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IMPORTANT: If you are in any doubt about any of the contents of this prospectus, you should obtain independent professional advice.
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Hong Kong Exchanges and Clearing Limited, The Stock Exchange of Hong Kong Limited and Hong Kong Securities Clearing Company Limited take no responsibility
for the contents of this prospectus, make no representation as to its accuracy or completeness and expressly disclaim any liability whatsoever for any loss howsoever
arising from or in reliance upon the whole or any part of the contents of this prospectus.

A copy of this prospectus, having attached thereto the documents specified in the paragraph headed “1. Documents Delivered to the Registrar of Companies” in
Appendix V to this prospectus, has been registered with the Registrar of Companies in Hong Kong as required by section 342C of the Companies (Winding Up and
Miscellaneous Provisions) Ordinance (Chapter 32 of the Laws of Hong Kong). The Securities and Futures Commission and the Registrar of Companies in Hong Kong
take no responsibility as to the contents of this prospectus or any other documents referred to above.

Prior to making an investment decision, prospective investors should carefully consider all the information set out in this prospectus, including the risk factors set out in
the section headed “Risk Factors” in this prospectus.

The Offer Price is expected to be fixed by agreement between the Sole Overall Coordinator and the Joint Global Coordinators (for themselves and on behalf of the
Underwriters) and our Company on the Price Determination Date. The Price Determination Date is expected to be on Wednesday, 8 January 2025. The Offer Price will
be not more than HK$1.09 per Offer Share and is currently expected to be not less than HK$0.80 per Offer Share, unless otherwise announced. Investors applying for
the Hong Kong Offer Shares may be required to pay, on application (subject to application channels), the maximum Offer Price of HK$1.09 for each Offer Share
together with a brokerage of 1%, SFC transaction levy of 0.0027%, Stock Exchange trading fee of 0.00565% and AFRC transaction levy of 0.00015%, subject to refund
if the Offer Price as finally determined is lower than HK$1.09.

The Sole Overall Coordinator and the Joint Global Coordinators (for themselves and on behalf of the Underwriters) may, with our consent, reduce the number of Offer
Shares and/or the Offer Price range below that stated in this prospectus at any time on or prior to the morning of the last day for lodging applications under the Hong
Kong Public Offering. In such case, notices of the reduction in the number of Offer Shares and/or the Offer Price range will be published on the website of our Company
at www.numans.cc and the website of the Stock Exchange at www.hkexnews.hk not later than the morning of the last day for lodging applications under the Hong Kong
Public Offering. Further details are set out in the sections headed “Structure and Conditions of the Global Offering” and “How to Apply for Hong Kong Offer Shares”
in this prospectus. If, for any reason, the Sole Overall Coordinator and the Joint Global Coordinators (for themselves and on behalf of the Underwriters) and our
Company are unable to reach an agreement on the Offer Price by 12:00 noon on Wednesday, 8 January 2025, the Global Offering (including the Hong Kong Public
Offering) will not proceed and will lapse.

The obligations of the Hong Kong Underwriters under the Hong Kong Underwriting Agreement are subject to termination by the Sole Overall Coordinator and the
Joint Global Coordinators (for themselves and on behalf of the Hong Kong Underwriters) if certain grounds arise prior to 8:00 a.m. on the Listing Date. Such grounds
are set out in the section headed “Underwriting” in this prospectus. It is important that you refer to that section for further details.

The Offer Shares have not been and will not be registered under the U.S. Securities Act or any state securities law in the United States and may not be offered, sold,
pledged or transferred within the United States or to or for the account or benefit of U.S. persons, except in transactions exempt from, or not subject to, the registration
requirements of the U.S. Securities Act. The Offer Shares are being offered and sold outside the United States in offshore transactions in accordance with Regulation S
under the U.S. Securities Act.
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ATTENTION
We have adopted a fully electronic application process for the Hong Kong Public Offering. We will not provide printed copies of this prospectus to the public in
relation to the Hong Kong Public Offering. This prospectus is available at the website of the Stock Exchange at www.hkexnews.hk and our website at
www.numans.cc. If you require a printed copy of this prospectus, you may download and print from the website addresses above.
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IMPORTANT NOTICE TO INVESTORS OF HONG KONG PUBLIC OFFERING:
FULLY ELECTRONIC APPLICATION PROCESS

We have adopted a fully electronic application process for the Hong Kong Public Offering. We
will not provide printed copies of this prospectus to the public in relation to the Hong Kong
Public Offering.

This prospectus is available at the website of the Stock Exchange at www.hkexnews.hk under the
“HKEXnews > New Listings > New Listing Information” section, and our website at
www.numans.cc. If you require a printed copy of this prospectus, you may download and print

from the website addresses above.

To apply for the Hong Kong Offer Shares, you may use one of the following application
channels:

Application
Channel Platform Target Investors Application Time
HK eIPO White www.hkeipo.hk Investors who would like to  From 9:00 a.m. on
Form service receive a physical Share Monday, 30 December
certificate. Hong Kong 2024 to 11:30 a.m. on
Offer Shares successfully Tuesday, 7 January 2025,
applied for will be allotted Hong Kong time.
and issued in your own
name. The latest time for
completing full payment
of application monies
will be 12:00 noon on
Tuesday, 7 January 2025,
Hong Kong time.
HKSCC EIPO Your broker or custodian who is a  Investors who would not Contact your broker or
channel HKSCC Participant will submit like to receive a physical custodian for the earliest
an EIPO application on your Share certificate. Hong and latest time for giving
behalf through HKSCC’s FINI Kong Offer Shares such instructions, as this
system in accordance with your successfully applied for may vary by broker or
instruction. will be allotted and issued custodian.

in the name of HKSCC
Nominees, deposited
directly into CCASS and
credited to your
designated HKSCC
Participant’s stock
account.
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We will not provide any physical channels to accept any application for the Hong Kong Offer
Shares by the public. The contents of the electronic version of this prospectus are identical to
the prospectus as registered with the Registrar of Companies in Hong Kong pursuant to
Section 342C of the Companies (Winding Up and Miscellaneous Provisions) Ordinance.

If you are an intermediary, broker or agent, please remind your customers, clients or
principals, as applicable, that this prospectus is available online at the website addresses
above.

Please refer to the section headed “How to Apply for Hong Kong Offer Shares” in this
prospectus for further details of the procedures through which you can apply for the Hong
Kong Offer Shares electronically.

Your application through the HK eIPO White Form service or the HKSCC EIPO
channel must be made for a minimum of 8,000 Hong Kong Offer Shares and in multiples of
that number of the Hong Kong Offer Shares set out in the table below. You are required to
pay the amount next to the number you select.

If you are applying through the HK eIPO White Form service, you may refer to the table
below for the amount payable for the number of Shares you have selected. You must pay the
respective maximum amount payable on application in full upon application for Hong Kong
Offer Shares.

If you are applying through the HKSCC EIPO channel, you are required to pre-fund
your application based on the amount specified by your broker or custodian, as determined
based on the applicable laws and regulations in Hong Kong.

Maximum Maximum Maximum Maximum

Amount Amount Amount Amount

No. of payable® on No. of payable® on No. of payable® on No. of  payable® on

Hong Kong application/ Hong Kong application/ Hong Kong application/ Hong Kong application/

Offer Shares successful ~ Offer Shares successful ~ Offer Shares successful ~ Offer Shares successful

applied for allotment applied for allotment applied for allotment applied for allotment

HKS$ HK$ HKS$ HK$

8,000 8,807.94 160,000 176,158.82 800,000 880,794.12 10,000,000  11,009,926.50

16,000 17,615.89 200,000 220,198.54 1,600,000  1,761,588.25 11,000,000  12,110,919.16

24,000 26,423.83 240,000 264,238.23 2,400,000  2,642,382.35 12,496,000  13,758,004.16
32,000 35,231.76 280,000 308,277.94 3,200,000  3,523,176.48
40,000 44,039.71 320,000 352,317.65 4,000,000  4,403,970.60
48,000 52,847.65 360,000 396,357.35 4,800,000  5,284,764.72
56,000 61,655.59 400,000 440,397.05 5,600,000  6,165,558.85
64,000 70,463.52 480,000 528,476.47 6,400,000  7,046,352.95
72,000 79,271.47 560,000 616,555.89 7,200,000  7,927,147.08
80,000 88,079.41 640,000 704,635.30 8,000,000  8,807,941.20
120,000 132,119.12 720,000 792,714.71 9,000,000  9,908,933.86

—11 =
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Notes:

(1) Maximum number of Hong Kong Offer Shares you may apply for and this is approximately 50% of the Hong
Kong Offer Shares initially offered.

(2)  The amount payable is inclusive of brokerage, SFC transaction levy, the Stock Exchange trading fee and
AFRC transaction levy. If your application is successful, brokerage will be paid to the Exchange Participants
(as defined in the Listing Rules) or to the HK eIPO White Form Service Provider (for applications made
through the application channel of the HK eIPO White Form Service Provider) while the SFC transaction
levy, the Stock Exchange trading fee and the AFRC transaction levy will be paid to the SFC, the Stock
Exchange and the AFRC, respectively.

No application for any other number of the Hong Kong Offer Shares will be considered
and any such application is liable to be rejected.

— 11l —




EXPECTED TIMETABLE

We will issue and publish an announcement on the website of our Company at
www.numans.cc and the website of the Stock Exchange at www.hkexnews.hk if there is any
change in the following expected timetable of the Hong Kong Public Offering after the date of
this prospectus.

Date(Nore 1)

Hong Kong Public Offering commences . . .. ......................... 9:00 a.m. on
Monday, 30 December 2024

Latest time to complete electronic applications under
the HK eIPO White Form service through the

k(Note 2)

designated website at www.hkeipo.hk' ™" </ ... ... . 0 oL 11:30 a.m. on

Tuesday, 7 January 2025

Application lists of the Hong Kong Public
Offering open ™™ 3/ . 11:45 a.m. on

Tuesday, 7 January 2025

Latest time for (a) completing payment of HK eIPO
White Form applications by effecting internet banking
transfer(s) or PPS payment transfer(s) and (b) giving
electronic application instructions to HKSCCNore /. . ... ... .. 12:00 noon on
Tuesday, 7 January 2025

If you are instructing your broker or custodian who is a HKSCC Participant to submit
HKSCC EIPO applications on your behalf through HKSCC’s FINI system in accordance with
your instruction, you are advised to contact your broker or custodian for the latest time for
giving such instructions which may be different from the latest time as stated above.

Application lists of the Hong Kong Public

Offering close ™7™ 3/ 12:00 noon on
Tuesday, 7 January 2025
Expected Price Determination Date no later than ™/ . ... ... .. .. 12:00 noon on

Wednesday, 8 January 2025

Announcement of the final Offer Price, the level of
indications of interest in the International Placing,
the level of applications in the Hong Kong Public
Offering and the basis of allocation of the Hong Kong
Offer Shares to be published on the websites of
the Stock Exchange at www.hkexnews.hk and
(Note 6) no later than . . .. ............. 11:00 p.m. on
Thursday, 9 January 2025

our Company at www.numans.cc

— 1V —



EXPECTED TIMETABLE

Results of allocations in the Hong Kong Public Offering
(with successful applicants’ identification document
numbers, where appropriate) to be made available
through a variety of channels including:

(1) in the announcement to be posted on our
Company’s website at www.numans.cc'V°’* % and
the Stock Exchange’s website at www.hkexnews.hk

no later than. . . ... ... ... ... . ... ... .. ...

(2) from the “Allotment Results” page on the
designated results of allocations website
at www.hkeipo.hk/ITPOResult
(or www.tricor.com.hk/ipo/result)

with a “search by ID” function on a 24-hour basis

(3) from the allocation results telephone enquiry line

by calling +852 3691 8488 ... ... ... ... .....

For those applying through HKSCC EIPO channel, you
may also check with your broker or custodian from . .

Despatch of Share certificates or deposit of
Share certificates into CCASS in respect of wholly
or partially successful applications pursuant to

the Hong Kong Public Offering on or before/ Vo 7/ .

Despatch of HK eIPO White Form e-Auto
Refund payment instructions/refund cheques

on or before™e &) .

Dealings in the Shares on the Stock Exchange expected
tocommence at. . ... ... L Lo

............... 11:00 p.m. on
Thursday, 9 January 2025

........... from 11:00 p.m. on
Thursday, 9 January 2025 to
12:00 midnight on

Wednesday, 15 January 2025

......... between 9:00 a.m. and
6:00 p.m. from

Friday, 10 January 2025 to
Wednesday, 15 January 2025
(exclude Saturday, Sunday

and public holiday in Hong Kong)

................ 6:00 p.m. on

Wednesday, 8 January 2025

....... Thursday, 9 January 2025

......... Friday, 10 January 2025

................. 9:00 a.m. on

Friday, 10 January 2025

to commence on Friday, 10 January 2025.

The application for the Hong Kong Offer Shares will commence on Monday, 30 December
2024 through Tuesday, 7 January 2025, being longer than normal market practice of 3.5 days.
Investors should be aware that the dealings in the Shares on the Stock Exchange are expected

Notes:

1. All times and dates refer to Hong Kong local times and dates, except as otherwise stated.



EXPECTED TIMETABLE

2. You will not be permitted to submit your application under the HK eIPO White Form service through the
designated website at www.hkeipo.hk after 11:30 a.m. on the last day for submitting applications. If you have
already submitted your application and obtained an application reference number from the designated website
prior to 11:30 a.m., you will be permitted to continue the application process (by completing payment of
application monies) until 12:00 noon on the last day for submitting applications, when the application lists
close.

3. If there is a tropical cyclone warning signal number 8 or above, a “black” rainstorm warning and/or Extreme
Conditions, collectively (“Bad Weather Signals”) in force in Hong Kong at any time between 9:00 a.m. and
12:00 noon on Tuesday, 7 January 2025, the application lists will not open and close on that day. For details,
please refer to the paragraph headed “How to Apply for Hong Kong Offer Shares — E. Bad Weather
Arrangements” in this prospectus.

4. Applicants who apply for Hong Kong Offer Shares by giving electronic application instructions to HKSCC via
HKSCC’s FINI system should refer to the paragraph headed “How to apply for Hong Kong Offer Shares — A.
Application for Hong Kong Offer Shares — 2. Application Channels”.

S. The Price Determination Date is expected to be on or before 12:00 noon on Wednesday, 8 January 2025. If, for
any reason, the Offer Price is not agreed by 12:00 noon on Wednesday, 8 January 2025 between the Sole Overall
Coordinator and the Joint Global Coordinators (for themselves and on behalf of the Underwriters) and our
Company, the Global Offering will not proceed and will lapse.

6. None of the websites of our Company or any of the information contained on the websites of our Company
forms part of this prospectus.

7. Share certificates for the Hong Kong Offer Shares are expected to be issued on Thursday, 9 January 2025 but
will only become valid evidence of title at 8§:00 a.m. on Friday, 10 January 2025 provided that (a) the Global
Offering has become unconditional in all respects; and (b) none of the Underwriting Agreements has been
terminated in accordance with its terms. Investors who trade Shares on the basis of publicly available allocation
details before the receipt of Share certificates and before they become valid do so entirely at their own risk.

If a Bad Weather Signal in force is hoisted on Thursday, 9 January 2025, the Hong Kong Share Registrar will
make appropriate arrangements for the delivery of the Share certificates to the HKSCC Depository’s service
counter so that they would be available for trading on Friday, 10 January 2025.

8. e-Auto Refund payment instructions/refund cheques will be issued in respect of wholly or partially unsuccessful
applications pursuant to the Hong Kong Public Offering and in respect of wholly or partially successful
applications if the final Offer Price is less than the price per Offer Share payable on application. Part of the
applicant’s identification document number provided by the applicant(s) may be printed on the refund cheque, if
any. Such data would also be transferred to a third party for refund purposes. Banks may require verification of
an applicant’s identification document number before encashment of the refund cheque. Inaccurate completion
of an applicant’s identification document number may invalidate or delay encashment of the refund cheque.

The above expected timetable is a summary only. You should read carefully the sections
headed “Underwriting”, “Structure and Conditions of the Global Offering” and “How to Apply
for Hong Kong Offer Shares” in this prospectus for details relating to the structure of the
Global Offering, procedures on the applications for the Hong Kong Offer Shares and the
expected timetable, including conditions, effect of bad weather and the despatch of refund
cheques and Share certificates.

If the Global Offering does not become unconditional or is terminated in accordance with
its terms, the Global Offering will not proceed and will lapse. In such case, our Company will
make an announcement as soon as practicable thereafter.

—vi —
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This prospectus is issued by our Company solely in connection with the Hong Kong Public
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such jurisdictions pursuant to registration with or authorisation by the relevant securities
regulatory authorities or an exemption therefrom.

You should rely only on the information contained in this prospectus to make your
investment decision. We have not authorised anyone to provide you with information that is
different from what is contained in this prospectus. Any information or representation not made
in this prospectus must not be relied on by you as having been authorised by us, the Sole Sponsor,
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Lead Managers, the Capital Market Intermediaries, the Underwriters, any of our or their
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party involved in the Global Offering. Information contained in our website at www.numans.cc
does not form part of this prospectus.
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SUMMARY

This summary aims to give you an overview of the information contained in this prospectus.
Since this is a summary, it does not contain all the information that may be important to you.
You should read the entire prospectus before you decide to invest in the Offer Shares.

There are risks associated with any investment. Some of the particular risks in investing in
the Offer Shares are set out in the section headed “Risk Factors” in this prospectus. You should
read that section carefully before you decide to invest in the Offer Shares.

OVERVIEW

We are principally engaged in the marketing, sales and distribution of finished nutritional
products in the PRC. During the Track Record Period, we sold our nutritional products under
our proprietary brands, namely “#f%& > and “4#2 7> (in English, “Nemans™), which can be
broadly categorised into five main types, namely algal oil DHA, probiotics, vitamins,
multi-nutrients and algal calcium products. Our business relies heavily on our brands. Our
suppliers adopt an OEM model to manufacture and/or affix labels of our brands on our
nutritional products.

We commenced to sell and distribute DHA products in 2007. We are a proprietary brand
owner in the algal oil DHA segment in the maternal and children nutritional product industry in
the PRC. Our nutritional products target consumers ranging from pregnant and postpartum
women, infants to children. In particular, the principal raw materials of our algal oil DHA
products are supplied by DSM Group. DSM Group engages in providing solutions in respect of
pharmaceuticals, early life nutrition and dietary supplements with market coverage in more than
60 countries such as the PRC, North America, India and Brazil. According to Frost & Sullivan,
DSM Group is regarded as the leader in the algal oil DHA market in the PRC, manufacturing
over 40% of the raw materials and finished products in the algal oil DHA market in the PRC in
2023 in terms of volume and value. As a proprietary brand owner, we strive to target and market
our nutritional products to customers in the PRC, with the view to capturing the market’s
health and nutritional awareness.

Our algal oil DHA products are our major products, which contributed to a substantial
proportion of our revenue during the Track Record Period. For FY2021, FY2022, FY2023,
6M2023 and 6M2024, the sales of our algal oil DHA products accounted for approximately
91.9%, 92.7%, 94.7%, 93.5% and 96.2% of our total revenue, respectively. According to Frost
& Sullivan, the maternal and children algal oil DHA market in the PRC can be divided into
products launched by international players and domestic players, where the products of
domestic players can be further categorised into products with locally sourced and imported
algal oil DHA raw materials. The retail sales value of domestic-branded algal oil DHA products
made from raw materials imported from overseas accounted for approximately 1.4% of the
entire nutritional product industry in the PRC in 2023. Furthermore, domestic brands with
imported algal oil DHA raw materials accounted for 28.5% of the total retail sales value of
maternal and children algal oil DHA products in the PRC in 2023, out of which we accounted
for approximately 20.5% in 2023, ranking us the largest domestic brand in terms of retail sales
value of algal oil DHA products made from imported raw materials. Leveraging on the success
of our algal oil DHA products, we have been marketing other nutritional products such as
probiotics, vitamins, multi-nutrients and algal calcium products.
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We strive to offer finished nutritional products made from high quality and safe raw
materials. To monitor the quality of our products, we require our suppliers for our algal oil
DHA and probiotics products to use the principal raw materials supplied by DSM Group and
the Probiotics Raw Material Supplier, which are reputable suppliers of nutritional products.
Such principal raw materials would then be processed into our finished nutritional products.

As set out in the paragraph headed “Financial Information — Profit Forecast for FY2024”
in this prospectus, our Company expects to record a significant decrease in the consolidated
profit attributable to equity owners of our Company for FY2024 as compared to that for
FY2023. For detailed analysis, please refer to the paragraph headed “Financial Information —
Recent development — Decline in financial performance for the year ending 31 December 2024”
in this prospectus.

OUR BUSINESS MODEL

The following diagram illustrates our business model regarding the sales of our major
products, namely algal oil DHA and probiotics products, and our main sales channels:

[
I . . I
4) +  Online shoppin I
— pPImg L | End-consumers
! platforms !
I I
(1)
DSM Group ~ [--------- i
I
‘ (5) E-commerce
— ] o r---1  End-consumers
Our Group as the owner companies
o of the proprietary brands
Our suppliers® “HTHE L and “AHE
(in English, “Nemans”) ) End-consumers
o L®), Regional b through retail
Probiotics : distributors gtl ts
Raw Material ~ +--------- ! outlets
. (2)
Supplier
Legend:
—> transaction flow of our Group
- — — > transaction flow of our suppliers/customers
[ Our Group’s customers
Notes:

(1)  We require our suppliers for our algal oil DHA products to use the principal raw materials supplied by
DSM Group. For details of our purchases of finished algal oil DHA products, please refer to the
paragraph headed “Business — Our purchases — Algal oil DHA products” in this prospectus.

(2)  We require our suppliers for our probiotics products to use the principal raw materials supplied by the
Probiotics Raw Material Supplier. For details of our purchases of finished probiotics products, please
refer to the paragraph headed “Business — Our purchases — Probiotics products” in this prospectus.
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(3) For our algal oil DHA products, we or our direct suppliers would arrange processing companies in New
Zealand, the U.S. and the PRC to conduct (i) encapsulation of algal oil DHA raw materials into softgels;
(ii) drying of softgels containing algal oil DHA; and (iii) packing the softgels into plastic bottles. For
details of our procurement model in New Zealand, the U.S. and the PRC, please refer to the paragraph
headed “Business — Our purchases — Algal oil DHA products” in this prospectus.

(4)  This represents our sales through online shopping platforms to our customers which are primarily
end-consumers. For revenue recognition purpose, the customers ordering through the online shopping
platforms are regarded as our customers.

(5)  This represents our direct sales to e-commerce companies, which would on-sell our products on online
shopping platforms to their customers which are primarily end-consumers. For revenue recognition
purpose, the e-commerce companies are regarded as our customers.

(6)  This represents our sales to regional distributors, which would then sell and distribute our products to
retail outlets including pharmacies, maternal and children product stores and postpartum care centres or
to the sub-distributors of the regional distributors. For revenue recognition purpose, the regional
distributors are regarded as our customers.

OUR PRODUCTS

During the Track Record Period, we sold our nutritional products, which can be broadly
categorised into five main types, namely algal oil DHA, probiotics, vitamins, multi-nutrients
and algal calcium products. Our nutritional products were sold under our brands “#ft’2 £ and
“4ft= 7 (in English, “Nemans”) during the Track Record Period. Our nutritional products
mainly target pregnant and postpartum women, infants to children. During FY2022, FY2023
and, to a very limited extent, 6M2024, we also sold five types of milk powder products
manufactured by and purchased from Ausnutria Group under the brands licensed by it and
derived insignificant revenue therefrom. For details of our sales of milk powder products during
the Track Record Period, please refer to the paragraph headed “Financial Information —
Principal components of the consolidated statements of profit or loss — Losses relating to milk
powder products” in this prospectus. Our Directors confirm that our Group will cease to sell
milk powder products from the year ending 31 December 2025.
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The following table sets forth the breakdown of our gross profit and gross profit margin by
types of product for the years/periods indicated:

FY2021 FY2022 FY2023 6M2023 6M2024
Gross Gross Gross Gross Gross
profit profit profit profit profit
Gross profit margin Gross profit margin Gross profit margin Gross profit margin Gross profit margin
RMB’000 %  RMB000 %  RMB000 %  RMB000 %  RMB000 %

(unaudited)

Algal oil DHA products 232,226 74.9 259,005 76.0 307,141 76.0 137,818 76.7 103,026 733
— New Zealand DHA

Products 184,993 74.8 182,247 75.9 219,286 75.9 102,822 76.9 65,437 73.1
— U.S. DHA Products 41,940 75.9 70,300 77.4 83,668 76.8 32,679 76.9 36,372 74.1
— PRC DHA Products 3,293 69.1 6,458 66.9 4,187 68.7 2,317 66.8 1,217 66.9
Probiotics products 11,445 48.0 9,984 51.2 10,704 58.1 6,396 64.6 1,448 29.6
Vitamins products 1,656 90.1 838 81.8 495 71.7 319 81.0 181 81.2
Multi-nutrients products 982 74.9 1,599 79.5 955 79.1 517 76.3 159 76.4
Algal calcium products 289 70.5 381 70.8 155 05.7 161 68.2 — —
Milk powder products — — 1,383 38.1 1,417 713 343 29.1 149 51.2

Total gross profit/overall
gross profit margin 246,598 73.0 273,190 74.4 320,867 75.2 145,554 75.8 104,963 71.9

During the Track Record Period, our best-selling nutritional products were our algal oil
DHA products, the revenue of which amounted to approximately RMB310.2 million,
RMB340.6 million, RMB404.1 million, RMB179.7 million and RMBI140.5 million for
FY2021, FY2022, FY2023, 6M2023 and 6M2024, respectively, accounting for approximately
91.9%, 92.7%, 94.7%, 93.5% and 96.2% of our total revenue, respectively. During the Track
Record Period, the sales volume of and thus the revenue from the sales of our algal oil DHA
products that were processed overseas, namely our New Zealand DHA Products and U.S. DHA
Products, were significantly higher than that of our PRC DHA Products. Our Directors are of
the view that this underlined the consumer behaviour that products using imported raw
materials enjoy popularity among consumers in the maternal and children nutritional product
industry in the PRC, according to Frost & Sullivan.

The increase in our revenue from sales of algal oil DHA products from approximately
RMB310.2 million for FY2021 to approximately RMB340.6 million for FY2022 was mainly
driven by our U.S. DHA Products, which was mainly driven by the significant increase in the
retail sales value of cross-border imported DHA products in 2022 as cross-border imported
DHA products gained more popularity during the COVID-19 pandemic.

For FY2023, our revenue from sales of algal oil DHA products increased significantly to
approximately RMB404.1 million from approximately RMB340.6 million for FY2022. Such
increase of approximately 18.6% was in line with the retail sales value of the maternal and
children algal oil DHA product industry in respect of domestic players (with raw materials
supplied by overseas suppliers) in the PRC, which increased by approximately 18.7% from
RMB2,704.1 million in 2022 to RMB3,208.8 million in 2023. Our revenue growth for FY2023
was mainly driven by the sharp growth in disposable income per capita and retail sales value of
maternal and children nutritional product industry in the PRC during 2023 as a result of the
easing of COVID-19 in the PRC and the PRC government implementing significant
consumption stimulus policies. In addition, we also benefited from the market reaction and
heightened safety concerns driven by the release of radioactive water by Japan first started in
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August 2023. According to the Frost & Sullivan Report, the release of radioactive water from
Fukushima, Japan, raised concerns about its potential impact on marine ecosystems. For
instance, in addition to extensive media reporting in the PRC, the PRC government has
published official statements and taken actions such as imposing stricter import regulations on
marine products from Japan. Furthermore, according to Frost & Sullivan, the release of
radioactive water by Japan raised concerns not only on fish oil DHA but also algal oil DHA.
This apprehension stems from the consumers’ perception that such contamination could impact
algae, which consumers commonly believe may absorb various nutrients and substances from
their marine environment, and that algae as primary producers in aquatic ecosystems may
accumulate contaminants, potentially affecting the quality and safety of algal oil DHA
products. The above safety concerns have triggered the consumers to stockpile DHA products
that were manufactured before the release of radioactive water.

For 6M2024, our revenue from sales of algal oil DHA products decreased to approximately
RMB140.5 million from approximately RMB179.7 million for 6M2023, which was mainly
driven by (i) the effect of stockpiling behaviour by consumers due to the release of radioactive
water by Japan in the second half of 2023 which dampened sales in 2024 as the maternal and
children nutritional product market faced reduced demand following the spike in 2023; and (ii)
the economic downturn in the PRC during the first half of 2024 according to the Frost &
Sullivan Report. The economic downturn in the PRC in 2024 slowed down the growth of the
PRC maternal and children algal oil DHA product industry. The retail sales value of the
maternal and children algal oil DHA product industry in respect of domestic players (with raw
materials supplied by overseas suppliers) remained relatively flat at approximately RMB3,208.8
million and RMB3,388.0 million in 2023 and 2024, respectively, according to the Frost &
Sullivan Report. This marks a significant contrast to the rapid growing trend in the previous
years, in which the retail sales value of the maternal and children algal oil DHA product
industry in respect of domestic players (with raw materials supplied by overseas suppliers)
increased significantly by approximately 14.0% from approximately RMB2,371.7 million in
2021 to approximately RMB2,704.1 million in 2022 and further increased by approximately
18.7% to approximately RMB3,208.8 million in 2023. As advised by Frost & Sullivan, the
economic downturn had impacted on consumer confidence and spending habits, and as a result
the maternal and children nutritional product industry, alongside other non-essential consumer
products industries, are directly hit by the economic slowdown as consumers tend to reserve
their purchasing power for essential consumer products. Moreover, as advised by Frost &
Sullivan, under the temporary economic downturn in the PRC in 2024, consumers tend to opt
for more economic and affordable algal oil DHA products as alternatives, which led to a heavier
negative impact on the sales performance of brands, including ours, that have a higher average
product price in algal oil DHA products. For instance, the sales volume of premium brand algal
oil DHA products (domestic brands with raw materials supplied by overseas suppliers) in the
PRC is anticipated to decline by approximately 17.2% from 272.1 million capsules in 2023 to
225.3 million capsules in 2024, and subsequently rebound by 14.6% to 258.2 million capsules in
2025. In contrast, the sales volume of mass market algal oil DHA products (domestic brands
with raw materials supplied by overseas suppliers) in the PRC is anticipated to grow by 20.9%
from 475.0 million capsules in 2023 to 574.3 million capsules in 2024, and further increase by
10.1% to 632.2 million capsules in 2025. While the selling prices of our algal oil DHA products
and those of other premium brands have remained relatively stable, the substantial decline in
sales volume has adversely impacted the revenue of our Group and other premium brands in
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2024. Brand owners of algal oil DHA products in the PRC typically refrain from reducing their
reference retail price during temporary economic downturns due to strategic pricing
considerations. Our Directors consider that lowering prices could potentially signal a
downgrade in market positioning to end-consumers, making it challenging for them to accept
future price increases, further complicating price positioning. Therefore, despite the decline in
sales volume during the temporary economic downturn in 2024, premium brands, including
ours, have opted for price stability to maintain their perceived value in the market. According to
the Frost & Sullivan Report, in the PRC, algal oil DHA products (domestic brands with raw
materials supplied by overseas suppliers) priced at above RMBS5.0 per capsule are categorised as
premium, while those priced at RMB5.0 or below per capsule fall into the mass market category.
With an average price of RMBS5.4 per capsule, our algal oil DHA products hold a higher market
positioning. Furthermore, there are approximately 70% domestic brands (with raw materials
supplied by overseas suppliers) of algal oil DHA products in the PRC that are more economic
and affordable in terms of average product price than ours (i.e. at RMBS5.4 per capsule). For
instance, according to the Frost & Sullivan Report, other international brands and domestic
brands (with raw materials supplied by overseas suppliers) of algal oil DHA products that have
higher average product price than us also suffered decrease in revenue in 2024. Please refer to
the paragraph headed “Financial Information — Principal components of the consolidated
statements of profit or loss — Revenue” in this prospectus for further details of our revenue
during the Track Record Period.

SALES AND DISTRIBUTION

We have a diversified multi-channel sales network in the PRC consisting of both online and
offline sales channels. Our online sales channels include popular online shopping platforms in
the PRC such as JD.com, Tmall.com and VIP.com. We sell our products to e-commerce
companies, which would on-sell our products on online shopping platforms to their customers
which are primarily end-consumers, while we also sell our products through online shopping
platforms to our customers which are primarily end-consumers. Apart from online sales
channels, we also sell our products offline to regional distributors, which would then sell and
distribute our products principally to retail outlets including pharmacies, maternal and children
product stores and postpartum care centres or to the sub-distributors of the regional
distributors. For further details, please refer to the paragraph headed “Business — Sales and
distribution” in this prospectus.
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The following table sets forth the breakdown of our gross profit and gross profit margin by
sales channels for the years/periods indicated:

FY2021 FY2022 FY2023 6M2023 6M2024
Gross Gross Gross Gross Gross
profit profit profit profit profit
Gross profit margin Gross profit margin Gross profit margin Gross profit margin Gross profit margin
RMB’000 %  RMB000 %  RMB000 %  RMB000 %  RMB000 %

(unaudited)

Online sales channels:
Direct sales to

e-commerce

companies 125,839 75.7 147,743 75.8 188,834 79.7 83,125 78.3 71,845 75.6
Sales through online

shopping platforms

to our customers 40,598 80.7 40,305 83.4 48,091 85.2 19,317 81.9 12,572 82.1
Others (Note) — — — — 1,280 7.1 1,609 61.8 2,473 33.2
Sub-total 166,437 76.9 188,048 713 238,205 76.5 104,051 78.6 86,890 73.7

Offline sales channels:
Sales to regional

distributors 75,756 65.5 17,517 67.5 77,296 71.2 36,832 68.5 16,671 63.1
Others (Note) 4,405 80.1 7,625 81.5 5,366 82.6 4,671 78.3 1,402 76.9
Sub-total 80,161 66.2 85,142 68.6 82,062 71.9 41,503 69.5 18,073 64.0

Total 246,598 73.0 273,190 74.4 320,867 75.2 145,554 75.8 104,963 71.9

Note: Others include direct sales to retail outlets and miscellancous sales.

For FY2021, FY2022, FY2023, 6M2023 and 6M2024, the majority of our revenue was
derived from (i) sales attributable to online sales channels (including direct sales to e-commerce
companies and sales through online shopping platforms to our customers), such revenue
amounted to approximately RMB216.4 million, RMB243.2 million, RMB311.5 million,
RMB132.4 million and RMBI117.9 million, respectively, representing approximately 64.1%,
66.3%, 73.0%, 68.9% and 80.7% of our total revenue, respectively; and (ii) sales to regional
distributors, such revenue amounted to approximately RMB115.7 million, RMB114.8 million,
RMB108.5 million, RMBS53.7 million and RMB26.4 million, respectively, accounting for
approximately 34.3%, 31.2%, 25.5%, 28.0% and 18.1% of our total revenue, respectively.

OUR CUSTOMERS

During the Track Record Period, our products were generally distributed in the PRC and
we mainly sold our products to e-commerce companies, regional distributors as well as
customers through online shopping platforms. For FY2021, FY2022, FY2023 and 6M2024, our
revenue from our five largest customers for each year/period during the Track Record Period
accounted for approximately 64.2%, 68.3%, 65.6% and 74.4% of our total revenue,
respectively, and our revenue from our largest customer for each year/period during the
Track Record Period accounted for approximately 22.6%, 28.4%, 32.2%, 34.2% of our total
revenue, respectively. For further details of our five largest customers for each year/period
during the Track Record Period, please refer to the paragraph headed “Business — Our
customers” in this prospectus.
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OUR REGIONAL DISTRIBUTORS

Our regional distributors can be divided into three types, namely (i) Type A regional
distributors which we expect to have relatively higher sales capabilities and are authorised to
promote and distribute our products exclusively but only in their designated distribution regions
which are generally first, new first and second-tier cities in the PRC; (ii) Type B regional
distributors which we expect to have moderate sales capabilities and are authorised to promote
and distribute our products only in their designated distribution regions which are mainly
second and third-tier cities in the PRC; and (iii) Type C regional distributors which are
authorised to promote and distribute our products in all regions in the PRC except the regions
designated to Type A regional distributors. For further details, please refer to the paragraph
headed “Business — Sales and distribution — (ii) Regional distributors” in this prospectus.

OUR SUPPLIERS

We mainly procure finished products from our suppliers, and our direct suppliers shall be
responsible for processing or arranging processing companies to process our products. During
the Track Record Period, we procured finished algal oil DHA and probiotics products from our
direct suppliers established in the PRC, the U.S. and Hong Kong. For some of our products
processed in the PRC, we procured the principal raw materials for our suppliers and our
suppliers shall arrange for the processing of such raw materials into our finished products. For
FY2021, FY2022, FY2023 and 6M2024, our purchases from our five largest suppliers for each
year/period during the Track Record Period accounted for approximately 90.7%, 92.7%, 94.3%
and 92.4% of our total purchases, respectively, and our purchases from our largest supplier for
each year/period during the Track Record Period accounted for approximately 56.8%, 42.6%,
49.6% and 48.5% of our total purchases, respectively. For further details of our five largest
suppliers for each year/period during the Track Record Period, please refer to the paragraph
headed “Business — Our suppliers” in this prospectus.

PRICING POLICY

The price that we offer to our customers is determined by us based on factors including the
procurement costs of our raw materials and finished products, the expected profit margins and
level of sales, the channel in which we sell and distribute our products, sales and marketing cost,
and perceived market demands. Our selling price to our customers which are e-commerce
companies and regional distributors is determined by us based on factors such as the years of
relationship and negotiation between our Group and them, the quantity of the products being
purchased by them and the market trend, which is usually based on a discount to the reference
retail price of our products. We have set a reference retail price for each of our products as
pricing guideline for sales from regional distributors to retail customers.

— 10 —
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COMPETITIVE LANDSCAPE

According to Frost & Sullivan, the maternal and children algal oil DHA market in the PRC
can be divided into products launched by international players and domestic players, where the
products of domestic players can be further categorised into products with locally sourced and
imported algal oil DHA raw materials. Domestic brands with imported algal oil DHA raw
materials accounted for 28.5% of the total retail sales value of maternal and children algal oil
DHA products in the PRC in 2023, out of which we accounted for approximately 20.5% in
2023, ranking us the largest domestic brand in terms of retail sales value of algal oil DHA
products made from imported raw materials.

In the maternal and children algal oil DHA industry in the PRC, there are currently around
100 participants which comprise international players and domestic players made from algal oil
DHA raw material supplied by overseas suppliers and those supplied by domestic suppliers.
Regarding maternal and children algal oil DHA products made from raw material supplied by
overseas suppliers among domestic brands in the PRC, the market was shared by approximately
35 players with a limited number of sizable market players, and was considered concentrated for
FY2023 in terms of retail sales value. The maternal and children probiotics industry in the PRC
is becoming increasingly competitive, with a growing number of companies entering the market.
Such market is relatively fragmented with approximately 120 players which have a limited
number of sizable market players.

We believe that our long history and established reputation in the industry, high product
quality together with our established and diversified sales and distribution network distinguish
us from our competitors. Please refer to the section headed “Industry Overview” and the
paragraph headed “Business — Competition” in this prospectus for further details on the
competitive landscape, growth and entry barriers of the maternal and children algal oil DHA
and probiotics industry in the PRC.

COMPETITIVE STRENGTHS

We believe that we have the following competitive strengths including: (i) we have an
established market position and high degree of brand recognition in the PRC; (ii) we have a
diversified sales and distribution network in the PRC; (iii) we strategically select our suppliers of
the principal raw materials to be used in our algal oil DHA and probiotics products; and (iv) we
have an experienced and dedicated management team with extensive industry experience. For
further details, please refer to the paragraph headed “Business — Our competitive strengths” in
this prospectus.

BUSINESS STRATEGIES

Our business objectives are to achieve sustainable growth, increase our market share and
strengthen our market position in the maternal and children nutritional product market in the
PRC. In furtherance of these objectives, we plan to adopt the following business strategies: (i)
intensify our marketing efforts through different marketing means to enhance public awareness
of our brands; and (ii) promotion of our products in Hong Kong and expansion of our sales
network to Hong Kong. For further details, please refer to the paragraph headed “Business —
Our business strategies” in this prospectus.

—11 -



SUMMARY

RISK FACTORS

Potential investors are advised to carefully read the section headed “Risk Factors” in this
prospectus before making any investment decision in the Offer Shares. Some of the more
particular risk factors include the following: (i) we are exposed to concentration risk of sales of
finished algal oil DHA products; (ii) we are exposed to concentration risk of our suppliers for
the supply of nutritional products; (iii) we do not have absolute control over the quality of the
finished algal oil DHA products supplied by Shanghai Trilives and Confidence Group to us; (iv)
we are exposed to concentration risk of DSM Group to supply its algal oil DHA raw materials
to our suppliers for our finished algal oil DHA products; (v) we may not be able to adequately
protect our intellectual property rights and we are involved in intellectual property proceedings
as at the Latest Practicable Date; and (vi) we rely on online sales channels to sell and distribute
our products.

SUMMARY OF KEY FINANCIAL INFORMATION

Summary of the consolidated statements of profit or loss

FY2021 FY2022 FY2023 6M2023 6M2024
RMB000 RMB000 RMB000 RMB000 RMB000
(unaudited)

Revenue 337,608 367,297 426,545 192,076 146,086

Gross profit 246,598 273,190 320,867 145,554 104,963
(Losses)/gains relating to milk

powder products — (81,477) 5,468 — 160

Profit before tax 154,125 98,413 194,621 91,181 51,699

Profit for the year/period 119,670 87,522 159,344 77,258 45,281

Non-HKFRS financial measure

To supplement our consolidated financial statements which are presented in accordance
with HKFRSs, we also presented the adjusted net profit (non-HKFRS measure) and adjusted
net profit margin (non-HKFRS measure) as additional financial measures, which are not
required by, or presented, in accordance with HKFRSs. We believe that the presentation of
non-HKFRS financial measures when shown in conjunction with the corresponding HKFRS
financial measures provides useful information to potential investors and management in
facilitating a comparison of our operating performance from period to period. Such
non-HKFRS financial measures allow potential investors to consider metrics used by our
management in evaluating our performance.

The use of non-HKFRS financial measures has limitations as an analytical tool, and
investors should not consider these in isolation from, or as a substitute for, or superior, to
analysis of our results of operations or financial condition as reported under HKFRSs. In
addition, the non-HKFRS financial measures may be defined differently from similar terms
used by other companies.

— 12 —
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We adjusted for certain items as our non-HKFRS financial measures, in order to provide
potential investors with an overall and fair understanding of our core operating results and
financial performance, especially in making period-to-period comparisons of, and assessing the
profile of, our operating and financial performance. Listing expenses are mainly expenses
related to the Listing and are added back because they were incurred only for the purposes of
the Listing.

Adjusted net profit (non-HKFRS measure)

We defined adjusted net profit (Non-HKFRS measure) as net profit for the year/period
adjusted by adding back Listing expenses. The table below sets forth the adjusted net profit for
the year/period (non-HKFRS measure) and the adjusted net profit margin (non-HKFRS
measure) for each respective year/period during the Track Record Period:

FY2021 FY2022 FY2023 6M2023 6M2024
RMB000 RMB000 RMB000 RMB000 RMB000
(Unaudited)
Profit for the year/period 119,670 87,522 159,344 71,258 45,281
Adjusted:
Listing expenses 10,722 5,951 12,951 5,842 5,317
Adjusted net profit for the year/
period (non-HKFRS measure) 130,392 93,473 172,295 83,100 50,598
Adjusted net profit margin for
the year/period (non-HKFRS
measure) (%) 38.6% 25.4% 40.4% 43.3% 34.6%

The increase in our revenue and gross profit during the Track Record Period was mainly
contributed by the increase in revenue from the sales of algal oil DHA products. Our overall
gross profit margin remained relatively stable at approximately 73.0%, 74.4%, 75.2%, 75.8%
and 71.9% for FY2021, FY2022, FY2023, 6M2023 and 6M2024, respectively. The decrease in
our profit for the year from approximately RMB119.7 million for FY2021 to approximately
RMBS87.5 million for FY2022 was mainly attributable to the losses relating to milk powder
products of approximately RMB81.5 million recognised during FY2022, the details of which are
disclosed below. The significant increase in our profit for the year from approximately
RMB&87.5 million for FY2022 to approximately RMB159.3 million for FY2023 was mainly due
to (i) the increase in revenue from sales of our algal oil DHA products; and (ii) the impact of
losses relating to milk powder products for FY2022. The decrease in our profit for the period
from approximately RMB77.3 million for 6M2023 to approximately RMB45.3 million was
mainly due to (i) the decrease in revenue from sales of algal oil DHA products; and (ii) the
increase in our promotion expenses during 6M2024 in light of the low market sentiment of the
maternal and children algal oil DHA market in the PRC during 6M2024.
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For detailed analysis of our results of operations, please refer to the paragraph headed
“Financial Information — Principal components of the consolidated statements of profit or
loss” in this prospectus.

Loss relating to milk powder products

During FY2022, FY2023 and, to a very limited extent, 6M2024, we sold milk powder
products manufactured by and purchased from Ausnutria Group under the brands licensed by it
(the “Milk Powder Brands”), which were purchased from Ausnutria Group. Our milk powder
products comprised five types of products, including Infant Formula, Stage 1 (“Stage 1
Formula”) and four other non-Stage 1 Formulas. The five types of milk powder products were
imported from Australia and New Zealand. Subsequent to our entering into the agreements with
Ausnutria Group in December 2021 under which we were subject to minimum purchase
commitment, in April 2022, Ausnutria Group was fined for approximately RMB9.6 million by
the relevant local administration for market regulation after a batch of Stage 1 Formula (but
not the non-Stage 1 Formulas) manufactured back in February 2020 was found to contain
vanillin (F# %) during a sample testing conducted by the SAMR, which was against the
national food safety standard of the PRC (the “Incident”). The Stage 1 Formula we purchased
from Ausnutria Group was not the batch which was found to contain vanillin.

Despite our efforts in marketing and promotion, the sales of our milk powder products was
way lower than our expectation due to a series of unforeseen events, including (i) the outbreak
of COVID-19 in the PRC leading to prolonged lockdowns during FY2022; (ii) the effect of
negative publicity of the Incident was more severe than expected; (iii) the massive outbreak of
COVID-19 in the PRC in late 2022; and (iv) the implementation of new national food safety
standard of the PRC for milk powder products in February 2023. In November 2022, we entered
into a supplemental agreement with Ausnutria Group, pursuant to which, among others,
Ausnutria Group agreed to waive our minimum purchase commitment for 2022 and 2023, save
that our Group was required to fulfil our purchase orders already placed in January and May
2022.

In October 2023, our Group and Ausnutria Group reached an agreement to terminate all of
our agreements with Ausnutria Group relating to milk powder products. Our Directors are of
the view that the Incident was an isolated event, and that the unsatisfactory sales performance
of our milk powder products was attributable to a series of unforeseen events which were
beyond our control. As a result of our purchase commitment with Ausnutria Group, combined
with the low sales volume of our milk powder products, we incurred losses of approximately
RMBS81.5 million for FY2022, of which, (i) we fully wrote down our expired milk powder
products in our inventories amounting to approximately RMB17.7 million; (ii) we recognised a
provision for inventories loss on milk powder products amounting to approximately RMB20.7
million; (iii) we recognised a provision for loss allowance on deposits paid to Ausnutria Group
for fulfilling a portion of our purchase commitment amounting to approximately RMB20.1
million; (iv) we recognised a provision of approximately RMB18.0 million which included the
amount to be paid for the milk powder products of approximately RMB13.0 million and the
potential compensation to Ausnutria Group amounting to approximately RMBS5.0 million in
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respect of cost incurred by Ausnutria Group for acquiring raw materials for scheduled product
of milk powder products; and (v) we recognised a reversal of input VAT of approximately
RMB5.0 million.

For details of the losses relating to the sales of milk powder products, please refer to the
paragraph headed “Financial Information — Principal components of the consolidated
statements of profit or loss — Other (losses)/gains, net — Losses relating to milk powder
products” in this prospectus.

Summary of the consolidated statements of financial position

As at

As at 31 December 30 June

2021 2022 2023 2024

RMB’000 RMB’000 RMB’000 RMB’000

Non-current assets 9,045 39,979 30,776 31,054
Current assets 279,767 363,602 439,241 471,792
Current liabilities 86,088 151,678 56,516 41,616
Non-current liabilities 200 4,663 3,425 3,024
Net current assets 193,679 211,924 382,725 430,176
Net assets 202,524 247,240 410,076 458,206

The significant increase in our non-current assets during FY2022 was mainly driven by (i)
the increase in our intangible assets which was mainly due to the acquisition of a patent during
FY2022; (ii) the increase in our right-of-use assets which was mainly due to the renewal of three
offices and additions of two warehouses during FY2022; and (iii) the increase in our deferred
tax assets which were mainly attributable to (a) the losses relating to milk powder products; and
(b) tax losses. Our net current assets increased over the Track Record Period, which was mainly
contributed by our net cash generated from operating activities and the increase in our working
capital, and partially offset by our provisions and dividends payables. For detailed analysis of
our net current assets, please refer to the paragraph headed “Financial Information — Net
current assets” in this prospectus. Our net assets increased over the Track Record Period, which
was mainly contributed by our net profit, offset by the dividends we declared.
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Summary of the consolidated statements of cash flows

FY2021 FY2022 FY2023 6M2023 6M2024
RMB000 RMB000 RMB000 RMB000 RMB000
(unaudited)
Net cash generated from
operating activities 93,994 44,309 150,568 09,497 32,193
Net cash (used) in/generated
from investing activities (519) (4,139) 1,572 659 459
Net cash used in financing
activities (29,306) (8,555) (83,786) (1,869) (1,758)
Net increase in cash and cash
equivalents 64,169 31,615 08,354 68,287 30,894
Cash and cash equivalents at
beginning of the year/period 92,757 152,656 192,838 192,838 262,560
Effect of exchange rate changes,
net (4,270) 8,567 1,368 1,913 2,153
Cash and cash equivalents at end
of the year/period 152,656 192,838 262,560 263,038 295,607

We recorded net cash generated from operating activities for all years/periods presented,
which was mainly attributable to our net profit during the Track Record Period. The net cash
used in financing activities for FY2021 and FY2023 was mainly driven by our dividends paid.
For detailed analysis of our cash flows, please refer to the paragraph headed “Financial

Information — Liquidity and capital resources — Cash flows of our Group” in this prospectus.

