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The board (the “Board”) of directors (the “Director(s)”) of Dmall
Inc. (the “Company”, together with its subsidiaries, the “Group”)
is pleased to announce the unaudited interim results of the Group
prepared in accordance with IFRS Accounting Standards for the six
months ended June 30, 2025 (the “Reporting Period”), together

FINANCIAL HIGHLIGHTS

with comparative figures for the corresponding period in 2024 as

follows:

Revenue
Gross profit
Profit/(loss) for the period
Non-IFRS measure:
Adjusted profit from continuing
operations for the period®

Total assets
Total liabilities
Net assets

Note:

Yegs

E7

AR, (B18)

BB IS AT &
HIRFHBAC S TS IR
AE

BEMRE
BIRAEHE
BEFE

fifat -

BEWE

ZaMBEERAR(IRQT]  EREKBA RS
BAEEDES(EB)e((ESEMAEM
REBR I S RE LG EARRENATEE R
202556 A30H LE/NE A ([HREHE DR EEZ
REREAE - ER2024FRHMLEREFTHT ¢

Six months ended June 30, (RMB’000)
BZ6A30HL<BA(ARETIL)

2025 2024
20254 20244F
1,078,425 939,162
413,929 359,254
62,174 (249,072)
77,012 30,497
As at As at
June 30, December 31,
2025 2024
720254 R2024%F
6A30H 12H31H
(RMB’000) (RMB’000)
AR¥T T ARETIT
1,399,189 1,659,186
766,191 1,018,157
632,998 641,029

(1) The Group defines adjusted profit from continuing operations (1)
(non-IFRS measure) as profit/(loss) for the period from continuing
operations adjusted by adding back equity-settled share-based
payment expenses, fair value change of convertible redeemable
preferred shares, fair value change of an equity investment, gains
arising from the sale of equity investment and listing expenses.

BB AN LA R 28 45 B ) A BR 1D R B R 0 S SR
X AHERAERELERNDAAEERE - R
RENAABEZD HEREREELNKES
R ETRXOEE  REBMREFHELEER
MRFHENBCERRMBREERNFE)ERS
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Interim Report 20254 Fr ¥}

VAt

5



»
—~

jb ULy v*‘M

w4

A\

-

i

®

) i
< .

~

==
=

1.

‘ANAGEMENT DISCUSSION AND ANALYSIS

BERR DT

BUSINESS REVIEW
2025 Interim Business Highlights

In the first half of 2025, the Group achieved a breakthrough
in high-quality growth by continuously optimizing its
business architecture and deepening technology driven
innovation. During the Reporting Period, the Group's
total revenue reached approximately RMB1,078 million,
representing a year-on-year increase of 15%, profit for
the period amounted to approximately RMB62 million, the
adjusted profit from continuing operations for the period
reached approximately RMB77 million. While maintaining
sustainable revenue growth, the Group simultaneously
improved operational efficiency and significantly enhanced
its financial fundamentals, laying a solid foundation for
long-term future development.

During the Reporting Period, the Group comprehensively
advanced product upgrades and innovation with Al
technology as its core driving force. The Al retail core
solution achieved full-link intelligence, assisting retailers
in their transformation. In the Reporting Period, the
Group successfully launched its first overseas Al-powered
Transportation Management System (“TMS”) and, building
upon the integration of all local life service platforms,
utilized Al to optimize public domain operational strategies.
Additionally, the Group continued to iterate on solutions like
intelligent inspection and intelligent clearance, expanding
application scenarios and comprehensively enhancing
client competitiveness and market service levels. Beyond
empowering clients with advanced Al technology, the Group
deeply integrated Al coding into its internal research and
development (“R&D") processes, applying new generative
Al coding tools like Cursor across the entire R&D team for
scenarios such as code generation, BUG localization and
analysis, code optimization, and intelligent code completion.
This effectively drove continuous improvement in R&D
efficiency and code quality, accelerated product iteration
cycles, and injected strong momentum into the Group’s
technological innovation and business development.

