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Message from the Chairman

EERFE

2024 marks a significant milestone in the 21-year journey of
Shanghai Chicmax Cosmetic Co., Ltd. (the “Company”, together
with its subsidiaries, collectively known as “Chicmax”, the “Group”
or “We”). This year, leveraging breakthroughs in independent
research and development (“R&D”), a multi-brand matrix strategy,
and exceptional product quality, we continue to maintain a high
growing momentum. Our brands have demonstrated outstanding
performance across multiple sectors, reinforcing the competitive
strength of domestic cosmetics. Behind these achievements lies
more than just market success — it is a reflection of our corporate
responsibility and commitment. We demonstrating its commitment to
industry responsibility and fostering sustainable development through
collaboration and resource sharing. We not only uphold the highest
standards in product quality but also actively pursue sustainability,
integrating environmental and social responsibility into our daily
operations and implementing green innovation and sustainable
development strategies across all business areas.

Pioneering Skincare Excellence, Harnessing Science to Enhance
Beauty |

This year, we have not only been innovators but also catalysts for
change. From building a structured R&D system for China’s cosmetics
industry to enhancing national research standards, we have witnessed
and driven breakthroughs and transformations. With 21 years of
accumulated scientific expertise, we successfully developed and
registered an innovative Cyclohexapeptide, reshaping the boundaries
of beauty through technological advancements. Beyond innovation,
we actively participated in formulating industry group standards
and publishing white papers on cosmetic raw materials. Backed by
Scientific Chicmax Committee’s team of 300+ experts, we ensure that
world-class scientific research powers Chinese brands. Furthermore,
the establishment of the KANS Translational Medicine Fund
accelerates the commercialization of cutting-edge research, bringing
scientific innovation directly into consumers’ daily skincare routines.
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Building a Greener Future, Integrating Sustainability into Beauty |
With clean beauty and eco-conscious products gaining traction
among younger consumers, we continue to advance our sustainability
initiatives. Over the past year, we introduced eco-friendly refillable
packaging, significantly reducing plastic consumption. Additionally,
newpage’s standalone products are packaged in Forest Stewardship
Council(FSC®)-certified paper, ensuring environmentally responsible
sourcing of materials. Our commitment extends beyond products —
we have implemented clean energy solutions in our manufacturing
facilities, generating over 7.70 million kWh of solar photovoltaic
power, further reducing our carbon footprint. Furthermore, we
actively collaborate with upstream and downstream partners to drive
sustainable industrial transformation, strengthening our green supply
chain to create a more sustainable beauty ecosystem.

Empowering Employee Dreams, Diversity Fuels Our Vision of
Beauty |

As a leader in China’s domestic cosmetics industry, we firmly believe
that diversity is the true essence of beauty. As of the end of 2024,
women accounted for 59% of our workforce, with 40% representation
in senior management, demonstrating our unwavering commitment
to gender equality and inclusive leadership. We recognize the unique
needs of working mothers, providing nursing rooms and family-
friendly facilities to help them balance their professional and personal
lives. Moreover, we deeply care about employees’ family well-being
— launching a RMB10 million Employee Family & Maternity Protection
Fund to support them during life’s most significant milestones.

Spreading Love and Kindness, Nurturing Communities for a
Brighter Future |

Our mission extends beyond beauty — we are committed to growing
together with our communities, focusing on children’s welfare, family
support, social care, and raising environmental awareness. This
year, we contributed approximately RMB4.5 million to charitable and
philanthropic initiatives, giving back to society through meaningful
actions. Since 2021, we have established the Baby Elephant Special
Fund and launched the “Seeds of Love” initiative, providing targeted
financial assistance and hygiene products to underprivileged students,
ensuring they grow up in a healthier and more supportive environment.
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Message from the Chairman
EE=ZKT@E

We firmly believe that for a cosmetics company, sustainability is not
a destination but a continuous driving force that fuels our pursuit
of excellence and innovation. On this journey of exploration, we
are deeply grateful for the trust and support of our stakeholders,
who walk alongside us in witnessing the rise and transformation
of China’s beauty industry. Looking ahead, we remain steadfast
in our commitment to sustainability, strengthening our global R&D
capabilities, business presence, and brand influence to further elevate
Chinese beauty on the world stage. Staying true to our vision, we
strive to showcase the exceptional strength of Chinese brands
worldwide, advancing towards becoming a world-class cosmetics

group and shaping a more beautiful future together!

Lyu Yixiong
Chairman of the Board, Executive Director and Chief Executive Officer
Shanghai Chicmax Cosmetic Co., Ltd.

Shanghai, the PRC
April 2025
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PURPOSE OF THE REPORT

The Group is pleased to present its third Environmental, Social and
Governance (“ESG”) Report (the “Report”). The purpose of this Report
is to provide stakeholders with an understanding of the Group’s
strategy, approach, measures and performance.

REPORTING SCOPE AND PERIOD

Unless otherwise stated, the reporting scope includes the locations
where we operate our core businesses for the period from 1 January
2024 to 31 December 2024 (the “Reporting Period”), covering the
offices, R&D centres and factories in Shanghai in the People’ s
Republic of China (the “PRC”) and overseas. The reporting scope
is determined according to the revenue contribution, corresponding
materiality of each business segment to our business and operations,
as well as the sustainability impact.

REPORTING STANDARDS

The Report is prepared in accordance with the disclosure
requirements of the Environmental, Social and Governance Reporting
Code (the “ESG Reporting Code”) as set out in Appendix C2 to
the Rules Governing the Listing of Securities issued by The Stock
Exchange of Hong Kong Limited (the “HKEX”).

About the Report
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About the Report
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REPORTING PRINCIPLES

The Group has adhered to the reporting principles outlined in HKEX's
ESG Reporting Code in the course of this Report’s preparation, which
include “materiality”, “quantitative”, “balance” and “consistency”. The

following is the Group’s specific application of the reporting principles.

Reporting

Principles

HREEL

Description
55

B REEANNABER -

The Group’s Application
REE R ER

Materiality The Report should cover ESG issues that are The Group identifies and evaluates the
sufficiently important to the Group’s investors importance of sustainability issues relevant
and other stakeholders. to us through stakeholder engagement and

materiality assessment, thereby determining
the scope covered in the Report. For details
on our stakeholder engagement and materiality
assessment processes, please refer to the
sections headed “Stakeholder Engagement”
and “Materiality Assessment”.

BEM ARERBEHREBIREERAMBOEEE AEEFEBFMHELENEEEST - BRI KT

Quantitative

ERFENRE HEMERER-

Key performance indicators (“KPIs”) disclosed
in the Report need to be measurable.

HEAKEERNAIFEERZENEEN @ (¢
METARETRENGE - FRARMOFOE
SEMEZEFENFARE  F2HF0NE
SE|MIEREDN | EE -

This Report discloses quantitative environmental
and social KPIs to assist stakeholders in
understanding our sustainability performance.

1k R EPTIRE VARG DIEIRR A TAEE - R ERBE (NIRRT I AR ERUER
LA RS & B AR B PV AT AR R R R -
Balance The Report should provide an unbiased picture Both our positive and negative performance
of the Group’s sustainability performance, are disclosed in the Report to showcase
avoiding selections, omissions, or presentation the Group’s sustainability performance in an
formats that may inappropriately influence a unbiased manner.
decision or judgment by the report reader.
T ARERENB T FEEWMAEENAFEERE AREFRBTRMEMMEBENRE - B R

Consistency

—

KRB BRTEE TR R EEERRLHE
HEE  BREEHRBA -

The Group should use consistent
methodologies in the Report to allow for
meaningful comparisons of ESG data over time.
REBERARERA - BORERTHE - <
BB B REABIBEBEEFAEERRMLER -

Mttt RRAEENAFEERRE

Unless otherwise stated, we have used
consistent methodologies to compile the data
presented in the Report.

REAZAIN - HPERA Bt A RE R
WMEMZ5|OEUE -
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ACCESS TO THE REPORT

This Report has been prepared in both English and Chinese and is
available on the HKEX's website www.hkex.com.hk and the Group’s
website at www.chicmaxgroup.com. In case of any discrepancies, the
Chinese version shall prevail.

YOUR FEEDBACK

Feedback from all of our stakeholders helps us optimize our ESG
management approach and performance, and enables us to address
their concerns. We welcome your thoughts and opinions on this
Report or our sustainability performance, which can be emailed to
ir@kans.cn.

About the Report
EahNEIN sy

HEEHS
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About Chicmax
BN L3xE

COMPANY OVERVIEW

We are an R&D-driven leader in the multi-brand cosmetics industry,
focusing on R&D, manufacturing and sales of skincare, maternity and
childcare, cleansing products, and makeup products.

As a premier Chinese domestic cosmetics company, our unwavering
vision is “To make popular products enjoyed by consumers”.
Our focus lies in developing and launching a variety of innovative
cosmetics and new brands, as we continually refine and expand our
product portfolio to meet the evolving needs of consumers, ultimately
creating sustainable value for stakeholders.

With an over 20 -year history, Chicmax has cultivated solid
independent R&D capabilities and garnered valuable experience in
multi-brand development and operations within China’s cosmetics
industry, with profound dual R&D capabilities and talents, combined
with an extensive and dynamic sales and distribution network. Our
dedication to continuous innovation in marketing strategies, robust
brand power, exceptional supply chain management, and our
experienced team has enabled us to successfully create a diverse
array of popular cosmetics brands, including multiple well-known
brands such as KANS, One Leaf, Baby Elephant and newpage.

NEEE

BAEMTHENZ R R ITEREE &
EIREER  BEEEER  AEEEEMEY
MEmMITE - AENMEE -

ERELENBEKA AR HA—ERFH
HEEEENER MBS  IRTERELT
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FEEE-
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OUR BRAND PORTFOLIO &Y &1

skin care
EialS

maternity and childcare

IR
I
it TAZU*
mid-to-high UL NEW PAQE &>
RS AIMIYO =07l KYO(A
KANS #3% fee  OU IR
—HFiP
ONELEAF —mH-F Aiman A
&
)

KANS

E R (KANS)

A technology — empowered anti-
aging product with a focus on
Asian women skin beauty
MEnz  ZMEMNEZE

ARMIYO
ZEE(ARMIYO)

A specialized skincare brand

dedicated to soothing and
repairing sensitive skin
L B B R ) S 7 ke

One Leaf

—Z 7 (One Leaf)
Maintaining youthful self-healing
ability

EEFERRN

KYOCA

1875 (KYOCA)

Asia’s specialized hair care brand for
follicle protection and anti-hair loss

TSMNERERD R L EZ RS

Baby Elephant
AL &) 5 (Baby Elephant)

To become the leading infant and

child care brand in China
g B AR AT #) 22 E IR hE

ou
& ou =
| = _ou
B | o |
)

Baby Elephant Youth OU

Series

AB)RELFOUES

Specifically developed for teenagers,

protecting youthful skin health
FLFEW  TESERVERE

toiletries
AR

About Chicmax
A 3

makeup

NAN beauty *

BRI
A SR
|
x4 = .0 _
D i T g
newpage
— B (newpage)

China’s leading functional skincare
brand for infants and children
FREBEBNEE DS

Environmental, Social and Governance Report 2024 &35 « (& R E GRS 9



About Chicmax
A 3

OUR CULTURE {321t

OUR V|S|ON Our vision is to make popular products enjoyed by consumers.
LEWES © anoEstmEEsEEnEs -

OUR VALU ES ® Diversity, Optimism, Innovation, Legacy
BFNEERE & 27 28 i 65

OUR CULTL!RE ® Because We Love
B L T asEm
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About Chicmax
A 3

OUR BUSINESS MILESTONES H M E£iEERE

2016

2022

2002

e CEO Mr. Lyu Yixiong started
business in the cosmetics
industry in Shanghai
BERENTE aBBEER B8R
AR ECMmITE

e QOur fundamental research
overseas R&D center was set up
PRI BT B SN R A O

e One Leaf became the top facial
mask brand in China by market

2003

e Independent R&D was started

%6 B 0

e The cosmetic brand, KANS, was

founded

BB iR SR hE R

2015

e Baby Elephant, a brand focusing on maternity and
childcare products, was launched
HHETHEREERRBAE R

* KANS became the leading brand of domestic

cosmetics products

BERRBBENBE B AR R

2019

e The construction of the first
industrial park commenced

BETXERMRE T HE

2014

® One Leaf, a brand focusing on
botanical skincare products,
was launched
HEH I EY RS EmmhE—
27

e The plant overseas commenced operations
BN RRIZEE
e Baby Elephant became the top domestic

maternity and childcare brand in China by

market shares

AEPRKATETSNES - NEBREERE

A

KANS became an official partner

shares
—EFRRPETISHESE |
R
2018
e Chicmax Science and Technology Park
(Zhongyi Daily Chemical) (_EFE&HE
(i H1k)) started its operations
FERHRE (R BL) FiREE
2021
o Officially listed on the HKEX, adding °

strong momentum to our development
IEXREERPT BT - REBERIEREA
e

e Solidified the leading position of our
three major brands, while expanding
our brand matrix by developing new
brands
BE=KEmz o - FE®
& - EEMSER

2023

® KANS ranked first in the annual cosmetics
brands ranking and in the popular/domestic

skincare brands ranking in 2023
e-commerce rankings

BREFNSEHHITHER2023F X mmiEFEF

PERE— 2023 AR HE#
s

Environmental, Social and Governance Report 2024 335 « & K E AR E|

to the Chinese national swimming
team (P BIBIZIF K E & 1E
F1E), making KANS’ domestic
brand image deeply rooted in
people’s hearts
BRRBPBBEZFKERE R E1E
B BEFOEERBERRA
A

2024

e KANS self-developed Cyclohexapeptide-9
(BR75BK-9) has officially been approved for
record, making it the world’s first brand to

in the Douyin

2020

e Chicmax Science and Technology Park was

chosen as a “Teaching Base” by the National
Medical Products Administration Institute of
Executive Development

FEMRERBEREERSHRRER BN ]

G00¢

Our Company was renamed as Shanghai Chicmax

Cosmetic Co., Ltd. (/8 EE b BBRHBRA

7]), and converted into a joint stock company with

limited liability
BEB LA EREMBBNDERAR - WA B
DERAT]

self-develop a cyclic peptide in the functional

8 e Bk

skincare sector.

FREM RS-0 EVBIBRHE - RATNE

R - 2R EERE BRI
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Sustainability Accreditations
B RARE

9}

2024cBERPEE

‘ e | |CBE |k
!

¥ ¥ ¥

Formula Award of the Year Case Award for High Quality 2024 CBE Technology Innovative
EREEBA %) - Soothing Firming Development and Innovation of Material Award (2024 CBE
Essential Cream (£ 22 20f5% ) Green Consumer Brand (458 B @ ig EZFERF AR LHEE)

InnoCosme Award Committee 5B 2B REAIHRHE) China Beauty Expo (CBE)

People Daily
ERFERLR - TEBHABER ARBBEEHERESER 2024CBE X R R AR R R —
innoCosme award/8 & & BERAIFESN IR<AK-9
AR B#H CBEHHEAIEES

@CRiEc

SR MER
KANS #%

LSEEHFNE

MF 58

o+ - BER RIS

AR U i e
ot i llﬁ!h!!ﬂ{;:.uﬂ
12024 LR =

.tikl'klll.‘!ﬂll

2 2 2

2024 Shanghai Souvenir - Polypeptide Fragrance and Cosmetics Industry - “Global Pioneer in Independently
Collagen Softening Set (AL #[EE& & Leading Cosmetics Enterprise Developed Cyclohexapeptide”
Shanghai Consumer Council China Association of Fragrance Flavour Market Position Certification
and Cosmetic Industries (CAFFCI) Frost & Sullivan
2024 LB FE - AREES BEATE - fbmEELE [2REMRARERIE TS
FETHEERRRERES hEERER AR IER S REE — ]RAFK-9
FEHRAFIX (JER) S RER A A
Ba=5 /NGl
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2026 EMBHBER

LExiH
ESGHZ

KEJ
ESG Pioneer Award
cls.cn

ESGicisdE
BB AL

L ERARRREHRAE
Omega-Pro™

IR

APERNES
Ipleasmnc) | @ 252

KgJ
China Good Raw Materials Award
Chunlei Society (FE4L)

A BRI 5
Bit

Sustainability Accreditations

?