Key financial ratios

As at/For the years ended 31 December

2021
Gross profit margin 73.0%
Net profit margin 35.4%
Return on equity 59.1%
Return on total assets 41.4%
Current ratio 3.3
Quick ratio 3.0
Gearing ratio 0.6%

Interest coverage

1,318.3 times
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2022

74.4%
23.8%
35.4%
21.7%

2.4

1.9

3.0%

263.4 times

2023

75.2%
37.4%
38.9%
33.9%

7.8

6.7

1.4%

587.2 times

As at/For the

six months
ended

30 June
2024
71.9%
31.0%
19.8%
18.0%
11.3

9.8

1.3%
360.0 times



SUMMARY

The decrease in our net profit margin and return on equity for FY2022 and the decrease in
our current ratio as at 31 December 2022 was mainly driven by the losses relating to milk
powder products. For detailed analysis of our financial ratios, please refer to the paragraph
headed “Financial Information — Selected financial ratios” in this prospectus.

IMPACT OF THE OUTBREAK OF COVID-19 ON OUR GROUP

The outbreak of COVID-19 was first reported in December 2019 and expanded across the
PRC and globally. On 11 March 2020, it was declared by the World Health Organization that
COVID-19 can be characterised as a pandemic due to rapid increase in the number of cases
outside the PRC. Since 2020, governments around the world have implemented measures such
as city lockdowns, travel restrictions, quarantines and business shutdowns to mitigate the
spread of the COVID-19 pandemic.

Impact on our business operations

As our office and warehouses are located in Shanghai, the PRC, all of our staff were
required to work from home from March to June 2022, and delivery of our products was
suspended during such period. Regarding work from home arrangement, considering that our
business model is not labour intensive, our Directors are of the view that this had no material
impact on our operation. Regarding suspension of delivery of our products, our Directors
consider that the impact was mitigated taking into account the suspension was only temporary
and our Group did not otherwise experience material delay in delivery during the Track Record
Period.

During the Track Record Period, our Group did not experience substantial shortage of
supply of products from our suppliers. During the Track Record Period, we closely monitored
the potential impact of lockdown on our inventory level and adjusted our purchase strategy. For
example, during FY2022, we significantly increased our purchase of algal oil DHA products due
to the large-scale lockdown in Shanghai for COVID-19 outbreak in 2022 to cater for the then
uncertainty in terms of supply and timing of delivery for our purchases in respect of algal oil
DHA products. In addition, during the Track Record Period, due to travelling restrictions
imposed by the relevant governments in response to COVID-19 outbreak, our managers were
unable to physically attend the premises of our overseas suppliers and processing companies for
quality control inspection. Instead, our management maintained communications with our
overseas suppliers to monitor the processing of our nutritional products. In 2023, after the
lifting of COVID-19 travel restrictions, our general manager resumed physical inspection of our
overseas suppliers and the processing companies of our nutritional products in New Zealand
and the U.S.

Impact on our financial performance and conditions

Our Directors are of the view that the outbreak of COVID-19 had no material adverse
impact on our financial performance and conditions. For instance, the sales volume of our algal
oil DHA products, our best-selling nutritional products, increased during the Track Record
Period, from approximately 1.3 million units for FY2021 to approximately 1.5 million units for
FY2022 to approximately 1.9 million units for FY2023. Furthermore, our current ratio and
quick ratio at each reporting period throughout the Track Record Period were well above 1.0.
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Save as disclosed above and based on the information available to our Group as at the
Latest Practicable Date, our Directors confirm that the COVID-19 pandemic did not and is not
expected to have any material adverse impact on our business operations and financial
performance and conditions.

CONTROLLING SHAREHOLDERS

Immediately following completion of the Global Offering and the Capitalisation Issue, and
without taking into account of any Shares which may be allotted and issued pursuant to the
exercise of the Over-allotment Option and any options which may be granted under the Share
Option Scheme, Far-East Fortune will directly hold 75% of the issued share capital of our
Company. Far-East Fortune is owned as to 91% by Mr. Wang, being our founder and our
executive Director, Chairman and Chief Executive Officer, and as to 9% by Ms. Cui, being our
executive Director and spouse of Mr. Wang. Each of Far-East Fortune, Mr. Wang, and Ms. Cui
is regarded as a Controlling Shareholder of our Company under the Listing Rules, and they are
collectively regarded as a group of Controlling Shareholders. For further details about our
Controlling Shareholders, please refer to the section headed “Relationship with our Controlling
Shareholders™ in this prospectus.

OFFERING STATISTICS

Number of Offer Shares : 250,000,000 Shares (subject to the Over-allotment
under the Global Option)
Offering

Offer Price : Not more than HK$1.09 per Offer Share and expected

to be not less than HK$0.80 per Offer Share, plus
brokerage of 1%, SFC transaction levy of 0.0027%,
AFRC transaction levy of 0.00015% and Stock
Exchange trading fee of 0.00565% (payable in full on
application in Hong Kong dollars and subject to

refund)
Based on an Offer Based on an Offer
Price of HK$0.80 Price of HK$1.09
Per Offer Share Per Offer Share
HKS$ HKS$
Market capitalisation (Vo 7/ 800,000,000 1,090,000,000
Unaudited pro forma adjusted consolidated
net tangible assets per Share (Vo' 2 &3 0.66 0.73
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Notes:

1. The calculation of the market capitalisation of the Shares is based on the 1,000,000,000 Shares in issue and
to be issued immediately after completion of the Global Offering, without taking into account of any
Shares which may be issued pursuant to the exercise of the Over-allotment Option or any options which
may be granted under the Share Option Scheme or Shares which may be allotted and issued or
repurchased by our Company pursuant to the Issuing Mandate and the Repurchase Mandate.

2. The calculation of the unaudited pro forma adjusted consolidated net tangible assets per Share is based on
1,000,000,000 Shares expected to be in issue after the completion of the Capitalisation Issue and the
Global Offering. It has not taken into account of any Shares which may be allotted and issued upon
exercise of any options which may be granted under the Share Option Scheme or the Over-allotment
Option, or any Shares which may be allotted and issued or repurchased by our Company pursuant to the
Issuing Mandate and the Repurchase Mandate.

3. The unaudited pro forma adjusted consolidated net tangible assets of our Group attributable to equity
owners of our Company at 30 June 2024 have not taken into account a special dividend of
RMB110,000,000 declared subsequent to 30 June 2024 by our Directors and the impact of withholding
taxes of approximately RMB6,553,000 arising from the dividends declared by the subsidiaries
incorporated in the PRC to our Company. Had the special dividend and the withholding taxes been
taken into account, the unaudited pro forma adjusted consolidated net tangible assets of our Group
attributable to equity owners of our Company would be approximately RMB337,553,000 (equivalent to
approximately HK$364,726,000) and the unaudited pro forma adjusted consolidated net tangible assets of
our Group attributable to equity owners of our Company per Share would be approximately HK$0.54
(equivalent to approximately RMBO0.50) per Share (based on an Offer Price of HK$0.80 per Offer Share)
or approximately HK$0.61 (equivalent to approximately RMBO0.56) per Share (based on an Offer Price of
HKS$1.09 per Offer Share).

PROFIT FORECAST FOR FY2024

We have prepared the following profit forecast for FY2024:

Forecast consolidated profit Not less than approximately RMB73.0 million
attributable to equity owners of (equivalent to approximately HK$78.9
our Company' Ve 7 million) Ve’ 2/

Notes:

1. The principal bases on which the above profit forecast for FY2024 has been prepared are summarised in

the section headed “Profit Forecast” in Appendix IIB to this prospectus. Our forecast consolidated profit
attributable to equity owners of our Company for FY2024 prepared by our Directors is based on (i) the
audited consolidated results of our Group for the six months ended 30 June 2024; (ii) the unaudited
consolidated results based on the management accounts of our Group for the five months ended 30
November 2024; and (iii) a forecast of the consolidated results of our Group for the remaining one month
ending 31 December 2024, in the absence of unforeseen circumstances. The profit forecast has been
prepared on the basis of the accounting policies consistent in all material respects with those currently
adopted by our Group as summarised in the Accountants’ Report as set out in Appendix I to this
prospectus.

2. The forecast consolidated profit attributable to the equity owners of our Company in HKS$ are converted
from Renminbi to Hong Kong dollars at an exchange rate of HK$1.0 to RMB0.9255 (equivalent to
RMBI1.0 to HK$1.0805). No representation is made that Renminbi amount have been, could have been or
may be converted to Hong Kong dollars at that rate or at all.
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CSRC FILING

We have submitted a filing to the CSRC for application of listing of the Shares on the
Stock Exchange and the Global Offering on 1 January 2024, and obtained a Notice of Overseas
Issuance and Listing Filing (BE4ME1T i ffiZ@ M E) (the “Notice”) from the CSRC on 27
June 2024, indicating that we have completed the filing application. A copy of the Notice can be
found on the official website of the CSRC. As advised by our PRC Legal Advisers, our
Company has completed all necessary filings with the CSRC in the PRC in relation to the
Global Offering and the Listing.

LISTING EXPENSES

The total amount of Listing expenses in connection with the Global Offering, including
underwriting commissions, is estimated to be approximately RMB75.2 million (equivalent to
approximately HK$81.2 million) (based on an Offer Price of HK$0.95 per Offer Share, being the
mid-point of the indicative Offer Price range), representing approximately 34.2% of our
estimated gross proceeds from the Global Offering (based on an Offer Price of HK$0.95 per
Offer Share, being the mid-point of the indicative Offer Price range, and assuming the
Over-allotment Option is not exercised). The Listing expenses of: (i) approximately RMB18.0
million (equivalent to approximately HK$19.4 million) is directly attributable to the issue of the
Offer Shares and is to be accounted for as a deduction from equity in accordance with the
relevant financial reporting standard; and (ii) approximately RMB57.2 million (equivalent to
approximately HK$61.8 million) has been or is to be charged to the consolidated statements of
profit or loss, of which (a) approximately RMB14.4 million has been charged in profit or loss
prior to the Track Record Period; (b) approximately RMB10.7 million, RMB6.0 million,
RMB13.0 million and RMBS5.3 million have been charged in profit or loss for FY2021, FY2022,
FY2023 and 6M2024, respectively; and (c¢) approximately RMB7.8 million is expected to be
charged prior to or upon Listing. Expenses in relation to the Listing are non-recurring in nature.

LEGAL PROCEEDINGS

Given the importance of the Core Trademarks, our Group looks into the products sold in
the markets with a view to preventing similar products from being sold in the market by other
competitor(s) under similar brands of our Group’s that would otherwise confuse the customers.
Since 2017, our Group has been involved in legal proceedings with certain competitors, notably,
Company X and Company Y, regarding some of our Core Trademarks. The trademarks which
were subject to disputes under civil litigations involved (1) trademark £f £ B2 under registration
no. #7815357; (2) trademark Z&H#f under registration no. #7310618; and (3) trademark
éﬂg‘?:ﬁg under registration no.#7549283 (as respectively disclosed in item 8, item 13 and item 63
of the trademark as referred to in the paragraph headed “Statutory and General Information —
2. Further information about our business — 2.2 Intellectual property rights of our Group —
(a) Trademarks” in Appendix IV to this prospectus). In addition to civil litigation proceedings,
our Group has also been involved in certain administrative proceedings in connection with our
trademarks. For details, please refer to the paragraph headed “Business — Legal proceedings”
in this prospectus. Up to the Latest Practicable Date, we have been successfully protecting and
defending our use of the Core Trademarks.
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In July 2024, Company Z, a company whose shares are listed on the Shenzhen Stock
Exchange, instigated legal proceedings against us, among others. Company Z alleged that one of
our distributors used the wording “4#E#H”, which Company Z claimed to have an exclusive
right to use, on an e-commerce platform including hyperlinks to our products. It is estimated
that the judgment will be laid down in 2025 after the trial is held in late December 2024. For
further details of the said proceeding, please also refer to the paragraph headed “Business —
Legal proceedings — Other ongoing litigation as at the Latest Practicable Date” in this
prospectus.

DIVIDENDS

As we are a holding company incorporated under the laws of the Cayman Islands, the
payment and amount of any future dividends will depend on the availability of dividends
received from our subsidiaries. Any dividends we pay will be determined at the absolute
discretion of our Board, taking into account of factors including our actual and expected results
of operations, cash flow and financial position, general business conditions and business
strategies, expected working capital requirements and future expansion plans, legal, regulatory
and other contractual restrictions, and other factors that our Board deems to be appropriate.
Our Shareholders may approve, in a general meeting, any declaration of dividends, which must
not exceed the amount recommended by our Board.

For FY2021 and FY2022, we declared dividends of approximately RMB61.0 million and
RMB51.0 million, respectively, all of which had been settled as at the Latest Practicable Date.
Subsequent to the Track Record Period, our Company declared dividends of RMB60.0 million
and RMB50.0 million, all of which had been settled by our Group’s internal source of funding.
The dividends of RMB60.0 million had been settled in October 2024, while the dividends of
RMB50.0 million had been settled in December 2024. Currently, we do not have a formal
dividend policy or a pre-determined dividend distribution ratio.

FUTURE PLAN AND USE OF PROCEEDS

We estimate that the net proceeds from the Global Offering (after deducting underwriting
fees and related Listing expenses payable by us in connection with the Global Offering,
assuming that the Over-allotment Option is not exercised and assuming an Offer Price of
HK$0.95 per Offer Share, being the mid-point of the indicative range of the Offer Price) will be
approximately HK$156.3 million. We intend to apply the net proceeds as follows: (i)
approximately 63.5% or HK$99.3 million will be used to increase our marketing efforts
through different marketing means to enhance public awareness of our brands, of which (a)
approximately 34.5% or HK$54.0 million of the net proceeds from the Global Offering will be
used for online marketing, brand and products promotion on social media platforms by
acquiring marketing and promotion services of famous and popular KOLs; (b) approximately
22.0% or HK$34.4 million of the net proceeds from the Global Offering will be used for
purchasing brand marketing and promotional products of e-commerce companies (such as
keyword bidding, homepage and category ads, banner ads and short video ads) for promotion of
our brands and our products on online shopping platforms; and (c¢) approximately 7.0% or
HK$10.9 million of the net proceeds from the Global Offering will be used for participating in
conferences and major trade fairs and industry events; and (ii) approximately 36.5% or
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HK$57.0 million will be used for promoting our products in Hong Kong and expansion of our
sales network to Hong Kong, of which (a) approximately 12.6% or HK$19.7 million of the net
proceeds from the Global Offering will be used for setting up a retail store in a shopping mall in
Central, Hong Kong; (b) approximately 18.0% or HK$28.1 million of the net proceeds from the
Global Offering will be used for engaging an independent marketing agent based in Hong Kong
to launch a series of promotional activities for our products in Hong Kong, including but not
limited to physical promotional activities in Hong Kong, sponsorship, promotional activities on
digital platforms that are popular in Hong Kong and among Chinese citizens that usually reside
in Hong Kong and distributing our products to major healthcare products shops, department
stores and promoters in Hong Kong; and (c) approximately 5.9% or HK$9.2 million of the net
proceeds from the Global Offering will be used for setting up an office and warehouse in Hong
Kong.

RECENT DEVELOPMENT

Throughout the Track Record Period, our revenue generated from our online sales channel
increased both in terms of amount and proportion to our total revenue. Our Directors believe
that online sales channel is a cost-effective and efficient sales channel that enables our products
to reach and build up a large customer base. Leveraging on the extensive coverage of and
convenience brought by the internet and the evolving means of online sales channels in the PRC,
our Group gradually tapped into selling and distributing our nutritional products to
distributors which on-sell our nutritional products to group purchase coordinators of private
domain traffic (FABfi ). For details of operation of private domain traffic (FA3(i &), please
refer to the paragraph headed “Industry Overview — Future trends of the maternal and children
algal oil DHA industry in the PRC — Expanding online channels” in this prospectus.

Subsequent to the Track Record Period, algal oil DHA products remained to be our most
important product category in terms of sales for the five months ended 30 November 2024,
which constituted approximately 96.2% of our total revenue for the same period.

Subsequent to the Track Record Period, our Company declared dividends of RMB60.0
million and RMB50.0 million, all of which had been settled by our Group’s internal source of
funding. The dividends of RMB60.0 million had been settled in October 2024, while the
dividends of RMB50.0 million had been settled in December 2024.

Decline in financial performance for FY2024

As set out in the paragraph headed “Financial Information — Profit Forecast for FY2024”
in this prospectus, our Company expects a significant decrease in the consolidated profit
attributable to equity owners of our Company for FY2024 as compared to that for FY2023,
which was mainly due to the abovementioned reduction in demand of the nutritional product
market in 2024 following the spike in 2023 driven by the release of radioactive water by Japan in
the second half of 2023. Furthermore, according to Frost & Sullivan, under the temporary
economic downturn in the PRC in 2024, consumers tend to either reserve their purchasing
power for essential consumer products, or opt for more economic and affordable algal oil DHA
products as alternatives, which led to a heavier negative impact on the sales performance of
brands, including ours, that have a higher average product price in algal oil DHA products.
According to the Frost & Sullivan Report, the growth of the maternal and children algal oil
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DHA product industry in the PRC is expected to slow down in 2024, with the forecast retail
sales value projected to remain flat at approximately RMB11,563.0 million, as compared to
approximately RMB11,259.0 million in 2023, representing a year-over-year growth of 2.7%.
This marks a significant contrast to the rapid growth observed in retail sales value over the
previous years, which increased by 7.8% from approximately RMB9,121.7 million in 2021 to
approximately RMB9,833.2 million in 2022, and further increased by 14.5% to approximately
RMB11,259.0 million in 2023. For the associated risk for our sensitivity to impact on economic
downturn in the PRC, please refer to the section headed “Risk Factors — The sales of our algal
oil DHA products are subject to a higher sensitivity to the impact of economic downturn in the
PRC” in this prospectus.

Our Directors are of the view that the decline in net profit for FY2024 was not due to
material adverse change in our Group’s business but was primarily driven by the market
condition in the maternal and children algal oil DHA industry in the PRC. According to Frost
& Sullivan, the economic downturn and weakened domestic consumption in the PRC during
2024 are considered temporary. The PRC economy is expected to recover and maintain a stable
growth in 2025. For instance, the retail sales value of the nutritional product industry in the
PRC is projected to increase by 11.4% from approximately RMB11,563.0 million in 2024 to
approximately RMB12,881.2 million in 2025, and further increase by 10.6% to approximately
RMB14,246.6 million in 2026. The anticipated growth is supported by recent fiscal policies
implemented by the PRC government, which are expected to materialise and enhance economic
momentum in 2025, thereby stimulating the consumer goods sector, including the maternal and
children nutritional product industry in the PRC. As such, our Directors are of the view that
there is no evidence to suggest that the nutritional product industry in the PRC has declining
market prospects. Furthermore, our Directors are of the view that (i) the algal oil DHA
products stockpiled by consumers as a reaction to the release of radioactive water by Japan in
2023 would be gradually consumed in the market; and (ii) overtime, through DSM Group press
release and media coverage, PRC consumers will come to understand that our Group’s algal oil
DHA raw materials are cultivated in controlled environments like fermentation tanks rather
than being directly extracted from the ocean, and have no direct association with any marine
water sources, with none of DSM Group’s production sites located near or adjacent to any
sources of radioactive contamination. In other words, the release of radioactive water has no
bearing on the safety of our Group’s algal oil DHA products. This increased awareness is likely
to alleviate initial uncertainties among PRC consumers, leading to a gradual return to normal
purchasing behaviour and restoration of consumer confidence. As such, to the best knowledge
and belief of our Directors, the sales of algal oil DHA products are expected to normalise. With
the anticipated economic recovery in the PRC in 2025, consumers are expected to revert their
previous spending habits, favouring brands, including ours, that have a higher average product
price in algal oil DHA products.

Our Directors confirm that, save for the aforesaid and the expenses in connection with the
Listing, up to the date of this prospectus, there has been no material adverse change in our
financial or trading position or prospects since 30 June 2024, and there had been no events since
30 June 2024 which would materially affect the information shown in our consolidated financial
statements included in the Accountants’ Report.
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In this prospectus, unless the context otherwise requires, the following words and
expressions shall have the following meanings. Certain other terms are explained in the
section headed “Glossary of Technical Terms” in this prospectus.

“6M2023”
“6M2024”

“Accountants’ Report”

“affiliate(s)”

“AFRC”

“Articles” or “Articles of
Association”

“Audit Committee”

“Aumay Dairy”

“Ausnutria Group”

“Bad Weather Signal”

“Beijing Aomei
Xingchen”

the six months ended 30 June 2023 (unaudited)
the six months ended 30 June 2024

the accountants’ report of our Company, the text of which is set out
in Appendix I to this prospectus

with respect to any specified person, any other person, directly or
indirectly, controlling or controlled by or under direct or indirect
common control with such specified person

the Accounting and Financial Reporting Council of Hong Kong
(formerly known as the Financial Reporting Council of Hong
Kong)

the amended and restated articles of association of our Company
conditionally adopted on 5 December 2024 and effective on the
Listing Date, a summary of which is set out in Appendix III to this
prospectus, as amended or supplemented from time to time

the audit committee of our Board

Shanghai Aumay Dairy Company Limited* (VG E WA EA R A
A]), a limited liability company established under the laws of PRC
on 9 November 2017 and an indirect wholly owned subsidiary of our
Company as at the Latest Practicable Date

Ausnutria Group consists of a group of companies, the holding
company of which, namely, Ausnutria Dairy Corporation Ltd
(stock code: 1717), is listed on the Main Board of the Stock
Exchange. Ausnutria Group was a supplier of our milk powder
products during the Track Record Period and an independent third

party

a No. 8 typhoon warning signal or above, a black rainstorm warning
signal and/or “extreme conditions” as announced by the
government of Hong Kong

Beijing Aomei Xingchen Technology and Trade Co., Ltd.* (L& {#
EEIRFHE AR/ F]), a limited liability company established under
the laws of the PRC. Beijing Aomei Xingchen was one of our five
largest regional distributors during the Track Record Period and an
independent third party
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DEFINITIONS

“Board”

“Business Day”

113 BVI”

“Capital Market
Intermediaries”

“Capitalisation Issue”

“CCASS”

“CFDA”

“Chairman”

“Chief Executive
Officer”

“Companies (Winding
Up and Miscellaneous

Provisions)
Ordinance”

“Companies Act”

“Companies Ordinance”

“Company” or “our
Company”

the board of Directors

any day (other than a Saturday, Sunday or public holiday) on which
banks in Hong Kong are generally open for normal banking
business

the British Virgin Islands

the capital market intermediaries as named in the section headed
“Directors and Parties Involved in the Global Offering” in this
prospectus

the issue of 749,999,800 Shares to be made upon capitalisation of
certain sum standing to the credit of the share premium account of
our Company as referred to in the paragraph headed “Statutory and
General Information — 1. Further information about our Group —
1.3. Resolutions in writing of our sole Shareholder passed on
5 December 2024” in Appendix IV to this prospectus

the Central Clearing and Settlement System established and
operated by HKSCC

China Food and Drug Administration of the PRC* (H % A [ H:A1
B (B0 2% B o 2 ) BE BHE PR JS)), which was  integrated into SAMR
pursuant to the Circular of the State Council on Establishment of
Institutions* ([FH5BE B MR BRI A) (Guo Fa 2018 No.6)
issued by the State Council on 22 March 2018

Mr. Wang, the chairman of our Board

Mr. Wang, the chief executive officer of our Company

the Companies (Winding Up and Miscellanecous Provisions)
Ordinance (Chapter 32 of the Laws of Hong Kong), as amended

or supplemented from time to time

the Companies Act (as Revised) of the Cayman Islands, as amended
or supplemented from time to time

the Companies Ordinance (Chapter 622 of the Laws of Hong Kong),
as amended or supplemented from time to time

Numans Health Food Holdings Company Limited 4t B g & &
PEA RN F], an exempted company incorporated in the Cayman
Islands with limited liability on 21 January 2019
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DEFINITIONS

“Confidence Group”

“Controlling
Shareholder(s)”

“Core Trademarks”

“COVID-19~

“CSRC”

2

“Deed of Indemnity

“Designated Bank”

“Directors(s)” or “our
Director(s)”

“DSM Group”

Confidence Group consists of two companies incorporated in the
U.S., namely Confidence International, Inc. and Confidence USA,
Inc., which are under common control and management.
Confidence Group was a supplier of our U.S. DHA Products
during the Track Record Period and an independent third party

has the meaning ascribed to it under the Listing Rules and unless the
context otherwise requires, means Mr. Wang, Ms. Cui and Far-East
Fortune

those trademarks which were registered by us and applied on our
product packaging and promotional materials, including in
particular the trademarks bearing our proprietary brand “#ft2 &~
and “Nemans” which are applied on the packaging and promotional

materials of our algal oil DHA products

a viral respiratory disease caused by the severe acute respiratory
syndrome coronavirus (SARS-CoV-2)

the China Securities Regulatory Commission ("B # % & &%
a)

the deed of indemnity dated 5 December 2024 and executed by our
Controlling Shareholders in favour of our Company (for ourselves
and as trustee for and on behalf of each of our subsidiaries) to
provide certain indemnities, particulars of which are set out in the
paragraph headed “Statutory and General Information — 4. Other
information — 4.1. Estate duty, tax and other indemnities” in
Appendix IV to this prospectus

HKSCC Participant’s designated bank under FINI

the director(s) of our Company

company/(ies) belonging to a group of which DSM-Firmenich AG is
the holding company, being an FEuronext Amsterdam listed
company principally engaging in providing solutions in respect of
pharmaceuticals, early life nutrition and dietary supplements such
as vitamins, carotenoids, omega-3 and 6 lipids and nutraceutical
ingredients etc. with market coverage in more than 60 countries
such as the PRC, North America, India, Brazil, etc. DSM Group
was the supplier of the principal raw materials of our algal oil DHA
products during the Track Record Period and an independent third

party
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DEFINITIONS

“DSM Shanghai”

“EIT Law”

“Extreme Conditions”

“Far-East Fortune”

“FDA”

“FINI” or “Fast
Interface for New
Issuance”

“Frost & Sullivan”

“Frost & Sullivan
Report”

“FY2021”
“FY2022”

“FY2023~

DSM Shanghai consists of two companies established in the PRC,
namely DSM Vitamins Trading (Shanghai) Co. Ltd.* (i 244 R
HE 5 ( L) AR H]) and DSM Vitamins (Shanghai) Co. Ltd.* (77
Wil R (1) ARATR), which are within the same group of
companies with the DSM Group. DSM Shanghai was one of our top
suppliers during the Track Record Period and an independent third

party

the Law of the PRC on Enterprise Income Tax* ({3 A R I A [
EMERIIE)) and the Implementation Rules for the Enterprise
Income Tax Law of the PRC (3£ A R A1 8 > 2 T 15 B 1% B it
1)), as amended or supplemented from time to time

the occurrence of “extreme conditions” as announced by the
government of Hong Kong due to serious disruption of public
transport services, extensive flooding, major landslides, large-scale
power outage or any other adverse conditions before Typhoon
Signal No. 8 or above is replaced with Typhoon Signal No. 3 or
below

Far-East Fortune Management (China) Co., Ltd. (% # 8 & 4 3 (
B) A PR/ Fl) (formerly known as Lanfair Network Limited and
West Africa Minerals Investment Limited), a company incorporated
under the laws of BVI on 15 May 2007 with limited liability, which
was owned as to 91% by Mr. Wang and as to 9% by Ms. Cui as at
the Latest Practicable Date, and is one of our Controlling
Shareholders

U.S. Food & Drug Administration

an online platform operated by HKSCC that is mandatory for
admission to trading and, where applicable, the collection and
processing of specified information on subscription in and
settlement for all new listing of securities on the Stock Exchange

Frost & Sullivan Limited, an independent market research and
consulting company which prepared the Frost & Sullivan Report

the independent industry report commissioned by our Company and
prepared by Frost & Sullivan in relation to the maternal and
children nutritional product industry in the PRC

the year ended 31 December 2021
the year ended 31 December 2022

the year ended 31 December 2023
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DEFINITIONS

“FY2024”

“General Rules of
HKSCC”

“Global Offering”

“Gold Nemans”

EEENTA EEENTA

“Group”, “we”, “our” or

113 E2)

us

“HK eIPO White Form”

“HK eIPO White Form
Service Provider”

“HKS$” or “Hong Kong
dollars”

“HKFRSs”

“HKSCC”

“HKSCC EIPO”

“HKSCC Nominees”

the year ending 31 December 2024

the terms and conditions regulating the use of HKSCC’s services, as
may be amended or modified from time to time and where the
context so permits, shall include the HKSCC Operational
Procedures

the Hong Kong Public Offering and the International Placing

Gold Nemans (Shanghai) Foods Co., Limited* (&&= 8 ( Fig) &
i A BRZAH]), a limited liability company established in the PRC on
20 December 2010 and an indirect wholly owned subsidiary of our
Company as at the Latest Practicable Date

our Company and its subsidiaries at the relevant time or, where the
context otherwise requires, in respect of the period prior to our
Company becoming the holding company of its present subsidiaries,
such subsidiaries as if they were subsidiaries of our Company at the
relevant time

the application for Hong Kong Offer Shares to be issued and
registered in the applicant’s own name by submitting applications
online through the designated website at www.hkeipo.hk

HK eIPO White Form service provider designated by our Company,
as specified on the designated website at www.hkeipo.hk

Hong Kong dollars, the lawful currency of Hong Kong

Hong Kong Financial Reporting Standards (including Hong Kong
Financial Reporting Standards, Hong Kong Accounting Standards
and Interpretations) issued by the Hong Kong Institute of Certified
Public Accountants

Hong Kong Securities Clearing Company Limited, a wholly-owned
subsidiary of Hong Kong Exchanges and Clearing Limited

the application for the Hong Kong Offer Shares to be issued in the
name of HKSCC Nominees and deposited directly into CCASS to
be credited to your or a designated HKSCC Participant’s stock
account through causing HKSCC Nominees to apply on your
behalf, including by instructing your broker or custodian who is a
HKSCC Participant to submit an eIPO application via FINI to
apply for the Hong Kong Offer Shares on your behalf

HKSCC Nominees Limited, a wholly-owned subsidiary of HKSCC

— 28 —



DEFINITIONS

“HKSCC Operational
Procedures”

“HKSCC Participant”

“Hong Kong”

“Hong Kong Offer
Shares”

“Hong Kong Public
Offering”

“Hong Kong Share
Registrar”

“Hong Kong
Underwriters”

“Hong Kong
Underwriting
Agreement”

“Hontat Management”

“Hontat Nutritional”

the operational procedures of HKSCC, containing the practices,
procedures and administrative or other requirements relating to
HKSCC’s services and the operations and functions of CCASS,
FINI or any other platform, facility or system established, operated
and/or otherwise provided by or through HKSCC, as from time to
time in force

a participant admitted to participate in CCASS as a direct clearing
participant, a general clearing participant or a custodian participant

the Hong Kong Special Administrative Region of the PRC

25,000,000 Shares being initially offered by our Company for
subscription pursuant to the Hong Kong Public Offering, as
described under the section headed “Structure and Conditions of
the Global Offering” in this prospectus

the issue and offer by our Company of the Hong Kong Offer Shares
to the public in Hong Kong for subscription at the Offer Price, on
and subject to the terms and conditions set out in this prospectus

Tricor Investor Services Limited

the underwriters listed in
Underwriters”, being the underwriters of the Hong Kong Public

Offering

“Underwriting — Hong Kong

the conditional underwriting agreement dated 24 December 2024
relating to the Hong Kong Public Offering entered into by, among
others, our Company, our executive Directors, our Controlling
Shareholders, the Sole Sponsor, the Sole Overall Coordinator, the
Joint Global Coordinators, the Joint Bookrunners, the Joint Lead
Managers and the Hong Kong Underwriters, as further described in
the section headed “Underwriting” in this prospectus

HONTAT Management Consulting (China) Ltd. (3% % #H R (
) AR 7 Paclight
Incorporated), a company incorporated in the BVI with limited
liability on 18 August 2009 and a direct wholly owned subsidiary of
our Company as at the Latest Practicable Date

(formerly  known  as Associates

Hontat (Shanghai) Nutritional Food Co., Ltd.* (% ( L) &&E &
i A BRZAH]), a limited liability company established under the laws
of PRC on 6 April 2011 and an indirect wholly owned subsidiary of
our Company as at the Latest Practicable Date
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DEFINITIONS

“independent third
party(ies)”

“International Placing”

“International Placing
Shares”

“International
Underwriters”

“International
Underwriting
Agreement”

“Issuing Mandate”

“Joint Bookrunners”

“Joint Global
Coordinators”

an individual(s) or a company(ies) who or which is/are independent
and not connected with (within the meaning of the Listing Rules)
any of our Directors, chief executive, substantial shareholders of
our Company or any of its subsidiaries, or any of their respective
associates

the placing of the International Placing Shares by the International
Underwriters for and on behalf of the Company to selected
institutional, professional, corporate and other investors, as
described under the section headed “Structure and Conditions of
the Global Offering” in this prospectus

225,000,000 Shares being initially offered by our Company for
subscription at offer price pursuant to the International Placing
together with, where relevant, any additional Shares which may be
issued by our Company pursuant to the exercise of the
Over-allotment Option and subject to reallocation as described
under the section headed “Structure and Conditions of the Global
Offering” in this prospectus

the underwriters for the International Placing who are expected to
enter into the International Underwriting Agreement to underwrite
the International Placing

the conditional underwriting and placing agreement relating to the
International Placing to be entered into by, among others, the
Company and the International Underwriters on or about the Price
Determination Date, as further described in the section headed
“Underwriting” in this prospectus

the general unconditional mandate granted to our Directors by our
Shareholders in relation to the issue of new Shares, further
information on which is set forth in the paragraph headed
“Statutory and General Information — 1. Further information
about our Group — 1.3. Resolutions in writing of our sole
Shareholder passed on 5 December 2024” in Appendix IV to this
prospectus

Caitong International Securities Co., Limited, China Everbright
Securities (HK) Limited, First Fidelity Capital (International)
Limited, Futu Securities International (Hong Kong) Limited,
Phillip Securities (Hong Kong) Limited, Soochow Securities
International Brokerage Limited, Quam Securities Limited and
UZen Securities Limited

Caitong International Securities Co., Limited and Quam Securities
Limited
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DEFINITIONS

1)

“Joint Lead Managers’

“Latest Practicable
Date”

“Listing”
“Listing Committee”

“Listing Date”

“Listing Rules”

“Main Board”

“Memorandum” or
“Memorandum of
Association”

‘4MOF3’
“MOFCOM”

“MOH”

“Mr. Wang”

“Ms. Cui”

Caitong International Securities Co., Limited, China Everbright
Securities (HK) Limited, First Fidelity Capital (International)
Limited, Futu Securities International (Hong Kong) Limited,
Phillip Securities (Hong Kong) Limited, Soochow Securities
International Brokerage Limited, Quam Securities Limited and
UZen Securities Limited

20 December 2024, being the latest practicable date for the purpose
of ascertaining certain information contained in this prospectus
prior to its publication

the listing of the Shares on the Main Board
the listing committee of the Stock Exchange

the date expected to be on or around Friday, 10 January 2025, on
which the Shares are first listed and from which dealings in the
Shares are permitted to take place on the Main Board

the Rules Governing the Listing of Securities on the Stock
Exchange, as amended, modified or otherwise supplemented from
time to time

the stock market (excluding the option market) operated by the
Stock Exchange which is independent from and operated in parallel
with GEM of the Stock Exchange

the amended and restated memorandum of association of the
Company approved and adopted on 5 December 2024, a summary
of which is set out in Appendix III to this prospectus, as amended or
supplemented from time to time

Ministry of Finance of the PRC (3£ A [ A5 B B
Ministry of Commerce of the PRC (H % A & A1 B p¥ 155 56

Ministry of Health of the PRC (H#E A &30 B 5 2E &), which has
been dissolved and relevant functions and powers are changed to the
SAMR

Mr. Wang Ping (F-F-5E4), one of our Controlling Shareholders,
our Chairman, Chief Executive Officer, executive Director, and
spouse of Ms. Cui

Ms. Cui Juan (#2184 1), one of our Controlling Shareholders, our
executive Director, and spouse of Mr. Wang
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DEFINITIONS

“NDRC”
“New Zealand DHA
Products”

“New Zealand
Processing Company”

“Nomination
Committee”

“NPC”

“Numans HK”

“Numans Sales”

“Offer Price”

“Offer Price Range”

“Offer Shares”

the National Development and Reform Commission of the PRC*

(A NRILMB A RN e & B )

our finished algal oil DHA products that are processed in New
Zealand

a company incorporated in November 2013 in New Zealand, being
the processing company of our New Zealand DHA Products during
the Track Record Period, a subsidiary of a multinational food and
drink processing conglomerate corporation headquartered in
Switzerland and listed on the SIX Swiss Exchange, and an
independent third party

the nomination committee of our Board

the National People’s Congress of the PRC* (Ff3E A R L1 B 2 [
NRARERKE)

Numans Holdings Limited (42 E#E KA R ) (formerly known
as Matglobe Trading Limited, Yantai Non-Ferrous Metals Group
Trading Company Limited and Nemans Holdings Limited (42 &
VEREA R/~ A])), a company incorporated in Hong Kong with
limited liability on 6 June 2006 and an indirect wholly owned
subsidiary of our Company as at the Latest Practicable Date

Numans (Global) Sales Limited (formerly known as Kolaris Global
Limited), a company incorporated in the Republic of Seychelles
with limited liability on 16 January 2014 and an indirect wholly
owned subsidiary of our Company as at the Latest Practicable Date

the final offer price per Offer Share (exclusive of brokerage of 1.0%,
SFC transaction levy of 0.0027%, AFRC transaction levy of
0.00015% and Stock Exchange trading fee of 0.00565%) of not
more than HK$1.09 and expected to be not less than HK$0.80, such
price to be determined by agreement between the Sole Overall
Coordinator and the Joint Global Coordinators (for themselves and
on behalf of the Underwriters) and our Company on or before the
Price Determination Date

HK$0.80 to HK$1.09 per Offer Share

the Hong Kong Offer Shares and the International Placing Shares
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DEFINITIONS

“Over-allotment Option”

“Pharmtech”

“PRC” or “China”

“PRC Company Law”

“PRC DHA Products”
“PRC Legal Advisers”
“Price Determination

Date”

“Probiotics Raw
Material Supplier”

2

“regional distributor(s)

“Regulation S”

the option expected to be granted by our Company to the Stabilising
Manager under the International Underwriting Agreement,
exercisable by the Stabilising Manager (on behalf of the
International Underwriters) with prior written consent of our
Company, pursuant to which our Company may be required to
allot and issue up to an aggregate of 37,496,000 additional Shares
(representing approximately 15% of the number of Offer Shares
initially being offered under the Global Offering) at the Offer Price,
to, among other things, cover over-allocations in the International
Placing, if any, as further described in the section headed “Structure
and Conditions of the Global Offering” in this prospectus

Pharmtech (Hong Kong) Limited (F}E£2E2EHBR/AF]), a company
incorporated in Hong Kong with limited liability. Pharmtech was
one of our five largest suppliers during the Track Record Period and
an independent third party

the People’s Republic of China, excluding, for the purpose of this
prospectus, Hong Kong, the Macau Special Administrative Region
of the People’s Republic of China and Taiwan

the Company Law of the PRC ("3 ANRILFE AL, as
amended, supplemented or otherwise modified from time to time

our finished algal oil DHA products that are processed in the PRC

Commerce & Finance Law Offices, the legal advisers to our
Company as to the laws of the PRC

the date, expected to be on or before 12:00 noon on Wednesday, 8§
January 2025, on which the Sole Overall Coordinator, the Joint
Global Coordinators (for themselves and on behalf of the
Underwriters) and our Company determine the Offer Price for the
purpose of the Global Offering

a company incorporated in October 2004 in Denmark, being the
supplier of the probiotics raw materials for our probiotics products
during the Track Record Period and an independent third party, the
shares of which were listed on Nasdaqg OMX Copenhagen until it
merged with another company listed on NASDAQ OMX
Copenhagen in January 2024

our distributor(s) for the sales and distribution of our nutritional
products in the PRC

Regulation S under the U.S. Securities Act
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DEFINITIONS

“Remuneration
Committee”

“Reorganisation”

“Reporting
Accountants”

“Repurchase Mandate”

“RMB”

“Ruyjian International”

“SAFE”

“SAFE Circular No. 13”

“SAFE Circular No. 37”

“SAMR”

“SCNPC”

“SFC”

the remuneration committee of our Board

the reorganisation of our Group in preparation for the Listing,
details of which are set out in the paragraph headed “History,
Reorganisation and Group Structure — Reorganisation” in this
prospectus

Forvis Mazars CPA Limited (formerly known as Mazars CPA
Limited), the reporting accountants of our Company

the general unconditional mandate to repurchase Shares given to
our Directors by our Shareholders, further details of which are
contained in the paragraph headed *“Statutory and General
Information — 1. Further information about our Group — 1.7.
Repurchases by our Company of our own securities” in Appendix
IV to this prospectus

Renminbi, the lawful currency of the PRC

Shanghai Rujian International Trading Co., Ltd. * (& F| i B 5 &2
ZH PR/ F]), a limited liability company established under the laws
of PRC on 12 November 2002 and an indirect wholly owned
subsidiary of our Company as at the Latest Practicable Date

State Administration of Foreign Exchange of the PRC (H1 % A R4t
T ] ¢ 41 2 )

the Circular of the State Administration of Foreign Exchange on
Further Simplifying and Improving the Direct Investment-related
Foreign Exchange Administration Policies* ({[2 54 b & 25 B i
HE— 25 AL 0 SO 1 e B A HE A BB A ) )

the Circular of State Administration of Foreign Exchange on
Relevant Issues concerning Foreign Exchange Administration of
Overseas Investment and Financing and Return Investments

Conducted by Domestic Residents through Overseas Special
Purpose Vehicles (B %7 P =5 BE it 55 4 & R R AR5k H 194 7
B2 A4 Rl B PR A A/ e A8 A B B A 8 N ) )

State Administration for Market Regulation of the PRC (H# AR
LN B [ 5K T B AR )

Standing Committee of the National People’s Congress* (2B A &
RERGHEHLZEE)

the Securities and Futures Commission
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DEFINITIONS

“SFO”

“Shanghai Trilives”

“Shanghai Yicai”

“Shanghai Yicunxin”

“Share Option Scheme”

“Share(s)”

“Shareholder(s)”

“Sole Sponsor” or “Sole
Overall Coordinator”

“STA”

“Stabilising Manager”
“State Council”

“Stock Borrowing
Agreement”

the Securities and Futures Ordinance (Chapter 571 of the Laws of
Hong Kong), as amended or supplemented from time to time

Shanghai Trilives Biotech Co., Ltd (i HEEWFHEHRAF), a
company established in July 2013 in the PRC, being the supplier of
our New Zealand DHA Products during the Track Record Period
and an independent third party

Shanghai Yicai Packaging Products Co., Ltd.* (L5 Z 3R 5
AR HE]), a limited liability company established under the laws of
the PRC. Shanghai Yicai was one of our five largest suppliers
during the Track Record Period and an independent third party

Shanghai Yicunxin Information Technology Co., Ltd.* (i~} %
&R A R A, a limited liability company established under
the laws of the PRC. Shanghai Yicunxin was one of our five largest
customers and regional distributors during the Track Record Period
and an independent third party

the post-IPO share option scheme conditionally adopted by us on
5 December 2024, the principal terms of which are summarised in
the paragraph headed “Statutory and General Information — 3.
Further information about our Directors and substantial
Shareholders — 3.5. Share Option Scheme” in Appendix IV to
this prospectus

ordinary share(s) with a nominal value or par value of HK$0.001
each in the share capital of the Company

holder(s) of Shares

Caitong International Capital Co., Limited, a licensed corporation
for carrying on type 1 (dealing in securities) and type 6 (advising on
corporate finance) regulated activities under the SFO, acting as the
sole sponsor and sole overall coordinator of the Listing and an
independent third party

State Taxation Administration of the PRC* ("3 A R A B B0 % A
B A R)

Quam Securities Limited
the State Council of the PRC* (H 3 A [ 7 2 [0 %5 b )

the stock borrowing agreement expected to be entered into between
Far-East Fortune, one of our Controlling Shareholders, and the
Stabilising Manager on or about the same date as the International
Underwriting Agreement
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DEFINITIONS

“Stock Exchange”

“Takeovers Code”

“Tax Adviser”

“Track Record Period”

“Type A regional
distributor(s)”

“Type B regional
distributor(s)”

“Type C regional
distributor(s)”

“U.S.” or “United
States”
“U.S. DHA Products”

“U.S. Legal Counsel”

“U.S. Securities Act”

“Underwriters”

“Underwriting
Agreements”

“USD” or “US$’7
“()/0”

64%0’5

The Stock Exchange of Hong Kong Limited

the Code on Takeovers and Mergers issued by the SFC, as amended
or supplemented from time to time

Prism Hong Kong Limited (formerly known as Prism Hong Kong
and Shanghai Limited), the tax adviser of our Company

the financial periods comprising FY2021, FY2022, FY2023 and
6M2024

our regional distributor(s) which we expect to have relatively higher
sales capabilities and are authorised to promote and distribute our
nutritional products exclusively but only in their designated
distribution regions

our regional distributor(s) which we expect to have moderate sales
capabilities and are authorised to promote and distribute our
nutritional products only in their designated distribution regions

our regional distributor(s) which are authorised to promote and
distribute our nutritional products in all regions in the PRC except
the regions designated to Type A regional distributors

the United States of America, its territories and possessions, any
state of the United States of America and the District of Columbia

our finished algal oil DHA products that are processed in the U.S.

Loeb & Loeb LLP, the special legal counsel of our Company as to
U.S. law

the United States Securities Act 1933, as amended or supplemented
from time to time

the Hong Kong Underwriters and the International Underwriters

the Hong Kong Underwriting Agreement and the International
Underwriting Agreement

U.S. Dollar, the lawful currency of the United States
per cent

per mille
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DEFINITIONS

Unless otherwise expressly stated or the context otherwise requires, in this prospectus,

° all references to times and dates refer to Hong Kong times and dates;

Y EERNTY

° the terms “associate(s)”, “close associate(s)”, “connected person(s)”, “core connected
person(s)”, “connected transaction(s)”, “subsidiary(ies)” and “substantial
shareholder(s)” shall have the meanings ascribed to such terms under the Listing
Rules;

) all data in this prospectus is as at the Latest Practicable Date;

° certain amounts and percentage figures included in this prospectus have been subject
to rounding adjustments. Accordingly, figures shown as totals in certain tables may
not be an arithmetic aggregation of the figures preceding them; and

e  all relevant information in this prospectus assumes no exercise of the Over-allotment
Option.

Terms marked with “*” are English translations of the original names in Chinese of the PRC
nationals, entities (including certain of our subsidiaries), enterprises, organisations, institutions,
government authorities, departments, facilities, awards, certificates, titles, laws and regulations
concerned and are included in this prospectus for identification purpose only. In the event of any
inconsistency, the Chinese name(s) shall prevail.
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GLOSSARY OF TECHNICAL TERMS

This glossary contains explanations of certain terms used in this prospectus in connection
with our Group and our business. The terms and their meanings may not correspond to standard

industry meaning or usage of these terms.

“algal oil DHA”

“bonded warehouses”

“CAGR”

“cross-border
e-commerce (535 & P4
FEHEN)”

(6DHA’7

“first-tier cities”

“fourth-tier cities”

“FTZS”

“general trade (K&)”

“GMP”

“KOL(s)"

“milk powder
product(s)”

a kind of DHA processed from the culturing, fermentation, refining
and purification of algae

domestic warehouses in FTZs where goods are temporarily stored,
and customs clearance and goods delivery would take place after
consumers place their orders

compound annual growth rate, a method of assessing the average
growth of a value over time

sales of our nutritional products via online platforms across
national borders to the PRC when the buyer and seller are located
in different jurisdictions

docosahexaenoic acid, which is an essential fatty acid, widely
present in algal, certain fish and marine animal oils, etc.

for the purpose of this prospectus, Beijing, Shanghai, Guangzhou
and Shenzhen, which are determined in accordance with the
Ranking of Chinese Cities’ Business Attractiveness 2023 (20233
P £ 0k J1 PE1T#%) published by PRC financial media YiCai (3t

)

for the purpose of this prospectus, any other cities in the PRC that
are not categorised as first-tier, new first-tier, second-tier or
third-tier cities

Free Trade Zones, areas within which goods may be landed,
handled, manufactured or reconfigured, and reexported without the
intervention of the customs authorities

the import of our nutritional products that are processed overseas in
which both the buyer and seller being in the PRC

good manufacturing practice, which is a system for ensuring that
products are consistently produced and controlled according to
quality standards

key opinion leader(s)

dairy product(s) made by evaporating milk until most moisture has
been removed, leaving behind dry powder
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“multi-nutrients”

“new first-tier cities”

“nutritional products”

“OEM”

“probiotics”

“second-tier cities”

“sq.ft.”

