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About This Report

B 2R S

This is the 17th Environmental, Social and Governance (ESG) Report (“this Report" for short) of China Foods Limited, with a purpose to
communicate our ESG performance with stakeholders. The report is published in both Chinese and English. In case of any ambiguity, the
Chinese version shall prevail.

FREBFEBERBRABEMNE 17 HIRFE. HE8RER (ESG) HE (BEARE) , STTENEERESEBERM
7T ESG AEMRIR, WMEUPEEM, MEEMLEZE, UHXhRAE

Reporting Period BFRE i &

This is an annual report, covering the period from January 1, 2024 to December 31, 2024. To enhance the continuity and comparability of
this report, some content may exceed the scope mentioned above.

THREAFERS, BEBER2024F 18 1HE 2024 F 12 A31 H, ALARRENEEENAIE, SoNEEE
HBH _ER#EE,

Reporting Scope ZEEE R

With China Foods Limited as the main entity, this Report covers all subsidiaries of the Company. Unless otherwise specified, the financial
data in this Report is in Chinese yuan.
L “PEBRRERAE #EE, RELTFMEMEAR. NESHRE, AREPHMBEIEUAREREAL

Data Sources EE IR

All information disclosed in this report comes from official documents, statistical reports, and financial reports of China Foods, and has
been reviewed by the Company.

BEPPIRENFIAESEFIIZRETERmIBENXA. SstREBUBRES, TEBBARNEZ.

Preparation Basis #mllfki%

e The GRI Standards for Sustainability Reporting (GRI Standardss) issued by Global Sustainability Standards Board(GSSB)
o PINAFHERRIZHLZEE (CRI IIFHEZERSITE) (GRI Standards)

e The 2030 Agenda for Sustainable Development issued by the United Nations
o HEE (2030 FRIFHEEERD)

e Guiding Opinions on Central Enterprises' High-Standard Fulfillment of Social Responsibilities in the New Era released by the State-
owned Assets Supervision and Administration Commission of the State Council (SASAC)

o EBREEZ (ANHHRPREXSEEBTHEEENEERR)

e The Environmental, Social and Governance Reporting Code set out in Appendix C2 to the Rules Governing the Listing of Securities of the
Stock Exchange of Hong Kong Limited (SEHK)
(BBMERZFIERABESF LR Wik C2 (Rik. HERER/RSTR])

Appellations FEzE5REA

For better expression and readability, "China Food Limited" is also referred to as "China Foods", “the Company", and "We/our" in this Report.

ATERTANGERERE, “PEERERQAR AAREPHI “FEeR” ‘287 “#&fY &k

Preparation Principles 4 !l/5 Bl

Materiality: After identifying important stakeholders, the Company has identified significant environmental, social, and governance
topics through stakeholder engagement and materiality assessment. The description, engagement and assessment process of
stakeholders as well as results have been disclosed in this report'
BEMRA: AATEHEEN ARG, WEmE
FHER, S2ELBIE. u¥fﬁlﬂ$$*un%%ET_K%E:’:EP%LX?&E@;

HABEMHMEHAERIRE. S NELAEE, MmiEk

Quantitative: The statistical standards, methods, assumptions and/or calculation tools for qualitative key performance indicators (KPls)

in the report, as well as the sources of conversion factors are explained in the definition of the report.

SWERA: AR EPTESRABEISIENGZE. HE. BEN/FEFETR, UNEBRARNRER, HERSES
FRIETTERER;

Consistency: The statistical methods and scope of the information disclosure in this report are consistent with those in previous reports,

unless otherwise specified.

—HERR AIRERBEIRFIERRR AR OKE, MERKRA, HEEFRE

Balance: This report follows the principle of balance and objectively presents the ESG performance of Chinese Foods.

TR KRSEBETEREY, FEHEIFPEER ESG FIR,
Form of Publication ¥R & &HX

This Report is published in electronic form. You can view and download the Report from the following websites.
TERE B TR M, EalLUE YA B T HRE

Our official website: Chinafoodsltd. com
PEBREAS: chinafoodsitd.com

Please scan the QR code to leave
your feedback on this report

BSSPREAE: wwwhkexnews.hk sEimi— egE
HREHARENE RO

The official website of SEHK: www.hkexnews.hk

Contact Us B %2 Fk(M

Please send your feedback on the report via the following methods:

MEARERENAEEIREIREER, BOEBLTHRARHE:

Email:cbl@hg.cofcoko.com

BEES: cbl@ha.cofcoko.com

Address: 33/F Top Glory Tower, 262 Gloucester Road, Causeway Bay, Hong Kong (Hong Kong Office)
#oht: FEEESTIE 262 PR AE 3318 (FBNHAE

11/F COFCO Plaza, No. 8 Jianguomennei Avenue Dongcheng District, Beijing (Beijing Office)
It RMERIMEEEPINAY 8 SEHEER 1118 (LEIA=E)
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Message from the Leadership
= s nf Iy
AL

The year 2024 was extraordinarily significant for China Foods, a year marked
by both opportunities and challenges. Opportunities emerged from China's
ambitious drive toward sustainable development and the key milestones of
the 14th Five-Year Plan, while challenges stemmed from complex and evolving
market dynamics and intensifying industry competition. Yet, with unwavering
commitment, innovative thinking, and firm action, China Foods upheld the ESG
philosophy of "sustainability for a happy future." Adhering to the principles
of quality and efficiency improvement, innovation, systematization, openness,
and green development, we stayed committed to our original aspirations and

achieved remarkable progress, laying a solid foundation for future growth.

We remain committed to green production and low-carbon development.
Guided by China's 30-60 Decarbonization Goal, we proactively address climate
change risks by exploring energy-saving, carbon-reduction, and pollution-
control pathways in all links of our production and operations. We continue
to promote efficient water consumption and conservation and advance
packaging recycling and reduction to cut waste. Through these efforts, we
strive to build a resource-efficient, eco-friendly enterprise, contributing China

Foods' strength to global ecological protection.

We derive our strength to progress from the pursuit of innovation and quality
excellence. Informed by consumer needs and market trends, we offer a
diverse range of products to meet consumers' pursuit of healthier diets. We
also embrace digitalization by leveraging digital and visualized technologies
to optimize production and operation processes and boost productivity,
making solid progress in going digital. At the same time, we have established
a rigorous quality control system covering the entire product lifecycle, from
procurement and production to inspection, storage, transport and sales,
enabling us to deliver high-quality, nutritious, and healthy products to

consumers.

2024 F, RPEREME, BBFAFLAE
BRI —F, B—F, WEBEDEEE, %
B E ER SEE R B R EBR R A KIEE
o, BIRE TR REEREHRRRE
L BB EMZENHBRIEE DD
HMEBITRT T, AT, TERREERTEN
S, BB R ERILBRTE), 1T “H)
FHE, BR2RT MY ESG B, RIF “RE. B
AlFT. BBR. AR &8 NEEES, 0
TR, HEHBRITT, EE—FERL T MAER,
MARRBERETE TILEER,

BEEE, BITERMER, ERMAXIFEL
7EtEM. BFIANERMER "L BB,
TEEREREELER, RNEEEFERIRMR
RENRE. [EBR. BUSHIAMRRE, HEHESIK
ERSMAARRE, HEQEYRERLHNA
HREN, ARRLERMES, SHBRE
RENAVEL, IRIBERFRER, H2IKERIRIR
FEERMTPERMIE,

RIFSI4E, BRSHUEE, ERFABEMNITH
BRERE, AMUBELRFRRER, BREE
B2, BRZThELREHEENRRERR
BUIER, RIBERHBTFIRS, ERHF L.
AIRUENFREBUEEEEME, REEE
WE, THFHELER DEHRES K. [
K, BiUReBENEEEITER, Bk,
TE. Bk HE. HENEREEMBRE
BER, HHBERMEL. €&, BENS

B ]
Ei&uuo

We are dedicated to working with stakeholders for a better future. Engaging
in exchanges and cooperation with peers helps us share knowledge and
technology to drive the industry progress. Recognizing the importance of
employee well-being and team building, we provide comprehensive training
and career advancement opportunities while ensuring a safe and healthy
workplace. Committed to giving back to society, we donated over 9.5 million

yuan during the reporting period, demonstrating our sense of responsibility.

We underpin sustainable development with sound operations and a CSR
ecosystem. We have established a well-structured corporate governance
system, standardized board practices, and reinforced internal risk prevention.
We also uphold business ethics and anti-corruption, which paves the way
for sound and high-quality business development. Prioritizing timely and
transparent information disclosure, we enhance investor relations management

and safeguard the legitimate rights of our investors as a trustworthy partner.

Looking ahead to 2025, we will continue to embed sustainability management
into our corporate strategy and maintain green production to create greater
value for society and set industry benchmarks for excellence. We will press
forward toward the lofty goal of becoming a world-class food and beverage

group, shaping a brighter future for China Foods.

Managing Director
MR. ZHAN ZAIZHONG

Message from the Leadership

= B B

EFIE, HRIFRER, ERMABERIFH
BIFES, RAERERTERIARESHE,
DELRRERN, HRERETRES, BEE
HRETEHEERKER, HETRHE2ENE
IR EEE, AlEke. BERNIIFRIR.
REFLBET G0, REHMN, RSHHEE
BREEHB 950 B, ZRETEEREEEE.

RS, BEERLER, ERMNERIHE
BRI XE, BENETENATIAER
%, MBEFGER, BUNITRARHEKS,
FERESXERERBRIIE, AREER
BEHSHEXRATRE, SEEREEN
BREMERSBRE, MRREERREE, 1)
BREREES LD, BIRMAESERE
BB 1EBH,

FREE 2025 &, HMAIRFHEEENRAERE
BRADBERERS, @ERFHHREEER
D, HUERIEEZEE, /ITEEILSHE
8o MF “PAtR—ANERIHER" B
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EEEKE
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Board Statement

EFTER

As a leading food and beverage enterprise, China Foods remains committed

to the core value of sustainable development and strives for high-quality
development in ESG domains. Aware of the significance of robust ESG
management in corporate growth, we continuously enhance our ESG
governance system and embed ESG principles into our daily operations,

enabling the Company to achieve ESG values and promote social progress.

As the highest ESG decision-making body, the Board of Directors firmly
acknowledges the significance role of sustainability and ESG management
in the Company's long-term steady growth. The Board assumes overall
responsibility for ESG strategies and governance, covering key areas such
as water resource management, product safety and quality, and employee
health and safety. The Board has established the ESG Committee, which
reviews the Company's ESG strategy, targets, and risk management, assesses
target progress, and monitors material ESG topics and performance to ensure
ESG-aligned business operations. In addition, to advance ESG strategies
and sustainability, the Company has set up the ESG Task Force to execute
ESG objectives and action plans, coordinate ESG communication across
departments and subsidiaries and report progress regularly to the ESG

Committee.

Keeping in mind stakeholder expectations and concerns, China Foods
maintains more efficient and convenient two-way communication channels.
Through initiatives such as regular questionnaire surveys, the Company tracks
understands stakeholders' concerns. We also conduct annual ESG materiality
assessments to prioritize ESG issues, ensuring that critical ESG risks are

integrated into corporate strategy and properly managed.

PERMIEABELNEMREIESR, BERA
AIEEERET ROEER, BORERIE.
HENELARHERSEEER, THBMA
MR ESC EEHEXRERNERM, ©
bfiscE ESG R R MRS, B ESG
BIRANBEIEZR, BHREERE. #
ghEATHBERESEE, EPHETER.

ERPEI R M ESC TIFNRERRIHE, &
EsEREFEEENESC EETLFY
RNERARBBEENEZE, SBAJ LAY ESG
HREE N ESG IR ENBRESE, SFEERRN
KEREERR., ERRelE8RNK, 8T
REHEREREE, EFE FRESCEET,
BEEZNT ESCEIE. BERAEAREERBR,
s BAREMERE, BE ESCMEENRK
R, BRESCEIHNFAEBELES. BE
— S ESC BN A FEERIE, K5
B ESG TR/, BEHITIEE ESG B
BRIIFstE], RS2 REPIREIRY ESC
TE&E, LERR ESC ZERERER,

R R a2 R E A e AR RA 75 B AR BEERSR
TEORESN. BEEENEREERE, B
BEHEBGAEREEF AT B mAERE S i
FIBEE, TEREH ESCHEEEZMRE
AT, HRESC ERMRAMBBEMNAT
RER, WISFIREEE,

Under the Board's authorization, the ESG Committee and ESG Task Force
are responsible for collecting and disclosing ESG information for 2024. This
report has been prepared following the Environmental, Social and Governance
Reporting Code set out in Appendix C2 to the Rules Governing the Listing of
Securities of the SEHK (effective January 1, 2025), the GRI Standards issued
by the GSSB, the 2030 Agenda for Sustainable Development by the United
Nations, and the Guiding Opinions on Central Enterprises' High-Standard
Fulfillment of Social Responsibilities in the New Era by the SASAC.

In 2024FY, we reviewed the progress and achievement of strategies and
objectives in terms of sustainable development. We reviewed and supervised
the measures taken by the Group to realize its strategies and objectives of
sustainable development. In the future, we will, as always, strictly abide by
environmental, social and governance requirements to optimize internal
management, provide reliable, consistent and comparable ESG reports for all
stakeholders, improve our environmental, social and governance performance,

and work together with stakeholders for a better future.

This report is reviewed, approved, and released by the Board of Directors.

Board Statement

ESTEN

KEFGEE, RAESGEEERESG IF
AR 2024 FEIRE. HERER (ESG)
ERWENKELIF, REBESBMARXFEFA
RA® (FEsz EHRRD Mk C2 (GRIE. L
ghERKRETA) Q025F 18 1HEE
MR , WBE 2IKAIFHEE RIZEZSE(GRI
BIREEREERSEE) (GRI Standards) .
BEE Q030 FRAIKAEZEREZE) . BBk
HEZE (RRHRATRREXSRERTHE
EEMEEER) FREEA®RS,

2024 £, ABCEIMAIRER R B ARBYHE#H K
ERIER, BT AR AIFEA RS BIR8Y
KMBEHRT T RS EE, KK, HAFH
STRRESTINR. R RERNER, M
CRERERE, SAENEFmEXSIRMP] SR,
—H. FILEBYESGIRE, TEHERABEHR
HERERKTHEA, HRANEFHAX

%570

RS BEFGEZL Mo
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About China Foods

R APER M

Company Profile

REIBENR

China Foods is a branded consumer goods company listed on the main board
of the Stock Exchange of Hong Kong Limited (Stock Code: 00506.HK). It is the
only specialized beverage platform of COFCO Corporation ("COFCQO") and is
the holding company of COFCO Coca-Cola Beverages Limited.

As a directly-controlled subsidiary of China Foods, COFCO Coca-Cola has
soared to rank among the world's top ten Coca-Cola bottling groups in 10
years since its inception, emerging as one of the fastest-growing Coca-Cola
bottling groups across the globe. COFCO Coca-Cola owns 20 bottling plants in
19 provincial markets (including Beijing, Gansu, Guizhou, Hebei, Heilongjiang,
Hunan, Jilin, Liaoning, Inner Mongolia, Ningxia, Qinghai, Shandong, Shanxi,
Shaanxi, Sichuan, Tianjin, Xizang, Xinjiang and Chongging), covering 81%
territorial area of China and 46.8% mainland population. Through bottling
cooperation with Coca Cola Company, COFCO Coca-Cola produces, delivers,
promotes and sells Coca-Cola series products, offering 25 brands of products
in 10 categories, namely sparkling, juice, water, milky drink, energy drink, tea,

coffee, functional nutrient, sports drinks, and plant-based protein drinks.

The Company bears in mind its responsibility to give utmost priority to
product quality. Over the years, the Company has continued to upgrade its
quality system and improve the product quality. Through such programs as
energy conservation and emission reduction and water resource protection in
plants, the resources consumed have been returned to nature. The Company
has facilitated community prosperity through long-term investment in
education, sports, and women's support programs. In addition, the Company
has promoted positive and healthy lifestyles and philosophies to benefit

hundreds of millions of consumers.

TERAERARREEBMERZPIERL
THmEEER AT, RREAH 00506.HK,
BTRERE-—NEXURRERTE, TR
KE TR ORI BIRAREL

PEAOLESTHERERERERNFA
8, EENEREMENFIOPREEMER
—, A HFEMIIBEALISERISER L]
LI AREMEE T, HEH 20 AR,
KL 19 EaLTE (dtmh. HEE. &M
|, AdtE. BREIE. MEa. SME. B
B, NEXaEAR. EENKERE. 58
A, WERE. WAE. REE. mIE. X2,
mEERE. MEEEMELAR. BEEM) ,
B2 81% RYE T EAEN 46.8% AYFREI AR A
Ho ARigR] LA S4EiBEd m] A A BRI
aff, ERENEE. BX. EENEERN
PIRERTEm, BEEERMHEE K Rt
K FLBRER REERREL AR MIME. ThReRlE
BRI EFHMEMERH+KEER,
HEE 25 (Bamhs

PR ORI R SRR EE—REMR
HERF—Em, ZFERTUTEEEER,
TERAEEKT; BB ITRmEERAL KE
RREEERFTAERRESN, £HE. &
B WBIHFRERRRN, BHHEERES
R, EEBBERINEESIRERS, #EL
HEERPR .

Development Strategy

5 RS

China Foods focuses on improving economic development quality and efficiency
with innovation as a driving force. The Company adheres to a business
philosophy centered on "quality and efficiency improvement, innovation,
systematization, openness, and green development." While expanding our
beverage business to cover full categories, China Foods also advances the
strategic agenda of innovation. We uphold our corporate spirit of "Act! Compete!

Winl" and pursue the development goals of high quality and sustainability.

Corporate Culture

EEXN

About China Foods

RA P E & f

PHERmURESEEEREENNmSER,
IRFTEEEN A51%, B “RE. B Al
BAR. AR &8 NKEES, BWEEe
AR R R RHEB AT R B EBR MR,
EERE ! P R T NEEEw, B
B “BHEE. IHE NERBER.

4 } ) N
Corporate mission Carrying forward our revolutionary legacy offering healthy food creating lasting value
EEED BB EER BERREES sepKiEEE
. N
Corporate vision To become a world-class food and beverage group
EFER AR — BRI
Business philosophy Quality  efficiency improvement : innovation | systematization i openness : green development
=l 2% A BR L BB #
S =g % L RUER - )i Sqs) )
- N
Consumer-oriented, customer-centered development
LUEBERBR, UBRRABHL
Core values Contributor-oriented, innovation-driven development
BOMEEER UEREAZR, LEIFA5EE
Efficiency-oriented, Party-building-guided development
DIEAINTF, UERAS|E
- J
- N
Act: Roll up your sleeves to work hard, remove your suit to work in the front line!
8 BEMmTFIhE:, BT LFER!
Corporate spirit Compete: Hard work guarantees incomes, struggles pave the way to happiness!
aE 3t Bt WAL, F=REEMWRA!
Win: Dare to fight, dare to win—success belongs to those who work for it!
B BORFIZE, BUREST), B4 ER!
- J
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Sustainability Management

AFELERER

Guided by ESG concepts, China Foods integrates ESG principles into

all aspects of production and operations and guarantees stakeholder
engagement. Shaping our core competitiveness via better ESG management,

the Company strives to balance economic, environmental, and social benefits.

ESG Strategy
ESG Eki

Committed to our sustainability mission of "sustainability for a happy
future," we align our business practices with domestic and international ESG
standards, forming a "CARE" ESG strategy. It consists of four strategic pillars,
four guiding principles, eight strategic actions, and five supporting measures,
providing clear direction and focus for ESG efforts.

Strategic vision

PR R ESG IR AZE, UMmBREA
BEM2ESRE, HHESCEIMART
FEEEREIRE, 1§ ESC EBIEAHEE
ZOBRBNEBGES, REEE N EIRE.

