

Chinlink believes that employees are essential to the
success of the company. The Group aims to attract and
retain talents, and create a diverse and inclusive working
environment for our employees. The Group’s policies
and guidelines direct the approach to employment, its
code of conduct and employment and labour policies
help us protect employees’ rights, emphasise on talent
management and care for the employees.

The recruitment policies of the Group prohibit all forms of
discrimination on gender, religion, race, disability, family
status or age. Equal opportunities in recruitment, internal
transfer, and promotion are granted to all employees and
applicants.

As a business operator strictly complied with applicable
statutory and legal requirements, the Group has taken
preventive measures to eliminate any forms or recruitment
of child or forced labour. During the Year, there was no
incident or lawsuit regarding employment of child and
forced labour in the Group.

During the Year, the Company was not aware of any
non-compliance with relevant employment and labour
laws and regulations that had a significant impact on it.
Statutory holiday and standard annual leave are granted
to all employees of the Group. The Group also ensures
its employees with reasonable working hours and
provides additional paid holidays such as marriage leave,
compassionate leave, birthday leave, family care leave
and examination leave, etc.

Employment Breakdown

The Group had 255 employees in total (excluding the
Board members), and the number of full-time employees
in Hong Kong and China was 254 by the end of the Year
for the reporting scope. Comparing with the previous
financial year, the turnover rate decreased from 21.7% to
21.5%.

The Group had a relative gender-balanced Board and
senior management. The demographic breakdowns of
employees by gender, age and location are illustrated
below:

I HKEX Aspect B4, HKEX KPI B4.1, B4.2
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Employees (Total: 255)

BT (3255 A)
By Gender By Age
FEER AR

11%

® Male B
©® Female &1

® 18-30
® 31-50
® >50

Board (Total: 6)
wHE (Jte A)

By Gender
R

66.7 %

33.3%
® Male B4
© Female &

Top Management (Total: 17)

HIRE (F17 N)
By Gender
Foe R
58.8%
41.2%
® Male B
© Female &

16.7 %

By Location

2 4 i,

14.5%

0.4%

85.1%

@ Hong Kong 7 ik
© China #[&
© Other HAth

By Education Level

HHEEE

33.3%

50%

® Bachelor 2+

©® Master or above

fEts Lk
® Other HAth

By Education Level
HHERE

41.2%

29.4%

® Bachelor 2+

©® Master or above
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® Other HAth




Employee Communication

The Group aims to engage employees by knowing their
needs and creating a sense of belonging to Chinlink.
In addition to the internal stakeholder survey and the
Group’s newsletter, dialogue between management and
staff is facilitated. The Group also holds regular activities
to strengthen team spirit.

Chinlink values employees and their families. By
implementing family-friendly employment practices, the
Group helps employees achieve work-life-balance and
fulfil their family responsibilities.

Team Building Activities

HKEX Aspect B1

HI W@

ASEE A B T2 BT M 755K - 35 m B T3
T T < 4 S B JE o R A AT PR 0 ) A S R
RSN > B HE B B T2 [ A S AR B B AR o AR
IR e E W EE B > IR R S R A o

RS ENE TRHERA o AL E AT R A%
U8 BB > B B B S AR P A KB AT KR
fi 37 BLATE:

H

The Commercial Complex organised a team-building
activity to strengthen sense of belonging and bonding of
the employees, and to take a break during the tough times
of COVID-19 pandemic.

Tk 5 0 )
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Dragon Boat Festival DIY Scented Sachets Workshop
Employees in Xi’an made festive scented sachets to
learn more about the Chinese traditional culture and
have fun from the DIY activity.

W6 DIY & TAEY;
PO 8 U TFRERGEM - T2 PR E 5l
K 8BS DIY 443) o

Birthday Celebrations to Employees

China Regional Headquarters organised
monthly birthday parties for the employees
so as to create a happy and harmonious
workplace.
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Training and Development

Long-term development of the employees is critical
to the business growth of the Group. The Group
encourages employees to improve by enriching their
professional knowledge and skills to develop their career
and contribute to business development of the Group.
Employees are entitled to take examination leave to
participate in examinations accountable for acquiring
relevant qualifications, which is in favour of employee
development training.

During the Year, employees participated in total 23
learning and development programs and seminars in
Hong Kong and China, totaled 422 training hours, to
obtain the most updated market information and stay
ahead of market trends. Given that Chinlink is building
an ecosystem capable of delivering comprehensive
financial services and innovation solutions, employees
have attended seminars related to financing, sustainable
investing, and Civil Code of the PRC, etc. With the aim
to raise awareness of cybersecurity, prevent the Group's
information from leaking and maintain the normal
operation of the network system, the Group invited a
network security company to conduct cybersecurity
training to the employees of Corporate Headquarters.
In future, more internal and external training sessions
in different domains will be arranged to all levels of
employees for enhancing their expertise.

I HKEX Aspect B3, HKEX KPI B3.1, B3.2 |
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Employees Trained

By Gender
R

2020/21

2019/20

©® Male Bt @ Female @t

ZAH T

2020/21

2019/20

© Top Management @ Middle Management

By Category
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Note 2: Owing to the COVID-19 situation, most of the training courses were suspended to help maintain social distancing.
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Employee Safety and Health

Employee safety and health are vital to the business
operations. Chinlink is committed to not only comply
all relevant regulations on safe and healthy working
environment, equipment and systems of work for all
employees, but maintain a high standard and ensure the
health and safety of its employees. The Group provides
the relevant information, trainings and supervision,
so employees are fully aware of their roles and
responsibilities in upholding a safe and healthy working
environment.

