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REPORT OVERVIEW

This report is the first Environmental, Social and Governance
Report (the ESG report) issued by Shenzhen Pagoda Industrial
(Group) Corporation Limited, which systematically describes the
Company’s practices and performance in ESG management,
product responsibility, environmental protection, employee rights
and interests, supply chain management, social welfare, etc., and
helps stakeholders understand the Company’'s ESG performance
more clearly, intuitively and transparently.

REPORTING GUIDLINES

This report has been prepared in accordance with Appendix
27 “Environmental, Social and Governance Reporting Guide”
(the “ESG Reporting Guide”) of the Listing Rules of The Stock
Exchange of Hong Kong Limited (the “Stock Exchange”).

REPORTING PRINCIPLES

The ESG report is prepared in accordance with the following
reporting principles:

° Materiality: This report has been prepared by the
identification of material stakeholders to ensure that
stakeholder concerns and information are disclosed.

. Quantitative: This report presents environmental and social
KPls using quantitative data, along with descriptions to
illustrate their purposes and impacts.

° Balance: This report follows the principle of balance
in presenting the Company’'s ESG performance in a
comprehensive manner that avoids bias in the interpretation
or judgment of stakeholders.

° Consistency: The statistical methods have been disclosed in
this report and will be used in subsequent years in a manner
consistent with this report.

TIME RANGE

This report covers the period from January 1, 2022, to December 31,
2022, with some modest extensions to prior and subsequent years.
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BARAHE
ABOUT THIS REPORT

REPORTING SCOPE

This report covers Shenzhen Pagoda Industrial (Group)
Corporation Limited (“Pagoda”, the “Group”, the “Company” or
“We") and its principal subsidiaries:

° Guangdong Pagoda Fruit Products Co., Ltd (“Fruit
Products”)

o Haiyang Chiang Mai Thai Agri-products Co., Ltd. (“Haiyang
Jinchengtai”)

° Jiangxi Wangpin Agricultural Technology Development Co.,
Ltd. (“Jiangxi Wangpin”)

° Hainan Wangpin Agricultural Technology Development Co.,
Ltd. (“Hainan Wangpin”)

° Baiguo Agricultural Means (Qingdao) Co.,
Agricultural Means”)

Ltd (“Baiguo

o Shenzhen Pagoda Seeds Co., Ltd (“Pagoda Seeds”)

° Youguolian Brand Management Co., Ltd (“Youguolian”)

DATA SOURCE

The financial data quoted in this report are obtained from the
audited annual report of Shenzhen Pagoda Industrial (Group)
Corporation Limited. Other data is sourced from the Company’s
public discourse, internal official documents and relevant
statistics. Unless otherwise specified, all monetary amounts
reported are measured in RMB.

REPORT ACCESS

This report is published in both traditional Chinese and English.
In the event of a discrepancy between the two languages, the
traditional Chinese version shall prevail. You may view and
download this report electronically from the websites of the Stock
Exchange (https://www.hkexnews.hk/index.htm) and the Company
(https://lwww.pagoda.com.cn/). If you need a paper copy of this
report, or have any question, suggestion and comment on this
report, you can feel free to contact us directly.
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Pagoda: “Deliciousness” as the essence, staying true to
long-termism in the “No Man’s Land”

increasingly volatile
macro-environmental more riskful, but humanity has had little
success in responding to such a great number of challenges,
such as mitigating climate change, improving the environment,
and addressing the food crisis. A series of top strategic goals,
such as carbon peaking, carbon neutrality, and rural revitalization,
has been released released at the national level and more and
more Chinese companies are joining the practice and providing
their solutions.

Recent years have seen the

Unlike other commercial products, fruit has been around since
the days of human gathering and is a timeless green and healthy
industry. However, fruit retailing has been proven by modern
business theory to be an impossible business. Twenty-two
years ago, we made the ambition of “allow everyone enjoy life
with delicious”. To that end, we went into “No Man's Land” by
founding Pagoda and successfully developed the fruit franchise
chain model. Since then, we have kept exploring and creating
the fruit industry Internet model in the specific environment and
development stage of Chinese agriculture.
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CHAIRMAN’S STATEMENT

In the report to the 20" National Congress of CPC, General
Secretary Xi Jinping pointed out that “We should accelerate
the green transformation of development by implementing
conservation strategies on all fronts, developing green and
low-carbon industries, advocating green consumption, and
further driving the green and low-carbon mode of production and
lifestyle”. Given the nature of the industry, Pagoda is born as a
“green and low-carbon” company. A few months ago, | shared
a topic titled “Benefit for All” at the Shenzhen branch of the
Pagoda IPO ceremony, reviewing what Pagoda had done “For
all” and once again sorting out and confirming Pagoda’s three
major goals and the trade-offs and practices on the three major
growth curve ideas in the fruit industry. With unchanging patience
and perseverance, we will stay on the path to the construction
of ecological civilization, seek harmonious coexistence between
human beings and nature, and thus promote sustainable
development.

Thanks to our “long-termism” and systematic resilience, our ESG
strategy works in the following areas:

GOVERNANCE

At present, we have established a new internal governance system
for ESG. That means incorporating ESG management performance
into the annual assessment of each basic business while matching
the incentive mechanism. That is how we can achieve a balanced
development between economic and social benefits, short-term
and long-term interests, and individual development and social
development. For more than 20 years, we have been embracing
the culture of long-termism - “righteousness and profit culture”,
prioritizing the “righteousness”. It is the “righteousness and
profit culture” that guides our management and makes Pagoda
this far. We believe that only bearing in mind such a common
value of long-termism and bring into play the creativity of each
company or individual can we strengthen our risk management
and grasp every opportunity, so that we can achieve the dynamic
development of the entire ecosystem.
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PRODUCTS AND SERVICES

We have always been committed to providing our customers with
products and services above the industry standard. We believe
that “delicious” is the primary criterion for fruits, as “delicious”
is nutritious, safe and ecological. For more than a decade,
we have been exploring modern production management and
forecast models. To that end, we are working with agronomic
experts to guide the implementation of ecological planting
techniques. That is how we can improve fruit quality and nutrition.
We have established a full range of fruit standard system and
a fruit standard grading sales system based on sweetness and
sourness, freshness, crispness, softness, flavor and safety, so
that customers can buy delicious fruits clearly. In order to make it
more convenient for customers to buy fruits, we have developed
and built the “online and offline integration + store and warehouse
integration” model and the “timely delivery + next day delivery”
multiple scenes leveraging our advantages of being close to the
community. This enables the Group to reach customers’ life circle
more directly. Fruit is a natural product, and there is no way to
ensure that every fruit is free of defects, so we have launched a
trustworthy service system “Instant refund” (consumers can return
goods if there is no receipt, no physical goods, or without reason).
This has built a worry-free consumption scenario for tens of
millions of consumers. Pagoda’s “Instant refund” service has led
and changed the standard of conduct in the fresh fruit industry,
becoming a representative of “Chinese trust”.




“Delici " as the

HIZRA 2022 RERSE HEEEARE
Social and Governance Report for 2022

Limited Envir

RS

BRE&NA/RE —HEEAE  —KEKINHER
FEE - REERAFL > 2EETRMBEDER
FeaXx EREAARBRBIARENR]  BEIK
B BHERE BETHRIANMHLGHT KA
THEZEZZN[HE] FEL - NBEEHER
BEXRRHFHARIFFANER  BAAFEEFTNE
MEBRABENNGE  MATBEAFKEREF
ElMA - BHAAMBRRETIHEZHENNZ
BFRR BREEE(CHMASBLCNERER  @miZR
BHBEREEAST  2HEBEEEER  HJH
B AHEEAXBHREEEERBES - AR MR
SRIBE [ EARRE WL RAEMBRETH
RIEE|RBETT —BRERE -

=i

BAATFEREENTHREEEE TEELE
RIEMBRIEDKEE, - RPIEITEANRTBHBNZER
i REOKRBERTIE - EE2RHZHHEE
RENEEEMETERLENRE - HMESIAT
BLOFAEREMBIUERMEINER - BLOFEBZE
EHBRERT AR BENTLEXRRFR - BAH
REBBERRMEEENEESNURERERE T
BoogETE RRTERELOBEROEE -BRT
FETEEHBBERIRITIEETEE  RILEEYD
EE  BMETHRE DRSS UEMEBRSEMR
LLE - RO BEMBSRAERENTZE - i R
MEBARFENARERAEAEREMAILES
EREE FERRYRMNRERRER L LER
T BAIEEREERITEFKE -

o® e @ 0\,.3@

Pagoda Industrial (Group) Cor

ESRIUE
CHAIRMAN’S STATEMENT

FRANCHISEE

Pagoda and franchisees are of a community sharing “both loss
and glory”. Braving the toughest time of the pandemic, thousands
of franchised stores across the country remained open and also
launched a 100-day campaign to “sell vegetables for the country”.
That means holding down prices and securing supply, which won
public recognition and social praise, and enabled the Group to
ignite the last “bright light” in the community. In fact, the franchise
chain is a very big test for all types of enterprises. We hope to
maintain the long-term stability of the interests of franchisees,
rather than let everyone “seeking short-term benefits”. Therefore,
we provide a sound support system for franchisees, including the
standardized direct sourcing system, research and development
and distribution support after quality control for procurement, a
full range of the operational management system, training and
counseling, marketing and publicity support and various types of
support policies. Staying true to the initial intention of “community
with a shared future”, we have formed a good relationship with our
franchisees in the “common business”.

ENVIRONMENT

China’'s agricultural farming industry, which has pursued
yield in past decades, is now facing a serious challenge of
soil degradation. We were the first in the industry to initiate
Youguolian, which provides technical support for fruit cultivation
and guides ecological improvement of special supply bases of
signature fruits across the country. We have also introduced the
BLOF ecologically harmonious theory and technology system,
which has an environmental-friendly and effective approach to
soil improvement. We continue to explore and promote the return
of production materials to the soil in their best form, nourishing
the soil and returning it to an ecologically sound environment.
In addition to strictly controlling waste generation by guiding
cultivation through ecological technology in the upstream
of the industry, we are working to increase the proportion of
biodegradable packaging materials in the downstream for the
sake of reducing the environmental impact of packaging material
pollution. Meanwhile, thanks to our systematic planning of the
warehouse and distribution system and daily refinement of the
operation, we have achieved a lower energy consumption per unit
than the industry average in the use of energy in cold storage,
which is a relatively high energy consumption in the whole chain.
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EMPLOYEE DEVELOPMENT

We have always believed that the introduction and cultivation
of employees are like planting fruit trees. That means not only
providing the right soil and environment and taking good care of
them, but also giving them enough time and space to adapt and
grow. We have built up a comprehensive training system with
the core of Good Fruit School (3 RF K =), making thousands
of “professionalism” and “leadership” courses accessible to all
aspects of business management and positions through the three
intelligent platforms ZhiBird (#15&), KnowledgeBase (&1:#/E),
SmartCoin (2 £#) and regional training centers. In 2022, Pagoda
began to implement the “Four Ones (PU{E—)" project, leading all
Pagoda people to refine in the four levels of “movement, stillness,
goodness and learning”. By the end of the year, more than
200,000 card stickers have been generated, and many employees
have made great progress in “good health, happy family and
successful career”.

POVERTY ALLEVIATION AND PUBLIC
WELFARE

We attach importance to corporate social responsibility by
responding to the national agricultural and rural strategy and
playing the advantages of our industrial chain, demonstrating
our commitment to “farmers and citizens on one shoulder (—
EHEMR)". Since 2018, we have launched the strategy themed
“One Hundred Fruits and One Hundred Counties” to organize
production at poverty-stricken bases and teach local fruit farmers
advanced cultivation knowledge. This aims to help them grow
good fruits and secure their marketing to boost their income.
During the pandemic, Pagoda, joining hands with eco-partners
launched the “Spring Blossoms” public welfare initiative to help
people in need in the medical frontline and community and
subsequently made regular donations, with more than 80 initiatives
recorded by the end of 2022. Since 2021, we have carried out
public welfare activities to care for left-behind children. We joined
hands with Zespri to build multimedia classrooms for children to
help the development of education in impoverished mountainous
areas.
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PROSPECTS

The time was ripe, both internally and externally, for us to formally
announce “bigger agriculture” in 2022. As always, Pagoda and the
ecological companies will follow the concept of “harmony between
heaven and man, the law of nature”. That means connecting the
links, driving sales with the brand, facilitating production with
sales, and promoting the technical system, production materials
and environmental protection through production. That is how we
can contribute more power to the large sustainable agricultural
ecology. We will continue our efforts in the following ESG areas:

Proactively addressing climate change and guarding the planet;

Effective development and implementation of energy conservation
and emission reduction targets;

Reducing the impact of chemical fertilizers and pesticides on the
environment and improving waste management;

Ensuring food safety and providing customers with more healthy
and green products as well as nutritious and sustainable food
choices;

Optimizing terminal distribution and enhancing customer
satisfaction, so that the natural taste benefits more people;

Creating a good working environment and safeguarding the health
and safety of employees;

Conducting supplier sustainability assessments;

Investing more in the community orienting to righteousness and
profit culture and expanding the scope of our philanthropic
initiatives.

We will continue to dedicate ourselves to fulfill our commitment.
Meanwhile, we will evaluate the effectiveness of ESG on a
going concern basis, embrace changes, and upgrade the ESG
implementation system, so that deliciousness can bloom in more
corners of the world, and everyone can enjoy a better life!
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Shenzhen Pagoda Industrial (Group) Corporation Limited (stock
code: 2411.hk), established in Shenzhen in 2001, is a large
chain enterprise integrating fruit procurement, planting support,
post-harvest preservation, logistics and warehousing, standard
grading, marketing development, brand operation, store retail,
information technology and research and education. The Group
is the largest fruit retail operator in China. We were listed on the
Main Board of the Hong Kong Stock Exchange in the PRC in
January 2023.

Staying true to the concept of doing only one thing in life and
single-mindedly making the best fruit, we are dedicated to making
better tasting fruits and selling dried fruits, juices and other fruit
products. In 2022, our revenue reached RMB11.312 billion.

Since our establishment 21 years ago, Pagoda has now
formed a nationwide fruit franchise retail network that is close
to communities, integrated online and offline, and integrated
with stores and warehouses. This contributes to the Group for
becoming the trusted choice of consumers. As of the end of
the Reporting Period, our national warehousing network had 29
primary processing and distribution centers in China, of which 16
were self-operated and 13 were operated by regional agents in
accordance with the requirements of Pagoda. We have more than
5,600 stores in over 140 cities of 22 provinces.

We fully intervene in the upstream and downstream industry
chain to ensure the quality and safety of fruits from the source
of the plantation base. Meanwhile, we ensure the best taste
and flavor of fruits through the mature management system and
scientific picking technology. We also guarantee the freshness
and deliciousness of fruits through cold chain control from the
place of origin to distribution and to sales in the store. Moreover,
we ensure the implementation of fruit grading standards by strictly
complying with the five operation standard systems. All these
efforts aim to make the Group to “make better tasting fruits”.



“Delici ” as the "

Pagoda Industrial (Group) Cor

Limited

HIZRA 2022 RERSE HEEEARE

ABOUT PAGODA

Social and Governance Report for 2022

FERBERE

2 EREHD

Global bases

RRBEBREESRELE

Guarantee fruit quality
and safety from the
source

RS2 5RE

Strict standards

FRRAVEETE - BRI EE (R
KR AE A REEIR

Maturity management
enables timely harvesting
to ensure the best taste
and flavor of fruit

R SEAR B

taste and flavor of fruit

WEMDEXRDIFIEHEE S
ST REEELERE
KRS~ 15

Cold chain control

from the place of origin
to distribution and to
sales in the store and
comprehensive freshness

BRI
Strict standards

BIRITRARBELIZERE
R BRRERDPIZEN

i

BB

Strictly implement five
operation standard
systems to ensure the
compliance with of fruit
grading standards

management to ensure
that we offer fresh and
delicious fruits

HMEBESSEERAHEC | E—RZO0EE  BE
[HFIEOT REERN  HFIENARELZEN A

RERENINAEEEER RLTHEEEENA
BOKREMRMEENHRRE  BHEEBWM D

BRMER - BRABRERRHEFN - HAEKDA
IS L3 TETEBR D HONBERARBBER
anfg o

O@‘o

We insist on providing customers with the core value of “delicious”
and firmly believe in the responsible pursuit of “delicious fruit must
be those nutritious, safe and ecological”. To that end, we have
set up China’s first fruit quality grading system based on taste. It
allows consumers to clearly distinguish the differences between
fruits and thus enhances the competitiveness of high-quality fruits.
We have successfully introduced 31 Excellent () and Grade
A private label brands to the market with exclusive distribution in
China.
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To align with the Sustainable Development Goals (SDGs) of the
United Nations, we have established and improved our sustainable
development system, so that we can bring more value to the
environment and society by leading the industry. In the past 21
years since our establishment, we have been committed to driving
all stakeholders to move forward to sustainable development.
Working as a strong champion of the great mission of
everyone enjoy life with delicious”, we adhere to the family
culture by leading all employees to pursue a life of good health,
happy family and successful career. Pagoda and franchisees has
formed a community sharing “both loss and glory”. The Group
has also been working with like-minded partners to promote
the development of upstream and downstream enterprises in
the industry chain,

“allow

to protect the ecological environment and
respect nature, and to contribute to the rural revitalization and
public welfare. In the future, we will continue to uphold the value
concept of “benefits for all”. That means seeking sustained, sound
and sustainable development of the Company, for the sake of
promoting the high-quality development of China’s fruit industry
and create a “delicious” century brand with conscience for the
Chinese manufacturing.
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ABOUT PAGODA

RSRAE RN Key performance:

2022%F - #EWAET113.12 T : Revenue of RMB11.312 billion in 2022;

21 FmEEE 21 years of brand trust;

HE—ARN e 88RAT7,4008 A More than 74 million members with one or more purchases;

S BEHPIERE5,600% B=214065 More than 5,600 chain stores nationwide, covering more than
BT 140 cities;

BREWEER 2K JOURNEY OF GROWTH OF PAGODA

2001
BRI £ R R

EREEEPEE R Pagoda was established in Shenzhen

First Pagoda store was opened in Shenzhen, China
2008
2009 (B EARE] L E—THRRBEHERE

Frti [ =Rt | fRisime We launched the ° Onlme Pagoda (8 EBR)",
We launched ‘“Instant Refund (=& further expanding online sales channels

“

)" service standards

s 55 A PO T 36 1 L DA O 5 8 ) 0k S

FHAppBRBEEN LR FAREFKRERERE ENHEER
We launched our mobile App ‘Pagoda (B=RE)", We established and launched the flavor-

initiating a new fruit e-commerce business model;

2 E Pl gy ; oriented fruit quality classification system,
E%!ﬁ{ﬁ%l%”ﬁ ERRBRTHTERER which is a first of its kind in China

TELJEAL
“Pagoda (BRE)" was recognized as a China

Well-Known Trademark (FEBZEIE) by 2017

National General Administration for Industry and BRERBEXFVE LG FTETERHERS S TS
Commerce (IR TRATHEERER) w B B R . T R O E

We launched an online procurement trading
platform, a transaction platform aimed for
specializing for suppliers of the fruit industry; We
acquired the “Guo Duo Mei (£%3£)" trademark,
achieving multichannel brands operation

2020

HE B SR B R A B B RS
BERZAHTE
We launched the Pagoda quality fresh food
strategy (B RERAEHEM), announcing our
entry into the fresh market, to expand our
business to fresh retail

r—:
! E

EANEETS K%

2021 HEH [ RRSEAEE | (ERARHMITE R M
SEREENH BRXFENUEEAE  BEH  FEAARR S

We launched “Panda.F (B&FH A )" as
the brand name for our Company’s
other fresh groceries

7 BRBHES - EP;’i%ﬁ?&qﬂ!ilﬁ#iﬁéfﬁ%ﬂ%ﬁ%%%
BB REE (IR EER

We were awarded the National Leading Company of
Agricultural Industrialization jointly by the Ministry of Agriculture
and Rural Affairs of the People’s Republic of China, NDRC,
MOFCOM, PBOC, State Taxation Administration, CSRC and All
China Federation of Supply and Marketing Cooperatives

2022

2022 F 1 B AR 75 4m k% 10058
Top 100 Service Brands in China in 2022
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ABOUT PAGODA

BEX CORPORATE CULTURE

fEdn EAN NAZEXKRIFAETE!

IESCLEY  Allow everyone enjoy life with delicious!

-
AR ERFREANRREZLERER

To be the world’'s greatest modern agro-ecological

company.
F— RETRHFCIENWMRER -
First, provide consumers with a “delicious and affordable” pleasant experience. %
F= AEFABETA BHETER=GAL - Vision

Second, create a bigger development platform and help employees to realize their “Three Goods (= 4f)” lives.

B= BAEEBHARES  REKREXRRERE -
Third, make progress together with our partners and promote the healthy development of the fruit industry.

- okERE  BIRRERAEER -
Fourth, operate in perpetuity and bring reasonable returns for shareholders.

~
VAR =M BRF -  BERFE BERR
Stk To be ambitious, considerate, constant in
e ALY righteousness and profit, courageous and refined,
and fruitful.

/

-

%%Eﬁ?%@ﬁgﬁ%§¥"§fﬁiﬁiﬁﬁ|w NM
Provide customers with a pleasant experience that is
delicious and affordable.

o

BB

Strategy
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FARERE
ABOUT PAGODA

2022 ESG
HIGHLIGHTS

PERFORMANCE

EEHRAY
2B 45,6325 EHPIE - AR R
FEREBIEZE KR
Chain size
A total of 5,632 chain stores
nationwide, making it easier for
customers to source safe and
delicious fruit

HERE
EREEER  THRREEEER
Freshness management
Full-chain freshness management,
guarding freshness line for food
safety

30+BALZE - WHIHZRES+ED
In-depth tasting
300,000+ people participated, with
50,000+ tasting reports received

A 38
A i d 30+ FRIBE KR mEIRE
900+B g8 EH [z |
Category brands
Exporting 30+ quality fruit standards
to upstream, 9+ million members
reported a “delicious” taste

HaesEl
FE7,164F1 FRRERZEBETRIZ - BEAL - MHE - &
BYARBMOBIMMEMREHROEME - BARKEE EXEN -
Skills training
We offered 7,154 online courses and most offline courses and provided
training concerning corporate culture, general skills, professional
competency, and leadership to our employees and franchisees through our
three smart learning platforms, ZhiBird (#15), KnowledgeBase (13 ), and
SmartCoin (£ £#).

0 £2 MK

=N

B8
B8 )5

S
i
1B

Fei

BER
20224 B [ R B ik 75 ma h# 10034 | A0
DRI T 31508 B 38 R0 A% T 86 10 2 | 5%

Quality service
We were awarded the title of “Top
100 Service Brands in China”
and “Shenzhen 315 Consumer
Communication and Reconciliation
Demonstration Enterprise” in 2022

AREH
2B 1001E B A Hh[= 2 £ 100 (EK R
iR BEEZRERRINES - RIE
HAE  BEEMASIEETARERRE
EXKE
One Hundred Fruits and One
Hundred Counties
Select 100 fruit categories in 100
poverty-stricken areas across the
country, take advantage of the
industrial chain and technology,
and carry out fruit industry poverty
alleviation through production and
marketing cooperation, plantation
base cooperation, etc.

[mfE— T2
AL ERIEE - D RIREAA - K - &
R MEREEREE - EohE—fARE
ABIEFBIR
“Four ones” project
Starting from the ambition, we
help each Pagoda people to set
up the goal from the four levels of
adulthood, success, health, and
family

(¢ @ Oyrﬁﬁ
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EREERE
2EHABFEE IL 2157162915
W HET12,350 MK
Focusing on operational safety
We organized a total of 629
employee safety training sessions
nationwide, with a total of 12,350

B R R = B SR
92.67%HETHARBRMEERT
[BmE I RimE]
Conducting customer satisfaction
research
92.67% of customers were
“satisfied” and “very satisfied” with

EBEIER
RERBEEHEEHEREEHER
THERw |5

Gaining employee trust
We were awarded the title of
“Favorite Company of Chain Industry
by Employees” by Chain Store &

FUESEH 1 BRETTRER - EHiE

Ho1T  BEH-—R1REE - hEE
0.2
Working with partners for public
welfare

Pagoda joined hands with
Zespri and Driscoll’s to carry out
charity sales in stores nationwide

for children in impoverished
mountainous areas. For every one
Zespri kiwi fruit sold in Pagoda
stores, Zespri will donate RMBO.1;
for every box of Driscoll’s sold in
Pagoda stores, Driscoll’'s will donate
RMBO.2

welfare project
80+ joint donation actions

attendees the food safety of Pagoda Franchise Association (F Bl SHE &
e)
BFESEBEERELR ER{EMALARER BR&HET
BREBFET  HEEE2EMER EEIBIETTEI80+ X e R E T/ - sTMET
REABLBREAREE LY - BXEH “Spring Blossoms” public E205% - RA2H - 58 - FEL-

ELIERRGES - EETEEE
Bh - BIA BB - BALERL - ARE R
ORI
Pagoda volunteers
8 new regional volunteer teams
were formed, with 205 registered
volunteers; Adhering to the voluntary
service spirit of “participation,
mutual help, dedication and
progress”, the volunteers are
committed to spreading the concept
of “helping each other, helping
others to help themselves, giving
selflessly and without expecting
returns”




RBEEESDGs
SDGs responded to in this section

16 255" M 16 Raswo

INSTITUTIONS

YFnz S,
SEEN ] FFAR SR R

“Deliciousness’ as the Cornerstone,
Driving Sustainable Development

BREAFEEREETENES B 2030 A #48 %R B 1% (SDGs) &5
T BEEDANEEREEMARRES SERASKEERNELE -
ERASERREEER  RIEETESCRERR  RAL2ENmHA
AR HARERRAERBETHT  HEESHERMES - B
B EBRA  EXRENSECENAFEXRERER - AR 1M
FEBERETRAS  BRERESN EBRBENEREY - UHE
BREEERRRIAFEERRBE

Guided by the 2030 Sustainable Development Goals (SDGs) of
the United Nations, the sustainability management of Pagoda aims
to further promote the integration of sustainability management
into daily operations. In order to achieve optimal resources and
allocation and to implement the concept of sustainability, we have
established an ESG governance system. That means we are deeply
involved in stakeholder communication and prioritize sustainability-
related issues, for promoting the achievement of sustainability goals
that best match our mission, vision, business model, and expertise.
Meanwhile, we continue to promote the code of business conduct
by building a clean, efficient and smoothly functioning management
mechanism. This will help solidify the foundation of sustainability of
the Company with honest and compliant operation.
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1.1EE2ESGEH

BRESERRRE  #HENREA (ESG) HAF
ER%&%‘%%E’JEEIE BT BMEVESGIRIR K
i SHESGRE - EEMRAALRRE
£ §$A$ BEAEAFHESGH B ~ KA - &
FEE BERER  UEXFERERNHERR
BNIER - RENERESGHBER  EF8CK
TVESGZE®  FZBRIRENEMAFESGRES
BRI SIE - SHEFISIZESGHRR R R

HEESGERY i BRER - EHHINREN

ESGHHMMES  MEFFERLRTHEE -
BPENSHETREERER BRI EBR
BMAEHRBE - EHFRESGEE MR

I BEFRSEMESCGEEMNZETELER - A2
BREFELERE %E$#&¢W'Jm$ﬁf‘%7?/§ IFT&E
R /R

HMERESGREREIE - HESGHEEE KR HW\H
ERER - AR HAIRBRRE TR ER
BEBHAREY BREUVBERAAGEATE -
ABERA - RACKERRR  BREAR B
#esB = 77 | R RAR 4 N B K B
S - WHREETE - KK - RABEENR
RixERAEBHEIZEE S - WIEIREFRY -

AR EFEWE QT 2022FESG T ERYE E B
W HEECERBRB  ARESEREEEER
BAREANATFEEMEBRDE - RE MRl
BERER I;TEWAE@E, M EREMER R
AYERR S EE ST -

1.1 ESG STATEMENT OF THE BOARD

Pagoda highly recognizes the importance of environmental,
social and governance (ESG) to the long-term sound operation
of the Company and has thus established an effective ESG
governance mechanism. The Board is ultimately responsible for
the ESG strategy, management and performance and reviews and
approves the Company’s ESG objectives, strategies, priorities,
initiatives and targets, as well as the corresponding policies and
frameworks that support their achievement. In order to effectively
manage ESG-related issues, the Board has established the ESG
Committee, which is responsible for guiding and reviewing the
formulation of the Company’s ESG vision and strategy, assessing
and reviewing ESG-related risks and opportunities, setting ESG
targets and reviewing the progress, reviewing ESG-related reports
disclosed to the public, and reporting to the Board and making
recommendations.

We maintain close communication with our stakeholders and
conduct regular ESG materiality assessments based on the
external macro environment and internal development strategies.
The Board reviews the results of the ESG materiality assessment.
The process and results of the assessment are detailed in the
“Stakeholder Communications” and “Materiality Issues” sections of
this report.

We focus on ESG risk management and thus incorporate
ESG-related risks into our risk management system. Meanwhile,
we believe that the risks and opportunities presented by climate
change can have a significant impact on the Company’s business,
strategy or financial performance. During the Reporting Period, we
have initially identified the risks and opportunities presented by
climate change in three aspects of physical risks, transition risks
and potential opportunities, and carried out actions to address
them. Going forward, we will further strengthen our ability to
manage climate risks and opportunities and to proactively address
them.

