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About this Report

wmEE

Report Scope

R (EBMAERXZAERABES LHRA) WiRcC2 (RE ~ HEKE
AERETRD  ((ESGHRETR) ) - AEEES T SHFNIRE - HER
ERRE ( (ESGRE) = M+kE) ) » HNHEEA _S_AFtA—
HEZZZREARA=+A8 ( r——«—/\ﬁjﬁj g TR ) o 4BMEE
BB ImANRERAT ( [E2 s TREL ) REMBAE (T4
£H) ~ DIEHAR 5 rﬁTFﬁJ) Zliﬁﬁiﬁéiaiﬂ HEREB =K
R AEENHESREM S HMEER » TEREREEBINKE
RE o S BEF CREREZERER | EEZBRESFE (20045F)
» (TGHG Protocols ) > AEKBETNSHIRFC « BEFAE - BEEEHE
[EEMARE REEHFIREREE -

Pursuant to the Environmental, Social and Governance Reporting Code (the
“ESG Reporting Code”) as set out in Appendix C2 to the Rules Governing
the Listing of Securities on The Stock Exchange of Hong Kong Limited, the
Group has prepared the Environmental, Social and Governance Report
(the “ESG Report” or “this Report”) for the period from July 1, 2025 to

June 30, 2026 (“Fiscal Year 2026" or “this Fiscal Year"). The organizational
scope includes INBY Design Limited (the “Company”) and its subsidiaries
(the “Croup”, “JINBY Group” or “we"). This Report elaborates the Group's
philosophy of sustainable development and social responsibility in respect
of environmental, social and governance matters and mainly covers the
Croup's headquarters and subsidiaries. Furthermore, with reference to the
Greenhouse Gas Protocol: A Corporate Accounting and Reporting Standard
(published in 2004) (“GHG Protocol”), the Group has also included its
logistics centers, regional offices and self-operated specialty stores within
the scope of its greenhouse gas emissions disclosure.

EE#R A

Reporting Principles

FIREET (ESCIHRETH)) NERERRR > ERFIESCHRENERETHREREE
81 T —BRERAEE - BENKEERES !

The basic reporting principles set out in the ESGC Reporting Code, i.e. “Materiality”,

nou

“Quantitative”, “Balance” and “Consistency”, have been followed throughout the

preparation of this ESG Report to identify, organize and disclose material information:

EEMRA  AERBANHEAMS 2EREEMNE 0 EE2MERANEE T HEEREM
FBEREETERIY » HEFEERENMEETEERFRETEMKE -

Materiality: Through stakeholder engagement and materiality assessment, 24 issues
related to the Group's sustainable development were identified and prioritized. Material
environmental and social matters of the Group are highlighted in this Report.

ELRA : aEFEERUSCAURBIRIENAL SEMMBRERIER - LHHREER
BOPRRRAREE ~ 5ARBINEAF - MREARRIEISIROVERIE R ATE -

Quantitative: Measurable environmental and social key performance indicators (the “KPIs")
are disclosed by the Group. To ensure the accuracy and traceability of these KPIs, the
standards, methodologies and emission factors used for each indicator are also disclosed.

FHERA : AEHERETERA > FRIAEPUERSEEAIESGRIER

Balance: This Report follows the principle of balance and provides an unbiased picture of
the Group's ESG performance.

—HBMRR  RIESEERE  SEEEBENRRBFRIFT-BHERRIRREE > U
EFmAER S WA EEERFEROVELL -

Consistency: Unless otherwise explained, the Group adopts consistent reporting principles
and methodologies over time to allow stakeholders to make meaningful comparisons of
the Group's performance.
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Board Statement

FTAREFE (258 ) kERE2EEF ( 8% ) RETRSABTEEEMERTH - REMRANEXNER > THEFENESCEEREET(FHHNTERA

The Board of Directors of the Company (the “Board”) and all directors of the Company (the “Directors”) warrant that there are no false representations, misleading statements
contained in, or material omissions from this Report. The Board makes the following statement regarding its oversight and management of ESG matters:

EFERTRFESCRENEEN RS HEHE - EREARBESATTHERR
BEEZEEAEAN > HPEFERENERESCTF - ESCTIFIVEETEE
BIESGHRBE N ARRATTE) - BANEBIERNFMES » SFERFIRSE TESCERZRME]

= A

R °

The Board is the highest-level body responsible for the Company’s ESG strategy

and management. The management representative serves as the head of the
Company's Sustainable Development Management Committee, assisting the Board
in directing and overseeing ESG work. The ESG working group is responsible for
implementing the Company’'s ESG strategy and related actions. For details of the
governance framework, please refer to the "ESG Governance Framework” section of
this Report.

TME > ARBEEEESERERENDERSET T EZRAANEE > THRE

BMHEUEIEEESGERE » HYFMHINERRE —EREERTE - Enif

BRI - BEEBEENGES » ARTESCIIFVEEHRRERBIBER » WIEAR

SRR LAZENEE S VETERMML - RNEESHRRE  FERESRS
FESGEIENEBE =8

In this Fiscal Year, the Company continued to conduct extensive and in-depth
communication with stakeholders through multiple channels and carried out

a materiality assessment to identify material ESC issues. For the identified key
issues, including product quality and safety, product development and design
innovation, and business ethics and integrity, the Company's ESG working group
has undertaken proactive management, and the management approaches to these
issues are highlighted in this Report. For details of the management approach and
strategy, please refer to the "ESGC Management and Strategy” section of this Report.

KABBFIIL TESGERBE K BIRRERMEEAEBEIRIE « HEREBNTE > I
BFEEEEESMABAESERER - EFSHNESGERE « BiR - ERNFTHER
EITEHREZ °

The Company has established ESG strategies and targets to review and manage the
Group's impacts on the environment, society and governance, and has incorporated

the concept of sustainable development into relevant operations. The Board regularly
reviews the ESG strategies, targets, progress and achievement status.
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Message from the Chairman

EAHE RBRFEERIEIRERMNENR > &
FREEREREFTBREELZRNMINER > M2
BT mERAESNNZOME < JTRHAXRIFEAER
FE ~ EREIRAR AN R H S o 1A BRI
RetAFERSEEHERRE  SAURKEEIZEMAL
BIELE « EmART « HEREEZH > TERAER
KRR RIEREERIERT » BARITETIRER
AT BAYAFHER I o

In an era where the new wave of consumption

is increasingly intertwined with sustainable
development, the coexistence of responsibility and
value is no longer an optional addition to corporate
growth, but a core proposition that shapes a brand's
long-term vitality. As a designer brand fashion group
rooted in China and oriented toward the global
market, INBY Group has consistently driven high-
quality development through design innovation,
fully integrating sustainability into corporate strategy,
product innovation and supply chain management.
We continue to strengthen our resilience and
value-creation capabilities for the future, with a
commitment to creating sustainable fashion with
INBY characteristics.

mElERHENAR - KM IFEEIEFR
5t B s EMEBERRIEETE 28K - @R
BE=ARBENARAERMN > TRBHESHEES
B EYEEESTUARRHEMEER ; SHRERE
B AT 4 A 58 SR R RERE;RE; LABHHE IR R EFEmAHE
IREARANER; THEHEHR) BERZRFERERE
REGeT PRI HE o

Products are how we engage in dialogue with the
world. We integrate sustainability throughout the
entire chain, from design, R&D and raw material
selection to production processes, prioritizing
sustainable raw materials certified by third party and
actively promoting the use of advanced materials
such as Brewed Protein™ and plant-based fur.
Sesame Lab and the sustainable lifestyle brand
RE;RE:RE;LAB continue to explore the boundaries of
recycling and reusing surplus fabrics, while the “Textile
Possibility” project gives intangible cultural heritage
techniques new life through contemporary design.

EHREE(CERAMEEREREEE - AMEHM
EXEMERMPNER U _AMFELEE
o N2 =HNFARBRCE—MNEE —EHHK
BTME20% B _ =AM FREREE—MEE
BEBERE TE40% T _SRASHMERBRESE
LEEIRPM - SERMPMER > RFAETHAE
=5 B EPIERYEIRESUE ~ BILRETRASHE - FFEHESD
BREIR - LEETE > BRGeHE -

Addressing climate change is both a defining issue of
our time and a corporate responsibility. In this Fiscal
Year, we formally announced our corporate carbon
neutrality targets: taking FY2025 as the base year, to
reduce absolute Scope 1and Scope 2 emissions by
20% by the end of FY2030 and by 40% by the end of
FY2035, and to achieve carbon neutrality across our
own operations by FY2050. To achieve our carbon
neutrality goals, we are carrying out energy-saving
renovations in office areas and self-operated stores,
optimizing our energy structure, and continuously
promoting resource circulation. Through these
incremental actions, we bring together the
momentum for greener development.
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AT BIEHRAFHERRNVZOSIE - ZFIRAE
BTTEZTERNRRTE > BUEREEEEE
BER - RAERFT—ARANENEE > BBAEE
£ REABFEFERE > PIOMERATEERER - 18
NEFEBENAEREDERMBARAKRER - AKX
B TEERT) SEELESRIFRER
THER - BRMFRFEFRBEENER » B5—UF
TEHRE -

Talent is the core engine of INBY Group’s sustainable
development. We provide all employees with a
diverse and inclusive platform for growth and

have established dual career paths for professional
and managerial development. We place great
emphasis on nurturing the next generation of
design talent, supporting the development of a new-
generation talent pipeline through programs such
as targeted trainee programs and school-enterprise
collaborations. Our employee welfare pyramid covers
five levels, from statutory benefits to support for
employees working away from their home locations.
Corporate culture activities such as our five clubs and
the “Trail Walker” help employees achieve a better
balance between work and life. Guided by respect
and development, we grow together with every
colleague on this journey.

CENEETERNHHEENRE - [HRER-BFH
EXIRE HEHES T afBRYUGRE » HfETS
EmEREHEA S —MREETHER - BT
MEXRTIHERE - [ —KRNEEREEMNEL
& BAETEEMPRRER  TRMKRETF BT
15 FREETRFELMFTEA - BIRAMEEW - ITRD
EEHE D » HARE RetmE) NER > BER
FIRVRETRENEBS - BIREREEARELT -

The value of a company also lies in the care it brings

to society. The “Textile Possibility - Yak Wool Industry
Revitalization Project” has facilitated the certification
of the first batch of highland pastures. Several of our
brands have taken the lead in launching the country's
first certified yak wool products, promoting the
sustainable development of the yak wool industry. The
“Aesthetic Education Class for Fabrics” reaches rural
villages and communities so that children can discover
themselves through art. INBY Group has partnered
with the “Beautiful Crafts Workshop" to empower
female artisans with disabilities, enabling them to
achieve employment and increased income. From
industry collaboration to community giving, we uphold
the philosophy of “design for good,” leveraging our
design capabilities to connect with a broader vision of
beauty and well-being.

IETERTBVAERE > PIFFER H VB RKIABR TR
R EEUER ~ IRIE - AT~ tEBHERSAE R
HE—(UHEE - GFBMH - BIRTT - EIAFILIK
IR IR - HAIR R E B AMEHLFRIREK

At this new starting point, the road toward sustainable
fashion remains long. INBY Group will continue

to anchor our efforts in the four pillars of product,
environmental, talent and commmunity sustainability,
moving forward together with every consumer,
partner and employee. Let clothing be our medium
and beauty our path as we co-create a future where
fashion and nature coexist in harmony.

EEGTIRRPITES

Chairman of the Board and Executive Director
Co3red

Wu Jian
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=AETEEEAN

ImmRE—REENNER AN REREER » BIIIR19944F » R2016FEEBHERZMERAHE
( TE3ZFR) ) EMRE™ (BRDMEE : 03306) > ABEBAIRAFEMM o MW EEEBEER ~ HER

SHERFHARSE ~ 248 - IO K BEER ©

INBY Group is an influential designer brand fashion group founded in 1994, listed on the Main Board of

The Stock Exchange of Hong Kong Limited (the “HKEX") in 2016 (stock code: 03306), and headquartered

in Hangzhou, China. Our principal activities include designing, promoting and selling fashion apparel,
footwear, accessories and home products.

il

.l’

1

more beautiful artistic life.

FFIRYAL

S TEHER EF4E (Better Design, Better Life) | MIEFEMMET MESER  21E
B RERAF - BREIT ~ FERR) NEEBEER > BMIRIRBETAEMBNEERE > 2H
BEERSTENENRAERPETESLE - BIKRERFIEMEE -

Upholding our corporate mission of “Better Design, Better Life” and embodying our core values of
“Be Reliable, Embrace Diversity and Inclusion, Explore and Innovate, Effectively Implement, Keep

Growing", we are commmitted to creating a lifestyle rich in artistic sensibility. We aim to bring more joy
to our customers through a diverse range of artistic design products, allowing them to experience a
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Our Brands

BE_TRESRASTH BRANREASEIE INBY 28 I RE 5% jnby by INBY 4 ~LESS 28 &% (POMME
DE TERRE) Z#£ - INBYHOME RE ~ onmygame EEEHM AIIFE S JEMRME RE;RE;RE;LAB » MK B1OCK - &—{ERhEE
ARESRASHEERE > LEBESRENERNRETTR c 27t - BN CN@EAES » ERATURKSBERIEE
BUHEERBESMRE - BE > RFOIFEHEEE BOX+ RLULETF) & UIFMAK +1 TREEAESHEEESS
HEM > WRBEEERUESILERS -

As of June 30, 2026, our portfolio of brands included JINBY (women's wear), CROQUIS (men's wear), jnby by INBY (kids'
wear), LESS (women's wear), POMME DE TERRE (kids' wear), INBYHOME (lifestyle), onmygame (kids' wear), RE;RE:RE;LAB
(sustainable lifestyle), and BIOCK. Each brand focuses on a unigue group of consumers and features its own distinctive
design identity. Our diversified and segmented brand portfolio enables us to offer products and services to consumers

across most age groups. Meanwhile, we continue to launch new consumer scenarios and products, including “BOX+
Project” and “JIANGNANBUYI+" multi-brand collection stores, to provide consumers with more value-added services.

ZRIHEENBERANEANTK  AMEBERURERTEE - R LV RUMERSENHIEREHSHRFTE=
EEHERNERETSHTE » EEEREREENE ST IBIMBREN DIRARMMACE BR - BEZZTX
AA=1TH  IEAREESKNEIIBERSTEEHE2,1185K » HA2, 14K ARFEARM « FEESHFEEE » HERN
DFTE6ERR (BRtF - EE ~ HEHE) o

Taking into account the customers’ shopping patterns and information needs, we have established an omni-channel
interactive platform comprising physical retail stores, online platforms and a WeChat-based social media interactive
marketing service platform, with the aim of building a “JNBY Fans Economy” ecosystem centered on a shared lifestyle
philosophy. As of June 30, 2026, INBY Group had a total of 2,118 standalone retail stores globally, of which 2,104 were

located in Mainland China, Hong Kong, China and Taiwan, China, with the remainder located in 6 countries, including
Austria, Germany, Russia, etc.

»=

&
-

Jnby
by
JNBY

LESS

POMME DE TERRE
ED

JNBYHOME

onmygame

RE:R=:RE:LA3

B10CK

CONCEPT STORE
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IRV ERE

Qur Honors

)l

Category

EYRBS X
Moments of
Glory

RIANKEETE NESRER (U
Awards and Honors Awarded by
2025FEHBRENEE FEAKBHERM) TREBEFEAKRER A ER
2025 Consumer Influence List - “Green Consumption Case of the Year” Zero Southern Weekly

Waste Recycled Wool Coat Project

BEmEM2026FEEERE LERIREE
Top 100 Brand Leadership 2026 - Leading Enterprise of the Year Shanghai Climate Week
RIARES R E_ - A F EREZERE-INBYE A RIS K5t ARE
Tmall Fashion “Tmall Women's Wear FY2025 Livestream Breakthrough Tmall Fashion

Award - INBY Official Flagship Store”

2025 EDGE AWARDS- B {E % tH AR fhig AIRAS R E
2025 EDGE AWARDS - Best Marketing Innovation Brand TMTPOST

( THRER\ER TURINEEE  BERESRENERR) =6 FREAHEEER S
A%ZOZSEF@%/\ﬁEﬁ%;’EWJ China Public Relations Association

The case “JNBY Vision: An Immersive Experience Turning Media into Brand
Storytelling Partners” was selected as a 2025 Outstanding Public Relations Case

ER_+EF MIBERE) BEERRE2024-20254 LM EHFE S =M KB - BAEIEERNE
CROQUIS 20th Anniversary “RETHINK, WITH HUMOR" Integrated Communication The Economic Observer, The Hong
won the 2024-2025 Outstanding Brand Marketing Annual “Influence Case” Award Kong Management Association
2025F &R TMfERRER) TIERESEHE(L MMTFHAE THEME S

2025 Outstanding Organization in Xihu District's “Two Healthy” Services Hangzhou Xihu District Federation of Industry and Commerce
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Category

ERIBET X

Moments of

RIANERERTE

Awards and Honors

2025FERHERE THEE®W TIEMERHEN

1w

2025 Outstanding Organization in Xihu District's “Common Prosperity” Services

HREZEEAi

Awarded by

MMHFEHE THEMES S
Hangzhou Xihu District Federation of
Industry and Commerce

Glory 2025 RAREEEINEER [RERTMITIE) MOKA
2025 Most Popular Enterprise among University Students - “Best Employer
Brand Award”
Rz =2
ESG:E4R Low Risk Morningstar
ESG Ratings
AA Wind
TAISREZRATIN AE2025FE+KEAM BRI AERZE FREIASAIE RO ~ AR RBARE O
“Al Smart Tie-Dye T-shirt” selected among the 2025 Top Ten Categories of China Textile Information Center, Textile Product
Innovative Textile Products Development Center
TZ-5 THEFEREESH ABE2025FE+REHBRIFERZE REAHBER O ~ SHEERBZERC
TZ-5 “Five-Star Comfort Children’s Sports Shoes” selected among the 2025 China Textile Information Center, Textile Product
Top Ten Categories of Innovative Textile Products Development Center
17%:89 N =
n du::ry 2EERMRBESHERARE rEREERRTE

Recognition

National Product and Service Quality Integrity Commitment Enterprise

China Association for Quality Inspection

RE AAARIZ S IE SR
CROQUIS AAA Well-Known Trademark Brand

PEFRHE  Fm (ER) SBRAERKE
China Trademark Association, Standard Product (Beijing)
Certification Co,, Ltd.

LESS AAAKNE PHZ SRR
LESS AAA Well-Known Trademark Brand

FESRHE  Fm (tR) FERRAF
China Trademark Association, Standard Product (Beijing)
Certification Co,, Ltd.




16 5™

16 fosmi
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Corporate Governance System

BRMBETHEESDBEAIERE > BINBESFENTRAIERE - IRAETHENERS » o REAEENFZHEEALNEE
i c EEETREZZEG  FTNZEGNIEREZES ) LURERAFRRENERMNREN - TESAREESE « Bk
BESFHRAEE ST RMEER -

We have established a governance structure with clearly defined powers and responsibilities. Through high standards of corporate
governance, we seek to improve operational efficiency while fully safeguarding the legitimate rights and interests of the Group and its
stakeholders. The Board has established an Audit Committee, a Remuneration Committee and a Nomination Committee to ensure

effective and standardized corporate governance. For details of the committees’ specific roles and responsibilities, composition, and
backgrounds of their members, please refer to the Group's Annual Report for Fiscal Year 2026.

TABEREFTENZ T NE LY > LEFIEESELTIEE > NFEEEFTEREEEANSTILEE - KARFIREEEEE
FHHEEEHEE - ABEBRCETHS » SFEERRRER « F6 - Bk 85  XtER - HEE = ~ TEERNFELR
% DRRESGHBAERKEE - KBUNAANZ T EEREENTE - XABREEEMETRE « & Bt RESRESE
FEEEHEAEES S NS ENEEER -

The Company values diversity and independence of the Board and has adopted a Board Diversity Policy to promote diversity at

all levels of the Board. Each year, the Nomination Committee reviews the structure, size and composition of the Board, taking ' ot

into account factors including, but not limited to, gender, age, ethnicity, language, cultural background, educational background, g : |
industry experience and professional experience, in order to achieve an appropriate balance of skills, experience and diversity of s m—

perspectives among Board members. Board members possess relevant professional backgrounds and extensive management
experience in areas including fashion, finance, accounting and information technology.

KRAREEEH HrhaiE
8 E993=FIn4 3 BMESR i’%i%ﬁ?lﬁﬂﬁ%%
The Company's Board of Directors including 3 female Directors 4 independent non-executive

consists of 8 members Directors




E R EE

Risk Management

ESEIERR

Risk Management System

FAEERIU T RENZHERERRER B8
B (EEEREEE) PRT AREEN
B RABE AR RESHER
B EIERE > HARIET (EEREE
HESER) (REEREEINE) F—%
SIRIE » LE—F mETRBEERRNEE
2K e

The Group has established a
comprehensive enterprise risk
management system. The Comprehensive
Risk Management Policy sets out key
elements including the objectives,
principles, responsibilities, processes

and standards for risk management. On
this basis, we have formulated a series of
policies, including the Contingency Plans
for Work Safety Accidents and the Public
Relations Crisis Management Measures,
to further improve the management
requirements for different types of risks.

IR BIRAT INBY DESIGN LIMITED | 12

EFERAEEAREEERNRER
RS > BETMLNORESEEERR
MREENEEREER | SREEERE
FERREEEER - BERIZEAER
EERAEHE ; AREENEEER
RZFEOEENRITHMA > AEZEAE
MREEMNERERMBEEE - @K
BMPRILT AREEZENS  BRES
BERFRIRS - BUNERE -

The Board is the highest decision-
making body within the Group's

risk management system and

is responsible for assessing and
determining the Group's overall

risk management strategies and
policies. Senior management is
responsible for implementing risk
management policies and overseeing
the establishment of a comprehensive
risk management mechanism. The
Risk Management Department serves
as the executive function responsible
for centralized risk management,
overseeing the development and
overall operation of the enterprise

risk management system. We have
also established a three-line risk
management system to ensure

that all types of risks are managed
systematically and effectively.

IHmRERERIERER
INBY Group Risk
Management Framework

- EREMRXILER

Risk Compliance
Culture Building

— EBEHER & 5
Risk Identification
& Assessment

— ESEEIE & A
Risk Monitoring &
Governance

— HERIREE

Organizational
Guarantee

— RREEHE &

Risk Management
System & Mechanism

— EigiRE & &R
Risk Reporting &
Communication




FEEEMEEZERHRRER

The Group's three-line risk management
system

F—EbR

First Line of Defense

KREBUFIBHERES | B[ RE R
¥ RERERE

Each business department implements
internal control measures to discover,
report, respond to, and manage risks

EERR

Second Line of Defense

ERRE IR K BB FIS T ~ 155 ~ 1
BhE iR R FEIE

The Risk Management Department and
other functional departments support,
coordinate and assist in the implementation
of risk response and governance

E=IEAR
Third Line of Defense

RESEREREENTE

The Internal Audit Department conducts
risk reviews and assessment
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E PR E TR

Risk Management Measures

AEER E R E R OFE E R A AT o BIEREY > URRGERE > N BRYZERAR
BEMEAIREE o EILER L > HAEHRERREERZEKFNEEHTRMEEEHSBRRETT
fly » E—FRA BB ENRFENR RN -

The Group's risk management process includes risk identification and assessment, monitoring

and response, and reporting and decision-making, with the aim of achieving effective closed-loop
management of various risks. On this basis, we regularly assess various risks from the two dimensions
of impact level and likelihood, further enhancing the systematic and scientific nature of risk
assessment.

RHE—TRARRBCER » RFIRILT SEEREAREEE R ORRBENEXERSEERRN
—ERRBEERER - RFIFELER LERERIADE « RHIEHERRE BN R R - B
RBFERMRRZE » iSRRG R EEER - BERSERRNREEHMNENERE -

To further strengthen refined risk management, we have established a three-tier risk database
system comprising a basic risk database, a core risk database and a major risk list. On this basis, we
also develop risk heat maps, dynamic risk lists and risk response strategies to clarify risk categories
and severity levels, and take effective response measures for high risks to ensure timely and effective
management and control of various risks.

HATBEERARXLER  BAONBEREESHBEAEIHAERHANBERTE - RFIEE
FERBIE ~ TREF) ERFHENETE2RETIARXXLCES » RABTRREHMAELIEES o

We also attach great importance to building a strong risk culture and seek to turn risk management
awareness into shared understanding and conscious action among employees. Each year, we mainly
use channels such as DingTalk and the “Hyacinth” column to promote risk culture to all employees,
strengthening their risk awareness and response capabilities.
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HE SRR

Business Ethics

FEESEERRZAEER > HBEBNBREREERMACTESEE - HFIES
BT (PEARHNBEREZE) (PEARHANMBERESHERZE) (PEARHNER
RAEEHRFZE) (FRREEERERTANETHE) SHEEREMEEER

miE (REEFE) (BIfTA%R) (BIREBHE) (RHESHIE) GUE
HERZRGE) SRNHRERESERNBRETEEREKERE -

The Group places great importance on promoting integrity and honesty and
embeds stringent business ethics standards into corporate operations and
management. We strictly comply with laws and regulations relating to business
ethics, including the Company Law of the People's Republic of China, the Law of the
People's Republic of China Against Corruption and Bribery, the Law of the People's
Republic of China Against Unfair Competition, and the Interim Provisions on
Banning Commercial Bribery, and clarify the Group's business ethics management
requirements and standards through internal policies including the Anti-Fraud
Policy, Employee Code of Conduct, Employee Rewards and Disciplinary Policy,
Internal Audit Policy, and Integrity and Probity Policy.

$$¥a‘&ﬁﬁ§%lﬁ%ﬁﬁ§§?&%§ » FIREMAEE TR EIFR - TEER » 1TA%E

EFERTEEREERRSEAWE HAEEBREBERNERETRERAES
B "ESERRERAEEENEERF] > BBRXEEE  BHAT  BEX
LERFLAREFRETEERANENET - Ak > AMAREH2EET T
P~ g ~ RHHEEEE] (WEAES) - R EERZHEERE » 1HEHR
B& B HGF  MBERATRNEE -

The Board is the highest governance body for business ethics within the Group and
makes decisions on and oversees business ethics matters of the Group. The Internal
Audit Department is responsible for the day-to-day management of business ethics
and safeguards the effective operation of the business ethics management system
through business ethics audits, whistleblowing investigations and integrity culture
development. We also require all headquarters employees, customers, suppliers and
distributors to sign the Integrity Commitment Letter, continuously strengthening
the Group's integrity management and preventing illegal activities such as bribery,
extortion, fraud and money laundering.

CRBRESTS  RESRASKERRERREREEEEREKT > HFERREEE

Bt ERFESIEMNAEHNEES  TREBXEEENEFEEFREMEIERT - 05 > AT T 1UEFE8EL12IBERES » FrARR

Fuﬁ%ﬁa%ﬁiﬁéﬂiiiiﬁ?:f?ﬁ MERE o HPITRE A ERNE A RIZ

BT 7 BRNHREEERE  ANWERPOEEAREARE  HEEREAFREEREESR « TFEE

MEMTRLHEFAENRALD - BHEAEEETREENEA - SFFRANEAEZERR/AL

The Group adopts a zero-tolerance approach to corruption and explicitly prohibits employees from fraud, improper profiteering, fraudulent practices, and the leakage of
confidential information. To further enhance the Group's business ethics and anti-corruption management, we continue to conduct business ethics audits, including annual
planned audits and irregular special audits, and ensure that such audits cover all major businesses of the Group at least once every three years. In this Fiscal Year, we completed
T annual planned audits and 12 special audits, and all issues identified were either rectified or otherwise effectively addressed. We also apply strict integrity screening to
recruitment and promotion. During hiring or promotion, the Human Resources Center conducts background checks covering areas such as education, work experience,
integrity and conduct records. Any individual with a record of fraudulent behavior will not be hired or promoted to a key position.
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HATESEERCIFEBHIBRERER - U F > WAHWLLREEBET T ES > REFE
B RInEEFHELHUHFERREHEBNARRERRELSRE - TBBRGEE  BRE
EANEFRHNZVEESIZEERE - 1o - RIEE (CEBNHERITAER) RiEER
SEHHRENRZITAER  TREHREBERZFRSE - AUF > 7EESREEEHREZRE
TERRERLERTE -

We also place great importance on the business ethics management of our business partners. In
this Fiscal Year, we conducted visits to 52 distributors to comprehensively identify compliance risks
and operational weaknesses in terminal distribution operations from areas including inventory
management and terminal selling prices, and ensured that identified issues were properly
managed through on-site guidance and follow-up rectification. In addition, the Code of Conduct
for Manufacturers and Suppliers sets out the Group's integrity requirements for suppliers, and we
conduct special supplier integrity audits. In this Fiscal Year, the Group terminated cooperation
with 5 suppliers due to business ethics issues.

RAERUTEMNERRRENGIERE » BT NIMNIEBMAS R BBRKRELL « BF  MEAR
RFELERRERBEEENTAIEREN - 2EEAEFHFIE SR FEBEHRREMS > LR
BEONERBR  ETRE - B IREEN - HREERETANET - RFHZERRE
FLARIERR 7 5 1TAMILERE » XEFARBAKERIE - HNERRFNER > HFGHRES
BABHKFANBEAGERE » RESRANG E#L > TREEFTER|HRITAMERT
NFHFF o AMEF > AEFELETEH S TRHBTEEENESHAENS » ZHFETERKEE
RMNEEE > BERERQEESR -

We have established comprehensive whistleblowing channels and handling procedures.
Employees and external stakeholders may report activities or incidents that violate professional
ethics through channels including whistleblowing email, telephone, WeChat official account and
other means. The Group's Internal Audit Department is responsible for receiving and assessing
reports and, depending on the circumstances, conducting verification, referring, assigning or
supervising the handling of cases. Employees confirmed to have engaged in fraudulent activities
are subject to disciplinary action in accordance with relevant policies; if any law is violated, the
case will be referred to the judicial organ. For complaints and reports made under a real name,
we ensure that the personnel handling the case keep the complainant’s or whistleblower’s
information confidential, protect their legitimate rights and interests, and ensure that they are not
subject to unfair treatment as a result of reporting. In this Fiscal Year, the Group had 1 concluded
corruption litigation case brought against an employee. The employee involved has been held
criminally liable in accordance with the law and has compensated the Company for its losses.

HIREE
Whistleblowing Channels

BRBUS4E | LZ@jnby.com
Integrity mailbox: LZ@jnby.com

T 24/ \EFEREREESE | 0571-88496199
24/7 whistleblowing hotline: 0571-88496199

FTETERR IR KRELRE->HERR
DingTalk reporting: INBY Group Employee Feedback -> |
Want to Report

NEEH  https://www.jiangnanbuyigroup.com.cn/
group/s/about#row3 R EI - > BB FA- > BREEAR
Company website: https:/Mmww jiangnanbuyigroup.com.cn/en/
group/s/about#row3 About us- > Contact us- > Red Flag Hotline

MIEARSE I IEmI->RE I m- > EE - > BBRIr-
>FRRER

WeChat official account: INBY Group -> Explore INBY ->
About INBY -> Contact Us -> Integrity Reporting

SERZEE ML | T EFN R EAE R B ILER3985ER B B2
SRR ITRAIRAEL (1K)

Mailing address: Internal Audit Department, INBY Group,
Floor 3, Building 2, OGELI, No. 398 Tianmushan Road, Xihu
District, Hangzhou, Zhejiang Province
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FEBRIBESREXCER » BOINBER LG TZHEE
BREAREIN  RAZESCH2BETIREEREH - £/
F o HFIHFRRIGER ISR ISE TIE - BEETHAID
100% (BHEEHET - FBETUKRERTI) > HMATREHE
EREFHFIFRT I5FEEI o o > B EEERE
BIEERBEEERMA THTEL) M#E BEEEET
HWERZELIFREER > WHEEREENBERFINSERERE -

The Group actively promotes a culture of integrity and seeks
to enhance anti-corruption awareness among the Board

and all employees through multi-dimensional online and
offline integrity and compliance training. In this Fiscal Year,
we conducted 3 online training sessions and 2 offline training
sessions, covering 100% of employees, including full-time
employees, part-time employees and contract workers. We
also conducted 1special training session for key business
departments. In addition, we have incorporated the Group's
business ethics policies and requirements into the “Dr.
Pangding” knowledge base to answer employees’ day-to-day
questions on integrity matters and ensure that all employees
are aware of our whistleblowing channels.

ER R ERHBNGI CHEMBEEEEN » RANEMES
TSR TRMES > TERECERBERANER « AITE
RETHNEAS » RAEENERZERIRM T RIFEEE -

As a member of the Enterprise Anti-Fraud Alliance and
Sunshine Integrity Alliance, we participated in 4 offline

exchange events in this Fiscal Year, covering topics such as
innovative corporate anti-fraud practices and the application

of Al in internal audit, providing new ideas for strengthening
the Group's integrity management.

BRZME BT FIES

Integrity Micro-Habit Check-in Campaign

“EORUE RMFARTHFEAIRNEZMEB BT FES > SREGTRENRZEEE/IMER
FEE > EREILUBBL2HEFHHMETAIT F > LSRR - ZIFFRFHTF1,409A
R BAPITRINEI T BER ST RE031E 0 B ERASIR > BIREA T EITHNEZEM ©

In Fiscal Year 2026, we conducted a 21-day integrity micro-habit check-in campaign. Each
day, a different integrity-themed task or Q&A was released, and all employees could complete
a daily check-in by participating in the task or answering the question and receive prizes.

The campaign recorded 1,409 check-ins, and we also received 63 integrity messages and 48
photographs, effectively strengthening employees’ awareness of integrity.

12/9 - 12/29 /')

TERMEE) T REHER
Poster for the “Integrity Micro-Habit” Check-in Campaign
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SRR R HEARE

Information Security and Privacy Protection

BEER

Management System

FEBRNRBREAEHTEN FAHAE AREE - 28248 5FEXZ &
BE) ARONEEZ2EERR - AFIREET (PEARANEREZLEE)
(PEARHANBREAGEEREL) (PEARKMBERBERER) FEFER > I
HIETY (EELE2NBLEEFM) (EEREEEE) F—RINEEHE - &
Fo BAY (ERREEEE) BT TEN  E—SINRTHEBEBNKRZ2E
EREK o

The Group is committed to building and continuously improving an information
security management system centered on “prevention first, risk management,
full participation, collaboration and sharing, and continuous improvement”. We
strictly comply with laws and regulations including the Cybersecurity Law of the

People's Republic of China, the Personal Information Protection Law of the People's
Republic of China and the Data Security Law of the People's Republic of China, and
have formulated a series of policies including the Information Security and Privacy
Management Manual and the Information Security Management Policy. In this Fiscal
Year, we updated the Information Security Management Policy to further strengthen
requirements relating to password and endpoint security management.
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BMEMIHCEORRSEREE > TECIO (REAESERE
BEAN) - AREER - ERPOMZIMFIEEREEMEM
SELDMEERE - HF > CEORFTKEEE L2 EERAN
REARA > BEFEEEERENEESLE Kt - BEK
R EERMN M - HESR2ETEEENE » IHN
HBESRENTIFER » LIRHLOBENEESF - CIORE
EEHAEAEENERERE2IME  BEEYL - B « (RIS
EEEL2EERR - FERLO - AREESMNEIMFIEEA
DHRREEHERERREEREEETIF -

FEEESREEMEE

The Group's Information Security Governance Structure

We have established an information security governance structure headed by the CEO as the highest-
level manager, consisting of the CIO, who also serves as the person in charge of personal information
protection, the Risk Management Department, the Information Center and information security officers
from various departments. The CEQO is the highest decision-maker for the Group’s information security
management system and is responsible for approving and issuing the scope, principles, objectives and
related policies of information security management, conducting management reviews of information
security, supporting and promoting implementation of information security work, and providing
necessary management support. The CIO is responsible for overall coordination of the Group's information
security work and for organizing the establishment, implementation, maintenance and improvement of
the information security management system. The Information Center, Risk Management Department
and heads of various departments carry out information security management within their respective
areas of responsibility.

ClIo (REAEEREREAN)

ClO (also serving as the person in charge of personal information protection)

CESEE S

Various Business and Functional Departments

BERHDL

Information Center

PR E AR

Risk Management Department

EELEE
Information Security Officer

BRIREMAE

Other Personnel within the Department
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RE—SRALEHEEREEIKT  REET « ERREEBHNRELZ2  RIIFIETEERE2EEER
W AE AR F AIRFITER ©

To further enhance the Group's information security management and safeguard the privacy of employees,
customers and business partners, we established information security management targets and successfully
achieved them during this Fiscal Year.

HFEBHEE SR EELRERRDELF » ZFIEIEFEE ISO/IEC 27001 FEREEEER) M S0/
IEC 27701 [RAME R EIERE R INEBEIZANGTE o ILsh » NEE ERP (BRXEHRRE) ROESTEXPRLES
ALARE=AREDE 0 OA MABELARAR) M eHR (BEFANEREERGR) 5%1%7@Iéﬂ%ﬁﬁﬁt%%"r&ﬁnx_ﬁ&wm °
HATFRILT EEREAMEFHE > SFEB—XBEEER  2HFINEEREXXER  UIREBERGETE
EHRBFRFE - FtPHRHMEISFRIE R8I R RS - EET%%E\?E%HF HURRIREIE o

We actively promote certification of our information security and privacy protection systems and have successfully
passed external audits and certification for ISO/IEC 27001 Information Security Management System and ISO/IEC
27701 Privacy Information Management System. In addition, the Group's ERP (Enterprise Resource Planning) system
has obtained Level Ill certification under China's Multi-Level Protection Scheme for cybersecurity, while the OA
(Office Automation) system and eHR (electronic Human Resources) system have obtained Level Il certification. We
have also established an internal information security audit system, organizing an annual cross-audit covering the
entire system and all departments and conducting special audits based on system operation needs. Issues identified
through audits are required to have rectification plans, be rectified within a specified time frame and undergo follow-
up verification, ensuring closed-loop management of information security risks.