“sq.m.” or

113

295

substances from food and used in the body to promote growth,
maintenance, and repair of body tissues

for the purpose of this prospectus, Chengdu, Xi’an, Wuhan,
Suzhou, Zhengzhou, Chongqing, Hangzhou, Nanjing, Tianjin,
Changsha, Dongguan, Ningbo, Hefei, Kunming and Qingdao,
which are determined in accordance with the Ranking of Chinese
Cities’ Business Attractiveness 2023 (202331 P 2 ik J1 BE1T8%)
published by PRC financial media YiCai (55— Bf %)

products taken orally that contain one or more ingredients such as
vitamins, probiotics, DHA, or other supplements containing
calcium, iron, etc., or any combination thereof that are intended
to supplement the diet of the consumers

original equipment manufacturing or original equipment
manufacturer (as the case may be), a term used to refer to
arrangements under which products are manufactured in whole or
in part in accordance with the customer’s specifications and are
marketed under the customer’s own brand names. A manufacturer
that manufactures products under such arrangements is an original
equipment manufacturer

living micro-organisms which when administered in adequate
amounts confer a health benefit on the host

for the purpose of this prospectus, Foshan, Shenyang, Jinan, Wuxi,
Xiamen, Fuzhou, Wenzhou, Jinhua, Harbin, Dalian, Guiyang,
Nanning, Quanzhou, Shijiazhuang, Changchun, Nanchang,
Taizhou, Changzhou, Jiaxing, Xuzhou, Nantong, Taiyuan,
Baoding, Zhuhai, Zhongshan, Linyi, Weifang, Shaoxing and
Yantai, which are determined in accordance with the Ranking of
Chinese Cities’ Business Attractiveness 2023 (2023317 i 3£ Ik /1 HE
17#%) published by PRC financial media YiCai (55— Bf#%%)

square feet

square metres
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“third-tier cities”

“Unauthorised
Distribution”

“VAT”

for the purpose of this prospectus, Nanchong, Huanggang,
Changde, Lanzhou, Taizhou, Haikou, Urumgqi, Luoyang,
Langfang, Shantou, Huzhou, Xianyang, Yancheng, Jining,
Hohhot, Yangzhou, Ganzhou, Fuyang, Tangshan, Zhenjiang,
Handan, Yinchuan, Nanyang, Guilin, Zunyi, Jiangmen, Jieyang,
Wuhu, Shangqiu, Lianyungang, Xinxiang, Huai’an, Zibo,
Mianyang, Heze, Zhangzhou, Zhoukou, Cangzhou, Xinyang,
Hengyang, Zhanjiang, Sanya, Shangrao, Xingtai, Putian, Liuzhou,
Suqian, Jiujiang, Xiangyang, Zhumadian, Yichang, Yueyang,
Zhaoqing, Chuzhou, Weihai, Dezhou, Tai’an, Anyang, Jingzhou,
Anqing, Chaozhou, Qingyuan, Suzhou, Zhuzhou, Bengbu, Ningde,
Lu’an, Yichun, Liaocheng and Weinan, which are determined in
accordance with the Ranking of Chinese Cities’ Business
Attractiveness 2023 (20234 i 7 £ 8 71 PEAT#%) published by PRC
financial media YiCai (3f —Hf%8)

the sales and distribution of our products by a regional distributor
out of its designated region

value-added tax
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FORWARD-LOOKING STATEMENTS

This prospectus contains forward-looking statements. We have included in this prospectus
forward-looking statements that are not historical facts, but relate to our intentions, beliefs,
expectations or predictions for future events. These forward-looking statements are contained
principally in the sections headed “Summary”, “Risk Factors”, “Industry Overview”,
“Business”, “Financial Information” and “Future Plans and Use of Proceeds” in this
prospectus, which are, by their nature, subject to risks and uncertainties.

LRI LR N3

When used in this prospectus, the words “aim”, “anticipate”, “believe”, “could”, “expect”,

113

“going forward”, “intend”, “may”, “might”, “plan”, “potential”, “propose”, “seek”, “should”,

LERNT3

“target”, “will”, “would” and the negative of these words and other similar expressions, in so far
as they relate to us or our management, are intended to identify forward-looking statements.
Important factors that could cause our actual performance or achievements to differ materially
from those in the forward-looking statements include, without limitation, the following:

° our business strategies and our operating and expansion plans;

° our ability to maintain relationship with, and the actions and developments affecting,
our major customers and suppliers;

) future events and developments, trends and conditions in the industry and markets in
which we operate or plan to operate;

) our ability to control costs;

° our ability to identify and successfully take advantage of new business development
opportunities;

) our dividend policy;

) other statements in this prospectus that are not historical facts;
e  realisation of the benefits or our future plans and strategies;

e changes in the laws, rules and regulations applicable to us;

e changes in the economic, political and regulatory environment of the industry in
which we operate or plan to operate;

e changes or volatility in interest rates, foreign exchange rates, equity prices or other
rates or prices;

e  Dbusiness opportunities and expansion that we may pursue;

° our ability to identify, measure, monitor and control risks in our business, including
our ability to improve our overall risk profile and risk management practices; and

e  other factors beyond our Group’s control.
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Such statements reflect the current views of our management with respect to future events,
operations, liquidity and capital resources, some of which may not materialise or may change.
Actual results may differ materially from information, implied or expressed, in the
forward-looking statements as a result of a number of factors. Additional factors that could
cause actual performance or achievements of our Group to differ materially include, but are not
limited to, those discussed under the section headed “Risk Factors” in this prospectus and
elsewhere in this prospectus.

These forward-looking statements are based on current plans and estimates, and apply
only as of the date they are made. Our Company undertakes no obligations to update or revise
any forward-looking statements in light of new information, future events or otherwise.
Forward-looking statements involve inherent risks and uncertainties and are subject to
assumptions, some of which are beyond our control. As such, our Company cautions you
that actual outcomes may differ materially, from those expressed in any forward-looking
statements.

Subject to the requirements of applicable laws, rules and regulations, we do not have any
obligation to update or otherwise revise the forward-looking statements in this prospectus,
whether as a result of new information, future events or otherwise. As a result of these and other
risks, uncertainties and assumptions, the forward-looking events and circumstances discussed in
this prospectus might not occur in the way we expect, or at all. Accordingly, you should not
place undue reliance on any forward-looking information. All forward-looking statements
contained in this prospectus are qualified by reference to the cautionary statements set forth in
this section as well as the risk factors set out in the section headed “Risk Factors” in this
prospectus.

In this prospectus, statements of or references to our intentions or those of any of our
Directors are made as at the date of this prospectus. Any such intentions may change in light of
future developments.
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An investment in our Shares involves various risks. You should carefully consider all the
information in this prospectus and, in particular, the risks and uncertainties described below
before making an investment in our Shares.

Our business, financial conditions, results of operations or prospects could be materially
and adversely affected by any of these risks. The trading price of the Offer Shares could decline
due to any of these risks, as well as additional risks and uncertainties not presently known to us,
and you may lose all or part of your investment.

This prospectus contains certain forward-looking statements relating to our Group’s plans,
objectives, expectations and intentions which involve risks and uncertainties. Our Group’s actual
results may differ materially from those as discussed in this prospectus. Factors that could
contribute to such differences are set out below as well as in other parts in this prospectus.

RISKS RELATING TO OUR BUSINESS
We are exposed to concentration risk of sales of finished algal oil DHA products.

Any decrease in demand for our finished algal oil DHA products may have a significant
impact on our business, financial conditions and results of operations.

During the Track Record Period, our best-selling nutritional products were our finished
algal oil DHA products, the revenue of which amounted to approximately RMB310.2 million,
RMB340.6 million, RMB404.1 million and RMB140.5 million for FY2021, FY2022, FY2023
and 6M2024, respectively, accounting for approximately 91.9%, 92.7%, 94.7% and 96.2% of
our total revenue, respectively.

There is no assurance that the demand for our finished algal oil DHA products will
maintain or continue to grow. For instance, the demand for our finished algal oil DHA products
depends on a number of factors relating to discretionary consumer spending that are beyond our
control. In addition, any shortage of, or failure or delay in, supply of algal oil DHA products
from our suppliers, or quality issues in the algal oil DHA raw materials supplied by DSM Group
or the algal oil DHA products supplied by our suppliers may significantly and adversely impact
our business, financial conditions and results of operations.

We are exposed to concentration risk of our suppliers for the supply of nutritional products.

Shanghai Trilives (which supplied our New Zealand DHA Products) was our largest
supplier for each year/period during the Track Record Period. Shanghai Trilives has been our
supplier since 2013. Our purchases from Shanghai Trilives amounted to approximately
RMB47.6 million, RMB76.2 million, RMB67.8 million and RMB20.2 million for FY2021,
FY2022, FY2023 and 6M2024, respectively, representing approximately 56.8%, 42.6%, 49.6%
and 48.5% of our total purchases, respectively. Moreover, Pharmtech (which supplied finished
probiotics products to us), Shanghai Yicai (which provided packaging services to us) and
Confidence Group (which supplied our U.S. DHA Products to us) also accounted for a
substantial portion of our purchases for each year/period during the Track Record Period. The
total purchases from our five largest suppliers for each year/period during the Track Record
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Period accounted for approximately 90.7%, 92.7%, 94.3% and 92.4% of our total purchases for
FY2021, FY2022, FY2023 and 6M2024, respectively. Our business, financial conditions and
results of operations depend on the continuous supply of products from our major suppliers and
our continuous supplier-customer relationship with them.

There is no assurance that our major suppliers will continue to supply their products to our
Group at a favourable price, or at all. Any shortage of, or failure or delay in supply by our
major suppliers may cause significant disruption to our business, and we may not be able to
meet the demand for our nutritional products and as a result our financial conditions and results
of operations could be significantly and adversely affected. Even if we may be able to replace
our major suppliers with alternative suppliers, we cannot guarantee that the contract terms
entered into with the alternative suppliers will be similar to or more favourable than those
entered into with our existing major suppliers. For further details of our relationship with our
major suppliers, please refer to the paragraph headed “Business — Our suppliers” in this
prospectus.

We do not have absolute control over the quality of the finished algal oil DHA products supplied by
Shanghai Trilives and Confidence Group to us.

During the Track Record Period, Shanghai Trilives, being our largest supplier, supplied
New Zealand DHA Products to us. During the Track Record Period, Shanghai Trilives
arranged for the New Zealand Processing Company to conduct (1) encapsulation of algal oil
DHA raw materials into softgels; (2) drying of softgels containing algal oil DHA; and (3)
packing of softgels into plastic bottles. In addition, Confidence Group supplied U.S. DHA
Products to us during the Track Record Period. During the Track Record Period, Confidence
Group arranged for third party processing companies located in the U.S. to conduct (i)
encapsulation of algal oil DHA raw materials into softgels; and (ii) drying of softgels containing
algal oil DHA, while the packing of softgels into plastic bottles took place at the production
facilities of Confidence Group. We cannot guarantee that our measures would be able to detect
the defects or problems with the products in every circumstance.

We do not have absolute control over the quality of the finished algal oil DHA products
supplied by Shanghai Trilives and Confidence Group, nor do we have absolute control over the
manufacturing and packing processes by the New Zealand Processing Company, the
encapsulation and drying processes by the third party processing companies engaged by
Confidence Group and the packaging process by Confidence Group. If the New Zealand
Processing Company, Confidence Group and the third party processing companies engaged by
Confidence Group have quality issues (such as contamination or adulteration) or compliance
issues over their respective processes or if their operations are suspended as a result, our
business operation will be adversely and significantly disrupted. In addition, if any of our
finished algal oil DHA products is perceived to have any quality issue or side effect, or in the
event of any allegation that products sold by us are found to be unfit for use or consumption or
cause illness, which may be due to a number of reasons, including contamination of ingredients
or illegal tampering by unauthorised third parties, we may face a number of consequences,
including (i) product liability claims; (ii) product recalls; and/or (iii) exposure to lawsuits, all of
which will adversely affect our business operations, financial conditions and results of
operations. Our customers may also lose confidence in our Group and/or our finished algal
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oil DHA products and our reputation could be severely damaged, which in turn could lead to a
decrease in demand for our finished algal oil DHA products and cause significant and adverse
impact on our business, financial conditions and results of operations.

Further, we may have to source finished algal oil DHA products processed overseas from
alternative suppliers or processing companies if the products provided by Shanghai Trilives
and/or Confidence Group to us are defective in quality. If we are unable to identify suitable
alternative suppliers in time to satisfy the demand of our customers, or at all, or enter into
agreements with them in similar or favourable terms, our business, financial conditions and
results of operations will be adversely impacted.

We are exposed to concentration risk of DSM Group to supply its algal oil DHA raw materials to
our suppliers for our finished algal oil DHA products.

Algal oil DHA products are our major products, which contributed to a substantial
proportion of our revenue during the Track Record Period. For FY2021, FY2022, FY2023 and
6M2024, the sales of our algal oil DHA products accounted for approximately 91.9%, 92.7%,
94.7% and 96.2% of our total revenue, respectively. To monitor the quality of our products, we
require our suppliers for our finished algal oil DHA products to use the algal oil DHA raw
materials supplied by DSM Group, which is a reputable supplier of nutritional products.

There is no assurance that DSM Group will continue to supply its algal oil DHA raw
materials to our suppliers for finished algal oil DHA products or its algal oil DHA raw materials
will continue to be free from quality issues. Our reliance on DSM Group for the indirect supply
of the algal oil DHA raw materials will pose risk to our business, financial conditions and
results of operations in the event of any shortage of, or failure or delay in the supply.

Our brands and products may be subject to counterfeiting, imitation and/or infringement by third
parties.

We cannot assure you that counterfeiting or imitation of our own-branded products will
not occur in the future or, if it does occur, that we will be able to detect or address such problem
effectively. Any occurrence of counterfeiting or imitation of our own-branded products could
negatively affect our reputation and brand image, leading to a loss of consumers’ confidence in
our brands, and as a consequence, significantly and adversely affect our results of operations.
Any litigation against counterfeiting and infringements of our rights and products will be
expensive and time-consuming, and will divert our management’s attention as well as other
resources away from our business. We are not required under the PRC laws and regulations to
maintain, and do not maintain, any insurance coverage against litigation costs. If we institute or
encounter any litigation proceedings, we will have to bear the costs arising therefrom to the
extent that we may not be able to recover them from the relevant parties. As a result, our
business, financial conditions and results of operations may be materially and adversely
affected.
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We may not be able to adequately protect our intellectual property rights and we are involved in
intellectual property proceedings as at the Latest Practicable Date.

We sell our nutritional products under our proprietary brands, namely “#t& 8> and “4ft2
Hr” (in English, “Nemans”). Our success depends, to a large extent, on our ability to protect our
intellectual property rights in our products. We rely on trademark registrations, legal actions
and other contractual provisions to protect our intellectual property rights. For details of our
internal control measures for protecting our intellectual property rights, please refer to the
paragraph headed “Business — Key internal control measures relating to our products —
Protection of our intellectual property rights” in this prospectus. However, these measures do
not provide absolute assurance in protecting our intellectual property rights.

Our competitors may have intellectual property rights and interests which may potentially
come into conflict with ours and may claim against us for infringing their intellectual property
rights. As at the Latest Practicable Date, we had on-going legal proceedings with various third
parties (including Company X and Company Y) in relation to alleged trademark infringements.
In particular, we discovered in 2017 that Company X and Company Y had applied the brand
name “£ft2 #7” on their products which was the same or similar to our registered trademarks “#f
2 and “#= A respectively; and Company X had promoted its products for pregnant
women and children on its official website, various social media platforms in the PRC under the
brand name “#2 ¥ and sold such products on various online shopping platforms, and as at
the Latest Practicable Date, they had not ceased any of the aforesaid actions. We took legal
actions against Company X and Company Y on trademark infringement, while Company X
counterclaimed against us, alleging commercial defamation and trademark infringement. For
details of the legal proceedings and results, please refer to the paragraph headed “Business —
Legal proceedings” in this prospectus. If we do not succeed in the substantive proceedings, we
may lose our legal right to continue to use or sell our products with our brands, and we may be
ordered to compensate the third parties for their economic loss arising from the alleged
infringement acts.

Legal proceedings are one of the means of our protection and defence of our intellectual
property rights. It takes time for us to take the appropriate protective actions when an actual or
potential infringement is identified. For example, it takes time for us to collect the relevant
evidence, consult legal advisers and commence legal proceedings against the infringers.
Furthermore, it will take time for those protective actions to take effect. The process of legal
proceedings will depend on the interactions of the parties, caseloads of courts and availability of
evidence to support our cases. There will inevitably be some time lag between identification of
infringement and obtaining and enforcement of a judgment to combat the infringement,
meanwhile our competitors may be able to continue the infringement for some time, causing
damages to our intellectual property rights.
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There are other DHA products in the market which use similar brand name as ours, and
end-customers may not be able to distinguish between our algal oil DHA products and other DHA
products.

The packagings of our finished algal oil DHA products contain distinct and identifiable
features. For instance, the packaging of our finished algal oil DHA products bear the trademark
of DSM Group called “life’sDHA” in which we are authorised under our trademark licensing
agreement with DSM Group. In addition, the location of origin of our finished algal oil DHA
products (e.g. New Zealand and the U.S.) is clearly set out in the packaging. However, there is
no assurance that the end-customers will be able to distinguish our finished algal oil DHA
products from other DHA products in the market that use similar brand name as ours. If the
end-customers mistakenly recognise the passing-off DHA products as our algal oil DHA
products and purchase them, it may lead to a loss of our sales and our effort and resources
devoted to marketing and promotion may not pay off. Furthermore, if the passing-off DHA
products have quality issues, the end-customers may mistakenly lose confidence in our algal oil
DHA products and we may suffer from bad reputation due to issues or wrong-doings which are
not related to us.

There is no assurance that DSM Group will renew or will not revoke the trademark licensing
agreement with us.

Our algal oil DHA products are our major products, which contributed to a substantial
proportion of our revenue during the Track Record Period. For FY2021, FY2022, FY2023 and
6M2024, our algal oil DHA products accounted for approximately 91.9%, 92.7%, 94.7% and
96.2% of our total revenue, respectively. To monitor the quality of our products, we require our
suppliers for our algal oil DHA products to use the principal raw materials supplied by DSM
Group. Our Group has entered into trademark licensing agreements with DSM Group, pursuant
to which DSM Group granted to us a non-exclusive right to use its trademark (i.e. “life’sDHA™)
on our finished algal oil DHA products in accordance with certain terms and conditions. For
details of the trademark licensing agreement, please refer to paragraph headed “Business — Our
suppliers — Relationship with DSM Group” in this prospectus.

There is no assurance that DSM Group will renew or will not revoke the trademark
licensing agreement with us. In the event DSM Group decides not to renew or revokes the
trademark licensing agreement, we will no longer be entitled to use the trademark of DSM
Group on our finished algal oil DHA products which may in turn cause doubt to the
end-consumers as to the origin of the algal oil raw materials used in our finished algal oil DHA
products, and our sales, financial performance and financial condition could be adversely and
materially affected.
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We experienced a decline in financial performance for 6M2024 and expect a significant decrease in
the consolidated profit attributable to equity owners of our Company for FY2024 as compared to
that for FY2023.

Our adjusted net profit (non-HKFRS measures) decreased significantly from
approximately RMB83.1 million for 6M2023 to approximately RMBS50.6 million for 6M2024.
Such decrease was mainly driven by the decrease in our revenue from sales of algal oil DHA
products during 6M2024, which was in turn primarily due to (i) the effect of stockpiling
behaviour by consumers due to the release of radioactive water by Japan in the second half of
2023 which dampened sales in 2024 as the maternal and children nutritional product market
faced reduced demand following the spike in 2023; and (ii) the economic downturn in the PRC
during the first half of 2024 according to the Frost & Sullivan Report.

As set out in the paragraph headed “Financial Information — Profit forecast for FY2024”
in this prospectus, our Company expects to record a significant decrease in the consolidated
profit attributable to equity owners of our Company for FY2024 as compared to that for
FY2023 mainly due to (i) the abovementioned reduction in demand of the maternal and children
nutritional product market in 2024 following the spike in 2023 driven by the release of
radioactive water by Japan in the second half of 2023; and (ii) the impact of the economic
downturn in the PRC during the first half of 2024.

As our nutritional products are non-essential consumer products, the demand and sales of
our products are subject to the economic cycle of the PRC and the resulting spending power of
end-consumers. There is no assurance that the economy and the nutritional product industry in
the PRC will recover or that there will not be further downturns beyond 2024. If the economy
and the maternal and children nutritional product industry in the PRC fail to recover or
experience further downturns, the demand of our nutritional products and thus our business,
financial conditions and results of operations would be materially and adversely affected.

We rely on online sales channels to sell and distribute our products.

We rely on online sales channels including popular online shopping platforms in the PRC
such as JD.com, Tmall.com and VIP.com to sell our products. During the Track Record Period,
our revenue derived from online sales channels amounted to approximately RMB216.4 million,
RMB243.2 million, RMB311.5 million and RMBI117.9 million for FY2021, FY2022, FY2023
and 6M2024, respectively, representing approximately 64.1%, 66.3%, 73.0% and 80.7% of our
total revenue, respectively. During FY2021, FY2022, FY2023 and 6M2024, we sold our
products to 19, 18, 18 and 13 e-commerce companies, respectively which would on-sell our
products through online shopping platforms to their customers. During FY2021, FY2022,
FY2023 and 6M2024, we sold our products mainly through two, three, four and four online
shopping platforms to our customers. If (i) our relationship with such e-commerce companies
and/or online shopping platforms deteriorates, becomes more costly to maintain or is
terminated; (ii) the operations or services of such online shopping platforms are interrupted;
(iii) such online shopping platforms fail to provide satisfactory services and experience to the
customers or to retain existing users or to attract new users, (iv) we fail to incentivise such online
shopping platforms to drive traffic to our online stores or promote the sales of our products; or
(v) such e-commerce companies and/or online shopping platforms otherwise curtail or inhibit
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our ability to sell our products on their platforms, our ability to effectively sell our products
through online sales channels as well as our business, financial conditions and results of
operations could be materially and adversely affected. Also, despite the leading position and
significant market share of such online shopping platforms in the PRC, we cannot assure you
that they will continue to be popular and influential in the e-commerce industry in the PRC. If
there is any negative commentary against such online shopping platforms, or any public
perception or allegation that counterfeit or defective products are sold on such online shopping
platforms, whether valid or not, it may deter customers from visiting such online shopping
platforms and result in a lower traffic to such online shopping platforms and our online stores,
which can adversely affect our business, financial conditions and results of operations.

In addition, such online shopping platforms generally have the discretion to suspend or
even terminate a seller’s account on their platforms. If they exercise such discretion to remove
the content of our stores’ webpages, delist our products, suspend or even terminate our account
on their platforms, it will materially and adversely affect our online sales channels, online sales
business, financial conditions and results of operations.

If any of the above occurs, we cannot assure you that we will be able to find alternative
online shopping platforms on similar or favourable terms, with comparable number of users and
similar degree of website traffic in a timely manner, or at all.

We rely on our regional distributors to sell and distribute our products.

During the Track Record Period, our revenue derived from sales to regional distributors
amounted to approximately RMBI115.7 million, RMB114.8 million, RMB108.5 million and
RMB26.4 million for FY2021, FY2022, FY2023 and 6M2024, respectively, representing
approximately 34.3%, 31.2%, 25.5% and 18.1% of our total revenue, respectively. As at the
Latest Practicable Date, we engaged 17 regional distributors in the PRC to sell and distribute
our products. If our relationship with our existing regional distributors deteriorates, becomes
more costly to maintain or is terminated, or if they are otherwise unable or unwilling to conduct
business with us, or if we fail to establish relationships with new regional distributors on similar
or favourable terms, our business and prospects could be negatively affected.

We do not have complete control over the operations and performances of our regional distributors.

We do not have complete control over our regional distributors. We generally manage their
sales of our products through the terms of distribution agreements that we enter into with them
which generally include terms regarding minimum sales target and authorised distribution
region(s). We cannot assure you that our regional distributors will not breach the distribution
agreements or will fully comply with their obligations thereunder. The performance of the
regional distributors, their sales network and their ability to expand their businesses are crucial
to the future growth of our business and directly affect our sales volume and profitability. If any
of the regional distributors fails to sell and distribute our products in a timely manner or
pursuant to the terms of our distribution agreements, or if any breach committed by one
regional distributors adversely affects other distribution channels, our profitability could be
materially and adversely affected. We cannot assure you that our regional distributors will be
able to maintain their competitiveness and sell and market our products successfully.
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As we may not be able to monitor our regional distributors effectively to ensure efficient
sales of our products to the end customers and cannot track in real-time their sales of our
products and the inventory level of our regional distributors, there is no assurance that their
sales activities will always be carried out up to our expected sales target and service standard. If
any of our regional distributors fails to operate in accordance with our policies and standards
and up to our expectation, our reputation and business may be harmed.

In addition, we engaged our regional distributors to sell, distribute and promote our
products in their respective authorised distribution regions in the PRC. For details, please refer
to the paragraph headed “Business — Marketing and promotional activities” in this prospectus.
We may not be able to prevent, detect or deter any of our regional distributors from promoting
our products based on promotional materials which are inconsistent with the information
provided or prepared by us or our guidelines. If any of such promotional materials contains fake
or misleading content or is in breach of the relevant PRC laws and regulations, we may be
subject to disputes and/or legal liabilities and our reputation, business and results of operations
may be materially affected.

Furthermore, our regional distributors’ operations must comply with the relevant PRC
laws and regulations. If any of our regional distributors is required to suspend or cease its
operations as a result of non-compliance with the relevant laws and regulations, our results of
operations, market share, geographical coverage and brand image may be materially affected.

Our measures may not completely avoid the occurrence of channel stuffing and cannibalisation
among different distribution channels.

We have a diversified multi-channel sales network in the PRC consisting of both online and
offline sales channels. Our online sales channels include selling our products to e-commerce
companies which would on-sell our products on online shopping platforms to their customers
which are primarily end-consumers, and selling our products through online shopping platforms
to our customers. Apart from online sales channels, we also sell our products offline to regional
distributors, which distribute our products principally to retail outlets including pharmacies,
maternal and children product stores and postpartum care centres, retail stores or to the
sub-distributors of the regional distributors.

We have implemented a series of measures to avoid the occurrence of channel stuffing and
cannibalisation among different distribution channels. For example, under the distribution
agreements, our regional distributors are restricted to distribute our products in their respective
designated distribution region(s) only, and they are prohibited to sell and distribute our
products online. For further details of our measures, please refer to the paragraph headed
“Business — Measures to mitigate the risks of cannibalisation and channel stuffing” in this
prospectus. However, we cannot guarantee that our regional distributors would continue to
follow our measures, and that our measures can completely avoid the occurrence of channel
stuffing and cannibalisation among different distribution channels. Any failure by us to
effectively prevent channel stuffing and cannibalisation could materially and adversely affect
our sales and the reach of our products to end-consumers, which would in turn result in a
material adverse effect on our financial condition and results of operations.
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Reliance on revenue attributable to sales of nutritional products in the PRC.

The PRC has been and will continue to be the principal market of our Group’s business.
During the Track Record Period, our revenue was substantially attributable to sales of
nutritional products in the PRC. Our Directors anticipate that revenue attributable to sales in
the PRC will continue to be our Group’s principal income stream in the near future. However,
the PRC market of nutritional products and our performance depend significantly on factors
affecting the habits, level and pattern of consumer spending in the PRC, which includes, among
others, consumers’ income. If the PRC experiences any adverse economic conditions due to
events beyond our control, such as a local economic downturn, natural disasters, contagious
disease outbreaks or terrorist attacks, it may result in a reduction in the customers’ income and
hence the number and purchasing power of our customers, which could materially and adversely
affect our overall business, financial conditions and results of operations.

The sales of our algal oil DHA products are subject to a higher sensitivity to the impact of
economic downturn in the PRC.

We are a proprietary brand owner in the algal oil DHA segment in the maternal and
children nutritional product industry in the PRC. According to Frost & Sullivan, we are the
largest domestic brand in terms of retail sales value of algal oil DHA products made from
imported raw materials for FY2023. As our nutritional products are non-essential consumer
products, the demand and sales of our products are subject to the economic cycle of the PRC
and the resulting spending power of end-consumers. According to Frost & Sullivan, under the
temporary economic downturn in the PRC in 2024, consumers tend to either reserve their
purchasing power for essential consumer products, or opt for more economic and affordable
algal oil DHA products as alternatives. As such, as the largest domestic brand of algal oil DHA
products made from imported raw materials with higher average product price, the sales of our
algal oil DHA products are subject to a higher sensitivity to the impact of economic downturn in
the PRC.

According to the Frost & Sullivan Report, the growth of the maternal and children algal oil
DHA product industry in the PRC is expected to slow down in 2024, with the forecast retail
sales value projected to remain flat at approximately RMB11,563.0 million, as compared to
approximately RMB11,259.0 million in 2023, representing a year-over-year growth of 2.7%.
This marks a significant contrast to the rapid growth observed in retail sales value over the
previous years, which increased by 7.8% from approximately RMB9,121.7 million in 2021 to
approximately RMB9.833.2 million in 2022, and further increased by 14.5% to approximately
RMBI11,259.0 million in 2023. There is no assurance that the economy and the nutritional
product industry in the PRC will recover or that there will not be further downturns beyond
2024. If the economy and the maternal and children nutritional product industry in the PRC fail
to recover or experience further downturns, the demand of our nutritional products and thus
our business, financial conditions and results of operations would be materially and adversely
affected.
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We could be adversely affected by a change in consumers’ preferences, perception and spending
habits and failure to enrich our product offering or gain market acceptance of our new products
could have a negative effect on our business.

The maternal and children nutritional product market and our performance depend
significantly on factors such as consumers’ preferences, their income, their confidence in and
perception of the safety and quality of our nutritional products. Media coverage regarding the
safety or quality issue of our nutritional products or the raw materials, ingredients or processes
involved in the processing may damage consumers’ confidence in our products. A general
decline in the consumption of our products may occur if there is any adverse change in
consumers’ preferences, perception and spending habits at any time.

As we generally focus on the sales of nutritional products of algal oil DHA, probiotics,
vitamins, multi-nutrients and algal calcium products, the popularity and demand for such
categories of products is expected to affect the continued success of our business. Consumers’
preferences over our nutritional products may be affected if, among other, (i) there is any
change in consumers’ belief as to the effectiveness of our products; (ii) consumers prefer other
categories of nutritional products over ours; or (iii) future scientific research, findings or
publicity regarding categories of our products are less or no longer positive.

We may be required to respond to such change in consumers’ preferences by adapting or
enriching our product offering and spending extra resources in marketing and advertising
campaigns to gain market acceptance of our new products. However, we cannot assure you that
we will be able to identify such change in consumers’ preferences and respond in a timely
manner, or at all, or our actions in addressing such change in consumers’ preferences will be
effective.

If we fail to cope with such change in consumers’ preferences, it may result in reduction in
sales of our products, put pressure on pricing or lead to increased levels of selling and
promotional expenses, and our business, financial conditions or results of operations may be
materially and adversely affected.

We may experience fluctuations in costs of raw materials and imported finished products.

During the Track Record Period, our costs of inventories was the largest component of our
cost of sales. For FY2021, FY2022, FY2023 and 6M2024, our costs of inventories amounted to
approximately RMB89.2 million, RMB91.0 million, RMB103.8 million and RMB40.4 million,
respectively, representing approximately 98.0%, 96.7%, 98.3% and 98.2% of our total cost of
sales, respectively.

Costs of inventories may fluctuate subject to factors beyond our control including
availability and supply of the primary raw materials, inflation of labour costs, economic and
market conditions and changes in suppliers’ business plans and marketing strategies. We cannot
assure you that the costs of inventories will not fluctuate in the future. If such costs increase and
we are unable to pass such additional costs on to our customers, it will directly affect our
revenue and profit margin which will in turn materially and adversely affect our business,
financial conditions and results of operations.
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We incurred significant costs in connection with our marketing and promotional efforts. If our
marketing strategies fail to materialise as expected, our results of operations may be adversely
impacted.

Our business relies heavily on our brands. During the Track Record Period, we promoted
our brands and products through online shopping platforms, maternity and child websites,
celebrities and bloggers, participating in exhibitions and conferences, and sponsoring academic
conferences and seminars which target our consumers. Our promotion expenses increased from
approximately RMB25.6 million for FY2021 to approximately RMB31.2 million for FY2022 to
approximately RMB49.7 million for FY2023, and our promotion expenses increased from
approximately RMB20.8 million for 6M2023 to approximately RMB32.1 million for 6M2024.

Going forward, we will continue to adopt such marketing and promotional strategies to
further promote our brand recognition, strengthen our brand awareness and increase our brand
value. For details, please refer to the section headed “Future Plans and Use of Proceeds” in this
prospectus. However, we cannot assure you that our marketing and promotional strategies can
keep pace with the marketing trends, industry development and consumer preference. If any of
our marketing and promotional strategies is not as effective as expected or fails to materialise at
all, our results of operations may be negatively impacted.

Any negative publicity regarding the KOLs and celebrities whom we engage to market our products
or our brands could materially and adversely affect our sales and reputation.

Considering the improving internet coverage in the PRC, we have been increasingly
collaborating with KOLs and celebrities for our branding and marketing. Given the volatility of
popularity of the social media platforms and KOLs, we will continue adopting this marketing
strategy for online marketing and plan to allocate part of the net proceeds from the Global
Offering on engaging KOLs and social media platforms to market and promote our brands and
products. For details, please refer to the section headed “Future Plans and Use of Proceeds” in
this prospectus.

While the endorsements from KOLs and celebrities help strengthen our brand awareness
and promote our products, we cannot assure you that we will be able to maintain our
collaborations with our KOLs and celebrities. Our KOLs and celebrities may cease to cooperate
with us. Even if they continue to cooperate with us, we cannot assure you that the endorsements
from KOLs and celebrities will remain compatible with the messages that our brands and
products aim to convey or represent. Moreover, we cannot give assurance that any of these
KOLs and celebrities will remain popular or their public perceptions will remain positive. The
reputation of KOLs and celebrities that we cooperate with is important to our brand image as
our customers may associate the performance of these KOLs and celebrities with our brands.
Any negative publicity related to any of such KOLs and celebrities, including but not limited to,
inappropriate speech, unethical behaviour, non-compliance with the relevant laws and
regulations or banning from conducting marketing activities, the occurrence of which is
beyond our control, may adversely impact our reputation and brand image and consequently
our ability to attract new customers and retain existing customers.
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We cannot assure you that our business, financial conditions and results of operations will
not be affected if similar incidents occur. In the event that we need to engage alternative KOLs
or celebrities, we may not be able to find suitable candidates in a timely manner, which may then
disrupt our marketing efforts or we may need to incur additional costs as we may require more
time to procure new KOLs and celebrities to support our marketing activities. We may also
initiate claims, disputes or legal proceedings against such KOLs or celebrities for compensation,
which may divert our management’s attention and consume much of our financial resources. If
any of these situations occurs, our business, financial conditions and results of operations could
be materially and adversely affected.

Our business depends significantly on the market recognition of our brands.

We believe our success depends substantially on the popularity of our brands. As at the
Latest Practicable Date, we operated our business under our proprietary brands “#ft= &~ and
“4ft= H7> (in English, “Nemans”). We believe that brand recognition plays an important role in
influencing consumers’ decisions in purchasing our products. We have invested effort and
resources to establish brand recognition and have received various awards and recognitions. We
believe that our continued success will depend largely on our ability to protect and enhance the
value of our brands, and our ability to market and promote our brands will remain critical to

the success of our business.

Any incident that erodes consumers’ trust and confidence in our brands could significantly
reduce our brand value. Any damage to our brand image or failure to effectively promote our
brands could materially and adversely impact our business and results of operations. Our brand
reputation may suffer substantial harm if there are any product recalls, product-related
lawsuits, defects or impurities in our products or negative or inaccurate reports, postings or
comments on social media or websites about our products or our Group by the general public or
KOLs and influencers. As we continue to grow in size, expand our product range and extend our
geographic reach, maintaining quality and consistency may become more challenging and we
cannot assure you that consumers’ confidence in our brands will not diminish. If consumers
perceive or experience a drop in the quality of our products, our brand value could suffer, which
could have a material adverse effect on our business.

Our business depends significantly on the market recognition of the brand name of DSM Group.

During the Track Record Period, we were authorised to print the trademarks of DSM
Group on the packagings of our finished algal oil DHA products to indicate that our finished
algal oil DHA products were made from algal oil DHA raw materials supplied by DSM Group.
Our Directors believe that our consumers can be assured that the raw materials used in our
finished algal oil DHA products are supplied by a reputable overseas supplier through the
printing of the trademark of DSM Group on the packaging of our finished algal oil DHA
products.
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Any incident that erodes consumers’ trust and confidence in the brand of DSM Group
could significantly reduce its brand value. As the packagings of our products are printed with
the trademark of DSM Group, we may suffer substantial harm if there are any product recalls,
product-related lawsuits, defects or impurities in its products or other products that also bear
such trademark as well as negative or inaccurate reports, postings or comments on social media
or websites about its products or DSM Group by the general public or KOLs and influencers. If
consumers perceive or experience a drop in the quality of the products of DSM Group, our
business operation and financial position may be adversely and materially affected.

Our planned promotion of our products in Hong Kong and expansion of our sales network to Hong
Kong may be less successful than expected.

To further reinforce and deepen the impression of imported raw materials and overseas
processing of products in the minds of customers, expand our brand coverage and capture
growth opportunities, we plan to promote our products in Hong Kong and expand our sales
network to Hong Kong by setting up a retail store in a shopping mall in Central, Hong Kong
and engaging an independent marketing agent based in Hong Kong to launch a series of
promotional activities for our products in Hong Kong. For details, please refer to the paragraph
headed “Business — Our business strategies — 2. Promotion of our products in Hong Kong and
expansion of our sales network to Hong Kong” in this prospectus.

We cannot assure you that such future plan will be successfully implemented or result in
influence and impact on our brands and products and profitability as expected. For our planned
expansion into Hong Kong where we have limited operating experience, we need to overcome
the hurdles that Hong Kong may have different business and regulatory environments,
competitive conditions, consumer preferences and discretionary spending patterns from our
existing principal market in the PRC. We may also need to incur substantial costs to develop our
business in Hong Kong and to hire, train and retain employees who share our business
philosophy and culture. As a result, our planned promotion of our products in Hong Kong and
expansion of our sales network to Hong Kong may be less successful than expected in terms of
profitability. Such future plan may also place substantial demands on our management and our
operational, financial and other resources. Therefore, we cannot assure you that we will be able
to maintain or improve our financial conditions and results of operations after implementation
of our future plan, which may materially and adversely affect our results of operations and
prospects.

We may be unable to recover deposits paid to suppliers.

As at 31 December 2021, 31 December 2022, 31 December 2023 and 30 June 2024, our
deposits paid to suppliers amounted to approximately RMB26.6 million, RMB24.8 million,
RMB39.1 million and RMB17.4 million, respectively, which mainly represented our upfront
payment paid to our suppliers for our purchases. Please refer to paragraph headed “Financial
Information — Description of certain line items in the consolidated statements of financial
position — Trade and other receivables” in this prospectus for further details.
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If (i) we fail to fulfil procurement contracts and/or purchase orders with our suppliers
which we have made deposits in advance for; or (ii) our suppliers have liquidity problems, we
may not be able to recover any of our deposits from suppliers, or at all. As a result, we may
experience a decrease in our deposits and other receivables, and our business, financial
conditions or results of operations may be materially and adversely affected.

Our failure to compete effectively against international players and other domestic players in the
PRC market may negatively impact our results of operations.

According to Frost & Sullivan, the maternal and children algal oil DHA market in the PRC
can be divided into products launched by international players and domestic players, where
products of domestic players could be further categorised into products with locally sourced and
imported algal oil DHA raw material. As food security of maternal and children related
products has been a cause of concern, products launched by international players are
progressively gaining popularity in the PRC market. On the other hand, according to Frost
& Sullivan, domestic brands are gradually gaining consumers’ confidence and domestic algal oil
DHA manufacturers have been gradually taking up more market shares due to technology
enhancements and increasing market recognition of domestic products in recent years. The
brand recognition, quality assurance of and demand for the products of international players
and other domestic players in the PRC market may have an adverse impact on our sales volume,
market share, profit margin and financial results.

To remain competitive, we may have to continue investing in our brand promotion and
recognition, product portfolio, procurement, supply-chain management, quality of our
products, distribution channels and sales and marketing functions, the costs of which could
negatively impact our financial conditions and results of operations.

We may be subject to the risk of obsolescence and slow-moving for our inventories.

Our inventories mainly include raw materials and finished goods. We believe that
maintaining appropriate levels of inventories helps us deliver our products to meet the market
demands in a timely manner without straining our liquidity. Our total inventories (net) as at 31
December 2021, 31 December 2022, 31 December 2023 and 30 June 2024 amounted to
approximately RMB24.5 million, RMB69.4 million, RMB62.3 million and RMB63.0 million,
respectively, representing approximately 8.5%, 17.2%, 13.3% and 12.5% of our total assets,
respectively. For FY2021, FY2022, FY2023 and 6M2024, the aggregate of our write-down and
provision for inventory (including milk powder products) amounted to approximately RMB5.9
million, RMB41.3 million, RMB5.4 million and RMBO0.2 million, respectively. The significant
increase in write-down and provision of our inventories during FY2022 was mainly due to our
write-down and provision for milk powder products of approximately RMB38.4 million in
aggregate for FY2022. Please refer to the paragraph headed “Financial Information — Principal
components of the consolidated statements of profit or loss — Losses relating to milk powder
products” in this prospectus for the detailed reasons leading to such write-down and provision
for inventories loss on milk powder products.
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Our inventories inevitably face obsolescence and slow-moving risks where there are
unexpected material fluctuations or abnormalities in the demand for our finished products, or
where there are changes in customers’ tastes and preferences or introduction of new products in
the market which may lead to decreased demand and overstocking of particular products. We
may have to recognise a write down and/or provision for our inventories, which would lead to a
reduction in our net profit. We may also have to reduce the selling price of our products, which
may lead to reduced gross profit margins. In such circumstances, our business, financial
conditions and results of operations may be materially and adversely affected.

We are subject to credit risks with respect to our trade receivables.

Our trade receivables (net of loss allowances) amounted to approximately RMB33.9
million, RMB40.4 million, RMB30.4 million and RMB31.8 million as at 31 December 2021, 31
December 2022, 31 December 2023 and 30 June 2024, respectively. Such changes were generally
in line with the trend in our revenue for the same years/period. Our average turnover days of
trade receivables remained relatively stable at approximately 34.0 days, 36.9 days, 30.2 days and
38.8 days (annualised) for FY2021, FY2022, FY2023 and 6M2024, respectively. Please refer to
the paragraph headed “Financial Information — Description of certain line items in the
consolidated statements of financial position — Trade and other receivables” in this prospectus
for further details.

If our customers do not make payment to us timely or at all, our liquidity, cash flow and
profitability would be adversely affected and we may have to write off our trade receivables or
increase our provision for impairment allowances for our trade receivables, which would lead to
a reduction in our net profit. In such circumstances, our business, financial conditions and
results of operations may be materially and adversely affected.

Our success and business operations are largely dependent on certain key personnel and our ability
to attract and retain talented personnel.

Our senior management team is responsible for the overall business development of our
Group. Our success depends on the continued services of our senior management team, in
particular, our executive Directors, who play vital roles in our operation. Details of their
experience are set out in the section headed “Directors, Senior Management and Employees” in
this prospectus. If one or more of our senior management team or other key employees are
unable or unwilling to continue to render their services to us or remain in their present
positions, we may not be able to replace them promptly or at all, which may severely disrupt our
business and affect our results of operations and future prospects.

Our success is also dependent upon our ability to attract and retain personnel who have the
necessary experience and expertise. However, competition for personnel in the PRC is intense. If
we cannot recruit and retain employees necessary for our operations, our expansion capabilities
may be limited, which could in turn reduce our profitability and limit our ability to grow. Such
competition for personnel may also drive up our staff costs, and may in turn increase our costs
of operations. In such circumstances, our business, financial conditions and results of
operations may be materially and adversely affected.
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We may be subject to product liability claims.

We may be subject to product liability claims in the event of any allegation that our
products are found to be unfit for use or consumption or cause illness, which may be due to a
number of reasons, including contamination of ingredients or illegal tampering by unauthorised
third parties that we or our suppliers may have failed to identify. The occurrence of such
problems may result in recalls of our products and hence damage our brand reputation.

We may also be subject to product liability claims if our products fail to meet the relevant
merchantable quality and/or safety standards. In such event, we may incur liabilities and have to
compensate consumers for any loss and damage they suffered as a result of using our products.
If there is any loss incurred for product liabilities, it would cause material and adverse effect on
our business, financial conditions and results of operations. In addition, adverse publicity of
such incidents, whether valid or not, may adversely affect the brand image of our products. If
consumers lose confidence in our products, we may suffer long term declines in our sales, which
may have a material adverse effect on our business, financial conditions and operating results as
a whole.

Government grants currently received by us may be reduced or discontinued in the future.

During the Track Record Period, our Group received government grants which represented
fiscal supports that the relevant government authorities offered to our subsidiaries which
carried out their businesses in designated tax incentive zones in Shanghai, the PRC. For
FY2021, FY2022, FY2023 and 6M2024, we recognised government grants of approximately
RMB7.6 million, RMB9.3 million, RMB11.0 million and RMB10.8 million, respectively. We
cannot assure you that the relevant government authorities will continue to offer such
government grants or we will continue to be eligible to receive such government grants or the
amount of such government grants will not be reduced in the future. Our ability to continue to
enjoy government grants is subject to changes in national or local policies, and may be affected
by the termination of, or amendments to, such policies. Any decrease in or termination of such
government grants in the future may have an adverse effect on our financial conditions, results
of operations and prospects.

Any dispute or claim in relation to our leased properties may adversely affect our ability to use
these properties.

Any dispute or claim in relation to the titles of the properties that we lease and occupy,
including any litigation involving allegations of illegal or unauthorised use of these properties,
could result in relocation of our business operations to other properties. If any of our leases is
terminated or voided as a result of challenges from third parties or the government, or if the
lease is otherwise not renewed by our landlords upon expiration, we would need to seek
alternative premises and incur relocation costs. As at the Latest Practicable Date, the lease
agreements of six of our leased properties had not been filed for registration with the relevant
PRC authorities and we may be subject to a maximum administrative penalty of RMB10,000 for
each non-registration. There can be no assurance that legal disputes or conflicts concerning such
leases will not arise in the future. For details of the non-registration of the lease agreements,
please refer to the paragraph headed “Business — Properties — Leased Properties” in this
prospectus. Furthermore, there can be no assurance that the PRC government will not amend or
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revise existing property laws, rules and regulations in respect of leasing of properties to require
additional approvals, licences or permits, or impose stricter requirements on the leased
properties that we use.

Our business may be materially and adversely affected by the declining birth rate.

As advised by Frost & Sullivan, the number of new birth in the PRC decreased from
approximately 15.2 million in 2018 to approximately 9.0 million in 2023. In line with the number
of new birth, the birth rate decreased from approximately 10.9%o in 2018 to approximately 6.4%o
in 2023. Though the policy allowing couples to have up to three children may support fertility in
the PRC, it was unlikely to change the low birth rate drastically. It is expected that the number
of new birth and birth rate will continue to decrease to approximately 7.4 million and
approximately 5.2%o in 2028, respectively, representing a negative CAGR of 3.8% and 4.1%.

As a proprietary brand owner in the algal oil DHA segment in the maternal and children
nutritional product industry in the PRC, the declining birth rate in the PRC may reduce the
number of our potential customers because our nutritional products target consumers ranging
from pregnant and postpartum women, infants to children. If we are unable to mitigate the
negative impact of declining birth rate on the size of our customer base, which may in turn
reduce our revenue, our Group’s operating and financial performance may be materially and
adversely affected.

Any increase in the tariff imposed on our New Zealand DHA Products may have a material adverse
impact on us.

During the Track Record Period, our revenue was substantially contributed by sales of our
New Zealand DHA Products. For FY2021, FY2022, FY2023 and 6M2024, the revenue
contribution by sales of our New Zealand DHA Products accounted for approximately 73.2%,
65.4%, 67.8% and 61.3% of our total revenue, respectively.

Our New Zealand DHA Products are imported from New Zealand by Shanghai Trilives
and are subject to tariff imposed by the PRC government. We adopted the general trade model
for our New Zealand DHA products. Under this model, we procured the New Zealand DHA
Products imported by Shanghai Trilives (which is located in the PRC), which in turn procured
from the New Zealand Processing Company. As advised by our PRC Legal Advisers, the tariff
imposed by the PRC government on our New Zealand DHA Products imported from New
Zealand was 20% as at the Latest Practicable Date.

We cannot assure you that the tariff imposed on our New Zealand DHA Products by the
PRC government will remain unchanged or will not increase in the future. In the event the tariff
imposed by the PRC government on our New Zealand DHA Products increases, our direct
supplier (i.e. Shanghai Trilives) may pass on such additional costs to us, leading to an increase
in our purchase cost. If we are unable to pass on such increase in purchase cost to our
customers, our gross profit, gross profit margin, financial performance and financial conditions
may be materially and adversely affected.
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We procure our U.S. DHA Products directly from the U.S. and any regulatory changes as a result
of the Sino-U.S. trade conflict may have a material adverse impact on us.

In 2019, the U.S. and the PRC both increased their tariff on goods imported from each
other. As advised by our PRC Legal Advisers, the tariff imposed by the PRC government on
finished algal oil DHA products imported from the U.S. was 27% as at the Latest Practicable
Date.