Regular safety management training sessions were
arranged. Employees of the property investment projects
were well-trained in fire safety and fire drill to reduce fire
incident. Regular check and maintenance of escalators,
lifts and fire-fighting equipment were offered, and training
was provided for the employees on elevator rescue.
During the Year, there was no occupational injury or work
fatality reported.

Going beyond compliance with local legislation, the
Group was awarded the Eco-Healthy Workplace Label
presented by the World Green Organisation (“WGO”)
for the fourth consecutive year, improving the working
environment of the employees comprehensively in the
aspects of indoor air, water and noise management, office
equipment and greening, etc.

Although the COVID-19 pandemic was eased due
to vaccination, the threats still remain. The Group
rigorously stipulated and implemented several preventive
measures in the workplace to protect the employees from
infections. The measures were as below:
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¢ Adopted special work arrangements such as work from home, and flexible working hours to avoid peak traffic
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e Offered face masks, hand soap and alcohol-based handrub, and carried out regularly sterilisation at the

workplace
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e Required all employees or visitors to wear face masks and measure body temperature before entering the

workplace
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e Maintained a good ventilation system in the workplace
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Employee Wellness H TR

The Group cares our employee’s wellness and strives to A< B BHvE B T - B4R B T TAEBLA: 15 7-fr -

achieve work-life balance among our employees. During Az g e, A 2 @ 523 L) T 15 ) LL4ERE B T 50 [ o
the Year, the Group launched the following activities to

our employees to maintain physical and mental health.

Health Talk and Massage

This activity was held in Xi’an which included health talk introducing the
. ways to keep our digestive system healthy and some wellness tips, and
a head, shoulders and neck massage. Participants were benefitted from
learning health knowledge, to maintain a good health to overcome the
challenges from life and work.
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“Relieve Summer Heat” Activity

The senior management of the Commercial Complex understood how

tough working outdoor is, thus distributed heat relieving beverages to the

outdoor frontline staff in order to show our love and gratitude.
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Chinlink * Worldport Winter Sports Day

Employees from Chinlink ¢ Worldport engaged in the
Sports Day to raise their health awareness and develop a
regular exercise habit in daily life.
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Health Knowledge Sharing in the Group’s Newsletter

Personal health and wellbeing knowledge was shared through
the Group’s quaterly-published newsletter to facilitate our
employees to achieve a healthier life.
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6.2 Community Engagement

The Group’s Corporate Social Responsibility Committee
encourages partnerships with social enterprises and
supports the community development through voluntary
services and donation. The Group aims to leverage the
business strengths and resources to give help to those in
need and create positive social impact in the community.
In the future, the Group will keep on fulfilling its
corporate social responsibility to care for the community.

Community Services and Donations

During the Year, the Group had donated to The
Community Chest and Sichuan charity works, donation
amounting to HKD 30,000 was made.
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The Community Chest Dress Casual Day

Chinlink continued to support The Community Chest Dress Casual Day
organised by The Community Chest for the seventh consecutive year. Our
employees all dressed casually with smiles behind the masks.
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Purchasing Services Provided by Social Enterprise

During the Year, the Group continued to hire iCare
Edutainment Limited (“iCare”) to provide maintenance
and programming services for the Group’s corporate
website. iCare is an information technology (“IT”) social
enterprise dedicated to provide IT training for youth with
Special Education Needs (“SEN”) and their parents. iCare
helps socially vulnerable groups acquire IT skills for their
long-term career planning. They also guide SEN families
to create educational moral games and animation and
to promote positive values among the SEN community.
The Group will continue to look at different ways to
work with more social enterprises and support them in
fostering the sustainable development of the society.
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6.3 Responsible Operating Practices

Prudent Procurement

The Group is committed to managing business risks of
the supply chain, especially in the Commercial Complex
engaging in wholesale distribution and retail shopping
centre. The Commercial Complex has established a
comprehensive supply chain management policy in
supplier-demanded business units to prudently select
quality suppliers and ensure delivering quality products
and services. To maintain the continuity of a sustainable
supply chain, the Group would consider extending the
evaluation in environmental and social performance to
manage and minimise the associated risks affecting the
operation efficiency.

Quality Services

Chinlink believes that quality products and services are
the key factors contributing to corporate reputation and
steady business growth. The Group complies with relevant
laws and regulations and has strict customer service
standards to control service quality and manage customer
satisfaction. These standards are industry-specific and
are revised from time to time to ensure meeting latest
regulatory industrial standards.

For MCM Group, clients’ best interests are prioritised and
their specific requests are considered when executing
their orders with its experiences and judgements in
order to secure their greatest benefits and satisfy their
expectations. The accounted factors included price, cost,
market access, likelihood of execution and settlement,
timeliness and speed, size and nature of the order,
and any other consideration relevant to the efficient
execution of the order which includes the availability of
liquidity and potential market impact. The best execution
procedures is reviewed at least annually, and clients and
staff members are notified in case of any material changes
to ensure effective implementation and professionalism.