BRI T —

hERmML FIEE, KK SUEREEE
fEmn, BWEBESEBER, RAHZREMIH
ESG 12#, FZAL “CARE” ESG BiBg, €&21&M
REIESZ AT, PORBBRERRAL /\KREIEITEILL
NERRERE, E—5 B ESC TIEHH
EEL,

To become a world-class food and beverage group

EiREFES AR — R E SR EE

Strategic goal Sustainability for a happy future
BIREE S, SR

Strategic pillars Climate Alliance Responsibility Environment
Egd ey = RUREAE kR AR BEEE IRIGIRE

Strategic principles Compliance Accountability Relationship Efficiency
BEREE| BB EORATR BEIR EAEME

Carry out decarbonization actions, build a sustainable supply chain, empower employee growth, enhance ESG management, create a

Strategic actions

brand of philanthropy, offer high-quality nutritious products, practice green operations, and recycle resources

BERITE) fifE “BW 178, BIUsREMERE. MEESTAR. 7 ESCRIEKT. IS AERM. FMEEEEER. BT

meEy, ERERMA

Supporting measures

Organizational support, institutional support, human resources support resource guarantee, performance evaluation

(RPEHE ABRRMRIR SIRTIRIE ASIMRIS ERIRR ASGHE

ESG goals

2025 ESG goal: Launch a series of key projects under material ESG topics,
summarize internal best practices, and expand implementation

2030 ESG goal: Develop a distinctive China Foods framework of material ESG
topics and set a benchmark for ESG practices in the industry

ESG BE

2025 £ ESG B1R: T ESC EEFHE M XA
IE—RYIERIEE, MENSREER, £
RN EEEE T

2030 £ ESG BfF: £ ESC BZEEHE MU
PEIRMAT B, M1 ESC BRI

ESG Governance Structure

ESG RIEZe 48

China Foods integrates ESG governance into daily operations through a
three-tier management system consisting of the supervisory, managerial,
and execution levels. They together coordinate ESG strategy planning and
implementation. Meanwhile, the Company formulates and breaks down ESG
indicators to track their progress and implements ESG strategies for effective

ESG governance.

Supervisory level

Sustainability Management

A iFE R EIE

FEIR M ESGRIEERIRENHEEEH
Bl “BEE-EEE-TE" =ZMRESG
HEER, HEFAIEQT ESCBIRRE. #F
WU RTEEENEE, B, QEHEM
IFAR ESC BB U FHEEHERB R, HHQ
&) ESG Biiigigt, BIRSMAY ESG /A,

n

B

BERE Board of Directors

e

EEE ESG Committee

ESGEES

ESG Task Force, the ESG leadership body of bottling

plants and subsidiaries
ESG TR/, SMBRIFRB 2B ESC SEE#iE

China Foods' ESG governance structure

BB ESG JRIELEHE

ESG management structure and responsibilities

e Supervisory level: As the highest decision-making body for ESG
management, the Board of Directors takes charge of and decides ESG

matters as well as finalizes ESG strategies and annual work plans.

e Managerial level: The ESG Committee, composed of three board members,
builds the ESG management system, manages overall ESG matters, and

assists the Board in guiding and supervising ESG implementation.

e Execution level: The ESG Task Force, comprising key functional department
heads, implements ESG management tasks, sets specific goals, identifies
material ESG topics, and supports decision-making by the Board and ESG
Committee. ESG managers at bottling plants and subsidiaries execute ESG

tasks as per corporate requirements.

ESG ARAZRBIEREI D

o BEE: FEOREESCEETIENED
S, BE AT ESC TIFRBENARE,
SREAT ESG BERE. EETIRHEIS

o EIE. ESCZEGH=-REFAN, BF
ESG EIERARRNER ESC EEIF,
WHEFEEEEMNEE QS ESC TIFREH

o WMITRE: ESG LI/ NERZIAEPIER
BEANEMN, BFREESCEETIF, 4l
ERBEEENKETE, #A ESC ERZEE,
RBEFENR ESCEEERER,; MR
FRB A BB ESC BEEAR, BRIERATE
SKIEHE ESG I1F

n
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Stakeholder Engagement Shareholders Expectations and Demands Communication and Feedback
2L g - JEE FzEAERATS HAZREAZRSR BREERE
F = AE R 5 B E = i
Product quality management Customer service hotline
\ ‘ o L EmnEEEE FARENR
Valuing stakeholder engagement, China Foods has established an efficient e mREREN RS &R, BuaMn Responsible marketing Improvement of product and service quality
communication and feedback mechanism and leveraged multiple communication FaaiERE A BB CIRER S, BRI REREE Customers =taa=t BEAERREREE
channels to gather expectations and opinions from stakeholders. Their input M ARRE 5 A BV HAER S AR R, ST 4IR zR Customer service and communication Customer satisfaction survey
helps us realize targeted ESG improvements and take effective measures to FAB) ESG RIR, BREEEHFKo EFIREEE ERRRERAE
address stakeholder concerns Information security and privacy protection Valuing customer information protection
‘‘‘‘‘‘‘‘ g EwssEsRE
Employment compliance and anti-discrimination
Shareholders Expectations and Demands Communication and Feedback R EE R IR Workers' Congress
FIZSHER S HRLBEASRR I E B Employees'rights and benefits BIARKE
Stable operation Protecting shareholders' rights Employees BT feamBiEr Employee care
IR (RPERSERE 8T Occupational health and safety FLEEET
Investor relation management Shareholders' Meeting BRI RS Vocational education and training
DEEEESE BEAS Occupational training and development FEBZEZE S
Legal compliance and business integrity The Company's annual reports and announcements e, H%z%i%é}\\éﬁiéé‘@ ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
ROE B R ERE NSRS Y NN Special meeting communication
Shareholders and o , i ) . S A
. Digital transformation and reform Customer service hotline and email =S eI
En;‘;ﬁ;% S R R A EN4s N E A B Product quality management Improvement of product and service quality
SR Waste management Communication activities with investors Partners EmEEEE RItERNMRGEE
R Ie 0 B E ) EIER Supply chain management Contract fulfillment
Water resource management Digitalization HIEEEE EFEF
IKEJREIR W ER Transparent procurement
Energy consumption management Tighter environmental management T D . B’/Bﬁ 71552% """"""""""""
FENENET Sy =g Product quality management Timely release of related corporate information
Legal compliance and business integrity EmESEE KEFEE M AERAE R
MES IR B S 4 Reporting on the special meeting Media Practicing charity Carrying out volunteer activities
Anti-corruption and anti-money laundering | EEEHER Ree BT AmEE FRARSEEE
mechanisms Proactive tax payment Engagement in community development Engagement in community development
RES. RS E= i | BEBRR BRMBE®Z ,.
Fair competition Legal and compliant management Participating in the formulation and revision of standards
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Materiality Analysis

BEMERED

In line with the ESG Reporting Code of the SEHK and prevailing industry
ESG topics, China Foods identifies and screens ESG topics through diverse
stakeholder interactions. The Company conducts questionnaire surveys to
document stakeholder-concerned topics and evaluates their materiality,
forming a materiality matrix. We also grasp what ESG topics are particularly
significant to internal and external stakeholders and highlight them in our ESG

disclosures.

The process of identifying and analyzing material topics
¢ Identify ESG topics
Analyze the Company's ESG background

Review relevant policies, industry practices, and expert opinions to screen ESG

topics
¢ Engage stakeholders
Determine key stakeholder groups and ways of engagement

Conduct annual questionnaire surveys (online/offline) among internal and

external stakeholders, asking them to score ESG topics based on their impact
¢ Evaluate materiality and prioritize topics

Analyze stakeholder surveys' feedback and scores

Determine stakeholder weighting based on experts' opinions

Assess the internal and external impact of a topic and evaluate a materiality

matrix

e Confirm and report ESG topics

Conduct an annual review of material ESG topics from the previous year
Confirm or adjust material topics based on internal and external opinions

The ESG Committee reviews and confirms high-impact ESG topics, reports to

the Board, and highlights them in the annual ESG report.
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Sustainability Management

A iFE R EIE

Significance to China Foods ¥ FREI B mAIEE 1%

Governance ;R I2 Environment IR1E

Legal compliance and business integrity Response to climate change
01 kAR EE 1 RS

Investor relation management Waste management

Employment compliance and anti-discrimination

20 RIS RER IR
Employees' rights and benefits

02 EERRER 12 EEEYERE 21 BT rEmiER
Anti-corruption and anti-money laundering mechanisms Water resource management Occupational health and safety
03 RES. ks 13 KEREE 2 WpEREATe
Fair competition Energy consumption management Occupational training and development
04 R REEFF 14 BEIRHFEEIE 23 BRI R
Comprehensive risk management Packaging & recycling Practicing charity
05 2HEAMREE 15 B EBIRA 21 BT RTmRE
Intellectual property protection Environmental protection promotion and education Engagement in community development
06 FHEE (RE 16 IRREFENHEB 25 2Rt RER
Stable operation Environmental compliance Product quality management
07 TREEE 17 IRIREH 26 ERERER
Innovation-driven development Biodiversity conservation Work safety
08 RIFTEE R 18 £ LRI IREE 2 REHEE
Digital transformation and reform Environment and natural resource protection Responsible marketing
09 ST 19 IR R AE RIRE 28 B EEEH
Information security and privacy protection Customer service and communication
10 5 R T2 HRFARE 29 BRI EEE
Supply chain management
30 fHAESEEIE

For systematic materiality improvement, the Company has established a
three-tier ESG indicator system (dimension-topic-indicator) to analyze
indicators. This framework classifies indicators based on their characteristics
and specify corresponding management models. Each indicator is assigned to
the relevant department, which coordinates and drives the improvements in

ESG performance.

Contribution to the industry development

3 BRMTRER

AHERHEB B REIIELRH, AF
N “ME-SZER ZAERBREESG
BIRRER, UHERBERARDMN, RETRH
BERERDE, BHETRBREEENERR
Lo NEGFIEIERDEEIEMEESFT, XU
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Figures about 2024

EiER 2024

Environmental All plants were certified by the ISO 14001 75% of green plants among Chun Yue bottled water obtained carbon 16.65 tons of carbon emissions generated per
performance environmental management systems all plants footprint certification million yuan of output value
— SO 400 IBEEIRBARBNTHEREESA  KOTHRS LRERN SR EL S AR A I SRR B RR S EEEERR
RIFARS

100% 15% 16.65.-

92.7% of customer 0% product recall rate 100% compliance rate in product 95.4% of employee 99% of local procurement 9.5 million yuan in social Social
tisfacti l devotion rat donati

satisfaction sampling evotion rate onations performance

BERMEREE EmAE=E B m iR S8 BTEERHEER AV ERBE L 152 Can=p il

LERK

92.7% 0% 100% 95.4% 99%  9.5-.

Economic RMB 21,491.811 million yuan of revenues RMB 17,598.367 million yuan of total assets RMB 1,422.577 million yuan of total profits RMB 1,720.978 million yuan of total taxes
performance =S 9N AEEE FITS4E%E B E

R 21,491.811===  17,598.367 ==~ 1,422.57 7=~ 1,720.978:x=~

16 17



Contributions to UN SDGs B BXE# & Bl rT #3548 3% IR EH4Z (SDGs)
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Sharing Environmental Values

HiEieEE ()

N

\

Fully aware of the importance of environment to its operations, China Foods pursues

green development, improves the environmental management system, and works to
achieves a sustainable harmony between man and nature by taking actions to respond
to climate change, reduce pollution and emissions, save energy, and protect biodiversity.

PEERANREHEENER L, BRERBZERES, THTERIRE
BREAER, BRRBERREEL. F5RE. BORR ENSHRERES
178, BIR AL BAMEHERXELERE.

Progress {TENER
All plants were certified by the ISO 14001 Chun Yue bottled water obtained carbon
environmental management systems footprint certification

ISO 1400 IRIFEIERARBHN LHEBEER  MIREEMRBNESRENRE

100%

75% of green plants among all plants 16.65 tons carbon emissions generated per
BTG TRAR SR million yuan of output value
7 50/ BETEERAIN

(o)

16.65 wzn=
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Environmental Management

BHIRIFEE

China Foods strictly observes the provisions of Chinese aws and regulations,
including the Environmental Protection Law and the Law on Environmental
Impact Assessment. In the principles of "saving energy resources, reducing
pollution and emissions, actively protecting the environment, and fulfilling
social responsibilities”, coupled with the environmental management policy
of "observing laws and regulations, combining prevention with governance,
conserving energy and reducing consumption, and making continuous
improvement”, the Company constantly optimizes the green operation
system, strengthens the promotion of environmental protection concepts, and

improves our environmental management.

Environmental management system

In accordance with the standards of the ISO 14001 environmental management
systems, we improve the environmental management system, implement
environmental management requirements, and strengthen our capabilities of
environmental risk prevention and control. During the reporting period, we
paid all environmental taxes and fees in full, with no environmental violations

that caused government penalties or media exposure.

NEBAEET (PEARHNBEIRIZREL)
(PEARAMBERZZENEL) FE2BE
M, BiE BIRERER, BASIH, %f
MIREIRE, BITHEEE NELXRA, &

& “BACTA. ek . ENREREAE. FrEsug”
PIRISEESH, RETERKOELRR, &
BINRIRRIEREE, TERAIRIZEIEK T,

IRIFEERA

NEHZER 1SO 14001 IRIF EIRRATEE K,
TERFEERER, BERREEEENX, N’
RIGARIITZEE ). WMEMN, KEEERBWN
KRIFRRINE, REEBATRSINEREH
RREM

Key Performance [iiFiiitsd

All plants were certified by the ISO 14001 environmental management systems

ISO 14001 IRIR E IR AREN TRBEEXS

100..

All plants passed the compliance audit of environmental management system
e LR EBIRIEE R AT A EEZ

8 plants were awarded the title of National Green Plant, 7 were awarded the title of Provincial Green Plant, and 3 were awarded the

title of Green Supply Chain Plant

8%3@%@%%&%&@1%& 7%112#&%%”?%%&%%@1}2& 3 RIBET K AR TR

19 plants have won the title of Energy and Water Saving Enterprise from the China Beverage Industry Association for six

consecutive years

1 9 K IRREENFREEREME TR Eite. BKEEFERBR

® Environmental management structure o IRIFEIRLUE

The Company has established a top-down environmental management REERIL B EMTHIRIEEIESE, BREIRIE
structure to ensure the fulfillment of environmental management responsibilities BIERALEME, T%Eﬁ@ﬁfﬁiﬁﬁéélf’ﬁﬁ )
at each level and the effective implementation of the Company's environmental WERE,

protection tasks.

Environmental management structure

REIRISEIRRE

The managing director is responsible for supervising and coordinating the Company's environmental
management.

HEFRKEEERENREAFTIREEETIF

Decision-making

REEE

The Safety, Quality, and Environmental Protection Department is responsible for the Company's environmental
management, reviewing relevant laws and regulations on a regular basis to ensure strict abidance by laws
and regulations and environmental compliance in production and operation.

HReHEREBEEQRRREETF, THERERERER, BRISEEEREEER, #
REEBSRFER

Management

B

The full-time environmental manager and environmental staff at each plant are responsible for promoting the
implementation of various environmental protection tasks.

HERRRECELETIRRRERAS, A5ABESHRBERFRTFNIITINESE

Execution

® Environmental risk management o IRIZEREIR
The Company continues to strengthen the identification, assessment, NEVFENRIRIE REHA. sTE R TIE,

prevention and control of environmental risks, so as to enhance its ability to A ESIREREIRIERBIVEES, &HEl (F
resist sudden environmental risks. The Environmental Emergency Management  #20] A 4R B R A BIRIRES B EHIE)
System of COFCO Coca-Cola Beverages Limited and emergency management ~ FIEREEER, BBFEHMESBESE
plans have been formulated, coupled with emergency drills carried out R, TEMEARBIRIERHEERS, BRY
irregularly to improve our ability of handling emergency environmental RIBEAFAZENTER G BT,

incidents and effectively prevent and control adverse environmental factors.

Key Performance WiiE:5es

61 emergency drills conducted, with a total of 544 participants

w20 1srmens, 294b nen

All plants passed environmental testing

T RIRIE A un%100/° B3]



7 China Foods Limited 2024 Environmental, Social and Governance Report Z Sharing Environmental Values
) FEASARAR 2024 B, HEREAES BT

EEIRRES

To implement low-carbon concepts of green production, green office, and NEIEHERERBYEE. BN, BEEE

Environmental protection philosophy

s Improving the environmental risk review system SERIGEAREEER )ﬁ

e Compliance inspections: We carry out special compliance o SHHE: HERBRR=FKR.

investigations on the simultaneous design, construction and delivery
of pollution prevention and control facilities and the project, pollution
discharge permit, drainage permit, environmental emergency plans and

environmental impact assessment results.

On-site audits on plants: We accepted 13 audits from Coca-Cola China
(0U), 6 audits from Coca-Cola Global Audit Organization (GAQ), and 18
on-site audits from the Company headquarters. All plants were audited

and all issues found were rectified as planned.

Special online audits: Special online audits are conducted for processes
with high environmental risks during operation. We have carried
out two online random inspections on sewage operation, special
online audits on typical issues proposed by central government's
environmental inspection and the Group's environmental risk warnings,
and special online audits on solid and hazardous waste management,

air pollution prevention, and third-party qualifications.

New project audits: Before the relocation of the Dalian Plant, we
audited the environmental impact assessment reports and acceptances
of the Shenyang Plant and Yingkou Plant to ensure that there was no
environmental risk. We tracked the environmental procedures of the
closed Dalian Plant, such as license change and pollution discharge
permit cancellation. We also participated in the design and planning
of the new Plant project in Shaanxi Province, helping review the
environmental documents of the project and giving suggestions on

energy saving and environmental protection.

Self-inspection and self-rectification of plants: The Environmental
Hazard Inspection Form has been compiled to strengthen the
environmental hazard self-inspection and self-rectification abilities of
environmental personnel and other relevant operators in factories. 175
problems have been found in the self-inspection of plants, and 167

have been rectified.

EFAIE. HOKEFRIRE. RIBERER
DI G N SR RS,

ITHRRZEZ BRAUOTLPEE

(OU) #F|Z 13k, EEPIOR LK
EiZAEB (GAO) EZ6R, ABMBY
HIKRBEZ 18 R, BRIBREZ
eBE, MEERERNBEYRE
FEREE

R EEEEZ. HEEFRER, RR
R SHIREREG L FEEZ. B
BMRSHGEITIR EHEEZ. PRIRER
BEEHALBEULERRRRRERE
LEEER, THEBREREEE. KR
SRMEME = HEER LFEEZ.

MEEBEZ: KEREBILLA], k118
EEGM. EOMIRTIRENIRTERI
B, BERERERAR, TEHEESN
RETHAREE. HSFFrEHFR
RFE; BIESEREFBIERN IR
Rt NRE, HEhEZBRRERXAIL
R EREIRIRE .

IHREEBEMENREA: B (RER
BRER) , BAIBIERABULE
tAERIFE A BRNIRRIEREE B EE
7, TREEHRFEMELSE, BExM
8 167 15,

green life, the Company has launched a series of environmental protection
activities to enhance employees awareness of low-carbon development and
environmental protection, while advocating them to protect environment

through tangible positive actions, brick-by-brick.

® Green office

The Company fulfills environmental management responsibilities by
integrating the green and low-carbon concepts into every process of
operation, helping employees develop environmental awareness, and creating

a more eco-friendly working environment.

FMCES, HHRIIRFEENIERE TR
RARTH, BEETEBRBRITHRITIRIER
&, eRAEME, ERIRERNE.

o iFEMA

NERBIREEESHE, BEEMIGESRA
EEREIRE, BBE TIRERFIVIRREH,
RIS EIRERRABN TR,

~

BREMAsE

s Green office initiatives

® Saving paper: We advocate paperless office, realize office automation
through the BPM system, and prefer double-sided printing; paper
recycling boxes are set up for others to reuse paper; black and white

printing is preferred, instead of color printing unless necessary.

® Saving electricity: We reduce the use of lamps and all Plant offices use
LED energy-saving light sources; the standard operating procedures for
air conditioning in summer and heating in winter have been formulated
to reduce air conditioning electricity and heating steam thus cutting
energy consumption and carbon emissions. High-power appliances are

prohibited in office areas.

® Saving water: All plants have realized automatic control of hand washing
and toilet flushing water, with water-saving faucets and devices installed;
water-consuming equipment management is enhanced to ensure timely
report and repair of any damages found; all employees respond to the
"Empty Bottle Campaign", drinking up every bottle of water and never

discarding half bottle of water.

o

o HIAVRMR: BEEMUML, 1BIB BPM
AGBERRBA BN, BEEEIIE;
REMIREIE, SEMARE; B%
RBFE, BB ERAF BT,

o HIMAE: BAERARKRAER, TR
NIZFERA LED BRRERCIR; HIEE
SRR LS HENIEERIEER,
RS ABEM AR ANER, BFR
BEFEABRAN, WMAEBBREEAKI

208
KEE o

o ERXIFIK: FrE LT AAKFHRIA
KEBITH, 2EEHRAEIKEKEER
W REEIKES; MNBAKREERE, %
RIBRNFFRIE, BREEIT YUNTE” ,
IBTEEHK, EFMAK
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e Stronger environmental awareness

China Foods carries out environmental protection training in various forms
and organizes environmental protection promotion activities such as World
Environment Day, Low Carbon Day, Energy Efficiency Promotion Week, and
Earth Day. The Company also carries out environmental protection public
welfare activities such as ‘A Zero-waste World” and Beach Cleaning Action,
promoting environmental protection concepts among employees and

contributing to an environmental protection culture.