Dmall Inc. Z 2 HEBRAF
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Note:

MANAGEMENT DISCUSSION AND ANALYSIS

During the Reporting Period, the Group has served 438
customers. In the first half of 2025, the Group continued to
acquire benchmark clients in the retail industry. Specifically,
the Al retail core solution business newly signed several clients,
including Shanghai Tangjiu (Group) Co., Ltd. (_E /& & 2 /&
B (5 E) A BR 2 &) (“Shanghai Tangjiu Group”), Xinjiang
Wauika Times (¥758FE 2285 %) (Stock Code: 603101) (“Xinjiang
Wuika Times”), and Ningxia Xiaoren Fruit Industry (B2 /|\MT
), etc. The Al retail value added service business achieved
comprehensive cooperation with Xinjiang Aijia Supermarket
Group (#7138 & K ™ % [E) (“Xinjiang Aijia”). In the first
half of 2025, the Group continued to deepen its engagement
with existing clients, successfully signing new contracts and
expanding cooperation with long-standing clients such as
Xuchang Pangdonglai Commerce & Trade Co., Ltd. (FF & ™
PER R P B £ B A R A 7)) (“Pangdonglai”), Lawson (China)
Investment Co., Ltd. (“Lawson”), Shandong Shenghao
Commercial Co., Ltd. (ILEREZEHFR A7) (“Shandong
Shenghao”), and Sichuan Hongyuan Shangcheng
Supermarket Co., Ltd. (79)|| 7= L8R m AR A &) (“Sichuan
Hongyuan”). Internationally, the Group continued to expand
its cooperation with DFI Retail Group Holdings Limited and
its subsidiaries (“DFI Retail Group”) and SM Investments
Corporation and its subsidiaries (“SM Group”), continuously
deepening the scope of cooperation. In the twelve months
ended by June 30, 2025, the client net revenue retention rate
was 107 %", maintaining a healthy level of above 100%
for multiple consecutive periods. At the market expansion
level, the Group deeply implemented a dual-driven strategy of
“China + International” and “Existing Clients + New Clients”,
achieving breakthrough progress in key market areas through
establishment of deep cooperation with leading domestic
retail enterprises and large international retail groups, further
solidifying its industry-leading position.

Revenues generated in the given period by recurring customers
(excluding consumers) with the prior period divided by revenues
generated by all customers (excluding consumers) in the prior
period.

EEENWE D

RBEHE - REEERBIBEER -
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Six months ended June 30,

BZ6H30H 1L EA
2025 2024
2025 20244
Number of customers® EFEgEO
Al retail core solution AIZEZOERRF R 319 283
Al retail value added service Al EIRE RS 160 200
Total number of customers® EFRHAR® 438 444
(1) Number of customers that have contributed revenue to us in () HEFTHEARMEMBANTEHEE - &

a given period. The number of customers does not include
those from our tax invoice management system services,
which generated immaterial revenue. However, the number
of customers from tax invoice management system services
exceeded 1,000 in the Reporting Period.

(2)  Many customers use more than one of our services.
Therefore, eliminations are made to avoid double counting.

In February 2025, the Group signed a strategic cooperation
agreement with HashKey Group, committing to deep
collaboration in key areas such as digital asset trading,
Web3 technology development and application, and
blockchain ecosystem construction, fully leveraging
their respective professional capabilities and resource
advantages. In accordance with the relevant agreement,
the Group has now completed opening a trading account
on HashKey Exchange and made investments in Bitcoin.
Simultaneously, considering that the Group serves numerous
retail clients with significant crossborder procurement and
local retail payment needs, stablecoin payment methods
can significantly improve payment efficiency and reduce
payment costs. The Group has initiated preparations to
apply for a stablecoin license, firmly optimistic about
the future development of cryptocurrency, and actively
seeking synergistic effects with its main business to provide
comprehensive services to retail clients. For details, please
refer to the Company’s announcement dated July 3, 2025.
In July 2025, the Group signed a memorandum of strategic

Dmall Inc. Z 2 HEBRAF
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MANAGEMENT DISCUSSION AND ANALYSIS

cooperation with Hailstone Labs Limited, under which

the two parties will work together to explore cooperation

opportunities in the field of stablecoin and related

blockchain technologies to enhance their respective business

capabilities, market competitiveness and brand influence.

Interim Business Progress 2025

l. Al retail core solution

1.

Al Technology Empowerment for
Continuous Product Upgrades

The Al retail core solution, deeply empowered
by cutting-edge Al technology, provides a
comprehensive intelligent operational solution
for the retail industry. The system features a
core architecture that digitalizes the entire
process from supply chain management to
store operations, helping retailers achieve a
transformational leap from traditional models to
intelligent operations, thereby enhancing both
operational efficiency and customer experience.
During the Reporting Period, the Group closely
integrated with the forefront of retail industry
practices, continuously advancing product
iteration and technological upgrades to ensure
the system consistently maintains an industry-
leading standard of intelligent service.