HEAE S 2000003005 T SGS
- )

TLHIAG A HE R 6

RASARNRL

LHAVMWERLARNS, U3, S0CLOEH O, R0 WNANGES,
VI 20092 Sk VI i

SN RN S EEREWERRR AR

B ON21/00004700 Wk s! is
Tiean

IR R A R A

maran
mERLAE nman;msmwm
W 150 001 0T 5ok 3 I

ZAEEEISO 27001F11SO 2770155

The Group's ISO 27001 and ISO 27701 Certificates
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Management Measures

FEBBRNRIERIHLEHE « BIERERERES
BEMERFEUFERAGEEL2MHEKT - &/
F o BAARSRLEEZERR > 5IAREHIOA (All-
in-One) —BILEEEXL2EETE  EHBER
B~ BIRRAIEZRE (EDR) ~ BmE (AV) ¥
BRR (DLP) R&ImEESEIE > BRRKZE
N —EERSUYE ; AR LRERBEERN T
B BHEERNEMENS » SIS2ERMDRE
NEBEESE  BRERAGRERRB (RTO)
s REBEMIEREIE (RPO) » E—FTRAZLE
BRANBIEREREERIMZFEEENKFE

The Group is committed to continuously enhancing
information security protection across endpoint
security protection, data security safeguarding and
business continuity building. In this Fiscal Year,

we upgraded our endpoint security management
system by introducing Tencent IOA (All-in-One)
integrated zero-trust security management platform
that combines zero-trust access control, endpoint
detection and response (EDR), antivirus (AV), data

loss prevention (DLP) and endpoint management,
enabling unified management and efficient
protection of endpoint security. We also launched a
dedicated database backup tool to optimize database
backup and recovery mechanisms, support multiple
backup strategies and automated monitoring and
alerts, effectively reduce recovery time objectives
(RTO), lower recovery point objectives (RPO), and
further enhance data security and business continuity
capabilities for core business systems.
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IS > BAEHBEERE « HKANKFBIRES > AAFIET (BAGERE2ERER) (RHEEMHE)
FHEEGE » THHZORBRERRZSSIUEMEER  BRIEENBBELENRAREET ° =8
F o ZFIFMRT2EXEFEEEAEGNUSEANEELREEZER > BYRATFEREEZE2BIHEN
FEETREST ©

In addition, to respond to extreme events such as data leaks, floods and fires, we have formulated policies
including the Personal Information Security Emergency Response Plan and Business Continuity Plan,
and conducted multi-scenario fault recovery drills for core business systems to ensure data security and
stable system operation. In this Fiscal Year, we conducted 2 business continuity plan drills and 1 personal
information security emergency drill, effectively strengthening the Group's ability to respond to extreme
information security incidents.

ERMNRERT » RABERERESZE B - ¥ERAFAREAGRNE - £ANERE - TESEMIBERE
&> HfImAFERSHRBALBER « BRHENIRRA - LRHERNGEZRERRE ; RN > BIBEEN
RREEHFIFETEESHHENER » BEREREEN  £/8 - RENRABE=SEBEAEGEE - &5
F BIFERT R2RMEANGERRELEE (PIA) > BEEEE4 - @8RT  YRECE « €8S - 7
REEMETERFRORBSR - THHRROERTHR T EERMLAGREBRAR - BRAEMEM (5=
AHEFE) (IEHXRERLER) & CIFtREZEBAGSSFRERL) - EtHEBERICHEEEEM
R WE—TRAE=DHEHZEE -

For privacy protection, we strictly follow the principles of lawfulness, legitimacy and necessity in collecting,
using and managing personal information. During member registration, we clearly inform users of the
privacy policy, user agreement and subscription notices and provide convenient channels for accessing
these agreements. At the same time, strict access management mechanisms govern the access to and use
of member information, and unauthorized acquisition, use, disclosure or transfer of personal information to
third parties is strictly prohibited. In this Fiscal Year, we conducted 12 personal information protection impact
assessments (PIAs), covering core business scenarios including member profiling, member services, logistics
and delivery, marketing activities, video surveillance and employee management. In response to identified
risks, we upgraded the member privacy compliance system by updating and issuing the Third-Party Sharing
List, Privacy Policy of INBY Group and Children’s Personal Information Protection Rules of INBY Group,
strengthening protection of member information at the policy level and further standardizing third-party data
sharing management.
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HPHHETERRE2ERIERBNEEREKT - FFEETHEARNFERE (WEAES) H HPE3ETHERRENEENER - IRETHREMEERESEERE
KCITR > HSIRER (BTRERE) FLAEEES - HRFRAS » RFKE (EREFRE) » ERFMERFABBRRERRRENL A ERELAEEBERELERE
BEEE -

We have established strict mechanisms for employee information security. All employees are required to sign an Integrity Commmitment Letter before joining the Group, which
includes their commmitments and responsibilities regarding information security. Any employee who violates information security requirements is subject to corresponding
disciplinary action under the Employee Rewards and Disciplinary Policy. For customer service personnel, the Online Customer Regulations require all service personnel to
strictly protect customer privacy and prohibit the disclosure of the Croup's trade secrets or customer information and data.

HATFFEMREERERRMRE RS » BBHET
123l MPIERREEEI - TREF) ERREEMRZ
AEZELN > HRERREEE - AUF > RMABMH T
B TRIEF) ERRE2EH » D EGEEEEIFRHEMN
MR E BRRERRER > WEBHITEEE2E8ER
ZENHBE > WEHSBTLARICETERREHELR
EEH o IS RAIHHERSPFIETHEM 745K TER
123l o ARF > AEEETERLEENIBEERET -
We also continue to strengthen our information security
and privacy protection culture through multiple measures,
including new employee training, departmental information

security officer training, the “Hyacinth” information security
column, and exams. In this Fiscal Year, we published 2 issues

of the “Hyacinth” information security column, focusing on
the prevention of telecom and online fraud and a special BRI NS B R EHIEE|

warning on the “Silver Fox” malware respectively, and we Offline Special Information Security Training for Key Departments
also organized an information security knowledge quiz for

all employees through DingTalk to reinforce information

security and privacy awareness through interactive learning.

In addition, we organized 4 offline special training sessions BEZFA > NEBREEEIEENRERREOSEMS
for employees in key departments. In this Fiscal Year, Over the past three years, no events related to privacy leakage occurred in the Group.

information security training covered all of the Group's
employees.
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Intellectual Property

FEESEERNBERRE - BRET (PEARZMEHIZE) (FEARHEMBEEFE) (
hEARAMBEZFEZE) SEMERER » BUTHETSNAEREIEGE > B8 (NRER
BRI LFIES|) REBHMBMEERAIE « ERRRE - FES > MALPMEETIORE (WEHEE
) ERSRAERAEUETHRE (REZEH) - EBRDILERE > BENSEEELSEENEN
RENSIEER > RFYNEBEBEENEREUNEIIRA2EE TR BERRESH - 7234
B RFIFEEHERRTRRRE @ CHEEHETAER TASRIESERIEHRWE A REE -
BEEF - BIEMBFES - b - RFITFMENEESE SR - ERTARIESIFT  BER
REZ  ARTRE - BRITEN R AERS) > TBBAREFTEEEHBILRNRERRER
o IR MR EEREE B

The Group places great importance on intellectual property protection and strictly complies with
relevant laws and regulations, including the Trademark Law of the People's Republic of China, the
Patent Law of the People’s Republic of China and the Copyright Law of the People’s Republic of
China. We have established and continuously improved our intellectual property management
system and regulate the creation, use and protection of intellectual property through the Guidelines
on Work Related to Intellectual Property Rights (IPR). During the operations, all employees are
required to sign an Integrity Commmitment Letter, while employees in design and related positions
are required to sign the Declaration of Originality. Through standardized management, we ensure
effective protection and proper use of intellectual property within the Group. We also enhance
employees' awareness of intellectual property protection through training for all employees and key
positions. On the sales side, we have clarified in the distribution agreement that distributors shall
not, under any circumstances, infringe upon the Group's trade secrets and intellectual property
rights, including patents, trademarks and copyrights. In addition, we work with consumers, partners,
e-commerce platforms and law enforcement authorities to build a brand protection mechanism
featuring information sharing, risk alerts and coordinated enforcement, while strengthening
intellectual property awareness through public communication and consumer education to
continuously protect brand value and consumer rights.

SIEfRIRERAS INBY DESIGN LIMITED
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FEBREUBAS RIS R R AN BERE - ERSHAENEEEIRE > B BRRFTEMEZRMENEZEH DR EREEINES ZRAE RIS ERZERER
o BEEATLERE (A) ERAIE - ARRIFERBERTHNEATE R  2MEF > HAHBARBRERNBERSRERE  SIEACAES] - MRERFRAREI > R
AIZEfEA °

The Group adopts stringent measures to avoid infringing the intellectual property rights of others. During the design, R&D and brand communication processes, we reduce
infringement risks through measures including advance review of design drawings and promotional materials, and pre-review of shooting plans for brand key visual shoots. As
artificial intelligence (Al) becomes increasingly integrated into business scenarios such as design creation and content production, we carried out dedicated intellectual property
management for Al applications in this Fiscal Year. We have formulated Al use guidelines and conducted special legal training to standardize the use of Al tools.

AEBEN M ERRESBEOTHRE TIHINBNEZEA » AP FERARFEIRESMECEITRIE

(AACA) 2026-2027TFERRENREEITETEAERE » ZABDEFEE TLCOUNCILIRRE2026 FEEBFHE HEARIERE
A FuEREE TFEESEEE o As of the end of this Fiscal Year
The CGroup's actions in intellectual property protection have received broad external recognition. In this
Fiscal Year, an employee of the Company was appointed the Chair of the Apparel and Footwear Industry FEMRHHERER
Working Group of the Alibaba Anti-Counterfeiting Alliance (AACA) for 2026-2027, while the Company’s Legal
Department received the “Lean Empowerment Award of the Year” in the “LCOUNCIL 2026 Outstanding -| ’-l 9 5 s

i Is” .
Legal Professionals” awards the Group holds a total of 1195 trademarks

2F (BFEIMNRER ~ ZRAFEFM
BRMEER)

1735

173 patents (including design patents,
invention patents and utility model patents)

[ZUUETRPELE L TEETS B L P
I, HERSER, HAREGLNE, HELLRTE

AR R,

1RUEIE, LIRS . R
s o zozvann R & (F 1
£ : ¥
; 3 (i3
FIEBEITHRIHE (AMCA) 2026-2027HE FLCOUNCILEEEE2026 F B A RAGE 730 copyrights
BREF N EHAEI TR TIREETE Bl AeEE |
Chair of the Apparel and Footwear Industry Working Group of “LCOUNCIL 2026 Outstanding Legal Professionals -

the Alibaba Anti-Counterfeiting Alliance (AACA), 2026-2027 Lean Empowerment Award of the Year”
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and Strategy

REBMRMESCREFEMAIIEMFE R
B~ FERABENZOMTF > M
TSESGEEMACEEDE » B TUE
EEARSRRBIBIESGE RS »
REEM RE - AT~ HEAHE
MR BT HESHEAFEER
B RAOMAREITEIRERR
BI5|%EE -

The Group recognizes ESG as a core
tool for identifying non-financial

risks and strengthening long-term
value. We fully integrate ESG into

our business strategy and have
established a comprehensive ESG
governance framework with the
Board as the highest decision-making
body. Focusing on the four pillars

of product, environmental, talent
and community sustainability, we
steadily advance our sustainability
targets and strive to become a leader
in sustainable development in the
fashion industry.
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E S G TarasingANy s | n *% AHERAEENTRHERERS > RPISESCAZEMAKEHIRETY > B TUEFTE AR AREENESCE R
E/AazK 20 > EBE LT FOEEAR > FETS ARG -
ESG G overnance To realize the Group's sustainable development vision, we integrate ESG factors into our business strategy
and have established an ESG governance framework with the Board as the highest decision-making body,
Fra mewor k implementing our sustainable development strategy through a top-down management approach.
ESGEAEIE

ESG Governance Framework

- BEBESGHERASE » BIZESGIEEIRE
SREERE E Overseeing ESG affairs and reviewing ESG information disclosure

Deesier kg Tiie Ereaie - BEEVBR—REE > BNESCEREER > SEBESCRREENBRERSE » BRFEESGRE

level

Holding a meeting at least annually, listening to the reports from ESG management, supervising ESG
risk management and achievement of goals, and reviewing annual ESG report

- HIEESGHREASRES
AR EEIE Developing mid-to long term ESG strategies
BIEE Z8% - $IEESGRBA
Management slusillele Deciding on the development direction of ESG
Lavel Development
Management - HWESGERRE ~ BARMARCETHE > EBEA R » TEPRNESENCEOETFEEER
CommitiEs Evaluating ESG strategies, objectives and performance, deciding on the management direction, and

reporting to the Board and CEO annually

- EEHRESGHERILIIE > ESHE « BiF « Bk EAREERRANGE
HiTHE ESGT{F4H ZEFIS R Carrying out ESG work, including the establishment of policies, objectives, measures and risk management system

Executive ESG Working Involving various " e
level Group departments —- REBESGTFEF#1T

Ensuring the ESG work proceeds in an orderly manner

gLkl AIFFERMEE BRBIRA AR NZEIEST =Y bkl & AR AR EIEAE
Carbon management Sustainable raw materials Resource recycling Talent sustainability and Community sustainability and

team team team internal team public communication team
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Stakeholder Engagement

FEESEERSH mAARM A BRKERE - BT

hva

RixBIHR -

RACEEES > TBMERSAERER » RERNBE « 20E « TEREEERE > BFHEHEEENE  HEHET

The Group places great importance on the needs and expectations of its stakeholders. We have established regular communication mechanisms, proactively listen to views
and suggestions from all parties, safeguard stakeholders’ rights to information, participation, expression and supervision, and work together to share sustainable development
opportunities and advance the green transformation of the industry.

FzzAERA A BRERE RREEERE EETH
Stakeholders Communication Channels Issues of Concern The Group's Actions
BT I B2 B EBPT BEEtES| IRZes EmmEits BEERYEE EEREEER BITHBES
Government Policy guidance On-site inspections Product quality and safety Waste management Implement regulatory Implement green
and regulatory " e e policies operations
thoritios R S b EES e R R B
Regulatory documents Off-site supervision Business ethics and Waste gas emission and EZELRE EENTRIE
FEes integrity wastewater discharge Accept supervision and Improve corporate
T =k
e o st assessment governance
Industry meetings NHEESHIHEELEEE SREE
Prevention for and Compliance operation
response to public health
incident
IRERMRIGE A ERINE BRE EmmEiTs RIZEML EIRAES RiFmhREE E S S ik
Shareholders and Information disclosure Roadshows Product quality and safety =~ Response to climate Maintain brand value Hold results briefings
investors change
REAE EEAE L N BIEEAS BB A
General meetings Results FE cmbit 8% S St A REER Publish results Advance risk control
announcements Product development Investment returns announcements management
and design innovation
N .y FHRIER ZEE
BERBEH A oRBg Conduct non-deal
Greenhouse gas emissions Business strategy roadshows
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FzEAERA S BERE FapeE ] EEITH
Stakeholders Communication Channels Issues of Concern The Group’s Actions
BT TE4EM AAEERFE EiEHE TE LI LT ERE EET 2R BIUBETE
Employees Trade union Internal email Employment and Diversity and equal Leverage the role of the Establish learning
. R . employee welfare opportunities trade union platforms
BIRRAE NEEE
Employee Company activities BTREREEZS B EEE EEETHE fReEE TR
representative congress Employee health and Business ethics and Enrich employees’ lives  Protect employee rights
safety integrity and interests
BTEINRER BEIREFT
Employee training and Use of energy
development e
KERER
2 HEREET RS Use of water
ilzER)
Prohibit child labour and
forced labour
EH T KRR EHERE BEXMREH AIHEAE SR AIFHERM R R 5 BMTFER B RIFHEB S ERIA
Distributors and Regular communication Day-to-day exchanges Sustainable supply chain  #ises Hold ordering meetings Establish sound business
suppliers meetings and visits . . _ relationships
AR EIE purchese ot I B AT HIRES
ES1E= BRBERERH Supplier management i::tzlr?aal a:(;avv CE= HERIRIE Rt 2 R IR =
Cooperation Strategic negotiations packaging materials Establish transparent Enhance awareness of A
agreements and fair procurement  €nvironmental and social
policies risks
1748 M IR RSFED mhE IR > AR EIE EHRERIHEREME — RERRIREERS
Media Press releases Media visits Brand power building, brand promotion Regularly hold media Disclose information
N and marketing management open days promptly and objectively
IRATES
Media activities NEEESHhEEAREY BRFEE AT EENRE
Prevention for and response Publish news updatesin a
to public health incidents timely manner




IR RAERAT INBY DESIGN LIMITED | 28

FzAER7S

Stakeholders

HEE

Consumers

HERAR
Community and the
public

BT R BT T3
Artists and the
fashion industry

BERE

Communication Channels

ERRER

Customer service hotline

MR ERE

Satisfaction surveys

YNGR
Public welfare activities

SHRETE

Volunteer activities

= EUDEE

Sponsored activities

EHE)
Marketing activities

B3 MG

Official website

HEES)

Community activities

A

Exchange activities

St
EpE T
Issues of Concern

EmmEles BRI R 2METARE
Product quality and Data security and
safety privacy protection
BN HEE R

KimBE

All-domain fans/
customer services
and satisfaction

HESEREAT
Community
responsibility and
public welfare

EE R BRI
Waste gas emission
and wastewater
discharge

BRI EE

Waste management

Emb AR

Product development and design innovation

RMER R EHEIR
Material usage and reuse
A ERERE

Protection of intellectual properties

FEETE

The Group’s Actions

BIUTEESETRA
Establish a
comprehensive quality
control system

RARBEE

Improve service quality

YN b i
Participate in public
welfare and charitable
donations

EHAR RS RE EE)
Regularly conduct
volunteer activities

s ETAMERE S 1E
Designer collaboration
projects

REEEERD
Protect consumer rights
and interests

B R AL
Promote cultural
knowledge

EEIESNIC]E|

Sponsor art projects
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BEEEEG

Materiality Assessment

TYF > AEEERNENETEEEMESGREN L
e (ESG #HETH]) BXRMIER > BITRANRE
BELEREZECL - AEEJHEEREEZEE
BEACHERE ESC HEHNAEREHEBRURE
MBS HIERIZE  ZFHEERSN D TERTIE
ESG BRI ESC MEKNEERLZE - UTH
BEMETENARSRRER

In this Fiscal Year, the Group reviewed and updated the
material ESG issues assessment conducted in previous
years to meet the requirements of the ESG Reporting
Code while aligning with industry best practices and
development trends. The person in charge of the
Sustainable Development Management Committee of
the Group confirmed the level of importance of each
ESG issue to the Group's business development and

to its stakeholders. The assessment results serve as

an important reference for the Group in formulating
its ESG management strategy and preparing its ESG
Report. The specific steps and results of the materiality
assessment are set out below:

SE— | HRESR

Step 1- Benchmarking and Analysis

Ik (ESGHRETR]) > BERBRRBESCERBREITTEN L > WEBESCERRBARNER °

Based on the ESG Reporting Code and the Company's current circumstances, we reassessed ESG
issues and submitted the assessment for review by the ESG management representative.

TR | DR

Step 2 - Analysis and Prioritization

HAIWRTREREBZHFRER > & WWIRHAKRERNEEN 1 MEFSERLNERE WE
BEHRIARENEEREETEMTMG - ENATER -

We benchmarked against the best practices in the industry and integrated case studies fromm market
peers to reassess each issue based on “importance to the development of INBY Group” and “importance
to stakeholders”, and a preliminary matrix was produced.

TER= | BREMEER

Step 3 - Validation of Assessment Results

FEEFHEEREEZEEEEANRTFESHIERMGEER > TRUTEESERHIR o
The head of the Group's Sustainable Development Management Committee and ESG working group
review and confirm the assessment results, which are presented in the materiality matrix below.



@ B=mmsg

Greenhouse gas emissions

Q@ m=nzE

Waste management

® mrEREER

Waste gas emission and
wastewater discharge

Q@ srem

Use of energy

D K«=rEm

Use of water

D R REER

Material usage and reuse

Q@ sEecRRREs

Responses to climate change

@D TrEET R YRS

Purchase of sustainable raw
material and packaging
materials

EBiEEE TR
Employment and employee
welfare

LT ERE
Diversity and equal
opportunities

BTRRREZE
Employee health and safety

BTEINRERE
Employee training and
development

@ RIGFiEEE

Environmental issues

2 IHERET KaEHI%T
Prohibit child labour and
forced labour

Bl

Sustainable supply chain

HIEm S

Supplier management
Bz 2 MR RE
Data security and privacy
protection

EmmEiTe
Product quality and safety

Rt HEERB A REE

All-domain fans/customer
services and satisfaction

AR o AR R EIE

Brand power building, brand
promotion and marketing
management

EE A S B RRE RIRT

Product development and
design innovation

NEFEFMHENAEN

Prevention for and response to
public health incidents

HEEEEAE
Community responsibility
and public welfare

& mgmmams

Business ethics and integrity

D mmERRE

Protection of intellectual
properties

HEiEEE @ ThiEEE

Social issues

Governance issues

IR BRAT INBY DESIGN LIMITED |
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BEEMREER

Materiality Matrix

HFZEAERASIEEM Importance to stakeholders

TR AIREENEEY Importance to INBY Group
[T IEREE [ E& ] —REE
Very Important Important

Normal Important
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FER | TE IaH RSB AR

Vision: Create Sustainable Fashion with INBY Characteristics

ESG Biig

ESG Strategy

AR RS

Sustainability Vision

FRPEAERENNRFMmEREER > 5%
BIRARREF TRUARE > UBARBE) N RHER
RER > & HTETERRESBHNHERR, 7
URAREERRESR > BRERARE  RIEARE
B AT AHFENTRIHENASERARE
ESGRIE > BAHBEREFEMRTHEFRR
28R PHETIHEMR > ERIFEEER > UZ
TUTERHER M EAZFENT]

As an influential designer brand fashion group

in China, the Group has consistently upheld the
sustainability philosophy of “People-oriented

and nature-first” and established “Create
Sustainable Fashion with INBY Characteristics” as
its sustainable development vision. Centered on
the four pillars of product, environmental, talent
and community sustainability, we systematically
advance ESG governance, integrate sustainability
throughout the value chain from product design
to customer experience, support employees’ career
development, value the inheritance of intangible
cultural heritage, and continuously inject vitality into
our brands through diverse actions.

EmAIHR

Product sustainability

AIEHEMEL

Sustainable materials
EmEEHRE

Product quality and safety

BEEELRIRT

R&D and innovation

IRIBRIIHE

Environmental sustainability

ERERMA

Resource recycling

AZEIFHER

Talent sustainability

AT ERERRE

Talent engagement and
development

HERIFHE

Community sustainability

BIESi 53S0
Sustainable supply chain
B EHEE
Contribution to local
development

mmhREEE A
Brand power building
I AR R

All-domain fan relationship

IEEREEARIH

Inheritance and innovation of intangible cultural'heritage techniques

emission reduction

BTRERERZS
Employee health and safety

TRBERE
Coordinated development
within industries




SIRHRIRERAT INBY DESIGN LIMITED | 32

AR B IR NER

Sustainability Targets and Progress

AHERR

“ETRMEFER

Sustainability Targets

FEEITFERERMEHS R EHR B E B LERIERTE30%
(B) MLk dINARRIFTEIHRERMEEIER

Maintain the proportion of sustainable raw materials at no less than
30% of the Group's total raw material procurement by weight, while
increasing the use of innovative and cutting-edge raw materials

EAREEREEMNAR  BVIEERRE
Maximize fabric utilization and reduce waste of
various resources

NZS_hMEARESF » 3 "S=/FEXR > £EEX
B ERIEREREEEE THE10% (UaREUE)

With Fiscal Year 2025 as the base year, by the end of Fiscal Year
2030, reduce energy consumption intensity of the Group's OOELI
headqguarters in Hangzhou by 10% (measured per RMB million of
revenue)

BB LHEE  STURFRAKETRIN (A%
~RHEBEEE)

By the end of Fiscal Year 2027, reduce annual water consumption
per workstation by 10% (with Fiscal Year 2022 as the base year)

Progress in Fiscal Year 2026

PR EEmE A SpiberBEEE QM4 - Savian 100%EMERE » HERIFRMEINE R L&

The first brand in China to use Spiber Brewed Protein™ fiber and Savian 100% plant-based fur, promoting the
commercialization of innovative raw materials

CHRERENRAEFTENEMNBREIER

Used fabric remnants in Sesame Lab for creative designs

AIRHES JEMAERE;RE;RE;LABIRREEE I Z M B

RE;RE;RE;LAB, a sustainable lifestyle brand, explored diverse applications for surplus fabrics

JNBYHOMEZAHLABRSIFIERY » iSEFEMRIENKERR

INBYHOME launched the LAB Series and E Series, transforming surplus fabrics into home products

BHEEBESFHEBEFEARTANZSEBRERIESR
Launched multiple recycled product series, including recycled denim and recycled wool coats
PIESEE R EEMEIRERTEE » (ERAEIMEIRIERE « EZR » hRERBIRT AHE

Used discarded materials to create display installations during store renovations and recycled materials to make
mannequins and garment hangers, expanding the scope of resource circularity

FERCERER  MABREDHIETHRRIEE R - A FENEEE15,000T Rk

Continued to optimize energy use by replacing lighting in office areas with energy-efficient alternatives in phases,
with expected annual electricity savings of more than 15,000 kWh

FRATIEKSEE » RARKNE  STUEFRAKER-_Z__MF THE15.7%

Implemented a series of water-saving measures to improve water-use efficiency, reducing annual water
consumption per workstation by 15.7% compared with the Fiscal Year 2022
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AFHERR

Sustainability Targets

“ERMEER

Progress in Fiscal Year 2026

UZ2_hMEREESE > B S-S FREREE N
HE_EHRIRE (BRTS) TE20% ; B3I -F=A/F
BIREE—NEE _EBHFRE (BRTHE) THE40% ;

Reduce absolute Scope Tand Scope 2 emissions (market-based)
by 20% by the end of Fiscal Year 2030 and by 40% by the end of
Fiscal Year 2035 (with Fiscal Year 2025 as the base year);

E_ZATHEY > BRESEEEEKRDM (EE—M
BE— > ERTE)

Achieve carbon neutrality across our own operations (Scope 1and
Scope 2, market-based) by Fiscal Year 2050

158 TAAZE AARE) BIESGXIL

Develop an ESG culture of “everyone participates and everyone
creates”

SE—MEE_EHERE ERTHS) AT,653 9 _atEE » BREEF T F4%

Absolute Scope 1and Scope 2 emissions (market-based) totaled 7,653.9 tCO.,e, representing a 4% decrease
compared to the base year

FERE hEHEA) BB BANAIFNIFEREZ

Continued the “Textile Possibility” project to preserve and innovate intangible cultural heritage techniques

et T —BKNEER EMREFEE > FHEREREXSE
Continued to advance aesthetic education for children through initiatives such as the “Aesthetic Education Class for
Fabrics” and Art Classes

R HEBRERMERRAABIRER - BRI AR (CEBNHERTAEN)

Incorporated suppliers’ environmental and social risks into the management scope, and updated and publicly
disclosed the Code of Conduct for Manufacturers and Suppliers

SR E AN S TR RESGIRE

Encouraged members to use points to participate in INBY Group's ESG projects

SRTERAHERE - HERRHENER

Participated in industry sustainability forums to jointly explore innovative sustainability practices


https://group-website-db.obs.cn-hz1.ctyun.cn/jnby-new/group/202609/20260903/1f2b663417e412724eea/%E6%B1%9F%E5%8D%97%E5%B8%83%E8%A1%A3%E7%94%9F%E4%BA%A7%E5%95%86%E5%92%8C%E4%BE%9B%E5%BA%94%E5%95%86%E8%A1%8C%E4%B8%BA%E5%87%86%E5%88%99.pdf
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TR TDARZE » LIBARK NARHEER
BR o rEEREREEMBHRRAHE &
FIRHEE BRI R E MR ET © T3S - R
B £FETEREMEASSERE - M
FEFRRIRERITREREBEASENTE &
BEFEAFHERME - BLEETERESE
ARG [HEEREERBRHIRIRN
FE BN RfITEERREEREEEEE
BRI > EEEERMEBRERMEENR
B > i TEmaiE) o

Guided by the sustainable development
philosophy of “People-oriented and nature-
first”, the Group takes a product life-cycle
perspective and integrates sustainability into
product design, R&D, raw material selection,
manufacturing processes and product use.
We continuously explore a balance between
environmental friendliness and product value
creation, reducing environmental impacts
throughout the product life cycle by prioritizing
sustainable raw materials, optimizing
manufacturing processes and advancing
sustainable product design. At the same time,
we focus on product quality management
and enhanced consumer experience, actively
promoting “Product Sustainability” while
conveying artistic aesthetics and brand value.

BEREAEEZREER (SDGs)

United Nations Sustainable
Development Goals (SDGs)

R )
& ©O
el B %w

& O
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Al R R

Sustainable Raw Materials

FEBEBIFERMERR AR ERFERENEEENR » TERAFHERE
IR  EME LM - B - BYEGRESUFRRMENEREBAEAL
B > WARBIRRAIF SRR - HPUBSTERERE =70 « RRAEMN
MR > BEREMEMEERE « SEZIGCRSRHNRBEEMERE > HBEREE
RIERERRIRIRIRE « BRSVF AU EEERITHMSE -

The Group regards sustainable raw materials as an important foundation for
advancing product sustainability and continuously increases the procurement and
use of sustainable cotton, sustainable fibers, bio-based chemical fibers, yak wool,
plant-based faux fur and other sustainable raw materials, while actively exploring
innovative and cutting-edge materials. We prioritize third-party certified and
traceable raw materials, and consider environmental and social impacts throughout
procurement, manufacturing and use. In doing so, we seek to integrate product

value creation with ecological protection, efficient resource use and fulfillment of
social responsibility.

ARHERMEINER B IR

Sustainable Raw Materials Application Targets

KEETFHERERMEMERM R E 8L RERTE30% (8) UL

Maintain the proportion of sustainable raw materials at no less than
30% of the Group's total raw material procurement by weight

INARBIFFRSRMERI A
Increasing the use of innovative and cutting-edge raw materials
EAEERSEANAR  BOSBRERRE

Maximize the utilization rate of fabrics and reduce the waste of various resources

R MERERTERMAT AR ERMEHRIEG L
Proportion of Each Type of Sustainable Raw Material in Total Sustainable Raw
Material Procurement in Fiscal Year 2026

B AJRHERR N B

Sustainable cotton materials Lyocell

68.9% 11.9%

W A (BYESaRR ~ o~ KRE ~ TR B AIEEER

Bast fibers (organic flax, flax, hemp, Sustainable
and ramie) furs
5.9% 51%
AIRHEMEREE PRRER) EMEALE
Sustainable cellulose fibers Bio-based

(excluding lyocell) chemical fiber

4.6% 1.9%

BAE e (EUiksmmEikese)

Recycled chemical fibers (recycled polyester and recycled nylon)

1.2%
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e e EME EmBE

FEBBINAHHEEERMIRIRERRE 2
BARI{E - FIEMRIEmM - &MF - FFIHIZ
EMHERSEERHRE (RDS) - EWE

Certification name Number of Certified Raw Materials/ Products

iy N 54 iy N
PIFE (RCS) - 2HEMIFE (GRS) - & o TANDARD 100 @ e
HEETHE RWS) 28 - A > BV 8
100
R E G B A& HNTE OEKO-TEX® STANDARD 100
WO RER LRI

The Group is committed to providing
consumers with products that are

environmentally friendly, transparent, credible
and traceable. In this Fiscal Year, a number of
our raw materials have obtained certifications
including the Responsible Down Standard
(RDS), Recycled Claim Standard (RCS), Global
Recycled Standard (GRS) and Responsible
Wool Standard (RWS). At the same time, 8

of our products have obtained the Level 1
Certification of the OEKO-TEX® STANDARD
100 for infant products’.

= il /
‘ ||I\I\ /"I
ail! /A

LOEKO-TEX® STANDARD 10022 KEENIE ke @ ERLERENGEMRE 2 — - EBNENEERY - ARETE2TSEMNI00EESYE @ BERUEEMHIEERRNEREZE

TOEKO-TEX® STANDARD 100 is one of the world's most recognized and widely used textile labels. Certified infant and child home textiles are completely free of all 100 known toxic substances, ensuring
full-process safety from raw materials to the manufacturing environment.
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AREERGBRATIEMERNREN > RAVBLFBETB/NTERNERME - KM F > BB THERERBOBREMERLERET20% - RAITFXBHERRENE
FRAEREMRIE S RIFTERME - AR E - BISREIHERMEBENHERHENT :

To ensure the traceability and standardized management of organic textiles, we prioritize the procurement of certified and traceable raw materials. In this Fiscal Year, certified
sustainable cotton accounted for 20% of our raw material procurement. We also encourage suppliers to procure and use certified cotton and other sustainable raw materials.
The numbers of suppliers that obtained various sustainable raw material certifications in this Fiscal Year are as follows:

AIFERM TR ST MERRE

Sustainable Raw Material Certification

Number of Certified Suppliers

AIFFRRM TR

Sustainable Raw Material Certification

BSTEMEREE
Number of Certified Suppliers

BHESEFE (0CS)
Organic Content Standard

(eleS) 9 6

BEEBEZRE (RMS)
Responsible Mohair
Standard (RMS)

BLERZEDE (regenagri) =~
Regenagri Certification % -| 8
L ¥

2IREIIRE (GRS)
Global Recycled
Standard (GRS)

" gorgihegys 150

BEFRERE (RAS)

Responsible Alpaca
Standard (RAS)

28

EIWERIZE (RCS)
Recycled Claim
Standard (RCS)

o3

Bz

bluesign

21

bluesign

BRI RREDE 1
European Flax mm“ 29
Certification European

Flax- i,

OEKO-TEX" STeP

OEKO-TEX® 3"
sTeP &

BEFEFE (RWS)
Responsible Wool
Standard (RWS)

69

OEKO-TEX® STANDARD
100

(522 123

STANDARD
100
HMEEESE (FSC) ﬁj
Forest Stewardship 3 O
FSC

Council (FSC)

www fsc.org
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FIFHE R —SaviantE¥E TR E

Sustainable Raw Material - Savian Plant-Based Faux Fur

BioFluff FAZERVIEMIEMEMEL Savian IRAEYMED M - SHSIEEREAREYRRE - SEEZRES
BUNERS » RMESRIBRAAEM K > REXAEWEESE » WIRAKERMETRE » 2BETE
BEHERMMBEES(LER - ZMHRAI2RKE « FRANREASTRINRRER » W EEmRED
BHEREREAEYIER o 1RIE BioFluff AMBVEE » HENERIVRENEGHNKRE » HEEBRREN D
R4 95% 0 75% KR ERBSHEM ©

Savian, a plant-based plush material developed by BioFIuff, is made from non-CMO natural plant fibers such
as flax and nettle, sourced directly from European farms. The fibers undergo a mild enzymatic treatment to
produce the fur-like material while retaining the characteristics of natural plant fibers, and are dyed using
water-based dyes. No petroleum-based feedstocks or certain toxic chemicals are used throughout the
process. The material can achieve different appearances and textures, including fur, shearling and plush,
and can naturally biodegrade at the end of its product life cycle. According to data published by BioFIuff,

its manufacturing process can reduce greenhouse gas emissions by approximately 95% compared with
conventional animal fur and by approximately 75% compared with synthetic faux fur.
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>

FIFFEIR M —Spiber G E O M

Sustainable Raw Material - Spiber Brewed Protein™ Fiber

RERY

Eco-Friendly Fabrics

Brewed Protein™ (BEEEH) ZH Spiber Inc. BRI —XEREME » BB RALIEE
BEYD FHE » FRMEMEBRMNSEMEREBCABMERERERSY » WE—T T
MESAR AR o BINERFM 0 HEEBERIRDTI%EEREIN « 97%HKERHEFEN
99%BI L HfER - FERRAFHNRNRRMELSRIE - HHBITERREMR T REEERIFE
MERYRIRTAT RIS o

Brewed Protein™, developed by Spiber Inc.,, is a next-generation protein material. By analyzing
the molecular characteristics of natural structural proteins, it uses microbial fermentation
technology to convert plant-derived sugars into high-performance protein polymers, which

are then processed into fibers and other textile materials. Compared with traditional cashmere,
its production process can reduce greenhouse gas emissions by 79%, water consumption by
97% and land use by 99%. It also combines the softness and warmth of cashmere with high
strength and toughness, offering the textile industry an innovative material option that balances
performance and sustainability.
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ARHERME—BERER

Sustainable Raw Material - Regenerative Cotton

BERFREERABLEREXRAEENRIT » BERD LRI - &
E- BEMFY - GERTEENBERSFRRER  FENSTIER
B B EYS RN RE - TR EARERIEE(CHEIE - FEEHS
BERERERANSNER > WEMABIE regenagri® sUERIRIE © BiE
BT » regenagri®sBsE RIS FIOSWRICEEBERD 2. 09MEhHFK »
EIRFFERE K > BB EMAFFENRICEERME T BRERE -

Regenerative cotton refers to cotton grown according to regenerative
agriculture principles. Through farming practices such as reduced
tillage, crop rotation, cover cropping, integrated pest management
and optimized irrigation, it continuously improves soil health, supports
biodiversity conservation and strengthens farmland resilience to
climate change. The Group applies regenerative cotton in a number of
products and uses cotton certified under regenagri®. Data show that
regenagri®-certified farms reduce carbon emissions by an average

of 2.09 tonnes per tonne of cotton produced while also achieving
significant water savings, providing a practical pathway toward more

sustainable cotton cultivation.

| = 7 . - j
{ ‘ . B A
) kol
FEBLEREFTFER
Regenerative Cotton Vest by CROQUIS

AFEREMH—BEFF

Sustainable Raw Material - Recycled Denim

AEBFEED EESARNEENA > BREES
FES  BBEEEBRFEENFFRAEA
Ko IR 9 S BN BATK BRI RN
BETFH > SRATERERNEENRA BHEA |
REGNE > RABEFFEN  mEaRERT @
HEARTE > BERED R NER > R
EEBANEIREENBENNBIEERER A
RN RHBIRA PRI T BERE R o

The Group continues to promote the circular use

of production offcuts and develop recycled denim
products. Denim cutting scraps generated during
production are collected, sorted, opened, re-spun,
re-woven and made into garments, allowing pre-
consumer cutting waste that might otherwise be :

discarded to be reused in product development as 1
recycled denim fabric. This model avoids the need to

grow additional cotton, helps reduce the use of virgin :

cotton fibers, and establishes an internal material

circularity system from the recovery of production

offcuts to fabric regeneration, providing a practical ‘
foundation for advancing textile material recycling.
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Al AR b3S

Sustainable Product R&D

FEBRRSAIFEESRAERMAERBE > BWIHR
RARETIZRERFEREEEMKRTTPHRE
PR - HFIBBRAKXEEETE  BRABHIAK
£ BEERNRERLE ; LT EEFERZHNR
ERMER  BEANEERARARS o [
o R RECERELAEER - KEHFLERM
BALIREORIE > RAEMARME > BERHEARRE
HBEIXZE -

The Group integrates sustainability throughout

the product R&D process and actively explores the
combined application of sustainable processes and
traditional intangible cultural heritage techniques

in product design. We reduce the environmental
impacts of products by adopting advanced
manufacturing processes and improving fabric
utilization. We also emphasize the protection,
innovation and inheritance of intangible cultural
heritage and incorporating traditional cultural value
into modern design. At the same time, we continue
to improve our digital and intelligent R&D system,
using digital technologies to optimize R&D processes,
enhance product development efficiency and provide
strong support for sustainable innovation.
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AFRTE

Sustainable Processes

FEERORNEBERRERSEREE
EMNIRIERERZENALTE > FE
HERIHETZAMER - ME » 3
BlERI FEMERET « TREFH -~ MEYR
BEFEAORRER  BRE{EMRTE
RETE  BUERBENRERE > £
RAEmmERRFRBANREE » FER
B E - BBERNERFERE -

The Croup is committed to continuously
advancing innovative sustainable
processes by considering environmental
and health impacts across the product
life cycle at the R&D stage. In this

Fiscal Year, we carried out practices in
areas including biodegradable design,
zero-waste cutting and microbial
dyeing. By optimizing product

design and manufacturing processes,
we reduce resource consumption

and environmental impacts while
enhancing product quality and design
expression, and explore greener and
more responsible product development
pathways.