$RToTEER
-g-q.* 8 B A8

Gas\ 2

o ILERIRIRE A
NEFREFRZENRERE, BmAmMTtR
RIEH. KH. BRESERE. MIKEFIRE
EEEE), URKTEENFHTHFREL

wEE), METEFERIFFRERR, RERR
XAV

il | 4 R

[Tl | @an

Recycle me i See you again

Earth Protection Campaign by Chongging Youth Volunteer Service Team
ERHESERT R REMIXITE

Desertification and Drought Day promotion

RETR MR A EFES

"Mountain-Cleaning Firefly" activity
SRIE AR JEB

2024 Energy Efficiency Promotion Week

2024 FEIREEERE

Key Performance [iifE=ts

95 environmental protection promotion and public welfare activities held, with 7,569 participants

%3ﬂ¥95%>7&§ﬁ§%&’&§&@], 2 AEE 7 569)\

Environmental protection training organized to enhance employees' energy-saving and environmental protection awareness

EMIRRIEY, fRA S TEREIRAREH

China Foods carries out training on laws and regulations for energy-
saving and environmental protection personnel, covering environmental
impact assessment, pollution discharge permit, solid and hazardous waste
management and radiation management, sewage detection, and air emission
detection, etc. The Company dispatched 113 participants for 68 environmental
protection training sessions organized by COFCO and local environmental
protection departments. Besides, all plants organized 44 training sessions
in total for 1,464 participants involved in environmental protection, which
effectively facilitated the implementation of environmental protection tasks

and the development of environmental protection culture in each plant.

REHHEHERERA SRR ZEREI, B
A BRIRT. HISsrAE. BEEGEEE
MERSTEE. SRR RRHEBUIRRIF A,
RNESMAREE RS MIRREFIEBAVIR IR
73l 68 R, 2HEIFIIAL 113 AR, RKZE
TR B THEBHIRFRAEMABETIE 44 35
R, BHEAE 1,464 R, BROMEETETL
PRIRIR TIEBSE M IR IR SRR SR

diiiiiiiddiididai

Special training on environmental management
RIREEEIEE

: Shar'mg Environmental Values
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Response to Climate Change

R mIEREML

The Company fulfills its corporate responsibilities and strives for China’s
30-60 Decarbonization Goal(peaking carbon dioxide emissions by 2030 and
achieving carbon neutrality by 2060). While attaching great importance to
GHG emission management in production and operation, the Company refers
to TCFD recommendations to identify climate change risks and opportunities
from the four dimensions of governance, strategy, risk management, metrics
and targets, in an effort to explore strategies and measures for climate change,
enhance the ability to resist climate change risks, and take concrete actions to

address climate change.

Governance

The Company has built an efficient structure for climate change governance
and established a low-carbon leading group headed by the managing
director. Each plant has established their own leading groups and task forces

to promote their carbon peak and carbon neutrality initiatives.

NERBEITERIES, ERER "€ B
12, SEEREEESBIETAZEREHNE
B, THPRABREEYHESRE TFAE
(TCFD) &=, WalE. Big. RREE.
FE AR EE B AR IOE A 2 58 A SR A 22 1 L i B A
B, RREHRIEECREMNEE, LN
RIZSLERMNEES, UBBITEHARERE
BUEHER

Al
ATHEREMNARE AT, M LE
BB AE ENEREYIVE, & TR
HERERO RS VBRI TR/VE, DS TR
ORI, BRI

Supervisory level

BERE

Board of Directors

EEg

|

|

Management level
EiEfE S E KRS )VE

Group-level low-carbon leading group

Plant-level low-carbon leading group
& TR EE VA

Executive level
BT SEEER T (E/) V4

Group-level low-carbon task force

Plant-level low-carbon task force

& TRR{EEx TF/ V4

China Foods' governance structure for addressing climate change

RE & AR (R A TR RN

-~ Climate change functions at each level RIREMLIEERI 5

® The Board of Directors: The Board is responsible for the supervision
and management of the topics and work related to climate change, the
review of the climate change risk identification, and the management of

progress.

® Management Level: The Company's low-carbon leading group is
composed of the Company's managing director and management
personnel, mainly responsible for formulating the Company's low-
carbon development strategies. The Company's leading group
organizes quarterly study sessions on President Xi Jinping's vision
of green development in the new era and the central government's
relevant policies. The low-carbon leading groups at bottling plants are

responsible for leading and guiding their low-carbon work.

® Executive Level: The Company's low-carbon task force is composed of
the heads and staff of the specialized functional teams, responsible for
pushing ahead with the Company’s low-carbon work. The low-carbon
task force of each bottling plant is responsible for relevant work within

their scope.

-

—

o ERE: HRBBLNEHRERTIE
SEREEERE, BRATNAREY
ARHBIEEERRR LR,

o TEE: MMEASE/NERESBEEM
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° HWITRE: MM T {E/EAEXIhEEARR
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REMERR IR, SREMBEIKT
fRVEE EARRAHEE T 1F,

Strategy

The Company has drawn out action plans based on the comprehensive
analysis, investigation and accounting of the Company's carbon emission
sources throughout the process of production, transportation, and office work.
We have stepped up efforts in energy conservation, emission reduction and
operations, and vigorously promoted the use of clean energy to ensure the
fulfillment of our climate goals. We also work with supply chain partners to

jointly advance emission reduction within the industry.

In accordance with the "CARE" ESG strategy, we set up goals for addressing
climate change and for sustainable development, directing our pathway for
green and sustainable development. Based on the overall planning for carbon
peak and carbon neutrality, a carbon inventory is conducted on a yearly basis
to find out the types and proportions of the Company's carbon assets and

emissions, so as to drive a further step in carbon reduction actions.

i
NEEGRRHERLEON. BE. ZEAF
FEE. E&E. MAFRENHIERR, I
TR e RARABRABIITE 5B, FrEINsREnae
BALBESE, KOHEEFZERER, &
EARREEIEERTN, RREFHERS
TERHE, HEESHTTERRHE
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Risk and opportunity management

The Company analyzes the challenges and opportunities brought by climate
factors in each scenario and classifies impacts by duration and cycle into
short, medium and long term ones, before evaluating the impacts of climate
factors on the Company's business and financial planning. We then set the
strategic direction and coping strategies for climate change based on analysis
results, and make timely adjustments to respond to and mitigate the impacts

of climate change.

As the Company deepens its actions to address climate change, we plan
to conduct scenario analysis to comprehensively consider the Company's
potential short, medium and long term risk exposures and opportunities and
properly assess their impacts on the Company's strategy, business operations,
and finance, accordingly, we formulate more flexible and robust management

strategies for various possible situations.

EEFEEER

RADHEBETRIEERH RO B
B, #BRE. B REERFENFIRLE,
=N EERN A PNES SNSIE P bZp s N
B, BEROWER, PREREE(LERES MR
FEHRES, WREEE, BHEHNEERE

SR,

EE B RIESUTEER, K2R
RIEEN, HKEEERNEE. . REA
BELHIRM A bR O B8, REBTEEH AT
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R RER AR RIE B A BEEMBEEEN
BIEHIE,

Type of opportunity

wiamEs

Climate-related opportunities identification and response at China Foods

PE R R ERI B & B 1k

Opportunity description
HishaA

Counter measures

FEH R

Resource efficiency
BIREAME

Energy transition
AelREE Y

Products & services
EErn RS

Adaptability
EFES

The Company utilizes emerging green and low-carbon
technologies to improve resource efficiency and reduce
operating costs.

BB BN, ReEREAMNEILE
oEE R

Energy transition enables the Company to benefit from
government subsidies brought by new energy support
policies, reduce carbon emissions from products, and
also meet the growing market demand for eco-friendly
products.

HEFRERAEEEL, B UERMaERKFEER
IR R, B E BB A B W 2
MZHIRERERBRIZRMNES

As the nation and consumers pay more attention
to green products and green plants the Company
is developing new low-carbon products to further
enhance its market competitiveness.

BRI HBER GKBER. KB TRERERETE,
NERBEMIER, T UE—TIREMIEHRF
)

The Company engages in activities for the conservation
of water resources, develops its adaptability to climate
change, and improves its ability to tackle risks and
seize opportunities.

SHRFRENKEREREE, BEREEVIERE
BE77, IREREIERERMR. MEHERIEES

Continue to reduce the amount and weight of
packaging materials.

HER VB ERMER, BROEYEE
Replace old and energy-intensive equipment and
facilities with energy-efficient ones.

AREE. BitefExm, TRk 5
R AR

Increase the proportion of electrification in end
energy use and promote the use of renewable
electricity

RAXRHARERMAKT, HEFEHITBL:
REIRE

Vigorously promote the installation of photovoltaic
equipment and the reuse of biogas from sewage
to reduce the use of fossil energy.
BEANHEXRGRECARBIRENSK
BREAR AR EA

Strengthen the R&D of green and low-carbon
products and add green labels to products
MARFBRMERAZNE, ENERES
124

Participate in the "Water Return” program of Coca-
Cola China.
2 N7] O 7] L4 Bk Bl 88 E B




o

Type of risk

R pERER

/ China Foods Limited 2024 Environmental, Social and Governance Report
% PERRERATE 2024 IRIR. HERELRS

Climate-related risks identification and response of China Foods

PERSIEE AR KRR R XS5

Risk description
v pa

Impact on strategy, business, and finance

HER., EBEMMBORZE

Time dimension

®ENRREEE

aring Environmental Values

HEIRIREE

Counter measures

FEE 8t

Physical Risk
B

Acute risk: Extreme weather
and natural disasters
SRk BBERKRMERA

=/

KE

Chronic risk: Climate warming
and sea level rise

R REERNEE
[iETl by

Extreme weather causes disruptions in the Company's production, operations,
and logistics, potentially leading to damaged pipelines and equipment and
increased costs for repairing warehouse infrastructure.

BiH KRS ABEEEE R RERPEMER, PJRREHEE. &
FHHRIENAN R EERREEREM

Typhoon adversely affects the Company's coastal business.

B ELS A TR B B s AR B
The rising temperature increases dependence on air conditioners and other
cooling equipment, leading to higher energy consumption.

RS MAE=FASRLRENKE, EMREREAZMRA
The rising temperature causes wide electricity usage and increases power load,
which may lead to power rationing or outages that disrupt normal production.
FoBAESIRAELERE, MABEEME, OIRERRENIFE, T&
FREE

The rising temperature makes it more difficult to store and transport beverages.
RBASRES N RHETIRERES

The rising sea level affects the Company's assets, production and operation, and
sales in coastal areas, potentially leading to higher costs and lower revenue.
BTE ARG ERIEEE. SEEENEEEFENTE, MA

BJgERS, EURRIRERID

Transition risk

BRI R

Policy and legal risk

EERAME R

The government may implement stricter environmental regulations or carbon
pricing, requiring companies to reduce GHG emissions.

BRI RE B E RIS RIR AR EIER, EXREFIBERE
HER

The Company may need to invest in new technologies and equipment, optimize
energy structure to meet regulatory requirements and increase operating costs;
non-compliance may result in fines or business restrictions.
FIREREREICEINMRME, PEEEREBLUREERENR, EINE
B, TERIREERTRAEBZIR

Increasingly stringent water environment regulations may lead to limited water
usage.

FREREREKRENEEERAmBR, $EBUKERNEAZR

Short-term and medium-term

LN

Long-term

=2t

Closely monitor weather conditions and promptly send early warnings to all positions; develop
emergency plans for extreme weather and conduct regular emergency drills.

EURERAIER, $REEEKFEMIIEEA,; HHREAXRFICRSTESR, T
FRIE S E

Conduct routine facility inspections to prevent any damage to equipment and personnel safety
caused by extreme weather.

FMERMEERMBEIE, BHLRBERREERERABLZEEFEFTR

Continue to follow the trend of climate warming.

FEMTREEEEE

Expand PV power generation and explore other potential renewable energy sources.
TEEACAREBFERDE, RREMAIBELERADIEN

Consider the impact of sea level rise in the process of site selection, planning and design for new
projects.

EFRERNELL. REMREHE, TRETELAZE

Medium and long-term

il R

Refine assessment indicators for energy conservation by decomposing the original single indicator
of comprehensive energy consumption per unit product into indicators for different categories of
products, making the assessment more precise, detailed and scientific.

BUERREZIER, BRRBMUERGEEENEIER, DBRAHTRREERNEN
BEFEIEIR, ERENRERIS

Establish a database of best energy conservation cases, select best practices, and improve the
evaluation mechanism.

BUBEREESREE, RUREEE, B2ETHE

Develop the Company's green procurement standards to guide future facility and equipment
investments.

BIEAB K EIREERE, BERIRRIMRERE

Participate in carbon emissions trading and complete product carbon footprint certification.
DEBHERR S, TTAE mE 88
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Type of risk Risk description Impact on strategy, business, and finance Time dimension Counter measures

E pEER [ R HERR, XBEMMBOEE R ENREEE FEEIEHE

The Company needs to adopt more efficient energy-saving technologies in o
Improve management and optimize process flows

roduction and operation to reduce carbon emissions, which may increase oo .
P P / EEEEEA, BLIERE

Technology risk operating costs; failure in investing or developing new low-carbon technologies Medium and long-term Benchmark acainst best bractices in the industry and explore company-specific eneray savind and
e e o , [ ices i indu X -specifi vi
B R b may lead to financial loss risks ER. RHA 9 P / P pany=sp o g

emission reduction technologies.

ING B =Y =B BT BE R T AR PR A B , Aot - R . .
AREEEBETFERAE MBI ENRERMI SR EhH, FIREE N SHE(TH T REAS]E  (LEA HR

BERA; RESME IR K AT Re SR PR R AR
Changing product demands require adjustments in market strategies and

Strengthen the R&D of green and low-carbon products and add green labels to products
product development directions; failure to adapt to market changes may lead to 9 9 . g P

Transition risk | Market risk = decline in market share Medium and long-term AL BRIRERAENE, 12INERGEER
ine i ‘
EAEE | miREAR FH. REA Study customer preferences to meet their expectations.

EMBERAEELEY, FEPEHSREMNERMES R, ReoERE

gz HREEEE
R AT R FRESR, SR

Ensure information disclosure compliance and strengthen communication with stakeholders.

Failure to meet stakeholder expectations in addressing climate change may BEREREESHR,; LINEFFERE I ER
Reputation risk negatively impact the Company's reputation. Long-term Promote the Company's low-carbon image and enhance its green credibility.
BHERR FES RS TERZED A BRI 5 OTEHE, ATRER A RNEEERE =HA EEQFRITR, EReKBEEE
FE Keep a close eye on climate change risks to avoid negative impacts on corporate image.

FEREECRRE, BEHERERTRENEETE

Metrics and goals ERiN=E ~ BEREHREER 2024 FEE )

China Foods has set phased and long-term GHG emission reduction goals by NEILL 2020 FAEEFRTERE RS

GHG emission goals: Progress in 2024:
taking 2020 as the base year and tracks annual progress. The Company has R B2 EHREZ, Eﬁﬁmﬁfﬁ’%ﬁ, A B B 2024 R
established an environmental metrics system, which is subject to updates BIRRIEZERBR, SoBKRERE. 17282
and adjustments of target values or metrics contents based on strategic FIRERIEE R, FEEFER S ® Phased goal: Cut the carbon emissions per million yuan of output value ® The goal of carbon emissions generated per
development, industry trends, and stakeholder demands. The Company also NG, EERUAH SIS SERE R, LUE by 18% by 2025, compared to a 2020 baseline. million yuan of output value was 18.98 tons in
regularly tracks and evaluates the achievement of metrics to timely identify KRS IR AR R, o [BELHIZE: 320254, BBEITAEMEREENER 2020 £ T 18% 2024, and the actual result was 16.65 tons.
and solve problems. o HETTEENIAIBEIZ1808H /B8 T,

® Long-term goal: Cut the carbon emissions per million yuan of output

=R —
value by 30% by 2030, compared to a 2020 baseline. RISER 16.65 M / BRTT

o RHAER: 212030 F, BETEEMHIKE 2020 F T 30%
- /
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Resource Conservation and Recycling

EIREIASARIRFI A

The Company actively practices the concepts of green, low-carbon, and
circular development. By effectively utilizing water resources, improving
energy efficiency, and reducing packaging, the Company has established a
long-term mechanism to reduce potential environmental impacts in all aspects

of production and operations.

Water resource management

The Company strictly abides by Chinese laws and regulations such as
the Water Law and Water Pollution Prevention and Control Law. We
have developed the Guide for Water Balance Tests, Specifications for the
Management of Water Consumption Quota and Standard Operating Procedure
for Water Resources Management, etc. We also vigorously implement the
“3R” (reduce, reuse, and recycle) water resource model to improve the water
efficiency . During the reporting period, the Company had no violations related

to water intake and discharge.

During the reporting period, the Company participated in the formulation of
the Requirements of the Greenhouse Gas Emission Accounting and Reporting ---
Beverage Enterprises, a standard by the China Beverage Industry Association,
and collaborated with Coca-Cola China Limited to compile and upgrade the
standard of GB/T 18916.65-2024, Norm of Water Intake for Industry --- Part

65: Beverage, which has come into force.

In order to make more effective use of water resources, the Company has
strengthened its water management system and mechanism. The ESG Strategy
Committee is responsible for the Company's water management strategy,
while the Safety, Quality, and Environmental Protection Department and the
Production Technology Department are responsible for the assessment and
management of water use performance. At the same time, by analyzing and
benchmarking against the water resources management and practices of first-
class enterprises, the Company has established our own evaluation system for
water resources utilization. The efficiency of water resources has been greatly
improved based on the upgrading of water technologies such as reclaimed

water reuse.

NERBEITRBMMBERERES, B8
MAAKER. BABREXNOERE, 2
TRRWES], EEESENRERERH

RIGRIREISE IR B

KEREE

REEREST (PEARFEMBEIKE) (hE
ARHMBACGSRITAZER) FEEEE, HIE
Ok FeErREERE) (RKEREERE) (K
BREEGERIFIERF) FHE, RBITISEK
#R 3R (CHREWXRR. BEARA. &
BRRA) RN, FERSKERNBYE,
WEHIN, RBIRFEERUK. HOKBRIBER
o

WEHN, RAEZ2ERHFE CREREBHN
ZEERERR X)) BEFE, WiHE
BJOPJ &R FIEL A4 (GB/T 18916.65-
2024 T2EFAKTERR % 65 8. AUk 1RE,
REREEX B,

ASEAVFAKER, AERUAKEEER
%S, MESCEBREZETAENFKER
NEREE, K2ES8RFRIENEERNEE
BRKEMNEZERE, RSO —RE
FREREERERE, BUBSKERNAFT
fhie R, BEEPKEIWFERKTEMRFERR
B K ERFI AR,

Goals of Water Resource Usage and Progress in 2024

Goals of water resource usage:

KERERABRE:

® Phased goal: Cut the water consumption per million yuan of output
value by 8% by 2025, compared to a 2020 baseline, with an annual
reduction of 1.6%; ensure 100% up-to-standard sewage discharge in
both self-owned plants and OEMs.

o [EEREIR: 22025 &, BEITEEKFER 2020 F T 8%, H
BISE N 1.6%, REFEHE LEAIMIRTS7K 100% EZRHIRK

® Long-term goal: Cut the water consumption per million yuan of output
value by 15% compared to a 2020 baseline and achieve 100% water
return by 2030.

o RHIEIR: 22030 F, ARITEMEKFER 2020 F T 15% It
BIKEER 100%

N

KEREBEER 2024 FER )

Progress in 2024:
2024 FERE:

® The water consumption was 531.6 tons per
million yuan of output value, down by 6.29%
compared to a 2023 baseline, and the goal

was achieved.

° EETE[BNKERLSILOME/ BRT, B
2023 £ 6.29%, EMREBZ

Water resource management measures

KRR >

Optimize management

® Qur plants conduct a water balance test every three to five years and

use the test results to identify improvement opportunities.

® We have initiated a water efficiency improvement campaign and
proposed 29 water-saving technical guidelines to guide plants in
analyzing their own situations and water-saving potential, followed by

feasible water-saving plans.
Upgrade process
® We aim to raise the RO water production rate to over 87.5% by 2030.

® We optimize the CIP program. Under the premise of maintaining the
original effects, we upgrade the traditional "five-step flushing" to

"three-step hot flushing”, thereby saving water consumption by 40%.

Reuse reclaimed water

® Qur bottling plants vigorously promote the reuse of reclaimed water to
replenish the water for the cooling tower or landscaping of the plant

area.