The Commercial Complex has long been providing
quality brands and products to the shoppers, it requires
all brands or potential tenants to undergo a strict
assessment as stipulated in the brand entering policy.
Potential tenants are required to submit supporting
documents which include business licences, brand
management authorisation documents, product quality
report, product information and trademark registration
certificate. The Commercial Complex also implements
guidelines to monitor tenants’ shops renovation to ensure
that the renovation will bring minimal impact to other
tenants and shoppers. In terms of quality, the Commercial
Complex has formulated high standards to acquire brand
names that supply high quality and authentic goods.
Those requirements included the following:

* All entering brands shall comply with national and
industrial quality standards; and
* No false advertisement shall be published.

I HKEX Aspect B5, HKEX KPI B5.2

6.3 B S B

FyEd

7 42 B A AL R 1 S R R AR A S B
ORGSR Y R0 O RSO o P K E AR A L
TR 7 SR S5 30 P A 4 T 0 R A BB DA
Hb 9 R T (L TE P AR TR L RO S MRS L o B
A T 5 A TR 10 (8 R 2 A A B A
LB A O O LA PR A 3 U I 2 A 1 A

| HKEX Aspect B6, HKEX KPI B6.4 |

BRI B

e R v < A A 8 D o AR RS O 42 T R A 4 S B
FER B R R« ARG R BRE LA AL A B
R % 5 IR AR E » LA il i s B B A A B P R o
i SRR E R B R E AT > W E AT LR IRAT &
BB AT SERRAE

MCM 4 B I 2 6 5 5 1) B R R it A 183 ] 7% g % 5 Y
FEE BOR o TERAT % T OG- & 45 A A BR AR B > e
PR 5 U KR i B i /2 HCH S - 2% R TR 3R L 4
&~ AR > A~ BUT AR R AT REYE » KRR
BRI~ FTE A RNIYEE ~ DL B 2T AT B B Y
AEARTHEA 25 TR 3R > 6 47 A 38D < ) ) R P A A 9 i
B8 - MCM B S4F 2 D g ai R ETR T —
W IEE AT R AL - MCOM S B g M & 5 #1 AR
ANB - UARERIHA AT LB

A SR MR ST DA — L 1) %5 5 412 136 8 B 0 ot R 28 o
SR PTA it it el TR A AEL P 35 75 $4 T ot R B L ) 2 o
AL RE HEAT RO B REA o TR S W f SCRE WSO > &
B SEIR R BRSO ~ B SVER O
R AR RS o W SE MR LS R 5 6B T
FEFR(EHEL] > FE ORI 218 TR AR AR P F & = 1Y 52 2
BERAK o FERRTTW > F ARSI T SR MER b i AE
TR AR S IR i PSR ME T [6] f R AT S g BEARHE
R

o FEORITAHERER) G ISAT & B AT B R ARYE K&
o VLA B R o




Additionally, tenants must register any change in brand
listed in shops prior to making any actual changes,
amendments will be made upon approval, so as to secure
the consistency of product quality. The Commercial
Complex is responsible for monitoring the change in
tenants’ listed brands, operations and brand transfer,
etc. Operations department is also responsible for
summarising any incidents identified and reporting to
the management. The above measures have ensured
the consistency of Commercial Complex’s provision of
standardised quality of services and products and thereby
satisfying tenants’ and customers’ needs.

The Commercial Complex is committed to offer
customers enjoyable shopping experience. The shopping
centre is cleaned on a regular basis, and the employees
are provided with guidelines and trainings on customer
service standard to present a neat shopping environment
to customers.

After-sales service is another important element in our
business, helping us build trust with customers and
maintain long-term customer relationship. Realising
the importance of after-sales service, the Commercial
Complex provided after-sales service training to the staff
during the Year.
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Complaint Handling Procedures

The Group engages with customers to obtain feedback
for service excellence. Complaints are not only seriously
handled but also viewed as opportunities for continuous
improvement. MCM Group and the Commercial
Complex interact with customers through communication
channels such as customer hotline, and establish
complaint handling guidelines to process compliant
systematically and efficiently. Any received complaint
would be redirected to relevant department, the assigned
point of contact would arrange a follow-up meeting with
the customers who filed the complaint and jointly work
out a responsive timeframe. Within the timeframe, the
relevant departments shall propose responsive measures
and actively communicate with clients to ensure their
complaints are properly addressed.

MCM Group has a set of systematic complaint procedure.
Any employee who received a complaint must report
it to the managers in charge of compliance and must
acknowledge receipt to the customers. The managers
would investigate the matter further if needed, respond to
the customer and record in the complaints register upon
completion of the investigation.

Protect Customers’ Privacy

To protect privacy and personal data, the Group
restricts the use of collected data. Employees shall not
disclose confidential information related to the Group’s
operation. To prevent any leakage and misuse of data,
only authorised access to relevant data is permitted. This
prevents employees from gaining benefit and causing
conflicts with the corporate’s interests. During the Year,
the Group had ensured its operations complied with
relevant local laws and regulations.