2024 Annual Craftsmanship Case

Xinhuanet

2024 FEELFEA
R

- | R

BB AR

oy "VWX’P"

@
The Most Valuable
Investment Award

cls.cn

2024 FERAREEEE
BrB A

AR RAE

AR

LISy
02145.41K

> ”
Y

Most Valuable Consumer Company

Zhitong Finance

RAEBERHERT
DMK

E

The 7th NewFortune Best IR
Hong Kong Listed Company
NFIR (HK)

BELtRESEIRERA A
NFIR (HK)
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2024 Sustainability Performance Highlights
“ECNFEAFEERRERE

Pursuing Beauty with the Environment S218 35 —#B & =

Gl Fslinss Greenhouse Gas Emissions
Over 40,000 square feet of solar panels, generating Total greenhouse gas (‘GHG")
over 7.70 million kwh of electricity (Scope 1 and 2) emission intensity

1 36%

FIRIER D | BERBAMN
astmamad BT Roswernr SRR (BE1R2) HHETE

sszenpl 708 TReE § l 36%

Energy Consumption Water Consumption
Total energy consumption intensity Total water consumption intensity

| 27% | 29%

BN | $Ek

REREREETE BFEKETE

| 27% | 29%

B P

6
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2024 Sustainability Performance Highlights

—=—

Pursuing Beauty with Customers

REF-EE2X

“NFEREAIFEE

KRBT

Product Quality Innovation and R&D

Establishment of Granted

1 7 group standards

1 national standard Reporting Period

IR
li

EmE

(& e R A
5% 3 IR B T R
17 mmmige | 27 m5H
1 m@xE: |
_
=
2= fﬁii

Pursuing Beauty with Employees E28 T —it8

<

il
M

27 patents during the

Supply Chain Management
Engaged a total of 1 02 suppliers

during the Reporting Period

GREEE
MR R
102xxxz6me

g
©

Diversity and Inclusion
A total of

2,086 employees

SR A
#E

2,086«z8T

(i

Percentage of female employees

59%

0|

ZWBE T
59%

i)

Environmental, Social and Governance Report 2024 335 « & K E AR E|

Training and Development

Employee average training hour

372 hours

IR B R
8 TPl

3.72 1

%’rz

15



2024 Sustainability Performance Highlights
—ENEERSEERRESE

Pursuing Beauty with the Community 824t & —#8 % 3%

Charitable Donations Community Programmes
A total of approximately Invested in
45 million RMB of charitable donations 3 key areas of community programmes
HERBE 3 HEIER
HIZA | HIZA
450mnrers | SEELHHLEER

) &

10 | Shanghai Chicmax Cosmetic Co., Ltd. 8 FZE(Lit SRR A7)



Our Management Approach to Sustainability

RPN ERREET &

SUSTAINABILITY STRATEGY ] 15 48 3 R SR R
AEMMEBEEENESR IMNTERS - T8
BENZBEPUTAMNAR - TRANRAKEIE S
CHENRE TS HELEERARMOER
gE o BIERE T HEERERE (WTEFRT
) U AKRBETEAER  HUSREIE
FBEZ  ESIRMEETHEZE

Upholding our corporate vision “To make popular products enjoyed by
consumers”, we do our best to empower customers to express their
beauty in diverse ways and styles, while integrating sustainability into
every aspect of our business operations. Our sustainability strategy,
as illustrated in the diagram below, is built on four strategic pillars with
specific targets and goals that guide us in our pursuit of the beauty of
sustainability:

Our Sustainability Strategy

BESH E9EE

To make popular products enjoyed by consumers

MHEBEEEENEM

Corporate mission
hERES

Pursuing Beauty
with Employees

HET-BExX

Pursuing Beauty with
the Environment

Pursuing Beauty
with Customers

Pursuing Beauty with
the Community

B E—-EEE

Strategic pillars

RAE S

HEF—BEX SR —BEX

Goals and targets*
EEE

To drive innovation and
advance R&D,
champion the cause of
clean beauty, and
strengthen supply chain
management
capabilities while
improving the quality of
our products

R AITRIE - 18
BWFER - AR
ST 26 ) RES

g8

To create a workplace
that is inclusive, equal
and safe, while inspiring
our employees to
embody the spirit of
legacy

TS TR - F
EML M TIER
% S|BETEE

(LS T

To leverage green
beauty by enhancing
climate resilience and
establishing a
low-carbon
operational model

RITRIRELES -
BREmRN L ER
X - BEEBERRE

*For our green targets, please refer to the section headed “Pursuing Beauty with the Environment” of the Report.

“BERRINRERE  FEHARE [HRE—HEEE] B/

To shoulder corporate
social responsibility
and drive positive
changes in the
communities we serve

BREEHEER
T BEERER

REAREEINEEX L BMCHARAR
BT REURMEBHAIFEZEXRE 5
EREEXRE  FXRHMER -

With a corporate culture deeply rooted in the spirit of “Because We
Love”, we have embarked on a sustainable journey of beautification ISR
alongside our customers, employees, environment and community,
with an aim of creating a more beautiful and better world.

Environmental, Social and Governance Report 2024 3838 « st& R&a®ms| 17



Our Management Approach to Sustainability

R AR EEREIE

SUSTAINABILITY GOVERNANCE

Robust sustainable governance is key to driving the sustainable
growth of the Group. The Board of Directors of the Group (the
“Board”) has the overall responsibility for our sustainability strategy
and reporting. Through our ESG Working Group, the Board provides
oversight of our sustainability issues (including but not limited to our
sustainability-related management approach, strategy, and initiatives),
with an emphasis on the Group’ s long-term development and
positioning. The Board regularly discusses and evaluates the Group’s
sustainability-related risks.

Our ESG Working Group is delegated by the Board and consists of
management executives from core functional departments. With the
support of core functional departments, our ESG Working Group
assists the Board in planning and implementing sustainability issues
and advises the Board through regular meetings on matters including
but not limited to the following:

e Formulating and reviewing the Group’s sustainability strategy and
management approach, priorities, metrics and targets;

e l|dentifying, evaluating, prioritizing and managing material
sustainability-related risks (including but not limited to climate-
related risks and environmental and social risks of the supply
chain);

e Monitoring and reviewing the implementation of sustainability
policies and measures;

e Monitoring and reviewing performance and progress against
sustainability metrics and targets;

e Ensuring effective implementation of sustainability strategy and
measures by functional departments and business units; and

e Coordinating sustainability duties and preparing an annual ESG
report on its activities for the Board’s approval.

AEFESREER

BROTREZRTEARDAEETHERR
mEst - AEEEFE (EFE)) HAREY
THEREARRERAEL DAL LEBR
5 HEREATHIMAEEERTRERRS
B ERERMOTHEERENEE -
SR RN - TEEAEENERYRE R -
EFENTERTRATEAEENTRERR
A -

BAMERE HehErIF ) EEEEEX
T E8THROBEEMPANEEASR - EROB
REEBFINXE T IRE - HERERTIF) AR
EEgRTEHER  WHESSHDURHESR
REENRELER YRAEZTSFRHEBERERE
ERRNAT EEA R

o HIERBAAEENAHEERRENLER
TE - BRFE EBEREE:

o ARG BREIIRERERREERR
HENERRR (B ETRIEIRERE
BUAR M RENRE R GRR)

o EBRBNABEFERBCEIERNERE
D

o REAFHEZRMAMEEERARERIES
RIRNMEE

o TERBBEAPIMEBEMIBERITA AR
RS N ¢ M

s HEBNRKEZRIE RHIDRHEFER
BoHeRkERWmE  HEFSHE-
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Our Management Approach to Sustainability
IR ERREE T

Sustainability Governance Structure
AREEREAES

The Board
BExg

ESG Working Group
RIE - g RERIENE

ESG-related Functional Departments
RIE e REVSERERAE AT
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Our Management Approach to Sustainability
BRI REEREIE S

ESG RISK MANAGEMENT RE HERERERERE

The Group’s ESG Working Group is appointed by the Board and AEBIIRE g kERAIIENIBRESESZE

is responsible for managing and overseeing the Group's ESG risk Kk BETEMERAEEMNRE  HegkES
management activities, while the Board retains ultimate responsibility Rl ERED  MEFSERBEELRAEEHIRE -
for overseeing the Group’s ESG risk management. Our ESG risk ?»i’“‘“‘&%f?ﬁﬂ QEEE’\J?Z&E\E s HPIMIRIE -
management process primarily consists of the following four steps: HERER ERRETFEE/SUNTAMENY

B

ESG Risk Management Process
BIR - HERERARERRE

1. Identification

= 1. #5l
g_:/ We identify ESG risks (including climate-related risks and environmental and social risks along the
supply chain) relevant to the Group’s business by referencing the latest market and industry trends.
BMERBERMTSRITESBSE - BIDEAKEEBNIRE £ RERRR (BEEATRNRIE
MR ERR AR HEENRE R gRR) o
vy 2. Assessment
| S o g
v We assess the potential impacts and likelihood of the ESG risks.
HPRHEERE HahEaRReEERZE NN
3. Prioritization
O'—‘J 3. BIRHES
[ﬁr;K_ We prioritize the level of risks by assessing the potential impact and likelihood of occurrence of

material ESG risks.

HPBBFEERNRE HEREANEBEEFENBENA RN - HERBKFETEEF

4. Mitigation
EE
Our ESG Working Group assists the Board in managing and monitoring identified sustainability
~I:ﬂQ.‘|:l' risks, developing corresponding mitigation measures, and regularly presenting ESG risk assessment
n% r.% reports to the Board. As part of its oversight responsibility, the Board conducts regular reviews of the

effectiveness of control measures and provides relevant suggestions as necessary.

BMEIRE e REATHE AR ESSEEN EEEH AN A FHEERER %\J@fﬁﬁﬁﬁ’w’i%ﬂt
i WEHRREESRERE L hERRARNERE - EREEEEEN—5 - el
EHEFE M A AU - WAE L B R R AR o

For further details on our corporate governance and risk management FHECEEAREREEFINE—FHE  F
approach, please refer to the section headed “Corporate Governance SHFERECEERME] 6

Report” of our annual report.
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Our Management Approach to Sustainability
IR ERREE T

STAKEHOLDER ENGAGEMENT FhE&ESHE

We engage with stakeholders through multiple communication BMAZEEBRBERFMELS - & T HF
channels to understand their expectations and key concerns, and MOEBEMEZNETZE - WIEHREEAmPIA
actively respond to their expectations. This provides us with guidance B HPRMBR TSI HETERE LT

for refining our sustainability strategies and policies. RHER -
Stakeholder type Communication channels
ESAnE =Vl BERIRTK
° Intranet and internal ° Meetings
communication systems 2%
090 B R AER B R4 . Employee activities
Employees . -
%@J =T ° Training courses BTEH
1=} =7 2| = o
BEIIRE
o Performance appraisals
BRGT
o Corporate communication e Customer service hotline
) and company website B RISELR
( ) Consumers and Clients PN e ) :
r g ST e D EEAK ARV . Satisfaction surveys
’ . Social media platforms WEERAE

HREEF B

o On-site inspections ° Joint projects
(o) Business Partners and BEihER E1EEE
iﬁg\gﬁ? Suppliers ° Supplier screening and
BB RMED assessments
e B R Rt ik
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Our Management Approach to Sustainability
IR AT ERREE I

Communication channels
0 EER B BIRRE

Stakeholder type

Shareholders and Investors

BRRRKREE

Government, Regulatory
Bodies and Industry
Associations

BT - EERERITHRAS

Media
iHee

Community and Social
Welfare Organizations
HEREEEE

Annual general meeting
BFERE

Financial statements,
announcements and
communications
sk - REMBHK
Corporate
communications and
company website
BN A R

Collaboration project
A1EER

Working committees and
consultations

THZEEREN

Corporate
communications and
company website
BN R R
Interviews

A

Corporate
communications and
company website
RERAKR A R
Social media platforms

HRREF e
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Financial results
announcement briefings
HETAE
Roadshows

B E

Investor summits
KEEES

Seminars and workshops
et g Rk TS
Interviews

Ik

Feedback and responses
to media inquiries
BRREEEESER

Community activities
ttRES

Joint projects
S1EEE



Our Management Approach to Sustainability

MATERIALITY ASSESSMENT

The Group has conducted a materiality assessment on sustainability
issues with the assistance of an independent third-party sustainability
consultant. To determine sustainability issues that are the most
relevant to the Group’s business and our stakeholders, we have
conducted identification, prioritization and validation in our process,
which underpins the preparation of the Report.

The key steps of the materiality assessment are as follows:

BRI ERREEE &

EEZMESH

AEBEEBYF = HABEERBRNHHT
HARBRREBETTEEUON - ZBREE
AR REEABT RRE  NEEEY
AEBEXBRENERARNAIFERREE
R T ARESAREE TER -

NTREBEEITHNEZSE

Step 1: Identification
F15 L Bl

Step 2: Prioritization
F28  BIR¥F

Step 3: Validation
£35  BE

Based on the ESG Reporting Code,
the latest sustainability and industry
trends and peer benchmarking, we
have identified 27 sustainability issues
that are relevant to the Group.

RBCGRE - @ RERRETHD
R AFERRRTEBBARRITE
% HMEAH RAREE AR 27

We have engaged our stakeholders
including our management and
external stakeholders through online
questionnaires, from which they are
invited to rate the relative importance
of each sustainability issue. The
issues have been prioritized and
plotted on a materiality matrix based
on the results of the importance
ratings.

HifRBE RS RAE RO EBR -
BEAEEEERERINFOE - BB
P8 S A AR EAENEEEE

The Board, with the assistance of the
ESG Working Group, has reviewed
and confirmed the results of the
materiality assessment, including

the priority and importance of the
identified sustainability issues.

EFEEAERE  HERERTHENEN
BB T EERL AR RERE DA
R - ERAHERAHERRBENER

ERFEERZE -
HEBETH T

The materiality matrix below outlines the relative importance of 27
sustainability issues to the Group’s business and stakeholders.
The most material issue lies in the first tier of the matrix, while the
relatively less material issues are listed in the third tier. Emerging
issues of increasing importance are situated in the second tier of
the matrix. 15 issues in the first tier of the matrix are deemed the
most material issues this year. This Report will address and report
on the performance and progress related to these material issues
and prioritize them for long-term operation, with corresponding
sustainability strategies in place.

HETHD - RORBREZEFN &
CRRHERMER -

BIFRBREERE -

AT EREERERR T27EAHFEEREAEY
AEEXBRBNENERRE  REENZE
UREREE-ER BARENZBEINE=E
Ao MRS —ERNAIRER R ENH R
B e (UNEE —ERNISERERNFELR
EENRBAHE - AREHERESHDER
MR BN HRERZERBENRALER
W KR RIBELPERZETHEN LG EREDN
QESE-£:423
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Our Management Approach to Sustainability
KPR AR E R EE T &

Materiality Matrix & 21455 [&
e
ig(F
o]
5 ® ®
) ®
0 ® @
D
k]
3., (&) (6]
O jay
4
I e e Tier 1
P E—ER
1 o
=g
&= 6 @
o
Q
£
Tier 2
FE_EBR
u (7
j;_(
g Tier 3
5] F=ZER
—
Lower EE& Importance to business continuity and development Higher 8 &
HEBKBBEHNBEROSEM
* Importance to stakeholders is determined by external stakeholders ‘rating of the material issues in terms of their importance to the society/environment

and their relevance to us.
HEHENEZERIMNIFOERBEZEELHLE RENEZHEREBRFNBBENTOMETE -
A Importance to business continuity and development is determined by internal stakeholders’ rating of the likelihood and level of potential impact of the

issues affecting the Group’s business continuity and development.
HEKEEENEENEZHANBRNELEVEREEXKEEEMBROBZBNATEERECTVERENISMET

24 | Shanghai Chicmax Cosmetic Co., Ltd. /& E={tAk @D AR AT



Pursuing Beauty with

the Environment
RBE—ERE

. Air emissions

BERBE IR

. Waste
REZEY)

. Carbon emissions
and energy
TRBEUR B8R

. Water resources
Management

KERER

Ecology and
Biodiversity
FREIRIBREM SR

Environmentally
friendly products
REREEMD

. Climate resilience

RAREE S

. Green procurement

RERE

Environmental risks of
the supply chain
fpEgEh R IR R

10.

11.

12.

13.

14.

Our Management Approach to Sustainability

Employee benefits

BEREH

Equal opportunities,
diversity and
anti-discrimination
FERE - Zolb - RIER

Occupational health
and safety

BxiEmkzz

Employee development
and training
8 T3 & Kigi

Employment compliance

BREEARE

. Social risks of the

supply chain
HEHE P g R

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

A A

Pursuing Beauty

with Customers
REF—EBE

the Community

B E— SR

Animal rights and welfare 27. Community

Y= KARAL Investment and
wellbeing
e o HERE KB

FRER

Ingredient transparency
and traceability
52 335 BR = 0 AT 28 1

Product quality and safety
EREERETE

R&D and innovation
o2 R BIE

Customer service

R IR

Customer communication

EFAR

Intellectual property
rights management

ABERERE

Data protection and

cybersecurity
HBRRERBEL D

Responsible advertising
and labelling
BEEREREH

Anti-corruption
RES
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Pursuing Beauty with Customers

B — R

Target:
BiE:

Most material issues covered in this chapter:
AERENZEREE

To drive innovation and advance R&D, promote clean beauty, — Clean beauty

and strengthen supply chain management capabilities and
the quality of our products

— Ingredient transparency and traceability
— Product quality and safety

— R&D and innovation

— Customer service

— Customer communication

— Intellectual property rights Management

— Anti-corruption

RERFRME - BEMAFERD - RIAHERERE NI RER

i
b

/

—HFEER
— R BERRE M RLE

—EmEERLE
— W K Al

- BRRF
- ZFHB

— MEREE

-RE®

The Group upholds the core values of “innovation” and “diversity”,
dedicating efforts to promote innovation and R&D. Our commitment
to innovation and diverse integrated brand-building business model is
demonstrated through our unique brand portfolio, strong independent
R&D capabilities, and the implementation of new product development
and technologies. We are dedicated to continuous R&D, upgrading
existing products, developing new products, and ensuring the
sustainability of our business, in order to help global consumers
pursue natural and clean beauty.

We are committed to complying with relevant laws and regulations'
related to our products and services in our business operations.
During the Reporting Period, the Group was not aware of any material
non-compliance with applicable laws and regulations relating to
health and safety, advertising, labelling and privacy matters relating to
products and services.

AEBRAZIAFIEIZR IR LEES
B BRI AT E - W E T B Mg
e RRMBEIMERS  URFHEMME
B r e - BRI BEIR T BAPIRIFT IS8 A
REZTICNEBE mEEREHRN - FE - M
E2EHOMRAREZS - TEHMARBREEM
FEHER  UWEREBHNAKERR Bz
HHEBEERZARBR B AEFNE AL -

BRBONERTEEREPETERMAREED
2o MRS HBEROERER c RIREHE - A%
BYTMBEMBRERREBERMREORE
HE: EE BREMEFEEZFHENBERZE
BRERPINERNIBR

1 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of product responsibility-related laws and regulations

significant to the Group’s business operations.

BHUASEXBEEREAYENERETRREARENR  F2HARE [ EMEAFRERIIR]BE -
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Pursuing Beauty with Custonlers
RES— R

As a pioneer among Chinese domestic cosmetic companies, we
started R&D in 2003 and have since insisted on independent product
development. We actively cooperate with academic institutions, research
centres and industry associations both in the PRC and overseas to
strengthen our innovative achievements and bring high-quality innovative
products to consumers.