Launched the First Overseas TMS Benchmark

System To Deeply Empower Overseas Customers’

Supply Chain Management

During the Reporting Period, the Group
successfully launched its first overseas Al-
powered TMS system at DFI Retail Group'’s
Wellcome Supermarket Hong Kong (&8 2= iR
K T45) Fresh Food Warehouse. The TMS system
primarily involves core modules such as dispatch
scheduling, vehicle loading and dispatch, in-
process tracking, labor management, and
warehouse-store collaboration. Al intelligent
scheduling technology deeply empowers

BEENWR DM

F7AZAMAE - 2025678 - A5EEHE
Hailstone Labs Limited 2 & 805 & (EE % -
& EFRRTIR T KRR = R g Rl
EEEIEHE  URASENEKED -
MIEHF N RRBETEN -

2025F RHAEKER
— AIZEROERF R
1. AR  ESISEAR

AR EZ 0L ERIRTT RIKFTRT)
BRI REmEE - BTG ﬁ%%ﬁi
PREBEEHNBELERRATR - %
e HEREERPEE
B2 REH T LRZOEEE - EJJ
ﬂ%%%%}ﬁ?ﬁﬂ%%ﬂ%fﬂ%ﬁﬁ

VEEAUERE  BIEENE
,\aﬁ ERNEmEA - A
M AEBZERLEETETEE
BRI - EEEERERER
MR BREAFRBRRIFITE
B RS e RIS K EE -

FTE B E SN TMSIZFT 2 ?WL '
RIZRRRE BN EPHERE

WEHME - AEE LA DAE
EEENESBERBATSE
A LR E RGN BERITMS
G TIMSEZEE S RFAEHE
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the TMS system, innovatively restructuring
transportation dispatch processes to bring
significant benefits. The Al intelligent scheduling
system leverages deep learning technology to
rapidly generate optimal transportation routes.
Compared to traditional manual scheduling,
efficiency is largely improved, significantly
shortening dispatch time. Furthermore, precise
route planning has increased on-time delivery
rates, reducing customer complaints, optimizing
transportation resource allocation, decreasing
trip frequency, saving operational costs, and
achieving green and efficient transportation.

In addition to its application in the TMS
system, Al technology has also been tested
in the Warehouse Management System
("WMS system”) for training the shelving
recommendation function. This function is
trained based on data such as the driving
routes and time consumption of forklift drivers
when performing shelving operations, so as
to screen and recommend optimal solutions.
The WMS system features a high degree of
automation, encompassing functions such as
automatic shelving, automatic generation of
receiving orders and delivery orders, automatic
inventory freezing, and electronic fencing, all of
which are realized through the system’s highly
independent logic. Meanwhile, the real-time
monitoring screens of TMS and WMS enable
tracking of the supply chain operation status.
The Group has integrated the TMS system and
WMS system into the same platform, realizing
real-time information exchange between
distribution centers and fleets, thereby achieving
a high level of collaboration among warehouses,
distribution teams, and stores in the supply
chain.

Dmall Inc. Z 2 HEBRAF
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MANAGEMENT DISCUSSION AND ANALYSIS

Innovatively Launched Fresh Produce Procurement
System

During the Reporting Period, leveraging its
existing supply chain system advantages and
combining deep research into fresh produce
procurement business for retail chain enterprises
with pilot merchant collaboration practices,
the Group innovatively launched the Dmall
Fresh Produce Procurement System. This system
significantly enhances the operational efficiency
of merchants’ self-sourced fresh produce
supply chains through five core functional
modules: a tiered supplier management
system, an intelligent operation management
platform (smart replenishment, intelligent
order consolidation, task assignment), a
mobile procurement work platform (enabling
“one mobile phone to complete the entire
procurement process”), a refined cost control
system, and a full-link loss monitoring system.
The fresh produce procurement system has
been validated through pilot programs, helping
partners reduce fresh produce procurement
costs by an average of 15% and improve
operational efficiency by 40%, providing a
mature and reliable one-stop solution for the
digital transformation of retail enterprises’ fresh
produce businesses.

Douyin “Suixin Tuan” (Fl & &1 3]) was
Innovatively Implemented, and Al Deeply Drives
Public Domain Operations for Efficiency

The Group has completed the full integration of
local life services, building a closed loop for retail
clients from public domain platform voucher
purchases to offline store traffic conversion,
through technical integration with thirdparty
platforms such as Meituan, Ele.me, and Kuaishou,
further expanding into the instant retail sector.
By centralizing management of various delivery