This report discloses in detail the progress and effectiveness
of the Company's ESG efforts in 2022 and is considered and
approved by the Board. The Board and all directors of the
Company warrant that the content of this report does not contain
any false or misleading statements or material omissions, and
they accept individual and joint responsibility for the truthfulness,
accuracy and completeness of the content hereof.
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1.2 ESGHE

1.2.1 ESGEERTEH I M

BREBAMNMTE-BAEEEITENGEERE
X REURBEUCKATTERETEAINA
AREERNZ LRSS - (FRABENEELAR
BANMEREEBESHRE - HENAEPERS
RE - BPMEFSAIHEEREMRLZEE
TH - WBAHRETRAEBE - RAIEFLEER
REBEANTRS  BRMABRERRFER &
Mkl BERERZEXRELERBFLHEEE -
NEBRTIFIZE ~ REN - £RNKR | BHKAB
# o B EREERE L RE CRE B R EBERM
SEHTHNBERETRECCELER - BER
Y RBER AR RBZR(SDGs) - BABAR
BESXBER  RANMEHSEASERRES
BB BRERE RmikE: EX# 8T RR
EMEREEEERE  FEED  BEREEREISE
KRS BRI es ARRE T AR R B MBI HEE - AT
EHMWESGHERRTE T M :

Pagoda Industrial (Group) Cor
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1.2 ESG GOVERNANCE
1.2.1 ESG TARGETS AND ACTIONS

Pagoda is committed to creating a green ecological industry
chain from cultivation to retail and is convinced that sustainability
has become the core driver of innovation and future development
in the new retail agriculture industry. As a responsible corporate
citizen, we shall not only minimize our negative impact on the
environment and society but also expand and penetrate the
sustainability requirements into the upstream and downstream. We
must strive to move towards this goal. We enjoy rich experience
in fruit and vegetable planting and processing, so we are making
great efforts in realizing the whole industry chain management
and digital empowerment by leveraging our existing resources,
technology and experience. Moving towards the ultimate goal
of achieving “delicious, healthy and ecological fruit”, we are
exporting standardized quality requirements and planting
technical support to upstream suppliers, and standardized
operational control over downstream franchisees. To fully align
with the Sustainable Development Goals (SDGs) of the United
Nations, we are taking into account our own business reality.
To that end, we are making efforts to seize the transformation
opportunity of sustainable development in the new era. To be
specific, we will focus on areas such as governance, food safety,
industrial chain, employees, environment and social responsibility,
and respond in a timely manner to the concerns and expectations
of internal and external stakeholders in the post-pandemic era.
Our ESG targets and actions are detailed as follows:
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L EHSDGs
Major

contributions to

SDGs

9 2
HERIE

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

1 T EER
AN

15 PEACE, JUSTICE
AND STRONG
INSTITUTIONS

.
w2

¥,

EMHA @
Targets

F1E
Wz R -
SRE) A IHEER
Chapter 1
“Deliciousness”
as the
Cornerstone,
Driving
Sustainable
Development

HRE
EENEE

Material issues

HFRER

Business ethics

BMNESH

Driving force

BEREREREBTHE
BROEA

Integrity in business is the
cornerstone of sustainable
business development

BMNTE

Actions

B RERE  PRERNE
B

Improve the business ethics
management system and establish an
effective supervision mechanism

MBERER
Intellectual
property
management

SEMAMBRRT#ES
G EREERANGENE
2FR

Respecting the knowledge
of others and protecting
one’s own interests is

an important tool for
protecting the Company’s
interests

TEMNBERERRE  NRELR
B REEEmEe AR
Improve the intellectual property
management process, strengthen
information confidentiality, and
standardize the authorization of
trademark brand use
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Major

contributions to
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SDGs

ZERO
HUNGER

GOOD HEALTH
AND WELL-BEING

e

2
HERIE

o

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

o

ARE
HRHER

O

RESPONSIBLE
CONSUMPTION
AND PRODUCTION

O

BEMHA @
Targets

F2E
Wz k- BSF
AEmirHEE
Chapter 2

“Deliciousness”

as the
Brilliance,
Ensuring Food
Safety and
Nutrition

“Delici ” as the
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HRE
EENEE

Material issues

EmREHES
Food safety and
quality

Pagoda Industrial (Group) Cor

Limited

%1

Social and Report for 2022

ZE CHAPTER 1

BMHESH

Driving force

AEI.;‘;\m

EmEZEERERNAUEL
@$~M%Z%@

Food safety management
is the foundation of

the Company and the
guarantee of our business
FHENEIFRBATARA A
EIE R WA

Continued innovation

and breakthroughs can
increase revenue for the
Company

BMNTE

Actions

KARMEEEES
EMREERER a{%;i‘
Establish the Food Safety Committee
and obtain the ISO 22000 food safety
management system certification

31SO 22000

BUERERARMRYE ZEERR
mANE - BREGRER

Establish a laboratory to test food
pesticides, nutrients and food

additives to ensure food safety

ETReERBERMRERR - BLRA
SRANRETEARELZ 2 EnE
Conduct research on the
physiological state of fruit
procurement to ensure safety and
quality by optimizing the fruit shelf life
and fresh storage

~

BB RGEmRBRE
Research and development of new
fruit and vegetable products and
organic fertilizers
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ZEMSDGs
Major
contributions to
SDGs

ol opag
Targets

HRE

EEMEE
Material issues

BMNESH

Driving force

BMNTE

Actions

cusuEsoETnes |V PREFLEFRBRL
D= Y amRE BERL
=B v Build a digital customer service
=2 High upallit of service system
WEAL - B gn auety , ‘ -
EERIEEE will win more customers Vv THRRZREEE
. s attention v Regularly carry out customer service
Chapter 2 REBRARY N " guarly carty
“Delipciousness” Cust/omer AHNESRBRHT R special training
h cat ERER  ReEFER
aS. ) e COmmUn|ICa 1on Effective customer \/ %%?%*%{tmzﬁﬁ%%ﬁjééﬁ
Brllllance' and service Communication mechar“sm \/ Carry out d|VerS|f|ed customer
E ing F . P
nsuring Food helps to improve customer experience activities
Safety and service management
Nutrition gement, V HERREFREEAR
enhance customer .
) v Continuously carry out the customer
experience ) )
satisfaction research
vV BEEELREEERN - A TRED
RN - FIRERE  MEMRES
HEREER AT 7/ A Ak 15
v Continuing to promote the organic
cultivation using ecological
HEETE T BB M A 2 planting techniques and compost,
Hos BREEES microorganisms and systematic
Wz - BRSF Eco-growing can bring fertilization design and taking
RRLEHER healthy fruit and vegetable into account the physiological
Chapter 2 roducts to our customers characteristics of different crops
“Del?ciousness” ERARE Ei'_ MENREERERIIE
Nutrition and o V BUBEREZENRELHIEEBE
as the FREEmEHNEZER . .
. health ) ! ) v Establish a quality control standard
Brilliance, High-quality fruit and ) o
) system covering the entire industry
Ensuring Food vegetable products serve chain
Safety and as an important foundation
Nutrition for attracting customers J BYMORAER/[NE—K—%2% ]
and promoting our brand NEEREerRER
v Establish a flavor-oriented 4-grade

fruit quality classification system
based on the sweetness and
sourness, freshness, crispness,
softness, flavor and safety
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EEHSDGs .
24 Y

Major BEMHA @ BMHESH BMNTE

EENEE

contributions to Targets .
Material issues

SDGs

Driving force Actions

v HRBEHEEEER  SIEREERR
B HERRESRBHENEEE

v Standardize the management of
marketing and publicity, and develop
the flow of advertising audit for

ey A A 3L =)
© REREESLRRIES continuous compliance marketing

ELEPEE REAFAR

g knowledge
(172
BREAEZH e Protecting consumers’ vV BUZEERPHRFRENTREEE
Responsible legitimate rights and il
marketing interests can gain more v Establish multi-dimensional customer
BoE customer trust and complaint channels and a mechanism
A F o BRS enhance the Company’s for timely response to customer
BREEELE brand image complaints
Chapter 2 . e
mmimwm%” Vo[RS SR E | R
a5 the v Launch the service of “Instant refund
. to consumers if our products do not
Brilliance, "
) taste good
Ensuring Food
Safety and v KIRMEES - BUSISO 27001 #0iE
Nutrition ZE2EBREARE  THRAUZRSRE

THBREEZ2E
s REBERLZE2NEPRLZ v Establish a technical committee,
HER 2 REAR REFAERABENER obtain the 1SO 27001 data security

& e Protecting network security management system certification,
Data security and customer privacy is regularly detect system vulnerabilities
and privacy the foundation for creating and conduct data security training
protection lasting value for our
customers v HIEMBERLEE ZEERAPE
g

1T

v Develop consumer privacy policies to
properly manage user information

Oéo
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L EHSDGs
Major HM 5@

BRI
EEMEE
Material issues

BMNESH

Driving force

BMNTE

contributions to Targets Actions

DECENT WORK AND
ECONOMIC GROWTH

o

12 Snes

12 Gosivenon
AND PRODUCTION

O

13 fomon

] PARTNERSHIPS
FOR THE GOALS

$3%

iz At -
ASEEEE
Chapter 3
“Deliciousness”
as the Partner,
Jointly Building
a Sustainable
Industry Chain

MERERE
Franchisee
management

REMBHE RSB RIR
WADEBREL R g
£n

Standardized franchisee
management mechanism
helps to expand the
Company’s scale and
deepen the brand
influence
BENNBEEREXATRA
B AN A

Our unique franchisee
development model
increases revenue for the
Company

HIEMBEERRE - REMBLLTE
)

Continuously promote the work of
“establishing franchisee management
rules and regulating the business
activities of franchised stores”

THABNBERIREEEY

Further drive the work of “organizing
regular franchisee exchange and
learning activities to improve
franchisee management capabilities”

B NEEE RS HEREE
PIEBIFLEEER

Establish franchisee support and
incentive mechanisms; continue

to promote the “digital store
management”
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BEMHA @
Targets

EX)

iz At - K
A EE
Chapter 3
“Deliciousness”
as the Partner,
Jointly Building
a Sustainable
Industry Chain

“Delici ” as the

HRE

EENEE

Material issues

A E L R
Sustainable
supply chain

Limited
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BMHESH

Driving force

BILR2EXREE  UEE
THEMBRATAZIKR
o R R (AR

Optimize the management
of the whole industry chain
and implement the mission
of allowing everyone enjoy
life with delicious with
practical actions
EFAERHE  RULHRE
T REKREEREER
Join hands with partners
to make progress together
and promote the healthy
development of the fruit
industry

BMNTE

Actions

&MEIQ. C. D. SIRA - BMEHERZ
MIEER

Strictly manage the whole process of
suppliers according to the “Q.C.D.S

(quality, cost, delivery and service)”

principle

SEERHERNIRERE - HEBHE
R CE R

Continuously inspect suppliers’
environmental performance and
advocate low-carbon transportation in
the supply chain

HEMALEEE - mAEREEEE
BT B R A A AT A

Continuously empower the planting
chain and promote the latest planting
technology and production standards
to cooperative plantation bases

BEEDTERINED  WHRMDEE
Continuously push forward the
industry exchange activities to help
fruit sales

EEBTF R ERE  WRVAEE
PRERZHE

Advance in digitally empowering the
whole industry chain and establish the
production traceability management
system and upgrading the intelligent
storage system
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EEHSDGs .
24 Y

Major EMHA @ BMNESH BMNTE

EENEE

contributions to Targets .
Material issues

SDGs

Driving force Actions

v BEMBEERER  SEBLOFAEREE
AT BRI=ETEEES oY
BEHILRTR

v Make more efforts in “developing
organic fertilizers, introducing the
BLOF ecological planting technology,
realizing the “Three Zeroes” planting

FAR mode, and reducing chemical
= s 5
iz iR - 138 pollution to the environment”
13 == BEERIVESR
st ps. =p | RAMEIEMEZELBENE |V BURKSESMHEREZR  SIAMLE
Chapter4 | oo YE RRTHER: MIEE B - ERGEHETAER
i e RETTE , on
Deliciousness . * Reduce the negative 8-J3-F 1
Zero pesticides, ) . . :
as the N impact of fertilizers v Establish an integrated pest and
13 o ) zero fertilizers o ) .
ACTION Foundation, and 7610 and pesticides on the disease defense system, introduce
” Creating a hormones environment and develop the “vaccine” technology for new
Green and sustainable agriculture plants, and adopt green prevention
Ecological and control methods instead of
Operation chemical pesticides
Model

v FRRETZEHREGE  BREEL
BEE - HcAE

v Carry out orchard soil improvement
and maintenance to solve the problem
of poor and deteriorated planting soil

1
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Pagoda Industrial (Group) Cor

EEKNSDGs
Major

contributions to
SDGs

BEMHA @
Targets

HRE
EENEE

Material issues

BMHESH

Driving force

PRAKFIEEAE TIREE R
HRMBRIRHTR - B8R
ErE

Reduce the consumption

BMNTE

Actions

BEFBREERRRIZERNZEMN
B RESEREE SR

Continue to promote the use of
construction materials that meet
national environmental standards
and promote economical renovation

ZeErE of resources and
FoE Green stores environmental pollution programs
i AR - T caused by store BIREEMTAE - BBk
GEEREY renovation, BEY)
B and operate Strictly manage the construction
Chapter 4 green stores process and prohibit the direct

“Deliciousness”

discharge of waste water and waste

as the

Foundation, SERERBHNE  NEEIREOHE
Creating a 1TERRE R HERE 1

Green and HEERRRERAIERERR Calculate emissions of greenhouse
Ecological BEE - BRI R gas and implement energy
Operation BB conservation and emission reduction
Model BHRERL Scientific management measures in each business segment

Responding to
climate change

of climate risk enhances
business resilience and
helps the Company to
capture low-carbon
development opportunities

FRARIDAITIE - 3530 374 R4S
BERMTZE - HIERnRRELHiE
Conduct weather forecasting, identify
and assess climate-related risks

and impacts, and develop extreme

weather response measures
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ZEMSDGs
Major
contributions to
SDGs

ol opag
Targets

HRE

EENEE

Material issues

BMNESH

Driving force

PR RERENL 2 1 BE RR AT R 1K
FEEEEHALEN N RARNE
fixegsy

Reducing energy

BMNTE

Actions

SRR R TIREBIE SR T R
B RERE

Develop energy-saving plans
for energy-consuming business
segments to reduce energy
consumption

&N

SRR R A ERER - Wi

expenditures on packaging
materials

ERER consumption and AE 18 NN C 3 B8 BCRT b R BB 4 L 1)
FLE Energy improving energy Encourage logistics suppliers to use
1iis A48 4T3 | management efficiency can reduce new energy vehicles and further
i fa e B production and operating increase the proportion of new energy
i costs and contribute to vehicles in the distribution fleet
Chapter 4 the Company’s low-carbon . .
L : . SRS AR RBERSEREE R
Delicioushess transformation
as the R HRBE R
) Plan to introduce clean energy
Foundation, _— ,
) facilities such as photovoltaic panels
Creating a -
to reduce carbon emissions
Green and
Ecological RATEKERNBEDH - BINRRE
Operation BEM R A 5
Model A BROER IR Work more on the adopting recyclable
KE /Frpss RBRENEL  HEBREY packaging materials while increasing
= HERXZ the proportion of environmentally
Fruitivegetable Save packaging usage friendly packaging materials
ackagin and reduce waste
P gng packaging so as to reduce IHEEARRRBRREN RMHE
management 7

Proactively select package material
suppliers with environmental system
certification
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Major

contributions to

SDGs

BEMHA @
Targets

4%
IO AR - AT
mEAERIEE
B

Chapter 4
“Deliciousness”
as the
Foundation,
Creating a
Green and
Ecological
Operation
Model
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BMHESH

Driving force

BMNTE

Actions

v BSERBEEMBERERIEEE
) S |V Recycling of farm waste for organic
BYREREEY REEEARES ﬁ)‘],}ﬁ fertilizer production
. SEEYEL  BELEH
o % v EREAOEIMEE  RLENES
) e Promote changes in v Recycling of packaging or paper to
consumption ) . .
production materials to reduce waste generation
and waste .
manacement reduce waste generation . R
g and resource consumption AREE S RERERY
Compliant disposal of various types
of solid waste
o HAKERRE - psaEIK
HEER  BEEBAAR |v EREKERRMNAREIKITERE -
N ¢ Red t EEKERF AR
NE SR educe water resources REKERF xﬁ(% -
waste, strengthen v Use the water-saving irrigation
Water resources )
management of water technology and water-saving
management . . )
conservation measures, technology and equipment to improve
and reduce operational the water utilization efficiency
costs
v ERAEMAESREBIMRRN &K -
BEMTRUR I MBERMIAR
BAMBERM - 2EERDRE - LIEN
A=
o MELREZMTE  DAEE | v Continuously promote the
BEBENRE NG organic ecological planting and
EME RN e Maintain the balance of environmentally friendly pest control
Biodiversity ecosystems to enhance the technology, R&D and application of

environmental benefits of
agricultural farming

soil improvement technology, anti-
stubble technology and herbaceous
cultivation technology, and
comprehensive reduction of the use
of pesticides, chemical fertilizers and
hormones

Ogo
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L EHSDGs
Major

ol opag
contributions to Targets

SDGs

BRI
EEMEE
Material issues

BMNESH

Driving force

BMNTE

Actions

employees

v ERERERE HETRIEESE
v Conduct compliant employment
management and implement the
o FE[UAAKIMES W democratic management system
NEBER ST THEBRIR - 18 .
s v U EEERERE b EE =
BB THERER E ZHRERERE - BRIEFEASR
B THRRE e Uphold the concept of
e R Uphold the concept of | /gy mutti-cimension
Employee rights people-oriented” and ,
. , recruitment channels to strengthen
and benefits strive to create a good
) ) ) the talent pool
protection working environment and
- strengthen the sense v BEECFHRERERIE 58
%5% . of corporate identity of TREFMEERE
FERA - K | . - |
_ _ employees v Continuously optimize compensation
BETZRALE .
Chapter 5 and performance appraisal and
. p ) ., improve employee welfare and care
Deliciousness .
QUALITY policies
EDUCATION for the People,
Contributing to vV RIREFEBRZE® R EME
the Wellbeing M ERESER
of Employees e . i
ploy . BILELEFNBEREE v Establish the Pagod.a safety
BEREE . REE TESR management committee, strengthen
22 safety control measures and improve
BEfFEELT2  |e  Strengthen the daily the Company’s emergency response
Occupational safety prevention and system
e health and safety management of the J BEREERSEY EEESEE
operation site to protect e T
g the health and safety of v Organize special safety activities to

improve the emergency response
capability and accident prevention
capability of employees
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“Delici " as the henzhen Pagoda Industrial (Group) Cor

ZENSDGs

HRE

Major

contributions to

SDGs

10 =™
-
- )

v

ol opag
Targets

EEMEE
Material issues

BITiEI%RE
Employee training

BMHESH

Driving force

ATEEINAHEER B
NEIEREANBEER
Focus on the sustainable
development of employees
and help them realize their
professional value
FRIRARE bk
BL MEIEERREN

BMNTE

Actions

EREBNETHEEREE &N
BIREREEIRAR

Build a smooth career development
channel for employees and a sound
vocational skills training system for
employees

RAFEFT AL E e [0 E— | T
Vigorously implement cultural training

FLE and development .
10 Nevumes %Sj-f - P EXIE and the “Four ones” project
: éfﬂaf/: ' PR Uphold the concept of . o .
- BIEZERALE “culture-oriented company F%E%IE 2l BEBT LR ER -
Chapter 5 BENEHREA

1 T EER
AN

15 PEACE, JUSTICE
AND STRONG
INSTITUTIONS

.
w2

¥,

“Deliciousness”
for the People,
Contributing to
the Wellbeing
of Employees

management” and convey
a moderate corporate
culture to our employees

Conduct special training to focus
on employee mindset, product and
leadership improvement

TE - BREST
1t

Equality, inclusion
and diversity

BEAT  ALE - 2R
- BUER AR — 1A
ERK

Adhere to the principles
of fairness, impartiality
and openness, and strive
to eliminate all internal
inequalities

FRERIFAMBE  BRRERNRY &
Tk~ WRIZ IR

Implement the policy of equal pay
for equal work, and strictly resist
discrimination against religion, race,
gender, etc.

BMELMET  EHRHEET
Care for female employees and help
employees in difficulty
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EEHSDGs .
24 Y

Major EMHA @ BMNESH BMNTE

contributions to Targets . Driving force Actions
SDG Material issues
S

v BRERERNELBR HETERAR
B BHEEKE

v Adhere to the priority development
of agriculture and rural areas and
implement the strategy of One
Hundred Fruits and One Hundred
Counties, in order to help alleviate
poverty in the industry

£6E o FEEIHERk AAZ
FEAR - BS RANEYE  BICEHR
HAEH 't
Chapter 6 R e Pay more attention to
“Deliciousness” | Community social needs, participate
i‘ﬁ‘.?m for the Public, |welfare in public welfare and V BEREER[EELE | ANER
Promoting practice corporate social FIA AR EAME R ERERSRS |
Common responsibility T
Prosperity v Further drive the “Spring Blossoms”

public welfare project and support
the needy leveraging the Company’s
platform and ecological advantages

GOOD HEALTH
AND WELL-BEING

e
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EEHSDGs .
24 Y

Major BEMHA @ BMHESH BMNTE

contributions to Targets . Driving force Actions
Material issues

v BRLBEREHERER HAEFHETRE
K&

v Aid the education for children in
impoverished mountainous areas

QUALITY and care for the growth of left-behind

EDUCATION Ch”dren
9 i::‘.;grﬂ E6E o RHIFIRE - BRI
HERRD BN HEHE  ERRBEE
HAEH POt EeXmER
Chapter 6 HEARE e Contribute to the
“Deliciousness” | Community development of society
INDUSTRY, INNOVATION . . . .
AND INFRASTRUCTURE for the Public, |welfare through rural revitalization,
& Promoting pandemic relief, education |V AREHETNG - HEETIAZED
Common assistance, and volunteer | ¥ Build regional volunteer teams to
Prosperity services carry out employee public welfare
activities

10 =™

-

v

1 REDUCED
INEQUALITIES

_~
(=)

v
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1.2.2 ESGREEBNER

BREZM(ARNEFERE HERERZES
BAEFE) U T =MESGRIEBR  BRIESE
BEEEFI2EESGTE - NRIESGREEH=2E
FHEK - KERESR  FBUALBY GERiT) &
FHEFREF=DZULRE - THEFGE
BESL BEFELAR-REH - BA BALE
BELBESGERBEMMAHSEREBNFEERX
o WITECAEIHS] - —RRFA 2 E TEEME
B —RIRPRAFBERMAFERRRENS
& AEIFRRBESGRAR - BIEESGHEIE - LM
RATERERATFHAEREE -

1.2.2 ESG GOVERNANCE STRUCTURE AND
SYSTEM

Pagoda has issued the Terms of Reference of the Environmental,
Social and Governance Committee of the Board, forming a
three-tier ESG governance system and effectively promoting
the participation of all functional departments in ESG efforts.
The Company’'s ESG Committee consists of three directors
nominated by the Chairman, at least half of the independent
(non-executive) directors or at least one-third of all directors are
elected by the Board. The ESG Committee convenes a meeting
at least once a year. At present, we are incorporating ESG
management performance into the annual assessment of each
basic business and matching the incentive mechanism. This will
raise the awareness and motivation of all employees and drive
the Company to think about long-term sustainability strategies
and methods. That is how we can better avoid ESG risks and
seize ESG opportunities, thus bringing long-term sustainable
development value to the Company.

REE
Decision-making level
ExER% -
HERER (ESG)ZEEE

Environmental,
Social and Governance (ESG)
Committee of the Board

o B AE LA FESGHE R K& KB 8§l E

° Guide and review the development of the Company’s ESG
vision and strategy

o FHEFFRIEESGHE R RS

o Assess and identify ESG-related risks and opportunities

e HIEESGEZRIina B IREE

o Set ESG targets and review progress toward them

o ERYIMRERHMESGIRREMRE

° Review ESG-related reports for external disclosure

ERE
Management level
ESGHRE/NE (KEEREERE)
ESG leadership team
(Group senior management)

e ESGEEEERI(E#IE

o ESG daily management organization

e ZHEEMBEESGIIE

o Oversee and guide ESG efforts as a whole
o REARBIERE

° Implement specific decisions

$ITE
Executive level
EEEXH  BEIMRELE

Business groups,

functional departments and
subsidiaries of the Group

. EZESGHEM=RERREREE
o Carry out hands-on activities around ESG-related issues
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1.2.3 RHEBEFBEE 1.2.3 STAKEHOLDER COMMUNICATION
B2
Objectives

TEHMRERST ZHERFR - WRIEEMETAMNES

Understand the expectations and needs of stakeholders and respond to their concerns.
ZEMAMIRS  HMHAREARRE e kESTEENTENER -

Evaluate all issues of concern and analyze those that may have an impact on the ESG of the Company.
HARAPENEEMEBIRLNETE -

Propose improvement plans for material issues that have an impact on the Company.

BT REMEFEABAIETESRER  BRECEH  In order to communicate effectively with our stakeholders, Pagoda
ENFAE R BBNHAEEMKS - WHEBAESG has developed a mechanism for stakeholder communication and

BERR

RIMULEITIHE - AREESEIE - E  identification management, which is disclosed in this ESG report

EERARITESRE  #HAHTENFFMEIS - 82 and on the Company’s website. Taking into account the business
FELAR7HE - characteristics, development stage and industry dynamics,

Pagoda has identified key stakeholders, including the following
seven categories:

S HE

N Community

BRERMIRE A

Shareholders and
investors

hnEERg @
Franchisees

BT FIE=E EBFY
Government and _LI
regulatory authorities |*'"

Oo mx
s

Customers

MestHRAS AR EARE
AR~ BT
BIRE « FEENZTTEH

Five principles of stakeholder
identification
dependency, responsibility,
concern, influence,
and diversity of
perspectives

ﬂb 1L PER
I] Suppliers

BT
Employees
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BREBIMNSMEETHR  BSEARENE 7%
PRERNBBERTR  BBZHE KRS R SR
BT EITER - KBTI EES T AT A
LHEGFK -

Pagoda pays attention to the demands of stakeholders. That
means understanding and responding to the expectations
and demands of each stakeholder in a timely manner through
communication with stakeholders via a multi-dimensional
mechanism while taking into account the Company’s
characteristics, industry dynamics and strategic development

direction.

B
3 o .
il gz BT e BRRAREA BB EEHM HE
i Customers Employees Franchisees Shareholders and Suppliers Government Community
Stakeholders investors and regulatory
authorities
EEORES & @
vl T
RIERNORAR|CAEAREED| ooy, | FAEKNERN,oppyy o |EWERIIAGSCEopitl
S BREFRY 1| ANEA BIR LT BBEE ABw| - o CC | a EREEEE| L. ‘
HEREN TREIAE AL | ERETHLRE WREFIDEE T I RZ2HCREE FEEENER - B B to=EREfAR
&% o oo |BHENEENE | S ETES STEE - i BT T
ZEMFENGEH | RNEENHEH i BERMERMNE 5 BRAEBRTETR 8 BB
bl bl 2N HARS ENFEREEER %Hm“
Significance to | Major stakeholders | As the important | Key stakeholders | Playing the role | Major stakeholders | Major stakeholders | Vulnerable groups
Pagoda focusing on the human capital in bringing the of an important in growing and overseeing the food | that are affected
quality of fruitand | of Pagoda, delicious and financial supplying safe safety, operations | by Pagoda's
vegetables and employees serve | healthy fruits resource for and tasty fruit and compliance operations or are
customer service asanimportant | and vegetables Pagoda and key | and vegetable with laws and of social concern
of Pagoda, and stakeholder in of Pagoda to stakeholders most | products for regulations by also serve as
attaching importance | the continued communities concerned with Pagoda Pagoda, as well as | the stakeholders
to the operations prosperity of across China the Company's driving the policies | that Pagoda,
and food safety of | Pagoda operational and influencing the | as a company
Pagoda performance and development of the | that values
growth industry corporate social
responsibility, is
most concerned
about
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mEH

Franchisees
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BRRAREA
Shareholders and
investors

e
Suppliers

B
EEHM
Government
and regulatory
authorities

HE
Community

o Delicious, safe o EmLrHEES Y
and ecological ¢ Food safety and : Eoﬁrjit%wgtﬁ
products . BEERR . BAELER quality i
o BENRFRE v BADEH SRR e mmag commun’y
o Health and a1 ia o Practicing . employment
o Excellent safely o BNRANEE |o Return on responsible * Environmental |, EE R
cusfomer service |, TARETIRE XH investment sourcing compliance B !
CEROBBRE |, Guayang |t O |0 BEEE L wgapngy 0 OFEE T, g
Wiz * Smooif benefit security enhancement ¢ Information T&ﬁiﬁféiﬁiﬁ@ * Compliant economic
goncerns communication |, ENRANEE and dsclosure 1, Driviﬁhg operations development
channel s development | ESGEEAER | | oo o RERH . BHERER
¢ SHERES o support * ESG ¢ Tax paying e
¢ Diversified * Capacity o mEER management development according to the | Supparting rural
oroduct selection building and * Branding and to famhtate' law r\ewtallzagi?‘rl\
o NTHBSRE develr(ipmt?nt performance Zisgllg thzlnnt o TEERED : gﬁﬁi}{wﬁ
o Fair workplace opportunies P ¢ Industry develo m?a/nt
environment development and wep\l»bein
o BUHTHEER drive ¢
¢ Flexible working
hours
. EE%&EW&% o REFREHT
8 L. |v EEBEAR v BEEY * Providing
o MEERER ) Eml"r%r?;ation : éﬁﬁieﬁf + Annual general * Regulatory g?&?ﬂﬁ&
* Direct and feedback Committee meefing of o REHAE assessment o EBNHRBE
communication in olatform . NEEIEE shareholders |, éﬁgplier o IR e
stores o BTREEHESL | Franchisee ) igﬂ#ﬁgﬁ conference * Proaciive ¢ Promoting the
’ >E;§%H&i‘%§%§ * Employee briefing N o HEEFD EXH%“IO? - development
BEA|° COMESONO grgeion |0 mEEREEA | ATAT0 (o Supplervists |3 = FRE | ofelted oce
Communication hotine survey B semiannual |, e E % * Reguiarworking | i ciies
o BEEREESRS |, & oo reports S meetings Y
channels ! o BIK® ¢ Franchisee e o Supplier e o EEHHERR
* Consumer ¢ Employee satisfaction * DakEs support ik ER
satisfaction meeting survey * ANNOUNCEMENS | |y g esosy * Seminar ¢ Improving local
survey STEIZE |+ mEEEETs | andcrodas Sugplier * DREHHEE infrastructure
o HREEBEERE Em |; co "o Fr:ﬁghisee " | BREREAN training % construction
¢ Social media traiginé and communication | * Investor o Written o AREERE
online services S relations responses to e
communication platiorm website public inquiries EET% h d
¢ Philanthropy an
volunteerism
50z L@ | BOE HEAA |#3E HLAK: F3F HIZAK |BRERERERE | 4ox .
T il % | pBTsEs | HamssEER STRRERE |BRRRR |0 io0
S Chapter 2 S:Er)]:Iipctieoruiness" E;Er)]gll\'pctieoruiness" FEZH E;[?:ll\'pctieoruiness" mgadsécrfofsgrf Chapter 6
Responding “Deliciousness” for the Peool he Part Please refer to the he Part i i “Deliciousness”
chapters as the Brilliance, or the Feopie, as ne rarinef, annual report as ne rarinef, of compliance for the Public,

Ensuring Food
Safety and Nutrition

Contributing to
the Wellbeing of
Employees

Jointly Building
a Sustainable
Industry Chain

Jointly Building
a Sustainable
Industry Chain

with laws and
regulations in each
section

Promoting Common
Prosperity

96‘ 0\/:&
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1.24 EEMHERE

ESGHEEAERFNERB EIMESGHBEIEL
DEEE - LM = ERT EATHAESG 5 E AR
AEBRBEHAENRE - At - THIRESGHE
BHNEREEEKEE  RRERANH IR
HEFNFEBRBRFEREE  UWREAQARRK
ESGTL{EMHRE - ESGEEMHIERREHARE
TEX  -BMABBTIRRE  AUHAEERERE
BEE RRERREANSHEESTBEZENESGH
B UREBEEHEREARNSEEINVESEER
BEHESEWHELTHE  &RBRERE g -
ERTAREER24THE KERE -

1.2.4 MATERIAL ISSUES

The ESG report aims to provide sufficient disclosure on ESG
issues of most concern to stakeholders to enable them to better
assess the Group’s performance from an ESG perspective during
the Reporting Period. Therefore, it is of great significance to
understand the scope and far-reaching impact of different ESG
issues on the business operation and long-term development of
Pagoda, as well as on the planning of the Company’s future ESG
work and the formulation and review of ESG targets. We effectively
identified ESG issues that had an impact on Pagoda’s business
operations, future development and stakeholders through the
following process. Moreover, we evaluated the materiality of
issues based on the scope and degree of their impact on Pagoda
and stakeholders, and finally identified 24 material issues in three
categories of environment, society and governance.

4 )\
SB1— HEESGHEE
Step 1 — Collecting ESG issues
BB CESGHREIRE!)  MERIA HERREBF - (TEBARN T HERESGHRMBRITIERIERILRESGE R
B R B
The ESG issues were collected based on the ESG Reporting Guide of the Hong Kong Stock Exchange, the UN
Sustainable Development Goals, industry-specific issues and indicators of interest to ESG rating agencies
) - ’
4 )
S F2- EHESGEE
Step 2 - Aggregating ESG issues
HESG EZ/NMAK B DI EEZHEESGER
Analysis and summary of ESG issues by ESG leadership team members
g J
4 )\
S B3 -ESGRERE
Step 3 — ESG questionnaire survey
FERBERASHTN - TRARMEHS HESCGEEMNMTIEE BN mBETEESETRNESGEENT K
A questionnaire was used to understand the interest in ESG issues by stakeholders and to allow stakeholders to
select their needs for ESG information they would like to know
N\ J

‘-...."'
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~N
FRA- DMRBE R EEBEHE
Step 4 — Analyzing survey results
FMESGHEE/MEAKE - WEREBNEIBEASTEYAFRESGHTE - YEREZE0EEE A7 BEEE  Hegd
B ORESHE UEHEHSEEMEE
ESG leadership team members collected the feedback to analyze the impact on the Company’s ESG. Impact
degree assessment shall take into account the goodwill, recognition, environmental shock, social impact,
governance, etc., and identify material issues
J
v
~N
SR - EEUBESHF
Step 5 — Prioritizing material issues
HEFEREENEEMTNEIIEEEYARESGREESTFENREE » EME D BUHIARNE D - IR EZEEN
BRRF
Each issue was prioritized by multiplying the score of each issue in terms of its concern to stakeholders and its
impact on the Company’s ESG and operations
J
v
~N
STR6-EEEEE
Step 6 — Review by the Board
ESGRE/ NEMHIF L RMESGEEN R BEREZEFFESGEE R
The ESG leadership team reported the ESG materiality issues to the ESG Committee of the Board of Directors
J
v
~N
HER7— SHEEEE N EENRA SR
Step 7 - Introducing enhancements to the issues
HYFEBEBRANESGHEER LA RANERBIE  WEBFETERRR
Set medium-term and long-term management targets for each material ESG issue, and review the progress
annually
J

BE i E REESGHEE A e

Process of identifying the ESG issues of Pagoda

9@ 0\,;%
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B T S 2

slepjoyexe)s 0} aouepodu|

HEREMEZ Importance to Pagoda

B RE2022F [FESGE E 45 B4
Pagoda ESG Materiality Issue Matrix for 2022

AmTriEE BEIRE IR N
Food safety and quality Energy management Community welfare
BRBBERY @ KR/ BFEOEER JEH R b
Customer communication and Fruit/vegetable packaging Response to climate change
service management

e AR ERE BEMELH g 2 BEARE
Franchisee management Responsible marketing Data security and privacy

protection

e 8 TR =R REB RYBFELERYER

Employee rights protection Anti-corruption Food consumption and waste
management

o BIESE VY% B TilE R @ V& BREZTE

Sustainable supply chain Employee training and Equality, inclusion and
development diversity

e SR EEE HBERER @ KERER

Nutrition and health Intellectual property Water management
management

e ZRE . TIE - TR HorbEn EMEZ RN
Zero pesticides, zero fertilizers, Digital transformation Biodiversity
zero hormones

e FeEfE [HES LG BEREREZE

Green stores Business ethics Occupational health and safety
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1.3 BRER

BREBEBET(PFEARAMBERZER) (PEA
REMBFE) (hEARKMBEEZE) (PEAR
HMBERBE) (hEARKME R EENE) (hEA
RAMBSEEZE) (PEARAMBERNEE HF
) RAPEARKMB S E A RLE) FREER -
WITEBRENBRTAENNERRE - HM—&
735 Ve A5 Bk BR W = AN N AR R W b B I SR MR
BBk 8  EREBSBELENART - BN
RARTERZNBIEER -

1.3.1 B2 HIEER

BREIEES BINHEBHIBEBERE
R BN ECAREANETFM)  ET
A TIERE - TEERE  RARESHERRE
Ti1/ - A HASELBERESEEK @ B8R
BREER) (CBERBR) (RFERBRHE) (R
D ARLNMBERE)(REEAREREER
EVCETRZEREEMRTE) MM HREE
E)E BEEFEREIFNABBENNERT - #E
R AT ANBRBEN - SECREIEMDT
sSAAM T IR REN - BERK  HERER -
HERI/ZTER - I RAERBARPTRE
BRENR  BReBAEHERRE(REEBR
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1.3 BUSINESS ETHICS

Pagoda strictly abides by laws and regulations such as the Civil
Code of the People’s Republic of China ((F#EEARLMERZE
H2)), the Criminal Law of the People’s Republic of China ({# % A
REMBIFE)), the Supervision Law of the People’'s Republic of
China (FZEAREFIBELSZK), the Company Law of the People’s
Republic of China (F#FE ARZEFEBIQEE)), the Anti-Monopoly
Law of the People’s Republic of China ({FFZE AR FHFIE 2 BEEHTE)),
the Anti-Money Laundering Law of the People’s Republic of China
(R AR EFE R EHESR)), the Anti-Unfair Competition Law of
the People’s Republic of China (FZEARLMBERTIEEHFE))
and the Labor Contract Law of the People’s Republic of China ({
FEARLMELEAFE)). This demonstrates that the Company
enforces a high standard of business conduct and ethics. We
have been a member of the Trust and Integrity Enterprise Alliance
and the Enterprise Anti-Fraud Alliance, Enterprise Institute
for Internal Controls. We are committed to building integrity
and honesty in industry development under the premise of
safeguarding our integrity.

