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PROFIT WARNING

This announcement is made by Joy Spreader Group Inc. (the “Company”, together with its subsidiaries,
the “Group”) pursuant to Rule 13.09(2)(a) of the Rules Governing the Listing of Securities on The
Stock Exchange of Hong Kong Limited (the “Listing Rules”) and the Inside Information Provisions (as
defined under the Listing Rules) under Part XIVA of the Securities and Futures Ordinance (Chapter 571
of the Laws of Hong Kong).

The board of directors (the “Board”) of the Company wishes to inform the shareholders of the Company
(the “Shareholders”) and potential investors of the Company that, based on a preliminary review on the
unaudited consolidated management accounts of the Group for the year ended 31 December, 2024 (the
“Year”) and the information currently available to the Board, for the Year, the Group expects to record
(i) a revenue of not less than approximately HK$110.00 million, representing a decrease of
approximately 97.84% as compared with revenue of HK$5,083.99 million for the year ended 31
December, 2023 (the “Corresponding Period”), and (ii) a net loss for the period attributable to owners
of the Company of approximately HK$1,050.00 million to HK$1,150.00 million, representing an
increase in net loss of approximately 33.90% to 46.65% as compared with net loss for the period
attributable to owners of the Company of HK$784.17 million for the Corresponding Period.

The Board considers that the decrease in the Group’s revenue and the increase in net loss attributable to
owners for the Year are mainly attributable to the following factors:

(I) At the end of 2023, the Group made a strategic adjustment to its overseas E-commerce business,
shifting from its previous asset-heavy business model (i.e. making inventory purchases then selling
goods overseas) to an asset-light business model (i.e. providing transaction-matching service to
suppliers and distributors through accurate marketing on overseas short video platforms with
interest-based algorithm technology), thereby reducing the tie-up of the Group’s capital in
inventory purchases and minimising the impact of commodity price fluctuations. In the Year, the
GMYV of overseas E-commerce transactions concluded through MARTOP, an E-commerce platform
established by the Group, reached US$1,363 million, representing a significant increase of 133%
as compared to that of US$586 million recorded for the Corresponding Period.



(2) Upon completion of the disposal of existing inventory in the Year, the Group suspended new
inventory purchases and the sale of 3C electronic consumer products under the traditional trading
model. Instead, focusing on its own E-commerce platform MARTOP as a transaction-matching
platform, the Group optimises and upgrades transaction mode by providing trading leads and
continuously attracting accurate customer traffic through overseas short video platforms. Currently,
we are still in the process of testing on our new transaction-matching business model and have not
collected commissions and service fees from suppliers and distributors, thereby the Group did not
record any operating revenue in respect of transaction-matching for the Year, representing a
significant decrease as compared to sales revenue from overseas E-commerce business of
HK$4,587.90 million for the Corresponding Period.

(3) At the initial stage of transformation of the overseas E-commerce business model, the Group
focused on its own E-commerce platform MARTOP as a transaction-matching platform and
continuously provided traffic promotion subsidies to help the platform to attract accurate customer
traffic and facilitate business model transformation, as a result of which, the Group recorded net
loss for the Year. The Group plans to collect a certain percentage of commission from suppliers
based on the transaction size from 2025 onwards, which will be used to subsidize the cost input of
traffic promotion.

The Group is in the process of finalizing the financial results for the Year of the Group. The information
contained in this announcement is only based on the preliminary evaluation made by the management of
the Company on the unaudited consolidated management accounts of the Group for the year ended 31
December, 2024 and other information currently available, and is not based on any figure or information
that has been audited or reviewed by the auditors of the Company. The actual results of the Group for
the Year may be different from the information contained in this announcement. For details of the
financial information of the Group for the Year, please refer to the annual results announcement of the
Group for the Year, which is expected to be published by the end of March 2025.

Shareholders and potential investors of the Company are advised to exercise caution in dealing in
the securities of the Company.
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