EEENWE D
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platforms, retail clients no longer need to deploy
across multiple platforms, significantly optimizing
their operational efficiency. Simultaneously,
through the open capabilities of membership
connectivity on third-party platforms like Douyin,
retailers are empowered to efficiently accumulate
a comprehensive membership pool. During the
Reporting Period, as one of the first technical
service providers to integrate with Douyin “Suixin
Tuan” ( £} & B& L B ), the Group developed a
Douyin mini-program for retail clients, realizing a
“Douyin group voucher — instant verification within
the Douyin APP + convenient add-on purchases
of other goods” model. Users verifying group
purchase vouchers through the Group’s developed
Douyin mini-program can simultaneously
add items to their cart and schedule delivery,
shortening the group purchase voucher verification
path to increase redemption rate of group
purchase vouchers, while simultaneously boosting
average transaction value and fulfillment efficiency.
Additionally, the Group utilizes Al tools to optimize
discount voucher strategies for merchants, based
on private domain voucher verification data
analysis and group voucher user profiles, thereby
improving verification conversion rates. Through
historical data modeling, it anticipates verification
peaks, assisting merchants with precise inventory
preparation and capacity scheduling. By leveraging
interconnected memberships across third-party
platforms, it accurately analyzes merchants’
new and old members, outputting tiered and
customized marketing strategies.

Dmall Inc. Z 2 HEBRAF
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MANAGEMENT DISCUSSION AND ANALYSIS

Building an Al-powered Next-Gen Retail
Benchmark Case

Through in-depth research on industry-leading
retailers such as Pangdonglai, the Group
systematically learned advanced experiences
and, through longterm training and practical
operations, formed a mature methodology for
transformation and improvement. Combined
with the Group’s advanced Al digital intelligence
system, and utilizing core technologies such
as Al intelligent customer flow, cold chain
intelligent control, and intelligent inspection, we
successfully assisted many Wumart Supermarket
stores, including Wumart Supermarket Xueqing
Road Store ()3T E)E & FIJR), in their digital
and intelligent upgrade, further improving in-
store operational efficiency. Since the renovated
store opened, sales have achieved leapfrog
growth, with daily average sales reaching 4 to 8
times that of pre-renovation levels and showing
continuous growth. Reforms have been achieved
in six major areas, including category adjustment
and updates, breakthroughs in traditional weak
areas like baking and on-site processing, public
image innovation, business model reshaping,
younger customer base transformation, and
team system upgrades. This transformation fully
validates the Group's technological and solution
empowerment for traditional retail, including
merchandise supplier solutions, marketing
communication solutions, and store efficiency
improvement and operations, successfully
creating an Al-powered Next-Gen retail model.

EEENWE D
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Deepening Vertical Retail Client
Engagement, and Dual Focus on Domestic
and International Markets

During the Reporting Period, leveraging deep
insights into industry trends and leading
technological advantages, the Group continued
to gain recognition from new retail clients while
deepening cooperation with existing clients,
fostering more profound and scaled business
partnerships.

In the domestic market: The Group established
closer strategic partnerships with long-standing
clients, extensively expanding the scope of
cooperation. Building on a strong foundation of
prior collaboration, and based on market trends
and business pain points, we jointly explored
new areas of partnership. During the Reporting
Period, the Group continued to deepen its
cooperation with Pangdonglai. In the first half
of 2025, the Group’s strategic cooperation
with Pangdonglai achieved breakthrough
progress, with both parties engaging in deep
synergy around full-link digital upgrade,
successfully completing the intelligent upgrade
of its membership system, and launching a
realname authentication system for members.
Concurrently, a TMS system was successfully
signed, laying the foundation for building
a smart logistics network. In the future, the
Group will continue to output digital solutions
to help Pangdonglai build a benchmark smart
retail system and jointly explore new paths
for the digital upgrade of physical commerce.
Furthermore, during the Reporting Period,
the Group’'s cooperation with Shandong
Shenghao (LLUEREEZR), a “China’s Top 100 Fast-
Moving Consumer Goods Chain Enterprise”,
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has expanded the collaboration from online
modules system to a full operating system. We
also successfully entered into a price comparison
system cooperation with Sichuan Hongyuan
(MM )1l = #=), a “Regional Leading Enterprise in
Meishan City, Sichuan Province”. The examples
listed above are just a typical snapshot of
numerous long-standing clients deepening their
cooperation and making continuous incremental
purchases. The Group has achieved multiple
incremental purchase cooperations with many
longstanding clients, demonstrating clients’
recognition of our capabilities and witnessing
the continuous advancement and upgrade of
our partnership.

During the Reporting Period, the Group also
achieved excellent results in acquiring new
clients, including but not limited to cooperation
with the following new customers.

o Strategic Cooperation with Shanghai
Tangjiu Group, a “Leading Enterprise in
China’s Food Industry”: Shanghai Tangjiu
Group is a comprehensive food industry
group wholly-owned by the Shanghai
SASAC through Bright Food Group.
The Group’s core businesses are sugar
and alcohol, with operations covering
logistics and distribution, retail chains,
brand agency, food processing, and
e-commerce. It owns well-known brands
such as “Yutang (E )", “Shikumen (‘&
EF9)” and “Jinfeng (& #ll)". Leveraging
its OS system and best practices in
the retail industry, the Group provides
comprehensive support for the full digital
and intelligent transformation of Shanghai
Tangjiu Group. Both parties will take
technology as the engine and innovation as
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the driving force to help Shanghai Tangjiu
Group further improve efficiency and
enhance scientific management, and strive
to build a digital and intelligent lighthouse
case of a “Benchmark Enterprise in the
East China Retail Industry”, setting new
models and leading new directions for
the high-quality development of the retail
industry.