AR TE—AEYIFEAETI

Sustainable Process - Biodegradable T-shirt

PlaX™ 2 Bioworks ‘A B BB E T £ VIR AR KL - ATK
HESFUBEEMERSRE  EMEMERENRILERILE—SR
BRMERALE (PLA) - BEBEERMMNIAMEMEE  TRE
REFmzae « MAEMREEENER > BIRSMERE 2026 &
B AREFEE T mAE INBY #F PlaX ™ AR BN AR Em - #EH 18]
SRR T M) RRFRIER o EARET MMM T > B Plax™
MEAESUREBY T M BITE 180 RAIFERR 90% MU £ » IR ARA KA —
SALhK oItbSh - INBY G I E VPR AEREHEFREE Y AR B EEER
HENEMERIRATR] EYIEAR o

PlaX™ is a plant-based biodegradable material developed by
Bioworks. It uses renewable plant resources such as corn and
sugarcane as feedstocks, which are fermented by microorganisms
to produce lactic acid and then polymerized into polylactic acid
(PLA), before being processed into textile fibers using proprietary
technology. The material retains good heat resistance, durability
and dyeability while enabling efficient degradation. For spring and
summer 2026, INBY, a brand under the Group, applied PlaX™ to
apparel and launched an environmentally friendly “Biodegradable
T-shirt” series. Under standard industrial composting conditions,
T-shirts made from PlaX™ fiber can degrade by more than 90%
within 180 days, ultimately decomposing into water and carbon
dioxide. INBY has also extended biodegradable design to fabrics,
sewing threads and packaging bags, promoting biodegradability
across the product value chain.

JNBYR] A PERET M
Biodegradable T-shirt by INBY

P i
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HETE— TTRE FHRIEXN

Sustainable Process - “Zero-Waste" Precision-Cutting Styles

ARESEMTAEX  2EEFERCERARERETE  @BBRHH AR - SEEINCESIREF AN  BOEEBRTNELIRE - £ME > RFIE—S
I bR ERIAEIE SR » iSHE T dmh® INBY &2 jnby by INBY BR 0 MRTVEITI G HERRM IR > TOFBARMIEMREERMY » E—TRABMBFBBRE - &/F
BBFRECTRENSAE > HERIM,0004FERNEAREA » HNEREENARECS. 1B - #HBERIAMENERS -

To improve fabric utilization, the Group continues to optimize product development and
cutting processes by improving marker layouts, applying efficient nesting and upgrading
cutting equipment, thereby reducing fabric waste during production. In this Fiscal Year,
we further broke down R&D boundaries between brands by jointly laying out and cutting
selected styles from IJNBY and jnby by INBY, making full use of complementary pattern
shapes across different styles to further improve fabric utilization. Through continued

optimization of zero-waste cutting solutions during this Fiscal Year, fabric utilization was
improved for nearly 2,000 products, saving fabrics worth approximately RMB 681,000 and
continuously enhancing resource-use efficiency.

JNBYEZjnby by JNBYESS HERRAIE Sk
Joint Layout and Cutting Styles by INBY and jnby by INBY




IR BRAT INBY DESIGN LIMITED |

44

IREIZE—MENRe

Sustainable Process - Microbial Dyeing

INBYHAEREERAHERESIRETHRE
Microbially Dyed Cotton Casual Sweatshirt and Cotton Corduroy
Trousers by INBY

MEYRERNARE - HRSMEYEBREERAGE » LLRN » M BRARGSMRABNAF TE « HER
BRRABTE > ZERMENRMEBREFKERNER » RERCEEHRETLENER » BOBTLERRE
B o A > AEEE T mhEINBYE BloomGEM &1F » ISEMREBRMTERARERME - BBMEMIES - &%
RERBRRREBETE  HERSREARN SEBRAREEFEREFAENREUR » €EHERTEERE
BBFRE -

Microbial dyeing is an innovative process that uses microorganisms such as yeast and fungi to produce natural
pigments through fermentation, which are then extracted, purified and applied to textile dyeing. Compared with
conventional dyeing processes, the technology can help reduce the use of chemical dyes and water resources,
lowering environmental impacts from dyeing while reducing potential chemical safety risks. In this Fiscal Year, INBY
collaborated with BloomGEM to apply microbial dyeing technology to product development. Through microbial

cultivation, pigment extraction and garment dyeing processes, the technology creates natural, soft and layered color
effects with distinctive textures, giving each product a unique color expression.
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Inheritance of Intangible Cultural Heritage Techniques

20224 - AKERE [(HREM) HE > FEPEGESRGYREIFERZZRE « sCREAR - RFAUEETERER  FARRESRIEHN > LERRNRHAESL ERK
FEMFEHE > EERESWARERSHEAEENERIE2NHMER » HHEGEEERR PRI ERE

In 2022, the Group launched the “Textile Possibility” project, focusing on the exploration, documentation and innovation of traditional Chinese textiles and intangible cultural
heritage techniques. Centered on an annual theme, we conduct in-depth research on traditional crafts and use modern design research methodologies to develop an annual

research map, building a knowledge system for traditional crafts that combines academic research value with design application, and promoting innovative contemporary

expressions of traditional culture.

REPE > HAILL T REE > BEPEGEGH - BIE > TRR
PIEBYIEIBEEE « BRI RINEIRA TS EE » LR ERF
TEERARESEES  HEESIFERENAIEEE L EAIR
MEE -

In this Fiscal Year, under the theme of “Patchwork and Embroidery”,
we focused on traditional Chinese patchwork and embroidery
techniques, exploring the diverse value of stitching in shaping textile
structures, pattern decoration and functional enhancement. By
combining traditional craftsmanship with modern design language,

we continue to advance the creative transformation and innovative
development of intangible cultural heritage techniques.

HEAMFRK  BMERFTEF2IEETEBRE > AFTILIEEAFT
& WAEER FRA T IBEGTEEERRENRSEIR > Rt
SEHL6MER R 0 BRTHTERZR - RABEIHBRANE
HERRER o

As of the end of this Fiscal Year, we had visited 23 provinces,
municipalities and autonomous regions, studied 91 traditional
handicraft techniques, and on this basis completed 11 innovative
integrations of traditional crafts with contemporary fashion, resulting in

a cumulative 126 product designs and establishing a full-chain practice
from craft research, design development to market application.

FFER BEE—RIR

Intangible Cultural Heritage - Li Brocade

RIFEFHREARAEN—ELEMER  WELTRAHBEN NEa) 20258
= REWF Wﬁ%ﬁﬁh s RGP BEREGHEAER  2FBARAGHEN
RIGAIRERRY » BIBRFHEERIBAURIVBT 2%

Li brocade is an ancient form of woven fabric
created by the Li people of Hainan Province

and is hailed as a “living fossil" of China's textile
industry. For Fall 2025, CROQUIS has partnered
with the “Textile Possibility” project to present a
Li brocade-inspired collection featuring patterns
and motifs from Li culture, showcasing a unique
Eastern aesthetic and using design to highlight
the distinctive beauty of Li brocade patterns.

ERRIBORINE
Li Brocade Pattern Coat by CROQUIS
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Intangible Cultural Heritage - Sun Bleaching

HREAE—RERFEATE  BEEARERE - REFARBARES LS
AR - TRERBEREVMBEAEH - EFEAETABAE - AEEE
Tai#INBYS BiER TE2RMAEmRst » REBHW) B AT ISR E -
F T EmBR R BARRM T 2EE -

Sun bleaching is a traditional bleaching technique that uses processes such
as soaking in plant-ash solution, repeated washing and natural sun drying

to whiten fabrics naturally through sunlight, air and time, without chemical
bleaching agents. INBY, a brand under the Group, incorporates sun bleaching
into product design, preserving naturally formed textile textures and giving
products distinctive natural beauty and craftsmanship value.

JNBYBH BB #
Sun-Bleached Shirt by INBY
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Intangible Cultural Heritage - Shadow Puppetry

ERETEHEAEMTZFEELAPEEREEN o AEEET
mIEINBYRAESNERR L EEN » BEREBNAIRESNE
S EREME » LEMRARRMAERRS > FEBBRAR
SRS HBE —BRIFERENEREERE > EEZHEE TR
MBPFRE R ©

Shadow puppetry in Huaxian County is a traditional Chinese
theatrical art with a history of more than two thousand years.

INBY under the Group conducted in-depth visits with inheritors of
Huaxian shadow puppetry and studied its pattern language and

artistic features, incorporating the research findings into product
design. Through modern design language, INBY seeks to promote

the inheritance and commmunication of this traditional intangible
cultural heritage technique and enable more consumers to
understand and appreciate shadow puppet culture.

JNBYSRTSIREERE | K%

INBY Eastern Intangible Cultural
Heritage Theme: Shadow Puppetry

B LR

Digital and Intelligent R&D

AEEFRUBELENMEEMAELE
& TENR ARG RN L ERAIMEES ©
EAFEBCERIEYE > BRARES
BREMERIENGR R FELERE > E—
TRARTRABME - B - RFIERIDHF
LBt EmRtRERNR > WiEE [
Ef) eemE EEEEME(LHER o EiLER
£ HATETEERERCER  BRR
ERTERESHE A EREZENERME
HERYER

The Group continues to empower product
R&D and operations through digital and
intelligent capabilities, continuously improving
R&D collaboration efficiency and product
innovation. We continue to optimize the
smart working platform, bringing processes
such as product color extension and material
preparation online and enabling collaborative
management to further improve design

and development efficiency. We also use 3D
digital technology to optimize product design
and visualization and provide consumers
with personalized options through the
“Micro-Customization” function. On this

basis, we continue to improve product
informationization management, enable
coordination of product information across
online and offline channels, and enhance
both product operation efficiency and the
consumer shopping experience.
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Sustainable Product Design

RANTHERSEDERRN > BONEEERE  BRMNNEARREAE ¥ RHERNEN SMABAERRERNRAES - BRE—BR > RARERESHK

BEHE - RERERELABRERFRFER  BBRNGEABHA ERTEESRERBABBERIFHN > HHEEIMAERAMLEEERG T REFRARE
B RESREMETENEMRKRE -

We use sustainability to drive product design. Through re-considering, we commit to re-using and re-creating materials, transform “surplus fabrics” into design products
with distinctive beauty and meaning. Based on this philosophy, we continue to advance the design practices through Sesame Lab, RE;RE;RE;LAB and POMME DE TERRE. By
reusing surplus fabrics, developing ecology-themed products and conducting nature education activities, we integrate sustainability into product innovation and consumer
engagement, exploring product expressions that combine design value, environmental significance and social impact.
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Sesame Lab

FEBRIZHERE  REMUBAREAFTRNES RN  EBZERSAHNETEE B
MRBEHMAER  BOERRE - ZRERENRFNBANSHEETEMRBRERFEL > &
HEBNIUE ~ 8 - Boff - RFEEEMRNAIE » RRAMENMEESHIIREREXER
BIRIE > SRERPIFHER H BRI RE ©

The Group established Sesame Lab to explore more possibilities for material reuse and innovative
design. By uncovering the potential value of scrap fabrics, the lab effectively improves fabric utilization
and reduces fabric waste. Designers of Sesame Lab reconstruct and transform scrap fabrics through
design and apply them to the creation of lifestyle art pieces such as dolls, decorative objects,
accessories and bags, giving previously surplus materials new functional and aesthetic value while
exploring innovative expressions of sustainable fashion.

> XREEFREFRES

Tea Packaging for the OGELi Rooftop Tea Garden

ZHEREEEE-FARBEEERERR IF1%) RFRIFEE - ZREREILESEY
B M IRERE) NRFHER > MREESHRETERIG » WBBMR L &RKESHENTLRSA
EITRBEL > B TABNRE  RABEFHNRE » GEFERE #1%) NEEER > BE%
FEEREEERSERNIFELERR

For the third consecutive year, Sesame Lab designed and produced packaging for “Not Much
Tea", the tea harvested from the OOELI rooftop tea garden. Continuing the Group's features,
Sesame Lab took “tea-art fabric wrap” as the design concept, recreating surplus fabric scraps

and using quilting techniques to structurally reshape lightweight printed cotton, giving the 0\ i i
X1 %Z) BRHEGE
“Not Much Tea" Eco-Friendly Fabric Packaging

packaging greater protection of the tea and tea set inside. It not only meets the packaging
needs of “Not Much Tea", but also becomes a sustainable lifestyle item combining practical value
and design aesthetics.
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Collaboration with Kunogigi

CHERERFLIRSSHERZAF  REMEEAERERMERNAHER - SHEREFN BAEERERER
¥ HERESHKHBANETERS  STESEXEMENAMER « FINEREFRAREE « FXEFERT > BT
FMEMERTNRRE - ERGSABEHRERZEEFENBARREREREIZ  BEERHASANITEREE
;o WHEAESHHEREHFRAEEREFR O » 2EMEERNBRSEEAERENZTAEE
Sesame Lab collaborated with Kunogigi to explore innovative applications of surplus fabrics in fashion accessories. Sesame
Lab redesigned Kunogigi's classic bag styles using the Group's surplus apparel fabrics, integrating velvet, outdoor fabrics
and other materials in different colors and textures into products such as kite bags and baseball bags to give surplus
materials new design expression. Kunogigi, in turn, incorporated Sesame Lab surplus fabrics into its existing leather
craftsmanship, creating distinctive bags through techniques such as wool patchwork and co-creating the artwork “Where

the Heart Belongs” from fabric scraps and leather, demonstrating diverse possibilities for commbining material circularity
with brand creativity.

SRR EHAIER D02
“Where the Heart Belongs”, a Co-created
Work Made from Fabric Scraps and Leather

BTHEE

Employee New Year Gift

ZRBREREFORE(R2026F 8 THECKY - BBHEE1,000ERENEEHNEFOGRETHE « EEENR

%Jr’a'%,%%;—?ﬁm A00IGRIEBUE » HAERIT5,0002 T EFDER - HNSHEFMRIERR « O MRRETER > RETER
BREBEAREELE @ EBGEREOTRBRNERASRAGERE > 1T ERAEREERBNRIRNAIREESESR °

Sesame Lab transformed surplus yarn into 2026 Chinese New Year throw blankets for employees. More than 1,000
varieties and colors of surplus yarn were categorized, selected and redesigned, resulting in 4,400 throw blankets
and the use of nearly 5000 kg of surplus yarn. Because each batch of surplus yarn differed in color, composition and
specifications, the design team repeatedly adjusted color combinations so that every blanket developed its own
distinctive palette and texture, creating a sustainable gift that combines practical value with unique design.

Z
2026F B THE R
2026 Employee Chinese New Year Throw
Blanket

ERTHRFIANEES

Children’s Handicraft Activity Using Fabric Scraps

CRERERFBEREMELEEEFTNEALGE  TRFHTEREFHTNENER - BBRKARERE - MENZE
HREARFIANEES > A RBRUESEMAIEERM > ERERGHEEENNRE  EEHRBIRAFER > 80
?%nﬁ /|_4\ @EE%%ET\AE% °

Sesame Lab continues to collect offcuts generated during apparel R&D and production and explore their innovative
use in children’s activities. By applying fabric scraps of different colors and materials to hands-on creative activities, we

/

provide children with diverse creative materials, inspire imagination and creativity, and communicate the concept of
resource circularity, allowing sustainability to become part of everyday life through interactive experiences.

SHERFIANEES
Fabric-Scrap Handicraft Activity
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AIFEYE EmE RE;RE;RE;LAB
Sustainable Lifestyle Brand RE;RE;RE;LAB

RE;RE;RE;LABX TEEE « BAA ~ BRI AER > BEFEREESEN—RTIFZAESNE

Ea

T}%I%EEEIL;\ E’JEDD °

Cuided by the philosophy of “Re-consider, Re-use, Re-create”, RE;RE;RE;LAB transforms surplus
fabrics and accessories into a range of products that combine aesthetics with sustainability.

> WTWEEL

Ribbon-Yarn Knitwear

RE;RE;RE;LABERIEMEXLAREA AN > UEFRZHE A
ERAER > BEERESTE TEEEREtABEENL2E
KEEMHBR > WABERMAEEIE > AR R ARE S
fﬁE’\J#%%F TEATFOR) o ITRIRAAFHTESTR
—HHRAEERBSSIE > FERMEME BN RENRE
E# WX IFERFIREER > BY IR CEEBEPRR
BERRE o
RE;RE;RE;LAB breaks with conventional approaches
to knitwear yarn by using surplus 100% silk fabric and
converting whole rolls into approximately 1.2-cm-wide
silk strips through a roll-cutting process. After low-twist
spinning, the strips become a special “silk ribbon yarn”
suitable for flat knitting. The garment is completed
entirely by hand crochet, with every stitch forming a
unigue texture. This process reuses surplus materials
while supporting the inheritance of traditional handcraft

techniques and reducing resource waste associated with
industrialized production.

FUEL

Ribbon—Yam Knitwear

Bz

Patchwork Shirt

RE;RE;RE;LABER B 12BN EL &N TR EEEITRIMBHE > &8
BEATG FIHNERFEIZ > KERTSSHHEANE
S > BB ENCSOEN S E R AR EEE o 2T
S TFELIERS ERNER IES—NKRBEEE—
BNRER > BREEMHOBREEEBRAE

RE;RERE;LAB innovatively combines fabric scraps in 12
different patterns. Through cutting strips, manual alignment
and weaving, scattered offcuts are recombined into a new
textile with distinctive textures and rich layers. The process
creates a full, distinctive feeling and gives each garment a
unique appearance, realizing the reuse and value recreation
of surplus materials.

PHERZ
Patchwork Shirt
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Fabric “1+1”

RE;RE;RE;LAB RREmEELERNFAIRE > B M1+1>2) WAEGKRFIE
ROBEEBRREPEENEARENRNA - REREMRREENERER
BB RALEBE AR ERRN > MEE—SRAEY
MAZX > BREMAEESRAE R EEEERIBUBRERANSI)
BEEMAS » IEFRIERTER R EETHEREGS

RE;RE:RE;LAB explores ways to
extend product value through
the “1+1>2" combination design
concept, reusing offcuts
generated during production
to create matching bags for
garments. By transforming
leftover materials that are
difficult to use independently
into practical accessories, the
approach further improves
fabric utilization and recreates
material value, while offering
consumers multifunctional
product combinations that can
also be styled independently
and extending sustainable
design into everyday life.

BAEESMERKRIERNEESE
Matching Bags Made from
Garment Offcuts

51 —HRE9FRkEE

Mid-Autumn Gift for Fabrics

RE;RE;RE;LAB A RIAFHRIF IR ER
A FHEESRAR BISR © 2026 F
FEBPRERBEFERBE &
BEEENBCAERANEESR L
Pl H AR B LR S
O TR ARG R RERFRIERM
AHEER - BRHAERMIENR
BE > RABEHEEUTER IR
REANBRITAIHEEEAR ©

Inspired by long-termism,
RE;RE;RE;LAB integrates sustainability
into festive occasions. For the Group's
2026 Mid-Autumn Festival gift,
surplus fabrics were regenerated into
practical lunch bags and paired with
biodegradable sugarcane-bagasse
inner packaging and low-sugar
pastries, creating a sustainable gift
box that combines design aesthetics
with environmental considerations.
By re-considering everyday objects,
we encourage consumers to practice
sustainable lifestyles in a lighter and
more environmentally friendly way.

M) —HBNEEE

Reunion Bag for Fabrics
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POMME DE TERRE
Sustainable Series

KEBE T REEFUBATESZD » ]
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POMME DE TERRE, a brand under the
Group, centers its approach on sustainability
and explores innovative ways to express
environmental concepts through children’s
fashion and everyday life. From the use of
sustainable fabrics and product design to
nature education and public engagement,
POMME DE TERRE integrates concern for
the ecological environment into products
and experiences through initiatives such

as its spring and summer 2026 sustainable
collection and the “Nature Guardians”
themed campaign.

ZE20265ErIHHERT

POMME DE TERRE Spring and Summer 2026 Sustainable Collection

ER20265EAIHHERY BRI A AHLBIKR SRR
7 BAFKEESMAREREZESSR - ZRVEREY
EimsCIST2M - MBGMFT - BRMEERNES
RATHRBERAKRAFERF > BIEMEAIFRER
st RRERIMNRR - REEESFZEAEREHREATE
M DRt R EIHREENFERR - BARAERERN
FHEE  BERTAENAARARERR °

The POMME DE TERRE spring and summer 2026 sustainable
collection explores sustainable fabrics and playful design,
integrating sustainability into children’s everyday wear. The
collection uses five sustainable fabrics - bio-based polyester
memory Oxford fabric, linen-cotton colored denim, cotton-
linen reactive twill denim, natural linen and recycled cotton,
and combines material innovation with functional design
to offer comfortable, functional and sustainable clothing
experiences for diverse settings such as outdoor exploration
and school life. In this way, sustainability becomes a lighter
and more everyday part of children's growth.

ER202652 AFHRAIER

POMME DE TERRE Spring and Summer 2026
Sustainable Collection Products
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ER TaAT#EE TEEH
POMME DE TERRE “Nature Guardians” Themed Campaign

ARE > ERETERMBYEHEHE [BATHES) TEEE  BRTER  AIHEEMRE  EMIHKEREDFEINN  RREEBAUFRTFHELE
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In this Fiscal Year, POMME DE TERRE partnered with the China Wetland Museum on the “Nature Guardians” themed campaign, exploring the integration of
children’s nature education and sustainable lifestyles through a thematic film, sustainable art exhibition, art workshops and birdwatching activities. A jointly released
birdwatching film used bird observation as an entry point to encourage young and adult “POMME friends” to pay attention to the natural ecosystems around them
and discover moments of harmonious coexistence between people and nature.

ERFEERLE > EREGR/) Bk 28 TEATES) AIHEREEM
TH5 > EBUZMREEET » FAEAME - RerEH R EW e FiEe
SE » WRABIEMIBYIE TEATEE) FIRHEEMETREL - RELIRM
FRABR  EBEEEHHHERE  EMRFERESFIN - 2RMHREIR
FREBEAZMBMESRIAIEE - BN > ZHAER) T8k EERZRMARE
ik > EEXAAEIMEE 28 RENA « sctRtYE - LIRS 280
KB R EREMSRIERERDA

As part of the sustainability practices, POMME DE TERRE invited young
“POMME friends” to participate in the “Nature Guardians” Sustainable
Birdhouse Art Workshop, where, under the guidance of independent artists,
they used natural materials, surplus fabrics and recycled items to create
distinctive birdhouses that were subsequently displayed at the “Nature
Guardians” Sustainable Art Exhibition at the China Wetland Museum. Inspired
by wetland ecosystems, the exhibition used patchwork birdhouses made
from surplus fabrics and handcrafted birdhouses by artists to demonstrate
the possibilities of combining material circularity with nature-inspired art.
POMME DE TERRE also organized birdwatching experiences in Xixi Wetland,
where professional nature educators guided children in learning about birds
and recording wetland species, strengthening their awareness of biodiversity f ' ‘
conservation through direct participation. [ESRATHE | TEEENE PR R M BT E)

“Nature Guardians” Sustainable Art Exhibition Xixi Wetland Birdwatching Activity




IR RERRAT INBY DESIGN LIMITED | 54

AIFEmEEE

Sustainable Quality Management

FEBFEMIERNRZRRERERE  BRBEERSEMENNE
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The Group continuously focuses on product design aesthetics and high
quality standards. Through a quality management system covering the full
product life cycle, we embed quality requirements into key stages including
design review, labeling standards, quality inspection and product recalls,
ensuring “zero” errors in the implementation of standards and ensuring
that products comply with relevant national and industry laws, regulations
and standards. We have obtained ISO 9001 and other quality management
system certifications and continue to promote their effective operation.

By continuously improving product quality and consumer experience, we
provide consumers with safe, reliable and high-quality sustainable products
and seek to put into practice the philosophy of “art of living, living artistically”.

Ulk i |,l'
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Quality Management

TEFEERET (PEARENBEERERZE) (PEARHNBIEEER S REEL) FEEE
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The Group strictly complies with laws and regulations including the Product Quality Law of the
People's Republic of China and the Law of the People’'s Republic of China on the Protection of
Consumer Rights and Interests. Through policies and procedures including the Sample Access
and Elimination Mechanism, the Compliance Regulations for Garment Suppliers, the Access
Requirements for Textiles, the Access Requirements for Children’s Clothing and Infant Textiles,
the Down Quality Inspection Standards, the Standards of Product Quality Inspection, and the

Product Quality Control Process, we define quality controls throughout the product process and
implement product quality management.

IEhmKREEEERESY

HAMITEHEEEZET  BET —BREME &Rt &
E R TEFRENBENMEEEEER > BET IR
EEET 2EEBEEEE -

We have established a Quality Management Committee and built
a cross-functional quality control system covering R&D, design,
production, procurement and retail, with clear management
responsibilities at each stage to fully implement quality
mMmanagement.

JINBY Group Quality Management Committee

HEREDO BREE R FETHI HEZEFEHL
Production and R&D Center Design Center Sales Business
Procurement Center Center

FEELPL
Retail Operations
Center

I

Finance Center
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The Group has established a comprehensive
quality management system. We have obtained
SO 9001 Quality Management System certification
and passed regular reviews by an independent
third party. A number of our apparel and home
textile products have also obtained the Level 1
Certification of the OEKO-TEX®” STANDARD 100

for infant products and SGS Five-Star Comfort
Certification. We have established the “JINBY
Group laboratory”, which has passed the rigorous
assessment by the expert group of the China
National Accreditation Service for Conformity
Assessment (CNAS) and obtained CNAS laboratory
accreditation certificate, demonstrating that

the laboratory is capable of providing testing
services in accordance with relevant international
accreditation criteria and issuing nationally and
internationally recognized test reports, thereby
further safeguarding product quality.

NOA
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Certificate

OEKO-TEX' STANDARD 100
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ISO 9001 Quality Management
System Certificate

CERTIFICATE PT/25/GEN/0094
iES

SGS

HEEFENERE

Five-Star Comfort
Certification

OEKO-TEX® STANDARD 100834 52 2 fm 1 4Rk e0e8 6 =

Level 1 Certification of the OEKO-TEX®
STANDARD 100 for infant products
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China National Accreditation Service for Conformity
Assessment (CNAS) Accreditation Certificate
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Quality Management Process
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The Group's quality control system covers the full process of design review, quality inspection,

label management and recall management, ensuring that every product meets high standards
and compliance requirements from concept to delivery.

BB

Design Review

RetWREME R A EE MR USRS - FIBE T BRI E DRI BAR AT ER
12 BBENPINEN IEEAIERFEREE)E) - HERE - BRMEEFEAREY
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Originality in design is a core driver of the Group's brands. We have established a rigorous
internal review process from initial inspiration to sample confirmation. Through the cross-
functional “Group Creative Design Review and Management Team”, Lead Designers, Chief
Designers and the Chief Creative Officer oversee design themes, while management members
including the CEO, CMO and CFO comprehensively assess design proposals from legal,
marketing and commercial perspectives to ensure an appropriate balance between creativity
and compliance. We have also established a “Pattern Review Mechanism” that links a third-party
review system with the internal legal team to conduct both manual and system-based reviews
of all designs involving text and images, thereby safeguarding the compliance, originality and
rigor of design patterns.

IRt IRERAT INBY DESIGN LIMITED |
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Quality Inspection
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We have implemented full-process quality management and supervise each stage of the production process to ensure that product quality meets applicable standards

and specifications. In addition, we continuously optimize quality control by communicating feedback from distributors and consumers on product quality to quality control
personnel, enabling them to continuously improve management during the quality control process and avoid omissions.

{HFErGEREE Supplier procurement EFIBE3E Fabric development KitE4&EER] Before mass production

- EROEMHERFIRRR S MR AEEEMEHEFRBREME - HEMNEEE « ftR  BEE’R  [RiKRD « - HFFEEETEeRR > TATE/VRER

OB SHPRIISENE SRS/ O IO W Iei=ilel S B3R AR SRR (THR HEESEMABE > WRAERES KR
designated raw materials suppliers based on our design and . . ) . . )
The color fastness, slippage, pilling, bursting Yeth S I DR

specifications . B
strength, breaking strength, shrinkage and We will examine the color consistency of all

- TAHtERE TESIER] » EARTEREmEINESIZEE » BERER other physical properties of a fabric will be fabrics and simulate the wearing and washing
R SRES AR SR Tsise habits of consumers with samples to check
ISIVIAN bt

Before placing orders to suppliers, we will specify in contracts the whether fabrics show pilling, deformation or

discoloration after a dozen times of washing

quality control standards of fabrics, which are consistent with or
exceed national standards

FE =AM Third-party garments inspection BIXAJE Garments stored in the warehouse EHEE=AH] Third-party testing of fabric

- ZRERF-SRARBEERE TR > RREGFEERNT - RHFEEEHEP (QC) BEERFR - B - BREXRKITFERE » BiRFHE = IRAIMEY

FIFE HRE TR HAENEERSEE - BFE - EEWE (8
Professional third-party testing agencies are appointed to inspect We will arrange Quality Control (QC) SEE - BREN - pHEMEK) SETH
the garments to ensure they meet national and industrial Department to spot-check the forepart, middle

Al FECRIW B A BRRZE
As per national and industrial standards, we

- EOEMMEREERT > HEMETRMBONIRENINLERE > - HFEAREEBRETNEME « F RN SRER will engage third-party testing agencies to test

the content, color fastness, harmful substances

standards and end of the production lines

EREmTEEREITER HETE IR : :

) ) ) ) ) o ) (including formaldehyde, azo dyestuffs, pH value
The products to be delivered by OEM suppliers are subject to strict We will conduct on-site inspections of all raw :
) ) ) ) ) ) L and odour) to ensure internal standards are met
internal and external inspection, to ensure their safety and quality materials, semi-finished products and parts and

garment used in the production process
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REREEE

Label Compliance Management

FEERRREERFAEREREEEEENERMEM
Do RBUTEBERS - B EEREANERERHER
HH > BBMREHE T ~ RETRO ~ EERBERO S BER
RO Kb S RO HRIE ST » £ L RIENRIEPA A E mAEY
BRBERTEEZERRMERE - FEILER E > RIS
FOEEERKGMEAENE - Z8-FURRNIINEESHEE
TREER > MR (HE - JRTRERRRE - = 8iR%
E§8) BIERBRERS 5 - FIERHANBREIREREZ
WS ERERRAEERBPOR—RFEELRER >
RERRIEE MR SR —BUE -

The Group regards label management as an important
component of full-process product quality management
and has established an end-to-end label management
mechanism covering design, review, production and
application. The Brand and Marketing Center, Design Center,
Production and Procurement Center, Information Center and
R&D Center jointly review and confirm labeling information
to ensure, prior to market launch, that all product labels
comply with national regulations and brand standards. On
this basis, the Brand and Marketing Center systematically
reviews tags, certificate of repair, replacement and return
warranties (‘3R Warranties”) and labels, marks and drawings
on internal and external packages for each brand every
quarter and develops label artwork in accordance with the
Guidelines on Tags, Special Washing and Caring Instructions
and 3R Warranties. In addition, all labeling content must be
reviewed and confirmed by the Standard Department, after
which the Production and Procurement Center arranges
unified production and application, safeguarding label
compliance and consistency at source.

EmAbEE

Product Recall Management

FERARER > ®fE8 (EmtEFRRA]) RERBERBRIERE » LUBRREEREEEERE
ME2ERNBE » REEHEEED - WIS RIBENERTED HEEMES LB RIMIFEER
SR AR  HHFEHRENARE MR » HATEHRA AR T HEERNEESR -

For product recalls, we regulate the recall of defective products through the Rules for Batch Recall in
order to eliminate potential harm to consumer health and safety and protect consumer rights. Products

may be recalled due to quality and non-quality reasons, and the Rules specify the different methods for
handling these two types of product recalls.

teS5h > FHFIRIL T ERmBEEFERERNESHS  MEREERTRIENER - BEIPIFE2EIFANMN
HEESRA » BEEFARNASRER » RESERREZBIETORANERFTC - I LBRIERPIEET
fEFE ; PR ORERSZTEH ZAINIRNE SRRETERE » R ETTEHEMERE -

In addition, we have established an accountability mechanism following product recall incidents. In the
event of a product recall, the corresponding department shall provide a statement of responsibility within
2 to 4 weeks, the specific person or team will be held accountable, and results will be timely submitted to
the Data Center and the Human Resources Center, which will discuss remedial measures with relevant
departments. The Standard Department of the R&D Center is responsible for reviewing the previous
quality problems every quarter to correct them in time and improve relevant management.

THE > AEERBEFAIARREL2EEMADNEEERN BEXERNSES
In this Fiscal Year, the Group had no incidents in which products sold or shipped were
recalled due to health and safety issues.
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Quality Enhancement

FEBBRBEREERADENED  HEESEAEEEEEERANB(LETSE - 1/
F o ZPIHHEEZORETHERFAR T HEFHEARE - 7EEFAFEEEEUSHA (
EMEENGMERE PERE) TERERE > HBITRESREERR - B8 (IEHK
BmERAPER) N (PEREEREDR2.00R) 2IBAIIRE » RMELEPEREEL
RN REGKEFRIERCSEEEERR  TRUBSHEEE2NENEE PIEK
Bl EBERBANBLCERLSR  BESESMEREE T IR - FUER L - HfIAE
BREREFHIREEE 81T - BE2D20ARX  FHERABMASNEEEERS -

The Group has always regarded product quality as the foundation of its brands and
continuously optimizes and improves its full-process quality management system. In this
Fiscal Year, we launched a dedicated quality enhancement project for down jackets, a core
product category of the Group. As the lead drafting organization, the Group participated

in the development of the industry standard Product Quality Grading and Evaluation
Standard - Down Garments, supporting the development of industry quality standards.
Through two internal standards, INBY Group High-Quality Adult Down Jackets and Down
Jacket Temperature Standard Grading 2.0, we refined quality management requirements

for key indicators including lightweight design, thermal performance, wind resistance and
water resistance. We also established a quality “gate mechanism” covering the full quality
management process, using risk anticipation and optimized solutions to prevent quality issues
from being passed to the next stage. On this basis, we organized 5 special quality training
sessions on down jackets, covering 220 person-times and continuously improving the quality
management capabilities of relevant personnel.