ERBIE A m AR R EE - BTN 2003 F FLa HETTH 3 1 B2 45 EE mn i)
B - AR RAEREBEANIMELESMEE AP O RITERS
S/ NESE - TERRCAIFTRR  HEBRHEBETSREEANER -

We were honored to have been recognized for establishing a Skincare
Functional Ingredient Joint Research and Development Centre (€&
BE R LB A A3 R D) with Shanghai Jiao Tong University to embark on
innovative endeavours in fields such as biomolecular design and plant
molecular modification. Additionally, we have been designated as a
teaching base for the Senior Training Academy of the National Medical
Products Administration and acknowledged as a Shanghai pilot patent
enterprise by the Shanghai Intellectual Property Administration and a
High-tech Enterprise.
BMEFTREERNE BB AEZREENERBBAHERL 1§
EEY D FRE - BEYD FRESEBETHINES - AR - HMBXR
HREZnEEEERERMEERHEEN WA DETHNBRERBRE
BT ERNRBPEURSFIRIMEE -

— EEREAR R LT ER
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Pursuing Beauty with Customers

R — R

28

R&D Experience

R AR RS

e The first Chinese domestic cosmetics company to have a self-built overseas R&D center
BREEEINAEPONEE(LMmRA R

e QOver 20 years of expertise in R&D, accumulated extensive experience and formed a sound and
stable R&D system
HE0FMAEE N - BRRENLER WK T = BENHAEER

e 8 years of fundamental research experience, enhancing our existing products and develop new
products

BEMEMMRRR - BHRARMNREEREREFER

R&D Team

Tt 2% [

e With an R&D team of over 300 staff members, gathering the world’s leading research scientists and
young talents
HiB300 AW EE D - K& E2HALENAERMEBRNSEEAS

e Having diverse backgrounds, including expertise in biology, chemistry, pharmacy and chemical
engineering
BETRNEESR  BFE4EY L2 HZEBR(BETRE

e Qur core team has an average experience of over 30 years and has held key R&D positions at
Procter & Gamble (P&G) and Shiseido
ZOEBE R REBE30F - BEIBER(PAG) RELZHEEH

R&D Infrastructure

e ERRE

e Dual R&D centers in Shanghai and overseas, focusing on product development and the application
of new technologies, as well as the development of new ingredients and technologies, and conduct
fundamental research activities and product innovation
£ B8 BN E SRR L - BRI on 2 B R RGP DA SRS AR 10 S T BT R 2 - DA SO AT AL
W ER ) RE Bl

e Equipped with advanced research equipment and facilities

FLE T Uk M e 2s b
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Pursuing Beauty with Customers

R — R

Innovation Achievements

RIFT R R

The successful independent development and registration of an exclusive anti-aging ingredient — the first
new cyclic peptide, in addition to our three major fundamental research achievements, have received
multiple honors

BT B EMEWERBRRL - BREFRN - ERS REBARKR - REZIHEKE

As of 31 December 2024, we have nearly 200 patents, including 39 invention patents
EHZE2024F12A31H « #iF#2007BEF) - HH 3918 A% EF|

As of 31 December 2024, we have published 42 research papers in leading global journals, including
15 papers published in 2024, covering the research on the mechanism of core raw ingredients such
as artemisia annua AN+, Tiracle Pro and olive oil ceramide, cosmetic process optimisation and
efficacy evaluation.

B ZE2024F 128318 » ERIKELBATIRRI2EH TR o HF - 2024FER15F ' HEFS
AN+ * Tiracle Pro ~ {15 )M 18 &8 B g S 420 R B VIR 35 - fbsthm TBYE (b R IR %%ﬁiﬁ

We have been a member of the International Federation of Societies of Cosmetic Chemists (IFSCC)
since 2019

B20196F E—ERBEF thmt ERE BB 5

During the Reporting Period, we worked with relevant industry departments and associations to
formulate and publish a number of industry group standards, including Transdermal Penetration Test
of Cosmetic Ingredients by Human in Vivo Raman Spectroscopy ({tikmmmk 2 4857 2 5 Bl A BE 1E
I 2 3¢ 3E5%)), Evaluation Method of Cosmetics Formula with Tear-Free Claim ({bia @ RE 5 = fa
#38IEL775%)), and Sunscreen cosmetics - Sun protection test predictive methods in vitro (Ultraviolet
transformation methods) of the sun protection factor (SPF) « 781 & T B 5 B (SPF{E) F& #18I F 5
E(EINEEIE))

RSB - RMBETEMEREN - e - BIEL G ZETEEBTE - SRS KK 2
FRARABERBI 2 XEE)  (bhmBREASHNAFETE) (BB bimb s (SPFE) 8
FURIE 7% (RONEE) )
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Pursuing Beauty with Customers
BE S —

Our innovative products enable us to remain at the forefront of the AEBSEFENERAF TR E(LAMITE
Chinese domestic cosmetics industry. Our R&D Team closely monitors ERESHMAL c FREB P EE - RO ITER
the development of industry technology, as well as ingredient, formula, MBERRARERD - BH AR BEFRESE AL
and packaging development. We are devoted to creating high-quality B BORHEEERAEBUERNEEER &

products that exceed consumer expectations and constantly strive NTEIRSEMMNNN - BERIRFAFENE -
to improve product efficacy, quality, and environmental sustainability. AT BE A3 ph e Bh -

Below are some highlights of our R&D achievements:

° Cyclohexapeptide-9 — leveraging computational biology °
technology, traditional linear peptides have undergone
cyclization upgrades, achieving a groundbreaking structural
innovation. This has led to the successful development of the
revolutionary anti-aging technology — CYCLOHEXAPEPTIDE-9,
which effectively promotes collagen synthesis and inhibits
inflammatory factor expression, delivering exceptional anti-aging
benefits.

o TIRACLE Dual Strain Fermentation—the exclusive °
patented core ingredient TIRACLE, developed through dual
strain fermentation technology, targets genes that control
inflammation, aging and hydration functions. It can achieve anti
— aging, whitening and moisturizing effects, and has been used
in more than 500 products (including KANS products). We have
currently upgraded this proprietary core ingredient to TIRACLE
PRO

° AGSE - Activated Grape Seed Extract—using molecular °
biology and in cooperation with Dr. Jeffry B. Stock, a professor
from the Department of Molecular Biology at Princeton
University, we have developed the new AGSE (Activated Grape
Seed Extract) plant extract, which can achieve skin hydration
and wrinkle reduction effects.

° Artemisia Naphtha Plus - AN+—we forge a new path for the °
Artemisia Naphtha Oil (artemisia naphtha extract) in the field
of ARMIYO ’s cosmetic products, focusing on solving skin
problems caused by micro-ecological imbalance of sensitive skin
and its resulting inflammatory reaction.

30 | Shanghai Chicmax Cosmetic Co., Ltd. /8 FZEb R HERA F
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Pursuing Beauty with Customers

BES—REE

Annual R&D Innovation: Cyclohexapeptide-9 Leading a New Era in Skincare Technology

FEMEAIF | RBAMK-95I1FEEEREFHL T

Thanks to the dedicated efforts of over 300 researchers from our
domestic and international R&D centres, we successfully launched g b

cyclohexapeptide-9 in the market during the Reporting Period. It . ) = \ _
has passed new raw material registration, becoming the world’s ) > ( -
first self-developed Cyclohexapeptide in the efficacy skincare field ™

é N p
by a brand. (20 y w
B LRI E RIESNE R R LB B300 S AT B A B RIS ST
7 - BRI GIR AT -OHETS - BB H AR [ ase i

PR R R B <R 2 BR (PR R AR B ATRO IR 7SR o

Furthermore, during the Reporting Period, we released the
“2024 Evolved Peptide Anti-Aging White Paper”, showcasing
the innovative achievements of Cyclohexapeptide-9 and its
breakthrough in anti-aging technology.

BON - RPN RS HIR B T (2024 BRI EAR®) BR T \
SR B -O MO BT B AN S O B 2R o ’ e

Currently, Cyclohexapeptide-9 has been successfully incorporated
into KANS’s flagship product, the in the series of Polypeptide

Collagen Softening (AL Z X %) and new X-peptide series. In

@

- 2026

collaboration with a third-party testing organization, we invited 100
consumers to personally test the product’s efficacy, validating its
powerful effects.

B AT - BRISPR-9B B TH e IR 8 SR BA 2 FE AL EE R 51 R A aa XU R
Ji - WHE=FRAKBEEE  BEEHEEER A AFERD -
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Pursuing Beauty with Customers
RES— R

Annual R&D Innovation: Establishment of KANS Translational Medicine Fund

FEMBAN  RUBRE(LEZ2ES

During the Reporting Period, KANS successfully launched the e
KANS Translational Medicine Fund, focusing on supporting KANS
clinical and foundational research in the field of dermatology. . R ESZES @

The research scope covers areas such as skin aging, post-
procedure medical aesthetics recovery, and more, with
ongoing efforts to explore new skincare technologies and
treatment solutions.

REERE - ERKNRB TERE(LEERED  TINIH
HEEBEROBRARARMERAE - AREBREREZ
b  BEXAMEEESZEATR  UHFERRESMEER
iTERR AR -

The establishment of the KANS Translational Medicine Fund not only advances technological innovation but
also fosters deeper collaboration between industry, academia, research, and medical institutions, laying a solid
foundation for the scientific, standardized, and sustainable development of the entire industry.
BREGCEBEESHNKY - MEE—SPHB TRREN - REETESEMENREAIE  AEETENMSL  RE
{CEAPI ISR RET TEREAR -

/
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Pursuing Beauty with Customers

INTELLECTUAL PROPERTY RIGHTS
PROTECTION

We are committed to protecting the intellectual property of the
Group as well as third parties, including trademarks, copyrights,
patents, and domain names. We proactively apply for patents to
protect the R&D achievements of our research personnel. In order
to prevent others from infringing our trademarks, we conduct regular
inspections of public trademark registration platforms and use various
channels, including sales companies and sales personnel, market
visits, intellectual property experts, or legal consultants, to investigate
and identify infringements. We also encourage consumers to report
suspected infringement through our customer service hotline and
other channels.

In case of identifying any instances of infringement, we will take
appropriate follow-up actions based on the specific circumstances
and nature of the infringement

CLEAN BEAUTY AND PRODUCT
SUSTAINABILITY

The Group understands the importance of Clean Beauty for product
sustainability and customer benefits. We are dedicated to promoting
the development of Clean Beauty in the Chinese market, enhancing
consumer awareness of aesthetic sensibilities. We collaborate with
top global raw material suppliers to establish the Clean Beauty Green
Ingredient Research Center which is dedicated to carefully selecting
and developing green raw materials. Our commitment is reflected not
only in our use of natural and clean ingredients but also in eco-friendly
packaging. We endeavour to help our consumers make beauty and
skincare choices that are right for them by creating clean, safe and
effective formulas and products.

Environmental, Social and Governance Report 2024 3% -
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Pursuing Beauty with Customers
RES— R

We strive to leverage sustainable R&D efforts, and we are devoted to developing our products

% with safe and effective ingredients that cause best results, while increasing transparency about
L= the ingredients in our products.

R&D Development i Fiff SR ERHA R - REME REALTE AABKHERBRMINER « AIESEE SR

Rt R BHRSEMKNDOERAE -

Avoiding the use of 4,421 controversial ingredients*

NMEA4, 421 EEFHE R

One Leaf formulates its
products with great care
and attention, selecting
only safe and effective
ingredients. We strictly
adhere to the EU and
Chinese standards and
avoid the use of 4,421
controversial or potentially
harmful ingredients,
such as mineral oils,
mineral waxes, parabens,
formaldehyde-releasing
agents and synthetic
colors. We believe in providing our customers with the

most natural skincare experience possible.
—EFOEMESZHRHEELOBARHONS « HFIEEE
BENARFEIEE - NMEA4 421 BEEFERHRAEES
B - BRI TEEEYS - B ERekREhEE - B
BERE BFF  BOBREFPRRAANEEER

Controversial ingredients refer to the Whitelist of Cosmetic Ingredients
of China (2021 version) (FEEM@mAKHNHEHZE 2021 fR)/the
Environmental Working Group (EWG), and the Beautiful Evolution
Non-Green Ingredient List (32E(&1TIEARAK 1975 ).

B FFREHORR B LAz R B & 82021 i/ EEIRR AR

0 addition of 4,700+ risky ingredients*®
014,700+ E L5

RoEBE HEEN Baby Elephant aspires to
4700"+X k73 O accompany every baby
to grow up healthily and

happily. We promise to use

technology-based, safe

Ao i and essential ingredients

035?‘\"47“' and focus on formulating

: e simple, safe and effective

» products. Our signature

product, the Baby

e Elephant Ultra Protection
OFH OFH

o o Cream, is formulated
el S e S P L T T without the active addition
of 4,700+ controversial
ingredients during the production process. It contains
Bisabolol, which is organically and naturally extracted
from Brazil, and is free of alcohol, salicylic acid, synthetic
colors, retinol, mineral oil, silicone oil and formaldehyde-
releasing agents. With a simple yet effective formula, we
provide safe and effective products for babies.
AENKRBOBEHBEEBERRERERNE  AEERAER
RN Z 2 BV ENKD - BINMAERLE 22 B
WEmR A8/ NKEFEMIENRTFRSERLEED
RHRAREFRING 700+ EFZEB D c AR HESHER
BERRAREMADRZEE - TRBER - kil - 6% - 18
mE  BYH Bl FREERE  KHOKBE RBEER
FEERERBER -

*  The terms “0 addition” and “4700+" indicate that the product does
not contain any of the 4700+ controversial ingredients actively
added from the International Nomenclature of Cosmetic Ingredients
(INCIy (2021 version) Beauty Evolution Safety Score (X{EZ 2 5).

O NNEA4700+ 2 18 4 EBIZ R AR A EERM4700+ 182021 Mg BB 1E
AR 5 8 A (NC) EE % 25 H) FEAK D J
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Pursuing Beauty with Customers
RES— R

Q@

N

Raw Material

We are committed to enhancing the traceability of our raw materials to ensure the sustainability
of their sources.

Traceability BPIER IR S BT R ATE I - BRI AR S A TR A o
AR
EEEYiLEa

As an integral part of our responsible procurement strategy, we are delving
into understanding the growing environments of our raw materials. Our
commitment lies in improving the traceability of ingredients to guarantee
their sourcing from sustainable regions. The olive leaf raw material
featured in One Leaf's products is sourced from olive groves nestled in
Longnan, Gansu Province. This region holds prestigious recognition from
the International Olive Council (IOC) as a premier area for olive cultivation,
ensuring that our olive oil raw materials originate from the finest quality
sources.
EAERMEEERBERN —HD RMAEERATERMHNERIRE -
BABIESRORRERMEOAEAN - WBRREDREAFEE - —%F
EmATRAREEEERE RN RRERAEEERER - ZiE AR
S EE 1 € (International Olive Council » fIFEIOC) R R] #Y M ERIE — AUE £
2 - BREMFEBEERA S REREENRE -

&=
Igi{-}) We engage with consumers through marketing campaigns and increase ingredient transparency
to help them make informed decisions and choose products that best meet their needs.
Ingredient RMEREBSWTHEEBEEE RERHEREREELRER  RUBE AT RIS
Transparency A A HEREE -
A ERE

In addition to our on-pack information, we regularly share information about the key ingredients in our products on
social media platforms to help consumers better understand the active ingredients, selection criteria and their efficacy
of in their favourite products. This not only increases ingredient transparency but also enables consumers to make
informed choices and choose the most suitable products for their needs.

RTIERBEL  BMAEHEMRERTESZERBARK)  FHEZEAEEROMNEENERTHFEKG - BKH
ERRAREDY  EeEGKOERE  BHEEEERRESNER -
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Pursuing Beauty with Customers
RES— R

“ﬂ Nature coexists closely with us and offers a wealth of beautiful and natural active ingredients. We

g prioritize the use of natural active ingredients that respect the environment and promote healthy
and vibrant skin.

REABREMEDHE  BEFZHREERNEEEZFRNEERD - HPBEERAEERER

WS @ e EE KD ©

Natural Origin
Ingredients

KR

The One Leaf Repair & Embellish BERE One Leaf Avocado Moisturizing

Series are enriched with nourishing e AL R Repair Series is inspired by fresh,

HWYHAN Y &n

olive leaf extract that helps repair and
strengthen the skin barrier
—EFEREERIE S HEBEER
B HENE - BENEFE -

The Baby Elephant Cooling Cream
features a patented Antarctic Ice
Algae extract, derived from Prasiola
crispa, a resilient species that thrives
in extreme Antarctic conditions.
Combined with erythritol, it delivers
an instant cooling sensation to help
lower skin temperature and relieve
dryness, sensitivity, and redness after
sun exposure. Its sherbet-like texture
glides on smoothly, offering gentle,
refreshing care for delicate baby skin.
AE|KBEKRER  FAFMEF
Bin kR - FEE R ERERR
RIEPEBRERNEIE  BERE
B H - —HIBR - B ANERE
B EREBRNRE  GUREZA
T - BREM - JFREFE  WER
MEBENE -

ripe avocados and formulated
with avocado extract and sodium
hyaluronate to nourish and moisturize
the skin, reducing loss of hydration
—EFRRERIBIEE R DA SR
MBI RER  ARRERYNER
BRI M - HZEBUE  RRAE
MRRERRE - R KDRE -

Baby Elephant Infant Special
Moisturizing Cream is enriched
with organic elephant fruit oil and
ceramides sourced from elephant
fruit oil. It soothes dryness,
sensitivity, and redness, deeply
nourishes, and strengthens the skin
barrier.