1.3.1 SOUND SYSTEM CONSTRUCTION

Pagoda focuses on business ethics for its directors, employees
and business partners. We have developed the Headquarter
Employee Handbook (BREMHETFM)) to regulate
employee behavior in terms of employee code, work etiquette,
work discipline, complaint handling, etc. Meanwhile, we have
formulated a number of anti-corruption policies, including the
Anti-Corruption Policy (RE)5H)), the Whistleblower Policy
((EREREER)), the Anti-Fraud and Anti-Corruption System ({ = $&EH&
B BHIE)), the Four Provisions on Prevention of Using Power for
Personal Gain ((BARBA L LARERRFLEYTUIE R TE )), the Administrative
Regulations on Integrity and Self-Discipline Supervision ({BEZ
BREERETIEIRTF)), the Administrative Regulations on Employee
Integrity and Self-Discipline (ETERZBEEEHFTE)), and
the Conflict of Interest Management System (F|zZEEHREIE
HIfE)). We strictly prohibit directors and employees to take
advantage of their positions or to express, imply, or acquiesce
in others taking advantage of their position to provide special
facilitation, preferential policies, opportunities and resources
for their relatives, friends or other stakeholders. We hold zero
tolerance for corruption. In addition, we set contract terms in the
procurement contract and require all cooperative suppliers to
sign the Anti-Commercial Bribery Agreement (R %EEIEWHE)).
We will penalize suppliers with commercial bribery with liquidated
damages and take measures to ban them by putting them on the
supplier blacklist.
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1.3.2 SCIENTIFICALLY EFFICIENT
SUPERVISION

Pagoda has established a comprehensive integrity management
system and set up an Integrity and Self-discipline Committee
composed of core executives as the highest leading and
decision-making body for integrity management. The Committee
is mainly responsible for approving integrity and self-discipline
rules and regulations and ruling on major issues in integrity and
self-discipline work. It also takes charge of supervising and
reviewing integrity and self-discipline work, organizing integrity
and self-discipline promotion activities and performing integrity
and self-discipline supervision duties. This will help strengthen
constraints and supervision on the operation of power.

We review the effectiveness of internal controls in all operational
aspects every two years through special audits and internal
control audits, which will secure legal compliance the operation
and management. Meanwhile, we carry out investigations and
special inspections of disciplinary cases in key areas such as
supplier management and distribution services, and supervise the
rectification of the problems. During the Reporting Period, we were
not involved in any litigation related to corruption, embezzlement
or bribery.

1.3.3 WHISTLE-BLOWING MANAGEMENT
MECHANISM

Pagoda is working on improving the whistle-blowing management
mechanism. To that end, the Company develops the Whistle-
blowing Policy ({#IREZR)), which clarifies the smooth reporting
channels, standardizes the reporting process and investigation
procedures, and strengthens the protection of whistleblowers,
ensures sound whistle-blowing management.

We have set up multiple whistle-blowing channels, including
hotlines, email addresses and mailboxes, and made them
available to our employees and all stakeholders who have direct
or indirect financial relationships with the Company. Meanwhile,
we make public the reporting phone numbers in all of our offline
franchise stores so that consumers can report possible violations
of our code of business conduct and ethics by franchisees at any
time.
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BREE®RRE

Pagoda reporting channels

NIERHEAELE - 147-3744-5857

Published special telephone number for whistle-blowing: 147-3744-5857
AEERIREE TR + 0755-25774770 : 400-181-1212
Published fixed telephone number for whistle-blowing: 0755-25774770; 400-181-1212

SRBIEFE : jc@pagoda.com.cn
E-mail for reporting: jc@pagoda.com.cn

Bt ERERYTREEEREGETEREIREFANEBEI1EST R
Mailing address: Audit and Monitoring Department at 11th Floor, Tower B, Jiansheng Building, No. 1 Pingji Road,
Nanwan Street, Longgang District, Shenzhen, Guangdong Province
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We accept reports from internal and external stakeholders
(including but not limited to consumers, employees, franchisees,
suppliers, the public, etc.) in real names or anonymously, fully
protect the privacy and safety of the whistleblower, and prohibit
anyone from retaliating against the whistleblower in any form.

1.3.4 INTEGRITY AND COMPLIANCE
CULTURE

Pagoda actively builds a culture of integrity and compliance and
continues to raise the awareness of the integrity and self-discipline
of its directors and employees. We conduct multi-level and
multi-discipline anti-corruption training for all directors and
employees, including learning the “six prohibitions and one
requirement” for integrity and the self-discipline, issuing case
study materials, and disseminating anti-corruption policies and
requirements, etc. This will help build up an ideological defense
on all fronts and create a good atmosphere of internal cleanliness.

Moreover, we focus on the ethical performance of our business
partners. We supervise the anti-corruption of all our suppliers.
To that end, we announce the key points of integrity and cases
of investigation and punishment of our suppliers at the annual
supplier conference. Meanwhile, we actively take self-correction
actions against corruption and establish a supplier return visit
mechanism. We carry out the supplier performance assessment
through multi-directional promotion, letter reporting, random
inspection, etc.
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Adhering to the concept of “for the customer is for the world”, we earnestly fulfill the
great mission of “allow everyone enjoy life with delicious fruit”. Staying true to the core
value of providing “delicious” food for customers, we unswervingly improve our product
quality control and safety system, deeply promote product research and innovation,
concentrate on improving service quality and efficiency, and guard the information
security of customers. All these efforts will help the Company achieve our ambition and

mission.




“Delici ” as the

HIZRA 2022 RERSE HEEEARE

Limited

St Pagoda Industrial (Group) Cor Social and Report for 2022

% 2 & CHAPTER 2

21 Z2H - EEMW - £REHK
R

BREBEHIENKRELEMN 28N L8
B HFIEDERRMERMEEXBFTECER
MABRED  NEREEFERMEE  HARA
EPRHEE 412 | HI7KR »

211 RRE4Em AL RE

BREBUTEEZZEX#NREENEERR

BREEEE2ENSEECRMFERBRERR - BB
BRELEETRMEEEFZRANERE - B

RRERMAOKREESEEINRELE - #E
BIZRRL

iz
BATHE R RERR  ERmEwBERNE

EBREFRR Y T BB MEEFIRE  RERE B
W B & PISHEEZBERNMAEART
- ASERMANRAmEERER -

2.1 SAFE, NUTRITIOUS AND
ECOLOGICAL FRUITS

Pagoda firmly believes that delicious fruit is safe, nutritious and
ecological fruits. We devote ourselves to providing customers
with more “delicious” fruits by giving full play to our first-mover
advantage in the standardization system of the whole fruit industry
chain and strengthening quality control and food safety.

2.1.1 FRUIT QUALITY CONTROL FOR THE
WHOLE LIFE CYCLE

We have established a quality control standard system covering
the entire industry chain. Leveraging the comprehensive set of
technical standards and operational requirements, we strictly
ensure the effectiveness of the fruit quality control system during
the operation process. We are committed to ensuring the best
quality of our fruits from the farm to tables, so that customers feel
confident about the safety of our fruits.

QUALITY CONTROL STANDARDS

We constantly improve our quality control standard system and
set up strict quality control standards in every link of the fruit life
cycle, covering all major aspects of procurement, acceptance,
storage, transportation and store sales operations. This helps
strengthen the foundation of our fruit quality control management.

M2 | K RmiZRER R

Quality Control Standard System for the “Delicious” Fruit

BRHEEEM

Base

BRECRRIRE

Self-Owned Plantation Standardized Fruit Procurement

BmER )
Direct Harvesting of y
Finished Products i R
| Freshness |
A Management 4

Procurement Standards

Transportation Standards

Storage Standards

BEREE B iR

< Acceptance Standards
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Procurement and
Acceptance Standard
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Uniform procurement standards are adopted for different procurement
channels. The fruit quality inspection and acceptance standards are
consistent with the procurement standards. The procurement standards
include quality and safety requirements such as appearance, taste,
freshness, disease, inspection and quarantine indexes, etc. Meanwhile,
the post-harvest grading and handling, packaging and transportation
of fruits are included as auxiliary requirements of the procurement
standards.

BRRE
Storage Standards

B TeETEMNBERERE - mETRRMAERENR  ARB(RMAE
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Six different temperature-controlled preservation zones have been
established to meet the storage requirements of different fruits. The fresh
fruits are stored in the cold storage of corresponding temperature zones
according to the Table of Temperature Zones and Optimal Safety Period
for Fruit Storage K R AEREARR RRELZZHAPMARX)). We adopt the
policy of “first-in-first-out” and “first-ripen-first-out” policy and require
perishable fruits to be delivered within a specific period of time.

ERIRE
Transportation
Standards
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Frozen food, refrigerated food and room temperature food should
be separated during transportation, and the driver of the transport
vehicle should set the vehicle chiller to the temperature required for
the product. After arrival, the quality controller of the quality control
department for regional distribution will export the temperature record

MmN RN EREWMAKES
?ﬁluﬁuﬂ&ﬁﬂ mIEEmEEEHES
HaBE  MERMBR  FIUETE

data to check whether the temperature of the whole transportation
meets the standard. If the product is thawed, the store must not sell it
to customers.

PIJE S E R

Store Sales Standards

® ®
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The products for sale must not be expired, rotten, moldy, crumpled,
dehydrated, deteriorated, discolored, damaged or with dead twigs
and withered leaves. We enhance the professionalism of store staff
through the popularization of fruit knowledge. We also make a request
for the fruit packaging materials, exhibits on display and freshness
management.
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HELKE FRESHNESS MANAGEMENT

BMRFIRBEERAELS - ,\& ZiRmEEZ | Upholding the concept of “deciding the operation according to the
HES Hﬁ?ﬁ#f,ﬁ%%f’ﬁﬁ"y%uu MEEEMERL - freshness, controlling the freshness during the operation”, we take
EERmMEMN - RETE - E - &z%l‘?ﬂ - $5% - the freshness management as the key to prosperity and decline of

UgsR ~ WA S RIREDH S - HIE THRERBEELS  fruit quality control. Therefore, we set the freshness management

TR RAPIERREE - RKIERE - RFE/KRER  standards for six links of ordering, receiving, packaging and

mE - Mg IEEEEER - display, sales, cashier, and filing taking into account the
characteristics of fruits. This helps improve the freshness of fruit in
stores, reduce losses and ensure the fruit quality, thus improving
the purchasing experience of customers.

1=

Ordering

WeE
Receiving
goods

Yt
Closing

BREMEETEAKIRE
Six links of freshness
management in Pagoda

BERT
Packaging
and display

YeiR

Cashier
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“Date sticker”

We achieve freshness management using both category
management and clearance as well as tools such as the
“freshness label”, “date sticker”, “weekly cycle sell-out system”,
and “freshness helper”. We conduct classification management
based on the packaging, variety and arrival date, and monitor the
freshness of the fruit on the shelves using date stickers for special
fruits (coconut, blueberry, sweet pear, etc.). In terms of clearance
management, we have set up a “weekly cycle system”, in which
the cash register pops up the fruit to be sold on the day at a fixed
time every day. To ensure that all the fruit to be sold on the day
are emptied, the store sets up a special discount area and puts
“freshness labels” on the special-priced fruit. Meanwhile, the store
actively works on the shopping guide and promotion through
the community and App channels to sell fruits to customers at
discount prices while guaranteeing the freshness.
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“Freshness label”
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BEET#H 2.1.2 FRUIT QUALITY CLASSIFICATION
@IT’E\E CRHFEHAORAE  We have pioneered in China in establishing a comprehensive
DARBR - BB E’\’*&E% [4F07 ]  and systematic flavor-oriented fruit quality classification system,

HEMOHRRE@mE - which makes “delicious” visible and helps consumers clearly

RFIRBREERE - 8E - #/6E - iE - &  and intuitively distinguish fruit quality. We divide fresh fruits into
K- ZeaMNE—K—%2 8% E - AN  “two categories and four grades” based on the sweetness and
K BEERERBSEMIBIE  BHEHABMA  sourness, freshness, crispness, softness, flavor and safety, as
M AWM EBEMIEH AL - £+ well as other metrics such as size, color, and absence of defects.
M BEEREBEWAN AR - AS - B4 - CA  The two categories refer to rare and non-rare categories, in which

B WEER

AfEARR o

the non-rare fresh fruits are further subdivided into four grades,
namely Excellent (%), Grade A, B and C.

e ®AR

° Rare fruit
wEE
Rare 1715  BEMBINER  —RALESEINIERLBIBERRERENES -

Tasty, precious and rare fruit, generally varieties with small yielding or fruit of

extraordinary size in common varieties.

. mER

° Excellent

MERETEEEREBEAEN  ERRKEREFZHERKENZRLRMD -

These are typically fruits that are exclusively provided by us with highest quality

standards and are highly differentiated with other fruits available in the market.

. AFZR

. Grade A

[ME—R—%Z2 AR BHERRENTEFAKFHEZEECRR -

The sweetness and sourness, freshness, crispness, softness, flavor, safety of such fruits
EREE are better than the average products in the market in terms of all or part of the above
Non-rare mentioned parameters.

. B&R
° Grade B

BR [ R/ NRAR I SN AR & mn B BT R EAOKERRANEERR M ©
The overall quality of such fruits is the same as the industry’s basic standard except for
“size”.

. CARR
° Grade C

MRAIRAEGEREERT S KT RGR
These are edible fruits and are in poorer quality than those in the market.

Oé o\//‘lﬂ
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In order to improve the management and supervision of the fruit
standard system, Pagoda has established a fruit standard system
committee at the Group headquarters, which is composed of
fruit experts hired and the heads of procurement, quality control,
post-harvest research and development, distribution, operation
and marketing, etc. The committee is responsible for the
construction, review and optimization of our fruit standard system
and other daily management and supervision.

2.1.3 FRUIT TRACEABILITY MECHANISM

Pagoda has established a fruit traceability mechanism to trace
the quality and management of fruit products. After fruits are in
the warehouse, we will record the name, weight, warehousing
time and other information of the fruits, and track the movement,
subpackaging and other procedures of the fruits in the
warehouses with the warehouse management system (WMS). We
also trace such information as product suppliers and batches
through the QR codes pasted on the outer packing boxes of
products.

2.1.4 WHOLE PROCESS CONTROL OF FOOD
SAFETY

Being safety-conscious, Pagoda strictly complies with the
Implementation Regulations on the Food Safety Law of the
People’s Republic of China KB&EZEFEEMIEH)), the
Administrative Measures for Sampling and Inspection of Food
Safety (RmEE2MERBEEINE)), the Administrative Measures
for Food Recalls (RMABRIEEPHE)) and the Food Safety Law
of the People’s Republic of China KHhEARANERFZL S
7£)), and other laws and regulations. By formulating institutional
documents such as the Administrative Measures for Food Safety
Responsibility (BEREZE2EEEEHT)), the Administrative
Measures for Special Inspections of Food Safety (BEm%&EE
EEBETIEYDER)) and the Administrative Measures for Food
Recalls KRmAEEEHTE)), we have comprehensively regulated
food safety management in key operational aspects such as
procurement, storage, logistics and sales to ensure food safety.
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FOOD SAFETY GOVERNANCE

Pagoda has set up a food safety committee headed by the
executive deputy general manager and comprised of heads from
the procurement, operations, quality control, post-harvest research
and development, and legal affairs departments. The committee
is responsible for establishing a food safety management
system corresponding procedures, establishing a mechanism
for staffing, training and evaluation of food safety management,
supervising the implementation of food safety and related work
in all departments, and leading the handling of major food safety
incidents.

FOOD SAFETY MANAGEMENT

The Group has participated in ISO 22000 certification, to enhance
the safety and traceability of food and raw materials, and cement
consumers’ confidence in our safety management of products. As
of the end of 2022, four of our entities, namely Pagoda Industrial,
Pagoda Fruit Investment Management, Xinchen Fruit Shop and
Pagoda Agricultural Products Primary Processing, participated in
and got certified with ISO 22000, covering fruit trading, fruit stores
and online retailing, preliminary fruit processing, and storage
of frozen and chilled prepackaged food. In addition, Haiyang
Jinchengtai, our wholly-owned subsidiary, got certified with
ISO 9001, ISO 22000 and FSSC 22000, demonstrating a strong
governance capability of food safety.
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BREMHEE BREEERDMNT
EREE BREEX Pagoda Fruit ERRKRE Pagoda Agricultural
Entity name Pagoda Industrial Investment Xinchen Fruit Store Products Primary
Management Processing
ISO 22000722
ISO 22000 NS " - ;
Certification - =5 i
= == e e gy -

BEEEH BEIERE

Entity name Haiyang Jinchengtai

EELDRE
Quality

and safety
certification

ISO 22000 R %& ISO 900137 FSSC 220003 7%
ISO 22000 certification ISO 9001 certification FSSC 22000 certification
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We have mapped out the Administrative Regulations on the
Internal Audits of Food Safety of Pagoda (BRERBEZENIHE
ZEIRME)), which stipulate standards and frequency of internal
audits on food safety, to further guarantee the effectiveness of
our food safety system. According to the regulations, we should
organize and conduct an internal audit every three months
during the first year of operation of the food safety management
system, and at least an internal audit once a year from the
second year onwards, based on standards such as ISO 22000,
relevant domestic and international laws and regulations, and
the Company’s internal management policies. In February,
September and December 2022, we conducted three internal
audits on food safety, reducing the number of non-conformities
from 140 in February to 26 in December, and increasing the
number of observations from 0 to 16 in February. We rectified
non-conformities in time and increased attention to food safety in
more links.

In addition, we recognize that excessive pesticide residues are
one of the main risks threatening fruits and vegetable products.
Out of food safety, we require our suppliers to strictly control
the amount of pesticides used in accordance with laws and
regulations and relevant industry agreements, and to submit a
monthly pesticide residue test result to us accompanied with
various products from different production areas. We also require
suppliers of imported fruits to provide the Customs Declaration
for Imported Goods ((EREY#HEIE)) and the Certificate of
Inspection and Quarantine of Inbound Goods ( AE &
®IZERA)). Under special circumstances, such as during the
pandemic period, we will require such suppliers to provide the
COVID-19 Nucleic Acid Test Report ((FTEYE A S % B8 5]
#E)) and the Certificate of Disinfection of Goods (E¥IEEE
BA)), to further ensure food safety. Upon receipt of goods, we will
conduct a sampling inspection on the goods and reject them if
the test results indicate any possible food safety risks. In addition,
we conduct risk assessments and review the comprehensive
capabilities of suppliers through regular on-site inspections of
the plantation bases, to maintain high safety and quality control
standards.

Furthermore, customers who purchase products in Pagoda stores,
online apps and WeChat applets can access the test reports
product batches on the products’ details page.
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Food testing laboratory

BMRARRMONZEREE ERZRAMAMBEERARIN - BE2022FK » FRIREM - RER EBRYT =
BRmEAFO - BAORGBAFOEZETERRNAT

We had set up three food testing centers in Zhengzhou, Dongguan and Shanghai by the end of 2022 for
the quantitative testing and analysis of pesticides, nutrients and food additives in food products. The main
achievements of our food testing centers are described as follows:

20224 F - KU DB EREWHGAERAIE - RE T ERMRSZERD - HER - PISRBERN SR RIE -
In April 2022, the Shanghai laboratory was established for the testing purpose, which ensured the timeliness
of samples sent to the quality control centers, suppliers and stores in East China.

TEBEEmMEREE - MEENSRETHITERN - Bemilh O BERSNAEE o 2022F il me,548
R BARNHELZ RMERME X F-

We refined the mechanism for retesting samples exceeding the standard. With the mechanism, we would
conduct parallel retesting whenever the samples failed to meet the standard. This improved the credibility
of reports issued by the testing centers. In 2022, a total of 8,548 samples were tested, which strongly
guaranteed the Company’s supply.

EMRGeRRONIER - KRIEVC156TRE NZE 20078 : HFAW193IALME215TE » 125 T OAERIAR NE
ER RKRAENLZ D REFFHRE -

We increased the pesticide residue testing items for fruits and vegetables, increasing the fruit items from
156 to 200 and the vegetable items from 193 to 215. This improved the coverage rate of pesticide residue
testing items and guaranteed the safety of fruits and vegetables.

SIARRIRM—% 12 THRAIR O A B8 E EKFMESTEE D -
We introduced an intermediate engineer, which improved the qualification level and technical ability of the
testing center personnel.
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PRODUCT RECALL

Pagoda has worked out the Administrative Regulations on Food
Withdrawal/Recall (Em#EE ,/ BEIEERE)) that regulates the
product recall mechanism, to ensure the recall and handling of
products with food safety, hygiene and other problems, which are
harmful to customers’ health. We adopt a three-tier hierarchical
handling method depending on the severity and urgency of food
safety risks. We set a time frame for initiating and completing the
recall, requiring a level 1 recall to be initiated within 24 hours
and completed within 10 working days from the announcement; a
level 2 recall to be initiated within 48 hours and completed within
20 working days from the announcement; and a level 3 recall
to be initiated within 72 hours and completed within 30 working
days from the announcement. We take measures to handle the
nonconforming recalled products, and fix the problems in the
recall management regulations and systems in accordance with
the Administrative Measures for Corrective Action ((A}IEFAIEFE
MEIEPEE)). In addition, in case that there are no recalls, we will
organize simulation drills at least once a year to strengthen our
capability in this respect. During the reporting period, we had no
recalls.
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2.1.5 POST-HARVEST RESEARCH AND
DEVELOPMENT OF FRUITS
We have established a post-harvest biology laboratory to develop

and optimize post-harvest processing techniques, which will
help improve fruit quality and vyield. In 2022, the main studies

R EIE AR FT
Post-harvest physiological status of fruits:

conducted by the post-harvest biology laboratory are as follows:

N

MEBN - RAWEREAERHEETERED  MAEEXEEEH EDRIENTEEZRAE - HPIBBAERBER]
ETRDAEE TEFRERXRMMENZE TR EanEE - THEAZRANFERERSS - RIZRmNE
BEIFERE  ARERMmE MFReHEER  BRERMBREHRERES

Introduction: After harvesting, fruits will continue their vital activity, and temperature is the main factor
affecting the speed of the vital activity. We measure the changes in exhalation rate and quality of the fruits
at different temperatures after harvesting, to calculate the vital area of the fruits and predict their storage or
shelf life. Ultimately, we will find the appropriate storage temperature for the fruits. This provides theoretical
guidance on ensuring the quality, controlling the freshness and reducing loss of the fruits.

EnTEGEEREEREMRTERRM - ©EABI ORH - AN KA - B NERF10ERmS
Research on the physiological state of different temperature gradients of 10 kinds of fruits: golden
beauty honeydew melon, fertile orange, citrus reticulata 'Bu Zhi Huo’, Citrus reticulata “Murcott’, cherry
tomato, etc;

RREBREERERRTRRM  FRER B SR  NEL  SREE  MRAARFI0ERMS -
Research on the physiological state of fruits during temperature change: 10 kinds of fruits including
Chuliang longan, Sunshine rose green grape, Naihuang apricot, Yakexi plum and Mi Clan Chinese
gooseberry.

R E R

Research on shelf life

MRBN - RoEREEEREREADTRBE  TRAEFISENMEEENERTASEZRZELRENE
RS o FMBEBAETRABEMETRAE TRMmMENSCANEREE - APEMITFRGNHEERRMES -
Introduction: The quality of fruits after being picked will be degraded, and the temperature and packing
method of fruits in stores will directly affect their quality and shelf life. We measure changes in the quality
and shelf life of fruits in different packages and at different temperatures, to provide guidance for stores on
controlling the freshness of fruits.

TRERPRMR : BERE - BREK  KIREN - KEEK  BEOoatt - BEEE  RTEZLESZ27EBRM -
Research on the shelf life of 27 kinds of fruits: Jade pear, Huangyou peach, Glacier honeydew melon,
Yanling yellow peach, Pearl nectarine, Heiteng Jufeng grape, Shuangburang winter jujube, etc.
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Solutions for post-harvest treatment and preservation of fruits

e HARMN : REAAEMIBPUREMTI R  RMIIEHIEERERRERER  REZRERIELRMHORRZE
B EREFRRIRTTER o

° Introduction: We conduct experiments in production areas or in laboratories as required by other
departments of the Company, and propose solutions for post-harvest treatment and preservation of fruits
based on the experiment results.

. THRNER: FESREREER  BRaRRETRRE TEANSEZCER  RETRITEREEKEKS
ERENTEETHER -

° Finished experiments: seven experiments including the post-harvest treatment of kiwi berries; post-harvest
ripening quality of Mi Clan Chinese gooseberries at different temperatures; effect of post-harvest storage
temperatures on the occurrence of cold damage in peaches.

RmIERE S = 8O A BRI T

Study on the relationship between saccharic acid content and taste of fruits

e FRARMN: %%%&EE’]%@@&*AE%DF%E’J%%iE%K hEEFEEEEUZRMNETE - RMBBATFE RGN
TRAREENERS S URETEORNERSEREE  ARBRENGERERH#2E -

° Introduction: The saccharlc acid content of certain fruits will greatly influence the taste and directly
influence the acceptance of fruits by consumers. By measuring the saccharic acid specific to different
tastes, we determine the range of saccharic acid content to provide a reference for purchasing, quality
control, and receipt.

. TRRER EEMNE EE BRER  BREORSIE  BEEE  EHeR%
° Finished fruits: domestic citrus, blueberry, Mizhong kiwi fruit, Sunshine rose green grape, Heiteng Jufeng
grape, Zespri kiwi fruit, etc.

HEtERREAREEE

Post-harvest preservation of guigi mangos

**%‘I%Eﬁﬁ%ﬁﬁ@ﬁilﬂ’é CBETREBEERARE C BRERS - MEEHMRPEEBEM - ARTRI
i“ﬁ%ﬁﬂ’]%é‘% BEHATRRERERE  ERHAE  URREKEZEXR  RepBETMHEME -
Guigi mangoes are mainly grown in the Youjiang River Valley of Baise, Guangxi. Plenty of rainfall and high
temperature during the mango harvesting season every year, exacerbated by the extensive management of local
farmers and differences in experience of workers, lead to high incidence of anthracnose, short shelf life, marked
differences in harvesting maturity, and uneven fruit quality.

2021F6 A E2022F 9 » HMFE T HECTREBREFEEHE - RASTHECTEREBER —REKERENEMR -
Uﬁ*‘ﬁﬁ HWBANETE  SIRHELERER  BACREARETHNAE  RRERR RKEBERE  REENK
RENREKNENICEREHRZZEL - AR - ZMEBBERELECTRIERTEMN - BRI aKER  ER T
%E’H?Méﬁﬂﬂ CRETERERBBRETHNEE -
From June 2021 to September 2022, we conducted research on the post-harvest preservation of Guigi mangoes.
Considering that there was no unified harvesting maturity standard for Guigi mangoes, we developed a Guiqi
mango color card through testing and comparative analysis to solve the problem of uneven quality of mangoes
after ripening. This provided reference standards for fruit farmers, buyers and quality controllers to control the
maturity of fruits in the harvesting, purchasing and receiving process. Meanwhile, we proposed the anthracnose
control technology for Guigi mangoes, which prevented anthracnose, prolonged the post-harvest life of mangoes,
and reduced the decay of mangoes in distribution.

9@‘ o\zfzﬁ
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BREBES A SCE XM RRETRRR - FEE
B =T AWK BRI LR R 5T H R
MR - TENRRMNERRSE N EER
BERXHBEERTLZE  RF ZBNER

=ET  ARERWHER

BMAABRREMBEERMER - AER - 7R
A{LHBLOF (BiolLogical Farming) #ili{fEAEZ
BTz ABRRRHEEELEERRBP MERLE
BE  TNMEALBEKRER - MERLEEHE B
EBBHERKOI=EZ - BEWK]|HHRE -

ZET: HE(ZATHRXLEERRREERMR
1) HRXERBEANEDEE  IEERED
Mg HIRER  BIRENERE Bk
FREAME T BABAREREERMEE - BRRK
MGRERTA [ =EZ | MAEEK
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HMEMBEREE R BREEIREEZKOR
(B -

2.2 CONTINUOUSLY
PRODUCT CAPABILITY

Pagoda deems a strong research and innovation capability as
an important foundation of enhancing the quality of products and
services to our customers. We continue deepening our product
research and innovation, managing our intellectual property,
and improving our core competitiveness, to deliver better quality
products to customers.

INNOVATING

2.2.1 RESEARCH AND INNOVATION

By introducing advanced technology and promoting industry
exchanges, we keep perfecting the vegetable standard system
of “Three Zeros with Fresh Flavor” as well as researching and
developing new varieties of fruits and vegetables, to continuously
strengthen the competitiveness of our products. We aim to offer
consumers safe, healthy and nutritious products.

VEGETABLES FEATURING “THREE ZEROS WITH
FRESH FLAVOR”

Technologically underpinned by the modern organic planting
technology system and the reproducible and standardizable
biological farming (BLOF) technology, we offer customers
vegetables featuring “Three Zeros with Fresh Flavor”, which are
produced without using chemical pesticides, chemical synthetic
fertilizers and chemical hormones but have a unique flavor.

Three zeros: We have formulated the Technical Regulations
on the Production and Post-harvest Treatment of Vegetables
Featuring “Three Zeros” (Z{AZHEEE RFRIEZEERMRIE)),
to set strict operational and technical standards for selecting
production areas of vegetable products before planting, seedling
and soil management during planting, and post-harvest treatment,
transportation and inspection, to ensure that our vegetable
products satisfy all the requirements of “Three Zeros”.

Vegetable flavor: We have laid down the “Three Zeros with Fresh
Flavor” standard in light of the characteristics of each vegetable
and each variety, involving six sensory quality requirements of
basic appearance, color, defect, freshness, odor and taste, to
implement the concept of “providing vegetables that taste like
vegetables”.
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REEE FRUIT AND VEGETABLE BREEDING

ﬁ%@%ﬁﬁﬁ/\{’ﬁ FmiEERE L E B EYS Pagoda Seeds has made significant breakthroughs in the fields
AERE - BE2022F K BREEBEHELRE  of breeding cooperation, new variety breeding and breeding.
W CZRBIMNET AR EMLEZRIREAER  As of the end of 2022, Pagoda Seeds had entered into deep
& WHB20ZEF RmEMNFILER - BRIEW(E partnerships with seven domestic and three foreign seed
2,300 LM & mETEAMN T RE o companies and research institutions, and had been qualified for
breeding more than 20 new varieties. Currently, the company
has bred 2,300 acres of new varieties that are in line with quality

expectations.

REMMERT  HERRRKE mTERKD T
Sensory tastmg evaluation laboratory for sensory evaluation and flavor analysis of fruits and vegetables

BRARERTERE RMHCHZBRERENEZE  BRESHEEBFIHZRANRENTE EREMENTERE
BREMNEE : AR > K EEERERTRENRETER  FRANME RELBREEINEH - E— %%T%E’ﬁﬁ:g
MR ERERERMERTMESCNTETE  ARATFE ] SCHRRBHREENRMEF

With the sensory tasting evaluation laboratory, we have developed a mix of sensory evaluation criteria for fruits
and vegetables, which are used to guide the relevant departments in the sensory evaluation of the fruits and
vegetables. These criteria complement the evaluation indicators of fruit and vegetable quality. Meanwhile, the
sensory radar diagrams produced by the tasters through sensory evaluation have made the quality and change
process of fruits more vivid. The diagrams further enrich the quality evaluation indicators of fruits and vegetables
and the evaluation method of quality change during the shelf life experiment, providing professional technical
support for the quantitative research of “tasty” fruits and vegetables.