During the Track Record Period, we adopted the cross-border e-commerce model for our
U.S. DHA Products. Under this model, our Seychelles subsidiary, namely Numans Sales,
procured and imported the U.S. DHA Products directly from Confidence Group (which is
located in the U.S.) through bonded warehouses, and then delivered to the e-commerce
companies. Our Group was not responsible for handling any customs clearance. For FY2021,
FY2022, FY2023 and 6M2024, our purchase costs in respect of U.S. DHA Products amounted
to approximately RMB10.7 million, RMB25.2 million, RMB14.4 million and RMB10.3 million,
respectively, representing approximately 12.8%, 14.1%, 10.5% and 24.7% of our total purchase
costs, respectively. The U.S. DHA Products that were imported under the cross-border
e-commerce model were only sold under our Group’s online channel during the Track Record
Period. As advised by our PRC Legal Advisers, the cross-border e-commerce model does not
involve tariff.

We cannot assure you the development of the Sino-U.S. relations and that there will be no
regulatory change relating to the cross-border e-commerce model and the tariff arrangement. If
our U.S. DHA Products become subject to tariff or increased tariff and we are unable to pass on
such additional costs to our customers, our financial performance and financial conditions may
be materially and adversely affected.

Our insurance coverage may not provide our Group with adequate protection against risks related
to our business and operations.

We maintain various insurance policies such as property all risks insurance and motor
vehicle insurance. We did not maintain any product liability insurance for our product
liabilities. Our insurance may not fully cover all the potential losses and claims arising from our
operations. Our Group and/or our officers (as the case may be) may be exposed to claims in
respect of matters that are not covered by the insurance policies we maintain. In addition, most
of our insurance policies are subject to standard deductions, exclusions and limitations. We
believe these insurance policies are generally in accordance with customary industry practices,
including deductibles and limits of coverage, but we cannot be fully insured against all potential
hazards incidental to our business, including losses resulting from business interruptions, or all
potential losses, including damage to our reputation.

If we were to incur significant liabilities for which we are not fully insured, it may have an
adverse effect on our results of operations and financial conditions. As a result of market
conditions, premiums and deductibles for certain insurance policies may increase substantially
and, in some instances, certain insurance policies may become unavailable at a reasonable cost
or available only for certain risks. If we are for any reason no longer covered by our existing
insurance policies, we may not be able to obtain alternative insurance policies on acceptable
terms or at all, which may have an adverse effect on our results of operations.
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With respect to losses and claims which are covered by insurance policies we maintain, the
process for us to recover such losses from insurers may be lengthy and complicated. In addition,
we may not be able to recover the full amount of such losses from the insurers. There can be no
assurance that the insurance policies we maintain would be sufficient to cover all potential
losses, regardless of the cause, or that we can recover such losses from the insurers.

There is no assurance that we will be able to obtain, maintain, update or renew all the certificates,
licences, permits and approvals that are specific and material to our business operations as well as
the product registration of our products.

We have obtained and maintained certain certificates, licences, permits and approvals that
are specific and material to our business operations, and product registration is required for
certain of our products before they can be sold in the PRC. For details, please refer to the
paragraph headed “Business — Licences, permits and approvals” in this prospectus. There is no
assurance that we can continue to comply with the relevant regulatory regimes or successfully
obtain, maintain, update or renew all necessary licences in the future in a timely manner or at
reasonable operating costs. In the event of failure or significant delay in obtaining, maintaining,
updating or renewing all necessary licences, our business, financial conditions and results of
operations could be materially and adversely affected.

We rely on logistics service providers for transportation and delivery of our products.

We engage third party logistics service providers for transportation and delivery of our
products to our customers and distributors. For FY2021, FY2022, FY2023 and 6M2024, we
incurred courier expenses of approximately RMB4.4 million, RMB6.0 million, RMBS.3 million
and RMB3.5 million, respectively.

There is no assurance that third party logistics service providers will deliver our products
smoothly and without delay. Disruptions to delivery may be caused by reasons beyond our
control, including but not limited to travel restrictions imposed by the government, mishandling
of products, natural disasters, unfavourable weather conditions and labour strikes. Any delays,
losses or damages in delivery may result in loss of customers, sales and turnover, which may
materially and adversely affect our reputation, business, financial conditions and results of
operations. Further, in the event that the third party logistics service providers refuse to provide
transportation services to us, or only agree to provide transportation services at a higher price,
our business, profit margins and results of operations may be adversely affected.

The outbreak of COVID-19 or similar pandemic may have a material adverse impact on our
business, results of operations and financial position.

The outbreak of COVID-19 was first reported in December 2019 and expanded across the
globe, including China. On 11 March 2020, it was declared by the World Health Organization
that COVID-19 could be characterised as a pandemic due to rapid increase in the number of
cases outside the PRC. Since 2020, governments around the world have implemented measures
such as city lockdowns, travel restrictions, quarantines and business shutdowns to mitigate the
spread of the COVID-19 pandemic. In particular, as our office and warehouses are located in
Shanghai, the PRC, all of our staff were required to work from home from March to June 2022,
and delivery of our products was suspended during such period.
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Despite the declaration of the World Health Organization in May 2023 that COVID-19 no
longer constituted a public health emergency of international concern, there is no assurance that
COVID-19 will not become a pandemic again in the future and that governments around the
world will not re-implement stringent anti-epidemic measures.

The outbreak of COVID-19 has caused a decrease in economic activities in the PRC and
worldwide. Any economic downturn caused by the outbreak of COVID-19 or similar pandemic
may adversely affect the consumer sentiment, and hence reduce the demand for our products, or
cause delay in payment by our customers. If any of the above circumstances materialises, our
business, results of operations and financial position will be adversely affected.

We may not be able to successfully implement our business plans.

We intend to achieve sustainable growth, increase our market share and strengthen our
market position in the maternal and children nutritional product market in the PRC by (i)
intensifying our marketing efforts through different marketing means to enhance public
awareness of our brands; and (ii) promoting our products in Hong Kong and expansion of our
sales network to Hong Kong. The successful implementation of our business strategies depends
on a number of factors including, inter alia, the continued growth of the maternal and children
nutritional product market in the PRC generally, the availability of funds, market competition
and relevant government policies. In addition, during the Track Record Period, our principal
place of business has been in the PRC. We cannot assure you that our business strategies can be
implemented successfully. Any delay or failure to successfully implement these business
strategies could result in the loss or delayed receipt of revenue and the failure to grow our
business.

RISKS RELATING TO OUR INDUSTRY
We operate in a competitive industry.

We operate in a competitive industry. According to Frost & Sullivan, there are currently
around 100 participants which comprise international players and domestic players using algal
oil DHA raw material supplied by overseas suppliers and those supplied by domestic suppliers
in the maternal and children algal oil DHA industry in the PRC and the market of the maternal
and children algal oil DHA products made from algal oil DHA raw materials supplied by
overseas suppliers among local brands in the PRC in 2023 was considered concentrated in terms
of retail sales value. Our Group competed with approximately 35 players in the market, a
limited number of which were sizeable market players which had leading market positions. As
for maternal and children probiotics market in the PRC with approximately 120 players which
have a limited number of sizable market players, it is becoming increasingly competitive and
considered relatively fragmented because of a growing number of companies entering the
market and the presence of numerous players with varying sizes, specialisation and financial
resources. We face competition in respect of, inter alia, pricing, product quality, innovation,
reputation and distribution. On the one hand, some of our competitors may have greater
financial, technological and informational resources than we have, which may enable them to
provide products superior to our products, or to adapt more quickly than we do to evolving
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industry trends and consumer preferences. On the other hand, some of our competitors may, out
of various commercial considerations, adopt low-margin sales strategies and compete against
our Group by lower prices to increase their market shares.

There is no assurance that we will be able to continue to compete successfully with others
in the future in view of the changing market environment. If we become unable to compete with
others due to the increasing competition within the industry, we may experience decline in our
sales volume or have to lower our selling price in order to maintain or increase our
competitiveness which would in turn lead to an adverse impact on our market share, profit
margin and financial results.

Changes in the PRC laws and regulations in respect of nutritional products may adversely affect
our business.

Our business, which mainly operates in the PRC, is principally regulated by various laws
and regulations, such as the Food Safety Law of the PRC* ({H#E A\ RALFNE & 5 % 47%)), the
Regulation on the Implementation of the Food Safety Law of the PRC* ({H1 % A &30 [E £ 5
GRIEERGM])), the Law of Advertisements of the PRC* ({(H#E A RILAIEFE157%)), the
Product Quality Law of the PRC* (% N\ RILFNEL 7 i B 2 1% )), the Law of the PRC on the
Protection of Consumers’ Rights and Interests* ({3 A RALFNE]E 2 & 0t fRaE L)), the
Administrative Measures for Food Production Licensing* (£ &5hAEEFFrl & BIEL)), the
Administrative Measures for Food Operation Licensing and Filing (& &h &8 & ol Al fh L& HE
%)), the Administrative Provisions on Food Labelling* (& %k H AL 2E )), the Measures
on the Administration of Health Supplement Products* ({fRfEE MEMHL)) and the
Administrative Measures for the Registration and Record-filings of Health Supplement
Products® (CPRIEEE 5ok i BLAE 2245 FEH#I%)). For details in relation to the relevant laws and
regulations, please refer to the section headed “Regulatory Overview” in this prospectus.

There can be no assurance that the government in the PRC where our products are sold
and distributed will not change their existing laws or regulations or adopt additional or more
stringent laws or regulations applicable to us, our products and our business operations. To the
extent that new laws and regulations are adopted in the PRC, we may be required to conform
our activities and operations to comply with such laws and regulations. We cannot predict the
nature of such future laws, regulations, interpretations, or applications, nor can we predict their
impact on our business. Such laws and regulations may require the re-configuration of our
methods for sourcing raw materials, processing and transportation, including more onerous
food safety, labelling and packaging requirements, increases in transportation costs, and greater
uncertainty in sourcing estimates. Any such government actions could have a material adverse
effect on our business, financial conditions and results of operations. Also, our failure to
comply with any applicable laws and regulations could subject us to civil remedies, including
fines, injunctions, product recalls or seizures, as well as potential criminal sanctions, which
could have a material adverse effect on our business, financial conditions and results of
operations.

— 63 —



RISK FACTORS

Development in alternative categories of nutritional products may materially and adversely affect
the demand for our products.

The future development of our business depends on our ability to accurately anticipate
changes in market demand and consumer preferences. However, we may not be successful in any
of these respects. Developments and growing popularity in alternative categories of nutritional
products may cause change in preference of customers and materially and adversely affect our
business and prospects. Any failure by us to successfully react to changes in alternative market
trends and conditions could materially harm our competitive position and growth prospects.

Our business may be materially and adversely affected by adverse news, scandals or other incidents
associated with the PRC maternal and children nutritional product industry.

Incidents that reflect doubt as to the product quality or safety in the PRC maternal and
children nutritional product industry, including those related to our competitors, have been,
and may continue to be, subject to widespread media attention. Such incidents may damage the
reputation of not only the parties involved, but also the PRC maternal and children nutritional
product industry as a whole. In the past, PRC consumers’ confidence in domestic brands was
undermined by a series of scandals involving maternal and children products such as the 2008
Chinese milk scandal. Even if such parties or incidents have no relation to our Group, our
management, our employees, our suppliers or our other business partners, such negative
publicity may indirectly and adversely undermine the confidence of our customers in our
products and affect our reputation and business operations.

RISKS RELATING TO THE GLOBAL OFFERING

There is no existing public market for our Shares and their liquidity, market price and trading
volume may fluctuate.

Prior to the Global Offering, there has not been a public market for our Shares. We have
applied for the listing of and dealing in our Shares on the Stock Exchange. However, even if
approved, we cannot assure you that an active and liquid public trading market for our Shares
will develop following the Global Offering, or, if it does develop, it will be sustained. The
financial market in Hong Kong and other countries have in the past experienced significant
price and volume fluctuations. Volatility in the market price and trading volume of our Shares
may be caused by factors outside our control and may be unrelated or disproportionate to our
operating results because of the following factors, among others, which may be beyond the
control of our Group:

(1) actual or anticipated fluctuations in our results of operations;

(i1)) changes in investors’ perception of our Group and the investment environment
generally;

(iii) changes in the analysis and recommendations of financial analysts;

(iv) addition or departure of key management personnel;
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(v) changes in product pricing made by us or our competitors;

(vi) changes in market valuations and share prices of companies with businesses similar to
that of our Company that may be listed in Hong Kong;

(vii) the liquidity of the market for the Shares;

(viii) announcements of competitive developments, acquisitions or strategic alliances in our
industry;

(ix) our ability to successfully implement our business plans and growth strategies;
(x) fluctuations of exchange rates;
(xi) involvement in potential litigation or regulatory investigations and proceedings;

(xii) general changes and/or developments in rules or regulations with regard to the PRC
nutritional product industry that our Group operates in, including those that affect
the demand for our products; and

(xiii) changes in conditions affecting the nutritional product industry, the general economic
conditions or stock market sentiments or other events or factors.

Accordingly, we cannot assure you that the liquidity, market price and trading volume of
our Shares will not fluctuate.

The Offer Price Range for the Offer Shares was the result of, and the Offer Price will be the
result of, negotiations among the Sole Overall Coordinator and the Joint Global Coordinators
(for themselves on behalf of the Underwriters) and our Company and may not be indicative of
market prices that will prevail in the trading market after the Global Offering. Therefore, our
Shareholders may not be able to sell their Shares at market prices equal to or greater than the
price paid for their Shares purchased in the Global Offering.

Investors for our Shares will experience immediate dilution and may experience further dilution if
we issue additional Shares in the future

The Offer Price is higher than the net tangible assets per Share. Hence, investors of the
Offer Shares will experience an immediate dilution in the unaudited pro forma adjusted
consolidated net tangible assets to approximately HK$0.66 and HK$0.73 per Share based on the
Offer Price at HK$0.80 and HK$1.09 per Offer Share (being the lowest and highest point of the
indicative Offer Price range), respectively.

In order to expand our business, we may consider offering and issuing additional Shares in
the future. Our Shareholders may experience further dilution in the net tangible assets book
value per Share if we issue additional Shares at a price lower than the net tangible assets book
value per Share at the time of their issue.
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Future sales by our Controlling Shareholders of a substantial number of our Shares in the public
market could materially and adversely affect the prevailing market price of our Shares.

We cannot assure you that our Controlling Shareholders will not dispose of our Shares that
they own following the expiration of their respective lock-up periods after completion of the
Global Offering. Our Company cannot predict the effect, if any, that any future sales of the
Shares by our Controlling Shareholders, or the availability of our Shares for sale by our
Controlling Shareholders may have on the market price of our Shares. Sales of substantial
amount of our Shares by our Controlling Sharecholders or the market perception that such sales
may occur, could materially and adversely affect the prevailing market price of our Shares.

Our Controlling Shareholders, may exert substantial influence over our operations and may not act
in the best interests of our public Shareholders.

Immediately following the Global Offering, our Controlling Shareholders will own 75% of
our issued share capital, without taking into account of the Shares which may be issued upon
the exercise of the Over-allotment Option. Therefore, they will be able to exercise significant
influence over all matters requiring Shareholders’ approval, including the election of Directors
and the approval of significant corporate transactions. They will also have veto power with
respect to any Shareholders action or approval requiring a majority vote except where they are
required by relevant rules to abstain from voting. Such concentration of ownership also may
have the effect of delaying, preventing or deterring a change in control of our Group that would
otherwise benefit our Shareholders. The interests of our Controlling Shareholders may not
always align with our Company’s or other Shareholders’ best interests. If the interests of our
Controlling Shareholders conflict with the interests of our Company or our other Shareholders,
or if our Controlling Shareholders choose to cause our business to pursue strategic objectives
that conflict with the interests of our Company or other Shareholders, our Company or those
other Shareholders, including you, may be disadvantaged as a result.

Future sales or issuances or perceived sales or issuances of our Shares could have a material
adverse effect on the prevailing market price of our Shares and our ability to raise additional
capital.

The market price of our Shares could decline as a result of future sales or issuances of a
substantial number of our Shares or other securities in the public market, or the perception that
such sales or issuances may occur. Moreover, such future sales or issuances or perceived sales or
issuances may also adversely affect the prevailing market price of our Shares and our ability to
raise capital in the future at a favourable time and price.
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Shareholders’ interests may be diluted in the future as a result of additional equity fund raising.

We may need to raise additional funds in the future to finance further expansion of our
business. If additional funds are raised through the issuance of new equity or equity-linked
securities of our Company other than on a pro rata basis to existing Shareholders, the
percentage of ownership of such Shareholders in our Company may be reduced, and such new
securities may confer rights and privileges that take priority over those conferred by our Shares.

Our Company will comply with Rule 10.08 of the Listing Rules, which specifies that no
further Shares or securities convertible into equity securities of our Company (subject to certain
exceptions) may be issued or form the subject of any agreement to be issued within six months
from the Listing Date. Upon expiry of such six-month period, our Group may raise additional
funds by way of issue of new equity or equity-linked securities of our Company to finance
further expansion of our business, joint ventures or other strategic partnerships and alliances.
Such fund-raising exercises may not be conducted on a pro rata basis to existing Shareholders.
As such, the shareholding of the then Shareholders may be reduced or diluted, and such new
securities may confer rights and privileges that take priority over those conferred by our Shares.

The laws of the Cayman Islands relating to the protection of the interests of minority shareholders
are different from those in Hong Kong.

Our corporate affairs are governed by our Memorandum and Articles of Association and
by the Companies Act and common law of the Cayman Islands. The laws of the Cayman Islands
relating to the protection of the interests of minority shareholders differ in some respects from
those established under statutes or judicial precedent in existence in Hong Kong. This may mean
that the remedies available to our Company’s minority Shareholders may be different from
those they would have under the laws of other jurisdictions. A summary of Cayman Islands
company law is set out in Appendix III to this prospectus.

There can be no assurance if and when we will pay dividends in the future.

For FY2021 and FY2022, our Group declared dividends of approximately RMB61.0
million and RMB51.0 million, respectively, all of which had been settled as at the Latest
Practicable Date. Subsequent to the Track Record Period, our Company declared dividends of
RMB60.0 million and RMB50.0 million, all of which had been settled by our Group’s internal
source of funding. The dividends of RMB60.0 million had been settled in October 2024, while
the dividends of RMBS50.0 million had been settled in December 2024.
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Distribution of dividends shall be formulated by our Board and will be subject to
Shareholders’ approval. A decision to declare or to pay any dividends and the amount of any
dividends will depend on various factors, including but not limited to our results of operations,
cash flows and financial conditions, operating and capital expenditure requirements,
distributable profits as determined under HKFRSs, our Articles of Association, market
conditions, our strategic plans and prospects for business development, contractual limits and
obligations, payment of dividends to us by our operating subsidiaries, taxation, relevant laws
and regulations and any other factors determined by our Board from time to time to be relevant
to the declaration or suspension of dividend payments. As a result, there can be no assurance
whether, when and in what form we will pay dividends in the future or that we will pay
dividends in accordance with our dividend policy. Please refer to the paragraph headed
“Financial Information — Dividends” for further details of our dividend policy.

The Sole Overall Coordinator and the Joint Global Coordinators are entitled to terminate the
Underwriting Agreements.

Prospective investors should note that the Sole Overall Coordinator and the Joint Global
Coordinators (for themselves and on behalf of the Underwriters) are entitled to terminate their
respective obligations under the Underwriting Agreements by giving notice in writing to us upon
the occurrence of any of the events set out in the paragraph headed “Underwriting —
Underwriting arrangements and expenses — Grounds for termination” in this prospectus at any
time prior to 8:00 a.m. (Hong Kong time) on the Listing Date. Such event may include, without
limitation, any acts of God, wars, riots, public disorder, civil commotion, fire, flood, explosions,
epidemic, acts of terrorism, strikes or lock-outs, natural disaster or outbreak of infections
diseases.

RISKS RELATING TO THIS PROSPECTUS

You should read the entire prospectus and we strongly caution you not to place any reliance on any
information contained in the press articles, other media and/or research analyst reports regarding
us, our business, our industry and the Global Offering.

There may be subsequent to the date of this prospectus but prior to the completion of the
Global Offering, press, media, and/or research analyst coverage regarding us, our business, our
industry and the Global Offering. You should rely solely upon the information contained in this
prospectus in making your investment decisions regarding our Shares and we do not accept any
responsibility for the accuracy or completeness of the information contained in such press
articles, other media and/or research analyst reports nor the fairness or the appropriateness of
any forecasts, views or opinions expressed by the press, other media and/or research analyst
regarding the Shares, the Global Offering, our business, our industry or us. We make no
representation as to the appropriateness, accuracy, completeness or reliability of any such
information, forecasts, views or opinions expressed or any such publications. To the extent that
such statements, forecasts, views or opinions are inconsistent or conflict with the information
contained in this prospectus, we disclaim them. Accordingly, prospective investors are
cautioned to make their investment decisions on the basis of information contained in this
prospectus only and should not rely on any other information.
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Certain facts and statistics in this prospectus are derived from various government and third-party
sources and may not be reliable.

Certain facts, forecasts and other statistics in this prospectus relating to the PRC economy
and the maternal and children nutritional product industry in the PRC are derived from various
sources including official government publications, industry associations or the Frost &
Sullivan Report, which we believe are reliable. The information derived from official
government sources has not been independently verified by us, the Sole Sponsor, the Sole
Overall Coordinator, the Joint Global Coordinators, the Joint Bookrunners and the Joint Lead
Managers, any of the Underwriters, any of our and their respective directors, officers,
representatives, employees or advisers, or any other persons or parties involved in the Global
Offering, and no representation is given as to its completeness, accuracy or fairness.
Accordingly, the information from official government sources contained herein may not be
accurate and should not be unduly relied upon.
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In preparation for the Listing, our Company has sought and has been granted the
following waiver from strict compliance with the relevant provision of the Listing Rules:

WAIVER FROM STRICT COMPLIANCE WITH RULE 8.12 OF THE LISTING RULES

Rule 8.12 of the Listing Rules provides that a new applicant applying for a primary listing
on the Stock Exchange must have a sufficient management presence in Hong Kong, which
normally means that at least two of its executive directors must be ordinarily resident in Hong
Kong. Since the core business, major assets and operations of our Group are primarily located
in the PRC, our executive Directors may, in the foreseeable future, reside in the PRC from time
to time after the Listing.

We have applied to the Stock Exchange for, and the Stock Exchange has granted, a waiver
from strict compliance with the management presence requirements under Rule 8.12 of the
Listing Rules.

In order to ensure that regular communication is effectively maintained between the Stock
Exchange and our Company, we will put in place the following measures:

(a) pursuant to Rule 3.05 of the Listing Rules, we have appointed two authorised
representatives, namely Mr. Wang (our executive Director) and Mr. Tang Tsz Tsun
(our company secretary), to act as our principal channel of communication with the
Stock Exchange. Each of the authorised representatives shall be available to meet with
the Stock Exchange within a reasonable time frame upon the request of the Stock
Exchange, and will also be accessible by telephone, facsimile and electronic means.
Our Company will inform the Stock Exchange promptly in respect of any change in
our authorised representatives or the contact details of any of them;

(b) each of the authorised representatives has means to contact all the Directors promptly
at all times as and when the Stock Exchange wishes to contact them for any matters.
Each of them is authorised to communicate on behalf of our Company with the Stock
Exchange and each of our Directors, authorised representatives and the company
secretary has provided his or her mobile and office contact phone numbers, fax
number and email address (if those contact details are available) to the Stock
Exchange, should the Stock Exchange find it necessary to contact any of them;

(c) those Directors who are not ordinarily resident in Hong Kong have confirmed that
they possess or are entitled to apply for valid travel documents to visit Hong Kong
and will be able to meet with the relevant officers of the Stock Exchange within a
reasonable period of time when required;

(d) each Director has confirmed that, in the event that he or she expects to travel or be
out of office, he or she will provide the phone number of the place of his or her
accommodation or other means of communications to our authorised representatives;
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(e) pursuant to Rule 3A.19 of the Listing Rules, we have appointed Caitong International
Capital Co., Limited to act as our compliance adviser for the period commencing on
the Listing Date and ending on the date on which we comply with Rule 13.46 of the
Listing Rules in respect of our financial results for the first full financial year after the
Listing Date. The compliance adviser of our Company will act as an additional
channel of communication with the Stock Exchange;

(f) meetings between the Stock Exchange and our Directors could be arranged through
our authorised representatives, compliance adviser or directly with our Directors
within a reasonable period of time. Our Company will inform the Stock Exchange
promptly in respect of any change in our Company’s authorised representatives and
compliance adviser; and

(g) our Company will maintain a principal place of business in Hong Kong.
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INFORMATION ABOUT THIS PROSPECTUS AND THE GLOBAL OFFERING

DIRECTORS’ RESPONSIBILITY FOR THE CONTENTS OF THIS PROSPECTUS

This prospectus, for which our Directors (including any proposed Director who is named
as such in this prospectus) collectively and individually accept full responsibility includes
particulars given in compliance with the Companies (Winding Up and Miscellaneous
Provisions) Ordinance, the Securities and Futures (Stock Market Listing) Rules (Chapter
571V of the Laws of Hong Kong) and the Listing Rules for the purpose of giving information to
the public with regard to us. Our Directors, having made all reasonable enquiries, confirm that
to the best of their knowledge and belief, the information contained in this prospectus is
accurate and complete in all material respects and not misleading or deceptive, and there are no
other matters the omission of which would make any statement herein or this prospectus
misleading.

CSRC FILING

We have submitted a filing to the CSRC for application of listing of the Shares on the
Stock Exchange and the Global Offering on 1 January 2024, and obtained a Notice of Overseas
Issuance and Listing Filing* (BE4MEAT i %@ M) (the “Notice”) from the CSRC on 27
June 2024, indicating that we have completed the filing application. A copy of the Notice can be
found on the official website of the CSRC. As advised by our PRC Legal Advisers, our
Company has completed all necessary filings with the CSRC in the PRC in relation to the
Global Offering and the Listing.

THIS HONG KONG PUBLIC OFFERING AND THE PROSPECTUS

This prospectus is published solely in connection with the Hong Kong Public Offering,
which forms part of the Global Offering. For applicants under the Hong Kong Public Offering,
this prospectus sets out the terms and conditions of the Hong Kong Public Offering. Please refer
to the section headed “How to Apply for Hong Kong Offer Shares” in this prospectus for
further details of the procedures for applying for the Hong Kong Offer Shares.

The Hong Kong Offer Shares are offered solely on the basis of the information contained
and representations made in this prospectus and on the terms and conditions set out herein and
therein. No person has been authorised to give any information or make any representations
other than those contained in this prospectus and, if given or made, such information or
representations must not be relied on as having been authorised by us, the Sole Sponsor, the
Sole Overall Coordinator, the Joint Global Coordinators, the Joint Bookrunners, the Joint Lead
Managers, the Capital Market Intermediaries, the Underwriters, any of our or their affiliates or
any of their respective directors, officers, employees or agents or any other person or party
involved in the Global Offering. Neither the delivery of this prospectus nor any offering, sale or
delivery made in connection with our Shares shall, under any circumstances, constitute a
representation that there has been no change or development reasonably likely to involve a
change in our affairs since the date of this prospectus or imply that the information in this
prospectus is correct as of any subsequent time.
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STRUCTURE OF THE GLOBAL OFFERING AND UNDERWRITING

Please refer to the section headed “Structure and Conditions of the Global Offering” for
further details of the structure of the Global Offering, including its conditions and the
arrangements relating to the Over-allotment Option and stabilisation.

The Listing is sponsored by the Sole Sponsor. The Hong Kong Public Offering is fully
underwritten by the Hong Kong Underwriters pursuant to the Hong Kong Underwriting
Agreement. The International Underwriting Agreement relating to the International Placing is
expected to be entered into on or around the Price Determination Date, subject to agreement on
the Offer Price between the Sole Overall Coordinator and the Joint Global Coordinators (for
themselves and on behalf of the Underwriters) and us. The Global Offering is managed by the
Sole Overall Coordinator and the Joint Global Coordinators. If, for any reason, the Offer Price
is not agreed, the Global Offering will not proceed and will lapse. Please refer to the section
headed “Underwriting” in this prospectus for further details of the Underwriters and the
underwriting arrangements.

RESTRICTIONS ON OFFER OF THE OFFER SHARES

Each person acquiring the Hong Kong Offer Shares under the Hong Kong Public Offering
will be required to confirm, and is deemed by his acquisition of the Hong Kong Offer Shares to
have confirmed, that he is aware of the restrictions on offers of the Offer Shares described in this
prospectus and that he is not acquiring, and has not been offered, any Offer Shares in
circumstances that contravene any such restrictions.

No action has been taken to permit a public offering of the Offer Shares or the distribution
of this prospectus in any jurisdiction other than Hong Kong. Accordingly, without limitation to
the following, this prospectus may not be used for the purpose of, and does not constitute, an
offer or invitation in any jurisdiction or in any circumstances in which such an offer or
invitation is not authorised or to any person to whom it is unlawful to make such an offer or
invitation. The distribution of this prospectus and the offering of the Offer Shares in other
jurisdictions are subject to restrictions and may not be made except as permitted under the
securities laws of such jurisdiction pursuant to registration with or an authorisation by the
relevant securities regulatory authorities or an exemption therefrom. In particular, the Offer
Shares have not been publicly offered and sold, and will not be offered or sold, directly or
indirectly in the PRC or the United States.

APPLICATION FOR LISTING ON THE STOCK EXCHANGE

We have applied to the Listing Committee for the granting of the listing of and permission
to deal in the Shares in issue and to be issued pursuant to the Global Offering (including any
additional Shares which may be allotted and issued pursuant to the exercise of the
Over-allotment Option) and Shares which may be issued pursuant to the exercise of the
options that may be granted under the Share Option Scheme. Dealings in the Shares on the
Stock Exchange are expected to commence on Friday, 10 January 2025.
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Save as disclosed in this prospectus, no part of our share capital or loan capital is listed on
or dealt in on any other stock exchange and no such listing or permission to list is being or
proposed to be sought in the near future.

SHARES WILL BE ELIGIBLE FOR ADMISSION INTO CCASS

Subject to the Stock Exchange granting the listing of, and permission to deal in, our Shares
on the Stock Exchange and we complying with the stock admission requirements of HKSCC,
our Shares will be accepted as eligible securities by HKSCC for deposit, clearance and
settlement in CCASS with effect from the Listing Date or any other date as determined by
HKSCC.

Settlement of transactions between participants of the Stock Exchange is required to take
place in CCASS on the second settlement day after any trading day. All necessary arrangements
have been made for the Shares to be admitted into CCASS. All activities under CCASS are
subject to the General Rules of HKSCC and HKSCC Operational Procedures in effect from
time to time. You should seek the advice of your stockbroker or other professional adviser for
details of those settlement arrangements as such arrangements will affect your rights and
interests.

HONG KONG SHARE REGISTER AND STAMP DUTY

All Shares issued by us pursuant to applications made in the Hong Kong Public Offering
will be registered on our register of members to be maintained by our Hong Kong Share
Registrar, Tricor Investor Services Limited, in Hong Kong. Our principal register of members
will be maintained by our principal registrar, Conyers Trust Company (Cayman) Limited, in the
Cayman Islands.

No stamp duty is payable by applicants in the Global Offering.

Dealings in the Shares registered on our register of members in Hong Kong will be subject
to Hong Kong stamp duty.

PROFESSIONAL TAX ADVICE RECOMMENDED

Potential investors in the Global Offering are recommended to consult their professional
advisers if they are in any doubt as to the taxation implications of subscribing for, purchasing,
holding, disposing of, dealing in or exercising any rights in relation to, the Shares. None of us,
the Sole Sponsor, the Sole Overall Coordinator, the Joint Global Coordinators, the Joint
Bookrunners, the Joint Lead Managers, the Capital Market Intermediaries, the Underwriters,
any of our or their affiliates or any of their respective directors, officers, employees or agents or
any other person or party involved in the Global Offering accepts responsibility for any tax
effects on, or liabilities of, any person resulting from the subscription for, purchase, holding,
disposition of, dealing in, or exercising any rights in relation to, the Shares.
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EXCHANGE RATE CONVERSION

Unless otherwise specified, for the purpose of this prospectus and for the purpose of
illustration only, (i) the translations of Renminbi into Hong Kong dollars in this prospectus are
based on the rate of HK§$1.00: RMBO0.9255; (ii) the translations of U.S. dollars into Hong Kong
dollars in this prospectus are based on the rate of US$1.00: HKS$7.7689; and (iii) the
translations of U.S. dollars into Renminbi are based on the rate of US§1.00: RMB7.1901.

No representation is made that any amounts in RMB, HK$ or US§ were or could have
been converted at the above rate or at any other rates or at all.

LANGUAGE

If there is any inconsistency between this prospectus and its Chinese translation, this
prospectus shall prevail. For ease of reference, the names of Chinese laws and regulations,
governmental authorities, institutions, natural persons or other entities (including certain of our
subsidiaries) have been included in this prospectus in both the Chinese and English languages
and in the event of any inconsistency, the Chinese versions shall prevail.

ROUNDING

Certain amounts and percentage figures included in this prospectus have been subject to
rounding adjustments. Accordingly, figures shown as totals in certain tables may not be an
arithmetic aggregation of the figures preceding them.
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DIRECTORS AND PARTIES INVOLVED IN THE GLOBAL OFFERING

DIRECTORS
Name Address Nationality
Executive Directors

Mr. Wang Ping Flat D, 50/F, Block 5 Chinese
(EF5EE) The Belcher’s, Phase 2
89 Pok Fu Lam Road
Pok Fu Lam, Hong Kong

Ms. Cui Juan Flat D, 50/F, Block 5 Chinese
(Bli%« 1) The Belcher’s, Phase 2
89 Pok Fu Lam Road
Pok Fu Lam, Hong Kong

Non-executive Director

Mr. Chan Hok Leung Flat C, 13/F, Block A Chinese
(BREE R 52 Ning Yeung Terrace
78 Bonham Road
Sai Ying Pun, Hong Kong

Independent non-executive Directors

Ms. Yim Wing Yee Flat A, 24/F, Block 12 Chinese
(BEak a2 +) Tsuen King Garden

Tsuen Wan
New Territories

Hong Kong
Mr. Lau Kwok Fai Patrick Flat D, 23/F Chinese
(B S ) Downtown 38

38 Pak Tai Street
To Kwa Wan, Kowloon

Hong Kong
Mr. Yu Tsz Ngo Flat F, 25/Floor, Block 7 Chinese
(RTHIEE) Banyan Garden
Lai Chi Kok, Kowloon
Hong Kong

Please refer to the section headed “Directors, Senior Management and Employees” in this
prospectus for further information on our Directors and members of senior management.
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PARTIES INVOLVED IN THE GLOBAL OFFERING

Sole Sponsor and Sole Overall
Coordinator

Joint Global Coordinators, Joint
Bookrunners and Joint Lead
Managers

Joint Bookrunners and Joint Lead
Managers

Caitong International Capital Co., Limited

A licensed corporation under the SFO to carry out type 1
(dealing in securities) and type 6 (advising on corporate
finance) regulated activities

Unit 2401-05, 24/F

Grand Millennium Plaza

181 Queen’s Road Central

Hong Kong

Caitong International Securities Co., Limited

A licensed corporation under the SFO to carry out type 1
(dealing in securities) and type 4 (advising on securities)
regulated activities

Unit 2401-05, 24/F

Grand Millennium Plaza

181 Queen’s Road Central

Hong Kong

Quam Securities Limited

A licensed corporation under the SFO to carry out type 1
(dealing in securities), type 2 (dealing in futures
contracts), type 4 (advising on securities), type 6
(advising on corporate finance) and type 9 (asset
management) regulated activities

5/F and 24/F (Rooms 2401 and 2412)

Wing On Centre

111 Connaught Road Central

Hong Kong

China Everbright Securities (HK) Limited

A licensed corporation under the SFO to carry out type 1
(dealing in securities), type 6 (advising on corporate
finance) and type 9 (asset management) regulated
activities

33/F, Everbright Centre

108 Gloucester Road

Wanchai, Hong Kong

First Fidelity Capital (International) Limited

A licensed corporation under the SFO to carry out type 1
(dealing in securities), type 4 (advising on securities)
and type 9 (asset management) regulated activities
36/F., Times Tower

393 Jaffe Road

Wan Chai, Hong Kong
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Futu Securities International (Hong Kong) Limited

A licensed corporation under the SFO to carry out type 1
(dealing in securities), type 2 (dealing in futures
contracts), type 3 (leveraged foreign exchange
trading), type 4 (advising on securities), type 5
(advising on futures contracts), type 7 (providing
automated trading services) and type 9 (asset
management) regulated activities

34/F, United Centre

No. 95 Queensway

Admiralty, Hong Kong

Phillip Securities (Hong Kong) Limited

A licensed corporation under the SFO to engage in type 1
(dealing in securities), type 4 (advising on securities),
type 7 (providing automated trading services) and type 9
(asset management) regulated activities

11/F, United Centre

95 Queensway

Hong Kong

Soochow Securities International Brokerage Limited

A licensed corporation under the SFO to carry out type 1
(dealing in securities) and type 4 (advising on securities)
regulated activities

Level 17, Three Pacific Place

I Queen’s Road East, Hong Kong

UZen Securities Limited

A licensed corporation under the SFO to carry out type 1
(dealing in securities) regulated activity

8/F, EC Healthcare Tower (Central)

19-20 Connaught Road Central

Central, Hong Kong
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Legal advisers to the Company

Legal advisers to the Sole Sponsor and
the Underwriters

As to Hong Kong law

Wan & Tang

Solicitors, Hong Kong

2408, World-wide House

19 Des Voeux Road Central
Central

Hong Kong

As to PRC law

Commerce & Finance Law Offices

Registered law firm in the PRC

Unit 1001, 10F

Phase I, Qianhai Chow Tai Fook Finance Tower
No. 66 Shu Niu Avenue

Nanshan District, Shenzhen, PRC

As to Cayman Islands law
Conyers Dill & Pearman
Attorneys-at-law, Cayman Islands
29th Floor

One Exchange Square

8 Connaught Place

Central

Hong Kong

As to Hong Kong law
ONC Lawyers
Solicitors, Hong Kong
19th Floor

Three Exchange Square
8 Connaught Place
Central

Hong Kong

As to PRC law

Grandall Law Firm (Shenzhen)
Registered law firm in the PRC
24DE/31DE/41-42 Floor

Shenzhen Special Zone Press Tower
6008 Shennan Avenue

Shenzhen

PRC, 518009
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Auditors and reporting accountants

Industry Consultant

Tax adviser

Compliance adviser

Receiving bank

Forvis Mazars CPA Limited

(formerly known as Mazars CPA Limited)
Certified Public Accountants, Hong Kong
Registered Public Interest Entity Auditor
42nd Floor, Central Plaza

18 Harbour Road

Wan Chai

Hong Kong

Frost & Sullivan Limited
Unit 3006, 30/F

Two Exchange Square

8 Connaught Place
Central

Hong Kong

Prism Hong Kong Limited

(formerly known as Prism Hong Kong and
Shanghai Limited)

Units 1903-1905, 19/F

8 Observatory Road

Tsim Sha Tsui

Hong Kong

Caitong International Capital Co., Limited

A licensed corporation to carry out type 1 (dealing in
securities) and type 6 (advising on corporate finance)
regulated activities as defined under the SFO

Unit 2401-05, 24/F

Grand Millennium Plaza

181 Queen’s Road Central

Hong Kong

Bank of China (Hong Kong) Limited
1 Garden Road
Hong Kong
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Registered office in Cayman Islands

Head office in the PRC

Principal place of business in Hong
Kong

Company website

Company secretary
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Hutchins Drive

P.O. Box 2681

Grand Cayman KY1-1111
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2408, World-wide House
19 Des Voeux Road Central
Central, Hong Kong

www.numans.cc
(Note: information on this website does not form part of
this prospectus)

Mr. Tang Tsz Tsun (8 F8R564), member of The Hong
Kong Institute of Certified Public Accountants

Mr. Wang Ping (F-F-5E4)
Flat D, 50/F, Block 5

The Belcher’s, Phase 2

89 Pok Fu Lam Road
Pok Fu Lam

Hong Kong

Mr. Tang Tsz Tsun (BfF B2 5EE)
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Hong Kong
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No. 146, Lianxi Road

Pudong District, Shanghai

PRC

The Hongkong & Shanghai Banking Corporation
Limited, Main Office

HSBC Building

I Queen’s Road Central

Hong Kong

— 82 —



INDUSTRY OVERVIEW

The information presented in this section, unless otherwise indicated, is derived from
various government publications and other publications, and from the Frost & Sullivan Report
prepared by Frost & Sullivan commissioned by us. The information derived from official
government sources has not been independently verified by us, the Sole Sponsor, the Sole Overall
Coordinator, Joint Global Coordinators, Joint Bookrunners and Joint Lead Managers, any of
the Underwriters, any of our and their respective directors, officers, representatives, employees
or advisers, or any other persons or parties involved in the Global Offering, and no
representation is given as to its accuracy.

SOURCE OF INFORMATION

We commissioned Frost & Sullivan, an independent market research and consulting
company, to conduct an analysis of, and to prepare a report on, the maternal and children
nutritional product industry in the PRC for the period from 2018 to 2028. We agreed to pay
Frost & Sullivan a fee of HK$1,020,000, which we believe reflects market rates for reports of
this type.

We have included certain information from the Frost & Sullivan Report in this prospectus
because we believe this information facilitates an understanding of the maternal and children
nutritional product industry in the PRC for the prospective investors. Frost & Sullivan’s
independent research consists of both primary and secondary research obtained from various
sources in respect of the maternal and children nutritional product industry in the PRC. Primary
research involved in-depth interviews with leading industry participants and industry experts.
Secondary research involved reviewing company reports, independent research reports and data
based on Frost & Sullivan’s own research database.

In compiling and preparing the research, Frost & Sullivan has developed its forecast on the
bases and assumptions that (i) the economy in the PRC is likely to maintain stable growth in the
next decade; (ii) the country and regions’ social, economic and political environment are likely
to remain stable in the forecast period; and (iii) the maternal and children nutritional product
industry in the PRC is expected to grow based on the key industry drivers including rising
national health and nutritional awareness as well as purchasing power of consumers and the
Chinese culture of longing for children to thrive.

ABOUT FROST & SULLIVAN

Founded in 1961, Frost & Sullivan has more than 45 offices with more than 3,000 industry
consultants, market research analysts, technology analysts and economists globally. Frost &
Sullivan’s services include technology research, independent market research, economic
research, corporate best practices advising, training, client research, competitive intelligence
and corporate strategy. Frost & Sullivan has been covering the Chinese market since the 1990s.
Frost & Sullivan has seven offices in the PRC and direct access to the knowledgeable experts
and market participants in the maternal and children nutritional product market and its
industry consultants, on average, have more than three years of experience.
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DIRECTOR’S CONFIRMATION

Our Directors have confirmed that after taking reasonable care, there is no adverse change
in the market information since the date of the Frost & Sullivan Report which may qualify,
contradict or have an impact on the information in this section.

OVERVIEW OF NUTRITIONAL PRODUCT INDUSTRY IN THE PRC
Definition and segmentation of nutritional products

Nutritional products refer to products that are designed to provide essential nutrients and
bioactive substances to balance the intake of nutrition and regulate bodily functions for specific
groups of people. They are not intended to treat diseases, nor can they replace a normal diet,
and they should not cause any acute, subacute, or chronic harm to the human body.

Nutritional products can be categorised into vitamins, animal and botanical products,
minerals, and other nutritional products:

° Vitamin products include common ones like vitamins A, B, C, and D, which are
mainly used to supplement essential nutrients needed by the body.

° Animal and botanical products include items such as fish oil, collagen, and herbal
extracts, which are typically used to support cardiovascular health and joint care.

) Mineral products include elements like calcium, magnesium, and zinc, which help
maintain bone health and promote metabolism.

° Other nutritional products encompass proteins, amino acids, probiotics, antioxidants,
and fibres, which help enhance immunity, aid digestion, improve physical
performance, and provide antioxidant benefits.

Market size analysis
Market size analysis of nutritional products in the PRC

The nutritional product industry is divided into the maternal and children product market
and the general market based on the target audience. The general market includes adults,
seniors, and specific groups of people, with primary purposes such as supplementing an
insufficient daily diet, improving health status, and preventing or promoting recovery from
diseases. From 2018 to 2023, the overall market size of nutritional product in the PRC grew
significantly, with the maternal and children product market increasing from RMB60.9 billion
to RMBI101.7 billion, representing a CAGR of 10.8% and accounting for 39.1% of the
nutritional market in 2023. The general market, which includes all other target groups, also saw
notable growth, contributing to the industry’s expansion.

The nutritional product industry is highly competitive, with thousands of companies vying
for market share, ranging from established brands to new entrants. Key challenges include
regulatory changes, shifting consumer preferences, and fluctuating raw material costs, all of
which are important risk factors to be considered.
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In the future, as Generation Z becomes the main childbearing population with a more
scientific approach to nutrition, the maternal and children product market is expected to
become more segmented and professional. This segment is projected to continue growing at a
CAGR of 6.9% from 2023 to 2028 supported by increasing health awareness and the rising
demand for dietary supplement, reaching RMB142.1 billion by 2028. Meanwhile, the general
market is anticipated to grow at a moderate pace among adults and seniors.

Market Size Breakdown of Nutritional Product Industry in the PRC by Audience,
by Retail Sales Value, 2018-2028E

CAGR 2018-2023 2023-2028E
Maternal and Children Products 10.8% 6.9%
M Others 9.7% 5.5%
Total 10.1% 6.1%
RMB Billion
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212.4 112.8
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Source: Frost & Sullivan

In the past five years, the nutritional product industry in the PRC has experienced
significant growth across different city tiers. Third-tier and below cities have shown the most
remarkable expansion, driven by increasing health awareness and improving access to health
products. The market size in these cities increased from RMBG61.1 billion in 2018 to RMB107.2
billion in 2023, reflecting a robust CAGR of 11.9%. This growth is expected to continue, with a
projected CAGR of 7.5% from 2023 to 2028, reaching RMB153.7 billion by 2028.

Second-tier cities have also seen substantial growth due to rapid economic development
and rising consumer purchasing power. The market size in these cities grew from RMB33.8
billion in 2018 to RMB52.6 billion in 2023, representing a CAGR of 9.2%. This growth is
expected to moderate, with a projected CAGR of 5.4% from 2023 to 2028, reaching RMB68.4
billion by 2028.

New first-tier cities have experienced steady growth, driven by increasing health awareness
and consumer spending. The market size expanded from RMB24.1 billion in 2018 to RMB36.8
billion in 2023, achieving a CAGR of 8.9%. Looking ahead, the growth is expected to slow
slightly, with a projected CAGR of 5.0%, reaching RMB46.9 billion by 2028.

First-tier cities, characterised by higher economic levels and greater per -capita
consumption capacity, have experienced consistent growth. The market size in these cities
increased from RMB41.8 billion in 2018 to RMB63.5 billion in 2023, with a CAGR of 8.7%.
Moving forward, growth in first-tier cities is anticipated to be moderate, with a CAGR of 4.8%,
reaching RMB80.4 billion by 2028.
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Market Size Breakdown of Nutritional Product Industry in the PRC by City Tiers,
by Retail Sales Value, 2018-2028E

CAGR 2018-2023 2023-2028E
First-tier cities 8.7% 4.8%
I New first-tier cities 8.9% 5.0%
Second-tier cities 9.2% 5.4%
Il Third-tier and below cities 11.9% 7.5%
. Total 10.1% 6.1%
RMB Billion
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Source: Frost & Sullivan
Market size analysis of nutritional products in the selected third and fourth-tier cities

The nutritional product market in the third and fourth-tier cities in Guangdong Province,
Jiangsu Province, Shandong Province, Zhejiang Province and Anhui Province has the potential
for growth. Taking advantage of lower cost of living especially in accommodation, in lower-tier
cities, consumers in the third and fourth-tier cities in Guangdong Province, Jiangsu Province,
Shandong Provinces, Zhejiang Province, and Anhui Province can afford to live comfortably and
have all the trappings of an upper-middle class lifestyle as these five provinces are considered as
economically developed provinces in the PRC. The annual disposable income per capita in
first-tier and second-tier cities of Guangdong Province, Jiangsu Province, Shandong Province,
Zhejiang Province, and Anhui Province ranged from approximately RMB35,000 to RMB76,000,
whereas the annual disposable income per capita in third-tier and fourth-tier cities of the
above-mentioned five provinces ranged from approximately RMB25,000 to RMB68,000.

The total market size of nutritional products in the third and fourth-tier cities in
Guangdong Province, Jiangsu Province, Shandong Province, Zhejiang Province, and Anhui
Province increased impressively from approximately RMBI14.3 billion in 2018 to RMBS50.3
billion in 2023, representing a CAGR of approximately 28.6%. Stimulated by the growing
income level and rising health awareness, it is anticipated that the market size of nutritional
products in the third and fourth-tier cities in Guangdong Province, Jiangsu Province, Shandong
Province, Zhejiang Province, and Anhui Province could continue to grow and reach
approximately RMB124.9 billion in 2028.
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Market size analysis of nutritional products breakdown by type of players

Between 2018 and 2023, the nutritional product industry in the PRC exhibited substantial
growth from RMBI160.8 billion in 2018 to RMB260.1 billion in 2023, with a CAGR of 10.1%.
The market size of domestic players increased from RMBI101.5 billion in 2018 to RMB166.4
billion in 2023, representing a CAGR of 10.4%. In particular, the domestic players sourcing raw
materials locally saw a significant rise in market share. The market size of domestic players
using locally supplied raw materials grew from RMB63.6 billion in 2018 to RMB117.0 billion in
2023, representing a CAGR of 13.0%. This shift is driven by several factors, including
technological advancements, increased consumer trust in domestic products, and supportive
government policies. Meanwhile, international players also experienced robust growth, with the
market size increasing from RMBS59.3 billion in 2018 to RMB93.6 billion in 2023, reflecting a
remarkable CAGR of 9.6%. The market size of domestic players using raw materials supplied
by overseas suppliers increased from RMB37.9 billion in 2018 to RMB49.4 billion in 2023, with
a slower CAGR of 5.4%.