-

EEEL

o TRt 3~ 5 FET—KFERE,
MK FEAFRGHERIERS

° RBKMURTITE), IR 29 TBETKEAN
131, EETEOTESBERREIK
&, BIEYIERTRIEIK S 5

TEFA4R

e EFARO (R2E) RMEKEK,
2030 FEKZES] 87.5% LA E

o B CIPIER, BEHEMN “AL AL
A =B, EED CIP R
BETR T, Ei7K 40%

Bl Ak

o EHEMMBAIEESRKEAER, &
AR BRI AN B K SRR & A% L B
7K
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PEIEREMRAT 2024 IR, HERELRS

KE SRR H China Foods continues to reduce the amount and weight of packaging ~ AERHEMEGREE. HEIE, BHERE

materials, avoiding luxurious and excessive packaging while making continuous BEMBESLE, FERSEEMERIET

Assess scientifically HEGHE efforts to increase the recycling rate of packaging materials and reducing the RESEMEBEREMEIEE, ABRIMEHE
® Our plants conduct the source vulnerability analysis (SVA) every five o TE5EETKEBMEEIESHT (SVA), weight of single packaging raw materials. The Company actively collaborates BAEERL BEMBITERE, (RESEMEN

years to ensure the safety and long-term supply of water for products RIS EQEKTLEERENLRE, I with suppliers to reduce the consumption of packaging materials and promote BN RAMEREER, ERENNEEENERSD

and to reduce the impacts of the Company's operations on surrounding B VABRES S BB E T the reuse and recycling Environmental assessments are required before new SaiFRIRIETE, LU BERIRIEERN

communities and rivers. o TR CIT e Mk B, SRS packag?ng types are ihtroduced to the market, in a bid to reduce the impact of FE,
® Based on Coca-Cola's big data around the world, we conduct benchmark #r, MRRNLIHEEFEZRENE R packaging on the environment.

analysis to study and discuss the plants' water consumption for NMEMMEENER FACEREBR, AH

different types of products and product mixes, providing a basis for TRk B 2Rk Key mg:ﬁi;;g%%g;ﬁ%”%g?jér;,éyc“ng

setting water consumption goals.

\_ Y, Project of PET Two bottling plants have initiated the project of PET transportation in sea bags

transportation in sea bags | to save resources and reduce waste.
SELEEYFIEE REMBRESEEHTFIER, UHSERNBA RV EEES,

Key Performance [ifies

All plants completed the AWS(Alliance for Water Stewardship) self-assessments.
SIWIHTTRAWS (BBFKEREIRKE) RaETME

The Company has since 2015 implemented the project of ton containers for
plastic caps to replace packaging cartons with metal turnover ton containers.
By the end of 2024, 54 production lines in 20 plants have adopted large
Project of ton containers packaging of iron cage for plastic caps, reducing the consumption of cartons

] ) o o : : for plastic caps by about 2 million, equivalent to the effect of reducing the felling of nearly
Water consumption per unit product decreased by 2.1% from 1.505 liters in 2023 to 1.47 liters in 2024 Lighter packaging P AT 4,000 trees
RS I ’ s
o = 2015 FRETTREWMRIER, FAETEWEENAE LR, 8E
sazsnen 1.0 0Darmennen1.47T 57, w:2.1% e

2024 FFJE, BE 20 XIM 54 REEQERBEREENBE, F1Y
D ARFEFEFRAY 200 BE, FRCREDERIIE 4,000 HREH

33 water-saving projects carried out, saving 124,900 tons of water.

FREEIKIEE 3 31@; E’ﬁ7J<1 2.49%”@

3 plants reused 168,600 tons of reclaimed water.

The weight of sparkling drink caps was reduced by 2.5% in some bottling
plants, lowering the consumption of HDPE (High Density Polyethylene)
materials by nearly 100 tons.

BB B KERIE 2.5%, Bl T HDPE (BEER ZIE) MR B,

Project of plastic cap

weight reduction
BEREER

3r—-—|I\D, .-z_r'.i 7 s 7 E\%EU 8 u@
S sl (Rt 1 6. 6% : The Company has since 2027 promoted the use of rPETGT labels containing

30% recycled material. By the end of 2024, rPETG labels were used on all

Recycled rPETG label ) . .
products and approximately 1.1 billion rPETG labels containing 30% recycled

project )
material were consumed.
: BAERPETG Z2%I1BE _
. . - Using green ey 2 30% | fE i AT <
PaCkagmg and recydmg @%#@Eﬂﬂﬁiﬁ*u% packaging materials 335;63;52%5;/@%25 ?ﬁgéﬁﬁiéﬁi’;ﬁrggg iﬁfﬁféi s
= © 5 = =N =2 JKo
The Company is committed to reducing the environmental impact of packaging REVBAN R D EEETEAE. B LIIRE ERGBaRME

during production, distribution, and recycling. While ensuring product quality, HIRIBERNEE, TREEREENFIRT,
the Company has always opted for lighter, more flexible, and less permeable  RE2ERAEMEE. TiE. ERBLEE. 28R
packaging materials that are easily disposable and recycling. B F AR BLEE,

Utilization of recycled ) ) ) o
) ) The use of a certain proportion of recycled aluminum materials in beverage
aluminum in cans

BEIRESRECES
22RB9FIA

cans reduced carbon emissions.

EZ T ER—ELLOIRVBERME, AR DRI,
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Energy consumption management

While strictly observing the Energy Conservation Law and other relevant
Chinese laws and regulations, the Company has established the Specifications
for Energy Consumption Quota, Standard Operating Procedures for Energy
Management, Energy Conservation and Environmental Protection Management
System, Energy Management SOP and some other energy management
systems. Accordingly, we ensure the implementation of energy conservation
throughout the entire production and operation process, striving to build

ourselves into a resource-saving model enterprise.

Key Performance [ifiies

BERHAEEIE

NEERBEST (PEARFEMEINIERE)
FHREEREE, S (AeeEifae) (B
REERERFIERF) (HRREREEHE)
(REREIE SOP) HEEREEHE, A48
RERZREIEEEEBH2BE, ST
EEREERIT RS,

3 plants' energy management systems passed audits.

3§Iﬁﬁ§’ﬁ‘éfﬁ'§ﬁ%‘%%ﬁi@%ﬁ

53 energy-saving projects and 1 low-carbon project launched, equivalent to saving 1,250 tons of standard coal throughout 2024.

FREIRETER 5315, (iw=l= 1 15, Eﬁ’ﬁﬁ‘é?ﬁﬁ*ﬁ%l¥1 ,250@5

2 products from our plant in Beijing, Coca-Cola Zero Sugar (500ml) and Schweppes (330ml canned), included in the Beijing Low-

Carbon Consumer Products Promotion List.

ERIBEERTORLAK (500mD) « BREITAUK (FHE330mD) MRERNEICR & et E E i

Energy management goals and progress in 2024

BEREERER 2024 FER D

Energy management goals:
REREERE:

® Phased goals: Cut the energy consumption per million yuan of output
value by 10% by 2025, compared to a 2020 baseline; ensure all rooftops
suitable for PV installation equipped with solar power systems by 2025;
ensure all roofs of new bottling plants equipped with solar power
systems by 2025.

o [EEEHIR: 32025 F, AETAERIEER 2020 £ T 10%;
22025 %, WAEREAAREEBRENER, 100% FTTAAREL
REBERM,; F2025F, ELEMBERE 100% KT RERS
RERREERE

® long-term goals: Cut the energy consumption per million yuan of

output value by 16% by 2030, compared to a 2020 baseline.

L o REFEIZ: 22030 F, BRTEMEREFER 2020 FTF 16%

® The energy consumption goal was 4.64 tons

Progress in 2024:
2024 FERE:

per million yuan of output value in 2024, and
the actual result was 3.64 tons per million

yuan of output value.

° BEREEREABERIAME/EE
70, BEHER 3.64 M/ BETT

The Company reduces energy consumption through management and
technological means. Solar power systems and sewage biogas recycling
devices are installed to enhance the utilization of renewable energy and
reduce the use of fossil energy. The process is also optimized to improve

energy efficiency for production.

~

ATEIRE R AN BN REFERRE IR B AT,
RERAXGREAAFERBNSACAR B U
B, RAFBERRNTA, BRAaERN
R, B TE2EN, RSEERRIBAME,

-~ Measures for energy management

BB EESE ) ~

® Waste heat recovery: We promote the recycling of sewage biogas for
anaerobic heating of sewage and other processes. During the reporting
period, 160,700 m’ of biogas were collected and utilized, equivalent
to reducing 114.48 tons of standard coal and 3,069 tons of carbon

emissions.

® PV power generation: The installed capacity of PV power reaches
26,5 MW, with an annual power generation of approximately 22 GWh,
saving 2,700 tons of standard coal and reducing 13,000 tons of carbon
emissions. During the reporting period, 2 additional plants installed

solar power systems, adding 4.7MW of installed capacity.

® Green logistics: We have optimized the supply network to generate the
best transport solutions, increase the proportion of direct transport,
avoid secondary transport or delivery, and reduce the handling volume
of logistics. During the reporting period, the proportion of direct
transport was 68.2%, saving 127.1 MWh of electricity and reducing
570.12 tons of carbon dioxide emissions. By the end of the reporting
period, we owned a total of 52 new energy delivery vehicles, which

reduced 479.9 tons of carbon dioxide emissions.

® Energy-saving transformation: The Jinan Plant replaced carbon dioxide
with nitrogen to prepare for CAN production line pressure, which
reduced carbon emissions by 690 tons. The Hebei Plant optimized
parameters and reduced the blowing pressure from approximately
32bar to 24bar. The project is expected to save 2.09 GWh of electricity

and reduce carbon emissions by 12,000 tons.

o EREAMNY: HEISACARBIMAIISK
FREMBAMEMTEZME, REHM,
WEFBAR 1607 BiLH XK, TEE
{ICRERE 114.48 MEARIE, JRthi 3,069 Mo

o LIREE: HKAEMKBE 2605MW, 2
FHEFEE 22008 KWHEHR, FIHEIEE
2,700 MEARIE, PEHX 13,000 MR, ¥REHA
P, 78 2 RITBRERISRECRRME,
FREESE 4.TMW,

o FBYI: BUHEMAK, LRREE
WHZE, BABELA, #RZREH
FECX, BOVIREES. REBHN,
BHE#L 682%, Bi& 12711 BESE,
RHE570.12 M| bR, BIERER,
HEE 52 EWRERACIXEH, BBMEA
BEMEERECIXE, BRHE479.9 1
L

o HiEECNIE: EEBmAREA_EtnA
CAN £ EARER, B LIFREARHEE 690
g, AR ETE 28, WL IH
[R2&H 32bar £ 5 T B& 24bar £, 1B
B8t LIENEE 209 BFE, Pihx 1.2 BN,




\

/ China Foods Limited 2024 Environmental, Social and Governance Report ? Sharing Environmental Values
) GERRERAT 2024 Bif. HEREAHE il e EE

Emissions and Waste Management

H R BE S E 1

China Foods strictly follows relevant laws and regulations on pollution
prevention and improves management systems such as the Regulations on the
Operation and Maintenance of Facilities for Air Pollution Prevention and Control,
the Regulations on Waste Management, and the Visual Guide for Hazardous
Waste Management, etc. The Company strictly controls and properly disposes
of solid waste, wastewater, and waste gas to ensure compliant pollutant

treatment and up-to-standard discharge.

NERBEBESZRYaBREREE, 58
& (RRERARBETHESEE)
(BERVHEEHE) (EREYEENRL
BETM) FEERE, WEREY. BK B
RAEETERRERNNEERE, BERSESR
Y& R R I BER L

Waste management goals and progress in 2024

BRWEEAER 2024 FER )

Waste management goals:

EERYEERR:

® Phased goals: Reduce the hazardous waste generated per million yuan
of output value by 10% by 2025, compared to a 2022 baseline, with an
annual decrease of 3.3%, and 100% compliant disposal of in hazardous

waste.

o [EEREIR: 22025F, AR TEEBESERYELEL 2022
ﬂE—Fﬁé 100/0) ﬂE—Fﬁé 330/0; ﬁ%@?#@ 1000/0 é;ﬁkﬁgo

® long-term goals: Reduce the hazardous waste generated per million
yuan of output value by 30% and achieve 100% compliant disposal of
hazardous waste by 2030; ensure that all recyclable waste in plants
will be recycled as social resources by 2030; maintain 100% harmless

disposal of kitchen waste.

o REIEIE: 12030 &, BETEENEEEENELE TR
30%, HERFEWISEEE 100% SHEE; FIHRNTE
W IR 1000 X B ERERI; RISEHIIRER 100% &
E{CE.

Progress in 2024:
2024 FiERE:

® The hazardous waste generated per million
yuan of output value was 0.0634 tons/million
yuan, 18.32% lower compared to 0.0776 tons/

million yuan in 2023. Goal achieved.

°* EETEEREREYNELES 0.0634
Mg/ B8 JT, 82023 F890.0776 M/
BEIT M 18.32%, EMEF.

Waste management

In accordance with China’s Law on Prevention and Control of Environmental
Pollution by Solid Waste, the Company has established the COFCO Coca-
Cola Regulations on Solid Waste and the COFCO Coca-Cola Visual Guide for
Hazardous Waste Management, so as to standardize the management and

pollution prevention of various types of waste and reduce the carbon footprint

BEEVEE

ABIRE (PEARSHEEEEYSREE
BR3E) . B (PIEEI IR AAKIE IRAT
EREERE IR (PIETI R SAKIE IR
ABIRBEMERITRIGSETFR) , BER
S EERYN RIS RYA, H ERR

Disposal measures

FRE B

Each plant has established a solid waste management
system and conducts corresponding training on solid waste

BEIBYEYEREZYEERGTE, SFHEREEY

The entire process of hazardous waste management, from
identification to generation, storage, and final management,
is conducted in accordance with environmental assessment
requirements. All hazardous waste from each plant is handed
over to qualified third parties for treatment. Each plant has
established hazardous waste storage rooms protected from sun,
rain, seepage, and explosion. Records have been kept for the
generation, storage and disposal of hazardous waste. Places
and containers where hazardous waste is generated and stored
are all marked according to the Technical Specification for
Setting Identification Signs of Hazardous Waste.
HESEEVIRBIRTERETHN, JEL. #F
DUNREANEIENSBEETER, STMNEEEE
MEBPTHBEEENE=FRE, STRIYIRIFHRE.
PR B2 BEUNRBIENE SERYEHER, BUEE
BEERYNEL SR, #FaRUNEESR, TESM.
RIFIHFT. B (EREYHPIESR BERNERE)

of products. B
Waste categories and disposal measures
EEEWRR KRR EYE I
Waste category Waste scope

ek Vil EEZYEEE
Recyclable waste metals, waste paper, waste
plastics, non-recyclable sludge, activated
carbon and diatomaceous earth for sugar

Solid waste filtration, as well as domestic waste and anadement every vear

Vi .

ERREEY kitchen waste g Yy

BERICNEEE. B, BEERE. | \
e e e e BIREI TR
REIEUNEYIS . IBIRYE A E M R
gt DI A TERIIR A BY AR
Waste lubricating oil from equipment, empty
containers of ink, and activated carbon from
Hazardous waste
BEEEN | oo
) BUEREESEE A, HENTEIEL
F2 VOC S E M R
ETARR
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The Company keeps exploring methods to reduce waste generated during
production and operation, including technological transformation, introduction
of new technologies, improvement of equipment operation efficiency, and

enhanced packaging management.

NERERREEELBEZPRIB LV EREY T
&%, BRERMBE. SINMEN. &=’
REBHVERWER, IREEMEESES, A
DEERYES,

Waste-reduction process and technical measures

B BRI T E RS o

® Methods like PET transportation in sea bags, rubber cap, and narrower

shrink film have reduced the use of 2,964 tons of raw materials.

® The further promotion of refined sugar has reduced waste generation.
During the reporting period, 8 plants used refined sugar, reducing

298.98 tons of activated carbon and diatomaceous earth waste.

® Hazardous waste has been significantly reduced by the use of lead-acid
batteries instead of lithium batteries. The hazardous waste generated
per million yuan of output value decreased by 15.1%, from 0.07162 tons
in 2023 to 0.00605 tons in 2024.

e BBUAEABSEEE. BEEEAU
NEEIR R R E 7 AR R EER
2,964 W7

o EBE—DHERMIENER, FIEE
RYELE, REHN, 8HKIMED
THERNE, HREMERY RIEREY
298.98 [

e BRMAEENENHREB NN
n, RERVEEERYNESE, BE
TLEERREREYIFELER 2023 FHY
0.007162 M3 / B & 7t F &2 2024 F 1Y
0.00605 ™ / B&7T, Tk 15.1%

Wastewater management

The Company has formulated the COFCO Coca-Cola Regulations on the
Maintenance and Management of Wastewater Treatment Facilities. Each
plants is equipped with a wastewater treatment system and has set standard
operating procedures (SOP) for wastewater treatment and emergency plans
for wastewater treatment that exceeds standard. The wastewater treatment
facilities are in stable operation and the treated wastewater passes all internal
and external tests, with a discharge concentration far lower than the standard

approved by local environmental authorities.

% Sharing Environmental Values
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Wastewater management goals and progress in 2024

BUKEEE B 2024 FER o

Wastewater management goals:

EEKEIREE:

® Reduce COD discharge per million yuan of output value by 15% by the
end of 2025, compared to a 2020 baseline.

e 2025 F[K, BRITEME COD HiMEtL 2020 F 7 15%

Progress in 2024:
2024 FER:

® The goal for COD discharge per million yuan
of output value was 0.00742 tons, and the

actual result was 0.00622 tons.

o BHEJUAEE COD HMEBR 0.00742 M
/ BETT, BFRER 0.00622 M / BE®IT

%
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Waste gas management

The Company has formulated the COFCO Coca-Cola Regulations on Air
Pollution Prevention and Facility Maintenance to strengthen the management
of air pollutant emissions during production and reduce the concentration and
total amount of pollutants. The waste gas emitted by China Foods primarily
comprises non-methane hydrocarbons (VOCs) generated in the processes of
performs making and bottle blowing, nitrogen oxides produced during boiler
operation, odor produced by sewage treatment, smoke produced in employee
canteens, and exhausts from self-owned vehicles. During the reporting period,
all plants' were tested and met environmental protection requirements, with

their emissions far lower than local emission standards.

BEREE

REHE (PO ERRBRATARS
LpaksitEREEEE) , BUEE
BIEFHIRRSRHIRERE, BESRYE
EMBE, HMpIEREERFIEMIRARIRED
EENIERREEIE (VOCs) | MEETBE
FEENRENY. SRKREEENRR. 8
TREELNHE BEBELENSERER.
WEHN, FIEIREMRAITSREER,
HIREER EHETHIUE 2,

Waste gas management goals and progress in 2024

BEREZERIER 2024 FiER

o

Waste gas management goals:
EBEREERIZ:

® Reduce nitrogen oxide emissions per million yuan of output value by 8%
by the end of 2025, compared to a 2021 baseline.

* 2025 K, ARTEBRFNMARER 2021 F T 8%

Progress in 2024:
2024 FERE:

® The goal for nitrogen oxide emissions per
billion yuan of output value was 0.000553

tons, and the actual result was 0.000436 tons.

s EETEBEAALYHNERR
0.000553 Mg / B & 7T, BEHERL 0.000436
Mg/ BETT

-~ Waste management measures

BREEEE ) ~

® 19 plants have undergone low-nitrogen transformation, and the

emission standards of all boilers are stricter than local requirements.

® QOdor collection and treatment facilities have been installed in sewage
treatment systems to collect and treat odors generated during the

sewage treatment process.

® VOCs treatment facilities have been installed to collect and treat VOCs

generated during production to ensure up-to-standard emissions.

® Discharge outlets have been granted pollution discharge permits and

marked.

° 19 EITRETRANS, FramERHE
IR EEL BRI BB S AR E K

° SKBRERMRRERRINERIERE,
H5KRIBBIEEERIRIKETU SRR

o REVOCs RERME, WEEBETE
A9 VOCs TSR B IEERHN

o WHERDSORVHESETRIEE, WETEH

Biodiversity Conservation

EMZIRMERE

The Company strictly adheres to national laws and pays special attention to
the various treatments of pollutants and emissions in actual production and
operation. The Company carries out environmental impact assessments and
actively participates in environmental protection activities to avoid or minimize
the negative impact of production on the natural and ecological soil and water
environment. Water vulnerability analysis is conducted regularly to assess the
impact of production and operation activities on the environment and species
in the surrounding watershed. "Beach Cleaning” activities are organized every
year, which clean up river waste to protect water resources and create a good
environment for species; tree planting activities are also organized to protect
forest resources. During the reporting period, we had no penalties due to

violations of biological protection laws and regulations.

NEBEETRREMER, TEREEEE
REWRSEY). HIYNRERIERE, Z8
BRI &ML, TRBHERS2RRRRETSE
EE, DERSsRMUEERBEKEIBRE
RIRIBEHEETE, ARTEHRREKESE
I, FHEEEGEESHIRIENZEUNY
BERENEMNTE, SFERRRE 28
787, BEBFEAEERY), REKER,
AEYEFRIERIFIVIREE, BIREMERE
MiEs), REFMER. MEHPN, REER
BREMRERA AR ERENEGFREMRE
RREBIEMFo

17 years of collaboration with multiple partners on water resource protection

BFSRESEBHRABKERRFRETS, “WELHE 175

Since 2007, China Foods and its partners have launched nearly 50 landmark
water resource protection projects in more than 20 provinces across China,
including water source protection, sustainable agriculture, wetland protection
and restoration, artificial wetlands for agritainment, and drinking water safety
in communities. On March 22, 2024, World Water Day, the Company, together
with Coca-Cola China and Swire Coca-Cola, held the "Embrace the Big Water
Drop" activity in 20 cities across China, raising public awareness of water

issues and water protection in daily life.