RERITERE
Sensory tasting evaluation laboratory

Ogo




RYBREES (RE) ROFRAT
Shenzhen Pagoda Industrial (Group) Corporation Limited

% 2 & CHAPTER 2

BRERIERE - RABRME

Youguolian’s technical empowerment to improve the quality of Mi Clan Chinese gooseberries

BMUMRAR7TEMEERRAN  ERFERESEHX  SHEAE  RIEEZEEX  RBEBRTHY  RasER%
FEINBNMREIESEHE - RPBBICERN - FRBERE - AEGEESE 7\W/J\TEHETJ/@FHM%E’] o ETFXE’JWE% :
RARBKMAR : @BHRIEHR - REFBER  FRREHT - RPZANRERREH - —BEERXB6~7ER -
70~905 B/ NR - FIRER R E (& - — (AR RE 3~5MER - A4 ﬁ90~120ﬁﬂ’9¢7&% ERESEEZTZNERT }zﬂ
KRmEmE  BERESRBERT - BN EAEDHEER  BREMENRRSESHEERENHE - HAERE
HIRATTE MR BRI R BRI TR - BRURD TRaFEHAE -

After surveying the current production status of production areas of Mi Clan Chinese gooseberries, we detect
problems such as excessive fertilization, heavy application of nitrogen fertilizer, marked differences in branching,
highly uneven quality, and many pests and diseases that affect the appearance and storage resistance of the
fruits. By improving the technology, emphasizing the application of organic fertilizers and adjusting the fertilization
structure, we have solved the problem of quality degradation arising from the application of chemical fertilizers,
while improving the flavor and taste. Through flower and fruit thinning, the fruit trees are rationally loaded to
become more uniform. Previously, farmers not aware of fruit thinning left 6-7 fruits on one fruiting branch, mostly
were small fruits of 70-90 grams. However, after fruit thinning management was implemented, they would leave
3-5 fruits on one fruiting branch, which could produce medium to large fruits of 90-120 grams. With a similar
total yield, the commercial rate of fruits was increased and the economic efficiency of farmers was significantly
enhanced. By promoting scientific plant protection and the research on the local occurrence rule of kiwi fruit pests
and diseases, we have worked out a plan for prevention and post-harvest cleaning of gardens against pests and
diseases, which reduces the occurrence of pests and diseases.

222 AIBEKER

BREBERET(RFEARKMBEERE) (PEA

REMBEZEERZ) (PEARKMBEENE) (P EE
ARKMBIRNEEHFE)EERER - HIECHE
BREERE)CENERRE) MCEEREERE)
SHBERRERE  BEMANBERNRE
TEMRERER B = AR RIS o

2.2.2 INTELLECTUAL PROPERTY MANAGEMENT

Pagoda strictly complies with the Trademark Law of the People’s
Republic of China (I ARKFBEIRIZEE)), the Copyright Law of
the People’'s Republic of China ((¥#E ARLMBIZERL)), the
Patent Law of the People’s Republic of China (% AR MEE
FJEY), the Anti-Unfair Competition Law of the People’s Republic
of China (FEARKEFMBERTIEEHFE)) and other laws and
regulations. Pagoda has established the Trademark Management
Regulations (FETEEE#E)), the Patent Management Regulations
(EFMEEMREY) and the Copyright Management Regulations
(CGEVEREEIRIRTE)). While respecting the intellectual property of
others, the Company takes measures to protect its own intellectual

property.
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The Company gradually hones the whole process management
of intellectual property, standardizes the creation, management,
application and protection of intellectual property, ensures the
fulfillment of the main responsibilities by each department, and
strengthens the ability to prevent, identify and sort out intellectual
property risks. By making these efforts, the Company provides a
strong guarantee for protecting its intellectual property. For fully
implementing the whole chain protection of intellectual property,
the Company has included clauses regarding intellectual property
protection in the franchise agreements signed with franchisees.
The clauses stipulate that franchisees shall keep confidential
sensitive information such as intellectual property and commercial
secrets in their daily business, marketing and promotional
activities. The clauses also require franchisees authorized to
use the Company’s brands, trademarks and other intellectual
properties to use them in accordance with the agreements, so
as to avoid infringing on the rights and interests of others and
damaging the Company's reputation and credibility. During the
reporting period, the Company applied for 77 patents, 83 IT
software copyright, and 1,430 trademark rights.

2.3 EXCELLENT CUSTOMER SERVICE

Championing the service concept of “guarding delicious food
and delightful service”, Pagoda has kept bettering the customer
service management system and strengthened communication
with customers, to provide quality and caring services to
customers. This move makes more customers satisfied. In
2022, Pagoda has won a plethora of honors and recognitions in
customer service with its quality services and customers’ trust.

20224 EA |7 & 4 X B3

Youth Civilization Enterprise in Yantian District in 2022
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2.3.1 PROTECTION OF CUSTOMERS’
RIGHTS AND INTERESTS

Adhering to the concept of “all for the sake of customers”, Pagoda
pursues customer satisfaction by constantly getting insight into
customer needs and leading the market. Attaching importance
to protecting customers’ rights and interests, we strictly comply
with the Law of the People's Republic of China on the Protection
of Consumer Rights and Interests ((FF#E AR LMENYE & RS
{R#5%)) and other relevant laws and regulations on consumer
protection. In daily operations, we continue strengthening our
responsible business model and take myriad measures to protect
the legitimate rights and interests of our customers. In terms
of after-sales services, we continue optimizing our customer
complaint management mechanism and reinforce customer
service and complaint management.

RESPONSIBLE MARKETING

Pagoda strictly complies with the Advertising Law of the People’s
Republic of China (#ZEAREMEELEL)), the Administrative
Measures for Online Live-Streaming Marketing (Trial) (#B4&E &
EHEIBYEE(F1T))), the Interim Provisions on the Regulation of
Promotional Behavior ((REITIEITA/EITRE)) and other laws
and regulations on publicity and marketing. By strengthening
institutional construction and regular management, we ensure that
all information used in our advertising and promotional materials is
true, accurate and not misleading, so as to protect the legitimate
rights and interests of consumers.

We have formulated regulatory documents such as the
Regulations on the Management of External Data (Information)
Release ((HINEMEUE(EE)BIEME)), the Regulations on the
Management of New Media Operation ((GTiZE2ELEIERE)),
the Regulations on the Management of Brand Design (2%
FIEIEYLE)) and the Regulations on the Management of Brand
(RIBREIEMRE)) to strictly manage and review advertising and
promotional materials before they are released. In addition to
the publication and implementation of regulatory documents, we
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have further strengthened the standardized use of advertising
materials and external information through Pagoda’s general
advertising template. In terms of material review, we require
all business departments to go through a systematic review
process that matches the materials before publishing information,
to review and filter out irregular content and unauthorized
materials and prohibit the release of information that has not
been reviewed. In producing materials, we advocate the use
of original internal materials, including images, videos and font
designs, to reduce the reliance on external materials at the
source and mitigate the risk of non-compliance arising from the
use of non-copyrighted materials. At the same time, we provide
compliance marketing-related training to business departments
and suppliers from time to time, and by using a series of courses
about “Advertising compliance and risk control practices” on our
online learning platform, we continuously publicize compliance
marketing knowledge to heighten the awareness of our employees
and partners in this respect.

AFTER-SALES SERVICE MANAGEMENT

We have built a smooth and diversified service and complaint
channel in accordance with the Pagoda Regulations on Customer
Service Management (BREEFREEERE)). With the
establishment of a customer complaint management system
incorporating customer complaint acceptance, processing, quality
inspection, analysis and closed-loop management, we respond to
customer complaints timely and effectively as part of our efforts to
fulfill our main responsibility as the seller.

> SERVICE AND COMPLAINT CHANNELSRESPONSIBLE
MARKETING

We fully accept and monitor customers’ requests on the complaint
hotline, online platform and public media. Taking each complaint
seriously, we follow up and deal with it in a timely manner until the
customer’s complaint is thoroughly settled.
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> CUSTOMER COMPLAINT HANDLING

Our complaint response mechanism specifies that after customer
service personnel receive a customer complaint, the responsible
department needs to respond to that customer within 24 hours
and develop a solution within 72 hours. In addition, we classify
customer complaints by business type to analyze them in a more
targeted manner and improve customer service. As of the end
of 2022, Pagoda received 36,616 complaints, of which 24,702
were service and quality complaints, 11,914 were other types
of complaints; 35,881 complaints were resolved, with a 98%
complaint resolution rate.

> DIGITAL INTELLIGENT SERVICE

We have built a digital customer service system through
technology empowerment. By taking the advantage of the system
in informatization and intelligence, we achieve the intelligent
management of customer service in the customer ecosystem,
which further optimizes our customer service process and
enhances service quality and efficiency. Meanwhile, through
the digital customer service system, we collect, summarize and
analyze data by listening to the voice of customers. After that,
we output the report titled “Voice of Customers” based on the
analysis results and feed the report back to various departments,
to facilitate their in-depth understanding of the voice of customers.

> SPECIAL CUSTOMER SERVICE TRAINING

We provided diversified customer service training for our
employees in 2022 to improve their awareness and level of
customer service.
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bl R

Training name

AR E T
Customer service training for
new employees

SR
Training content

FIATREAARB M - EmAE  BEREDS  ERHMETIRRTHAA
REHE REREARTEE -

Training content covers the Company’s standard documents, product
knowledge, communication skills, etc., to help new employees quickly
understand the Company’s rules, regulations, basic customer service skills.

FRRE MR EEIEII
Skills training on customer
service business

RERBEE

o

RSRIFEEE  BRETIRBEH  BREIFIREEREIE

%
Focus on service etiquette, service innovation and other topics to enhance
the service consciousness of employees, and improve the professional skills

of customer service of employees, etc.

= AR EDRL AL IR
Training camp of functional post
of customer service department

BIBERABBEEN — R E TETEA - MhE - ekt E A B EERRE
EEIPRAL - IR E PR RE KT -

Through pre-service and on-the-job training for front-line employees holding
functional positions in the customer service department, the professional
skills and management skills of the front-line employees are strengthened,
and the overall quality of the department is lifted.

& E SRR e T S
Training on skill upgrading
to handle regional customer
complaint

REBYLRFISEAEESBES  HURPBAREPRFEBHFEMNRER -
H— PRI RE RS -

We further improve regional service skills, to clear doubts about customer
communication and customer complaint handling in the daily operation of
regions and stores.
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Not satisfied with your shopping?

BRE App

Pagoda App

—HRR

Instant refund
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INSTANT REFUND SERVICE

We cannot ensure that every fruit, as a natural product, is free
from defects. Therefore, we launch a trust service system of
“Instant refund” (no small ticket, no physical goods, no reason
to return) to create a worry-free consumption scenario for tens
of millions of customers. According to our “Instant refund”
rule, customers who are dissatisfied with any of the products
purchased through the sales channels designated by Pagoda
can enjoy the refund service in stores or on the App within seven
days starting from that day. Customers can learn more about the
“Instant refund to consumers if our products do not taste good”
rules on our website.

/

—_ S = P
=8EEE
Instant refund

TEHERE App, EEEE, Hi
1= App EH7 RANELERMHIE
FTE, BETEBIERERE -

Download the Pagoda App
where you can check the online
and store orders within 7 days
and apply for Instant refund.
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FRRORE  EPEFPERATHEFNERHR
R - REAVERASEFERIBHEEER -

o  EHMEEH

HPASRRELELRS  BAEEEEMEER
FHE) - BHEEBEE T HMEMBREBNESERE
IREHPIELE

Pagoda’s “Instant refund” has led and changed the standard of
conduct in the fresh fruit industry, becoming a representative of
“Chinese trust”. In 2022, we made a special survey on “Instant
refund” in Pagoda. Over 90% of Pagoda users knew or heard of
the “Instant refund” service.

2.3.2 IMPROVING CUSTOMER EXPERIENCE

With improving customer experience as the core, we establish
a communication mechanism with customers and listen to their
voices, to offer them satisfactory services with tangible actions.

CUSTOMER EXPERIENCE ACTIVITIES

We organize diversified activities to deliver an excellent customer
experience. These activities help them understand our products
and services more profoundly and provide a foundation of trust to
improve the customer experience.

. PRODUCTION AREA TOUR

We organize tours to the production areas. By interacting with
consumers, we help them understand every aspect of product
plantation, so as to deepen their trust in us.
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2 W R AR DR A @ 55 75 4% B R
Hoududu Nuomici e Litchi Tour (Guangdong Station)

20226 A18H  ARERMER 2 ik (FERuL) BB R X H 58 - TREBERNEBEWHE M EER - TH#
HRRAER - BHE KB NI 8@ EN2IRE  THERERMTBTEKREEOSE -

On June 18, 2022, Pagoda held a fruit hunting tour (Guangdong Station) of Hoududu Nuomici e Litchi Tour,
leading consumers to go deep into the main production areas of Hoududu nuomici litchi. There, they learned
about the whole process of growing, planting, picking, processing, transporting and delivery of litchi. They tasted
delicious fruits on site and learned about stories behind the delicious fruits.
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. RERIEE . IN-DEPTH TASTING ACTIVITIES

RFAMABRREALES  BEEZACRMOES  We carry out in-depth tasting activities, inviting customers to try

WHEHTE  BBEERFPHNRE - #— K EE  our products and provide comments. We summarize customer

mERY - E—TRATPER - feedback to further improve our products, services and customer
experience.

BREXHEKEXRAES
Pagoda X CHU'S AGRICULTURE Activity

20224127 HFEEXEEAE  ULERE  BEAEILR R BERSZEARTHAORBREMERET ZH
seBh e [MLEE L AR EVRE I RPIES) - HAIARMEHBRSERNELIT FER  ABAHNEEANR  nEBEEAE2E
® o BEFHAOMNEERM

In December 2022, we partnered with CHU'S AGRICULTURE to launch an activity of “Awakening the Sweetness
in Your Heart” in 50 stores in Beijing, Shenzhen, Ningbo and other cities, starting with Shanghai. We provided fruit

fans with camping experience, interesting and informative agricultural knowledge, co-branded free delivery, and
fresh and delicious fruits.

EEREE CUSTOMER SATISFACTION

BREAFFHTHEFHNEMMERFARFA  Pagoda continuously conducts regular customer satisfaction

MERE BEHAEFRLHEEMEEEEIT  management and special customer satisfaction surveys

B URBEBERNEEMEEAMEFHEREFM  and net promoter score (NPS) surveys, to better understand

(NPS) - B - ZMZRETFNERETEFE  how customers are satisfied with our products and services.

BUE  BUOIRRARMOBFHINEFPREE - Meanwhile, we improve our customer experience based on
customer needs, to improve our competitiveness and customer
satisfaction.
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> CUSTOMER SATISFACTION RESEARCH

Pagoda has in place a regular customer satisfaction research
mechanism. In addition to special satisfaction surveys, we
collect the evaluation of the products and services from various
e-commerce platforms, and through the “mystery customer”
survey, investigate the implementation of daily service standards
of stores from the perspective of customers, so as to understand
the customer experience.

In December 2022, we conducted a special customer satisfaction
survey in the areas where Pagoda stores are located. The survey
focused on customers’ evaluation of Pagoda’s brand recognition
and Pagoda’s performance in food safety management. To ensure
the validity of the survey, we selected customers with high order
frequency, large orders, and first orders that were placed long
ago. The results of this survey show that this customer group has
a high degree of trust in our brand and services, with 91.45%
of our customers choosing Pagoda as their preferred platform
for fruit purchases; with 92.67% of our customers being “more
satisfied” and “very satisfied” with Pagoda’s food safety, of which
those who are “very satisfied” accounting for 70.37%.

> NPS SURVEY

To objectively and deeply understand customers’ overall feelings
about the products and services we provide, Pagoda engages
independent third-party research institutions to conduct NPS
surveys every year. Our surveys cover a wide range of aspects
such as store environment, fruit quality, return and exchange
services, etc. The samples are divided by region, age and gender
group to ensure the comprehensiveness, reliability and validity of
the survey results. In 2022, Pagoda’s overall NPS survey score is
59.4%, which is in the first tier among survey respondents (NPS
score > 55%).
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2020-2022 F 5 REFHEBE (NPS) BEER (%)
NPS changes of Pagoda in 2020-2022 (%)

(%)
599 59.4
46.4
| |
2020 2021 2022

2.4 FELREHEBILRE

FAGRER  BRERANEDHBFCRITSRZER
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MRBEEEEEE - RABRB(PEARKTNEEE
ZEE)(PEARANMERBLZ 2R (hEARK
MBREAEEFREE) SHEERERNITEEEM
RIZEER - HHBBLZE2NEBERLREGET
—RIAAHE O REFEEHKRE TR 28D
BERNT B Z2EHEREELELR
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2.4 DATA SECURITY AND PRIVACY
PROTECTION

In this information era, Pagoda is fully aware that it can create
sustainable value for customers by improving customer
experience with digital technology and safeguarding customer
privacy and security. In accordance with the Law of the People’s
Republic of China on Data Security (#FZ A RZLMBIEUEZ 2%)),
the Law of the People’s Republic of China on Network Security
(hrEARKEMEAFL L 2E)), the Law of the People’s Republic
of China on the Protection of Personal Information ({fF#E AR
MEBEAAZ 8 R# %)) and other relevant laws and regulations
as well as industry regulatory and risk control requirements, we
have developed a range of internal policies on data security and
consumer privacy protection, covering information collection,
storage, classification, use and processing, desensitization,
emergency response to security incidents and privacy protection.
We establish a comprehensive system of information security and
privacy protection.
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Data security management policy

(BRZ % (AAE BRE) ERFED

Regulations on the Management of Data Security
(Personal Information Protection)

CBUR (A EE) IREETEMTE)
Regulations on the Management of Collection of Data
(Personal Information)

CBUR (A 58) FREERE)

Regulations on the Management of Data (Personal
Information) Storage

(R (A E8) DD REFHE D

Regulations on the Management of Data (Personal
Information) Classification and Grading

(BB (NGB R - MIEERE)D

Regulations on Management of Data (Personal
Information) Use and Processing

CBUR (A 58) MUEEWED

Regulations on the Management of Data (Personal
Information) Desensitization

(BB (AANER) X2 FMHHEESEERE)

Regulations on Data (Personal Information) Security
Incident and Emergency Management

(R (A 58) L2 EIEFE#E )

Regulations on the Management of Data (Personal
Information) Security Training

CEREZR - MR EEME D

Regulations on the Management of Data Destruction and
Deletion
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BAREEEHE
Privacy protection management system

(B RESHBE)
Pagoda Privacy Policy

(ERE — H LBEYIEEE B )
Pagoda — Privacy Policy on Online Shopping Function

(BERE — BREMBE)
Pagoda — Login Privacy Policy

(BRE — ERRERFERLBE)
Pagoda — Privacy Policy on Customer Service Protection

(BRE — 25 ERFEELBEK)

Pagoda - Privacy Policy on Member Value-added
Service

(BRE — EXRGRBEBEFLEED

Pagoda - Privacy Policy on Information Interaction
Service

e @ o \’/abf'
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2.4.1 DATA SECURITY

Pagoda has set up a technology committee that comprises key
leaders from relevant functional departments, to serve as the
highest decision-making body in charge of cybersecurity, data
security and personal information protection in the Company. We
have worked out a tough policy on data security management
to regulate data security management in conducting relevant
business processes in all business units of Pagoda, thereby
mitigating potential risks to data security. In addition, we have
been certified with ISO 27001 for years. In July 2022, the core
business systems we use, namely the integrated membership
management system of Pagoda (level 3), the App system of
Pagoda (level 3) and the official website system of Pagoda (level
2), have been filed in Shenzhen with the network security level
of 3.
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The official website system of Pagoda has obtained the

BREERREREF R

Pagoda ISO 27001
certification in data security
management

The App system and the integrated membership
management system of Pagoda have obtained the
level 3 certificate in network security protection

level 2 certificate in network security protection
in Shenzhen

in Shenzhen

RFB RS - B - SURE - BEma s
BT EARS  YEGHRE=ZFEELEE
FIE RFHEERELELE2RERFBR - BRE
BL2RGHETIENA R NA]FIE - 2022F © F
MEERE - A REHEREEHN - Appfl—81t
CETERFHE T2 - BBlERERY
ABRP SEEZFRRE AHERERERTE
ZRRES -

We have established a mechanism for daily monitoring and
maintenance of software, hardware, database and network. We
carry out third-party information security audits to detect and
eliminate information security risks and loopholes as early as
possible, to ensure the effectiveness and reliability of information
security system and management. In 2022, we invited a third-party
organization to conduct two vulnerability tests on the official
website system, the App system and the integrated membership
management system. The test results showed that no signs of
medium — or high-risk system vulnerabilities, indicating no security
risks of Pagoda’s system.
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In addition, based on the policy on protection of network security,
we adopt technical measures to prevent network security hazards
such as intrusion prevention, identity identification and security
audit. We also monitor and record the network operation status
and network security events on the server side with the cloud
monitoring platform, and keep the corresponding logs for at
least 6 months. We have also drawn up the Regulations on the
Management of Disaster Recovery and Backup of Data Security
(HELZ2AR L HHEIREERIET)), which provide for data
backup, backup cycle, backup mode and other related security
aspects. We have also adopted technical measures such as data
encryption, network authentication and access control to protect
the network from interference, damage or unauthorized access,
and prevent network data from being leaked, stolen or tampered
with.

2.4.2 PRIVACY PROTECTION

In strict accordance with the Personal Information Protection Law
(B AE BARFESL)), the Data Security Law (EIEZ2E)), the Law
on Protection of Consumer Rights and Interests (B &SR
7&)), and the Data Regulations of the Shenzhen Special Economic
Zone (ORI B @ S IKIEH)), we handle consumers’ personal
information lawfully and collect only the personal information
necessary for completing our business within the minimum scope.
We have formulated a mix of privacy policies in key links involving
the collection of personal data, such as customer service and
member login, and have implemented measures to adequately
protect consumer privacy. We have also established a dedicated
data team to lead the implementation and review of our internal
data privacy policies and practices.

We have published our privacy policies in the links that handle
Personal Information, Including The Privacy Policy of Pagoda App
& Pagoda+Wechat App (ERE App &BERE+WME/NEFRBILEK
%)), the Rules for the Protection of Children’s Personal Information
and Notice to Guardians of Pagoda (( & RE 7 = E Az B(RER A
MECE AZEZND)) and the Privacy Policy of Pagoda+Alipay AppLET
CBERE+XHE/NRFRILER)). The privacy policies provide for
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2.4.3 EEREEI

BRETHHARETIREZ2EREI - RAEE
TE2ANERERERTBANEHEE  RAETH
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BEZE2EERBOMBMHEE  BERTEERZS
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the information collected, used, entrusted, provided to the public,
transferred and disclosed by the Company and displayed to the
users through pop-up windows and in other prominent ways with
the consent of users. In cases involving the handling of sensitive
personal information and the provision of personal information to
third parties, we also have a separate Authorization Agreement
on Personal Information (KA A2 B #)), which is publicized
with the consent of users through pop-ups and checkboxes and in
other prominent ways.

The Regulations on the Management of Data (Personal
Information) Storage (EE(EAEER)FRHERMRE)) and the
Regulations on the Management of Data Security (Personal
Information Protection) (#EZE(EAEFEERE)EEETE))
stipulate that personal information shall be stored only in the
shortest time necessary for processing and be deleted or
anonymized after the expiration of the storage period, and the
corresponding records shall be kept. In addition, our Regulations
on the Management of Data Destruction and Deletion ({5
% - MKEIRMRE)) set forth privacy protection measures such as
encrypted storage, authorized access, and de-identified display of
sensitive personal data. After users cancel their accounts, we will
promptly delete their sensitive information such as phone numbers
and addresses. Only order data and transaction data will be kept
for more than 3 years pursuant to legal requirements.

2.4.3 INFORMATION SECURITY TRAINING

Pagoda regularly trains employees on data security. We go
all out to popularize new trends in laws and regulations and
corresponding measures, and explain national laws and
regulations to employees. We publicize our data security
management system, and introduce the concept of data security,
the relationship between data security and employees, and
methods to achieve data security. In 2022, we organized two
training on data security system and awareness, targeting all
employees in IT-related positions, with a 100% coverage rate and
a 99.06% completion and examination passing rate. The training
not only enriched the data security management standard but also
raised employees’ awareness of data security and compliance.
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“Deliciousness” as the Partner, b4 :
Jointly Building a Sustalnable Industry Chain
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Pagoda is committed to building a green ecosindustrial chainstiatsintegrates cultivation
and retail, expanding its-own sust equirements to the, upstream and”
downstream links. We work ’to*lmplement management thro t the entire industry
chain. In each industry chain, we work toach[eve the\ goal of “delicious_fruits” by
standardizing the manage/mem.of upstream suppliers and downstream mnchlsees
Holding an open . and ‘win-win attitude, we engage. in industry“exchanges and
communication to-expand our popularity. We, by working with.our suppliers, franchisees
and industry partners,” promise t0"make -persistent. contributions to building a green,
safe and sustainable industry chain ecosystem:.
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3.1 COMMON DEVELOPMENT WITH
FRANCHISEES

Pagoda firmly chooses to pursue development with franchisees,
and Pagoda and franchisees are a community sharing “both loss
and glory”. We continue providing multi-dimensional support
for franchisees. In the continuous communication, exchange
and training with franchisees, we increase the sense of identity
of franchisees with our culture and strategy, and enhance their
confidence, to establish a sustainable relationship of mutual trust
and love. As of December 31, 2022, Pagoda had 2,320 franchisee
partners and a total of over 5,600 franchised stores.

In 2022, we were awarded the title of “Most Valuable Chain Brand”
by the organizing committee of the Expo Franchising Guangzhou,
and our franchise model was recognized by the industry.

3.1.1 NBEEE

BAENBERRESECHEBEIERHE  SBMEA
BZEEREE  RUEHF - HMAENBARRSE
R BEPIERECELRE  UEEKEBR
RHERELRERSERNED - RATEBE T
BEFIENT R BERKRARBNMBRESL
BNEEIED FHEMINER -

RIPERPIHENEREHMER Y AFEME
BHEIRGHERRE  FRUAIBREEE
(RE)BEOERAAMBAMZE S ATEHENE
€)) - MEERBEAREFOFFARNEFFA
FERARMAZT B RARN AMBER AT BB

3.1.1 FRANCHISEE COMMUNICATION

We treat franchisees as our business partners and encourage
mutual learning and benign competition among them. We maintain
close communication with our franchisees, output standardized
operating practices for our stores, and provide multi-dimensional
assistance throughout their operations. We also set up model
stores to share the excellent operation and management methods
of franchisees with outstanding performance to other franchisees.

A franchisee committee of Shenzhen Pagoda Industrial (Group)
Corporation Limited (hereinafter referred to as the “Franchisee
Committee”) has been established to boost the development
of the Company and franchisees and establish a smoother
communication channel between the Company and franchisees.
The Franchisee Committee is voluntarily established and led by
the franchisees who have signed franchise contracts with Pagoda
under the organization of the Company.

BREZE [ ZAREEEEHBIE] B
Pagoda won the title of “Most Valuable Chain Brand”
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Carrying out the first franchisee exchange meeting to build a favorable communication platform
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The members of the Franchisee Committee can initiate mutual

exchanges and learning, seminars, store inspection and
assistance, daily proposal and feedback, and other activities.
Meanwhile, they are organized to carry out exchange and
learning, make proposals and other communication activities.
They can also initiate various exchange and learning activities

with the theme of operation and management on a daily basis.

The Franchisee Committee aims to bring into play the positive
energy of excellent franchisees and the spirit of altruistic culture
continuously advocated by Pagoda. Through the establishment of
communication mechanisms, the Franchisee Committee transmits
the energy of model franchisees and fosters a good franchise
atmosphere. This will not only bring down the communication
cost arising from the information gap, but also create a better
communication platform and foster a good atmosphere for
franchise partners to help each other.

CHAMEMERZEGXE  BBABFREKEZRE

Social and Governance Report for 2022

On August 28, 2022, Pagoda held the first franchisee exchange meeting in Dali, Yunnan Province, for all the
Franchisee Committee members. Through activities such as experience sharing and exchange among members
and speech contests, a two-way communication platform among franchisees was established to enhance the
management ability of the Franchisee Committee members and their sense of recognition with Pagoda’s corporate
culture, and improve franchisee satisfaction.

2022.08.24 18:48
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3.1.2 EMPOWERING FRANCHISEES

Since franchisees have joined Pagoda, we provide
multi-dimensional empowerment and training for employees
holding key positions in the promotion ladder, including trainee
salesperson and in-service store manager. The training topics
include culture and mentality, knowledge and skills, and system
and safety. The empowerment and training aim to enhance the
cultural identity, business mission, customer service, complaint
handling ability and safety management ability of franchisees and
store employees.

Moreover, we have systematic franchisee support and incentive
mechanism, covering store site selection, opening support,
employee training, business operation guidance and IT system
support, empowering franchisees in all aspects from access to
store operation and management.

< EMPOWERING STORE SITE SELECTION

In helping franchisees select store sites, we have formulated the
Administrative Measures for Selecting and Evaluating Locations
for Brand Store Locations of Pagoda (B 2E &I ERI -
SLEEIEPHE)) to regulate the site selection and evaluation of
franchisees’ stores, and to ensure store quality and food safety.
We engage a professional third-party site selection company
to evaluate the locations from aspects of business district
positioning, store location, store internal structure, compliance
with national food safety standards and other factors, to assist
franchisees in selecting sites and opening stores.

< EMPOWERING STORE DESIGN AND DECORATION

After site selection, we help each franchisee partner to design
and decorate stores. For this purpose, we have developed internal
policies on the management of store decoration standards. We, in
strict accordance with the policies, select qualified construction
sides and check and accept the construction results, to ensure
that they are up to standard before use.
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< DIGITAL EMPOWERMENT

We keep improving the digital capability of store operations,
strengthening regionalized and refined store operations, and
further promoting digital management systems to our franchisees.
Our ERP system has such information systems and features as
intelligent ordering, intelligent pricing, intelligent dynamic sales
management and improvement of key operational indicators,
which can comprehensively elevate the operational efficiency of
franchised stores. In 2022, we fully upgraded our ERP system to
the second-generation self-innovative system. We will continue
optimizing the system to further refine intelligent ordering and
dynamic sales management, and strengthen quick end-to-end
connectivity and data analysis capabilities. To ensure the
authenticity, accuracy and convenience of sales records of
stores, we implement an integrated store POS system to facilitate
franchisees recording the sales activities and saving the records
in a timely, accurate and detailed manner. This system can be
connected to and monitored by the ERP system in real time.

<~ OPERATION SUPPORT

Pagoda has established a zonal operation system. Based on
the dynamic data of the business districts of stores, the system
matches personalized product mix, pricing and promotional
activities for stores through the intelligent ordering system, to help
stores achieve refined operation and help alleviate the difficulties
faced by franchisees in operation. Meanwhile, the franchisees can
grasp the operation condition of stores in real time through the
assistant information system of Pagoda.

Furthermore, we provide marketing support to franchisees in
brand promotion and marketing, such as special marketing
programs on holidays and special event days, to help them
conduct multi-channel promotion.
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Food safety training for franchisees

< EMPOWERING EDUCATION AND TRAINING

Pagoda has a mature franchisee-specific training system that
provides comprehensive and regular training for store managers
and employees, cultivating and reserving talents for franchisees.
The training content covers food safety, marketing method,
customer service, operation and maintenance, and mental
enhancement. In daily operations, we also assign regional
operation and supervisory managers to provide guidance on store
operation and management.

2022%8F BEREBFF=HLEFEE  MAZENER EEMBET  ART —REEXEAE - K& LARAMNA
BHRRMTEZMBENE  FERAPIEHAMRLENER  YVEREFRMALEERBELFIEZM -

In August 2022, Pagoda invited a third party, Ecolab, to hold a business culture conference with the participation
by all franchisees, store managers and employees. At the conference, the Company provided franchisees
with knowledge on food safety, to make the stores attach more importance to food safety, and urged the
implementation of relevant food safety management standards.

SR® -

Rm T2 HEE
Food safety training
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ECOLAB 025118

Everywhere It Matters” 1
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3.1.3 FRANCHISEE MANAGEMENT

We value and regulate the standardized management of
franchisee stores. In accordance with the Food Safety Law of the
People’s Republic of China (FF#EAREFBEIRBELEE)), the Law
on Protection of the Rights and Interests of Consumers of the PRC
(FEARREMBEHEEETREZL)) and the Regulations on the
Management of Commercial Franchising ((FE¥4FRFEEEIRIE
7)) and other laws and regulations, the Company has formulated
the Administrative Regulations on the Operation of Branded
Franchised Stores of Pagoda in light of the particular conditions of
the Company, which regulate the business activities of franchised
stores and franchisees.

AR & i n B 58
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“Five criteria” evaluation system of Pagoda
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We implement a unified, multi-dimensional operational
management guide for our franchisees to standardize their store
operations. We have developed “five criteria” for operations to
ensure product quality, food safety, consumer experience, and
the sound and sustainable development of our franchisees. The
five dimensions of the “criteria” are food safety, environmental
experience, shopping guide service, product quality management,
and delicious and affordable. We have established a question
bank around these five themes, with multiple assessment
indicators under each theme. We make a free combination of the
questions based on the “monthly theme” to form the five criteria
for the month, and conduct strict assessments and evaluation of
the franchised stores to ensure food and service quality.

Meanwhile, we have established a “mystery shopper” mechanism,
hiring third-party mystery customers to spot checks on “online/
offline stores”. The check results are incorporated into the
comprehensive rating system for franchisees. We have formulated
the Administrative Measures for Part-time Mystery Visitors
of Pagoda (BRERQAGIZBGHEEEIE)) to regulate the
recruitment, training and management of mystery visitors.