ATE & EERERRIRIMEEA
KEM - AREARRIS SR - &F
R - RBEE - wPNERE -
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Pursuing Beauty with Customers

N BES—REE

newpage Infant High Moisturizing Body Lotion, enriched with egg yolk oil and four natural plant oils,
deeply nourishes the skin and effectively relieves dryness, itching, and other sensitivity issues for
babies

BESREIEIAXDNESZMEIBRABYBIRE  RELENE  AUEREERETIE - &E
%@SZE‘Z B o

@'é We are improving the biodegradability of our products, i.e., their ability to be decomposed by
natural microorganisms, to reduce their impact on the environment.

Biodegradability g i srie = o sy wipe et - BIERWRAMAN S RN - LURD E S BB -

YR AR
90% natural environment degradability
90% 7 B RR B R
One Leaf’s Lactobacillus Hydrating Peach Mask is made with a mask cloth that is 90%
= degradable in natural environments.
“ i o 44\ EE e N 7D 4 71
ﬁ 4‘}@. —EFIBREEENEROERMI0% A 1E B AR EME o
A l H
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Pursuing Beauty with Customers
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As a brand that advocates naturalism, we prioritize not only the beauty and health of our
consumers but also the promotion of sustainable packaging design. We strive to achieve

Sustainable and harmony with nature and ultimately accomplish the goal of “making beauty more environmentally

ESC® Certified friendly” and achieving circular economy.
Packaging ERESAAETENRE  HMEDEEERENEBIAIN - hBN{EERRAFERT  BHE
THER BSA D AT R RS AERERR ) U REROEN B -
FSCoRFEEE

Highlights of the Year

e Opted for FSC® certified eco-friendly paper for packaging | A
materials

e Employed eco-friendly ink instead of petroleum-based ink for box
printing

e Utilized embossed printing instead of ink printing as well as

prioritized packaging materials in their natural paper color where

feasible to reduce the use of printing ink and minimize chemical

. rm%?t(qkmm%nnm’mﬂ AR
safety risks W A TGO I E 7 T

—ot ¥
Oneleal

e Opted for recyclable plastics or bio-based materials to minimize
the use of glass whenever possible

e Introduced refillable packaging for selected products to reduce
the use of disposable plastic and environmental waste

e Implemented recyclable and environmentally friendly packaging
materials

e Addressed plastic pollution by conducting regular marketing

campaigns to promote consumer and public awareness regarding
recycling and reuse
e Collaborated with our R&D team to explore and develop more sustainable packaging solutions
FEITEEZE
o ERRMEREZESSFSCORTMRREZERE
o BELKSHRBIRARRBERE AHME
o DABRREREMBHRARZSAMRREEEBEYE - AR HRIERER - M EEL 2 AR
o EEMERIANZBNEMEME  REERDEEEA
e EREEmLERUBRENEE  MIERATAEREBMIREEY
o AR EURRBERT
s THZEBLEWIDROEACSRAEBERARYEWBRNANEM  UEHZRB5AR
o FHEEZRMIAZEFRRRAELEAFENEE

y

For more details about our packaging material management, please FEABMBEMHEENTFE  F2HAREN
refer to the “Pursuing Beauty with the Environment” section in this [BEIRIG— B | Z6f o
Report.
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Pursuing Beauty with Customers

R — R

Effective and Safe Product Experience: The Introduction of One Leaf's “Luminous Hydrating

Repair Essence”

ENZENERER  —EF[ XBEEEKBEE]

One Leaf ‘s “Luminous Hydrating Repair Essence”, with a core focus on clean beauty and product sustainability.
This product features a rich infusion of Vitamin B5, designed to repair damaged skin, deliver deep hydration and
address redness and sensitivity. Made with purer, natural ingredients, our aim is to provide consumers with a
healthy, safe and truly effective clean beauty experience.

—EF [ HFEEKBBE | ZOBSBEENEFRTNERAFEL ZEMERRRERERBS BN EHXE
ME - REBRE  EABRBIE - RPOUEMLF  RANRHERER - REBERHEER %2 BROHF

ERER
Formula derived from natural No Paraben preservatives, allergenic
plant-based ingredients* and acne-causing ingredients, and
B 75 R SAHE 0 HROIR AR A9 * mineral oil, etc.
M Paraben BRI E A - MEGEUERD
BIEY)hE

94%

Encompassing naturally derived ingredients and botanical extracts. The calculation method for “natural plant-
based ingredients” follows the group standard (T/SHRH 041-2022) “Guidelines on Technical Definitions and
Calculation of Natural Ingredients in Cosmetics.Cosmetics”)

o ORERNTERD RRAEDR N o [ RED ARG |8 AR B EERE ([ER]) T/SHRH 041-2022¢{E
i RARAD VR E B AT EH R ) ©
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BES —REE

Forging ahead Clean Beauty Industry Innovation B F X R T %R

As industry contributors, we champion sustainability innovation. Leveraging our strong brand power and

commitment to clean beauty, we have made concerted efforts as follows:

ERER—DF  RMBEITENTFEZREFT - BRERMHEEN MM N AR FE T ERE &S ¢

e Released China’s inaugural “White Paper on Clean Beauty Industry” (4% ERITEAKE)) — a comprehensive
document offering insights, competitive advantages and trend analysis of the local clean beauty market and
consumer behavior. Developed through collaboration Tmall Beauty, TMIC Tmall Innovation Center (TMIC K3#
AT L) and Kantar, this white paper aims to promote industry awareness of clean beauty and promote
sustainability of China’s clean beauty industry.

e MIMBEMPEEN(FERTEORE) - PETHRNEFERT S LEELERE - BBRBEON - ZAKE
MAREEEXEEM TMICREH AT ORIES NGER  EEBBITES Y HMAFETHAM - BhiEh
MRFERAIHEER -

e Proposed the formulation of the General Principles of Clean Cosmetics (415t A& miBAl) - initiated by One Leaf
and organized by the Shanghai Daily Chemical Trade Association (“SDCTA”). This publication establishes clear
definitions and quantifiable standards for clean cosmetics, covering aspects such as ingredient selection, formula
design and product safety assessment.

e (R bMMmBAND - AEM—EFRE - Yh DR RERTERS AT M - AR T AF hmtE
& WHEN BRI RERZETESHE S TEFEANEE -

e Beauty Sustainability Coalition — officially established during the Reporting Period, with Chicmax as a key
supporting entity, actively driving sustainable innovation in the industry and leading China’s beauty sector toward
a greener future

o SAFRFEBE - NREMBEERKL  (EAROIFEL - BMBER2E - HEITERFERF - LFRSIEFE
EAB M ERRK o

MEERTLEES

KIE x TMIC x YLE x —HF
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Pursuing Beauty with Customers

R — R

ENSURING PRODUCT QUALITY AND REEMEERETE
SAFETY

In order to safeguard the health and safety of our customers and BTRERFPHNEREEZSE  WRAMMNER
enhance their product experience, we rigorously monitor product R RMERESFEREERTE - HAN4
quality and safety. We have obtained the international certifications ERBERNTREEZEERE  MEEERER
below for our production facilities, assuring our consumers of the MERNEERE2M :

quality and safety of our products:
. ISO 9001 Quality Management System Certification . ISO 9001 MEE R R FRE

. ISO 22716 Cosmetics — Good Manufacturing Practices (GMP) . ISO 22716{b M SATTE R I EE R HRE
Certification

. U.S. Food and Drug Administration (FDA) Cosmetic Good . EER MM R ERRBFDA LA R ITFE
Manufacturing Practices (GMPC) Certification E R #(GMPC)

Our commitment to product quality is reflected in every aspect of our EMYEREENNEEFRELERRE —AE
operations — from product development and raw material sourcing mAEREWEVE  LWEEAERKBEK 15
to production and finished product manufacturing, all of which are Eh T BAREVE BIEFIE M -

subject to strict quality control measures.

e Our R&D team is responsible for developing safer and more scientific product
ingredients and formulations, thereby enhancing product quality and safety
1. Product R&D stage MEEFEEMEELSE  ERBENERRMARES ®MREAEREERTE2ME
1. EmiEEREE e Fach formula is evaluated for specifications and quality in accordance with relevant
laws, regulations and industry standards

RBERERERUARTEREFESEARTORRLEE

e According to internal guidelines on quality control of raw materials, we inspect our raw
materials for their appearance, specifications and functionality and conduct tests on
randomly selected samples
BEFEM A ESEHORNEIES] - RERMERINE - B RINEE - B
EITAR

e In the event that our samples do not meet our rigorous quality standards, we will

2. Receipt of raw material
and packaging material

stage
perform a comprehensive inspection and investigation of the non-conforming raw
2. REERBEMEBRIK _ _ . . ,
B £ materials. We will adopt measures such as returning the entire batch of raw materials
5 B

if we determine that the use of such materials will have a significant adverse impact on
our production

fmERAREBEEIR  HASHNERRMEBETEERE RFE - ERMREEAZ
EMH e HEEEKRERNTHNRE  HMASRIVREBLFEM S
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R — R

3. Production stage
3. HERRER

4. Finished product stage
4. B mE R

5. After-sales stage
5. S8 RER

We conduct comprehensive supervision and inspections throughout the entire
production process to ensure that all of our production equipment, machinery and
personnel comply with both national and internal standards

HEELEREETEEEERRE  REMBLERE  BARABFABRRRAMIE
=

}‘%

We have established comprehensive operating procedures for quality control throughout
the entire production process

BYT2HEHAEERRT  AERESERIZETESE

Regular staff compliance checks are conducted in accordance with our internal
operation standards

FHRERBE I RE BT RIFRE

We have a dedicated quality control inspection team to conduct on-site process
inspections, including first article inspection, regular product sampling inspections, on —
site environmental sanitation inspections, and staff operating standards inspections
HEZELEERHIREEY  ETRSIEFRE - BEEMRE  THERELARS B
SRBEHERE AN B TRERERS

Regular equipment inspections and maintenance are conducted to ensure our
production lines operate at optimal levels

EREITRBRE RMEE  RIEEESEBRKTEST

We perform routine product inspections and set quality checkpoints during key
production processes to ensure product quality

HERETEHAERRSE  UTREIELEBRPRIEEREY  REEME

feio

We have a dedicated quality control team responsible for regulating and supervising the
quality of products during storage, delivery and sales stages to ensure that our products
are stored, delivered and sold in good condition, while we select high-quality logistics
partners to avoid any product quality issues that may arise during transportation

REHZEEEEHEE EaﬁﬁﬁﬂﬁT BXNHEEBRNERES  REEMER
FHRRTRF  BEXRLE  BEEENYRAFED ZEE2EERBRETEBNER

dEME

We have established various mechanisms to handle consumer feedback, including
hotlines and other feedback channels

BYTZEKNREEEERE  BREAKSEROERE

We are committed to promptly communicating with consumers and conducting quality
investigation procedures when necessary to enhance customer satisfaction
FHERGEESEBRKRE  WENERRARESEAERET  WEnBEEMEE
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Shaping the Future of the Industry: Co-building Quality and Safety Standards for Infant and

Child Care Products
BETERR  HEESEEERNEEHT 2 MEE

We have consistently committed ourselves to open innovation, fostering collaborative
development within the industry. During the Reporting Period, we actively engaged
various stakeholders, including industry associations and enterprises, to jointly publish
association standards for cosmetic raw materials, thereby enhancing the quality and
safety of industry products.

BA—EBBORFEBREH - RETENDBRER - RREHE - HABERHE T

he - BiTEme  CESHRBEMEHGARENER BeTEXEMNEEREE

M o

e “Testing Methods for Tear-Free Formula Claims ({tikm & RE A SREAVEE
3£)) - Baby Elephant, in collaboration with experts from various fields, has worked
to refine the tear-free testing standards for infant and child care products and has
promoted the establishment of the “Testing Methods for Tear-Free Formula Claims”
group standard. This tear-free group standard aims to develop a comprehensive
professional testing framework for tear-free formulas in baby and childcare
products, further detailing testing methods, evaluation parameters, and assessment
criteria, ensuring greater scientific accuracy and industry transparency.

e (tHEMBEBREAFEBWARSE) - AE/ KHAESERER AATELELEE
m HORAH R WHEEHIE (hmSRETEMEAGETE) ERRE - £ R
FRTHEEREER [ BRET VAIRNEXEERR  E—THlLARTE
2B T A o

e T/SHRH

WA RIER SRR

Evaluation Method of Cosmetics Formula with Tear-Free Claim

EEARLERTLNS 25
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HES— RS

CUSTOMER SATISFACTION EEMEE

Meeting and exceeding customer expectations is crucial for our MERBBEEPNHEHRMEBEREZEESE
business development. We have a dedicated team of customer Z-BMREEEEPRBAEEK - WIHFEE
service representatives and operate a customer service system to ERPRBEES  BREKSEE—YEFEY

ensure timely response to all customer inquiries and concerns.

Q &

Customer Feedback Channel Investigation and Handling Correction and Prevention
BEFRERE & # 1E R FEBR
e Customers can provide feedback e We keep records of all inquiries, e We conduct follow-up investigations
and make inquiries through platform feedback and complaints, as well to ensure customer satisfaction
customer services, hotlines and other as the results of any investigations e Corrective and preventive
channels or corrective and preventive actions measures are implemented to avoid
taken recurrence of issues

e We investigate the root causes
of complaints and implement
appropriate solutions
o PABZREAG RIEEREHITHEN o REMESH  BERLBEMRFNG o« ETRERERAS  BREPREE
Mg B UREMFHERMERGEER o SITAEREN#ER  BefEsR
HAER (s
o FERFREALNITRIESE

oup
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Pursuing Beauty with Customers

To ensure that our customers receive products that meet our high
standards, we offer return and exchange for any defective products.
Upon receiving the returned items, we conduct immediate inspection
to ensure the quality and packaging meet our standards before
reselling. We also have product recall procedures in place in case
we discover any quality or safety issues with our products, and we
take appropriate measures to address the situation, including but not
limited to:

° Establish a product recall program through our sales network in
the event that a product does not meet our quality standards

° Label, isolate and handle recalled products in accordance with
our nonconforming product control procedures

° Conduct further inspections on the recalled products and
adjacent batches

° Make reports on the reasons, scope, and results of the product

recall

° Take corrective measures to address any issues with the
product recall program and management system

° Arrange and manage costs and compensation related to the
product recall

To understand our customers’ opinions and expectations, we conduct
an annual customer satisfaction survey to collect feedback and ratings
on our product quality, delivery quality, service quality and other areas.
We use this feedback to continuously improve our products and
services. During the Reporting Period, we did not have any products
subject to recalls for safety and health reasons (2023: 0), and did not
receive any material products and service-related complaints.

BES—REE

BREREFESHAEENER  EFFP WA
MEmAEARE BRI AEMELRER
feoRMGNERERINER  LERRE
& BEFNAMEBRET ZHES - HATET
BERBEER HRMERRHRETPNER
BETABNERREMEELLEERE - &M
SHRIEENER - BRETRR

s ABHERBHEELEORCBEMNER

s AEEMmAEREAMUAETRIEMBEE
WRIRC T AR E RIEHIRF ) TR

s HFEZAEMEMNURBBIANERR
BETESR

o  HALNMRRA - BEMBRETRSE

o HARERHFMEER KT REBRRAY
ey

o RERAZLEENERMBER

RTBEREFNEAMIE  RAHEFEFE
TEPMEENRAELZ  REFTFPHRMNERM
5 xenE RERESEBNERNTS
YREEFBERLRERMNERLRS - KRS
HE - RMYLREEMNERRR 2 RBEFIEAM
ZAEIN (2023 = 0) » PR JE AT (o] B fm I AR 75 4R
EENEP N
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HES— RS

RESPONSIBLE SUPPLY CHAIN BETHEE

AEERRAFEHEREEREBZEMESA
MRR IR - R T BHEEARREAFERE
BPTRRA — @i e HERER RS  RERM
FHREE £ FE  HERBRINERAEEBIRE
RANERHERNABERRRE  BERRER
# BEZEREERRS  UNBAREMH

The Group believes that sustainable supply chain management
is a crucial part of our business operations and performance. In
addition to maintaining stable partnerships with our suppliers, we
have established a comprehensive supply chain management system
covering the entire production process from raw material procurement,
production, quality inspection to delivery. We also place a strong

emphasis on our supplier's sustainability performance, including

JESREIR o

their environmental protection, as well as occupational safety and

health performances, so as to strengthen responsible supply chain

management.

The Group’s major suppliers are raw material and service providers.
To ensure the quality of products and services provided by our
suppliers, we have established a rigorous assessment procedure for

engaging new suppliers:

S

1. Preliminary
Inspection

1. IS AE

2. Supplier
Assessment

2. IR

3. Incorporation in
Supplier List

3. WA BLIERE B 8%

AEBENTEHEHHEMHERBHER - B
THEAMERHERNERREEE  BAS/
LRI MET LBRAR B RAET

@

N>

4. Ongoing
Evaluation

4. FHEFE

e Conducting preliminary
inspection and assessment
based on basic information
such as the suppliers’
business license and
quality management

o RIBHIEAENE R  H
SERERARLETNS
LT

Conducting onsite
reviews to assess
suppliers in areas such
as quality, environment
and technological
capabilities. Guidance for
improvement is provided
and follow-up reviews are
conducted for suppliers
who do not meet our
standards during on-site
reviews

EITREEZ  EE -
RIE - RS REETF
7 WHIZEZ AR
e T e h B S T T
Bz

e Approving suppliers who
pass the on-site reviews

e Incorporating approved
suppliers in the qualified
list of suppliers

o HIMBEZSBNHER
EITEM

o BHEEMAASRHEIER
#
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e Conducting regular
evaluations on design
capacities, R&D
capabilities, pricing,
quality, service, quality,
environment, and

e Other relevant areas
requiring suppliers who fail
to meet the requirements
to provide corrective action
plans, and if the supplier
fails to improve in a timely
manner, we will consider
terminating the business
relationship

o FRERETEED - TIEERE AR
% B B2 RE R
BRE2ZSEHRBETIIR

o ERTERMEEEREHER
STEl - B IR RAE R
o AEEREETEHAS
1ERR1R



Pursuing Beauty with Customers

During the Reporting Period, the Group engaged a total of 102 major
suppliers, all of which were located in the PRC. We implemented the
above practices relating to engaging suppliers to all major suppliers.