Looking ahead, the market for domestic players using locally supplied raw materials is
projected to continue its upward trend, with the market size expected to reach RMB169.1 billion
by 2028. The market size of international players are anticipated to grow to RMB117.7 billion
by the same year, while that of domestic players using overseas-supplied raw materials are
projected to grow to RMB62.5 billion. This ongoing growth highlights the increasing
prominence of domestic brands and the evolving dynamics of the nutritional product industry
in the PRC.

Market Size Breakdown of Nutritional Product Industry in the PRC by Type of Players,
by Retail Sales Value, 2018-2028E

CAGR 2018-2023 2023-2028E
International players 9.6% 4.7%
I Domestic players (raw materials supplied by overseas suppliers) 5.4% 4.8%
Domestic players (raw material supplied by local suppliers) 13.0% 7.6%
. Total 10.1% 6.1%
RMB Billion
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Source: China Chamber of Commerce for Import and Export of Medicines and Health Products, Frost & Sullivan
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Overview of Algal Oil
DHA market size analysis

International brands have traditionally relied on high-quality raw materials, continuous
investment in research and development, and higher product quality to hold a significant market
share in the early days. However, with technological breakthroughs by domestic algae oil DHA
enterprises, the purity and quality of extracted DHA are continuously improving, and
production costs are decreasing, boosting the growth of domestic players.

The market size of international players saw an incremental trend, climbing from RMB3.2
billion in 2018 to RMB5.9 billion in 2023, suggesting a CAGR of 13.0%. The retail sales value
of domestic-branded algal oil DHA products made from raw materials imported from overseas
accounted for approximately 1.4% of the entire nutritional product industry in the PRC in
2023. In the next five years, the market is expected to expand to RMBS.0 billion by 2028. With
the rise of domestic products and growing consumer recognition, the CAGR during this period
is expected to moderate to 6.3%.

Conversely, the market size of domestic players increased from RMB3.7 billion in 2018 to
RMBS.1 billion in 2023, and the robust growth is anticipated to continue, reaching RMBI13.1
billion by 2028. Specifically, the market size of domestic players with raw materials supplied by
overseas suppliers grew from RMBI1.4 billion in 2018 to RMB3.6 billion in 2023, representing a
robust CAGR of 20.8%, and it is expected to reach RMB6.2 billion by 2028. Meanwhile, the
market size of domestic players with raw materials supplied by local suppliers increased from
RMB2.3 billion in 2018 to RMB4.5 billion in 2023, with a CAGR of 14.4%, and it is anticipated
to continue with a CAGR of 8.9% from 2023 to 2028, reaching RMB6.9 billion by 2028.

The pricing of algal oil DHA products varies by brand. International brands are priced
between RMB1.9 and RMBI18.3 per capsule, while domestic brands utilising raw materials
supplied by overseas suppliers are priced between RMBI1.7 to RMB16.0 per capsule, and
domestic brands utilising raw materials supplied by local suppliers are priced between RMB0.7
to RMBG6.9 per capsule.
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Market Size Breakdown of Algal Oil DHA industry in the PRC by Type of Players,
by Retail Sales Value, 2018-2028E

CAGR 2018-2023 2023-2028E
International players 13.0% 6.3%
I Domestic players (raw materials supplied by overseas suppliers) 20.8% 11.5%
0 Domestic players (raw material supplied by local suppliers) 14.4% 8.9%
- Total 15.2% 8.6%
RMB Billion
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Source: Frost & Sullivan

OVERVIEW OF MATERNAL AND CHILDREN NUTRITIONAL PRODUCT INDUSTRY
IN THE PRC

Definition

Nutritional products refer to products taken orally that contain one or more ingredients
such as DHA, vitamins, probiotics, or other supplements containing calcium, iron, etc., or any
combination thereof that are intended to supplement the diet of the consumers. Maternal and
children nutritional products are intended to supplement the nutrition apart from the daily diet
for mothers in pregnancy preparation, child-bearing and of both mothers and children in early
parenting stage (children aged 0-6).
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Industry value chain analysis

Value Chain of Maternal and Children Nutritional Product Industry
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Source: Frost & Sullivan
Market size analysis
Market size of maternal and children nutritional product industry

Market Size Breakdown of Maternal and Children Nutritional Product Industry in the PRC by
Type of Players, by Retail Sales Value, 2018-2028E

CAGR 2018-2023 2023-2028E
International players 9.5% 5.6%
I Domestic players 11.5% 7.6%
Total 10.8% 6.9%
RMB Million
150,000 4 142,064.7
132,119.1
122,348.6
112,849.1 46,045.4
101,671.2 103,660.0 MBS 43,2514
100,000 4 83,958.4 92,229.1 377437 ,473..
67.792.8 75.508.8 B 35,125.8 35,193.5
60,877.5 272764 29,912.5
50,000 1 22,330.3
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Source: Frost & Sullivan
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During the period from 2018 to 2023 the market size of maternal and children nutritional
product industry steadily increased from approximately RMB60.9 billion in 2018 to RMB101.7
billion in 2023, representing a CAGR of approximately 10.8%, which was mainly contributed
by the increasing health and nutritional awareness as well as purchasing power of customers and
the Chinese culture of longing for children to thrive. As the market become mature, it is
forecasted that the market size of maternal and children nutritional product industry will
continue to increase and reach approximately RMB142.1 billion in terms of retail sales value by
the end of 2028, representing a CAGR of approximately 6.9%. The market size generated from
international players increased from RMB22,330.3 million in 2018 to RMB35,125.8 million in
2023, achieving a CAGR of 9.5%. This growth can be attributed to their strong brand equity,
superior product quality, and effective marketing strategies. However, the growth rate for
international players is projected to moderate to a CAGR of 5.6% from 2023 to 2028, with the
market size expected to reach approximately RMB46,045.4 million by 2028.

In contrast, domestic players demonstrated a more robust growth trajectory, with their
market size rising from RMB38,547.2 million in 2018 to RMB66,545.4 million in 2023,
corresponding to a CAGR of 11.5%. This significant growth is driven by domestic players’
in-depth understanding of local consumer preferences, competitive pricing strategies, and
expanding distribution networks. Moving forward, domestic players are projected to maintain a
strong growth rate with a CAGR of 7.6%, reaching RMB96,019.2 million by 2028. Although the
decline in the birth rate may negatively affect the maternal and children nutritional product
industry, the growing appreciation of the multi-faceted importance of maternal nutrition to the
health and development of infants and toddlers is stimulating the demand for maternal and
children nutritional products. Meanwhile, parents born in the 1990s and 1995s have taken over
as the core consumer group, which generally emphasises scientific and delicate parenting. Thus,
the spending on maternal and children nutritional products has increased and is expected to
continue to increase substantially.

Market size breakdown of maternal and children nutritional product industry

Market Size Breakdown of Maternal and Children Nutritional Product Industry in the PRC by
Product Category, by Retail Sales Value, 2018-2028E

CAGR 2018-2023 2023-2028E
Algal Oil DHA 14.5% 8.8%
Il Probiotics 14.5% 8.2%
Vitamin 9.8% 6.5%
M Others 9.0% 6.0%
RMB Million
Total 10.8% 6.9%
150,000 - 142,064.7

132,119.1
122,348.6 17,144.4

112,849.1 15,6713
101.671.2 103.660.0 e 14.246.6 _—
100,000 - 755088 92,229.1 B e 27,689,

67.792.8 83,958.4 98332

60.877.5 6.595.0 7,717.2 9.121.7
|

44,010.8
o 41,093.2 g
| TOEs 13,776.0 m s B 382262
50,000 1 [TOREEA] Aok i F— 29.397.8 32,1024 712,

20,131.4 22,228.3 413 )

5 588 7,665 50.811.5
41,594.1 44,588.9 7,665.6
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2018 2019 2020 2021 2022 2023 2024E 2025E 2026E 2027E 2028E

Note: Others include minerals, protein powder, folic acid, and special formula nutritional products, etc.

Source: Frost & Sullivan
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During the period from 2018 to 2023, the maternal and children algal oil DHA segment
demonstrated the fastest growth among all maternal and children nutritional products in the
PRC in terms of retail sales value, which increased from approximately RMBS5,733.5 million in
2018 to approximately RMBI11,259.0 million in 2023, representing a CAGR of 14.5%.
Meanwhile, the market size of the probiotics segment increased from approximately
RMB10,287.0 million in 2018 to RMB20,262.3 million in 2023, representing a CAGR of
14.5%. The rapid growth of algal oil DHA and probiotics as compared to other maternal and
children nutritional products was mainly contributed by the rising health consciousness among
consumers, higher spending power, the development of new biotechnologies, and years of
consumer education. Vitamin has been the largest sub-segment of the maternal and children
nutritional product market and is likely to continue to be the largest sub-segment due to
increased awareness about the prevalence of vitamin deficiencies and their effect during
pregnancy. Due to the economic downturn, consumers’ willingness to spend on non-essential
goods decreased. As a result, the growth of the maternal and children’s nutritional product
market in the PRC slowed in 2024, as households prioritised essential expenditures and became
more cautious with their spending on non-essential health products. Particularly in the first half
of 2024, as the strong release of consumer demand in 2023 further dampened spending
willingness, leading to an additional reduction in non-essential purchases. Having said that, the
economy in the PRC is believed to keep stable growth or rebound in the coming 2025
considering that:

) Debt resolution policy: The 12 trillion RMB debt resolution plan issued by the
Chinese government significantly reduces local government debt, easing their fiscal
burden and allowing greater flexibility for economic support policies. This measure is
expected to promote healthier local economies, creating a stronger foundation for
2025 economic growth.

° Internal fiscal stimulus: The effects of fiscal stimulus policies introduced in 2024 are
anticipated to materialise in 2025, coupled with additional robust fiscal measures.
Together, these fiscal policies will strengthen economic momentum in 2025.

e  The booming of the second industry: In the first three quarters, GDP generated from
the second industry in the PRC witnessed a CAGR of 5.7%. The Chinese government
has issued many positive strategic policies to stably promote the growth of the second
industry, including photovoltaics, hydrogen energy, energy storage, semiconductor,
etc. The implementation of the “Liang Zhong () and “Liang Xin (W#1)” policies
has played a critical role in this process. The “Liang Zhong” policy, which focuses on
major national strategic projects and the enhancement of security capabilities in key
areas, strengthens infrastructure and essential sectors through the issuance of
ultra-long-term special bonds, ensuring resource and facility support for the
development of the secondary industry. The “Liang Xin” policy, which promotes
large-scale equipment upgrades and the replacement of consumer goods, directly
contributes to improved manufacturing efficiency and stimulates market demand.
This combination of policies has not only provided a short-term economic boost but
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also laid the foundation for long-term structural upgrades. By 2025, the effects of
these policies are expected to further unfold, accelerating growth in the second
industry and driving a recovery and enhancement of overall GDP.

) External economic drivers: The IMF’s projection of more accommodative monetary
policies globally in 2024 will support international economic recovery, leading to
increasing demand for Chinese exports and enhancing international demand for
Chinese goods and services.

Moreover, it is forecasted that algal oil DHA and probiotics will maintain high growth
rates than other sub-segments and reach approximately RMBI17,144.4 million and
RMB30,098.0 million in retail sales value in 2028, respectively.

OVERVIEW OF MATERNAL AND CHILDREN ALGAL OIL DHA INDUSTRY IN THE
PRC

Definition

DHA refers to docosahexaenoic acid, which is an essential fatty acid, widely present in
algae, certain fishes, marine animal oils, etc. Low content of DHA is related to the occurrence of
cognitive decline for elderly people, supported by several observational studies. Regular DHA
intake for elder people can considerably reduce the risk of developing Alzheimer’s and other
age-related cognitive decline.

The end products of DHA can be presented in the form of liquid, softgel and powder to
meet different demands from downstream customers, while the largest proportion is presented
in softgel form.

DHA can be classified into fish oil DHA and algal oil DHA by present origins. Algal oil
DHA is more suitable for pregnancy women and toddlers while fish oil DHA is for elderly
people, with regards to the effects of each category. In addition, the recent release of nuclear
contaminated wastewater by Japan has raised some concerns on fish-related products in the
PRC.

Classification
DHA
By Present Origin By Product Form By Main End Customer
. . . N Lo Mothers and Elderly
Fish Oil Algal Oil Softgel Liquid Powder Children People

Source: Frost & Sullivan
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Market size analysis
Market segmentation of maternal and children algal oil DHA industry

According to the origins of the algal oil DHA products, the maternal and children algal oil
DHA market can be divided into products launched by international players and domestic
players, where products labelled with domestic brands could be further categorised into
products with the introduction of locally produced and imported algal oil DHA raw material.

International players

Maternal and children algal oil DHA products launched by international players are
transacted via cross-border trade between countries mainly through business-to-business and
business-to-consumer by business form, which are mostly traded via online channels in the PRC
market. As food security of maternal and children related products has been a cause of concern,
products launched by international players are progressively gaining popularity in the PRC
market.

Domestic players

As for the finished maternal and children algal oil DHA products, including imported
finished and domestically processed, released by domestic brands, the quality is variable among
products, where the supplier of the algal oil DHA raw material is considered as the main
indicator. Specifically, products made from algal oil DHA raw material supplied by overseas
suppliers are regarded as having higher quality than those made from locally produced algal oil
DHA raw material among counterparties.

Algal oil DHA Products

Launched By Domestic Players

Launched By International Players

Algal oil DHA Products Applying Algal oil DHA Products Applying
algal oil DHA Raw Material Locally Manufactured algal oil DHA
Supplied by Overseas Suppliers Raw Material

Source: Frost & Sullivan
Market size analysis of maternal and children algal oil DHA industry

The maternal and children algal oil DHA market in the PRC has experienced continuous
growth over the past five years from 2018 to 2023, with the retail sales value rising from
approximately RMB5,733.5 million in 2018 to approximately RMB11,259.0 million in 2023,
representing a CAGR of 14.5%. Thanks to the rapid development of multi-channels over the
past few years, the sales channels to the end customers were remarkably broadened and
diversified, covering these territories that offline stores alone were used to be incapable of
deployment. In addition, consumption upgrading, which can be indicated by the fact that the
per capita disposable income of residents nationwide and per capita consumption expenditure
have both represented a robust CAGR of 6.8% and 6.2% from 2018 to 2023, and growing
awareness of algal oil DHA were also attributing factors. The maternal and children’s algal oil
DHA product market was driven by contributions from international players, domestic
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suppliers using overseas-sourced algal oil DHA raw materials, and those utilising locally
manufactured algal oil DHA raw materials, accounting for approximately 37.8%, 28.5%, and
33.7% of the market, respectively.

In the first half of 2024, domestic consumption weakened due to the economic downturn in
China, leading to softened demand for algal oil DHA as a non-essential product. In 2024, the
economic downturn resulted in weak consumer expenditure, with per capita consumer
expenditure nationwide rising by 6.8% from the six months ended 30 June 2023, to the six
months ended 30 June 2024. This reflects a slowdown in growth compared to the 8.4% increase
observed from the six months ended 30 June 2022, to the six months ended 30 June 2023,
contributing to weaker market performance in the first half of 2024 compared to the same
period in 2023. This trend is further reflected in total retail sales of consumer goods in the PRC,
which reached RMB23.6 trillion in the first half of 2024, marking a modest increase of just 3.7%
compared to the previous year. In contrast, retail sales in the first half of 2023 had risen by 8.2%
from the first half of 2022, highlighting the impact of the economic downturn on consumer
confidence and expenditure. In particular, the release of radioactive water from Fukushima,
Japan, raised concerns among the PRC consumers about its potential impact on marine
ecosystems. For instance, in addition to extensive media reporting in the PRC, the PRC
government has published official statements and taken actions such as imposing stricter import
regulations on marine products from Japan. The release of radioactive water by Japan raised
concerns not only on fish oil DHA but also algal oil DHA. This apprehension stems from the
consumers’ perception that such contamination could impact algae, which consumers commonly
believe may absorb various nutrients and substances from their marine environment, and that
algae as primary producers in aquatic ecosystems may accumulate contaminants, potentially
affecting the quality and safety of algal oil DHA products. Such concerns triggered the
consumers to exhibit stockpiling behaviour in 2023 as individuals sought to secure their supply
of algal oil DHA products. As a result, this led to a substantial surge in demand for these
products that year, resulting in a negative impact on sales in 2024.

The per capita food & tobacco & liquor expenditure in the PRC has grown from
RMB5,631 in 2018 to RMB7,983 in 2023 at a CAGR of 7.2%, indicating an increasing
purchasing power of consumers. In response to the consumption upgrading, the average price of
the maternal and children algal oil DHA product consumed in Chinese market is estimated to
increase accordingly. From the demand end, the benefit of intake of algal oil DHA is
progressively cultured in the Chinese market, which increases the penetration rate of the
products, especially into lower-tier cities, indicating a growing demand in the future. Despite the
declining birth rate, upheld by the sound and healthy economy in the PRC, the growth of the
maternal and children algal oil DHA market is expected to continue with the upward
momentum. The market size of the maternal and children algal oil DHA in the PRC is projected
to reach RMB17,144.4 million by 2028, at a CAGR of 8.8% from 2023 to 2028, taking into
account the declining birth rate in the PRC.
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Market Size Breakdown of Maternal and Children Algal Oil DHA Product Industry in the PRC by
Type of Players, by Retail Sales Value, 2018-2028E

CAGR 2018-2023 2023-2028E
International players 12.4% 6.9%
I Domestic players (raw materials supplied by overseas suppliers) 22.5% 10.7%
RMB Million Domestic players (raw material supplied by local suppliers) 11.6% 9.2%
:zggg 1 Total 14.5% 8.8% L5673 17,144.4
’ 14,246.6
14,000 A 12,881.2 5,932.0
12,000 1 11,259.0 11,563.0 5.057.6 SRR

10,000 1 9,121.7 98332 4,650.1

42559 4,266.8 .
8,000 1 s 6,595.9 7772 3676.1 3.805.5 23310 48268 SR
6000 { 733 3,194.9 Bp— — 38515

2,783.5 2,704
so00 | 23737 2,704.1

4.858.1 5,359.6 5,880.5
200001 15 059 22096 2,593.0 3.074.0 3,323.6 3,794.3 3,908.3 4379.6 ,805-
2018 2019 2020 2021 2022 2023 2024E 2025E 2026E 2027E 2028E

Source: Frost & Sullivan
Market drivers of the maternal and children algal oil DHA industry in the PRC
Increasing purchasing power

According to NBSC, the disposable income per capita in the PRC increased from
approximately RMB28.2 thousand in 2018 to approximately RMB39.2 thousand in 2023,
representing a CAGR of 6.8%, indicating a higher purchasing power of PRC consumers. As a
result, the sales of consumer goods in the PRC increased from approximately RMB37.8 trillion
in 2018 to approximately RMB47.1 trillion in 2023. In the first half of 2024, the per capita
disposable income of residents nationwide was RMB20,733, representing a growth of 5.4%,
however, the total retail sales of consumer goods in the PRC, which amounted to RMB23.6
trillion in the first half of the year, reflecting a modest increase of only 3.7%. With increasing
disposable income and purchasing power, consumers in the PRC tend to pay more attention to
their health issues, and are more willing to purchase nutritional products in the hope of
maintaining or improving their physical conditions. Benefiting from the climbing income and
purchasing power of domestic consumers, the maternal and children algal oil DHA market in
the PRC is likely to further flourish in the foreseeable future.

Rising awareness over algal oil DHA

With the development of new media, people are gaining awareness of algal oil DHA
through the flush information from all aspects of life, such as word of mouth between friends,
advertisements in diversified platforms, etc. Moreover, in response to the unprecedently fast
improving life quality, the health topic is overwhelmingly drawing people’s attention especially
in relation to pregnant and postpartum women and children. The fast-improving life quality is
reflected in some economic indicators of the PRC, such as the increased disposable income per
capita and expenditure on consumer goods over the past five years as indicated above. On one
hand, the growing awareness over health, environment protection, social responsibility, etc.,
facilitate the improvement of life quality. On the other hand, these brand owners are cultivating
the public on the benefit of algal oil DHA intake, in the hope of enlarging their range of target
customers.
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Future Trends of the maternal and children algal oil DHA industry in the PRC
Expanding online channels

The online channels of maternal and children algal oil DHA have witnessed rapid growth
over the past few years and the trend is expected to continue in the following few years. The
increasing popularity of online channels of maternal and children algal oil DHA is greatly
driven by the advantageous word of mouth that imported products have received more
preferences than products made domestically. Besides, consumers are more inclined to purchase
products directly based on referrals from friends or KOLs on social media platforms.

Major brands of nutritional products have been investing more and more on marketing and
promotion in recent years for strengthening their brand recognition, in particular for online
marketing and promotion on different social media platforms and attracting traffic to online
sales channels. For example, one of the major brands of nutritional products incurred marketing
and promotion expenses which account for approximately 28.9% of the revenue in 2023. There
is a correlation between the level of marketing and promotion expenses devoted to online
marketing channels and the amount of sales recognised on online channels, provided the right
marketing strategies and channels are adopted.

The use of private domain traffic is becoming increasingly popular in today’s digital
marketing landscape, as consumers value more personalised and meaningful interactions with
brands, companies. Brands and companies that effectively leverage private domain traffic can
create stronger relationships, enhance customer loyalty, and drive sales growth.

Generally, a seller that sells and distributes products in its private domain traffic leverages
its own channels to engage directly with customers, creating a more personalised and controlled
shopping experience. Sellers typically create their own private database of potential buyers and
establish private groups with these potential buyers on platforms like WeChat and Douyin or
other dedicated forums to promote and sell the products.

Since interactions occur in a private domain managed by the companies or brands, they can
spend less resources to compete for visibility and attention as compared in public platform and
have more control over customer data and insights which facilitate their operations with better
insights and tailored marketing strategies. By creating exclusive and personalised interactions,
the conversion rates will tend to be higher because customers will usually feel a sense of
belonging and are more likely to respond and return.

More mature regulatory system

Due to the complicated registration process and divergent regulatory system from
international standards, the development of the maternal and children algal oil DHA market
has been significantly impeded, discouraging the launch of products from other countries. End
customers have no choice but to purchase these products even without obtaining certificate or
getting inspected, further hindering the overall product quality of material and children algal oil
DHA. Looking forward, both the regulatory system and market itself are progressively
becoming more mature and efficient, inviting more domestic and international players to engage
in the market.
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Opportunities of the maternal and children algal oil DHA industry in the PRC
Great potential in lower-tier cities

Maternal and children algal oil DHA market is relatively mature and saturated in tier 1
cities, including Shanghai, Beijing, Guangzhou and Shenzhen, where the awareness of
preventative healthcare has been cultivated, calling for product upgrading. By comparison,
the formation of DHA market in lower tier cities is in progress under the widespread marketing
on new product innovation, enhanced effectiveness and product safety from the manufacturers.
Lower tier cites can be exploited with attractive potential for the early movers.

Omni-channel retail

In order to reach a broad set of customers, maternal and children nutritional product
companies are trying to diversify the sales channels. Given that the internet provides customers
with better price transparency, more convenient shopping experiences and detailed product
information than offline shopping, it is expected that distribution channels of maternal and
children algal oil DHA will undergo revolutionary transformation to omni-channel retailing
with an increasing proportion of sales revenue realised in online channels. Specifically,
companies culture the public on maternal and children algal oil DHA and increase product
stickiness by offline channels from hospitals, pharmacies and maternal and baby stores, while
online channels focus on closing deals.

Production diversification

Organic concept has swept the whole food related industries, which is regarded as an
assurance of food quality, especially in the tier 1 cities, where people place emphasis on food
quality and prefer natural biodiverse over genetically engineered sources. Replacement with the
organic raw material can be an opportunity for the manufacturers. Apart from the category
sophistication in raw material, that in packaging, product appearance, product flavour and
element containment of product also provide the chance for players to capture as a possible
source of incremental growth especially in the market for children and pregnant women.

Threats of the maternal and children algal oil DHA industry in the PRC
Varied product quality

Over the past few years, the regulatory institution has continuously detected certain algal
oil DHA that might contain unauthorised elements in the products for pregnant women and
children. In response to such findings, the customers might be reluctant or more cautious
towards taking algal oil DHA, which jeopardises the development of the maternal and children
algal oil DHA market. This issue needs to be addressed by the coordination between leading
players and government to set up a stringent standard for maternal and children algal oil DHA
market. On the other hand, these algal oil DHA products bought from the unofficial channels
should be regulated and under surveillance in order to guarantee the overall product quality in
the PRC.
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Ranking in the algal oil DHA industry in the PRC

The total retail sales value of algal oil DHA products was approximately RMB14,045.4
million in 2023, which was contributed by international brands and domestic brands. The
competition in the algal oil DHA market is intensifying, leading to a relatively fragmented
market share. Competitors differentiate their products by emphasising the source of algae oil
DHA, dosage levels, taste profiles, innovative shapes (such as small fish shapes for easy
dispensing), and forms of intake (such as gummy candies or strip supplements).

For FY2023, the aggregate value generated from the sales of algal oil DHA products from
the top five brands was approximately RMB2,579.9 million, contributing 18.4% to the entire
market. The Group ranked first in terms of retail sales value of RMB658.8 million generated
and took up a share of approximately 4.7% in the algal oil DHA market in the PRC in 2023.

Top 5 Algal Oil DHA Brands in the PRC in 2023

1 The Group Private 658.8 4.7%
2 Brand A® Private 585.7 4.2%
3 Brand B® SZ7.300146 576.2 4.1%
4 Brand C% Private 397.2 2.8%
5 Brand D® Private 362.0 2.6%
Top 5 2,579.9 18.4%
Total 14,045.4 100%
Notes:

(1)  The retail sales value was derived from the value of the respective brand’s algal oil DHA products sold in
the retail market (i.e. at the retail level to end-consumers). In contrast, the Group’s revenue from algal oil
DHA products was primarily generated from the sales to e-commerce companies and regional
distributors, which would on-sell the Group’s products to end-consumers through online shopping
platforms or retail outlets. As a result, the Group’s revenue from sales of algal oil DHA products of
approximately RMB404.1 million was lower than the retail sales value of approximately RMB658.8
million for FY2023. This discrepancy accounted for the profit margins retained by the e-commerce
companies, regional distributors and retail outlets through which the Group sells its algal oil DHA
products.

(2) It is an Australian brand headquartered in Sydney with nutritional products for children and adults as
main products.

(3) Itis a leading supplier of dietary nutritional products and sports foods in China.
(4) Itis aleading German brand focusing on nutritional products for infants, children, and adolescents.
(5) It is a nutritional product brand in China targeting pregnant women and infant.

Source: Frost & Sullivan
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For FY2023, the aggregate value generated from the sales of algal oil DHA products from
the top five domestic brands was approximately RMB1,999.6 million, contributing 24.5% to the
relevant market. The Group ranked first in terms of retail sales value of RMB658.8 million
generated and took up a share of approximately 8.1% in the algal oil DHA market in the PRC
in 2023.

Top 5 Algal Oil DHA Domestic Brands in the PRC in 2023

1 The Group Private 658.8 8.1%
2 Brand B S7.300146 576.2 7.1%
3 Brand D Private 362.0 4.4%
4 Brand E® Private 246.1 3.0%
5 Brand F® Private 156.5 1.9%
Top 5 1,999.6 24.5%
Total 8,146.3 100%
Notes:

(1)  The retail sales value was derived from the value of the respective brand’s algal oil DHA products sold in
the retail market (i.e. at the retail level to end-consumers). In contrast, the Group’s revenue from algal oil
DHA products was primarily generated from the sales to e-commerce companies and regional
distributors, which would on-sell the Group’s products to end-consumers through online shopping
platforms or retail outlets. As a result, the Group’s revenue from sales of algal oil DHA products of
approximately RMB404.1 million was lower than the retail sales value of approximately RMB658.8
million for FY2023. This discrepancy accounted for the profit margins retained by the e-commerce
companies, regional distributors and retail outlets through which the Group sells its algal oil DHA
products.

(2) It is a pharmaceuticals company in the PRC primarily providing medicine and nutritional products.

(3) Itis acompany that serves pregnant women, infants, and children in China, with main products imported
in original packaging.

Source: Frost & Sullivan
Ranking in the maternal and children algal oil DHA industry in the PRC

The total retail sales value of maternal and children algal oil DHA products was
approximately RMB11,259.0 million in 2023, which was contributed by international players
and domestic players made from algal oil DHA raw material supplied by overseas suppliers and
those supplied by domestic players applying locally manufactured algal oil DHA raw material at
approximately 37.8%, 28.5% and 33.7%, respectively. Considering that the food security of
maternal and children-related products is given special attention, people are more inclined to
purchase products launched by international players and domestic players with the application
of algal oil DHA raw material supplied by overseas suppliers, the aggregate share of which
accounted for 66.3% in terms of retail sales value in 2023.
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In 2023, the market size of the maternal and children algal oil DHA products made from
algal oil DHA raw material supplied by overseas suppliers among domestic brands in the PRC
in terms of retail sales value was approximately RMB3,208.8 million. This specific market was
considered concentrated for FY2023 in terms of retail sales value. The market was shared by
approximately 35 players with maternal and children algal oil DHA made from raw materials
supplied by overseas suppliers. Leading players who have formed stable contracts with
world-famous algal oil DHA suppliers display a strong market presence in the PRC and benefit
from the established reputation and recognition of their products. There are currently about 100
participants in the maternal and children algal oil DHA industry. These players face risks
related to high production costs, which can squeeze profit margins, especially as raw materials
and technology costs rise. Additionally, the market is sensitive to consumer awareness and
education, meaning shifts in public perception about the health benefits of DHA could impact
demand. For FY2023, the aggregate value generated from the sales of maternal and children
algal oil DHA products with algal oil DHA raw material supplied by overseas suppliers from the
top five domestic brand names was approximately RMB1,997.4 million, contributing 62.3% to
the entire relevant market.

Top 5 Maternal and Children Algal Oil DHA Domestic Brands with the Application of
Algal Oil DHA Raw Material Supplied by Overseas Suppliers in the PRC in 2023

Av ice: 5.4
1 The Group Private 658.8 20.5% Pri‘c:;‘(%:é:cze:ﬂ-95
Average price: 5.9
2 Brand B SZ.300146 574.0 17.9% Price Range: 2.6-10.1
. Average price: 5.9
3 Brand D Private 362.0 11.3% Price Range: 4.3-12.5
) Average price: 3.3
4 Brand E Private 246.1 7.7% Price Range: 1.7-5.0
. Average price: 5.2
5 Brand F Private 156.5 4.9% Price Range: 3.3-7.8
Top 5 1,997.4 62.3%
Total 3,208.8 100%

Note:

(1)  The retail sales value was derived from the value of the respective brand’s algal oil DHA products sold in
the retail market (i.e. at the retail level to end-consumers). In contrast, the Group’s revenue from algal oil
DHA products was primarily generated from the sales to e-commerce companies and regional
distributors, which would on-sell the Group’s products to end-consumers through online shopping
platforms or retail outlets. As a result, the Group’s revenue from sales of algal oil DHA products of
approximately RMB404.1 million was lower than the retail sales value of approximately RMB658.8
million for FY2023. This discrepancy accounted for the profit margins retained by the e-commerce
companies, regional distributors and retail outlets through which the Group sells its algal oil DHA
products.

Brand B: It is one of the top nutritional brands in China,known for high-quality DHA products for mothers and
children.

Brand D: It is a brand that focuses on innovative health products, including algal oil DHA for child
development.

Brand E: It is a brand known for premium algal oil DHA supplements for maternal and infant nutrition.
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Brand F: It is a brand that offers family health products, emphasising high-quality algal oil DHA for optimal
growth.

Source: Frost & Sullivan

Our Group ranked first in terms of retail sales value of RMB658.8 million generated and
took up a share of approximately 20.5% for FY2023.

Historical price trends of algal oil DHA raw material

The main purpose of the procurement is to source algal oil DHA raw material or the
finished products incorporated into diversified forms internationally or domestically, the prices
of which co-move in the PRC market. As for algal oil DHA industry, the price of the algal oil
DHA raw material in the PRC is determined by the balance between the demand and supply,
and exchange rate, which witnessed a CAGR of approximately 1.4% from 2018 to 2023. Mainly
driven by the growing awareness and consumption upgrading in the PRC, the price of algal oil
DHA raw material is expected to continue with the upward trend in the following years.

The contracts of algal oil DHA raw material between suppliers and downstream
brand-owners are mostly locked on a long-term basis in algal oil DHA industry. In other
words, from the demand side, the prices of algal oil DHA raw material among brand owners are
distinctive, which is driven mainly by two reasons. Firstly, there is no standardised contract with
regards to the duration and the initiation time in the industry, leading to the diversified
periodicity of risk exposure in relation to the price fluctuation in raw material. Secondly, the
bargaining power among downstream brand owners is not identical, where brand owners with
large volume on purchasing orders are able to negotiate with the suppliers at a concession price
and even enact supplementary clauses on co-undertaking potential risks embedded in the
procurement.

Price Index of Algal Oil DHA Raw Material in the PRC, 2018-2023
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OVERVIEW OF MATERNAL AND CHILDREN PROBIOTICS INDUSTRY
Definition and classification

Probiotics are live microorganisms that confer a health benefit on the host when
administered in adequate amounts. These microorganisms are typically bacteria but can also
include certain yeasts. Probiotics are often called “good” or “friendly” bacteria because they
help maintain a healthy balance of microorganisms in the gut microbiome. They can be found in
certain foods such as yoghurt, kefir, and sauerkraut or taken as supplements. The potential
health benefits of probiotics include improved digestion, enhanced immune function, and the
prevention and treatment of certain gastrointestinal disorders. Due to its diversified functions, it
has been one of the most popular functional food additives.

The end products of probiotics can be presented as liquid and powder to meet different
demands from end customers. Dairy products account for approximately 80% of probiotic food
products in daily life, especially fermented milk and lactobacillus beverage products. The most
commonly consumed probiotics are strains of two main species: Bifidobacterium and
lactobacillus. Each probiotic strain has a different effect on the body.

With increasing healthcare awareness and the intensified promoting activities on the
healthcare function of probiotic products, Chinese consumers (infants, children and adults)
have become interested in probiotics products, especially in the middle-sized and large-sized
cities. Probiotic supplements are specifically suitable for infants and children of a young age
when their immune systems are undergoing development.

Market size analysis of maternal and children probiotics industry

Market Size Breakdown of Maternal and Children Probiotics Industry in the PRC by Audience,
by Retail Sales Value, 2018-2028E

CAGR 2018-2023 2023-2028E
Children 14.8% 8.4%
I Maternal 13.9% 7.8%
Total 14.5% 8.2%
RMB Million
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Source: Frost & Sullivan
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From 2018 to 2023, the market size of the maternal and children probiotics industry in the
PRC increased at a double-digit CAGR of 14.5%, mainly driven by the development of the
children probiotics sub-segment. The market size of children‘s probiotics in terms of retail sales
value increased from approximately RMB7,086.1 million in 2018 to approximately
RMBI14,127.3 million in 2023, representing a CAGR of 14. 8%. The rapid increase was
underpinned by the strong demand and rising awareness of maintaining digestive health and
boosting children’s immune systems in higher-income families. In the first half of 2024, the
economic downturn led to overall weak consumption, prompting consumers to reduce spending
on non-essential goods, which negatively impacted the maternal and children probiotics market.
It is forecasted that the growth trend may continue in the next five years due to the accelerating
penetration of online channels, making good quality probiotics products more accessible to
consumers in lower-tier cities. The retail sales value of children‘s probiotics products in the PRC
is projected to achieve approximately RMB21,176.7 million in 2028 with a CAGR of 8.4% from
2023 to 2028.

Major drivers of maternal and children probiotics industry in the PRC
Favourable policy environment

In 2017, China released the “National Nutrition Plan (2017-2030)”, which first proposed
to “integrate nutrition into all health policies”. Subsequently, President Xi Jinping officially
proposed the “Healthy China 2030 strategy in the report of the 19th National Congress. Since
then, various policies related to reasonable nutrition have been intensively implemented and
interconnected, creating a favourable environment and opportunities for probiotic products.
Heavy investment directed towards research and development of probiotics products has led to
the development of more effective species, which drives the development of the probiotic
nutritional product market.

Growing concern for the gut health

The growing consumer awareness about gut health is expected to fuel the growth of the
probiotics market. Guts are 70% responsible for keeping the immune system strong, keeping the
body fit, and reducing obesity. Probiotics help treat diseases such as intestinal inflammation,
urogenital infections, and antibiotic-associated diarrhoea by fighting against bad bacteria in the
guts. Just as adults and older children can have an unbalanced digestive flora, it can also happen
to more vulnerable infants. Therefore, it is significant for infants to take probiotics products to
help prevent many infant conditions including gastroenteritis and diarrhoea.
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Future trends of maternal and children probiotics industry in the PRC
Product innovation

Innovations in flavours and functional ingredients boost the maternal and children
probiotics market. The manufacturers of these foods and ingredients are laying special emphasis
on balancing functional benefits and flavour. Technological advances have enabled the
development of products that mask the unpleasant taste of some functional ingredients and
increase the shelf life of functional ingredients. For instance, effective microencapsulation
allows manufacturers to hide the bitter taste of amino acids and other ingredients. Moreover,
innovations are also happening in packaging, designing, and labelling. Production processes
have become faster, enabling faster delivery of products to retailers and accelerating the
development of the maternal and children probiotics industry.

Wider application range of probiotics

Probiotics are mostly consumed as functional foods and drinks. However, their use is
gradually expanding in skin care and personal care. Many clinical studies conducted and
published by the American Academy of Dermatology and British Journal of Dermatology
concluded probiotics’ advantages for achieving better skin. Clinical studies have proved that
probiotics form a protective layer that prevents skin from inflammation, UV-rays, and
dehydration. The players in the market are starting to recognise the potential of probiotics in
personal care and introducing relevant products.

Opportunities and threats of maternal and children probiotics industry in the PRC
Opportunities
Growing health awareness

In the PRC, there is a notable rise in health consciousness among consumers, particularly
concerning maternal and child health driven by increased access to information through the
internet, social media, and educational campaigns that emphasise the importance of gut health
and immunity. Consumers are becoming more knowledgeable about the benefits of probiotics,
understanding how they can enhance digestion, prevent common ailments, and support overall
health. As a result, the growing emphasis on maintaining health through nutrition and
supplements is significantly driving the demand for probiotic products tailored for mothers and
children.
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Expansion of e-commerce

The rapid expansion of e-commerce in China provides a robust platform for the probiotics
industry to reach a wider audience. Online retail channels allow companies to market products
directly to consumers, leveraging digital marketing strategies and data analytics to optimise
their offerings. E-commerce platforms also facilitate easier access to rural and remote areas,
where traditional retail penetration may be limited, thereby expanding market reach and driving
sales growth. Additionally, the integration of live streaming into e-commerce enables brands to
create more dynamic and informative shopping experiences, educating consumers about the
benefits of probiotics and enhancing engagement and trust.

Threats
Regulatory hurdles

Despite government support, the probiotics industry faces stringent regulatory
requirements and a complex approval process in China. Companies must navigate the
regulatory landscape, which includes obtaining necessary certifications and complying with
safety and efficacy standards. The National Health Commission of China (B &L @#FEZ)
updated the “List of Strains Available for Food” and “List of Strains Available for Infant
Food” to standardise the production licensing for strains and their preparations used in food
processing and mandates that companies must accurately label these strains and preparations.
This regulatory framework is designed to enhance product quality and safety, but it also
requires companies to continually innovate and maintain high transparency and accountability
standards in product ingredients and marketing.

Fierce competition

The probiotics market in China is highly competitive, with numerous domestic and
international brands vying for market share. The issue of product homogeneity exacerbates the
competition, making it difficult for brands to stand out. Building and maintaining consumer
trust is crucial. Companies have to invest heavily in research and development to ensure the
quality and effectiveness of their products. Additionally, they need to implement robust
marketing strategies to differentiate their products and establish a strong brand presence in the
market.

Competitive landscape overview

The maternal and children probiotics industry in the PRC is becoming increasingly
competitive, with a growing number of companies entering the market. The market is relatively
fragmented because of the presence of numerous players of varying sizes. There are six major
renowned brands of maternal and child probiotics suppliers, including Numans. In addition to
these established players, many smaller companies are entering the market, particularly in the
e-commerce space. These companies leverage online platforms to reach a wider audience and
offer diverse probiotic products. The players compete based on price, quality, innovation,
reputation, and distribution.
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The competition among the companies may force them to reduce their product prices,
negatively affecting their margins and market growth. The market has witnessed frequent
mergers, acquisitions, and strategic alliances in recent years. Some industry participants
extensively invest in research and development to enhance their product portfolio and gain
market share. At the same time, other players use online sales, multi-level marketing, and
distribution networks to increase their competitive advantage. Overall, the competition in the
maternal and children probiotics industry in the PRC is expected to continue to intensify and
fragment as more companies enter the market and seek to differentiate themselves through
product innovation, marketing strategies, and partnerships with healthcare providers.

Ranking in the maternal and children probiotics industry in the PRC

The total retail sales value of maternal and children probiotics products was approximately
RMB20,262.3 million in 2023. The industry is relatively deconcentrated with the aggregate share
of the top 5 brands accounting for 17.6% in terms of retail sales value in 2023. The market is
competitive with approximately 120 players which have a limited number of sizable market
players. The maternal and children probiotics industry in PRC faces risks from strict regulatory
approvals for product claims, which can defer market entry. Additionally, changing consumer
preferences for natural or organic ingredients, as well as increasing competition from both
domestic and international brands, pose significant challenges to maintaining market share by
existing market players. The Group had a market share of approximately 0.2% in the maternal
and children probiotics industry in the PRC in 2023.

Top 5 Maternal and Children Probiotics Brands in the PRC in 2023

1 Brand G! HK.01112 1,273.9 6.3%
2 Brand H? Private 1,092.2 5.4%
3 Brand I? Private 505.7 2.5%
4 Brand J* Private 424.8 2.1%
5 Brand K* Private 262.9 1.3%
Top 5 3,559.5 17.6%
Total 20,262.3 100%

Notes:

(1) It is a leading nutritional product brand, particularly in the maternal and children’s products sector,
including probiotics and milk powder.

(2) It is an international probiotics brand, particularly focusing on maternal and children‘s probiotics
products.

(3) Itis an international probiotics brand, with a strong emphasis on children’s probiotic products.
(4) It is an international dietary supplement brand, with probiotics as its main products.

(5) It is an international brand, specialising in providing maternal and children’s food and dietary
supplements.

Source: Frost & Sullivan

- 107 -



REGULATORY OVERVIEW

REGULATIONS ON FOREIGN INVESTMENT

The establishment, operation and management of companies in the PRC shall be subject to
the PRC Company Law, which was promulgated by the SCNPC on 29 December 1993,
implemented on 1 July 1994, and subsequently amended on 25 December 1999, 28 August 2004,
27 October 2005, 28 December 2013, 26 October 2018 and 29 December 2023. The PRC
Company Law applies to all companies established in the PRC, including foreign-invested
companies, except otherwise provided by relevant laws or regulations on foreign investment.

According to the Foreign Investment Law of the PRC* ({(H#E N RILAE S pa & L) |
the “Foreign Investment Law”) adopted by the NPC on 15 March 2019 and came into force on 1
January 2020, the State shall implement the management systems of pre-establishment national
treatment and negative list for foreign investment. The pre-establishment national treatment
refers to the treatment given to foreign investors and their investments during the investment
access stage, which is not lower than that given to their domestic counterparts. The negative list
refers to special administrative measures for the access of foreign investment in specific fields as
stipulated by the State. The State shall give national treatment to foreign investment beyond the
negative list. The organisation form, institutional framework and standard of conduct of a
foreign-funded enterprise shall be subject to the provisions of the PRC Company Law and the
Partnership Enterprise Law of the PRC* ({#E NRILFIE G 4F£%4)), and other laws.
Foreign investors shall not invest in any field forbidden by the negative list for access of foreign
investment. For any field restricted by the negative list, foreign investors shall conform to the
investment conditions as required in the negative list, and fields not included in the negative list
shall be managed under the principle that domestic investment and foreign investment shall be
treated uniformly.

Along with the Foreign Investment Law’s coming into effect on 1 January 2020, the Law
on Sino-Foreign Equity Joint Ventures of the PRC* ({H ¥ A RALFIE tp A& &4 B 2EIL)),
the Law on Wholly Foreign-owned Enterprises of the PRC* ({13 A\ R IL B4 & 2% )) and
the Law on Sino-Foreign Cooperative Joint Ventures of the PRC* ({1 #g A 305 4G 4F 48
BmA¥)) were repealed simultaneously, and foreign-funded enterprises which were
established in accordance with such laws before the implementation of the Foreign
Investment Law may retain their original organisation forms and other aspects for five years
upon the implementation hereof.

On 26 December 2019, the Implementing Regulations of the Foreign Investment Law* ({*
He N RACFI S &R E etk f7]) |, the “Implementing Regulations™) was promulgated by the
State Council and came into effect on 1 January 2020, which further replaced the Implementing
Regulations of the Law of the PRC on Sino-foreign Equity Joint Ventures* ({3 A [ 3 A1 ] o
S E R RN EMMR)), the Interim Provisions on the Joint Operation Period of
Sino-foreign Equity Joint Ventures* ((F/MEEREREGEWREITHIE)), the Rules for
the Implementation of the Law of the PRC on Wholly Foreign-owned Enterprises® ({H #E A [&
FABEANE 2L EMEANHI)) and the Rules for the Implementation of the Law of the PRC on
Sino-foreign Cooperative Joint Ventures* ({H1#E A RALANE S AE & A L H A AILD).
According to the Implementing Regulations, the registration of a foreign-invested enterprise
shall be processed pursuant to the law by the market regulation department of the State Council
or its authorised local counterparts. A foreign investor or a foreign-invested enterprise shall
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submit investment information to the competent commerce department via the enterprise
registration system and the enterprise credit information publicity system. The Foreign
Investment Law and the Implementing Regulations also apply to the investment made by a
foreign-invested enterprise in the PRC.

On 30 December 2019, the MOFCOM and the SAMR jointly promulgated the Measures
for the Reporting of Foreign Investment Information* ({AMEHE(E B HLE) | the
“Reporting Measures”), which came into effect on 1 January 2020 and replaced the
Provisional Measures on Record-filing Administration over the Establishment and Change of
Foreign-invested Enterprises* ({(HMR# &M% 7 B EMHRE MY ITH%)) simultaneously.
Pursuant to the Reporting Measures, a foreign investor or a foreign-invested enterprise shall
report investment information by submitting initial report, changing report, deregistration
report, annual report and etc.

Investment activities in the PRC conducted by foreign investors shall comply with the
Provisions on Guiding Foreign Investment Direction® ({F§E /M E H MBIE)), which was
promulgated by the State Council on 11 February 2002 and came into effect on 1 April 2002.
The Foreign Investment Catalogue (2017 Revision)* ((HMp#% & 7 2648 8 H 8% (20174F /) )) was
jointly promulgated by the NDRC and the MOFCOM on 28 June 2017 and came into force on
28 July 2017. On 28 June 2018, the Special Administrative Measures for Foreign Investment
Access (Negative List) (2018 Edition)* (<Fp 4% & HEA R R & RS it (& 7 B (20184 /) ))
(the “Negative List (2018 Edition)”) was promulgated by the NDRC and the MOFCOM and
came into force on 28 July 2018, pursuant to which the special administrative measures for the
market entry of foreign investment (negative list for the market entry of foreign investment) in
the Foreign Investment Catalogue (2017 Revision) were simultaneously repealed. On 30 June
2019, the Special Administrative Measures for Foreign Investment Access (Negative List) (2019
Edition)* (AN & WA e Al 45 BRAE b ( 2 TS ) (20194E /%) ))  (the “Negative List (2019
Edition)”) and the Catalogue of Industries for Encouraging Foreign Investment (2019
Version)* (CEE/P P& EZEH 8k (20194FM) )) were promulgated by the NDRC and the
MOFCOM and came into force on 30 July 2019, whereby the Negative List (2018 Edition) and
the Foreign Investment Catalogue (2017 Revision) were simultaneously repealed. On 23 June
2020, the Special Administrative Measures for Foreign Investment Access (Negative List) (2020
Edition)* (<& HEA FR I B S5 i (B 7 B) (20204 M) ) (the “Negative List (2020
Edition)”) was promulgated by the NDRC and the MOFCOM and came into force on 23
July 2020, whereby the Negative List (2019 Edition) was simultaneously repealed. On 27
December 2020, the Catalogue of Industries for Encouraging Foreign Investment (2020 Version)
* (BN P A = 2E H 8k (20204F ) )) was promulgated by the NDRC and the MOFCOM
and came into force on 27 January 2021, whereby the Catalogue of Industries for Encouraging
Foreign Investment (2019 Version) was simultaneously repealed. On 27 December 2021, the
Special Administrative Measures for Foreign Investment Access (Negative List) (2021 Edition)*
(CHNPE A& E A RS I A7 RS 7t (B TV BE) (20214F8R) D) (the “Negative list (2021 Edition)”) was
promulgated by the NDRC and the MOFCOM and came into force on 1 January 2022, whereby
the Negative List (2020 Edition) was simultaneously repealed. On 26 October 2022, the
Catalogue of Industries for Encouraging Foreign Investment (2022 Version)* ({4 4hpi 4% & =
#H Bk (20224 1) )) was promulgated by the NDRC and the MOFCOM and came into force on
1 January 2023, whereby the Catalogue of Industries for Encouraging Foreign Investment (2020
Version) was simultaneously repealed. On 6 September 2024, the Special Administrative
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Measures for Foreign Investment Access (Negative List) (2024 Edition)* (&M P 4% & AR5 Al 5
PR s (B VS ) (20244Fh) )) (the “Negative List (2024 Edition)”) was promulgated by the
NDRC and the MOFCOM and came into force on 1 November 2024, whereby the Negative List
(2021 Edition) was simultaneously repealed.