HPINMEERBRCEEEERS  CRGOINEHREEEIEER
WRMERHEERAEREE - RFABBHEIERR « KM S
S NEESHHEMICRED R IRNEERE B - JFINER
FHEFRMERRRRARNINEIREAEE - BEEREEHERE
N > BRpHEREREILEERRE

We not only strengthen internal quality management mechanisms,
but also extend the boundaries of quality management outward
and work with suppliers to improve product quality. Through policy
development, technical empowerment and training support, we
continuously encourage suppliers to strengthen quality assurance
from source to end product. We also continued a special project

in this Fiscal Year to enhance suppliers’ inspection and testing
capabilities, helping suppliers exercise more precise control over
product quality through hands-on guidance and capability building.
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BEX{tEs

Quality Culture Development

FEERNNEEHRESMEME - BASTNMHERNESEHNERES  HBEEXLER - 7UF - R
FIERSRMLESSTEEE S - ANSENEERERMLREAE > AAEEEEREMREL - HEGR « RiER
BRigAE > HHERBEEGE > BREE2HE  2REEENEEEEXL

The Group is committed to building a quality culture by providing quality-related training to enhance the quality
awareness and professional capabilities of employees and suppliers. In this Fiscal Year, we regularly held LESS
quarterly quality meetings. We also conducted training on improving the quality and functionality of children'’s
footwear. The training sessions covered closed-loop optimization of quality issues, quality compliance, and
quality control inspection and testing, promoting collaboration across the full value chain and building a quality
management culture characterized by participation by all and whole-process coverage.

{t2mERE

Chemical Management

FEFGBRESEERERE2EMERINLERRE2EE » FBETEBEEMRT « BMEHRE « EREETIN
mXNEERERRR  HBEECEMENHG B - BREEX > BREEREEEERBENERRIZNE
ARE - AAFETEEREEFENHEREERNR » B8 (REEMFUEENE) (EMREBEER) (
HEFCERERER) SNERE > BERICEENT2ERNERE -

The Group places great importance on chemical safety management throughout the product life cycle and
continuously improves a chemical management system covering product design, raw material procurement,
supplier production and finished product delivery. We promote the identification, control, substitution and phase-
out of hazardous chemicals to reduce potential impacts on consumer health and the ecological environment. We
continue to improve chemical management policies and supplier management requirements and ensure the safe
use and management of chemicals through internal standards including the Management Policy on Key Safety
Positions, Key Equipment Inventory and Supplier Chemical Management Guidelines.
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BMBITBE LM TR REEEE > HIDREREAHKRGRE RO - EERERONLESSREEEFLEIANHER L 2REREANSHEREEIL2REET
£ BESERHNEERET  BRILERLE -
We have established a top-down chemical management structure and formed a supplier chemical management team comprising the Corporate Public Relations Department,

R&D Center, Production and Procurement Center and LESS Brand Business Center to coordinate supplier chemical management, assign management responsibilities at each
stage and ensure chemical safety.

FEECEMEIRREE
INBY Group Chemical Management
- HIELEREIER RIS
ERESEESS Develop mid-to-long term strategies for chemical management
Sustainable Development Management Committee — R « BRENRENETIME

Evaluate strategies, objectives, and performance

- EERRMERCEREEBERIE  SEFE « BIRKERS

Responsible for conducting supplier chemical management tasks, including policies,

MR (L RmEERE

Supplier Chemical Management Team

objectives, and measures

DENHRAD T 4 EIREER/LESS RSB RN
1Ly
Corporate Public s Production and Procurement Center /
Relations Department R&D Center LESS Brand Business Center
- BEEREENBREH R - BERHEENMENERMHMENRZER > BREGESRRAFEIEHXRRA - BEHHEBHETEREE
= BV EIMEE wEERE (RSL) EKR Responsible for communicating
Responsible for tracking Responsible for random inspection and submission for testing of suppliers’ requirements to suppliers
chemical management materials an’d products.to ensure product compliance and compliance with - AENHERETLE R SRR
targets and external INBY Group's RSL requirements N
information disclosure _ . . - RIS e RIS
- ﬁﬁﬁﬁtﬂg%'ft%ﬁlPEQEEESR&7I$¥EKRSLE’J%EE§&E¥E Regpongible for collectmg su pplier
Responsible for maintaining and updating supplier chemical management chemical management information

requirements and JNBY Group Restricted Substances List (RSL) and evaluating performance
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EnREtERT2ER
Full-Process Chemical Safety Management

BAEILIT 2R 2RREEERR  BEKIRERERFEMAERMZIRE > BXHBCSREARHR « sHMEREE > BRICBRL2MIRERE -
We have established a full-process chemical safety management system that incorporates environmental and health standards into product R&D, enabling effective
identification, assessment and control of chemical risks and closed-loop chemical safety management.

et 3l

Chemical Identification

N

Risk Assessment

R PR E

Risk Control

Bl E m M EMEHRE « £EENMIS2RES RN

L& ;

Identify chemicals involved throughout the
full process of product and raw material
procurement, production and processing;

FEBHTE (ERtB2mBER) - B8 REACH
EREERERERUKN ZDHC £ ERBYES

BETERE B2 EREIREUNIRE
ARIEAMEBE (RSL) » BL2RTEEER
HERE -

Continuously track requirements under
China's Catalogue of Hazardous Chemicals,
the EU REACH Regulation and other

laws and regulations, as well as industry
standards such as the ZDHC Manufacturing
Restricted Substances List; establish
chemical and regulatory databases and the
INBY Group Restricted Substances List (RSL)
to support chemical safety management.

- RIBMERERER  ITRBERIEHA KR

AWMEER (RSL) > ¥LBERMRRERE
R R RETAL > R E R R RETE
R

Assess environmental and health risks of
chemicals in accordance with applicable
laws and regulations, industry standards and
the INBY Group Restricted Substances List
(RSL), and identify potential risks in products
and the supply chain.

-RUBEEREESBERN(CEREER

7 BRISEBEIMAKRSL > LHRHEHESE
HEMENBREK ;

Establish a chemical control system covering
the full product life cycle, strictly implement
the INBY Group RSL, and continuously

promote substitution and phase-out of
hazardous chemicals;

msREEEEENERRR  BRERTS
MRZERER » R/IMELR MIARIRIZ A
FRRR

Strengthen supplier management and
product testing to ensure regulatory
compliance and minimize chemical-related
environmental and health risks.
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_ N o . s . Management
g~ 7 - R BEXNREZEETEERE - &K
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BIIEtE > BRAE/ERIER » MiRB5CEH > UIBERME

BTALRmEIRRES -

We also include suppliers in the Group's full-

process chemical safety management system

and comprehensively regulate suppliers’' chemical

procurement, storage, use, disposal and finished
product control through the Supplier Chemical

- WRBWEMERCERRAREAN » BIDARARBIERE - WEHAER ;

Actively collect and track applicable laws and regulations, establish a legal and
regulatory database, and update it regularly;

EREEMERC2RIUNER2mE - sHERC2mBREEMER - LHIER
RETEREEE LR ;

Assess the hazards and risks associated with chemicals before and during their
purchase and use, and develop measures to mitigate these risks;

BEIMtEREEEIERR > AR EREREETGEEREEME - BBt BRRET
B BERR 2 REIENEIEMNM o
Establish a chemical procurement management system, clarify the chemical supplier

evaluation management and procurement process, and ensure the traceability of
chemical management through a chemical inventory list.

Management Guidelines. We require suppliers

to establish chemical management governance

3 ALl A
BRIREIE
knowledge or skills in chemicals and textiles, and Process
Management

structures, appoint management teams with relevant

clearly define management responsibilities. At

the same time, suppliers are required to establish
chemical management training plans for employees,
conduct capacity-building programs and retain
records to effectively safeguard employees' chemical
management capabilities.

MERmRRIBERAL « BRIHEUNE NIRRT

PR R mEARRFSIERMPREREEENR » RECEmFE > HETREHIL
HERAGREENERY#ERE (PPE)

Clarify the operational procedures and requirements for each link of chemical use and
storage, standardize chemical labels, and equip employees with personal protective
equipment (PPE) and ensure their proper use;

B2 mBERESERENT > BB ABRE - EHIRREMREIE -
Establish an emergency response mechanism for chemical accidents, clarify the
responsibilities of relevant personnel, and conduct drills and training regularly.

SREERR > B2RHE (P) ~#i7 (D) BB o e
N N 1| L Ut
(©) ~EIE (A) RBESENE > BRE—EIT output
B o Management
Suppliers are required to establish a closed-loop
chemical management system covering input, process
and output, and to continuously improve the system

with reference to the Plan (P), Do (D), Check (C) and Act
(A) methodology, ensuring traceability at every stage.

BEEZRBIEAKRIEAMESE (RSL) MEXR  HREMEETENER  BEME
EmAMMEIOLBBRASRERRAZ
Strictly follow the requirements of INBY Group Restricted Substances List (RSL) to

effectively control restricted substances and ensure that all products and materials
undergo a rigorous inspection process,

RIBHERERYER » MRERYSREIN BB ABERNBE LR EIRFESH
Actively carry out waste management to ensure compliance with waste discharge
regulations, alleviate pressure on natural resources, and reduce environmental pollution.
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RE—SIRHEFHCERELEEEKT  AEREEXAERHRGELSHANEHESN 2R EERAET
Al WE AT ERIBACETEE R o S > RFTRNEBEIING MR R REE - ARE > Ff
FRET LEHEECRREIRE - BE24KMER > 2EAREIBI00A -

To further strengthen suppliers’ chemical safety management, the Group evaluates suppliers’' chemical
management systems through document reviews or on-site audits and supervises and verifies the rectification t“']-
of non-conformities. We also build suppliers’ chemical management capabilities through training. In this Fiscal

Year, we conducted 1 supplier chemical management training session covering 24 suppliers and more than 100

participants. \(\5 |

IEBSENTL S IFHERERE ECEMESTHR (ZDHC) - Higg TRUIBEIMEEE (Higg FEM) ° Sal3@&E0:5 o
KREHE > SIRHRER 39 RAMEHIYE ZDHC 5235 » 39 RILFER#EIT T Higg FEM BT » Hh 35 RILEREITRE
BT Higg FEM 55=75%1% ©

=

o

The Group encourages and supports suppliers in obtaining sustainability certifications and assessments such A
as Zero Discharge of Hazardous Chemicals (ZDHC)? and the Higg Facility Environmental Module (Higg FEM).
In this Fiscal Year, 39 INBY Group suppliers obtained ZDHC certification, 39 suppliers completed Higg FEM self-
assessments, and 35 of these suppliers also passed third-party Higg FEM verification.

2ZDHCER IRt 4 S « IRENEHTENCEREERERR > BN | SEEREAEL2N 2R ERUHBEILERE
EBREELRG

2ZDHC is a chemical management certification system for the textile, apparel and footwear industries, dedicated to guiding the
value chain to use safer chemicals and achieve leadership in sustainable chemical management.

*Higg FEME@A@RE T EXEMN A RHENTHE T » BAETUNE=ZFRSEREN AN FATHREETIREBEEHFENEE
R > WA TR HPIIFHEENE R ES - HFMERRIREIE | RIREERR « BBREEA ~ KER ~ BKPI - BRI - B
E2YEE L EREE -

$Higg FEM is a professional sustainability assessment tool for the textile and apparel industry. Through self-assessment and
third-party on-site verification, it provides an in-depth understanding of a company's environmental management practices

and performance, and offers professional recormmendations for sustainable improvement. Its assessment modules include:

environmental management system, energy use, water use, wastewater discharge, air emissions, waste management, and
chemical management.
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[ZER = BV e
L2 A FHEJAPRIAPEOS » FPYREUN T EBSEERIAH -
Chemical Phase-out In response to AP and APEOs, we adopt the following specific prohibition measures:

FERBONZT BAERRREBEPEANSEE
MY > UFRERIRIBMARRENEEIGE - HAKERA
SMERRZRIERRITRRE > HIE T/ ImhXRANEBE
> A EH SUESRE LR BT R o .
(RSL) » WEHAEMUBRERELEITRE BT EA

The Group is committed to progressively phasing out Promoting Safe
substances of high concern used in products and Sulbsiiiiien
manufacturing processes in order to reduce potential harm
to the environment and human health. In accordance with
relevant domestic and international laws, regulations and
industry standards, we have developed the JNBY Group
Restricted Substances List (RSL) and regularly update it in
response to regulatory changes and industry trends.

ERENBEIHERE 2 IR AEAPEOR TS » RABEMERAZ/FER (AEORY)) F
PMRIRREVEMRIERERA R - REER Tk - LEEFIE2METRRE -

All auxiliary suppliers are required to fully switch to APEO-free formulations,
adopting mature and environmentally friendly surfactants such as Alcohol
Ethoxylates (AEO series) as alternative solutions, to ensure that the process
performances including wetting, washing and emuilsification are not
compromised.

THURAFEENREIA < BV  EMEERIES » MBI R RR2KITHAE
(SDS) HRERE > HESHAP/APEOHFRELER ; R ZIHRETRE B8
momamy  AARESUSRER -

AEEF > HARBERERER > HLBEaRARDRE
I o SHEUE/BERK - SRMERALER (PFAS) ~ &
B (AP) MzEIMTALEE (APEOs) FEFMRSHILERE

Chemical Access When factories procure all textile printing and dyeing auxiliaries, cleaning agents
i FREERERLS TREEEESTEA - #HHFE Control and printing pastes, they must obtain the Safety Data Sheet (SDS) and compliance
FHMBEAARE » BIEREER T ERAP&APEOE BRI ZEEY statements for the chemicals, to strictly prevent raw materials containing AP/APEO
E%E o SHBLMBEENLES » BRIUFERT « TG H from entering the factory. Meanwhile, vigilance must be maintained against the

cross-contamination risks brought by equipment cleaners and lubricants.

B > WHIEARERE LA o

In practice, we apply tiered chemical management in

accordance with legal and regulatory requirements. For
high-priority chemicals such as carcinogenic/allergenic

dyes, polyfluorinated and perfluorinated chemicals (PFAS), HEAP ~ APEOAM A RIESR Z 1% SRR R IRARANE B » BB E = A BRERA > B
alkylphenols (AP) and alkylphenol ethoxylates (APEOs), %E‘Eﬁ*ﬁ,ﬁu&%ﬁ B« BRI R E T A SEEER o

the Group has explicitly prohibited their use in production Supervision,

operations across all factories. For wool, cashmere and Testing and AP and APEO are included in the supply chain audit and finished product

silk categories, we require suppliers not to use AP & APEO Verification risk testing list. Third-party laboratory testing is adopted to verify whether the

or extractable heavy metals. For lower-priority chemicals, auxiliaries and fabric finished products meet the control requirements.

we continue to monitor and assess risks and formulate
corresponding substitution and phase-out plans.
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HEELZ2RHE

Consumer Education on Chemicals

AEBRER_TESG/NRE) - LUBRBZENAFNREEEREL2RR2NH » MEIARIERMSL L EMENR R REIRERE - T [RMATEZERTENESE 7 |
o RMERRET EEeE) H IENESE) NER  BHRERWrEEFESSTNEERM » UARTEFE - EANEYRERPEEERE « i - & - IHF
BB T MLBRAKXEE] B BAINETHAPEOSSRERMENZERZA » B BREEN - BEAEE « HERA=@HEE > EEREN - BBFESHENRE > &
TIERLE BN EBE R UM 2L 2 malH > HEREEE -

The Group uses easy-to-understand methods on its official website's “ESG Mini-Class” to popularize chemical safety knowledge to consumers, helping the public understand
the risks and management logic of chemical substances in textiles. In “Why Do We Ban Extractable Heavy Metals?”, we explain the difference between “total heavy metals” and
“extractable heavy metals”, pointing out that the latter is closer to the exposure risks in real wearing scenarios, and explicitly bans extractable heavy metals such as antimony,
arsenic, lead, and cadmium in wool, silk, and infant products. In the “Chemical Phase-Out List”, we introduce the full ban on high-risk substances such as APEO, and ensure
the implementation of requirements through three dimensions: safe substitution, access control, and supervision and testing. Through continuous and transparent science
communication, we hope to help consumers establish scientific awareness of chemicals and promote green consumption.

jnby
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https://www.jiangnanbuyigroup.com.cn/group/s/new_esg#row4
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AIFHEE P RRTS

Sustainable Customer Service

FEBRGBREFEEEFTRREREA  HEEREEE
AESREXRNEZER - RAMNBETERASGTER
EIHEG EHFTENE2RERBER - LAEEENER
RS RNEBEAR  REAFIHEENBYEEEF
Ko FIf > HFIEBHEFRMTEERARZEEEE REH
B RARBEENE > HEBLEBEERR > TREHEE
EE IR ER At PIRRERE

The Group consistently values consumer needs and
experience enhancement, regarding customer satisfaction
as an important foundation for brand development. We
continue to improve an omni-channel service system
integrating offline physical stores and online digital platforms,
and continuously optimize and upgrade our sales network
and service system to meet the shopping habits and needs
of different consumers. At the same time, we use digital
technologies to improve after-sales processes and consumer
feedback mechanisms, enhance service response efficiency,
continuously optimize the consumer experience, safeguard
consumer rights and interests, and further improve their
satisfaction.

SHERRTS

Sales Service

FEEEY T RENHEERTME 0 ZAIEE (EEEREEFM) (FISRBEZK) FEEH
B BREHEERAEHE BEIFM  ERSERE BEEEAAYR  HEEE/\ AP REH
[ESETRECEE - R > RFIBBERARFCEEFR > BBPOS+EHHaWERFIREHEERM
EITHR—EE > MEFMANSIDERME - ABNEFIPIER - DAHEEA AR REREETS °

The Group has established comprehensive sales service processes. Through management policies
including the Manual for Operating Direct-sale Stores and the Store Service Evaluation Form, we
standardize store management in areas including the standards for store management rules and
regulations, employee handbook, the image of goods, six-step store management, eight-step sales
management. We also actively apply digital management tools and centrally manage marketing
materials used by sales associates through the POS+ Business Central Platform, ensuring that all
content is reviewed by the Brand, Public Relations and Legal departments to prevent potential
infringement or unlawful conduct.
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We regularly provide training covering product knowledge, seasonal themes and sales skills. On this basis, we also implement customized training plans focused
on key areas including improving service standards, handling commmon issues, addressing customer concerns before promotions, and improving conversion
rates. In this Fiscal Year, we conducted more than 1,600 sales training sessions through a combination of online and offline formats, effectively strengthening the
professional capabilities of the sales team.

HfIsEEESmE (MSP) IHEKR TE) 5t81EE > *MUBETAEEEZH « B8
EHEPIE AR - MBS TIRIMBERS - 18 F - MSPIREEZE2E1,754%KF]
5 BEEHTR - EIRBERBAESFREFETIHE  BRRBEEFIXE
#I1% - RILFER > T2 SHEBERERFET U NEHERBEBRERGRIT » (BE
EEREASR AR BRI R B THIRGEHEEREED -

We continue to advance the Mystery Shopper Program (MSP) and the “Star” Program

to assess store service levels more comprehensively and objectively from the customer
perspective and encourage employees to provide high-quality service. In this Fiscal
Year, the MSP covered 1,754 stores nationwide and assessed 66 indicators covering store
image, employee professionalism and service processes, with an overall service quality
score exceeding 91%. Meanwhile, the “Star” Program selects outstanding employees and
shares their customer commmunication and service skills, facilitating knowledge transfer
and skills development and continuously strengthening frontline employees’ service
awareness and professional capabilities.
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At the same time, in response to increasingly diverse and personalized consumer needs, the Group continues to advance digital transformation and expand service scenarios
integrating online and offline channels. We have enabled refined online operations with a “thousands stores, thousands images” approach across all brand stores, reshaping the
relationship among people, products and places and strengthening private-domain operations and consumer engagement. In this Fiscal Year, we established a rednote KOS
omni-channel operating system covering multiple brands. Through content operations and targeted media placement, we expanded public-domain users and accumulated
private-domain users through customer service and WeChat service account, with omni-channel transaction value increasing significantly compared with the previous

Fiscal Year, forming a closed loop from public-domain content seeding and user engagement to private-domain conversion. Through the “BOX+ Project”, along with styling
advice and try-on services from experienced stylists, we provide consumers with a more convenient and professional shopping experience, with cumulative member services
exceeding 665,000 visits. In addition, we launched and continued to optimize the “Online Shopping Companionship” service on our WeChat Mall and introduced functions such
as “Al Try-on Images” and “Al Size Recommendation”, serving more than 42,000 members in this Fiscal Year.

GusER

“EIAME > BREFENZERFNmMER > AEEETH

\ N 2025 EPEXBEEITE
INBY ~ LESS ~ 3% ~ jnby by INBYMURZES RIS TRER
B XKi -~ HENEEN—RIEE - 2IF - IRBFRARIE - [ . ' ),
B AEEAIFREERIAMNIEEEERLITES 20258%F o 2025
EMEBFER) LAY EEE (CRMER/EH Agent EHE == BBRENH
BAKRE) °
In Fiscal Year 2026, supported by high-quality retail services and
brand building, the Group's INBY, LESS, CROQUIS, jnby by INBY ER
and POMME DE TERRE brands received a series of awards relating AED RS T Y Y R
to quality, innovation and service from JD.com, Tmall, Douyin and (DEBER/ 5 Agent BHEREFE) 0258 S LEMBAIEE |
Taobao: Meanvvkjlle, the Group S_Al cu_stgmer Ser_VICe project Was. Included in Shaqgiu Think Tank’s Enterprise Recognized by the Zhejiang Enterprise
recognized as a “2025 Outstanding Digital Intelligence Leadership Customer Service/Marketing Agent Informatization Promotion Association as a “2025
Project” by the Zhejiang Enterprise Informatization Promotion Implementation Practice White Paper Outstanding Digital Intelligence Leadership

Association and was included in the Enterprise Customer Service/ Project

Marketing Agent Implementation Practice White Paper published
by Shagiu Think Tank.
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After-sales Service

FEBNUEFAEESGERBEENZOER » BB
(BERRAFMIZEE) (BEBIERE) & (BFIE
FRIESOP) FHHIE » W EHIRIBEEES 5 RANIE NE |
B> T EERIRFER - £/MF > Y (FHFD
[EERIESOP) 177 BHT » E— P BRER P IRFEEM
FRERES o RPISRFFRLFRIAEFMS - RiEY
FERRIREPFIER EBERTE » RA T MERENIREE
ME - ZFIUIHERLER RERE > KFE4008RFE
B T AERIIRED « MIEHNEERREOS
T aHRE > BEZPBEEANE - BREIREAGE
& ERFEBFEIRT o

The Group regards customer satisfaction as a core
indicator for measuring service quality. Through policies
including Customer Complaint Process Management,
Shopping Guide Working Duties and the Tiered
Customer Complaint Handling SOP, which are regularly
added to or updated in line with business development,
we continuously improve our after-sales service system.
In this Fiscal Year, we updated the Tiered Customer
Complaint Handling SOP to further clarify customer
complaint handling and compensation mechanisms.
We classify complaints by level and category, specify
the responsible departments and response processes,
and improve the standardization and efficiency of

issue handling. We also continue to optimize customer
feedback channels by coordinating multiple platforms,
including the 400 customer service hotline, online chat
windows of our online platforms, and the customer
feedback portal of WeChat Mall, ensuring that customer
voices are received and responded to promptly and
effectively and continuously improving service quality.

BMHTRENER IR 7RSS > ERERESENETFANTHRERERE > JIRRE
BRMERETRFRK - ERRREBFREMOEFXNRBEE > sHALREEBRES - R > BHEE
PLOEHETEXFROKRRE LS ZEENTRTIFEEETERE  HBRBIEESERA - HNER
BEMERKRS > RFABRETERETE2ERI > TERKRATFRBREEE - BRRFBEENERELREE
R o Ithh > RFPIBFT R B —OEMIEEARS - EUEEHSIA LPIIEREINE - WEBEME R LT
WEREE > E—F T RMPIRFRNRE » TEHEE EZERRBER - AMF » AEEHZIERF38,033
o RRBERREEERIZEIN% °

We have established clear response mechanisms for different types of after-sales issues and require after-sales
specialists to respond to and resolve cases within two working days in order to address customer needs quickly
and effectively. Our online customer service team maintains a patient and professional service approach and
records each interaction in detail. The E-commmerce Operations Center and Digital Intelligent Retail Business
Center regularly evaluate customer service quality against established assessment criteria, continuously
improving service standards. For complaints relating to product quality, offline sales associates are required to
follow the entire process and provide customers with real-time updates, enhancing transparency and trust. In
addition, we also provide one-to-one consultation through WeChat service accounts, introduced door-to-door
pickup for returns on the WeChat Mall, and collect feedback through regular customer follow-ups to better
understand customer needs and continuously optimize the online service experience. In this Fiscal Year, the
Group handled 38,033" complaints, with both response and resolution rates reaching 100%.

HABRNRNBEBFHERCERRHEE » THREAZTPRWEE - 7°ME > RFERT —RIERHETER
BROZRERNEEE > THERRERAREZSEENEE > BRAETATRMEEET98.4% - It
5h > HFIMAT BERZRBBRM - ERRASERMBBRIE S FARAMEE  IRBIRARK « EREEES
UREEES TANERRTS - tMmiEASRERNERES @ ESRFEE -

We are committed to continuously improving customer satisfaction by optimizing service quality. In this Fiscal
Year, we organized a series of themed training sessions for the customer service team of the Digital Intelligent
Retail Business Center and continued to implement effective measures including closed-loop quality
inspections, achieving a customer satisfaction rate of 98.4% on private-domain platforms. We also joined the
Alliance College of Millions of Customer Service Staff, enabling customer service personnel to learn how to
interpret official platform rules, improve service level, provide rights protection suggestions, and use various
official tools, thereby enhancing the professional capabilities of the customer service team and improving
service quality.

CRME  FEREBERRILR > FRR EREEEBNEEA - MEERFEEBETMFERA LT -

“In this Fiscal Year, the Group's business volume continued to grow and the sales through online channels increased
significantly, resulting in a higher number of complaints received than in previous fiscal years.
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Customer Benefits

FEERELUMMEERZL » THBCEEEERR - BENMILERTSS > TESEE « FTIERN DIBARMHAEE)
R - HfiEE CIRARESEERA) FHE  REGERFEE  THELCEEER - RANGERRNRBFEENE
FEE > URATRAEAGERESKLER - BFEATER  EBFN - £0HE - BOES  HEEN » THFEEF - 2 FF
BEAEER BOX+AIEEF) BEEHRE » E—SRA LRI E R SHE

With the fan economy at the core, the Group continuously innovates membership operations, enriches value-added service
scenarios for fans, and builds a multi-touchpoint, extensible “JINBY Fans Economy” ecosystem. Through policies including

the INBY Group Membership Management Rules, we safeguard membership service quality and continuously enhance the
member experience. Our members are mainly categorized into Silver Members and Gold Mempbers, with differentiated benefits
including membership packages, exclusive discounts, birthday privileges, points-based interactions, laundry and care benefits,
ten-year maintenance. Gold members also enjoy exclusive customized styling services through the “BOX+ Project”, further
strengthening engagement and brand loyalty.

BB RIATRETHMAGERS » B8 [+54EE) 88D RIERBER - REEEERTENFERTRIEERT - &
BE > RIFE—PHE NEEEE N "ESEEE) REASEREBESERE  FELEENEXRE > R HEEERRERE
B - BAOBERREMRIRIGEE  HEAHREEIRRAER IS - BEATFR > RFIRFH THEB.SEEEE » STHIEB
BTG RYMEIETAEE o

We integrate the concept of long-termism into membership services through the “Ten-Year Maintenance” benefit, which
provides professional garment repair services including damage mending, accessory repair and resizing. In this Fiscal Year,

we further launched “Refined Cleaning and Care” and “Selected Maintenance” services, providing members with professional
repair, cleaning and maintenance services, encouraging consumers to extend garment life cycles, reduce resource waste and

environmental burden, and promote sustainable consumption. As of the end of this Fiscal Year, we served more than 68,000
members and completed more than 70,000 garment repairs or maintenance services.
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Responsible Marketing > EEESGEEEE
Member ESG-Themed Activities
RIFENREES AR HEHE R

RPBEEEEEEDY  SEEEE2ETHEER » #HRREINDEETEAAETE - 20266568 G S
B BZfIEEEEEE TRERERELABFF—ERHEER) M8  §EFEEBRESETRER  MARKEEBRET
EENTER > BFRIFEBRENERHKE -

ERRHEERYERBRERE - K&
BNIET miEEGERER - REARF
TR ARTHANFI - EXREWEFEST

B/ 2| BB EER RS EIEE Through member-exclusive activities, we encourage consumers to participate in sustainable practices and turn
environmental concepts from brand advocacy into everyday action. During the Member Festival in June 2026, we
g =]
&> BEREHEER  BFEEAHR launched the member-exclusive “RE;RE;RE;LAB DIY—Headphone Pouch Blind Box" kit. Members could redeem it with
EERR © points and use fabric scraps generated during the garment production process to handcraft their own limited-edition

headphone pouches.
We continue to use brand activities

as 3 platform to deepen consumers' IR ERBE  EARKESHENR  RIVERARSBILATREFFE . TS, BAGTHMING <&
e e e Ri%F - ESGTMB B EHRHIERBLI0EBE - EEELRBPIMENTR - S SEBEHARTREETHE -

on themes such as resource circularity
and nature conservation, the Group and
its brands conduct diverse practices
including fabric-scrap handicrafts and
used-clothing recycling, encouraging
consumers to experience sustainable
value through participation, promoting
green consumption and jointly building
sustainable lifestyles.

Additionally, during festive days such as Thanksgiving and Earth Day, we introduced sustainable gifts, including limited-
edition DIY kits and “Not Much Tea" gift boxes, through the Member Points Store. This Fiscal Year, our ESG-themed
membership activities reached a cumulative total of over 1,500 members. While enriching the membership experience

and benefits, these initiatives also guided consumers toward adopting a green lifestyle together.

SHEE FREAH

BETAND. RENESH
BAEA, HARERT—HOTHEEE

G5 RERERELABFE—EH#EER FESHEEME

Promotional Materials for the Membership Festival “RE;RE;RE;LAB
Handmade - Earphone Pouch Blind Box” Activity
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FLADY LESS CLUBJ X{h{E%:g
“LADY LESS CLUB" Cultural Club

LESS HrBRRAREMZSMREHSLER: > UBIEAHBERE IR E B R R
Fa o 1E T0BRIRS) BRERLE > LESS RABEAARZ TLADY LESS CLUB) » &
55 4 IHEE TLADY LESS) #&1E LESS BIREASE > FKH#EF LESS XL AEAEE »
SHBEHRD ZREERALERE - @BEX(LIEE s TEDEFW I > LESS &
FNKEB B IRHK + MINIEEES LESS PIEREXLIIMES) » EiEHEE R
XALRIEE - BEAMEE » LESS ERGHE 11 U MR ~ hEBRERHAGIF - Sl
3315 XfLVEE  WRBEFIEREREST » HFiB1B 300 4<fFdn > BEE 4,000 fi -
[EIBF » LESS #HEHEE TLESS MittAEHAREE) FSULER » XIFEAIFEMR © S
FIREX L& » Rt mEEEEE ERABA RENERE

LESS continues to explore cultural and intellectual connections beyond clothing,
using reading as a medium to create a platform for women's communication and
personal growth. Building on the “Zero-Stress Self-Enjoyment” concept, LESS was
further upgraded to “LADY LESS CLUB" in this Fiscal Year, inviting 4 “LADY LESS"
reading-group members to serve as LESS reading ambassadors and working with
LESS cultural ambassador Zhou Jianing to share reading experiences and reflections
on life with consumers. Through cultural salons, themed sharing sessions and

other formats, LESS held cultural exchange activities at IANGNANBUYI+ in OOELI,
Hangzhou and LESS Store at Westlake 66, Hangzhou, connecting consumers with
cultural creators. As of the end of this Fiscal Year, LESS had collaborated with 11
female writers and editors, held 33 cultural salons, shared more than 300 works and
gifted more than 4,000 books through in-store reading booths. LESS also continues
to advance cultural initiatives including the “LESS New World Publishing Award”,
supporting creator development, promoting reading culture and deepening long-
term, meaningful connections between the brand and consumers.

FLADY LESS CLUBJ X{tD&EE
“LADY LESS CLUB" Cultural Salon

LESSXL AEEEEMME CKGEEIFN) R EE

LESS Cultural Ambassador Zhou Jianing Launches a Cultural Salon with Her
New Book Yong Jie Wu Qing You
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RE;RE;RE;LABFIT#¥IE
RE;RE;RE;LAB Handicraft Material Kits

RE;RE;RE;LAB#® fr) —HRMIEXBRFIMH SRS HHBNREEMEBRES > SIS HEEEAFER
hEMBAHRBFEE - AME > HWE T —BENEEFRARSRLRE - HH2ESHHEIFRE - BF1R
HREE  KOLIKGHEEHFZSH » FIMHEOBIREEES,000A @ EEZAEAIBHEAIFREES B HEESN
AEREREABENE - ZITEBRE2026FFAESUSTAIN 100 TRIHHEERE BFEG -

Through the “Aesthetic Education Class for Fabrics” handicraft material kit initiative, RE;RE;RE;LAB combines fabric-
scrap reuse with art and aesthetic education, guiding consumers to discover new value in fabric scraps through
creative experiences. In this Fiscal Year, we upgraded the “Aesthetic Education Class for Fabrics” into an online course
and launched two fabric-scrap creation videos, inviting INBY Group members, KOLs and consumers to participate.
The handicraft material kits reached more than 8,000 people, allowing more partners who enjoy creativity and
sustainable lifestyles to experience fabric regeneration at home. This project was recognized as an outstanding case
study in the “Sustainable Commmunication” category at the 5th SUSTAIN 100 Awards in 2026.

M5 — MR E SRR L1RER
"Aesthetic Education Class for Fabrics"
Online Video Course

EE TPHER BREuLEtE

POMME DE TERRE “Featherverse Circularity” Used-Clothing Recycling Program

EREFEXRERORTaAER  SOHERFGRAR TEESR » RRPVBEDLEREBIRAVRE - BiBE
FIER B EREIUNART » #i2 TEk—2E—-BFA) NFRER  EEXBHEESHERYBLCABIRER 1T
E—EEF > EETERBRTMERBEE  LEEEINESRRELHRESHEERRTE  EHRBEEA
R R ELfEHE o

POMME DE TERRE partnered with professional used-clothing recycling platform Baijingyu to integrate sustainable
services into offline consumption scenarios and explore a new pathway for down products from use to circularity.

By providing used-clothing collection services in stores and creating a closed-loop experience of “recycling -
participation - reuse”, POMME DE TERRE encourages consumers to turn surplus clothing into circular resources. In

this process, POMME DE TERRE not only extends the service value of its stores, but also brings sustainability from
product expression into consumers' everyday actions, promoting the practice and communication of green lifestyles.

EE MPEER) EREYETE

POMME DE TERRE “Featherverse Circularity”
Used-Clothing Recycling Program
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>  jnbyby JNBY TEE—TF) EHE
jnby by INBY “Play a Little” Sports Day

jnby by INBY i EEhRERRERIIHEIERBE S - BB [R—T 1 BRRTESEE/ N AREZ 5
FEBRIEENAGE - jnby by INBY FEERMPILERME TRR—T) ESE > 88 E—F H—TF Bt—TF >
H—T1 SERESIRE > 5| ENPAREERPREBCES « IHEESHEE - B/ > jnby by JNBY
BETHRFRRER > BH) AR BEEEMAFEE/E  EBFERNRZI MBI ENS
B SIRRIESRARENRER

jnby by INBY combines sports experiences with sustainability and encourages children to
experience their bodies and enjoy exercise through the “Play a Little” sports series. At Suzhou
Center, jnby by INBY held a “Play a Little” Sports Day featuring playful activities such as “walk a
little, throw a little, jump a little and push a little”, encouraging children to release energy and
develop an interest in exercise through play. The event also incorporated a fabric-scrap handicraft
experience, inviting children to create their own small bags from discarded fabrics, experience
the fun of material reuse through hands-on practice, and integrate environmental awareness into
childhood development.

jnby by JNBY TRZ—TF) E&hE
jnby by INBY “Play a Little” Sports Day
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Distributor Management

FEEFHEIRHEEBNRECEREFEES - REDBTZRNEHERRIIN—ERE > #AF
FBYeess -

The Group continues to strengthen standardized management and coordinated operations of
distributors, maintaining consistency in brand image and in-store product presentation and
enhancing the customer shopping experience.