To uphold sustainability principles in supply chain management,
we conduct regular ESG risk assessments to identify and mitigate
environmental and social risks along our supply chain. We also
prioritize suppliers whose performance meets our sustainability
standards, such as assessing the environmental protection and health
and safety performance of new suppliers to reduce environmental and
social risks in our supply chain.

To promote environmentally preferable products and services when
selecting suppliers, we adhere to green procurement principles in the
procurement process, including:

° Prioritizing the use of FSC® certified eco-friendly paper
° Prioritizing the purchase of appliances with energy labels

° Prioritizing products that use less or more environmentally
friendly packaging materials

° Prioritizing suppliers in close proximity to operating locations to
reduce carbon emissions during transportation

ETHICAL RESPONSIBILITY

Third-party Testing and Management

To fulfill our ethical responsibility, we engage third-party organizations
for human and product testing, ensuring that they have obtained
relevant qualifications in accordance with national requirements and
comply with relevant management systems and measures, including
the provision of qualified medical staff for human testing, and ensure
that the Group complies with the requirements of the relevant laws
and regulations?. Through these tests, we not only ensure product
compliance with safety standards but also examine product quality
and safety and improve our design and manufacturing processes to
enhance product quality and customer safety.

R — R

RBEMAE - ARE - HER102REZHE
B AT EHERSUNTE - RMRMEE
ZHEERMRNIT LRHERERED -

RTHEHERERE FERURERRRA - B
EHEITIRE - A REIBRBRTE - UHER &
EmfEEDORERERRE - RATELE
BRATERMAIFEZREFZENMHERS - i
B HERNRERE  BERZER[ILE
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2 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of product responsibility-related laws and regulations

significant to the Group’s business operation.
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Pursuing Beauty with Customers
BE S —

Safeguarding animal rights and welfare

We strive to protect animal rights and welfare while promoting
scientific research and innovation. The Group strictly complies with
relevant laws and regulations®, and closely monitor the legislative
developments on animal testing and develop internal guidelines to
actively explore alternative testing methods to ensure that our beauty
and skincare products are of excellent quality, effective, safe and
suitable for most people’s skins.

PROTECTION OF INFORMATION
SECURITY AND DATA PRIVACY

To ensure proper use and storage of data and information, our
employee handbook and other relevant policies set out principles and
measures for protecting information, including but not limited to:

° Protected data and information shall not be used externally
without approval

° Strengthening user access approval and permission
configuration control for network drives

° Strengthening employee training and awareness of information
security to prevent illegal use and disclosure of information

° Employees shall not install, download or copy unauthorized
software without permission

° Employees shall not use the company’s network facilities to
send, obtain or use information or data that violates company
policies

REB Y ER R EUL
EfENBRERESYED B RAEENE
- ARBEBETHEERLER X —HEB
BE BT B AR R R ARG E AEE
o BMERRRBWAANBERT RS - BERERM
EREEH AN RELEE2HANED
EDREER -

REEEZEREBELE

RTERZEZERMBEFEERES  HMANE
TFMREMBEERRTBERESRENRA
Mg - BIRENRR

o AREHEMBRT  FREBBERER
TNSEIMEA

o IRMBNAPEABHLIERKEEER
e MBEIEI - BREBIREEZE2HEERE
B R TIRAER  REES

e REFHF BINERE - TH EEX

IR

o EBITHMBARMERMEX ER -
ERERDABRENESRER

3 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of advertising and labelling-related laws and regulations

significant to the Group’s business operation.
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Pursuing Beauty with Customers

To enhance network and information security, we have taken the
appropriate backup, encryption, access control and other necessary
technical and organizational measures and set up overall cybersecurity
and data protection policies to protect data from unauthorized access,
disclosure, theft, tampering, destruction, loss, illegal use, or other
serious incidents and breaches.

ADVERTISING AND LABELING

Responsible advertising and labelling are crucial to the reputation and
operations of the Group, including providing comprehensive, truthful,
accurate and timely information about our cosmetic products while
ensuring that our advertising does not contain any false or misleading
information to protect consumers’ rights and their right to know.
We strictly adhere to applicable laws and regulations* relating to
advertising and labeling in our industry and operating locations, and
have implemented a series of policies and measures to ensure the
truthfulness of advertising and labeling content.

Our R&D process is equipped with a designated label review
procedure. We conduct rigorous reviews of product labels by our
R&D center and legal department, including checking important
information such as product ingredient names, efficacy descriptions,
usage instructions, warnings and other important information to avoid
misleading consumers and causing harm to their health and safety.
We regularly review the source of certain data or choice of certain
words used in our advertising to ensure their accuracy and ensure
that product advertising does not contain false descriptions of medical
effects or other misleading information.
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4 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of advertising and labelling-related laws and regulations

significant to the Group’s business operation.
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Pursuing Beauty with Employees
BEHET—B8xX

Target: Most material issues covered in this Chapter:
BE: AERENREEE !

To create a workplace that is inclusive, equal and safe, while — Employee benefits
inspiring our employees to embody the spirit of legacy — Equal opportunities, diversity and anti-discrimination
— Occupational health and safety
— Employee development and training
EZ TR FPENZ2NITIERE  5|REIRIEEAE —EEET
e —FEHe 2ol RER
—BERRETE
— BI#RERE

The Group is committed to fostering a harmonious and diverse REBMOEEMBRZ TS L - BHFE
workplace culture, providing competitive benefits, and ensuring BEINENRERZEHTIEIRER - LB/
a healthy and safe working environment, so as to promote our [Zml] TREIHNZOEE - BTHERERS
core values of “diversity” and “optimism.” To ensure employment o RPERETREREEBAEE AN - 7Y
compliance, we strictly adhere to employment and labour standards HHAR - A& B A AN AT (R A N K AR R
— related laws and regulations®. During the Reporting Period, the BEREA - TERS  BRE - TE#Re 2T
Group was not aware of any material non-compliance relating to bt REGSUEREMFEREFNAHAEEFE
compensation and dismissal, recruitment and promotion, working AEBHERBER T TINBENEBERET
hours, rest periods, equal opportunity, diversity, anti-discrimination R B THERB MR

and other benefits and welfare nor any non-compliance relating to

prevention of child labour or forced labour.

4 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of employment-related laws and regulations significant to
the Group’s business operation.
EHRUREREKLEREAZENREBEBEIENER  B2UARE [SUERERIIR B -
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Pursuing Beauty with Employees

EMPLOYEE RIGHTS AND EQUAL
OPPORTUNITY

We ensure that employee rights are fully protected throughout
our operations. Our employee handbook and human resource
management policies outline arrangements related to compensation,
recruitment and promotion, dismissal, working hours, rest periods, and
more to ensure our employees’ rights are fully protected. We check
employees’ identification and qualifications upon hire to eliminate
the use of child labour and any form of illegal labor. Our employee
handbook sets out arrangements for working hours, overtime, and
rest periods to ensure that our employees have sufficient rest and
to prevent forced labour. If the use of child labour or forced labour
is discovered, we will immediately terminate their employment and
conduct an investigation in compliance with legal requirements
to prevent such situations from recurring. Our Human Resources
department conducts regular reviews of the human resources
management system to ensure the effectiveness of existing measures.

We advocate for a diverse and inclusive work environment,
encouraging employees from various backgrounds to grow together
at Chicmax. We communicate a corporate culture of diversity
and equality in our employee handbook, and strictly prohibit any
discrimination or harassment in the workplace. Under our employment
policies and procedures, we recruit candidates based on their
abilities, education, and work experience, and strictly prohibit any
discrimination based on gender, age, religion, race, or any other
factor. We make decisions on promotions, salary adjustments
and other benefits based on employee performance appraisals,
ensuring that employees receive fair treatment and opportunities for
advancement. We have established a reporting system and channels
to encourage employees to report any incidents of discrimination or
harassment, and strictly protect the identity of the complainants. Any
employee who engages in unlawful discrimination or harassment may
be subject to disciplinary actions or dismissal.

Environmental, Social and Governance Report 2024 3% -
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Pursuing Beauty with Employees
HET—#x

EMPLOYEE WELFARE B T{EAL

The Group values each employee and is dedicated to enhancing AEBERT—FLET  BHRAMMIEM -
their well-being. We provide competitive salaries and comprehensive BMAEIRMERENNF S NEEREF
insurance benefits to our employees, along with performance - B WRIEE R B T AR IR R AR B A
linked incentive programmes to reward and motivate them based BiEtE - LWEBNEEET - BMAEITRMHE
on individual performance. We offer various leave policies, welfare R - B R WRBETIMNHRE -

benefits, and facilities® to cater to the needs of our employees.

@ Q)
e =g

Special Paid Leaves Staff Welfare and Allowances

BRI BFH R BT EA R

Staff amenities

B IR

e Chicmax Family Day (providing special e Marriage and childbirth gifts

holiday for employees to spend time e Condolence payment
with their families) e Birthday gifts and cards
e Marriage leave e Welcome gifts
e Compassionate leave e Festive benefits
e Maternity leave e Free product benefits
e Prenatal examination leave e Free health check-ups
e Breastfeeding leave e Transportation allowance
e Paternity leave e Meal benefits
o FEFRER(RETREFIIRPREE o LEREFES
EVN) o ZiE®
o A e HREBYWEER
o R o AR
o EMR o EiRIEAN
o ERR o REEMBEN
o IR e REHFEMRD
o HFER o UBER

o EHER

Employee dormitories
Lactation rooms
Employee rest areas
Tea room

BIES
WIL=E
& B A

S oo
N =

We regularly organize a variety of employee activities, including holiday BMTHERZBETEY  BIEHAENE
celebrations, birthday parties, annual dinners, and more, to help ) BEFMES  EE I TIEMAE ZATR
employees achieve a balance between work and life and to increase S¥E - WRAMMIE EXEROOEBERE -

their sense of belonging.

5 Some benefits are only applicable to employees who meet certain implementation conditions.
BARFEEANEAFBERGHNOET -
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Pursuing Beauty with Employees
HET —#Ex

Caring for Employees, Supporting Family Dreams — Employee Family and Maternity Protection Fund
BEET  FEZRE-SIFREEEREES

As a company with multiple maternal and infant care brands, we uphold a people-centric
philosophy, not only striving to provide high-quality maternal and baby care products to
millions of Chinese families but also extending our care to employees by supporting their family
and maternity needs. During the Reporting Period, we launched a RMB 10 million Employee
Family and Maternity Protection Fund, offering marriage and childbirth allowances to eligible
employees. Through this initiative, we provide tangible support to ease the financial burden of
marriage and parenthood, helping employees achieve a better balance between their careers
and family lives.

ERBEEZHEGEER RN LE  BMBERFINAR/KINES  MEBORAETHE
FERUEENGEEEER  CEOEINREZREBEEFR - RNMEHAN - RMAERHED
1,000 BTEIREEEREES  REAKRHNEIRELBEERERFRS  UERTHH
METIRE REBEEE  BHEIAERBSERESERISE TN FE -

Caring for Employees, Enhancing Well-being - Innovative Benefit Programs for Health and Happiness

BEET » EAEL - R ERNT S I REREEE

To further improve employees’ physical and mental well-being while boosting workplace
engagement, the Group introduced two employee benefit programs during the Reporting
Period: professional massage services and meal vouchers. The professional massage service
helps employees relieve work-related stress, enhance physical comfort, and improve focus
and productivity. Meanwhile, the meal vouchers allow employees to enjoy high-quality dining
experiences, ensuring they stay energized and fostering a greater sense of well-being.
RE-TRABINGOERETFEERN  REBNRESHRELWES TEMG 8 —H %%
ERGHEREN S BXEEZERGEEEDEIFETER)  RAFBREFEE  KtWiEeE
ENBRTESER  ZEREFHFIZBEIEECN IS ZXEEENHERR  #Hrmk
AR -

=
=
E==8

WHAE o
neEATER20T KA
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Pursuing Beauty with Employees
HET—HEx

EMPLOYEE TRAINING AND
DEVELOPMENT

To enable employees to grow together with Chicmax and utilize their
strengths, we provide onboarding training for new employees and
regularly offer customized internal training courses, as well as arrange
for our employees to participate in third-party training programs. In
addition, we provide management skills training opportunities for
selected employees to help them develop into management talents.

BTHEIINER

RTEETREEXRM —EKE - WEEBIEM
£ BZARHMABERSREARBEIRENSE
BRHEFEHOAIMEFIRE - TELHER
SME =TT RFRFIIRE 1o HPIRES
EERHEEREEIIE  EHEMBERKS
EIBAL -

Chicmax’s “Star Program” Management Trainee Program to Cultivating Industry Elites
EXTEFE | EEFINEIER @ FETERRE

development and training programs, and professional training.

EWAEEA - AURE - BRIFEIRR - EEEIE -

To cultivate industry elites, we continuously organize the “Star Program” management trainee
program to train future managers. Through campus recruitment, we recruit graduates and
provide them with arrangements such as senior mentors and professional managers for
guidance, as well as onboarding training, management trainee seminars, expert lectures,

RTBBTERR > BHMABERTIEFS ] ERIBIIEERE @ UFIIRKEEAR - HFEBR
BERBEHESEEL  YRERERULISESMMEZLIE NETEE  URRHEABSEI

During the Reporting Period, we provided employees with over 10,000
hours of training, covering a wide range of topics including onboarding
training, business skills, management techniques, sales, director
responsibilities, and business development.

REREHR - M —H£ A8 TRMEEE 10,0007
B3l - SRR E ARSI - EERA -
BEEFT - HE  EEREAREREES -
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Pursuing Beauty with Employees

OCCUPATIONAL HEALTH AND SAFETY

“

Based on our management approach of “safety production,
people-oriented”, We are committed to ensuring the safety and health
of our employees. To this end, we strictly comply with occupational
health and safety related laws and regulations®. To ensure the
effectiveness of occupational safety management, our occupational
health and safety management system’ has obtained the ISO 45001
certification, and we have also established health and safety manuals,
policies and standard operating procedures. We regularly set
production safety targets and conduct safety performance evaluations

to continuously optimize the Group’s safety management.
Production safety
Health and safety assessment

o Identifying and rating safety risks and conduct various
inspections of the working environment and business premises,
including checking protective equipment, fire safety measures,
etc.

° If safety hazards are identified, remedial measures are
implemented immediately, and effect evaluation will be
conducted.

. Investigating and reporting any safety incidents in the workplace
to the management and take corrective measures in a timely

manner.

EHE T —#stE

BEEREZE

AEIZREE  MARKINERTEH  RAK
NREE TR 2RERE - Bl - RAIREEST
BERFERLPHBERLER - BT HEARBE
ZEEENARE  BMANBXRERL2EER
ZETEEISO 450017 &  THIE TRERZETF
- BRMBERERFS - HPEHRFIER R
HEBBRMETR AN UHERLEAE
Bz 2EE -

tERE
RERZZRE
o HZREEARETHARTE WY TR

BMEESMETSERE  BERED
ERM - A RS

e HEMNHZERESE
HEITIRRETE

SZEVRITIR IR HE B %

o HEISMEBEAFNZZEMRAETEN
NERERE - I M RIRA EHEHE

6 Please refer to the section headed “Significant Laws and Regulations“of the Report for the list of occupational health and safety-related laws and

regulations significant to the Group’s business operations.

FREASEEKZBEAEAYENBERRRALTEZRER  B20HARE U EERERINRIEL -
7 During the Reporting Period, Shanghai Zhongyi Daily Chemical Co., Ltd. (“Shanghai Zhongyi”) held the ISO 45001 Occupational Health and Safety

Management System certificate.
RIREHE - BEPWBCERARFAISO 45001 BERFRL 2 ERERES -
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Pursuing Beauty with Employees

/ ~ / ~

Reducing safety risks and improving risk response capabilities

° Providing safety rules and procedures that must be followed in
the workplace to workers.

° Personnel working in high-risk jobs must meet relevant
competency tests and obtain relevant licenses before they are
allowed to work.

° Strictly monitoring installations and protective equipment and
provide employees with protective equipment such as safety
nets, protective fences and goggles.

Raising employee safety awareness

° Environmental, health and safety training are provided to
employees on a regular basis.

° Tests are required at the end of training sessions and the test
results are considered in determining the overall performance of

employees.

° Providing employees with materials covering safety practices and
hazard management knowledge to enhance their occupational
safety and health knowledge.

During the Reporting Period, the Group was not aware of any material
non-compliance relating to providing a safe working environment and
protecting employees from occupational hazards that is material to the
Group and there has been no records of any work-related fatalities in
the past three years (including the Reporting Period).
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Pursuing Beauty with Employees

ANTI-CORRUPTION

The Group is committed to upholding the highest standards of
business ethics and maintains a zero-tolerance policy towards
corruption and bribery throughout the entire value chain. We fully
comply with applicable laws and regulations® relating to anti-corruption
and strictly prohibit the solicitation or acceptance of benefits, and any
form of bribery, extortion, fraud or money laundering in our operations.
Our standards and requirements for ethical business conduct are
clearly set out in our Employee Code of Conduct and Employee
Handbook. We also require suppliers to comply with the Group’s anti
— corruption requirements.

We encourage employees, customers and suppliers to report
any fraud or misconduct through our grievance mechanism and
whistleblowing channels in accordance with our Anti — Fraud,
Whistleblowing and Reward System and Reward System for Recovery
of Economic Losses. The system clearly outlines our commitment to
protecting whistleblowers and that our procedures from the filing of a
complaint to its investigation are handled in an open, fair, honest and
transparent manner.

We regularly provide anti-corruption and anti-bribery compliance
training to our employees and directors to ensure that anti-corruption
measures and practices are understood. Orientation training for new
employees also covers relevant topics to enhance their knowledge
and awareness of applicable anti-corruption laws and regulations.