MCM Group complies with the Personal Data (Privacy)
Ordinance (Cap. 486), which protects the privacy of
individuals on the personal data collected from them.
To protect the privacy of the customers’ personal data,
MCM Group has procedures to ensure that there was
lawful collection of personal data and the data subject is
informed of the purpose and their right of accessing the
material. With data security, the use of personal data is
restricted to those who need it.
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Corporate Governance
goe S R1c)

Sound corporate governance lays the foundation for
compliant and conducive operation. In this regard,
the Board endeavours to uphold high standards of
corporate governance and business integrity as to protect
stakeholders’ interests and reaffirm the Group’s core
values, i.e. innovation, integrity and collaboration.

Along the way to reinforce the Group’s governance, the
Board has the vital role in overseeing the implementation
of policies and practices in contribution to a value-
added business operation. In addition, the Board is also
responsible to review the Group’s risk management
and internal control systems on a regular basis in order
to ensure the effectiveness of the current corporate
governance practices.

With an aim to conduct business in a fair and honest
manner, the Group has zero tolerance towards any
misconduct that infringes its interests, especially bribery
and corruption. In accordance with the Prevention of
Bribery Ordinance (Cap. 201), the Group has established
the internal anti-bribery policy. The policy clearly
elucidates that all employees are forbidden from giving
and accepting any illegal advantages to avoid actual and
perceived conflicts of interests, and that they shall strictly
comply with relevant laws and regulations.

Moreover, as a reliable comprehensive financial services
provider, the Group places emphasis on prevention of money
laundering and terrorist financing. Anti-money laundering
and counter-terrorism financing policy and procedure are
established to ensure all relevant staff members of the Group
to comply with the Anti-Money Laundering and Counter-
Terrorist Financing Ordinance (Cap. 615).

With its whistleblowing policy in place, the Group
provides the staff with a confidential communication
channel to report concerns about any suspected
misconduct, malpractice or irregularity. In response to
any report received, the Group’s internal audit function
shall conduct a fair investigation in a timely basis for
the Board’s decision for any necessary legal actions.
During the Year, the Group did not receive any report of
whistleblowing incident.

In face of ever-changing market trends and stakeholders’
expectations, the Group believes that an effective risk
management framework is one of the essential pillars to
its corporate governance, and prudent business planning
and decision-making. By incorporating the framework
into all key activities and functions, the Group is enabled
to evaluate and manage current and emerging risks in
support of a steady business development.

For more details of the Group’s risk management
approach, please refer to the Corporate Governance
Report of the Group’s Annual Report 2021.
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8 Environmentally Conscious Operations

8.1 Environmental Policy

The Group remains committed to minimising
environmental footprints throughout its operations.
Ranging from GHG emissions control to wastewater
management and waste reduction, the Group has
formulated holistic environmental policies to ensure strict
compliance with relevant laws, regulations and standards.

In particular, the Group’s green office policy stipulated
guidelines on sustainable utilisation of resources, waste
management and energy efficiency. The policy not only
serves to enhance employees’ environmental awareness,
but also helps control the Group’s operational costs.
During the Year, the Group implemented the following
measures in a proactive manner:

\O)

Conducted budget management
and financial analysis on energy
consumption
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Promoted paperless office,
energy saving and food
waste reduction
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Increased use of LED lighting, maintain
ventilation work and perform
temperature measurement and control
in shopping malls
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Recycled waste materials
and reused durable goods
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Placed plants in office
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On account of the effective environmental protection
practice, the Group is enabled to optimise the use and
management of resources in contribution to a greener
environment.
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Environmental Protection Knowledge Sharing in

the Group’s newsletter
The Group shared environmental protection

knowledge in the Group’s newsletter to cultivate
environmental protection awareness of our
employees and encourage them to live a green
lifestyle.

A5 3 R AR ik 2 o

A B A AR I L o S R AR A - E & R
THYBRRE - SORh M Bk (PR

8.2 Energy Consumption and Greenhouse
Gas Emissions

The Group recognises that energy consumption is the
main source of GHG emission. In this connection,
the Group is devoted to enhancing the overall energy
efficiency and reducing energy use through rolling out
the following initiatives:

Maximised daylight
R HL

I HKEX Aspect A1, A2, HKEX KPI A1.2, A1.5, A2.1, A2.3
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Adopted energy-saving
equipment for air
conditioning and lighting
system
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Set up multi-zone lighting
control with adjustable light

N
Switched off lights and air
conditioning in the meeting

Reduced standby power
consumption of electrical

intensity rooms and computers in appliances in office
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Energy Consumption

The Group’s major source of energy consumption was
the usage of electricity which was provided by local
power companies. Another energy consumption was the
usage of petrol, diesel and natural gas from the Group's
vehicles.
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GHG Emission

Overview of Energy Consumption
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Note 3: The Group’s energy consumption did not include fuel usage of its vehicles as it was relatively not material.
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The Group’s electricity used in day-to-day office
operations and vehicular fuel consumption led to direct
and indirect GHG emissions respectively. The Group shall
consistently explore feasible ways to promote energy
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saving and minimise the GHG emissions.