HPBL T BSCHEEAEA  BEEE - BEEMEEEEENEMIZEEMST - TEARER > 2f
i (CHBEABRERIRELME) (R EIFREHERIERA) FHE - BRCHEEEARN
BSEENK » IWEBRZEEHEITRARE SN EERTE - TBERE > HfEE (KEREEREE
RENFHER) REREMRAEHREGRE » HEMEEEREEE SR - REREkDETRFNE
BRE > MEHTEEEEEENK - HERROVERITA » HAIRBKRETEHEIE TR MREE -
FHEMEmBEERT - FEILER L - RFIESRAECHRBNY  SBEESREERRIRE TEER
MEEN » ROFREREERREEER » TESTUIRERSSSR - HREEAEEERR > I
B RAAAFERR o

We have established a full-process distributor management mechanism covering admission,
operational management, supervision and evaluation, and capability building. At the admission
stage, policies including the Operational Standards and Procedures for Distributor Admission
Management and the Rules for Handling Unauthorized Online Sales define distributor admission
criteria and operating requirements, while distribution agreements specify the rights and
obligations of both parties. During operations, we conduct regular and irregular on-site inspections
with reference to the Distributor Management and Development Capability Assessment Form,
continuously evaluating distributors’ performance in operational compliance, service standards and
brand image to ensure alignment with the Group's management requirements. Identified violations
are rectified and handled strictly in accordance with established mechanisms to maintain orderly
brand operations. On this basis, we actively empower distributor partners, encourage innovation
under compliant operations, and support the full use of omni-channel resources and membership
systems to create diverse value-added service scenarios, jointly enhance the consumer experience
and promote long-term sustainable brand development.

FEBSFRMEHERRENZREIES » BES
BREABITENRRTE @ EMIFERACHEN
RIBEERERES - TFEELHBARGD » HFF
ERRFERHOEHEBTURE  UEBRLENEE
B nEHEEEEE - ERRBFHENESE
5 HERBECHEBRNFEEY - aME > B\
MEEEHEBRGERET ZEE > SEREE
Al ~ T EEN - ERAHEE 2SI CEE
BEH > BHHHEEREAEXRRRRQIRIREES

Each year, the Group holds a distributor conference
and multiple training activities, creating a growth
platform that combines learning and incentives to
continuously improve distributors' service quality and
professional capabilities. At the annual distributor
conference, we recognized high-performing
distributors and shared their good practices in
operational management and customer service
through online sharing sessions, encouraging
continuous improvement across the distribution
network. In this Fiscal Year, we systematically
conducted multiple training sessions nationwide for
distributors, including season-opening training, new
retail training, product knowledge training, in-store
training and crisis response training, helping them
comprehensively enhance professional competence
and terminal service capabilities.







EHRIEEL

Response to Climate Change

I

Governance

FEBEERSRIEERE ,\,\\WKIEEESG AR BUT
DRE-EE- W17 N=ZERIRGIERE > B LM Titbie
’Eﬂliffﬁﬁﬁ BTE Eﬁﬁ—uﬂ%ffﬁﬁﬁﬂl‘ % BB TE BB

- BRREERBEEERBRIBRHR  sHLEREY o

The Group has incorporated climate-related matters

into its existing ESG governance system and established

a three-tier climate governance structure of “decision-
making - management - execution”. Climate-related
management is advanced from the top down to ensure
that climate-related risks and opportunities are effectively
identified, assessed and addressed in strategy formulation,
target management and daily operations.

IR BRAT INBY DESIGN LIMITED |

79



IR RAERAT INBY DESIGN LIMITED | 80

REE
Decision-
making level

XY
Board of
Directors

- BEERKEERERKENHFLERER - EHRIEERMREE -
BiENEES R

Review the identification and management of climate-related risks
and opportunities, and approve climate-related strategies, targets and
management directions

- BERRRERMBIRRITE T BIREIREE - WERREIERMESKE
Monitor progress against climate-related targets and action plans, and review
climate-related disclosures

- ERREARNFEEAASEZERRRILACERERBE - HEMR
PR R R B B L IR A 2 I T T

Ensure that climate-related matters are incorporated into the Group's overall
development strategy and business decision-making process, and assess trade-
offs between risk response measures and investment in realizing opportunities

- BEEVEAR—REE > BNEERENRIEER TIEREIRER
Meet at least once a year to receive a dedicated management report on
climate-related work

EIEE

Management
Level

ARHEREEE
Z5® > ALK
NGRS )
EREARAE

Sustainable
Development
Management

Committee, led by
the General Manager
of Corporate Public
Relations as the
management
representative

HERBCREERPRAAREER

Formulate and optimize medium- and long-term climate-related strategies
and targets

ol AN EER R ERANE

Identify, assess and manage climate-related risks and opportunities

MBI D ECRIEIEREREPT BRI E IR

Coordinate and allocate resources required for climate-related matters

- EHMES G RCEOERRIFAEMILIFER

Regularly report progress on climate-related work to the Board and CEO

e

Execution
Level

ESGI{E{H
ESG Working
Group

- BEREREAEMEIERITE > BEGE - B - ARIEEEIERR
B REE
Implement climate-related measures and actions and ensure the effective

advancement of policies, targets, and risk and opportunity management
systems

EXENEBEB2RRIEEREN ~ TRM
HNELN > HERAHREELEDE BE
ERMBEMBR AR UERAGE
EREMENEEREAEMREREKESE
H BEXMERE > ~EEHRERIZERH
BAIEIRMAESR MR EEE R EER
8 BEREETEEERERE 1758
2 BEPES > STEMAERRERNLE
MR EIATE » AR RIS B R REE o

Board members continue to enhance

their understanding of climate change
trends, regulatory requirements and
potential financial impacts through climate-
related training, industry seminars and
other activities, ensuring that they have
appropriate skills and capabilities to oversee
climate-related risks and opportunities. As of
the end of this Fiscal Year, the Group had not
incorporated climate-related performance
indicators into the remuneration policies

for Directors and senior management.
Going forward, the Group will assess the
necessity and feasibility of incorporating
such indicators in light of its development
strategy, industry trends and regulatory
developments, and will update the market
on relevant arrangements as appropriate.
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Strategy

FEBFEREERRRMEESZEREXRHIENRRE
= TERHMAARREERR - RIERBRILIEERE
WRYRIRECR - RARERHR (1-5F) FH 5-1085) &
REF (10N L) MIREEBE®  WIHEREREERES
LURABRE ~ XEFRBFRRILERIRINE -

The Group regards climate-related risks and opportunities as
key factors affecting long-term business resilience and has
incorporated them into its risk management system. Based
on business planning and climate policies in the locations
where we operate, we define short-term (1-5 years), medium-
term (5-10 years) and long-term (more than 10 years)

time horizons®, and continue to disclose climate-related
information to enhance transparency, support business
decision-making and strengthen climate resilience.

R ASEFELE EINTRR AR > TERANEEAE
TEABELSTARPHRIRNER ; RERRERRRRD -« ftiEE
BN EmMARBAELR , RERBRFHMEREE(EEHERI
EARMIRE « EmfSE BT mAHERE o

5The short term aligns with the Group’s annual operating plan and
budget cycle and is mainly used to manage risks that may affect
day-to-day operations and near-term financial performance; the
medium term aligns with business development planning, supply
chain management and product development cycles; and the long
term is used to assess the continuing impacts of climate change on
the business model, raw material supply, product mix and low-carbon
transition direction.

wIRE R

Climate Scenario Analysis

AEYMERRSE > ~EESEIPCCEHENRX
MRS (AR6) HRISSPIEZRFEREYIERE
R > BEEXSSP1-1.9 (EHIRIER) &
SSP5-8.5 (BHHRIER) EITE - BINE
FHEE TYERRTEELRE » ~&E
ERRASSP5-8.51F R RYIEE fa Bl £
¥ o

For physical risks, the Group conducted
analysis with reference to the SSP
framework in the IPCC Sixth Assessment
Report (AR6), selecting SSP1-1.9 (low-
emissions scenario) and SSP5-8.5 (high-
emissions scenario) for assessment. As
physical risk impacts are more pronounced
under the high-emissions scenario, the
Group primarily used SSP5-8.5 to identify
and assess physical risks.

FEMEARNRERESE > AEE2EE
BEERE (IEA) FINZE CEEHRIER
REEEBEIESR (IEASPS) BREEE R
D o BRFEHIRIB R TEREMISE Y
RaRz > BEERMRREERAEE
KREESERHRA NZE ERAREE AR
RARE B ST o

For transition risks and climate
opportunities, the Group conducted
analysis with reference to the International
Energy Agency's (IEA) Net Zero Emissions
Scenario (NZE) and Stated Policies Scenario
(IEA SPS). As policy and market changes are
most profound under the net-zero scenario,
with the most significant transition risks
and climate opportunities, the Group
primarily used the NZE scenario to identify
and assess transition risks and climate
opportunities.
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Analysis Module

BER2E

Scenario

(E=Si:pu

DR AERR

Scenario Description

Assumptions Used in the Analysis

IR E R
Physical Risk

WA R/ SRE

Transition Risk /
Transition Opportunity

SSP1-1.9 ({&HEMIE=

SSP1-19 (Low-Emissions
Scenario)

SSP5-8.5 (SHHIER)

SSP5-8.5 (High-Emissions
Scenario)

NZE CEESHMIER
NZE (Net Zero Emissions
Scenario)

IEASPS (BREBURIER

IEA SPS (Stated Policies
Scenario)

BBIENR - MEBFEEREABEBEEREH
iy Q== > = 7776717, 6 50N N L E R ETCTIEE S

Substantially reduce GHG emissions through combined
measures such as legislative constraints and carbon
pricing, with global carbon dioxide emissions reaching net
zero around the middle of this century

U ERHIERERESFAERE - XBRE

GHG emissions continue at the current rate under a
business-as-usual pathway

BFER  BBERNRRBERMAIME 2SRRI
1.5°CIARA » WTE2050F AR B —ALF SN

An orderly scenario in which stringent climate policies and
innovation limit global warming to within 1.5°C and carbon
dioxide emissions reach net zero around 2050

BREGRFRITEBRNBER » KEE—DMNE > EHE
RERER  THRESRSNYIERERRR

Assumes only currently implemented policies remain in
place without further strengthening, resulting in limited

transition progress and significantly higher physical
climate risks

FEER  XHEEH  BERKR - AIREYHIE
MERABERRFE ; EDMESBEROKEKFE
T AEERFEEEERINSE RIZER

Internal factors such as principal activities,
operating locations, asset scale and risk response
measures remain unchanged; the analysis
focuses only on specific climate risks faced by the

Group's assets under the hazard levels of each
scenario

KREBEEET « EFHFESHATE ; K@~ P
REFBHFBIR(ERAER

The Group's principal activities and operating
locations remain unchanged; short-, medium-

and long-term emissions reduction targets are
used as internal assumptions
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Identification, Impact Analysis and Response to Climate-related Risks and Opportunities

EREENREESR > AEERRERERERIEEME) « ZEDW - HIE RS HER

Based on the selected climate scenarios, the Group identified climate-related risks and opportunities, analyzed their impacts and formulated response measures®.

IR RHER ~ FTLELREY (BRSSP5-8.51F=%

Identification, Assessment and Response to Physical Risks (Based on SSP5-8.5 Scenario)

RS % T EEEBIRE | WX BRRBHBNCE FEETHEHE
Risk Affected Value Impacts on Business, Strategy Response
Category Chain Stages and Finance Measures
SMYIERERR  ARRPEIK ~ K R - EERRIERREE ) XEERLER - HEEEEMAIEN - SRGRRFEMAHER R R
Acute BEEZIEMSEXR Procurement Extreme weather affects suppliers, resulting in extended Incorporate exposure to extreme weather into supplier
Physical Risk 7+ tE delivery lead times and increased supply chain management risk assessments
Increasing intensity  Production s — SRR B R 1T FE S S B RE AR
and frequency IR - S ETEEBEER SR EHE WA Establish emergency response mechanisms with key
of extreme Logistics Production disruptions delay deliveries and affect sales suppliers and diversify production capacity locations
precipitation, floods revenue . L o _
and typhoons HE - BLBETLERS ST SRR R IEEITINE H 4K
Consumption - YRR ENEERECEE » BT IEEREFIEL Optimize network redundancy design and reinforce
Logistics disruptions delay deliveries, while damage to and upgrade high-risk warehousing facilities

warehouses results in inventory losses

‘ - TERSTEE - THER - WAPIERR » BHPK
- RBmRREE  PISHEFEXERENHEWARL - FE  @me

HE Improve emergency response plans, conduct regular
Extreme weather forces store closures, resulting in current- drills, insure stores and issue disaster-prevention alerts
period sales revenue losses and inventory impairment

BEHERER ¢ (L) FME(ML) 0 (M) > BRE(MH) > B (H) S/EBEHR | ATHA(S) > FREA(M) > EEA(L)
ST L E(L) > BEK(ML) > (M) > BE(MH) > B (H)

MEAYFE > RERERSTELNERAASHOFETEREHINER » EtREERXEEE EEMEMER « BBRER HEEFTREBEERYSARHERAFER - BRifE0 S ERs
£ - HRAE TR RIMNIHEWA ~ SHEMAE ~ FE ~ MEKRE « HERTERAZUMKESRSRENHFIRE  BBERMBETE > AEERHFHIRER T —REFEEENEERABERE
BARAENRIEERRER

¢ As of the end of this Fiscal Year, except for items that can already be separately identified, such as fabric cost savings from zero-waste design, other climate-related impacts generally interact with
factors such as raw material prices, energy prices, consumer demand and supply chain arrangements and cannot currently be measured reliably on a standalone basis. Such impacts may be reflected

in financial line items including sales revenue, cost of sales, inventories, property and equipment, selling and administrative expenses, and operating cash flows. Based on the current assessment, the
Group has not identified climate-related risks that may result in material adjustments to the carrying amounts of assets or liabilities in the next reporting year.
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el et T EEERIRE

HER - BRRRRUHBENTE
Impacts on Business, Strategy
and Finance

FEHEE
Response
Measures

Affected Value

Name Chain Stages

1B =R R SR
RRRHZUENSR

ESably

Increasing intensity
and frequency of
extreme heat waves
and extreme cold

weather

RIRERE (iR

i8S L)

RS

Risk Risk
Category
SRR

Acute

Physical Risk
2R E R
Chronic

Physical Risk

Climate warming

(overall upward

temperature trend)

SE
Production
b
Logistics
HE

Consumption

HfEE R b2l
R&D and
Merchandise
Planning

b=
Production
M
Logistics
HE

Consumption

- ERTREE > IERHE » IRAIER
Upstream factory shutdowns delay delivery and cause
revenue losses

- BRESERNA  BEERERTE > HEESTEHRE
EIES
High temperatures increase transportation costs, while
extreme cold interrupts transportation and affects supply
schedules during peak stocking seasons

- BRINEIEIEZR - BHEERRIHFER » EHEHERERT K
B Zia i ENE
High temperatures suppress store traffic; cold waves can
stimulate short-term demand, but delayed supply chain
response may cause missed sales opportunities

- RURERERELTERHRASS > N
Climate warming weakens demand for winter products and
increases R&D costs

- SEREERNRERR LA - RESUER AL
Production energy consumption and fabric quality risks
increase, requiring additional investment in equipment
upgrades

- SHEIBHARFEE I - EEREE MK
Uncertainty in sales cycles increases, adding pressure to
inventory turnover

- PHREEEREHEFHETERR LA KEEFIEK
KSR
Sales stagnhation and discounting risks increase for heavier
categories such as down jackets, affecting gross margin and

operating cash flow

- BRI BRI RE Y - BRETREEM
Monitor extreme temperature events upstream and
maintain flexibility in production scheduling

- BUEERICERE » RIS SRSERTER > RIEESE
EREsat
Optimize delivery time windows during extreme heat
and prepare winter emergency response plans to
safeguard transport network resilience during peak
seasons

-BEIER  AEXRREERAMEHEEREE - =
HILERPHEED
Optimize employee working arrangements and use
weather alerts to improve store inventory flexibility,
proactively capturing sales opportunities during cold
waves

- MAREEEZE M

Increase R&D of lightweight and cross-season products

- BLERIZERAAMR
Optimize production-line processes and cooling
systems

- B S AR A
Establish flexible warehousing and allocation
mechanisms

- MEREBAEEFTEA « SHEMBRNEE O > I#H
HZERLTEYAE
Strengthen integrated analysis of climate trends,

inventory forecasts and sales data to improve
anticipation of seasonal transition points

BEA iR

TERE

(MH) > &(H) 7

BHA - F2HA(S) » FREA(M) - RHEA(L)
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S EBERIRE
Affected Value

Chain Stages

BEE - BREMBHORZE

Impacts on Business, Strategy
and Finance

Rz %E

Risk
Category

FEXE Tt
Response
Measures

SRR KERRER BB - 1R EMERAEEBER N ASEEERNBKERRE «  — RARHED SR REFEKEM RS
Chronic Water scarcity Procurement B TRERER A EF Increase the proportion of certified sustainable cotton
Physical Risk s Water shortages reduce yields and quality and increase and low-water-use raw materials
Production costs for r?atu ral fiber crops such as cotton and flax and for — TEHRER MG R A K S B IR > SENRREKEE
poultry raised for down T&
— A EREN R E KB A T e A A A A IE N Incorporate water management performance into
Production costs increase for water-intensive processes such supplier assessments and encourage the adoption of
as textile dyeing and finishing low-water-use processes
LRAGHIZE e R & - ERR TR ERE YRR ELRE « METRE - RREVECESFERME
Ecosystem R&D and SEREER S o MG ANEFEE AR AN Explore alternative materials such as bio-based
degradation Merchandise Ecosystern degradation may reduce yields and destabilize synthetic fibers
Planning guality Qf plant- and animal-derived raw materials, — (BB RIS EMR] s OB ACE > WEEE
IpEE increasing procurement and R&D costs K E U E R
Procurement

Prioritize certified sustainable raw materials, diversify
procurement sources and promote fabric recycling
and reuse

XA 1 E(L) > AME(ML) - (M) RE(MH) > B (H) 7
BLETREE (L) > YE(ML) > (M) > FRES(MH) > &(H)

PBER © FGHA(S) > HPEA(M) - REA(L)
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SRR REAR!

SESEY (ERNZEWSS)

Identification, Assessment and Response to Transition Risks (Based on the NZE Scenario)

RS % TEBERIRE | BE5H BRAMBNE FESHETE
Risk Affected Value Impacts on Business, Strategy Response
Category Chain Stages and Finance Measures
BEREERR SEEEIEI (R AR - G EELTERERESRERES  IRSHEE - BmAPFFEMEHRRELL T SRR TESNE « M58
R B3R~ kB EMITEE « Procurement BiZ ~ 505 ~ MRIBHRER A tERERE
Policy and TR EBIFEEKRIE HE Higher global green product standards and supply Increase the proportion of sustainable material
Regulatory 7+) Production chain compliance requirements increase costs for procurement and require suppliers to improve
Risk Increasing supplier audits, certifications and material substitution certifications and strengthen chemical management
i . . U T g B e
reguiatory pressure TR - EHEREMEREAMNS - AETHRSRERES - HBRORE TRUETIERIHLITE0S
(carbpn emissions Emissions reduction requirements increase Promote energy-saving and emissions-reduction
requirements, green HE environmental capital expenditure, while non- technology upgrades at core manufacturing facilities
product standards C ti compliant production facilities may face penalties - N N " .
and climate disclosure oo EHen Clene e meyEeEp - BRI R S EB AL ARG
requirements) =2E - YR iBE R e RS R S A HA R A Prioritize new-energy logistics partners and optimize
After-sales Transition to new-energy logistics increases short-term warehousing layouts
costs ek A e - =
- - B SRS RREESEESRERKT
- FBEEEEEENMK > AR TEBESISEES Establish dual compliance review mechanisms for
N marketing content and climate information
Grea‘.te.r scru_tiny ofgr_een marketing may. result in - BT HEEIEIRTE ) BEERR LGB
administrative penalties or consumer claims Provi ) : .
rovide Ten-Year Maintenance in after-sales service to
- PR EEE DS AEIE(E > BINESEY cover the full product life cycle
Companies are required to assume full product life-
cycle responsibility, increasing operating expenses
ety s Kr T A 2% BRAEC AR REE R El - IRREERAZERER « NSNS - B RRHEMEISRE > MSHERBREYE - BE
Technology NEERHE R&D and Eco-friendly fabrics have long development cycles and ME
Risk Challenges in green Merchandise high R&D costs Establish a sustainable materials database and jointly
technology R&D Planning R T S U EATR R BT EE RN SRR develop bio-based and recycled materials with suppliers
and low-carbon ., ot ) e = N e
. EE &) > HWRENIRERIEEE ] - ERERRERETE Nt 2SN » #AMR
equipment upgrades Production

Low-carbon technologies increase initial R&D and
depreciation costs, while short-term fluctuations in
output efficiency place pressure on profit and cash flow

=
Promote lower-impact processes, strengthen chemical
management training and improve material utilization

BEAERER ©R(L) > PIE(ML) -
FERE R

=%

RE

FR{E(ML) -

PBEA : FEHA(S) > HREA(M) > REA(L)
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Rz %E

EEEBIRE
Affected Value
Chain Stages

T - BB RMBEHNTE
Impacts on Business, Strategy
and Finance

FEHEE
Response
Measures

Risk
Category

ety R BHGEE (HERE RE — BRI EE SRR » PIRES | BHERERRE 1K ED - BB AR RHEMELIE R - INSAMAER ESG IR e
Technology i pEEay) Procurement Low-carbon transition increases procurement costs 25
Risk Low-emissions ki and may create fluctuations in supply stability Continue expanding sustainable material applications
transition . Broduction — TEFHRIME R NS S s » foERS 2 and St'rlength'env supplier ESC management and
o ERBENERTEEY  SREENEgeEs oo YA ‘
Process upgrades and material switching increase - BRI E > BAMER AR  BEREEEME
R&D and adjustment costs, affecting short-term Optimize green processes, improve material utilization
product development efficiency and delivery stability and jointly develop recycled materials
and potentially resulting in lost sales opportunities
Tz R HEEREFE(L (e HE - HEEGARF LA BRIZERBMBIFZRIEEL > - EES5Z0iE  SREMRE  RIBKHEEBREIERE
Market Risk HERRLEA) Consumption FIRE BRI E T % ~ MIBMHEEREK HEREE
Changes in consumer Rising consumer preference for green products, Improve the multi-brand and muilti-category portfolio
preferences (rising combined with greater climate-driven demand and flexibly adjust replenishment strategies based on
demand for green uncertainty, may lead to lower sales and loss of market terminal sales dynamics
S“mp“o”) share - BB RERERELAB SAIERIER AR
Continue to develop sustainable brand and product lines
such as RE;RE;RE;LAB
BERRE NRE mIGAEBEGE HE - BEEHERBRAT > 5518 NEG G 88 - BisSEREENE » 8 ESC T » UAIRENDUER
Reputational  HEBMBURERF Consumption HEBEEBEE TR - HISEDGEMRERE RmhBEE
Risk Public sensitivity to the T15 If green marketing is inconsistent with actual Establish transparent communication mechanisms,
authenticity of brands’ After-sales practices, it may trigger a “greenwashing” crisis, reduce publish ESG Reports and build brand trust through

green commitments

increases

consumer trust and weaken product premiums and
repeat purchases

- BRZSTENEERINEER 55 bR AT RE LR
BB
An inadequate repair and recycling system may
weaken the brand'’s sustainability proposition and
affect loyalty

verifiable improvements

- e ERARETFEERT > RRERDWEERF
BRI BER » B HEE N R A RAEENER
Use the membership system to provide Ten-Year
Maintenance, explore used-clothing recycling and
surplus inventory reuse model, and strengthen
consumer recognition of the brand'’s sustainability value

B C(E(L) - RIEML) -

24

RE

2R (L)

FRYE(ML) »

F(M) >

(H) S/EAHER ¢ 4THA(S) > HREA(M) - BHA(L)
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FURIERREAR « sTEEEY (BRNZERBR)

Identification, Assessment and Response to Climate-related Opportunities (Based on the NZE Scenario)

Hiams

FE{EERIRE
Affected Value
Chain Stages

HEH - BREMBORZE

Impacts on Business, Strategy and Finance

HiBaiE
Opportunity Name

TN
Opportunity Action Strategy

Type

=P ES RFHEERERAE ~ FRERE & - EEREIRA R R RBE AR » T RESNEER - NEEERRRYIREENEL ; Rt BEE e
Resource FERA Production %=y HETRRETTIRR
Efficiency Improve operational LY Improved operational energy efficiency can reduce overall Continue optimizing warehousing and
energy efficiency and Logistics unit product costs and offset pressure from energy prices and logistics energy efficiency and strengthen
reduce energy costs potential carbon costs energy-efficient operating models for
- BB EA S RAEE RS RB AR  Ris  CUlomated warehouses
SHEE BN BB A M A B - BBBESE (RERESE) WRBEEN
Energy-efficiency optimization helps improve fulfillment Optimize logistics scheduling capacity
stability during peak seasons and reduce operational volatility, during peak seasons, especially the winter
safeguarding order fulfillment and revenue realization during sales peak
sales peaks
EIRF BEFEAIEEEM A REE - BIBETFEENEARHEIRTIE » AIREHRERAGERSY) - BUBEFERKEARESIRE - EEEFME
Ko FEERMEHMKEE R&D and TRERMEIRIRRE > BRI RHERS RB R RERRE R 2 BRAREETRE > TESEAREN AR
Recycle surplus fabrics Merchandise Circular use of surplus fabrics and offcuts can reduce reliance Establish databases for surplus fabrics and
and discarded materials Planning on virgin natural fibers and animal-derived raw materials offcuts, prioritize the use of surplus materials
to reduce reliance on raw REE and mitigate the impacts of raw material price volatility and in design and development, and improve
materials Procurement supply uncertainty mechanisms for offcut reuse

TEIRAA KA Sh T BEFEZ BT A A B R I A SR EH S LA
Products using circular materials may create new selling
points and generate sales revenue

HBLRHHERAIFREERER (WFT
REBLEFENFFERD

Work with suppliers with recycling
capabilities to develop circular products,
such as zero-waste recycled wool and denim
fabrics

FERE EL) > PE(ML) > FR(M) > FRE(MH) > &(H)

BRIEEE  ZHA(S) > FREA(M) > REA(L)
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kg

HEEERIRE
Affected Value

HEE - BBREMBNEE

Impacts on Business, Strategy and Finance

HiBaE
Opportunity Name

1TEhERER

Opportunity Action Strategy

Type

Chain Stages

ERMARTE AIEEME RIFERBEE  HEREE - AHEM R TR ERLEME - EMEMBKAIFMRIE - SEEATISERMEERLLE - HEREM
Products miftEs o Rt ERETIS R&D and SHE  HENERASIBEA R K B RHRE R
and ] Develop Sustainable Merchandlse Sustainable material applications continue to expand into Continue increasing the proportion of
Services Material Collections and Planning recycled fibers, bio-based materials and innovative materials, sustainable raw materials and advance the
Circular Products to Access B supporting ongoing upgrades to the product portfolio application of recycled and bio-based materials
Green-Premium Markets  procurement HEE2L T RESRERR LT UENESESTRDY - MAVEMRESERMEE
HE BEEWEI ol HHEE MBI ESKR - Nk A Strengthen the development of functional
Consumption Diversified consumption scenarios and rising demand for and cross-season products
cross-season wear allow a broad product portfolio to meet W O E A el N Tk B M R 5L
consvumer demand for low-carbon and sustainable products Advance sustainable product certification and
and increase revenue product carbon footprint accounting systems
+E4E) EEERBE b R b2l EERATHHERFBILEREREHER  RETFEHFEEN - KESERRERMEECRS » BaLH
7 EAHEESHENR R&D and BEREZFRALR SEERAR T PIE 3 (T B R PRI A
heiE(E Merchandise Repair services under the membership system can extend Continue to provide repair services through
Member service systems Planning product life cycles and improve customer retention and the membership system and optimize online
such as “Ten-Year =73 repeat purchase rates, supporting revenue growth application and offline store delivery and
Maintenance” enhance After-sales BEEBCEREESLHEST (EPR) EMBEES %L & response mechanisms
coneumer loyalty and BNRF A2 A RBREE A EN A RBREES - EEEEHEIEMAZRREHRE  RREXE
rand premium As circular economy and Extended Producer Responsibility WK BB F RS
(EPR) policies are progressively strengthened, this can Incorporate repairability into product
enhance the Company's ability to adapt to compliance design standards and explore used-clothing
requirements for full life-cycle management recycling and reuse pathways
Ot GEHEIRE > AEriFE EE RIZCEBCHESTHERENE > BREAFTEEEERAR - RREBBREEE IR  GoTEEER
Market EETRNRGENMEES  Consumption RUBMGRMY EEREBEREE  RARRIEHI RS

ERHBEDR

The rise of green
consumption gives
designer brands with
sustainable value
propositions differentiated
competitive advantages.

Climate change intensifies seasonal fluctuations in
consumption, requiring merchandise planning to adapt
more flexibly to different climate conditions
HEEHERIRRBIERIRA  BBGBeERMBIERERS
BRENFBAERE

Consumers pay greater attention to products’ environmental

attributes, and a green product portfolio can enhance
product premium potential and revenue growth

Strengthen climate trend and consumer
insights, optimize merchandise planning
in light of regional climate differences,
and improve responsiveness of the rapid-
response mechanism

- FHEERERIERKR
Continue to advance sustainable product
series

FERRE E(L) » E(ML) > (M) > FRE(MH) > &(H)

BFIEEE : ZHA(S) > HREA(M) > RHEA(L)
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7y HiERTE ~ BEEBIRE T - BIRRHBTE TENRRE
Opportunity | Opportunity Name Affected Value Impacts on Business, Strategy and Finance Action Strategy
Type Chain Stages
3/l ZULEMEERIRMBEY R — RUBEMLET R IAGAE R BN RIS R R FERR T M5 SR R E — RABEMAER B RIER LA
Resilience KLFER - 1Goa(trEtEiEE M Procurement % BEREAREME S T RBEMEERLLA > nIp R E— Increase the application of recycled fibers
Diversified raw material i BMRSCRMRE - MRMEanERES - ESRmEEme  and altenative materials
strategies and recycled Production TR R - BRES TR R LRI R » BIIEME
material applications Climate change creates uncertainty in the supply stability of e BN B TR
enhghce supply chain natural fibers and animal-derived raw materials. Increasing Build a diversified raw material and supplier
stability. raw material diversification and the use of recycled materials system and establish early-warning
can reduce reliance on a single source, enhance supply- mechanisms for raw material supply and
chain resilience, improve procurement budget predictability price volatility
and stabilize gross margins
R L R(L) > REML) > (M) > FE(MH) > B(H) BSRIEEE © K2HA(S) > REA(M) > RHA(L)

HRTERMHTE > ARNRAREER « BRE(EEETATIRSMREEN - BT ERMRAMCERZRERED - REREAFATRRZAIEN2EEE X At
FEBARINEE(CEER o HEH » PHLRE > AFERER] R EAEENEENRA « SHEME - FENHERE  HELDEER  WANERER - MERRFER
BUMAEERET - 7EE BB EREAERREMEIEEANEEREE > HFATHIFESTIEREFELERENANMES - AEEFE—D EI RIEERRBRE
BHEMTIHE NG - WEBB RS ERMMEZES RRELTME o

For anticipated financial impacts, due to the high degree of uncertainty associated with long-term climate scenarios, policy changes and consumer behavior, and because
related impacts are difficult to distinguish from other operating factors, quantitative estimates at this stage may lack reliable reference value. The Group therefore does not
disclose quantitative assessment results at present. Over the short, medium and long term, related risks and opportunities may affect sales revenue, cost of sales, inventories
and impairment, R&D and certification expenses, logistics and energy expenses, property and equipment investment, and operating cash flows. The Group currently has no
material asset disposal plans arising from climate-related strategies, and funding required for related actions is mainly sourced from annual operating budgets and internal
funds. The Group will further establish linkages between climate-related risks and opportunities and financial line items and gradually conduct quantitative assessments as data
and methodologies mature.
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RUREEN SRR

Climate Adaptation and Transition Practices

BRANET > AEEZRE - TRERZEEHREENIBBOREER » ERESREMEMERE « EFE
E - R RILERTRNAIERITE - KB RERABERGHE « HEENEMEHES - EFKEDEH
B URHEHENENBIRR - ReHBEEN « PHALRARMBRE(CAIEED - ERREERI T > £5EH
AR ERBEEBELER —EREIME - RGHEE RN EBTEERARLERRBERERNE - BT
BN ~ BinRRANEER  HEMERESN - EMHERNEEEREFEL - AEESHEEABRES -
RIEELSEERISE RIS E S o7

Scenario analysis indicates that the Group's multi-brand, multi-category and multi-region footprint helps diversify
certain climate risks, although the supply of climate-sensitive raw materials, upstream production, logistics
networks and demand for autumn/winter products may still be affected. The Group can strengthen its ability to
respond to short-, medium- and long-term climate change by adjusting product mix, supplier and raw material
portfolios, inventory and regional allocation arrangements, and by continuously advancing energy efficiency and
circular design. Based on the current analysis, the Group considers its existing strategy and business model to
have a certain degree of climate resilience. Key uncertainties considered in this assessment include the strength of
climate policy implementation, development and cost of low-carbon technologies, regional differences in extreme
weather, supplier adaptive capacity, raw material prices and changes in consumer preferences. The Group will
continue to monitor these factors and adjust its strategies and business arrangements as appropriate.

FEBEAEERSROAGHERRTE - MUIESREEIME T ESEREE - RFARGERTINMEET2E
MESEEMEL TAREERAE) AIEERRE e

The Group has systematically implemented carbon reduction actions across the value chain to enhance climate
resilience and advance the low-carbon transition’. Details of other low-carbon actions can be found in the
“Sustainable Raw Materials”, “Sustainable Product R&D" and “Sustainable Product Design” sections.

BEAYFE > AEBEEAFIERL  TEOREEMEAE - B EREATHEMARBESHE - AEESES)
REETHENTENABIERNGIE - BYEIRGEEERGE  WERIRESHER

' As of the end of this Fiscal Year, the Group had not yet formulated a separate, comprehensive climate-related transition plan.
Relevant transition actions are currently incorporated into existing business plans. The Group will progressively establish a climate
transition roadmap as the scope of its GHG inventory is improved and emissions reduction targets are developed, and will disclose
relevant progress as appropriate.

EH
thit
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EHA¥REE Raw Material Procurement

REBFHERIE « iR - BRE - FESEERMENBELE
FER - BBBEEMEMER » BAOMELEERIREEK [
B RAESUTBEEMESEaERNN S REHER
o BEUEMERSYPTTERESRE HERE > FREY
EEEEMFIBrewed Protein ™ o FAFIINEIRILIRIAEYIEAES
KREWEME > BERRHIREREBEEENFRSRMAZER
B8 > FRFREBBYEERGIBRENEERENE SR ©

The Group continues to promote the use of recycled fibers
such as cotton, polyester, nylon and wool. The use of recycled
materials helps reduce carbon emissions from material
production. We also promote innovation in synthetic fibers
that replace petroleum-based feedstocks with renewable
biomass, including using bio-based polymer PTT as a
substitute for conventional petroleum-based materials and
applying bio-fermented materials such as Brewed Protein™.
We also encourage replacing animal-derived materials with
natural plant fibers, which can help reduce potent GHG such
as methane generated by livestock farming while avoiding
the high energy consumption and pollution associated with
animal hide and fur tanning.

{HFEREEIE Supplier Management

TEROAME > AEEEREBESE =R IRIREFREURG LF > B BZ S RRERMEHRE o
EREBHEMBRESBNER L > RIGZS REEERE  HRE-SHNHERRIIES -

In Fiscal Year 2026, the Group formally launched the collection of Scope 3 emissions data for contract
manufacturing facilities and plans to gradually extend data collection to raw material stages. Based on
improved visibility of suppliers’ carbon emissions data, we will progressively work with suppliers on further
emissions reduction initiatives.

B35 Warehousing and Logistics

FONERFPOEEBRBEANER R » BETEEL6,183.2T 5K » BBKBARBEREAMCIESR > TR
DEFHIRPAREFENRIRHRAERME - B » AEEEILR ~ RES ~ B « ARFHHHEHTHE
BREEFERFRENT  BRABRERRNE - BTN B RIEER AR E LR © &
SEBAE =AYRRGERRERROIRIINERE - —S A \MEHBRERIRENAHF61.03E_F1L
HEE » HPeERERFER 16 40— ALiEE - BRERAFER2ZIWM_ALRER  HEt
FRHFEAR10.2M_atREE

The Hangzhou Logistics Center has deployed lights-out automated warehouse areas totaling 16,183.2 m*.
Robotic equipment enables unmanned operations, reducing warehouse lighting energy consumption
while improving operational efficiency. The Group has also established city warehouses in Beijing,
Chengdu, Shenyang, Xi'an and other cities. By optimizing forward regional inventory placement and trunk
transportation arrangements, we improve cross-region allocation efficiency and reduce carbon emissions
from unnecessary long-distance transfers. The Group works with third-party logistics service providers to
manage transportation-related carbon emissions. In Fiscal Year 2026, transportation-related emissions
reductions totaled 261.03 tCO.e, including 16.40 tCO.e from new-energy vehicles, 233.81 tCO,e from rail
transportation and 10.82 tCO.e from green packaging.



SIRIHRAERAT INBY DESIGN LIMITED | 93

P[EIEES Store Operations

AEELEDEREIEABE100%HEFE  RFMENRIEEFLHLLAE > 140775
KM RERREREL REEEBEMEXRLN30% @ 2ERFHENT,2T8TR
By o [EIfy - ASEBHESIRER « REFEPISERYERERPRIAF - LIE—TFREF]
[EEE KRS BRI PNEREE

LED energy-efficient lighting covers 100% of the Group's directly operated stores.
Based on comparisons of energy consumption between new- and old-format stores,
a 140-square-meter new-format store achieves an approximately 30% reduction in
lighting electricity use compared with an old-format store of the same size, with
estimated annual electricity savings of approximately 7,278 kWh. The Group also
promotes the use of recyclable materials for store display props such as hangers

and mannequins, further reducing resource consumption associated with store
operations and display updates.