In 2024, through audited self-inspection, we identified 1 bribery case,
which has been legally concluded. The case involved 1 individual, who
has been lawfully referred to public security authorities and sentenced
by the judiciary. In accordance with the relevant provisions of our
Employee Handbook, the company has terminated the employment
contract with the individual and established a case review mechanism
to prevent similar incidents in the future. We confirm that this case
has not had a significant impact on the company’s operations.

/ ~ / ~
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8 Please refer to the section headed “Significant Laws and Regulations®“of the Report for the list of anti-corruption-related laws and regulations significant to

the Group’s business operations.
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Pursuing Beauty with the Environment

BRI — R

Target:
Bz

Most material issues covered in this Chapter:
RERENHRERNFEA :

To leverage green beauty by enhancing climate-resilience and establishing

a low-carbon operational model

RARKREEZ ) BRERNLEER  BXBERR

As a leader in clean beauty, Chicmax respects nature and is
committed to promoting environmental sustainability throughout
its operations and product development processes, showcasing
sustainable beauty. We have obtained the ISO 14001 certification
for our environmental management system, and have established
comprehensive environmental policies. Our environmental, health
and safety department (the “EHS department”) is responsible for
monitoring and preventing any environmental-related risks in our
operations. We are committed to strict compliance with environmental
laws and regulations® and continuously strive to improve our
environmental performance. During the Reporting Period, the
Group was not aware of any material non-compliance with relevant
environmental laws and regulations.

— Waste

— Environmentally friendly products
—BBEY

- REREE®

ERMFERNEESE  LERNHEEREA
jE:ﬁIj]E\’%@&Euuﬁ?XWLjfiq]TﬁiﬂiEiiﬂﬁzm
BRE - BRABECE - BMANRBERESTE

ZEEEISO 140013 - Ikiiﬁfﬁi}%‘ﬁ%ﬁx
BR - BERMORR - @ERT 2T (TEHSH
P AEEERENERREBNRR - A&E
PR ERAR B ST ARREIRIREERIA RSN - M ETIR R
HERMEENRERR - RWEHHE - ~5E=
WA M B EE R R RAE ROER T

9 Please refer to the section headed “Significant Laws and Regulations“of the Report for the list of environmental-related laws and regulations significant to

the Group’s business operations.
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To enhance and evaluate our environmental management
performance, we have established green targets for GHG emissions,
energy use efficiency, water use efficiency and waste management,

Pursuing

Beauty with the Environment

SRS — B

BE R
EERAESERR

and continue to track our progress towards achieving these goals.

RE R FA R e

BTRERAMBEBMANRZERERR - BMFIZ
- KR AR
WHEEBHBPINERE

Aspect Green target Progress in 2024
HilE FEAEZ 2024 FHEE
GHG emissions  Reduce GHG emission intensity by implementing energy-saving Achieved
) measures and adopting clean energy.
N\oo] B=mmms BT MR A R R T A - Q
BEIEK
Energy use Continue to implement energy management measures and improve  Achieved
@ efficiency energy use efficiency.
kﬁ CRERE  REETREIEE R AR Rt - Q
EIEK
Water use Reduce water consumption and improve water use efficiency Achieved
efficiency through water conservation measures.
Ak S AT R B S Pk M B AR S - Q
BEK
— Waste Continuously optimize waste management, reduce waste generation In Progress
@ management intensity, and maximize recycle and reuse of waste.
FEYE R FEEBLEEDER  ROEEVEEEE  URAIEETEYDIK Q

NER -
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Pursuing Beauty with the Environment
BAIRIE — B 3R

CLIMATE RESILIENCE AND RIFBEENIREE

MANAGEMENT

FRAPI A R 5 HU D A A4 o I D TR L TS R B R M
HENEE - TRARE T BRIFEEOER - A
R FIRER A B 5 16 o

During the Reporting Period, we continued to identify and manage

climate-related issues within our operations. The table below

summarizes climate-related risks and the corresponding mitigation

measures we have implemented.
Risk Category

Risk Description Our Response Measures

El ek [z B 4 R EL i

Physical risks

Transition risks —
policy and legal
risk

BERR — BERA
ERRE R

Transition Risks —
market risk

BERR — Ti5E

B

Increased severity
and frequency of
extreme weather
events and
temperature rise

BHRAE (IR
BAEOREL R
AR

Changes

in climate-
related policy
and regulatory
requirements

B AR
REGERMES

Changes in
consumer behavior
and market
demand due to
climate change

TIRB SR M
BEITRTTSE
g

e Potential damage to facilities and
equipment at the operation sites

e Potential for operational
disruption and reduced revenue

e |ncreased health and safety risks
for employees

o FIREERE LB M RE R I

o BHtEER L ERE BB
e

o BB THREEEZ 2R

e Potentially leading to greater
operating costs for the Group
to comply with the relevant new
requirements

o AIRESAREEAZERIEEK
KU & RBEFT R E

e Failure to anticipate and respond
to changing consumer trends
and preferences may impact the
brand, business performance
and financial status

o REETRRINEE B4 TE =L rB
BEEBTERY - mE  BEXESE
MMBIRORIG R R B E
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Implementing energy-saving
measures

Conducting inspections to
prevent floods and typhoons
Developing emergency response
plans for natural disasters
SEEEBHAEEN

TP Rt
HEBARALETHESRET R

Regularly reviewing government
policies, regulatory requirements
and the latest developments
related to climate change to
ensure adequate preparation
Encouraging employees to learn
about the new requirements for
climate-related disclosures

TE HR A AR SR 1 A A 0 BT IR
R EBEERRENER - BR
AIEF B B 2ER
FEIETE2ERGABERNZ
SRV AB A AN

Continuously monitoring market
trends, customer satisfaction,
and corporate reputation
Communicating with
stakeholders to explain the
implemented sustainability
initiatives

PYERTSBY  BPREE
rEEEE

B0 E BB E B H) Al HF
BREREH



Pursuing Beauty with the Environment

SRS — B

kY

Low-carbon Operation Measures &% & & & i

The Group acknowledges that GHG emissions generated AN&EEEAELEBEELAEER %TJFESZAM%J%F%
during operations can exacerbate climate change. 1t &t BMIEHE—RIEREERLE - LURDEER
Therefore, we have implemented a series of low-carbon TE2EAHEZEREEHEN

operation measures to reduce the GHG generated during

our operations.

= sk

e Continuously monitoring energy usage through o BEGEMERZNSEFRERBR  FEETER
meters and sensors to identify opportunities for 5
energy conservation
e Implementing photovoltaic projects at our factories o BFIE TR ERIAR @ R FERICAKE
to reduce our reliance on fossil fuels
e Adopting electric vehicles to reduce emissions and o {FRAEEHE - FDBERAIREDERE
fuel consumption
e Employing energy-efficient production and office o ZRAETIAEH) A E RPN =R

equipment
e Promoting green office practices, such as reducing o EEHZEHAEHEE  BERDBAA - DI EBERE
paper use, turning off air conditioning and lighting REFANBRAE

when not in use, etc.

J

RESOURCE MANAGEMENT RS

=)
Energy Management e E S
Our resource consumption mainly includes electricity, energy and B A B B AT AN - ENER
VEIR/BF = /BT Y BEIR /BT

water olonsumptionl to suPpért our business operations, iholuding HEE AT P T - IS
production and office facilities. To conserve energy and improve RIARMNE - BN LENEERIE R ET — &

energy efficiency in our operations and production processes, we ~
% Y P P P DI 1 - LA ER 49 A5 R FO3R F AL R 65 B Rk - B
have implemented a range of measures, including: 3

. Replacing conventional lightings with more energy-efficient LED . NEMIMHE HRETERILEDE
lights in offices and factories

° Installing motion-sensor lighting systems to reduce unnecessary ° T ABERRIERBE RS BTN ERS
electricity consumption

o Upgrading and retrofitting air-conditioning systems to improve . Fm L MEE ARG - IR 8ERE AR
energy efficiency

. Purchasing appliances with higher energy efficiency . A RSB E B R

D Encouraging employees to save energy o REETIHHASE

Environmental, Social and Governance Report 2024 &3 « & R EARE] o1



Pursuing Beauty with the Environment
BAIRIE — B 3R

Water Resources Management

The Group’s water consumption mainly comes from the operation
of production facilities and the municipal water consumption of
our offices. There were no issues in sourcing water that was fit for
purpose during the Reporting Period. We have implemented the

following measures to conserve water:

° Installing a wastewater reuse system in the factories to reduce

pollution and water consumption

° Conducting water balance testing to fully understand the status
of the water supply system in the factories and strengthen water
management

° Repairing water equipment in a timely manner when leaks are
detected

° Using water equipment with higher efficiency

° Posting water conservation signs in the offices to enhance
employees’ awareness of water conservation

Packaging Material Management

We have always designed products inspired by nature, aiming to
reduce the environmental impact throughout the product lifecycle.
By focusing first on minimal design, we reduce material consumption
from the start. We also prioritize sourcing more sustainable materials
with smaller environmental footprints, in order to progress toward the
ultimate goal of a circular economy.

KEFRER
REMEKERREBEBER A EELEERNN
RENTERROHRE o A5 B 45 B 72 R
BAKRLABEMBE - U TAREBEDHL
FRK TS E RO HE 1t o

e RIMREREKEMZRLS
ﬁ;/\;%%%

WA R K

o ETKFEUHE  UEEBEETIRAKE
MRRE - ISR AKE IR

o BAZREREHRAKREETEE

o RERAKREREHMBKRE

o R AERMEHBKIEZR  RFABIH
KEH

BERMHEE
BR—ENERRBERERER  BRBEER
EwBHNREZE -  RABEFI/NEER
it H—RBIUR D BEMEDER - RFITEE
ARBRERTRD - EAFHEEROME - A
BERREREENZRRERE
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Pursuing Beauty with the Environment

SRS — B

We are mindful of our packaging choices & {fi{74: 22 E%E

III(QJD

Sustainably sourced

AEERE

95% of One Leaf's new products and newpage’s standalone
products use FSC® certified eco-friendly paper packaging to
ensure responsible sourcing and traceable raw materials from
sustainable forests. Going forward, we will exclusively use FSC®
certified eco-friendly paper packaging for all of our One Leaf
products

100% of our products at One Leaf's are packaged using eco-
friendly plant based ink, replacing traditional petroleum-based
ink and reducing the environmental impact of heavy metals and
volatile organic compounds (“VYOCs”) in traditional petroleum-
based ink printing

—# 7 95% MFmHnewpage — B ERIRAHRMEIEL B EFSCe
REHNRROEEEE  BEABERYHEXREBHEERMRR
FERMEOAEPL - KRR —EFHNERKSEEIRHBFSCORER
RRGBEERE

—EFH@m100% KARREHBARSES - RELS A H
CRASESARERERIRESE - ERMEE#IEY ([VOCs])
SUHRENTE

RERIFFE

F EN R 3 R

R B B S R
FEARE 3 FR 358 B2 M)

We prioritize natural and minimal design I8 £ & & B AR BRIRE

)

Resource use efficiency

ERGEANE

e We are working closely with our R&D team to explore minimal
packaging design and rightsizing our packaging, in order to
minimize and eliminate unnecessary packaging

e Using embossed printing instead of ink printing and opting for
packaging materials made from paper in their natural colour as
much as possible can reduce the use of printing ink, thereby
minimizing chemical safety risks

o HMEARMEEGTBNAE  REMHBERFTLNAEHAEDE
RT - &R FOBR M EH B

o UBEBERERMENRIARGEAKRREEUELEDE - AR
EmPm R - A EL 2 HE R

J
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Pursuing Beauty with the Environment
BIRIE — R

We design with circularity in mind & fERTEZERBERME

©)
hin

Y9

Designed for reuse and refill

ABEREANTBH MR

e Our consumers can make a positive impact on the environment through
their purchasing decisions, such as choosing to buy products with
ecofriendly refill options that help to reduce and conserve packaging
materials

e We have consistently introduced refillable and alternative packaging
options for our selected products

s ZFHHEEANEBMMANBERCEDRIERENTE  BREBER
REFTENER - BEIRD RETEBEYE

s —HAKEERSIARERNBERBAE

Replaced petroleum-based plastics with bioplastics

AEMERRERHEER

e We have launched the first One Leaf Mild Moisture Cleanser using
recyclable and reusable Bio-PE (bio-based polyethylene) eco-friendly
packaging

o HEHERIKAAIRKBFABio-PE(EMERZLE) BREBEHNOne Lealr®
ERRIZRTZEZL

Interactions with stakeholders on environmental protection

HEFMENRRED

e We provide a clean and comfortable skincare experience while
encouraging circular behaviors such as packaging recycling and reuse.
Through our recycling programs, on-pack reminders, social media
interactions and website promotions, we enhance consumer awareness
of packaging recyclability and sustainability

o HFMRMADTF - FFEEEBR - FNSEE R LW LA EEF PSRRI
B BABEIER  HRXEELTHEEAUSEE - REBEEHRETE
KA E N E H

-

WIBATH)
BIO-PE
FREER

een Polyethyene
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Pursuing Beauty with the Environment

EMISSION MANAGEMENT

Wastewater Treatment

The Group ensures that wastewater discharge meets national
standards. Our factories are equipped with wastewater treatment
facilities, which use specific processes to treat both production and
domestic sewage. After treatment, the wastewater is sent to municipal
wastewater treatment plants through the municipal wastewater
network. We take a series of measures to minimize the impact of
wastewater, including:

° Partnering with a qualified environmental protection company to
handle waste oil and residual sludge in wastewater

o Establishing a sludge dewatering system to reduce the amount
of sludge generated during wastewater treatment processes in
our factories

° Strengthening the management of on-site equipment and
facilities to reduce and control the production of wastewater
from leaks and spills

° Installing deodorization facilities to treat odors generated by
sewage tanks

° Using activated carbon oxidization and filtration systems to
reduce the release of harmful gases from wastewater

BIRIE —HE X

BFEE

BRI
ARG BRI A B FIRE - HFIH TR
RBEREKEEY  RAARIFREEEMER
BEK - BRI R BB T IR B KR E 5 KR 12
B o BAFIRER — R 5B KB KN R ERF D &
1’ 8%

o HEBARBRRRARERIAL  BRIBREKSP
B R AN I 8275

o RIBEIMITEBRKESR W RBEKEE
TiEH5RE

o INRBEREREHEE RO AIERIR
S ERRIE R EEREK

o RAUFRRERIEIARIERE KO EE £ ) RIK

o EAEMMEAEIYFIBIREFL 0 R RE
KERMABSRE
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Pursuing Beauty with the Environment
I — R

Waste Management

The Group’s hazardous waste generated mainly includes waste ink
and cleaning solutions, waste materials from inspections, waste
resin, waste activated carbon the operation of production facilities.
Non-hazardous waste mainly consists of thin packaging films,
paper packaging materials, glass and office waste. To ensure the
proper handling of all waste in accordance with relevant standards,
our domestic solid waste is collected and handled by government
agencies, while qualified contractors collect and handle other
non-hazardous waste. We implement monitoring measures throughout
the storage, transportation, and disposal stages of hazardous waste
to avoid environmental hazards and pollution risks. In the event of
any unexpected environmental contamination, our EHS department
will take immediate action by contacting the responsible parties and
implementing necessary corrective measures.

s

Storage

Transportation

RS YRR IE
AEBEELNAZRERMIERRIREEES
R OB RRE R - OB EE Y - BEARR - BB
MxRE MAEENEZEENEIZEEEEE
IR MEBREME  BEARBRAENRSE - B
THRMARMARBEBREEZRLZZEIE -
BMEEANEREREY S BB RER
2 MEMESEZVAHEERAEHKRER
B RN EERRMNET - BERMEE SR
BRETEERE  @ReRRETITRHAR -
EE A RE S ERIREISR - HAFIMEHS
AP EEE T BME - WRERRIAIETTE -

}
<

Treatment

GKE B

e Collection bins are installed with o
dedicated labels for hazardous waste
collection

e Daily inspection are conducted by site
supervisors to ensure proper collection,
classification and labeling of hazardous
waste

o RERUZABENBRERBELBEY o

s MEFEETAERSE SHEREED
W - DBRARHEE E#

LHBH  BERES

Designated personnel transfer the e
hazardous waste to the hazardous
waste warehouse and record the
date and quantity information

HEABBICRENEEAN L .

R

Hazardous waste is transported

to qualified units for treatment, for
example, waste activated carbon is
incinerated for treatment

BEEERNEAEEEEENR
B IS REE M RS EIT RS
b2
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Air Emissions

The Group’s air emissions mainly come from air emissions produced

from emulsification operations, boiler fumes, and waste gas from
wastewater treatment plants. In addition, our use of vehicles also
generates sulphur oxides (SOx), nitrogen oxides (NOx) and particulate
matter (PM). The organic solvents we use also produce VOCs.

Air Emission Treatment

BEREE

Pursuing Beauty with the Environment

BE N — BB

EER
REBOBEREMEZRIIEEEENER -
MERER - JSRKERWMERSE o N - FK M
FTiE AR HE NG EEREILY(SOxX) « BREY
(NOX) A K FERL ¥ (PM) 55 © tE4h » FRAPE AN A
AP INE EEFEEB A (VOCS)

Air Emission Testing

B SR R

e Qur factories are equipped with bag dust removal, o
activated carbon adsorption and fume purification devices

e Regular maintenance and replacement of activated carbon
and other components in the air treatment equipment is e
conducted to ensure proper operation

o TITHHREKAKRE JEMREM HEFCERE .
s THIYEBEREEKEEMAMREESR  BEAERREER
ML ETT .

CONSERVING ECOLOGY AND
BIODIVERSITY

In order to reduce the environmental impact on natural resources
during construction and implementation processes, before
construction begins and throughout the project, we conduct
environmental assessments and monitoring of the ecological
environment, soil quality and noise levels. We have implemented
various measures and special construction arrangements, including
the installation of noise reduction devices, keeping noisy equipment
away from project boundaries, installing sound barriers, and using
dust collectors and activated carbon to treat air emissions, etc., in
order to protect ecology and biodiversity.