Strategic Cooperation with Xinjiang
Wuika Times (¥752[E=/1L), a “Xinjiang
Retail Benchmark Enterprise”: Xinjiang
Wuika Times ( %7 32 [ & 85 1R ) operates
with a “department store + supermarket”
dual-core model, covering over 10
prefectural-level cities and prefectures
across Xinjiang. The core competitiveness
lies in “high-cost-performance products
+ comfortable environment + quality
service”. In this strategic cooperation,
the Group will leverage its advanced
digital intelligence products and industry
best practices to provide comprehensive
support for Xinjiang Wuika Times' full
digital and intelligent transformation,
and continuously assist its high-quality
development with “accompanying
services”. Both parties will jointly create a
“Western Region Oasis” digital intelligence
lighthouse case, leading the high-quality
development of the retail industry and
making commerce better.

Strategic Cooperation with Ningxia Xiaoren
Fruit Industry (28 B /NMER %), a “National
Agricultural Industrialization Leading
Enterprise”: Since its establishment in 2005,
Ningxia Xiaoren Fruit Industry ( 2 & /) {£
£ % ) has deeply cultivated the entire fruit
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and vegetable industry chain and has now
become a leading national agricultural
industrialization enterprise. As of 2025,
Ningxia Xiaoren Fruit Industry (B2 2 /|MTR %)
operates 31 chain supermarkets, 3 wholesale
stores, and 2 warehouse membership stores,
selling over 500 varieties of premium fruits
and vegetables. It has consecutively won
“Top 100 Private Enterprises in Ningxia” and
“Top 100 Fruit Dealers Nationwide” for many
years. Its brands “Xiaoren Fruit Industry (/]ME
B2 and “Xiaoren Fruit and Vegetable (/J°
R BR)" firmly hold the leading position in
Ningxia's fruit and vegetable industry. In this
cooperation signing, the Group will leverage
its advanced OS system and best practices
to assist Ningxia Xiaoren Fruit Industry’s
comprehensive digital and intelligent
transformation.

In the international market: The Group
continued to deepen its cooperation with leading
international retail group clients, DFI Retail Group
and SM Group. The Group collaborates with DFI
Retail Group across multiple business segments,
assisting its successful digital and intelligent
transformation in the Asian market. In the first
half of 2025, the Group successfully completed
the full launch of the WMS system for 7-Eleven
Singapore, providing it with an efficient and stable
warehouse management solution, and further
deepening the Group'’s business footprint in the
Southeast Asian market. Concurrently, the Group
successfully launched TMS system in Hong Kong
in cooperation with Wellcome ( 2 5% ), providing
efficient support for its intelligent management
of the entire transportation process in Hong Kong
through algorithm-driven dispatch scheduling.
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During the Reporting Period, SM Group further
promoted the use of the Group’s system to
improve the management efficiency of its store
terminals, with nearly 60 large supermarket
stores completing the deployment of the new
system in the first half of 2025. SM Group
continued to intensify its cooperation with the
Group, initiating Phase Il system construction
projects in the first half of 2025 involving
multiple core retail modules such as supply
chain management, warehouse management,
and master data. This move will enable a
deep integration of SM Group’s business with
the Group's systems, accelerating the overall
digitalization level of SM Group. Under the good
cooperation between SM Group and the Group,
it is expected that over a hundred stores will
complete new system deployment in 2025, and
the construction and implementation of more
modules will be advanced.

Il. Al retail value added service

1.

Al Technology Leads, Multi-Dimensional
Product Matrix Upgrades and Expands

Al retail value added service encompasses
multiple value added offerings developed
using Al technology, covering products such as
intelligent cashier systems, intelligent cleaning,
intelligent replenishment, and intelligent
loss prevention. These value added services
fully leverage the powerful advantages of Al
to provide retailers with more flexible and
innovative solutions, meeting diverse needs
across different scenarios. Through these value
added services, retailers are further empowered
to enhance customer satisfaction and market
competitiveness.
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MANAGEMENT DISCUSSION AND ANALYSIS