2007 £ES, RERGIFBHE2E 20 ZE
BB L 7 50 EAB RS ERIK
BERFERE, HPAEKRUMEFRE, BJRER
k. ORMRENEZE. BREATLRM. HE
BkRe%E, 202438 22 AERAKHE, &
EEF R ORI RhE N ARSI OR %, T2
0BG T “—EHEEAKE" RETES,
BB RACH” —(E¥ER, MEAREIIK
ERERRDE, WREHKNERENZEFIEE
EEET.
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China Foods remains committed to our corporate mission of “carrying forward our
revolutionary legacy, offering healthy food, and creating lasting value.” The Company
maintains the bottom line in product quality and safety, focuses on customer
experience and employee growth, and builds a sustainable and resilient supply chain.
Devoted to community development, China Foods takes concrete actions to fulfill
social responsibilities and works with stakeholders to build a better community.

PERmERRF BEICER, FMRER S, HAXEBE NEXRME
i, BTEMEENR SRR, HEREIE R, ERETITREK, ENITER
FHE BEMNHERER, ORHERRE, UBRTHRITHEEME, #FE
B HAIEEFRE.

0% product recall rate and 100% compliance rate in product sampling

EmAER EmER e s

92.7% of customer satisfaction rate 95.4% of employee devotion rate
EEMEE BT EENEE

99% of local procurement ratio 9.5 million yuan in social donations
AU ERBB LL {51 =g Sk Y

BETT
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Quality and food safety management goals and progress in 2024 EENERRTEEIEEIENR 2024 FEE )\

Product Safety and Quality

E ?é;ﬁiﬁ = Goals of quality and food safety management: Progress in 2024:
HEHAanReEEER: 2024 FERE:

Putting product quality at the top of our agenda, China Foods has established NEBRBEREEFRAEELNF, BiuUge ® Long-term goal: By 2030, we will maintain zero food safety incidents @ 0 food safety incidents above level 3, 100%
a robust food quality and safety management system and continuously fosters BEREERTL SRS, HES @gggﬁgﬁ above level 3, 100% compliance in product sampling, 100% audit pass compliance in product sampling; 100% audit
a quality and safety culture. The Company remains committed to COFCO's o, BEFRBBITHEER ‘2. . rate, 100% retrospective training success rate, and a 0% product recall pass rate; 100% retrospective training success
food quality and safety policy of "safe, nutritious, healthy, and delicious’,  f2E. EK MEREBHELLHH, 2%7%% rate. rate; 0% product recall rate
providing high-quality products to consumers. ERHESEHEEMR. o EHIEIZ: 32030 &F, REESESRKULERRLEWRO 4, o ZHULIBRTLEWEEY, E

BRI S S 100%, HIZBEZ 100%, BEMRMALINE G R S A8 100%, FBiZEBE
Product quality management system EnBEEEERA 100%, ESBEE 0% 100%, EHEMALINE 100%, ERB
China Foods strictly adheres to the Food Safety Law of the People’s Republic ~ ATIBEIREST (PEARKNEBRLEE) [E1=% 0%
of China, the Product Quality Law of the People's Republic of China, and other (REARENBERESZE) SHEEEE \ J
Chinese laws and standards. The Company has improved quality and food FANEE, BRERPEEEEZE, oJOn]%
safety management systems in line with COFCO's standards and Coca-Colas &R, B RENEENERTLEEGE,
requirements, ensuring strict quality control to safeguard customer rights. PEHEIEEEE S, RERFER, 8158
By providing safe and high-quality products to customers, we sharpen our HEERERERONEEER, 2EREH
reputation as a safe and trustworthy brand. T 100% certification pass rate for FSSC 22000 Food Safety Management System and ISO 9001 Quality Management Systems

FSSC 22000 B mR £/ AREE. 150 001 BEEERARDE $i’37%1 00 /o

Vision: To improve brand reputation and keep consumer confidence in our products

B REREEE, SERNEEEHRNERNED

Quality position
BEEAl

Following national laws and regulations Aligning with the Coca-Cola quality system Referring to COFCO standards
EEBSERER AR ORI 4438 2 24 EahEsEEE
. 4
China Foods' quality management system
FEERESEIERA
Understanding and improving Coca- Communication and continuous
Cola's quality system standards Correct implementation Supervising and checking compliance Quality 4.0 Culture and capability improvement
BENREE O LESRAEK IEFEBIT ERMEREEE HE 40 X REEN BB, FENE
Risk assessment and management Effective implementation of the KORE/ Monitoring of COFCO regulations and Digital raw data Culture building Inferential audits and retrospective
RpErHEEIE T document standards BT WRIAEUR XA analyses
Supply chain management KORE/T X4 B RIT g AR AR AE BT A Data links Internal and external training ERR—-r=. OEE
HrERE R End-to-end horizontal coverage Monitoring of COFCO public opinion Bl R Mo EREEE Continuous updates to the risk control
Emergency management IH BRI EEE g EIEETA Data interpretation On-the-job learning framework
REEHERE Implementation gap analysis and Compliance evaluation HIRARE VG2 vl RIS K AIFEE
Traceability and product recall corrective actions EIRETHE Predictive modeling Expert training Risk management for new products,
1B B R HITHERE DT E 18 Bottling plants' application of FE AT EXREE packaging, and business
compliance evaluation results Smart manufacturing Won. WM. EFRERER
SRR S AR M ST B L AV BRERIS
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To improve our quality management system, we hire third-party professional
certification bodies to conduct audits for a standardized system. At the same
time, we have fully implemented the quality 4.0 action with an equipment
inventory to digitalize and integrate quality management. Building on the
hazard analysis and critical control points (HACCP) framework, we incorporate
risk assessments across the entire supply chain and manufacturing links,
covering supplier management, new product development, and distribution
customer service systems to strengthen food quality and safety management.
During the reporting period, the Company refined the aseptic management
system by reviewing and updating 37 aseptic quality standards and 86 testing
documents. Additionally, all documents of the Supply Chain Management
Company (SCMC) were converted and integrated into China Foods' quality

management system.

Quality and safety process management

China Foods adheres to the principles of "safe, nutritious, healthy, and
delicious" food and upholds Coca-Cola's century-long commitment to
product quality. The Company fully implements a daily management, weekly
inspection, and monthly scheduling system to tackle quality and food safety
hazards. During the reporting period, the Company formed a region-specific
digital food safety risk control list. By identifying and assessing risks across
the industrial chain, the Company develops risk control plans, monitoring
requirements, and corrective action plans to ensure major risk mitigation

measures are embedded into daily operations.

Key Performance [RiiFE=ts

RETEEEEEEERBAER, BHEE=A
EXRERBRRELRE, RREEEER
ARREMN. AR, 2EEITES 40 2R,
TREE 4.0 REFERG, (BEBSEER
Efe. —881; £ HACCP (BRI
EHIR) BRERERL, MAHEXELT
ﬁ&im%ﬁmﬂhﬁé,éﬁgﬁﬁﬁﬁg
H, MEMMAE. BRERRSRGSIRE,
HERALNDRREEHRSEIEKE, RE
N, RERETEEREERR, H3TH
BEREBRENMG. 86 MIRAXMETES
HPEH, SEARFTE SCMC XXHEL, MANPE
EmEESEERA.

BERR2RIEER

RARF ‘2. &, BFR. =K BRE
HBEHZ2RH, g?ﬂﬂﬂ%%é&ﬁ%ﬁ’ﬂ
BEFEXR, 2HEE “‘BER. BHBS.
£ BEER, AREERERRREAR B%$
FIEAERE, WEHN, REEEIDERNE
FUREREARERFE, BBEXEER
AT, SIEERITHISR. BARERTE
KUK 4 fR5t &, Hﬁ%ﬂtﬁ@%ﬁ’ﬂé?ﬁ%ﬁm%
EHBESHREEEBED,

100% completion rate of supervisory sampling
0

61 effectiveness evaluations and supervisory inspections

%ﬁ)ﬁﬁ?&’&%¥1§&%§gﬁ%§6 1 P/

Product lifecycle quality and safety control

-

® Raw material quality and food safety management: We have

established raw material inspection standards and sampled incoming
materials. We have specified management requirements for raw
material storage, transportation, and theft prevention to ensure raw
material quality and safety. In addition, we maintain samples of key raw

materials, whose storage areas are monitored.

Production process quality and food safety management: We
have developed a production quality control system, with regular
calibration and maintenance of measuring instruments. We have also
implemented the COFCO Coca-Cola Private Label OEM Food Quality
and Safety Management Guidelines, setting standards for management
responsibilities, new product development, and production process

control.

Quality management supervision and inspection: We conduct a
supervision and inspection campaign allowing us to draw inferences
from previously identified problems, with a checklist prepared for
plants' self-inspections and self-corrections. We have also implemented

unannounced "Four No, Two Direct" inspections, requiring

Product quality testing: We have developed an annual supervisory
sampling plan, with plants sampling products and raw materials
each quarter and submitting them for third-party testing. We also
urge production units to conduct routine production testing of raw
materials, semi-finished products, and final products before market
release. Independent third-party agencies are hired for periodic testing

following regulatory indicators.

Product recall mechanism: For product recall risks, we have established
a food safety emergency response system with regular drills and
evaluations to ensure implementation. We guarantee full traceability of
products within 24 hours, covering raw materials, their direct suppliers,

and first-tier customers.

FLEGBREERSEE

s RMHEENRARTEER: FERY

FHaiiRE, REMRERRYE, 2
YRMEHER. EBRNHBERERE,
RERMHBERREERS;, BUR
MEBERE, RETERMEHE
BEREREER,
TEBEHERRRREER: BUE
EEFEEEEEME, ERRERME
REEEFSESRA; HIE (RO
4B E Mm% OEM BB 821
%), NEERE. MafEEEER,
FERIEEESFHHRUIEE

HEEELERE: BEREREE—
REWEL(E, HHEFEERETH
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BEY; Bt OAWE TENEE
BB, s THENE RS NEES,
B TS REE.
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RewedEER

NEIRFF “AHEL, ?éﬁ"*)ﬁ" IES,
TIREBRZL4EE ‘ST, THEE B,
strictly complies with the Law of the People's Republic of China on Work Safety, B&EST (REA E/ﬁﬂ}‘tﬁiﬁiﬂ (G
the Regulations on Reporting, Investigation, and Handling of Work Safety ~ EXR2EHEREMBERIEGRA)) SEEER

Work safety management

Key Performance [iiFiEtsi

100% safety training coverage

ZeIFIEER 1 00%

Upholding the principle of “life first, safe development”, China Foods is VR0 oty rspenslslin saran s s

BIREEEREE 1 5 ,0 0 Oﬁ?nfﬁj‘

committed to achieving zero fatalities and zero severe injuries. The Company

52

Accidents, and industry safety standards. By implementing the "1510" safety
management model, the Company ensures science-based, systematic, and
consistent work safety management across the entire industrial chain. We also

implement every work arrangement thoroughly to maintain sound work safety.

NITRL2RERD, BRT2EE 15107
*E*’” RecEXRReLEEEENRSM,

IR, RERMESAETENERE

ZK, BRREEETZREMT.

a China Foods “1510” safety management model

26 million yuan invested in work safety

?cééEEE)\ZbE.‘%ﬁ:

54 on-site safety inspections held

RIS Z2NE 5 4)7\

642 emergency drills held

E':E)EJE%‘}E,%642>T\

FEAS “1510" REEEER )

We heighten our political awareness and improve our institutional
framework. While studying the important remarks on work safety by
Chinese President Xi Jinping, we align our policies with legal requirements
and COFCQ's corporate regulations. We have revised four key policy
documents, including the Administrative Measures for Quality, Safety, and
Environment (QSE) Organizational Body and Responsibilities and the Special
QSE Performance Assessment Measures. These policies cover the entire
business process, from source management, and process monitoring to

terminal control, ensuring standardized risk management.

We reinforce accountability and organizational safeguards. The Company
has developed a QSE accountability system, safety responsibility list, and
performance checklist. A five-tier defense system has been established,
covering all departments and positions. Annual quality and safety targets
are broken down and assigned across all levels. At the primary level,
each subsidiary has appointed a chief plant safety officer and intensified
training for certified safety engineers. By the end of 2024, the proportion of

our certified safety engineers had reached 50.6%.

REHBURIAN, BEHERR. RAEE
BEVRECHNR2EETERR, ¥
SERAER. TREENERR, BLE
(R EERFAMKBNEERER
WoE) (REEERFREEFREINE)
HF4BEBIEXH, BEVERRBERS
REAEEIE, 2RiERR. RinGE2EH,
RBRERERERAIK. BEAE.

BREBESRE, MBARRE Biite
BERREMEH. BUReBETEELERE
BBE, PAROLERGEE, REPMEE
FIrENL, BRDBFEEERR2EZER
B1E, EECEYRERBL2MEE, N
RerfiReTigtMEEIE, 8= 2024 F
ik, AREMZ2IIZMMEEHE 50.6%.

We tighten supervision and comprehensive hazard inspections. Our executive
team undertakes safety responsibilities and conducts self-assessments based
on typical and external incidents. The Company has digitized the Supply Chain
Hazard Inspection Standards, standardizing hazard detection into structured,
digital checklists. We have also introduced a grid-based hazard inspection

mechanism to identify hidden risks systematically.

We enhance training and emergency response. We have formulated an
annual training plan covering eight key groups such as core teams, primary
managers, safety officers, and hazardous operation personnel. Focusing on
major risks, the Company continues to develop safety training courses and
reinforces accident warnings. We have introduced a standardized Emergency
Response Card, covering 340 job scenarios and eight types of risks to enhance

our emergency response.

We foster a safety culture for the parallel development of urbanization,
industrialization, informatization, and agricultural modernization. We utilize
warning signs, visualized operating procedures, and projections to ensure that
safety reminders and risk alerts are highly visible. The Zhianda system enables
real-time monitoring, early warning, violation detection, automatic alarms,
and remote supervision. Additionally, we strengthen the application of safety
management systems for hazardous operations and contractors so that risks

are brought under control.

BREERE, *ERIHE, QRHF
MERBReBRENE, HREEHREH
BIRRE. SMBHEAEEHR—R=BE; #(&E
XERBHERE) BURBTRER,
EFRBHEBMREN. KREL. EF
BIMEELREHIERS, ZEHRASE
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BERE, RABSKIEE.

REEXW, #E IT_EHJath_o BBER
2ot + AR IIRERIZ + REBE ST
I, E%éztéiiﬂ\ R TR R, &
B “BRE ZRNRERTRE. BEUA.
BEIRE. L%E'E“% s ERAERIER
Z2BEERR. AEBREEERGIFX
B, BRREAE T_E_Hlo

53



Creating Social Values

=B

[// China Foods Limited 2024 Environmental, Social and Governance Report
% PEIRRERAT 2024 IRIE,. HEREQRS

A quality and safety culture

The Company has launched the Quality Month campaign under the theme of
"strengthening quality foundations, building a strong country of quality” with
activities such as study sessions on the Development Outline on Building a
Strong Country of Quality, case studies on quality and food safety incidents,
training on food safety responsibilities, quality and food safety competitions,
public-private food safety actions. These efforts reinforce the Company's quality

and safety culture and heighten employees' quality and safety awareness.

BEREXLER

NEEBFERE “NaEE%RE. HRES8RE"
HE2AEE, BiE (AEREERAE) 238,
BENERLTEEHNERHE. ERTeTH
BEEINIEE. BEEMRERTDHE. BbH
BEERR2EEY, HERVEELeXHE
®%, EEETHSR2EEEH.

Key Performance [iiFiEtsd

730 safety culture activities held

%H%ﬁ%ﬁaﬁ)?&%?éﬁd&iﬁ@7 3 Oia‘%?k

100,000+ participants in online and offline cascade safety training

AR N B AR 2B 1 0[%@%)\391

100% completion rate for the five categories of personnel receiving training from the online safety training platform

LR LHEENITE2 TN DBA S ERNB ) TREED 1 00%

Case Taking proactive measures to jointly build a future of food safety

=fl) AWALZ, HERRREERK

On June 7, 2024, COFCO Coca-Cola Sichuan hosted a campaign themed
"proactive efforts for food safety." The event featured well-designed food safety
brochures, an interactive presentation titled Do You Know Food Safety, and a
knowledge quiz with prizes, ensuring that scientific food safety principles were
effectively conveyed to every employee. At the World of Coca-Cola Chengdu
museum, an "Internet+ Food Safety Knowledge Center" allowed consumers to

gain basic food safety and nutrition knowledge in an engaging manner.

20246 A7 H, FREIOALNIABREL ‘BREse, ANEZ"
AETENEFEH. BHRE, AFRORFBRETENHEEEN
(RRZ2MAER? ) NEFERERERNHERS, BHENRM
ZeERFEREE BT, TR ORI%MR . giEliEyeE, U ‘B
B+ RRTeMNEERE WL EEERRBHNEN S,
HREERmT2NEEE RN E SR,

The campaign themed
"proactive efforts for food safety"

mEE AWAR EfREHRS

Customer Experience

BEE P AsEs

Putting customers at the center, we strive to meet their needs by enhancing
service experiences, upholding fair and responsible marketing, and improving

customer service management.

Customer service and communication

The Company has established an integrated customer service system
comprising a central customer service team and bottling plants' customer
service personnel, alongside seamless communication channels. By expanding
both the scope and depth of customer services, we practice our core value of

“consumer-oriented and customer-centered" development.

NEPERUBRBHRL, 2TTREZERER,
BLERRBER, BBREBITAT. 885EN
giH, HETEEPRBEL,

ERRBREE

AT B PR RS S IR R
HNEFRBERR, SEBEESBERE,
BERRE P RBIEEARE, FIERT U
EREABE UEFATL MROEESE

<
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Key Performance [iifiE=es1

197,000+ calls handled, 700,000 outbound calls made

REGEHER E+19 7%§”ﬁ_, )\Iﬂ¥tﬂ7o% o

4,739 customer complaints received, 93% complaint resolution rate, and 92.7% customer satisfaction rate

sruwrnlt, | 39n, wezns93%. 2r9292.7%

Listening to consumer voices, we address customer concerns diligently. During
the reporting period, we strengthened follow-ups on complaint resolutions
via email, WeCom, and online WeChat groups. Additionally, we refined our
complaint handling and resolution mechanism for customers to ensure timely

responses.

NEMRESHEERS, KENFNRIEEEE
FRo HMEHN, MAHEFRFREEMIE
BUERIE, WBBM. BEME. MERSFZE
AREREERE, TERBWEEERER
RFERIFHS], BTSSP RFMEREERT,
TR R AR SR IR R P o
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COFCO Yuexiang Club has launched the on-demand delivery project to
enhance product delivery and provide more efficient, convenient online
shopping and delivery services. By adapting to evolving consumer habits and
new consumption patterns, the project shortens delivery distances, improves
efficiency, and sparks customer engagement, driving efficient service across all
channels. The project leverages a self-developed order management platform
for automated order allocation, tracking, revenue distribution, and bill
inquiries, and integrates public and private domain stores, self-owned middle
platforms, warehousing, and delivery. Orders are fulfilled through nearby
distribution centers and citywide delivery networks, enhancing the shopping
experience, boosting platform revenues, optimizing inventory, and reducing
transportation costs—creating a all-win scenario for consumers, merchants,
and the platform. By the end of 2024, the service had been rolled out in
Shijiazhuang, Chengdu, Jinan, and Beijing, with plans to expand to Taiyuan,
Qingdao, and Chongging. This successful model will be applied in more cities,

offering consumers fast and convenient delivery services.

Responsible marketing

The Company strictly adheres to all applicable marketing regulations and
industry standards in our operating regions, including but not limited to
China's Advertising Law, Law on Protecting Consumers' Rights and Interests,
Interim Regulations on Promotional Activities, Administrative Measures for
Livestreaming Marketing, General Rules for the Labeling of Prepackaged Foods
(GB 7718), General Standard for Beverage (GB/T 10789), and Functional
Beverage Standard (GB 15266). Furthermore, in line with Coca-Cola's Global
Responsible Marketing Policy, Global School Beverage Policy, and Global
Responsible Alcohol Marketing Policy, the Company has developed Marketing
Compliance Guidelines, Sales Compliance Guidelines, and other responsible

marketing policies.