We commission third-party testing of our air emissions on
an annual basis to monitor emission indicators and ensure
compliance with relevant regulations

We regularly use VOC detectors to test waste our air
emissions facilities

ZRE=ZFTEFHERETR - BERERNBEBIER
HRER
5 FAVOCH

i
AR

208 25 T BRI SRR R ER HE

HEELERREYZ M

AT RERRMETHBEEREMAAERN
FE  RARNETERAMMNER TBREPHER
WERWARRE - 1IE  BRESETHAEME
Z o WHRET ZHRERMFIETIZE - 8%
KHBSR  BREBRANEWEEEMER S
R REBEBFE  RAKRESRNE R EEE
RE - NEEERREMZEIE -
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Pursuing Beauty with the Community

BttE—BExE

Target:

Most material issues covered in this Chapter:

B AERENRE RS :

To shoulder corporate social responsibility and
drive positive changes in the communities we serve
BELEAGEML  AEERFRIERZE

The Group actively promotes public welfare initiatives to fulfil corporate
social responsibility. During the Reporting Period, our community
investments focused on safeguarding children and families, caring for
the community, and raising public environmental awareness. In the
future, Chicmax will continue to actively fulfil its social responsibilities,
persisting in philanthropy throughout the long-term development of
the enterprise, demonstrating the role of domestic enterprises.

=)
¥

Total amount of donation
approximately 4.5 million

BB EFEA08

— Community Investment

- HERIE MEit

AEEEBETARTEY  ABALEHESR
- NBEH[ ARENHEREB TN TE
REMKE  BEME RAXARRREZEFH
o KK EERBROBEEBEERITLEET
EEENEHERARTERMAD  ¥EEE
TXREE -

g

3 key areas of community
programmes

ENHEHERE3E
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Pursuing Beauty with the Community

o/@\:,k Safeguarding Children and Families

“G” JFERERRE

In addition to enhancing product quality and safety, during the Reporting Period, we initiated

various community welfare projects aimed at safeguarding the health and well-being of children

and families. We are committed to bringing positive impact and value to them.

BRTRAEGNWEEBRZ2I  EARBEHEARESEHEARER  UTERERIENREREM

BOREMEREOFERER -

Caring for Children with Autism

During the Reporting Period, newpage partnered with XKA to visit the
Qingcongquan Children’s Intelligence Training Center, where we donated
essential supplies and established two communication classrooms to provide
tangible support and care for children with autism. Through these efforts, we
aim to bring warmth and encouragement to their lives. In collaboration with
Qingcongquan, we launched the “Make a Star Friend” charity initiative, drawing
inspiration from the artwork of children with autism to design special edition
charity gift boxes. Partnering with multiple maternal and infant brands, we
collectively advocate for greater societal understanding and acceptance of
individuals with autism, encouraging more people to recognize, support, and
embrace these “children of the stars”.

HAEBMEREARITE

RIEHRE - —EEFXKARREESRRZETEZIRPL - BET—HELD
ERMEBRRE  NERTHABMAERERMHENEIE - ERREREEE -
BHBEFTRARR I REERR] AutE  HARERENEFEFRRER -
Ritnimigse  WEFZREEmE  ARESHSBMEZNEFERE 22
ZANBIUEFFEL [ EENET] -
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Pursuing Beauty with the Community
B[ — AE

The Baby Elephant’s Ongoing Commitment to Children’s Welfare

Over the past five years, we have remained committed to our mission of child

welfare, focusing on supporting children from underprivileged families, children

with special needs, and educational philanthropy, including:

o Sponsoring underprivileged students and donating Baby Elephant care
packages, fulfilling their small wishes and ensuring their daily hygiene and
well-being;

° Establishing dedicated classrooms for children with autism and launching
the “Cosmic Wonders” therapeutic art program, using art to foster
emotional healing and creativity;

o Donating educational funds and personal care products to help schools
establish psychological counseling rooms, promoting children’s mental
well-being.

During the Reporting Period, the Baby Elephant Special Fund organized a fun-filled

event, “Health Science Adventure: A Friendly Journey for Kids”, where children

explored Shanghai as ‘little city hosts”, experiencing the city’s advancements in
technology, agriculture, and culture. The event attracted 53 families and a total
of 130 participants. We organized the “With Love, We Dream and Soar” (“MAE

BE - ZEEBEMRIEG") children’s care and New Year celebration event, providing a

stage for children to showcase their talents and express themselves, fostering
their confidence and creativity. The event was attended by over 300 participants,
including children and families from various communities in Jiading District,
compassionate neighborhood mothers, and female entrepreneur representatives.
Ae)SBEEEEREQRETD

BESE RMURERELAEGRY  BERRIERE FHRAER HELA=REHK 8

. EBERERNEE - TRMANMORTRRAE NREESR  TEAZTMNABRE

. REFAERERREEYE  ARIFTHETR] TEREFRRE - ABWTRIEE - BEAES

e  BEPBESHFERR IHEREROEBHALEE  BDHRBEOEREEER -

RMEMA - A NREBEESHRE T SAMEBRN EREE - R ZE'17] A - BHF/PNARFUATHTNEA
WE,  AEERR DENEE C BERNERE - HRSI53MKRE - 130A2H - WHREI[UERE  BEREHIR
BERROMEHEL  RTHEBEARERRE—EARTER  RECEBNHES  HEHMANBERFLMELES - BiB300%
E2MEZETRELED  BERERERSEHENZENKE  BOBRBERRUARTRLZEERRE -

J
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Pursuing Beauty with the Community

o0

@ Caring for the Community
BEELE

As a socially responsible enterprise, we have continuously been offering our help to communities in need,
assisting those facing difficulties in society.

EREETUNHEREE  RMAFENARTENERALET  HUHETETENEEHMA -

Rural Revitalization Initiative: Supporting Yongxiang Village
During the Reporting Period, we actively participated in the Rural Revitalization Initiative, donating RMB100,000 to
Yongxiang Village in Changxin Township, Yunlong County, Dali Prefecture, Yunnan Province. The funds were primarily
allocated for the restoration of Yongxiang Ditch, aiming to consolidate local poverty alleviation efforts and advance
rural revitalization, ultimately improving the living conditions of local villagers.
Through this initiative, we strive not only to enhance infrastructure but also to promote the sustainable development
of the community. By integrating rural development with corporate social responsibility, we are committed to
contributing to long-term revitalization and poverty alleviation, fostering a brighter future for rural areas.
BN ITEIRER DB
REERE - BMEE2EBELENITE - 81087 ERENERE REMNEEZRABKEN - BESETEZRANKE
Ki%ﬂ%ﬁ CEEZEEMHENR - MESIRE - RE AN RANEE A E RN

BILR - BMFEENMERANEERRE  BRE—PREEMONIFEER  DHIENEREM GBI AHE
é.\ CRERTARENPERENERERNE -

Bringing Love and Support to Linquan Hope School
During the Reporting Period, we donated RMB10,000 to Linquan

Medical Hope School to purchase school bags, uniforms, and various
learning supplies, providing assistance to primary school students and
left-behind children in Linquan County, helping them study with peace
of mind and grow up healthy. Additionally, we donated 300 sets of Baby

Elephant’s signature products, including children’s lotion, cream, and

conditioner, offering professional care to the students and integrating

warmth and love into their daily lives.

EEGERFEERZHEHEOREE

RMESRE RMRARREEFZEREE 1 8Thie  ARNBEER REBRBREEYE  EDBRBE 2L B
TRESHE  WHIERFMLLEE  BFEKE < 15 BFBEI00HAL e N RAEZER - BF/NEF - 25 - #

Ex% REFMASREEWE  BEOMEBERARELS -
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Pursuing Beauty with the Community

B[R — A

Raising Public Environmental Awareness

RADRRAZRE

In addition to enhancing the sustainability of our products and operations, we also aim to promote
environmental awareness and concepts of conservation to the public through the influential power of our
brand.

RTRAERANEENTFELLN  BATHEBBLAEENRESE NI LARELRRNESREM -

newpage Empty Bottle Upcycling Project: Protecting the Green Future of Earth with Creativity

In collaboration with the National Medical Products Administration and environmental organizations, we launched
the “newpage Empty Bottle Upcycling Project”. This initiative encourages the public to transform discarded
bottles into flower pots, pencil holders, or artworks, giving waste a second life and reducing environmental
impact. Through this project, we aim to promote waste re-utilization, advocate for a sustainable lifestyle, and work
together to protect the future of our planet.

—HZEMBER S > ARIEFEBIRNEEARR

HMERREREEEERRRREBSHE TR —BEEMBCETE] - AR BEEEMBUEKER - EBL
2 MYEEYHE  RORFEE - BRE—HE BMAFEHPEEDENR  BEFELEE A - #
Al PR ERR IR -
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Significant Laws and Regulations

Significant Laws and Regulations
BRHEERER

The PRC
FE

BREENERIER

Overseas

=¥

Aspect A.
Environmental
A IRIB

The Law of the PRC on the Prevention
and Control of Water Pollution (F2E A
R AERBIKIT R RE)

The Law of the PRC on the Prevention
and Control of Atmospheric Pollution
(FPEARKEMBEKRFSAIRZE)

The Law of the PRC on the Prevention
and Control of Environmental Pollution
by Solid Waste (% A & A0 E g8
MBRRENRE)

The Regulation on Urban Drainage and
Sewage Treatment (i SEHE/K 57K &R
12 {5451)

Regulations of Shanghai Municipality
on Drainage and Sewage Treatment
(BB EEK 57K BR 32 (501

The Law of the PRC on the prevention
and control of soil pollution (F#EAR
HME L5 RRE)

The Environmental Protection Law of
the PRC (h# AR EMBEIRGREE)

* Basic Act on the Environment (GRIZBERE)

e Water Pollution Prevention Act (7KE 3585 IF%)

e Soil Contamination Countermeasures Act (38524 55%)

e Pollutant Release and Transfer Register ({t 29 EH LB HERE
HEE)

e Waste Disposal Act (BFEWERIEILE)

Aspect B1:
Employment
EBEB1 : EfE
Aspect B4: Labour
Standards
[EEB4 : & T%A|

The Labour Law of the PRC (FEAR
HAE L)

The Labour Contract Law of the PRC
(FEARXENBELEHE FE)
Regulation on Paid Annual Leave for
Employees (8% T %5 & F KRR 1&45)

The Social Insurance Law of the PRC

(PEARAEMBH GREE)

e The Labor Standards Act (& E)E %)

o (BHHEEL) (The Labor Standards Act)

e The Labor Contract Act (¥ E)3247%)

e The Act for Securing the Proper Operation of Worker Dispatching
Undertakings and Improved Working Conditions for Dispatched
Workers (BRAENRIEFXEEELE RBEESEE B E KM
%)

Aspect B2:
Health
and Safety
BHEB2: BREZS

Law of the PRC on Occupational
Disease Prevention and Control (1

ARAMERER %)

e The Production Safety Law of the PRC

(FhEARAMBZ 2 EEE)

e The Industrial Safety and Health Act (EX % 2 #40%)
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Significant Laws and Regulations

BEARENMERYR

Significant Laws and Regulations
BRHEERER

The PRC Overseas
A piSE\

 The PRC Product Quality Law (¥2 A e Act on Securing Quality, Efficacy and Safety of Products
RANBIERE E%) Including Pharmaceuticals and Medical Devices (FE{REE %, « &
e The Advertising Law of the PRC (£ BHESHRE MARZ2NEZ)
AREFNBESE) Consumer Contract Act CEBEARNE)

e The E-Commerce Law of the PRC (%
ZARENEE FHEE)

e Code of Conduct on Internet Live
Streaming Marketing (4345 B 12 $577
RFE)

Consumer Safety Act GEBEHE R 2 %)

Act against Unjustifiable Premiums and Misleading
Representations (4~ & & fa i 8% Jo N2 R840 1E%)
Product Liability Act (B & %)

Trademark Act (F1E5%)

e The Law of the PRC on the Protection

Aspect B6: of Customer Rights and Interests (¥
Product ZEARLNEEBE#RRER)
Responsibility ¢ The Copyright Law of the PRC (% A
EBEB6 : EmEE REAFBEZERZ)
e The Trademark Law of the PRC (3
ARERBEFEEE)

e The Patent Law of the PRC (FZEAR
HMBEFFE)

e The Regulation on the Supervision and
Administration of Cosmetics ({ba T &
BERA)

® The Measures for the Administration
of the Registration and Recordation of
Cosmetics ({biz i MEREEHE)

* The Measures for the Administration of
Cosmetic Labels (b mIZEE LA
e Supervision and Administration
of Production and Operation of
Cosmetics (bt EEL L EBEE N
%)
¢ Notice on the Adjustment of Cosmetic
Registration Record Management (/&
REB(HmTMEREREHEEN
BE)
e Hygienic Standard for cosmetics ({tik
mEERE)
Aspect B7: e The Anti-Unfair Competition Law of
Anti-corruption the PRC (FEARKMBER M EEHF
[BHEB7 : RES V%)

e Unfair Competition Prevention Act (NIE#3E 8 1E3%)
e Penal Code (ii%)
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Performance Data Summary

HIERREE

2024 2023 Unit
Environmental KPI'® RIGBERENIEG 20245 20234 Efy
GHG RERE
Total GHG emissions'! RERBHREE (HE1K2) 11,950.20 11,646.55  tonnes of CO,-e
(Scope 1 and 2) —EtiREE
Direct emissions (Scope 1) B (5E1) 4,344.20 3,633.43  tonnes of CO,-e
E_afbiE =
Indirect emissions (Scope 2) [z e (EE2) 7,605.99 7,913.12  tonnes of CO,-e
—&AtixEE
Total GHG emission intensity ~ EEREHFEETE (BE1%2) 1.76 2.76  tonnes of CO,-¢/
(Scope 1 and 2) RMB million revenue
g fbiEg g AR
a8 TWA
Air emissions BR
Nitrogen oxides (NOx) RELP(NOX) 3,673.20 2,5631.48 kg
N
Sulphur oxides (SOx) & t¥(Sox) 199.84 130.77 kg
NIY
Particulate matters (PM) FFFERYI(PM) 205.64 140.96 kg
N
Energy BETR
Total energy consumption ERARRE 34,454.67 28,970.40 MWh
F1EF F R
Purchased electricity EW))] 12,771.75 13,293.58  MWh
FE T FUBF
Natural gas RAR 5,028.71 3,267.70  MWh
F1EF F R
Unleaded petrol 557 393.17 484.75 MWh
FE T FUBF
Diesel Sl 7,987.69 5,389.27  MWh
F1EF F R
LPG BRICH AR 5,263.50 6,535.11  MWh
FE T FLBF
On-site renewable electricity GREERBEEN 3,009.85 - Mwh
consumed AT R
Total energy consumption fRERAZES 5.07 6.91  MWh/RMB million
intensity revenue
TEFEE AREH
Bl
10 Totals may not be the exact sum of numbers shown here due to rounding.

11

EROBEAA - B R YRR TR ERER o

According to the GHG Protocol Corporate Accounting and Reporting Standard (revised edition) issued by World Business Council for Sustainable
Development and World Resources Institute, scope 1 direct emissions cover GHG emissions directly produced by businesses owned or controlled by
the Group, while scope 2 indirect emissions cover GHG emissions of “indirect energy” resulted from electricity (purchased or acquired), thermal energy,
refrigeration and steam internally consumed by the Group.

REBERCENERLRBERERERARMBTOAERERERATE - CEQHEARSE (BITR) - BENERHNREFAREREAIIERNE
BEEZEENREREIN - MEE2REHRADRERAAEBAERE (BERNEEHN) ENREE 2R LAERMSIBH [ R ]AZREHW -
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Performance Data Summary

BERAME

2024 2023 Unit
Environmental KPI'® RIBERENIEE 20245 20234 Ef
Water use Ak
Total water consumption BIEKE 262,541.99 207,528.73 m?
K
Total water consumption BEKERE 38.65 54.29  m*¥RMB million revenue
intensity SNAEKSAREEET
WA
Waste BEY
Non-hazardous waste BEEZEY
Total non-hazardous waste BEREYES 3,342.60 1,949.07  tonnes
generated g
Total non-hazardous waste BERENEERE 0.49 0.47  tonnes/RMB million revenue
intensity WE, ARBEBEEITIRA
Hazardous waste BERED
Total hazardous waste BERRNEE 6.42 6.46  tonnes
generated U
Total hazardous waste BERENEERE 0.001 0.002  tonnes/RMB million revenue
intensity WE AREBHEITIRA
Finished product packaging &M mEZEHE
materials
Total packaging materials used ~ BEMEHEAE 149,032.44 91,185.53  tonnes
U
Paper 4 30,387.39 16,221.60 tonnes
i
Plastic BB 92,744.34 60,653.15  tonnes
g
Metal B 16.25 2.61  tonnes
U
Glass KB 24,754.23 13,600.00 tonnes
i
Others Hip 1,130.23 708.17  tonnes
U
Total packaging material BEMHEETE 21.94 21.76  tonnes/RMB million revenue
intensity WE, ARBEBEEITIRA

10

11

/6

Totals may not be the exact sum of numbers shown here due to rounding.

EROBEAA - B R YRR TR ERER o

According to the GHG Protocol Corporate Accounting and Reporting Standard (revised edition) issued by World Business Council for Sustainable
Development and World Resources Institute, scope 1 direct emissions cover GHG emissions directly produced by businesses owned or controlled by
the Group, while scope 2 indirect emissions cover GHG emissions of “indirect energy” resulted from electricity (purchased or acquired), thermal energy,
refrigeration and steam internally consumed by the Group.

