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Hong Kong Exchanges and Clearing Limited and The Stock Exchange of Hong Kong Limited take 
no responsibility for the contents of this announcement, make no representation as to its accuracy or 
completeness and expressly disclaim any liability whatsoever for any loss howsoever arising from or in 
reliance upon the whole or any part of the contents of this announcement.
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PROFIT WARNING

This announcement is made by Ruicheng (China) Media Group Limited (the “Company”, together with 
its subsidiaries, the “Group”) pursuant to Rule 13.09 of the Rules Governing the Listing of Securities on 
the Stock Exchange of Hong Kong Limited (the “Listing Rules”) and the Inside Information Provisions 
(as defined under the Listing Rules) under Part XIVA of the Securities and Futures Ordinance (Chapter 
571 of the Laws of Hong Kong).

The board (the “Board”) of directors of the Company (the “Directors”) wishes to inform the 
shareholders of the Company (the “Shareholders”) and potential investors that based on the preliminary 
assessment of the unaudited consolidated management accounts of the Group and the information 
currently available to the Board for the six-month period ended 30 June 2022 (the “Period”), the Group 
expects to record a decrease in net profit of over 50% as compared to the six-month period ended 30 
June 2021.

The decrease in net profit for the Period is mainly attributable to:

(i) The continuous outbreak of the novel coronavirus (“COVID-19”) in the People’s Republic of China 
(the “PRC”) hindered, the demand for outdoor advertising services in several major economic cities 
in Northern China, Guangzhou and Shenzhen during the first half year of 2022, clients reduced or 
postponed their placements. This resulted in media projects with higher profit margins (outdoor and 
lift advertising services) in the abovementioned areas being severely affected. Further, the effects of 
outdoor media were not as expected after the outbreak of COVID-19. Our clients requested higher 
quality of advertising services to be provided. In this situation, we entered into certain consultation 
agreements with agencies for improvement of quality of traditional media, thus increasing service 
costs and reducing the gross profit margin of the Group; and

(ii) The popularity of digital and outdoor advertising, led to a significant decline in the Group’s revenue 
from other advertising services.
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The information contained in this announcement is only based on the preliminary assessment of 
the consolidated management accounts of the Group and the information currently available to the 
Board for the Period, which have neither been reviewed nor audited by the Company’s auditor nor 
have they been reviewed by the audit committee of the Company. The Group is still in the process 
of finalizing the interim results of the Group and therefore the actual results may differ from the 
information set out in this announcement. Details of the Group’s interim results for the Period are 
expected to be published by late August 2022.

Shareholders and potential investors are advised to exercise caution when dealing in the shares of 
the Company.
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