Case "On-demand delivery" ensures efficient and convenient urban distribution

PRIRE G “TERAER BB, SEAR
HEERAER, REBSMRENGR LEY)
xR, ZRBRREBEZEEN, it
HBSR, WERFERE, RARBE,
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BEDRMIRESH, FIHERTAETZEH.
BETE. Bff. EXFRE. HEEJBES®
@ DC BB MEMEEEAILEA, =’
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BHpA, BIRHEEE. BRNTEN=SHR.
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BLR, RREBRELR. . EBEFE
i, BRMER, ABEZHEERMIE
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Nutritious and healthy products

With growing health awareness, customers raise higher requirements for
product quality and health benefits. The market now favors reduced sugar,
fewer preservatives, and enhanced product quality. In response to the Outline
of the Healthy China 2030 Plan, the Company integrates nutritional and
health considerations into product development, manufacturing, launch,
and marketing. While catering to customer tastes, we continue to refine
our formulations to reduce sugar and additives. We have introduced low-
sugar and sugar-free options across various categories, including sparkling
soft drinks, ready-to-drink teas, and coffee, meeting consumers' growing

preference for wholesome choices.

7.04%

1.40%
. 0.04%

B Sugar-free products M Additive-free products

THEED SRINE @
B Small-sized products
NEEEEmR

Sales proportion of nutritious and healthy products

SRMEESHR AL
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8.33%

1.66%

. 0.04%

B Sugar-free products B Additive-free products

TRER TFMES

B Small-sized products

INEEE

Sales proportion of nutritious and healthy products

(excluding water)

SEEREMHEESIL (REX)

Creating Social Values

HElEHME

Sales proportion of low-fat products is 89.06%'

Tﬁﬂﬁéﬁﬁﬁéﬁtt89.06%

Note 1: Only tea, coffee, and dairy beverage products containing fat are included.Definition of low-fat products: Those with a fat content below 1.5g per 100mL.

I 1 EREEEROR. W ARMER; MiEERTER: BIEE <1.5g/100ml HESR.
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Coca-Cola Zero Sugar delivers the same
iconic taste while offering a refreshing, yet

sugar-free and calorie-free experience.

(BEAIORS] TRELSHKEN
FlE, HEEESMEERENS, AlK
EGRNER

Low-sugar and sugar-free products  {fE#&.

EiEEm

Coca-Cola Fiber+ is enriched with dietary
fiber, providing a light, refreshing experience

with zero sugar and zero calories.

(FTORT4EME +] RrINBE R i,
TIETHE, EREM, BRKE

Lohas, natural sparkling water, is alkaline
with a pH value above 8.0, free from

artificial baking soda.
(1R7E] RIABRFIK, RASME, 25

B2 E, PHE> 80, IEATIRMN
BRiT

Low-additive products

AR INE 2 M

Qoo, a juice series, is rich in vitamin C. It
undergoes instant sterilization, eliminating

the need for preservatives.

(B552] RSTAUSRIIEMHERC,
RAFSHERN, FEFNDEE

Minute Maid Pulpy Super Milk is a fruit-
milk beverage enhanced with whey
protein, niacin, and vitamin E, offering
consumers a more nutritious and flavorful

choice.

(HR] (RAHE] KRFTER G,
BRIAMABER, SBERKR. ME
REERR, MHBETREESR.
BRRAEERR

More nutritious products

ENEENER

Shuidongle fruit & vegetable series builds
upon the original formula of trace minerals,
vitamins, and water, incorporating eight
concentrated fruit and vegetable extracts to
align with consumers' growing preference

for natural and healthy lifestyles.

Uk#%E] RERT, EREREH R
BEME+HER+K A, A
N 8 R A REVEMEAL D, R A
FMBEBERBARBRENEEES
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Employee Growth

FETHRER

Upholding our contributor-oriented core value, we respect and safeguard
employee rights while fostering a safe and healthy workplace. Committed to
the growth of every employee, we provide a platform for them to realize their

potential, achieve their career goals, and gain a sense of fulfillment.

Diversity, equality, and inclusion

Prioritizing employees' legitimate rights, we strictly adhere to Chinese laws
and regulations such as the Labor Law of the People's Republic of China, the
Labor Contract Law of the People's Republic of China, the Special Rules on the
Labor Protection for Female Employees, and the Provisions on the Prohibition of
Child Labor. We ensure that all employees sign standardized labor contracts
that guarantee fair compensation, benefits, rest days, holidays and leave, and
social insurance. In addition, the Company promotes equal pay for equal work,

creating an open, inclusive, respectful, and diverse workplace.

® Equal employment

Following transparent, fair, and impartial hiring principles, we post job
openings on our official website and third-party platforms. We have also
revised the COFCO Coca-Cola Employee Recruitment Management Measures
to ensure open, fair, and merit-based selection. The Company strictly prohibits
any form of employment discrimination based on gender, ethnicity, region,
religion, or cultural background. Additionally, we strictly enforce maternity
leave policies to protect women's rights and create job opportunities for

disadvantaged groups.

The Company says no to child labor and forced labor. The Employee Handbook
specifies that no one under the age of 18 shall be employed in any capacity.
If any violations occur, the Company will take strict legal measures and, if
necessary, transfer the matter to judicial authorities. During the reporting

period, no incidents of child labor or forced labor were recorded.

Creating Social Values

Bl EiE
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® Democratic management

The Company respects employees' rights to freedom of association and
expression. We hold regular employee meetings and workers' congresses
and encourage employees to voice their opinions. Through multiple channels
such as employee seminars, flat management, and online feedback collection,
we gather employees' opinions and suggestions. Incentive suggestions are
carefully reviewed and adopted, with timely feedback provided, making
employees feel valued. This approach fosters open, transparent, and

democratic communication.

s REEHE

NEEEE T HAEGHN SmBE MmN, T
BRBIAE. BIAXRAE, BRZERE
TBETESRE, fl0, MEETEHXE.
RTHEE. REERKES, BZWEST
BERMNEZR, HETRHENGELEZRETR
BIRAERM, MESRBREGER, BETR
REBCHERKER, BHBERR. B,
REREBH S

Key Performance [RiifE=ts

95.4% of overall employee devotion rate
- 95.4%
ETERIEESR . 0

1 workers” congress held, 15 employee suggestions adopted

E%ﬁlﬁ%k@1&,ﬁm%léﬁwﬁﬁ15%

® Compensation and benefits

We continue to improve our compensation and benefits system. According
to legal requirements, we provide employees with competitive salaries and
benefits and make full, timely contributions to various social insurance
schemes, including pension, medical, maternity, work injury, unemployment
insurances, housing provident funds, and commercial medical insurance.
We also ensure the full coverage of supplementary medical insurance and

optimize its services.

® Employee care

The Company provides care and help to employees in multiple ways. For
example, we distribute gifts for traditional festivals and organize themed
events, such as Chinese New Year celebrations, hiking activities, and women's
meetings. Additionally, professional psychological consultants are invited to
conduct mental health seminars, promoting awareness of psychological health

and enhancing employees sense of wellbeing and belonging.

o HrEMEF

RAFETETRMENERRER, RIRERE
MERBETRMHEGIE. RIFHEEFRE,
REERAETHMSELERE, BEEE
Rig. BERERE. £5RE. THRR. KX
R, EEARE. BXRBERRES, THx
ERTBRRB2BSENELAR.

e STHZE

NEREZ T EAETIRMHRIREEE), EH%
e HEm, HEEEEEES, FW,
HEES). EPET. TMBETEXESE, B
BEROEAAMAROIERERBEE, ki
EERANH, =BABTIRERRMEEZX.

Hiking activity
L IEE

Employee health and safety

The Board of Directors oversees health and safety policies and strengthens
health management mechanisms. It leverages science-based and systematic
tools such as standardized systems and a dual-prevention mechanism to
enhance occupational health improvement based on PDCA(Plan-Do-Check-
Act) cycle. All subsidiaries have been certified by the ISO 45001 health and
safety managements, ensuring a sound health and safety management
system. Each year, China Foods engages professional safety technology
institutions to conduct comprehensive evaluations of system completeness,
suitability, and effectiveness, guiding subsidiaries in ongoing improvements

for stable and efficient management.

\; Creating Social Values

W HEEHE

THETERETE
NAEFEHREUERLHREE, HEED
REREERAIMNER, TOERRENL. 8
. EERDKGISHBEMN. ZEMETE, &
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We have established standardized rules for using personal protective
equipment (PPE), with strict compliance with occupational health laws
and regulations. We assess the effectiveness of controlling occupational
hazards and list all positions exposed to occupational hazards. With
PPE standards in place, we regularly distribute equipment to employees
while providing training on equipment use and management to

enhance employees' self-protection.

We organize regular health check-ups for employees who are serving or
about to leave their posts and maintain occupational health records for
dynamic occupational health management. No occupational diseases

were recorded during the reporting period.

We foster a safe and sound workplace by installing cooling systems in
summer for a cool workplace, equipping standing work areas with anti-
fatigue mats to reduce tiredness, and automating BIB (Bag-in-Box)

handling to reduce manual labor intensity.

Committed to providing employees with a comprehensive, structured, and
continuous career development platform, the Company regularly organizes
various training and learning programs, offering high-quality resources
and extensive growth opportunities for employees. They unlock employees'

potential and enhance their professional capabilities.

To refine our employee growth framework, China Foods has revised the COFCO
Coca-Cola Position Management Guidelines to clarify career development from
job requirements, role descriptions, and promotion pathways. The Company
has established three distinct career tracks—management, professional, and
operational—providing employees with diverse advancement opportunities
tailored to their strengths. Regular performance evaluations and feedback
sessions ensure employees gain a clear understanding of their progress and
areas for improvement, fostering mutual growth for both individuals and the

Company.
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The Company strengthens employees' professionalism and ensures the
alignment between talent and job roles while supporting career growth.
We have formulated the COFCO Coca-Cola High-Skilled Talent Development
Plan and COFCO Coca-Cola International Talent Development Implementation
Plan, with training and job rotation programs to expose employees to diverse

knowledge and skills, broadening their horizons and possibilities.

In 2024, the Company kept enhancing employees' leadership and skills, with
programs rolled out, targeting employees at various career stages. Given the
Company's pursuit of high-quality, sustainable development, we cultivate
three talent teams: strategic operations, cross-functional management, and

specialization.

NEFHERABTIROEREES, ’RABTH
TERIREECE, HBETERBEEE,
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® Determination to success: The "Duxing program" offers professional
management training for department heads based on case studies from
world-renowned business schools, equipping managers with skills to

drive sustainable team development firmly and correctly.

® Business simulation: The "leadership development center" program is
designed to cultivate high-potential employees into future managers.
Through structured selection processes and tailored development

strategies, the program ensures open and fair career opportunities.

® Unleashing potential: The "Qianxian program" is a dedicated
development initiative for young employees, providing job rotations to
foster professional growth and encourage intergenerational dialogue,

bridging work method differences among different age groups.

® Empowering women: We organize women's leadership dialogues, where
female executives share their professional experience and perspectives
with all female employees. Currently, all plants run their women's

leadership programs.

RERT: "BITEE REEXEEE
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100% employee training coverage
srmmzz 1 00%
BTEINIEEX (o]

72,918 learning hours on the Company's learning platform

ETHSRERTERAEE

72,918,

1,627 474 total employee training hours, 92.8 training hours per employee on average

arsams | ,627,4744\5%, Jossaanmse9 2.8 1

ARl FHE IR RE

A sustainable supply chain is the foundation of high-quality development
and a critical pathway to achieving ESG goals. The company enhanced supply
chain sustainability by integrating ESG concepts into all aspects of supply
chain management. In collaboration with suppliers, we work to build an

honest, green, and sustainable supply network.

Supply chain management

The Company has formulated the Measures for the Administration of Bidding,
strictly following procurement-related laws, such as China's Company Law
and Bidding Law. We have set up a robust supplier evaluation process and
a supplier joint contribution system, with ESG principles and objectives
integrated into supply chain management and joint contribution process to

guarantee the fulfillment of social and environmental responsibilities.

BIENMEREESHEERNERER, &
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Supplier management goals & progress in 2024

HEBEERER 2024 ERAER ) —

Supplier management goals:

HEFEERER:

© Pheased goal: By 2030, we will have established a comprehensive
supplier management system incorporating commercial, technical

quality, and CSR assessments.
o [EEREIZ: H 2030 %, BURENHEDEEER, BBKB.
ENE2. tEEEEZARNHESEE

© Long-term goal: Incorporate ESG factors into supplier management

and advance supplier sustainability programs.

o RHIEHIR BESCEXMAHERNEERSR, HEEEHERD
BIRHREREAR

-

Progress in 2024:
2024 FERE:

© We incorporated ESG management elements
into CSR assessments and advanced supplier

sustainability programs.

° THESEERTEE ESCERER,
REEEEAMEE T EERER

%

The Company places a strong emphasis on suppliers business ethics and
contractual commitment. All partnering suppliers are required to sign the
Coca-Cola Supplier Code of Business Conduct and strictly adhere to supplier

guidelines, which prevents any form of improper purchasing activities.

RE)BRHEHHEBENRZAOES, BX
FREEFHEEYTERE (IOTLRARMHE
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We have established a three-tier review system for supplier admission and
exit. Suppliers undergo regular assessments, with those falling short of
standards eliminated and a qualified supplier list clarified. All subsidiaries are
required to procure from suppliers on the list to ensure the stable supply of

raw materials that meet requirements.

To enhance supply chain resilience, the Company maintains close collaboration
with suppliers, engages in industry partnerships, and communicates our
sustainability commitments and progress. Together with our stakeholders,
including suppliers, we contribute to sustainable development. In 2024, we
conducted four supplier training sessions. As a core member of the China Bottlers
Procurement Consortium (CBPC), the Company contributes to the formulation
of standards for Food Contact Recycled Aluminum Alloy Sheets and Containers,

advancing the standardized use of recycled aluminum in food containers.

Procurement compliance management

REREARLEE

EHERENERHERFE, B HERE
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The CPMS system integrates COFCQ's procurement policies, ensuring precise execution throughout the procurement process.
CPMS RET RIS BRI ENBNRL, Ree 7 HIETRERRET IS ENT

Systematized and data-based procurement

REARGK. BiBRER

The CPMS procurement management system has integrated procurement operations outside the system into a digital and

systematized process.

CPMS FRBEEAMNER, KENEREBETRRINRMFERERGN, BEMAENRGRL. BFL

Supplier resource management and information sharing

HESEREERENHEA

Supplier management has shifted from offline, plant-level management to an integrated online supplier database, enabling real-
time access to supplier information and evaluation results for information sharing.

HEFEENERE TELEE, JEREFRSENG LR—81E, IERNEEGR LHERRERETLER B

REMHEA

Procurement processes fully integrated into the system for whole-process traceability

RERELEMARAEE, 2BETEN

Procurement applications, quotations, orders, contracts, and invoices are all managed within the system, allowing real-

"Starlink Plan" —pioneering a green and intelligent supply chain benchmark

“EFEStE” —AIMSIE, ITEREERERENIET

time tracking of each stage. Suppliers can upload updated qualifications and inventory data, and procurement contracts are
automatically generated based on quotation results and linked with the system. Embedded procurement policies ensure complete
and accurate policy implementation.

REBFRGE. AME. RBEIE. KBoR. ERFHMMARRERE, SIREIMERTSAERMENY,; HES LESH
BEXHREFEN;, FECR R MAREEREMNTBIRME, PBRREGE, REXBEHENTRRERNT

Digital supplier management
HEBEEE L

In 2024, China Foods, in collaboration with Zijiang Holdings, launched the
"Starlink Plan"—the world's first single-channel transportation system covering
the entire production line. This system centralizes the long-distance, high-
efficiency, and low-energy supply of bottle preforms and caps. By employing
innovative technology, the system has reduced energy consumption by 40%-
50%, cut line-switching times to just 30 minutes, and eliminated safety risks
associated with vehicle-human contact and handling. It has reduced 78,000
vehicle-human interactions each year and lowered CO, emissions by 7,800 kg
annually. Thanks to its outstanding performance, the Plan earned the 2024
Coca-Cola Continuous Improvement Gold Award, the 2023 COFCO Coca-Cola
Headquarters Best Innovation Silver Award, and two national patents and
garnered high recognition from Coca-Cola's global executives. This success
has paved the way for China Foods to build a win-win ecosystem and foster

new quality productive forces in production and operations.

Green and sustainable procurement

The Company has developed the Green Procurement Management System and
integrated green procurement principles into our business strategy and the
procurement of raw materials, products, and services. Following the System,
the Company reviews suppliers and products, identifies environmental and
social risks in the supply chain, and increases the proportion of eco-friendly
products. We make sure that the products procured are eco-friendly and

reduce carbon emissions in all manufacturing links with our suppliers.

From 2022 to 2024, the Company partnered with suppliers to develop
refrigeration equipment that reduces electricity consumption by 50%, cutting
Scope 3 emissions by 400,000 tons. The Company urged freezer suppliers to
optimize refrigeration components, including compressors, fans, and cooling
units. As a result, the average energy consumption of freezers has decreased

from 3.25 kWh to 1.65 kWh, achieving a 50% reduction in energy consumption.
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99% of local procurement ratio

AHACEREBLL I 9 9%



The Company encourages employees to give back to society and respond
to community needs. In social, environmental, and cultural fields, we carry
out a variety of philanthropic activities, presenting ourselves as a devoted,

responsible, and caring enterprise that contributes to community prosperity

ﬁ
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9.5 million yuan donated

HEBRBRES

NEBMSIEETEMEE. KBS, &
BHERERNR, BEME. RIB. XFE
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R MRERE.

90,547 volunteers participating in philanthropic and community volunteer activities, 47,495 hours of volunteer services

NR, BB RIERE INEF

We have planted 535 trees across 13 provinces

and regions.

We provided 155,500 bottles of
purified water to examinees in 11 provinces and regions during China's

national college entrance exam.

We conducted 67 summer relief events in 13
provinces and regions, distributing 79,694 bottles of drinking water to
outdoor workers, and launched animal water stations under the "Drink

More, Little Pets" campaign.

We activated the "24-hour clean water"
emergency drinking water mechanism 30 times, delivering 924,496
bottles of drinking water to Guizhou, Hunan, Sichuan, Shandong, and
other regions, effectively addressing urgent water shortages in disaster-

affected areas.

We organized "warm together" winter support
activities in nine provinces and regions, showing warmth and respect to
sanitation workers, delivery riders, and other outdoor workers braving
the cold.
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Contributions to UN SDGs & Bt & Bl n] 548 3% /& B 42 (SDGs)
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Strengthening Governance Value

HAIP(E(E

China Foods enhances corporate governance by diversifying governance structures,

strengthening comprehensive risk management, and ensuring business compliance.
Dedicated to business ethics, we commit to anti-monopoly and fair competition. We
also advance digitalization and safeguard stakeholders' legitimate rights to improve
business quality and performance.

hEEm A TEARRE, HEATRS AR, NReERARERE, K&
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Progress {TEIERE

3 Shareholders” Meetings to deliberate on 11 proposals.

BRRERE g

3x 1=

14 special audits in 2024, 100% rectification rate for identified issues.

SESE R EIRES B RIER Y

14 » 100%

5,623 individuals receiving basic digitalization certification, 470+ participants in digital skills training.

HFUAT AR EEIR HF AT
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Corporate Governance

nE)RE

China Foods strictly adheres to China's Company Law and the Securities Law,
as well as the Main Board Listing Rules of the SEHK to maintain high standards
of corporate governance The Company also upholds principles of transparent

operations and protects shareholder interests.

Board diversity

The Company ensures decision-making efficiency and transparency by
maintaining a well-structured governance framework and optimizing the work
mechanisms of the Board and its specialized committees, thereby enhancing

the professionalism and efficiency of corporate governance.
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7 board members, including
%$§&§7}\

2 executive directors,
HEPEM—T%%ZA

2 non-executive directors, and
4&%%%%2/\

3 independent non-executive directors.

%ﬁﬂE%ﬂﬁ%?B/\

7 board meetings held,

& %%?@@%%777\

5 written resolutions passed,
ﬁi@%@ﬁ%z’%S?’X

34 proposals reviewed, and

—

11 reports presented.

%%HY%E%1 1 fn

The Board of Directors (the Board) leads and oversees the Company by
formulating overall strategies and policies, evaluating and monitoring
financial and operational performance, and reviewing the effectiveness
of risk management and internal monitoring systems. It also supervises
and assesses the management’s performance, and approves significant
matters or transactions that require disclosure under listing regulations.
The Board manages five committees, each performing within their scope of

responsibilities, which include:

EXFaFRENETNE, fIE/EERER
BERREUR, sHENERMBIOEE R, @5
R EERNEEIE RGN, BEREER
BEEERE, UHEERTIRE LHRF
RABTURBENEENRZ. EFE RO
BEEE, KZEFYEHBERE, AER
BT

-~ Committee responsibilities

EERBENS ) ~

® The Executive Committee: Handles and supervises the Company's and

subsidiaries' daily administration, management, and operations.