Overview of GHG Emissions ™*

2020/21 2019/20 Nt #i)

T SRR

Tonnes of CO, equivalent
(tCO,e)

AL B 5
Tonnes of CO, equivalent

Scope 1: Direct GHG Emissions

B 1 R AU 105.3 N/A

Scope 2: Indirect GHG Emissions

i . 3 (tCO,e) 8 649 3 8,298.6
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- Tonnes of CO, equivalent

Total GHG Emissions ?
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Note 4: The emission factor for China-based operations was revised based on Reporting Guidance on Environmental KPIs from the Stock
Exchange.
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Note 5: The Group’s GHG emission did not include those arising from its vehicle in 2019/20.
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8.3 Water Consumption

In recognising the global issue of water scarcity, the
Group is dedicated to conserving precious water
resources. Through implementing the following practical
water-saving measures, the Group aspires to further
improve water efficiency of daily operations:

Established a regular
inspection system to enhance
the daily maintenance of
water equipment, water
supply and drainage systems
to avoid water leakage;
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Strengthened
promotion of water
saving culture
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Installed automatic
water-efficient faucets to
reduce daily water usage
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Water consumption of the Group’s properties and
business operations is mainly supported by governmental
or municipal water utility providers, and Chinlink -
Worldport sourced water via well pumping. During the
Year, the Group did not encounter any significant issue in
water sourcing and it complied with all related laws and
regulations.

Overview of Water Consumption
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S5 L K DR 7 T O 038 ) KRR 330
AR L o

2020721 Nt oER 2019/20 MNee7#®)

FER BN BE

Total Water Consumption m
HAFEKE

Water Consumption Intensity in GFA
VAR T R O 2 FEAK A

YA/ S
m¥/m?

sk 0151

43,270

52,040

0.228

Note 6: Data from Corporate Headquarters and MCM Group were not available as these properties were operated in leased premises with
the supply of water controlled by building management and no sub-metering for individual occupants.

FEAN ¢ IR AR K MCM SE BRI 2 2301 (oK i K BB PIEER I R 7K > [RITTARS REF (HCFE K 1 L -

Note 7: Only data from the Commercial Complex was available as the building management offices in other business operations managed the

water utilisation.

dE U B SEB SN K E PR fr B BB P EAOK G > BOIRTAS AP B -



8.4 Waste Management

The Group has identified its generated waste as non-
hazardous wastes from daily operations, including paper,
cans and bottles. To reduce, reuse and recycle these
useful materials, the Group is dedicated to sustainable
waste management.

During the Year, the Group enhanced the implementation
of paperless operation at its offices. As set out in
its electronic communication policy of the Group,
employees are encouraged to use emails and electronic
office system for daily communications to reduce the
generation of paper waste. Additionally, the Corporate
Headquarters continued to support recycling industry
through environmentally friendly procurement of
recycled paper, paper hand towel and facial tissue fully
made of bamboo during the Year. The offices of Corporate
Headquarters and MCM Group took a step further by
promoting recycling of coffee capsules to bolster the
effectiveness of waste stewardship.

i

Overview of Non-Hazardous Waste Consumption

Total Non-Hazardous Waste
40 K JBE HE) A0

| HKEX Aspect AT, HKEX KPI A1.4, A1.6 |

8.4 BEREY A Bl

A AR ] ik R L A W) R 2 ) E A Y i B
Yy EAGAR - BEANIM o A WY - PR AN S LA
ARERE > ARG BB AT R B B -

JAAAESE > AR EUIN R HEAT HE A B AEARAL B o IRIEA
7 7 s BOR I B E > B0l B T 60 F 58 7 ¢
TN R BEST HOE A LB ARORIR 2R o BeAh
TEAAEPE - 4 1 A O A AR 1 BR DR PR 8 LA SRR IR s A2
PRI 52 42 LA 5 SSCR0 [T WsC AR ~ AR A TR ARG o T 4R B AR
FRAT MCM 4E B e 2 A 0 AT R IR 2 [mT i > DLAR
JEV) BRI AR -

2020/21 2019/20

Tonnes

NI 2,121

1,958

The Group emphasises the implementation of effective
waste disposal practices in compliance with all applicable
laws and regulations. The Group shall proactively seek
ways to develop data collection systems for recyclables,
and report relevant data in the future to assess its waste
reduction performance more effectively.

A [0 R Y A R R AE AL > BRIUA R R
V) i A o A B T R oK Ty v AR B T [l iR
A R IO AR AT > S A 2 i 25 A B B > LA S A
R B R A -




9 Awards and Recognitions
BEIH LR Y

AN\

The Group’s tireless commitment to corporate social
responsibility and sustainable operational practice has
received external commendations that symbolise the

A AR 3T A SEAT B AR AT R A R R 1 AR A B A
PR > RECEH I i A o

milestones to mark its success.

5 Years Plus Caring Company Logo

The Group awarded the Caring Company
Logo by the Hong Kong Council of Social
Service for the seventh consecutive year,
recognising the Group's commitment to
employee care, community outreach,
and environmental conservation.

Green Office 5+ and Eco-Healthy
Workplace Labels

In recognition of eco-friendly practice
and initiative that promote employees’
wellness, the Group participated
the Green Office Award Labelling
Scheme organised by WGO for the fifth
consecutive year, and was awarded the
Green Office 5+ Label and Eco-healthy
Workplace Label.