REBERCEKERRBERERERARMBTOAERERERATE - CEQHEARSF (BITR) - BENERHNREFAREREA RN
BEEZEENREREIN - MEE2REHRADRERAAEBAERE (BERNEEHN) ENREE 2R LAERMSIBH [ R ]AZREHW -
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Performance Data Summary

BIERAME

2024 2023 Unit
Social KPI HERRENER 2024F 2023%F B
Employee distribution BInh?
By gender BRI E D
Male S 847 542 No. of people
A
Female g 1,239 1,341 No. of people
A
By age group RERERE D
30 or below 307K I AT 1,557 1,030  No. of people
A
31-50 31-505% 504 826  No. of people
A
51 or above 5153 A L 25 27 No. of people
A
By employment type RERERNE
Senior management SRERE 5 5 No. of people
A
Middle management hRERE 241 200  No. of people
A
General and technical staff —BEEMET 1,840 1,678  No. of people
A
Full-time and part-time ERREBEINH
distribution
Full-time 2B 2,086 1,883  No. of people
A
Part-time X - - No. of people
A
By geographical region B EE S
The PRC B 2,007 1,796 No. of people
A
Overseas gl 79 87  No. of people
A
Employee turnover rate' BIMkb=zs
By gender ZIERIES
Male St 22 24 %
Female pegd 50 56 %
12 Included the number of employees of the whole Group during the Reporting Period (excluding contract workers and interns).
BERESENETAS(LBEREZABRIN) -
13 The employee turnover rate is calculated using the average employee number of 2024 and 2023.

B TiRAL R ThiR 152024 2023 F ) FHE T AHGE -
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Performance Data Summary

BERAME

2024 2023 Unit

Social KPI HEERENER 2024%F 2023%F B

By age group RERERED

30 or below 30BEA T 27 3B %

31-50 31-507% 66 62 %

51 or above 513 A L 65 56 %

By geographical region BB E D

The PRC i 40 51 %

Overseas N 45 18 %

Employee training™ BT

Training percentage EIEat

By gender ZHERE D

Male B 43.79 2413 %

Female ey 56.21 75.87 %

By employment type ZERERNES

Senior management SRERE 0.92 065 %

Middle management FRERE 13.20 435 %

General and technical staff —MERMET 85.88 95.00 %

Average training hours Fi9EEE

By gender ek o)

Male S 6.01 11.60  Hours
aNs;

Female pegcd 2.51 4.86  Hours
NS

By employment type REBERNZ

Senior management BRERE 8.00 22.00 Hours
NS

Middle management FRERE 5.95 4.46  Hours
aNs

General and technical staff —MERMET 3.47 6.49  Hours
aNis;

Health and safety REEZ2

Work-related fatalities'™ AT THAZS - - No. of people
A

Rate of work-related fatalities’ T T-#k & - - %

Lost days due to work injuries  ET/BEATIERE 113 184  Days
H

14 The employee training data is calculated using the total number of employees in our core businesses during the Reporting Period and includes training

data for resigned employees to accurately reflect the training resources invested by the Group.

BTIHIEBEDREREPERMEIZEBOAE TASGE - W EEHRA S IEIEHE - NERKRAEBRANENER
15 Included data in the past three years.

BIEBE=FREUE -
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ESG Reporting Code Index
RIE - 1B RERHRETAZRL

Subject Areas, Aspects, General Disclosures and KPIs
TEHE  EH —RESRERESES

A. Environmental
A RIE
A1. Emissions

Al BER

General Disclosure

—RRIBE

KPI A1.1
RS IRAT A

KPI A1.2
BRI IR IRAT.2

KPI A1.3
RABEAE BUIRIZA1.8

KPI A1.4
PRI RIEIRAT 4

KPI A1.5
B AR RIEIRAL.5

KPI A1.6
ISR RIEIRAL.6

Information on:

(@) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to air
and greenhouse gas emissions, discharges into water
and land, and generation of hazardous and non-
hazardous waste.

BHERRAERBEER - kKR LT  AERES

FEEYIHEEZH

(a) BHEK: &

(o) BTHBITABEATZENBBEERROHNER -

The types of emissions and respective emissions data.

BERiE S AR B BE -

Direct and energy indirect greenhouse gas emissions and
intensity.

BEEREREZAEREHNERTE -

Total hazardous waste produced and intensity.
FELBREEENESRERE -

Total non-hazardous waste produced and intensity.
FELEERREVRERTE -

Description of emissions target(s) set and steps taken to
achieve them.

HAPRATSZ A BE N E B R R RERE L B R R 25K -
Description of how hazardous and non-hazardous wastes
are handled, and a description of reduction target(s) set
and steps taken to achieve them.
HEBEERBEEEEMNTE - RIERATET AR EE B
RN REDE L BRI B

Environmental, Social and Governance Report 2024 &35 « & K E AR

Chapter/Disclosure
B5E BB

Pursuing Beauty with
the Environment
Significant Laws and
Regulations
BRZR IR — L&
BEVER NOERIIER

Performance Data
Summary

BERARE

Performance Data
Summary

BIBERARE

Performance Data
Summary

BBRRARE

Performance Data
Summary

BBERARE

Pursuing Beauty with
the Environment
BRERIR — R
Pursuing Beauty with
the Environment
Emission Management
HIRIE— R
HEE IR

58-67

73-74

75-76

75-76

75-76

75-76

58-67

58-67

& 79



ESG Reporting Code Index
RIE - g ke eHETRIERS

Subject Areas, Aspects, General Disclosures and KPIs

Chapter/Disclosure

E: 30l

CBE - —REENBREERR

A2. Use of Resources

B RE

A2. EIRfEMH
General Disclosure Policies on the efficient use of resources, including energy, Resource 61-64
— MR water and other raw materials. Management
—RRER BRER
BRERAER (RIEER - KEREMERME) HBUR -
KPI A2.1 Direct and/or indirect energy consumption by type in total Performance Data 75-76
RS AR AU IR A2, 1 and intensity. Summary
RS smERR S FEEEREEERTE - HiERBWE
KPI' A2.2 Water consumption in total and intensity. Performance Data 75-76
RSREBUIRIZA2.2 BREKERZE - Summary
BERBHE
KPIA2.3 Description of energy use efficiency target(s) set and steps  Pursuing Beauty with 58-67
BREIEIEA2.3 taken to achieve them. the Environment
HIRPET R BEIRE A s B IR R REDE & B IRTERENA)  Resource 61-64
B o Management
SR — R
iéfﬁ%@
KPIA2.4 Description of whether there is any issue in sourcing water  Pursuing Beauty with 58-67
BB IE IR IRA2.4 that is fit for purpose, water efficiency target(s) set and the Environment
steps taken to achieve them. Resource
HCSREUEAKIR LA ARG - AREIZBAKEE  Management 61-64
BERAEDEL B ZATHREA P8 - HIIRIE — BB SE
BIRE R
KPI' A2.5 Total packaging material used for finished products and Performance Data 75-76
RABAE BIRIZA2.5 with reference to per unit produced. Summary
HRmAEEMHNRERFEEEMLIEE - BELRBE

80
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ESG Reporting Code Index
RIE - g ke sHETRIRS

Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure

TEHE  EH - —RFERBEREEES B RE

A3. The Environment and Natural Resources
A3. RIERAARER

General Disclosure Policies on minimising the issuer’s significant impacts on Conserving Ecology 67
— MR the environment and natural resources. and Biodiversity
BIRBEITAHRBERRAEREKXNERZENBER © HEEREREYSENT
KPI' A3.1 Description of the significant impacts of activities on the Conserving Ecology 67
R4 1 IR 1ZAS.1 environment and natural resources and the actions taken and Biodiversity
to manage them. HEERREDZHEME

B EHHIRERARNERNERZERDIRKNERER
B ERITE -

A4. Climate Change

A4, EIRE L

General Disclosure Policies on identification and mitigation of significant Climate Resilience and  60-61
—MR = climate-related issues which have impacted, and those Management

which may impact, the issuer. RIREE D RER

— MR

BRIREHEE R HETAEEZENERRIEERH

FEHMBUR
KPI' A4.1 Description of the significant climate-related issues which Climate Resilience and  60-61
R 1A BUIE1RAL 1 have impacted, and those which may impact, the issuer, Management

and the actions taken to manage them. RIREE N REE

R EE LR g U BT AELYENEARGHEBEE
NEHTE -
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ESG Reporting Code Index

RiE a8k

BamE TR

Subject Areas, Aspects, General Disclosures and KPIs
TEHE  EH —RESRERESES

B. Social

B. #8&

B1. Employment
B1. Ef&

General Disclosure

—RRIBE

KPI B1.1
PSS IR IRB 1

KPI B1.2
BASRAARIRIRB1.2

Information on:

(@) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating
to compensation and dismissal, recruitment and
promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other
benefits and welfare.

BEFN R RE - BREREA - THEGE R FEHE

2 Zalt  REBAREMSE KRB -

(a) BX: &k

b) EFHEITABERZENEBEEZRAPINER

Total workforce by gender, employment type, age group

,\
=

and geographical region.

=M EEEE - FRAERIRMREDOIES RS -
Employee turnover rate by gender, age group and
geographical region.

RIER -~ FiARN REEDHRERKLE -
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Chapter/Disclosure
B5E BB

Pursuing Beauty with 50-57
Employees

Significant Laws and 73-74
Regulations

HET—B#E

BEVER MOERIIER

Performance Data 77-78
Summary

BEBERERE

Performance Data 77-78
Summary

BERARE



ESG Reporting Code Index
RIE - g ke sHETRIRS

Subject Areas, Aspects, General Disclosures and KPIs

E: 30l

CBE - —REENBREERR

Chapter/Disclosure

B RE

B2. Health and Safety

B2. BREZ2E

General Disclosure

—RIE

KPI B2.1
RS IR IR B2.1

KPI B2.2
FASAE K IR IRB2.2

KPI B2.3
FABIRIEIRB2.3

Information on:

(@) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
providing a safe working environment and protecting
employees from occupational hazards.

FHERFZE2ITHEREREREREBEEREN

(a) BE: &k

(o) EFHBITAGERZENEBEELROINER -

Number and rate of work-related fatalities occurred in

each of the past three years including the reporting year.

BE=F (BRE®RFE) A TIEREMETHARBSLLE

Lost days due to work injury.

HITEEARTIERE -

Description of occupational health and safety measures
adopted, and how they are implemented and monitored.
AP PR B R R R IR 26 - U AT R ERT
E e

Occupational Health
and Safety
Significant Laws and
Regulations
BEREERERZR
BEEEROERTIR

Occupational Health
and Safety
Performance Data
Summary
BEEREREZE
YBRRAHE

Occupational Health
and Safety
Performance Data
Summary
BEEERZE
YBRREAHE
Occupational Health

and Safety
BEERRERZE

55-56

73-74

55-56

77-78

55-56

77-78

55-56
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ESG Reporting Code Index
RIE - g ke eHETRIERS

Subject Areas, Aspects, General Disclosures and KPIs

Chapter/Disclosure

E: 30l

CBE - —REENBREERR

B RE

B3. Development and Training

B3. &R KR
General Disclosure Policies on improving employees’ knowledge and skills Employee Training 54
— MR for discharging duties at work. Description of training and Development
activities. BTk ER
BRI EE BT TIFRE & A3 R B FBUR » il
JEE o
KPI B3.1 The percentage of employees trained by gender and Performance Data 77-78
FA i 1A IR 12B3.1 employee category. Summary
ZURIREEERZESNZIEEB DL ° BEEARBE
KPI B3.2 The average training hours completed per employee by Performance Data 77-78
R 1A IR 1EB3.2 gender and employee category. Summary
R REEERIE D - BRESTKZIN TR - BELRHE
B4. Labour Standards
B4. T %8|
General Disclosure Information on: Pursuing Beauty with 50-57
—R R (a) the policies; and Employees
(b) compliance with relevant laws and regulations that Employee Rights and 51
have a significant impact on the issuer relating to Equal Opportunity
preventing child and forced labour. Significant Laws and 73-74
ABRIBFIEE TEsHI& TH) ¢ Regulations
@ BE: R BT — iR
(o) BTHBITABEATZENBBEERROTER - BEIRRRTERS
BEVERNOERIIR
KPI B4.1 Description of measures to review employment practices Employee Rights and 51
R A IR 1EB4.1 to avoid child and forced labour. Equal Opportunity
iR ET BB E PIA e LB o B T Rse 25 T - BTk TEHE
KPI B4.2 Description of steps taken to eliminate such practices Employee Rights and 51

RS AR AIE15B4.2

when discovered.

RO HRERITREERBRIEAMRRN LR -
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ESG Reporting Code Index
RiE g kEomETARES

Subject Areas, Aspects, General Disclosures and KPIs

TEHE  EH - —RFERBEREEES

Chapter/Disclosure

B RE

B5. Supply Chain Management
B5. {fEHEEE

General Disclosure

—RIE

KPI B5.1
BRI 1R BS.1

KPI B5.2
BASAE K115 B5.2

KPI B5.3
FABEIRIEIRB5.3

KPI B5.4
RASAE K IEIRBS.4

Policies on managing environmental and social risks of the
supply chain.

ERHEENRE MR RBBR -

Number of suppliers by geographical region.

iR E S NHEEHEAE -

Description of practices relating to engaging suppliers,
number of suppliers where the practices are being
implemented, and how they are implemented and
monitored.

BRI A ERNIED - mERITTEBRBEOIHERE
B AREBEHNRITRERGE -

Description of practices used to identify environmental
and social risks along the supply chain, and how they are
implemented and monitored.

H G B R LR S G IR EF RV IR IE Rt g AR e 1B B - LA
NABRASIT REERTTE -

Description of practices used to promote environmentally
preferable products and services when selecting suppliers,
and how they are implemented and monitored.

R RE R AR R RS ARRERKRBHIEN - ARk
HEAMITRERTTE -

Responsible Supply
Chain

BEFHERE
Responsible Supply
Chain

BEMTHERE
Responsible Supply
Chain

BETHERE

Responsible Supply
Chain
BRTHERE

Responsible Supply
Chain
BEFHEE

46-47

46-47

46-47

46-47

46-47
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ESG Reporting Code Index

RE -2 LE

/\-i\- \

B A BERE ST g = 5|

Subject Areas, Aspects, General Disclosures and KPIs

E: 30l

CBE - —REENBREERR

Chapter/Disclosure

B RE

B6. Product Responsibility

B6. EmEE

General Disclosure

—RIE

KPI B6.1
RAB AR RIETIRB6. 1

KPI B6.2

R AR 1515862

KPI B6.3
FABEIAIEIRB6.3

KPI B6.4
FABIARIEIRB6.4

KPI B6.5
A ENIE1EB6.5

Information on:

(@) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
health and safety, advertising, labelling and privacy
matters relating to products and services provided
and methods of redress.

BRFMRHERNMRENREERZS  BS  BRELES

EARHERITER

(a) EE: K

(o) BTHBITABSEATENBRBERRROHER -
Percentage of total products sold or shipped subject to
recalls for safety and health reasons.
EERDEXERAHTELZ T RFRIEHMARKNE S
Lt -

Number of products and service related complaints
received and how they are dealt with.
BRERANEm ARG RFEE A NEETE -
Description of practices relating to observing and

protecting intellectual property rights.

o B o N AR IE A E R B RV B -

Description of quality assurance process and recall
procedures.

g Ele B NEREBERT -

Description of consumer data protection and privacy
policies, and how they are implemented and monitored.
iU BEERMRERALBRE - WRABRITRERS
E o
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Pursuing Beauty with
Customers
Significant Laws and
Regulations
RS R
E%&@&iﬁﬂﬁ

Enhancing Customer
Satisfaction

RAEPREE

Enhancing Customer
Satisfaction
RAZFHEE
Protecting Intellectual
Property Rights
HEE B ERE
Ensuring Product
Quality and Safety
Enhancing Customer
Satisfaction
REEREERT?
RARPMEE
Protecting Information
Security and Data
Privacy
RERER
=

25 R B

26-49

73-74

44-45

44-45

33

41-43

48-49



ESG Reporting Code Index
RIE - g ke sHETRIRS

Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure
TEHE  EH - —REERBREEEER B8 WE
B7. Anti-corruption
B7. RE’S
General Disclosure Information on: Anti-corruption 57
—R = (a) the policies; and Significant Laws and

(b) compliance with relevant laws and regulations that Regulations 73-74

have a significant impact on the issuer relating to k&5
bribery, extortion, fraud and money laundering. BEEERERYIE

BRI IEFE - R - HEFROERED ¢

(a) EE: K

(o) BTHBITABEATENBEBERRBROHER -
KPI B7.1 Number of concluded legal cases regarding corrupt Anti-corruption 57
RABEAE IR IZBT .1 practices brought against the issuer or its employees R&EF

during the reporting period and the outcomes of the

cases.

RRERNEETANEEERE W EEENE THRARMN

BB MAFFAGER -
KPI B7.2 Description of preventive measures and whistle- Anti-corruption 57
FAS A IEIEBT .2 blowing procedures, and how they are implemented and Rk&ES

monitored.

g R B RER - ARBERITRERFE -
KPI B7.3 Description of anti-corruption training provided to directors  Anti-corruption 57
BARAENIEIEBT.3 and staff. k&S

Mt REERE TRENRESE -
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ESG Reporting Code Index
RIE - g ke eHETRIERS

Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure

TEHE  EH - —RFERBEREEES B RE

B8. Community Investment

BS. #tERE

General Disclosure Policies on community engagement to understand the Pursuing Beauty with 68-72
—R = needs of the communities where the issuer operates the Community
and to ensure its activities take into consideration the Hitt[m — R

communities’ interests.
ERANL RS HE KRS EMEAREEMEREESTE
FERMEFNZHBER

KPI B8.1 Focus areas of contribution. Pursuing Beauty with 68-72
R4 A WIE1ZB8. 1 EXEREE - the Community

BaR (R — B R
KPI B8.2 Resources contributed to the focus area. Pursuing Beauty with 68-72
RSB IR EB8.2 EZIHHEMBHEIR - the Community

BiAt R — R
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