ERiREBHMZE  Product Carbon Footprint Accounting

FEERNNEDERZEMBERRER - EAMRERIISHEN::E > 8 18
EHFE & TFERMERERE - H > TBEFFE BFERARIG
0.25F R —SULIREEHN » T \MEZERILEREAL,TT6M > RETBD IR
L194TR_StREE -

The Group is committed to advancing carbon management across the full product
life cycle. Two products have obtained carbon footprint certification, namely
“Recycled Denim Jeans” and a “Wool-Blend Fabric Dress". Each “Recycled Denim
Jeans” product can reduce emissions by approximately 0.25 kgCO.e. A total of 4,776
units were produced in Fiscal Year 2026, reducing cumulative carbon emissions by
1194 kgCO.e.




RS EE

Risk Management

FEEDRTEENTRARE
HREIRER - WRERARA
HORE AR EIE o 1 LM
1t - RPN ERREERE
SQEEL, -

The Group has established a
comprehensive climate risk
and opportunity management
system to effectively manage
climate-related risks and
opportunities. Compared with
the previous Fiscal Year, our
climate risk management
process remained unchanged.
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FEERERRERER

The Group's Climate Risk Management System

> %5l Identification

- SMEREER : FHEIRMIBEREE - RIZELED - BEREEFREBRNARBRKITER » WEESRIEBROMN >
FISMNERIRIZ AL AT REAG SR B A SR AT TE R PR SRS o

External Monitoring: Continuously track policy developments, climate change trends, extreme climate events and
progress in key low-carbon technologies, and combine these observations with climate scenario analysis to assess
potential risks and opportunities arising from changes in the external environment.

AERE | WEREBHPITAREETRERINREE(CEHRBEREDIT  FRIINPRIREANERHENR
& PINBn R R EERRERE N RE « BRtEEFIS A NS E RN EBMELHEE -

Internal Feedback: Collect climate events observed by business departments in day-to-day operations and analyses of
potential impacts as an important supplement to and validation of external monitoring, such as feedback on extreme
weather affecting transport network stability and observations by merchandise planning teams on changes in sales
cycles caused by temperature fluctuations.

> iy Assessment

- HEBEREEREBNEENR RERERTEEY (81 PR RE) —@EEETRRMEE - SERTHA
MERARFEFIHRIZ A - BEREFIE B S XHAAREBRIEREIRFIE - LURATHEERAZERIEE 2 -

Systematically assess each climate risk and opportunity across three dimensions: likelihood, impact level and

time horizon (short-, medium- and long-term). Where necessary, coordinate relevant business departments and
incorporate their practical judgments of climate sensitivity in their own business areas to improve the accuracy and
comprehensiveness of the assessment.

- ESMEHRERKBNESAIFR  REERERS - REMXRSHNARTISEMEENR > WETHRER -

After prioritizing risks and opportunities, classify those with higher impacts and higher likelihood as key management
priorities and update them dynamically.
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EIEA B AR

Metrics and Targets

> JREE Decision-making

- HEHMAERERBIARGT  FRAEEREAREEER

BORERRERS) > LRABIEIEM > MEEmE S HEERRE AEEEGEEER (85 B H20215RRAEMMA (30 - 60-RERY SRR

HiIRE AR ERER AN EIRE

Submit the assessment results and prioritization

to management as part of the Group's overall risk
management system, with management making
corresponding decisions in light of the assessment
conclusions and the Group's existing risk management
framework.

BRI MR PHRIURERER - S EEEE B REAEE
#FER > WIRFHAEIEENVEBERE -

Relevant departments implement response measures in
specific operating actions in accordance with management
decisions and maintain regular communication and
feedback with management.

> BEER  Supervision

- R EEEERE AR RREEE 0 —BEBERRIR
LR ENE M HIRAREEL » IR AR BRI AVFT
BES > EEEHE > WRIERREFT—RmEIEREK o
The Risk Management Department continuously monitors
changes in relevant risks and opportunities. If the impact
level or likelihood changes significantly, or previously
unidentified new signals emerge, the risk or opportunity

is reassessed and a new round of management decision-
making is initiated as appropriate.

FRAIANZRET R BRSIE M o AME > AEEEMRER EHE T B EEEER 30506 E

R - ZERHRE St EREEETFE—

TERB SR ARERREE

NRGAVE(LAGE ©

The Group actively responds to China's “dual-carbon” strategy and, since 2021, has been among
the first fashion brands to join the “30-60 Campaign” (China Fashion Brands Climate Innovation
and Carbon Neutrality Acceleration Program). In this Fiscal Year, the Group further established
the “3050 Carbon Neutrality Target” for its own operations. The target marks a further step in
translating climate management into a quantitative commitment with clear time milestones.

FY 2025-2030
EHRER

Short-term Target

FHIRAR

Medium-term Target

FY 2050
REBIR

Long-term Target

U2 A EREEE
-2 =FHFAREREE
—MEE_EHNHRE (B
R) T 20% ;

Using Fiscal Year 2025

as the base year, reduce
absolute Scope 1and Scope
2 emissions (mMarket-based)
by 20% by the end of Fiscal
Year 2030;

W BT RRHE AR
BB AMEFERE
B — M E = BN
(EATHE) TR 40% ;

Using Fiscal Year

2025 as the base year,
reduce absolute Scope
1and Scope 2 emissions
(market-based) by 40% by
the end of Fiscal Year 2035;

H-BRTHEN > B
T E & B B E A
(HEE—FBE= &
R o

Achieve carbon
neutrality across the
Group's own operations
(Scope 1and Scope 2,
market-based) by Fiscal
Year 2050.
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RASEIEIE —ETREME —ES"hEE

KPls Fiscal Year 2026 Fiscal Year 2025
BAERBHINEEZ (HE—AEEZ ) ERUE) (WM_StikE2)

) 8,041.2 7,369.6
Total GHG Emissions (Scope 1and Scope 2, Location-based) (tCO.e)
BERBHEE BE—RBE > ZNTH) A RRER — s
Total GHG Emissions (Scope 1and Scope 2, Market-based) (tCO.e) T T

323E P4 B _ — = e =

ERAZEREHN @E—) WS tHES) 2850 2567
Direct GHG Emissions (Scope 1) (tCO.e)
EERREREAEIN (BED) (ERGE) (B ALHES) s o
Energy Indirect GHG Emissions (Scope 2, Location-based) (tCO.e) T T
REREEREREHN (BEZ) ER™H) EZSRES) 25689 eae
Energy Indirect GHG Emissions (Scope 2, Market-based) (tCO,e) T I
AERBHREE (SE—REEZ > ERMuE) MW -a&tmE2/8BTARKER - -
GHG Emissions Intensity (Scope 1and Scope 2, Location-based) (tCO,e/RMB million revenue) ' )
BERBHNEE (BE—RBE— > ZNTH) - RER/EETARBELR . »

GHG Emissions Intensity (Scope 1and Scope 2, Market-based) (tCO,e/RMB million revenue)

B2

Notes:

1AEEREREHNBEZESEE IR RERAENREEFEEEFIEND/FAT » BFEERRRYRTO « BEMAE - BEHEES o

1. The organizational boundary for the Group's GHG emissions accounting includes JNBY Design Limited and its branches/subsidiaries over which it has operational control, including but not limited to
logistics centers, regional offices and self-operated specialty stores.

QENEER  ARERAERBEEINEERBEABETS  SOhE » UNER SRR EMERNERR
BET) o

2. Based on the Group's operating characteristics, its GHG emissions mainly comprise direct GHG emissions (Scope 1) from gasoline and diesel combustion in company vehicles and fugitive emissions
from air-conditioning refrigerants, as well as energy indirect GHG emissions (Scope 2) from purchased electricity, steam and heating.

JCRERBBREAETAEM Bt » @t AalkERmtY) c REREBZER_AMEERY  UikiE CAEREBIZERZR) (GHG Protocol) #ETIZE - ERUSEMNENRTIBNINEE PN
EEBER O BB A RIRIEEEN SR (BAM M 2023 FBN S LHIRETHAS) RIEMEPMEFED 0.5306 tCO,e/MWh FMBREFHKEAF (FREEMHILRZZNIEARIRES) BP 0.6096
tCO,e/MWh (ETTETE o SMNEZISRERNEINAF - REEREERNNEZESRMN (AEEEEECERERRBINZE FRREER (Fi7) ) RFNRIHRAFE -

3. The GHG inventory covers carbon dioxide, methane, nitrous oxide and hydrofluorocarbons. GHG emissions are presented in carbon dioxide equivalent and calculated in accordance with the GHG
Protocol. Emissions from location-based and market-based purchased electricity are calculated using the grid emission factor (0.5306 tCOZe/MV\/h) and the grid emission factor excluding electricity
generated from non-fossil energy sources traded on the market (0.6096 tCO_e/MWNh), respectively, in the Announcement on the Release of 2023 Electricity Carbon Dioxide Emission Factors issued by

the Ministry of Ecology and Environment. Emission factors for purchased steam and heating are based on the heat emission factors in the Guidelines for Accounting and Reporting Greenhouse Gas
Emissions from Public Building Operating Enterprises (Trial) issued by the National Development and Reform Commission (NDRC).

4ARERSEBBRBNER BN EBAZE » AEEERIFBRHBEFM o BRFsTOEEML » B — 2 - A FERERESHINEIRETER -

4. Due to the significant effort required to obtain reasonable and well-founded data, the Group has not yet disclosed Scope 3 emissions. Based on changes in statistical scope, we have restated the
greenhouse gas emission data for Fiscal Year 2025.

5. ARME > WPEE T BEHE2,360 MWh » ARAMFHRE " (BRh5H) NHdEHERE

5.In this Fiscal Year, we purchased 2,360 MWh of green power certificates for use in calculating our Scope 2 (market-based) carbon offsets for this Fiscal Year.

it

FREHEN (8E—) - DURINEED ~ ZSMNEAFTERVEREEREREHNR (
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FEBRNIEBRZEIE

'GREEN ELECTRICITY CERTIFICATE TRANSACTION VOUCHERS

BE7
WA - TRHARER AT

FERRBROEIEE

The Group Purchased Green Electricity Certificates

SIRHRIREMRAT INBY DESIGN LIMITED | 97

FEFECHEEETRZZIBRRERMYIERRTE » NS RRIEEREENEREE - HRNBERMTHH
BRSO RER R ERMNEBERETIRG - AU FEREIEREAFEENRFEDNEERBOLL - KK
FEERTERELY  BEUEERERERMNEIBZERIMRE > WESIRAEREIENECRIKEEES -

The Group has identified business activities in its value chain that are susceptible to transition and physical risks or
involve climate-related opportunities. As the Group's asset and financial data systems have not yet been tagged

by climate risk and opportunity category, the amounts and percentages of relevant assets or business activities
cannot be disclosed reliably for this Fiscal Year. Going forward, the Group will improve the mapping among
business activities, asset locations and climate-related risks and opportunities, and progressively enhance its ability
to quantify and disclose relevant metrics.

M E > AEE TARREERRREBHNERS L - MENRENTE &

354w

In this Fiscal Year, the Group's “amount of capital expenditure, financing or investment deployed
toward climate-related risks and opportunities” was RMB3.54 million.

o H;j LF *:".pE
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R EZER SR
=5 é/ﬁ%fg ks

Energy Management

Efficient Resource Management
FEMSHEBREANADFEBRNE  RERLHEE

B2 flE (EWmERAWNE) (EREABSHEEER

SEEXEEH (PEARSNEBERFSEE) (hEARSNDHOERE) (hEARLMIEK Rl) SREREENE  BAAJEERBREBREM 57
F) BREHEER  SESSIBEEEEARS - INABYE ) RAGHETREASHIENET HIRORAGH ©

BEMEAEER ; @ » ETHNEEAAFHEFMBAUERGEHNBE - AKIEERT » B8R The Group integrates energy conservation and
A . environmental protection into all aspects of day-to-day
RERBYBREERERE - : - ) .
operations, sets quantitative energy-saving targets, and
The Group fully complies with the requirements of laws and regulations including the Environmental has formulated energy management policies including

Protection Law of the People’'s Republic of China, the Energy Conservation Law of the People's the Vehicle Use System and the Seasonal Management

Republic of China and the Water Law of the People's Republic of China, and continuously improves Rules for Curtains, Air Conditioning and Lighting. A series of

its environmental management system. In office areas, we widely promote energy-saving practices management measures supports target implementation

through digital displays and commmunication signage. We also place reminders on paper and water and delivery of our environmental commitments.

conservation in key locations such as printing areas and restrooms, taking practical measures to
reduce resource consumption.

BERER

Energy Target

NZZ2_LHFEREESF  J-_S=WEFEX > &xFKH
X E RBBEE ST T

0/
10 O waEm=wsh

With Fiscal Year 2025 as the base year, by the end of

Fiscal Year 2030, reduce energy consumption intensity
of the Group's O6ELI headquarters in Hangzhou by 10%
(measured per RMB million revenue)
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AR RN EESE

Energy Conservation Measures

B REE ARG ERREIER
Replace Existing Lighting with High-
efficiency Energy-saving Lamps and
Automatic Sensor Lights

- BEDFIEBRE RS RS EICUERENE
ERERE=ENRE > Bt FEHOEE8
180,000 F ELBF 5
Replace conventional lighting in selected
stores with high-efficiency energy-saving
lamps while maintaining existing brightness,

with estimated annual electricity savings of
more than 180,000 kWh;

MABRHDHIETEREE B - TR FEQ

EEi815,000F R ;

Replace office lighting in phases with energy-
efficient lamps, with estimated annual
electricity savings of more than 15,000 kWh;

YIRAILLEDEBEERE100% ©

LED lighting coverage at the logistics center
reaches 100%.

-BBET=

MAEREES

Office Temperature Control

- HIEERAERE - FERBENXREL > SASE
HORREERSEBBEY
Establish curtain-opening rules and automatically

control curtain height by area and time of day based
on climate and weather conditions;

- HEEAEBERFHMES > WETFERTERAS
BHRARA > B TUIRF R =R AR ERVAERERE |

Apply seasonal air-conditioning temperature controls
and automatic shutdown on working days to reduce
energy waste after working hours;

GBS Tet2rs

Encourage Employees to Use Stairs

EBERREREEENER » LUV EHER
BEE;
Encourage employees to take the stairs instead of

elevators for trips of three floors or fewer to reduce
electricity consumption from elevator use;

EER AT EER

Use of New-energy Business Vehicles

~ IR AT RTAERE  AKE
REEEG—HENEREEAREER
BXE
Procure new-energy vehicles for
newly added business vehicles;
for major Group events, centrally

rent new-energy vehicles for guest
transportation;

R B ERBh R

Greenhouse-assisted Drying

- BRTYBE RERB B ETHE -

REE R DM E e AR R #B50% ©
Use the greenhouse to dry washed
garments first, reducing dryer
operating time by more than 50%.



“EAME  aEBEREREREERRBEMIERNT ¢

In Fiscal Year 2026, the Group's key performance indicators for energy use were as follows:

RRSRAARIEIR —EIRME

KPIs Fiscal Year 2026

—E"RHEGE
Fiscal Year 2025

HEE2 (KR

. ) 32253 31486
Electricity Consumption (MWh)
Ab:/ \:" %,@E YK =
RETRHAERE (JI:EB#)' 35036 34402
Total Energy Consumption (MWh)
. aB JKTR =
Hrp : F’eﬁ%ﬁg/ﬁ (JEELEF) 32053 31486
of which: Indirect Energy (MWNh)
H : L\I:,:” JKF =
Hrp AE??FJI&/)? (JKELEF) 5783 2016
of which: Direct Energy (MWh)
PN R JKF d — AT X
RERHEREE OKRE/BEBTAREER 058 0.62

Energy Consumption Intensity (MWh/RMB million revenue)
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Rt 0

Notes:
1LAEEEREESERAENAENESNER
A o BERHEREIREBAES  FEHEMEIRE
BHNEZEGXRMH (RHEREEELFRE
REHMZER R SER) WR1LamE
HEASERAETE - BEigst 0S80 » $Z
ST AU FREREAEIRETELR

1. The Group's energy consumption includes
electricity used in offices and fuel consumed

by motor vehicles. Total energy consumption

is calculated based on electricity consumption,
fuel consumption and default fossil fuel
parameters in Appendix 1 of the Guidelines for
Accounting and Reporting Greenhouse Gas
Emissions from Public Building Operating
Enterprises issued by the National Development
and Reform Commission. Due to changes in the
statistical scope, energy-use data for Fiscal Year
2025 have been restated.

QAEEEEEBRERIAEHREARAER
BERERTLE - Alt > BEHA3 (REIKAE
) NEBRENIEFA3L (REREHHIR
BRRARERNEAT EREHFNEEFMTE
0178 HAKENER » WAESCHRERRE
EZEEERER -

2.The Group's operations do not have
material impacts on the environment and
natural resources. Therefore, Aspect A3 (The
Environment and Natural Resources) and KPI
A3 (Description of the significant impacts

of activities on the environment and natural
resources and the actions taken to manage
them) are not applicable to the Group, and
no related information is disclosed in this ESG
Report.
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KERER

Water Resource Management

KTEFECHIEENLEKER ARSI AKE T EEAKUREA - RPISFERITIREEHKGIE > 2
NGRS ERRLEKET » SIBETHEHBELERBEEAMAK © s BEKEREFLERER—EE
RRFETLKAETE » WRERDKERRE - THRFAEIEEFEARRAITENTIRT » HMSEERLKR
BXRE > FINGERAFRERBLKEER > ThEFERERNERNEREKBRE o

The Group has established quantitative water-saving targets and is committed to reducing water
consumption and improving water-use efficiency. We continue to implement existing water-saving
policies and place water conservation reminders throughout office premises to encourage employees to
conserve water in their daily work. In addition, all restrooms in the headquarters building are equipped
with sensor-operated faucets to reduce water waste at source. Without affecting normal employee use, we

optimize water-flow settings where appropriate, such as shortening the sensor-controlled water discharge
duration in restrooms, thereby meeting usage needs while achieving water-saving targets.

“ERAME > aERKERERERMRESIEIROT

In Fiscal Year 2026, the Group's key performance indicators for water use were as follows:

RASEIEIE —ECAME —E"hBE

S Fiscal Year 2026 Fiscal Year 2025
FkZ (HB)

: 11721 9,936.0
Water Consumption (tonnes)
STIfuAKE (W§/IAD)
Water Consumption per Workstation (tonnes/ 13.4 123

workstation)

i
Notes:
1LAEBNTEFERBEFRAK > ARBHEIK » B REGER AR FEERIRRE ©

1. The Group's main water consumption is domestic water supplied by the municipal water system; therefore, there are no
issues in sourcing water that is fit for purpose.

EKEE

Water-saving Target

A2 EMER > AEERMNKXEERH
BIUEFRAKETRE

10%
O wz——masges)

By the end of Fiscal Year 2027, reduce annual
water consumption per workstation at the
GCroup's O0ELI headquarters in Hangzhou by
10% (with Fiscal Year 2022 as the base year)
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EIRERT A

Resource Circularity

TEERBREERE RN
BRIAEMAFPEEE - BS
AEEEMZREETEHNE
TAE 0 REFE BIRIRENT o
The Group deeply integrates
circular economy and resource
conservation concepts
throughout store operations,
day-to-day management and
employee activities, allowing
fashion and environmental

responsibility to advance
together.

o

H

A SRERRST « TRAEZR

Mannequins and Garment Hangers Made from Recycled Materials

HPIU BRI EFE B ARG EFHR - HmBZ 0B RETRRUE | &
FUERRE (PP) MMERERBSRNIEN ; RERERES I ntertekiZFEAR
SR ER D BTG - ZMRRAEERRRESEHEREAN - ZMFR
RFIRHESR B sTiRRA 1360 » B R BYEI 2 RIEPIENEERA -

Guided by circular economy principles, we are upgrading store props with
greener alternatives and have implemented low-carbon improvements for two
core categories of props. Mannequins use polypropylene (PP) modified plastic
instead of high-pollution fiberglass, while garment hangers use materials certified
under Intertek's Green Leaf Mark — Recycled Content Verification, replacing solid
wood with a composite of waste straw and plastic. In this Fiscal Year, mannequins
and garment hangers together reduced carbon emissions by 41.36 tonnes, while
the use of green materials continued to expand across stores of all brands.

BT R ER

Hangers Made from Recycled Materials

EFEHRIEPIERE

Store Soft Furnishings Made from Surplus Fabrics

HPEnby+ERESERRERER - (HEMERTTREFEY » FRBE
BREMERNEETUBERFIERE > BUREZREBRIIFER » BAOMMEHREEER
RE  WMAIREHBITHEEEER -

We carried out a circularity initiative at the jnby+ multi-brand children’s store
by selecting idle cotton and surplus fabrics and, after cleaning and organizing,
turning them into teddy bear dolls for store soft furnishings. This approach
meets visual merchandising needs while reducing purchases of new materials
and resource waste, putting sustainable operations into practice through
creative design.

SR

B EFHRE

Store Soft Furnishings Made from Surplus Fabrics
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> EBEEMEREPIERE

Store Fixtures Made from Discarded Materials

KPS ENMBREPEENEEENRESR O » RIFMERREENCE  SLAEHANE)L BT
FPELE A o FFFEBLOCKA B BIEF BRI EARMEMRTER » LRERMEHERER » B E
EVHICEFTERRE > UEIRSRIEBRERSMAA -

We centrally collect discarded hangers generated during store renovations and transform them, through
disassembly, recombination and structural modification, into soft-furnishing props such as coffee tables
and chairs. At the BIOCK O0GELI store, recycled old timber is also used to make display props. These
practices extend material life cycles, reduce waste generation and purchases of new props, and improve
resource efficiency through circular design.

B1OCKFPIEEIAK RSB B FEEETRZRBIAL ST ~ B F
BIOCK Store Display Props Made from Recycled Timber Coffee Tables and Chairs Made from Discarded Hangers

FEETHARHBTRIRCEER  HEFEAMAEE(AEMEEE - 7KK ~ 2 « REANRE REQESEETAY R BEERRRRLIREEATREE - AMER
sHERLIT2KEEFER » NAREBREFERNSXERMA
The Group practices circular economy principles in office operations by creatively transforming surplus fabrics into practical items such as tissue-box covers, meeting clipboards,

coasters, reusable laundry bags and tea packaging bags, replacing conventional paper products and reducing paper consumption. In this Fiscal Year, a total of 172 meters of
surplus fabric was used, enabling efficient closed-loop utilization of surplus resources through creativity.
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UETESAHE  SHERBRFAER

Putting Resource Circularity into Practice through Employee Activities

FEEKERERNAEIRERMAZRELES » BHEX LB AZEHANAEER - PEER > RFIUEFEREPUESR > Bic —HxKE & TATF
el - EFREATRERENERADERRE ° It > B EFOGRERFMIDEGM A HECEIEREY > (FRETRMERE - RFTFEEE L > REESGE
BEE - MEAEFEAERELAHIERREE  FEEEIHEESR - & 'R17) EFT » RFRALIWERRIFRE > REEREIWE - TABEFEFHTE T
BTIRRR) ° SIEETETEERMTT - AMFE TEHRUEREFEABL2EXMASHEFDS  BERESESEIHNREGLEFTENRBE

The Group deeply integrates resource circularity into employee activities, turning sustainability culture
into everyday practices co-created by all employees. During the Mid-Autumn Festival, we used surplus
fabrics to make gift boxes and paired them with “A Letter Home" and a “Moonlight Market”, conveying
warmth while reducing resource waste. We also transformed surplus yarns through designers’
creativity into warm throw blankets in dozens of colorways as Chinese New Year gifts for employees.
At the annual meeting, we incorporated ESG-themed performances and used surplus fabrics to
customize notebooks and themed installations to continuously communicate sustainability concepts. (F P Ve JINBYHOME
During the “Trail Walker” activity, we used recycled plastic to make medals, set up used-clothing )
collection boxes and created “Dr. Pangding Eco Bags” from surplus fabrics, encouraging employees / = | | ; ' &
to practice low-carbon travel. In this Fiscal Year, employee activities used more than 12,000 meters of A it
surplus fabric and nearly 5 tonnes of surplus yarn, allowing circularity to become naturally embedded '

through employees’ direct participation.

FhiktE EREW
Mid-Autumn Festival Gift Used-Clothing Recycling

-

— | WZ LG
ana

=)

[E A IR (REERR wEE FEEFEAELE

Eco-Friendly Medals Made from Recycled Materials Chinese New Year Gift Annual Meeting Notebooks Made from Surplus Fabrics
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TEYPRIRE > AEBYIRPORDETRBEIRNE > RATFAEIBERI0NBIRFIA - 22" F » AEESEMREREERERERIEIRNT ¢

In logistics, the Group's logistics centers vigorously promote carton reuse and ensure that 100% of intact cartons are reused. In Fiscal Year 2026, the Group's key performance
indicators for packaging material use were as follows:

RRASEIEIE —EBRME —ES"hE

KPls Fiscal Year 2026 Fiscal Year 2025

BEMHAE (F)

) ) : 2,2273 2,309.4
Packaging Material Consumption (tonnes)

i
Notes:
1LAEENEEREING > EYPRPOE R EEMERGERA - Bt > ZREERBYATONEEMEERE > SEEBUEEMBNLETER -
1. The Group outsources its production processes, and only the logistics centers use packaging materials. Therefore, this Report discloses only the
amount of packaging materials used by the logistics centers, and packaging material consumption per unit of production is not applicable.
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TRIE S FRFERL

Compliant Emissions
Management

FEEBRBRERE (FEARZANBIRGREE) FHEMER

AR FERRCHIR R RREERE  WWRERDTERESE

RREEESIRM SRR - RAZEEBHIRIRE

R FEFTENIREE R UIR TR EHRRNET » RIE

iﬁi&ﬁiﬁﬁﬂ*ﬁl%’;ﬁ@ o Ithoh - FFIRBIBETTRARCHEL » R
SIRMBERARES -

The Group strictly complies with relevant laws and
regulations including the Environmental Protection Law of
the People's Republic of China and continuously strengthens
full-process management of emissions, reducing pollution
at source and lowering pollutant discharges from

production and operations. We fully implement waste
sorting requirements and provide appropriate recycling

bins at all waste-generation points to ensure effective waste
classification. We also actively promote paperless office
practices to reduce wastepaper generated during operations.

HEEESGEFRhEER

Promoting ESG E-tags

ARBITEKIRRER » BRMUBEBEESCEFREIER BENEBYREESHE—HFIRE
f o HEERBHNFRENELLAER  I2 ARE2EEE ) BRI EERRNER
KNIEHDEREEEYES - B E—MERL » ESCREEFERTHNESXFERN  BEE
JNBY ~ LESS ~ IR =AMk » USRS EEREM o

To put low-carbon and environmental concepts into -

JNBY S@fR2i%

practice, we actively advance the ESG electronic tag

project, integrating multiple physical tags into a single
digital tag. By scanning a QR code, consumers can
conveniently access comprehensive information on
product design concepts, craftsmanship, fabrics and
other details, improving the consumer experience while
significantly reducing paper waste. Compared with the
previous Fiscal Year, the coverage of ESGC tags among new
products continued to increase and now extends across
the INBY, LESS and CROQUIS brands, using lightweight
innovation to advance green practices.

I
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Z“ERIAMF - AEESIRYERRERERIEROT

In Fiscal Year 2026, the Group's key performance indicators for emissions and waste were as follows:

RARARSEIR —EIAME

KPls Fiscal Year 2026 Fiscal Year 2025

BExkE (M) -REE

) o 8,937.7 7948.8
Wastewater Discharge (tonnes) - O0OELI
ﬁ =
mEBEEYE (W) 1267 1085
Non-hazardous Waste (tonnes)
_‘-E = AN
BIEEEEYHNE (F=/IfD) az8 741

Non-hazardous Waste per Workstation (kg/workstation)

ILAEEESEP RS R TRV » B EEETRAGIEENEREKGHATREEE TR —RE

1. The Group's operations do not involve the discharge of industrial wastewater. Domestic wastewater generated from office premises during daily operations is discharged into municipal

pipelines for centralized treatment.

2AKEHBESELNEEY T EQENANIREREFEZYN DV EMZIN ERFTEERY) - DRIRRHETEAT—EE ; s R EEma—ETRIWEEE » it 5 FMREE
BAL3 FIEENBESEEMREREE) B o

2. Waste generated from the Group'’s daily operations mainly comprises non-hazardous office waste and small quantities of hazardous waste such as toner and ink cartridges. Domestic
waste is handled by municipal services, while toner and ink cartridges are collected and recycled by suppliers. Therefore, KPI Al.3 (Total hazardous waste produced and intensity) is not
applicable.
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FEERTFUARBETNIER - EEET
BliES > BRETESEMNEERENE
7 ITERE2 NS T IEIRIE » B
NEIBRTEEERE > KBRT
AZRIHFE

Guided by a people-oriented
philosophy, the Group respects
employee creativity, provides
comprehensive welfare and

development training systems, and
creates a safe, inclusive and diverse

working environment to support
work-life balance and ultimately
achieve “Talent Sustainability”.

BEEAFEZREER (SDGs)

United Nations Sustainable

Development Goals (SDGs)

4 BENE 5 RIS

Ml ¢

10 7%=

Talent
Sustalnablllty

P S
(=)
v

GOOD HEALTH QUALITY.
AND WELLBEING EDUCATION

/v | N

DECENT WORK AND
ECONOMIC GROWTH

o
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BMNETIHER

Supporting Employee Development

ST H#m
Employee Rights and Interests

FEEEEET (PFEARAMESEE) (FEARHEMRASHEREZE) (BLEEREIRE) FERER  BRHEVPPRERIEA - TASEEBERET » HABHES
BB HERERE  EREBERMHABEVNNSMES  UWANMEETRARAR - MERRAETER > FUAMKELILESHERT ZEREEMER

The Group fully complies with laws and regulations including the Labor Law of the People's Republic of China, the Labor Contract Law of the People’'s Republic of China and

the Provisions on the Prohibition of Using Child Labor, and strictly prohibits all forms of illegal employment. During recruitment, we implement strict identity verification
procedures and require applicants to provide authentic and valid identification documents to effectively prevent the risk of inadvertently employing child labor. If any child labor
is identified, the employment relationship will be terminated immediately in accordance with law, and the relevant matters will be handled appropriately.

EIREESHE  sEEBRRETHHAEMMRE - KARELRS 45 TR
RAER RS > 1 EEFSEERPIMTEEA - HABTMEMSE > BTHE
HBHUAE TR R AR AN BT A EARALE - BINSREEE » ANBERPOLS
BEEBFIREMIREREMNS  TERRREERE - BRGHERIFE)
BET - BEAMERE - ZEERFEEAERE LSS S EIVEREMNF -

For working-hours management, the Group strictly complies with applicable labor
law requirements and applies standard working-hour, comprehensive working-hour
and flexible working-hour systems, for which the required administrative approvals
have been obtained. We implement an overtime approval system under which
employees must submit an overtime application and obtain supervisor approval
before working beyond statutory hours. To strengthen oversight, the Human
Resources Center sets overtime-risk warning thresholds for business departments
and conducts regular inspections to ensure effective compliance with labor
standards. As of the end of this Fiscal Year, the Group had no violations involving
child labor or forced labor.
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FF IRREL - REAT - G268 BORA) HAGET (FIEERE) GEREMEERE) (B
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MHE AR > UFHHEBE TRIERE - B > ABBETRAFEERETMARELE » RFINSESCEIRE
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BEEEMBEFIER -

Guided by the core principles of “efficiency, fairness and compliance”, we have formulated policies including

the Remuneration Management System, Organizational Performance Management System and Position
Performance Management System to provide employees with reasonable and market-competitive remuneration
and fully leverage the incentive function of the remuneration system. The Group has established a performance-
based variable compensation mechanism covering all employees, including office and non-office employees,
management, senior management and Board members. Variable compensation is linked to individual
performance assessment results and the achievement of departmental targets, with differentiated performance
incentive multipliers applied to different performance outcomes to fully motivate employees. To encourage
employees to integrate sustainability into daily work, we also link ESG management performance assessment
mechanisms and indicators to the performance of relevant management and core departments such as
production and procurement, design and R&D, including indicators such as the proportion of sustainable raw
materials and the number of sustainably certified products.

A TBRES THRGENHERIVRREN » ZRERIL T TEHNHRRE - ETNREMERTREER > JER
(BUEEHRFR) > BREEANBANERFORRERFF - ANERFOGEREFFERNSELIEAR
ATV - MEMBREERER - LETRTERE—RESAEERRBEERFRA

To effectively safeguard employees’ right to appeal performance evaluations, the Group has established
comprehensive appeal channels. Employees who disagree with their performance results may complete a
Performance Management Complaint Form and submit a formal written appeal to the Human Resources Center.
Within five working days of receiving an appeal, the Human Resources Center will establish an investigation team
and initiate the relevant procedures, and will coommunicate the investigation conclusion to the appellant promptly
after the review is completed.
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Talent Attraction and Retention

FEBEG AT RBZOBRF > REFARQER
BRA G (BEEEFE) (HINEEEE
EEMNE) (RBEEINE) FHE  HExE
BREEER  RESEEATFHESIA - %M
BBNEERE - REEE - 1 EEBESTRE
HRAZTIBE > TTEMOKAE B LIBIEBIE AL
HeHREFANEREERRM » IRFHBIEE >
BILETARFRER

The Group regards talent as a core

competitive advantage and follows open

and fair recruitment principles. We have
formulated policies including the Recruitment
Management System, Management Measures
for Recruitment to Directly Operated Positions
Outside Headquarters and Internal Competition
Management Measures, and continuously
improve our recruitment management system
to ensure a steady inflow of high-quality talent.
We recruit through diverse channels including
employee referrals, campus recruitment and
social recruitment, and have connected the
MOKA intelligent recruitment management
system with the eHR electronic human
resources management system to improve
recruitment efficiency and optimize the
employee service experience.

TP ERFIBENTIETIRE « REAS » LRRESHRFEARRR » URBABMABEBINIREERES

E4RLE  BRESTRNEBERRE  AEXRFEZTAFNTEAS - RATZTRRERB MBI - ER

BEREEUNESEBATL » BREASASBEE - RFIRBREABSREERET > AFRE HR - BB

= {ErEEREEANSGERM - 428157%E4.92 (50F]) o Itsh - HAIREANERIRFEMOKANESERI2025F E
RIRE | RRABERDERREEEREE > UREHBRE205FEREREREAHE -

In this Fiscal Year, we built university-enterprise cooperation networks with domestic universities including
Zhejiang Sci-Tech University, Donghua University and Beijing Institute of Fashion Technology, as well as overseas
institutions including University of the Arts London. Through dedicated recruitment sessions and exclusive online
application channels, we developed a pipeline of diverse and innovative young talent. We also progressively
conducted internal competitions for positions to select outstanding existing employees suited to relevant roles
and optimize internal talent allocation. We deepened candidate interview satisfaction surveys, collecting feedback
from the three dimensions of company environment, HR and interviewer, with an overall score of 4.92 out of 5. In
addition, we received the 2025 “Sirius” Most Popular Enterprise among University Students - Best Employer Brand
Award from HR service provider MOKA and were nominated for Zhaopin's 2025 Best Employer Award.

V' = ~ \ l. a
“ ‘Eﬂﬁs z i - \
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MOKA2025%F TRIRE| RRASE BHHEIE2025F
P EREREmELE RiERTIREE
Zhaopin 2025 Best Employer
Award Nomination

MOKA 2025 “Sirius” Most Popular Enterprise among
University Students - Best Employer Brand Award
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RIBRRRES1E

Actively Advancing University-Enterprise Collaboration

#&E HEHA) BREREASHBAMRLELF  LARXEABRREEREMR  RINFRERIEESEH T EMEHEEN > LR T TRITER
ERIGIEHEE - B > HAMBPREET 2M SR  BEEUREERUSMERREIERE - BERBRAER @ ITETINRFEET  RRERGURERAER
RS EVRIRTERTE - BT PIIHBRREXBRIERENIER » RRHITREEREBAS -

The Group's “Textile Possibility” project collaborated with
postgraduate students from the Department of Textiles at
Donghua University. Inspired by Zhuang brocade culture,
the project integrated Fair Isle patterns and extracted

the essence of Shu brocade weaving, combining it with
lace techniques to develop new fabrics and working with
offline factories to connect universities, enterprises and
factories. We also collaborated with Central Saint Martins,
inviting students to create designs around Scottish tartan.
By opening on-campus resources and connecting Chinese
and international design perspectives, the project explores
innovative pathways for integrating traditional patterns with
modern fabrics, puts cultural sustainability and coordinated
industry development into practice, and cultivates future
talent for the fashion industry.

PREFT M2 RE(F

Collaboration with Central Saint Martins
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BEAMFRE  BMEFEHELTTTE2EBET » BTERNTRAR !