In addition, we have established a violation review panel for
franchised stores, which is responsible for approving rules and
regulations on the operation and management of franchised
stores, making final decisions on the handling of violations by
franchised stores, finalizing appeals against the violations, and
monitoring and reviewing the violation management of franchised
stores. We evaluate the safety management of franchised
stores from aspects of service and product quality incidents,
safety incidents, false operations and Instant refund, and
misappropriation of the Company’s assets. We evaluate the food
safety management of franchised stores, including whether they
sell overnight cut fruits and expired merchandise, and whether
they use bad fruits, overnight cut fruits and expired merchandise
for sampling, fruit cutting, and giveaways.
evaluate the presence of improper complaint handling and
other mismanagement in stores, including the dissemination of
information, data or prescribed confidential information authorized
by the Company to non-related personnel within the Pagoda
system or to non-Pagoda system personnel.

In addition, we
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3.2 RESPONSIBLE SUPPLY CHAIN
MANAGEMENT

Fully involved in the upstream supply chain, we keep
standardizing our own plantation bases and cooperative plantation
bases. While streamlining distribution links and improving the
stability of fruit quality, we encourage suppliers to use green
materials and make local growers and fruit farmers more capable
of improving quality and efficiency. We empower the sustainable
development of local farmers with planting technology, production
materials and procurement processing.

3.2.1 SUPPLIER MANAGEMENT

A stable and sustainable supply chain is an important foundation
for Pagoda to deliver quality products and services to its
customers. For this reason, the Company has formulated and
strictly complied with relevant management policies, such as the
Regulations on Supplier Access Management (({ERERE A B
#87E)), the Regulations on Supplier Management of Domestic
Fruits (BEIE/KREEREEIRTE)), the Regulations on Supplier
Management of Imported Fresh Fruits ((# D& R EERT))
and the Regulations on Management of Entrusted Production
MmEEEEIEE)), which specifies supplier access evaluation,
supervision and withdrawal, in order to mitigate supply chain risks.
The Company’s suppliers are mainly divided into food suppliers
and non-food suppliers. In 2022, there were over 1,400 fresh fruit
suppliers that had transactions with the Company, of which 60%
came from the East and South China.
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Pagoda manages its suppliers based on the “Q.C.D.S (quality,
cost, delivery and service)’principle. For new suppliers, we
will conduct a preliminary investigation, prepare supplier
appraisal reports and evaluate the necessity of supplier access
in alignment with our long-term development strategy and core
competitiveness. At the bidding and evaluation stages, we place
emphasis on the compatibility of the suppliers’ values with the
Company’s values, including but not limited to evaluating the
suppliers’ performance in fulfilling their social responsibilities,
culture of the greater good and shared interests and other
values. Meanwhile, in evaluating the access of new suppliers,
we incorporate elements such as production environment,
environmental qualification certification and food safety into the
access evaluation system, requiring suppliers to provide relevant
qualification certificates such as the Food Business License (&
ZZEA[FE)), Organic Certification (A#REEZ)), Green Food
Certificate (4kBREmMEZFZE)), Pollution-free Food Certificate ((ERQ
E£R HEE)) and Production License (4 EFFAIE)).
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Suppliers need to establish a stable
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Suppliers need to have a stable production scale, adequate supply capacity, and
immediate delivery capability

“Closed loop service”
— REE NS IR EBE M
Suppliers can cooperate in dealing with damaged products, product complaints, etc.

Our supplier evaluation mechanisms are diversified, varying with
supplier types. Taking domestic fruit suppliers as an example, we
have an array of evaluation indicators for fruit suppliers that are
our major suppliers, including their creditworthiness, qualification,
business-related information, reputation, planting technology,
cultivation experience and post-harvest processing, stability
of fruit quality, stable supply throughout the year, and food
safety control and assurance. We select reliable and trustworthy
suppliers based on these evaluation indicators to defuse potential
risks in food safety, quality control, integrity and supply chain
timeliness.

The Company implements an A-E evaluation and grading system
for domestic and overseas fresh fruit suppliers, and continues
working with suppliers with A, B and C ratings. We communicate
with suppliers with a D rating to improve their performance and
follow up on performance. We require suppliers with an E rating to
provide a Supplier Improvement Report (fiEREMNZERE)), urge
them to improve their performance, and seek alternative suppliers.
In 2022, we evaluated all domestic and foreign suppliers, with a
100% coverage rate, of which 98% met the criteria.

fective product quality assurance system

— ARG ARARER - RSB

Cost control, economizing resources, improving economic efficiency

- BB

- EmiR

BREQ. C. D. S)HEREAIERA
“Q.C.D.S” principle of Pagoda for supplier access
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3.2.2 PROCUREMENT WITHOUT
CORRUPTION

In order to prevent corruption in connection with procurement,
Pagoda carries out supplier anti-corruption management from
two aspects: behavior restraint and awareness promotion. All
suppliers are required by Pagoda to sign an Anti-Commercial
Bribery Agreement as part of their procurement contracts.
Such an agreement stipulates a complaint hotline that can be
accessed by both employees and suppliers to report potential or
suspected corruption cases. In 2022, 100 percent of suppliers
signed the Anti-Commercial Bribery Agreement. In addition,
before major holidays arrive, Pagoda pushes materials on
integrity and self-discipline to procurement-related departments
for all employees to learn, including but not limited to the “six
prohibitions and one requirement”, integrity promotion videos,
etc., with a view to promoting the awareness and norms of
integrity and self-discipline to the employees.

3.2.3 GREEN PROCUREMENT

We also actively clarify environmental requirements and express
expectations to suppliers and other partners in the hope of
building a sustainable green supply chain while establishing a
sustainable and long-term cooperative relationship.

Pagoda actively engages service providers with electric truck
fleets to transport fruits smoothly from distribution centers to
franchised stores. Compared with traditional fuel vehicles, the
use of new energy vehicles greatly reduces carbon emissions. As
of the end of the Reporting Period, the proportion of new-energy
electric vehicles we used was 14.5%. We also suggest that the
fruit suppliers use recyclable baskets instead of cartons. If the
suppliers use cartons, we suggest that the suppliers recycle the
cartons.
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We use a variety of packaging materials that can be classified
as fully biodegradable plastics, environmentally friendly and
recyclable plastics, paper products, etc. In terms of retail
packaging materials, we require suppliers to provide relevant
environmental qualifications such as environmental impact
approval, and require printing suppliers to provide emission
permits. Furthermore, we prefer to choose packaging material
suppliers with ISO 14001 certification and FSC certification. In
addition, we prefer to hire contractors who use environmentally
friendly building materials to decorate our stores.

In the future, we will further define and identify environmental
and social risk points in the supply chain, including labor rights,
child labor, forced labor, health and safety, environmental
protection and business ethics; strengthen the establishment of an
environmental and social risk management system in the supply
chain; standardize procedures for identifying and evaluating
environmental and social risk points in the supply chain.

3.2.4 EMPOWERING SUPPLIERS

We value like-minded suppliers who embrace the culture and
philosophy of Pagoda and regard the common progress and
harmonious development with the supply chain as our own
responsibility. We continue to provide full assistance to suppliers
by sharing planting technology, means of production and
information technology.

PLANTING TECHNOLOGY EMPOWERMENT

By the product sources, the fruit suppliers of Pagoda can be
divided into three categories: owned plantation bases, cooperative
plantation bases and growers in the places of origin. For fruit
suppliers of owned plantation bases and cooperative plantation
bases, we continue to provide targeted agricultural technology
resources and assistance mechanisms, aiming at promoting the
collaborative growth between supplier partners and Pagoda.

We have always standardized the management of planting
technology, means of production, post-harvest treatment and other
matters for owned plantation bases, and constantly brought the
latest planting technology and production standards to growers of
owned plantation bases.
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We provide whole-process technical guidance and empowerment
for cooperative plantation bases from production to procurement
operation. For the production process, we assign technological
personnel to provide on-site guidance for local growers and fruit
farmers, including cultivation technique guidance, standardized
technical operating procedures guidance, guidance on
fertilization, insecticide spraying and water irrigation timing,
and technical operation guidance across all fruit production
stages. We also provide whole-process technical guidance for
subscription, purchasing, allocation, pricing, acquisition and
warehousing. We have been committed to strengthening the
standardization of data management and insecticide use for
cooperative plantation bases, and assisting the core bases in
working out plantation production standards.

20229 5H29H F AREERIIGEHEAL=—BEFRFAEEHT T EEAIARER - FEH/T | W20228 RE K EHE
BAARE - Ag L AREFFEMHLERGIBRERG EHOZTARERARBENTE  MARNAB T RESZERR
WRIEFREZEMNREEE  MET  BRERTRESSD  AERAEERRH °

On May 29, 2022, Pagoda held its 2022 annual supplier conference themed “Joining Hands for Common
Prosperity” at the Haoguozi School on the third floor of its headquarters in Longgang, Shenzhen. During the
conference, Yang Shaogui, an expert from the Pagoda Experts and Consultants Center, shared the impact of
temperature on the quality of fruits and vegetables. He explained that temperature is an important environmental
factor that affects the respiration of fruits and vegetables, and it determines their freshness and quality.
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Sunshine promotes agriculture and enables local farmers to develop sustainably
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In addition, we provide financial support to local farmers, assist
local disadvantaged growers and fruit farmers of the cooperative
bases in applying for personal loans, and help local growers and
fruit farmers achieve personal development.

BRSEEIMNERFPINREEMRF » 7
o WEIHER WA ESR

Hainan Wangpin provides inclusive financial services to local disadvantaged farmers to enable their sustainable
development. Currently, if the farmers of Hainan Wangpin are local farmers, they can apply for personal loans
from local cooperative banks by providing relevant documents such as sales order contracts and land lease
contracts signed with Hainan Wangpin. This case of cooperation with suppliers has been recognized as a model
of “sunshine promotes agriculture” and has been recommended by many to banks Shenzhen Banking Association

for publicity.

HFLae
FAPIIE7E FE R L A5 15 4B Tﬂ%%?ﬁﬁ/éﬂﬁz&’fﬁﬁﬂ/\l*”

B REEBEZEEERTERA - Bt  BEL
RAKRESEE  HMBEALEEEREX - B

RmBEfRE RERRNEE  HEENTE2ME - 1t
Hho BMEEREE  RE - ERSHEERHER
BrLEmER  2RERERBRBER - HIRE
BEREZRIML - B2 iFHkR -
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DIGITAL EMPOWERMENT

We are applying and will continue to explore cutting-edge
technologies such as artificial intelligence and big data to
empower traditional management methods, and intelligently and
accurately improve the quality control of fruits. This will enhance
our operational efficiency, reduce fruit wastage, and ensure
the quality, freshness and safety of fruits. In addition, we have
completed digital system construction in the supply chain links
such as plantation, procurement, warehouse distribution, with
precise and strict management across the entire process, to
ensure that safe, delicious and high-quality fruits are available to
customers.
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> INNOVATIVE TECHNOLOGY DRIVES THE PLANTING
INDUSTRY

In 2022, we established the Fruit and Vegetable Industry
Four-prone Research Institute, focusing on common industrial
technology needs related to informatization, digitization,
intellectualization, and mechanization. It integrates technologies
such as artificial intelligence and the Internet of Things with
practical needs and scenarios in the fruit and vegetable industry
to develop innovative hardware and software applications
that promote industrial development. Currently, the institute is
working on Al unmanned inspection, pest and disease warning
and prediction, agricultural robots, and other common industrial
technologies that lead the development of the fruit and vegetable
industry. We will continue to optimize the digitization management
system of upstream planting, strengthen the intelligent application
of agricultural data, accurately predict and manage the production
and quality of fruit and other fresh products at the plantation
bases, and improve the work efficiency of technical personnel.

> INTELLIGENT WAREHOUSE DISTRIBUTION
ENSURES FRUIT QUALITY

Currently, our warehousing distribution network in China
comprises 29 warehouses, which serve as both regional initial
processing and distribution centers. We consider city location,
transportation convenience, and surrounding store numbers as
factors in setting up our initial processing and distribution centers.
After the fruit is delivered to the initial processing and distribution
center, our Pagoda ERP system records detailed information
about each batch of goods, including fruit type, quantity, origin,
quality grade, etc., and then marks the barcode and stores
them in suitable temperature-controlled warehouses, accurately
controlling the quality of each fruit category.
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In addition, we are currently upgrading our digital intelligent
warehousing and logistics system, which will help us reduce
common warehousing and logistics errors, including pickup
errors, quantity errors, and incorrect distribution. We believe that
the upgraded warehousing and logistics system will become
an important strategic advantage for our future development.
Meanwhile, we are enhancing the level of warehousing automation
by installing an automatic shelving and outbound system. We
are also optimizing the physical warehouse design (primarily
for the route planning of warehouse smart vehicles) to support
the aforementioned upgrade. We can ensure the freshness and
quality of fruits through expedited delivery and restocking using
the Internet of Things and real-time data sharing.

3.3 PROMOTING
PROGRESS

Pagoda regards promoting the common progress within
the industry as its own responsibility, actively joins industry
associations, and promotes communication and common progress
among peers. We constantly share our advanced agricultural
technology and management methods, play a leading role in the
industry, and work together with peers for common progress and
win-win development.

INDUSTRY-WIDE

The followings are some of the industry associations that Pagoda
has joined and the contributions that Pagoda has made:
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hEEME (5

Name of Association (Partial)

o ElESHAC & e (CCFA)
China Chain Store & Franchise
Association (“CCFA”")

B )

Activity and Contribution

e  ERZHETESE  HEFABRIEE  BHMMEEES -

o Actively participating in industry cooperation, promoting new
technologies, and releasing new ideas and initiatives.

o ZNKHRSEAELBORREEY  RETLSLER  BARMNEEN
EEE -

° Participating in the selection activities for various industry honors of
CCFA, playing a benchmark role in the industry, and enhancing brand
awareness and reputation.

o ZBETEBRNFENGIE - HENTTEES -

o Participating in the formulation of industry policies and standards and
promoting industry progress.

e  ZIHEEEFH  Hl - BRIBR  EFHFED  HERNER  FATR
MATEEIRRI - BEMREEE -

o Participating in special conferences, training, domestic and overseas
visits, store visits organized by CCFA and exchanging industry
management techniques, trends, and best practices with industry
experts and peers.

ERE EE LS e (GCOA)
Guangdong Chain Operations
Association (“GCOA”)

. BE2ERPEES - 2022FREBERAXNERECE I[MNEE VARG
FEAL MR -

o Actively participating in activities of GCOA and being awarded the
tittes of “Guangdong Business Anti-pandemic and Supply Guarantee
Enterprise” and “Anti-pandemic Charitable Enterprise” in 2022.

PERmRE RS (CFMA)
China Fruit Marketing Association
(“CFMA”")

e WHBMEEMKERAKLEKRT BREGEXSHFELMIBZBIR] 8
b TEHEE] — i EHRASLEES  RERREXELCANRDRBE
WRAE -

o Assisting other members of CFMA in improving management level,
developing operation models such as specialized fruit cooperatives,
‘trade, industry, agriculture” integration, “production, supply, and
marketing” one-stop services, and chain distribution, and promoting
fruit industrialization and modernization of fruit circulation.

s MBRRUTENELEXINEY Mt EEET @uE Rg8 - 6
¥ ITERME RME AR -

o Organizing information exchange activities in the fruit industry,
operating magazines, professional information issues, websites, etc., to
provide information and consulting services for members, enterprises,
and the industry.

e HEBNBENRRTENPMEHE BESINELSSHE  ARCEQLCLEER
KERBAERR - Bmita - 20507 - wIESED - BRATEEFENLS

o Organizing and holding fruit industry trade fairs, exhibitions,
and advertising campaigns, organizing business management
experience summary exchange, theoretical seminars, academic
exchanges, forums, and other activities, and developing social welfare
undertakings related to the industry.
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e AR (Fae) EENELE Rk

Name of Association (Partial) Activity and Contribution

B R R E T & (CATEA) o PR R ERMTHEER Z2HERARMEBMN - BETRTELR  (RER
China Agro-technological EE o

Extension Association (“CATEA”) ° Conducting theoretical research and academic exchanges on scientific

agricultural technology promotion, summarizing and exchanging
advanced experiences, and promoting scientific management.

o WEEREZEREARMERIN - HELREFERERTIMAME L E
W ERRERBRINAE -

° Promoting and applying agricultural scientific and technological
achievements and advanced techniques, editing and publishing
agricultural technology promotion publications and popular science
readings, popularizing knowledge of agricultural science and

technology.
. HRERIMTHE TERE S EE - BERRD2HEER -
° Giving reasonable suggestions for agricultural technology promotion to

play the consulting role.

G FREIMSEREEY  RefXRITEEAENRENRIRERE -

° Conducting training and various scientific and technological activities
to improve the scientific and technological literacy of agricultural
technology promotion personnel and farmers.

o (EEZTEMRERIMHERERAMKMOAER -

° Fostering the construction of a diversified agricultural technology
promotion system and team.

. EREERMOERRER  RERREHER  EPHMERNRIVCRSE @ @
BERNBERAERNRER  fRTRAKANRERES  RAERE
BRIHG  RETSKENER  RIRCESERRIRTA -

° Providing a series of services for farmers before, during, and after
production for the promotion and application of agricultural technology,
recommending high-quality products for agricultural use and farm
products to members, and holding agricultural expos and farm
products exhibitions in various forms to foster the development of the
market economy and build a communication platform for members of
agricultural-related enterprises.

o FHERBEMMEHENREMBRESE  EREABINEERIMERSH S
RME BN TEEN R T RREEE -

° Conducting international and regional exchanges and cooperation
in agricultural science and technology, and developing friendly
exchanges and cooperation with foreign agricultural technology
promotion and other scientific and technological organizations and
workers.

9@ 0\,;%
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AREREEFTESERME N - XB2H - 2 With its own advanced agricultural technology strength, Pagoda

SZIEITER - EEAZENIFESTE - HZA  has been invited to participate in the discussion, review and

SRR  FAMEM T1IEITEIZE  5THBERIZ  formulation of several industry and group standards. As of the end

4 Hep - 2IHEBIRED R AT © of the Reporting Period, we published 1 industry standard and 5
group standards, among which 2 group standards have been put
into practice.

. . R AE AR B8
SHEEHE EELRE Status of
Participant Name of Standard Standard

ITHRAE FERMMABHRE — RADRITEER o
Industry China Fruit Marketing Association — Fruit Grading Published
standard Standard Certificate
7 B IR AR fE e
Guidelines for the Assessment of Commodity Published

Quality Standards

MRERERERBE RS (RREEE)
Service Specification on Production of Ready-to- | B %4

AYEREEX (£E) eat Fresh-cut Vegetables and Fruits (For Food Published
f& 1D BBR A F) Trader)
Shenzhen Pagoda Industrial
(Group) Corporation Limited | EEE1R2E NREREREMTEEREER (BEH)
Group standard | Requirements for Safety Management of Primary | 2 34%
Agricultural Products and Foods (Plantation Published
Category)
ESER (2 8EZR) EEit

Selenium-enriched Apples (participate in review) Effective

[ A BREREDEIE (2RER)
“Red Beauty” Citrus Grade, Packaging, Storage
and Transportation (participate in review)

BEM
Effective

FRERMESEAENTEST kT E 5L Pagoda is well aware of its social responsibilities, and relying on

7 EEB)HFERET HIR M ES  BRISLEMMAE R E its strong influence, driving force, and radiation advantages, it

BIHITE O EmBRENR EErRER - insists on leading the industry chain and helping to build a healthy
ecosystem for the integrated development of enterprises in the
industry.
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EIREmDEAFEERIAR RO ZEENBNLER
Sharing expertise and experience in the Sustainable Development Project of Agricultural Products Circulation

2022487 - EREEHPEEHLEHE (CCFA) MM REMABARERRIER |REE RO EHRERR
MIBFE - BRAEETECZR  PDAIHERSEERESEE  URBEARBESENRAT HNEEMBEHETTEAA
NE - ZBAMBE L (REGTBUIFELRITDERS) EZNEM -

In August 2022, Pagoda shared its expertise and experience in topics, such as reducing the loss of fresh
agricultural products during circulation, addressing the problem of profitability, facilitating the green development
of the supply chain, as well as in the sustainable agricultural production and circulation at the kick-off ceremony of
Sustainable Development Project of Agricultural Products Circulation sponsored by China Chain Store & Franchise
Association (CCFA). At the ceremony, the Action Proposal on Sustainable Development of Agricultural Products
Circulation was released.

BREGERZBEEEHBEGEY —  (GTEFEXERAEH D ERER - BRE 8 KB R EHEBR KA G EIRIERE
MBERMER  BHEEFEHNTECEIHEMTACENERBEY DHEEXSES  IHERE -

As one of the first participating enterprises in this project, Pagoda, relying on its solid full-chain foundation of
fruit and vegetable production and sales, actively responds to the national rural revitalization strategy and the
requirements of green, circular and low-carbon innovative development, and gives better play to the channel
advantages of the new chain retail enterprise and consumer goods platform enterprise to facilitate the high-quality
and sustainable development of agriculture.

COFAHf 3 & /* S ifUill T 4 4 K AT 183X

ERESrASWETA, INGCESSNERE. RORSAN
- FERE. R IEANASAPLLFUIRGN. RESWEAGAANELOSREAINL RN,

. ROMERTRREAN TEN. TENANSASIHEETANANELS,
I WRESTEPTT ARNTARXAAN, RATEARY NTARAE> <ARR.
i KRS S AR AR
BB o= o RSt A W
s e




m RYBREES (RE) ROFRAT
Shenzhen Pagoda Industrial (Group) Corporation Limited

% 3 & CHAPTER 3

HEERXENEERRL  REERMNSHIEERERERR

The brand and technology empowers the green development of agriculture in Ningxia under

the strategic contract with the Agricultural and Rural Affairs Department of Ningxia
2022 - HEERGEARREENEEIMN [ EREENFRA I ZEEMEFRETELBIMELHENEEZEBEFDIET
FIRL - B - RAREBHESHREHEERS I - E%lﬁlﬂmglﬁ&mﬁfﬁ B T B AERE - SN
IREL - BETHEREHEEKMNILRE - HRHESHBLOF (BioLogical Farming) £ #ABERMEEE BARENRAER
B BEAENSARE=ZHZAX AN BEREERFENREER  YTHARESERH  LI=EZT]BER
RITENEENmNEBEERSGRH ©
In 2022, “Quality Specialities of Ningxia” — the Ningxia Quality China Tour, i.e. the event welcoming famous
distributors from all over China to Ningxia, sponsored by the Agricultural and Rural Affairs Department of the
Ningxia Hui Autonomous Region, kicked off successfully. In the production and marketing connection conference,
an important agenda of this event, Pagoda and Ningxia Horticultural Technology Promotion Station signed a
strategic cooperation agreement. The two sides reached a consensus on rural revitalization and agricultural
sustainability, and jointly promoted the experiment and implementation of the ecological harmonious the BLOF (Bio
Logical Farming) planting technique in the Ningxia Autonomous Region. Under this agreement, fruit and vegetable
products that meet the standards of Pagoda’s “three zeros” vegetable company and Pagoda fruits and vegetables
will be planted, and sold exclusively by Pagoda, so as to make “three zeros” fruits and vegetables a symbol of
high-quality products produced in Ningxia.

AK - BRESESHEXERENMEEED  E—PEEEWEREEBLOFEERIN  BEENRECETZNTHRE
ERMENR T ENES  TRAERNMBENEERNEREAHERRNNT - RRENAHERRD N REEFRE
BIMEREEZEERRBITBERM—HNE  HABHBEBRTAZZIHKR  FHE  UREFRM -

In the future, Pagoda will continue to leverage its brand and channel advantages to further promote BLOF planting
technique in Ningxia, so as to let agricultural enterprises in Ningxia know more about the advantages of this
technique in soil improvement and the benefits of ecologically harmonious planting technique for sustainable
agricultural development. In this way, we aim to support the sustainable development of agriculture and contribute
to the establishment of a national agricultural green development zone in Ningxia Autonomous Region, and allow
all people to enjoy good fruits, vegetables and ingredients.

b WLl O T BN T AT
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Pagoda is committed to maintaining a beautiful environment, demonstrating its sense of social responsibility
through practical actions to improve the ecological environment. We have strengthened our response to climate
change, established a more scientific and rational plantation system and operation mode, and explored more
ecologically friendly agriculturalproducts, while maintaining the balance of the ecological environment. We will

implement the concept of energy conservation and consumption reduction in all aspects of our business. While
strengthening our sense of thrift, we will pay more attention to the environmental benefits of fruit packaging,
standardize the management of green and environmentally friendly packaging, and simultaneously reduce the
environmental pollutants generated in all aspects of business with a view to reducing the negative impact of
our operation on the environment and create a low-carbon, environmentally friendly, and sustainable business
system, and ultimately protect the ecosystem.
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Protecting the balance of ecosystem
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4.1 RESPONDING TO CLIMATE
CHANGE

Climate change caused by greenhouse gas emissions is one of
the major challenges facing the world at present. Following the
27th Conference of the Parties to the United Nations Framework
Convention on Climate Change (COP27) and the formulation of a
series of medium and long-term goals and plans for addressing
global climate change, such as “carbon peaking and carbon
neutrality” in China, Pagoda also actively carries out accounting of
greenhouse gas within scope 1 and scope 2, and timely develops
and implements energy conservation and emission reduction
operation plans suitable for the Company. During the Reporting
Period, the Company has referred to the Recommendations of
the Task Force on Climate-related Financial Disclosures (TCFD)
and the Guidance on Climate Disclosures newly published by the
Hong Kong Stock Exchange to make reasonable climate change
response.

4.1.1 GREENHOUSE GAS MANAGEMENT

Our greenhouse gas emissions mainly come from the purchased
electricity of scope 2. The main electricity consumption
equipment is the refrigeration storage in the distribution center
and the production equipment in the fruit products factory. The
second source of greenhouse gas emissions is the refrigerant
consumption for the refrigeration storage and the Company’s
vehicle fuel of scope 1. During the Reporting Period, Pagoda
mainly collected the scope 1 and scope 2 greenhouse gas
emissions which generated by the 16 self-operated distribution
centers across China, the 2 fruit products factories in Dongguan
and Shanghai, as well as the offices of the headquarters and
wholly-owned subsidiaries. The specific data of greenhouse gas
emissions is set out in the table below:
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B E R
Greenhouse gases emissions
A—_ = ﬂmjﬁ\: = ﬁ»’u,zé.g
%u- .ﬁﬂﬂi ALIRKEE 20 416.77
Emissions of Scope 1 tCO,e
BE P E WA biRE =
%u- .EFE&E ALIRKEE 17.083.18
Emissions of Scope 2 tCOe
BYEE MRS e S
T?FEAZ; | SULHEE 46,449.95
Total emissions tCOe
B E M—S(LHEE BETEA oy
Total emission intensity tCO, e/million yuan revenue '

RECKED R GHE—MBE— MR ERERRE
STHIEROERREIRBEERIE - BIANEIRE MIRIRETEER
B IRRBERAERR  BLLARHEERENE
HMAPBEFRRE ARANBTAEE438RERIE
e

Zo - AR BE=RRERBFREERBRET
DERBNE=ZTWRER - RALEEFENE=
TEBREFERIELD - WA BTMS REEE(L
HECXBRAR - BBITESERMNERER - R
VEHRANBE —AREREHR - AR BR
BETENEFNBERAZRMAHETAEMAR
EEKEERR  AE-SHBPRRREHE =R
ERBEEW -

The Company has taken targeted measures to conserve
energy and reduce the emission of greenhouse gases within
scope 1 and scope 2 respectively, such as reducing waste
of energy consumption by selecting environment-friendly and
energy-saving equipment, strengthening the thermal insulation
effect of refrigeration storage, optimizing daily maintenance
and management. For details, please refer to section 4.3 Use of
Resources.

In addition, greenhouse gas emissions of scope 3 mainly come
from the third-party logistics fleet engaged by the distribution
centers. We are gradually increasing the proportion of new
energy vehicles for the third-party logistics fleet, optimizing their
distribution routes by using the TMS system, and actively building
a green and efficient transport fleet to reduce greenhouse gas
emissions within scope 3 generated during transportation.
Furthermore, the franchise model created by Pagoda requires
franchisees to afford the cost of water and electricity for their own
franchised stores, which can further help the Company to reduce
greenhouse gas emissions of scope 3.
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4.1.2 EeER BEE AR 3R &l 4.1.2 STRATEGIC PLANNING FOR

ENERGY CONSERVATION AND EMISSION
REDUCTION

Pagoda has incorporated energy conservation and emission
reduction into its future development plan, actively implemented
environmental goals in all industrial chain links, and committed
itself to create a sustainable industrial chain ecosystem. We have
developed energy conservation and emission reduction plans
in terms of planting, transportation, warehousing, distribution
and retail to promote the low-carbon transformation of our own

BREBEHERIEMARBRKOERRFE - BIK
REXFSROEZBERFEAR  BNITETHEN
EXBLREE - RMHYREE B AR kX
REEZRE D HIGIE T EEER B TS - A4
BRI RES B H R HEEEEHEREL -

business and supply chain business with practical solutions.

BREBBEETFAR MERE - BRI
o URENBRERMSERE DFAER
£ o HIanE R 5138 #) B ANBLOFZAE £ 4l AT LA
BHRLE  BASIERENRD @ B
b2 REN A REREES SR MESE -
Through specific subsidiaries, such as
Younongdao and Youguolian, Pagoda
continues to empower its upstream
partners with advanced agricultural
technologies. For example, the exclusive
introduction of the Japanese BLOF

BRETE A REREREEERE  HLIEN
Bt REETRERER  FHEARBYEAER
BHERNAEEEHETERRSE - kR
1Bk -

Pagoda constantly upgraded the
warehouse energy consumption
management measures, systematically
controlled the energy consumption and
temperature of the refrigeration storage,
and planned to collect data on temperature
control points inside the warehouses with
the Internet of Things devices to reduce

HURE -FMENRX  BEREER
BRRGEMERE - TElFERS
BREREMERRE  BEEHE
B2 BEMEE=ZAMAERERAED
= HIRERRRE -

For the distribution between
warehouse and store, Pagoda adopts
an intelligent system to optimize the
urban distribution routes, plans to
verify system optimization degree
and implementation, reduce the total

planting technique can effectively improve

the loss of energy consumption.

transportation mileage, and gradually

the soil, allow more photosynthesis, and
reduce the use of chemical pesticides
and the production of pollutants such as
plastic film.

=L

Plantation

HEEN — RRNER  BRERE LR
BRIFENBRERRE - BIE2022F
K BREEHES  ZHSE200@R
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For the transportation from the origin to
the warehouse, Pagoda standardized
cold chain transportation standards to
avoid energy waste. As of the end of
2022, Pagoda had implemented internal
standardized cold chain transportation
for nearly 200 varieties of fruit, including
strawberries and lychees.

By

Transportation

B6

Warehousing

.00@ o \,

replace third-party fuel vehicles with
electric vehicles to realize energy
conservation and emission reduction.

BREZSEIIERG S RERERRAIREEME -
WK EEEEREHE  BEEBEMESER K
B ZHYHSERIE  BNINERETEEE LA
HE1TE) -

Pagoda gradually replaced the consumable
products used by stores with degradable
materials, and set up a special team at the
Group level to manage the expenditures of
consumable products, water and electricity,
marketing materials, etc., to help the franchisees
implement energy conservation and emission
reduction measures.
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4.1.3 RISKS AND OPPORTUNITIES OF
CLIMATE CHANGE

Before going public, Pagoda preliminarily identified the physical
and transition risks related to climate change in its business,
and analyzed the potential opportunities. During this Reporting
Period, we further analyzed climate change risks in key aspects
of business in accordance with the disclosure framework of TCFD
and the Hong Kong Stock Exchange. We implemented a series
of scientific and reasonable management systems and measures
in the hope of effectively controlling and reducing the negative
impact of climate risks on business, and actively responding to the
development opportunities brought about by climate change. In
terms of extreme weather forecasts, we used Caiyun Weather App
to forecast the weather changes in the coming week, and timely
adjusted the business plans such as ordering and sales based on
weather conditions, such as rainfall or typhoon levels. Meanwhile,
we also actively guided suppliers to pay more attention to the
weather, so as to enhance the ability of the whole business chain
to cope with extreme weather. In terms of coping with extreme
weather, we have formulated specific risk control measures in
terms of planting, processing, warehousing, distribution, retail,
decoration and other aspects based on the business process,
so as to ensure the personal safety of employees and reduce
business losses. These measures are set out in the following
table.
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HERENEER
Potential Impact on Pagoda

EMHEHER

Our Response Measures

=

Acute

A& A
Medium and
long-term

=R R RR
FW - B8A - K
BRI BERES R
RREMIEE
Extreme weather
events such as
high temperatures
drought, freezing,
torrential rain,
typhoons, floods,
thunderstorms and
dust storms occur
frequently

HEEMXE -
BRBEE  wREREY
KGR - RGN
TEMINRBUE S AR R E R
MiEES

Crops get damaged, such
as fruit and vegetable
spoilage due to high
temperatures moisture
loss due to drought, crop
appearance damage

due to heavy rains or

typhoons, and damage to | e

agricultural facilities
RERMITEEEE - W
HEKAIEINKE Mt EE
T

Fruit processing facilities
get damaged, resulting

in increased production
costs or insufficient
product supply
ERREIBRERRXY
TREREN - FERHEIE
BESNBEEBEY
Storage equipment

gets damaged and
transportation and
distribution safety risks
increase, resulting in fruit
and vegetable damage
and deterioration or traffic
accidents

BlanE RE |e

T 18 B b 3 17 1 iy K SR TR 4
BE  fIEBHARIESRE
FE AL ERNMENRATR
HFERHE  BERBRIEL
MW TS EEINE S
RIS REVEIRE S R - B1F
R By B U E AR VR M Bt
FREDD®E - Pl
RRE  RARELERAE
W& - BB BY R P ERER
BIE - EREVMTIRRENE
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The plantation bases make
extreme weather predictions
and early warning, formulate
emergency treatment plans
for extreme weather, set

up emergency teams,
reserve sufficient materials
in advance, check the
safety of equipment and
facilities and take necessary
reinforcement measures;
take crop protection
measures simultaneously,
including timely harvesting
of mature crops and on-
site crop protection. For
example, after receiving the
forecast of low temperatures
that may result in freezing
damage, dry and hot

wind and other disasters,
we immediately assist
farmers in taking preventive
measures such as smoking
and enhancing anti-stress

ability of plants.