Continuous Advancement in Technological
Innovation

During the Reporting Period, the Group
continuously upgraded its existing product lines to
align with the latest retail developments, iterating
on products such as intelligent loss prevention and
remote monitoring, achieving excellent results.
Among these, the intelligent loss prevention
solution covers several key modules: intelligent
loss prevention, intelligent security, intelligent
inspection, and self-service night collection.
During the Reporting Period, we continued to
iterate on the automatic intelligent loss prevention
light pole, linking security cameras, improving
algorithm accuracy, and launching multilanguage
versions. After the Group launched the intelligent
loss prevention light pole module at a renowned
retailer, it helped the client recover over RMB3
million in merchandise losses within one year of
launch, saved 30% in labor costs, and increased
loss recovery efficiency by 60 times. The remote
monitoring system deeply integrates Al algorithms
and intelligent hardware, enabling unattended
store operations through interconnected
device scenarios. In the first half of 2025, Al
camera monitoring capabilities and Al customer
service capabilities were further strengthened,
cumulatively serving over 400 stores, including
Wumei Technology Group, Inc. (WEEHEEEH
R A &) and its subsidiaries (“Wumei Group"),
Yinchuan Xinhua Commercial (Group) Co.,
d. (RINFEAEBRXZEBRHBER LD A)
(Shanghai Stock Exchange: 600785) (“Yinchuan
Xinhua"), Sichuan Hongyuan (P9)1| Z=%&), Sichuan
Laolinju Commercial Chain Co., Ltd (@&
#EMBEEHERE T A A, and Guangdong
Sai Yi Convenience Stores lelted (ERESE
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# JE A B A 8) (“Guangdong SaiYi"”). After
the system was launched, it precisely reached
potential consumer groups, deeply expanded
the boundaries of merchant client circles, and
effectively broadened the market reach, bringing
1.86 million night-time unattended service orders
and an additional RMB28.13 million in night-time
sales, and contributing 510,000 new customers.

During the Reporting Period, the Group conducted
multi-dimensional innovative explorations of its
existing Al Agent product system. Among these,
the Al inspection solution’s business scenarios
further extended to warehouse logistics and
customer flow monitoring, iterating on basic
capabilities and strengthening online Al inspection.
The Al clearance solution further expanded from
daily clearance products to short-shelf-life products
and then to bulk products, evolving from daily-unit
clearance to hourly-unit clearance, maintaining
clearance accuracy while increasing clearance
difficulty.

Business Expansion has Achieved
Remarkable Results, Effectively Addressing
Customer Pain Points

As one of the core strategic business segments of
the Group in recent years, Al retail value added
service has achieved phased breakthroughs.
Characterized by flexible cooperation models and
convenient implementation, this business system
has built an efficient client cooperation link. During
the Reporting Period, the Group continued to
deepen its cooperation with industry benchmark
clients in the Al retail value added service sector.
In addition to expanding cooperation with leading
enterprises such as Guangdong SaiYi Convenience
Stores Ltd. (BEREZFEF|/EHBRAR]), Shoukang

Yongle Commerce Group (ki & &), and
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Yinchuan Xinbai (&%)113%78) in areas like intelligent
loss prevention, remote monitoring, and intelligent
cashier systems, we also successfully signed new
dlient Xinjiang Alijia (3758 E %). Through the deep
integration of technology empowerment and
scenario-based solutions, we continuously solidify
our industry-leading service matrix and further
expand the application scope of Al retail value

added service in retail scenarios.

During the Reporting Period, the Group reached
comprehensive cooperation in Al retail value
added service with Xinjiang Aijia (32 & %), one
of the top three chain supermarkets in the Xinjiang
region. Xinjiang Aijia officially signed a smart
store cooperation agreement with the Group. The
Group will provide services such as intelligent loss
prevention, intelligent inspection, and smart cashier
system upgrades, along with comprehensive
solutions covering consulting, systems, services,
operations, and training. Both parties will work
together to build a new benchmark for Al smart
stores.

2025 Business Outlook

Looking ahead, we will embrace Al with unwavering
commitment, driven by technological innovation as our
core engine, to create smarter and more efficient solutions.
Concurrently, the Group remains confident in the future
development of the Web3 industry, believing that virtual
assets will bring immense opportunities. The Group will
continuously actively explore a potential new business in
stablecoin and blockchain payments. This new business use
case is expected to serve the Company’s potential retail
clients.

The Group will remain client-centric, establishing a full-
channel, full-lifecycle service system to lead the digital and
intelligent transformation of the retail industry in China and
globally, creating broader and more profound social value.
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FINANCIAL REVIEW
Revenue by Operating Segment

We position GenAl at the core of our strategic priorities.
Through continuous technological advancement and
innovation, we are deeply exploring GenAl’s application
potential across retail scenarios. This has enabled deep
integration of GenAl technology throughout the entire
retail value chain, empowering retailers to build efficient
management systems and precise decision-making
mechanisms. Driven by technological iteration and business
evolution, we reorganized our revenue structure into two
core segments: Al retail core solution (formerly operating
system), and Al retail value added service (formerly AloT
solutions and other businesses).

