Hong Kong Exchanges and Clearing Limited and The Stock Exchange of Hong Kong Limited take
no responsibility for the contents of this announcement, make no representation as to its accuracy or
completeness and expressly disclaim any liability whatsoever for any loss howsoever arising from or
in reliance upon the whole or any part of the contents of this announcement.
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ANNOUNCEMENT ON FINANCIAL INFORMATION FOR THE
THIRD QUARTER OF 2026

This announcement is made by Chanjet Information Technology Company Limited (the “Company”)
pursuant to Rule 13.09(2)(a) of the Rules Governing the Listing of Securities on The Stock Exchange
of Hong Kong Limited and Part XIVA of the Securities and Futures Ordinance (Chapter 571 of the
Laws of Hong Kong).

The controlling shareholder of the Company, Yonyou Network Technology Co., Ltd., will announce
its unaudited third quarterly results for the nine months ended 30 September 2026 (the “Reporting
Period”) on the Shanghai Stock Exchange on 31 October 2026, which include the unaudited financial
information of the Company and its subsidiaries (the “Group”) for the Reporting Period. In order
to ensure that all shareholders of the Company have fair and timely access to the information of the
Company, the Company hereby announces the following unaudited financial information prepared
under the Accounting Standards for Business Enterprises issued by the Ministry of Finance of the
People’s Republic of China.

During the Reporting Period, the Group recorded operating revenue of RMB839.47 million, representing
an increase of 16% as compared to the same period of last year, of which revenue generated from
cloud subscriptions was RMB648.94 million, representing an increase of 23% as compared to the same
period of last year. Revenue generated from cloud subscriptions accounted for 77% of the total revenue
of the Group. As at the end of the Reporting Period, contract liabilities from cloud subscriptions were
RMB919.98 million, representing an increase of 23% over the end of last year.

During the Reporting Period, the Group recorded a net profit attributable to shareholders of the parent
of RMB55.26 million, representing an increase of 30% as compared to the net profit attributable to
shareholders of the parent of RMB42.55 million for the same period of last year, mainly because (i)
the Group firmly implemented its “Al-foremost” strategy, closely capitalized on customer demand for
enterprise Al, used Al technology to drive comprehensive product upgrades, continuously enhanced
product competitiveness, and vigorously expanded market coverage, driving sustained revenue growth;
and (i1) the Group continued to pursue efficiency-driven operations, with research and development
expenses, selling expenses as well as administrative expenses all decreasing as a percentage of revenue
as compared to the same period of last year, thereby enhancing profitability.
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As at 30 September 2026, the total assets of the Group were RMB2,066.65 million, representing an
increase of 9% as compared to RMB1,893.69 million as at the end of last year.

During the Reporting Period, the Group continued to focus on the two major fields of digital intelligent
finance and taxation and digital intelligent business for micro and small scale enterprises (“MSEs”).
Seizing strategic development opportunities presented by the Al era and firmly adhering to the
principle of customer success, the Group deepened and executed the “Al-foremost” strategy, accelerated
globalization, enhanced the intelligence level of its products, strengthened product competitiveness,
steadfastly pursued ecosystem co-prosperity, undertook a transition from application services to ecosystem
platform services, promoted scalable business development, and improved operating efficiency and
profitability.

At the product level, the Group continued to expedite product innovation and development, deepened
and executed the “Al-foremost” strategy, and steadily advanced Al product iteration and ecosystem
cooperation. Al agent platform has completed a comprehensive upgrade, with nine digital-intelligent
employees and 21 skill modules launched, covering the full spectrum of financial, business and
operational scenarios for MSEs, and has newly added Al coding capabilities to support personalized
development and automated deployment; in addition, based on the Al-native digital intelligence platform,
the Group launched the brand new Al Good Business (#f2£ &), fully integrating standard Al agents
into its product system.

At the marketing level, the Group continued to expand the density and breadth of channel market
coverage across its distribution channels, with channel types continuously enriched, achieving coverage
of 40 previously untapped district and county-level markets in the third quarter of 2026 alone; the
Group collaborated with partners nationwide to hold nearly 1,000 “Mastering AI”’-themed enterprise
Al experience sessions, leveraging the FDE (Forward Deployed Engineer) certification system and
“CClaw Session (FEME)” marketing operations to help MSEs apply Al capabilities in their business
management. In the direct sales channels, the Group continued to deepen customer management and
content operations, actively explored the implementation of Al in marketing and service processes
to enhance brand reach and customer conversion efficiency; concurrently, the Group advanced the
development of intelligent assistants for new purchase and renewal scenarios, promoted tiered customer
management, and facilitated the dual enhancement of service efficiency and value. At the ecosystem
cooperative sales level, the Company, as one of the first application ecosystem partners of Tencent
WorkBuddy, jointly launched the WorkBuddy Chanjet Special Edition with Tencent; and completed
the integration of MCP and standard Skills into mainstream Al platforms such as Doubao Work and
QwenWork, further expanding the business application scenarios covered by ecosystem cooperation.

During the Reporting Period, the number of new paying enterprise users of the Group’s cloud service
business was 192,000, representing an increase of 47% as compared to the same period of last year.
As of the end of the Reporting Period, the number of accumulated paying enterprise users of cloud
service business reached 1,153,000. The board of directors of the Company considers that the overall
business operation of the Group has maintained a sound momentum of development.



The financial information for the Reporting Period in this announcement is prepared based on the
consolidated management accounts of the Group which are neither audited nor reviewed by the auditors
of the Company. Shareholders and potential investors of the Company are advised to exercise
caution when dealing in the shares of the Company.

On behalf of the Board
Chanjet Information Technology Company Limited*
Wang Wenjing
Chairman

Beijing, the PRC
30 October 2026

As at the date of this announcement, the non-executive directors of the Company are Mr. Wang Wenjing
and Mr. Wu Zhengping, the executive director of the Company is Mr. Yang Yuchun, and the independent
non-executive directors of the Company are Mr. Lau, Chun Fai Douglas, Ms. Wu Xiaoging and Mr.
Cui Qiang.
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