O@‘o
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Long-term
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Chronic
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Climate-related
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BIGKUEE ~ =80
MK ERIRER B
gl

The change in
climate patterns,
such as the on-
site hydrological
characteristics

and seasonal
precipitation, is
exacerbated

=&

Long-term

EHEETE NS
Global warming is
on the rise

HARBENBEES
Potential Impact on Pagoda |Our Response Measures

BERFIEBEERE TR
BB KFEREB AR
Revenue decreases due
to decreased customer
traffic to physical stores
or weakening customer
demand
FIEREIREERR - R
BHELERETSRERIE - &
B T 2 A HAS FR M 1S
BEREX L

The store decoration
project cannot be carried
out, the supply of raw
materials is interrupted or
the facilities are damaged,
resulting in the delay of
construction progress or
additional maintenance
expenses
RELZREEIN - BEH
BRHMETRFW - G
) EIB AL AN
Increased employee
safety hazards, heat
stroke or other safety
accidents, resulting

in increased labor
management costs

EMHEHER

RERIBHEREEEER
HE - BRERARHDE -
BEE RS ASIH
ETEHERE - REFRER
JE TR R RV R I - A
RERBLREE  BLRE
B2E -

Fruit products factories
formulate a production
safety management system.
The safety committee

takes charge of seasonal
inspection on prevention
from rain, lightning, heat
stroke, skid, etc., and timely
taking protective measures
against extreme weather to
ensure the safe operation
of equipment and reduce
safety risks.

[ GalNS a2 Ea s o S
ISR EETRR - KRR
ERERRIE R EK I
Jiek R EAPTE - @D
AP RMEZYE - FRFRE
RERBDITRRIEEERZE
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Distribution centers make
emergency plans for
extreme weather such as
rainstorms or typhoons,
timely check the rain
leakage and drainage
facilities of the warehouses,
seal the doors and windows,
reserve flood control
sandbags and emergency
supplies, and remind
delivery drivers to keep a
safe distance and drive
slowly.
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Risk
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e Stores observe the weather
changes in the next week
and on that day through the
weather forecast, and can
order in advance according
to demand to ensure
adequate stock of fruit,
and stock and sell goods
according to the operating
standards of Pagoda stores
to ensure the freshness
of fruit. In addition, stores
also hold activities such as
special offers on rainy days
to attract customers, or carry
out special activities such as
online shopping malls and
take-out to increase sales.
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e The engineering design
center pays attention to
weather changes in time.
Before extreme weather
comes, it requires suppliers
to order building materials
in advance and increase
manpower input to speed up
construction progress and
avoid delay. Meanwhile, it
urges the construction party
to take protection measures
for finished works.

e BMASMEIRI=AH
B - IR R R SR K RE
SORMMABRE - REE -
ML RERTEEXROE
18 JRE S5 45 iy K S B B0 BT 2R
i AMREBERERE LR -

e We set up high-temperature
subsidies for all of our
employees in China, and
organize emergency
drills and related training
to implement preventive
and control measures
against extreme weather
risks in terms of planting,
processing, distribution and
retail to ensure the safety of
employees.
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HARBENBEES
Potential Impact on Pagoda |Our Response Measures

EMHEHER

WRFEEEE | EH HHERCEBIR S o BRAAEM e AREBERZFNEBTAR
Changes in Short-term Higher carbon e Compliance cost BHEOEREREE %8
policies and emission pricing increases WHEBEARNREREHN - &
legals _ \ BB TIMPE T B
52 HA PSR BRBERUIR 58 & 75 s Pagoda continues to
Short-term Obligation of explore and implement
carbon emission low-carbon development
disclosure is strategies in line with
strengthened business characteristics,
55 HA 1 R R SR EE S TN accounts and discloses its
Short and s greenhouse gas emissions,
medium-term | Tightened and strictly complies
regulation of with external regulatory
pollutant discharge requirements
M5 52 B0 A A JFRER A AR o AR (MEER K- B |o HPIHEITEREERNEER
Market Short and Material cost ) FMELT K (MEEVE B WA ES - KERRER
medium-term |increases B) M BREERNRS ERSEEEMOPER - PREER

Higher production costs
due to changes in input
costs (e.g., energy, water,
packaging) and output
requirements (e.g., waste
disposal)

HERAERE LIRS 3
We implement energy-
saving and consumption-
reducing production
measures to reduce
electricity and water
wastage and solid

waste discharge, and to
reduce the consumption
of resources and
environmental pollution from
our business
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Risk
RHR A R FRIRBEARITRE (o SRR IELREHIE |« BIEMAGHRERRNEER
Scientific and  |Medium and | BIELA GINEDN B REERMARE - 5K
technological  |long-term Costs of e Early phase-out of high ERE B IR - MR E
innovation transitioning energy-consuming storage | We use energy-saving and
to low-carbon and refrigeration facilities environmentally friendly
technologies o JEAFTAVERRAEERI (1 production equipment,
HEepk  JFRER) M improve energy efficiency,
fH 38 0 and adopt energy-saving
e |ncreased spending on management measures to
the application of new reduce energy waste
low-carbon production o TR{PYHFE L HN AT O] Y 3k A PR R
technologies (e.g., green HAR BB REA - REEES
packaging, clean energy) EHRZFHERE - ABI AT
{107 bl
e We continue to increase
the use of recyclable or
biodegradable green
packaging and plan to
introduce photovoltaic
power generation facilities
in the future to facilitate our
low-carbon transformation
BREYE R HEBE RIS o HEEHRELRERNER | HAEABEREERMEER
Reputational Medium and | Shift in consumer g BEARNERTEYE B AR EER HEHRER
impact long-term preferences REMVEE Em NESHEEENSR
e Consumers’ awareness of |® We use organic planting
health and environmental techniques to produce safe,
protection increases so ecological, nutritious and
that they prefer to choose delicious fruit and vegetable
safe and ecological products to gain the
products attention of consumers
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The transformation to a green and low-carbon economy is a
common task for all industries in society. While addressing
the risks associated with climate change, Pagoda constantly
optimizes its management system in order to better grasp the
development opportunities brought about by climate change and
achieve sustainable business development.

With the advancement of technology, Pagoda continuously
improves resource utilization efficiency, optimizes transportation
routes through intelligent systems to improve delivery efficiency,
and reduces operating costs through packaging recycling and
energy-saving measures. We strive to find low-carbon energy
suitable for Pagoda in order to further reduce greenhouse
gas emissions and obtain long-term low-carbon technology
investment returns. In addition, we are committed to researching
and developing new environmentally friendly and ecological
technological products, in order to meet the trend of healthy diets,
constantly provide customers with safe, ecological, nutritious, and
delicious fruits and vegetables, continuously build a good brand
image, and increase our market share.

In the future, Pagoda will continue to strengthen its business
resilience, increase revenue with trusted products and services,

improve operational capabilities through sustainable strategic
planning, and fulfill corporate social responsibilities to help
achieve the dual carbon goals.
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4.2 ECOLOGICAL PROTECTION

Pagoda strictly follows the national requirements for ecological
and environmental protection, implements the decisions and
deployments of the Central Committee of the CPC and the State
Council, actively responds to green development policies in the
14th Five-Year Plan, implements ecological and environmental
quality improvement targets through the introduction of ecological
and environmental protection technologies, and accelerates
the Company’s low-carbon transformation while continuously
enhancing the quality and stability of the planting ecosystem. In
the planting industry, addressing the harm of chemical fertilizers
and pesticides to the environment is a common challenge that
needs to be overcome by the whole industry. Excessive use of
chemical fertilizers and pesticides in agricultural fields can lead
to soil degradation, water pollution, and increased pest damage.
For example, overuse of chemical fertilizers can cause soil
compaction, acidification, nutrient imbalance, and a decrease
in the number and activity of beneficial microorganisms in the
soil. When chemical fertilizers flow into surrounding water bodies
along with rain or irrigation, it can cause agricultural non-point
source pollution, leading to algal blooms, fish hypoxia, and the
destruction of the aquatic environment. Moreover, the increased
use of chemical fertilizers can weaken crop resistance to pests,
making them more susceptible to infections, and subsequently
increasing the amount of pesticides required to control pests,
thereby threatening the balance of the ecosystem and food safety.

As such, to reduce the burden of agricultural production on the
environment and ensure food safety and health, Pagoda has
taken measures to use ecological planting technique to reduce
the use of chemical fertilizers, use environmentally friendly pest
control technologies to replace chemical pesticides, and carry
out soil improvement and maintenance to protect the ecological
environment at the plantation side and improve the environmental
benefits of agriculture, creating a sustainable organic plantation
ecosystem.
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4.2.1 ECOLOGICAL PLANTING PATTERN

Pagoda is committed to minimizing the ecological impact of
planting practices. We actively engage in the research and
development of organic fertilizers that are supplied to fruit
and vegetable growers as a strong support of Youguolian and
Younongdao for promoting ecological planting techniques to
farmers to effectively reduce the need for chemical fertilizers,
pesticides, and hormones in crop cultivation, with a view to
creating a safe, environmentally friendly, and ecological planting
pattern.

ORGANIC PLANTING TECHNIQUE

In terms of crop planting, Pagoda’s various grades of fresh fruits
and “three zeros” vegetables are grown with Taiwan’s ecological
planting technique and Japan’s BLOF planting technique, which
involve replacing chemical fertilizers with organic fertilizers,
reducing the use of chemical crop materials, improving soil
conditions, and mitigating ecological system pressures in
plantation areas, ultimately promoting healthy crop growth.

REMERATBEAMALRAHRE  BEREERMEY  AH LR
REVERRLEFENERRE  BBENEREANTFRELCEY

Taiwan’s ecological technology system used by Youguolian is achieved by supplementing
soil organic matter, cultivating beneficial microorganisms in the root zone, and adjusting
the ratio of soil moisture and air to create a suitable growth environment for plant roots.
Using more ecologically natural methods to optimize crop growth conditions, significantly
reduces the use of chemical fertilizers and pesticides. For example, after using the
ecological technology of Youguolian in the pear plantation base, the crop soil became
more fertile with a noticeable increase in the types of microorganisms in the soil. The
plant’s root system became more numerous and sturdy, forming a clear contrast effect
with ordinary planting techniques.

9@ 0\,;%
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The BLOF technology system introduced by Younongdao is mainly based on the
transformation of means of production, that is, using waste natural materials such as
rice bran, oyster shell powder, peanut shell and mushroom residue that contain amino
acids and water-soluble carbohydrates to produce fertilizers through processes such
as fake pile, fermentation, aging, and maturation in a certain proportion. The organic
fertilizers used under the BLOF technique can make the compacted soil loose, improve
the soil conditions and provide the necessary nutrients for plants, thereby increasing
crop yields, improving vegetable quality, and enhancing plant disease resistance. BLOF
technique needs no chemical synthetic fertilizers, pesticides, and hormones, greatly
reducing chemical pollution to the natural soil environment, benefiting the restoration of
the ecological system, and realizing a natural and harmonious agricultural system.

FERTILIZER TECHNOLOGY

EREMEEDHE  HMHSHEEENEE  FEE
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In terms of fertilizer production, we promote the change of means
of production and use recycled animal and plant by-products
for organic fertilizer production, specifically including mushroom
residue, cassava residue, rice bran, soybean residue, oil residue,
coffee residue and etc. We select raw materials that are easy to
decompose, non-toxic and non-rotten, and continuously develop
organic fertilizer formulas and adjust the proportion of nutrient
elements to produce organic fertilizers benefit crop growth. In the
future, we will improve the establishment of the soil prescription
system. Alternatively, we will take samples of regional soils from
different plantation bases for testing, design fertilizer formulas
based on the nature of different soils and generate fertilizers
suitable for their crop production.
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We have introduced precision crop fertilization technology. By
considering the growth characteristics of different crops, their
location, and fertilizer utilization rates, we comprehensively
analyze the impact of various indicators on crop growth. We then
design targeted crop fertilization plans to effectively improve
fertilizer utilization rates and reduce fertilizer usage. With the
precision fertilization technology, we have helped farmers of the
Mi Clan reduce their fertilizer usage by 1/3, while crop yields have
increased to some extent.

4.2.2 ENVIRONMENTALLY FRIENDLY PEST
CONTROL SYSTEM

The widespread use of chemical pesticides can disrupt the
balance of ecosystem, while killing pests, these pesticides may
also harm the natural enemies of these pests. This can lead to a
disruption in natural enemy community and unbalance between
the pests and their natural enemies, resulting in uncontrollable
pest populations and damage to the natural ecosystem. In
addition, the spraying, evaporation, and residue of pesticides
can cause multiple forms of pollution in the air, water, and soil.
Long-term use of pesticides can also lead to pests developing
resistance to the chemicals, initiating a vicious cycle of overuse
and exacerbating pollution ecological environment and damage to
the ecosystem.

Pagoda has established a comprehensive defense system against
pests to reduce the use of chemical pesticides. We prevent
the occurrence of pests and diseases by introducing new plant
“vaccine” technologies to improve the crops’ resistance to pests.
Additionally, they substitute chemical pesticides with green pest
control methods. Through environmentally-friendly and safe pest
control measures, we maintain the balance of the ecosystem and
protect the beautiful environment of the planting area.
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We establish a pest monitoring system by using sticky traps and pest lure lamps
to monitor the occurrence rules of pests. We analyze and summarize the harmful
characteristics of pests in a certain area and to a certain crop, as well as the
occurrence rules of diseases and pests so as to provide timely solutions and
targeted pest prevention plans to prevent them from happening.
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We introduce the latest scientific research results and conduct tests on some
green technologies and products that can provide immunity and resistance to
crops in different fruit trees and production areas, such as testing the induction
of amino oligosaccharides on the disease resistance of melons. If a certain
technology proves to be effective, we will promote it in our plantation bases to
increase crop resistance to disease and effectively reduce the probability of
plant disease and pesticide use.
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° We use the results of the study on crop disease and pest rules to artificially
create a favorable living environment, such as reducing the occurrence of high-
humidity diseases by sheltering crops from rain, reducing the use of chemical
pesticides and the occurrence of pests by using pest nets, and so on;

. BB ANEYREE

EMRE - BR—BOCREBNER - WERBRE - MAEY

° We introduce bio-pesticides and natural enemies to replace the use of some

PEE kol EA chemicals, such as using predatory mites and microbial agents;

Green control
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° We conduct soil improvement and strengthen plant roots to promote robust
growth of crops, thereby increasing their immunity, reducing the use of chemical
pesticides, and enhancing their disease resistance;

. HMREEEBENRREEER  REERFERBR - BIEEBEENMRLLEE -

° We regulate the environmental sanitation requirements for production and
planting, timely remove sources of diseases and pests, and reduce the
probability of transmission and infection.

4.2.3 SOIL IMPROVEMENT AND
MAINTENANCE

Soil is a storage and distribution center for chemical fertilizers
and pesticides in the environment. Most of the chemicals applied
to farmland are absorbed by and retained in soil particles and
organic matter, leading to problems such as soil compaction and
nutrient imbalance.

For fruit planting, we actively carry out soil improvement and
maintenance in the orchards, including soil improvement
techniques, stubble-resistant techniques, and grass cultivation
techniques, to effectively solve the problems of soil poverty and
degradation, maintain a good soil condition, stabilize crop yields
and protect the ecological environment in the plantation area.
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By analyzing the suitable
conditions for crop growth
and considering the results
of soil testing, we design
targeted soil improvement
plans, in order to provide a

good crop growth environment
at the beginning of orchard
construction. For example, we
utilized the soil improvement
plan of Yuanmou Green Jujube
Company to massively increase
organic matter in infertile soil,
transforming it to be suitable
for green jujube growth, and
resulting in a significant increase
in crop yield per mu.

BARBRERBRIE RN IR
EARER - BB BREIRGEL
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Grass cultivation is a basic
requirement of the Youguolian
technological system, which
means that all Youguolian service
bases and order orchards are
prohibited from using herbicides.
By promoting the concept of
grass cultivation and designing
grass cultivation supporting
technologies (e.g., grass

seed selection, management
practices), we can not only
effectively avoid the use of
herbicides, but also effectively
improve soil organic matter and
soil resistance to adversity (high
temperature, continuous rainfall)
in order to conserve water and
reduce soil erosion.

BB TIENER - MAEMNE - Wi

EFE - FAPIREIEIEE - iéi%
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TEAHRR - XESTKREE
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With soil improvement, microbial

control, and crop rotation, we

have minimized the barriers

to crop succession for short-

term crops such as melons

and strawberries. We have

also achieved maintenance of

cultivation power in planting

soils. This not only effectively

fixes soil degradation but also

improves the quality and yield of

fruits.

TLR B BRI B ERIEL S
Site of grass cultivation at the Yuanmou Green
Jujube base
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For vegetable planting, the BLOF technology used in our
“three zeros” vegetable production can also protect the
soil. BLOF technology can quickly restore the soil's granule
structure, improve the soil's ventilation for plant and microbial
respiration, and help retain moisture and nutrients. Additionally,
it can restore the soil’s biology, promote the reproduction of
beneficial microorganisms for plant growth, and inhibit harmful
microorganisms, creating a friendly ecological environment for the
plants.

BLOF &M B FE 1% i L ST A&t i 75 TRAE IR TR AT IR A
Loosened soil structure created by BLOF technology Bound soil structure without the use of
BLOF technology
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4.3 USE OF RESOURCES

Pagoda always regards energy conservation and consumption
reduction as important tasks for development. Reducing energy
and water consumption is an effective way to address climate
change and a necessary path for the Company’s green and
low-carbon transformation. We have formulated effective measures
to conserve energy and reduce consumption for key energy
and water consumption parts of our business, and promote
conservation behavior in the office to raise employees’ awareness
of low-carbon office, and create a green and low-carbon
workplace.

4.3.1 ENERGY

Pagoda regards energy management as an important guarantee
to reduce costs and enhance business resilience. We analyze
key energy-consuming parts and develop targeted energy-saving
plans to improve energy efficiency in daily operations and
management. Our distribution centers and fruit processing
factories are key energy-consuming parts. In terms of electricity
consumption, our main electricity-consuming equipment includes
the storage refrigerators and automatic conveyor belts in the
distribution centers, and the preliminary processing and deep
processing machinery in the fruit processing factories. For key
energy-consuming facilities, we use efficient energy-saving
equipment and scientific and reasonable energy-saving operations
measures. We also consider gradually increasing the use of
clean energy to help achieve dual carbon goals while reducing
production costs.
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Energy saving initiatives for distribution centers

e RELZELEDEZHEERE  ReESHEARE  FHIENRE

° Installlng energy-saving equipment such as LED lights in refrigeration storage to improve the efficiency of
electricity use and reduce power waste;

. a2 ERRERNE - G INPIEREAMEA KRB - URDIREBAMERERE

° Strengthening refrigeration storage insulation facilities, increasing door and window impermeability as well
as compartments to reduce temperature loss and energy waste;

e THHALRBETREBERSE  KBELBEEFHAEA - Eﬂﬁm*ﬁ{%§ﬁ$&$ BEEFHRTE  REHLREBZ
BERBEIRE  RESEEREREN  ERAFTRN TRERE  BRAAFTELERBER SR IIERE - B4
Bk

° Regularly maintaining and inspecting refrigeration equipment, designating the person in charge of the
refrigeration storage area, clarifying the frequency of internal maintenance and inspection and other
provisions to ensure that refrigeration equipment is clean and in a ventilated environment, monitoring the
equipment in a timely manner and reporting any abnormalities promptly, with a view to making equipment
operate efficiently and reducing energy consumption loss through such daily operation and maintenance;

o ETTREIEEISHRERI  SEMEREATOASTEEFHEMSERN  BOHER - BBINEE TH TIEME
RIBERESEESD  BORESRE LEEE - BEERRE -

° We conduct training on energy-saving operation for the staffs of the cold storage, and promote the
requirement of closing the cold storage doors and lights manually to the staffs of the distribution center
every week, so as to enhance the work details of the staffs. By strengthening the work details of employees,
we can extend the life of refrigeration equipment, reduce the frequency of high-intensity work of equipment,
and avoid energy waste.

Bix b 0 E F B P TR 28k

“Closing door behind” sign in the distribution center
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In terms of fuel consumption, we mainly outsource third-party
fleets to deliver fruits from warehouses to stores. We only have
a few company-owned cars for commercial use, so the fuel
consumption of our vehicles is relatively low. In response to
the 14th Five-Year Plan for Green Transportation Development
policy of the Ministry of Transportation, and to promote the use
of new energy and clean energy transportation equipment, we
replace our fuel forklifts with electric forklifts and replace pure fuel
vehicles with hybrid fuel-electric business vehicles. We actively
guide logistics companies to use emission-compliant delivery
vehicles and encourage suppliers to use new energy vehicles.
At present, new energy vehicles in the delivery fleet account
for about 14.5%. At the same time, we use the smart Transport
Management System (TMS) to optimize the delivery route from
refrigeration storage to stores, which can effectively reduce fuel
consumption and shorten delivery time and greenhouse gas
emissions of scope 3. We plan to complete the application of TMS
in all distribution centers across China in the next fiscal year to
further improve the efficiency of vehicle use and delivery, and
reduce fuel consumption.

EFREREM T E - RO ERREREXH LR
ERERRIRARFNE  BEEAKEENFTBR
RERE-TREAEREBHEN  ROABBETES
EHER - BB A B RAIENEM o

FE=FABERIER B
Third-party new energy transportation fleet

In terms of new energy applications, we plan to renovate an
energy-saving photovoltaic lighting system in our distribution
centers in the future, and further reduce greenhouse gas
emissions through the use of green electricity and other clean
energy sources. We are actively engaged in the low-carbon
transformation for our business to facilitate the achievement of the
national carbon neutral target.
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AREHR - BRENZHEEFREEBIZLN KR During the Reporting Period, the energy consumption by Pagoda
N is listed below:

BEIRH#E
Energy consumption
BERER
Direct energy consumption
Al RAERIR EMEROREE FEF LB 2.45
Renewable energy Biomass fuel consumption kWh in '000s
A BARLIR BRixFES FEF R b 947.15
Non-renewable energy Coal consumption kWh in '000s
RiAHmAFEE FE F Ry 104.96
Consumption of liquefied kWh in '000s

petroleum gas

REFEE TE F FL i 4.80
Gas consumption kWh in '000s
VRS FEF b 237.78
Gasoline consumption kWh in '000s
LOmfEE F1ETF FLEF 163.20
Diesel consumption kWh in '000s
5 B IR B 7%
Indirect energy consumption
BhHiEE T F FL i 20,841.84
Electricity consumption kWh in '000s
BEIREREE S FEF FLES 22,302.18
Total energy consumption kWh in '000s
BEIREREEEE FEFRE, BETKRA 1.97
Total energy consumption intensity kWh in '000s/million yuan
revenue
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4.3.2 WATER RESOURCES

Pagoda uses water resources in a scientific and rational manner
and strengthens water management in key water-consuming
operations to reduce water wastage and achieve sustainable use
and protection of water resources. In terms of water resource
management, we mainly use water-saving irrigation technology to
improve the efficiency of water use in our plantation bases, use
water recycling systems to reduce the water consumption of our
freshness and refrigeration equipment, and reduce unnecessary
water waste by stipulating maintenance requirements for
water-using equipment. We have no difficulty obtaining water for
all aspects of our business operations.

<> WATER-SAVING IRRIGATION

In terms of planting irrigation, we purify the irrigation water
according to the national Agricultural Irrigation Water Quality
Standard and introduce precision irrigation technology in the
plantation bases of fruits and vegetables. By analyzing the water
demand characteristics of different crops, the water retention rate
of planting soil and comparing the advantages and disadvantages
of different irrigation methods, we design irrigation schemes for
various crops according to local conditions in order to improve
the utilization efficiency of irrigation water and achieve the goal
of water conservation. We also adopt smart irrigation system by
installing soil moisture probes in the fields to monitor the field
moisture at all times and realize precise irrigation according to
the monitored data, and additionally adopt drip irrigation and
micro-sprinkler irrigation technology and equipment, which
can significantly improve the utilization rate of water resources
compared with ordinary diffuse irrigation method.

TUER B BRI AE SR E R

Precision drip irrigation facilities at the Yuanmou Green Jujube base
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< WATER-SAVING EQUIPMENT

In terms of water saving process, the refrigeration system of our
warehouse freezers and the freeze-dry cooling water tower of our
manufacturing plants use recycled water and do not discharge
outside, which can save a lot of water.

< WATER-SAVING CONSTRUCTION

In terms of store construction, our Rules of Pagoda for On-site
Safety Management for Franchise Decoration stipulates the
construction water norms, requiring construction units to conserve
water, a timely inspection of faucets and valve status, and
prohibiting the occurrence of running, leaking and dripping.

During the Reporting Period, the water resources consumed by
Pagoda are detailed below:

KERHFE

Water consumption

KERERE SR 349,991.34
Water consumption m?

KEREAEE SRR BETEA 30.94

Water consumption intensity

m3/million yuan revenue

4.3.3 EEEM
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4.3.3 DECORATION MATERIALS

For store decoration, we require construction contractors to select
and use building materials that meet national environmental
standards. We collect environmental testing reports on decoration
materials to ensure that decoration materials such as panels and
paints meet environmental standards. For example, we require
wood veneers to be made of environmentally friendly ecological
boards, and the formaldehyde content of all decorative panels
should reach the E1 level. Formaldehyde, heavy metals and
other harmful substances in paints should be lower than the
corresponding standard limits set by the State. Electric wires and
switches and sockets should have 3C certification. Additionally,
the decoration materials should be purchased based on the
actual needs of stores, and scraps of building materials should be
recycled as much as possible to avoid waste.
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Additionally, we are extending the frequency of renovating
our stores from once every 5 years to once every 8 years, and
promoting austere renovation. For example, the franchisees are
recommended to choose the economic version of the decoration
model and increase the installation of wooden combination
shelves. We create sustainable and environmentally friendly retail
stores by reducing the frequency of on-site construction and the
use of building materials, reducing noise and dust pollution at the
decoration sites, reducing the consumption of building materials
and the generation of construction wastes.

4.3.4 PROMOTION OF SENSE OF THRIFT

For the Group headquarter, we actively promote employees’
awareness of water and electricity conservation by regularly
disseminating resource conservation standards requirements in
work groups every month and posting electricity conservation
signs to encourage them to turn off lights when not in use, use
air conditioning reasonably, avoid wasting food, paper and
other resources. The headquarter also conducts a monthly
analysis of fluctuations in water and electricity consumption
to promptly identify the reasons for the increase in water and
electricity consumption, and correspondingly strengthens the staff
awareness promotion and office inspection frequency.

For franchised stores, we encourage franchisees to adopt water
and electricity saving management measures. Our franchise
model requires franchisees to pay for their own retail store
utilities, effectively promoting their efforts to reduce consumption
and waste of electricity and water resources in order to achieve
energy conservation and consumption reduction.

BREIR R Z1RH
Pagoda frugality promotion sign
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recycling

LR
Material
substitution
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2 3 [E 7E PR 14 32 B F

° Discontinuing the use of reflective film. For necessary greenhouse and insulating
films, recycling them each year with established procedures, and after reaching
the fixed lifespan, disposing them at the waste disposal site

. PR SEEREREREM -
FA - [ s AR A48 [ W I & 3R 2 FR 5 6

° Utilizing insect-proof nets as a substitute for individual fruit bagging technology
can significantly reduce the use of plastic (paper) and insecticides. At the same
time, insect-proof nets can be continuously recycled and used for up to 5 years
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4.4 PACKAGING MANAGEMENT

Pagoda makes every effort to alleviate the environmental burden
caused by packaging fruit and vegetable products and the
building materials used for store decoration. We strictly comply
with the laws and regulations on food packaging and decoration
materials issued by central and local governments. We are
working to reduce the production of waste packaging and the
environmental pollution from the packaging by using recyclable
transit boxes and increasing the proportion of environmentally
friendly packaging materials. We continue to promote sustainable
packaging management in the planting, transportation and
retailing of our products. In addition, we proactively choose
environmentally friendly decoration materials to further reduce our
impact on the environment.

4.4.1 PRODUCT PLANTING

In the planting process of fruits and vegetables, we use
materials such as plastic film or insect nets. We prefer to choose
environmentally friendly materials and recycle them for further
use.

&

BEREA YR EE

Material management of planting
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Pagoda’s insect-proof net technology

4.4.2 EmEE

ERAEMMNBERE  RMATBZEBEEREM
BROWBRMEREERNBEETERE -

Eh R P EREREAM
Other farmer’s single-fruit bagging technology

4.4.2 PRODUCT TRANSPORTATION

In the transit process of fruits and vegetables, we primarily follow
two principles, namely reducing the packaging amount and
packaging recycling, to manage the packaging of products.

BERANBEKER

B E

Packaging

reduction

BEEIK
Packaging

recycling

transit boxes

REEARBE  RIEEHRNEA

Using large packages as far as possible and reducing the use of transit boxes
ERFBRmTHFOER - BHOBEZREBMEIER

While ensuring the integrity of fruits, reducing the use of disposable wrapping
materials such as net sleeves

. MEDE : YRGB R BX R O AEEE - SFORAMELI2,000 %0 » 32
BREENFE=7ETRE - RARNXERGHEER DA O WERNESHE SRS

° From the place of origin to warehouse: recycling cartons used from the supply
side of fruits and vegetables to the distribution centers. Over 2,000 tons of
cartons are recycled each year and disposed of by qualified third parties. Fruit
and vegetable suppliers are encouraged to replace cartons with recyclable

MEIE - BXFRORFMENEREARZEFN AN EAEE RMRRME
From warehouse to store: using reusable crates and insulation chests for
packaging from distribution centers to stores

ommrgl Packaging management of transportation




“Delici " as the

HIZRA 2022 RERSE HEEEARE

443 ERZE

ERBEMNTERE  RABRBHKERSERHRE
B OITEEAREAFUNEEMHRBEME -
FIIEZERREAEERE BYOR HERXR E
mBEERHBER  RYUS EanadkRE - MU
FRRBE  BMEEE LA BRHERENERRE
g XRPREAGEBRORBLD

Pagoda Industrial (Group) Cor ion Limited Envir Social and Governance Report for 2022

% 4 & CHAPTER 4

4.4.3 PRODUCT RETAIL

For the retail of fruit and vegetable products, we strictly
select packaging suppliers and prefer environmentally
friendly packaging materials and pay attention to the use of
environmentally friendly packaging materials and packaging
plastic reduction. Store retail packaging includes straws,
shopping bags, takeaway bags, product boxes or packaging bag,
fruit cut boxes, gift boxes or fruit baskets, and fruit labels. We
review the environmental credentials of our packaging suppliers
and simultaneously increase the proportion of biodegradable
packaging purchased.

TERANBRERE

BRHE .  FERRTEAEMEEOBRTILEMEREE  FEANEEAEISO 140018
Packaging HERBERBOER
supply . Reviewing the EIA and related environmental qualifications of fruit retail

packaging suppliers, and preferring to choose those with ISO 14001
environmental management system certification

. ERBEEFIMBREI ST - EEMNEEABFSCAMRENER

. Requiring packaging printers to provide emissions permits, preferring to
choose suppliers with FSC forest certification

BERE
Reducing
plastic
packaging

stores

. 2ERE -~ BDEYR KRB S0 AT A YR ER & B TS ol L R AL AT R AT R

° All straws, some shopping bags and fruit packaging boxes are made of
biodegradable bagasse or other new degradable materials

. TEEMPESNBER  RUKEARMEBRNRRER

° Using food-contact grade eco-friendly plastics for ordinary product packaging

boxes or bags, as well as fruit-cutting boxes

KRB mESHRARAEME

Using paper materials for fruit gift boxes or gift baskets

Em/NEEARRAIEEEANES MR

Use environmentally friendly reusable non-woven bags for takeaway products

SEEIFEHENRE B FEYR

Encourage customers to bring their own shopping bags when they visit the

=

Packaging management of retail

o® e @ 0\,.3@
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BRETERREE

The environmentally friendly retail packaging of Pagoda

AEBEHAN > BREFENEREEPLEYAIRAE  During this Reporting Period, among the product packaging

BEGEEI%  MEBEIGL27% @ REBEEEW  Pagoda has purchased, biodegradable packaging accounts for

th64% 9%, paper packaging accounts for 27% and environmentally
friendly plastic packaging accounts for 64%.