R RAE

canngcompa y

Awarded by The Hong KO 3 C

T—— L

" ensner 3/
Green
Office )

Awards Labelling Scheme

On ECO-Healthu

WORKPLACE

5+ 7 5 Ji Bl 1R B

AN AJ P 8 S L AR A A R AL IR
T R B AR GS  R AL
B TS~ A [0 5 0 BRI PR P 2R o

BEOWAE 5+ MR TAEREES
Ty RILAUME B T ey B OR B B 524
A B ) 208 55 T AF 2 B R Ak (0 2 A B
G Ak 00 30 2 2 B SR Hﬁ?gﬁﬁmiﬁé
AN 5+ FERE AR RE TAE AR GE o

During the Year, the Group successfully rolled out entire eight green office and eight eco-office healthy workplace best

practice standards, including:

JAAGERE - ASE [ AT 2 B A ik €L 2 B 0\ ek € kR AR TH] 10 B R B BB

{é} Green procurement
§2 % 0 JR

Green Office Best Practice Criteria

Bk AR SCAL I J5 TR e

O

[
4

\ ()
7

Energy conservation

i 4 REIR

Paperless / Paper reduction

AR / WD AR

N\
Education and awareness -

HE Ak ’ g \

Water conservation

4 K

7
— Green innovation

B AT

Eco-healthy Workplace Best Practice Criteria

5 e A S B
i
=Y

1 Indoor air quality

N7

BOR ~ HERIA B S

=

111

Greening

29

Policies, guidelines and S(\\ \
management supports AN

A

Energy management — lighting
RE VR4 — HRL)

Water management

JH K P

Chemical handling
i B

Hef -

-
))

Waste reduction

W)

Integrated environmental
management
AR BB

((( o ))) Noise ¢ managernent

o

A

OHS: Office equipment
ergonomics — workstation and
accessories
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B8 TR EE — A ol A i A




10 Looking Forward

11

JEE AR

With the aim of gaining a more in-depth understanding
of stakeholders’ needs and expectations, Chinlink
has broadened the width and depth of stakeholder
engagement in the Year in order to identify the ESG
material issues more accurately. The Group will
continue to strike a balance between realising business
sustainability and attaining societal goals.

Chinlink will move forward to integrate sustainability
into its business strategies and operations based on
the ESG material issues identified from the stakeholder
engagement. The Group will also maintain regular
communication with stakeholders to understand their
concerns, possible ESG risks and stay ahead of rising
trends.

ESG Content Index
R~ i R NAERS

Ry TRAML T MR R SR AN EE > B rh g R A 4F
JEHR R T 455 M5 35 22 L 14 JRE S8 R R JEE LA ECRS Y48 3t ] e BR

B ﬁ@ﬂ 16 A F R R o 74 I 1 A A A T B S
AR PR B B B TSP

 ME T M ARGR A R 3 & 2 B b B I O BRSG ~ AL e A

EMEﬁ%%IETﬁﬁﬁﬁﬂAﬁiﬁ%%ﬂ o
A I i A A R A L 0 3 D9 20 D B At M BRD O
0B e A7 BT . -

A RERVEREE ~ AL E A

KPI Description

BR[| it
i1 7

A. Environment B23%
Al. Emission $Ei4

Statement / Section

B/ T

General Information on: 8 Environmentally Conscious 21-25
disclosure (a) the policies; and Operation
— P (b) compliances with relevant laws and regulations that have a PG
significant impact on the issuer relating to air and greenhouse
gas emissions, discharges into water and land, and generation of
hazardous and non-hazardous waste.
BRSO R~ K e R BETS ~ A R EE R
A S -
(a) BOR 3 &
(b) HENTHERAT AT TS B B i 1 B0 B
A1.1 The types of emissions and respective emissions data. Relevant data were not N/A
BRI AR S AH BH BE OB - disclosed. i
A1 BB AT -
A1.2 Greenhouse gas emissions in total (in tonnes) and, where 8.2 Energy Consumption and 23
appropriate, intensity (e.g. per unit of production volume, per Greenhouse Gas Emission
facility). FIE VAT FE B 43 SR B
AR AR (LINERN) & (@ m) %% (U 2 B
> BIHBOE R
A1.3 Total hazardous waste produced (in tonnes) and, where appropriate, ~ The Group does not generate N/A
intensity (e.g. per unit of production volume, per facility). significant hazardous waste, A
P FEREEY AR (DIMIETR) K (@) %% (WLMEE  and thus the relevant data

AL RIHB G ERD)

were not disclosed.

AL FN e A R
BEFEY) > UL B EE A
i -




A1. Emission BER#

KPI
L

Description
fidle

Statement / Section

B/ T

Al

Al.4

Total non-hazardous waste produced (in tonnes) and, where
appropriate, intensity (e.g. per unit of production volume, per
facility).

P MEE RS A (LIMERTEE) B (CIET) I (bl
A BIHR IR -

Description of measures to mitigate emissions and results achieved.

20 A6 B e e B T AT R

Description of how hazardous and non-hazardous wastes are
handled, reduction initiatives and results achieved.

At R FTAT T R AN B T I i~ WAL AR R R B T A5
o

A2. Use of Resources &8 Ffl

8.4 Waste Management 25
JE R R

8.2 Energy Consumption and 22-23
Greenhouse Gas Emission

AR FB B 2 SRR DR ik

8.4 Waste Management 2

o SE) R

A2

General
disclosure

— R
A2.1

Policies on the efficient use of resources, including energy, water
and other raw materials.