During the Reporting Period, the Group's revenue increased
by 14.8% from RMB939.2 million for the six months ended
June 30, 2024 to RMB1,078.4 million for the Reporting
Period. This increase in our revenue was mainly driven by our
continuous business expansion of our Al retail core solution
and Al retail value added service described below.

The following table sets forth a breakdown of our revenue
by operating segment both in absolute amount and as a
percentage of our revenue for the periods presented:

M5 e
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IR GenAB RN BREE AR OMLE - BB
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AR5 (ATFEAIOTRRR T B R L 3R 7%) ©

RREHR - AEEMN W BEE202456
A30BIEREAMAREEI39.2H & TIE M
14.8% ZMEHMMARK1,078488 T °
WM EEHN T XA EMHAIZTE
B BRRTT RAAIS SIS E RS EK TEIE
E:'R% °
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Six months ended June 30,

EZ6H30H1ERER
2025 2024
20254 20244

RMB in RMB in
thousands % thousands %

AR¥T T ARETTT
Al retail core solution AIZERZMRIR T 2 487,868 45.2 419,838 44.7
Al retail value added service  AIZEEE RS 590,557 54.8 519,324 55.3
Revenue & 1,078,425 100.0 939,162 100.0
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Al retail core solution

During the Reporting Period, we primarily provided Dmall
OS system which incorporated Al technology to introduce
cutting-edge applications under our Al retail core solution
business segment. For Dmall OS system, we offer the option
to either charge a percentage of the customers’ gross
merchandise volume (the total value of merchandise sold in
a given period, regardless of whether the goods are settled
or returned) ("GMV") processed by our system or provide a
subscription fee tailored to suit customers’ individual needs
or financial situation. In addition, for customers requiring
customization, implementation, software development, and
maintenance services, we offer tailored solutions.

The Group’s revenue from Al retail core solution increased
by 16.2% from RMB419.8 million for the six months ended
June 30, 2024 to RMB487.9 million for the Reporting Period,
primarily due to additional revenue from expansion of service
scope to a larger customer base.

The following table sets forth our revenues from our Al retail
core solution by pricing model in absolute amount and as a
percentage of our revenues from our Al retail core solution
for the periods indicated:
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Six months ended June 30,

BZE6H30R LEAEA
2025 2024
20254 20244
RMB in RMB in
thousands % thousands %
ARET ARETTT

— Take rate —HIEED 98,583 20.2 240,119 57.2

Related Entities G ER 17,760 3.6 184,879 44.0

Independent Customers BUES 80,823 16.6 55,240 13.2
— Subscription —&E 219,399 45.0 86,160 20.5

Related Entities g ERE 196,849 40.4 49,603 11.8

Independent Customers BUEF 22,550 4.6 36,557 8.7
— Customization, —ER - By BF

implementation, %R AEEL R

software development and ~ E 5@

maintenance and others? 169,886 34.8 93,559 22.3

Related Entities A ERE 27,368 5.6 10,419 2.5

Independent Customers BUES 142,518 29.2 83,140 19.8
Total revenue for Al retail AIZER AT R

core solution 41k 487,868 100.0 419,838 100.0
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Notes:

(1) The decrease in take rate revenue and increase in subscription
fee in the Reporting Period, as compared to the six months
ended June 30, 2024, was primarily due to the charging
model having shifted from take rate to subscription of certain
customers.

(2)  Our customization, implementation, software development
and maintenance and others revenue increased from
RMB93.6 million for the six months ended June 30, 2024
to RMB169.9 million for the Reporting Period, mainly
attributable to additional revenue from expansion of service
scope to a larger customer base.

Al retail value added service

We mainly offer intelligent solutions under Al retail value
added service, such as intelligent cashier, intelligent
merchandise replenishment solutions, intelligent package
sorting solutions, Scan-and-Go solutions, and intelligent
delivery. Additionally, we provide offline marketing services
and products based on retailers’ requirement. With the
exception of Scan-and-Go solutions (utilizing a take rate
model), offerings feature either one-time or subscription
pricing. We continuously develop our products, expand our
service offerings to existing customers, and acquire new
customers.