BIEHE

Packaging consumption

EISNEERE I8 2,242.97
Transportation carton consumption ton

TERRERESE A 11,068.18
Retail packaging consumption ton

BEERES A 13,311.15
Total packaging consumption ton

BEERERE Wi BETHA 1.18
Total packaging consumption intensity ton/million yuan revenue
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4.5.1 ERERY

BRERBHEDTNEEEENERMEERE
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RE
The bad frult produced by the distribution center and
the fruit peels produced by the fruit product factory

are separated as the dry and the wet and put into the
designated trash can in the park for the operators of the
cooperative manufacturers to clear and dispose of or
recycle them for the production of organic fertilizer inside

Pagoda

¢4

BEaEEE

Scrap toner cartridges, ink cartridges and other harmful
solid waste produced in the office shall be collected and

processed by the supplier

[ 88 RE S W Ba IR 16 1

4.5 EMISSIONS MANAGEMENT

Pagoda is not engaged in business that enormously pollutes the
ecological environment. To be specific, we committed ourselves to
green operations. We will be in conformity with the Environmental
Protection Law of the People’s Republic of China. To do that,
we will regulate the discharge management of solid waste and
wastewater. That is how we can secure the compliant operation
and practice sustainable development Pagoda.

4.5.1 SOLID WASTE

The solid waste discharged by Pagoda is at the top of our
concerns and management. The solid waste produced by Pagoda
falls into those that are harmless and harmful. The former mainly
includes kitchen waste such as bad fruit and peel, packaging
cartons and scrap paper and other household waste; the latter
primarily consists of waste toner cartridges and scrap ink
cartridges. In addition, we asked the party responsible for the
decoration of franchise stores to dispose of the construction
waste.

IERmIVER

Recyc\'able re e, such as packaging cartons and scrap

office paper, collected from fruit suppliers, is then handed
over to environmental scrap dealer

Solid waste
disposal measures

The abandoned construct\on'materlals produced by
the store decoration are required to be “daily clear”. It

is prohibited to pile them in a disorderly way, and they
shall be sorted out for transportation with vehicles. The
waste containing latex paint and cement mortar shall be
transported to the refuse piling point designated by the
government
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BE E R AR ER
Recycling of transportation cartons

ABEHAN  BREELNZBEEREZMEIEA  During the Reporting Period, the waste of all kinds produced by

BT RR : Pagoda is listed below:

[ B8 B HE R B

Discharge of solid waste Unit

EEEBEEY

Non-hazardous solid waste

RmufES IR 955.050
Weight of food waste ton

EENINESE Mg 0.003
Weight of domestic waste ton

BEEREEMIINEE i 955.053
Non-hazardous solid waste total discharge ton

EEEREEYEINEEE W, BETHA 0.08
Non-hazardous solid waste total discharge intensity ton/million yuan revenue
BEEBEREY

Hazardous solid waste

FERE RS I8 12.51
Scrap toner cartridge/ink cartridge ton

BEREREEDHEE A 12.51
Hazardous solid waste total discharge ton

EEERERYHRETE W, BETHA 0.001
Hazardous solid waste total discharge intensity ton/million yuan revenue

Y NEBAFTIERAS M E TR TEIA © *  The construction waste from decoration materials for franchised stores is

not included.
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4.5.2 WASTEWATER

In the Pagoda plantation base, there is no irrigation wastewater,
the wastewater principally comes from cleaning wastewater of
fruit products factory and laboratory wastewater. Experimental
wastewater involving biology will be autoclaved first, and then
collected with cleaning wastewater for tertiary treatment by
sewage treatment facilities within the plant. The wastewater, when
reaching tertiary of internal treatment in accordance with the
Integrated Wastewater Discharge Standard, will, together with
the wastewater in the office area, be discharged to the municipal
pipe network and treated by the municipal sewage plant. For the
construction wastewater, we prohibit the constructor from pouring
the construction wastewater everywhere.

4.5.3 EXHAUST GAS

The main business of Pagoda does not involve large-scale
organized exhaust gas emissions. Only a small amount of fuel oil
for official vehicles and coal burning for heating boilers produce a
small amount of exhaust emissions. Specific air pollutants include
nitrogen oxides, sulphur oxides and particulates, and the exhaust
gas of all kinds are listed below:

BER BE R

Exhaust gas emissions

=Rla7) T 453.61
Nitrogen oxides kg

malty T 431.83
Sulfur oxides kg

R T 31.70
Particulates kg

RERBE S T 917.13
Total exhaust gas emissions kg

BERFENETE Fr/BETKRA 0.08
Total exhaust gas emission intensity kg/million yuan revenue

0@‘ O»Aak




REEHEERSDGs
SDGs responded to in this chapter

1k O 3
G 431dVHO

5 BHTE -m ALFRE ‘Jiaéf;‘"l

3 aana

/> il g &

GOOD HEALTH QUALITY GENDER ‘lu REDUCED ]B ACE, JUS
AND WELL-BEING EDUCATION EQUALITY INEQUALITIES NG

I

Rk 50
“Delicic
Contributi

g A 4 AR

RE TE Thesm  BEERR EBRZESRE  BUNEE—EEE 83  R2NITIERE - KB0ZFH
R BRECKH AFE KRESEZHRKR T ERSERNEARIER » URARTERER  YEFREXE
B CEXNERANGER L RMIREHEEBRETHRERER  RMAAEI/TEAT REEAMERNER
=R RBRAZ IRBIHE B RE MRS % RS - AR ARSI SRR R B X R RRE - BRRETA
EEFANBERTE - B BMABFRNL - TEHAREALFERF 88T - HKELH - FXFINEMAL -

Pagoda stays focused on employee rights, career development, health and safety, and commits itself to a
respectful, inclusive and safe working environment. Thanks to its over two-decade development, Pagoda has
blossomed into an ecological economy with technology and capital attributes from what it began as single retail
fruit stores. It, putting modern retail models at its very core and through the whole industrial chain, extends to
cover the primary, secondary and tertiary industries. We are convinced that the steady development of Pagoda
will enable us to afford an enormous development space for all kinds of talents; In turn, they also contribute
to the sustainable development channel of Pagoda. We are dedicated to diversified training, clear career
development plans, and a broad employee development platform. In addition, we, committed to the family
culture, lead the people of Pagoda to pursue a happy life that is “good in health, families and careers.”
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5.1 SAFEGUARDING EMPLOYEES’
RIGHTS AND INTERESTS

Pagoda is in conformity with the Labor Law of the People’s
Republic of China, Labor Contract Law of the People’s Republic of
China, the Law of the People’s Republic of China on the Protection
of Minors and other laws and regulations, and has formulated and
enacted the Pagoda Headquarter Employee Handbook (& RE&E 4
#88 TFM)), Regulations of Pagoda Headquarter on Recruitment
(KEREGAFHEEEEIFT)) and other human resource
management policies. This is to effectively protect the rights
and interests of employees, including compensation, dismissal,
recruitment and promotion, working hours and rest periods, equal
opportunities, diversity, anti-discrimination, and other benefits.

5.1.1 COMPLIANT RECRUITMENT

The Company’s recruitment was conducted in the principles
of fairness, justice and openness. That means resisting
discrimination on religion, race and gender and selecting the
best candidates based on merit. We prohibit any form of child
labor, forced labor and workplace harassment in our operations.
If any incidents of child labor or forced labor are discovered, we
will report to the relevant responsible department for immediate
follow-up action. All employees of the Company meet the
minimum working age requirements stipulated by national laws
and regulations. We had no incidents of child labor, forced labor,
discrimination or harassment during the Reporting Period.

We are committed to creating a diverse and inclusive workplace,
strictly adhering to the Law of the People’s Republic of China
on the Protection of Women's Rights and the Special Provisions
on the Labor Protection of Female Employees, and committed
to supporting and promoting gender equality in the workplace,
providing fair recruitment, training, and promotion opportunities
for all employees. As of the end of this reporting period, the
proportion of female employees in Pagoda was 42.75%; The
proportion of women in senior and middle-level management is
31.12%. In the future, we will further strengthen schemes and
measures to enhance gender diversity from employee employment
to employee development and retention.
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RECRUITMENT CHANNELS

Pagoda has established three recruitment channels,
namely campus recruitment, internal recruitment and public
recruitment. In addition, through online and offline recruitment,
school-enterprise cooperation and other diversified recruitment
forms, it attracts excellent talents to strengthen its talent reserve.

CAMPUS RECRUITMENT

During the spring and autumn recruitment periods, the Company
seeks to recruit recent graduates from universities and provide
targeted training to cultivate professional and management
talents.

INTERNAL RECRUITMENT

It promotes open competition information to its employees using
its human resource service window, offering them broader
development opportunities.
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PUBLIC RECRUITMENT

It, through acquaintance recommendation, online recruitment,
talent markets and other ways to hire experienced professionals to

empower the efforts in an efficient talent team.

2ERPBEB TS  BRET ABERS
Participating in the interactive college and enterprise platform to broaden talent recruitment channels

BREEBE LTAEEABEEEZR HIATREERHE - 2022F - AEREHEMIORGEHAFLM[56789 - BT
B EMBRABRMESRIEED - £EHEBT  SCEBEAREEZLELTRMINGESSE  BERS  bAZ
M PECEBERETEERE]  RECEHSANEMIR - AN - ZEDHA/EXERHA T 226G ERLL - PR
RE CEE HE . RERBEFZI0ZEFX-

Pagoda broadens its recruitment through online recruitment to empower the high-quality employment of talents.
In 2022, Pagoda, joined by other four enterprises, participated in the agricultural science-specific recruitment fair
‘56789, livestreaming for employment” staged in the Northwest A&F University. During the livestream, the heads
of the participants communicated the salary, career planning, growth space,and corporate culture of the common
concern of students through the “Cloud” platform. That was how they could promote the two-way communication
between enterprises and students. In addition, the fair offered a total of 226 jobs, covering over 10 majors
including agronomy, gardening, herbology and agronomy and planting.
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EERE - BEBF AT

Approaching campuses for better talent reserves

backup talent resources.

HEHREBRAEHREESREIED) -
M5k BEEIERE 15 E
Pagoda, joining hands with Hainan Agriculture School, staged
the practical training program for retail scenarios. This aimed to
strengthen the training of students’ practice capacity

AREEGEEERE BBEMAREIEY HERCEMER BEEXFINTX - OHBERARERENNRE -
BEZ2EIBEMASEENEEARRE  BEREEATHNBRERNEZLREE  BRREESNEBANER -

Pagoda offered to approach campuses where they launched practical and professional training programs sharing
lecturers of colleges and enterprises. This involved students in the whole training of skilled talents while enhancing
their competitiveness for employment, feeding back the demand for professional talents to colleges to reserve the

HEERER WS ETREHFMERHE -
e EBRAEHE
Pagoda introduced the sharing of college and enterprise lecturers
with Nanning College for Vocational Technology to offer practical
skill teaching
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RMEEHBSE © BT AT IBERRN

Deepening industry-education integration for innovative talent cultivation models

EREHEALERERMERBESRAREREBEREEST - RO FERCEFNES - HAWNERRHWASEET
AR BMRZUANSLRAEERRE  HHEREEELZTAMRTETENRMRKEAT » 20224 - Hf1BE
BZIEE RBLBERHTEREMBENEERE  HPHBERREATBENERERFE S -

Pagoda, partnering with Guangxi Economic and Trade Vocational Institute, offered the Pagoda modern
apprenticeship course. They worked out the class-wide talent cultivation program in order to stretch the strengths
of the college and the enterprise. In addition, we offered opportunities for the students in the class to practice.
That was how we could help the school train more technological and skilled talents catering to enterprises and
the industry. In 2022, we offered 23 students the opportunity to practice in Pagoda franchised stores through this
program. This helped them enhance their capacity for practice and competitiveness for employment.

@ rsusrapcax @B anwmre,
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DEMOCRATIC MANAGEMENT

Pagoda fully guarantees employees’
participate, right to express and right to supervise.
up the operation mechanism of the workers’ congress and

right to know, right to
It has set

held the meeting irregularly to guide employees to participate
in the Company’s democratic decision-making, management
and supervision for the common development of the Company.
It reviews and approves the collective contract, employee
handbook, labor safety and health agreement and other
agreement documents. It examined and discussed the measures
of rewards and punishments, labor protection and important rules
and regulations concerning the vital interests of the employee, so
as to guarantee the lawful rights and interests of the employees
and their status as masters.

EMPLOYEE RETENTION

We,
Employees Leaving Office at the headquarters of Pagoda Group
(ERESBEBIE TBBLHIRIEESDS])),
both a daily and monthly basis in order to enhance employees’
cohesive force. As for the daily visit, we will pay the visit within

in accordance with Guidelines for the Follow-up Visit to

visit employees on

one week after the resignation procedure is handled according
to the service age and rank of the employee at the time of
leaving the office. As for the monthly visit, when the turnover rate
of employees in the department increases for two consecutive
months, the visit to all employees shall be paid in the same month,
1 person from each department shall be randomly selected
every month, and a total of 5 people shall be selected for the
visit. We summarize and analyze the results of visits to timely
discover possible problems with the Company’s management and
improve employee retention management. In addition, we improve
the incentive mechanism and promotion channel, and take a
combination of measures to better retain outstanding talents.
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5.1.2 CARE FOR EMPLOYEES
Pagoda puts care for employees on this priority list. By

establishing a sound employee care mechanism, Pagoda
cares for every employee, and creates a sweet workplace by
offering their employees competitive remuneration and benefits,
high-performing communication channels and considerate care
activities.

REMUNERATION AND BENEFITS

Apart from regular benefits, we offer gifts for traditional festivals,
internal employee prepayment presentations, team-building
activities, travel for excellent employees and other perks. In 2022,
we continued to work on our remuneration and benefits system for
its efficiency.

REMUNERATION SYSTEM

We have optimized the algorithm of performance bonuses and the
salary for sick leave.

BENEFIT SYSTEM

We keep pace with the latest laws and regulations by improving
annual leave, sick leave, funeral leave, nursing leave and
childcare leave and other relevant benefits.

EMPLOYEE COMMUNICATION

We value communication with our employees. We create
an enabling communication environment for employees by
conducting employee engagement surveys, building employee
complaint pipelines, and holding employee seminars.
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EMPLOYEE ENGAGEMENT SURVEY

The survey acquaints us objectively with their engagement for
possible future management measures. In 2022, our employee
engagement survey result of 4.2 (out of 5.0) was higher than the
G75 (75% of companies in Gallup’s database) of 4.13%.

EMPLOYEE COMPLAINT

Employees are allowed to complain through a mailbox and hotline,
and we secure the complainant and a clear complaint channel.

EMPLOYEE SEMINAR

Monthly employee seminars are held to strengthen the relationship
between new and old employees, so that the old can play the role
of “passing on, helping and representing”, and enhance the sense
of belonging of employees.

CARE FOR FEMALE EMPLOYEES

Pagoda takes care of its female employees, organizes activities
for International Women'’s Day, and builds mother and baby rooms
to provide special services for lactating and pregnant female
employees. In addition, Pagoda has set up a female employee
committee, which is committed to protecting the rights and
interests of and offering considerate care to female employees.
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B e - IR B T = 1E Rk
Care on International Women’s Day to enhance the sense of happiness of female employees

BFEMIASREATEHH  r ARENAKMEIRZIREFLRNEAEIN  CBRIZESEBKSHEEBE - AL
BTRAFEERESE  HRSRMERSZFEROESE  FANEGROUE FxEREEER BT RESRE FBERRESR
33 e

On International Women'’s Day, a statutory holiday falling on March 8 each year, female employees of Pagoda are
afforded half a day off. The female employee committee organizes related activities for the festival, and prepares
flowers to surprise female employees, mysterious prize drawing and other heart-warming activities. Furthermore,
we send online blessings and greetings and otherwise to our employees and their mothers on Mother’s Day.

Eegi]

International Women'’s Day

BIEH EMPLOYEE ACTIVITIES

BREBERINIIE SHEEITEHRSMEMTE - Pagoda is a strong champion of happy work. That means
BEBTIHEETY  SGMI(ERN BERSLERE  encouraging employees to participate in the community, team
G R OREE - building and other employee care activities. This is how we can

lighten our employees’ pressure for health physically and mentally.

(¢ @ Oyrﬁﬁ
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TEFRXE - BETREFE

Shaping a sweet family culture for our employees

BREAMTERE  HERESHBED - MLES) - BOES - RA B IMFER ° 20224 - KMHEFARI0088K3C
BEIEE) -

Pagoda builds a family culture with its whole being, and puts festival activities, cultural activities and heart-
warming activities high on its agenda to improve the happiness of employees. In 2022, We conducted more than
400 cultural and sports activities.

BEL T FRER) T EREE ERIETEE
Heartwarming Afternoon Tea Lantern Festival Celebration Gift boxes for the Spring Festival

BN ALATE - TR B TisHRK

Enriching cultural activities for the spiritual needs of employees

20224 - ARBEHEEER - EEI - BEM  BEAMESEEIEBME  REDHLEIR BB AEEEFAK
NHBHEER  BASETEINXXCETE - BUEIEE TIEEIERA EH R

In 2022, Pagoda remarkably enriched the cultural life of employees and guided them to form a positive attitude.
That meant setting up, funding and organizationally guiding 8 interest clubs for employees, including the
basketball club, table tennis club, reading club and drama club.

REEIRE B REit R IRE A A A
Guogan Basketball Club Pagoda Yoga Club Pingpang Lover Organization
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BTEHK EMPLOYEE SUPPORT

BRESABIRSB ITNAEMIERBR  #48 Pagoda prioritizes the life and work of employees in need.

FREIERUE ] (a8l £ —%585Kki#Em -  To be specific, we continue to make efforts in “serious illness

BN THAEHELCH  EREEERE  assistance” and “emergency relief”. That is how we can always

BT o pboh - RPIRSI TRESREEB/\VE - care for our employees in difficulties with our whole hearts. In

BERF ABEIRESHNBEILTEY - addition, we have set up an emergency support group to help
employees in emergencies at any time.

B EBRE TE R
Helping employees through diseases

20225 BISHhEAE TRPIMERERE RS- HEKEARERD)  BMEERELREEDRMNE TERIFNHER
B TSARE - R - WRAEREBT - HPFIREHCHHELED2F @ HEABEDLD  BRFASHEE -

In 2022, several cases of cerebral infarction occurred in the workplace. We immediately arranged for special
personnel to follow up and help our employees recover under the best medical conditions from the authoritative
hospital. Furthermore, for the affected employees, colleagues in the department also made a donation to care for
them.
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Employee Training System of Pagoda

52BN EIKE
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FENEE BREABEEE BREH-

5.2 EMPOWERING THE GROWTH OF
EMPLOYEES

Dedicated to the education philosophy of “Encouraging Growth
and Tolerating Mistakes”, Pagoda has adopted the Regulations
of Pagoda on the Management of Cadres (B RESEBEH I EIER
7E)), the Regulations of Pagoda on the Management of Training
Plan and Training Expense Budget (({Zilzt&IEEIBRAEEE
BHRE)) and the Regulations of Pagoda on the Management of
Online Test on the Learning Platform (2B¥&& FZHAEER
TE)). This is how we can put our employees on track for sound
career development and allow them to access the well-designed
employee training system. In this way, we can stretch the capacity
and potential of every single employee and fulfill their excellent
career value.

R BERANAEZKRIFETE
PN - - = =
! M@ﬂ_ﬂ Making Good Fruit Life Accessible to All People
ission
BAERBEEANRARBELELELNT
To be the Largest Modern Agro-ecology Company across the Globe
| PR 2RETIREENLR 2RBELEERERDT 2RE-NREAF
! Vision To be the Company Loved Most by B To be the Best Company Empowering To be the No.1 Fruit Company
ftooTTooo Employees across the Globe by Ecology across the Globe across the Globe
—VNERBRIERANER
All the Development is Ultimately the Development of Human

---------- . - . S BAR BIBLR

- . o B - R RBER -
: Training o o ontro Line Standby Program

Program [ 78] %5+ M EE RS E3ES] RDC+ iz 2 K71 Guor
1 _________ Eagle” Series + Franchisee Purchase” Series RDC+Quality Control Star Series Puar and Guochuang Plan
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Ilmplementauon. Leadership model+Talent Inventory+
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| ORERER
, Curriculum
1 System
! o] N - = e (=BT
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BREESTHFIER
Employee Training System of Pagoda
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5.2.1 CAREER DEVELOPMENT

Pagoda values the personal career development of employees.
To make it happen, it builds rich talent training programs, clear
promotion channels, high-performing performance management
and scientific incentive mechanism. That is how we can offer our
employees diverse and open career development opportunities.

EMPLOYEE INCENTIVE

To motivate its employees, Pagoda has had in place a
performance-based compensation system. The compensation
of grass-roots employees except the management is composed
of a basic salary, monthly or quarterly performance bonus, and
annual performance bonus. In addition, we motivate management
to take into account the long-term interests of the Company by
incorporating long-term incentives into the compensation structure
at the management level. Apart from the material incentive system
such as bonuses and stock, we have established an honor
incentive system composed of annual awards and project awards
to commend the outstanding individuals and outstanding teams
of the year, while the project awards are designed to commend
innovative and outstanding projects. In 2022, We launched the
“Performance Interview Day”. This aimed to strengthen employee
communication on performance and improve our performance
incentive mechanism.

EMPLOYEE TRAINING

Pagoda prioritizes talents. For that, it has set up a series of
comprehensive talent training projects for different businesses,
such as “Eagle Series” for the store operation line and
“Procurement Series” for the supply chain procurement line, as
well as the College Student Core Plan for cultivating professional
talents, and the Spark Plan for cultivating management talents
and the Young Eagle plan. That is how we can ensure that all
employees can have access to their own growth opportunities. On
top of that, our employees can get broad development promise
through applications for a cross-company, cross-region, or
cross-department transfer.
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EMPLOYEE PROMOTION

Pagoda offers four career development channels to employees
according to position level: management sequence, technical
sequence, functional sequence and operational sequence.
We evaluate candidates’ qualifications for promotion based on
six dimensions of morality, values, performance, knowledge,
experience, quality and ability, and ensure the transparency,
justice and fairness of the promotion process including proposal,
review, joint review, approval and announcement. In case of job
vacancy, we give priority to internal promotion as support for the
promotion of our employees.

5.2.2 EMPLOYEE TRAINING

We have created two distinct sets of training systems for
the employees of Pagoda and those of Pagoda’s franchising
stores. This is to improve the comprehensive competency and
management level of all employees for their higher self-value
enhancement. We offer our employees cultural, general,
professional and leadership training programs through the Zhiniao
online learning platform, knowledge base, smart currency and
training centers across China. In 2022, we offered 7,154 online
courses with a total of 53,283 training hours.

CULTURAL TRAINING

Pagoda is committed to the philosophy of “Corporate Operations
" In 2022, we have upgraded our corporate
culture, and trained the group headquarters, regional

Begin with Culture.

headquarters and all store managers. Each training camp
offered at least one strategic culture course, and there was a
culture course for the post-certification learning of each post.
In addition, culture-themed empowerment was available from
time to time, such as the cultural part of the monthly conference,
culture-themed learning, etc.
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Pagoda Monthly Management Culture Conference
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Pagoda holds its nationwide monthly business culture conference on the Wednesday of the first week of each
month, requiring store managers and above to attend it online and offline. Our sharing in the monthly business
culture conference covers the professional knowledge of fruit products, the Company’s business philosophy and
unique culture, the store’s business strategy and other diverse themes and content. That is how we are committed
to achieving the alignment between the Company and its stores in thinking and action for a win-win situation.
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Implementing its operational drive (i.e. “Four ones” project) across the board for quality life
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Pagoda is committed to the philosophy of “Corporate Operations Begin with Culture.” In 2022, we have upgraded
our corporate culture, and trained the group headquarters, regional headquarters and all store managers. Each
training camp offered at least one strategic culture course, and for the post-certification learning of each post,
there was a culture course. In addition, culture-themed empowerment was available from time to time, such as the
cultural part of the monthly conference, culture-themed learning, etc.
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In 2022, Pagoda rolled out the drive to help each of its employees set their goals at the level of “being a virtuous
man”, “success”, “health” and “harmonious family” starting from great ambitions. With “activity”, “inertia”,
“learning” and “kindness” as the fulcrum of action, the big goal is divided into practical actions that can be carried
out to realize the goal.
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=gl SPECIAL TRAINING

ARERBETRHEEZ TNEEE - ZFIWE  Pagoda offers its employees diversified special training programs.
BEEITEERBEREINEER SN - BBEL  Our special training covers the professional ability of employees.

BEECRmETE - BENEEE  HEIHETESEA It also focuses on mentality, food safety, leadership and other
I RIBE TTHRFT © areas. This aims to help them improve in all aspects.
RmEE2HIEE

Training on Food Safety
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Pagoda has launched special food safety training programs in order to enhance the awareness of food safety
and implement the food safety responsibility of employees. For store employees, we integrate food safety training
into the growth path from interns to store managers by combining the online learning map and practical operation
assessment, as well as offline induction training for new employees and intensive training for store managers.
Apart from store staff, we have offered a number of food safety training programs to all other staff of the operation
line with the help of the Zhiniao online learning platform and business culture conference. We have launched
food safety objectives and guidelines training on the Zhiniao platform to construct a food safety culture. We also
conducted food safety case training on “Shoddy Goods for Quality Ones” in the business conference to allow our
staff to better identify shoddy food, eliminating food safety accidents.
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Online training of “Food Safety [E5E 1R A F | RO
Goals and Policies” on the Zhiniao In the operational culture conference, we conducted the food
online learning platform safety “Shoddy Goods for Quality Ones” case training for all staff

of the operation line of Pagoda
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Special Cleaning Training
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In 2022, Pagoda launched the “Special Cleaning Training” for the management, aiming at the participants
following the concept of “cleaning the road is cleaning the heart”. Through cleaning, people can be more humble,
improve their awareness, cultivate their touching, generate gratitude and cultivate their disposition. After being
trained, many of the trainees said that they are more stable mentally and proficient in staff management and family
maintenance. When experiencing intense anxiety, they can calm down by cleaning the road.
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Pagoda’s Training Camps for Executives
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In 2022, Pagoda launched two “Training Camps for Executives” on the Zhiniao online learning platform, offering
trainees seven themed courses, including “Strategic Culture”, “Objective Management” and “Happy Execution”.
This program is regarded as an internal reputation project. Every registration will attract large quantities of
trainees, and it is highly recognized by trainees and leaders. It trained 335 people in total this time.
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COMMITMENTS TO THE LECTURER TEAM

Through the construction of an internal lecturer team, Pagoda
is committed to shaping a high-quality lecturer team that can
truly empower the development of the Company by transforming
working knowledge and experience and inheriting the essence
of the corporate culture. In 2022, we refreshed our commitments
to a lecturer team. To do so, we formulated and enacted the
Regulations on the Management of the Lecturer Team ((GEEHBx{E
EIRPHE)) in order to have in place a better management system
for the lecturer team. The 3rd lecturers’ competition was staged
to motivate employees to become lecturers in order to encourage
more of them employees to be lecturers and train competent
lecturers through competitions. In addition, we have established
a grading system, which evaluates 5 levels from the teaching
time. Each level of promotion will grant corresponding exclusive
rights and interests. Furthermore, employees evaluated as
excellent lecturers annually will be rewarded accordingly in order
to encourage lecturers to share more experience. In addition, we
have developed and launched a lecturer certification learning map
and a lecturer empowerment learning map in order to help them
improve their teaching skills, lay a solid professional foundation
for new lecturers and provide professional and systematic
professional empowerment for full lecturers.

As of December 31, 2022, Pagoda was staffed with 842 lecturers,
offered 2,066 training courses, empowered 109,127 attendances,
and taught 5,616 courses with 9,800 teaching hours. The lecturers
imparted culture, experience and skills to the staff to secure the
sound development of the Company.
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5.3 PROTECTING THE HEALTH AND
SAFETY OF EMPLOYEES

We observe the Law of the People’s Republic of China on Work
Safety ((FEARHXFEZ 2 £E)%A)) and the Measures for
the Administration of Emergency Plans for Production Safety
Accidents ((AELZZFNEZTEXEEN L)) and work to
improve daily workplace accident prevention and management
to ensure employees’ health and safety by formulating such
regulation documents as the Regulations on the Management of
Safety Production and Operation (Z&EEKLEERFTE)), the
Regulations on the Management of Emergency Response ({ZE%E
EMHEEEIEMHT)) and the Regulations on the Implementation of
the Store “Safety Day” (FIJE[Z & B | EHEEIE)).

5.3.1 SAFETY MANAGEMENT

In accordance with the Regulations on the Management of Safety
Production and Operation ((ZZ2FEALEEHTE)), Pagoda
has set up the Safety Management Committee (the “Safety
Committee”), headed by the president of the Company, which is
mainly responsible for examining and approving the Company’s
safety production rules and regulations, safety work plans, safety
production education and training plans. Pagoda has set up
a safety management team, under the guidance of the Safety
Committee, to implement our safety management, and manage the
efforts in safety. In addition, we require the regional headquarters,
operation department, distribution department and quality control
department and other relevant departments to staff professional
(and part-time) security administrators; all stores are staffed with
security administrators or by the store assistant or deputy store
manager in order to control the security risks of the region and
stores. In 2022, we staffed 32 full-time and part-time security
administrators, i.e., 11 full-time and 21 part-time.
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In order to enhance the effectiveness of regional security
management, we launched the hierarchical management of stores
to strengthen the inspection of important stores and eliminate
the safety risks in the stores. In 2022, we worked out units under
warning management, those under strict management and stores
under general management. This aimed to make the subsequent
safety control measures more targeted, achieving precise and
efficient management. In addition, we regulated the emergency
management and response procedures of emergencies through
the Regulations on the Management of Emergency Response ({3
LF(FESEEMHT)). This has helped improve the Company's
emergency system to timely and effectively implement emergency
rescue work, minimize the losses caused by emergencies, and
sustain the Company across the board.

During the Reporting Period, the number of lost days due to work
injury was 165 and no work-related fatalities occurred.
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“Observing the law of the people’s republic of china on work safety and being responsible for safety”
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5.3.2 SAFETY TRAINING

Pagoda has organized special safety activities to enrich
employees’ safety knowledge reserves and improve their
emergency response and accident prevention ability. In 2022,
Pagoda offered 629 safety training sessions for employees
nationwide, receiving 12,359 attendances. At the same time, we
have repeatedly updated safety training courseware such as
“Safety Foremost” (Z & #/\= ))and “Safety Knowledge at Stores
(from Intern Salesperson to Store Manager){FI/EHZ 2 Mk (E
BLEBR|JEER))), further strengthening the safety awareness of
employees.

In order to improve the safety awareness of all employees and enhance their emergency rescue ability, Pagoda
carried out various safety promotion, training, practice exercises and other activities in August with the theme of
“Observing the Law of the People’s Republic of China on Work Safety and Being Responsible for Safety”. Through
this activity, 15 safety knowledge tweets were posted online, 38 internal and external safety training sessions were
conducted, and 27 emergency drills were conducted.
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5.3.3 HEALTH CULTURE

Pagoda prioritizes the health of employees. Through the
formulation of health policies, we encourage employees to develop
good habits in catering and work and rest. We practice the
“Smoke-free Culture” and promote the healthy life of employees.
At the beginning of 2022, we focused on building a “Smoke-free
Culture”. That meant we rolled out the culture in the Company,
stores and dormitories. In the second half of 2022, we carried out
40,735 anti-smoking inspections, and the number of violations
found remarkably dropped from 32 in May to 3 in December.

RA] - PR TE & SRR IR

Non-smoking signs were posted in companies, stores and dormitories.
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Pagoda 100-county Ambition: Empowering poverty alleviation by developing industries and equipping them to
develop on their own
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On August 31, 2018, Pagoda forged a strategic partnership with China Poverty Alleviation Promotion of Voluntary
Service Promotion to select 100 fruit categories from 100 poverty-striken areas in China. This aimed to alleviate
poverty by developing the fruit industry on the back of giving full play to industrial chain and technological
advantages and the cooperation in production, marketing and with plant bases.
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6.1 RURAL REVITALIZATION

Pagoda responds to national policies. It follows the rural
revitalization drive by prioritizing the development of agriculture
and rural areas and growing advantageous industries of local
identities. As an enterprise devoted to the whole fruit industry
chain, the Company has been on the road of rural revitalization by
taking its innate industrial advantages and following the poverty
alleviation strategy on all fronts.