® The Remuneration Committee: Reviews the remuneration policies for all
executive directors and senior management and makes recommendations

to the Board regarding the remuneration of non-executive directors.

® The Audit Committee: Assists the Board in independently evaluating
the effectiveness of the Company's financial reporting processes,
risk management, and internal monitoring systems, and maintains

appropriate communication with auditors.

® The Nomination Committee: Leads the process of director appointments

by identifying and nominating suitable candidates for Board membership.

® The ESG Committee: Assists the Board in guiding and overseeing
the Company's and subsidiaries’ ESG work to ensure compliance with

applicable laws and regulations.

* WITZEE: RIE REATIKWEA
BREBTH. 8E. XBEMF.

* FMEEE: RALAEBITEEN
SREEAENFIFBER, Wi
HITESHNFMAES TR LR,

o ERZEEE. BHEFTEMLENYRE
BEREF. ARBERNBERIERGN
BRI A5 K S A B AL EET
MEFPEE R,

o RRZEEE. TREHERREEENE
FizF, MENRAGENENNE
==

* ESGEEE: BYEFERENEER
BINMEABRIRE. HEMEBIF
FRMER, UHEFRETHERER
MERER
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Aware of the numerous benefits of Board diversity in enhancing performance,
the Company remains committed to diversifying the Board. Following the
Board diversity policy, we consider various factors when appointing or
reappointing directors, including but not limited to gender, age, cultural and
educational background, tenure, skill, region, and industry experience. We
align our diversity principles with our business model and needs. As of the
reporting period, the Board consisted of seven members (one female and six
male directors), with educational backgrounds spanning finance, accounting,
business administration, economics, chemistry, social sciences, law, and
physics. They contribute diverse expertise and work experience. The Company
provides directors with updates on listing rules and the latest development
policies under applicable regulations, along with specialized lectures to

enhance their professionalism.

To ensure Board independence and mitigate related-party transaction risks,
the Company strictly adheres to listing rules, ensuring that all related-party
transactions are fair, open, and impartial. Details of related-party transactions
conducted during daily operations are disclosed in the Company's annual
report. During the reporting period, no improper related-party transactions

occurred.

Board elections

To ensure effective Board operations, the Company has established a
director appointment procedure and a director reappointment plan. The
Company strictly complies with the director nomination policy and election
mechanism, requiring that all directors (including those with specified terms
of appointment) retire by rotation at least once every three years, with retiring
directors eligible for re-election. All current directors have signed formal
documents of appointment containing details of their titles roles with the

Company.

RERMEFEMEZTURREARRRER
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Key Performance [iiEi =t

Compensation management

The Company has established a robust remuneration and performance
evaluation system for directors and senior management. After being
authorized by shareholders at the Shareholders' Meeting, the Board
determines the remuneration of directors and senior management based
on the recommendations of the Remuneration Committee, the complexity
of duties, workload, responsibilities of directors, and the Company's
remuneration policies. The Company has designed a performance-based
compensation retrieval mechanism implemented by the Remuneration Task
Force. Relevant management systems have been put in place, and in cases
where retrieval conditions are met, the performance-based compensation
will be recovered accordingly. Furthermore, the Company gradually aligns
executive remuneration with sustainable development and ESG performance
by incorporating indicators such as environmental protection, safety, and
business ethics into the performance evaluations of senior managers. This
approach aims to inspire greater responsibility and motivation among senior

management to advance the Company's sustainable development goals.

Shareholders' rights

Following laws such as China's Company Law and the Company's regulations,
we convene Shareholders' Meetings as per procedures and safeguard the
equal rights of all shareholders, particularly minority shareholders, to protect
their legitimate rights. According to resolutions and authorizations of the
Shareholders' Meetings, the Company executes all matters and resolutions

approved to fulfill our responsibilities to all shareholders.
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3 Shareholders' Meetings

E%E%k@3m

11 agenda items reviewed
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The “three lines of defense” in compliance BHREE “=iERE )ﬁ

® First line of defense—business and functional departments: As the o FJEME —SEBRIMEEIBFT: &

Business Compliance and Risk Management 4

AREEHEE R EE

Devoted to operational compliance, we foster a culture where each staff
member upholds compliance in every matter. The Company strengthens
internal compliance management with a robust and effective compliance
system to monitor, assess, and mitigate various risks, enhancing risk awareness

and response capabilities.

Business compliance

Strictly complying with Chinese laws such as the Company Law and Anti-
monopoly Law as well as COFCO's policies, the Company has established some
management measures, such as the COFCO Coca-Cola Antitrust Compliance
Guidelines, and a compliance committee headed by a chief compliance officer.
We rigorously enforce the "three lines of defense" compliance management

model and implement effective measures to foster a sound compliance culture.

REBFTEEREE, B AANER. =
FEER BBEERXN, NMBNBEREE, 18
BEaRERNEGREERR, Bix. 94,
EHRBER, A RRDEREERRES

EEESiRtEE) SEENE, HRERERY,
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B

Key Performance [iiFiiitsd

100 compliance training sessions held

Fyﬂ)@é%ﬁi‘ééﬂﬂ OOPT\

18,000 participants involved in compliance training

BREIIEE 1 8 9 O O 0)\)’7\

main players in compliance management, these departments identify
and assess business compliance risks, develop risk lists and response
plans, and refine compliance systems and procedures. They regularly
analyze compliance audits, build compliance management systems,
review compliance efforts, formulate compliance risk resolution plans,

and address risk events.

Second line of defense—the compliance department: The department
drafts basic compliance policies, plans, and documents, guides business,
functional departments, and subsidiaries in identifying compliance
risks, assessing compliance risks in key positions, issuing warnings,
and handling compliance matters. It re-evaluates compliance reviews,
coordinates responses to major risk events, evaluates the effectiveness
of compliance systems, facilitates specialized training, handles reports
of violations within its scope of responsibilities, and relays information

to relevant departments promptly.

Third line of defense—supervision and accountability departments:
Disciplinary inspection offices, internal audit offices, inspection offices,
and supervision and accountability departments at all levels oversee
compliance implementation within their scope of responsibilities and

investigate violations, ensuring accountability according to regulations.

EGHEEXREME, HHTEEBS
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Risk management

The Company enhances the risk control system and manages overall risks
following the process of risk identification, assessment, and response with
targeted plans. All significant risks identified and evaluated are effectively
managed. Meanwhile, the Company has also refined the internal control
system. Regulations such as the COFCO Coca-Cola Internal Control System
Supervision and Evaluation Measures and the COFCO Coca-Cola Internal
Control Management Measures have further standardized internal control,

supervision, and evaluation, improving our management and risk prevention.

R EIE
NEFENR AR RARRR, RIRERSE
B\ 5T, FEHARRERIE, e EmEEAARER,
W EHE M HERER SR, CFHMERERRRE
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Key Performance Jififes

14 audits of internal control supervision and evaluations completed and 2 special audits conducted

?—EEEW?'E‘%’%EWE%%1 41/5\ %IE\%%ZIE

During the reporting period, the Company established and effectively
implemented an internal control system for all business operations and
matters within the scope of supervision and evaluation. The system met the

Company's internal control objectives, with no significant defects identified.

During the reporting period, the Company conducted self-inspections and
self-corrections in the procurement and IT domains. We reviewed tendered/
non-tendered projects and IT-related projects, listed all problems, and clarified
the responsibility and deadline for rectification. All business units revised
seven regulations, optimized ten business processes, and completed the

rectification of typical issues.

WEHN, ARHRMARETHMEDEERR
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- Internal control enhancement measures

® Optimizing and upgrading approval authority: We identify potential
efficiency bottlenecks and risk points in approval processes and
propose reasonable adjustments to enhance the transparency and

standardization in the approval process.

® Improving procurement and bidding management: Based on previous
inspection results, we provide recommendations for revisions and
strengthen centralized supplier management to improve procurement

compliance.

® Advancing digitalization projects: We develop and manage internal
control checkpoints, identify potential internal control loopholes and

risk exposures, and propose targeted improvement recommendations.

ISR ) ~
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Intellectual property management

The Company strictly complies with China's Copyright Law, Patent Law, and
Trademark Law.. We have formulated the Intellectual Property Management
Regulations of COFCO Coca-Cola Beverages Limited, with the principles of
‘centralized registration, ownership, filing, and management." The Company
adopts a scientific approach to managing the entire process of registration
and transfer and monitors trademark renewals, infringement, and defense.
During the reporting period, no violations or breaches related to intellectual

property protection occurred.

Key Performance iiEiitsd

M EREE
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5 new patents authorized

%%%ﬂﬁﬁsﬁ

12 new trademarks registered and 8 were obtained

%ﬁiéiﬂ%ﬁﬁt%1 ZTfF, H%%éaffF

237 registered trademarks in total
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Business Ethics

BxER

China Foods strictly complies with China's Company Law, Law for Countering
Unfair Competition, and the Anti-Money Laundering Law, etc. The Company
has formulated systems such as the Anti-corruption and Bribery Policy of
China Foods, the Whistle-blowing Policy of China Foods and the Regulations
on Disciplinary Management of COFCO Coca-Cola Beverages Limited, etc. to
strengthen supervision and enforcement and enhance our business ethics

management.

Integrity building

The Company continues to improve its integrity management and carries out
campaigns to combat corruption, malpractice, fraud and money laundering,
etc., firmly opposing any form of corruption; we conduct integrity talks
with new managers every year, hold warning education conferences, and
provide integrity culture promotion and training to employees irregularly,
strengthening the awareness of "no audacity, opportunity, or desire to be
corrupt”. Integrity training covers all employees, including part-time employees
and contractors. During the reporting period, there were no anti-corruption,

anti-fraud or anti-money laundering incidents that proceeded to litigation.
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Key Performance [iiFiitsd

1 anti-corruption training session for the Board

%%@&@E%%%1&

45 participants in the professional ethics training session for

supervisors and staff at higher levels

*E LXJ:HE‘%%E?@%EJII45 NR

7 participants in the anti-corruption training session for the Board

%E%&EE%%%7AK

49 anti-corruption training sessions for employees

EI&F%TEJ%E‘%JII49>T\

1 professional ethics training session for supervisors and staff at

higher levels 18 themed warning education training sessions

z%u¢m&@%&m1m
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Whistleblower protection mechanisms

The Company has established sound systems and reporting channels.
Employees can report through hotlines and emails to prevent and combat
corruption. The whistleblowers' information is under strict protection to
prevent retaliation and safeguard their legitimate rights and interests. During
the reporting period, there were no incidents of corruption, bribery, extortion,
or money laundering, nor were there any legal prosecution arising from

corruption.

Digital Transformation

HFieEi

The Company actively embraces the digital waves. Setting the goal of
"‘empowering COFCO Coca-Cola's high-quality development with digitization”,
the Company adheres to the principles of "braving to transform, driving by
business, empowering with data, redesigning processes, prioritizing benefits,
and getting all employees involved". To fuel digital transformation, the
Company has established a three-tier organizational structure consisting
of the Digital Transformation Committee, Digital Transformation Office and
functional groups at the headquarters and bottling plants. The Company
builds its capabilities in digital marketing, digital supply chain, and digital
governance based on the blueprint, using digital marketing tools to connect
B2B with B2C and digitizing core areas such as production, warehousing and

logistics, etc.

To standardize data management, the Company has strengthened the systems
for digital transformation, with 6 data management documents formulated
and released, including data management organization, specifications for
the implementation of data standards, specifications for the implementation
of data quality, specifications for data standard management process,
specifications for data quality management process, and data security
implementation suggestions. Meanwhile, the Company organizes primary,
intermediate, and advanced training for digital talents and implements the
appointment mechanism for digital projects to clarify the responsibilities and
digital competency requirements for project personnel and help each business

department build a team of digital professionals.
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Digital transformation focuses

BFUERERTHE )

® Digital marketing

1. For G-end digitization, achieve digital marketing for consumers in all
scenarios, conduct membership management, and use big data for in-

depth portrait analysis and targeted interactive marketing.

2. For B-end digitization, achieve the coverage of digital marketing for all B-end

customers and refine customer management and customer operations.

3. For service digitization, achieve intelligent inbound and outbound calls

and develop an online customer service platform.
® Digital supply chain

1. For the digitization of production lines, achieve interconnectivity of
production line equipment and real-time supervision of production line

operations to make production visualized and controlled.

2. For the digitization of the supply chain networks, achieve digital networks,
balanced operations, visualized delivery routes, precise management of

warehouse operations, and optimized supply chain services.

3. For the integration of production, supply, and sales, achieve coordination

among the three, improve precise forecasting and balance production capacity.
® Digital governance

1. For service management, optimize and standardize processes, connect
data silos, and further integrate digital systems to support system

transformation.

2. For decision-making assistance, achieve digital and visual management

and make precise and efficient decisions based on real-time information.

3. For intelligent analysis, conduct intelligent judgment and analysis of
value-added production and business activities to ensure the consistency

of business implementation and strategy.
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Data Security and Privacy Protection

FIER 2 MAEFARE
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The Company highly values the personal privacy of employees, suppliers,
consumers, and partners. A robust data security management system has been
established and data security management measures have been implemented

to effectively enhance our ability to resist against external risks.

Data security management

The Company strictly complies with Chinese laws and regulations such as the
Data Security Law, the National Security Law and the Personal Information
Protection Law. Based on its actual conditions, the Company has formulated
the Data Governance Guidelines of COFCO Coca-Cola Beverages Limited and
the Data Compliance Guidelines of COFCO Coca-Cola Beverages Limited, etc. A
comprehensive data security management system has been established and
the overall policy and main goals for data security management have been set
to clarify management responsibilities and further strengthen data security.
During the reporting period, there were no data breach related security

incidents or litigation cases arising therefrom.

Privacy protection

The Company has formulated and adheres to the Sales Business Compliance
Guidelines of COFCO Coca-Cola Beverages Limited and Data Governance
Guidelines of COFCO Coca-Cola Beverages Limited. The Company has set strict
standards for the collection and use of consumers' personal information in
various business activities such as sales and communication, as well as clear
requirements for the acquisition and use of consumers' personal information
for advertising, information use, and information sharing. During the reporting

period, there were no privacy breach incidents.
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5,623 employees passed the primary digital talent certification

470+ participants in digital talent training
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ESG Performance Indicators

ESG BREUR

Environmental Performance’
IRISigE’

Indicator 3512 8

Total water consumption
FEKARE

Total water resource consumption per million yuan of

output value

BETEBNKERERES

Recycled water consumption

BIRKAKE

Total comprehensive energy consumption

e ERERE

Total comprehensive energy consumption per million yuan

of output value

BETEENGFRSRFEERE

(Direct) consumption of non-renewable fuels
(B#) FrIBEMEbEES

(Indirect) purchased energy consumption
(%) BERERERES

Total purchased electricity

SNEF MRS

Total purchased heat

SNBRASRE

Consumption of natural gas

KARBEFE

Diesel consumption

SOMEERE .

Gasoline consumption

FURGERE

SO, emissions

SO, HiE

NO, emissions

NO, Hi &

Particulate matter (PM) emissions

grn (PM) HilE

Unit B i
ton
i

ton/million yuan

MR/ BETT

ton
WA
ton of standard coal
WEZAE)E
ton of standard
coal/million yuan
WEIREEIE / B & T
ton of standard coal
WAARAE K
ton of standard coal
WEARAE IR
MWh
JKELEF
MkJ
BETE

m3

LA
ton
g
ton
Mg
ton
iz
ton
i

ton

L

10,611,299.37

531.6

1,293,697.35

72,575.30

3.636

11,512.10

61,063.20

395,331.71

365,892.49

7,068,100.00

1,317.05

130.80

1.84

8.70

1.13

11,788,846.37

567.3

1,502,766.19

81,743.41

3.932

12,714.70

69,028.71

44193740

431,513.22

7,689,758.24

1,548.50

157.00

1.86

913

1.23

9,730,410.17

602.1

1,176,797.67

55,570.17

3.438

12,218.16

57,761.44

317,891.36

210,053.34

4,888,661.62

1,784.25

141.68

1.90

8.45

0.83

Indicator 51244 78

(Direct) Scope 1 GHG emissions’
(B smE—AEREHREE’

(Indirect) Scope 2 GHG emissions®

() HE D R=REEERES’

Total GHG emissions

REREHIEE

GHG emission intensity per million yuan of revenue

BETEEMEENEEREHNEE

Investment in GHG emission reduction
RERBRAHRE
Total hazardous waste generated

FREENEERERYRE

Hazardous waste generated per million yuan of revenue

BETEEMESTNEEEEY
Hazardous solid waste disposed
BEEREEYRES

Total non-hazardous waste generated

FRELNEEEREYRE

Non-hazardous waste generated per million yuan of

revenue

BETEEMMESNEEREEY)
General solid waste disposed
—REREEYRES

General solid waste recycled and utilized
— AR BRI B U A 2
Wastewater discharged
BEK A E

Wastewater discharge intensity
BEKHFBGERE

Wastewater pollutants discharged
BEACS R HN E

COD emissions reduced

BiHE COD 2

COD emission intensity

COD HFIEE

Total packaging materials used in finished products

PR E

Packaging materials used in finished products per

production unit
plmPTABEMR S ESULE

Unit E1i1
tCOe
WS IES
tCO,e
MR EE
tCO.e
E_ANREE
tCO,e/million yuan
WA NIREE /
BETT
million yuan
BETT
ton
M5
ton/million yuan
MR/ BEIT
ton
i

ton
i}

ton/million yuan

Mg/ BETT

ton
5
ton
5
ton
M3
ton/million yuan
5/ BRI
ton
5
ton
W5
ton/milliom yuan
g/ 5E®T

ton
iz

gram/litre

5/t

2024 £F

50,858.12

281,440.05

332,298.18

16.65

449

125.78

0.0634

133.78

10,967.25

0.549

2,229.55

8,737.70

331.98

166

119.74

9.51

0.06219

290,478

43.810

ESG Performance Indicators

ESG BiBaRM=R

2023 £

53,925.87

317,092.46

371,018.33

17.85

414

148.88

0.0776

12943

10,083.00

0.485

2,402.16

7,680.84

37192

182

139.19

19.47

0.06696

294,000

45278

2022 £

42,313.30

217,051.38

259,364.68

16.05

2.99

171.25

178.41

7.978.00

2,397.22

5,580.78

348.62

216

123.36

6.77

0.07633

274,000

42.130
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Indicator 51228 Unit B84if
Non-financial penalties related to environment time 0 0 0
7 N IRIE 75 E AR A R 51 R EX N
Total fines imposed for violations of environmental -

A ) million yuan
protection laws and regulations ZER 0 0 0
FERIRIFRE AR ERMX TN ESIAR%E
Environmental protection tax million yuan 00338 00702 01814
IRRIR BHET

Note 1: The calculation of various environmental emissions is based on the COFCO Technical Guidelines for Accounting of Carbon
Emissions, the Guidelines for Accounting and Reporting Greenhouse Gas Emissions from Food, Tobacco, Alcohol, Beverage and Purified
Tea Manufacturing Enterprises (Trial) issued by the National Development and Reform Commission, and the Technical Guidelines for
Compilation of the List of Air Pollutant Emissions from Road Motor Vehicles issued by the Ministry of Ecology and Environment. The
calculation of GHG emissions refers to the relevant requirements under technical documents such as IPCC Guidelines for National
Greenhouse Gas Inventories in 2006, Provincial Greenhouse Gas Inventories, and Calculation Method and Reporting Guidance on
Greenhouse Gas Emission by Enterprises for Power Generation Facilities. The total energy consumption is calculated according to the
relevant conversion factors provided in the National Standard of the People's Republic of China—General Principles for the Calculation
of Comprehensive Energy Consumption (GB/T2589-2020). The calculation method is consistent with the prevailing international and
domestic greenhouse gas accounting methodology and working procedures, with adjustment based on the actual operation and
production of the Company.

x 1 BERIEWIREHIBGTE S AKE (PREEBHBIZERINIER) « ARENZEMDN (BR. BENRE. R
RS RERAZREHBZE R ZRRERERE (F17) ) URERIRRE (BRESBARSRYHBTIRFHH R
Wigm) . REHNREMASEERSZE (2006 F IPCCEZEEREBEIER) (BREEREEE) (EXREREH
BB AR R ETER EERE) FRNERERER, EREFEREREDEARAMBEBZKIZE (GREfEEstER
A (GB/12589-2020) ) HRMEMARMAER#ESL. REBRHBERARFRRTEE. BNAEREZERESE
RIEREHHE—H, TEEASBREEEEETHE,

Note 2: The Company's total direct GHG emissions include GHG emissions from the consumption of natural gas, vehicle diesel, and
gasoline in the production processes and GHG emissions from natural gas consumption in aseptic production lines.