As of the end of this Fiscal Year, we had 1,777 full-time employees in China. The employee composition is shown in the table below:

RABERIEIR 8T (A)
KPlIs Employees (persons)
B4 612
TR Male
Gender ’
gegid 1165
Female
30T 312
Under 30 years old
FheAER 30-505% 1510
Age Group 30 to 50 years old '
505k 155
Above 50 years old
TN
Hangzhou 1689
finbi= 8
HE Shanghai
Region b=
6
Beijing
Hethpim
Other Cities 74
BEBEAE (8 - %2))
: : 47
Senior management (responsible for strategy)
E{EEE FEEBIEAE (GRED
! : : 254
Employment Type Middle-level management (responsible for planning)
HEEAE (#17)
1,476

Junior-level employee (responsible for implementation)
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To standardize employee separation management, we have formulated the Headquarters Separation Management System, which defines operating procedures and approval

authority for each stage of employee separation and strictly prohibits any form of unfair or unreasonable dismissal. As of the end of this Fiscal Year, our employee turnover
performance was as follows:

RASRERIBIE— TR EoH
KPIs- Turnover Rate Total
B4 Male 3058 F Under 30 years old w Hangzhou
— M L% Female — M 30-503% 30 to 50 years old B L& shanghai
— [l 505Uk Above 50 years old — Ml 3t= Beijing
f B Hfifis Other Cities
32%
26%
13%
12%
1% 1%
9%
3711 FHAER HE
Gender Age Group 0% 0% Region
B
Notes:

LETRAR-FERIZENHBRETAY (FERKZENTHEIAB-FERZERBEBETAZ) X100% °

1. Employee turnover rate = cumulative number of employees in the relevant category who left during the year / (number of employees in the relevant category employed at year-end + cumulative
number of employees in the relevant category who left during the year) x 100%.
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Diversity and Equality

FEEEHE (BEEEFE) » BAOREEST - TEEERNESAE - RFIRFFIBREBERETLE
EFEAEPIRER 45« Be - Fi% - KEER - REER 58 SERAFEREREMERHF
RFEF - HAEEE—UE TS EEEN - REAEEERA  BEH FNEHNSTEEEFSH
g o @ AEEBRBELEATANEEE - EHEE - UNEAOE - 588 « OIFsMR] AT
7 BEERRIMERE  HEF - BB - BEHHFRRE - SEEEFSF - I sEEERUTENET
FEARE (B BEE) - IRERJKEPFIFIHZEMR - BEXVFE » SEERELETMETER
2 AREEMES -

The Group has formulated the Recruitment Management System and is committed to creating a diverse,
equal and inclusive workplace. We ensure that all applicants and employees are free from discrimination
or unfair treatment in employment on the basis of race, gender, color, age, family background, ethnic
traditions, religion, physical condition or other factors. We respect the dignity and rights of every employee
and ensure equal opportunities in recruitment and hiring, promotion, remuneration and benefits. The
Group also strictly prohibits any form of corporal punishment or threat of violence, as well as verbal, physical,
psychological or gender-based disciplinary practices, including but not limited to sexual harassment,
sexual abuse, corporal punishment, mental or physical coercion and verbal abuse. In addition, the Group
has established comprehensive employee grievance channels, including discrimination and harassment,
and ensures that all grievances are properly resolved. As of the end of this Fiscal Year, the Group had no
incidents related to employee harassment or discrimination.

B > AEEGURFEEEAZTEE O S » TR -~ 23 « 15l - BSAEERERERM
BT HHMRE - BEXAMFER > AEBZUSREEREGILESS% - ARNRMAFRETEEHRERERA - BEiHmRA
BEATRERE ~ TEEFEA > AEHREHEMEREZEETE -

At the same time, the Group regards gender equality as a core component of its diversity and inclusion
culture and implements labor protection for female employees throughout recruitment, hiring, medical
examinations, training and promotion. As of the end of this Fiscal Year, females represented 55% of the
Group's senior management. We also uphold the principle of equal employment and actively recruit

persons with disabilities for positions such as logistics and administration, providing opportunities for
employment and development.
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Caring for Female Employees and Empowering “Her Strength”

BPBERAIRITETEEE - UEAFHSIRE KEGEE » UAZHIMETRESEKRFEIMEF - —SRF=)/\HEHE » HIIBERREZ - SFR
BNZETHZBES AU NRREE > £2EE (E5k HARRETERSENOE » ATHRIMRRIERE 2B ETENESEIAES - &
SEEZMRIEERIEE > MNE— UM ETRIEESEE @ BRERARNIENENE -

We have always been committed to creating an equal, respectful and female-friendly workplace. We provide nursing rooms and additional benefits such as free fruit
for pregnant employees. On International Women's Day 2026, we invited female employees from different departments and age groups to share their personal “I
Can" growth stories, created a dedicated “Wall of Praise” for colleagues to write messages of self-affirmation, held a women's health lecture, and provided all female

employees with surprise employee-purchase vouchers. The Group turns care for women into concrete action, supporting every female employee in discovering her
own value and bringing together a warm source of inner strength.

Bl SEEESL
Waph g -AAR AT E

— &

=/\fmEh T35 58 =/)\Imh TR RRREE

International Women's Day “Wall of Praise” Activity International Women's Day “Women’s Health Lecture”
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Talent Development

FEERFASUHEERER » BERATFZ TN
HEBRER  DUHBFEEMEEIAR -
HAFETY (BURREERE) (BIEH
EEHE) o BE T2 AF -~ 261 85
FHE > METRHSBEREKE - HAR
EFXUEEERSEE  TaMmREERERER
£omERREIHRERK  BREAAEESR
ERHEE -

Guided by the concept of talent sustainability,
the Group has established a fair and diverse
career development system and uses digital
management to empower employee growth.
We have formulated the Position System
Management Regulations and Employee
Transfer Management System, creating a
“fair, just and open” competition mechanism
and providing employees with dual-channel
development opportunities. Professional and
managerial career tracks open both vertical
and horizontal development paths to meet
different employee development needs and
enable individual value and corporate growth
to reinforce each other.

REAANS EERXRMRREE > RETHRBENERE > RFEEMHEL LR T AT ERRERRGR - 27
A BRATRER L1 REATBUREMIURRS - TS AL HREARARER L - ROILEE > BITE
HRRRNEEREAABIRHRAGRE - EHER L > RARTERTIRE(CERERESR - HETRNEAER
A o BRAA EREERN QTR -

To improve talent management efficiency and decision-making quality and enhance the transparency of employee
development pathways, we independently developed and launched a talent management and development
system. The system digitizes talent standards, integrates talent data and provides decision support, while bringing
key talent development processes online and enabling standardized management, providing systematic support
for building a highly adaptive organization for the future. On this basis, we also established a standardized
qualification system to provide clear directions for capability development and ensure fairness and consistency in
talent selection and development.

AEBETHRE  AEEBEHETRENR  SHEFREAFEERTLEESREMBHIMERTEM (RSU) HE
5t - ERE > REBREEAGHRHENRER - MEHERTRY > HREREDIEERSHEE - ZHBNESRSR
ERATERTSHEERER » URBBREREUNZOBHET o

To encourage employee development, the Group implements an employee equity incentive program and, at

the end of each Fiscal Year, assesses whether to launch a restricted share unit (RSU) incentive plan based on
performance results. If launched, eligible participants and corresponding numbers of units granted are determined
according to established admission criteria, and the awards vest progressively over four years. The incentive covers
middle and senior management of the Group as well as core employees in strategically important positions.



IR BRAT INBY DESIGN LIMITED | 118

B4R/ 5/ R
Cross-category / Sequence /
Position Rotation

BRI
Design and R&D Category

A
Supply Chain Category

M5
Marketing Category

TRELE
Function Category
M12
M11

M10

M2-£838 M2 - Manager

M1-FEEE MI-Supervisor

J

EREE

Management Channel

BEmELE

Cross-channel Inter-transfer

P5-54FEE PS5 - Senior Specialist

SRR/ B E

Cross-category / Sequence /

Position Rotation

Eagicie]

Design and R&D Category

HARERR

Supply Chain Category

Ti58E

Marketing Category

i i

Function Category

......

P7-B2ZX P7 - Expert

P6-&FEE P6 - Senior Specialist

[

P4-E28 P4 - Specialist

P3-2E P3- Specialist

P2-BHIEEEE P2 - Assistant Specialist

FEBBTHERREE

Employee Career Development Pathways of the Group

EXREE

Professional Channel
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BT

Employee Training

FEBBRONITEZ2ERRNSBBFAEGE > 5T (HIIEEE)
(WIIEMEEE) » BRT2ERFeHIZRR » THIBEUFES
TURARRAIREE - RPIRMNEEZRE > 201  BIE(CHEES

ITIF > REXRSHEHERREFASRE -

The Group is committed to building a learning organization in

which all employees can grow. We have formulated the Training
Management Measures and Internal Trainer Management Measures,
established a distinctive learning system covering all employee
levels, and accumulated organizational knowledge assets in line with
job requirements. Closely aligned with the Group's development
strategy, we advance training systematically and institutionally to
build a strong talent foundation for high-quality development.

HPEREEERES « BARY - EEKEET aEMTEE
BR > ARBRETITES T RREE - BBINKIEI  SMNEBERIE
Al ~ AEIENES ~ ERBEBRESELN > RFIFTBEATEDERE > 8
LR ZOFHREN - BERMFIEFEEIEE > WBBEH &
1%~ TSREMAHHE S UHIEIRRE TG - BREIER
R EIREHRE L -

We have established a comprehensive training system covering
leadership, general capabilities, professional skills and platform
support, creating diverse growth pathways for employees at all
levels. Through external training assignments, training by external
experts, internal trainer programs and online learning, we strengthen
the talent capability foundation and reinforce the Group's core
competitiveness. Each year, we develop an annual training plan and
evaluate training effectiveness through examinations, hands-on
exercises, on-site questions and knowledge competitions, enabling
refined management and continuous optimization throughout the
training process.

EIEs > AT EBEMETERTRATX ~ HIENITARE  WHEILEER > RFFERZ2EN
ABSBIMELIE > AREEATRESE ~ rEXE ~ REFIE « BAUBEN TIEREESE -
HRERBT » BrREEAREEE - EEREEIENIMEEKEE > EREEABIERIEAL
HESERE ] - AEERBENMMBRABIICEEFREET (BE2HET \IMEEINERE
%) o lbdh o HMEEETZEEMAERERERES » LA2EE TIREINE - 2ENE
&

At the same time, to help new employees quickly understand the Company’s culture,

policies and behavioral standards and become familiar with job requirements, we provide
comprehensive induction and on-the-job training covering the Company'’s history, corporate
culture, rules and policies, job responsibilities and work standards. For existing employees,

we provide general skills, professional skills and management skills training to enhance
competence in their current roles. The Group's skills and knowledge enhancement training
covers all employees, including full-time employees, outsourced workers and interns. We

also encourage employees to obtain job-related professional qualifications and provide all
employees with financial support for external training and learning.

AEEH

B
29 I8 TS PR

In Fiscal Year 2026, 29 employees
obtained intermediate professional titles

5 il 8 TS AR
and 5 employees obtained senior
professional titles
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BRER

Learning and Development

BINAZ R » FHEREREN - BIERRAIRHER R

Core Responsibilities: Facilitate talent growth, sustain internal talent
cultivation, and drive the Company's sustainable development

BaDBE | BEEVAEER - fRFHEED ~ BAXIL

Core Responsibilities: Extract experience, enhance capabilities, and inherit culture

NEEER + AR - AT BERFK

Company Strategy + Organizational Development, Talent Development Needs

SEiE S BRR S e
Leadership General Track Professional Track Platform Track
ERE o
Sr sy g , =
L+ A B REHE B6m / ETSTE Product Category g A
- i [
L+ Talent Development Mentor / Men_t.or Apprentice . o 7
o Program 0 Pairing 8 E-I-
5 E Brand Category I b
> w v IF
8 4 o T8 > &
3! N o
‘i i:r M+ AAIEEE f»nng aEllE Technology Category R P R %
o & o] . STr AR ;IR FM <
§ .. M+ Talent Development Program D .. Internal Trainer 2
§‘;‘§ S # Professional Category JIANGNAN Public JIANGNAN FM
kR gg Courses
5 R 1% G
prd =
3 & NM + FrAEIRIE 5t Bl H EEE Marketing Category
- NM+ New Manager 3 .
3 i Targeted Trainee
E Development Program I D e
:
e 5 maEE
BEERASIEER (RAEFE) On-boarding Guidance: Soft Landing
Young Elite Talent Development N N ——
(Reserve Cadres) FAF - ARSI AnEREA

New Hire Training - Orientation: Accelerate Integration

HE /g B EiE / SRIZEFRER SHLRER

System / Process / Management Faculty / Course Resource System Evaluation System

KEEBS TR

The Group's Employee Training System
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In Fiscal Year 2026, the Group continued to advance targeted and forward-looking training programs. For managers, we established multi-level talent development programs
including NM+, M+ and L+ to continuously strengthen leadership capabilities. For thematic training, we introduced innovative courses on Al-enabled office productivity,
presentation skills, commmunication skills and artistic aesthetics to enhance employees’ professional capabilities and skills from multiple dimensions. We also actively advanced
the internal trainer program to efficiently transfer knowledge, accelerate talent pipeline development and continuously strengthen the Group's internal growth momentum.

TAR AR EED 5 Mg HnE#E) 5l rEaEkEs: & DRRE) 5 M5&EE) | 5
“Practical Al for Office Productivity” Training “Powerful Presentations” Training “Color and Signals: From ‘Going by Feel' to ‘Logic-

Driven' Training
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FHEFREAEIEmLEEI

Continuing to Deepen Internal Trainer Development

“25ME > BPEERCETIANINIER - E—S{RECKNE AN BE AN B TREERA - ZHEH
o TECEE) (%) -~ =&l (&) o DUk TRERIIE  (REEEEE) = KRR &
BRY TR ~ sHEIRBURRIZE HERE IR E D BR > ZRLMalIBN A A 158 SRS PR IR E IR o
BEATER > ARERIIMIEEESERFEETE « B - R - TEMESHEEUREZES » 2R
SRIZHUERI25P - REtFRE105535:H) > BEE2,600 0K > FIIMEEEA.88 » BIIAABBERERTRFH o
In Fiscal Year 2026, we continued to deepen the employee internal trainer program to further promote
internal knowledge transfer and employee skills development. The program consists of three modules:
“Ingenuity” (R&D), “Marketing Excellence” (marketing) and “I Am an Internal Trainer” (trainer skills).
Through workshops, assessments and certification, course implementation verification and follow-up,

the program forms a closed-loop mechanism for internal trainer development and course delivery. As
of the end of this Fiscal Year, the internal trainer program had achieved broad coverage across functions

including sales supervisors, sales associates, pattern makers and technologists, with 25 courses developed,
105 training sessions delivered, more than 2,600 attendances and an average satisfaction score of 4.88, TESFRASSY | Po3llemtzs
continuously enhancing organizational effectiveness. “Marketing Excellence” Internal Trainer Training

FRRENM+RIUEI > {TEERFERERK

NM+ Training Series to Build an Excellent Management Team

FEESEEREEATERE  HHEHKEEENMETKENIRE » HE20MET2HE - ZIEBEUERABIZEES  REENEEENET  BRBRER
EABEMER - IBIEEESEERRN > IBIBRENER » EEKIESEEIEE  EMEEAE - T TEENEIEERIER -

The Group places great importance on management talent development and launched the NM+ New Manager Bootcamp for newly appointed managers, and

a total of 20 employees participated in the training. Combining classroom learning with practical exercises, the program covers management modules including

essential performance management knowledge, application of the job-level system, mandatory interviewer training and recruitment management. The three-
month program helps new managers strengthen management capabilities, transition smoothly into their roles and build a solid management foundation.
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Al Employee “Dr. Pangding” Empowers Employee Development

T RAKEARNEENTET  TUA2ABENERENBBTA - TEEHR AH 1T THELLAMPINRE -
ATASBEMESRR  REERIERR RIS REERE - FK > ERTHREE
1 BEARSSTAN  MHEFE  ROISAFHAD  FL2HR2BES

& FERARECY » MEMREIEIS% » ENARENEMMEERAR B 5I%E -

“Dr. Pangding” is an intelligent digital employee launched by the Group, positioned as an all-employee intelligent Q&A and self-

MRET L) BRAMAAR - B
o IHTHEL) EI00NBEAERERASETHER

learning platform. It covers knowledge bases across 11 departments including HR, Legal, IT and Administration, allowing employees
to use natural-language questions to quickly obtain policy interpretations, process guidance and policy explanations. For employee
development, “Dr. Pangding” incorporates knowledge on onboarding, foundational understanding and policy risks, and has added
content on major events such as the annual meeting and the Trek to meet learning needs across scenarios. “Dr. Pangding” covers 100%
of the Group's regular employees and interns, with a quarterly reuse rate of 62% and a question resolution rate of 95%, and has become

an “invisible engine” for improving organizational effectiveness. T EL
“Dr. Pangding”
ZEIRME  AEREIEBIN TR
In Fiscal Year 2026, the Group's training performance was as follows:
FRRARRIEIR REIBSL AIEEI N 2R
KPlIs Percentage of Employees Trained Average Training Hours per Employee
S 28% 4.22
Leaadl| Male
Gender 4
ey 72% 4.88
Female
BEEEAE (B - K3
e (R~ SR 3% 854
Senior management (responsible for strategy)
EfEE FEEEAS (RE)
: : ) 15% 6.76
Employment Type Middle-level management (responsible for planning)
BEEANE (817
T 82% 417

Junior-level employees (responsible for implementation)
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Creating a Happy Workplace

BFIBINAETRMATENENEMEER  BRZSCREGIERE  THOVEBREETEY  2HURARIN=ERERER

We are committed to providing employees with a comprehensive welfare and care system, conveying warmth through diverse channels and carefully organizing a wide range
of employee activities to enhance employees’ sense of happiness and belonging in all aspects.

ST &EH
Employee Benefits
FEEERTEER2ERNBRALENSTE > G3RMEN - XRES) - £EEF - RERENEEREARER > /KET

REZSEROENNERE - REZCEAESRASN  BETAIERZEWMR - (BHEL) IR BERMN BETFXR) EERE
FRIMBERIRAE - ARNEAFERE  BEERAR - RENE « SRER - MYHTERE « 2kl - BTABSEZTEN -

HBRMABAT > HAERERHEHAEMN - KKFVXBHAT ABEFERRE - AF > FEECEREHNET LR “EBIRUE > AEEIEFINGE
MEFtE) ¥6  BEIF—REEEEMEFEE » WREEREF - HERREBEERET -

The Group has established a systematic welfare pyramid covering all scenarios, comprising five levels: remote welfare, In Fiscal Year 2026, the Group's

recreational activities, livelihood welfare, healthcare and legal welfare. In addition to statutory public holidays, employees non-rermuneration benefits

may enjoy additional leave® such as filial-piety leave, service leave for headquarters employees, parental leave and (one-child) system covered all employees.

nursing leave. Employees also receive benefits including annual medical examinations, supplementary commercial insurance,
canteen meals, high-temperature allowances, taxi reimbursement for overtime work, business travel subsidies and employee
purchases. For talent joining from other locations, we also provide dedicated support such as interview travel subsidies,
relocation allowances or premium talent apartments. The Group has also launched a “Benefits Map” platform for headquarters
employees to help them stay informed of the latest benefits and use them in a timely manner.

CAREEE TR =2NEBERRIFMRPIEMERIT - ZAEEZSHE TN IETNT » KIEET—ZERISSK « MM 188K » #E « ZIREF IERIMEMERKY ; BMHETEERLS
X BAKRBIARLZNLEETSAZBEVNEHILER ; FLEEARUARZETGFEZI0RERR

8 Parental and maternity/paternity leave available to Group employees is implemented in accordance with local policies. Most Group employees are located in Hangzhou, Zhejiang Province, where
female employees are entitled to 158 days of maternity leave for a first child and 188 days for a second or subsequent child, with additional leave for difficult or multiple births; male employees are
entitled to 15 days of paternity leave; female employees nursing an infant under one year old are entitled to one hour of breastfeeding time per day; and each parent of a child under three years old is
entitled to 10 days of parental leave per year.
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RS IFImAT NMER
To attract top talent and boost
employer competitiveness

R R
To enrich the employer
brand identity

AERBISRE
To foster a warm and
positive workplace

#HETHERBEANMEERE

To provide robust health
benefits for employees

#HETEFERRERERRE
To deliver fundamental life
and safety safeguards for
employees

AZ LS

Talent
Attraction

ZEIR
Engaging Employee
Activities

BEME

Employee Well-being Care

RERE

Health & Wellness Support

EERE

Statutory Protection

- HARERE RFEMRBRATRE

Interview transportation subsidies, settlement
allowances or top talent apartments

7T/ GALA AT %480 55317 B HEE) Z MR E ETEERE
JIANGNAN GALA, Cola Club, Trail Walker, festival
activities, Sesame Class, art museum exhibitions, art
appreciation

WiE BTRE IEEMR MtTEREHN ETFE
i EPXiREE ke EEE §8=

Internal purchase, staff canteen, JIANGNAN welfare
leave, overtime taxi benefits, staff parking, team-
building, outing, cloth-made gifts, festival gifts,
nursing room

ABEER FREIER HRmERR

Pre-employment physical examination, annual
physical examination, supplementary commercial
insurance

HER A ARe SREM ERERBR BERBERHE
HETE R
Social insurance, housing fund, high-temperature

allowance, annual leave, parental leave, nursing leave,
paternity leave, other statutory leaves
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BTE8

Employee Communication

FEERY THBENETEBRE RIEEIRARTIED - HMAIERUT S - EHRRERITE - 4E
BTHARE NG E#ET » ETATEEI% - RMAZBE T 28RN » HREHIHRERES -

The Group has established open employee communication channels and safeguards employees’
democratic rights. We have established a trade union, regularly conduct collective consultations and
protect the legitimate rights and interests of both employees and the Company, with a union membership
rate of 96%. We encourage employees to participate in decision-making and work together to solve
development challenges.

BEAUFE
FEE (ERERA) M (TEWR) BEIBEXE

100%

As of the end of this Fiscal Year, the Group's Collective Agreement and Wage Agreement
covered 100% of employees.

't | IN
i 1| il iy A
i IHEC |!\!|iim
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HASFONENE T EIRRE T REERE ) THRE
TRAYIEIRMHELE -

Each year, we conduct employee satisfaction surveys
for key employee activities to understand employee
concerns and continuously improve.

“ERTAME
BTHRFEHNWEES

8.8 gon

In Fiscal Year 2026, employee satisfaction with
the annual meeting was 8.8 out of 10.
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SRS

Employee Care

ZX%.ﬁjjﬁA?TLQTE/%j]B’JEIK'ftﬁE ROBETHORE - RFERESEETESHELE - Ba T4  THEMKERD > RERERETITRAN - —S -8
o TEI%EER) HEBM7223558) ) BEETELS21AX » IthHh » MPIEHEMEE « FGEAES  BFTEEZHS > UMRABIHHSEERK

The Group is committed to creating diverse and energetic cultural experiences for employees and caring for their physical and mental well-being. We have 5 employee sports
clubs, collectively known as “Cola Clubs”, which regularly organize activities and are open to all employees free of charge. In Fiscal Year 2026, the “Cola Clubs” held 223 activities
with 2,521 employee attendances. In addition, we regularly organize annual meetings, traditional festival activities and sports-themed events to enhance workplace well-being.

5% ToI4EEp ) FEIR Targesp) EEER TR 4EER )
Street Dance “Cola Club” Table Tennis “Cola Club” Basketball “Cola Club”

Tt RTEAER PIEER RILEED FE2026
Yoga “Cola Club” Badminton “Cola Club” GALA 2026
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EERIT) EHETEED

“Trail Walker” Sports-Themed Activity

“EIAME ) AEEMN THzNIE) AEEEM TEE5R1T7) &5 589R B TUENEALRB RIS - BAAR
TUCE K ~ HouBERT o FTIRERPIEE RN B RITT 0 TT EMAREREZXELS « EEEREFESCGIER » HMEREUER
RUESERE > IGREENREWSE > AEFEEES THTIRRE) - FIERITHEDBBIBEGMWETIBE > LR
B T—ERER) RREE » BREERFERS READ

In Fiscal Year 2026, the Group held the “Trail Walker” under the theme of “Perseverance”, with 589 employees completing
the 100-li journey in relay teams. Participants supported one another and overcame challenges together, breaking down
departmental barriers and strengthening team cohesion with every step. ESG principles ran throughout the event:
medals were made from recycled plastic, used-clothing collection boxes were set up on site, and “Dr. Pangding Eco

Bags" were customized from surplus fabrics. All steps from the trek were donated through Ant Forest to support the “One
Hundred Million Suosuo” public welfare project, allowing green values to take root through action.

AT ; 026

MEERT) E
“Trail Walker” Activity
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EMEAZEIEOVMER > TFEERERMACERETGIE
B 5IBETRMIESLERE - RMBNNRAIEESHEEMN
BREBERAERNMAZER » &L XRER > FETEIEHR
BIMFRIE B » GRS o HPITRFRERMARE - GiF
MR RREMA « DEMERRSEERE > TEEABET
R R o

We care about employees' physical and mental health

and include mental health assessments in annual medical
examinations to encourage employees to pay attention to
their psychological well-being. We are committed to creating
artistic and restorative office spaces and have developed a
winter garden where employees can be close to nature and
relax during work. We also organize health education lectures
on topics including scientific responses to influenza and

pneumonia and cardiovascular and cerebrovascular diseases,
continuously enhancing employees’ health awareness.

T2 RIEE
“Winter Garden”

VB I B R S
Cardiovascular and

Cerebrovascular
Health Lecture

BMAOEIRE  SHRABIRERAREL - BERZE
REAR > AR B TEEF MBS » RPEERE [IVE
51 BEEE  TASHE - KEUREEFEEIENE
- LBRTHRZEE T FEMEK -

We care about employees’ families and strive to improve the
well-being of employees and their family members. During
winter and summer school holidays, to reduce employees’
childcare burden, we organize the “Little Migrant Bird" care
program and a variety of activities such as fuse-bead crafts

and refrigerator magnet making, supporting employees’
children through practical action.

BT¥& VMRS sTEM

“Little Migrant Bird”
Childcare Program for
Employees’ Children
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—h g == 2\
THRERZE
Protecting Health
and Safety

AERBKEETHHERERZEENEE
BENZOME » BERET (PEARHENE
Z2EEE) (PEAREMBEBERRA
) (PEAREMEDERE) & (£ERZ
SHESEREEL) SEEERBER B
I (RERELEEEEFE) (R2EEHFS
EE2ER) (BIIHEEEFE) (RREE
HIE) SREHE  RAMTE—ERERS
B TEIRIR ©

The Group always places employee
occupational health and safety at the core of
operational management. We strictly comply
with laws and regulations including the Work
Safety Law of the People’'s Republic of China,
the Law of the People's Republic of China on
the Prevention and Control of Occupational
Diseases, the Fire Protection Law of the
People's Republic of China and the Measures
for the Administration of Emergency Plans for
Work Safety Incidents. We have established
internal policies including the Headquarters'
Work Safety Management Policy, the
Comprehensive Contingency Plans for Work
Safety Accidents, the Employees Occupational
Injury Management Policy and the Security
Management Policy, and are committed

to creating a healthy and safe working
environment.

FEECEELBENT2EEEERR - TRNER » RFRLTHZE2EEERS/NVARERE - REEELER
FIRREHIT - FHREFREABEREBNZREERRE - HNAREFTIRGE - R ERBMESFIASER T 2EER
B oS RR s ER IR « BRBERAESGRRA - TRIBPIHAAE - BRIRRAE - SEHGEEA
ARFREAE - RYFREEND THFERE > 2HEERREENGT S ERRMERRARELF -

The Croup has established a comprehensive work safety management system. At headquarters, we operate a three-
tier management structure in which the Work Safety Leadership Group coordinates decision-making, the Work
Safety Management Department implements specific measures, and special-operation personnel carry out frontline
execution. For the warehousing business, dedicated emergency response organizations have been established within
relevant functional departments, forming a coordinated structure centered on the Emergency Rescue Command
Team, with the Emergency Rescue Office serving as the coordination hub and dedicated teams for firefighting,
emergency response, casualty rescue, security and logistics support. This structure is responsible for comprehensive
safety management and occupational health protection in warehouse areas.

AREBETIERRZE > HMIEHSBREENRERAR LRHTREAEHERRERS - EHEBRNMERESN
HIRRER > RERKRAEEREEN > 2HREETIASRE - AMF > RFAFEFAREI2HEZMEI > B8
TEBRESIEEE - KBl (A+FHESR) BTHIAA - Al > RAIERLREME—aIIN BEREIINRE
#= (AED) = LURAREEZEERT -

To safeguard employee travel safety, we have worked with Ctrip to launch travel safety alerts and emergency support

services in the internal business travel system. When abnormalities arise at a business travel destination or in a mode
of transportation, the system sends advance warning notifications to protect employees’ personal safety. In this Fiscal

Year, we continued to provide first-aid training for employees, helping them learn a range of emergency response
skills. A total of 14 employees received Red Cross First Aid Responder Certificates. We also added a floor-standing
automated external defibrillator (AED) in the office area to strengthen emergency response capability.

SR FHHAED I

First-Aid Training New AED Equipment
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FEESEERENREEE > I CEMBERERIE) (IAKERIE) FHEURERENRE
TR EMNBRET  Itih > KABRCHERENZE2RE » SFRANE

BRERENEEGE > SEE TUEEENR > PiEEsRA KR

RETEZRRBERNEERENEFHE - BRRE2ERTHMED -

The Group places great importance on fire safety management and has formulated policies
including the Monthly Fire Safety Inspection Policy and Fire Prevention Patrol Policy to ensure the
effective operation of fire protection facilities and fire safety management. We also conduct regular
fire safety inspections, inspect key equipment such as gas facilities every year, carry out special fire
safety checks before and after public holidays, and enforce power-off requirements at the end of the
workday to prevent electrical fire risks. Fire evacuation drills are conducted every six months to ensure
orderly evacuation in emergencies and strengthen employees' safety awareness and emergency

response capabilities.

BPREKERREXER  BETHHRZ2ENIREEZER »
BIRABTINRZREEHNERESRS - vMF > RAIERREEE
FEEIR 228 &8 HABFAETEASENT 2 #EEE
B E—SFTETEINREERE - EHERRRELSE > HME
FHMTERERE  THRENR - WAKETERRA > 1BHE
EETHEREMEE -

We have always valued safety culture development and continuously
strengthen employees’ safety awareness and emergency response
capabilities through regular safety training and emergency drills.

In this Fiscal Year, through work safety training and “Safety Month”
activities, we organized diverse safety knowledge and skills education
programs, further strengthening employees’ safety competence.

For occupational health protection, we organize annual health

examinations for all employees and regularly test canteen food and
drinking water to effectively safeguard employee health.

LERRME > SfREE
2 o AT EFERBEBLREUES » &

TERIAME  AEERREYISRINTRR ¢

JHRBIRG
Fire Drill

In Fiscal Year 2026, the Group's key performance indicators were as follows:

RABERIEIR 8T
KPIs Employees
RAITHETEH (ZE2TAHME) 0
Number of Work-related Fatalities (Fiscal Year 2026)
AITHETH (CEHUE) o
Number of Work-related Fatalities (Fiscal Year 2025)
ETCHETH (ZMRE) 5
Number of Work-related Fatalities (Fiscal Year 2024)
ETHEREATERE (CTZ2T/RHE) -

Lost Days Due to Work Injury (Fiscal Year 2026)
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The Group firmly believes that sustainable
development is rooted in deep collaboration
with communities, the industry and society.
We work with suppliers and partners to
promote green supply chains and fair
cooperation, and actively participate in
industry exchanges to support the green
transformation of the fashion industry.

At the same time, we use design and
aesthetic education as bridges to engage
in public welfare, support rural revitalization
and promote community development,
continuously putting “Community
Sustainability” into practice.

BEEAFEZREER (SDGs)

United Nations Sustainable
Development Goals (SDGs)

PARTNERSHIPS

FORTHE GOALS.

&
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HEETXEE

Implementing Responsible
Procurement

FEERFATERREBERR > BFHERLEY
FraHEsE - RPEEREENGF  EMEEMRE
EMNFEE > EREEHIRIFHRTENTE - BBAKED
MERMRIRRERE - REETHEL » HRAKRKER
BEERNEERR > BRERENTSESE -

The Group adheres to fair and transparent
procurement principles and works with suppliers

to build a sustainable supply chain. We advocate
responsible partnerships and, while focusing on
product quality, also pay close attention to the
environmental and social impacts of production. By
encouraging suppliers to strengthen environmental
management and safeguard employee well-being,
we jointly explore more responsible business practices
and advance the sustainable transformation of the
supply chain.

BEXMFR

REEH
As of the end of this Fiscal Year, the
Group had 731 suppliers.

g

HEEEEA

Supplier Admission

FEETEHEBEARRBITRESE L - ROMS RS - M5 ZHSEFT > HHERETSHEESE
BREAG  RERIRAMEBESFRR - REHAGRRICERNEERER - TEERIMHEE 13%
PIZREFEREARMIEAEETE « A ERRRE R EFM A - WSERMEREPREIA SRR - LR

HITATERMOVRELIAE < B8 HMEEW R EGRERMHERS - SRMASRMEEREE » BRIRER
iéfé&éfﬁ%ﬁﬁgﬂ? » ERXEBIUSRRAE ©

The Group applies strict reviews during supplier admission. Together with the business, finance, legal and
other departments, we conduct multi-dimensional due diligence on suppliers, covering legal disputes,
operating conditions and other potential cooperation risks, to ensure sound operating capability and a
compliant background. At the contracting stage, suppliers are required to make commitments relating to
organizational certifications, intellectual property rights and confidentiality obligations, and the relevant
requirements are expressly incorporated into contractual terms to ensure that supplier conduct meets our
standards and expectations. Suppliers that pass these reviews and meet the relevant requirements are
included in the qualified supplier list and, based on their qualifications and expected cooperation value,
formally enter into business relationships with the Group.

FARARRIEIR HEEHE (XN)
KPIs Number of Suppliers
FREHAERE 717

Suppliers in China

EIMIIERS

Overseas Suppliers

14
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HEEmE 2T

Supplier Assessment and Evaluation

HEEMEHEBHEREN - EREE - INENRREKT » AEEEERBEPOBMS A FIENTENE > 55
EHHMEERRSEEET SMEATRE-AME  BFECEROEE (BRBENER - RGXF) ~ ANIEFHEE (@
BATEEN ~ REASREESN - KBES) - BEHBHEE (F=STatRER - BEER - ESC 1518F) - sHMFTM
MR EER TG 426 5 IIRHEBRIGEBEETORER > Wi BT RIRAMES EEREBNTE -
BEMEREERL  EBEEME - HREE  BEEE  2EERNRARNR > BRHEENER S ARERTRE
RIEHEROREERGF ] - B > 2EEHPIEREENLEREHEHETRGES  TREBEREN - ARG
TEABEETS XBROEFE > SHFHERT K-

To comprehensively assess suppliers’ integrity in contract performance, product quality, delivery capability and service
level, the Group's Production and Procurement Center forms an assessment team with relevant departments to

conduct multi-dimensional supplier evaluations on a regular annual basis. The assessment covers three dimensions:
contract performance, including contract fulfillment rate and defect rate; manual evaluation, including development

and innovation capability, long-term development capability and degree of cooperation; and objective data, including
corporate information from third-party platforms, factory audit results and ESG indicators. In this Fiscal Year, we completed
assessments of 426 raw material and garment suppliers. Based on the assessment results, suppliers are managed by tier,
and corresponding corrective action plans will be developed to address the issues identified. Combined with the supplier
management system, we have established a closed-loop system encompassing comprehensive assessment, tiered
management, dynamic monitoring, and complete supplier profiles. This enables the survival of the fittest and strategic
synergy among suppliers, ensuring the stability and competitiveness of the supply chain. The Group also conducts on-site
visits to store renovation and prop suppliers to review operating capability, office environment, staff, production facilities
and business cases. 7 suppliers were inspected in this Fiscal Year.

RE—SEREEEN > AEEERERHEERMAARBERCENFERENEZ - RETEER > RPIEHELMHE
HEE  WRKBHABRERTETEASIFRE » BIRERARSIFRAIETEREF » MRSTETHNESERMIE - &t
FEPIRE ] B AR R TS THR R B UAC o

To further strengthen accountability, the Group has incorporated supplier management effectiveness into the annual
performance assessments of procurement business managers. Based on evaluation results, we regularly optimize the
supplier list and determine priority cooperation opportunities according to supplier tier, dynamically adjust cooperation
levels and order arrangements, and ensure the quality and timeliness of order fulfillment so that supplier capabilities
remain closely aligned with brand business needs.
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HEBIRE R GARER

Supplier Environmental and Social
Risk Management

FEEHRHEERIRZETSRREEERZEMEE - AFIEFELL
M (EEBMHEEETAER) - B5RkIKREEL  ®8%% 8
MM BEREZE  RETE - METE - TFRRSFHEFEER

ERFIBHEBERETEMERERLRE - EEERAHEENR
KT o 74 > RFVEBRET ERFAEHEEN (CEBMMH
FER1TAZER]) 42 E1ET) - E ERARANG Tis JRIREE \REE
REEHEHEAS -BEFMEFE > BF 274 KEEETHR 715

The Group applies comprehensive controls over environmental and

social risks in the supply chain. We have formulated and publicly
disclosed the Code of Conduct for Manufacturers and Suppliers,
which includes requirements relating to non-discrimination,

child labor, forced labor, freedom of association, health and safety,
minimum wages, overtime pay and working hours. All suppliers
are required to strictly comply with relevant laws, regulations

and requirements to comprehensively enhance supply chain
sustainability. In this Fiscal Year, we organized online training on the
Code of Conduct for Manufacturers and Suppliers for all suppliers,
with a strong emphasis on labor rights, environmental responsibility,
anti-corruption, and confidentiality obligations. As of the end of this
Fiscal Year, 274 suppliers have completed the training.