The Negative List (2024 Edition) sets out the special administrative measures for access of
foreign investment such as the requirements in relation to shareholding and senior management.
Fields that are not included in the Negative List (2024 Edition) shall be regulated according to
the principle of equal treatment of domestic and foreign investments. Marketing, selling and
distributing nutritional products do not fall into the Negative List (2024 Edition).

REGULATIONS ON FOREIGN EXCHANGE CONTROL

In accordance with the Administrative Regulations of the PRC on Foreign Exchange* ({*
#e N\ B AN B 40 RE A B A51]) ) which was promulgated by the State Council on 29 January 1996,
amended on 14 January 1997 and 1 August 2008, and became effective on 5 August 2008, RMB
is generally freely convertible for payments of current account items, such as trade and
service-related foreign exchange transactions and dividend payments, but is not freely
convertible for capital account items, such as direct investment or engaging in the issuance or
trading of negotiable securities or derivatives unless the prior approval by the SAFE or other
relevant authorities for the administration of foreign exchange is obtained.

Pursuant to the Circular of State Administration of Foreign Exchange on Relevant Issues
concerning Foreign Exchange Administration of Overseas Investment and Financing and
Return Investments Conducted by Domestic Residents through Overseas Special Purpose
Vehicles*  (C[BIZ A1 HER HH ) BRI 52 04 J R A RR R H B9 2 ] S5 ARl 8 BOR TR 5 S E S BRAT
BRI %EN) | the “SAFE Circular No. 37”), which was promulgated by SAFE and became
effective on 4 July 2014, (1) a resident of the PRC (“PRC Resident”) shall register with the local
SAFE branch before he or she contributes assets or equity interests in an overseas special
purpose vehicle (“Overseas SPV”), that is directly established or controlled by the PRC
Resident for the purpose of conducting investment or financing; and (2) following the initial
registration, the PRC Resident is also required to register with the local SAFE branch for any
major change, in respect of the Overseas SPV, including, among other things, a change of the
Overseas SPV’s PRC Resident shareholder(s), name of the Overseas SPV, term of operation, or
any increase or reduction of the Overseas SPV’s registered capital, share transfer or swap, and
merger or division. Pursuant to SAFE Circular No. 37, failure to comply with these registration
procedures may result in penalties.

The Circular of the State Administration of Foreign Exchange on Further Simplifying and
Improving the Direct Investment-related Foreign Exchange Administration Policies* (B 4h
R 765 PHL Je B o — 25 i A R oot L 3R A ME A IR 9% 1) | the “SAFE Circular No. 13”)
was promulgated on 13 February 2015, implemented and became effective on 1 June 2015.
According to the SAFE Circular No. 13, foreign exchange registration under domestic direct
investment and foreign exchange registration approval under overseas direct investment can be
conducted with a qualified bank, instead of the local foreign exchange administrative bureau,
and the SAFE shall implement indirect supervision over foreign exchange registration of direct
investment via the banks.
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The Circular of the State Administration of Foreign Exchange on Reforming the
Management Approach regarding the Settlement of Foreign Exchange Capital of
Foreign-invested Enterprises* (<8¢5 REE B R B A Bl A0 i 450 & A S 4D HE A 43 & B4 By
A A |, the “Circular 197) was promulgated on 30 March 2015 and came into effect from 1
June 2015. According to Circular 19, the foreign exchange capital of foreign-invested enterprises
shall be subject to the Discretional Foreign Exchange Settlement (the “Discretional Foreign
Exchange Settlement”). The Discretional Foreign Exchange Settlement refers to the foreign
exchange capital in the capital account of a foreign-invested enterprise for which the rights and
interests of monetary contribution have been confirmed by the local foreign exchange bureau
(or for which the monetary contribution has been registered for account entry by the banks) can
be settled at the banks based on the actual operational needs of the foreign-invested enterprise.
The proportion of Discretional Foreign Exchange Settlement of the foreign exchange capital of
a foreign-invested enterprise is temporarily determined as 100%. The RMB converted from the
foreign exchange capital will be kept in a designated account and if a foreign-invested enterprise
needs to make further payment from such account, it still needs to provide supporting
documents and go through the review process with the banks.

Furthermore, Circular 19 stipulates that the use of capital by foreign-invested enterprises
shall follow the principles of authenticity and self-use within the business scope of enterprises.
The capital of a foreign-invested enterprise and capital in RMB obtained by the foreign-invested
enterprise from foreign exchange settlement shall not be used for the following purposes: (1)
directly or indirectly used for the payment beyond the business scope of the enterprises or the
payment prohibited by relevant laws and regulations; (2) directly or indirectly used for
investment in securities unless otherwise provided by relevant laws and regulations; (3) directly
or indirectly used for granting the entrust loans in RMB (unless permitted by the scope of
business), repaying the inter-enterprise borrowings (including advances by the third party) or
repaying the bank loans in RMB that have been sub-lent to the third party; and (4) paying the
expenses related to the purchase of real estate that is not for self-use (except for the
foreign-invested real estate enterprises).

The Circular of the State Administration of Foreign Exchange on Reforming and
Regulating Policies on the Control over Foreign Exchange Settlement of Capital Accounts*®
(R R H1 R 457 FHL =y ) e o 0 0 o T AR T 45 T LR A1), the  “Circular  167)  was
published on 9 June 2016 and became effective simultaneously. Pursuant to Circular 16,
enterprises registered in the PRC may convert their foreign debts from foreign currency to RMB
on self-discretionary basis. Circular 16 provides an integrated standard for conversion of
foreign exchange under capital account items (including but not limited to foreign currency
capital and foreign debts) on self-discretionary basis which applies to all enterprises registered
in the PRC. Circular 16 reiterates the principle that RMB converted from foreign
currency-denominated capital of a company may not be directly or indirectly used for
purposes beyond its business scope or prohibited by PRC laws or regulations, while such
converted RMB shall not be provided as loans to its non-affiliated entities unless such granting
is expressly permitted in the business scope. If the content of Circular 19 is not consistent with
the Circular 16, the Circular 16 shall prevail.
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On 23 October 2019, the SAFE issued the Circular of the State Administration of Foreign
Exchange on Further Facilitating Cross-border Trade and Investment* (]S40 4 3R B 7%
R B G R L @A) | the “Circular 28”), which, among other things,
expanded the use of foreign exchange capital to domestic equity investment area. On the
basis that investment foreign-funded enterprises (including foreign investment companies,
foreign-funded venture capital enterprises and foreign-funded equity investment enterprises)
may make domestic equity investments by using capital according to laws and regulations,
non-investment foreign-funded enterprises are allowed to lawfully make domestic equity
investments by using their capital on the premise of no violation of prevailing special
administrative measures for foreign investments access (negative list) and the authenticity and
compliance with the regulations of domestic investment projects. Where any previous provisions
run counter to the Circular 28, the Circular 28 shall prevail.

REGULATIONS ON E-COMMERCE

According to the E-Commerce Law of the PRC* ({(*F# AR ILFIEE FREH5 L)), which
was promulgated by the SCNPC on 31 August 2018 and came into effect on 1 January 2019,
E-Commerce refers to business activities of sales of goods or provision of services through
Internet and other information network while E-commerce business operators refer to natural
persons, legal persons and other non-legal-person organisations that engage in business
activities of sales of goods or provision of services through Internet and other information
network. E-commerce operators shall complete the market entity registration (unless no such
registration is required by laws and administrative regulations) and obtain the relevant
administrative licences for conducting those operational activities which are required by law to
obtain administrative licences.

Commodities sold or services offered by e-commerce operators shall meet the requirements
to protect personal and property safety and the environmental protection requirements, and
e-commerce operators shall not sell or provide any commodity or service prohibited by laws and
administrative regulations. E-commerce platform operators who know or should have known
that the goods sold or services provided by the operators within the platform do not meet the
requirements for ensuring personal and property safety, or if there are other acts that infringe
upon the legitimate rights and interests of consumers, and have not taken necessary measures,
shall bear joint and several liabilities with those operators. The authorities may order these
e-commerce platform operators to rectify within a specified period or to suspend business
operations, and may impose a fine of up to RMB2,000,000.

E-commerce operators shall (including without limitation): (i) continuously display its
business licence information and administrative licence, or relevant information which indicates
that it does not need to complete the market entity registration in a prominent position on its
homepage; (i1) disclose information about commodities or services in a comprehensive, truthful,
accurate and timely manner so as to safeguard the consumers’ right to know and right of choice;
(iii) deliver commodities or services according to its commitment or the ways and time limits as
agreed upon with consumers, and bear the risks and responsibilities when commodities are in
transit; and (iv) bring the tie-in sales of commodities or services to consumers’ attention in
significant manner and shall not set tie-in commodities or services as default options. Where an
e-commerce operator ceases to engage in e-commerce business, it shall continuously announce
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relevant information in a prominent position on its homepage 30 days in advance. When
e-commerce operators do not publicly display their business licence information, administrative
permit information, or information indicating that they are exempt from market entity
registration in a prominent location on their homepage, or who do not continuously display
links to the aforementioned information or information regarding the termination of
e-commerce operations in a prominent location on their homepage, the e-commerce platform
operators shall be ordered by the relevant supervisory authorities to make corrections within a
specified period. If the corrections are not made within the deadline, the e-commerce platform
operators will be subject to a fine ranging from RMB20,000 to RMB100,000. In cases of serious
violations, the operators will be ordered to suspend business for rectification and will be subject
to a fine ranging from RMB100,000 to RMB500,000.

REGULATIONS ON IMPORT OF GOODS

Pursuant to the Customs Law of the PRC* ({13 A\ R ILANE 5 B %)) promulgated by the
SCNPC on 22 January 1987 and amended on 8 July 2000, 29 June 2013, 28 December 2013, 7
November 2016, 4 November 2017 and 29 April 2021, unless otherwise stipulated, the
declaration of imported goods may be made by the consignors and consignees themselves, and
such formalities may also be completed by their entrusted customs brokers. The consignees for
import of goods and the customs brokers engaged in customs declaration shall undergo
recordation formalities at the relevant administration department of customs in accordance with
the laws. Where Customs declaration business is engaged in without being filed with the
Customs, the Customs shall impose a fine against the party concerned.

Pursuant to the Administrative Provisions of the Customs of the PRC on the Record-filing
of Customs Declaration Entities® (€13 A F& 1[5 v B ik B 25007 45 28 & L€ )), promulgated
by the General Administration of Customs on 19 November 2021 and became effective from 1
January 2022, customs declaration entities refer to the consignors and consignees of imported
goods and customs declaration enterprises recorded with the customs. If the consignors and
consignees of imported goods and customs declaration enterprises apply for record-filing, they
shall obtain the qualification of market entities; among them, if the consignors and consignees
of imported goods apply for record-filing, they shall also obtain the record-filing of the foreign
trade operators. The record-filing of the customs declaration entities is valid for a long period of
time, while the temporary record-filing is valid for one year, after which re-application of
record-filing can be made. Where there is a change to the basic information of the customs
declaration entity, and the customs declaration entity fails to go through the formalities for
change with the Customs in accordance with the relevant provisions, the Customs shall order it
to make corrections, and if it refuses to do so, the Customs may impose a fine of not more than
RMB10,000 on it.
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According to the Law on Import and Export Commodity Inspection of the PRC* ({H13E A
P R0 3 4 1 P AR A BB 7% )) promulgated by the SCNPC on 21 February 1989 and amended on
28 April 2002, 29 June 2013, 27 April 2018, 29 December 2018 and 29 April 2021 and its
implementation ordinance, consignees of imported goods may complete the application
formalities of customs inspection by themselves or authorise an agent to complete this
procedure. The government maintains a documentary record and registration system for
application formalities of customs inspection completed by the recipient of imported goods by
themselves. The consignees of imported goods completing quarantine formalities must submit
documentary records to the relevant entry quarantine inspection body in accordance with the
laws. Where import commodities that must be inspected by commodity inspection agencies are
sold or used without having been inspected, any illegal gains shall be confiscated by the relevant
commodity inspection agency, and a fine of between five and twenty percent of the value of such
commodities will be imposed. Where such a violation constitutes a crime, prosecution for
criminal liability shall be carried out in accordance with the law.

REGULATIONS ON MANUFACTURING AND SALES OF FOODS
Food Safety Law

Pursuant to the Food Safety Law of the People’s Republic of China* ({H % A R ILFIE &
& 21L) | the “Food Safety Law”) promulgated by the SCNPC on 28 February 2009 and
revised on 24 April 2015, 29 December 2018 and 29 April 2021, and the Regulation on the
Implementation of the Food Safety Law of the PRC* ({3 A\ R HLAE & 5 & 215 Bk 6))
promulgated by the State Council on 20 July 2009 and amended on 6 February 2016, 11 October
2019 and came into effect on 1 December 2019, the State adopts a licensing system for food
production and trade, and an enterprise engaging in production, sales of food or catering
services shall legally obtain the licence. However, for those who engage in the sales of edible
agricultural products or only sell pre-packaged food products, obtaining a licence is not
required. Food operators that only sell pre-packaged food shall report to the food safety
regulatory department of the local people’s government at or above the county level for the
recordation. In accordance with the Administrative Measures for Food Operation Licensing and
Filing* (B MEE T A RZEHHEL)), where any record-filing party fails to submit the
record-filing information as required or fails to update the record-filing information in case of
any change thereto, the local market regulatory authority at or above the county level shall
order it to make corrections within a specified time limit; if it fails to do so, a fine of not less
than RMB2,000 but not more than RMB10,000 shall be imposed thereon.

Under the food recall system established by the State pursuant to the Food Safety Law and
its implementation rules, where a food producer or trader finds that the foods it has produced or
sold does not comply with relevant food safety standards, or if there is any evidence proving
that the foods produced or sold may harm human health, the food producer or trader shall
immediately cease the production or trading thereof, and notify the relevant producers, traders
and consumers, and keep records of the recall and notification status. Food manufacturers and
business operators who refuse to recall foodstuffs or cease operation after being ordered by the
food safety supervision and administration department to do so, and when it does not constitute
a crime, the authority shall confiscate the illegal income and foodstuffs from the illegal
manufacturing or business activities, and may at the same time confiscate the tools, equipment,
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ingredients used in the illegal manufacturing or business activities; where the value of the
foodstuffs from the illegal manufacturing or business activities is less than RMB10,000, a fine
ranging from RMBS50,000 to RMB100,000 shall be imposed at the same time; where the value of
the foodstuffs is RMB10,000 or more, a fine ranging from ten to twenty times the value of the
foodstuffs or food additives shall be imposed at the same time; in serious cases, the permit shall
be revoked.

Health supplement products

Pursuant to the Food Safety Law, the State implements strict supervision and
administration over health supplement products. The alleged health supplement products
shall have scientific basis and shall not cause acute, sub-acute or chronic harm to human health.
The List of Raw Materials for Health Supplement Products (I)* ({FRIEE 5 JFEHH 8% (—))) and
the Health Function Directory Alleged by Health Supplement Products as Allowed (I)* ({J2FF
PRAEE SRR DI REH 8% (—) )) promulgated on 27 December 2016, shall be formulated,
adjusted and published by the CFDA, in concert with the health administrative department
under the State Council and the National Administration of Traditional Chinese Medicine ([# %
55 8645 11 J5)). The raw materials included in the List of Raw Materials for Health Supplement
Products can only be used in the production of health supplement products other than other
food products. On 2 August 2019, the Administrative Measures for the List of Raw Materials
and the List of Healthcare Functions for Health Supplement Products® ({fRfad & 5 JFURE B % B
PRAETIRE B Bk HLHFE)) was promulgated by the SAMR and came into force on 1 October
2019, pursuant to which the SAMR in conjunction with the National Health Commission of the
People’s Republic of China* (13N RILHMEIE KA ERZEE) and the National
Administration of Traditional Chinese Medicine shall formulate, adjust and release the List
of Raw Materials for Health Supplement Products and the Health Function Directory Alleged
by Health Supplement Products as Allowed. The formulation, adjustment and release of the List
of Raw Materials for Health Supplement Products and the Health Function Directory Alleged
by Health Supplement Products as Allowed shall serve the tenet of safeguarding food safety and
promoting public health, and follow the principles of legality, scientificity, openness and
impartiality.

Pursuant to the Administrative Measures for the Registration and Record-filings of Health
Supplement Products® (PR i 55 i B 22 %5 BRI ) ) which was promulgated by the CFDA
on 26 February 2016, amended by the SAMR on 23 October 2020 and came into effect on the
same date, the health supplement products that are made from the raw materials outside the List
of Raw Materials for Health Supplement Products, or that are imported for the first time (apart
from nutrients such as supplement vitamins and minerals) shall be registered with the market
regulation administration under the State Council. However, where the health supplement
products that are made from the raw materials on the List of Raw Materials for Health
Supplement Products, or that are imported for the first time being categorised as nutrients such
as supplement vitamins and minerals, such health supplement products shall be submitted to the
market regulation administration under the State Council for record-filing. Other health
supplement products shall be submitted to the market regulation administration of the people’s
governments at provincial level for record-filing. Registration and filing of health supplement
products violations governed by the Food Safety Law and other laws and regulations shall be
subject to such laws and regulations.
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On 2 June 2023, the List of Raw Materials for Health Supplement Products — Nutrient
Supplements (2023 Edition)* (PR E 5 R H 8 48& R i 5o (20234E k) )) and the Health
Function Directory Alleged by Health Supplement Products as Allowed — Nutrient
Supplements (2023 Edition)* ({Fo AR &R (AT RE H 8RR Z MR (20234 R) ))
were released by the SAMR, the National Health Commission of the People’s Republic of
China and the National Administration of Traditional Chinese Medicine and came into effect
on 1 October 2023, which adds the raw material — docosahexaenoic acid (DHA), and its daily
dosage, efficacy and technical requirements for the ingredient.

Pursuant to the Interpretation of the Issues Concerning the Supervision and
Administration of the Use of Ordinary Food Raw Materials Included in the List of Raw
Materials for Health Supplement Products® ({3548 £ JFORHN A LR fa 5ok E 8% 19 (5 ] B 45 S
) f% 55 )) promulgated by the SAMR on 1 March 2021, there is a one-to-one correspondence
relationship between the raw materials, dosage and efficacy in the List of Raw Materials for
Health Supplement Products. Although certain raw materials for ordinary food are on the List
of Raw Materials for Health Supplement Products, the List of Raw Materials for Health
Supplement Products stipulates, apart from the name of the raw materials, the dosage and
corresponding efficacy of the raw materials. Therefore only products being made from raw
materials on the List of Raw Materials for Health Supplement Products and satisfying the
stipulations of dosage and efficacy are considered as health supplement products.

As such, as confirmed by our PRC Legal Advisers, if we do not claim or imply any
healthcare function in the labels or promotional materials of our nutritional products, and our
nutritional products do not simultaneously satisfy the stipulations of the raw materials, dosage
and efficacy of the List of Raw Materials for Health Supplement Products, our nutritional
products shall not be subject to registration or record-filing after the implementation of the List
of Raw Materials for Health Supplement Products — Nutrient Supplements (2023 Edition) and
the Health Function Directory Alleged by Health Supplement Products as Allowed — Nutrient
Supplements (2023 Edition).

Import of foods

According to the Food Safety Law, imported foods shall conform to the national food
safety standards of the PRC in accordance with relevant laws and regulations. Imported foods
shall pass the inspection conducted by the entry-exit export inspection and quarantine
institutions in accordance with relevant provisions of the laws and administrative regulations.
The imported food shall be accompanied by qualified certification materials in accordance with
the requirements of the entry-exit export inspection and quarantine institutions. According to
the Law on Import and Export Commodity Inspection of the PRC, where import commodities
that must be inspected by commodity inspection agencies are sold or used without having been
inspected, any illegal gains shall be confiscated by the relevant commodity inspection agency,
and a fine of between five and twenty percent of the value of such commodities will be imposed.
Where such a violation constitutes a crime, prosecution for criminal liability shall be carried out
in accordance with the law.
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Imported packaged food and food additives shall have labels in Chinese; if they shall have
instruments in accordance with the law, they also shall have descriptions in Chinese. Food
manufacturers and food business operators of foodstuffs with labels and instructions that do
not comply with the provisions of the Food Safety Law, shall have their illegal income or
foodstuffs from the illegal manufacturing or business activities, tools, equipment, ingredients
used in the illegal manufacturing and business activities confiscated by the authority. Where the
value of the foodstuffs from the illegal manufacturing or business activities is less than
RMB10,000, a fine ranging from RMB5,000 to RMB50,000 shall be imposed. Where the value
of the foodstuffs is RMB10,000 or more, a fine ranging from five to ten times the value of the
foodstuffs or food additives shall be imposed.

LICENCE FOR FOOD PRODUCT

Pursuant to the Administrative Measures for Food Production Licensing* (& i 25 & #F vl
AL )) which was promulgated on 2 January 2020 by the SAMR and came into force on 1
March 2020, a food production licence shall be obtained in accordance with the laws to engage
in food production activities within the territory of the PRC. Food producers who have engaged
in the food production activities without the food production licensing shall be punished by the
local market regulatory authority at or above the county level according to the Article 122 of the
Food Safety Law.

For the production of health supplement products and infant formula foods, (i)
applications for food production licences shall be filed according to the food categories of
health supplement products and infant formula foods; (ii) the food production licence shall
specify the product registration document number or the product record-filing registration
number; (iii) for the production of health supplement products on an entrusted basis, the name,
place of business and other related information of the enterprise which entrusts the production
shall also be specified.

LICENCE AND FILING FOR FOOD TRADING

In accordance with the Administrative Measures for Food Operation Licensing and Filing*
(CE 5 8848 o] FAfs 2245 JUFE ) which was promulgated by the SAMR on 15 June 2023 and
came into force on 1 December 2023, a food operation licence shall be obtained to engage in
food selling and dining services in the PRC. However, the licence is not required for the sales of
only packaged food is sold. In the event that only packaged food is sold, record-filing shall be
completed at the food safety administrations of the people’s governments at the county level at
the places where the food seller is located. A food operator which has obtained a food operation
licence is not required to file for additional business of selling prepackaged food separately. The
Administrative Measures for Food Operation Licensing and Filing shall apply to the
application, acceptance, review, and decision-making in regard to food operation licensing,
the filing for selling only prepackaged food (including health supplement products, food for
special medical purposes, infant formula milk powder and other infant formula food, as well as
other special food), and the relevant supervision and inspection. Where any record-filing party
fails to submit the record-filing information as required or fails to update the record-filing
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information in case of any change thereto, the local market regulatory authority at or above the
county level shall order it to make corrections within a specified time limit; if it fails to do so, a
fine of not less than RMB2,000 but not more than RMB10,000 shall be imposed thereon.

According to the Notice on the Filing of Food Trading (Sale of Prepackaged Food Only) in
the  City*  (CBAAMIRA T & &8 (R E A M) MR T/ERMA))  which  was
promulgated by the Shanghai Administration for Market Regulation and came into effective
on 31 December 2021, since 1 January 2022, the citywide record-filing management of operators
engaged in the sales of prepackaged food only (including special food such as health supplement
products, food for special medical purposes, infant formula milk powder and other infant
formula foods, etc.) will be implemented in Shanghai.

FOOD LABELLING

Pursuant to the Administrative Provisions on Food Labelling* (& k& FHEE)),
promulgated by the General Administration of Quality Supervision, Inspection and Quarantine
(“AQSIQ”) (revoked) on 27 August 2007 and latest amended on 22 October 2009, food or its
packages shall be attached with labels, unless otherwise provided by applicable laws or
administrative regulations.

A food label shall indicate the name, origin and date of production, expiry date, net
quantity, list of ingredients of the product, name and addresses and contact information of
producers, and relevant standard product codes implemented by the enterprise. For the foods
subject to food production licence administration, food labels shall indicate the food production
licence number and a QS (Quality Standard) logo. Where the label does not include the
information that is required in the Administrative Provisions on Food Labelling, the authority
shall order rectification within a specified period. Should the rectification not be made by the
deadline, a fine of more than RMB500 but less than RMB10,000 shall be imposed.

Pursuant to the Food Safety Law, pre-packaged food shall be labelled. The label attached
to pre-packaged food shall indicate the following matters: (1) name, specifications, net content
and date of production; (2) list of ingredients or components; (3) name, address, and contact
information of the producer; (4) shelf life; (5) product standard code; (6) storage conditions; (7)
generic names of food additives used under the national standards; (8) food production licence
number; (9) other items that must be indicated according to laws, regulations or food safety
standards. Food manufacturers and food business operators of pre-packaged foodstuffs without
labels, or foodstuffs with labels and instructions that do not comply with the provisions of this
Law, shall have their illegal income or foodstuffs from the illegal manufacturing or business
activities, tools, equipment, ingredients used in the illegal manufacturing and business activities
confiscated by the authority. Where the value of the foodstuffs from the illegal manufacturing
or business activities is less than RMB10,000, a fine ranging from RMB5,000 to RMB50,000
shall be imposed. Where the value of the foodstuffs is RMB10,000 or more, a fine ranging from
five to ten times the value of the foodstuffs shall be imposed.
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ONLINE FOOD SAFETY

According to the Administrative Measures for Online Trading* ({&%% 28 2 BB & FHEE))
which was promulgated by the SAMR on 15 March 2021 and became effective on 1 May 2021,
online transaction operators shall disclose product or service information comprehensively,
truthfully, accurately, and in a timely manner to protect consumers’ right to know and to
choose. Online trading operators who carry out online trading activities through online social
networking, webcasting, and other online services shall display goods or services, their actual
business entities, after-sales service, and other information in a conspicuous manner, or the link
identification of the above-mentioned information. Where an online transaction operator
violates Article 12 of the Administrative Measures for Online Trading by failing to perform its
statutory information disclosure obligation, it shall be punished in accordance with Article 76 of
the E-commerce Law of the PRC.

According to the Measures on the Punishments and Disciplinary Actions for Online Food
Safety* (M4 & hh & 2B RAT B E RIS )) promulgated by the CFDA on 13 July 2016 and last
amended on 2 April 2021 and with effect from 1 June 2021, the SAMR takes charge of the
supervision and guidance of the investigation and punishment on illegal conducts concerning
online food safety nationwide, and the local market regulatory authorities at and above the
county level take charge of the investigation and punishment on illegal conducts concerning
online food safety within their administrative regions.

REGISTRATIONS AND RECORD-FILINGS OF HEALTH SUPPLEMENT PRODUCTS

According to the Measures on the Administration of Health Supplement Products® ({frfa
B E ML) | the “Health Supplement Products Law”), which was promulgated by the MOH
on 15 March 1996 and became effective as of 1 June 1996, the “health supplement” refers to the
food with specific healthcare functions, that is, the food is suitable for specific groups due to its
body regulating functions and not for the purpose to disease treatment. The health authorities
under the State Council adopt approval system for health supplement products and the product
manuals. The MOH shall issue the Certificate of Approval for Health Supplement Products*
(CPREER S HERE 2 )) with the approval number for qualified and approved health supplement
products. Any production or operation conducted under the guise of health supplement
products without the review and approval by the MOH in accordance with Health Supplement
Products Law shall be penalised by the health administrative departments of the people’s
governments at or above the county level, in accordance with Article 45 of Food Hygiene Law.
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According to the Circular of the CFDA on Issuing the General Rules on the Examination
of Health Supplement Production Licensing* ([ 2 £ i 85 i BB 8 AR =) B A P88 R M 2 i A=
FE 7T O] 75 A A0 I 1Y 48 901 ) ) which was promulgated on 28 November 2016 and became effective on
1 January 2017 by the CFDA, where the producing of health supplement products is entrusted
to another party, (1) the entrusting party shall be the holder of the Certificate of Approval for
Health Supplement Product; (2) the entrusted producer shall be able and capable to complete all
production process of the entrusted production of health supplement products; and (3) the food
label of such health supplement products shall indicate the name and addresses of both the
entrusting party and the entrusted producer, and the number of the Certificate of Approval for
Health Supplement Products.

According to the Administrative Measures for the Registration and Record-filings of
Health Supplement Products® (e & 5 55 Ml Bl 22 & FL 12 )) promulgated by the CFDA on
26 February 2016, and amended by the SAMR on 23 October 2020 and effective from the same
date, manufacturing or importation of the following health supplement products shall be subject
to registration: (i) health supplement products being made from raw materials not included in
the List of Raw Materials for Health Supplement Products, or (ii) health supplement products
imported for the first time, excluding those that were categorised as supplement vitamins,
minerals and other nutrients. The health functions of the products claimed shall have been
included in the Health Function Directory Alleged by Health Supplement Products as Allowed.
The validity period of a Health Supplement Products registration certificate shall be five years.

Manufacturing or importation of the following health supplement products shall be subject
to record-filing with relevant governmental authority in accordance with the law: (i) health
supplement products being made from raw materials that are included in the List of Raw
Materials for Health Supplement Products; or (ii) health supplement products categorised as
supplement vitamins, minerals and other nutrients imported for the first time. The formula,
name and dosage of raw and auxiliary materials, functions and manufacturing process of a
recorded product shall comply with applicable laws, regulations, rules, compulsory standards as
well as the technical requirements specified in the List of Raw Materials for Health Supplement
Products. Registration and filing of health supplement products violations governed by the
Food Safety Law and other laws and regulations shall be subject to such laws and regulations.
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The following chart illustrates the application procedures for approval and registration of
health supplement products based on applicable PRC laws and regulations:

Applicant arranges the SAMR-authorised testing organisation to
perform relevant sample testing and to issue a report

v

Applicant submits the report and other application materials to
provincial agency of SAMR
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v .
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Advertisements for health supplement products

According to Advertisement Law of the PRC* ({1 % A\ RILFNH & 1575 )) promulgated by
the SCNPC on 27 October 1994 and subsequently amended on 24 April 2015, 26 October 2018
and 29 April 2021, advertisements shall not contain fake or misleading content, nor should they
deceive or mislead consumers. Advertisers shall be liable for the authenticity of advertisement
contents. Advertisers, advertising agents and advertisement publishers shall abide by laws and
regulations and the principles of good faith and fair competition in carrying out advertising
activities. With regard to any false advertisement published in violation of the provisions hereof,
the administration for market regulation shall order the cessation of the publishing of the
advertisement, order the advertiser to eliminate the effects within the corresponding scope, and
impose a fine of not less than three times and not more than five times the advertising fees, and
where the advertising fees cannot be calculated or are significantly low, a fine of not less than
RMB200,000 and not more than RMB1,000,000 shall be imposed; where the illegal activities
have been committed more than three times within two years or there are other serious
circumstances, a fine of not less than five times and not more than ten times the advertising fees
shall be imposed, and where the advertising fees cannot be calculated or are significantly low, a
fine of not less than RMB1,000,000 and not more than RMB2,000,000 shall be imposed; the
business licences may be revoked, and the advertisement review authorities shall revoke the
approval documents for advertisement review and shall not accept the relevant party’s
application for advertisement review for one year. If the advertiser’s aforementioned actions
constitute a crime, criminal liability will be pursued in accordance with the law.

Where an advertisement makes indications regarding the properties, functions, places of
origin, purposes, quality, ingredients, price, manufacturer, validity period or promises in respect
of goods or the contents, providers, forms, quality, price or promises in respect of services
offered, such indications shall be accurate and clear. Whereas a gift is attached to certain goods
or services supplied, the advertisement concerned should clearly define the kind, specification,
quantity, period and mode of the attached gift or service. Contents that shall be explicitly
indicated in advertisements as stipulated in laws and administrative regulations shall be
expressed in an obvious and clear manner. Otherwise, the market supervision and management
department shall order the cessation of the advertisement’s dissemination and impose a fine of
no more than RMB100,000 on the advertiser.

Advertisements for health supplement products shall be reviewed by the relevant
authorities before publishing, and no such advertisement shall be published without being
reviewed. For the publication of advertisements without prior review, the market supervision
and management department shall order the cessation of the advertisement’s dissemination and
instruct the advertiser to eliminate the impact within the corresponding scope. A fine between
one and three times the cost of the advertisement will be imposed. If the advertising cost cannot
be calculated or is significantly low, a fine between RMB100,000 and RMB200,000 will be
imposed. In severe cases, a fine between three and five times the cost of the advertisement will be
imposed. If the advertising cost cannot be calculated or is significantly low, a fine between
RMB200,000 and RMB1,000,000 will be imposed. The business licence may be revoked, and the
advertising review authority may rescind the approval documents for the advertisement and may
not accept any advertising review applications from the advertiser for a period of one year.
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Advertisements for health supplement products shall be indicated with the words that “this
product cannot substitute medicines” conspicuously.

Advertisements for health supplement products shall not contain any of the following
items:

(a) any assertion or guarantee for efficacy and safety;

(b) any involvement of functions of disease prevention or treatment;

(c) any claim or hint that the product advertised is necessary to safeguard health;
(d) comparison with pharmaceuticals or other health supplement products;

(e) use of the advertisement endorsers to make any endorsements; or

(f) other items as prohibited by laws and regulations.

Pursuant to the Interim Administrative Measures for Censorship of Advertisements for Drugs,
Medical Devices, Health Supplement Products and Formula Foods for Special Medical Purpose*
(CEE, ~ BPRATI - PRI S - FrR B2 AR 7 & 50 E SR EE Y17 HHL)),  which  was
promulgated by the SAMR on 24 December 2019 and became effective on 1 March 2020, the
SAMR is responsible for organising and guiding the censorship of advertisements for the health
supplement products and no advertisements for the health supplement products may be published
without censorship. If advertisements for health supplement product give publicity only to the
product name, the contents thereof shall not be subject to censorship.

The contents of the health supplement product advertisements shall be subject to those of
the registration certificate or record-filing certificate approved by, or the product instructions
registered by or filed with the competent department for market regulation, and shall not
involve disease prevention or treatment functions. If the health supplement product
advertisements involve healthcare functions, functional or major ingredients and their
contents, applicable groups of people, dosage, and other contents, it shall not go beyond the
scope of the registration certificate or record-filing certificate, or the registered or filed product
instructions.

Advertisements for health supplement product shall prominently indicate the words
“HEALTH SUPPLEMENT PRODUCT IS NOT DRUG AND CANNOT TREAT DISEASE
IN REPLACEMENT OF DRUG”* (“fRE& 5 AREEY) > AReCB 2RI IR"), stating
that the product cannot replace any drug, and shall prominently mark the logo of health
supplement product, the applicable groups of people and inapplicable ones.

Health supplement product advertisements that violate Article 18 of Advertisement Law of
the PRC, or do not prominently state that this product is not a substitute for medicine, will be
penalised under the Advertisement Law. The administration for market regulation shall order
the offender to cease the publication of the advertisement and to eliminate its impact within the
corresponding scope. A fine will be imposed, ranging from one to three times the amount of the
advertising fee. However, if it is impossible to compute the advertising fee or the fee is evidently

- 123 -



REGULATORY OVERVIEW

low, a fine ranging from RMB100,000 to RMB200,000 shall be imposed. In serious cases, the
fine may range from three to five times the advertising fee. If the advertising fee cannot be
computed or is evidently low, the fine shall range from RMB200,000 to RMB1,000,000.
Additionally, the business licence may be revoked, and the advertisement review authorities may
also rescind the approval document for the advertisement review and refuse to accept future
applications for advertisement review from the offender for a period of one year.

Pursuant to The Administrative Measures on Credibility of Enterprises Publishing
Advertisements of Pharmaceutical Products, Medical Apparatus and Health Supplement
Products* (CZE i ~ BRI - PR{8 & 5 B 5380 2405 A B )) which was promulgated
by the CFDA on 16 October 2007 and became effective on 1 January 2008, an enterprise
engaging in publishing advertisement of health supplement products will be rated as
“trustworthy”, “untrustworthy” or “seriously untrustworthy” wupon annual review by
competent authority. An enterprise shall be rated as “trustworthy” if none of its
advertisements in a given year has violated any relevant laws and regulations by the
supervision of the CFDA. An enterprise shall be rated as “untrustworthy” if its
advertisements in a given year have been in non-material violations of such laws and
regulations. An enterprise shall be rated as “seriously untrustworthy” if its advertisements in a
given year have been in material violations of such laws and regulations such as false statement
of suitability, assertions or assurance of any health benefit. The enterprise rated as
“untrustworthy” or “seriously untrustworthy” shall be ordered by the competent authority to
effect rectification within a time limit and such violation shall be recorded into the credit files,
and failing to make rectification within the specified time limit will subject the enterprise to
publishing of its trustworthiness rating and focused inspection by the competent authority in the
future.

Regulations on new food raw materials

Pursuant to the Administrative Measures for the Review of the Safety of New Food Raw
Materials* (CH & iR 2% & S L)) promulgated by the National Health and
Family Planning Commission (the “NHFPC”, which had been dissolved and relevant
functions and powers are changed to SAMR) on 31 May 2013, revised on 26 December 2017
and effective from the same date, new food raw materials refer to the following materials that
are not traditional eating habits in the PRC: (1) animals, plants and microorganisms; (2)
components separated from animals, plants and microorganisms; (3) food ingredients whose
original structures change; and (4) other newly developed food raw materials. New food raw
materials shall have the characteristics of food raw materials, conform to proper nutrition
requirements, be avirulent and harmless, and cause no acute, subacute, chronic or other
potential hazards to human health. Anyone who manufactures or uses new food raw materials
that have not undergone the safety assessment shall be subject to confiscation, fines or
revocation of licences by relevant administrative authorities in accordance with the Food Safety
Law.
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Regulations on imported food

The Measures for the Supervision and Administration of Inspection and Quarantine of
Imported and Exported Dairy Products* (CEH 0305 A BaARE BB L)) was
promulgated by the AQSIQ (which has been dissolved and relevant functions and powers are
changed to General Administration of Customs) on 24 January 2013, took effect on 1 May 2013
and was amended by the General Administration of Customs on 23 November 2018.

On 12 April 2021, the Administrative Measures of the People’s Republic of China for the
Safety of Imported and Exported Food Products* ({H 3 A R ILANEE 1 O & 5 % 28 HF
%), the “Safety Administrative Measures”) was promulgated by the General Administration of
Customs and came into force on 1 January 2022, pursuant to which the Measures for
Supervision and Administration of Inspection and Quarantine of Imported and Exported Dairy
Products® (CHEH 1171 5 A% 56 A% % B B B ) ) was simultaneously repealed. Pursuant to the
Safety Administrative Measures, importers of imported food products shall file a record with
the Customs at the place of its domicile. Food importers who have undergone a change in their
record-filing information and have not followed the regulations to process the change with
customs, may, in serious cases, receive a warning from the Customs authorities. Food importers
who provide false record-filing information during the record-filing process may be fined up to
RMB10,000 by the Customs authorities.

Imported food products shall comply with Chinese laws and regulations, and meet the
national standards for food safety. Whoever imports any food products for which there are not
yet national standards regarding the safety thercof shall meet the requirements of the relevant
standards published by the health administration under the State Council for interim
application. Pursuant to the Food Safety Law, apart from the circumstances stipulated in
Article 123, first paragraph of Article 124, and Article 125 of the Food Safety Law, those who
manufacture and operate food or additives that do not comply with laws, regulations, or food
safety standards, and whose actions do not constitute a crime, shall have their illegal gains and
the food, food additives produced or operated illegally confiscated by the food safety
supervision and management department of the people’s government at or above the county
level. Additionally, tools, equipment, raw materials, and other items used for illegal production
and operation may also be confiscated. If the value of the food, food additives produced or
operated illegally is less than RMB10,000, a fine ranging from RMB50,000 to RMB100,000 will
be imposed. If the value exceeds RMB10,000, a fine ranging from ten to twenty times the value
of the goods will be imposed. In severe cases, the licence may be revoked.

The Chinese labels of imported health supplement products and food products for special
dietary use must be printed on rather than attached to the minimum packaging unit for the sales
of the food products. Where Customs authorities finds during its supervision over import
pre-packaged food that no labels in Chinese are affixed on such food or the labels in Chinese fail
to comply with the laws, regulations and the national standards for food safety, and the food
importer refuses to destroy, return or conduct technical treatment as required by Customs
authorities, Customs authorities will give a warning or impose a fine of no more than
RMB10,000 on the food importer.
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The Regulations on Administration of Registration of Overseas Producers of Imported
Food* (CiE & 5l BE A AE 22 A 26 51 45 BRI E )) was promulgated on 22 March 2012, took effect
on 1 May 2012 and amended by the General Administration of Customs on 23 November 2018.
On 12 April 2021, the Administrative Provisions of the People’s Republic of China on
Registration of Overseas Manufacturers of Imported Food* (< H % A R 3L A0 B 4 1 & i 55 7 E
A G HE B E )) was promulgated by the General Administration of Customs and came
into effect on 1 January 2022, pursuant to which the Regulations on Administration of
Registration of Overseas Producers of Imported Food* (i & fsmsh A 4 35 5t 1 FEB
7€ )) shall be simultaneously repealed. Pursuant to the Administrative Provisions of the People’s
Republic of China on Registration of Overseas Manufacturers of Imported Food, the overseas
manufacturers of imported food shall obtain registration from the General Administration of
Customs, and the valid term for the registration of an overseas manufacturer of imported food
shall be five years.

REGULATIONS ON PRODUCT QUALITY AND CONSUMER PROTECTION

According to the Product Quality Law of the PRC* ({H e A R AN 7 B &%) | the
“Product Quality Law”) promulgated by the SCNPC on 22 February 1993 with effect from 1
September 1993 and subsequently amended on 8 July 2000, 27 August 2009 and 29 December
2018, the manufacturers shall be held responsible for the quality of their products and the sellers
shall take measures to maintain the quality of the products they sell. Any manufacturer or seller
who violates the Product Quality Law may be subject to (i) administrative penalties including
suspension of production or sale, ordered correction of illegal activities, confiscation of
products subject to illegal production or sale, imposition of fines, confiscation of illegal gains
and, in severe cases, revocation of business licence, and (ii) criminal liabilities if the illegal
activity constitutes crime.

In accordance with the Law of the PRC on the Protection of Consumers’ Rights and
Interests* (AN RICHBIEE E M4 (R7#%7%) . the “Consumers Protection Law”)
promulgated by the SCNPC on 31 October 1993 with effect from 1 January 1994 and
subsequently amended on 27 August 2009 and 25 October 2013, business operators providing
commodities or services for consumers shall follow the principles of voluntariness, equality,
fairness, honesty and good faith, and safeguard the consumers’ lawful rights and interests.
Business operators are required to ensure that the products supplied meet the requirements for
safeguarding personal or property safety, and failing to do so may be subject to various
penalties, including but not limited to warnings, confiscation of illegal earnings, imposition of
fines, suspension of business for rectification, revocation of business licences, and/or even
criminal liabilities.
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According to the Part VII tort liability of the Civil Code of the PRC* (¥ A & 4L A0
%:81)) which was promulgated by the NPC on 28 May 2020 and became effective on 1 January
2021, in the event of an injury caused by a defective product, either the manufacturer or seller of
such product, as a tortfeasor, may be subject to tortious liability and relevant remedies seeking
by the consumers. If the product defect is caused by the manufacturer, the manufacturer shall be
held responsible and the seller, if having made the compensation, shall be entitled to seek
reimbursement from the manufacturer. If, on the other hand, the defects of the products are
caused by the fault of the seller, the seller shall be held responsible and the manufacturer, if
having made the compensation, shall be entitled to seek reimbursement from the seller.

REGULATIONS ON CROSS-BORDER E-COMMERCE

Pursuant to the Administrative Provisions on the Filing of Cross-Border E-Commerce
Entities and Commodities* (<545 5 7 7 15 888 188 A v A 2 5 B TAEBL#E)) promulgated
by the AQSIQ (revoked) on 24 November 2015 with effect from 1 January 2016, cross-border
e-commerce entities shall file information with the inspection and quarantine institution
through the information platform built and maintained by the AQSIQ.

The AQSIQ promulgated the Opinions on Further Maximising Functions of Inspections
and Quarantine to Promote the Development of Cross-Border E-Commerce* (Bt #E— 2 354§
fig B A ek R VE R HE S 35 B8 R S 88 B W L) | the “Opinions™) with immediate effect from
14 May 2015. Pursuant to the Opinions, the following commodities are prohibited from entering
the PRC in the form of cross-border e-commerce: (i) Articles prohibited from entry by the Law
of the PRC on the Entry and Exit Animal and Plant Quarantine® ({H#& A [ 03 4 ) 355 H) 48
YiAg %% )); (i) Food derived from animals and plants without inspection and quarantine
access; (iii) Articles included in the Catalogue of Hazardous Chemicals* ([ {f&Ffb22 54
#k) 1), the Catalogue of Highly Toxic Chemicals* ([ EI& L2 5 H#) ), the Catalogue of
Classification and Varieties of Precursor Chemicals* ([ (& il F L& MBI HHEZ ) 1)
and the Catalogue of Toxic Chemicals Strictly Restricted by China from Import and Export*
([ CHp I e ps BRI s A B AL 22 H 8% 1); (iv) Microorganisms other than biological
products, human tissues, biological products, blood and blood products and other special
articles; (v) Nuclear, biological and chemical products involving terrorism and radioactivity that
may endanger public safety; (vi) Waste materials; (vii) The e-commerce goods that enter China
by international express or mail shall also meet the requirements of the Catalogue of Animals
and Plants and Their Products Prohibited from Being Carried or Mailed into the PRC* ([ {+
e N RILFNEIAE 5 - ST S S HE S 4 8%) 1);  and  (viii)  Other  products
prohibited from entering China by laws and regulations and the products prohibited from
entering by announcements of the AQSIQ.

Furthermore, to regulate cross-border e-commerce trading and introduce the concept of
cross-border e-commerce good, the List of Cross-border E-commerce Retail Imports* ({535 &
FRIBEEE O MTES)) was issued and updated by the MOF, the NDRC, Ministry of
Industry and Information Technology and other relevant authorities from time to time, and was
latest updated on 28 January 2022 with effect from 1 March 2022.
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According to the Circular on Improving the Regulation for Cross-border E-commerce
Retail Imports* (CBIASEEEHE TP EME 0 EE A L/ENE)) promulgated by the
MOFCOM, the NDRC, the MOF, the General Administration of Customs, the STA, and the
SAMR on 28 November 2018 with effect from 1 January 2019, cross-border e-commerce retail
imports are defined as the consumer behaviour of domestic consumers in the PRC who purchase
products from offshore through a cross-border e-commerce third-party platform operator and
deliver the products into the PRC by way of “online shopping tax free imports” or “direct
purchase imports”. Cross-border e-commerce retail importation shall mainly include the
following participating entities: (i) cross-border e-commerce retail importers (hereinafter
referred to as the “cross-border e-commerce enterprises”) refer to overseas registered
enterprises who sell cross-border e-commerce retail imports from overseas to consumers in
China should be deemed as the owner of the goods; (ii) cross-border e-commerce third party
platform operators (hereinafter referred to as the “cross-border e-commerce platform™) refer to
the business operators who have completed industry and commerce registration in China,
provide services to both transaction parties (consumers and cross-border e-commerce
enterprises) such as website space, virtual business premises, transaction rules, transaction
matching, information dissemination services etc., and establish the information network system
for the transaction parties to conduct transaction activities independently; (iii) service providers
in China refer to the entities which have completed industry and commerce registration in
China, accept entrustment by a cross-border e-commerce enterprise to provide declaration,
payment, logistics, warehousing services etc., possess the corresponding operational
qualification, provide the relevant payment, logistics and warchousing information directly to
the Customs, are subject to follow-up supervision by the Customs and market regulatory
authorities, and bear the corresponding liability; (iv) consumers refer to buyers in China who
purchase cross-border e-commerce retail imports.

Pursuant to the Announcement on Regulatory Matters Relating to Cross-border
E-commerce Retail Imports and Exports* ((BIRBERE TR EEES OmmAREESEED
~45)) promulgated by the General Administration of Customs on 10 December 2018 with
effect from 1 January 2019 and the Circular on Improving the Regulation for Cross-border
E-commerce Retail Imports, the cross-border E-commerce retail imports shall be regulated as
goods imported for personal use, which shall not be subject to the licence approval, registration
or filing requirements for the first-time importation of the goods if the goods are listed in the
Cross-Border E-commerce List. In addition, the Announcement on Regulatory Matters
Relating to Cross-border E-commerce Retail Imports and Exports clarifies that overseas
cross-border e-commerce enterprises shall entrust a domestic agent who should complete
registration formalities with the local customs. Cross-border e-commerce platform enterprises
carrying out cross-border e-commerce retail importation business and domestic agents of
cross-border e-commerce enterprises shall verify the veracity of the transaction and the identity
information of the consumer (purchaser), and bear the corresponding liability. Where the
identity information has not been authenticated by the State authorities in charge or the agency
authorised thereby, the purchaser and the payor shall be the same person.
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REGULATIONS ON TAXATION OF CROSS-BORDER RETAIL E-COMMERCE

The MOF, General Administration of Customs, and State Taxation Administration jointly
promulgated the Notice on the Import Tax and Customs Duty Policy of Cross-border Retail
E-Commerce* (B P E TG EEMEOBILEBRE ) | the “Notice”) on 24 March 2016
with effect from 8 April 2016 and the Notice on Improving the Import Tax Policy of
Cross-border Retail E-commerce* (B SEE 8545 7 05 288 D BUIECR @A) | the
“Improving Notice”) on 29 November 2018 with effect from 1 January 2019. Pursuant to the
Notice and the Improving Notice, duty, import value-added tax (“VAT”) and consumption tax
shall be levied on the retail goods imported through cross-border e-commerce. Individuals
purchasing any retail goods imported through cross-border e-commerce shall be taxpayers, and
e-commerce enterprises, e-commerce transaction platform enterprises and logistics enterprises
shall be the withholding agents. As for retail goods imported through cross-border e-commerce,
a maximum of RMBS5,000 per single transaction and a maximum of RMB26,000 per person per
year will be allowed. For any imported goods whose transaction amount is within the
thresholds, the tariffs shall be fixed at 0% temporarily; import VAT and consumption tax on
such retail goods will no longer be exempted, and shall be temporarily levied at 70% of the
statutory tax payable.