A2 ARREREERHNEERREEREPEARAR. BWH. /THEENEEREHREREREERE
BRARELERNREREHIE.

Note 3: The Company's total indirect GHG emissions mainly include all GHG emissions generated by electricity and heat consumption
during the production processes (including aseptic production lines).

A3 NEAEREREANEEIREREERRET (BEEREER) NENEENAIEREENREREHNE.

Social Performance
TEEIE

Employee ET

Indicator 151228
Total number of employees
BT 4agr

By gender
(eFlEbs)

Male

BHET A
Female

ZHEEBT AE

By age

RERE D

Aged 29 or below
29 AR

Aged 30-39

30-39 5%

Aged 40-49

40-49 5%

Aged 50-54

50-54 %

Aged 55 or above
55 e LAk

By region
EEES S

North China
FEILMEBST AEK
East China
ERFMERET A
West China
HEHFEMEST A
Central China
E=hite 5T A
South China
HEHEMEST A
Northeast China
RittE ST A8
Employee turnover
BTREER
Employee turnover rate for the year
BITHFEMRRE

Unit B 41

person

A

person
A

person

A

person
A
person
A
person
A
person
A

person

A

person
A
person
A
person
A
person
A
person
A

person

A

%

17,533

12,265

5,268

3,026

1,836

5147

1,023

501

4,831

2,242

4,532

1816

77

4,035

21.36

ESG Performance Indicators

ESG BiBaRM=R

18,889

13,278

5611

3,666

8,761

5,006

1,018

438

5,105

2513

4,825

1,996

57

4393

20.6

19,243

13,579

5,664

397

9,097

4,769

972

434

5210

2,588

4,898

1,943

30

4574

179

87



O

China Foods Limited 2024 Environmental, Social and Governance Report

PEIEREMRAT 2024 IR, HERELRS

Indicator 1225

By gender

®IEREI 5

Male

BHETRAE

Female

THETREE

By age

BRERES

Aged 29 or below

29 AP BEIMAR

Aged 30-39

30-39 BB Lk =

Aged 40-49

40-49 FRETMAE

Aged 50-54

50-54 pR B LMK

Aged 55 or above

55 ML EEBTRAE

By region

EES 5

North China
ELHE B TMAE

East China
£z E = M i =

West China

MRS TmA=

Central China
Erhihle 8 MK

South China
Ergith[E 8 Tmk=

Northeast China
bR 8 MK
Work-related fatalities in the past three years
BE=ZFRTTHAE
Proportion of work-related fatalities in the past three years
BE=FERTTHRAZSLE
Days lost due to work-related injuries during the year
AEERTHEEEIERMNITIEAH
Coverage rate of health check-ups
EIBREEX

Total training hours for the year

FEENEIEBEEFE

Unit BE {1

%

%

%

%

%

%

%

%

%

%

%

%

%

person

A
%

day

%

hour

/\EF

2024 £

16.56

4.80

8.68

10.25

2.19

0.18

0.06

3.10

3.34

6.63

2.54

1.19

456

60

100

1,627 474

2023 £ 2022 &
16.4 14.2

42 3.7

9.21 8.40
9.58 8.25
1.64 1.18
0.14 0.06
0.04 0.0
501 442
4.00 2.78
5.78 544
1.95 1.93
0.07 0.02
3.79 3.30

0 0

0 0

339 0

100 100
1,589,013 1,529,642

Indicator 512518 Unit BE{iL
Average training hours per employee for the year hour
KEEATS2EFINNEUET AIZIIRE INEF
Expenses invested in training for the year million yuan
REEIHNFTIRNAIEEE BETT

Total training hours by class content

RERZ A B D HIE IR EL

Professional skill training hour
FXeE TN
Leadership training hour
|EEEI INEF
New employee training hour
eIl 2N
General skill training and other training hour
T A i e K E AthIE | I)NEF
Strengthening Enterprise by Learning hour
S8k INEF

Percentage of employees trained by gender and employee category
R, BEEERBISNZIIETESL

Percentage of male employees trained

BUzREEDL

Percentage of female employees trained

ZMzENEEE Dt

Percentage of management staff trained
BEABRIEERDL

Percentage of professional technicians trained
EERNABZIIREBDLL

Percentage of administrative staff trained
THEABZINIEEBDL

Average training hours per employee by gender and employee category

‘%5, BEERESHNESREEETMZ N TR

%

%

%

%

%

Average training hours of male employees hour
BHET AYZE/EFE AN
Average training hours of female employees hour
BT AR EL AN
Average training hours of management staff hour
EEAB AL N
Average training hours of professional technicians hour
RN ABAIYZTIRE AN
Average training hours of administrative staff hour
1T A B A2 5)BF 2L AN

2024 5

92.8

73.6

1,259 474

15,767

46,970

290,903

16,993

7133

28.67

1.04

93.46

6.50

84.43

84.62

7530

86.28

66.15

ESG Performance Indicators

ESG BiBaRM=R

2023 & 2022 &
84.10 7949
74 72
1,109,584 1,002,418
29,940 36,959
55,936 41418
323377 351,007
70,176 97,840
7091 7093
29.09 29.07
1.06 1.00
91.02 91.35
192 7.65
84.2 81.13
83.9 79.31
86.86 81.78
835 80.54
85.9 81.17
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Supplier management HFER EI1E Product and service quality management ZEmMIRFEEEIE
Indicator 1512278 Unit B8 4if Indicator 51228 Unit B8if
HEREE number Number of customer complaints number
118 118 118 o = A = 4,739 4,560 4246
Total number of suppliers 1@ KR REE s
Total number of suppliers by domestic region #ZEPItIE 2] 53 I FER 22 Customer satisfaction 0
e % 92.7 92 90.0
ERARRE
North China number 20 20 20
S &
_ Public welfare activities and volunteer services 2 %% 2 & B L FEAR S
East China number 2 2 2
ERME f@ Indicator $51E% 78 Unit BE{i1
Central China number 4 4 4 Investment in public welfare activities and community i
o _ ‘ million yuan
Zrhith[s 1@ volunteer services E%y_ 244 2.04 157
e , o 7T
. ZHENmEE. HBEEERFRANES
South China number 28 28 28
EE S 1@ Total participants in public welfare activities and
erson
A community volunteer services p)\\/]\ 90,547 90,023 10,612
Northeast China number 11 1 11 BENREE HEBEEE AR
R 1&
Total hours devoted to public welfare activities and "
- our
Northwest China number 8 8 8 community volunteer services s 47 495 45137 29 666
EitE f SRAREE, HESEEREEEE ‘
SeiloEs: @hihe number - - 15 Total social donation million yuan 950 6.66 30.00
FaRgHIE 1@ 1T IBEL4R%EE BET ‘ ‘ ‘
Total number of suppliers in and outside China &5 Pa9h &l 2 UL FERS EhE
Domestic number 118 118 118 .
5y 1 Economic Performance
RS =g vii 1]
Overseas number 0 0 0 %%IE*E *7T<
LIS &
Indicator 51228 Unit E{if
Total number of suppliers by category of supplies #&Z{HFER AR B 57 FIHERS A2 8= "
I=ESLON million yuan
_ 21491811 21,446.436 20,967.837
Food number Revenue B8t
& ot p 35 3 35 :
ARZS WEE million yuan
| =@ 17,598.367 16,225.607 15,062.955
Packaging number 68 68 68 Total assets =
asE R ill
B fe e o yuan 1422577 1385562 1209.746
Net profit BETT
Equipment number -
B 18 ‘ ‘ ‘ foxes million yuan 1720978 1454712 1614529
Dy =} J— N . B . ) .
ME BET
Food additives number Patents authorized number
R 1 11 11 5 5 b
B InE! &l SFEEE *
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Benchmark Index

FIEERG|R

United Nations Sustainable United Nations Sustainable
Development Goals (SDGs)

BEErRHFEERBIR (SDGs)

GRI Standards
GRI AIHHEE R 1T A

First level title Second level title
—#RAERR Z4RiZRE

GRI Standards
GRI AR R 1T

Second level title

—iRiRE ZIRISE

First level title

Development Goals (SDGs)
HEEIHEZEBIZ (SDGs)

About This Report Product Safety and Quality

92

mRAms 0 S EETEESS—— ] EQRSRSHE D wowaioms [l 9 fiain
Message from the Customer Experience 471 _/\,\/\. g
Leadership 2-22 [EapES =l
mesnpEs 2-7< 401-1¢ 401-2¢ 403-1.
e — e ey Creating Social oot [
Board Statement 2-12% 2133 2=14x 2= 17~ 2-22~ Val Employee Growth 403-3. 403-4. 403-5. 403-6.
EEREH 2-27 e SHETHESR 403-8. 403--9. 403-10. M
,,,,,,,,,,,,,,,,,,,,,,,,,, e HAReEE T
Company Profile VTR 0000 R 404-1. 404-2. 404-3. 405-1
CBEBEIL OO ..o Sustainable Supply Chains 12 e, 17 e
About China Foods  Development Strategy ORMIAIFHEMELE AOPRIAIEIOR
FRPERR EEERR Community Contribution w @
Corporate Culture OIE]L
ew Corporte Governance
ESG Strategy s BERE L
. ESG%&'H% ,,,,,,,,,,,,,,,,,,,,,,,, BUS|ness Compllance and DECENT WORK AND INDUSTRY, INNOVATION
Sustainability ESG Governance Structure 2.9 Risk Management FEINMCGRONTY AR
Management ESG JBIEZR1E S ERUEES EE R EIE m &
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, i LB R
AIRHEZBEIEE  Stakeholder Engagement . . Business Ethics
1|25 S NE 2-16. 226\ 2-29. 207-3 Cmmerge e HEEE A2 PEACE, JUSTICE PARTNERSHIPS
TVEIEBDEE HEAIRE(E - DL g8 S —— 1 DSTRDG, 17 fwiccons
Materiality Analysis 9. 9. 94 Digital Transformation !'.
REIEEES oo Hems 4
Figures about 2024 , i IR L HETARE
2157 2024 Data Security and Privacy
Environmental Management — Protecton
BHIREEE AND SANTTATION ESG Performance
Response to Climate Change  201-2. 305-1« 305-2. 305-4 Indicators / /
EERERE 3055 BRRMSR
Sharing Resource Conservation and 301-1. 301-2. 301-3. 302-1. 19 mwouas Benchmark Index / /
ST Recycling 302-2. 302-3. 302-4. 302-5. AR PROCTON R R
Values  BREASRIBIAIA 303-1, 303-2, 303-5 Report Assurance ) -
HEZIRIGEE Emissions and Waste BEER

Management

A B R EIR

Biodiversity Conservation

EMSIEIERE

13 foroi 15 oo
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Hong kong stock exchange benchmark index

BEEBMERXZRERRSIR

Aspect A1:

Emission
2 A1:
HEB

Aspects, General Disclosures and KPlIs

TEHE. BE. —RIEERARBENIEIE
A. Environment
A IRIE

General Disclosure
Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact

on the issuer relating to air, discharges into water and land , and generation of

hazardous and nonhazardous waste.

— R

BRIBESA. AARIHEDS. BENEEREYNELSMN:

(a) BUR; M

(b) BT H T ANBBRZENERERLAROINERL

Chapters of Disclosure

HESE

Waste management
BEEREIE
Wastewater management
BEKEIE

Waste gas management
BEREE

KPIAT.1
RASRIERIEIR A1

The types of emissions and respective emissions information.

HE IR S AR R HE S

Waste management
BEERERE

Wastewater management
BEKEIE

Waste gas management
BEREIE

Environmental Performance
IRIBHEAR

KPIA1.2
RASRIERUIEIR A12

Total hazardous waste produced (in tonnes) and, where
appropriate, intensity (e.g. per unit of production volume, per
facility).

FRESXREEERE (LMETE) &k (NEA) BE (10
SESBN. SEREE) -

Waste management
BEERYEIE
Environmental Performance
IRIEIEIR

KPIA13
RRIRAERIIERR A13

Total non-hazardous waste produced (in tonnes) and, where
appropriate, intensity (e.g. per unit of production volume, per
facility).

FRELBEREEYRE (LNEETE) & EA) BE (10
UEESEM. BEKEE) o

Waste management
BEERYEE
Environmental Performance
RIBHER

KPI A4
RISRIERUIEIR A14

Description of the emissions target(s) set and steps taken to
achieve them.

HERFTE] I BVRIE BIR R A E B & B AZPRERERY
ﬁ%ﬁ?o

Waste management
BEEREE
Wastewater management
BEKEIE

Waste gas management

R EE

40-44

40-4th
85

40-42+
85

40-42<
85

40-42<
85

Aspects, General Disclosures and KPls

TEHE. BE. —RIRERARENIEER

Description of how hazardous and non-hazardous wastes are

Chapters of Disclosure

HESE

Benchmark Index

Aspect AT - :
o handled, and description of reduction target(s) set and steps
Emission KPIA15 taken to achieve th Waste management
aken to achieve them.
B A1: RESBERIEIE A15 X . o FEERY)ETR
HER) ERRIEEENEEEEMNG L, MERFTETZH
RS BIR N AER S BAZPR IR BR
Water resources management
General Disclosure KEREE
Policies on the efficient use of resources, including energy, water and other raw Packaging and recycling
materials. B ETEIRA A 34-39
—Ri = Energy consumption
BUERAER (BiEER. KREMEME) BB, management
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, RERHREE
Direct and/or indirect energy consumption by type (e.g. )
‘ . ) Energy consumption
electricity, gas or oil) in total (kWh in '000s) and intensity (e.g.
management
KPI'A2.1 per unit of production volume, per facility). N e 38-39.
N - s P REIREFEEE
RISRARUIEIZ A2 REAB DIV B EEAER (NE. Rolih) . ol P 84
nvironmental Performance
wieE UTETRE R KMEE WNsESS U,
s RIBEE
SBERIET) o e
Water resources
Aspect A2: o : ) .
Water consumption in total and intensity (e.g. per unit of management
Use of KPIA2.2 ] N e 34-36.
° RIS A2 production volume, per facility). KEREE o
esources TRIEVIEIE A2, o
B A : BFKBNEE WUSESHM. 8ERWEE) o Envionmental Performance
S BIH g1
BB o i i e
Description of the energy use efficiency target(s) set, and )
Energy consumption
KPIA2.3 steps taken to achieve them.
N e e management 38-39
WREHIER ALY AP OERER B RE AR
_ BEWR) =
REBZE e e
Description of whether there is any issue in sourcing water
KPI A2 4 that is fit for purpose, water efficiency target(s) set and steps ~ Water resources
' taken to achieve them. management 34-36
s A2 el . e
Tmﬁ*ﬂY@ﬁHﬂ@FiﬂEE@Fnﬁ%, U PREIIIRA KEREIE
A BBRARRE BRI T B e
Total packaging material used for finished products (in ) )
Packaging and recycling
tonnes) and, if applicable, with reference to per unit P
KPIA25 Y EREIRT B 36-37.
- produced. )
RASRAEMIEIZ A25 Environmental Performance 85

PR aEMERRE CIETE) & (@)
BEEBEE,

IRIBIEIR

HIER5IR
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Aspect A3:
The
Environment
and Natural
Resources
JEE A3:
IRIERRAA
&R

Aspect BT:
Employment
[EE B1:
(304

Aspects, General Disclosures and KPlIs

TEHE. BE. —RIKENERENIER

General Disclosure

Policies on minimising the issuer's significant impact on the environment and natural
resources.

—RIE

BUREIT ARIRIE R R AE RIS E AT EREE,

Chapters of Disclosure

HESE

Environmental management
system 21
RIBEEER

Description of the significant impacts of activities on the

environment and natural resources and the actions taken to

KPI'A3.1 Biodiversity Conservation
mEEE A EMBIEIRE *

R EBHIRIE MR AERNE KX E N B

B AT ENTTH.

B. Social
B.#&
General Disclosure
Information on:
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant impact
on the issuer relating to compensation and dismissal, recruitment and promotion, - )
Diversity, equality, and
working hours, rest periods, equal opportunity, diversity, anti-discrimination, and
) inclusion 59

other benefits and welfare. sr. EEHREA
—HRE
BRIFIN SRR, BEEREA. TERH. BB, TEEE. S, RIE
R E MRS R AEFIAY .
(a) BRER; K2
(b) BT HETABEATENERMEELRFINERL

Tota\ Workforce“@‘éender, emb‘l'(‘)'y“ment type ('f&“e'z‘xample, """
KPI B1.1 full-time or part-time), age group and geographical region. Social Performance a7
RISRERUEIE B MR, BEEE (NeBegRE) | FRERINRM 2B

EESMEREY, 0
(PlB12 Employee turnover rate by gender, age group and Social Performance

geographical region. 88

AU RSIE B2
RS MR, FRAARIHE RIS MR A LR

HRIER

Aspects, General Disclosures and KPls

FEES,

General Disclosure

FBE. —ARiKRE RRAREIEIR

Information on:
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant impact on

the issuer relating to providing a safe working environment and protecting employees

HIER5IR

Chapters of Disclosure

HESE

Work safety management

Benchmark Index

Page
=17

61-62
from occupational hazards. et EEIE
—RiE
Aspect B2: *ﬁ_%ﬁT%TﬁZ?%IT”F%ﬁ&ﬁl@ﬁéﬁ%ﬁﬁ%l&%%B’J :
Health and (a) BER;
Safety (b) 1= %ﬁ’f TABEARLENERMEIRLAANER, o
| B2: Number and rate of work-related fatalities occurred in each
. KPI B2.1 Social Performance
BT E B A ) 1 of the past three years (including reporting years). . 88
=X N . Vily
B BE=F (BEERFE) SERTTMWARRER, -
KPIB2.2 Lost days due to work injury. Soua\ Performance -
PASEEAGEIR B22 ATBE\RTFESE, _HRIER
Description of occupational health and safety measures ‘
_ ) Safeguarding employee
KPIB2.3 adopted, how they are implemented and monitored.
N L health and safety 61-62
RABRAERIEIRE B23  1BIAPTERNBOI SRR 2 258, UUISARRARIT - N
THEETRRERZS
B8R,
General Disclosure
Policies on improving employees' knowledge and skills for discharging duties at work. ~ Employee training and
Description of training activities. growth 62-64
—fieEE ETIEIEERE
BRI RERIT LIFEN MBI RN, EIREES,.
ASPECE B3 e L
The percentage of employees trained by gender and
Development ) .
o employee category (e.g. senior management,middle )
and Training KPI B3.1 0 Social Performance _—
_ . management). . _ -
JEH B3: AR IIEIE B3.1 3 N =S
| o SRR (RS A 0 =
S SHEEEsL.
The average training hours completed per employee by
KPIB3.2 gender and employee category Social Performance 68,89
RASRENIEIZ B3 2  BMAINEESENED, SRESTMZIINTHE Fa=si=tny
o
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Chapters of Disclosure Page Chapters of Disclosure Page

Aspects, General Disclosures and KPlIs Aspects, General Disclosures and KPls

TEHE. BE. —RIKENERENIER

General Disclosure
Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on

HESE

Diversity, equality, and

=11

TEHE. BE. —RIRENARERIER

General Disclosure
Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on

HESE

=11

the issuer relating to preventing child and forced labour. inclusion 59 the issuer relating to health and safety, advertising, labelling and privacy matters Product quality
Aspect B4: —RE %, FERER relating to products and services provided and methods of redress. management system 48-51
Labour BRAM - E T a5an5 TaY: —Ri e EmEEEEER
Standards (a) BER; & BREIPMRMESNRBNERER 2. BS. ERKAESE RSB S
JEE B4: (b) BFHETABEARLENEREIZLAANEY, f9:
&5 T AR KPI BT Description of measures to review employment practices to Diversity, equality, and (a) BUEE; &
Eﬁfgi-i*ﬁz — avoid child and forced labour. inclusion 59 (b) BFHEIT ANB ERTERERE R AR AN ERL
FRIEIEIR BL. ‘ . » _ L T e
B IR R RSB ARV LU o B T Neaa g5 To %, FEHERER Aspect B6 Percentage of total products sold or shipped subject to roduct aualit
"""""""""""""""" spect Bé: roduct quali
Description of steps taken to eliminate such practices when Diversity, equality, and P KPI B6.1 recalls for safety and health reasons. auany
KPI B4.2 ) ) ) Product o s . . management system 91
N discovered inclusion 59 o RISEENIEIZE B BEIEEXELAHTRZ e EERERATARIU e
RRENIEIEBA2 e N _ N responsibility EnBEEEEER
R IRERE N ERA BIE ST EREN 2 B2, Zit. FERER BE Bo: B,
General Disclosure n O ) Number of products and service-related complaints received ~ Customer service and
. N o : : EmEE KPIB6.2 , o
Policies on managing environmental and social risks of the supply chain. Supply chain management 4567 BB AT B2 and how they are dealt with. communication 55-56
- HEREX = DO. o N . s . [T
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