FHFIHF 1SO 14001 (RIFEIERER) ~1SO 9001 (HEEEER)

ISO 45001 (BiREEERZZEIERAR) MUK OEKO-TEX® STANDARD 100
(HBRERE) FRETREEMAREEEASZ  URREE

BEEREE RIRRENEIRBEERE2EHEERHMINENK -

We incorporate international certification standards including ISO
14001 (Environmental Management System), ISO 9001 (Quality
Management System), ISO 45001 (Occupational Health and Safety
Management System) and OEKO-TEX® STANDARD 100 (Textile
Safety Standard) into supplier admission reviews to ensure that
suppliers meet our requirements in product quality, environmental
protection, and employee health and safety.

EHEITHEAE > RMBPHRELERETIM®REST) » BREKS - BENEGTETH - B » EXRH
FERRIZEE T B G EERAFES » RIERELENIIERE > RETFRRIMMTIE - 1)
BHEES TG A o

For labor rights, we prohibit child labor and forced labor and strictly prohibit discrimination,
harassment and abuse. Suppliers are also required to safeguard employees’ rights to freedom of

association and collective bargaining, provide healthy and safe working environments, regulate
working hours and overtime pay, and effectively protect employees’ legitimate rights and interests.

FIRIFFRESE > KPBLEEFEHSKEORER  BSRVBSREETE « KEIRFEMENHE
i WREIEHEARSHE A RHEA BN EEETE (STeP) ~ RIKEMABIEE - B2« 21K
EIHR AR FERIR RE0EE ©

For environmental protection, we prioritize suppliers that use green energy, non-polluting or low-
polluting production processes and equipment, and environmentally friendly materials. We also
consider whether suppliers hold relevant environmental certifications such as Sustainable Textile and

Leather Production (STeP), the Global Organic Textile Standard (COTS), bluesign, and Global Recycled
Standard (GRS).

EEFEEST > RARFAEHEREE] (RB2H:E) > LERHEFTHEREERRERE  E
B ZRN2HANRE > B HARE AR RERL ~ 1TREM#RITR - URERHEENERZMHE
For business ethics, we sign an Integrity Agreement with all suppliers and require them to uphold
the principles of honesty, integrity, transparency and openness in day-to-day operations and strictly

prohibit all forms of corruption, bribery and extortion, thereby safeguarding integrity and ethical
conduct throughout the supply chain.

o

B > HMESEERFREEEHEINGF L >  EERUTNEB L REFEHHRERE - ZRBBEET
FEE (BEHRPX - ERPAXHEN) - HEBETTHERAET « ERRELAE « BEREN
TRETRE  BESERER > RFETHAERE » KK RBREEER

Meanwhile, we place great emphasis on safeguarding the legitimate rights and interests of suppliers’
employees. We have established and publicly disclosed a supplier grievance channel on our official
website. This channel supports multiple languages (including Simplified Chinese, Traditional Chinese,
and English), allowing supplier employees to report any potential or actual acts that violate human rights
or harm the environment. Upon receiving a report, we will conduct an investigation and verification, and
provide timely feedback on the handling results.


https://group-website-db.obs.cn-hz1.ctyun.cn/jnby-new/group/202609/20260903/1f2b663417e412724eea/%E6%B1%9F%E5%8D%97%E5%B8%83%E8%A1%A3%E7%94%9F%E4%BA%A7%E5%95%86%E5%92%8C%E4%BE%9B%E5%BA%94%E5%95%86%E8%A1%8C%E4%B8%BA%E5%87%86%E5%88%99.pdf

7MY LA I 2% R
T RZERE
Coordinated Industry Development

FEBEB2RITENE > HEKHERTHERE - AU F > RFITBSET G LIBREASERE 2025
Intertextile REIBEIFRAAAELI KK (FhAE) BEE - DERER ~ 2026 LERPMNIEBESTANSEEERE
HAIREFEERHRARF AR - BeaEh « siaEaFEE > FEGERMANAFEERRTE  #F
WEEXEEREMEN - 85 « PIEHERRRK

The Group actively participates in industry dialogue and promotes the sustainable transformation of the fashion
industry. In this Fiscal Year, we were invited to participate in a number of major forums, including the Shanghai
Fashion Week Shan Future Forum, the 2025 Intertextile Shanghai Apparel Fabrics - Autumn Edition, Shanghai
Climate Week and the 2026 Shanghai International Carbon Neutrality Expo. Together with partners from across
the industry, we engaged in in-depth discussions and exchanges on topics such as green and low-carbon
development and advanced fabrics, continuously commmunicating our sustainability philosophy and actions and

jointly promoting a lower-carbon, more inclusive and more sustainable future for the industry value chain.
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FETERERELE > AERFRZEGEMTREL
RMMEESEREENREZREZTES « 2ER
RREKMEEE - 2EFERELRNES
EREFERFEETES  EEHBLITEE
WEEEMHBRORNEES - ZEEHBS
SRAKMESE - 2EMAERELCRNEES
FOXEHENEER/BRATRED - Rk > 3
FI2MmETTRIZEE (Dim BIRBA BRI R
REEFH) ER2025F KM » WH20265F
IETVET® ©

In industry standards, the Group actively
participates in industry activities as a member
of organizations including the Standards
Review Committee of the Basic Standards
Subcommittee at the National Textile

Technical Cormmittee on Standardization,

the National Apparel Technical Commmittee

on Standardization, the Annual Meeting

and Standards Review Committee of the
National Footwear Technical Committee

on Standardization, the Bast Fiber Textiles
Subcommittee of the National Textile Technical
Committee on Standardization, the National
Technical Committee on Wool Textiles
Standardization, and the National Technical
Committee on Silk Standardization. The industry
standard Textiles - Classification and Content
Labeling of Recycled Fibers, which the Group
participated in drafting, was released at the end
of 2025 and formally implemented in 2026.
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M= E M) JEE4H2025 IntertextileBE g

“Textile Possibility” Project at the 2025 Intertextile Exhibition

£2025 Intertextile REIBEBALBEA LEF (7)) BEEL > %@ HHEHEA) BHEN BIRES) TERESE R TRMZR TFE287) TMEZER =
ARE > BAENKEHEERTETHAINER « @R I2ERARFRMENRR - BHRSM THEBZ) #iE - #’%?E%@%%E;‘EU%%%WGSN?éT%E*#@%%‘%E?EU ’
WA FBHOZRTHEREFRE - HEHEA AR2EME T2t - FAt - BRAFCHEHES - UERAESKGBRETERER > i
HER FE BRI FHER R R

At the 2025 Intertextile Shanghai Apparel Fabrics - Autumn
Edition, the Group's “Textile Possibility” project appeared in
a themed exhibition titled “Fabric Realms”, featuring three
exhibition zones - “TERRA", “CHROMO" and “NOVA" - and
working with nine fabric companies to showcase innovative
applications of yak wool and the integration of traditional
craftsmanship with modern design. During the exhibition,
the “Materials and Trends” forum was also held, where

the Group worked with international trend forecasting
agency WGSN to release fabric trend forecasts and invited
partners to share perspectives on topics including the
internationalization of yak wool. Through this exhibition,
“Textile Possibility” opened new artistic, platform-based and
tradition-meets-innovation perspectives, with the aim of S

exchanging ideas and advancing together with peers across sading and Rebirth of Threads
the global textile and apparel industry and continuously
promoting sustainable fashion with Chinese characteristics.

RHER
K= B

MfAREM HEZ2RE ?
“Textile Possibility” Project Exhibition
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FARE THhEHRA-RETHERIREER)

Deepening the “Textile Possibility - Yak Wool Industry Revitalization Project”

FEEL MHHEHA BEAZL  MESHEERTHERRE  ERNRENSNREERERER - EHUGRENE » AEEHEFICCAW - EERBEFEN - &
FHIEEREEETENRE (REFMEFNER BF) @ EUHAKIERRIIZE - B2025F481E » HAIEESFE » W) IIFHEN16002 AR5 TEMEE » El
BAEFHRAB0ZNE - FRRAKRERBRAMIE > RANERN 2 EEREF IS  IRm R ERHEL S —HRERTHER - EEREESE  ~EERE
=FEM) IEFENERERSRETBEE - RFHMEERSIAS00M B MREY) RABHER LA AETRERAFEE  EBERGGRRE - HfiEBNR
TERBHNERNE > HEESETHEXRRREIHERR  BRERREEANRIZNESR

Centered on the “Textile Possibility” project, the Group works with multiple
parties to advance the revitalization of the yak wool industry, focusing

on pasture certification and grassland ecological restoration. For pasture
certification, the Group worked with ICCAW, Qinghai University and other
organizations to lead the development of the world's first yak welfare standard,
Farm Animal Welfare Requirements - Yak, and uses the standard as the basis
for pasture certification. Since April 2025, we have supported more than 600
herding households in Qinghai, Sichuan and other regions in completing
certification, producing more than 80 tonnes of welfare-certified yak wool raw
materials. We also conduct technical training in pastoral areas to strengthen
herders’ capabilities in scientific husbandry and welfare-friendly wool collection.
INBY Group will also launch its first batch of certified yak wool products. For
ecological restoration, the Group has participated for three consecutive years

in the restoration of degraded “black-soil” grasslands in Ruo'ergai County, Aba
Prefecture, Sichuan Province, restoring nearly 500 mu of grassland in total.
Through a “herders combat desertification” model, grass seeds are sown

and yak trampling is used to improve survival rates, helping rebuild a green
ecological barrier across the grasslands. Through close collaboration with
industry partners, we jointly promote the healthy and sustainable development
of the yak wool industry and create a win-win outcome for ecological protection
and increased herder incomes.

BinEE

Grassland Restoration
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EBTHEEE

Fulfilling Social Responsibility

FEBBBETHEET > REABIHN - HEERE - K
fIEZTRHEET EkeE SEEERRK ] 15—7
710 B0 BRMOL > BBIR) NEIWINE
WHE CImARSEEAM— MEAaE EBE) -
?’E@JID\FE%/‘E@%'JFWI: ML ~ BREAE - B > B
B (MKGREEENE) » REZELTESHIRIREE
A~ EE A RAR G - K F > HPAINERE RS
RHEG345/\E > ZE1RYERET48ETT ©

The Group actively fulfills its social responsibility and has
long focused on rural and community development. We
have established an internal employee volunteer team, the
“Firefly”, guided by the philosophy “each contributes their
might, each shines their light; gather these faint glimmers,
and let JIANCGNAN glow bright”. We have formulated

the INBY Group's Volunteer Organization - Firefly
Management Measures to institutionalize, standardize and
normalize volunteer activities. We also regulate the sources
and use of charitable funds, activity formats, and post-
activity review and evaluation through the Management of
Disaster Relief Donations. In this Fiscal Year, our volunteers
contributed a total of 345 service hours and charitable
donations in kind totaled RMB480,000.

B 77 B i 2

Supporting Rural Revitalization

FEEEGEREKPNREZRMNARETHRIES - BERMANZOES > REMIBNEZEEXZSHRE - H
PIE TRYER MIZjnby by JNBY#3BY ART MATTERSK B B3EATEE » BRIG TEMERE ) HEMN)IIETS
NFNBER/ NS > SIERFMELH - BHRAIF - HILFER > MEMRE) KEEREEBE29FFN )
SREEFE  UMNETER - FR F’F%%%%%IEJ NiIR BRI —ARERAR B ?JHFEQ%%@HE
B RIS S IEERIZT40014nby by INBYEZEFER - HMITMESE ) —HEHNEEFRLA@ER »
HEBNEBHE  FHREZERE -

The Group actively responds to China's rural revitalization strategy and common prosperity initiative

and, in connection with our core business, has long focused on aesthetic education for rural children.

Our children’s wear brand jnby by INBY partnered with BY ART MATTERS to bring the “Art Classes” to
Qiaozhuang Primary School in Qingchuan County, Guangyuan, Sichuan for the first time, guiding children
to appreciate classic works and create freely. Meanwhile, through “Art Classes Project”, we also donated
aesthetic education kits to 29 rural primary schools in remote areas across the country to support the
development of rural art education. As the sole apparel donation partner of the “Happy Music Classroom”
public welfare project, we donated nearly 400 pieces of jnby by INBY and POMME DE TERRE children’s
clothing to school choirs at five schools in remote areas across China. We also continue to advance rural
aesthetic education through the “Aesthetic Education Class for Fabrics” public welfare project, supporting
the holistic development of children.

inby by INBY#y MREEFHEHE | IFEE=E
jnby by INBY Donated Children’s Clothing to
the “Happy Music Classroom”

STREEEN) | |ETT

Art Classes in Guangyuan, Sichuan
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M5 —HHXERROESE

Heartwarming Summer Camp of the “Aesthetic Education Class for Fabrics”

HFIB2023FEHEHT TH1 —FHNEBRATER » EEREBNEFTH
B ABNEERNTREREBENGER  HAIRERIFEME - 202548
A EHENHLEEESBAGEASE [XEH) MEKRTEE » BHEW)IIE
THENSBHNBHN6MURERIINM » BT REXESEXTRIE - EH
&> ZFFI2EBY ART MATTERSKB BXMERE » WETHEERET » FA
EEREHHBLAIE TRRRER) EETH - A AERIERDEEZFME
8 > TEMPIKERE - BELMERE > ZEESHS1REHEE RFHRFE 196/
By o EBEFMABMNAREMEKBESNAN » RFIEEFOEFBHE
BAEZFOF  SREM SRR « REREBR o

Since 2023, we have launched the “Aesthetic Education Class for Fabrics”
public welfare project to deepen rural aesthetic education and jointly build a
child-friendly society. In August 2025, the project partnered with the Shanghai
Adream Foundation’s “Go Far” study-tour program and invited six students
from Qiaozhuang Primary School in Qingchuan County, Guangyuan, Sichuan to
Hangzhou to participate in aesthetic creation together with children from the
city. During the activity, the children visited an exhibition at BY ART MATTERS
and, under volunteer guidance, used surplus fabrics in collage to create “What
the Future Looks Like" themed T-shirts. Public welfare ambassador Zhou

Xun participated as a teaching assistant and encouraged the children to
express themselves boldly. As of the end of this Fiscal Year, 51 volunteers had
contributed a cumulative 796 service hours through the project. By combining
surplus fabric reuse with artistic inspiration, we bring the seeds of aesthetic
education into the hearts of rural children and make art a bridge connecting
urban and rural communities and illuminating the future.

Y | 5

ZFMERREEAETIN
Children Presenting Their Original T-shirts

ZFM2EXE B ESieE
Children Visiting BY ART MATTERS




TR IRAEMRAS INBY DESIGN LIMITED | 141

SR EZRE
Contributing to Community
Development

BAEARMNTEIEESH ARSI RE
fil » R/IF TREAE] WER  RERINE
BHEREEE  BHHEARHERE - —F
ZRME > BABERERIBSED TN
EEEMOHERENERETHARIEE
LOGOK ZE M EEER T ~ BY ART MATTERSKH
BEMEEEEREMNE - EETHRTET
EFEHEBARERY  HEAMEREEEM
HEHN—HHE -

As a vice-chair member of the Hangzhou Xihu
District Charity Federation, we uphold the
philosophy of “Design for Good" and have long
supported community development projects to
advance sustainable community development.
In Fiscal Year 2026, Firefly volunteers actively
participated in community public welfare
projects jointly initiated with the Hangzhou
Xihu District Charity Federation, including logo
and product packaging design for the Eco-
Cloud Rice Field public welfare project, the
Accessible Art Festival at BY ART MATTERS,
and a design-empowerment workshop for

the “Beautiful Crafts Workshop”, continuously
contributing to community development.

AEFRENBFANER » THHEBGSRSERFETRY » AMATARFE LRETRONKENEREIR
Bl WRET TFESANRBISHIEME N FERANE 2T MAKE » 25EEGRHINRE B
MEFESRERBDRBENGRELNSEE » USBE THRBRS AmEs)

To showcase the dedication of the Fireflies and recognize their active participation in volunteer service, we
included a heartwarming performance and recognition segment at the Company's annual meeting and
established two awards: the “Firefly Special Contribution Award of the Year” and the “Firefly Light of the
Year". The awards are presented respectively to partners who make special contributions to projects and
volunteers with outstanding numbers of volunteer services and service hours during the year, encouraging
employees to actively engage in public welfare activities.

HNERSFRERT

Firefly Volunteer Recognition
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Bhh TREETHh) FRMEMmACRLSRIZUL

Supporting Employment and Income Growth for Women with Disabilities through the “Beautiful Crafts Workshop”

AEERBEEPERE - 2HEHELMPIMSFEN ZBIH &'
MeestARREBN NIRR R AT RIE IR - HH THERRZRAIRETES ~ R T #
BRCBERNESRE > RfERE T EXEMER > HRKEEE #HE - HE
FMR0UBRARAREC TRERSFEE - RETHERE - BE®&
it BERESFROANS » BEEERZIRARKEE - BHEMISRE - Rk > &
SEMNESEM TEBTHFITIER) - BBEE 3 REFZEFIRT
BFAJRE > WEIRE;RE;RE;LAB ~ ZHERES(FEEF TIBMBH IS
fEBY ART MATTERSK B EEMIEEHE  TFIFRITF RALUSR) B & T
RetmE] MABKEBRE  HPREFLNTF IRES LA AIFENBAR
R BRUEATEREEELROEH

The Group actively responds to the “Beautiful Crafts Workshop” initiative
jointly launched by the China Disabled Persons’' Federation, the All-China
Women's Federation and three other authorities, using design empowerment
to support employment and income growth for women with disabilities. To
address challenges such as limited original design capability and insufficient
understanding of commercialization processes, we formed a professional
instructor team and provided specialized knitwear craftsmanship and design
training for 20 key representatives from Ningxia, Xinjiang, Gansu and other
regions. The training covered core topics including sampling processes,
silhouette design and color coordination, helping women with disabilities
improve their skills and connect with market standards. The Group also held a
“Beautiful Crafts Workshop Handicraft Exhibition” internally, bringing together
Production, R&D, Design and other departments to explore collaboration
opportunities, and worked with RE;RE;RE;LAB and Sesame Lab to produce
handmade dolls and crochet dolls for sale at BY ART MATTERS. Guided by the
philosophy of “teaching people how to fish”, we integrated “Design for Good”
throughout the support process, helping transform the handicraft skills of
women with disabilities into sustainable sources of income and moving from
charitable assistance toward mutually beneficial business collaboration.

MBI Msvg
“Beautiful Crafts Workshop” Seminar

BEFIoE

Collaborative Handmade Dolls
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JNBYHOME & E B $BhAREN
INBYHOME & CROQUIS Support for Stray Animals

AEEE T mEINBYHOMEL TEREIN AEN - e TeIFHERVER ) Am{T  HEERTHEENREPIE2HEIY - BIRTER RMEEY) o EFHEIREXR
85.15F 5 » IHENBIERLN306.54T = —_AtixEEREHF - FMERYG— B ERR TR MREMEN P OMEZESHATRB VBN EN » BRRFEREAR - K
BENZEERS > BPRNRHEEERLSLE - EISHEERENSIABER - U—1EKE « 28N mA > 2 DER) RARNEFREARSY) > 5IEHEE
BATRIELERER -

INBYHOME, a brand under the Group, launched the “Sustainable Warmth” public welfare campaign ‘
using “used-clothing recycling” as the medium. Consumers who brought idle used clothing to stores for

recycling received a brand gift, either socks or a handkerchief. The campaign collected 8515 kg of used
clothing, equivalent to an estimated reduction of approximately 306.54 kgCO.e. All clothing was donated
to the Nanjing Ping An A Fu Stray Animal Rescue Center and the Zhuji Pingjie Stray Animal Rescue
Base, where it was used to make warm items, resting mats and comfort nests to help stray cats and
dogs through the cold winter. By bringing idle resources back into circulation through a lightweight and
participatory public welfare model, the campaign extends “warmth” from relationships among people to
relationships between people and animals and encourages consumers to practice sustainable lifestyles.

& Ri{ T ——

TRENISED FIEETREI

Stray Animal Rescue In-store Used-Clothing Recycling
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KA REMERY A AmEpidan » BFHLE—RT) 8K BB - BEHpidan ' HRHEBWMRIFAEMTREE > BERHELSMRGTFER - EBRER >
PRT 7EThRE LR EMI RIFINEB R R KR 7T EFINWAZTR > AIE A EREHEYHTT > SURBHKEIPREYER » EETUE SREEYE - MAEMEL > 155!
BERTMEEE > UERBERER  UIRARMAFNLIMER » HEVEROEE - BNAT HEKREER > HHIERIIREATH DU BHpa 4 ek TEh i -
In this Fiscal Year, CROQUIS partnered with pet supplies brand pidan to launch a series of “pet-friendly” initiatives. Together, CROQUIS and pidan designed and
launched a pet-friendly vest based on daily animal-friendly perspectives and needs. In terms of functionality, the vest features dedicated storage spaces tailored to
practical animal-friendly requirements—suitable for everyday outings with pets, meeting storage needs during cat rescues, and even transforming into a temporary pet

carrier. For materials, durable fabrics were specially selected to handle emergency situations, and pet-friendly earth tones were adopted to ensure pets can interact with
it comfortably. Additionally, functional labels and action tips for approaching unfamiliar cats were added for the wearer’'s convenience.

AR R R FRUREYE) - R B S pidantEREIREN BB 270 BRI FH - AREYREIESE -
FRUELAGN » IEIENIApidan Tai{tE &8 - SRS ASEMEIELSERRLE TS » HEBERYRTFHNHERIRE
To support and encourage pet-friendly practices and stray animal rescue, CROQUIS and pidan jointly donated 270 pet-
friendly vests to animal rescue teams for their rescue efforts. Furthermore, CROQUIS also joined pidan's “Fluffify the

Neighborhood Plan” to bring pet emergency supplies to more CROQUIS offline stores, collectively building a pet-friendly
community environment.

RS x pidan &R AT ER
CROQUIS x pidan co-developed a pet-friendly vest




STRIFRIREPR/AT] INBY DESIGN LIMITED | 145

(IRI%

g NRERHRSTH) FE5l

Index of Environmental, Social and Governance Reporting Code

CEpyy : THRETMAERE] 18X

Part C: “Comply or Explain” Provisions

B
Aspects
Al

—AR IR R
Ceneral
Disclosure

Al

AlL3

it

Description

2195, 67)

Emissions

BRABE RN ~ MK R HIEES - BENEEEEYNELFM

(a) Bk 5 &

(b) BFHBITABEAZENERERRBINER

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer relating to
air emissions, discharges into water and land, and generation of hazardous and non-hazardous waste.

PEITEE N AR R R IR B ©

The types of emissions and respective emissions data.

FREEREEEEYMRE CIEtE) &k WER) BE (MUSESE( - BIERME) -
Total hazardous waste produced (in tonnes) and, where appropriate, intensity (e.g. per unit of production
volume, per facility).

WEUE
Disclosure Location

IRIGRTFHE

Environmental Sustainability

>RIEG AR

> Compliant Emissions Management

RIZRIHHE

Environmental Sustainability

>RIEG R

> Compliant Emissions Management

IRIGATFHE

Environmental Sustainability

>RIEGHHR

> Compliant Emissions Management
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Aspects

Al4

AlLS5

Al6

A2

—ARiREE

General
Disclosure

A2

A22

it

Description

FRELEEEEYRE (LIEtE) & ER) BE WNSESEN - SEKRME)
Total non-hazardous waste produced (in tonnes) and, where appropriate, intensity (e.g. per unit of
production volume, per facility).

HAIFRET IR E B RN R ERE L BARFT KA 5R -

Description of emissions target(s) set and steps taken to achieve them.

W ERIRR ENREEERYINTG & - RIEMFETILAVRE B IR AEDE L BIRFTEREA S 5%
Description of how hazardous and non-hazardous wastes are handled, and a description of reduction
target(s) set and steps taken to achieve them.

EIRER

Use of Resources

BRERER (B8R « KREMEME) RIEER

Policies on the efficient use of resources, including energy, water and other raw materials.

RERONEENR HEEER (N8 fovh) RFEE UTETRESE) KEBEE USES
B - BIEKNEE) ©

Direct and/or indirect energy consumption by type (e.g. electricity, gas or oil) in total (kWh in ‘000s) and
intensity (e.g. per unit of production, per facility).

MHEKENEE WASESE( - SERME)
Water consumption in total and intensity (e.g. per unit of production, per facility).

WEAUE
Disclosure Location

IRIGATFHE

Environmental Sustainability

>RIEG R

> Compliant Emissions Management

IRIGRIFHE

Environmental Sustainability

>REG R

> Compliant Emissions Management

RIZRIFHE

Environmental Sustainability

>RIEG R

> Compliant Emissions Management

IRIR A
Environmental Sustainability
>EREREIE

> Efficient Resource Management

IRIG AR

Environmental Sustainability
>EMEREE

> Efficient Resource Management

IRIR A 558
Environmental Sustainability
>ENEREE

> Efficient Resource Management
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Aspects

A2.3

A2.4

A2.5

A3

—AR IR EE
GCeneral
Disclosure

A3

it

Description

R PRI S B RETRE AR B IR R B R 5 L B ARFRIRENBY T 5] ©

Description of energy use efficiency target(s) set and steps taken to achieve them.

HEUSREGE R LRI R ERIRE - MR IR AR S B AR R A ER S L BRIV D BR -
Description of whether there is any issue in sourcing water that is fit for purpose, water efficiency
target(s) set and steps taken to achieve them.

NPT EEMENEE (UEE) &k (ER) SEESALE-
Total packaging material used for finished products (in tonnes) and, if applicable, with reference to per unit
produced.

RIFNMKRAER

The Environment and Natural Resources

AR IT ABIRIBRRAE RIEMERT ERIHCEE

Policies on minimizing the issuer’s significant impacts on the environment and natural resources.

R RS HIRIE R RAE FNEARL ERERNEEE ML ETE
Description of significant impacts of activities on the environment and natural resources and the actions
taken to manage them.

REMUE

Disclosure Location

IRIR A
Environmental Sustainability
>EREREIE

> Efficient Resource Management

RIB AT
Environmental Sustainability
>ENEREE

> Efficient Resource Management

IRIB AT AR

Environmental Sustainability
>ENEREE

> Efficient Resource Management

IRIR A58
Environmental Sustainability
>EMEREE

> Efficient Resource Management

IRIGEIRHE

Environmental Sustainability
>EMERER

> Efficient Resource Management
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Aspects

Bl

—RiE
GCeneral
Disclosure

Bl1.1

Bl1.2

B2

— AR EE
GCeneral
Disclosure

it

Description

(=04

Employment

BRAFIN e ~ BB ~ TIERE ~ (REA ~ THRE « 2ok ~ RBFRMUREMFEEREF
(a) BUEE 5 &

(b) BFHBITABEATERER AR RBIFERL o

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer relating to
compensation and dismissal, recruitment and promotion, working hours, rest periods, equal opportunity,
diversity, anti-discrimination, and other benefits and welfare.

IR~ BEEE (EREERE) ~ FRANEI DRSS -
Total workforce by gender, employment type (for example, full- or part-time), age group and geographical
region.

RI%R ~ FERERIMER DHEERKLLE

Employee turnover rate by gender, age group and geographical region.

R e

Health and Safety

BRARML2 THRRENREREBECHE LI

(a) BR ; &

(b) BFHBITABEAZEIERERRFINER

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer relating to
providing a safe working environment and protecting employees from occupational hazards.

REMUE

Disclosure Location

NICIES

Talent Sustainability

>BTH#EE

> Employee Rights and Interests

> NA RS I FEF

> Talent Attraction and Retention

AAAIH5E

Talent Sustainability

> NA RS I FEF

> Talent Attraction and Retention

AAAIF5E

Talent Sustainability
> ANA K5 I1FEE

> Talent Attraction and Retention

AT I8

Talent Sustainability
>TRERRZE

> Protecting Health and Safety
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Aspects

B21

B2.2

B2.3

B3

—RRiRER

GCeneral
Disclosure

B3.1

B32

it

Description

BEZF (BEERFE) SFRITHHABKRILE-

Number and rate of work-related fatalities occurring in each of the past three years including the
reporting year.

ATERRTERE -

Lost days due to work injury.

RPNV ISR R R B R 248 » DUABRAIT R EER57% o
Description of occupational health and safety measures adopted, and how they are implemented and
monitored.

BRI

Development and Training

BRIRAREEIT TIER BRI M A I AERVIEEE o #itEsIiES) o
Policies on improving employees’ knowledge and skills for discharging duties at work. Description of
training activities.

RiRIREEER (NSKEERE - PREERE) SoNZIRET DL ©
The percentage of employees trained by gender and employee category (e.g. senior management, middle
management).

RIURIREERRED - SR EETHZIIN TR

The average training hours completed per employee by gender and employee category.

REMUE

Disclosure Location

NZIIE ST =

Talent Sustainability
>SPHRELE

> Protecting Health and Safety

AT BIRHE

Talent Sustainability
>TRERZE

> Protecting Health and Safety

AT AIFHE

Talent Sustainability

>FRERZE
> Protecting Health and Safety

NICIES

Talent Sustainability
>8 T

> Employee Training

NICIES:

Talent Sustainability
>8TiE3

> Employee Training

NZICIES:

Talent Sustainability
>8 T3

> Employee Training
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fEm Fastt WENE
Aspects Description Disclosure Location
kTS
o s TR
Labour Standards
BRAM L E T aaakIss ThY ¢
(a) B 5 B » A A
_ﬁ&#&ﬁﬁé (b) Eﬂ—%ﬁ'f—f}\ﬁi %ﬁ%%*ﬁga7£1$&fﬁ,@] ° Talent Susta”qabm*[y
Qeneral Information on: SETHES
Disclosure (a) the policies; and B LtEm )
(b) compliance with relevant laws and regulations that have a significant impact on the issuer relating to > Employee Rights and Interests
preventing child and forced labour.
NZICIES:
541 AR R IE A MR T LR e E T R saflss T o Talent Sustainability
) Description of measures to review employment practices to avoid child and forced labour. >SB TR
> Employee Rights and Interests
AT B8
B4.2 R EIRER B R ERE RIS P RERI S 5 - Talent Sustainability
) Description of steps taken to eliminate such practices when discovered. >E TS
> Employee Rights and Interests
- e
Supply Chain Management
HERTHHE
—ARiNER — ; 42 11 31 S [ By Community Sustainabilit;
EIEMHEENIRIRE AT B RPRECEE Y Y
ceneral Policies on managing environmental and social risks of the supply chain e T
Disclosure gng PPl ‘ >EBERTRE
> |Implementing Responsible Procurement
& e A
RE S S HEREEE o Community Sustainability
B5] S HiE
Number of suppliers by geographical region. SEEE (TR

> Implementing Responsible Procurement
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Aspects

B52

B53

B5.4

B6

—AR IR
General
Disclosure

it

Description

A REEE AR RVIER - MERITERIEARMHEREE » UIRERARITRERAGE
Description of practices relating to engaging suppliers, number of suppliers where the practices are
being implemented, and how they are implemented and monitored.

BRI RS EIREAVIRIE AL S RRAVIER » MURAERRITREER A
Description of practices used to identify environmental and social risks along the supply chain, and
how they are implemented and monitored.

RMERE MR RS BRRERRIRFEIIER » URABRAAITREER G E ©
Description of practices used to promote environmentally preferable products and services when
selecting suppliers, and how they are implemented and monitored.

EmaE
Product Responsibility

BRAFMREERNRBIERRER S « BE « RERAREEURERGEN

(a) Bk 5 &

(b) BFHBITABEAZEIERERIRFINER o

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer relating
to health and safety, advertising, labelling and privacy matters relating to products and services
provided and methods of redress.

REMUE

Disclosure Location

& RIHE

Community Sustainability

SEBEERE

> Implementing Responsible Procurement

HERFRHE

Community Sustainability

>RBEEERE
> Implementing Responsible Procurement

HERIHR

Community Sustainability

>RBEEIRE
> |Implementing Responsible Procurement

EmAIFHE

Product Sustainability
>EHEmE EIE

> Sustainable Quality Management
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Aspects

B6.1

B6.2

B6.3

B6.4

B6.5

it

Description

EENEEXERBHEPEL 2R RERMARKNEDLL

Percentage of total products sold or shipped subject to recalls for safety and health reasons.

FERIN E R MR BRI B UM 7504 -

Number of products and service related complaints received and how they are dealt with.

Rt B AEE N AR FE A A B RRRVIED) o

Description of practices relating to observing and protecting intellectual property rights.

i ESREBRENEMOWIZR

Description of quality assurance process and recall procedures.

O HEE IR RERAABSEER » MUISMABRIMITEER A% ©
Description of consumer data protection and privacy policies, and how they are implemented and
monitored.

REMUE

Disclosure Location

EmAIFHE

Product Sustainability

>EEmE EE

> Sustainable Quality Management

Em P HE

Product Sustainability

>A RS P ARTS

> Sustainable Customer Service

EmuHE
Product Sustainability
>HNERE

> Intellectual Property

EmAIFHE

Product Sustainability

>AFHEmEEE

> Sustainable Quality Management

nEal
Corporate Governance

>ER LR RE

> |nformation Security and Privacy Protection
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Aspects

B7

— RGN EE
GCeneral
Disclosure

B71

B7.2

B7.3

it

Description

R&5
Anti-corruption

BRAPALLARRE ~ BhR ~ BGEROLERERAY ¢

(a) Bk 5 &

(b)BFHEITABEARLBINERERRRFINER

Information on:

(a) policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer relating
to bribery, extortion, fraud and money laundering.

RERARHEITASHESRL L B EENESRARGNEE KRAER o
Number of concluded legal cases regarding corrupt practices brought against the issuer or its
employees during the reporting period and the outcomes of the cases.

KR P E A R R RAE T > U NABRAITIREE R 574 ©
Description of preventive measures and whistle-blowing procedures, and how they are implemented
and monitored.

mmEE RS TIRHUNR &E5IE
Description of anti-corruption training provided to directors and staff.

REMUE

Disclosure Location

NEAE
Corporate Governance

>ERER

> Business Ethics

NERE
Corporate Governance

> EEE
> Business Ethics

NERE
Corporate Governance

>PgEEE
> Business Ethics

nEalE
Corporate Governance

>PgEEE
> Business Ethics
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Aspects

B8

—AR IR EE
General
Disclosure

B8.1

B8.2

it

Description

HERE

Community Investment

BRAMHESER T REEFMTHEZTEMNHREREER TS E BHLEHIHRAEER o
Policies on community engagement to understand the needs of the commmunities where the issuer
operates and to ensure its activities take into consideration the communities’ interests.

EAEMEE (NHE REEE HFIHFRK -BE Xt 88 o
Focus areas of contribution (e.g. education, environmental concerns, labour needs, health, culture,
sport).

AHIREFMBAER (WSBNERE) -

Resources contributed (e.g. money or time) to the focus area.

REMUE

Disclosure Location

HHERIHR

Community Sustainability

HERHE

Community Sustainability

HEARHE

Community Sustainability
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D &B43 : RURIERAIKEE

Part D: Climate-related Disclosures

REBEK

Disclosure Requirement

-2 N2N
E/l:l

Governance

ERES

Strategy

(a) BEEEEREAEFRRMKENAERE (JRREFEE ZEENHMRAFEREME) N
ﬂﬂ)\E’Jéuﬂ

(a) information about the governance body(s) (which can include a board, committee or
equivalent body charged with governance) or individual(s) responsible for oversight of climate-
related risks and opportunities

(b) EEBEAMUESR  EENEEREAFMRRIEENEGRE - BIEERLEXTNAR

(b) management's role in the governance processes, controls and procedures used to monitor,
manage and oversee climate-related risks and opportunities

RIZAERA R RS

Climate-related Risks and Opportunities

EBEANEERE

Business Model and Value Chain

ERBEMIRHR

Strategy and Decision-making

MBI - MBRERRERE

Financial Position, Financial Performance and Cash Flows

RIREIE

Climate Resilience

WENE

Disclosure Location

FEHRIEE L

Response to Climate Change

R REE

Response to Climate Change

RS RiEEL

Response to Climate Change

RS REE

Response to Climate Change

RS RiEEL

Response to Climate Change

RS REE

Response to Climate Change

RS REE

Response to Climate Change
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MEBER

Disclosure Requirement

KEME

Disclosure Location

R EEE

Risk Management

EYA=EE

Metrics and Targets

EpREE

Risk Management

BEREHN

Greenhouse Gas Emissions

RARAERAE IR R

Climate-related Transition Risks

FARARRAYIE R

Climate-related Physical Risks

RIZERA S

Climate-related Opportunities
BAEA

Capital Deployment

AR EE
Internal Carbon Prices

FrE

Remuneration

1THER
Industry-based Metrics

RIRAERIER

Climate-related Targets

BITRERRATRIEENER
Applicability of Cross-industry Metrics and Industry-based Metrics

FEHREE L

Response to Climate Change

RS REE

Response to Climate Change

FEHRIEE L

Response to Climate Change

RS REE

Response to Climate Change

FES RIBEMY,

Response to Climate Change

RS REE

Response to Climate Change

RERABRHEE

No Internal Carbon Price Used

R REE L

Response to Climate Change

BJFHERM R

Sustainable Raw Materials

R REE

Response to Climate Change

RS REE

Response to Climate Change
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