In Hunan, the Company has cooperated with Mayang County People’s Government and Mayang Guoguolu
Co., Ltd., adopting the mode of “company + farmer + base” to realize scientific planting and order-based
production of crystal sugar oranges;

FEEE  RAEGEREQAESHE  EBEZEERGNANLN ; )87 AR TARSEERHAMENEE
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In Ningxia, the Company has cooperated with Jinjin Fruit Industry Co., Ltd. to build a watermelon base
covering several impoverished counties; In Hainan, the Company’s subsidiary, Hainan Kingo, has zoned
a honeydew planting area and helped the villagers, farmers and workers in the honeydew base build a
“honeydew house”;

EPRA - AREEAZE  WMRAG=F6FE  UWEENEMREERmTS

In Shaanxi, we have worked with Zhouzh| County and Mizong Company to supply the high-end market with
quality products;
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In Xinjiang, we adopted the mode of the “company + cooperative + impoverished households”. From key
procurement to the establishment of the Pagoda Poverty Alleviation Base in Kashgar, Xinjiang. Farmers
in poverty have lifted themselves out of poverty and increased their incomes through land transfer, labor
service participation, purchase orders and profit sharing.
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Transporting “unsalable honeydew melon” to markets beyond Xinjiang
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At the end of September 2022, Turpan, Xinjiang, where melons were ripe but unsalable due to the COVID-19
Pagoda cooperated with the Shenzhen Bureau of Rural Revitalization and Cooperation and Exchange. It
immediately sent Li Zhongyi, a purchaser in Northwest China, to Shanshan County to understand the unsalable
local honeydew and instructed him to purchase honeydew melon. He efficiently organized workers, vehicles and
packaging materials for the procurement coordinated and supported by the local government and the pandemic
prevention and control department. It only took merely more than a month for the Company to purchase 744.7 tons
of honeydew melon, and the purchase amount reached RMB4.02 million.
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6.2 DISASTER RELIEF

With a high sense of responsibility, self-discipline, dedication and
love, Pagoda has been carrying forward the spirit of combating
the pandemic and relieving the disaster. We have stood together
with the public to forge a strong spiritual defense line of unity with
resilience and perseverance.

[FERER]Nm  MEREIM—EZE  HEREM—EEL
“Spring Flowers” public welfare program: Embracing every goodness and living up to each single kind heart

1620201 AKRRE - BREBABAIIS0RREERH OKREER /R BERRERE  ITEAR ARERE

B OIS - AR AEREESHSSMHERIEY - #1L2022F K © THE RF0EM8060R1TE - BEH RS RNE
B BEBKRE HERIEE REIA 28T HE Sk SZRESEE-

Since the end of January 2020, Pagoda has joined hands with more than 50 partners (fruit suppliers/brands)
at home and abroad to donate money and materials for emergency social events such as the pandemic hitting
Wuhan, Jiangxi flood, Shijiazhuang pandemic, Henan flood and Shanxi rainstorms. As of the end of 2022, more
than 80 projects have been implemented. The donated items benefited medics, family members of medical teams,
community workers, sanitation workers, public security police, media, and children in welfare homes and nursing
homes.
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6.3 EDUCATION SUPPORT

Pagoda has never averted its eye from the need for education
and growth of children living in mountainous areas. Through the
combination of investment and intelligence introduction, Pagoda
has improved the teaching environment in mountainous areas and
the quality of education, gathered various high-quality education

resources, and increased educational equity with responsibility.

[ERIFBE|Ns BERTRE  BHLEBHE

“Zespri Learning House” public welfare program: Caring for Left-behind children and helping education in
mountainous areas

202299 BEREEFEIEZBEMERRE _FEZILBEREAREELTY - B BRE2H5,0005KFIETE
HAREEHHER - ARAKIBL01 T - B R HE A £R4,386,715E (fTHEH43.87&E7T) - LM
BAREEMBRZESOET - AREIDRIUMNREFRSHM/NESE [ ERITZBE | ZRERBERR - EFES  [ERIFS
B Rw=IER R TR 16MZ e BEER o

In September 2022, Pagoda, joined by Zespri, launched the second phase of the charity bazaar for children in
mountainous areas in stores across the homeland. During this period, the organizer donated RMBO0.1 for each
Zespri kiwifruit sold in more than 5,000 stores nationwide. During the activity, 4,386,715 Zespri kiwifruit were sold
in total (converted to RMB438,700). Finally, Zespri and Pagoda increased their donation to RMB500,000, which
was earmarked for the construction of 8 multi-functional teaching rooms of “Zespri Learning House” in 8 primary
schools in Liangshan Prefecture and Nanchong City, Sichuan Province. So far, 16 multi-functional teaching rooms
have been built under the “Zespri Learning House” public welfare program.

1MA4E  EOxAREBEERESCSHEN [ ERTZE | ZDRARBZTLRBEAE _HIEAKD) - P ARFERHE
BlaflEs  ARESELHPOSRAESE ERESSAMNERAX  BREGESZ—TABRMIERILMAES
MERKARE/NE  HAREFETE—EERZ -

On November 4, phase Il of the “Zespri Learning House” multi-functional teaching room public benefit project
supported by Zespri x Pagoda and the Amity Foundations was officially launched. Lu Tao, vice sales president
in Greater China, Yang Qian, senior director of the Marketing Center of Pagoda Group, He Wen, deputy secretary
general of the Amity Foundation, and members of Pagoda gathered in Xiangshui Muer Primary School, Xichang
City, Liangshan Prefecture, Sichuan Province, to witness this important moment.
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“Make ‘Berry’ Happiness Happen” public welfare program: Leading rural revitalization and contributing to

infrastructure in western China

2022F4 7 AREBEFRESEZEMERRIE S HFELEIHLRIHRAFES - B - BRE2E5,000% %K
EBEH—2REE  ARFEEL2T  EBHHRA RN EHI165E51,489,800& (FTEEH29.808 1) » HLEMNFE
IMBERESOHRET - MILRBREEFLZIZHRAL - MANEZIFFHERRE o

In April 2022, Pagoda cooperated with Driscoll’'s to roll out the “Make ‘Berry’ Happiness Happen” activity in
stores across the homeland to support volunteer teaching in mountainous areas. During this period, the organizer
donated RMBO.2 for every box of Driscoll’'s berries sold in more than 5,000 stores of Pagoda nationwide. During
the activity, a total of 1,489,800 boxes of Driscoll’'s berries were sold (converted to RMB298,000). In the end, the
organizer made an additional donation of more than RMB500,000 to send more volunteer education talents to
schools in mountainous areas and increase efforts in rural revitalization.

6R13R [ E &L IBHATXHSEFEREYBARPDEAUR L2 RIENRT - € EIBE0%RETE
N60trESRMREMNEERE - HEMEN UESRET R —FHXHED -

On June 13, the launching ceremony of the special funding project of “Make ‘Berry’ Happiness Happen” was held
in the form of an online meeting. The two parties donated more than RMB500,000 to help more than 60 graduate
students go to the mountainous schools in Yunnan and Gansu provinces for one-year volunteer teaching activities.
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6.4 VOLUNTEER SERVICES

Pagoda is committed to a friendly and harmonious volunteer
service team to solve problems for the public with noble
dedication. With smiles, sweat, enthusiasm and responsibility, the
volunteer service team has made a moral fragrance and a glorious
civilization.

BREETH : BEO4esd ¥EREOIE

2022%F - AREZE T HFAESEEEE T/ \bx -

Pagoda volunteer service team: Committed to social responsibility and manifesting brand strength

RGHEM - BIEIERER  BABD  BAER - TRERIVEFES  BRASTOREEE  #ER  R’ER
# BE - HRAZEASRERTEAD  5|ER

BRHEros U EREEEMAREE TIEH 72608 - EAZRS 2 EREGEIR

In 2022, the team set up another eight workforces with 205 registered volunteers. Devoted to the volunteer service
essence of “participation, mutual assistance, dedication and progress”, the Pagoda volunteer team spreads the
volunteer concept of “helping each other, helping others and helping themselves, selfless dedication and asking
for nothing in return”. During the Reporting Period, a total of 95 volunteers of the Pagoda volunteer team organized
726 volunteer activities, with the highest number of individual participators reaching 49.

AffiEITEe0s% - AREEINFAIZE - B8 - L #5 EFE

FABTETHEERE YRARERENE - AHREHAN BREERT
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MIEER

ESG KEY PERFORMANCE INDICATORS

REHE ENVIRONMENT
BRARER By 2022F
Key Performance Indicators Unit 2022
ATEERY
A1 Emissions
REWIHE Fr 453.61
Nitrogen oxides emission kg
malmEnE T 431.83
Sulphur oxides emission kg
FHER X
BRGE BRI E T 31.70
Exhaust gas ) L
. Particulates emission kg
emissions
RERI RS T 917.13
Total exhause gas emissions kg
RERBF RS Fr/asTRA 0.08
Total exhause gas emission intensity kg/million yuan revenue
RERBHHRE (8E—) W_RtiREE 29,416.77
Greenhouse gas emission (Scope 1) tCO,e
s RERBHHRE (BE ) M-altmEs 17,033.18
BERBHR Greenhouse gas emission (Scope 2) tCO,e
Greenhouse gas P
emissions BERBBINE M-St EE 46,449.95
Total greenhouse gas emissions tCO,e
RERBAKNTE M-EltnEE  BETRA 4.11
Total greenhouse gas emission intensity tCO,e/million yuan revenue
RmiRES A 955.050
Weight of food waste ton
. ) EENRES g 0.0083
BRI Weight of domestic waste ton
Non-hazardous o o
waste discharge mEERMAE WE 955.053
Total non-hazardous waste ton
BEREMEEE W BETRA 0.08

Total non-hazardous waste intensity

ton/million yuan revenue
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HRANER
Key Performance Indicators
s RRE8 i 12.51
Weight of scrap toner cartridge/ink cartridge ton
BEREEMHEN i =
BEEEEDES I8 12.51
Hazardous waste
) Total hazardous waste ton
discharge
BERENREE W, B &TWA 0.001
Total hazardous waste intensity ton/million yuan revenue
A2ERfEMH
A2 Use of Resources
BEARERE
Direct energy consumption
A B ARER EYERCREREE TFEFRE 2.45
Renewable energy Biomass fuel Consumption | kWh in '000s
TABERR BIREFEE RRERRTS 947.15
Non-renewable energy | Coal consumption kWh in '000s
B MREFEE RRERRTS 104.96
LPG consumption kWh in '000s
HRRERE FEFTRE 4.80
Coal gas consumption kWh in '000s
BEROL e N
Ener FUREFEE TFEF R 237.78
9 ) Gasoline consumption kWh in '000s
consumption
ShEREE ERERYE 163.20
Diesel consumption kWh in '000s

B BB FE
Indirect energy consumption

BIHREE TEFTRE 20,841.84
Electricity consumption kWh in '000s

BERAREE FEF FLEF 22,302.18
Total energy consumption kWh in '000s

SERERATE FETFREE, BETHA 1.97
Total energy consumption intensity kWh in '000s/million yuan revenue

Qé Oy:a
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BEENIER
Key Performance Indicators
AKkE K 349,991.34
AkE Water consumption m?3
Water consumption | f37k% & AR BETBA 30.94
Water consumption intensity ton/million yuan revenue
BEAMERE I8 2,242.97
Transportation carton consumption ton
s ZEREERE I8 11,068.18
RERER Retail packaging consumption ton
Packaging o e 3
consumption BEEREE I8 13,311.15
Total packaging consumption ton
BEERLEEE W, BETRA 1.18
Total packaging consumption intensity ton/million yuan revenue
RIEIEHEHAE A EXPLANATIONS FOR ENVIRONMENTAL

DATA AND COEFFICIENTS

BRIEHEBENEBEE 20224118 E2022 1.
F12A31H  HBEREHEEZEEREA S
16 EEBLEAR L~ 2RREMIH - SEEE
WAZEURTEBSEZ2ETAR (BERE - &
ERHE - BRRE - BBEREERIM)

The environmental data span from January 1, 2022
to December 31, 2022; the data collected covered
16 distribution centers, 2 fruit products factories, the
headquarter office of the Group and 5 wholly-owned
subsidiaries (Youguolian Brand Management Co., Ltd.,
Baiguo Technology (Shenzhen) Co., Ltd., Baiguo Agricultural
Means (Qingdao) Co., Ltd, Haiyang Chiang Mai Thai
Agri-products Co., Ltd. and Hainan Wangpin Agricultural
Technology Development Co., Ltd.).
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Greenhouse gas emissions (Scope 1) were mainly from
the fuel consumption of mechanical equipment and official
vehicles, while greenhouse gas emissions (Scope 2) were
mainly from the consumption of purchased electricity, and
the data sources were the related expense receipts and
administrative statistics ledgers. For the greenhouse gas
emission factors of purchased electricity, we referred to the
2019 China Regional Grid Baseline Emission Factors issued
by the Ministry of Ecology and Environment of the PRC. For
other energy emission factors, we referred to the Reporting
Guidance on Environmental KPIs issued by the Hong Kong
Stock Exchange.

The types of energy consumed by the Group in 2022
included fuel for mechanical equipment and official vehicles,
as well as purchased electricity. The data source was the
bill of payment of relevant expenses and the administrative
statistical ledgers, in which the purchased electricity did not
include that of the Ningbo Distribution Center. For the energy
consumption conversion factor, we referred to the ones
provided by the International Energy Agency, GB/T2589 -
2020 General Rules for Calculation of the Comprehensive
Energy Consumption, the Manual on Accounting Methods
and Coefficients of Pollutant Discharge from Statistica/
Survey of Emission Sources BEMURGFAEEESHZE
SEMZEEFMM)) and the 2006 IPCC Guidelines for National
Greenhouse Gas Inventory issued by the Intergovernmental
Panel on Climate Change.

The water consumption of the Group was from the municipal
pipe network, and the data was from the financial records
and the administrative statistics ledgers. The water
consumption did not include that of the Ningbo Distribution
Center.

Non-hazardous waste was food waste such as fruit peel and
household waste.

Hazardous waste was scrap toner cartridge and ink
cartridges.

Packaging came in transportation cartons and retail
packaging in stores.
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HEHREREE

SOCIAL

Social Performance Indicators

B1{E&
B1 Employees

geographical region.

RIER - BIRERLE - FEAR Mt REI D HERBR -

Total workforce by gender, employment type, age group and

BT AH(AN)

Number of employees

1 (%)
Percentage (%)

BTHAR

Grass-roots employees - Female

3,006 100
Total number of employees
3
1,721 57.25
RMRIE D Male
By gender g
1,285 42.75
Female
Pl
=5 3,006 100
REEERES Full-time employees
By employment type Eigi
0 —
Part-time employees
=R 12 0.40
Senior management employees
BE - Bl
BIE 5 10 83.33
Senior management employees — Male
? = /‘ﬂ:_
IR~ 2 16.67
Senior management employees — Female
EPE 335 11.14
Middle management employees
R E S
4 g — Bt
By employee ) 229 68.36
Middle management employees — Male
category
= “l-ll—
EPF ! 106 31.64
Middle management employees — Female
£ 2,659 88.46
Grass-roots employees
= EEIIE
2 1,482 55.74
Grass-roots employees — Male
= IE
2/ - 1,177 44.26
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HEHRERER
Social Performance Indicators
30T
FIREOA T 1,390 46.24
Below 30
TR R E D 31-50/&
RFEERE D A 1508 50.17
By age group 31-50
508 L
AL 108 3.59
Above 50
B FE b i (&
‘:F‘Iijlzlﬂzli 160 530
North China
A B R b [ 0
Northeast China
[ 2 B8 b [
EPI;% el 350 11.64
East China
BR = 1 [&
i ﬂgl: 2,279 75.82
}Eiﬁﬁéw} South China
By geographical region hEERE
) 110 3.66
Central China
Bl It [&
el , 104 3.46
Southwest China
H B AL 0
Northwest China
S A
/%/XIZI . 3 010
Hong Kong, Macao and Taiwan
=M FlER KRB S HEE MK L X BERLAZ (A) B (%)
Employee turnover rate by gender, age group and geographical Number of employees T
; ) . Turnover rate (%)
region leaving office (person)
FaN ;%j—\I*x— ;\
SRATEBAR o 1,382 31.49
Number of all the employees leaving office
. 854 33.16
BRI S Male
By gender
5 582 31.17
Female

.00@ o \,
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HEHRENEE
Social Performance Indicators
30EBA N
RIsRoA T 737 34.65
Below 30
ZE R4 R E -50 %
REBRERED 31-50 Ar% 579 07 74
By age group 31-50
50 @RS
BB L 66 37.93
Above 50
B0 = b i [
REIEELL .ﬂl: 53 0488
North China
H B R b [ 0
Northeast China
B 2 59 3 [
EP.;_% L 217 38.27
East China
B 2 =9 th [
i ﬁli 971 29.88
?ﬁﬂﬂ@%ﬂﬁj\ South China
By geographical region B h b o
Bl ZE A *@.IZ - 4180
Central China
[ 75 /5 3 [
eeiifes) ﬂzl:l 62 37 35
Southwest China
PR i 0
Northwest China
BRAE 0
Hong Kong, Macao and Taiwan
B2FREEZE
B2 Health and Safety
B TFRT A (A) 0
Number of work-related fatalities (person)
ATEERNTERE(R) 165
Lost days due to work injury (day)
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HEERANIER

Social Performance Indicators

B3 %R R 3% 3
B3 Development and Training

RIER R EREREDHNZIEEB D

ZIAEDL (%)
The percentage of employees trained by gender and employee SPE 7

percentage of employees trained (%)

category
e
Mal 43
RMRIE D ae
By gender #
54
Female
e 33
Senior management employees
R E D hE 100
By employment type Middle management employees
2E
= 40
Grass-roots employees

R K B R RIS 5 BT R 8
Average training hours completed per employee by gender and
employee category

FHIF B (/)
Average training hours (hour)

3
Mal 20
RIERIBID ae
By gender 4
17
Female
=R 18
Senior management employees
RBAAE D HE o3
By employee category Middle management employees
= 17
Grass-roots employees

Qé Oy:a
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HEERANIER

Social Performance Indicators

B5tEEEE
B5 Supply Chain Management

ER - EEHEERGL (%)

Percentage of suppliers from East and South China (%)

#160%
About 60%

B6EmEE
B6 Product Responsibility

BEPIRHEE (R)

Number of customer complaints(case)

36,616

BRIEEFPRFHE (R)

Number of handled customer complaints(case)

35,881

PR R mn B ik aF 82 (k)
Number of complaints about service and quality (case)

24,702

Az REREBMWERB DL (%)
Percentage of products recalled due to safety and health
concerns (%)

B7RE’5
B7 Anti-corruption

BERARGEE
Number of anti-corruption lawsuits

e IR Explanations of social data:

1. HEHENEREEE A2022F181HE 1.
2022 12A31H : REBBBEEEER
BB KT AR o

The social data spanned from January 1, 2022 to
December 31, 2022. The employee data covered the
headquarter and its subsidiaries.



HIZRA 2022 RERSE HEEEARE
“Delici " as the henzhen Pagoda Industrial (Group) Cor ion Limited Envir Social and Governance Report for 2022

B 8
APPENDIX

EBBXC(ESGH EFSI)%E INDEX TABLE OF THE ENVIRONMENTAL,

5|3k SOCIAL AND GOVERNANCE REPORTING
GUIDE OF THE STOCK EXCHANGE OF
HONG KONG

ESGiE& HESEH

ESG indicators Corresponding section
BERERE
Mandatory Disclosure Provisions

BRI 11ESGESGER

Governance Structure 1.1 ESG Statement of the Board

1.2 ESG/AIE
1.2 ESG Governance

fEE 3 R B AR ERE
Reporting Principles About this Report
B 38 65 [ R AR E
Reporting Scope About this Report

[ REF R AR R

“Comply or explain” provisions

A IRIE
A. Environmental

EEA1 7,958

Aspect A1 Emissions

ARABERNBEREHN  MAKRLHNES  BEREEEE |4 1EHRREL

MHEESEH 4.1 Responding to Climate Change
Information on: 45BEER
(@) BXE: R 4.5 Emissions Management
e (a) the policie_s; and M SXESGREB R IEE
General Disclosure (b) BTFHBITABEATENIEREEZ LR Appendix ESG Key Performance
(b)  compliance with relevant laws and regulations that Indicators

have a significant impact on the issuer relating to air
and greenhouse gas emissions, discharges into water
and land, and generation of hazardous and non-
hazardous waste.

QQ’Q‘ 0\//?2
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ESG indicators Corresponding section
HERU TR RAR B PR - 455ERER
The types of emissions and respective emissions data. 4.5 Emissions Management
A1 MIERESG BB EBIEE
Appendix ESG Key Performance
Indicators
i (BE1) RapRMEE (BE2) RERRYNE (UAMEE) R |41 BHREE
(WiEm) BE (WABEREN - BERBHE) o 4.1 Responding to Climate Change
A12 Direct (Scope 1) and energy direct (Scope 2) greenhouse | i 8XESGRASE A IR
gas emissions (in tons) and, where appropriate, intensity Appendix ESG Key Performance
(e.g. per unit of production volume, per facility). Indicators
MELESEEDHEE CAEHE) & (NER)EE (WAESE 458 RDER
BEf - BERMITE) o 4.5 Emissions Management
A13 Total hazardous waste produced (in tons) and, where M EXESGRAREAEIUER
appropriate, intensity (e.g. per unit of production volume, Appendix ESG Key Performance
per facility). Indicators
EFRSEEDES CAEHE) & (NER)EE (WUAEE 458 RDER
S8 BEZMTE) 4.5 Emissions Management
Al.4 Total non-hazardous waste produced (in tons) and, where | F{$XESGRIRERIELZ
appropriate, intensity (e.g. per unit of production volume, Appendix ESG Key Performance
per facility). Indicators
MM HME BRI REDEL B RMRMEN AR - 4 EHRIRE L
Description of emission target(s) set, and steps taken to 4.1 Responding to Climate Change
achieve them. ASBEMER
A1.5 4.5 Emissions Management
MISXESG AR B RUE R
Appendix ESG Key Performance
Indicators
HREEEEREESEEYNTE - KRB MRAEBRR | 458 ER
REDE L B RATRIA A o 4.5 Emissions Management
A16 Description of how hazardous and non-hazardous wastes | F8XESGRASEAERIEIZ
are handled, and a description of reduction target(s) set and | Appendix ESG Key Performance
steps taken to achieve them. Indicators
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w5 ESGIERE HEZH
No. ESG indicators Corresponding section
EEA2 BRE
Aspect A2 Use of Resources
- BRERER (BREER - KREMEME) OHBE - 4.3&RMEA
X

General Disclosure

Policies on the efficient use of resources, including energy,
water and other raw materials.

4.3 Use of Resources

RERESNERER, SREER(NE - Kaoh) B8 (LT
BTREHE) RBE (NAGESEN - §IERBEHE)

4 3B R

4.3 Use of Resources

A2.1 Direct and/or indirect energy consumption by type (e.g. MI8RESGRAS A BB
electricity, gas or oil) in total (kWh in '000s) and intensity Appendix ESG Key Performance
(e.g. per unit of production volume, per facility). Indicators
BFKERTE (WABES SN - BARMEAH) 438 REA
A2.2 Water consumption in total and intensity (e.g. per unit of 4.3 Use of Resources
production volume, per facility).
BATRI AL RE R NG B R R REIELERMERN Y (438 RER
B o 4.3 Use of Resources
A2.3 Description of energy use efficiency target(s) set, and steps | Fi{$%ESG #524& WigIE
taken to achieve them. Appendix ESG Key Performance
Indicators
HHCSKEGER KR ER A ERERE - AR AKNEEE 438 RER
RAEDEL B EAT R P o 4.3 Use of Resources
A2.4 Description of whether there is any issue in sourcing water | F$%ESG @52 4& WuigiE
that is fit for purpose, water efficiency target(s) set, and Appendix ESG Key Performance
steps taken to achieve them. Indicators
R @ATAAEMBNEE CABE) & (ER) BEESN |440KER
e - 4.4 Packaging Management
A2.5 Total packaging material used for finished products (in tons) | Ki$2ESG R R E M IEIZ

and, if applicable, with reference to per unit produced.

Appendix ESG Key Performance
Indicators

O@‘o
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ESG indicators

HESH

Corresponding section

General Disclosure

Policies on minimizing the issuer’s significant impacts on the
environment and natural resources.

EEA3 BRERARER
Aspect A3 The Environment and Natural Resources

CRE MEBTAHRERANEREN ERZEHNER 4. 2R IRE
TR

4.2 Ecological Protection

Bl EEEDURBERARERNEAYERCRDEEEBY
2178 -

4 2 REfRE
4.2 Ecological Protection

General Disclosure

Policies on identification and mitigation of significant
climate-related issues which have impacted, and those
which may impact, the issuer.

A3.1 Description of the significant impacts of activities on the
environment and natural resources and the actions taken to
manage them.
[EEA4 RixZ{L
Aspect A4 Climate Change
FRINEHER KA EHBETAELYENEARKEHEER |41 BERIRE (L
BIR o 4.1 Responding to Climate Change
— R

A4

BRBERAREHRTAEEYENERABEREE - A
JEH1TE) -

Description of the significant climate-related issues which
have impacted, and those which may impact, the issuer,
and the actions taken to manage them.

41EHRRE L
4.1 Responding to Climate Change
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o ESGIERZE HESH
No. ESG indicators Corresponding section
BALE
B. Social
[EEB1 EfF
Aspect B1 Employment
BAFZHLEE BEREA  TENH - B TEHE 2 (61 REEIER
Toib - RIEAR A R E 58 RAE I8 - 6.1 Safeguarding Employees’ Rights and
Information on: Interests
(a) HE R
a) the policies; and
— MR R

General Disclosure

(a)

(b) EFHETABEAZENEBEELRANNEF -
(b)  compliance with relevant laws and regulations that
have a significant impact on the issuer relating

to compensation and dismissal, recruitment and
promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other
benefits and welfare.

IR BRAL (ERSGRE)  FRAJNRIDNER
B -

MEEESGRARERIER
Appendix ESG Key Performance

B1.1
Total workforce by gender, employment type (for example, | Indicators
full — or parttime), age group and geographical region.
RIERI - FERAR It RE D HEBIRALE WISXESGRARE B R
B1.2 Employee turnover rate by gender, age group and Appendix ESG Key Performance

geographical region.

Indicators
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General Disclosure

(a)

(b) BEFHBETABEAZENRBEELROINES -

(b)  compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
providing a safe working environment and protecting
employees.

ESGERZ HESH
ESG indicators Corresponding section
[EHB2 RREZS
Aspect B2 Health and Safety
BRREZ2TERELREREBLBEMEREN - 53 FEEIRELS
Information on: 5.3 Protecting the Health and Safety of
(@) BK: R Employees
a) the policies; and
— R §

BE=F (BRERFE) BFRTUHOABRLE -

HEXESGRIREAUER

General Disclosure

Policies on improving employees’ knowledge and skills for

discharging duties at work. Description of training activities.

B2.1 Number and rate of work-related fatalities occurred in each | Appendix ESG Key Performance
of the past three years including the reporting year. Indicators
HAIGHEAIERS - MIERESG AR BIETR

B2.2 Lost days due to work injury. Appendix ESG Key Performance

Indicators

ML PR B R RE L 2 ARMEEATREE L |53 THEIRERS

B2.3 Description of occupational health and safety measures 5.3 Protecting the Health and Safety of
adopted, and how they are implemented and monitored. Employees

[EHB3 EyEdag

Aspect B3 Development and Training
BRRAEEBITIIEREM MM RRENER - #HlEIE (52 NEINE

—MREE B o 5.2 Empowering the Growth of

Employees

BURIREEEN (e RERE  TRERES) DN
EEBADL -
The percentage of employees trained by gender and

52.BNEIKE
5.2 Empowering the Growth of
Employees

B3.1 employee category (e.g. senior management, middle M8 ESGREREAEIUER
management). Appendix ESG Key Performance
Indicators
BRI REEERNES  BRERETKIIE TS - 52 BHEIKK
The average training hours completed per employee by 5.2 Empowering the Growth of
B3.2 gender and employee category. Employees

MIERESGRARERIER
Appendix ESG Key Performance
Indicators
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ESGiE1& HESH
ESG indicators Corresponding section
[EEB4 BT AR
Aspect B4 B4: Labour Standards
BBV EETIRHSETH 6.1.(RE B TiE%H
Information on: 6.1 Safeguarding Employees’ Rights and
(@) BOK: R Interests
— = (a) the policies; and
General Disclosure (b) BTFTHBETABEAZEMBRAEELENOER -
(b) compliance with relevant laws and regulations that

have a significant impact on the issuer relating to
preventing child and forced labor.

it B E R ER AR R ET RRHIAT 6.1.REE TiEm

B4.1 Description of measures to review employment practices to | 6.1 Safeguarding Employees’ Rights and
avoid child and forced labour. Interests
A B IR E R B R BB BT ERIRE) A8 - 6.1.1R[E 8 T

B4.2 Description of steps taken to eliminate such practices when |6.1 Safeguarding Employees’ Rights and
discovered. Interests

[EMEB5 HEEER

Aspect B5 Supply Chain Management
EERHEENIRE R RBEBCER o 1BEMENHERER

—RIE

) Policies on managing environmental and social risks of the | 3.1 Responsible Supply Chain
General Disclosure

supply chain. Management
HRE D HEEEE - B1BRMENHERER
Number of suppliers by geographical region. 3.1 Responsible Supply Chain
B5.1 Management
MSXESGRAR ERUE R
Appendix ESG Key Performance
Indicators
HOAREREERNEN  MANMTEREMNREREE - [S18ETNHERER
AR BT RER A o 3.1 Responsible Supply Chain
B5.2 Description of practices relating to engaging suppliers, Management

number of suppliers where the practices are being
implemented, and how they are implemented and monitored.

0@‘ O»Aak
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ESG indicators

WA EHHERSERSORE R ERRNEN - ARA
BT RERTE

HESH

Corresponding section

B1BEMENHERER
3.1 Responsible Supply Chain

General Disclosure

BTHETABERZENBMEERMRPIEEHR -
compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
health and safety, advertising, labelling and privacy
matters relating to products and services provided
and methods of redress.

(a)
(b)
(b)

B5.3 Description of practices used to identify environmental Management
and social risks along the supply chain, and how they are
implemented and monitored.
HREREHERRREZ BRRERRBBHOEN - LKA 318 EETNHERER
HITRERFAE - 3.1 Responsible Supply Chain
B5.4 Description of practices used to promote environmentally Management
preferable products and services when selecting suppliers,
and how they are implemented and monitored.
[EEB6 EmEE
Aspect B6 Product Responsibility
BRMREEERMRBOEEELZY B  BEILEBEEN (21228 886« £ENKR
KRR ER - 2.1 Safe, Nutritious and Ecological Fruits
Information on: 2.3 BENEFRS
(@) BE: & 2.3 Excellent Customer Service
a) the policies; and
—BRE b

BESEEXRERAETRT 2 HEFIEAMARKN B
Percentage of total products sold or shipped subject to

21.REBH) - BEN - EEMKR

2.1 Safe, Nutritious and Ecological Fruits

B6.1 recalls for safety and health reasons. M SXESGREB R WIEZ
Appendix ESG Key Performance
Indicators
REMNER MRS RFEE AR EE X - 23.BENEFRE
Number of products and service related complaints received | 2.3 Excellent Customer Service
B6.2 and how they are dealt with. i EXESGRARAEIUER

Appendix ESG Key Performance
Indicators
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ESGIEE
ESG indicators

Wil BEELRENZERGROED -

HESH

Corresponding section

21.REH - BEN - EEAKR

B6.3 Description of practices relating to observing and protecting | 2.1 Safe, Nutritious and Ecological Fruits
intellectual property rights.
I SR E IR K& E m R - 21.REBH  EEH - EREKR

B6.4 Description of quality assurance process and recall 2.1 Safe, Nutritious and Ecological Fruits
procedures.
HHUEEE BB RERLBEE - URIEBRATREEE - [ 14BBR 2 BELRE

B6.5 Description of consumer data protection and privacy 1.4 Data Security and Privacy Protection
policies, and how they are implemented and monitored.

[EEB7 REA

Aspect B7 Anti-corruption
BRADILHE - 9% - BEEROLEEN 1.3E%BRE
Information on: 1.3 Business Ethics
(@) BER: K

—R e a) the policies; and

General Disclosure

(a)

(b) BEFHEITABERFENABEERROINER -
(b)  compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
bribery, extortion, fraud and money laundering.

B7.1

RERIMAE BT ASEEERE VB ELNETHARM B
B RFDER -

Number of concluded legal cases regarding corrupt
practices brought against the issuer or its employees during
the Reporting Period and the outcomes of the cases.

1.3m%EER
1.3 Business Ethics

B7.2

P B LR RIET - A RBERTRERT A -
Description of preventive measures and whistle-blowing
procedures, how they are implemented and monitored.

1.3 FER
1.3 Business Ethics

B7.3

mmESRE TIRENREFE -
Description of anti-corruption training provided to directors
and staff.

1.3FFER
1.3 Business Ethics

O@‘o
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ESG indicators

HESH

Corresponding section

General Disclosure

needs of the communities where the issuer operates and to
ensure its activities take into consideration the communities’
interests.

[EmB8 HERE
Aspect B8 Community Investment

BRNHBR2ERTHREEME N EFENRREEXBEDEE | £6E HUAR PHARER

B E N SRR Chapter 6 “Deliciousness” for the Public,
—BRE Policies on community engagement to understand the Promoting Common Prosperity

area.

EIEREE (HE  BREEE SIFK BR - XXt 8 |F6E HAL BHAREWR

88 1 B Chapter 6 “Deliciousness” for the Public,
Focus areas of contribution (e.g. education, environmental | Promoting Common Prosperity
concerns, labor needs, health, culture and sport).
EEABBMPAER (MeELRR) - £6E HLAR BHHHRER

B8.2 Resources contributed (e.g. money or time) to the focus Chapter 6 “Deliciousness” for the Public,

Promoting Common Prosperity
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