REGULATIONS ON ANTI-UNFAIR COMPETITION LAW
Anti-Unfair Competition Law

Competitions among the operators are generally governed by the Law of the PRC for
Anti-Unfair Competition* ({1 # A RILFNE R AIEE B Fi5) |, the “Anti-Unfair Competition
Law”), which was promulgated by the SCNPC on 2 September 1993, took effect from 1
December 1993 and was amended on 4 November 2017 and 23 April 2019. According to the
Anti-Unfair Competition Law, when trading in the market, operators should abide by the
principles of voluntariness, equality, fairness and credibility, and abide by laws and recognised
business ethics. Operating in violation of the Anti-Unfair Competition Law, disrupting the
competition order, and infringing the legitimate rights and interests of other operators or
consumers, constitute unfair competition. When the legitimate rights and interests of an
operator are damaged by unfair competition, it may start a lawsuit in the people’s court. In
contrast, if an operator violates the provisions of the Anti-Unfair Competition Law, engages in
unfair competition and causes damage to another operator, it shall be liable for damages. If the
damage suffered by the injured operator is difficult to assess, the amount of damages shall be
the profit obtained by the infringer through the infringement. The infringer shall also bear all
reasonable expenses paid by the infringed operator to stop the infringement.
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REGULATIONS ON INTELLECTUAL PROPERTIES
Trademark

Registered trademarks are protected under the Trademark Law of the PRC* ((H#E A\ It
FE AL )), which was promulgated by the SCNPC on 23 August 1982 and revised on 22
February 1993, 27 October 2001, 30 August 2013, 23 April 2019 and with effect from 1
November 2019 and the Regulation on the Implementation of Trademark Law of the PRC* ({1
FE N\ B LA ] P A ik B4 91 ) ), which was promulgated on 3 August 2002 and amended on 29
April 2014 and became effective on 1 May 2014. Trademarks are registered with the Trademark
Office of the State Administration of Industry and Commerce. Where registration is sought for
a trademark that is identical or similar to another trademark which has already been registered
or pending in application for use in the same or similar category of commodities or services, the
application for registration of such trademark may be rejected. Trademark registrations are
effective for a renewable ten-year period, unless otherwise revoked.

Domain name

In accordance with the Measures for the Administration of Internet Domain Names* ({ A
Wi 4 35 4% /& B HE% )) which was promulgated by the Ministry of Industry and Information
Technology on 24 August 2017 and came into effect on 1 November 2017, the establishment of
domain name root servers, domain name root servers operating institutions, domain name
registration and management institutions and domain name registration service institutions
within the PRC shall obtain permits from competent governmental authorities of
telecommunications. In principle, the domain name registration services are subject to the
rule of “first come, first served”, unless otherwise stipulated in corresponding detailed
implementing rules for the domain name registration. Furthermore, the Notice of the
Ministry of Industry and Information Technology on Regulating the Use of Domain Names
in Internet Information Services* ({ T.ZEHME B Al F BH A B 1 53 48 15 S IR H5 1 i 4 42 s 0 ) )
which was promulgated on 31 October 2017 and came into effect on 1 January 2018 stipulates
internet information service providers as its main target on the overall anti-terrorism and
maintaining internet security.

REGULATIONS ON EMPLOYMENT

According to the Labour Law of the PRC* ({13 A RILFE 55 E) L)) promulgated by the
SCNPC on 5 July 1994 and amended on 27 August 2009 and 29 December 2018, the Labour
Contract Law of the PRC* (¥ A R ILFNEH 25 8) 5[] %)) promulgated on 29 June 2007 and
amended on 28 December 2012 and the Implementing Regulations of the Labour Contract Law
of the PRC* (¥ A\ RILANE 45 8) & [R] 74 B it 1)) which was promulgated by the State
Council and became effective on 18 September 2008, labour relationship establishes between the
employers and the employees from the date of employment. The employers shall enter into
written labour contracts with full-time employees. The employers shall pay the employees the
labour remuneration on time and in full amount in accordance with the labour contracts and
relevant laws and regulations. Violations of the Labour Law of the PRC and the Labour
Contract Law of the PRC may result in the imposition of fines and other administrative and
criminal liability in the case of serious violations.
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According to the Social Insurance Law of the PRC* ({1 #E A\ R AL A1 B 41 & {2 %)), which
was promulgated on 28 October 2010, became effective on 1 July 2011 and was amended on 29
December 2018, the Regulations on Work-Related Injury Insurance* ({ TAGPRBEEH])), the
Regulations on Unemployment Insurance* ({RZEMRBEHA)), the Trial Measures for Maternity
Insurance for Enterprise Employees* ({423 T4 B RBga17H##%)), the Interim Regulations
on Collection of Social Insurance Premiums* (At & £/ 2 A0 154491)), employers in the
PRC shall conduct registration of social insurance with the competent authorities, and make
contributions to the basic pension insurance, basic medical insurance, work-related injury
insurance, unemployment insurance and maternity insurance for their employees. If employers
fail to pay the social insurance premiums, other than for legitimate reasons such as force
majeure, the competent authority shall order the employers to pay the overdue payment or the
deficit and the overdue fine within a specific term. In the event of failure to make the aforesaid
payment within such specific term, an additional fine may be imposed.

According to the Administrative Regulations on Housing Provident Fund* ({(f£ /5 A4
FHAPEH])) promulgated by the State Council on 3 April 1999 and amended on 24 March 2002
and 24 March 2019, the employers must register with the competent housing provident fund
management centre and, upon the examination by such management centre, complete
procedures for opening an account at the relevant banks for the deposit of their employees’
housing provident fund. Employers are required to pay, on behalf of their employees, for
housing provident funds. In the event of any failure of the employers to register or to pay the
housing provident fund, the competent housing provident fund management centre shall order
for completing the formalities or paying the overdue amount or the deficit within a specific
term, and failure to complete the registration formalities may result in an overdue fine.

REGULATIONS ON TAXATION
Enterprise income tax (“EIT”)

According to the Enterprise Income Tax Law of the PRC* ({3 A R LA B 1 25 i 15 8
%)), which was promulgated by the NPC on 16 March 2007 and last amended with effect from
29 December 2018 by SCNPC, and the Implementation Rules for the Enterprise Income Tax
Law of the PRC* ((Hr ¥ A R ILHFNER > 2 Fr 5 BLIL B0 491)) enacted on 6 December 2007 by
the State Council and became effective on 1 January 2008 and amended on 23 April 2019
(collectively, the “EIT Law”), enterprises as taxpayers are classified as either “resident
enterprises” or “non-resident enterprises”. Enterprises that are set up in the PRC under the PRC
laws, or that are set up in accordance with the law of the foreign country (region) whose actual
administration institution is in PRC, shall be considered as “resident enterprises”. Enterprises
established under the law of the foreign country (region) with “de facto management bodies”
outside the PRC, but have established institutions or premises in the PRC, or have no such
established institutions or premises but have income generated from inside the PRC, shall be
considered as “non-resident enterprises”.
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A resident enterprise shall pay EIT on its income originating from both inside and outside
the PRC at an EIT rate of 25%. Foreign invested enterprises in the PRC fall into the category of
resident enterprises, which shall pay EIT for the income originating from domestic and overseas
sources at an EIT rate of 25%. A non-resident enterprise that has establishments or places of
business in the PRC shall pay EIT on its income originating from the PRC obtained by such
establishments or places of business, and on its income deriving outside PRC but has actual
connection with such establishments or places of business, at the EIT rate of 25%. A
non-resident enterprise that does not have an establishment or place of business in the PRC, or
it has an establishment or place of business in the PRC but the income has no actual connection
with such establishment or place of business, shall pay EIT on its income derived from the PRC
at a reduced EIT rate of 10%. According to the EIT Law, dividends paid to foreign investors of
foreign-invested companies are subject to withholding tax at a rate of 10%, unless otherwise
provided in the relevant tax agreements entered into with the central government of the PRC.

The PRC and the government of Hong Kong entered into the Arrangement between the
Mainland of the PRC and Hong Kong for the Avoidance of Double Taxation and the
Prevention of Fiscal Evasion with respect to Taxes on Income* (A A 7 s 45 Al 47 I 15 B 7% 3
Jr 5 At G B B B B B IR LAY 2 HE))  (the “Arrangement”) on 21 August 2006 and
implemented the Arrangement from 1 January 2007 in mainland China and from 1 April
2007 in Hong Kong. According to the Arrangement, the 5% withholding tax rate applies to
dividends paid by a PRC company to a Hong Kong tax resident, provided that such Hong Kong
tax resident directly holds at least 25% of the equity interests in the PRC company. The 10%
withholding tax rate applies to dividends paid by a PRC company to a Hong Kong tax resident
if such Hong Kong tax resident holds less than 25% of the equity interests in the PRC company.

Individual income tax on indirect transfer of non-resident individuals

According to the Official Reply of the State Administration of Taxation to Relevant
Policies of Equity Transfers by Non-resident Individuals* (B ZFH AR (B IE R RAR AL
REWCE A B BOR P HEE) ) (BIBLK[2011]14%%)) (the “Circular 14”), an indirect transfer of
equity interests of a PRC resident enterprise by a non-PRC resident individual (the
“Non-resident Individual”) may be re-characterised and treated as an indirect transfer of PRC
taxable assets, and the income of the Non-resident Individual from such equity transfer might
be subject to relevant individual income tax.

It remains uncertain whether any of our transactions involving the PRC taxable assets
outside the PRC will be reclassified by applying the Circular 14. If any of our transactions
involving the PRC taxable assets outside the PRC constitutes an indirect transfer of the PRC
taxable assets and is subject to relevant individual income tax, the amount of the individual
income tax shall be calculated based on the “income from the transfer” (the difference between
the consideration for transfer and costs of equity interests) and applicable tax rate.
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Enterprise income tax on indirect transfer of non-resident enterprises

On 3 February 2015, the STA issued the Announcement on Certain Issues Concerning
Enterprise Income Tax for Indirect Transfer of Assets by Non-resident Enterprises* (B2 IE &
B A 3 W] H2 i e P o A SE P AR B T MY A 45 ) |, the “Circular 77). Pursuant to Circular 7, an
“indirect transfer” of assets, including equity interests in a PRC resident enterprise, by non-PRC
resident enterprises may be re-characterised and treated as a direct transfer of PRC taxable
assets, if such arrangement does not have a reasonable commercial purpose and is established
for the purpose of avoiding payment of PRC EIT. As a result, gains derived from such indirect
transfer may be subject to PRC EIT. Circular 7 provides two exemptions: (i) where a
non-resident enterprise derives income from the indirect transfer of PRC taxable assets by
acquiring and selling equity interests of the same overseas listed company on a public market;
and (ii) where the non-resident enterprise had directly held and transferred such PRC taxable
assets, the income from the transfer of such PRC taxable assets would have been exempted from
EIT in the PRC under an applicable tax treaty or arrangement.

Dividend tax

Pursuant to the Circular of the STA on Relevant Issues relating to the Implementation of
Dividend Clauses in Tax Agreements* ([l Z 015 4 ) B A B4 T Rd IS bh a2 11 B Ik A B ] REL 1)
1)), which was promulgated by the STA and became effective on 20 February 2009, all of the
following requirements shall be satisfied by the fiscal resident of the other party to the tax
agreement directly owning a certain percentage or more (generally 25% or 10%) of the capital
of a Chinese resident company which pays dividends to such a fiscal resident, in order to enjoy
the preferential tax rates provided under the tax agreement: (i) the tax resident that receives
dividends shall be a company as provided in the tax agreement; (ii) the equity interests and
voting shares of the PRC resident company directly owned by the tax resident reach the
percentages specified in the tax agreement; and (iii) the equity interests of the PRC resident
company directly owned by such tax resident at any time during the continuous twelve months
prior to receiving the dividends reach a percentage specified in the tax agreement.

According to the Announcement of the STA on Promulgation of the Administrative
Measures for Non-resident Enterprises to Enjoy Treatment under Tax Treaties* (B Z#i %545
B EE A R fE RANEL N 32 Bl iy 2 e B ) MI/A 75 )), which was promulgated by the
STA on 27 August 2015 with effect from 1 November 2015, if a non-resident enterprise that
receives dividends from a PRC resident enterprise wishes to enjoy the preferential tax treatments
under the tax agreements, it shall submit relevant report form and materials to the competent
tax authority when making the first tax declaration in the relevant tax year or when the
withholding agent makes the first withholding declaration in the relevant tax year. The rule was
replaced by the Announcement of the STA on Promulgation of the Administrative Measures for
Non-resident Taxpayers to Enjoy Treatment under Treaties* ({B ZFIH A m BN EMA GEER
LN 2 i B B A B ) /A5 )) which was promulgated by the STA on 14 October
2019 and came into effect on 1 January 2020.
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Value-added tax (“VAT”)

According to the Interim Regulations of the PRC on Value-Added Tax* (% A R LA E
HWEBIE 1T#61)) which was promulgated by the State Council on 13 December 1993, and
amended on 5 November 2008, 6 February 2016 and 19 November 2017, and the Detailed Rules
for the Implementation of the Provisional Regulations of the PRC on Value-added Tax* ({1 %
N B LN [ B (B A T B B a4 HI)) which was promulgated by the MOF on 25 December
1993 and subsequently amended on 15 December 2008 and 28 October 2011 (collectively, the
“VAT Law”), all enterprises and individuals that engage in the sales of goods, the provision of
processing, repair and replacement services, sales of service, lease of tangible movables and the
importation of goods within the territory of the PRC shall pay value-added tax at the rate of
17%, except when specified otherwise.

Furthermore, according to the Trial Scheme for the Conversion of Business Tax
to Value-added Tax* (CBIMREN#E (s sliEos (EBialBi 7 %) AR (MBI[2011]110%%)),
which was promulgated by the MOF and the STA, the State began to launch taxation reforms in
a gradual manner with effect from 1 January 2012, whereby the collection of VAT in lieu of
business tax items was implemented on a trial basis in regions showing significant radiating
effects in economic development and providing outstanding reform examples, beginning with
production service industries such as transportation industry and certain modern service
industries.

In accordance with Circular on Comprehensively Promoting the Pilot Programme of the
Collection of Value-added Tax in Lieu of Business Tax* (i 4 1 B 2 SEBL e B (B8 il 26
B ) (BABi[2016] 369%)), which was promulgated on 23 March 2016 and came into effect on
1 May 2016, upon approval of the State Council, the pilot programme of the collection of VAT
in lieu of business tax was promoted nationwide in a comprehensive manner starting from 1
May 2016.

The Notice on the Adjustment to VAT Rates* (B i B3 (EBLBL 1Y% 1)), which was
promulgated by the MOF and the STA on 4 April 2018 and became effective as of 1 May 2018
adjusted the applicative rate of VAT, and the deduction rates of 17% and 11% applicable to the
taxpayers who have VAT taxable sales activities or imported goods are adjusted to 16% and
10%, respectively.

According to the Announcement on Relevant Policies for Deepening Value-Added Tax
Reform*  (CBAR GRALIGEBIBCREA BIBURR At ) (MBOE ~ BiBs88)s - B AE A 52019485
39%%)) promulgated by MOF, STA and General Administration of Customs on 20 March
2019 and became effective on 1 April 2019, with respect to VAT taxable sales or imported goods
of a VAT general taxpayer, where the VAT rate of 16% or 10% applies currently, it shall be
adjusted to 13% or 9%, respectively.
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Transfer pricing

According to the EIT Law, for the transactions between the enterprise and its related
parties, if not meeting the arm’s length principle, or if done by the enterprise for unreasonable
commercial purpose, the tax authority may adjust the taxable revenue or income in compliance
with reasonable methods (including comparable uncontrolled price method, resale price
method, cost-plus method, transactional net profit method, profit split method and other
methods that meet the arm’s length principle). According to the Implementation Measures for
Special Tax Adjustment (Trial Implementation)* (4l 440 o B B it HF L (7447) )) which was
promulgated by the STA on 8§ January 2009 and became effective on 1 January 2008, and was
amended on 16 June 2015, 29 June 2016, 11 October 2016, 17 March 2017, 15 June 2018, 26 May
2023 and 7 September 2023 respectively, related party transactions between an enterprise and its
related parties shall follow the arm’s length principle.

Pursuant to the EIT Law and the Law of the PRC on the Administration of Tax
Collection® (3 A RN BB BORCE #1%)), which was first promulgated on 4 September
1992 by the SCNPC and amended on 28 February 1995, 28 April 2001, 29 June 2013 and 24
April 2015, related party transactions should comply with the arm’s length principle. In the
event that the related party transactions fail to comply with the arm’s length principle resulting
in the reduction of the enterprise’s taxable income, the tax authority has power to make
adjustments with reasonable methods within ten years from the tax paying year that the
non-compliant related party transaction had occurred. Pursuant to such laws and regulations,
any company entering into related party transactions with another company shall submit an
annual related party transactions reporting form* (4F BB EB R E L) to the tax
authority.

On 29 June 2016, the STA issued the Public Notice regarding Refining the Reporting of
Related Party Transactions and Administration of Contemporaneous Documentation* ({[H %
ol 5 48 =) B 7 58 2 0 W F S R [R) B0 R BT B SE TH I A 15 )) (“PN 427). PN 42 provides new
transfer pricing compliance requirements in the PRC, including Annual Reporting Forms for
Related Party Transaction (“RPT Forms”), Country-by-Country Reporting Form (“CbC
Reporting Form”) and Transfer Pricing Documentation (“TPD”), all of which are substantial
changes to the previous rules. The CbC Reporting Forms are required for the Chinese resident
enterprise if: (i) it is the ultimate holding company of a multinational enterprise’s (“MNE”)
group with combined revenue over RMBS5.5 billion, or (ii) it is nominated by the MNE group as
the CbC Reporting Entity. PN 42 adopts a three-tiered approach for TPD, including master file,
local file and special issue file, and sets different thresholds for each file and type of transaction.
If the company meets either of the following criteria, a master file should be prepared: (i) have
cross-border related party transactions and belong to a group which has prepared the master
file; or (i1) the total amount of related party transactions exceeds RMBI1 billion. The threshold
for the local file is dependent on the type of related party transactions, which are listed below: (i)
RMB200 million for tangible assets transfer (in the case of toll process, the amount in the
annual customs record for toll processing should be included); (i1) RMB100 million for financial
assets transfer; (iii) RMBI100 million for intangible assets transfer; or (iv) RMB40 million for
other related party transactions in total.
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On 17 March 2017, the STA issued the Public Notice of the State Taxation Administration
Regarding the Release of the “Administrative Measure for Special Tax Investigation
Adjustments and Mutual Agreement Procedures™ ([ B 48 7 B A 854 CHRe il Ak B 3 A5 58
B E R E RS BAE)) (“PN 67). PN 6 provides rules on risk management,
investigations and adjustments, administrative review and mutual agreement procedures
regarding the special tax adjustment and other relevant issues. PN 6 highlights the tax
authorities’ emphasis on strengthening the monitoring of enterprises’ profit levels, and
improving enterprises’ compliance with the tax law through special tax adjustment
monitoring and administration as well as special tax investigation adjustment. PN 6
reinforces the transfer pricing administration on intercompany intangibles and services
transactions, and provides certain methods and principles for investigations and adjustments.

OVERSEAS LISTINGS

On 17 February 2023, CSRC issued the Trial Administrative Measures of Overseas
Securities Offering and Listing by Domestic Companies* (3% R ARSERE MR T3R5 S A0 Ll 45 2
AT HEE) ) (the “Trial Administrative Measures”) and five items of supporting guidelines, which
mainly standardise activities relating to direct or indirect overseas issuance and listings of
securities by domestic enterprises and became effective on 31 March 2023. According to the
Trial Administrative Measures, a domestic company that seeks to offer and list securities in
overseas markets shall fulfil the filing procedure with the CSRC as per requirement of the Trial
Administrative Measures, submit relevant materials that contain a filing report and a legal
opinion, and provide truthful, accurate and complete information on the shareholders and
disclose other required information. Any overseas offering and listing made by an issuer that
meets both the following conditions will be determined as indirect:

(1) 50% or more of the issuer’s operating revenue, total profit, total assets or net assets as
documented in its audited consolidated financial statements for the most recent
accounting year is accounted for by domestic companies; and

(2) the main parts of the issuer’s business activities are conducted in the Mainland China,
or its main places of business are located in the Mainland China, or the senior
managers in charge of its business operation and management are mostly Chinese
citizens or domiciled in the Mainland China.

Meanwhile, it is stipulated that under any of the following circumstances, an overseas
listing shall not be allowed: (1) there are circumstances in which national laws, regulations and
relevant provisions explicitly prohibit listing for financing; (2) the overseas issuance or listing
threatens or endangers national security as reviewed and determined by the relevant competent
departments of the State Council in accordance with the laws; (3) the domestic enterprise and its
controlling shareholder or actual controller have committed corruption, bribery, embezzlement
of property, misappropriation of property or disruption of the socialist market economic order
in the recent three years; (4) the domestic enterprise is being investigated by judiciary for
suspected crimes or is being investigated for major violations of laws and regulations and no
definite conclusions have been reached; (5) there are major ownership disputes over equity
rights held by the controlling shareholder or the shareholder governed by the controlling
shareholder or the actual controller. Under the Trial Administrative Measures, a filing-based
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regulatory system would be implemented covering both direct and indirect overseas offering and
listing. For an initial public offering and listing in an overseas market, the issuer shall submit to
CSRC filing documents within three working days after the offering documents are submitted
overseas. CSRC would, within 20 working days if filing documents are complete and in
compliance with the stipulated requirements, issue a filing notice thereof and publish the filing
results on the website of CSRC. If not, CSRC should inform the issuer of supplementary
documents within 5 working days after receiving filing documents and the issuer should provide
relevant supplementary documents within 30 working days.

50% or more of our operating revenue, total assets, and net assets as documented in its
audited consolidated financial statements for the most recent accounting year is accounted for
by our PRC operating subsidiaries. The main parts of our business activities are conducted in
the Mainland China, and the members of our senior management in charge of our business
operation and management are mostly Chinese citizens or domiciled in the Mainland China. As
such, as confirmed by our PRC Legal Advisers, we are subject to the CSRC filing as the Listing
constitutes an indirect overseas issuance and listing of securities by domestic enterprises under
the Trial Administrative Measures.

HOUSE LEASING FILING

Pursuant to the Administrative Measures for Commodity Housing Tenancy* ({7 & 5 = FH
L)), which was promulgated by the Ministry of Housing and Urban-Rural
Development of the PRC on 1 December 2010 and became effective on 1 February 2011, the
parties concerned to a housing tenancy shall go through the housing tenancy registration
formalities with the local construction (real estate) administrative department. For such
violation and failing to make corrections within the specified time limit urged by the local
construction (real estate) administrative department, a fine ranging from RMBI1,000 to
RMB10,000 for each unfiled leasing agreement may be imposed.

According to the Civil Code of the PRC, if the parties to a lease contract fail to go through
the formalities of registration of such contract in accordance with the provisions of laws and
administrative regulations, the effectiveness of the contract shall not be affected.
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OVERVIEW

The history of our Group can be traced back to November 2002 when Rujian International
was founded. At the time of its establishment, the registered capital of Rujian International was
RMBI1 million and was held as to §85% by Mr. Wang and 15% by Ms. Zhu Jue, who was an
employee of Rujian International. Mr. Wang provided all of the funding of the registered
capital, and the 15% equity interests were registered in the name of Ms. Zhu Jue on trust for the
benefit of Mr. Wang until December 2006. The trust arrangement in Rujian International was
put in place in compliance with the statutory requirements on the number of equity-holders of
limited company because, pursuant to the PRC Company Law, prior to 1 January 2006, a
natural person was not allowed to invest and establish a limited company with a single
equity-holder (— AfBREAE/AF]). For the biography of Mr. Wang, please refer to the section
headed “Directors, Senior Management and Employees” in this prospectus.

As an incentive to serve Rujian International in December 2006, Mr. Wang had arranged
the legal ownership and beneficial interest of the 15% equity interests of Rujian International
held by Ms. Zhu Jue to be transferred to Ms. Wang Jing, who was the then sales manager of
Rujian International. For details, please refer to the paragraph headed “Corporate development
— Rujian International” below in this section.

Our Group launched the first series of DHA products in 2007. For further information of
our products, please refer to the paragraph headed “Business — Our products” in this
prospectus.

MILESTONES

The table below sets out some of our major events and milestones in the development of
our business:

Year Events

2007 Launch DHA products under our proprietary brand “#f& &>
(in English, “Nemans”)

2010 Launch probiotics products under our proprietary brand “#4ft =
B (in English, “Nemans”)

2012 Launch Vitamin D products under our proprietary brand “#f
2 " (in English, “Nemans”)

2015 Received Parenting Net Mothers” Reputable Choice in 2015 —
Popular Pregnancy Preparatory Product* (20154F & Sl 4945
W5 AR gk — AR M4 ) award from Parenting Net*
(B 549), a parenting website in the PRC
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Year Events

2017 Received Consumers’ Favourite Nutritional Product Brand*
(HEE R EEMNEEMNME) conferred by Leyou Babies to
Kids (4 k8 3)

Received 2017 Product Quality Award* — Golden Wheat
Awards (20174 BFBSH B BTURSE — 5 2888) conferred by
Taobao World Media Co., Ltd.* (Y& K A BRAF)

2019 The 5th Cherry Award — Children and Infant Nutritional
Product Brand Annual Best Performance Award* (& fi. = #4k
KE — FEEEEESSERERE KRS from
Myguancha.com  (BFEAT3EBI%) and  Cherry Award
Assessment Committee* (FEME K B FEZRE)

2020 Received The 6th Cherry Award — Children and Infant
Nutritional Product Brand Annual Best Performance Award*
CRNEBMERE  — 4R 3 4h W8 3l i R R B K88
from Myguancha.com (E}8472£#1%%)

Received the China Children Industry Award — Annual Best
Brand Award* (BB EEEFBAE — AFRE AR )88
conferred by China Children Industry Award Committee* ('
[ 52w e K I R AR A )

2021 Received China Nutritional Products Ginkgo Award* —
Industry-wide Sales Prize* ("EI&%MMALE — 17E2HE
#84%) conferred by Beijing Yunxuan Zhongtong Culture Media
Co., Ltd.* (At E=E th # L E A PR /22 F]) and Maternal and
Infant Nutritional Products Commentary* ({£:3% % 5T

)

Received Parenting Net Mothers’ Reputable Choice 2021* —
Popular Baby Nutritional Product* (202143 & i 4916 & i 5
WEHE AR 2 88— BEE MM E AR EEM) and Parenting Net
Mothers’ Reputable Choice 2021* — Popular Maternal
Medicine/Nutritional Product* (20214F & Fi 4445 5 15 B U5 45
Oz % — WEU5H A AR EEN BT o) from Parenting
Net* (5 5248), a parenting website in the PRC

Received China Children Industry Award — Annual Best
Brand Award* (HEISEEEFEAE RS
conferred by China Children Industry Award Committee* (*
B S R 48 4 Z @) and Beijing Yunxuan Zhongtong
Culture Media Co. Ltd.* (b3 25 & UL E A BR 2 7))
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Year Events

Received The 7th Cherry Award — Children and Infant
Nutritional Product Brand Annual Best Performance Award*
ERNEL 3 VN I L ) e v e o LR R R B R )
from Myguancha.com (EBF173#i%) and Cherry Award
Assessment Committee* (FEBE K B FEZ€)

2022 Received the China Nutritional Products Ginkgo Award 2022*
— Industry Leader Award* ("'[B&3& WA 4E — 20224F 4T
S£5]4%H48) conferred by Beijing Yunxuan Zhongtong Culture
Media Co., Ltd.* (@tEEEPHELEEAHRAF) and
Maternal and Infant Nutritional Products Commentary* (£}

LA bt ))

Received Tmall Children and Infant Food Industry Award* —
Item of the Year Award — Infant Nutritional Products* (2022
EERM B ERNATESE — BN — FEEHEER
i) from Tmall (5 B %)

2023 Received the FY2023 Category Captain of the Year* (2023}

AR 5 8 B i BREE B ) from Tmall (K58 B 1)

Received the FY23 Tmall Global Maternal and Infant Industry
Purple Star Thunder Award* (FY23K 5k B B 61 84736 5L o
Z4%) from Tmall (K5 B )

CORPORATE DEVELOPMENT
Our Group

As at the Latest Practicable Date, our Group comprised our Company, a BVI company, a
Hong Kong company, four PRC companies and a company incorporated in the Republic of
Seychelles. The following table sets out some brief details of our Company and our subsidiaries
as at the Latest Practicable Date:

Date of
incorporation/

Place of
incorporation/

Amount of

registered capital/ ~ Amount of paid up

Entity establishment establishment issued share capital capital  Principal activities

Our Company 21 January 2019 Cayman Islands HK$380,000 HK$0.2  Investment holding

Hontat Management 18 August 2009 BVI US$10,100 USS$10,100  Investment holding

Numans HK 6 June 2006 Hong Kong HK$200 HKS$200 Investment holding and holding
intellectual properties

Rujian International 12 November 2002 PRC RMBI,000,000 RMBI1,000,000 Import of raw materials
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Date of Place of Amount of

incorporation/ incorporation/ registered capital/  Amount of paid up
Entity establishment establishment issued share capital capital  Principal activities
Gold Nemans 20 December 2010 PRC HK$5,000,000 HKS$5,000,000  Sales of nutritional products
Hontat Nutritional 6 April 2011 PRC HK$5,000,000 HKS$5,000,000  Sales of nutritional products
Aumay Dairy 9 November 2017 PRC RMB10,000,000 RMBI10,000,000 Sales of nutritional products
Numans Sales 16 January 2014 Republic of USS$50 USSS0  Sales of nutritional products

Seychelles

Our Company

Our Company is an exempted company incorporated in the Cayman Islands with limited
liability on 21 January 2019. On the date of its incorporation, the initial Share was issued to the
initial subscriber who is an independent third party, and transferred to Far-East Fortune. The
initial authorised share capital of our Company is HK$380,000 divided into 380,000,000 Shares
of a par value of HK$0.001 each. On the same date, Far-East Fortune applied for, and the
Company allotted and issued to Far-East Fortune 99 Shares in our Company fully paid up by
cash at par.

As a result of the transfer of the entire issued shares of Hontat Management to our
Company as described in “Hontat Management” below, an additional of 100 Shares were
allotted and issued, credited as fully paid, to Far-East Fortune on 28 March 2019.

Hontat Management

Hontat Management was incorporated as an investment holding company in the BVI with
limited liability on 18 August 2009. The number of authorised shares of Hontat Management is
50,000 shares of US$1.00 each. At the time of activation in March 2010, Hontat Management
was owned as to 60% by Ms. Cui and 40% by Mr. Wang.

On 24 June 2010, Ms. Cui, at the direction of Mr. Wang, transferred her 15% interests in
Hontat Management to Ms. Wang Jing for nil consideration and her remaining 45% interests in
Hontat Management to Mr. Wang for nil consideration. Subsequent to the transfer, Hontat
Management was owned as to 85% by Mr. Wang and 15% by Ms. Wang Jing.

Ms. Wang Jing was an employee of our Group since January 2005. As an incentive, Mr.
Wang directed Ms. Cui to transfer to Ms. Wang Jing 15% of the shareholding in Hontat
Management on 24 June 2010. The issue price of such shares has not been paid up and Ms.
Wang Jing assumed the issue price owing to Hontat Management from Ms. Cui and such issue
price was set-off by the dividend payment of Hontat Management for the year ended 31
December 2010. On 31 December 2015, Ms. Wang Jing ceased to participate in the management
of our Group and the 15% shareholding in Hontat Management should be transferred back to
Mr. Wang. Instead of transferring the said shares back to Mr. Wang, Ms. Wang Jing has been
holding such shares as nominee for and on behalf of Mr. Wang.
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As part of the Reorganisation, on 27 March 2019, Ms. Wang Jing transferred the legal
ownership of 15% shareholding in Hontat Management to Mr. Wang for nil consideration.
Subsequent to the transfer, the trust arrangement mentioned above has ceased and Hontat
Management is wholly owned by Mr. Wang.

On 28 March 2019, Mr. Wang (as vendor) entered into a sale and purchase agreement with
our Company (as purchaser), pursuant to which Mr. Wang transferred the entire issued shares
of Hontat Management to our Company in consideration of allotting and issuing 100 Shares in
our share capital, credited as fully paid to Far-East Fortune. Subsequent to the transfer, Hontat
Management is directly and wholly owned by our Company.

Numans HK

Numans HK, a company incorporated in Hong Kong, engages in investment holding and
holding intellectual properties activities. At the time of its incorporation on 6 June 2006, the
initial Share was issued to the initial subscriber, who is an independent third party. At the time
of activation in November 2006, the initial Share was transferred to Mr. Zhang Jingbin, and 100
shares and 99 shares in Numans HK were allotted, issued to, and fully paid by Mr. Jiang
Junping and Mr. Zhang Jingbin who were independent third parties, respectively at a total
subscription price of HK§$199, and that Numans HK was owned as to 50% by Mr. Jiang
Junping and 50% by Mr. Zhang Jingbin. On 18 August 2010, Mr. Zhang Jingbin transferred his
50% interests in the issued share capital in Numans HK to Mr. Wang for a consideration of
HKS$100. On the same date, Mr. Jiang Junping transferred his 35% interests in the issued share
capital in Numans HK to Mr. Wang for a consideration of HK$70 and his remaining 15%
interests in the issued share capital in Numans HK to Ms. Wang Jing for a consideration of
HKS$30. Subsequent to the transfer, Numans HK was owned as to 85% by Mr. Wang and 15%
by Ms. Wang Jing. Mr. Wang used to serve at a company out of our Group with Mr. Zhang
Jingbin and did not have any relationship with Mr. Jiang Junping. The spouse of Mr. Zhang
Jingbin was interested in one of our regional distributors prior to the Track Record Period to
which our sales amounted to approximately RMBO0.2 million for FY2020 and during the Track
Record Period, no sales was recorded. To the best of the knowledge of our Directors, Numans
HK was a shelf company prior to its acquisition by Mr. Wang and Ms. Wang Jing in August
2010, and save as disclosed above, our Group does not have any past or present relationship
with Mr. Jiang Junping and Mr. Zhang Jingbin. Mr. Wang believed that such offshore structure
would also be more attractive on possible equity fund raising exercise by, in particular, overseas
investors, who were then believed to be more familiar with the offshore/Hong Kong capital
market and legal system.

On 17 January 2011, Mr. Wang and Ms. Wang Jing transferred their respective interests in
Numans HK to Hontat Management for a consideration of US$170 and US$30, respectively.
Subsequent to the transfer, Numans HK was directly and wholly owned by Hontat
Management.
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Rujian International

Rujian International was established in the PRC on 12 November 2002. At the time of the
establishment of Rujian International, its paid up registered capital was RMBI1 million. Rujian
International was then owned as to 85% by Mr. Wang and 15% by Ms. Zhu Jue, an employee of
Rujian International. For details of the trust arrangement between Mr. Wang and Ms. Zhu Jue,
please refer to this paragraph headed “Overview” above in this section.

On 28 December 2006, Ms. Zhu Jue, at the direction of Mr. Wang, entered into an equity
transfer agreement with Ms. Wang Jing for the transfer of her 15% equity interests in Rujian
International at RMBO0.15 million, which were determined based on the then paid up registered
capital of Rujian International in the amount of RMBI1 million. The consideration was fully
settled in cash and transfer was completed on the same date. Subsequent to the transfer, Rujian
International was owned as to 85% by Mr. Wang and 15% by Ms. Wang Jing.

On 5 July 2017, Mr. Wang and Ms. Wang Jing entered into an equity transfer agreement
with Numans HK for the transfer of their equity interests in Rujian International to Numans
HK at a consideration of RMB0.85 million and RMBO0.15 million, respectively, which were
determined based on the then paid up registered capital of Rujian International in the amount
of RMBI1 million. The transfer was completed in September 2017 and subsequent to the transfer,
Rujian International was wholly owned by Numans HK.

Gold Nemans

Gold Nemans was established in the PRC on 20 December 2010. At the time of the
establishment of Gold Nemans, its registered capital was HKS$5 million and was wholly owned
by Numans HK. Its registered capital was fully paid up by Numans HK on 8 October 2012.

Hontat Nutritional

Hontat Nutritional was established in the PRC on 6 April 2011. At the time of
establishment of Hontat Nutritional, its registered capital was HKS$5 million and was then
wholly owned by Ms. Cui. Its paid up registered capital was fully settled by Ms. Cui by 10
January 2013.

On 25 October 2013, Ms. Cui entered into an equity transfer agreement with Far-East
Fortune for the transfer of her equity interests in Hontat Nutritional at HK$5 million, which
were determined based on the then paid up registered capital of Hontat Nutritional in the
amount of HKS$5 million. The transfer was completed on 3 July 2014. Subsequent to the
transfer, Hontat Nutritional was wholly owned by Far-East Fortune.

On 22 October 2018, Far-East Fortune (as vendor) and Numans HK (as purchaser) entered
into a sale and purchase agreement, pursuant to which Far-East Fortune transferred its entire
equity interests in Hontat Nutritional to Numans HK for a consideration of HK$5 million in
cash, which was determined based on the registered capital of Hontat Nutritional. The transfer
was completed on 13 December 2018. Subsequent to the transfer, Hontat Nutritional was
entirely owned by Numans HK.
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Aumay Dairy

Aumay Dairy was established in the PRC on 9 November 2017. At the time of the
establishment of Aumay Dairy, its registered capital was RMBI10 million and was wholly owned
by Gold Nemans.

Numans Sales

Numans Sales was incorporated in the Republic of Seychelles on 16 January 2014. The
authorised capital of Numans Sales is US$100,000 and is made up of one class and series of
shares divided into 100,000 shares of US$1.00 par value with one vote for each share. On 13
January 2017, Numans Sales was activated and 50 shares of Numans Sales were first allotted
and issued, as fully paid to Mr. Wang for a consideration of US$50. Subsequent to the
allotment, Numans Sales was wholly owned by Mr. Wang.

As part of the Reorganisation, on 28 March 2019, Mr. Wang (as vendor) and Hontat
Management (as purchaser) entered into a sale and purchase agreement, pursuant to which Mr.
Wang transferred the entire issued shares of Numans Sales to Hontat Management in
consideration of Hontat Management allotting and issuing 100 Shares in our share capital to
Mr. Wang, credited as fully paid. Subsequent to the transfer, Numans Sales was entirely owned
by Hontat Management.

REORGANISATION

The shareholding and group structure of our Group prior to our Reorganisation is as
follows:

Ms. Wang Jing
(Note 1)

85% 15% 60% 40% 100%

Numans Sales

Mr. Wang

Mr. Wang Ms. Cui Mr. Wang

Hontat i\];[s/f;?gemem Far-East Fortune (Republic of
(BVD Seychelles)
‘ 100% 100%
Numans HK
(HK)
‘ 100% 100%
Gold Nemans Rujian International Hontat Nutritional
(the PRC) (the PRC) (the PRC)
‘ 100%
Aumay Dairy
(the PRC)

Note I1: The 15% shareholding in Hontat Management is held by Ms. Wang Jing as nominee for and on behalf
of Mr. Wang.
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Our Group underwent the Reorganisation prior to Listing which involved the following
steps:

1. Acquisition of the entire issued capital of Hontat Nutritional by Numans HK

On 22 October 2018, Far-East Fortune (as vendor) and Numans HK (as purchaser)
entered into a sale and purchase agreement, pursuant to which Far-East Fortune
transferred the entire equity interests of Hontat Nutritional to Numans HK for a
consideration of HK$5,000,000 in cash, which was determined based on the registered
capital of Hontat Nutritional.

Subsequent to the transfer, Hontat Nutritional was entirely owned by Numans HK.
2.  Acquisition of the 31% equity interests in Far-East Fortune by Mr. Wang

Prior to the Reorganisation, Far East Fortune is held as to 40% by Ms. Cui and 60%
by Mr. Wang. In order to rationalise the shareholding percentage between Mr. Wang and
Ms. Cui in our Group, on 31 December 2018, Ms. Cui transferred 31% shareholding in
Far-East Fortune to Mr. Wang, which is calculated based on the net asset value of Hontat
Nutritional attributable to our Group, at a consideration of HK$122,000. The transfer was
completed on 31 December 2018.

3. Incorporation of the Company

The Company is an exempted company incorporated in the Cayman Islands with
limited liability on 21 January 2019. On the date of its incorporation, the fully paid initial
Share was issued to Sharon Pierson, an independent third party, and transferred to
Far-East Fortune. The initial authorised share capital of the Company was HK$380,000
divided into 380,000,000 Shares of a par value of HKS$0.001 each. On the same date,
Far-East Fortune applied for, and the Company allotted and issued to Far-East 99 Shares
in the Company fully paid up by cash at par.

As a result of the transfer of the entire issued shares of Hontat Management to our
Company as described in the paragraph headed “6. Acquisition of the entire issued capital
of Hontat Management by our Company” in this section below, an additional of 100
Shares were allotted and issued, credited as fully paid, to Far-East Fortune on 28 March
2019.

4. Acquisition of the 15% equity interests in Hontat Management by Mr. Wang

On 27 March 2019, Ms. Wang Jing transferred the legal ownership of 15%
shareholding in Hontat Management to Mr. Wang for nil consideration. Subsequent to
the transfer, the trust arrangement in relation to Ms. Wang Jing holding the interests in
Hontat Management as nominee for Mr. Wang mentioned above has ceased and Hontat
Management is wholly owned by Mr. Wang. For the reasons of the transfer, please refer to
the paragraph “Corporate development — Hontat Management” in this section above.
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5. Acquisition of the entire issued capital of Numans Sales by Hontat Management

On 28 March 2019, Mr. Wang (as vendor) and Hontat Management (as purchaser)
entered into a sale and purchase agreement, pursuant to which Mr. Wang transferred the
entire issued shares of Numans Sales to Hontat Management in consideration of Hontat
Management allotting and issuing 100 Shares to Mr. Wang, credited as fully paid.
Subsequent to the transfer, Numans Sales was entirely owned by Hontat Management.

6. Acquisition of the entire issued capital of Hontat Management by our Company

On 28 March 2019, Mr. Wang (as vendor) entered into a sale and purchase agreement
with our Company (as purchaser), pursuant to which Mr. Wang transferred the entire
issued shares of Hontat Management to our Company in consideration of allotting and
issuing 100 Shares, credited as fully paid to Far-East Fortune. Subsequent to the transfer,
Hontat Management is directly and wholly owned by our Company.

The following chart shows the shareholding structure of our Company immediately after
the Reorganisation but before completion of the Capitalisation Issue and the Global Offering:

Mr. Wang Ms. Cui

91% 9%

Far-East Fortune
(BVI)

‘ 100%

The Company
(Cayman Islands)

‘ 100%

Hontat Management

(BVI)
‘ 100%
Numans HK
(HK)
‘ 100% 100% 100% 100%
Gold Nemans Rujian International Hontat Nutritional T;:;iﬁ;iiﬂ?
(the PRC) (the PRC) (the PRC) Seychelles)

‘ 100%

Aumay Dairy
(the PRC)
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The following chart shows the shareholding structure of our Company immediately
following completion of the Capitalisation Issue and the Global Offering (assuming that the
Over-allotment Option and the options which may be granted under the Share Option Scheme
are not exercised at all):

Mr. Wang Ms. Cui
mH o
Far-East Fortune Public
(BVI)
‘ 75% 25%
The Company
(Cayman Islands)
‘ 100%
Hontat Management
(BVI)

‘ 100%

Numans HK
(HK)
‘ 100% 100% 100% 100%
Gold Nemans Rujian International Hontat Nutritional I\(I;:;r;sliia;?s
he PR he PR
(the PRC) (the PRC) (the PRC) Seychelles)
‘ 100%
Aumay Dairy
(the PRC)

Each of the acquisitions and equity transfers pursuant to the Reorganisation has been
properly and legally completed and settled, including all applicable regulatory approvals having
been obtained.

M&A RULES

Pursuant to the Provisions on the Merger and Acquisition of Domestic Enterprises by
Foreign Investors of MOFCOM* (<75 & B i A1 B 450 & & F s 55 N A 26 B E ) which was
amended in June 2009 (the “M&A Rules”), where a domestic individual or enterprise intends to
implement a merger and acquisition of his/her/its related non-foreign-invested company in the
name of an offshore company which he/she/it lawfully establishes or controls, such merger and
acquisition shall be subject to the examination and approval of the MOFCOM. As advised by
our PRC Legal Advisers, for the equity transfer of Mr. Wang and Ms. Wang Jing in Rujian
International to Numans HK, as described in the paragraph headed “Corporate development —
Rujian International” in this section, as Mr. Wang, the ultimate equity owner of Numans HK,
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at the time of the equity transfer, had been Hong Kong permanent resident, he is not subject to
the M&A Rules and not subject to the examination and approval of the MOFCOM. As advised
by our PRC Legal Advisers, for the acquisition of the entire issued capital of Hontat Nutritional
by Numans HK, as described in the paragraph headed “Reorganisation” in this section as
Hontat Nutritional is a foreign-invested company, the M&A Rules is not applicable to the
acquisition. However, such equity transfer and acquisition are subject to the relevant record
filing requirements stipulated in the Interim Measures for Record-filing Administration over the
Establishment and Change of Foreign-invested Enterprises® ({4hp 4% & 36 5% o7 M 5 W 2 5
1T HEL)) promulgated by the MOFCOM on 8 October 2016 and amended on 30 July 2017
and 29 June 2018. Rujian International had completed the record-filing of the equity transfer on
17 September 2017 and registered the equity transfer with the local Administration for Market
Regulation on 30 September 2017. Hontat Nutritional had completed the record-filing of the
change of investor resulting from the aforesaid acquisition on 7 November 2018 and registered
the change of investor with the local Administration for Market Regulation on 13 December
2018. Our PRC Legal Advisers advised that all approvals, permits, registration or filing required
by applicable PRC Laws for the aforesaid acquisition has been obtained or completed.

FOREIGN EXCHANGE REGISTRATION UNDER SAFE CIRCULAR NO. 37 AND SAFE
CIRCULAR NO. 13

Pursuant to the SAFE Circular No. 37 and the SAFE Circular No. 13, where domestic
individual residents conduct investment in offshore special purpose vehicles with their legitimate
onshore and offshore assets or equities, they must register with relevant banks with respect to
their investments. For details, please see the paragraph headed “Regulatory Overview —
Regulations on foreign exchange control” in this prospectus.

As Mr. Wang and Ms. Cui are permanent residents of Hong Kong, our PRC Legal
Advisers confirmed that they are not required to effect registration as required under the SAFE
Circular No. 37 and the SAFE Circular No. 13.

SHARE OPTION SCHEME

Please refer to the paragraph headed “Statutory and General Information — 3. Further
information about our Directors and substantial Shareholders — 3.5. Share Option Scheme” in
Appendix IV to this prospectus for a summary of the principal terms of the Share Option
Scheme.
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OVERVIEW

We are principally engaged in the marketing, sales and distribution of finished nutritional
products in the PRC. During the Track Record Period, we sold our nutritional products under
our proprietary brands, namely “#t& &> and “42 7 (in English, “Nemans”), which can be
broadly categorised into five main types, namely algal oil DHA, probiotics, vitamins,
multi-nutrients and algal calcium products. Our business relies heavily on our brands. Our
suppliers adopt an OEM model to manufacture and/or affix labels of our brands on our
nutritional products.

We commenced to sell and distribute DHA products in 2007. We are a proprietary brand
owner in the algal oil DHA segment in the maternal and children nutritional product industry in
the PRC. Our nutritional products target consumers ranging from pregnant and postpartum
women, infants to children. In particular, the principal raw materials of our algal oil DHA
products are supplied by DSM Group. DSM Group engages in providing solutions in respect of
pharmaceuticals, early life nutrition and dietary supplements with market coverage in more than
60 countries such as the PRC, North America, India and Brazil. According to Frost & Sullivan,
DSM Group is regarded as the leader in the algal oil DHA market in the PRC, manufacturing
over 40% of the raw materials and finished products in the algal oil DHA market in the PRC in
2023 in terms of volume and value. As a proprietary brand owner, we strive to target and market
our nutritional products to customers in the PRC, with the view to capturing the market’s
health and nutritional awareness.

Our algal oil DHA products are our major products, which contributed to a substantial
proportion of our revenue during the Track Record Period. For FY2021, FY2022, FY2023,
6M2023 and 6M2024, the sales of our algal oil DHA products accounted for approximately
91.9%., 92.7%, 94.7%, 93.5% and 96.2% of our total revenue, respectively. According to Frost
& Sullivan, the maternal and children algal oil DHA market in the PRC can be divided into
products launched by international players and domestic players, where the products of
domestic players can be further categorised into products with locally sourced and imported
algal oil DHA raw materials. The retail sales value of domestic-branded algal oil DHA products
made from raw materials imported from overseas accounted for approximately 1.4% of the
entire nutritional product industry in the PRC in 2023. Furthermore, domestic brands with
imported algal oil DHA raw materials accounted for 28.5% of the total retail sales value of
maternal and children algal oil DHA products in the PRC in 2023, out of which we accounted
for approximately 20.5% in 2023, ranking us the largest domestic brand in terms of retail sales
value of algal oil DHA products made from imported raw materials. Leveraging on the success
of our algal oil DHA products, we have been marketing other nutritional products such as
probiotics, vitamins, multi-nutrients and algal calcium products.