ARG (BARREIR ~ K BB E AR AR

Direct and/ or indirect energy consumption by type (e.g. electricity,
gas or oil) in total (kWh in '000s) and intensity (e.g. per unit of
production volume, per facility).

PSSR S 1) B e ol P HE R RN 36 ~ SRali) ARFE R (DL
TERFFHA) R (DA R AL ~ B HRER) -

Water consumption in total and intensity (e.g. per unit of
production volume, per facility).

R ER (IS ER A BIHEIEHE) -

Description of energy use efficiency initiatives and results achieved.

Tt VR0 P 2 B AT AR o

Description of whether there is any issue in sourcing water that is
fit for purpose, water efficiency initiatives and results achieved.
bt SR YO P KR b AT A AR AT B > LB AR T KA ) K
B o

Total packaging material used for finished products (in tonnes) and,
if applicable, with reference to per unit produced.

SR T AL AR RO (DIMEETSD) T (W) Ak A
filid o

A3. The Environment and Natural Resources 32 3% K R AR & U5

A3

General
disclosure

— At

A3.1

Policies on minimising the issuer’s significant impact on the
environment and natural resources.

BURFEAT NS BRI L R IR B O B BUR -

Description of the significant impacts of activities on the
environment and natural resources and the actions taken to manage
them.

ol 2l SE T U Y 3 R B R R W R A A e L BRI A T
HATE -

8 Environmentally Conscious 22 -25
Operation

R

8.2 Energy Consumption and 23
Greenhouse Gas Emission

R B B 2 SRR P ik

8.3 Water Consumption 24
FEoK i

8.2 Energy Consumption and 22-23
Greenhouse Gas Emission

FEURH B B 2 SRR DR ik

8.3 Water Consumption 24
FEKE

Packaging material is not N/A
material to the Group’s AN
operations, therefore was not

recorded.

BLAEMRLE T A 4 B 11

SEARRR > BRI R B o

8 Environmentally Conscious 21-25
Operation

TR

8 Environmentally Conscious 21-25
Operation

BRI




Statement / Section

KPI Description
PR | it B/ T
Eizg 2
B. Social #1:€r
B1. Employment {&{f
General Information on:
disclosure (a) the policies; and
— e (b) compliances with relevant laws and regulations that have a

significant impact on the issuer relating to compensation and
dismissal, recruitment and promotion, working hours, rest periods,
B1 equal opportunity, diversity, anti-discrimination, and other benefits

and welfares.
BRI R ~ SR T TAERESE S B TERE s 20
b~ SR LI R A8 B AR R
(a) BOR 5 &
(b) RESFEHEEAT N\ TR B A BR R SR B0 R -

B1.1 Total workforce by gender, employment type, age group and
geographical region.

FEPER ~ RASISTRL ~ AR B A T K b 0 3 1) 4 2 AR -

B1.2 Employee turnover rate by gender, age group and geographical
region.

TR ~ AP B A Kt 86 ) 43 )R B SR HER o
B2. Health and Safety fgt ¢ 122 4>

B1

6.1 Employee Care
HTER

6.1 Employee Care
HTHR

6.1 Employee Care
H TR

10

10-11

10

General Information on:
disclosure (a) the policies; and
— (b) compliances with relevant laws and regulations that have a

significant impact on the issuer relating to providing a safe working
environment and protecting employees from occupational hazards.
A B 2 A VR BR A T R A e S SE A A Y
(a) BUK 5 &
(b) HESFEFEEAT AT TS B0 M BRI 1 OB TR R

B2.1 Number and rate of work-related fatalities.

I TAE BRI SE 1 i AR L o

B2.2 Lost days due to work injury.
B TAG R SR TAE A -

B2.3 Description of occupational health and safety measures adopted,
how they are implemented and monitored.

Fiisd T RAN O R B 22 it DA BRI T R Bk

B2

6.1 Employee Care
BRI

6.1 Employee Care
B TR
6.1 Employee Care
B TR
6.1 Employee Care
H TR

14

14

14

14

B3. Development and Training #§ & K& 353l

General Policies on improving employees’ knowledge and skills for
disclosure discharging duties at work.

— A s B SETHIE B EAT AR T 0 A0k B REBORE

B3.1 The percentage of employees trained by gender and employee category

(e.g. senior management, middle management).
VLR KR S8R (s R ~ AR Fra szl (R
HHTH -

B3.2 The average training hours completed per employee by gender and
employee category.

Fie I B AR B JE N 53 > 44 B 52 BUZ I T Y IR
B4. Labour Standards 4% T.#:HI|

B3

General Information on:
disclosure (a) the policies; and
— A (b) compliances with relevant laws and regulations that have a

significant impact on the issuer relating to preventing child and
forced labour.