The Group's revenue from Al retail value added service
increased by 13.7% from RMB519.3 million for the six
months ended June 30, 2024 to RMB590.6 million for
the Reporting Period, primarily due to the increase from
intelligent cashier solutions, intelligent package sorting
solutions, intelligent merchandise replenishment solutions,
intelligent loss prevention solutions and intelligent cleaning
solutions.
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Six months ended June 30,

BZ6H30H 1EXEA
2025 2024
20254 20244
RMB in RMB in
thousands % thousands %
ARET T AREFIT

— Take rate™ — H 1,348 0.2 28,931 5.5

Related Entities AR 1,277 0.2 28,088 5.3

Independent Customers BUER 71 * 843 0.2
— Subscription? —Z] @ 579,839 98.2 476,468 91.8

Related Entities B AR 537,962 91.1 451,053 86.9

Independent Customers BUER 41,877 7.1 25,415 4.9
— Product sales —EmigE 9,370 1.6 13,925 2.7

Related Entities AR 5,970 1.0 10,537 2.0

Independent Customers BUER 3,400 0.6 3,388 0.7
Total revenue for Al retail AIZ & E R

value added service U 590,557 100.0 519,324 100.0
Notes: Biat
* Less than 0.1%. S DHR0.1% ©
(1) The decrease in our take rate revenue under Al retail value (1) JPIRAIZEILERSEIE N HAKE

added service from RMB28.9 million for the six months
ended June 30, 2024 to RMB1.3 million for the Reporting
Period, was mainly attributable to the charging model having
shifted from take rate to subscription of certain customers.

The increase in the subscription fees under our Al retail
value added service for the Reporting Period, as compared
to the six months ended June 30, 2024, was mainly
attributable to a greater adoption of such solutions by
customers as we expanded our intelligent solutions during
the Reporting Period, including intelligent cashier solutions,
intelligent package sorting solutions, intelligent merchandise
replenishment solutions, intelligent loss prevention solutions
and intelligent cleaning solutions.

MEE2024F6 A308 L REAABAR
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Revenue by Geographic Location

Apart from the Chinese Mainland, the Group has
successfully expanded its businesses into markets outside
the Chinese Mainland, namely Hong Kong, Cambodia,
Singapore, Malaysia, Poland, Macau, Indonesia, the
Philippines and Brunei.

The following table sets forth the breakdown of our revenue
by geographic region, expressed as an absolute amount and
as a percentage of our revenue, for the periods presented:

The Chinese Mainland

For the six months ended June 30, 2024 and 2025, revenue
generated from the Chinese mainland were RMB864.1
million and RMB1,002.2 million, respectively, representing
92.0% and 92.9% of our revenue in the same period.
Our revenue growth in the Chinese mainland was mainly
attributable to a greater adoption of intelligent solutions,
including intelligent cashier solutions, intelligent package
sorting solutions, intelligent merchandise replenishment
solutions, intelligent loss prevention solutions and intelligent
cleaning solutions by customers, and additional revenue
from Al retail core solution as we secured a larger customer
base.

Overseas

For the six months ended June 30, 2024 and 2025, revenue
generated from overseas markets were RMB75.0 million
and RMB76.2 million, respectively, representing 8.0% and
7.1% of our revenue from continued operations in the
same period. Our revenue growth in overseas markets was
primarily due to an increase in the adoption of our Dmall
OS system in Hong Kong, Malaysia, Indonesia, and Macau
as increasingly more modules of the Dmall OS system have
been launched in the prior year.

Dmall Inc. Z 2 HEBRAF
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Six months ended June 30,

BZ6A30HL<EA
2025 2024
20255 20244
RMB in RMB in
thousands % thousands %
ARET T ARETTT
The Chinese Mainland FE Rt 1,002,180 92.9 864,121 92.0
Overseas FEEYN 76,245 7.1 75,041 8.0
Total et 1,078,425 100.0 939,162 100.0
Cost of revenue EERA
During the Reporting Period, the three largest components RIEHM - RMEERRH=RAKI S
of our cost of revenue were outsourcing and other labor BINBREMBTIHE EEFEXNRRE
costs, cost of inventories sold, and employee benefit BREAMAX -
expenses.
The following table sets forth a breakdown of our cost of TREVRFRARBEMREE S S E
revenue by nature in amounts and as percentages of our FRZANERAR (LARB S 88 AE BRI B oL
revenue for the periods presented: FIR)

Six months ended June 30,

BZ6A308LX<fEA
2025 2024
20255 20244
RMB in RMB in
thousands % thousands %
AR¥T T AREFIT
Outsourcing and other labor Mg K2 Eo At 45 Tk 7%
costs 478,035 44.3 439,715 46.8
Cost of inventories sold BEEFEERA 91,064 8.4 11,348 12
Employee benefit expenses  {E B @B 39,380 3.7 49,150 5.2
Text messaging cost SEHID%N 12,607 1.2 28,226