We strive to offer finished nutritional products made from high quality and safe raw
materials. To monitor the quality of our products, we require our suppliers for our algal oil
DHA and probiotics products to use the principal raw materials supplied by DSM Group and
the Probiotics Raw Material Supplier, which are reputable suppliers of nutritional products.
Such principal raw materials would then be processed into our finished nutritional products.
The quality of our products is proven by our various awards including the Babytree Brilliant
Awards 2020 — Quality National Brand Award* (Babytree® B 8 4% — 20204F B (B E B K
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Mg 4E) by Babytree (Z[E M), being a maternity and infant-focused community platform in
China, the Children Baby Maternity Expo 2020 — Prestigious Brand Partner Awards (CBME
2020 BB FEAT I AE AR AR — 20 S K FESE) by the Children Baby Maternity Expo (CBMEZ# 8
#iJ#£) and the Parenting Net Mothers’ Reputable Choice 2021* — Popular Baby Nutritional
Product® (20214 B & 5o 4848 i 1 SO 5 1 i 2 %8 — EE AR AU EE ) by the Parenting
Net* (5 % 4H), being a parenting website in the PRC. We have also received the Cherry Award
— Children and Infant Nutritional Product Brand Annual Best Performance Award* (¥ K E
— AR B U R N O R A R B 1K 8E) presented by Myguancha.com (BFEATEBILS) and
Cherry Award Assessment Committee* (8K B #FZ &) for three consecutive years from 2019
to 2021 and the 8th Cherry Award — Children and Infant Nutritional Product Brand Annual
Outstanding Performance Award* (55 /\JE#BE R E — 4 B 840 G828 o bl LB b R BT K 8%
in 2022. In 2023, we further received FY2023 Category Captain of the Year* (202384 4F XK % [ [
mBUEHE ) and FY23 Tmall Global Maternal and Infant Industry Purple Star Thunder
Award* (FY23 K50 B PR 61 AT 36 LM T 2£4%). For details of our awards and recognitions,
please refer to the paragraph headed “Awards and recognitions” in this section.

We sell our products through our diversified sales and distribution network in the PRC,
comprising both online and offline channels. We believe that our online sales channels enhance
the visibility of our brands and enable our products to be more accessible to potential
customers, while the geographical footprints of our offline sales channels allow us to leverage
our geographical penetration built up over the years. Our products are available on popular
online shopping platforms in the PRC. We sell our products to e-commerce companies which
would on-sell our products on online shopping platforms to their customers which are primarily
end-consumers, while we also sell our products through online shopping platforms to our
customers which are primarily end-consumers. During FY2021, FY2022, FY2023 and 6M2024,
we sold our products to 19, 18, 18 and 13 e-commerce companies, respectively. During FY2021,
FY2022, FY2023 and 6M2024, we sold our products mainly through two, three, four and four
online shopping platforms to our customers, respectively. During the Track Record Period, the
online shopping platforms through which a substantial portion of our revenue was derived from
included Taobao, Douyin and JD.com. To the best knowledge of our Directors, (i) the
e-commerce companies sold our products mainly to individual customers; and (ii) the customers
whom we sold our products to them through the online shopping platforms were mainly
individual customers. As for our offline sales channels, we appointed regional distributors to
market, sell and distribute our products, which then distribute our products to retail outlets
including pharmacies, maternal and children product stores and postpartum care centres or to
the sub-distributors of the regional distributors. We strategically select regional distributors
with downstream sales network.

Our business has grown steadily over the years. During the Track Record Period, our
revenue has grown from approximately RMB337.6 million for FY2021, to approximately
RMB367.3 million for FY2022 and to approximately RMB426.5 million for FY2023. For
6M2024, our revenue amounted to approximately RMB146.1 million, representing a decrease of
approximately RMB46.0 million from approximately RMBI192.1 million for 6M2023. For
detailed analysis of our revenue during the Track Record Period, please refer to the paragraph
headed “Financial Information — Principal components of the consolidated statements of
profit or loss — Revenue” in this prospectus.
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During FY2022 and FY2023, we procured five types milk powder products, which were
imported from Australia and New Zealand, from Ausnutria Group. However, our sales
performance of the milk powder products during FY2022 and FY2023 was not satisfactory.
During FY2022 and FY2023, we procured approximately 407,000 units and 318,000 units of
milk powder products from Ausnutria Group, respectively, but despite our efforts in marketing
and promotion we only sold approximately 18,000 units and 11,000 units of milk powder
products, respectively. As a result, as at 31 December 2022 and 31 December 2023, we
recognised a write-down of milk powder products in our consolidated statement of financial
position of approximately RMB17.7 million and RMB20.8 million, respectively, and we made a
provision for inventories loss on milk powder products in our consolidated statement of
financial position of approximately RMB20.7 million and RMB35.9 million, respectively. The
initial recognition of the aforesaid write-down and provision during FY2022 had caused an
adverse impact on our financial performance for FY2022. For details, please refer to the
paragraph headed “Financial Information — Principal components of the consolidated
statements of profit or loss — Losses relating to milk powder products” in this prospectus.

According to Frost & Sullivan, the retail sales value of maternal and children nutritional
product market in the PRC has grown from approximately RMB60.9 billion in 2018 to
approximately RMB101.7 billion in 2023, representing a CAGR of approximately 10.8%, and is
expected to reach approximately RMB142.1 billion in 2028, representing a CAGR of
approximately 6.9%. Taking into account our established market position, high degree of
brand recognition in the PRC and our diversified sales and distribution network in the PRC, we
believe that we are well-positioned to capture the expected growth in the maternal and children
nutritional product industry in the PRC.

OUR COMPETITIVE STRENGTHS

Our Directors believe that our Group has the following competitive strengths, which have
driven the growth of our business and financial performance:

We have an established market position and high degree of brand recognition in the PRC

Our Group entered the maternal and children nutritional product market in the PRC
back in 2007. We are a proprietary brand owner in the algal oil DHA segment in the
maternal and children nutritional product industry in the PRC. We target and market our
nutritional products to pregnant and postpartum women, infants to children, catering for
their needs in different stages of life. According to Frost & Sullivan, the maternal and
children nutritional product industry in the PRC has grown steadily over the years due to
the increasing health and nutritional awareness as well as the increasing purchasing power
of customers and the Chinese culture of longing for children to thrive. We market our

nutritional products under our proprietary brands, namely “#t= 8 and “#= 7 (in
English, “Nemans”). Our brands “#ll= &, “4H 2 and “Nemans” are registered as
b

trademarks in the PRC and Hong Kong under the name of Numans HK, being our
subsidiary incorporated in Hong Kong. For details of our trademarks, please refer to the
paragraph headed “Statutory and General Information — 2. Further information about
our business — 2.2 Intellectual property rights of our Group” in Appendix IV to this
prospectus. This arrangement serves to strengthen our brand image that our nutritional
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products use the principal raw materials supplied by overseas suppliers and that the
majority of our nutritional products are processed overseas, thereby enhancing our brand
image and boosting the reputation amongst our target consumers in the PRC.

According to Frost & Sullivan, the maternal and children algal oil DHA market in the
PRC can be divided into products launched by international players and domestic players,
where the products of domestic players can be further categorised into products with
locally sourced and imported algal oil DHA raw materials. Domestic brands with imported
algal oil DHA raw materials accounted for 28.5% of the total retail sales value of maternal
and children algal oil DHA products in the PRC in 2023, out of which we accounted for
approximately 20.5% in 2023, ranking us the largest domestic brand in terms of retail sales
value of algal oil DHA products made from imported raw materials. Leveraging the success
in our algal oil DHA products, we have been promoting other nutritional products such as
probiotics, vitamins, multi-nutrients and algal calcium products under our proprietary
brands, catering for consumers with different needs and consumption preferences. Over the
years, we have received various awards in recognition of the popularity of our nutritional
products, such as the Growth Engine Award* (3 &5/%4%) in Tmall Global Double 11
Shopping Festival 2021* (2021 X5 112 BRAE#Hi), the Tmall Children and Infant Food
Industry Award 2022* — Item of the Year Award — Infant Nutritional Products* (20224F
FERSHBH A MATES — FEBREGE — FEEEERMN) FY2023 Category Captain
of the Year* (202344 K 5 [ M 5 Bel #.%). For details of our awards and recognitions,
please refer to the paragraph headed “Awards and recognitions” in this section.

According to Frost & Sullivan, the maternal and children nutritional product market
in the PRC is expected to continue to expand because of the growing interest in health and
wellness, as well as the increasing awareness of the benefits of maternal and children
nutritional products. According to Frost & Sullivan, it is forecast that the retail sales value
of maternal and children nutritional product market in the PRC will grow from
approximately RMBI101.7 billion in 2023 to approximately RMBI142.1 billion in 2028,
representing a CAGR of approximately 6.9%. We believe that our established market
position and high degree of brand recognition in the PRC, coupled with our advantage of
marketing our brands for over a decade, and our strategy of using the principal raw
materials supplied by overseas suppliers, would distinguish us from our competitors and
maintain our competitive advantage to capitalise on the growing opportunities in the
market.

We have a diversified sales and distribution network in the PRC

During the Track Record Period, our sales and distribution network in the PRC
comprised both online and offline channels. Our online sales channels allow customers to
purchase our products at anytime from anywhere, and allow our products to reach a wider
spectrum of customers from different parts of the PRC. At the same time, in light of the
growing prevalence of e-commerce and consumers’ reliance on online information in recent
years, our online sales channels serve as channels for providing information about and
promoting our nutritional products and our brands. Our online sales channels include
popular online shopping platforms in the PRC such as JD.com, Tmall.com and VIP.com.
We sell our products to e-commerce companies, which would on-sell our products on
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online shopping platforms to their customers which are primarily end-consumers, while we
also sell our products through online shopping platforms to our customers which are
primarily end-consumers. For FY2021, FY2022, FY2023 and 6M2024, our revenue derived
from online sales channels accounted for approximately 64.1%, 66.3%, 73.0% and 80.7%
of our total revenue, respectively. During FY2021, FY2022, FY2023 and 6M2024, we sold
our products to 19, 18, 18 and 13 e-commerce companies, respectively. During FY2021,
FY2022, FY2023 and 6M2024, we sold our products mainly through two, three, four and
four online shopping platforms to our customers, respectively. During the Track Record
Period, the online shopping platforms through which a substantial portion of our revenue
was derived from included Taobao, Douyin and JD.com.

Apart from online sales channels, we also sell our products offline through regional
distributors. As at 30 June 2024, we appointed 17 regional distributors to sell and
distribute our products across the PRC. As such, our products can penetrate into the
market in various parts of the PRC by leveraging the downstream sales channels of our
regional distributors, which then distribute our products to retail outlets including
pharmacies, maternal and children product stores and postpartum care centres or to the
sub-distributors of the regional distributors. We manage and monitor our regional
distributors, and communicate with them from time to time. We provide product trainings
to our regional distributors to ensure that they are familiar with our nutritional products.
The geographical footprints of our offline sales channels provide our nutritional products
with access to customers in different parts of the PRC, and had accelerated the penetration
of our nutritional products in major cities in the PRC.

Our Directors believe that our diversified sales and distribution network in the PRC
provides us with a solid foundation for further expanding the sales of our products, thereby
enhancing the market recognition of our products and brands. In addition, our diversified
sales and distribution network helps reduce our concentration risk in any particular local
market.

We strategically select our suppliers of the principal raw materials to be used in our algal oil
DHA and probiotics products

We believe that maintaining the quality and safety of the raw materials used in our
nutritional products is key to our success. Accordingly, we strive to uphold and maintain
our product quality by strategically selecting the overseas suppliers of the principal raw
materials to be used in our nutritional products. We strictly require our suppliers to use the
principal raw materials supplied by overseas raw material suppliers designated by us. In
particular, we require our suppliers for our algal oil DHA products to use the principal raw
materials supplied by DSM Group. According to Frost & Sullivan, DSM Group is
regarded as the leader in the algal oil DHA market in the PRC, manufacturing over 40% of
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the raw materials and finished products in terms of volume and value in the algal oil DHA
market in the PRC in 2023. Furthermore, we require our suppliers for all of our probiotics
products to use the raw materials supplied by the Probiotics Raw Material Supplier, which
was one of the largest suppliers of probiotics raw materials in the PRC in 2023 accounting
for approximately 35% of the total revenue in the market for the supply of probiotics raw
materials in the PRC in 2023, according to Frost & Sullivan.

According to Frost & Sullivan, products using imported raw materials enjoy
popularity among consumers in the maternal and children nutritional product industry
in the PRC. In the past, PRC consumers’ confidence in domestic brands was undermined
by a series of scandals involving maternal and children products such as the 2008 Chinese
milk scandal. Over years of effort, domestic brands are gradually gaining consumers’
confidence, while the raw materials used by the largest domestic brands are mostly
imported from international chemical and nutrition companies. Therefore, finished algal
oil DHA products which use the principal raw materials supplied by overseas suppliers and
are processed overseas are perceived by PRC consumers as having high quality and enjoy
higher level of consumers’ confidence and demands in the PRC.

We believe that strategically selecting the overseas suppliers of the principal raw
materials can help assure the quality of our products, instil higher level of consumers’
confidence, and maintain and improve our brand reputation.

We have an experienced and dedicated management team with extensive industry experience

We are led by an experienced and dedicated management team with extensive industry
experience and knowledge in the nutritional product market in the PRC, which enables our
Group to achieve growth over the years. Mr. Wang, our Chairman, Chief Executive Officer
and executive Director, has more than 20 years of experience in enterprise operation and
management, and has been managing our Group since our establishment. Mr. An Yong,
who is the general manager of Aumay Dairy, has over 17 years of experience in the food
industry and is mainly responsible for the overall operations and management of our
Group. Other members of our senior management have years of experience in the
nutritional product industry or possess relevant management and financial experience. For
the biographical details of our executive Directors and senior management, please refer to
the section headed “Directors, Senior Management and Employees” in this prospectus.

We believe that the expertise and operational experience of our management team,
their relationship with various industry participants and their knowledge of consumer
preferences in the PRC would enable our Group to formulate and implement appropriate
business strategies, respond promptly to the fast-changing market environment and
demands in the PRC nutritional product market, and help us achieve sustainable growth.
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OUR BUSINESS STRATEGIES

Our business objectives are to achieve sustainable growth, increase our market share and
strengthen our market position in the maternal and children nutritional product market in the
PRC. In furtherance of these objectives, we plan to adopt the following business strategies:

1. Intensify our marketing efforts through different marketing means to enhance public
awareness of our brands

We believe that successful branding is the key to our business development. We have
developed “#f2 > and “#t2 ¥ (in English, “Nemans”) with high degree of recognition
in the PRC. According to Frost & Sullivan, major brands of nutritional products have been
investing more and more on marketing and promotion in recent years for strengthening
their brand recognition, in particular for online marketing and promotion on different
social media platforms and attracting traffic to online sales channels. For example,
according to Frost & Sullivan, one of the major brands of nutritional products incurred
marketing and promotion expenses which account for approximately 28.9% of the revenue
in 2023. There is a correlation between the level of marketing and promotion expenses
devoted to online marketing channels and the amount of sales recognised on online
channels, provided the right marketing strategies and channels are adopted.

To further enhance the popularity of our nutritional products as well as our brand
awareness and image in the PRC, we intend to intensify our marketing efforts, which is
expected to support further expansion of our sales and distribution network.

Opportunities in the maternal and children nutritional product industry in the PRC

According to Frost & Sullivan, from 2018 to 2023, the market size of the
maternal and children nutritional product industry in the PRC steadily increased from
approximately RMB60.9 billion in 2018 to approximately RMB101.7 billion in 2023,
representing a CAGR of approximately 10.8%. The growth was mainly contributed
by the increasing health awareness of consumers and their rising income. As the
market matures, it is forecast that the market will continue to grow and achieve
approximately RMB142.1 billion in terms of retail sales value by the end of 2028,
representing a CAGR of approximately 6.9%. Though the decline in the birth rate
may negatively affect the maternal and children nutritional product industry in the
PRC, the growing appreciation of the multi-faceted importance of maternal nutrition
to the health and development of infants and toddlers is stimulating the demand for
maternal and children nutritional products. Meanwhile, parents born in the 1990s and
2000s have taken over as the core customer group of maternal and children nutritional
products, which generally emphasises scientific parenting. Thus, spending on
maternal and children nutritional products has been increasing substantially over
the past decade.
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Since our first launch of DHA products back in 2007, we have been focusing our
marketing, sales and distribution mainly in the first, new first and second-tier cities in
the PRC. Apart from our Type C regional distributors, during the Track Record
Period we mainly sold and distributed our products in the first, new first and
second-tier cities in the PRC, such as Beijing, Chongqing, Jinan and Xi’an.

While we strive to maintain our position and market share in the first, new first
and second-tier cities, our Directors consider that there are substantial potential and
opportunities in the nutritional product industry in certain third and fourth-tier cities
in Guangdong Province, Jiangsu Province, Shandong Province, Zhejiang Province
and Anhui Province such as Shantou, Jiangmen, Jieyang, Zhanjiang, Zhaoqin,
Chaozhou and Qingyuan, etc. (the “Selected Cities”). According to Frost & Sullivan,
(1) the total market size of nutritional products in the Selected Cities increased
impressively from approximately RMBI14.3 billion in 2018 to approximately
RMB50.3 billion in 2023, representing a CAGR of approximately 28.6% and is
expected to reach approximately RMB124.9 billion in 2028, representing a CAGR of
approximately 19.9%; (ii) while the annual disposable income per capita in the first
and second-tier cities of Guangdong Province, Jiangsu Province, Shandong Province,
Zhejiang Province and Anhui Province in 2023 ranged from approximately
RMB35,000 to RMB76,000, the annual disposable income per capita in the Selected
Cities in 2023 ranged from approximately RMB25,000 to RMB68,000, indicating that
there is an overlapping range to a certain extent; and (iii) the nutritional product
market in the third and fourth-tier cities is less competitive because the leading brands
in the industry historically focused their marketing and sales in the first, new first and
second-tier cities in the PRC.

For further details on the potential of the nutritional product market in third
and fourth-tier cities in Guangdong Province, Jiangsu Province, Shandong Province,
Zhejiang Province and Anhui Province, please refer to the paragraph headed
“Industry Overview — Overview of nutritional product industry in the PRC —
Market size analysis — Market size analysis of nutritional products in the selected
third and fourth-tier cities” in this prospectus.

Since 2020, we engaged Shanghai Yicunxin as our Type C regional distributor.
Pursuant to our distribution agreements with our Type C regional distributors, they
are allowed to market and distribute our products in all regions in the PRC except for
the regions designated to Type A regional distributors. As such, some of our products
were sold to the third and fourth-tier cities in the PRC by our Type C regional
distributors during the Track Record Period. Given our relatively short period of
business relationship with our Type C regional distributors, our Directors consider
that the market penetration of our products in the third and fourth-tier cities in the
PRC is still under development.
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In view of the aforesaid and to further promote our products, our brand
awareness and image and to strengthen our penetration especially in less developed
regions which are not yet or insufficiently covered by our existing sales and
distribution network, we intend to intensify our marketing efforts through different
means to boost up our sales from both online and offline channels.

Opportunities in the online segment of the maternal and children nutritional product
industry

According to Frost & Sullivan, along with improving internet coverage in the
PRC, the total number of internet users increased from approximately 8§28.5 million in
2018 to approximately 1,092.0 million in 2023, representing a CAGR of
approximately 5.7%. Accordingly, the internet penetration rate in the PRC grew
from approximately 59.0% in 2018 to approximately 78.7% in 2023. As the PRC
strives to boost the development of the internet industry, the deployment and
upgrading of network infrastructure is expected to continue to expand. In light of the
favourable policy and development plan for the internet industry, the number of
internet users in the PRC is projected to reach approximately 1,220.7 million, with a
penetration rate increasing to approximately 91.8% in 2028.

Furthermore, according to Frost & Sullivan, driven by the continuous
innovation stimulus and upgrading construction of network infrastructure during
the past years, the number of mobile internet users in the PRC experienced a rapid
increase from approximately 817.0 million in 2018 to approximately 1,092.3 million in
2023 at a CAGR of approximately 6.0%, with the penetration rate of the total
internet users rising from approximately 58.1% to 77.5% during the same period. As
the supportive and improving environment of mobile internet maintains, and another
upcoming bout of infrastructure upgrades for 6G is in progress, the number of mobile
internet users is expected to reach approximately 1,280.9 million by the end of 2028
with a penetration rate of the total internet users of approximately 91.7%.

According to Frost & Sullivan, benefiting from the rapid development of the
logistics system and e-commerce platforms in the past few years, the online
penetration rate of nutritional products increased from approximately 22.0% in
2018 to approximately 39.5% in 2023, and it is expected to increase to approximately
48.7% 1in 2028. As such, our Directors believe that there is a significant market
potential for the sales of our products through online shopping platforms. We also
believe that online sales platforms can help maximise the exposure of our brands and
the accessibility of our products to consumers across the PRC. We view online sales
channels not only important sales platforms but also effective means for brand
building and marketing. For FY2021, FY2022, FY2023 and 6M2024, our revenue
derived from online sales channels accounted for approximately 64.1%, 66.3%, 73.0%
and 80.7% of our total revenue, respectively.
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Increasing our marketing efforts for increasing our online sales
(a) Online marketing, brand and products promotion on social media platforms

To leverage the advantage of online sales platforms to reach out and promote
our brands and products to a larger group of customers, during the Track Record
Period, we engaged a marketing company specialising in online marketing to promote
our brands and nutritional products on different social media platforms in the PRC,
such as WeChat (f#f5), Xiaohongshu (/NALH), Zhihu (%1°F) and bilibili, by (i)
formulating different advertising strategies for our brands and products; (ii)
identifying new and innovative advertising opportunities and channels; and (iii)
coordinating our advertising efforts to ensure our advertisements are presented on a
variety of social media platforms and Apps to maximise the coverage and
effectiveness of our advertising strategies. Our Directors believe that such efforts
can help us reach out to customers who are not yet or insufficiently covered by our
existing sales and distribution network, enhance our online sales by hyperlinking to
our online sales platforms and offline sales by attracting customers to make physical
in-store purchases, and strengthen our brand image and sales performance. Benefited
from our online marketing efforts, our revenue derived from online sales channels
increased from approximately RMB216.4 million for FY2021 to approximately
RMB243.2 million for FY2022 and to approximately RMB311.5 million for FY2023.
For 6M2024, our revenue derived from online sales channels amounted to
approximately RMB117.9 million.

To maintain our growth in online sales, we plan to continue to adopt this
marketing strategy and increase our effort on online marketing especially on social
media platforms with an aim to reach out to and connect with customers in different
cities and regions in the PRC without boundary. We plan to distribute promotional
contents for our products on popular social media platforms and Apps such as Weibo
(1#), Xiaohongshu (/ML) and Douyin (£}#%) more frequently. We intend to
leverage the social influence of famous KOLs with at least 1 million followers on such
social media platforms for online marketing, so as to further increase the exposure
and profile of our brands and products. According to Frost & Sullivan, recruiting
famous KOLs is a common industry practice for online marketing in the PRC within
the nutritional product industry. Famous KOLs can utilise their follower base (at
least 1 million followers) to advertise the products to targeted groups of customers,
which is considered to be more effective than traditional methods of advertisement for
targeting wider and more customer groups and sub-groups and increasing the
visibility of our products and our brands. Given the volatility of popularity of the
social media platforms and KOLs, we plan to allocate net proceeds from the Global
Offering to engage famous and popular KOLs and social media platforms to market
and promote our brands and products.
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We have identified certain famous and popular KOLs on social media platforms

focusing on mother or infant related products with follower base exceeding one

million followers. We intend to use approximately HK$54.0 million out of the net
proceeds from the Global Offering (representing approximately 34.5% of the total net
proceeds) for online marketing, brand and products promotion on social media

platforms. The intended scope of marketing and promotion services by the KOLs

would cover:

(b)

brand endorsement through social media posts, videos and blog articles;
product reviews and sharing unboxing experience;
audience engagement through Q&A sessions, live streams and polls;

initiating user-generated content such as engaging followers to share their
experiences with our brand and products;

brand storytelling about our brand’s story, values and features;

guest appearance on podcasts, webinars or other media to discuss our
brands and products; and

niche targeting to cater niches or communities to allow our brand to reach
highly targeted audiences.

Purchase of brand marketing and promotional products of e-commerce companies

E-commerce companies offer a variety of one-stop brand marketing and

promotional products to help brands and retailers quickly attract traffic, acquire
new users and enhance brand awareness. These marketing and promotional products

allow merchants to direct user traffic to their storefronts. Such marketing and
promotional products generally include the following types:

Pay for performance (P4P) marketing services: Merchants primarily bid for
keywords that match product or service listings appearing in search results
through the online auction system on a cost-per-click (CPC) basis.

In-feed marketing services: Merchants primarily bid to market to groups of
customers with similar profiles that match product or service listings
appearing in browser results through the online auction system on a
cost-per-click (CPC) or cost-per-thousand impression (CPM) basis.

Display advertising services: Merchants can place advertisements on
mainstream websites like Tencent and Toutiao. The merchants are
charged based on the period during which the advertising services are
provided or on the number of times that the advertisement has been
displayed based on cost per thousand impressions (CPM).
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e  Third party promotion services: E-commerce companies collaborate with
third party medium and platforms to offer marketing services to merchants.
The merchants are charged based on cost-per-sale (CPS). The commissions
paid by merchants are based on a percentage of transaction value generated
from the online sales platform.

For FY2021, FY2022, FY2023 and 6M2024, we incurred approximately
RMBI12.6 million, RMB21.4 million, RMB33.8 million and RMB21.6 million,
respectively, for purchasing brand marketing and promotional products from the
e-commerce companies to promote our products on the online shopping platforms,
which accounted for approximately 49.3%, 68.7%, 67.9% and 67.2% of our total
promotion expenses, respectively.

Given the increasing popularity of online shopping and customers’ growing
attention on online information in recent years, brand marketing and promotional
products offered by e-commerce companies are essential marketing tools for online
marketing and promotion. According to public records, it is not uncommon that the
nutritional product companies would incur a large amount of marketing and
promotional expenses, which include expenses for such brand marketing and
promotional products in the e-commerce platforms, and such expenses could
amount to more than 20% of the revenue of some market players for the year.

We plan to apply approximately HK$34.4 million of our net proceeds from the
Global Offering (representing approximately 22.0% of the total net proceeds) for
purchasing brand marketing and promotional products of e-commerce companies for
promotion of our brands and products on online shopping platforms. We intend to
invest in traffic at online shopping platforms to enhance visibility and priority of our
products. In particular, we intend to purchase the services at the online shopping
platforms such as (i) keyword bidding to position our products at the top of the search
functions; (ii) homepage and category ads at the advertising space on the homepage or
important category of the online shopping platforms; (iii) banner ads on the
homepage, category pages, or other high-traffic areas of the online sales platforms;
(iv) short video ads to showcase our products and capture user attention; and (v)
retargeting ads to attract users who previously visited the pages for our products. As
confirmed by our Directors, the marketing fees for the above services are generally
10% to 12% of our sales thereon.

Intensifying our marketing efforts for expanding our offline sales channels

During the Track Record Period, we engaged regional distributors to market,
sell and distribute our products, which then distributed our products to retail outlets
including pharmacies, maternal and children product stores and postpartum care
centres or to the sub-distributors of the regional distributors.
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(a) Reasons for expanding our offline sales channels despite increasing customers’

reliance on online sales network in recent years

Despite the increasing trend of online shopping in recent years, our Directors

consider that our business strategy to expand our offline sales and distribution

network remains necessary due to the following:

o)

(i)

(iii)

Despite the growth of our revenue generated from online sales channels
during the Track Record Period, we also recorded considerable sales via our
offline sales channels. For instance, our revenue generated from our offline
sales channels amounted to approximately RMBI121.2 million, RMB124.1
million, RMBI115.0 million and RMB28.2 million for FY2021, FY2022,
FY2023 and 6M2024, respectively. This demonstrated that our offline sales
channels cannot be entirely replaced by our online sales channels. Our
Directors believe that offline sales channels have been the fundamental sales
channels of our Group since the commencement of our nutritional product
business back in 2007 and will continue to contribute significant revenue to
our Group in the foreseeable future.

We believe there is a synergy effect that the offline sales could drive an
increase in online sales of our nutritional products. Offline distribution
network with traditional sales channels such as pharmacies and maternal
and children product stores facilitate the establishment and maintenance of
customers’ awareness of our brands and products by directly reaching out
to our customers. Certain portion of these customers may switch to online
shopping for convenience when they have established a well reception to
our brands, confidence in and regular consumption of our nutritional
products. As such, our Directors believe that the development of online and
offline sales of nutritional products goes hand-in-hand, which our strategy
to expand our sales and distribution network is expected to drive our online
sales in the long run.

Even though e-commerce in the PRC maintained rapid growth during the
past few years, offline channels such as maternal and children product
stores, drug stores and hospitals remain to be vital sales channels for
maternal and children nutritional products in the PRC due to the cautious
attitude of consumers towards online sales channels for maternal and
children products. According to Frost & Sullivan, the offline market size of
nutritional products in the PRC is expected to maintain a stable growth
from approximately RMB157.4 billion in 2023 to approximately RMB179.2
billion in 2028 at a CAGR of approximately 2.6%. The tangible products in
offline physical stores are more likely to give customers a sense of
authenticity of our products, and customers can communicate face-to-face
with the salespersons and receive immediate feedbacks.
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(b) Conferences and major trade fairs and industry events

During the Track Record Period, we co-organised a number of events with our
distributors such as conferences and product information seminars for healthcare
practitioners, industry players and customers. We invited medical and nutritional
scholars, professors, healthcare professionals and practitioners to be the speakers in
these conferences and seminars on health, nutritional and disease related topics. Our
Directors believe that organising these conferences can help explain the features of
nutritional products to medical and health practitioners in the industry and
customers, and enhance our brand image. We also believe that these conferences
could better and effectively help our regional distributors market and promote our
products. As we plan to further promote our brands and products to different regions
in the PRC, we intend to continue to organise these conferences and seminars from
time to time, in a larger scale and cover more cities in the PRC. We plan to organise
approximately 15 to 20 conferences in each of the next three years.

During FY2021, FY2022, FY2023 and 6M2024, we participated in 11, 11, 10 and
13 conferences, major trade fairs and industry events, respectively held in various
locations in the PRC, such as Shanghai, Hangzhou, Zhejiang, Jiangsu, Shandong,
Henan, Fujian, Shanxi, Guangxi and Anhui. Included in those events were Children
Baby Maternity Expo (CBMES % &) in 2021 and 2023, which were one of the major
industry events. As an illustration, the number of attendees at the Children Baby
Maternity Expo 2023 reached approximately 100,000 according to the official
organiser. For FY2021, FY2022, FY2023 and 6M2024, our costs incurred in those
events amounted to approximately RMBI1.3 million, RMBI.5 million, RMB3.1
million and RMBI1.4 million, respectively. In order to promote our brands and
products to potential distributors as well as retail outlets including pharmacies,
maternal and children product stores and postpartum care centres, which can then sell
and promote our brands and products nationwide, we plan to continue to participate
in major trade fairs and industry events of nutritional products in the PRC. We plan
to participate and showcase our products in major trade fairs and industry events in
different major cities and regions of the PRC such as Beijing, Shanghai, Hangzhou,
Zhejiang, Jiangxi, Anhui, Shanxi and Henan etc. in the next three years, which we
consider could effectively promote our brands. We also plan to devote more resources
to hire sizeable booths at premium location of the exhibition halls with better traffic
and to improve our stall design and decoration to attract the attention of attendees.
The costs of participating in trade fairs and industry events vary depending on the
scale of the event, the location of the event as well as the scale and location of the
booth which we plan to set up. We plan to participate in approximately 15 to 20 major
trade fairs or industry events in each of the next three years, costs of which comprise
rental, design fees and setting up fees of booth and advertising fees. We intend to
apply approximately HK$10.9 million of our net proceeds from the Global Offering
(representing approximately 7.0% of the total net proceeds) for organising
conferences and participating in major trade fairs and industry events.
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2.  Promotion of our products in Hong Kong and expansion of our sales network to Hong
Kong

According to Frost & Sullivan, given that products using imported raw materials
enjoy popularity among customers in the maternal and children nutritional product
industry in the PRC, domestic brands setting up offices and stores in Hong Kong may
further reinforce the image and impression of imported raw materials and overseas
processing of products in the minds of customers. According to Frost & Sullivan,
nutritional products which are sold in Hong Kong are perceived by PRC consumers as
trustworthy and reliable. Therefore, our Directors believe that having our products
promoted and sold in Hong Kong will further boost consumers’ confidence in our
products.

In the circumstances, we plan to further strengthen our brand image by promoting our
products in Hong Kong and expanding our sales network to Hong Kong. In particular, we
plan to:

(1) set up a retail store in a shopping mall in Central, Hong Kong. Coupled with the
fact that we use the principal raw materials supplied by overseas suppliers for
our algal oil DHA and probiotics products, we believe that such strategy could
further strengthen the international element of our brands. We plan to apply
approximately HK$19.7 million of our net proceeds from the Global Offering
(representing approximately 12.6% of the total net proceeds) to finance the
setting up of a retail store in Hong Kong. The following table sets forth the
breakdown of estimated costs for setting up the retail store in Hong Kong:

HK3°000
Annual retail store rental 7,080
Annual salary of retail store staff 2,128
Renovation and set-up costs of retail store 2,655
Licensing fee 10
Total 11,873
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We intend to lease a retail store at a monthly rental at HK$590,000 with floor
area of at least 1,000 sq.ft. We also intend to hire new staff for operating our retail
store, the details of which are set out below:

Preferred Approximate No. of Expected
Position experience monthly salary headcounts annual cost
HK$°000
Store manager above 10 years HK$55,000 1 660
Sales representatives 35 years Ranging from 3 1,252

HK$33,000—

HK$36,000

Supporting staff N/A HK$18,000 1 216

Total: 2,128

As advised by our Hong Kong legal adviser, pursuant to our Group’s business
model and business plan, our Group is required to apply for Registration as Food
Importer/Food Distributor issued by the Food and Environmental Hygiene
Department.

(i1)) engage an independent marketing agent based in Hong Kong to launch a series
of promotional activities for our products in Hong Kong. We plan to apply
approximately HK$28.1 million of our net proceeds from the Global Offering
(representing approximately 18.0% of the total net proceeds) to finance such
promotional activities in Hong Kong and consultation fees for such independent
marketing agent. In selecting the independent marketing agent, we primarily
consider the following credentials: (i) its experience in marketing and promoting
foreign maternity and children brands in Hong Kong; (ii) its brand portfolio;
and (ii1) coverage of marketing and promotion services. In particular, the
marketing and promotion services by the independent marketing agent would
cover:

e television commercial (TVC), covering video production with the
involvement of celebrities to be broadcast in TV channels;

° outdoor print advertising, covering layout design and exhibiting our
advertisement at public transport and our outdoor billboards;

e shop opening event management, covering the selection of celebrities and
KOLs, managing public relation and KOL seeding, preparing and
monitoring media reports;

° sponsorship management for sponsorship to TV programmes, nutritionists,
celebrities, KOLs, mothers’ sharing groups;
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e  digital platform strategic promotion, covering production of videos to be
used at various online channels such as social media platforms, video
sharing platforms, KOL seeding and parenting platform seeding; and

° promotion at Baby Expos and other roadshows.

(iii) set up an office and warehouse to support the operation of our retail store and
distribution of our products in Hong Kong. We plan to apply approximately
HK$9.2 million of our net proceeds from the Global Offering (representing
approximately 5.9% of the total net proceeds) to finance the setting up of an
office and warehouse in Hong Kong. The following table sets forth the
breakdown of estimated costs for setting up the office and warehouse in Hong

Kong:

HK3°000
Annual office rental 1,680
Annual salary of office staff 1,032
Renovation and set-up costs of office 4,700
Annual warehouse rental 120
Total 7,532

We intend to lease an office and a warehouse at a monthly rental at HK$140,000
and HK$10,000, respectively. We also intend to hire new staff for operating our office
and warehouse, the details of which are set out below:

Preferred Approximate monthly No. of Expected

Position experience salary headcounts annual cost
HK3$°000

Office manager Above 7 years HK$43,000 1 516
Office staff S years HK$25,000 1 300
Supporting staff N/A HK$18,000 1 216

Total: 1,032
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OUR BUSINESS MODEL

We are principally engaged in the marketing, sales and distribution of nutritional products
in the PRC. We sell our nutritional products under our proprietary brands, namely “#ft2 &~
and “4ft= 7> (in English, “Nemans”), which can be broadly categorised into five main types,
namely algal oil DHA, probiotics, vitamins, multi-nutrients and algal calcium products. Our
business relies heavily on our brands. Our suppliers adopt an OEM model to manufacture

and/or affix labels of our brands on our nutritional products. The following diagram illustrates

our business model regarding the sales of our major products, namely algal oil DHA and

probiotics products, and our main sales channels:

Tt
| . . i
4 Online shoppin
@, pPimg L | End-consumers
! platforms !
i i
(1)
DSM Group ~ [--------- i
|
‘ 5) E-commerce
— ] o r---1  End-consumers
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. (2)
Supplier
Legend:
—> transaction flow of our Group
- — — > transaction flow of our suppliers/customers
[ Our Group’s customers
Notes:
(1)  We require our suppliers for our algal oil DHA products to use the principal raw materials supplied by

(2

3)

4)
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DSM Group. For details of our purchases of finished algal oil DHA products, please refer to the
paragraph headed “Our purchases — Algal oil DHA products” in this section.

We require our suppliers for our probiotics products to use the principal raw materials supplied by the
Probiotics Raw Material Supplier. For details of our purchases of finished probiotics products, please
refer to the paragraph headed “Our purchases — Probiotics products” in this section.

For our algal oil DHA products, we or our direct suppliers would arrange processing companies in New
Zealand, the U.S. and the PRC to conduct (i) encapsulation of algal oil DHA raw materials into softgels;
(i1) drying of softgels containing algal oil DHA; and (iii) packing the softgels into plastic bottles. For
details of our procurement model in New Zealand, the U.S. and the PRC, please refer to the paragraph
headed “Our purchases — Algal oil DHA products” in this section.

This represents our sales through online shopping platforms to our customers which are primarily
end-consumers. For revenue recognition purpose, the customers ordering through the online shopping
platforms are regarded as our customers.

This represents our direct sales to e-commerce companies, which would on-sell our products on online

shopping platforms to their customers which are primarily end-consumers. For revenue recognition
purpose, the e-commerce companies are regarded as our customers.
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(6)  This represents our sales to regional distributors, which would then sell and distribute our products to
retail outlets including pharmacies, maternal and children product stores and postpartum care centres or
to the sub-distributors of the regional distributors. For revenue recognition purpose, the regional
distributors are regarded as our customers.

Our revenue increased from approximately RMB337.6 million for FY2021 to
approximately RMB367.3 million for FY2022 and further increased to approximately
RMB426.5 million for FY2023. For 6M2024, our revenue amounted to approximately
RMBI146.1 million, representing a decrease of approximately RMB46.0 million from
approximately RMBI192.1 million for 6M2023. For detailed analysis of our revenue, please
refer to the paragraph headed “Financial Information — Principal components of the
consolidated statements of profit or loss — Revenue” in this prospectus.

Our gross profit margin remained relatively stable at approximately 73.0%, 74.4%, 75.2%
and 75.8% for FY2021, FY2022, FY2023 and 6M2023, respectively, and slightly decreased to
approximately 71.9% for 6M2024.

OUR PRODUCTS

During the Track Record Period, we sold our nutritional products, which can be broadly
categorised into five main types, namely algal oil DHA, probiotics, vitamins, multi-nutrients
and algal calcium products. Our nutritional products were sold under our brands “4ft2 £ and
“4ft =2 #r” (in English, “Nemans”) during the Track Record Period. Our nutritional products
mainly target pregnant and postpartum women, infants and children. During the Track Record
Period, our best-selling nutritional products were our algal oil DHA products, the revenue of
which amounted to approximately RMB310.2 million, RMB340.6 million, RMB404.1 million,
RMB179.7 million and RMB140.5 million for FY2021, FY2022, FY2023, 6M2023 and 6M2024,
respectively, accounting for approximately 91.9%, 92.7%, 94.7%, 93.5% and 96.2% of our total
revenue, respectively. During FY2022, FY2023 and, to a very limited extent, 6M2024, we also
sold five types of milk powder products manufactured by and purchased from Ausnutria Group
under the brands licensed by it and derived insignificant revenue therefrom. For details of our
sales of milk powder products during the Track Record Period, please refer to the paragraph
headed “Financial Information — Principal components of the consolidated statements of
profit or loss — Losses relating to milk powder products” in this prospectus. Our Directors
confirm that our Group will cease to sell milk powder products from the year ending 31
December 2025.
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The following table sets forth the breakdown of our revenue by types of product during the
Track Record Period:

FY2021 FY2022 FY2023 6M2023 6M2024
RMB000 % RMB000 % RMB000 % RMB000 % RMB000 %
(unaudited)

Algal oil DHA products 310,216 91.9 340,610 92.7 404,148 94.7 179,682 93.5 140,471 96.2
— New Zealand

DHA Products 247,305 73.2 240,136 65.4 289,093 67.8 133,691 69.6 89,538 61.3
— U.S. DHA Products 55,253 16.4 90,816 24.7 108,957 255 42,521 22.1 49,114 33.6
— PRC DHA Products 7,658 2.3 9,658 2.6 6,098 1.4 3,470 1.8 1,819 1.3
Probiotics products 23,834 7.1 19,485 5.3 18,432 43 9,908 52 4,893 3.3
Vitamins products 1,837 0.5 1,025 0.3 690 0.2 394 0.2 223 0.2
Multi-nutrients products 1,311 0.4 2,011 0.6 1,207 0.3 678 0.4 208 0.1
Algal calcium products 410 0.1 538 0.1 236 0.1 236 0.1 —
Milk powder products — — 3,628 1.0 1,832 0.4 1,178 0.6 291 0.2
Total revenue 337,608 100.0 367,297 100.0 426,545 100.0 192,076 100.0 146,086 100.0

For further analysis of our revenue during the Track Record Period, please refer to the
paragraph headed “Financial Information — Principal components of the consolidated
statements of profit or loss — Revenue” in this prospectus.

The following table sets forth the average selling price of our products per
capsule/sachet/can (being the product unit per package) during the Track Record Period:

FY2021 FY2022 FY2023 6M2024

Item RMBJitem  RMBJitem  RMBJitem  RMB/item

Algal oil DHA products capsule 2.8 2.8 2.8 2.7

Probiotics products sachet 4.7 5.0 4.3 5.3

Vitamins products capsule 2.7 1.4 1.3 1.5

Multi-nutrients products capsule 2.4 2.8 2.5 2.3
Algal calcium products capsule 1.4 1.4 1.3

Milk powder products can — 201.6 166.5 210.5

Algal oil DHA products

According to the FDA, some studies in infants suggest that including DHA in infant
formulas may have positive effects on visual function and neural development over the short
term. Algal oil DHA is determined to be generally recognised as safe (GRAS) for addition to
food by the FDA.

We first launched our DHA products back in 2007. Our algal oil DHA products were our
most important product category in terms of sales during the Track Record Period. Our algal oil
DHA products consisted of seven products and were processed in New Zealand, the U.S. and, to
a lesser extent, the PRC. We require our suppliers for our algal oil DHA products to use the
principal raw materials supplied by DSM Group. They take the form of soft capsules and
include algal oil DHA as their key ingredient. Algal oil DHA products mainly target pregnant
and postpartum women, infants to children, with the aim at enhancing the development of the
brain and eyes, as well as the immune system of infants to children, and relieving the symptoms
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of forgetfulness and anxiety of mothers during pregnancy and of postpartum depression after
childbirth. Our algal oil DHA products generally have a shelf life of 24 to 36 months from the
date of production.

During the Track Record Period, we made changes to the formulations of our U.S. DHA
Products and New Zealand DHA Products. Prior to these changes, both product lines included
sunflower seed oil as a supplementary ingredient. To the best knowledge of our Directors,
sunflower seed oil is rich in linoleic acid and active vitamin E, both of which are essential for
human health, and it can enhance the oxidative stability of DHA, thereby helping to preserve
the product’s freshness and nutritional value. Our New Zealand DHA Products and U.S. DHA
Products contracted to be manufactured after February 2021 and April 2022, respectively, no
longer contain sunflower seed oil. The decision to optimise the formulations of our imported
algal oil DHA products and transition to a formulation consisting solely of algal oil DHA was
primarily driven by our recognition of evolving consumer preferences and the importance of
transparency and purity. As advised by Frost & Sullivan, in recent years PRC consumers of
DHA products have shown a preference for DHA products that do not contain additional
supplementary ingredients, placing greater emphasis on the purity of DHA. In particular, there
is a growing demand for DHA products that are perceived as natural and free from additives,
and many PRC consumers generally believe that purer DHA products tend to offer better health
benefits.

We have obtained authorisation to use the trademarks of DSM Group on the packaging of
our algal oil DHA products to indicate that our algal oil DHA products were made from algal
oil DHA supplied by DSM Group. For details, please refer to the paragraph headed “Our
suppliers — Relationship with DSM Group” in this section.

Probiotics products

According to the Food and Agriculture Organisation of the United Nations and the World
Health Organisation, probiotics is defined as “live micro-organisms which when administered in
adequate amounts confer a health benefit on the host”. A number of health benefits conferred
by the intake of probiotics have been documented including the prevention and treatment of
gastrointestinal infections, certain bowel disorders, allergy and urogenital infections, and the
modulation of host immunity.

We first launched our probiotics products back in 2010. During the Track Record Period,
our probiotics products comprised four products. The probiotics used in such products were
supplied by the Probiotics Raw Material Supplier and were mainly processed in Hong Kong.
Our probiotics products take the form of solid drinks or powder in the form of sachet which can
be easily mixed with food and beverages. The key ingredients of our probiotics products include
Bifidobacterium Bb-12 and Lactobacillus rhamnosus LGG, which are certified as New Food
Raw Material (B & & )5 by the MOH. Probiotics products are generally consumed by both
adults and infants with the aim to improve digestion and boosting immunity. Our probiotics
products generally have a shelf life of 24 months from the date of production.
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Vitamin products

According to the FDA, the major function of vitamin D is to help with the absorption of
calcium and phosphorus in the small intestine. Vitamin D deficiency can lead to abnormalities
in bone metabolism.

During the Track Record Period, our vitamin products consisted of two products. Our
vitamin products were mainly processed in the PRC. We first launched our vitamin products in
2012. They take the form of soft capsules and include Vitamin D3 as their key ingredient.
Vitamin D is generally consumed by pregnant and postpartum women, as well as adults,
children and infants who are in need of Vitamin D aiming at increasing the absorption of
calcium and strengthening bones, teeth and immune system. Our vitamin products generally
have a shelf life of 24 months from the date of production.

Multi-nutrient products

During the Track Record Period, our multi-nutrient products processed in the PRC
consisted of two products. We first launched our multi-nutrient products in 2013. They take the
form of softgel or powder and include various kinds of vitamins as their key ingredients. They
are offered to pregnant women, infants to children between the age of six months to five years
old. They generally have a shelf life of 24 months from the date of production.

Algal calcium products

Our algal calcium products refer to seaweed calcium gel candies sold during the Track
Record Period. We first launched our algal calcium products in 2019. Such products were
processed in the PRC. The products take the form of gel candies and contain seaweed powder
and walnut oil as their key ingredients. Algal calcium products mainly target adults and children
who are in need of calcium. Our algal calcium products generally have a shelf life of 24 months
from the date of production.

Milk powder products

During FY2022 and FY2023, we procured five types of milk powder products from and
manufactured by Ausnutria Group which were imported from Australia and New Zealand. Such
milk powder products were sold under the brands licensed by Ausnutria Group. Please refer to
the paragraph headed “Financial Information — Principal components of the consolidated
statements of profit or loss — Other (losses)/gains, net — Losses relating to milk powder
products” in this prospectus for further details about sales of the milk powder products and our
relationship with Ausnutria Group. Such milk powder products target infants at different
stages, children and adults. They generally have a shelf life of 24 months from the date of
production.
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As at the Latest Practicable Date, we offered a total of 14 nutritional products. The
following table sets out our products for sale as at the Latest Practicable Date:

Reference
Location of retail price® as
processing at the Latest Sample
company/ Packaging Practicable Date product
Product™ manufacturer™® (capsule/g) (RM B/unit) Main ingredients pictures
Algal oil DHA
DHA Algal Oil (Adult) New Zealand 30 (capsules) 289 Algal oil DHA, edible gelatin,
DHA il (AR 60 (capsules) 499 water and glycerine
DHA Algal Oil (Children) New Zealand 30 (capsules) 189 Algal oil DHA, edible gelatin,
DHA il (il #Al) 90 (capsules)™ 466 water and glycerine ’ 5
90 (capsules) 499
DHA Algal Oil Softgel ~ U.S.® 30 (capsules) 159 Algal oil DHA, edible gelatin,
(Adult) 60 (capsules) 399 water and glycerine —
DHA ﬁiﬂﬂﬁkﬂ%% |
(AL e R
DHA Algal Oil Softgel ~ U.S.® 30 (capsules) 159 Algal oil DHA, edible gelatin,
(Children) 90 (capsules) 399 water and glycerine fa)
DHA #ili#k 24 =0
(SR AY) =
—
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Product”

DHA Algal Oil Softgel

(Adult)
il DHA #Jp4e
(B AT

DHA Algal Oil Linseed
Oil Arachidonic Acid

Softgel
DHA FEM R R
THAE A= T A7 R ok B
Probiotics
Probiotics Solid Drink
(Adult)

i /4 T A (R

Probiotics Solid Drink
(Female only)

i A T 1] 8 O
(g )

Probiotics Solid drink
(Children)

Tu A= T R AR
(L 4E)

Lactic Acid Bacteria
Powder
FLIR 1

Vitamins
Vitamin D Softgel
(Pregnant woman)

HEAE R DRI (2P 1)

Location of
processing
company/

manufacturer™®

PRC

PRC

Hong Kong

Hong Kong

Hong Kong

PRC

PRC

Reference

retail price® as

at the Latest

Packaging Practicable Date

(capsule/g)