A BB 1L T e 55 TR

(a) BOE 5 &

(b) ZESFHEAT AAT TR B AR B A BRI R

B4

6.1 Employee Care
HT R

6.1 Employee Care
BRI

6.1 Employee Care
B TR

6.1 Employee Care
B TR

13

13

13

10




KPI Description

Statement / Section

PR | it W/
Eizg 2
B4. Labour Standards %5 T-#HI|
B4.1 Description of measures to review employment practices to avoid 6.1 Employee Care 10
child and forced labour. B TR
b AT AR (51 A 5 e D e B T TR 25 L o
B4.2 Description of steps taken to eliminate such practices when 6.1 Employee Care N/A
discovered. B TR ANTE
T 5 BRI DN T B A7 Bl 175 DL AT BRI 20 Bk
B5. Supply Chain Management 4}k /& § 45 £
General Policies on managing environmental and social risks of the supply 6.3 Responsible Operating 17
disclosure chain. Practices
— R A LIRS 0 SR B AL B R PR o IR EE T
B5.1 Number of suppliers by geographical region. Number of suppliers by N/A
Yoz 5 B4 L E T B o geographical region was A3
not disclosed.
B5 e ) 2 ) P E R )
RAPEE -
B5.2 Description of practices relating to engaging suppliers, number of 6.3 Responsible Operating 17
suppliers where the practices are being implemented, how they are Practices
implemented and monitored. SR EE TR

AT T P S R AR ) 1) AT A B T R RE R B - A
B A7 BT AR BUT BB TT 15 o

B6. Product Responsibility 2 5 B AE:

Information on:

(a) the policies; and

(b) compliances with relevant laws and regulations that have

a significant impact on the issuer relating to health and safety,
advertising, labelling and privacy matters relating to products and
services provided and methods of redress.

A B TR A IR P e B e A - At~ R S FARE SR I
MBOTIER -

(a) BOE 5 &

(b) ST SEFFRAT AAT TG BN A B 15 T AR R o

B6.1 Percentage of total products sold or shipped subject to recalls for

safety and health reasons.

O B 0 26 i 5 e R 22 2 L R Ly 1 2 ] W) 2 B o

General
disclosure

— et

Number of products and service related complaints received and
how they are dealt with.
TR BRI 7 o B IR R B DA R R T i o

B6.3 Description of practices relating to observing and protecting
intellectual property rights.
it B e R e R i A R AL A8

B6.4 Description of quality assurance process and recall procedures.

i A AR T i TR P

B6.5 Description of consumer data protection and privacy policies, how
they are implemented and monitored.

T B ROR R B R AARR R » DA RAHBBAT R BT i

6.3 Responsible Operating 17-19
Practices

IR T

There was no material N/A
non-compliance regarding AN
product responsibility

during the Year.

AR N A B AT

R B FH B R o

6.3 Responsible Operating 19
Practices
TERE R

Intellectual property right is N/A
not material to the Group’s A3
operations, therefore was
not disclosed.

R il M A A 41 [ ) 7
AR - BIHRA
6.3 Responsible Operating
Practices

I EE B

6.3 Responsible Operating 19
Practices

R B

17-19




KPI Description Statement / Section
BASEAR | kl BY)/ B

fREE
B7. Anti-Corruption JX &5

General Information on: 7 Corporate Governance 20
disclosure (a) the policies; and R
— P (b) compliances with relevant laws and regulations that have a

significant impact on the issuer relating to bribery, extortion, fraud
and money laundering.

BB R ~ 3 R SRR

(a) BUK 5 K
(b) ST 3BT A TR R AR B R S R

B7 B7.1 Number of concluded legal cases regarding corrupt practices brought 7 Corporate Governance 20
against the issuer or its employees during the reporting period and EER

the outcomes of the cases.

i REE 4 0 Py 3B B AT N BSCHLARE 8 92 o 07 L A5 H) B9 iR A SR I B H

Lt R o
B7.2 Description of preventive measures and whistle-blowing procedures, 7 Corporate Governance 20
how they are implemented and monitored. WEER

T By R S B AR T ~ DA B BT R S i
B8. Community Investment 4k i 4 &

General Policies on community engagement to understand the needs of the 6.2 Community 16

disclosure communities where the issuer operates and to ensure its activities Engagement

— A = take into consideration the communities’ interests. A [ 22 B
A BRI 8 2 B T AR BT e AT [ A5 R RER HE B TR B &%
A 2 9B

B8 B8.1 Focus areas of contribution (e.g. education, environmental concerns, 6.2 Community 16

labour needs, health, culture, sport). Engagement
IOEEREIE (NBE ~ BURSEE >~ LR - @ Uk -y o HESR

B8.2 Resources contributed (e.g. money or time) to the focus area. 6.2 Community 16
TESLE GRS AT G IR (a8 sRe i) o Engagement

ol [67 22 B
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CHINLINK
WEP &

CHINLINK INTERNATIONAL HOLDINGS LIMITED
WO PR B BERERAMRA A

www.chinlinkint.com

CONTACT INFORMATION Bk 4% &

If you have any comments or suggestions AR AR A AT AT R

regarding to this Report, please contact the PRE] AR DLy 0 B AN 4 [ G 4%
Group through the channels below:

Suites 5-6, 40/F., Hh IR R 8 9F
One Exchange Square, oS 1 R 40 BE 56 B

8 Connaught Place,
Central, Hong Kong

Tel: (852) 2126 6333 E5E . (852) 2126 6333
Fax: (852) 2126 6399 fH#E . (852) 2126 6399

E-mail: ir@chinlinkint.com EFEAE - ir@chinlinkint.com




